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Build personal resilience Macquarie UniversityAdvanced 8,7 4,8 Globalisation and advances in information and communication technology have resulted in a 24/7 work environment characterised by rapid change, a greater sense of competition, and an explosion in access to communication and information. These pressures compound stress related to workload and information processing – this not only reduces performance but can lead to a reduced sense of meaning and purpose as well as physical and mental health issues. Understanding stress and how to boost your resilience to it are essential skills for contemporary leaders and play a vital role in managing the demands you face at work. This course will focus on the nature of stressors facing leaders in today’s work environments and how to deal with them. You’ll explore personal resilience – your capacity to withstand and cope with stress – and strategies for self-management, motivation and organisation. You’ll also learn how resilience is impacted by health and social relationships.Resilience; Leadership and Management; Stress; Time Management; Stress Management; Personal Advertisement; Planning; Perception; Demand; ExperienceAdapting: Career Development 1 Organisations are undergoing enormous changes in their structures and processes as they seek to take advantage of innovations in technology, remain competitive in Globalising markets, and deal with the increasing diversity of their staff, customers, and supply chains. The four subjects in this specialisation will examine the personal implications of the changing organisational environment - the need to continuously adapt and learn, to manage your career, to build up resilience against stress, and to take your place as a global citizen.\n\nThe aim is to enable you to thrive in working in contemporary organsations. 'Improve yourself Always' addresses the need for you to continuously develop and seeks to improve your capacity to learn and adapt. 'Build Personal Resilience' helps you enhance your resilience in the face of the pressures you will experience in working in contemporary organisations. 'Your Career Your Life' guides you in taking more responsibility for mapping out and engaging in your career. 'Become a Global Citizen' discusses the need to see yourself as a citizen of the increasingly global world of work and provides insight into the strategies to deal with cultural diversity.[4.7, 11.3] None English business leadership-and-management
Cultural intelligence: Become a global citizen Macquarie UniversityIntermediate 5,2 4,7 We now live in a truly global, interconnected world in which every manager requires a high level of cultural intelligence. In a diverse work environment, a successful leader must understand the cultural backgrounds, beliefs and attitudes of the people around them – or run the risk of failing to achieve the organisation’s goals. This course, via structured learning activities (video lectures, quizzes, discussion prompts, industry interviews and written assessments), will teach you that those with high ‘cultural intelligence’ – are good at spotting cultural differences and adapt their behaviour accordingly. You’ll develop cultural intelligence and sensitivity – key future-focused capabilities required of every leader.Cultural Intelligence; Global; Strategic Thinking; Cultural Capital; Leadership; Awareness; Culture; Family; Interact; EvaluationAdapting: Career Development 2 Organisations are undergoing enormous changes in their structures and processes as they seek to take advantage of innovations in technology, remain competitive in Globalising markets, and deal with the increasing diversity of their staff, customers, and supply chains. The four subjects in this specialisation will examine the personal implications of the changing organisational environment - the need to continuously adapt and learn, to manage your career, to build up resilience against stress, and to take your place as a global citizen.\n\nThe aim is to enable you to thrive in working in contemporary organsations. 'Improve yourself Always' addresses the need for you to continuously develop and seeks to improve your capacity to learn and adapt. 'Build Personal Resilience' helps you enhance your resilience in the face of the pressures you will experience in working in contemporary organisations. 'Your Career Your Life' guides you in taking more responsibility for mapping out and engaging in your career. 'Become a Global Citizen' discusses the need to see yourself as a citizen of the increasingly global world of work and provides insight into the strategies to deal with cultural diversity.[1.9, 7.2] None English business leadership-and-management
Career planning: Your career, your life Macquarie UniversityIntermediate 4,7 4,8 Are you satisfied with your career? Where do you see yourself in the future? No matter where you are on your professional journey, careful planning will help you reach your goals. This course will help you adapt to rapidly evolving job markets by enhancing your self-knowledge and confidence to explore wider career opportunities. You will create a career development plan, encompassing your career goals, skills and knowledge development for your current and future jobs, and learn how to make the most of your strengths, talents, and experience. You’ll receive valuable guidance based on practical suggestions, theoretical models and current empirical evidence. Via structured learning activities you will gain an appreciation that career planning and management is an ongoing, rewarding process of assessing career identity, setting new learning goals and career visions, and celebrating accomplishments as you develop.Career; Planning; Career Counseling; Personal Branding; Design Thinking; Interpersonal Communication; Digital Footprint; Active Management; Adaptability; ExperienceAdapting: Career Development 3 Organisations are undergoing enormous changes in their structures and processes as they seek to take advantage of innovations in technology, remain competitive in Globalising markets, and deal with the increasing diversity of their staff, customers, and supply chains. The four subjects in this specialisation will examine the personal implications of the changing organisational environment - the need to continuously adapt and learn, to manage your career, to build up resilience against stress, and to take your place as a global citizen.\n\nThe aim is to enable you to thrive in working in contemporary organsations. 'Improve yourself Always' addresses the need for you to continuously develop and seeks to improve your capacity to learn and adapt. 'Build Personal Resilience' helps you enhance your resilience in the face of the pressures you will experience in working in contemporary organisations. 'Your Career Your Life' guides you in taking more responsibility for mapping out and engaging in your career. 'Become a Global Citizen' discusses the need to see yourself as a citizen of the increasingly global world of work and provides insight into the strategies to deal with cultural diversity.[1.3, 6.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Professional development: Improve yourself, alwaysMacquarie UniversityIntermediate 6,8 4,8 The world of work is characterised by rapid ongoing change. In this dynamic environment, one of the most critical skills for leaders is their capacity to learn and to adapt; to engage in the continuous development of their skills in managing and leading others. This course will assist you in the ongoing development of your skills and abilities by focusing on the nature of the self-development process. You will reflect on and develop self-awareness of your current leadership style to understand the strengths you need to develop and which challenges you will face as a leader. The course also examines the change process, and explores the processes of self-regulation that underpin personal skill development.Professional Development; Self-Reflection; Self-Awareness; Leadership; Leadership Development; Self-Help; Social Cognitive Theory; Process; Leadership Style; Change ManagementAdapting: Career Development 4 Organisations are undergoing enormous changes in their structures and processes as they seek to take advantage of innovations in technology, remain competitive in Globalising markets, and deal with the increasing diversity of their staff, customers, and supply chains. The four subjects in this specialisation will examine the personal implications of the changing organisational environment - the need to continuously adapt and learn, to manage your career, to build up resilience against stress, and to take your place as a global citizen.\n\nThe aim is to enable you to thrive in working in contemporary organsations. 'Improve yourself Always' addresses the need for you to continuously develop and seeks to improve your capacity to learn and adapt. 'Build Personal Resilience' helps you enhance your resilience in the face of the pressures you will experience in working in contemporary organisations. 'Your Career Your Life' guides you in taking more responsibility for mapping out and engaging in your career. 'Become a Global Citizen' discusses the need to see yourself as a citizen of the increasingly global world of work and provides insight into the strategies to deal with cultural diversity.[2.5, 9.5] None English business leadership-and-management
Iniciación y Planificación de Proyectos University of California, IrvineAdvanced 8 4,6 En este curso, aprenderás los principios fundamentales de la gestión de proyecto en las etapas de iniciación y planificación, lo cual incluye la identificación y mapeo de los interesados e involucrados clave en el proyecto,  la definición de los alcances del proyecto y la construcción de la estructura desglosada del trabajo. Se ha comprobado que los proyectos exitosos requieren de una cuidadosa planificación por adelantado. Por tanto, en este curso aprenderás las principales funciones y responsabilidades del Gerente y del equipo del proyecto. También aprenderás a responder algunas preguntas clave por adelantado para ayudar a cumplir los objetivos del proyecto: ¿Qué logrará este proyecto? ¿Por qué es importante? ¿Quién se beneficiará de él? ¿Cómo lo planeamos para obtener resultados exitosos?Project; Planning; Leadership and Management; Project Plan; Project Planning; Project Management; Leadership; Communication; Process; Management ProcessAdministración de Proyectos: Principios Básicos1 Planifica actividades y recursos, administra presupuestos y controla riesgos. Este Programa especializado cubre los procesos de iniciación y planificación de proyectos, definición y estimación de presupuestos, así como la gestión de riesgos y administración de cambios. En el proyecto final, desarrollado en asociación con una empresa, aplicarás las habilidades aprendidas al desarrollar los elementos de un proyecto vistos en los cursos previos.[5.0, 9.9] None Spanish business leadership-and-management
Programación y presupuesto del proyecto University of California, IrvineAdvanced 10,5 4,8 En este curso, aprenderás los principios fundamentales de la gestión del tiempo y costo en las etapas de planificación.  Se identificarán las actividades del proyecto a partir de la EDT, se establecerá la secuencia, recursos y duración necesarios para finalmente desarrollar el cronograma detallado del proyecto. De igual manera, aprenderás a estimar los costos de los recursos, para desarrollar un presupuesto detallado y flujo de efectivo a lo largo del proyecto. Después de este curso, podrás explicar los principios fundamentales del seguimiento y control del proyecto en aspectos de tiempo y costo, así cómo el cálculo de indicadores de desempeño para determinar si el proyecto va conforme a lo planeado o esta fuera de la linea base acordado y aprobada.Cost; Planning; Project Plan; Project Planning; Project Cost Management; Estimation; Project Management; Project; Microsoft Project; Leadership and ManagementAdministración de Proyectos: Principios Básicos2 Planifica actividades y recursos, administra presupuestos y controla riesgos. Este Programa especializado cubre los procesos de iniciación y planificación de proyectos, definición y estimación de presupuestos, así como la gestión de riesgos y administración de cambios. En el proyecto final, desarrollado en asociación con una empresa, aplicarás las habilidades aprendidas al desarrollar los elementos de un proyecto vistos en los cursos previos.[6.5, 13.5] None Spanish business leadership-and-management
La gestión de los riesgos y la administración de los cambios en el proyectoUniversity of California, IrvineAdvanced 7,3 4,7 En este curso, aprenderás a manejar el riesgo del proyecto mediante la identificación, el análisis y la comunicación de los cambios inevitables. En cualquier proyecto pueden suceder imprevistos. Después de este curso, podrás describir y aplicar los elementos necesarios para medir e informar sobre el alcance del proyecto, el cronograma y los costos. Te equiparemos con las herramientas necesarias para gestionar el cambio de la forma menos perjudicial posible para tu equipo y otros interesados en el proyecto.Leadership and Management; Risk; Risk Management; Project; Analysis; Risk Analysis; Project Management; Project Risk Management; Planning; LeadershipAdministración de Proyectos: Principios Básicos3 Planifica actividades y recursos, administra presupuestos y controla riesgos. Este Programa especializado cubre los procesos de iniciación y planificación de proyectos, definición y estimación de presupuestos, así como la gestión de riesgos y administración de cambios. En el proyecto final, desarrollado en asociación con una empresa, aplicarás las habilidades aprendidas al desarrollar los elementos de un proyecto vistos en los cursos previos.[4.4, 9.3] None Spanish business leadership-and-management
Administración de Proyectos Project University of California, IrvineIntermediate 4,9 4,7 En este módulo, se desarrollará el proyecto final, el cual tiene como propósito fundamental el aplicar los conocimientos que has adquirido a través de la especialidad. En primer lugar, se seleccionará un proyecto de alguna situación real de interés o se utilizará un caso propuesto. Para el proyecto seleccionado, se escribirá el acta de constitución del proyecto. Después, se creará la documentación para desarrollar el cronograma, el presupuesto y flujo de efectivo y se finalizará con el plan de riesgos, identificando, cuantificando y estableciendo respuestas a los riesgos más importantes del proyecto.  La intención del proyecto final es aplicar los conocimientos que has aprendido en los cursos anteriores. Los trabajos serán revisados por compañeros de clase. En este módulo, se darán las instrucciones para llevar a cabo las revisiones del trabajo entre pares. Al terminar esto, serás capaz de:\n-\tEscribir un acta de constitución del proyecto (Charter). \n-\tDesarrollar una estructura desglosada del trabajo (EDT o WBS) del proyecto.\n-\tDesarrollar un cronograma detallado del proyecto.\n-\tCrear un presupuesto y flujo de efectivo para el proyecto.\n-\tCrear una matriz de roles y responsabilidades.\n-\tDesarrollar un plan de comunicaciones.\n-\tGenerar un plan de riesgos del proyecto.Project; Leadership and Management; Project Management; Project Management Body Of Knowledge; Leadership; Business Case; Project Design; Documents; Microsoft Project; Microsoft VisioAdministración de Proyectos: Principios Básicos4 Planifica actividades y recursos, administra presupuestos y controla riesgos. Este Programa especializado cubre los procesos de iniciación y planificación de proyectos, definición y estimación de presupuestos, así como la gestión de riesgos y administración de cambios. En el proyecto final, desarrollado en asociación con una empresa, aplicarás las habilidades aprendidas al desarrollar los elementos de un proyecto vistos en los cursos previos.[2.7, 6.4] None Spanish business leadership-and-management
Agile Leadership: Introduction to Change University of Colorado SystemBeginner 3,7 4,7 This is a foundational course in the Agile Leadership Specialization. By the end of this course, you will build an understanding of key agile leadership concepts. You will begin building a toolbox that will give you an ability to evaluate and create a baseline for yourself as an agile leader. You will access your team’s readiness for change. You will also analyze to what degree an organization is agile, and evaluate its ability to respond to change triggers.Leadership; Agile Leadership; Leadership and Management; Change Management; Agile Management; Project Management Certification; Product Management; Project Management; Kanban; Scrum (Software Development)Agile Leadership 1 Constant fast change has become a reality of our time. Agile has become a popular leadership philosophy and a project management methodology for addressing this reality. While the theory is simple, it’s much more challenging to become Agile in practice.\n\nTo bridge the gap between an easy theory and complex application, you will learn three critical success components for executing the complexity of Agile in practice: the neuroscience of change, social psychology, and change management.\n\nIn this specialization, you will learn how to become an agile leader, how to build agile teams by using Agile philosophy and Scrum tools, and how to approach transforming a traditional organization into agile.\n\nThis specialization will prepare you to build change-resiliency within yourself, your team, and your organization and implement Agile practices where appropriate to leverage its maximum benefits.[2.3, 4.5] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Agile Leader Training University of Colorado SystemAdvanced 4,9 4,7 In this course, you will learn the neuroscience of change, why we are so change-averse, how to train for change resilience, and most importantly, you will begin developing a practice to help you be prepared for changes in personal life and in your career. \n\nYou will learn specific strategies and tools for overcoming fear, anxiety and managing stress related to these changes. By the end of this course, you will know what you need to do to become truly unshakable. You will build a practice for getting stronger emotionally and mentally. \n\nBy understanding neuroscience and building awareness of yourself, you will build a solid foundation for understanding your team and the greater behavior of the business world. \n\nRemember, these changes won’t happen if you don’t take action. You might be uncomfortable, you might find some of the exercises silly,  you might have doubts, and you might want to quit. Babies don’t quit trying to walk because they fall a lot, and neither should you. The only way to truly change is to practice consistently.Change Management; Project Management Certification; Kanban; Agile Leadership; Scrum (Software Development); Resilience; Case Study; Leadership; Anchoring; Agile ManagementAgile Leadership 2 Constant fast change has become a reality of our time. Agile has become a popular leadership philosophy and a project management methodology for addressing this reality. While the theory is simple, it’s much more challenging to become Agile in practice.\n\nTo bridge the gap between an easy theory and complex application, you will learn three critical success components for executing the complexity of Agile in practice: the neuroscience of change, social psychology, and change management.\n\nIn this specialization, you will learn how to become an agile leader, how to build agile teams by using Agile philosophy and Scrum tools, and how to approach transforming a traditional organization into agile.\n\nThis specialization will prepare you to build change-resiliency within yourself, your team, and your organization and implement Agile practices where appropriate to leverage its maximum benefits.[2.8, 6.1] None English business leadership-and-management
Developing an Agile Team University of Colorado SystemAdvanced 4,1 4,8 Now that you have undergone personal information, you will be better prepared to empathize, understand, and mentor individual members of your team on a similar journey. Leading teams towards change-resilience is not as simple as knowing and understanding the psychology of individuals multiplied by a number of team members. It requires a different approach. \n\nIn this course, you will learn what influences human behavior in teams by looking at social psychology. You will evaluate your team’s level of change resilience and agility, and you will be applying practical tools for building Agile teams by applying Scrum project management framework.  \n\nYou won’t stop there, you will learn how to be a servant leader. You will learn practical tools for organizing, leading, and facilitating a Scrum team. \n\nParts of the content are written from a Scrum Master perspective, and even though you will not be able to use it as a Scrum Master certification, I will be sharing tools and best practices learned through my own experience of being a Scrum Master.Agile Management; Team Management; Kanban; Project Management; Creativity; Software; Product Management; Change Management; Project Management Certification; Scrum (Software Development)Agile Leadership 3 Constant fast change has become a reality of our time. Agile has become a popular leadership philosophy and a project management methodology for addressing this reality. While the theory is simple, it’s much more challenging to become Agile in practice.\n\nTo bridge the gap between an easy theory and complex application, you will learn three critical success components for executing the complexity of Agile in practice: the neuroscience of change, social psychology, and change management.\n\nIn this specialization, you will learn how to become an agile leader, how to build agile teams by using Agile philosophy and Scrum tools, and how to approach transforming a traditional organization into agile.\n\nThis specialization will prepare you to build change-resiliency within yourself, your team, and your organization and implement Agile practices where appropriate to leverage its maximum benefits.[2.6, 5.3] None English business leadership-and-management
Agile Organization University of Colorado SystemAdvanced 4,1 4,8 The theory of Agile is simple. However, it takes experience, knowledge, and expertise to scale it successfully. \n\nIn this course, you will focus on leading change at an organizational level and scaling Agile appropriately. \n\nWhen studying Agile application success stories and theory, it's easy to think in terms of adopting "best practices." However, what's best for one industry, company, and most importantly, culture is not always the best for another. Not every aspect of the business is suitable for the application of Agile. Not every organization will benefit from adopting Agile, and not every leader will facilitate yet another change to success.\n\nIn this course, you will be introduced to seven different change management theories and learn how to best use and apply them in practice. You will also learn how to scale Agile in your organization, what to look for when looking for best use cases, and what signs serve as clear indicators that Agile is not an appropriate philosophy to apply.Project Management Certification; Change Management; Kanban; Agile Leadership; Leadership and Management; Management Theory; Modeling; Agile Management; Product Management; LeadershipAgile Leadership 4 Constant fast change has become a reality of our time. Agile has become a popular leadership philosophy and a project management methodology for addressing this reality. While the theory is simple, it’s much more challenging to become Agile in practice.\n\nTo bridge the gap between an easy theory and complex application, you will learn three critical success components for executing the complexity of Agile in practice: the neuroscience of change, social psychology, and change management.\n\nIn this specialization, you will learn how to become an agile leader, how to build agile teams by using Agile philosophy and Scrum tools, and how to approach transforming a traditional organization into agile.\n\nThis specialization will prepare you to build change-resiliency within yourself, your team, and your organization and implement Agile practices where appropriate to leverage its maximum benefits.[2.6, 5.3] None English business leadership-and-management
Agile Leadership Capstone University of Colorado SystemAdvanced 3 4,9 This capstone project course takes you through a guided journey of putting together a comprehensive agile transformation packet. To create this packet, you will be creatively applying the concepts and tools we have covered in the first four courses of this Specialization.\n\nIn the capstone course scenario, you were hired as a Senior Scrum Master at Nike. You will understand what a Fortune 100 company would be looking for in a candidate by analyzing a real Nike job posting. If you aspire to work in a similar role, this exercise should give you an idea of where you stand today and what skills you might want to hone on in the future. \n\nYou then will be completing a probationary assignment as a part of the requirement of this new role. Your plan should help you answer the question of what steps you will take in your first 30 days at Nike to develop yourself, your team, and the enterprise.\n\nThe packet you will be developing consists of the following four elements:\n\nTransformation roadmap\nOne-month-long Sprint Plan for personal development\nOne-month-long Sprint Plan for developing a brand new Agile team\nChange management plan to strengthen Nike’s internal culture, support innovation, and fend off intense competition (alternatively, you may choose to create a plan for the company you are working for)\n\nThe capstone project will provide you with a hands-on experience of strategically planning for change and applying Scrum tools. Don’t forget to have fun with it!Change Management; Agile Leadership; Scrum (Software Development); Agile Management; Leadership and Management; Business Agility; Leadership; Product Management; Project Management Certification; ScalingAgile Leadership 5 Constant fast change has become a reality of our time. Agile has become a popular leadership philosophy and a project management methodology for addressing this reality. While the theory is simple, it’s much more challenging to become Agile in practice.\n\nTo bridge the gap between an easy theory and complex application, you will learn three critical success components for executing the complexity of Agile in practice: the neuroscience of change, social psychology, and change management.\n\nIn this specialization, you will learn how to become an agile leader, how to build agile teams by using Agile philosophy and Scrum tools, and how to approach transforming a traditional organization into agile.\n\nThis specialization will prepare you to build change-resiliency within yourself, your team, and your organization and implement Agile practices where appropriate to leverage its maximum benefits.[1.5, 4.0] None English business leadership-and-management
Management and financial accounting: Know your numbers 1Macquarie UniversityIntermediate 5,2 4,7 Financial literacy is a fundamental capability for any business leader, whether you are running your own small business/start-up or working at a large organisation. This course will provide you with a sound foundational understanding of financial and management accounting, and how to use accounting to facilitate and align decisions made by owners, managers and employees. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you will develop the ability to seek out financial opportunities and avoid financial misadventure. You’ll learn how to organise, create, interpret and communicate important financial information effectively, which will help you improve your organisation’s internal procedures and processes.Accounting; Leadership and Management; Finance; Management Accounting; Financial Accounting; Numbers (Spreadsheet); Principal Agent Problem; Asset Liability Management; Financial Management; Balance SheetAnalysing: Numeric and digital literacies1 Being financially and data-literate is a requirement of all effective leaders. This includes the ability to analyse data and harness its value, as well as to leverage these skills to become a future-focused business leader. In four themed courses, this specialisation will: teach you that financial literacy is a required capability for every business leader (Know Your Numbers 1); provide you with a foundational understanding of how to manage your organisation’s finances effectively (Know Your Numbers 2); equip you with tools to analyse data and generate market insights (Generate Insights); and explore what to measure to maximise customer value (Know Your Customers).[1.6, 6.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Corporate finance: Know your numbers 2 Macquarie UniversityAdvanced 16,3 2,5 Every manager must have a foundational understanding of financial management. This course will prepare you for responsible and sustainable leadership from a financial management perspective. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you’ll learn the key aspects of effective financial management by focusing on: the assessment of an organisation’s financial health; planning future financial performance; financing of operations; and evaluating business and investment opportunities for the organisation. This course will emphasise how crucial sound financial management is for you and your organisation to be successful in the real-world.Finance; Numbers (Spreadsheet); Corporate Bond; Enterprise Value; Capital Requirement; Investment Decisions; Discounted Cash Flow; Cash Flow Analysis; Model Risk; Financial ModelingAnalysing: Numeric and digital literacies2 Being financially and data-literate is a requirement of all effective leaders. This includes the ability to analyse data and harness its value, as well as to leverage these skills to become a future-focused business leader. In four themed courses, this specialisation will: teach you that financial literacy is a required capability for every business leader (Know Your Numbers 1); provide you with a foundational understanding of how to manage your organisation’s finances effectively (Know Your Numbers 2); equip you with tools to analyse data and generate market insights (Generate Insights); and explore what to measure to maximise customer value (Know Your Customers).[3.5, 21.0] French; Portuguese; Russian; SpanishEnglish business finance
Business intelligence and data analytics: Generate insightsMacquarie UniversityAdvanced 8,4 4,6 ‘Megatrends’ heavily influence today’s organisations, industries and societies, and your ability to generate insights in this area is crucial to your organisation’s success into the future. This course will introduce you to analytical tools and skills you can use to understand, analyse and evaluate the challenges and opportunities ‘megatrends’ will inevitably bring to your organisation. Via structured learning activities you will explore how these trends can be addressed through sustainability-oriented innovation. You will be introduced to key data analytics concepts such as systems thinking, multi-level perspectives and multidisciplinary methods for envisioning futures, and apply them to specific real-world challenges you and your organisation may face. And there’ll be a focus on future-proofing skills such as teamwork, collaboration with diverse stakeholders and accounting for judgements made within ethical decision-making frameworks.Business Intelligence; Analysis; Data Analysis; Tableau Software; Software; Data Visualization; General Statistics; Analytics; Demand Forecasting; MeasurementAnalysing: Numeric and digital literacies3 Being financially and data-literate is a requirement of all effective leaders. This includes the ability to analyse data and harness its value, as well as to leverage these skills to become a future-focused business leader. In four themed courses, this specialisation will: teach you that financial literacy is a required capability for every business leader (Know Your Numbers 1); provide you with a foundational understanding of how to manage your organisation’s finances effectively (Know Your Numbers 2); equip you with tools to analyse data and generate market insights (Generate Insights); and explore what to measure to maximise customer value (Know Your Customers).[2.7, 12.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Marketing analytics: Know your customers Macquarie UniversityIntermediate 5,6 4,7 Are your customers at the centre of your organisation’s strategy? An understanding of marketing analytics, the core component of this course, is crucial to serving your customers well. Through structured learning activities (video lectures, quizzes, discussion prompts, industry interviews and written assessments) this course will teach you what to measure – and how – in order to maximise customer value. Rapid advancements in technology mean more powerful data and analytics can inform marketing decisions. However, multiple touchpoints across the customer journey make it increasingly difficult to measure effectiveness. You will develop an understanding of traditional and digital marketing metrics and what questions they answer, as well as how to achieve a single integrated view of the customer. You’ll experiment with behaviour and predictive analytics to develop marketing that delivers customers the right product via the right channel at the right time.Marketing; Market Analysis; Analytics; Analysis; Market (Economics); Customer Experience; Interruption Marketing; Digital Marketing; Customer Knowledge; Customer AnalyticsAnalysing: Numeric and digital literacies4 Being financially and data-literate is a requirement of all effective leaders. This includes the ability to analyse data and harness its value, as well as to leverage these skills to become a future-focused business leader. In four themed courses, this specialisation will: teach you that financial literacy is a required capability for every business leader (Know Your Numbers 1); provide you with a foundational understanding of how to manage your organisation’s finances effectively (Know Your Numbers 2); equip you with tools to analyse data and generate market insights (Generate Insights); and explore what to measure to maximise customer value (Know Your Customers).[1.9, 8.0] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business marketing
First Steps in Making the Business Case for SustainabilityUniversity of Colorado SystemAdvanced 19,7 4,6 The Business School at the University of Colorado Denver wants to help you become a change agent for sustainable business. We hope that with the skills and concepts you gain from this specialization that you will help your business reduce its social and environmental impact.  Being a change agent is hard.  It takes courage and passion and knowledge.  To implement change also requires being able to make the case for that change in terms that people in your company or organization respond to and understand. \n\nAfter completing the specialization, you will be able to: \n      *  Discuss the threats and opportunities that major global trends such as climate change present to businesses;\n      *  Identify ways a company can improve its environmental and social performance;\n      *  Evaluate and compare companies’ sustainability activities and products;\n      *  Develop a business case for implementing sustainability investments;\n      *  Identify key criteria of green businesses and product design;\n      *  Be a change agent in your organization;\n      *  Understand emerging topics in sustainable business, including those in the public policy space.\n\nWe're very excited about offering this MOOC specialization and hope it gives you the first step toward learning about and taking action to make the places you work and the products you buy more sustainable.\n \nSustainable business changes daily with new products, innovations and ideas, so you will be important in keeping the class current.  We look forward to learning from you as you take this green journey!\n______Sustainability; Business Case; Finance; Present Value; Circular Economy; Sustainable Business; Net Present Value; Intergenerational Equity; Investment; Tragedy Of The CommonsBecome a Sustainable Business Change Agent1 About the course\n\nThis specialization is for anyone who would like to improve how their company or organization impacts the environment, people and communities. We will introduce you to some of the key concepts and tools of sustainable business, then teach you how to be an effective change agent. By the end of the specialization you will have the skills to create an effective sustainability proposal and know who you have to convince, and what they need to be convinced.\n\nThe Classes\n\nClass 1: First Steps in Making the Business Case for Sustainability\n\nIdentifying a good first project, writing an effective proposal, financial analysis & sustainable thinking.\n\nClass 2: More on Change and Sustainability\n\nImplementing change, green design, sustainability reporting, examples from practitioners/\n\nClass 3: Sustainable Business: Big Issues, Big Changes\n\nClimate change, carbon footprinting, Context-based sustainability and science-based targets, water and energy, workplace sustainability issues, and supply chain impacts.\n\nClass 4: Comprehensive Case\n\nThe capstone class haps you put all the pieces together as you produce a complete proposal for change! This proposal can be based on a case we have written or for your organization, or both.[13.9, 22.2] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
More on Change and Sustainability University of Colorado SystemIntermediate 12,4 4,9 This is Class 2 of the MOOC Specialization, Become a Sustainable Business Change Agent.\n\nIn this class you will learn more change agent skills and hear from people who have made changes in their organizations.\n\nYou will also learn more about green design and sustainability reporting.\n\nThe skills from this class will help improve products and services in your company or help the company issue its first, or an improved sustainability report.Sustainability; Sustainability Accounting; Green Design; Global Reporting Initiative; Stakeholder Analysis; Standard Accounting Practice; Leadership; Evaluation; Leadership and Management; Corporate Social ResponsibilityBecome a Sustainable Business Change Agent2 About the course\n\nThis specialization is for anyone who would like to improve how their company or organization impacts the environment, people and communities. We will introduce you to some of the key concepts and tools of sustainable business, then teach you how to be an effective change agent. By the end of the specialization you will have the skills to create an effective sustainability proposal and know who you have to convince, and what they need to be convinced.\n\nThe Classes\n\nClass 1: First Steps in Making the Business Case for Sustainability\n\nIdentifying a good first project, writing an effective proposal, financial analysis & sustainable thinking.\n\nClass 2: More on Change and Sustainability\n\nImplementing change, green design, sustainability reporting, examples from practitioners/\n\nClass 3: Sustainable Business: Big Issues, Big Changes\n\nClimate change, carbon footprinting, Context-based sustainability and science-based targets, water and energy, workplace sustainability issues, and supply chain impacts.\n\nClass 4: Comprehensive Case\n\nThe capstone class haps you put all the pieces together as you produce a complete proposal for change! This proposal can be based on a case we have written or for your organization, or both.[9.1, 15.1] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Sustainable Business: Big Issues, Big ChangesUniversity of Colorado SystemAdvanced 10,6 4,7 This is class 3 in the MOOC specialization, Become a Sustainable Business Change Agent.\n\nThis class looks at the big issues companies are fixing - climate change, water, worker satisfaction and supply chain issues.\nYou will learn tools to help your company address these issues intelligently.\n\nThe class ends with an assignment to set a science-based carbon reduction target for a small company.  Tis is absolutely cutting edge material.  Only about 300 companies in the whole world are doing this as of July 2017.  You could put your company in the elite group!\n\nWith the knowledge and tools you have acquired from the 3 classes in this specialization you are well on your way to making a difference in your company, and making the future brighter for everyone.\n\nThank you for being part of this program!Sustainability; Circular Economy; Sustainable Business; Carbon; Carbon Footprint; Emissions Trading; Supply Chain; Climate Change; Carbon Tax; Low-Carbon EconomyBecome a Sustainable Business Change Agent3 About the course\n\nThis specialization is for anyone who would like to improve how their company or organization impacts the environment, people and communities. We will introduce you to some of the key concepts and tools of sustainable business, then teach you how to be an effective change agent. By the end of the specialization you will have the skills to create an effective sustainability proposal and know who you have to convince, and what they need to be convinced.\n\nThe Classes\n\nClass 1: First Steps in Making the Business Case for Sustainability\n\nIdentifying a good first project, writing an effective proposal, financial analysis & sustainable thinking.\n\nClass 2: More on Change and Sustainability\n\nImplementing change, green design, sustainability reporting, examples from practitioners/\n\nClass 3: Sustainable Business: Big Issues, Big Changes\n\nClimate change, carbon footprinting, Context-based sustainability and science-based targets, water and energy, workplace sustainability issues, and supply chain impacts.\n\nClass 4: Comprehensive Case\n\nThe capstone class haps you put all the pieces together as you produce a complete proposal for change! This proposal can be based on a case we have written or for your organization, or both.[5.4, 13.5] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Capstone: Creating A Sustainability Proposal University of Colorado SystemIntermediate 4,1 5 Congratulations on reaching the Capstone Class of the Become a Sustainable Business Change Agent specialization.  The class will help you apply material from the previous three classes.  We have developed a case about a hypothetical ski resort that offers lots of opportunities to develop sustainability recommendations.  A second option is do develop a proposal for a change in your company or organization.  Or you can do both the case and your own proposal.  \n\nThe goal of the class is to have you practice the entire process from identifying a problem, finding a possible solution, doing analysis to determine the proposed change's financial and sustainability impacts, figure out who to present the proposal and what they need to see to say 'Yes' and develop a budget and implementation plan.\n\nIt is big assignment, but if you have gone through the material in the first three classes you should be well-equipped for the challenge.\n\nWe hope that the concepts and tools we have introduced will start you on your way to making positive changes in your company, organization, community and the world.  We have provided just the most basic tolls.  As you progress you will enhance your skills and become more effective.  Best of luck on all you change endeavors.Sustainability; Evaluation; Decision Making; Benefits; Case Study; Technical Support; Presentation; Netting; Schedule; Break-EvenBecome a Sustainable Business Change Agent4 About the course\n\nThis specialization is for anyone who would like to improve how their company or organization impacts the environment, people and communities. We will introduce you to some of the key concepts and tools of sustainable business, then teach you how to be an effective change agent. By the end of the specialization you will have the skills to create an effective sustainability proposal and know who you have to convince, and what they need to be convinced.\n\nThe Classes\n\nClass 1: First Steps in Making the Business Case for Sustainability\n\nIdentifying a good first project, writing an effective proposal, financial analysis & sustainable thinking.\n\nClass 2: More on Change and Sustainability\n\nImplementing change, green design, sustainability reporting, examples from practitioners/\n\nClass 3: Sustainable Business: Big Issues, Big Changes\n\nClimate change, carbon footprinting, Context-based sustainability and science-based targets, water and energy, workplace sustainability issues, and supply chain impacts.\n\nClass 4: Comprehensive Case\n\nThe capstone class haps you put all the pieces together as you produce a complete proposal for change! This proposal can be based on a case we have written or for your organization, or both.[2.0, 5.0] None English business leadership-and-management
Introdução às Tecnologias Blockchain INSEAD Intermediate 15,7 5 Nesse primeiro curso de especialização, discutiremos as limitações da internet para os negócios e atividades econômicas, e explicaremos como a tecnologia blockchain representa o caminho ara evoluir. Depois de completar esse curso, você será capaz de explicar como a blockchain é, como funciona, e porque é revolucionária. Você irá aprender os conceitos chave tais como mineração, hashing, proof-of-work, chave criptográfica pública e o problema de duplo gasto. Você será capaz de descrever os 7 princípios para a tecnologia blockchain e os desafios enfrentados para que as pessoas desenvolvam essa tecnologia. Você também conhecerá os principais personagens no ecossistema blockchain, e considerará por si próprio a função que desempenhará na revolução blockchain.BlockChain; Trade Name; Partnership; Balance Sheet; No Frills; Demand; Anchoring; Saving; Technical Support; InternalityBlockchain Para a Empresa 1 Blockchain se posiciona na transformação de toda a indústria e das funções administrativas - redefinindo a maneira como transacionamos online, compartilhamos ideias e gerenciamos fluxos de trabalhos. É a nova tecnologia que todos os profissionais de negócios precisam entender.\n\nEsta especialização te introduz ao mundo da tecnologia Blockchain - explicando o que é, como funciona e porque é revolucionária. Você aprenderá diversas categorias de criptoativos e as formas que podem ser transacionados. Aprenderá como a blockchain revoluciona os modelos de negócios e serviços financeiros, oferecendo novas escolhas em como as organizações podem criar e gerenciar valor.\n\nA especialização é ministrada por Don Tapscott e Alex Tapscott, autoridades reconhecidas internacionalmente na inovação e tecnologia e autores do Best-seller Blockchain Revolution. Também inclui vários especialistas do mercado e desenvolvedores da fundação Ethereum, Grid Singularity, Keyless Technologies, e ResonanceX que compartilham suas experiências com o ecossistema blockchain.\n\nAdicionalmente, você ganhará acesso as pesquisas inovadoras do Blockchain Research Institute assim como a Blockchain Case Commons— uma coleção colaborativa de aplicações e casos de uso da blockchain aplicada em diversos setores. Ao completar esta especialização, você terá produzido uma análise de oportunidade em Blockchain, tendo identificado e avaliado uma promissora aplicação da tecnologia blockchain em seu próprio setor.[8.1, 19.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishPortuguese (Brazil)business business-essentials
Transacionando na Blockchain INSEAD Advanced 9 4,9 Atualmente, grandes intermediários estabelecem confiança em nossa economia e controlam a movimentação, armazenamento e alocação de dinheiro e ativos. O status quo, entretanto, é repleto de ineficiências. Neste curso, endereçaremos diversos desafios no status quo e discutiremos como critptoativos, smart contracts, novos sistemas de identidade e novos modelos de negócios financeiros podem ajudar a superá-los. Você aprenderá como a tecnologia blockchain empondera indivíduos, empreendedores e negócios com as ferramentas que precisam para nivelar sua capacidade e participar do valor que eles geram. No final deste curso, você aprenderá como e por que a transação na blockchain pode nos ajudar a criar um futuro mais rápido, mais justo e mais distribuído do que o mundo em que vivemos hoje.Takeover; Praise; Studentized Residual; Expense; Internality; Labor; Stress; Elections; Organizing (Management); AccrualBlockchain Para a Empresa 2 Blockchain se posiciona na transformação de toda a indústria e das funções administrativas - redefinindo a maneira como transacionamos online, compartilhamos ideias e gerenciamos fluxos de trabalhos. É a nova tecnologia que todos os profissionais de negócios precisam entender.\n\nEsta especialização te introduz ao mundo da tecnologia Blockchain - explicando o que é, como funciona e porque é revolucionária. Você aprenderá diversas categorias de criptoativos e as formas que podem ser transacionados. Aprenderá como a blockchain revoluciona os modelos de negócios e serviços financeiros, oferecendo novas escolhas em como as organizações podem criar e gerenciar valor.\n\nA especialização é ministrada por Don Tapscott e Alex Tapscott, autoridades reconhecidas internacionalmente na inovação e tecnologia e autores do Best-seller Blockchain Revolution. Também inclui vários especialistas do mercado e desenvolvedores da fundação Ethereum, Grid Singularity, Keyless Technologies, e ResonanceX que compartilham suas experiências com o ecossistema blockchain.\n\nAdicionalmente, você ganhará acesso as pesquisas inovadoras do Blockchain Research Institute assim como a Blockchain Case Commons— uma coleção colaborativa de aplicações e casos de uso da blockchain aplicada em diversos setores. Ao completar esta especialização, você terá produzido uma análise de oportunidade em Blockchain, tendo identificado e avaliado uma promissora aplicação da tecnologia blockchain em seu próprio setor.[5.9, 9.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishPortuguese (Brazil)business business-strategy
Blockchain e Negócios: Aplicativos e ImplicaçõesINSEAD Advanced 15,3 5 A Blockchain trará mudanças profundas nos negócios e em sua própria natureza. Essa tecnologia revolucionará o modo como as empresas são financiadas e gerenciadas, como criam valor e até como desempenham funções básicas, como marketing e contabilidade. Neste curso, você aprenderá como a tecnologia blockchain penetrará nas estruturas das organizações. Você explorará como a blockchain transformará os papéis do C-Suite e como a blockchain pode ser usada para gerenciar e proteger a propriedade intelectual. Você será capaz de identificar as diferentes camadas da pilha da tecnologia blockchain e explicar como isso afeta a governança dos sistemas blockchain. Além disso, você será capaz de identificar sete qualidades que uma região do mundo precisa para atrair startups de tecnologia e construir um ecossistema vibrante de blockchain.E-Commerce; Research And Development; Committee; Pricing; Recruiting; Transporting; Analytics; Media & Citizenship; Expense; StressBlockchain Para a Empresa 3 Blockchain se posiciona na transformação de toda a indústria e das funções administrativas - redefinindo a maneira como transacionamos online, compartilhamos ideias e gerenciamos fluxos de trabalhos. É a nova tecnologia que todos os profissionais de negócios precisam entender.\n\nEsta especialização te introduz ao mundo da tecnologia Blockchain - explicando o que é, como funciona e porque é revolucionária. Você aprenderá diversas categorias de criptoativos e as formas que podem ser transacionados. Aprenderá como a blockchain revoluciona os modelos de negócios e serviços financeiros, oferecendo novas escolhas em como as organizações podem criar e gerenciar valor.\n\nA especialização é ministrada por Don Tapscott e Alex Tapscott, autoridades reconhecidas internacionalmente na inovação e tecnologia e autores do Best-seller Blockchain Revolution. Também inclui vários especialistas do mercado e desenvolvedores da fundação Ethereum, Grid Singularity, Keyless Technologies, e ResonanceX que compartilham suas experiências com o ecossistema blockchain.\n\nAdicionalmente, você ganhará acesso as pesquisas inovadoras do Blockchain Research Institute assim como a Blockchain Case Commons— uma coleção colaborativa de aplicações e casos de uso da blockchain aplicada em diversos setores. Ao completar esta especialização, você terá produzido uma análise de oportunidade em Blockchain, tendo identificado e avaliado uma promissora aplicação da tecnologia blockchain em seu próprio setor.[9.4, 18.0] Arabic; French; Portuguese; Russian; English; Spanish; Italian; Vietnamese; GermanPortuguese (Brazil)business business-essentials
Análise de oportunidade de Blockchain INSEAD Intermediate 13,3 5 Neste quarto e último curso da especialização, você sintetizará seu aprendizado em uma entrega do projeto chamada Análise de Oportunidade Blockchain. Os objetivos deste curso são duplos: primeiro, é para você identificar uma necessidade ou problema específico no setor escolhido que pode ser potencialmente resolvido usando a tecnologia blockchain. Segundo, cabe a você investigar possíveis soluções para esse problema, incluindo como essas soluções podem ser executadas. Você alcançará marcos de projeto diferentes a cada semana e será apresentado a várias ferramentas que os empreendedores usam para organizar suas descobertas. Durante todo esse processo, você ouvirá profissionais do mundo real que têm experiência prática no ecossistema blockchain. Além disso, ao participar deste curso, você terá acesso ao nosso Blockchain Case Commons - uma coleção de aplicativos e casos de uso de blockchain em vários setores. Como resultado deste curso, você terá uma Análise de Oportunidade Blockchain consolidada e revisada por pares, que poderá usar para apresentar sua ideia à sua organização ou mesmo a potenciais investidores.Value Proposition; Average; Strategic Planning; Message; Standard Score; Expense; Intrapersonal Communication; .Bit; Software; NegotiationBlockchain Para a Empresa 4 Blockchain se posiciona na transformação de toda a indústria e das funções administrativas - redefinindo a maneira como transacionamos online, compartilhamos ideias e gerenciamos fluxos de trabalhos. É a nova tecnologia que todos os profissionais de negócios precisam entender.\n\nEsta especialização te introduz ao mundo da tecnologia Blockchain - explicando o que é, como funciona e porque é revolucionária. Você aprenderá diversas categorias de criptoativos e as formas que podem ser transacionados. Aprenderá como a blockchain revoluciona os modelos de negócios e serviços financeiros, oferecendo novas escolhas em como as organizações podem criar e gerenciar valor.\n\nA especialização é ministrada por Don Tapscott e Alex Tapscott, autoridades reconhecidas internacionalmente na inovação e tecnologia e autores do Best-seller Blockchain Revolution. Também inclui vários especialistas do mercado e desenvolvedores da fundação Ethereum, Grid Singularity, Keyless Technologies, e ResonanceX que compartilham suas experiências com o ecossistema blockchain.\n\nAdicionalmente, você ganhará acesso as pesquisas inovadoras do Blockchain Research Institute assim como a Blockchain Case Commons— uma coleção colaborativa de aplicações e casos de uso da blockchain aplicada em diversos setores. Ao completar esta especialização, você terá produzido uma análise de oportunidade em Blockchain, tendo identificado e avaliado uma promissora aplicação da tecnologia blockchain em seu próprio setor.[8.2, 17.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishPortuguese (Brazil)business business-strategy
Introduction to Blockchain Technologies INSEAD Beginner 12,3 4,7 In this first course of the specialization, we will discuss the limitations of the Internet for business and economic activity, and explain how blockchain technology represents the way forward. After completing this course, you will be able to explain what blockchain is, how it works, and why it is revolutionary. You will learn key concepts such as mining, hashing, proof-of-work, public key cryptography, and the double-spend problem. You’ll be able to describe seven design principles for blockchain technology, and the challenges facing the people developing it. You’ll also meet the players in the blockchain ecosystem, and consider your own role in stewarding the blockchain revolution.BlockChain; Bitcoin; Cryptocurrency; Proof-Of-Work System; Cryptography; Bitcoin Network; Public-Key Cryptography; Ethereum; Smart Contract; Peer-To-PeerBlockchain Revolution 1 Blockchain is poised to transform every industry and managerial function—redefining the ways we transact online, share ideas, and manage workflows. It’s a new technology that every business professional needs to understand.\n\nThis four-course Specialization introduces you to the world of blockchain technology—explaining what blockchain is, how it works, and why it’s revolutionary. You will learn about various categories of cryptoassets, and the ways they can be transacted on a blockchain. You will learn how blockchain is disrupting business models and financial services, offering organizations new choices in how they create and manage value.\n\nThe Specialization is taught by Don Tapscott and Alex Tapscott, globally-recognized authorities on innovation and technology and authors of the best-selling book Blockchain Revolution. It also includes various industry experts and developers from the Ethereum Foundation, Grid Singularity, Keyless Technologies, and ResonanceX who will share their experiences within the blockchain ecosystem.\n\nAdditionally, you will gain access to ground-breaking research from the Blockchain Research Institute as well as the Blockchain Case Commons—a crowdsourced collection of blockchain applications and use-cases spanning multiple industries. Upon completion of this Specialization, you will produce a Blockchain Opportunity Analysis, in which you identify and evaluate a promising application of blockchain technology in your own industry.[5.5, 16.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Transacting on the Blockchain INSEAD Beginner 6,1 4,8 Today, large intermediaries establish trust in our economy and control the movement, storage, and allocation of money and assets. The status quo, however, is rife with inefficiencies. In this course, we’ll address the many challenges of the status quo and discuss how cryptoassets, smart contracts, new identity systems, and new financial business models can help overcome them. You’ll learn how blockchain technology empowers individuals, entrepreneurs, and businesses with the tools they need to help level the playing field and to participate in the value they create. By the end of this course, you’ll learn how and why transacting on the blockchain can help us bring about a future that is faster, fairer, and more distributed than the world we inhabit today.BlockChain; Smart Contract; Cryptocurrency; Finance; Cryptography; Double-Entry Bookkeeping System; Security Token; Financial Services; Global Financial System; BiometricsBlockchain Revolution 2 Blockchain is poised to transform every industry and managerial function—redefining the ways we transact online, share ideas, and manage workflows. It’s a new technology that every business professional needs to understand.\n\nThis four-course Specialization introduces you to the world of blockchain technology—explaining what blockchain is, how it works, and why it’s revolutionary. You will learn about various categories of cryptoassets, and the ways they can be transacted on a blockchain. You will learn how blockchain is disrupting business models and financial services, offering organizations new choices in how they create and manage value.\n\nThe Specialization is taught by Don Tapscott and Alex Tapscott, globally-recognized authorities on innovation and technology and authors of the best-selling book Blockchain Revolution. It also includes various industry experts and developers from the Ethereum Foundation, Grid Singularity, Keyless Technologies, and ResonanceX who will share their experiences within the blockchain ecosystem.\n\nAdditionally, you will gain access to ground-breaking research from the Blockchain Research Institute as well as the Blockchain Case Commons—a crowdsourced collection of blockchain applications and use-cases spanning multiple industries. Upon completion of this Specialization, you will produce a Blockchain Opportunity Analysis, in which you identify and evaluate a promising application of blockchain technology in your own industry.[1.1, 8.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Blockchain and Business: Applications and ImplicationsINSEAD Beginner 11,7 4,7 Blockchain will bring about profound changes to business, and even to the nature of business itself.  This technology will disrupt how enterprises are funded and managed, how they create value, and even how they perform basic functions like marketing and accounting.  In this course you will learn how blockchain technology will penetrate into the structures of organizations. You will explore how blockchain will transform the roles of the C-Suite, and how a blockchain can be used to manage and protect intellectual property.  You will be able to identify the different layers of the blockchain technology stack, and explain how these affect the governance of blockchain systems.  As well, you will be able to identify seven qualities that a region in the world needs in order to attract technology startups and to build a vibrant blockchain ecosystem.Stewardship; Value Proposition; C-Fos; Solution Stack; Leadership; BlockChain; Smart Contract; Cryptocurrency; Business Modeling; Autonomous AgentBlockchain Revolution 3 Blockchain is poised to transform every industry and managerial function—redefining the ways we transact online, share ideas, and manage workflows. It’s a new technology that every business professional needs to understand.\n\nThis four-course Specialization introduces you to the world of blockchain technology—explaining what blockchain is, how it works, and why it’s revolutionary. You will learn about various categories of cryptoassets, and the ways they can be transacted on a blockchain. You will learn how blockchain is disrupting business models and financial services, offering organizations new choices in how they create and manage value.\n\nThe Specialization is taught by Don Tapscott and Alex Tapscott, globally-recognized authorities on innovation and technology and authors of the best-selling book Blockchain Revolution. It also includes various industry experts and developers from the Ethereum Foundation, Grid Singularity, Keyless Technologies, and ResonanceX who will share their experiences within the blockchain ecosystem.\n\nAdditionally, you will gain access to ground-breaking research from the Blockchain Research Institute as well as the Blockchain Case Commons—a crowdsourced collection of blockchain applications and use-cases spanning multiple industries. Upon completion of this Specialization, you will produce a Blockchain Opportunity Analysis, in which you identify and evaluate a promising application of blockchain technology in your own industry.[3.9, 16.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Blockchain Opportunity Analysis INSEAD Advanced 8,4 4,6 In this fourth and final course of the specialization, you will synthesize your learning into a project deliverable called a Blockchain Opportunity Analysis.  The goals of this course are twofold: One, it’s for you to identify a specific need or problem in your chosen industry that can potentially be solved using blockchain technology. Two, it’s for you to investigate possible solutions to this problem, including how these solutions might be executed. You will accomplish different project milestones each week, and will be introduced to several tools that entrepreneurs use to organize their findings. Throughout this process, you will hear from real-world practitioners who have hands-on experience in the blockchain ecosystem.  Additionally, by participating in this course you will gain access to our Blockchain Case Commons—a crowdsourced collection of blockchain applications and use-cases spanning multiple industries.  As an outcome of this course, you’ll walk away with a consolidated, peer-reviewed Blockchain Opportunity Analysis, which you can use to pitch your idea to your organization or even to potential investors.Market Research; Industry Analysis; Competition (Economics); Market (Economics); Opportunity Identification; Project; Market Segmentation; Decision Matrix; BlockChain; CryptocurrencyBlockchain Revolution 4 Blockchain is poised to transform every industry and managerial function—redefining the ways we transact online, share ideas, and manage workflows. It’s a new technology that every business professional needs to understand.\n\nThis four-course Specialization introduces you to the world of blockchain technology—explaining what blockchain is, how it works, and why it’s revolutionary. You will learn about various categories of cryptoassets, and the ways they can be transacted on a blockchain. You will learn how blockchain is disrupting business models and financial services, offering organizations new choices in how they create and manage value.\n\nThe Specialization is taught by Don Tapscott and Alex Tapscott, globally-recognized authorities on innovation and technology and authors of the best-selling book Blockchain Revolution. It also includes various industry experts and developers from the Ethereum Foundation, Grid Singularity, Keyless Technologies, and ResonanceX who will share their experiences within the blockchain ecosystem.\n\nAdditionally, you will gain access to ground-breaking research from the Blockchain Research Institute as well as the Blockchain Case Commons—a crowdsourced collection of blockchain applications and use-cases spanning multiple industries. Upon completion of this Specialization, you will produce a Blockchain Opportunity Analysis, in which you identify and evaluate a promising application of blockchain technology in your own industry.[2.9, 11.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Brand Identity and Strategy IE Business SchoolBeginner 15,1 4,6 Brand identity and Strategy is a IE Business School course for those professionals who are ready to adopt a creative approach to empowering brands.\n\nStudents will go through a journey that starts with understanding what a brand is and how they can build successful ones, whilst simultaneously segmenting their consumers appropriately. The course explores positioning and its importance to successful brands looking at perceptual maps and the well-known iceberg model. It culminates in development of real brand houses, which can be applied to the working world, and how picking the right name, colors and logo can be instrumental to a brand’s success.\n\nThe course is delivered by Rhodes Scholar winning Professor, Dr Maria Eizaguirre, a member of IE Business School’s faculty.Brand Management; Marketing; Planning; Strategy; Brand Design; Leadership and Management; Brand Marketing; Logo; Brand; Brand IdentityBranding: The Creative Journey 1 This Specialization aims to make branding concepts accessible to every learner and to teach them to analyze and apply all the relevant concepts, using the broad and diverse toolkit of branding. It provides you with the necessary tools so that you are able to understand the brand behavior, understand the language of a brand and learn about the rational and emotional elements behind brands. It also attempts to make you understand the language of images. The amount of audiovisual content we receive today makes it hard for brands to break through that noise. It ends up teaching how to understand branding efforts in the context of customer experience.\n\nWe must think in a strategic manner when creating brands. Branding is about co-creation and conversation between the audiences, customers and users. What is relevant is how people out there perceive and live the brand. Brands are the story, the personality and the culture of an organization; the intangible elements that form it.[8.9, 20.5] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business marketing
From Brand to Image: Creating High Impact Campaigns That Tell Brand StoriesIE Business SchoolIntermediate 7,5 4,6 There are many different ways to approach clients to assess their needs and develop creative campaigns which fulfill your creative desires. Many agencies have established methodology, terminology and processes, and oftentimes, have spent decades or even years developing these processes. However, whether you are a freelancer, designer, illustrator, photographer or marketing director, or perhaps a small business owner, you will be looking to develop a simple process to create campaigns for yourself or your client. \n\nIn this course I am offering you a methodology which you can easily put into practice. Then, as your needs change and grow, you might decide that you want to incorporate other techniques as well.  I hope this course serves as a launchpad for you to go out and win new creative projects as well as make the ones that you are currently working on even better. And most of all, I hope you have FUN! Because remember, if you're not having fun, it's not worth it!Brand; Marketing; Brand Marketing; Advertising; Positioning (Marketing); Brand Management; Sales Presentation; Personal Branding; Personality; PhotographyBranding: The Creative Journey 3 This Specialization aims to make branding concepts accessible to every learner and to teach them to analyze and apply all the relevant concepts, using the broad and diverse toolkit of branding. It provides you with the necessary tools so that you are able to understand the brand behavior, understand the language of a brand and learn about the rational and emotional elements behind brands. It also attempts to make you understand the language of images. The amount of audiovisual content we receive today makes it hard for brands to break through that noise. It ends up teaching how to understand branding efforts in the context of customer experience.\n\nWe must think in a strategic manner when creating brands. Branding is about co-creation and conversation between the audiences, customers and users. What is relevant is how people out there perceive and live the brand. Brands are the story, the personality and the culture of an organization; the intangible elements that form it.[3.9, 9.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Branding and Customer Experience IE Business SchoolAdvanced 11,8 4,6 Whether students come from a Branding or a Customer Experience background or perspective, this course will explore the synergies between and the intersection of the two sets of activities. While there are different approaches to defining a branding strategy, a branding project’s implementation impacts many departments and their customer-facing activities. In this sense, it’s essential to understand branding efforts in the context of Customer Experience. In this course, we will use a framework - adapted from Customer Journey Mapping - for focusing and organizing students' thinking about the operational implications of their branding projects. Through the framework, we will derive an operational language for aligning activities and measuring impacts across multiple departments and the customer touch points they manage.Customer Experience; Experience; Brand; Leadership and Management; Brand Management; Customer Service; Touchpoint; Marketing; Outsourcing; EmploymentBranding: The Creative Journey 4 This Specialization aims to make branding concepts accessible to every learner and to teach them to analyze and apply all the relevant concepts, using the broad and diverse toolkit of branding. It provides you with the necessary tools so that you are able to understand the brand behavior, understand the language of a brand and learn about the rational and emotional elements behind brands. It also attempts to make you understand the language of images. The amount of audiovisual content we receive today makes it hard for brands to break through that noise. It ends up teaching how to understand branding efforts in the context of customer experience.\n\nWe must think in a strategic manner when creating brands. Branding is about co-creation and conversation between the audiences, customers and users. What is relevant is how people out there perceive and live the brand. Brands are the story, the personality and the culture of an organization; the intangible elements that form it.[5.2, 16.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Foundations of Business Strategy University of VirginiaAdvanced 12 4,7 Develop your ability to think strategically, analyze the competitive environment, and recommend firm positioning and value creation. In this course, developed at the Darden School of Business at the University of Virginia, top-ranked faculty will help you explore the underlying theory and frameworks that provide the foundations of a successful business strategy and provide the tools you need to understand that strategy: SWOT, Competitor, Environmental, Five Forces, and Capabilities Analyses, as well as Strategy Maps.Analysis; Strategy; Business Strategy; Strategic Analysis; Porter'S Five Forces Analysis; Competitor Analysis; Swot Analysis; Competitiveness; Capability Analysis; Business AnalysisBusiness Strategy 1 This Specialization covers both the dynamics and the global aspects of strategic management. You'll learn how to evaluate industry evolution, build and sustain competitive advantage, formulate and assess business strategies, and align efforts to organizational strategy. In the final Capstone Project, you’ll apply your skills by creating a comprehensive Strategic Analysis for an existing business or a venture of your own.[6.9, 14.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Advanced Business Strategy University of VirginiaAdvanced 11,4 4,7 Advance your strategic analysis skills in this follow-up to Foundations of Business Strategy. In this course, developed at the Darden School of Business at the University of Virginia, you'll learn the tools to analyze strategy across time (competitive dynamics), industries (corporate strategy), geographies (international strategy), and institutions (non-market strategy). Top-ranked faculty will introduce the tools you need to complete a comprehensive evaluation and understand the strategy dynamics of an industry: Competitive Lifecycle, Internationalization and Stakeholder Analyses, and Diversification Matrices.Strategy; Business Strategy; Analysis; Strategic Management; Stakeholder Analysis; Competitiveness; Strategic Analysis; Diversification (Marketing Strategy); Leadership and Management; MarketingBusiness Strategy 2 This Specialization covers both the dynamics and the global aspects of strategic management. You'll learn how to evaluate industry evolution, build and sustain competitive advantage, formulate and assess business strategies, and align efforts to organizational strategy. In the final Capstone Project, you’ll apply your skills by creating a comprehensive Strategic Analysis for an existing business or a venture of your own.[6.9, 13.9] Vietnamese; Korean; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business business-strategy
Business Growth Strategy University of VirginiaAdvanced 13,5 4,7 Get the tools you need to analyze, evaluate and recommend specific actions organizations can take to grow their value and avoid common growth pitfalls. In this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, you will learn to determine how best to build value, whether by scaling existing markets, entering established markets or creating new markets through innovation and acquisitions.Strategy; Growth Strategies; Business Strategy; Planning; Innovation; Scenario Planning; Market (Economics); Mergers & Acquisitions; Real Options; Real Options ValuationBusiness Strategy 3 This Specialization covers both the dynamics and the global aspects of strategic management. You'll learn how to evaluate industry evolution, build and sustain competitive advantage, formulate and assess business strategies, and align efforts to organizational strategy. In the final Capstone Project, you’ll apply your skills by creating a comprehensive Strategic Analysis for an existing business or a venture of your own.[8.5, 16.4] Vietnamese; Korean; German; Portuguese; Italian; Russian; Spanish; Arabic; FrenchEnglish business business-strategy
Strategic Planning and Execution University of VirginiaAdvanced 13,5 4,7 Avoid the pitfalls of strategy planning and execution with the tools and skills from this course. In this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, you'll learn the pillars of strategy execution--analysis, formulation, and implementation--and how to use the 4A model to effectively approach strategy execution. Finally, a panel of leaders from entrepreneurs, nonprofits, and industry, share their expertise gleaned from years of successful strategy planning and execution.Strategic Planning; Planning; Strategy; Analysis; Strategic Analysis; Strategy Implementation; Strategic Management; Communication; Technology Strategy; Business StrategyBusiness Strategy 4 This Specialization covers both the dynamics and the global aspects of strategic management. You'll learn how to evaluate industry evolution, build and sustain competitive advantage, formulate and assess business strategies, and align efforts to organizational strategy. In the final Capstone Project, you’ll apply your skills by creating a comprehensive Strategic Analysis for an existing business or a venture of your own.[8.3, 16.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Business Strategy in Practice (Project-centered Course)University of VirginiaIntermediate 7,2 4,5 A Capstone Project is an assignment designed specifically to apply and showcase the skills you learned in the Specialization. To this end, the Business Strategy Capstone Project, a comprehensive Strategic Analysis, provides an opportunity for you to synthesize concepts and knowledge from the four prerequisite courses in the specialization. In this course, developed at the Darden School of Business at the University of Virginia, you will be guided through your project by top-ranked faculty. You may continue with the organization you selected for previous assignments or select a new organization for this project. You will analyze the current state of the organization, strategic issues facing the organization, strategic paths the organization might pursue, make a recommendation of the best path for the organization to pursue, and write an Executive Summary. Your finished project will serve as an artifact showcasing your ability to conduct research on/within an organization, select and apply the most appropriate analytical tools, build a well-supported case for a specific position, and effectively communicate key points with executive leadership.Business Strategy; Strategy; Analysis; Strategic Analysis; Peer Review; Strategic Planning; Strategic Management; Lecture; Cash Flow; Business ModelingBusiness Strategy 5 This Specialization covers both the dynamics and the global aspects of strategic management. You'll learn how to evaluate industry evolution, build and sustain competitive advantage, formulate and assess business strategies, and align efforts to organizational strategy. In the final Capstone Project, you’ll apply your skills by creating a comprehensive Strategic Analysis for an existing business or a venture of your own.[3.4, 9.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Digital Transformations Indian School of BusinessAdvanced 15,5 4,5 Information Technology (IT) is fast changing the world around us. This course will provide you an understanding of IT-enabled changes in the business environment, and how insightful executives leverage IT to create value and win competitive battles. The course is divided into three parts – the first part of the course focuses on the industry impacts of technological innovation. Here, we will explore competition and business models in the high-tech industry, using examples of companies like Google, Apple and Facebook. We will also explore competitive dynamics of industries that consume significant technology with emphasis on how technology has disrupted industries such as music, media and education. The second part of the course focuses on how IT transforms cost structures of firms by helping them build information capabilities that significantly increase value chain efficiency. The final part of the course will focus on the impact of IT on innovation and decision-making within firms that, ultimately impacts revenue growth.Strategy; Digital Strategy; Innovation; Leadership and Management; Modeling; Technology Management; Business Technology Management; Open Innovation; Operating Model; Enterprise SystemBusiness Technology Management1 With digital transformation, products and business models in today's competitive environment are increasingly being transformed by technology. This new digital economy places information technology (IT) at the centre of firm strategy and operations, and requires a new breed of IT managers and leaders who can examine technology through a business lens.\n\nThe Business Technology Management Specialization will empower you with knowledge of the IT domain, project management, leadership and team building skills, and functional and analytical skills. These skills are critical skills for leveraging technology to create competitive advantage.\n\nThis Specialization will introduce you to the IT-powered digital transformation that business are going through. It will enable you to understand how insightful executives leverage IT to create value and understand the competitive dynamics of industries that consume significant technology.\n\nIt will also introduce you to Business Analytics in a world of digital media, including the right toolscape, like being able to run the Analytics Desktop with leading tools like RStudio and GitHub.\n\nFinally, this Specialization will introduce you to customer analytics and enable you to develop an appreciation of problem-solving, data collection, prediction and optimization that can be enabled using digital media tools.\n\nVideo: Professor Deepa Mani speaks about the Specialization[6.6, 20.6] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-strategy
Accounting and Finance for IT professionals Indian School of BusinessIntermediate 5,3 4,5 This course presents an introduction to the basics of financial accounting and finance for IT professionals. The first part of the course will focus on understanding the most important financial statements, namely, the balance sheet, the income statement, and the statement of cash flows. We will then focus on how we can understand the financial health and performance of the company by examining a number of important financial ratios that are derived from the financial statements of the company. The second part of the course will focus on the basics of finance. This includes the concept of time value of money, discounting cash flows, and capital budgeting. The course will also introduce the idea of real options, how they affect a project’s NPV, and their impact of the decision to accept/reject a project. Lectures on concepts will be supplemented with numerical examples.Finance; Accounting; Financial Statement; Capital Budgeting; Analysis; Net Income; Cash Flow; Systematic Risk; Future Value; DiscountingBusiness Technology Management3 With digital transformation, products and business models in today's competitive environment are increasingly being transformed by technology. This new digital economy places information technology (IT) at the centre of firm strategy and operations, and requires a new breed of IT managers and leaders who can examine technology through a business lens.\n\nThe Business Technology Management Specialization will empower you with knowledge of the IT domain, project management, leadership and team building skills, and functional and analytical skills. These skills are critical skills for leveraging technology to create competitive advantage.\n\nThis Specialization will introduce you to the IT-powered digital transformation that business are going through. It will enable you to understand how insightful executives leverage IT to create value and understand the competitive dynamics of industries that consume significant technology.\n\nIt will also introduce you to Business Analytics in a world of digital media, including the right toolscape, like being able to run the Analytics Desktop with leading tools like RStudio and GitHub.\n\nFinally, this Specialization will introduce you to customer analytics and enable you to develop an appreciation of problem-solving, data collection, prediction and optimization that can be enabled using digital media tools.\n\nVideo: Professor Deepa Mani speaks about the Specialization[0.6, 8.5] German; Arabic; French; Russian; Spanish; Portuguese; Italian; VietnameseEnglish business finance
IT Project Management Indian School of BusinessBeginner 6 4,3 The concepts and use of project management tools, techniques and methodologies are becoming all pervasive. This course addresses project management in the context of IT projects, including software projects. Using the framework of project life cycle, the course covers various aspects pertaining to (i) project initiation, (ii) project planning and scheduling, (iii) project monitoring and control, and (iv) project termination. For planning and scheduling of projects, the use of project network and estimation of time and cost are covered in detail.  Scheduling of projects with resource limitations is covered next.\n\nRisk assessment methods including simulation and risk reduction approaches are also be covered. The students will be required to use the software @risk to simulate project completion times. The use of Earned Value Analysis for Project Monitoring and Control is emphasized. For Software Project Management, the Waterfall Model and Agile Project Management are covered in detail.Project; Leadership and Management; Project Management; Planning; Agile Management; Project Plan; Project Planning; Risk; Risk Management; AuditBusiness Technology Management4 With digital transformation, products and business models in today's competitive environment are increasingly being transformed by technology. This new digital economy places information technology (IT) at the centre of firm strategy and operations, and requires a new breed of IT managers and leaders who can examine technology through a business lens.\n\nThe Business Technology Management Specialization will empower you with knowledge of the IT domain, project management, leadership and team building skills, and functional and analytical skills. These skills are critical skills for leveraging technology to create competitive advantage.\n\nThis Specialization will introduce you to the IT-powered digital transformation that business are going through. It will enable you to understand how insightful executives leverage IT to create value and understand the competitive dynamics of industries that consume significant technology.\n\nIt will also introduce you to Business Analytics in a world of digital media, including the right toolscape, like being able to run the Analytics Desktop with leading tools like RStudio and GitHub.\n\nFinally, this Specialization will introduce you to customer analytics and enable you to develop an appreciation of problem-solving, data collection, prediction and optimization that can be enabled using digital media tools.\n\nVideo: Professor Deepa Mani speaks about the Specialization[1.5, 8.7] French; Arabic; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Leadership and Emotional Intelligence Indian School of BusinessBeginner 6,5 4,8 The digital age is dramatically reshaping the rules for organizational success. The new context demands renewal of your capabilities and development of different mindsets.  In this course, you’ll learn the different components of emotional intelligence at work. For example, you’ll learn how you can work effectively in teams, build cooperative relationships with your key stakeholders, exercise effective influence, handle difficult conversations, and create energy and enthusiasm to foster meaningful change. Our modules will begin with powerful stories that are illustrative of typical challenges faced by front-line leaders. We’ll analyze the case illustration using the ideas from emotional intelligence theory, and highlight the key lessons that you should take away in terms of mindsets and skills that you should master to distinguish yourself as a leader.Leadership; Leadership and Management; Emotional Intelligence; Leadership Development; Change Management; Conflict Management; Empathy; Listening; Communication; Building Effective RelationshipsBusiness Technology Management5 With digital transformation, products and business models in today's competitive environment are increasingly being transformed by technology. This new digital economy places information technology (IT) at the centre of firm strategy and operations, and requires a new breed of IT managers and leaders who can examine technology through a business lens.\n\nThe Business Technology Management Specialization will empower you with knowledge of the IT domain, project management, leadership and team building skills, and functional and analytical skills. These skills are critical skills for leveraging technology to create competitive advantage.\n\nThis Specialization will introduce you to the IT-powered digital transformation that business are going through. It will enable you to understand how insightful executives leverage IT to create value and understand the competitive dynamics of industries that consume significant technology.\n\nIt will also introduce you to Business Analytics in a world of digital media, including the right toolscape, like being able to run the Analytics Desktop with leading tools like RStudio and GitHub.\n\nFinally, this Specialization will introduce you to customer analytics and enable you to develop an appreciation of problem-solving, data collection, prediction and optimization that can be enabled using digital media tools.\n\nVideo: Professor Deepa Mani speaks about the Specialization[1.0, 10.7] Russian; Albanian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business leadership-and-management
Capstone Project: Business Technology ManagementIndian School of BusinessBeginner 4,8 4,3 The Capstone Project places you in the shoes of a CIO of a hypothetical FMCG firm, Indus Consumer Products Limited, who is required to select a portfolio of IT investments for the decision year that is aligned with the business strategy and objectives of the firm. Different business units in the company have proposed different applications to implement. Your job as CIO will be to analyze the business case for each of the projects and identify those that best serve the long-term business strategy and objectives of the firm. Your choice of IT investments is constrained by the IT budget for the given financial year.\n\nThe case consists of the following artifacts:\n-          Letter from the CEO\n-          Company Report\n-          IT Assessment Report \n-          Proposal for the SCM Initiative \n-          Proposal for Rural Connect\n-          Proposal for the new ERP System\n \nThe case is designed to provide a Capstone experience on many of the concepts and frameworks learned in the specialization.  Learners need to:\n(a)    Identify a broad business focus of the company using the competitor data. Provide a couple of lines on the strategic pain points for the firm.\n(b)     Which one of the five applications must the company invest in? Why? Provide strategic and financial reasons in support.\n(c)     Thoroughly analyse past projects to remove redundant or unviable investments.\n(d)    Identify and propose strategies for managing risk associated with large scale IT investments. \n(e)    Create an organizational structure and communication plan that will engage various stakeholders of the organization.Project; Leadership and Management; Business Technology Management; Technology Management; Strategic Business Unit; Communication Planning; Project Plan; Resource Allocation; Operating Model; Business StrategyBusiness Technology Management6 With digital transformation, products and business models in today's competitive environment are increasingly being transformed by technology. This new digital economy places information technology (IT) at the centre of firm strategy and operations, and requires a new breed of IT managers and leaders who can examine technology through a business lens.\n\nThe Business Technology Management Specialization will empower you with knowledge of the IT domain, project management, leadership and team building skills, and functional and analytical skills. These skills are critical skills for leveraging technology to create competitive advantage.\n\nThis Specialization will introduce you to the IT-powered digital transformation that business are going through. It will enable you to understand how insightful executives leverage IT to create value and understand the competitive dynamics of industries that consume significant technology.\n\nIt will also introduce you to Business Analytics in a world of digital media, including the right toolscape, like being able to run the Analytics Desktop with leading tools like RStudio and GitHub.\n\nFinally, this Specialization will introduce you to customer analytics and enable you to develop an appreciation of problem-solving, data collection, prediction and optimization that can be enabled using digital media tools.\n\nVideo: Professor Deepa Mani speaks about the Specialization[1.2, 7.0] Arabic; French; Russian; Spanish; Portuguese; Italian; Vietnamese; GermanEnglish business business-strategy
Project Management: The Basics for SuccessUniversity of California, IrvineAdvanced 6,6 4,5 This course combines the essential elements of Project Management and Team Leadership into one course. Through class engagement and reflection, you will acquire further understanding of the responsibilities of leadership and become better prepared to apply this knowledge to the project environment.\n\nUpon completing this course, you will be able to:\n1.       Learn about the role of high performance teams and leadership in project management\n2.       Learn about the tools and techniques for developing and strengthening high performance teams and team members\n3.       Learn about the stages in project cycle\n4.       Apply best practices to develop competencies and skills in planning and controlling projects to ensure successful outcomes\n5.       Learn how to monitor project activities and assess progress\n6.       Learn to communicate proficiently to report project status and performance to stakeholders and contribute to organizational knowledge baseLeadership and Management; Project; Project Management; Leadership; Planning; Project Plan; Communication; Team Management; Project Planning; RiskCareer Success 1 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[3.2, 8.8] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business leadership-and-management
Work Smarter, Not Harder: Time Management for Personal & Professional ProductivityUniversity of California, IrvineBeginner 2,7 4,4 You will be able to gain and apply your knowledge and understanding of personal and professional awareness, organization and commitment, and use the tools, methods and techniques that you have learned in goal setting, prioritization, scheduling, and delegation to overcome time management challenges and enhance productivity.\n\nUpon completing this course, you will be able to:\n1.       Learn to plan effectively to achieve your personal and professional goals\n2.       Learn to recognize and overcome barriers to successful time management\n3.       Identify specific time management tools and use them effectively\n4.       Manage resources both effectively and efficiently\n5.       Keep your sense of perspective to prevent and manage crises\n6.       Learn to delegate effectively\n7.       Learn to manage expectations and say “No” when appropriateLeadership and Management; Time Management; Planning; Task Management; Prioritization; Personal Advertisement; Organizing (Management); Estimation; Strategic Reserve; Productive EfficiencyCareer Success 2 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[1.4, 3.4] Spanish; Hungarian; ArabicEnglish business business-essentials
Finance for Non-Financial Professionals University of California, IrvineAdvanced 5,4 4,5 Impact your financial decisions and learn how to affect the performance of your unit's profitability and of your organization. In this course gain a basic understanding of finance and accounting concepts to drive your organization's growth. Upon completion of this course, you will have gained general financial knowledge and an in-depth understanding of the impact of your decisions outside your functional area. Content of the course includes selected aspects of finance from a non-financial specialist perspective. Specific topics include: financial analysis; planning, forecasting, and budgeting; cash flow, and strategic financing. This class will be interactive and will require the active involvement of the participants in finance related activities.\n\nUpon completing this course, you will be able to:\n1.       Explain the importance of finance and interpretation of financial information\n2.       Apply the concepts of accounting and finance to analyze financials\n3.       Learn about key accounting and finance terms\n4.       Examine financial statements by using key ratios\n5.       Explain the importance of budgeting process\n6.       Learn about key components needed to improve profitabilityFinance; Accounting; Financial Ratio; Cost; Valuation (Finance); Financial Statement; Financing Cost; Market (Economics); Analysis; Financial LiteracyCareer Success 3 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[3.1, 7.0] Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business finance
Communication in the 21st Century WorkplaceUniversity of California, IrvineAdvanced 3,7 4,2 In today's fast-paced business environment, employees at all levels find themselves being asked to handle more tasks, meet more deadlines, take on more responsibilities, and adapt to more change. Added to these challenges is the constantly shifting diversity of the workplace, where coworkers cope with generational, gender, age and cultural differences. Communication, both verbal and nonverbal, is at the foundation of everything we do and say, and is especially important in the 21st century workplace. The good news is that communication is a learned skill, and can be improved upon with the right training. The focus of this course is to heighten students’ awareness of workplace communication, and add new interpersonal skills, with the end result of becoming a more competent communicator overall. Target areas include: the process and functions of communication, behavioral patterns, perceptions as reality, verbal and nonverbal cues and behaviors, confidence, assertiveness, tact, anger management, criticism and constructive feedback, conflict resolution, team building, leadership, interviewing, and communicating more effectively with technology (email, Skype, texting, etc.).\n\nUpon completing this course, you will be able to:\n1.       Define communication and its role in the workplace\n2.       Describe benefits of effective communication in the workplace\n3.       Identify and explain most common audiences and techniques for communicating with each audience\n4.       Identify and solve common obstacles to effective communication\n5.       Summarize the 5 Step Technique and explain its usefulness in communicating with your manager\n6.       Discuss the best approaches and communication techniques for delivering bad news to your manager\n7.       Describe ways to make positive connections with your staff.\n8.       Discuss techniques for deciphering the communication styles of executive managers\n9.       Discuss techniques for identifying the characteristics and drivers of executive managers \n10.     Discuss techniques for persuading executive management \n11.     Identify best practices for working successfully with virtual/remote teams\n12.     Apply proven techniques for effective conference calls and webinarsCommunication; Leadership and Management; Business Communication; Leadership; Workplace Communication; Nonverbal Communication; Communications Management; Peering; Active Listening; Conflict ResolutionCareer Success 4 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[1.0, 5.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
High-Impact Business Writing University of California, IrvineBeginner 4,2 4,4 Effective writing is a powerful tool in the business environment. Learn how to articulate your thoughts in a clear and concise manner that will allow your ideas to be better understood by your readers. Improve your business writing skill by learning to select and use appropriate formats for your audience, use the correct medium and adjust your writing style accordingly, as well as identify your objective and communicate it clearly. You'll also learn to spot, correct and avoid the most common writing pitfalls, and gain valuable experience analyzing, writing and revising a wide spectrum of business documents. From a simple interoffice memo to a twenty-page business proposal, learn how to put good business writing to work for you.\n\nUpon completing this course, you will be able to:\n1.       Write effective business communications, including bad news, good news, persuasive writing, presentations, emails, memos, business reports and press releases\n2.       Learn how to edit and proofread business documents\n3.       Learn how to write for a global marketWriting; Business Writing; Email; Communication; Email Writing; Grammar; Business Communication; Documents; English Language; English GrammarCareer Success 5 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[1.6, 5.7] French; Arabic; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
The Art of Negotiation University of California, IrvineAdvanced 4,5 4,3 The art of negotiation comes into play daily in the life of employees at all levels and in every position. Participants explore how current approaches to negotiation strategy and tactics are used, what negotiation entails, types of negotiation relationships that exist from hard bargain to win-win, to fully partnered relationships and personal ones. The course explores the personal and behavioral characteristics of an effective negotiator. Participants discuss how empowerment, power, and authority affect the negotiation process and outcome. Topics include how important it is to plan and prepare for a negotiation session.\n\nUpon completing this course, you will be able to:\n1.       Learn about the nature of negotiation and how it differs from selling\n2.       Gain awareness of the basic doctrines of negotiation and barriers to effective negotiation\n3.       Explain the role of authority and how to address it in negotiations\n4.       Explain the role of power in negotiations and how to address power inequities\n5.       Explain the positive and negative influences of empowerment\n6.       Learn the different “stances” or negotiation styles negotiators might adopt\n7.       Demonstrate the factors that influence which negotiation style is implemented\n8.       Describe the personal and behavioral characteristics of an effective negotiator\n9.       Demonstrate your grasp of emotional intelligence and how it impacts the effectiveness of a negotiator\n10.     Assess your own values and personal style and how they affect the negotiation process\n11.     Learn about the critical importance of planning and preparation in the negotiation processNegotiation; Principle; Communication; Planning; Win-Win Game; Contract Negotiation; Art; Leadership and Management; Project Management; Critical ThinkingCareer Success 6 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[1.7, 6.2] Arabic; Portuguese; Vietnamese; German; Russian; Spanish; French; ItalianEnglish business business-essentials
Fundamentals of Management University of California, IrvineAdvanced 3,7 4,5 Are you about to enter the workforce? Are you an emerging professional? Are you new to your role in the organization? All prospective new employees benefit from understanding management principles, roles and responsibilities, regardless of position.  Now you can acquire an in-depth understanding of the basic concepts and theories of management while exploring the manager's operational role in all types of organizations. Gain insight into the manager's responsibility in planning, organizing, leading, staffing and controlling within the workplace. It’s never too soon to plan your professional path by learning how the best managers manage for success!\n\nUpon completing this course, you will be able to:\n1.       Describe the difference between managers and leaders\n2.       Explore the focus of a manager’s job\n3.       Cite the required skills for a new manager’s success\n4.       Describe the five functions of management\n5.       Explain the new model management operating philosophy\n6.       Describe the hierarchy of planning\n7.       Use the SMART goal setting technique\n8.       Discuss the concept of evolution of leadership\n9.       Explain how customer satisfaction is linked to controlling\n10.     Discuss the power of building a networkLeadership and Management; Leadership; Planning; Process; Management Process; Control (Management); Organizing (Management); Management Theory; Project; CommunicationCareer Success 7 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[0.7, 5.7] Arabic; French; Portuguese; Italian; Vietnamese; Afrikaans; German; Russian; SpanishEnglish business leadership-and-management
Effective Problem-Solving and Decision-MakingUniversity of California, IrvineAdvanced 3,3 4,3 Critical thinking – the application of scientific methods and logical reasoning to problems and decisions – is the foundation of effective problem solving and decision making. Critical thinking enables us to avoid common obstacles, test our beliefs and assumptions, and correct distortions in our thought processes. Gain confidence in assessing problems accurately, evaluating alternative solutions, and anticipating likely risks. Learn how to use analysis, synthesis, and positive inquiry to address individual and organizational problems and develop the critical thinking skills needed in today’s turbulent times. Using case studies and situations encountered by class members, explore successful models and proven methods that are readily transferable on-the-job.\n\nUpon completing this course, you will be able to:\n1.       Choose and apply appropriate problem solving and decision making processes and methods\n2.       Identify common obstacles to effective problem solving and decision making\n3.       Recognize the human variable in problem solving and decision making\n4.       Assess major conceptual blocks and significant situational challenges\n5.       Apply concepts to enhancing personal development and organizational performance\n6.       Explain the key elements of problem solving and decision making and the barriers associated with themProblem Solving; Decision Making; Leadership and Management; Problem Solving Methods; Analysis; Chart; Change Management; Group Decision-Making; Data Analysis; Decision AnalysisCareer Success 8 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[1.2, 4.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Essentials of Entrepreneurship: Thinking & ActionUniversity of California, IrvineBeginner 2,4 4,5 Success in business can be greatly enhanced with an understanding of key entrepreneurial characteristics and competencies solutions.  This interactive course provides potential entrepreneurs with the knowledge of succeeding in an entrepreneurial opportunity.  Topics include: how creativity, opportunity and feasibility are best evaluated; business strategies for new businesses; importance of a business plan; achieving success in a new business.  At the end of the course students will have the skills and confidence to evaluate starting a business, in addition to becoming more enterprising in how they approach their roles should they decide to work in organizations.\n\nUpon completing this course, you will be able to:\n1.       Learn about the many faces of and contexts for entrepreneurship\n2.       Learn about the entrepreneurial process and how to manage it\n3.       Learn about what it takes to be an entrepreneur and your own potential to be one\n4.       Learn to recognize opportunities to generate and assess your own business idea\n5.       Explain the business planning process\n6.       Apply entrepreneurial approaches, concepts and methods to your own business idea\n7.       Learn about the operational issues in developing new business venturesEntrepreneurship; Leadership and Management; Leadership; Marketing; Finance; Accounting; Feasibility Study; Human Resources; Resource; StrategyCareer Success 9 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[0.5, 3.5] Vietnamese; German; Arabic; French; Portuguese; Czech; Italian; Urdu; Russian; Indonesian; Spanish; TeluguEnglish business entrepreneurship
Career Success Project University of California, IrvineBeginner 2 4,5 The purpose of the Capstone Project in the Career Success Specialization is for you to apply the methods and techniques you learned in the series of courses to a personal experience, giving you a way to communicate your value to potential employers. You’ll focus your communication, management, negotiation, problem solving, business writing, time management, finance, entrepreneurship, and project management skills into a single project that demonstrates your career readiness.\n\nUpon completing this course, you will be able to:\n1.       Apply the methods, techniques and skills you have learned throughout the Specialization to add value, every day, to your organization by effectively gathering, synthesizing, analyzing and presenting information\n2.       Develop and hone your critical thinking skills as you evaluate ideas, concepts, approaches and assumptions to arrive at a practical, yet innovative, solution to an organizational problem\n3.       Learn to skillfully use a powerful strategic planning tool\n4.       Effectively communicate information, ideas, problems and solutions to senior-level decision makersProject; Career; Analysis; Leadership and Management; Swot Analysis; Peer Review; Writing; Personal Advertisement; Evaluation; CommunicationCareer Success 10 This series of courses will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce. The courses in this Specialization may be taken in any order. Each course can also be taken independently. The Specialization concludes with a Capstone project that will give you the opportunity to integrate and apply the skills you have gained throughout the courses to your individual and organizational needs.[0.7, 2.7] None English business business-essentials
Introducción a la Contabilidad Financiera IESE Business SchoolAdvanced 18,6 4,9 A menudo, nos referimos a la contabilidad financiera como «el lenguaje de los negocios», es decir, el lenguaje que los directivos utilizan para transmitir información financiera y económica sobre su empresa a aquellas partes externas a ella, como los accionistas y los acreedores. Ninguna persona que trabaje en el mundo de los negocios puede permitirse desconocer el mundo de las finanzas. Tanto si diriges tu propio negocio como si te estás formando para ocupar un puesto de directivo, necesitarás entender la información financiera y ser capaz de interactuar con los contables o los directores financieros… En definitiva, ¡necesitarás hablar el lenguaje de los negocios!\n\nGracias a este curso, podrás aprender los fundamentos del lenguaje de los negocios. Una vez que lo hayas finalizado, podrás leer e interpretar los estados financieros para realizar diagnósticos empresariales y tomar decisiones y, lo que es más importante, contarás con una base teórica que te permitirá seguir profundizando en la contabilidad y en las finanzas por ti mismo. No olvides que, al igual que al aprender cualquier otra lengua, dominar la contabilidad requiere una práctica constante.Finance; Accounting; Financial Accounting; Analysis; Financial Statement; Analytics; Business Analysis; Leadership; Accounting Analysis; Financial Statement AnalysisClaves de la Dirección de Empresas1 Para dirigir personas, equipos y proyectos con éxito, es tan importante dominar los conocimientos adecuados como estar presente en el día a día de tu empresa.\n\nSea cual sea el sector en el que trabajes o el cargo que ocupes, un aprendizaje básico sobre finanzas, marketing, contabilidad y otras claves de la dirección de empresas te ayudará a comprender mejor tu entorno y a tomar decisiones más acertadas. Unos conocimientos que, además, serán fundamentales para impulsar tu evolución profesional: ya sea para estudiar un MBA, optar a una promoción, iniciar tu propio proyecto emprendedor o cambiar de carrera.\n\nEsta especialización te brindará la oportunidad de acceder a una introducción integral a la dirección de empresas, a través de cuatro disciplinas fundamentales: la contabilidad, las finanzas, el marketing y la gestión de personas. En cada curso analizarás casos reales a la vez que estudiarás los conceptos clave de cada área. Para finalizar la especialización, el curso Capstone te permitirá aplicar todo lo que has aprendido para resolver un problema empresarial real.[12.7, 22.6] None Spanish business finance
Finanzas para directivos IESE Business SchoolIntermediate 12,9 4,9 La clave para comprender las finanzas de una empresa está en conocer la historia que se esconde detrás de los números. Este curso te ofrecerá precisamente esta perspectiva de las finanzas, para que puedas aplicar un conocimiento más holístico de las cifras a la hora de tomar decisiones—tanto a largo como a corto plazo—sobre la dirección que la empresa debe tomar respecto a activos y pasivos corrientes, gestión del capital circulante y muchos otros conceptos contables. Cuando termines el curso, comprenderás las consecuencias que tienen sobre las finanzas las decisiones tomadas a nivel directivo en operaciones, marketing y otras áreas.Finance; Analysis; Planning; Performance Analysis; Financial Statement Analysis; Financial Statement; Leadership and Management; Balance Sheet; Financial Analysis; AccountingClaves de la Dirección de Empresas2 Para dirigir personas, equipos y proyectos con éxito, es tan importante dominar los conocimientos adecuados como estar presente en el día a día de tu empresa.\n\nSea cual sea el sector en el que trabajes o el cargo que ocupes, un aprendizaje básico sobre finanzas, marketing, contabilidad y otras claves de la dirección de empresas te ayudará a comprender mejor tu entorno y a tomar decisiones más acertadas. Unos conocimientos que, además, serán fundamentales para impulsar tu evolución profesional: ya sea para estudiar un MBA, optar a una promoción, iniciar tu propio proyecto emprendedor o cambiar de carrera.\n\nEsta especialización te brindará la oportunidad de acceder a una introducción integral a la dirección de empresas, a través de cuatro disciplinas fundamentales: la contabilidad, las finanzas, el marketing y la gestión de personas. En cada curso analizarás casos reales a la vez que estudiarás los conceptos clave de cada área. Para finalizar la especialización, el curso Capstone te permitirá aplicar todo lo que has aprendido para resolver un problema empresarial real.[8.4, 16.6] None Spanish business finance
Marketing estratégico: claves para competir con éxitoIESE Business SchoolBeginner 13,2 4,8 El papel del marketing difiere entre empresas y sectores. Además, la visión que los profesionales tienen del mismo depende del nivel jerárquico dentro de la organización, así como del bagaje profesional de cada uno. Quizá por ello, a menudo es mal entendido y reducido a un nivel táctico exclusivamente de comunicación.\n\nEl marketing trata de identificar y satisfacer de manera rentable necesidades humanas y de la sociedad en general. Por ello, como disciplina, tiene permanentemente puesto el foco en el cliente. A nivel corporativo, el marketing debe ayudar a diseñar la estrategia; pero también es parte fundamental en la ejecución de esta.\n\nEn un mundo tan competitivo como el actual, las empresas que sean capaces de crear más valor para el cliente y de hacer rentable esa relación son las que generarán más riqueza, empleo y también las capaces de competir con éxito en sus mercados. \n\nEl objetivo de este curso es aportar una introducción al marketing estratégico. Estudiaremos las distintas fases del proceso de planificación de marketing, con especial énfasis en el llamado marketing mix y en la importancia de sostener el valor en el tiempo.Marketing; Strategy; Marketing Strategy; Marketing Management; Market Analysis; Labor; Brand; Leadership; Leadership and Management; PricingClaves de la Dirección de Empresas3 Para dirigir personas, equipos y proyectos con éxito, es tan importante dominar los conocimientos adecuados como estar presente en el día a día de tu empresa.\n\nSea cual sea el sector en el que trabajes o el cargo que ocupes, un aprendizaje básico sobre finanzas, marketing, contabilidad y otras claves de la dirección de empresas te ayudará a comprender mejor tu entorno y a tomar decisiones más acertadas. Unos conocimientos que, además, serán fundamentales para impulsar tu evolución profesional: ya sea para estudiar un MBA, optar a una promoción, iniciar tu propio proyecto emprendedor o cambiar de carrera.\n\nEsta especialización te brindará la oportunidad de acceder a una introducción integral a la dirección de empresas, a través de cuatro disciplinas fundamentales: la contabilidad, las finanzas, el marketing y la gestión de personas. En cada curso analizarás casos reales a la vez que estudiarás los conceptos clave de cada área. Para finalizar la especialización, el curso Capstone te permitirá aplicar todo lo que has aprendido para resolver un problema empresarial real.[8.9, 16.1] None Spanish business marketing
La gestión de personas y equipos IESE Business SchoolBeginner 10,4 4,8 En una ocurrente frase, Peter Drucker, pionero en el campo de la gestión empresarial, afirmó en una ocasión que las personas tienen una tendencia perversa a comportarse como seres humanos. Con ello quería señalar algo que es evidente: que las personas  no somos máquinas y, por ello, no somos programables. Sin embargo, sí que tenemos unas necesidades que satisfacer, y unas características comunes. Y conocerlas - qué motiva a las personas en el ámbito laboral, qué necesidades buscan satisfacer, y por qué - ayuda a entender mejor el comportamiento en las organizaciones. Por ejemplo, nos sirve para dar respuesta a las siguientes cuestiones: ¿cómo es posible que aún ganando mucho dinero una persona no esté motivada para trabajar? O lo contrario, ¿cómo es posible que a pesar de ganar muy poco dinero una persona esté dispuesta a trabajar con ahínco? ¿Qué comportamientos y cualidades debe mostrar un buen líder? ¿Es factible desarrollar dichas capacidades? ¿Por qué hay equipos que tienen un alto rendimiento mientras otros no? Y a la vez, ¿cómo medir el rendimiento de un equipo?  ¿Qué es la cultura de la organización y qué importancia tiene?\n\nDurante estas cuatro semanas de curso sobre gestión de personas y equipos, abordaremos distintos enfoques y marcos teóricos que nos permitan dar respuesta a todas estas preguntas. Al final de la segunda sesión entrevistaremos a Esther Jiménez, directiva e investigadora en el área de las competencias de liderazgo. Al final de la tercera sesión entrevistaremos a Federic Sabriá, profesor de Operaciones y jugador Olímpico de Waterpolo, que nos hablará sobre el trabajo en equipo. Y al final de la cuarta a Miquel Lladó, Profesor y antiguo CEO y Directivo de grandes corporaciones (como Bimbo o Sara Lee). \n\nCon todo ello, el alumno tendrá la posibilidad de asimilar los  principales conceptos relacionados con la dirección de personas en las organizaciones, así como de entender desde un punto de vista práctico lo que supone la compleja tarea de gestionar personas: potenciando que estén motivados; liderando individuos y equipos; facilitando un trabajo en equipo eficaz; y fomentando una cultura de respeto y rendimiento.Leadership; Leadership and Management; Culture; Human Resources; Resource; Motivation; Organizational Culture; Resource Management; Conflict Management; CoachingClaves de la Dirección de Empresas4 Para dirigir personas, equipos y proyectos con éxito, es tan importante dominar los conocimientos adecuados como estar presente en el día a día de tu empresa.\n\nSea cual sea el sector en el que trabajes o el cargo que ocupes, un aprendizaje básico sobre finanzas, marketing, contabilidad y otras claves de la dirección de empresas te ayudará a comprender mejor tu entorno y a tomar decisiones más acertadas. Unos conocimientos que, además, serán fundamentales para impulsar tu evolución profesional: ya sea para estudiar un MBA, optar a una promoción, iniciar tu propio proyecto emprendedor o cambiar de carrera.\n\nEsta especialización te brindará la oportunidad de acceder a una introducción integral a la dirección de empresas, a través de cuatro disciplinas fundamentales: la contabilidad, las finanzas, el marketing y la gestión de personas. En cada curso analizarás casos reales a la vez que estudiarás los conceptos clave de cada área. Para finalizar la especialización, el curso Capstone te permitirá aplicar todo lo que has aprendido para resolver un problema empresarial real.[7.0, 12.3] None Spanish business leadership-and-management
Análisis de situaciones de negocio IESE Business SchoolIntermediate 7,7 4,7 ¿En qué momento una oportunidad para aumentar la cuenta de resultados puede llegar a poner en riesgo la supervivencia de la marca y las ganancias a largo plazo? Esta situación es exactamente la que debe resolver la compañía Gas-Gas, fabricante de motos off-road, en el caso que te presentamos. En este último curso, titulado Análisis de situaciones de negocio, pondrás en práctica todos los conocimientos adquiridos a lo largo de la especialización, para entender el impacto que tiene una decisión de negocio en las áreas de contabilidad, finanzas, marketing y gestión de personas. En este curso aprenderás una metodología de toma de decisiones de seis pasos y la aplicarás para llegar a una conclusión que ayude a Gas-Gas a tomar el mejor camino posible para su futuro.Marketing; Personal Advertisement; Problem Solving; Finance; Analysis; Business; Denominación De Origen; Gustave Le BonClaves de la Dirección de Empresas5 Para dirigir personas, equipos y proyectos con éxito, es tan importante dominar los conocimientos adecuados como estar presente en el día a día de tu empresa.\n\nSea cual sea el sector en el que trabajes o el cargo que ocupes, un aprendizaje básico sobre finanzas, marketing, contabilidad y otras claves de la dirección de empresas te ayudará a comprender mejor tu entorno y a tomar decisiones más acertadas. Unos conocimientos que, además, serán fundamentales para impulsar tu evolución profesional: ya sea para estudiar un MBA, optar a una promoción, iniciar tu propio proyecto emprendedor o cambiar de carrera.\n\nEsta especialización te brindará la oportunidad de acceder a una introducción integral a la dirección de empresas, a través de cuatro disciplinas fundamentales: la contabilidad, las finanzas, el marketing y la gestión de personas. En cada curso analizarás casos reales a la vez que estudiarás los conceptos clave de cada área. Para finalizar la especialización, el curso Capstone te permitirá aplicar todo lo que has aprendido para resolver un problema empresarial real.[4.6, 9.9] None Spanish business leadership-and-management
Managing as a Coach University of California, DavisAdvanced 8,9 4,7 Do you (or do you want to) manage employees? Have you ever wondered how to get better performance out of those you manage? Are you unsure if you are communicating effectively with your employees? If you answered “yes” to any of these questions, then this course – and its associated specialization – is for you!\n\nLeadership and management responsibilities have changed dramatically, particularly in the last decade. In order to be an effective manager in increasingly fast-paced and complex organizational environments, coaching has become essential. \n\nIn this course, you will learn what coaching is and learn how to differentiate between it and all of the other myriad roles managers are expected to perform – managing, mentoring, leading, and training. You’ll learn about the importance of strong leadership and learn to describe your current point of view as a leader, and evaluate when to adjust your thinking in order to be more effective in managing and leading in a rapidly evolving workplace.\n\nAnd finally, you’ll be introduced to the Thought Model, a coaching technique you can use to develop better thinkers and better performers. So if you’re ready to learn all about how to be a more effective and valued manager using coaching techniques, join us as we explore more successful managing through coaching!Coaching; Leadership and Management; Leadership; Modeling; Thought; Communication; Mentorship; Training; Training And Development; AccountingCoaching Skills for Managers 1 In this Specialization, you will learn the essential skills to coach people for improved performance. You will learn from Executive Coach and UC Davis Instructor Kris Plachy, who has created and transformed dozens of teams through coaching. She will share best practices, research, tools and models for coaching effectively. You will learn how effective managers use coaching to establish clear expectations and accountability, how to assess performance, and how to conduct coaching conversations that build awareness and get results. Throughout the courses, you will apply insights about management and coaching to develop your own coaching practice and tools.[5.5, 10.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Setting Expectations & Assessing Performance IssuesUniversity of California, DavisIntermediate 9,3 4,7 If you don’t know where you are going, any road will take you there. One of the most important roles of a manager is to ensure everyone knows the destination. The most effective managers set expectations and assess their employees’ performance against those expectations, and take a coaching approach to helping them get to the destination. That’s exactly what you’ll learn to do in this course!\n\nYou will explore how to collaboratively develop expectations with those you lead. When you encounter expectations that are not being met, you’ll learn how to use "Coaching Algebra" to determine the underlying issues that are impeding performance, and how to respond as a manger-coach.  \n\nWe look forward to you joining us as we explore these essential coaching topics!Coaching; Performance; Leadership and Management; Leadership; Performance Management; Vision Statement; Employment; Takeover; Benefits; DelegationCoaching Skills for Managers 2 In this Specialization, you will learn the essential skills to coach people for improved performance. You will learn from Executive Coach and UC Davis Instructor Kris Plachy, who has created and transformed dozens of teams through coaching. She will share best practices, research, tools and models for coaching effectively. You will learn how effective managers use coaching to establish clear expectations and accountability, how to assess performance, and how to conduct coaching conversations that build awareness and get results. Throughout the courses, you will apply insights about management and coaching to develop your own coaching practice and tools.[5.1, 11.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Coaching Practices University of California, DavisBeginner 9,5 4,7 In order for coaching to be most effective, it’s important that there is strong culture of coaching and accountability which you will learn how to incorporate into your one-on-one meetings in this course. \n\nWe’ll discuss strategies in coaching great employees who are highly motivated, consistent performers, and poor performers.  \n\nWe’ll explore specific tools, such as a coaching agenda, you can employ immediately in your coaching conversations. You will learn how to use the "Coaching Algebra" technique in typical performance scenarios managers encounter. Finally, you’ll walk away from this course with some concrete strategies on how to coach other coach-managers.\n\nIf you are ready to begin creating a coaching practice within your own organization, please join us in this course!Coaching; Leadership; Employment; Leadership and Management; Supervision; Performance; Culture; Life Coaching; Problem Solving; AccountingCoaching Skills for Managers 3 In this Specialization, you will learn the essential skills to coach people for improved performance. You will learn from Executive Coach and UC Davis Instructor Kris Plachy, who has created and transformed dozens of teams through coaching. She will share best practices, research, tools and models for coaching effectively. You will learn how effective managers use coaching to establish clear expectations and accountability, how to assess performance, and how to conduct coaching conversations that build awareness and get results. Throughout the courses, you will apply insights about management and coaching to develop your own coaching practice and tools.[5.6, 11.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Coaching Conversations University of California, DavisIntermediate 9,9 4,6 Throughout the Coaching Skills for Managers specialization, we’ve discussed many topics for improving coaching conversations with our employees. It is now time to put all of that theory and discussion into practice and examine great examples of common coaching conversations!\n\nNote: This course builds on all previous courses in the Coaching Skills for Managers specialization. It is highly recommended that students complete or be familiar with the topics covered in those courses before taking this course. In particular, you should be familiar with the coaching strategies and tools discussed in previous courses (such as the 5 whys technique, resisting what is, among others), and should have a full understanding of the Thought model and the various components of it: circumstances, thoughts, feelings, actions, and results.\n\nBy the end of this course, you will be able to demonstrate appropriate and effective strategies when engaging in coaching conversations with those that you lead. By exploring and analyzing common coaching scenarios that are acted out in this course, you will have a great sense of what works well and not so well during such a conversation. Specifically, you'll be able to better differentiate between a developmental coaching approach and a directive management style, discuss new strategies and techniques for dealing with both mind set and skill set gaps, describe how to use the feedback loop effectively in a conversation, and demonstrate the use of good questioning techniques and the thought model to not only help an employee identify issues, but help the employee really change their thinking.\n\nThe final assignment is all about actually having a coaching conversation with another person where you can apply everything you've learned in this course and throughout the Coaching Skills for Managers specialization. Again, it is highly recommended students complete the other courses in the specialization before taking this one. This peer review assignment, in particular, will be difficult to complete without knowledge of the topics covered in these courses.\n\nAfter going through the course materials and completing the assessments, you will be able to have more effective one-on one-coaching meetings with those you manage and deepen your understanding of the essential practice of coaching conversations.Coaching; Employment; Leadership; Experience; Leadership and Management; Mentorship; Life Coaching; Latex; Performance Management; StrategyCoaching Skills for Managers 4 In this Specialization, you will learn the essential skills to coach people for improved performance. You will learn from Executive Coach and UC Davis Instructor Kris Plachy, who has created and transformed dozens of teams through coaching. She will share best practices, research, tools and models for coaching effectively. You will learn how effective managers use coaching to establish clear expectations and accountability, how to assess performance, and how to conduct coaching conversations that build awareness and get results. Throughout the courses, you will apply insights about management and coaching to develop your own coaching practice and tools.[4.4, 12.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Coding for Designers, Managers, & Entrepreneurs IUniversity of VirginiaBeginner 10,9 4 Do you want to experience what it is to go from idea to code? If so, this is the place for you! This is the first course in the Coding for Designers, Managers, and Entrepreneurs Specialization, which is specifically designed for you, if you’re a hands-on collaborator with developers. In this course, we’re going to focus on going from design to code with HTML & CSS, two core building blocks for pretty much everything on the web. You'll build creative confidence and competence that will make you an even better collaborator on digital projects. This course was developed at the Darden School of Business at the University of Virginia and is taught by top-ranked faculty.Entrepreneurship; User Experience; User Story; Html; Debugging; CSS; HTML and CSS; Style Sheets; Web; User InterfaceCoding for Designers, Managers, and Entrepreneurs1 In this specialization, you will experience what it is to go from idea to code. These courses are specifically created for the manager, designer, or entrepreneur who is an active, hands-on collaborator with developers. By the end of the program, you will be able to build working software using HTML, CSS, and Javascript. More important, you will build your creative confidence (and competency!) on engaging in digital projects.[6.3, 14.7] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business entrepreneurship
Coding for Designers, Managers, & Entrepreneurs IIUniversity of VirginiaAdvanced 6,6 4,5 Do you want to experience what it is to go from idea to code? If so, this is the place for you! This is the second course in the Coding for Designers, Managers, and Entrepreneurs Specialization. If you’re a hands-on collaborator with developers, this course is specifically designed for you. In this course, we’re going to focus on creating interactive user interfaces (UI’s) with Javascript, building creative confidence and competence that will make you an even better collaborator on digital projects. This course was developed at the Darden School of Business at the University of Virginia and is taught by top-ranked faculty.Entrepreneurship; User Story; Debugging; Document Object Model; Object Model; Web Page; Object (Computer Science); Html; Approximation Error; CSSCoding for Designers, Managers, and Entrepreneurs2 In this specialization, you will experience what it is to go from idea to code. These courses are specifically created for the manager, designer, or entrepreneur who is an active, hands-on collaborator with developers. By the end of the program, you will be able to build working software using HTML, CSS, and Javascript. More important, you will build your creative confidence (and competency!) on engaging in digital projects.[1.9, 8.3] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Coding for Designers, Managers, & Entrepreneurs IIIUniversity of VirginiaAdvanced 5,7 4,9 Do you want to experience what it is to go from idea to code? If so, this is the place for you! This is the third course in the Coding for Designers, Managers, and Entrepreneurs Specialization. If you’re a hands-on collaborator with developers, this course is specifically designed for you. In this course, we’re going to focus on creating application logic (controllers) with Javascript, including interfaces to external API's and resources you can leverage to do a lot quickly. Coding for Designers, Managers, and Entrepreneurs III and its specialization will help you build a creative confidence and competence that will make you an even better collaborator on digital projects. This course was developed at the Darden School of Business at the University of Virginia and is taught by top-ranked faculty.User Story; Web Application; Observer Pattern; Front And Back Ends; Universal Windows Platform Apps; Debugging; Anchoring; Component-Based Software Engineering; Web; SoftwareCoding for Designers, Managers, and Entrepreneurs3 In this specialization, you will experience what it is to go from idea to code. These courses are specifically created for the manager, designer, or entrepreneur who is an active, hands-on collaborator with developers. By the end of the program, you will be able to build working software using HTML, CSS, and Javascript. More important, you will build your creative confidence (and competency!) on engaging in digital projects.[2.0, 7.0] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Oral Communication for Engineering LeadersRice University Advanced 12,5 4,6 Taught by Rice University communication faculty from the Rice Center for Engineering Leadership (RCEL). This course covers core topics in oral communication: Communication strategy, content, data visualization, and delivery. You’ll learn key principles in\n•\tCreating a communication strategy\n•\tDeveloping a clear message and organizing persuasive content\n•\tCreating strong visual support\n•\tPresenting data effectively\n•\tPresenting professionally and confidently\n•\tHandling formal presentations, giving pitches, speaking extemporaneously, managing online presentations, and lowering \n        public speaking anxiety\n\nSelected materials courtesy of Communication Faculty at Rice University - all rights reserved.Communication; Oral Communication; Presentation; Leadership; Audience; Strategic Communication; Public Speaking; Elevator Pitch; I-Message; Technical PresentationsCommunication Skills for Engineers1 Build a toolkit of communication skills that will give you the knowledge and confidence to be an effective engineering leader.\n\nEngineers who want to advance in their profession need to be effective communicators. They need to clearly communicate complex ideas and technical project plans. They also need to be strong persuaders. Engineers who are good communicators get recognized by their supervisors and by their clients.\n\nIn this three-course Specialization, you will practice designing and giving strong, persuasive presentations; you will learn how to communicate across cultures, genders, and generations, how to create your personal brand and leadership presence, how to hold effective meetings with global teams; you will learn how to handle difficult conversations, and how to handle crisis communication; you will also learn writing skills immediately applicable in your daily activities. Courses are taught by faculty from the Rice Center for Engineering Leadership (RCEL). RCEL is focused on developing engineering leaders at the Rice University’s George R. Brown School of Engineering. It is home to one of a very few academically approved Certificates in Engineering Leadership.[5.9, 16.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Interpersonal Communication for Engineering LeadersRice University Advanced 8,9 4,7 This course covers communication skills that engineering leaders use every day to motivate, inspire, and support the people in their organizations. \n\nSpeaking and writing are basic leadership communication skills. (We covered these topics in the Specialization course 1 and 3.)  However, leaders also need to be skillful interpersonal communicators. Modern business requires communication skills that are effective across cultures, generations, and genders. Communication is also a key skill in building your personal brand. Leaders need to look, act, and speak like leaders. Another important leadership skill is the ability to handle difficult, emotional communications with employees, supervisors, and colleagues. Finally, engineers are often at the center of crisis communication.\n\nIn this course, you will learn\n1. How to communicate in a global environment, \n2. How to communicate across cultures, generations, and genders\n3. How to use communication to build your personal brand, communicate your values, and your leadership promise\n4. How to handle high-stakes, emotionally charged, difficult conversations with employees, supervisors and your colleagues\n5. How to handle crisis communication\n\n\nRequired Material Disclaimer- The purchase of a case study is necessary to complete this course, as it is tied to an assessment. This case is an excellent illustration of the typical business situations requiring skillful handling of difficult conversations. Currently, the cost associated with this case study is $8.95 USD and is subject to change.\n\nSelected materials courtesy of Communiation Faculty at Rice University - all rights reserved.Communication; Interpersonal Communication; Leadership; Crisis Communication; Personal Branding; Communication Planning; Crisis; Interpersonal Relationships; Crisis Management; Social SkillsCommunication Skills for Engineers2 Build a toolkit of communication skills that will give you the knowledge and confidence to be an effective engineering leader.\n\nEngineers who want to advance in their profession need to be effective communicators. They need to clearly communicate complex ideas and technical project plans. They also need to be strong persuaders. Engineers who are good communicators get recognized by their supervisors and by their clients.\n\nIn this three-course Specialization, you will practice designing and giving strong, persuasive presentations; you will learn how to communicate across cultures, genders, and generations, how to create your personal brand and leadership presence, how to hold effective meetings with global teams; you will learn how to handle difficult conversations, and how to handle crisis communication; you will also learn writing skills immediately applicable in your daily activities. Courses are taught by faculty from the Rice Center for Engineering Leadership (RCEL). RCEL is focused on developing engineering leaders at the Rice University’s George R. Brown School of Engineering. It is home to one of a very few academically approved Certificates in Engineering Leadership.[3.5, 11.8] Italian; Vietnamese; German; Russian; Spanish; Arabic; French; PortugueseEnglish business leadership-and-management
Writing Skills for Engineering Leaders Rice University Advanced 7,3 4,7 Engineering leaders must write extensively for their jobs, and their writing needs to be professional, reader-focused, and error-free. What leaders write in particular can affect productivity and the bottom line, so the written communication that leaders create must be clear and concise. In this course, you’ll learn essential writing skills that you can apply in your daily activities on the job as an engineering leader. You’ll learn key principles in\n•\tApproaching various engineering genres\n•\tUsing the writing process to create quality documents\n•\tMaking your writing structured\n•\tMaking your writing clear and concise\n•\tHandling style, tone, and voice\n\nSelected materials courtesy of Communication Faculty at Rice University - all rights reserved.Writing; Email; Email Writing; Leadership; Communication; Documents; Concision; Verbosity; Audience; I-MessageCommunication Skills for Engineers3 Build a toolkit of communication skills that will give you the knowledge and confidence to be an effective engineering leader.\n\nEngineers who want to advance in their profession need to be effective communicators. They need to clearly communicate complex ideas and technical project plans. They also need to be strong persuaders. Engineers who are good communicators get recognized by their supervisors and by their clients.\n\nIn this three-course Specialization, you will practice designing and giving strong, persuasive presentations; you will learn how to communicate across cultures, genders, and generations, how to create your personal brand and leadership presence, how to hold effective meetings with global teams; you will learn how to handle difficult conversations, and how to handle crisis communication; you will also learn writing skills immediately applicable in your daily activities. Courses are taught by faculty from the Rice Center for Engineering Leadership (RCEL). RCEL is focused on developing engineering leaders at the Rice University’s George R. Brown School of Engineering. It is home to one of a very few academically approved Certificates in Engineering Leadership.[2.5, 10.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Competitive Strategy Ludwig-Maximilians-Universität München (LMU)Beginner 12 4,7 In this six-module course, you will learn how businesses and organizations behave in situations in which strategic decisions are interdependent, i.e. where my actions affect my competitors' profits and vice versa. Using the basic tools of game theory, we will analyse how businesses choose strategies to attain competitive advantage.\n\nThis course is also available in Chinese. Please go to our course catalog to access the Chinese version of Competitive Strategy.Game Theory; Strategic Thinking; Competitiveness; Analysis; Leadership and Management; Business Strategy; Competition (Economics); Pricing; Strategic Management; StrategyCompetitive Strategy and Organization Design1 Paired with humorous elements and illustrating examples, the Competitive Strategy and Organization Design specialization is the ideal choice for curious individuals who enjoy unique learning experiences and innovative teaching approaches. Its style is likely to appeal especially to young, middle-aged and young-at-heart learners.\n\nThe specialization is indended for learners interested in engaging in fundamental theories and concepts of strategy and organization and applying these to practice. Employed professionals and management students will benefit from deepening and refreshing their existing knowledge by means of our specialization. Learners with non-business backgrounds will gain valuable additional business insights complementing their existing knowledge.\n\nParticipants will learn to understand and analyze\n\n● behavior of organizations in situations in which strategic decisions are interdependent\n\n● strategies to build up and maintain a customer base\n\n● internal workings of an organization as well as its interaction with the outside world, i.e. partners, complementors and competitors\n\n● the design of an effective organization that can compete, grow and adjust flexibly to different environments\n\nThis specialization is the only online learning program in which students can learn and laugh at the same time. That said, we are looking forward to learning and laughing with you![3.0, 17.9] Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Advanced Competitive Strategy Ludwig-Maximilians-Universität München (LMU)Advanced 10,5 4,6 Advanced Competitive Strategy will introduce new topics and modules with even more real world examples and opportunities for student interaction than in the previous course Competitive Strategy (https://www.coursera.org/learn/competitivestrategy).\n \nIn Advanced Competitive Strategy, we will look at how companies can build up and maintain their customer base by increasing switching costs and facilitating strategic customer lock-ins. We will find out how firms can increase their profits by pursuing suitable price discrimination and product differentiation strategies.\n \nWe will look at examples of what is acceptable behavior under the premises of EU competition and US antitrust policies and discover exciting ways of how companies can increase their returns by strategically making use of network effects and economies of size. We will further intensify our newly acquired knowledge about network effects and discuss strategies that are explicitly tailored to network markets.\n \nWe will analyze the workings of mergers and acquisitions and, moreover, support you in considering alternative strategies that can help companies grow organically.Strategy; Competitiveness; Leadership and Management; Strategic Management; Business Strategy; Pricing; Market (Economics); Mergers & Acquisitions; Price Discrimination; Willingness To PayCompetitive Strategy and Organization Design2 Paired with humorous elements and illustrating examples, the Competitive Strategy and Organization Design specialization is the ideal choice for curious individuals who enjoy unique learning experiences and innovative teaching approaches. Its style is likely to appeal especially to young, middle-aged and young-at-heart learners.\n\nThe specialization is indended for learners interested in engaging in fundamental theories and concepts of strategy and organization and applying these to practice. Employed professionals and management students will benefit from deepening and refreshing their existing knowledge by means of our specialization. Learners with non-business backgrounds will gain valuable additional business insights complementing their existing knowledge.\n\nParticipants will learn to understand and analyze\n\n● behavior of organizations in situations in which strategic decisions are interdependent\n\n● strategies to build up and maintain a customer base\n\n● internal workings of an organization as well as its interaction with the outside world, i.e. partners, complementors and competitors\n\n● the design of an effective organization that can compete, grow and adjust flexibly to different environments\n\nThis specialization is the only online learning program in which students can learn and laugh at the same time. That said, we are looking forward to learning and laughing with you![3.3, 15.4] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Strategic Organization Design Ludwig-Maximilians-Universität München (LMU)Advanced 8,3 4,5 Strategic Organization Design will introduce new topics and modules with even more real world examples and opportunities for student interaction than its predecessors Competitive Strategy (https://www.coursera.org/learn/competitive-strategy) and Advanced Competitive Strategy (https://www.coursera.org/learn/advanced-competitive-strategy).\n\nThe final course in the Competitive Strategy and Organization Design specialization covers the internal workings of an organization and its interactions with the outside world. Where the first two courses mainly covered the way firms interact with the outside world, in particular competitors and complementors, the third course looks at the way a firm’s organization should be designed to compete effectively.Organization Design; Strategy; Organizational Structure; Corporate Bond; Organizational Chart; Market (Economics); Competitiveness; Maturity (Finance); Motivation; InternalityCompetitive Strategy and Organization Design3 Paired with humorous elements and illustrating examples, the Competitive Strategy and Organization Design specialization is the ideal choice for curious individuals who enjoy unique learning experiences and innovative teaching approaches. Its style is likely to appeal especially to young, middle-aged and young-at-heart learners.\n\nThe specialization is indended for learners interested in engaging in fundamental theories and concepts of strategy and organization and applying these to practice. Employed professionals and management students will benefit from deepening and refreshing their existing knowledge by means of our specialization. Learners with non-business backgrounds will gain valuable additional business insights complementing their existing knowledge.\n\nParticipants will learn to understand and analyze\n\n● behavior of organizations in situations in which strategic decisions are interdependent\n\n● strategies to build up and maintain a customer base\n\n● internal workings of an organization as well as its interaction with the outside world, i.e. partners, complementors and competitors\n\n● the design of an effective organization that can compete, grow and adjust flexibly to different environments\n\nThis specialization is the only online learning program in which students can learn and laugh at the same time. That said, we are looking forward to learning and laughing with you![2.2, 11.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Competitive Strategy and Organization Design ProjectLudwig-Maximilians-Universität München (LMU)Advanced 4,6 4,3 This industry project is designed to allow you to apply the knowledge you have gained throughout the specialization for advising a real company. Our partner company will approach you with two specific questions the company is currently facing and that relate to the content of the specialization. You are asked to choose one of these questions and conduct an in-depth research on the topic. You need to collect relevant information, analyze it and relate it to the content you have learned throughout the Specialization. Based on your findings you will write a final report summarizing your research and consult the company how to deal with the issues they are facing..Bit; Accounting; Data Analysis; Interview; Average; Asset; Leadership and Management; Sg&A; Internality; TrainingCompetitive Strategy and Organization Design4 Paired with humorous elements and illustrating examples, the Competitive Strategy and Organization Design specialization is the ideal choice for curious individuals who enjoy unique learning experiences and innovative teaching approaches. Its style is likely to appeal especially to young, middle-aged and young-at-heart learners.\n\nThe specialization is indended for learners interested in engaging in fundamental theories and concepts of strategy and organization and applying these to practice. Employed professionals and management students will benefit from deepening and refreshing their existing knowledge by means of our specialization. Learners with non-business backgrounds will gain valuable additional business insights complementing their existing knowledge.\n\nParticipants will learn to understand and analyze\n\n● behavior of organizations in situations in which strategic decisions are interdependent\n\n● strategies to build up and maintain a customer base\n\n● internal workings of an organization as well as its interaction with the outside world, i.e. partners, complementors and competitors\n\n● the design of an effective organization that can compete, grow and adjust flexibly to different environments\n\nThis specialization is the only online learning program in which students can learn and laugh at the same time. That said, we are looking forward to learning and laughing with you![1.1, 5.9] French; Portuguese; Russian; SpanishEnglish business business-strategy
Types of Conflict University of California, IrvineBeginner 5,9 4,3 Conflict is everywhere and it is impossible to avoid conflicting viewpoints. However, not all conflict is bad, nor is it inherently negative. How conflict is handled makes all the difference. It is through proper identification and understanding of conflict that allows for effective resolutions, some of which may yield positive outcomes. In this course, we will examine the different types of conflict, how to understand and embrace the positive aspects of conflict, and how to successfully navigate conflict to positive resolution.\n\nThis course presents the material though video lessons, case studies, and interviews. In each module students will be presented with in-video quiz questions to test their understanding. To further their mastery of the content students will also be asked to complete two peer reviewed assignments.\n\nUpon completing this course, you will be able to:\n1.       Identify the different types of conflict\n2.       Illustrate the positive aspects of conflict\n3.       Provide examples of positive ways to deal with conflictLeadership and Management; Conflict Management; Conflict Resolution; Communication; Active Listening; Listening; Leadership; Organizational Psychology; Psychology; Employee EngagementConflict Management 1 Master the fundamentals of conflict resolution, harness the power of positive conflict, and hone your intercultural communication skills. In this Specialization, you’ll learn to strengthen your personal and professional relationships by constructively addressing conflicts between individuals and within organizations. You’ll build skills specifically aimed at managing intercultural conflicts in today’s global society, and you’ll explore how competing interests and goals, power imbalances, and other factors influence the nature of conflict and management strategies. In the final Capstone Project, you’ll analyze a specific conflict and outline an approach to management and resolution.[3.0, 7.9] Arabic; French; Portuguese; Greek; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business business-essentials
Conflict Resolution Skills University of California, IrvineBeginner 5,8 4,1 Resolving conflict in a positive manner is a skill that can be developed and practiced.  Being heard can be one of the most important goals of someone engaged in conflict.  Knowing how to listen and deploy appropriate communication tactics is determinative of whether a conflict will have a positive or negative resolution.  Examine listening skills, appropriate and strategic verbal and non-verbal communication skills, and how to assemble a conflict management plan likely to yield positive resolutions.\n\nUpon completing this course, you will be able to:\n1.       Use active listening skills when dealing with conflict\n2.       Choose appropriate communication tactics when dealing with conflict\n3.       Create a usable plan for managing conflictConflict Resolution; Communication; Active Listening; Collaboration; Listening; Leadership and Management; Organizational Psychology; Psychology; Assertiveness; InvestmentConflict Management 2 Master the fundamentals of conflict resolution, harness the power of positive conflict, and hone your intercultural communication skills. In this Specialization, you’ll learn to strengthen your personal and professional relationships by constructively addressing conflicts between individuals and within organizations. You’ll build skills specifically aimed at managing intercultural conflicts in today’s global society, and you’ll explore how competing interests and goals, power imbalances, and other factors influence the nature of conflict and management strategies. In the final Capstone Project, you’ll analyze a specific conflict and outline an approach to management and resolution.[3.5, 7.5] Italian; Vietnamese; Korean; German; Russian; Spanish; Arabic; French; PortugueseEnglish business business-essentials
Intercultural Communication and Conflict ResolutionUniversity of California, IrvineIntermediate 6,1 4,3 Intercultural Communication and Conflict Resolution is a growing area of importance considering the pace and volume of global transactions.  The ease of global communication using technology, the abundance of cheaper transportation costs, and the frequency of businesses using cross-border talent is fostering millions of interactions a day between people of different cultures.  Examine how the process of communication can be further complicated during interactions between people of different cultures. The topics of stereotypes, generalizations, communication styles, communication strategies, and communication orientations will be explored.\n\nUpon completing this course, you will be able to:\n1.       Explain the dimensions of intercultural interactions that add to conflict\n2.       Analyze the dynamics of intercultural interactions\n3.       Plan strategies for success in intercultural interactionsCross-Cultural Communication; Communication; Intercultural Communication; Conflict Resolution; Leadership; Culture; Planning; Chief Executive Officer; Write-Off; ExternalityConflict Management 3 Master the fundamentals of conflict resolution, harness the power of positive conflict, and hone your intercultural communication skills. In this Specialization, you’ll learn to strengthen your personal and professional relationships by constructively addressing conflicts between individuals and within organizations. You’ll build skills specifically aimed at managing intercultural conflicts in today’s global society, and you’ll explore how competing interests and goals, power imbalances, and other factors influence the nature of conflict and management strategies. In the final Capstone Project, you’ll analyze a specific conflict and outline an approach to management and resolution.[3.2, 8.2] Arabic; French; Portuguese; Greek; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Construction Project Management Columbia UniversityBeginner 22,4 4,8 Construction Project Management introduces you to Project Initiation and Planning. Industry experts join Columbia University professor, Ibrahim Odeh, to give an overview of the construction industry. \n\nProfessor Odeh teaches the fundamentals of the Project Development Cycle while guest lecturers discuss Lean Project Delivery method and Lean Design Behaviors. \n\nTechnological advances, such as Building Information Modeling, will be introduced with real world examples of the uses of BIM during the Lifecycle of the Project. The course concludes with Professor Odeh discussing the importance of project planning and scheduling and an opportunity to develop a Work Breakdown Structure.Leadership and Management; Project; Project Management; Planning; Construction Management; Project Plan; Project Planning; Schedule; Work Breakdown Structure; RiskConstruction Management 1 The Construction Management specialization is curated for professionals in the construction and civil engineering industry looking to advance their careers. Through this specialization, students will gain comprehensive industry knowledge along with the latest trends and development within the industry. This 5-course specialization will cover the major facets of construction management including project initiation and planning, scheduling techniques and procedures, cost estimating and control, and construction project financials. After students complete this specialization, they will have gained significant skills and tools to stay relevant and ahead of the curve in the world of construction management.[13.0, 28.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Construction Scheduling Columbia UniversityBeginner 22,9 4,7 Learners will discover the key project scheduling techniques and procedures including; how to create a network diagram, how to define the importance of the critical path in a project network, and defining project activities float. Also covered are the fundamentals of Bar Charts, Precedence Diagrams, Activity on Arrow, PERT, Range Estimating, and linear project operations and the line of balance.Schedule; Leadership and Management; Project; Project Management; Linear Scheduling Method; Schedule (Project Management); Linearity; Risk; Path (Variable); PlanningConstruction Management 2 The Construction Management specialization is curated for professionals in the construction and civil engineering industry looking to advance their careers. Through this specialization, students will gain comprehensive industry knowledge along with the latest trends and development within the industry. This 5-course specialization will cover the major facets of construction management including project initiation and planning, scheduling techniques and procedures, cost estimating and control, and construction project financials. After students complete this specialization, they will have gained significant skills and tools to stay relevant and ahead of the curve in the world of construction management.[14.0, 29.3] French; Portuguese; Russian; SpanishEnglish business business-strategy
Construction Cost Estimating and Cost ControlColumbia UniversityAdvanced 19,2 4,7 This course introduces the types of cost estimation from the conceptual design phase through the more detailed design phase of a construction project. In addition, the course highlights the importance of controlling costs and how to monitor project cash flow. Students will work on a break-even analysis of construction tasks in a project.Cost; Estimation; Cost Control; Leadership and Management; Cost Estimate; Cash Flow; Flow Network; Project; Earned Value Management; Cash Flow ManagementConstruction Management 3 The Construction Management specialization is curated for professionals in the construction and civil engineering industry looking to advance their careers. Through this specialization, students will gain comprehensive industry knowledge along with the latest trends and development within the industry. This 5-course specialization will cover the major facets of construction management including project initiation and planning, scheduling techniques and procedures, cost estimating and control, and construction project financials. After students complete this specialization, they will have gained significant skills and tools to stay relevant and ahead of the curve in the world of construction management.[9.7, 25.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Construction Finance Columbia UniversityAdvanced 17 4,7 The final course of the specialization expands the knowledge of a construction project manager to include an understanding of economics and the mathematics of money, an essential component of every construction project.  Topics covered include the time value of money, the definition and calculation of the types of interest rates, and the importance of Cash Flow Diagrams.Finance; Leadership and Management; Project; Risk; Construction Management; Real Estate; Risk Management; Planning; Lean Methods; Financial PlanConstruction Management 4 The Construction Management specialization is curated for professionals in the construction and civil engineering industry looking to advance their careers. Through this specialization, students will gain comprehensive industry knowledge along with the latest trends and development within the industry. This 5-course specialization will cover the major facets of construction management including project initiation and planning, scheduling techniques and procedures, cost estimating and control, and construction project financials. After students complete this specialization, they will have gained significant skills and tools to stay relevant and ahead of the curve in the world of construction management.[6.8, 23.5] French; Portuguese; Russian; SpanishEnglish business business-strategy
The Construction Industry: The Way Forward Columbia UniversityAdvanced 3,9 4,8 This course provides an introduction on types of the construction projects as well as the main concern of the productivity challenge in the construction industry. Through case studies, you will learn the industry characteristics and its unique environment that led to such productivity performance as well as touch base on other several examples of challenges we are facing internally in the industry.\n\nIn the 2nd part of the course, Professor Odeh will give an overview of 10 mega trends that are making us change the way we think about construction. Furthermore, Professor Odeh will discuss the main role of three levels on what needs to be done: an industry collaborative effort and role; a government role; and last but not least a company role. In this discussion, Professor Odeh will also touch base on several technological and innovative trends that are rising in our construction industry.Construction Management; Business Operations; 3D Printing; Strategy; Leadership; Internality; Leadership and Management; Operations Management; Culture; ProjectConstruction Management 5 The Construction Management specialization is curated for professionals in the construction and civil engineering industry looking to advance their careers. Through this specialization, students will gain comprehensive industry knowledge along with the latest trends and development within the industry. This 5-course specialization will cover the major facets of construction management including project initiation and planning, scheduling techniques and procedures, cost estimating and control, and construction project financials. After students complete this specialization, they will have gained significant skills and tools to stay relevant and ahead of the curve in the world of construction management.[1.5, 5.5] None English business leadership-and-management
Content Strategy for Professionals: Engaging AudiencesNorthwestern UniversityBeginner 6,5 4,5 In this course, professionals at all levels of an organization will learn the best ways to engage an audience they want and need by smartly implementing their important, strategic stories and information and by using proven tools and techniques to enhance an audience’s experiences and interest.\n\nContent Strategy is a conversation that provides thought-leadership. It starts a “conversation” with users and stakeholders inside and outside an organization.  Conversations are the natural way people think about complex issues. Conversations also enable people to develop “stories,” which lead to understanding and helpful mental pictures. Content Strategy practitioners are at all levels of the best enterprises – in all departments and sectors from the top leader to the newcomer in the ranks. \n\nIn this complex information age, forward-thinking employees know that if they and their organizations are to thrive, they need to go beyond their job descriptions. They must master the most demanding communications frontier – creating engaging, strategic, honest stories and information that is valued by their most important audiences. In turn that will make their enterprise stand out. \n\nRegardless of their area of work, position or expertise, Content Strategy practitioners know how to use words, pictures, video, and social and mobile media to interact with their most important constituents with trustable, actionable information that the audience values and will use. The strategic content they produce enhances the user’s lives and deepens their understanding and engagement with the organization.\n\nGuest lecturers in this course include:\n-- Rachel Davis Mersey, Associate Professor, Medill, Northwestern\n-- Ed Malthouse, Theodore R. and Annie Laurie Sills Professor of Integrated Marketing Communications, Medill, Northwestern\n-- Bobby Calder, Charles H. Kellstadt Professor of Marketing & Director of the Center for Cultural Marketing, Kellogg, Northwestern\n-- Steven Duke, Associate Professor, Medill, Northwestern\n-- Janice Castro, Assistant Professor Emerita, Medill, NothwesternStrategy; Content Strategy; Audience; Experience; Persona (User Experience); Content Creation; Content Marketing; Marketing; User Experience; CommunicationContent Strategy for Professionals1 Content Strategy uses credible, trustworthy, transparent media to communicate stories and information to enhance an organization’s strategic goals. In this Specialization, you’ll learn best practices from recognized industry and academic experts on how to create and implement engaging content across media platforms that the people you want to reach will really value.\n\nYou’ll learn how to engage your audience by implementing their stories and using proven tools and techniques to enhance an audience’s experience and interests. You’ll manage content once created by learning how best to tell an organization’s “content story” across media platforms using a human-centered design. You’ll also learn actionable ways to grow internal and external audiences, and expand your content’s reach.\n\nThe Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses in response to a real challenge facing organizations today.\n\nTo fit easily into busy schedules, the Specialization is constructed as four, three-week courses to better fit into any lifestyle. It is a program for you, as a professional, to master and then be able to use what you learn here and take it back to work. It's knowledge that will improve both your effectiveness, and your organization's.\n\nEach of the individual courses can be audited for free. Please note that you will not receive a Certificate of Completion if you choose to audit.[4.2, 8.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Content Strategy for Professionals: Managing ContentNorthwestern UniversityIntermediate 5,2 4,5 In the second course of the Content Strategy Specialization - "Managing Content" - you will dive deeper into Content Strategy by learning some great options for managing your important content once it's been created. You will look at media platforms and how best to tell an organization’s “content story” across those platforms using a human-centered design. Then, you'll take a close look at ways to best utilize social and mobile media, as well as some of the issues around insourcing/outsourcing content. Finally, you'll get an inside look at how legal issues associated with Content Strategy are handled in companies large and small around the globe.\n\nThis course serves professionals who want to learn to manage their trustable, engaging and often interactive content to advance their enterprise’s future and their own career in it. As a bonus, we've also included a toolkit to download and take back to work. Can’t remember the 3 truths that frame all communications in the digital age? Need to convince a co-worker that a human centered design approach is best for your project? Want to review how you create an engaging brand for your content? You will find answers to those questions and more in the toolkit.\n\nGuest lecturers in this course include:\n-- Emily Withrow, Assistant Professor, Medill, Northwestern\n-- Jeremy Gilbert, Director of Strategic Initiatives, The Washington Post\n-- Randy Hlavac, Lecturer, Medill, Northwestern (and lead professor of the Social Media Marketing Specialization also on Coursera)Content Strategy; Strategy; Copywriting; Multimedia; Custom Media; Maximization (Psychology); Finance; Checklist; Innovation; CompensationContent Strategy for Professionals2 Content Strategy uses credible, trustworthy, transparent media to communicate stories and information to enhance an organization’s strategic goals. In this Specialization, you’ll learn best practices from recognized industry and academic experts on how to create and implement engaging content across media platforms that the people you want to reach will really value.\n\nYou’ll learn how to engage your audience by implementing their stories and using proven tools and techniques to enhance an audience’s experience and interests. You’ll manage content once created by learning how best to tell an organization’s “content story” across media platforms using a human-centered design. You’ll also learn actionable ways to grow internal and external audiences, and expand your content’s reach.\n\nThe Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses in response to a real challenge facing organizations today.\n\nTo fit easily into busy schedules, the Specialization is constructed as four, three-week courses to better fit into any lifestyle. It is a program for you, as a professional, to master and then be able to use what you learn here and take it back to work. It's knowledge that will improve both your effectiveness, and your organization's.\n\nEach of the individual courses can be audited for free. Please note that you will not receive a Certificate of Completion if you choose to audit.[3.2, 6.8] French; Portuguese; Russian; SpanishEnglish business marketing
Content Strategy for Professionals: Expanding Your Content’s ReachNorthwestern UniversityIntermediate 5,2 4,4 In this, the third Content Strategy course, participants will learn actionable ways to grow internal and external audiences.  They will deepen their understanding about those target individuals and will use a host of known and emerging tools and social networks to meaningfully reach them. As its name makes clear, this course will expand your content's impact and reach. \n\nYou will begin by learning how to utilize content trends to jump-start your organization's influence. You'll also look at how to engage with multi-channel digital communities across all social media. Finally, you'll hear about some of the best ways to enhance your content with new interactivity tools and gamification.\n\nIn this information age, every organization depends on its employees and those it serves to understand where it is going and what advances the organization has made. Content Strategy will enable you to tell your important stories with far greater impact and to a large, more valuable audience.\n\nGuest lecturers in this course include:\n-- Randy Hlavac, Lecturer, Medill, Northwestern (and lead professor of the Social Media Marketing Specialization also on Coursera) \n-- Emily Withrow, Assistant Professor, Medill, NorthwesternStrategy; Copywriting; Lifestyle Trends And Media; Content Strategy; Interactivity; Gamification; Social Network; Interactive Content Development; Social Media; Value ChainContent Strategy for Professionals3 Content Strategy uses credible, trustworthy, transparent media to communicate stories and information to enhance an organization’s strategic goals. In this Specialization, you’ll learn best practices from recognized industry and academic experts on how to create and implement engaging content across media platforms that the people you want to reach will really value.\n\nYou’ll learn how to engage your audience by implementing their stories and using proven tools and techniques to enhance an audience’s experience and interests. You’ll manage content once created by learning how best to tell an organization’s “content story” across media platforms using a human-centered design. You’ll also learn actionable ways to grow internal and external audiences, and expand your content’s reach.\n\nThe Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses in response to a real challenge facing organizations today.\n\nTo fit easily into busy schedules, the Specialization is constructed as four, three-week courses to better fit into any lifestyle. It is a program for you, as a professional, to master and then be able to use what you learn here and take it back to work. It's knowledge that will improve both your effectiveness, and your organization's.\n\nEach of the individual courses can be audited for free. Please note that you will not receive a Certificate of Completion if you choose to audit.[3.2, 6.5] French; Portuguese; Russian; SpanishEnglish business marketing
Content Strategy for Professionals: Ensuring Your Content's ImpactNorthwestern UniversityIntermediate 5,3 4,5 In the fourth course of the Content Strategy Specialization - Ensuring Your Content's Impact - you will look at visual communication and the ways you can be more effective with your font choices, photography, and video. You'll also dive deeper into social communities to help you understand how these communities form and what you can do to build your role within them. The last module is pivotal for Content Strategists. It will help you to understand how best to measure your content to maximize its effectiveness relative to the time you commit to it.\n\nWhile this MOOC does share the theoretical elements of Content Strategy, there is a much greater emphasis on its application. Creating trend-worthy headlines and blogs, social media plans, digital measurement templates, video and photography content are all skills you will have in your toolkit by the end of the MOOC, ready to apply at your organization. And speaking of toolkits, we have included one that you can download and take back to work which includes the practical tips from the learnings in this course as well as the previous one on Expanding Your Content's Reach.\n\nGuest lecturers in this course include:\n-- Zach Wise, Associate Professor, Medill Northwestern\n-- Rich Gordon, Professor & Director of Digital Innovation, Medill, Northwestern\n-- Randy Hlavac, Lecturer, Medill, Northwestern (and lead professor of the Social Media Marketing Specialization also on Coursera)Social Media; Content Marketing; Copywriting; Social Media Marketing; Content Strategy; Communication; Visual Communication; Strategy; At-Will Employment; CostContent Strategy for Professionals4 Content Strategy uses credible, trustworthy, transparent media to communicate stories and information to enhance an organization’s strategic goals. In this Specialization, you’ll learn best practices from recognized industry and academic experts on how to create and implement engaging content across media platforms that the people you want to reach will really value.\n\nYou’ll learn how to engage your audience by implementing their stories and using proven tools and techniques to enhance an audience’s experience and interests. You’ll manage content once created by learning how best to tell an organization’s “content story” across media platforms using a human-centered design. You’ll also learn actionable ways to grow internal and external audiences, and expand your content’s reach.\n\nThe Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses in response to a real challenge facing organizations today.\n\nTo fit easily into busy schedules, the Specialization is constructed as four, three-week courses to better fit into any lifestyle. It is a program for you, as a professional, to master and then be able to use what you learn here and take it back to work. It's knowledge that will improve both your effectiveness, and your organization's.\n\nEach of the individual courses can be audited for free. Please note that you will not receive a Certificate of Completion if you choose to audit.[3.3, 6.7] French; Portuguese; Russian; SpanishEnglish business marketing
Content Strategy for Professionals: Capstone ProjectNorthwestern UniversityIntermediate 4,5 4,2 The Capstone Project will let you demonstrate all that you have learned throughout the Content Strategy Specialization. It is an exciting learning experience that takes you through developing an effective Content Strategy package to meaningfully understand its scope and impact.\n\nThe Capstone is centered on a fictional web startup, Wish I Was There, which aims to be the go-to travel guide for anywhere in the world using recommendations crowdsourced from local experts.  While it is not a real company, the assignment you are asked to complete is similar to the work you would do in the real-world. By the time you’ve finished developing your response to this case, you will see how it directly relates to what confronts you in your own work. For the Capstone assignment, assume you have been selected to develop a Content Strategy for the section of Wish I Was There’s website for the region, people and culture where you live and work. You will need to create a visual mock-up of a webpage that appeals to the audiences you want to reach as well as a comprehensive plan to engage with them.Copywriting; Content Strategy; Creativity; Social Media; Content Marketing; Marketing; Market (Economics); Content Management System; Peer Review; Proposal WritingContent Strategy for Professionals5 Content Strategy uses credible, trustworthy, transparent media to communicate stories and information to enhance an organization’s strategic goals. In this Specialization, you’ll learn best practices from recognized industry and academic experts on how to create and implement engaging content across media platforms that the people you want to reach will really value.\n\nYou’ll learn how to engage your audience by implementing their stories and using proven tools and techniques to enhance an audience’s experience and interests. You’ll manage content once created by learning how best to tell an organization’s “content story” across media platforms using a human-centered design. You’ll also learn actionable ways to grow internal and external audiences, and expand your content’s reach.\n\nThe Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses in response to a real challenge facing organizations today.\n\nTo fit easily into busy schedules, the Specialization is constructed as four, three-week courses to better fit into any lifestyle. It is a program for you, as a professional, to master and then be able to use what you learn here and take it back to work. It's knowledge that will improve both your effectiveness, and your organization's.\n\nEach of the individual courses can be audited for free. Please note that you will not receive a Certificate of Completion if you choose to audit.[1.9, 5.7] Arabic; German English business marketing
Developing the Opportunity for Corporate EntrepreneursUniversity of Maryland, College ParkBeginner 11,3 4,3 For an increasing number of established companies, creating new businesses and programs within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring established companies to create, develop, and sustain innovative new initiatives. \n\nIn this course, learners will develop knowledge on how to navigate the barriers to creating, developing, and sustain innovative new businesses and programs within established companies or organizations with an emphasis on:\n\n• Introducing the skills for identifying and analyzing entrepreneurial ideas within a corporate environment;\n• Examining entrepreneurial thinking within yourself and your colleagues with an awareness of entrepreneurial mindset, entrepreneurial motivations, and entrepreneurial behaviors;\n• Cultivating seeing entrepreneurially within yourself and your colleagues with attention to industry conditions, industry status, macroeconomic change, and competition; and\n• Championing acting entrepreneurially within the corporate environment with an understanding of value innovation and opportunity identification.\n\nTry this course for FREE at https://www.coursera.org/learn/corporate-entrepreneurs-opportunityEntrepreneurship; Corporate Bond; Innovation; Opportunity Identification; Psychological Pricing; Data Analysis; Contract A; Scanning; Irony; ShoppedCorporate Entrepreneurship: Innovating within Corporations1 For an increasing number of established companies, creating new business opportunities within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring companies to create, develop, and sustain innovative new businesses. The Corporate Entrepreneurship Specialization is designed for those interested in learning how to innovate and apply entrepreneurship principles in the corporate setting.\n\nLearners will develop knowledge on how to navigate the barriers to creating, developing, and sustaining innovative new businesses or initiatives within existing companies. These new activities rarely fit neatly within well-established systems, processes, and cultures. Learners will develop the skills, and learn the tools and best practices, for identifying and developing the entrepreneurial opportunities, building business models, creating strategies for leading innovation, and financing innovation. These four topics comprise the four courses of the Corporate Entrepreneurship Specialization, along with a final project.\n\nThe Corporate Entrepreneurship Specialization is for individuals who are charged and/or inspired to develop and lead new businesses within established companies. It's specifically designed for junior- and middle-managers with the the opportunity, or responsibility, to start new businesses or initiatives within their company or division, in any industry, and in any country.[3.7, 16.7] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Building the Business Model for Corporate EntrepreneursUniversity of Maryland, College ParkBeginner 7,7 4,7 Led by Dan Gordon, a University of Maryland faculty member who teaches business modeling in the National Science Foundation's I-Corps Program, this course enables you to develop and apply the Business Model Canvas tool to scope a corporate challenge or opportunity. You will learn how to identify and communicate the nine elements of a business model: Customer Segments, Value Propositions, Channels, Customer Relationships, Revenue Streams, Key Resources, Key Activities, Key Partners, and Cost Structure.\n\nYour completed project will be a customer-validated Business Model Canvas that outlines the business case for a new product or service to address your selected challenge or opportunity in a corporate context. This project is derived from four areas of focus in the course:\n\n• Identifying how to create and deliver value for existing and future customers of the company;\n• Learning how to extract value for the corporate venture in a sustainable fashion; \n• Conducting in-depth interviews to guide the customer discovery process for your corporate venture; and\n• Developing business models that encompass the product or service, customers, and economic engine that deliver on the corporate venture objectives.\n\nTry this course for FREE at https://www.coursera.org/learn/corporate-entrepreneurs-business-modelMinimum Viable Product; Value Proposition; Business Modeling; Business Model Canvas; Customer Analysis; Entrepreneurship; Modeling; Corporate Bond; Product/Market Fit; Market SegmentationCorporate Entrepreneurship: Innovating within Corporations2 For an increasing number of established companies, creating new business opportunities within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring companies to create, develop, and sustain innovative new businesses. The Corporate Entrepreneurship Specialization is designed for those interested in learning how to innovate and apply entrepreneurship principles in the corporate setting.\n\nLearners will develop knowledge on how to navigate the barriers to creating, developing, and sustaining innovative new businesses or initiatives within existing companies. These new activities rarely fit neatly within well-established systems, processes, and cultures. Learners will develop the skills, and learn the tools and best practices, for identifying and developing the entrepreneurial opportunities, building business models, creating strategies for leading innovation, and financing innovation. These four topics comprise the four courses of the Corporate Entrepreneurship Specialization, along with a final project.\n\nThe Corporate Entrepreneurship Specialization is for individuals who are charged and/or inspired to develop and lead new businesses within established companies. It's specifically designed for junior- and middle-managers with the the opportunity, or responsibility, to start new businesses or initiatives within their company or division, in any industry, and in any country.[1.4, 11.6] French; Portuguese; Russian; Spanish; RomanianEnglish business entrepreneurship
Crafting Strategies for Innovation Initiatives for Corporate EntrepreneursUniversity of Maryland, College ParkBeginner 9,1 4,2 This course focuses on enhancing your understanding of (1) how an internal venture is organized and (2) how to overcome resistance to your new venture ideas within the company.  The course is specifically valuable for:\n\n• Employees who have creative ideas important to their company;\n• Managers seeking to assemble creative people and resources; \n• Technical specialists desiring to become part of an internal venture; and\n• Consultants who advise companies on ways to launch and grow internal ventures.\n\nYou will learn strategies to help you launch a corporate venture with coursework focused on four key areas:\n\n• Examining how to audit a company's internal environment to establish a framework for its innovation capabilities;\n• Creating a plan for an organizational structure and operational format that incorporates key roles and players for internal ventures within the company;\n• Analyzing corporate culture to identify creative capabilities that leverage the company's best practices for innovation;\n• Evaluating innovation portfolios and compose innovation strategies that are best aligned with the implementation potential within the company.\n\nTry this course for FREE at https://www.coursera.org/learn/corporate-entrepreneurs-innovation-strategyStrategy; Innovation; Entrepreneurship; Corporate Bond; Organizational Culture; Organizational Structure; Culture; Audit; Internality; PlanningCorporate Entrepreneurship: Innovating within Corporations3 For an increasing number of established companies, creating new business opportunities within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring companies to create, develop, and sustain innovative new businesses. The Corporate Entrepreneurship Specialization is designed for those interested in learning how to innovate and apply entrepreneurship principles in the corporate setting.\n\nLearners will develop knowledge on how to navigate the barriers to creating, developing, and sustaining innovative new businesses or initiatives within existing companies. These new activities rarely fit neatly within well-established systems, processes, and cultures. Learners will develop the skills, and learn the tools and best practices, for identifying and developing the entrepreneurial opportunities, building business models, creating strategies for leading innovation, and financing innovation. These four topics comprise the four courses of the Corporate Entrepreneurship Specialization, along with a final project.\n\nThe Corporate Entrepreneurship Specialization is for individuals who are charged and/or inspired to develop and lead new businesses within established companies. It's specifically designed for junior- and middle-managers with the the opportunity, or responsibility, to start new businesses or initiatives within their company or division, in any industry, and in any country.[1.9, 13.4] None English business entrepreneurship
Financing and Profiting from Innovation for Corporate EntrepreneursUniversity of Maryland, College ParkAdvanced 5,6 4,8 This course is for aspiring or active corporate entrepreneurs who wants to understand how to secure and manage funding for their corporate venture. We will demystify key accounting and financing concepts to give corporate entrepreneurs a guide to developing the business case for their ideas, and securing funding to translate ideas into reality. \n\nThis course focuses on four key areas:\n\n• Learning the fundamentals and how to create financial statements for new ventures within the corporate environment;\n• Examining valuation techniques for understanding how to assess and grow the value of the corporate venture;\n• Exploring the different sources of internal and external financing for the corporate venture; and\n• Applying lessons learned in the course to structure a funding deal and pitch the corporate venture.\n\nTry this course for FREE at https://www.coursera.org/learn/corporate-entrepreneurs-financingCorporate Bond; Entrepreneurship; Finance; Innovation; Net Present Value; Financial Statement; Investment; Funds; Weighted Average Cost Of Capital; Sales PresentationCorporate Entrepreneurship: Innovating within Corporations4 For an increasing number of established companies, creating new business opportunities within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring companies to create, develop, and sustain innovative new businesses. The Corporate Entrepreneurship Specialization is designed for those interested in learning how to innovate and apply entrepreneurship principles in the corporate setting.\n\nLearners will develop knowledge on how to navigate the barriers to creating, developing, and sustaining innovative new businesses or initiatives within existing companies. These new activities rarely fit neatly within well-established systems, processes, and cultures. Learners will develop the skills, and learn the tools and best practices, for identifying and developing the entrepreneurial opportunities, building business models, creating strategies for leading innovation, and financing innovation. These four topics comprise the four courses of the Corporate Entrepreneurship Specialization, along with a final project.\n\nThe Corporate Entrepreneurship Specialization is for individuals who are charged and/or inspired to develop and lead new businesses within established companies. It's specifically designed for junior- and middle-managers with the the opportunity, or responsibility, to start new businesses or initiatives within their company or division, in any industry, and in any country.[1.6, 7.7] None English business entrepreneurship
Master Class for Corporate Entrepreneurs University of Maryland, College ParkBeginner 6,6 4,4 The Master Class experience is designed to serve as the final project experience for the Corporate Entrepreneurship Specialization. Alternatively, professionals with experience in opportunity analysis, business modeling, and corporate finance are invited to complete the Master Class experience without the preliminary courses. \n\nWith maturing technologies and aging product portfolios requiring established companies to create, develop, and sustain innovative new businesses, graduates of the Master Class will develop an understanding of how to create new businesses and initiatives within the corporate environment. In collaboration with our award-winning faculty, and a vibrant peer group, learners will explore and apply the skills, tools, and best practices for:\n\n• Identifying and developing the entrepreneurial opportunities;\n• Building business models;\n• Creating strategies for leading innovation; and \n• Financing and profiting from innovation. \n\nThe Master Class experience is differentiated from typical Coursera courses and MOOCs in that our faculty and staff are actively engaged with learners by providing individual feedback on assignments. Our faculty and staff will review and offer feedback on the major assignment submissions, if you wish, in an effort to assist you in developing and launching your corporate ventures.\n\nTry this course for FREE at https://www.coursera.org/learn/corporate-entrepreneurship-projectEntrepreneurship; Corporate Bond; Innovation; Active Management; Customer Relationship Management; Investment Fund; Value Proposition; Business Case; Industry Analysis; Organizing (Management)Corporate Entrepreneurship: Innovating within Corporations5 For an increasing number of established companies, creating new business opportunities within the company is an imperative for success. Maturing technologies and aging product portfolios are requiring companies to create, develop, and sustain innovative new businesses. The Corporate Entrepreneurship Specialization is designed for those interested in learning how to innovate and apply entrepreneurship principles in the corporate setting.\n\nLearners will develop knowledge on how to navigate the barriers to creating, developing, and sustaining innovative new businesses or initiatives within existing companies. These new activities rarely fit neatly within well-established systems, processes, and cultures. Learners will develop the skills, and learn the tools and best practices, for identifying and developing the entrepreneurial opportunities, building business models, creating strategies for leading innovation, and financing innovation. These four topics comprise the four courses of the Corporate Entrepreneurship Specialization, along with a final project.\n\nThe Corporate Entrepreneurship Specialization is for individuals who are charged and/or inspired to develop and lead new businesses within established companies. It's specifically designed for junior- and middle-managers with the the opportunity, or responsibility, to start new businesses or initiatives within their company or division, in any industry, and in any country.[0.4, 10.3] None English business entrepreneurship
Innovar Arizona State UniversityBeginner 9 4,8 La innovación ha cobrado una importancia significativa en las corporaciones de hoy, y con frecuencia es vista como un motor importante de crecimiento y éxito en una organización. En este curso introductorio, usted aprenderá sobre el significado, la importancia, el proceso e impacto de la innovación. Aunque la palabra innovación se describe más comúnmente  como el proceso de convertir las ideas en productos o servicios que aportan valor al público, la palabra innovación tiene múltiples definiciones, y hablaremos sobre lo que significa en los mundos de negocios, diseño e ingeniería. \n\nAprenderemos sobre un nuevo modelo de innovación llamado Innovación Estratégica Integral, que se puede usar por los individuos y las organizaciones interesadas en generar pensamientos fuera de lo establecido para transformar la forma de pensar de tema de costumbre al pensamiento creativo. Cubriremos en detalle todos los pasos del proceso de innovación. Comenzando con identificar a los problemas que necesitan soluciones innovadoras, investigar y analizar, generar conceptos, seleccionar soluciones prometedoras e implementarlas, hablaremos de una variedad de herramientas que se pueden usar durante cada paso del proceso. \n\nLos aprendices dejarán el curso con un entendimiento profundo de lo que es la innovación y cómo pueden utilizar las herramientas y técnicas de innovación en su propio trabajo.Innovation; Leadership and Management; Innovation Management; Leadership; Innovation Leadership; Design Thinking; Strategic Management; Planning; Brand; Visual DesignCreatividad, diseño e innovación: Técnicas y herramientas2 Utilice las herramientas y técnicas de creatividad, diseño e innovación para generar soluciones diferentes a las convencionales ante retos complejos y reconozca el papel crítico que juega el diseño en la sociedad. ¡Conviértase en un líder creativo en su campo![5.1, 12.0] English Spanish business business-essentials
Entender el diseño Arizona State UniversityBeginner 10 4,8 ¿Qué es el diseño? ¿Qué hacen los diseñadores para practicar su arte y que crean? ¿Qué importancia tiene el diseño de las corporaciones en la sociedad y la cultura? ¿Quiénes son algunos de los diseñadores más importantes de nuestra época y que han hecho? ¿Cómo uno puede convertirse en diseñador? Estas son algunas de las preguntas que exploraremos en este cuso introductorio de diseño. Con frecuencia se ha descrito el diseño como solución de problemas, el proceso de convertir las ideas en realidad o los medios, mediante los cuales podemos hacer que el mundo sea un lugar mejor. En este curso, hablaremos de una variedad de definiciones de diseño, la naturaleza del proceso de diseño y formas de práctica de diseño como el diseño de productos, diseño de experiencia de usuario, diseño gráfico, diseño interior y diseño de modas. Hablaremos de estos temas mediante los análisis de casos de varias cosas icónicas y cotidianas que nos rodean. \n\nEste curso le ayudará a entender tales conceptos como el pensamiento creativo, estrategia de diseño, investigación de diseño, y el proceso del diseño para que  los aplique a su propio trabajo.Design Thinking; Visual Design; Communication; Innovation; Creativity; Graphic Design; User Experience; Product Management; Human Learning; Consumer BehaviourCreatividad, diseño e innovación: Técnicas y herramientas3 Utilice las herramientas y técnicas de creatividad, diseño e innovación para generar soluciones diferentes a las convencionales ante retos complejos y reconozca el papel crítico que juega el diseño en la sociedad. ¡Conviértase en un líder creativo en su campo![5.6, 13.6] English Spanish business business-essentials
The Power of Team Culture University of PennsylvaniaBeginner 7,6 4,6 Behind the success and failure of teams lies team culture. But what exactly is culture? How and why does it contribute to success and failure? In this course, you learn how to recognize aspects of team culture of which most people are typically unaware. It is often these seemingly unimportant aspects that have the greatest effect on the outcomes of group tasks. Your recognition of them enables you to form, join and lead teams more effectively. You also come to appreciate the role of ritual and symbols in the daily operation of teams, as well as in situations of change and crisis. Knowledge of the ideas and information in this class enables you to be a better team player and a more effective team leader.Culture; Organizational Culture; Human Learning; Leadership; Team Building; Team Leader; Smile; Simplified Molecular-Input Line-Entry System; Theory Of Relativity; Organizational DevelopmentCulture-Driven Team Building 1 Master the strategies and tools that enable you to form, join and lead teams more effectively.\n\nIn this five-course specialization, you learn how to:\n\n· Recognize aspects of team culture\n\n· Draw out the collective wisdom of diverse teams\n\n· Handle conflict\n\n· Establish common ground rules\n\n· Maximize team performance\n\n· Create a team culture of continuous learning\n\nThe program culminates in a capstone project in which you apply the skills you learned. You observe, diagnose and make recommendations to solve a team culture problem in a real-world case provided by N2Growth, a global consultancy focused on cultural transformation and leadership development.[4.5, 9.3] None English business leadership-and-management
Building High-Performing Teams University of PennsylvaniaIntermediate 13,4 4,7 Teams are essential to the modern organization, but most never reach their potential. Co-workers miscommunicate, and groups struggle to adapt to changes in the market or their organizations. When teams lack self-awareness about these challenges, performance suffers. Based on years of team culture research and consulting experience, this course helps you understand the problems that hurt productivity, and gives you tools for creating positive change. This course also guides you through creating the ground rules and structure needed to set your team up for success. \n\nYou gain the skills to diagnose issues such as conflicts, groupthink and lack of commitment in your team before they get out of control. The course offers frameworks to adjust team behaviors and get the best performance out of your people. You also understand frequent stumbling blocks for common team types, such as startups and virtual teams, and learn solutions tailored to each one.Leadership and Management; Team Building; Team Management; Leadership; Committee; Self-Awareness; Emotional Intelligence; Virtual Team; Experience; CoachingCulture-Driven Team Building 2 Master the strategies and tools that enable you to form, join and lead teams more effectively.\n\nIn this five-course specialization, you learn how to:\n\n· Recognize aspects of team culture\n\n· Draw out the collective wisdom of diverse teams\n\n· Handle conflict\n\n· Establish common ground rules\n\n· Maximize team performance\n\n· Create a team culture of continuous learning\n\nThe program culminates in a capstone project in which you apply the skills you learned. You observe, diagnose and make recommendations to solve a team culture problem in a real-world case provided by N2Growth, a global consultancy focused on cultural transformation and leadership development.[8.4, 15.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Optimizing Diversity on Teams University of PennsylvaniaIntermediate 10,6 4,1 By drawing on social science perspectives, this course enables you to learn what diversity is, and how to use it to maximize team performance, innovation and creativity. You also learn how to draw out the collective wisdom of diverse teams, handle conflict and establish common ground rules through real-world cases and peer-to-peer discussions. In addition, you discover how to overcome common biases faced in diverse teams. Systems of power, reward and rhetoric are discussed to help you create prosperous teams where differences flourish.Mathematical Optimization; Diversity (Business); Bias; Experience; Strategy; Social Norms Approach; Performance; 6-3-5 Brainwriting; Benefits; ProcurementCulture-Driven Team Building 3 Master the strategies and tools that enable you to form, join and lead teams more effectively.\n\nIn this five-course specialization, you learn how to:\n\n· Recognize aspects of team culture\n\n· Draw out the collective wisdom of diverse teams\n\n· Handle conflict\n\n· Establish common ground rules\n\n· Maximize team performance\n\n· Create a team culture of continuous learning\n\nThe program culminates in a capstone project in which you apply the skills you learned. You observe, diagnose and make recommendations to solve a team culture problem in a real-world case provided by N2Growth, a global consultancy focused on cultural transformation and leadership development.[6.7, 13.3] None English business leadership-and-management
Creating a Team Culture of Continuous LearningUniversity of PennsylvaniaBeginner 7,1 4,4 There is mounting concern that organizational groups and teams often fail to learn from their past experiences. It’s pertinent to address this issue as groups and teams are often the main ways that work gets done in organizations.  \n\nIn this course, we examine the main reasons that groups and teams are often ineffective, which include:\n•\tThe lack of organizational structures and support for teams and groups \n•\tThe lack of understanding and emphasis on learning\n•\tMisaligned reward structures\n\nSo, what can be done to create an enabling learning culture in teams? \n\nThis course emphasizes practical and impactful ways to begin to address this state of affairs. Through the use of stories, scenarios with actors simulating different team issues, examples and dialogue, you learn how to: \n•\tUnderstand teams in their larger organizational context\n•\tDiagnose the learning strengths and barriers to learning on teams\n•\tIdentify ways to develop a team and group that continually learns and impacts the larger organization positively\n•\tCreate an organizational environment that encourages learning and innovationComplex Adaptive System; Systems Thinking; Thought; Laddering; Organizational Development; Organizational Space; Experience; Gratitude; Enabling; Organizational LearningCulture-Driven Team Building 4 Master the strategies and tools that enable you to form, join and lead teams more effectively.\n\nIn this five-course specialization, you learn how to:\n\n· Recognize aspects of team culture\n\n· Draw out the collective wisdom of diverse teams\n\n· Handle conflict\n\n· Establish common ground rules\n\n· Maximize team performance\n\n· Create a team culture of continuous learning\n\nThe program culminates in a capstone project in which you apply the skills you learned. You observe, diagnose and make recommendations to solve a team culture problem in a real-world case provided by N2Growth, a global consultancy focused on cultural transformation and leadership development.[3.3, 9.5] None English business leadership-and-management
Culture-Driven Team Building Capstone University of PennsylvaniaBeginner 9,8 4,6 In this capstone project class, you analyze a real-world case provided by N2Growth, a global firm that helps clients create a culture of leadership through practice areas like strategy, cultural transformation and organizational design. Based on the N2Growth case, you are expected to identify and diagnose organizational issues, select a senior leader and make recommendations in a culminating PowerPoint or Prezi presentation.Strategy; Marketing; Write-Off; Trading; Billing; Corporate Bond; Brand; Credit Cards; Spreadsheet; CompetitivenessCulture-Driven Team Building 5 Master the strategies and tools that enable you to form, join and lead teams more effectively.\n\nIn this five-course specialization, you learn how to:\n\n· Recognize aspects of team culture\n\n· Draw out the collective wisdom of diverse teams\n\n· Handle conflict\n\n· Establish common ground rules\n\n· Maximize team performance\n\n· Create a team culture of continuous learning\n\nThe program culminates in a capstone project in which you apply the skills you learned. You observe, diagnose and make recommendations to solve a team culture problem in a real-world case provided by N2Growth, a global consultancy focused on cultural transformation and leadership development.[6.0, 13.0] None English business leadership-and-management
Data-Driven Process Improvement The State University of New YorkAdvanced 6,6 4,3 By the end of this course, learners are empowered to implement data-driven process improvement objectives at their organization. The course covers: the business case for IoT (Internet of Things), the strategic importance of aligning operations and performance goals, best practices for collecting data, and facilitating a process mapping activity to visualize and analyze a process’s flow of materials and information. Learners are prepared to focus efforts around business needs, evaluate what the organization should measure, discern between different types of IoT data and collect key performance indicators (KPIs) using IoT technology. Learners have the opportunity to implement process improvement objectives in a mock scenario and consider how the knowledge can be transferred to their own organizational contexts.\n\nMaterial includes online lectures, videos, demos, project work, readings and discussions. This course is ideal for individuals keen on developing a data-driven mindset that derives powerful insights useful for improving a company’s bottom line. It is helpful if learners have some familiarity with reading reports, gathering and using data, and interpreting visualizations. It is the first course in the Data-Driven Decision Making (DDDM) specialization. To learn more about the specialization, check out a video overview at  https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.Analytics; Process Improvement; Decision Making; Tableau Software; Six Sigma; Process Mapping; Statistical Process Control; Data Integration; Project Management; Leadership and ManagementData-Driven Decision Making (DDDM)1 This specialization explains why it is important to leverage data when contemplating organizational choices, and supplies the tools at the heart of data-driven decision making (DDDM). The three-course series explores how technology enables the collection and organization of unprecedented amounts of data, and how to dissect that data to gain powerful insights. Course topics include analyzing process maps for driving improvement, software for maximizing data analysis, statistical process control, creating metrics dashboards and translating data stories, and the connection between operations technology metrics and organizational performance. Content touches on leadership’s role in instituting an internet of things (IoT) strategy in manufacturing and service environments. Lessons feature case studies highlighting ROI achieved through DDDM, and the cultural changes required for success.\n\nTo learn more about the specialization, check out a video overview at https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.[3.8, 8.7] None English business business-strategy
Data Analysis and Visualization The State University of New YorkAdvanced 6,3 4,3 By the end of this course, learners are provided a high-level overview of data analysis and visualization tools, and are prepared to discuss best practices and develop an ensuing action plan that addresses key discoveries. It begins with common hurdles that obstruct adoption of a data-driven culture before introducing data analysis tools (R software, Minitab, MATLAB, and Python). Deeper examination is spent on statistical process control (SPC), which is a method for studying variation over time. The course also addresses do’s and don’ts of presenting data visually, visualization software (Tableau, Excel, Power BI), and creating a data story.              \n\nMaterial features online lectures, videos, demos, project work, readings and discussions. This course is ideal for individuals keen on developing a data-driven mindset that derives powerful insights useful for improving a company’s bottom line. It is helpful if learners have some familiarity with reading reports, gathering and using data, and interpreting visualizations. It is the second course in the Data-Driven Decision Making (DDDM) specialization. To learn more about the specialization, check out a video overview at  https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.Matlab; Tableau Software; Data Visualization; Microsoft Excel; Data Analysis; Analytics; Python Programming; Decision Making; Data-Informed Decision-Making; Software Verification And ValidationData-Driven Decision Making (DDDM)2 This specialization explains why it is important to leverage data when contemplating organizational choices, and supplies the tools at the heart of data-driven decision making (DDDM). The three-course series explores how technology enables the collection and organization of unprecedented amounts of data, and how to dissect that data to gain powerful insights. Course topics include analyzing process maps for driving improvement, software for maximizing data analysis, statistical process control, creating metrics dashboards and translating data stories, and the connection between operations technology metrics and organizational performance. Content touches on leadership’s role in instituting an internet of things (IoT) strategy in manufacturing and service environments. Lessons feature case studies highlighting ROI achieved through DDDM, and the cultural changes required for success.\n\nTo learn more about the specialization, check out a video overview at https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.[3.7, 7.6] None English business business-strategy
Applied Analytics and Data for Decision MakingThe State University of New YorkAdvanced 7,8 Not Calibrated By the end of this course, learners are prepared to identify and test the best solutions for improving performance and integrating concepts from operational excellence methodologies for optimum data-driven decision making. The course begins with a focus on deciphering the root cause of problems through a variety of tools before determining and assessing best-fit solutions. Learners discover how to apply ISO, Lean and Six Sigma in the pursuit of aligning organizational operations data with performance standards. Hospitality, manufacturing and e-commerce case studies help illustrate how to build data literacy while ensuring privacy and data ethics measures are in place. \n\nMaterial features online lectures, videos, demos, project work, readings and discussions. This course is ideal for individuals keen on developing a data-driven mindset that derives powerful insights useful for improving a company’s bottom line. It is helpful if learners have some familiarity with reading reports, gathering and using data, and interpreting visualizations. It is the third course in the Data-Driven Decision Making (DDDM) specialization. To learn more about the specialization, check out a video overview at  https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.Decision Making; Microsoft Excel; Analytics; Finance; Lean Six Sigma; Privacy; Internet Of Things; Knowledge Integration; Automated Decision Support; Application Performance ManagementData-Driven Decision Making (DDDM)3 This specialization explains why it is important to leverage data when contemplating organizational choices, and supplies the tools at the heart of data-driven decision making (DDDM). The three-course series explores how technology enables the collection and organization of unprecedented amounts of data, and how to dissect that data to gain powerful insights. Course topics include analyzing process maps for driving improvement, software for maximizing data analysis, statistical process control, creating metrics dashboards and translating data stories, and the connection between operations technology metrics and organizational performance. Content touches on leadership’s role in instituting an internet of things (IoT) strategy in manufacturing and service environments. Lessons feature case studies highlighting ROI achieved through DDDM, and the cultural changes required for success.\n\nTo learn more about the specialization, check out a video overview at https://www.youtube.com/watch?v=Oi4mmeSWcVc&list=PLQvThJe-IglyYljMrdqwfsDzk56ncfoLx&index=11.[3.6, 8.4] None English business business-strategy
Introduction to the Digital Advertising LandscapeUniversity of Colorado BoulderAdvanced 9,3 4,5 The digital advertising landscape is complex. There are many different types of ads, including: display, video, audio, sponsored, native, social media and search. Consumer data and the ad tech that action on that data are both ubiquitous and complicated. As a result the sheer number of options available to digital marketers is hard to comprehend and manage. This course covers the major forms of digital advertising, from basic display ads to search to cutting-edge programmatic advertising concepts. The Trade Desk, the leading programmatic advertising provider, joins us as our programmatic experts and offers an actionable roadmap on how small businesses can leverage state of the art advertising technologies to accomplish business objectives. In all, this course leaves students with an understanding of digital advertising in its various forms, and how to strategically identify digital advertising opportunities.Advertising; Digital Advertising; Marketing; Digital Marketing; Social Media Marketing; Online Advertising; Social Media; Advertising Campaigns; Social Media Platforms; Interactive MediaDigital Advertising Strategy 1 This specialization takes a critical look at digital advertising tactics for small business. Students will learn how to generate and launch ad campaigns on small budgets with limited-to-no design skills. These courses include: 1) search (Google Ads), 2) social media (Facebook, Instagram and Twitter) and 3) native advertising (Taboola). Students who complete our search course will also gain a résumé credential through the official Google Ads Search Certification and a certification through programmatic advertising leader, The Trade Desk.[5.1, 11.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Search Advertising University of Colorado BoulderAdvanced 6,6 4,4 Consumers search for virtually everything. This includes the things that small businesses do, from restaurants to bespoke products. When consumers search they get organic results along with paid results. Paid search ads are systematically designed to be relevant. As a result, they’re often useful at getting consumers where they want to go. Consumers don’t tune out paid search like other types of digital ads. \n\nSearch ads can be a small business opportunity. While larger advertisers pay massive amounts to place their ads via search, we highlight smart ways small businesses can create their own tailored search campaigns on small budgets. \n\nThis course shows small businesses how to create and execute search campaigns on Google Ads Search (formally AdWords). Through an introductory overview, students are guided through the official Google Ads Search training materials where they will ultimately earn an official Google Ads Search Certification. Beyond Google materials, practical campaign creation and optimization best practices and exercises are provided by real experts.Advertising; Contextual Advertising; Search Algorithm; Marketing; Auctions; Google AdWords; Copywriting; Digital Advertising; Rankings; Digital MarketingDigital Advertising Strategy 2 This specialization takes a critical look at digital advertising tactics for small business. Students will learn how to generate and launch ad campaigns on small budgets with limited-to-no design skills. These courses include: 1) search (Google Ads), 2) social media (Facebook, Instagram and Twitter) and 3) native advertising (Taboola). Students who complete our search course will also gain a résumé credential through the official Google Ads Search Certification and a certification through programmatic advertising leader, The Trade Desk.[2.7, 9.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Social Media Advertising University of Colorado BoulderAdvanced 8 4,5 Social media platforms are driven by digital advertising. As a result, social media advertising is affordable and can be purchased at almost any budget. Targeting options in social media advertising are also sophisticated. It is possible to tailor ads around a user’s behaviors (e.g., likes, posts and clicks). This course unpacks small business use cases of Facebook, Instagram and Twitter advertising. From basic campaigns, to advanced techniques including lookalike modeling and audience retargeting, this course shows how to effectively advertise on three major social media platforms.Social Media; Social Media Marketing; Marketing; Media Market; Advertising; Media Campaigns; Social Media Campaigns; Digital Advertising; Niche Market; Influencer MarketingDigital Advertising Strategy 3 This specialization takes a critical look at digital advertising tactics for small business. Students will learn how to generate and launch ad campaigns on small budgets with limited-to-no design skills. These courses include: 1) search (Google Ads), 2) social media (Facebook, Instagram and Twitter) and 3) native advertising (Taboola). Students who complete our search course will also gain a résumé credential through the official Google Ads Search Certification and a certification through programmatic advertising leader, The Trade Desk.[2.8, 11.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Native Advertising University of Colorado BoulderAdvanced 5,6 4,5 Native advertising is a niche form of advertising that leverages the design and format of news and entertainment content. Native advertising is less about selling products and more about producing useful content for consumers who are in the ‘consideration’ phase of the advertising purchase funnel. Often in the form of news-like stories, native advertising has been shown to persuade consumers. Native advertising is affordable, and doesn’t require graphic design to get started. For these reasons, it’s a compelling advertising technique for small businesses. This course outlines a case study where a small travel startup used native advertising to drive hotel sales. Execution strategies for a successful, no-creative native campaign are laid out, including: gathering existing news coverage, ethical content seeding, and content generation.Native Advertising; Advertising; Marketing; Advertising Campaigns; Social Media Marketing; Hotel; Credibility; Advertising Strategy; Copywriting; Digital AdvertisingDigital Advertising Strategy 4 This specialization takes a critical look at digital advertising tactics for small business. Students will learn how to generate and launch ad campaigns on small budgets with limited-to-no design skills. These courses include: 1) search (Google Ads), 2) social media (Facebook, Instagram and Twitter) and 3) native advertising (Taboola). Students who complete our search course will also gain a résumé credential through the official Google Ads Search Certification and a certification through programmatic advertising leader, The Trade Desk.[2.5, 7.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Digital Business - Understand the digital worldInstitut Mines-TélécomBeginner 6,5 Not Calibrated Facebook, AirBnB, Tesla, Amazon, Uber. In just a few years, companies like these have changed the face of the global economy. Meanwhile, hundreds of thousands of start-ups are disrupting old business models, taking on centennial industrial groups – and winning. It’s clear that the rules of business have changed forever.\n\nThis MOOC provides a knowledge toolkit for the ongoing digital revolution. You’ll discover 10 concepts that are essential for understanding the new mechanisms of digital business and innovation. \n\nEach concept is explained in its own beautifully designed, content-rich instructional video, along with additional resources for you to explore. The ideas are illustrated with up-to-the-minute case studies and examples from a wide range of industries.\n\nWeek 1 : Why Digital Changes Everything\nWeek 2 : Creating Value in a Digital World \nWeek 3 : Thinking and Acting Differently\n\n\nThis MOOC is ideal for learners from a wide range of backgrounds. It is brought to you by three expert professors and researchers from IMT - Telecom Paris, a leading European graduate school in the field of digital technology and social science.\n\nThis MOOC is supported by the Patrick and Lina Drahi Foundation.Rationality; Intellectual Capital; Business Ecosystem; Product Planning; Entrepreneurship; Wiping; Planning; Strategy; Cost; SalesDigital Business 1 This specialization provides a valuable guide for managers, employees and entrepreneurs to understand the rules, concepts and mechanisms of Digital Business in order to be ready to innovate in a Digital World.\n\nWith 4 courses and 30 attractive videos and assessments, we analyze the Digital Transformation at stake and decipher the rules of this new world. In the final exercise entitled “Capstone”, the Learner will solve a professional challenge by applying his/her new perspective to a variety of real business situations.\n\nOnce completed, the Learner will have developed an analytical approach and gained a critical sense of the changes taking place in the new digital world, and will be in a better position to embrace it.[3.5, 8.4] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Digital business - Act on the digital world École PolytechniqueBeginner 6,5 Not Calibrated The idea that digital technology triggers profound change in companies is largely accepted. There is indeed no question that the digital world is profoundly changing business life. Everyone is now on the same page. But with the digital world come a lot of misconceptions and buzzwords. You can no longer get by with these commonplaces or general ideas. You need to gain a detailed understanding of the main new management paradigms: new marketing approaches, the role of data in data-driven management, large businesses’ struggle to innovate, etc. This will give you precise insight into changes at work. Without precision, it is difficult to understand. Without understanding, it is impossible to act.\nThis module will tell you how.\n\nWeek 1 : Big Picture\nWeek 2 : Operational Area\nWeek 3 : Focus AreaNot Calibrated Digital Business 2 This specialization provides a valuable guide for managers, employees and entrepreneurs to understand the rules, concepts and mechanisms of Digital Business in order to be ready to innovate in a Digital World.\n\nWith 4 courses and 30 attractive videos and assessments, we analyze the Digital Transformation at stake and decipher the rules of this new world. In the final exercise entitled “Capstone”, the Learner will solve a professional challenge by applying his/her new perspective to a variety of real business situations.\n\nOnce completed, the Learner will have developed an analytical approach and gained a critical sense of the changes taking place in the new digital world, and will be in a better position to embrace it.[3.5, 8.4] None English business entrepreneurship

https://www.coursera.org/learn/build-personal-resilience
https://www.coursera.org/learn/cultural-intelligence
https://www.coursera.org/learn/career-development-planning
https://www.coursera.org/learn/professional-development-improve-yourself
https://www.coursera.org/learn/planificacion-proyectos
https://www.coursera.org/learn/riesgos-cambios-proyectos
https://www.coursera.org/learn/presupuestos-proyecto
https://www.coursera.org/learn/administracion-de-proyectos-capstone
https://www.coursera.org/learn/agile-leadership-introduction-to-change
https://www.coursera.org/learn/agile-leader-training
https://www.coursera.org/learn/developing-agile-team
https://www.coursera.org/learn/agile-leadership-organization
https://www.coursera.org/learn/agile-capstone
https://www.coursera.org/learn/management-accounting
https://www.coursera.org/learn/corporate-finance-know-your-numbers-2
https://www.coursera.org/learn/business-intelligence-data-analytics
https://www.coursera.org/learn/marketing-analytics-customers
https://www.coursera.org/learn/sustainable-business
https://www.coursera.org/learn/business-case-sustainability
https://www.coursera.org/learn/sustainable-business-changes
https://www.coursera.org/learn/sustainability-proposal
https://www.coursera.org/learn/introducao-tecnologias-blockchain
https://www.coursera.org/learn/transacionando-na-blockchain
https://www.coursera.org/learn/blockchain-negocios
https://www.coursera.org/learn/analise-oportunidade-blockchain
https://www.coursera.org/learn/introduction-blockchain-technologies
https://www.coursera.org/learn/transacting-blockchain
https://www.coursera.org/learn/blockchain-business
https://www.coursera.org/learn/blockchain-opportunity-analysis
https://www.coursera.org/learn/brand-identity-strategy
https://www.coursera.org/learn/brand-image-high-impact-campaign
https://www.coursera.org/learn/branding-and-cx
https://www.coursera.org/learn/uva-darden-foundations-business-strategy
https://www.coursera.org/learn/uva-darden-advanced-business-strategy
https://www.coursera.org/learn/uva-darden-business-growth-strategy
https://www.coursera.org/learn/uva-darden-strategic-planning-execution
https://www.coursera.org/learn/uva-darden-business-strategy-capstone
https://www.coursera.org/learn/digital-transformations
https://www.coursera.org/learn/accounting-finance
https://www.coursera.org/learn/it-project-management
https://www.coursera.org/learn/emotional-intelligence-in-leadership
https://www.coursera.org/learn/business-tech-project
https://www.coursera.org/learn/project-management-basics
https://www.coursera.org/learn/work-smarter-not-harder
https://www.coursera.org/learn/finance-for-non-finance-managers
https://www.coursera.org/learn/communication-in-the-workplace
https://www.coursera.org/learn/business-writing
https://www.coursera.org/learn/art-of-negotiation
https://www.coursera.org/learn/fundamentals-of-management
https://www.coursera.org/learn/problem-solving
https://www.coursera.org/learn/entrepreneurial-thinking
https://www.coursera.org/learn/career-success-capstone
https://www.coursera.org/learn/contabilidad-financiera
https://www.coursera.org/learn/finanzas-operativas
https://www.coursera.org/learn/marketing-estrategico-competir-con-exito
https://www.coursera.org/learn/gestion-personas-equipos
https://www.coursera.org/learn/analisis-situaciones-negocio
https://www.coursera.org/learn/managing-as-a-coach
https://www.coursera.org/learn/coaching-expectations-performance
https://www.coursera.org/learn/coaching-practices
https://www.coursera.org/learn/coaching-conversations
https://www.coursera.org/learn/uva-coding-for-design-managers-1
https://www.coursera.org/learn/uva-coding-for-design-managers-2
https://www.coursera.org/learn/uva-coding-for-design-managers-3
https://www.coursera.org/learn/oral-communication
https://www.coursera.org/learn/interpersonal-communication
https://www.coursera.org/learn/engineering-writing
https://www.coursera.org/learn/competitive-strategy
https://www.coursera.org/learn/advanced-competitive-strategy
https://www.coursera.org/learn/organization-design
https://www.coursera.org/learn/organization-strategy-project
https://www.coursera.org/learn/types-of-conflict
https://www.coursera.org/learn/conflict-resolution-skills
https://www.coursera.org/learn/intercultural-communication
https://www.coursera.org/learn/construction-project-management
https://www.coursera.org/learn/construction-scheduling
https://www.coursera.org/learn/construction-cost-estimating
https://www.coursera.org/learn/construction-finance
https://www.coursera.org/learn/construction-industry-forward
https://www.coursera.org/learn/engagement-strategy
https://www.coursera.org/learn/content-management-strategy
https://www.coursera.org/learn/increase-reach
https://www.coursera.org/learn/effective-content-strategy
https://www.coursera.org/learn/content-strategy-project
https://www.coursera.org/learn/corporate-entrepreneurs-opportunity
https://www.coursera.org/learn/corporate-entrepreneurs-business-model
https://www.coursera.org/learn/corporate-entrepreneurs-innovation-strategy
https://www.coursera.org/learn/corporate-entrepreneurs-financing
https://www.coursera.org/learn/corporate-entrepreneurship-project
https://www.coursera.org/learn/innovacion-diseno
https://www.coursera.org/learn/entender-diseno
https://www.coursera.org/learn/team-culture
https://www.coursera.org/learn/high-performing-teams
https://www.coursera.org/learn/diverse-teams
https://www.coursera.org/learn/continuous-learning-culture
https://www.coursera.org/learn/team-building-capstone
https://www.coursera.org/learn/data-driven-process-improvement
https://www.coursera.org/learn/data-analyze-visualize
https://www.coursera.org/learn/analytics-data-decisions
https://www.coursera.org/learn/digital-advertising-landscape
https://www.coursera.org/learn/search-advertising
https://www.coursera.org/learn/social-media-advertising
https://www.coursera.org/learn/native-advertising
https://www.coursera.org/learn/understanding-digital-world
https://www.coursera.org/learn/act-on-digital-world


Digital business - Grow on digital world École PolytechniqueBeginner 6,5 Not Calibrated Digital-driven changes are both generic and specific. Most transformations apply to all industries, equally and without exception. But in some industries or places, digital transformations are singular and atypical. To be a player in the digital world, you will need to master both the transformations common to all industries and the transformations at work on certain verticals. Retail and the sharing economy are emblematic of markets where specific transformations are unfolding. This module will tell you how.\n\nWeek 1 : New business models, new perimeters\nWeek 2 : Regulating the digital innovation\nWeek 3 : The value of digital innovationNot Calibrated Digital Business 3 This specialization provides a valuable guide for managers, employees and entrepreneurs to understand the rules, concepts and mechanisms of Digital Business in order to be ready to innovate in a Digital World.\n\nWith 4 courses and 30 attractive videos and assessments, we analyze the Digital Transformation at stake and decipher the rules of this new world. In the final exercise entitled “Capstone”, the Learner will solve a professional challenge by applying his/her new perspective to a variety of real business situations.\n\nOnce completed, the Learner will have developed an analytical approach and gained a critical sense of the changes taking place in the new digital world, and will be in a better position to embrace it.[3.5, 8.4] None English business entrepreneurship
Digital Business - Capstone project École PolytechniqueIntermediate 8,7 5 LVMH! Huawei! Energysquare! Three companies in very different industries: luxury goods, telecommunications, energy. Three companies with very different sizes, histories and DNA. And yet, they all share the same objective: to innovate and change, and so to remain or become leaders in their respective markets. The multiple questions that this raises for them warrant your close attention. In this capstone module, you will study each of these three companies and will in turn be an analyst, a consultant and a manager, depending on the assignment. You will use the knowledge acquired in the three MOOCs of this specialization to complete your assignments: analyse a digital business process, define and formulate a strategic shift, apply the principles of growth hacking, and more.Not Calibrated Digital Business 4 This specialization provides a valuable guide for managers, employees and entrepreneurs to understand the rules, concepts and mechanisms of Digital Business in order to be ready to innovate in a Digital World.\n\nWith 4 courses and 30 attractive videos and assessments, we analyze the Digital Transformation at stake and decipher the rules of this new world. In the final exercise entitled “Capstone”, the Learner will solve a professional challenge by applying his/her new perspective to a variety of real business situations.\n\nOnce completed, the Learner will have developed an analytical approach and gained a critical sense of the changes taking place in the new digital world, and will be in a better position to embrace it.[4.6, 11.2] None English business entrepreneurship
Marketing in a Digital World University of Illinois at Urbana-ChampaignBeginner 19,5 4,6 This course examines how digital tools, such as the Internet, smartphones, and 3D printing, are revolutionizing the world of marketing by changing the roles and practices of firms and consumers. Marketing in a Digital World is one of the most popular courses on Coursera with over 250,000 learners and is rated by Class Central as one of the Top 50 MOOCs of All Time (https://www.class-central.com/report/top-moocs/).\n\nYou will be able to: \n\n•\tUnderstand how particular digital tools are changing the development of products\n•\tExplain how digital tools allow for a more active role in promotion activities and product distribution\n•\tUnderstand the role of the customer in setting the price of goods and services through digital tools\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Digital Marketing; Strategy; Marketing Mix; Pricing; Digital Strategy; Market (Economics); Marketing Strategy; Product Placement; Promotion (Marketing)Digital Marketing 1 Master strategic marketing concepts and tools to address brand communication in a digital world.\n\nThis Specialization explores several aspects of the new digital marketing environment, including topics such as digital marketing analytics, search engine optimization, social media marketing, and 3D Printing. When you complete the Digital Marketing Specialization you will have a richer understanding of the foundations of the new digital marketing landscape and acquire a new set of stories, concepts, and tools to help you digitally create, distribute, promote and price products and services.\n\nIn 2016, this was one of the top 10 specializations in terms of enrollments. INC Magazine rated the first course, Marketing in a Digital World, as one of The 10 Hottest Online Classes for Professionals in 2015. In addition, this course was also ranked in the top five courses across multiple MOOC providers. Finally, the Digital Marketing Certificate was the top coveted certificate on Coursera in 2015. Get more updates on the specialization at http://digitalmarketingprofs.com/\n\nThis Specialization is part of the University of Illinois Masters of Business Administration degree program, the iMBA. Learn more about the admission into the program here.[11.3, 24.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Digital Media and Marketing Principles University of Illinois at Urbana-ChampaignBeginner 11,6 4,2 The Digital Revolution has led to a titanic shift in the landscape of marketing communications, while also creating new opportunities for businesses to reach and engage consumers through smart, social, and mobile media technologies. In this course, you will learn about the impacts of digital technologies on marketing communication strategies and practices. By understanding the underlying processes of marketing communication and the core features of new media technologies, you can strategically select the appropriate channels to deliver the right marketing message to the right audience at the right moment.\nYou will be able to:\n-\tExamine marketing as a process of highly strategic communication \n-\tUnderstand the impacts of digital media and information technologies on communication and marketing\n-\tDevelop a conceptual understanding of several digital marketing strategies\n-\tConsider the rise of exciting new technologies, such as  AI, Internet of Things, and Mix Reality, as new tools for digital marketing\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into the program and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Digital Marketing; Digital Media; Market (Economics); Strategy; Media Market; Social Media; Mobile Marketing; Social Media Marketing; Digital StrategyDigital Marketing 4 Master strategic marketing concepts and tools to address brand communication in a digital world.\n\nThis Specialization explores several aspects of the new digital marketing environment, including topics such as digital marketing analytics, search engine optimization, social media marketing, and 3D Printing. When you complete the Digital Marketing Specialization you will have a richer understanding of the foundations of the new digital marketing landscape and acquire a new set of stories, concepts, and tools to help you digitally create, distribute, promote and price products and services.\n\nIn 2016, this was one of the top 10 specializations in terms of enrollments. INC Magazine rated the first course, Marketing in a Digital World, as one of The 10 Hottest Online Classes for Professionals in 2015. In addition, this course was also ranked in the top five courses across multiple MOOC providers. Finally, the Digital Marketing Certificate was the top coveted certificate on Coursera in 2015. Get more updates on the specialization at http://digitalmarketingprofs.com/\n\nThis Specialization is part of the University of Illinois Masters of Business Administration degree program, the iMBA. Learn more about the admission into the program here.[6.9, 14.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Digital Media and Marketing Strategies University of Illinois at Urbana-ChampaignBeginner 11,7 4,4 The proliferation of digital technology gives businesses an unprecedented and diverse new set of tools to reach, engage, monitor, and respond to consumers. The aggregated and voluminous digital data can also be leveraged to better target specific consumer segments. Following “Digital Media and Marketing Principles,” this course aims to give you a deeper understanding of core processes of planning a digital marketing campaign  and the role of various digital channels in an integrated marketing communication.\nYou will be able to:\n-\tAdopt a holistic and integrated approach to digital markeing planning\n-\tDevelop a purposeful content marketing strategy to achieve your business and marketing goals\n-\tEffectively mix paid, earned, owned, and shared media channels to discover, reach, and engage your customers\n-\tCritically evaluate the role of social media platforms play in viral and influencer marketing campaigns \n-\tEvaluate and measure the success of digital marketing campaigns\n-\tIdentify and manage risks in digital marketing\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into the program and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Strategy; Digital Marketing; Digital Strategy; Marketing Strategy; Social Media; Media Market; Digital Media; Market (Economics); PlanningDigital Marketing 5 Master strategic marketing concepts and tools to address brand communication in a digital world.\n\nThis Specialization explores several aspects of the new digital marketing environment, including topics such as digital marketing analytics, search engine optimization, social media marketing, and 3D Printing. When you complete the Digital Marketing Specialization you will have a richer understanding of the foundations of the new digital marketing landscape and acquire a new set of stories, concepts, and tools to help you digitally create, distribute, promote and price products and services.\n\nIn 2016, this was one of the top 10 specializations in terms of enrollments. INC Magazine rated the first course, Marketing in a Digital World, as one of The 10 Hottest Online Classes for Professionals in 2015. In addition, this course was also ranked in the top five courses across multiple MOOC providers. Finally, the Digital Marketing Certificate was the top coveted certificate on Coursera in 2015. Get more updates on the specialization at http://digitalmarketingprofs.com/\n\nThis Specialization is part of the University of Illinois Masters of Business Administration degree program, the iMBA. Learn more about the admission into the program here.[6.5, 15.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing in an Analog World University of Illinois at Urbana-ChampaignBeginner 16,6 4,7 Our new digital world is dramatically changing the way in which products are created, promoted, distributed, and consumed. Although these changes have been revolutionary, we still live in an analog (or physical) world. For example, even today, over 90% of all sales are still conducted in analog stores. Thus, both marketers and consumers must simultaneously navigate both the analog and digital worlds on a daily basis. Although the Digital Revolution   has received considerable attention in recent years, the impact of this revolution upon the analog world has been largely ignored. This course examines this issue by asking how the Digital Revolution has impacted marketing in an analog world. The learning approach will be highly interactive, meaning that you will have both the opportunity to engage in a variety of hands-on activities and to participate as a member of a rich learning community.\nYou will be able to:\n-\tUnderstand the key differences between the analog and the digital \n-\tExamine four ways in which the analog world has been affected by the digital revolution: domination, resistance, synergy, and transformation\n-\tExplore the implications of the analog world for both marketers and consumers\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Digital Marketing; Strategy; Marketing Strategy; Market (Economics); Coloured Book Protocols; Augmented Reality; Booking; Purchasing; Profit MarginDigital Marketing 6 Master strategic marketing concepts and tools to address brand communication in a digital world.\n\nThis Specialization explores several aspects of the new digital marketing environment, including topics such as digital marketing analytics, search engine optimization, social media marketing, and 3D Printing. When you complete the Digital Marketing Specialization you will have a richer understanding of the foundations of the new digital marketing landscape and acquire a new set of stories, concepts, and tools to help you digitally create, distribute, promote and price products and services.\n\nIn 2016, this was one of the top 10 specializations in terms of enrollments. INC Magazine rated the first course, Marketing in a Digital World, as one of The 10 Hottest Online Classes for Professionals in 2015. In addition, this course was also ranked in the top five courses across multiple MOOC providers. Finally, the Digital Marketing Certificate was the top coveted certificate on Coursera in 2015. Get more updates on the specialization at http://digitalmarketingprofs.com/\n\nThis Specialization is part of the University of Illinois Masters of Business Administration degree program, the iMBA. Learn more about the admission into the program here.[10.3, 20.6] Arabic; French; Russian; Spanish; Portuguese; Italian; Vietnamese; GermanEnglish business marketing
Digital Marketing Capstone University of Illinois at Urbana-ChampaignBeginner 14,3 4,2 This four-week Capstone of the Digital Marketing Specialization is designed to help you apply the principles you have learned in the previous  courses.\n \nThis capstone course is designed to give you hands-on experience in executing a digital marketing campaign for a fictitious firm selling electronics. In the previous courses on analytics and channels, you came up with strategies to identify a firm’s objectives, specify a few key ones, research alternatives to reaching the customer in their decision journey and finally propose a multi-channel digital marketing plan. In this capstone, you will execute a campaign, rather than creating another "plan".\n\nYou will use an online simulation to do this. You will be a marketing manager for a firm selling digital cameras online through their webstore. You will be reviewing the products, pricing, margins, and historical sales. You will create a targeted ad campaign after researching appropriate keywords for the products you are selling. You will also review the basics of landing page design and search engine optimization. You will then create and execute an email campaign. Once these campaigns are executed, you get feedback on the KPI's such as revenue, profits, traffic, conversions. You will get an opportunity to redo this campaign, with new strategies, to improve your KPI's in the second round. \n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Marketing; Digital Marketing; Planning; Strategy; Marketing Plan; Marketing Strategy; Analysis; Analytics; Illustration; BankingDigital Marketing 7 Master strategic marketing concepts and tools to address brand communication in a digital world.\n\nThis Specialization explores several aspects of the new digital marketing environment, including topics such as digital marketing analytics, search engine optimization, social media marketing, and 3D Printing. When you complete the Digital Marketing Specialization you will have a richer understanding of the foundations of the new digital marketing landscape and acquire a new set of stories, concepts, and tools to help you digitally create, distribute, promote and price products and services.\n\nIn 2016, this was one of the top 10 specializations in terms of enrollments. INC Magazine rated the first course, Marketing in a Digital World, as one of The 10 Hottest Online Classes for Professionals in 2015. In addition, this course was also ranked in the top five courses across multiple MOOC providers. Finally, the Digital Marketing Certificate was the top coveted certificate on Coursera in 2015. Get more updates on the specialization at http://digitalmarketingprofs.com/\n\nThis Specialization is part of the University of Illinois Masters of Business Administration degree program, the iMBA. Learn more about the admission into the program here.[8.0, 18.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Digital Strategy and Business Opportunity Digital Marketing InstituteIntermediate 7,8 5 Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nDigital and mobile technology coupled with the explosive adoption of social media globally has fundamentally disrupted consumer expectations, and how businesses must operate to support their customers. If you want to understand the forces driving and transforming businesses today and how cutting-edge digital strategies can help businesses grow and thrive in this dynamic environment, this course will help you do so.\n\nYou will learn the core principles of digital marketing before diving deeper into the basics of digital strategy, audience and competitive research, and how to connect with the customer. After completing this course, you will be able to: -\n• Understand how digital and social media have disrupted the way businesses sell to consumers\n• Use digital research and social listening to gain insights into your audience, competitors, and industry\n• Recognize the core components of an effective digital marketing strategy\n• Recognize how marketers use the Buyer’s Journey model to influence purchase decisions over digital platforms using digital content and tools\n• Use the principles of content marketing to create effective content that engages an audience\n\nThis course also explains how to choose the right content for your customers – and how to develop a creative strategy to deliver on key business goals. This is the first course in the Digital Marketing Institute’s Digital Strategy specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/3gmQcPF to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Marketing; Digital Marketing; Digital Strategy; Audience; Consumer Behaviour; Buying Decision Process; Buyer Decision Process; Content Marketing; Marketing Plan; Customer ExperienceDigital Marketing Strategy and Planning1 Welcome to the Digital Marketing Institute’s foundational program on Digital Marketing Strategy. The DMI is the global standard in Digital Marketing Certification. If you are seeking to understand the forces that are driving and transforming businesses today and how an effective digital strategy can help a business to grow and thrive in this dynamic environment, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing before addressing the cornerstones of digital strategy - digital disruption, the explosive growth of mobile and social media, digital tools for effective audience and competitive research, buyer personas, content marketing, and creative strategy.\n\nIn the second course, you will learn how marketers use digital channel planning, e-commerce, social customer service, and omnichannel strategies to provide consumers with a consistent brand experience across all touchpoints.\n\nThe third and final course focuses on strategy execution and digital leadership. This course dives deeper into the knowledge, skills, and behaviors required to lead, develop, and nurture high-performing digital teams, enabling them to successfully execute a digital strategy.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[4.8, 10.5] None English business marketing
Digital Channel Planning and E-Commerce StrategyDigital Marketing InstituteAdvanced 8 5 Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nResearch shows that retail customers switch channels during their purchase-decision journey. Many of us research products online at home, or on-the-go using a mobile device, while checking online reviews and comparing prices. The final decision to purchase may happen online, or in a traditional brick-and-mortar store. Omnichannel marketing is a response to modern buying habits, providing consumers with a consistent brand experience across all touchpoints, whether traditional or digital. If you want to understand how marketers plan campaigns to reach consumers at every possible point of contact and how effective digital strategies can help businesses grow and thrive today, this course will help you do so.\n\nYou will learn about cross-media planning and the digital channel mix before diving deeper into topics including digital channel planning, and inbound and outbound channel strategy. After completing this course, you will be able to: -\n• Use best practices to create an omnichannel marketing strategy with a unified message, voice, and brand and a seamless customer experience\n• Demonstrate an understanding of the key tactics and strategies associated with inbound channels including social media marketing, content marketing, search engine marketing, and email marketing\n• Demonstrate an understanding of the key tactics and strategies associated with outbound channels including digital display, video, and YouTube advertising\n\nThis course also covers the critical topic of e-commerce and how to develop an effective e-commerce and social customer service strategy that delivers real value for customers. This is the second course in the Digital Marketing Institute’s Digital Strategy specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/3gmQcPF to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.E-Commerce; Mobile Marketing; Content Marketing; Email Marketing; Online Advertising; Conversion Marketing; Contextual Advertising; Customer Service; Trade Marketing; Video AdvertisingDigital Marketing Strategy and Planning2 Welcome to the Digital Marketing Institute’s foundational program on Digital Marketing Strategy. The DMI is the global standard in Digital Marketing Certification. If you are seeking to understand the forces that are driving and transforming businesses today and how an effective digital strategy can help a business to grow and thrive in this dynamic environment, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing before addressing the cornerstones of digital strategy - digital disruption, the explosive growth of mobile and social media, digital tools for effective audience and competitive research, buyer personas, content marketing, and creative strategy.\n\nIn the second course, you will learn how marketers use digital channel planning, e-commerce, social customer service, and omnichannel strategies to provide consumers with a consistent brand experience across all touchpoints.\n\nThe third and final course focuses on strategy execution and digital leadership. This course dives deeper into the knowledge, skills, and behaviors required to lead, develop, and nurture high-performing digital teams, enabling them to successfully execute a digital strategy.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[5.3, 9.7] None English business marketing
Digital Leadership and Digital Strategy ExecutionDigital Marketing InstituteAdvanced 5,9 1 Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nThe ability and willingness to strategically adopt digital initiatives to support business goals has never been more critical to an organization’s survival than it is today. If you want to better understand the knowledge, skills, and behaviors demanded of digital leaders as well as the forces driving and transforming businesses today, this course will help you do so.\n\nYou will learn to use techniques to develop and hone your strategic thinking skills and develop skills to help you transition smoothly from a senior or management role to a leadership role. After completing this course, you will be able to: -\n• Demonstrate an understanding of how an iterative approach to Customer Experience (CX) design can improve an organization’s performance\n• Use best practices for recruiting, training, and developing digital marketing personnel\n• Demonstrate an understanding of how to combine an optimal channel and budget mix, supported by a paid media and campaign action plan, to execute a digital marketing strategy\n• Recognize the types of risks associated with digital and why businesses need to protect against them\n\nThis course also covers the key concepts, actions, and behaviors that underpin effective digital leadership in business. You will learn about the key international data protection and data privacy laws applicable to digital campaigns and the risks associated with digital, as well as effective strategies to mitigate the risks. This is the final course in the Digital Marketing Institute’s Digital Strategy specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/3gmQcPF to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Strategy; Sponsorships; Sponsor (Commercial); Strategic Thinking; Digital Strategy; Executive Sponsor; Recruiting; Digital Marketing; Marketing; LeadershipDigital Marketing Strategy and Planning3 Welcome to the Digital Marketing Institute’s foundational program on Digital Marketing Strategy. The DMI is the global standard in Digital Marketing Certification. If you are seeking to understand the forces that are driving and transforming businesses today and how an effective digital strategy can help a business to grow and thrive in this dynamic environment, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing before addressing the cornerstones of digital strategy - digital disruption, the explosive growth of mobile and social media, digital tools for effective audience and competitive research, buyer personas, content marketing, and creative strategy.\n\nIn the second course, you will learn how marketers use digital channel planning, e-commerce, social customer service, and omnichannel strategies to provide consumers with a consistent brand experience across all touchpoints.\n\nThe third and final course focuses on strategy execution and digital leadership. This course dives deeper into the knowledge, skills, and behaviors required to lead, develop, and nurture high-performing digital teams, enabling them to successfully execute a digital strategy.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[3.2, 7.6] None English business marketing
Digital Product Management: Modern FundamentalsUniversity of VirginiaAdvanced 15,6 4,7 Not so long ago, the job of product manager was about assessing market data, creating requirements, and managing the hand-off to sales/marketing. Maybe you’d talk to a customer somewhere in there and they’d tell you what features they wanted. But companies that manage product that way are dying.\n\nBeing a product person today is a new game, and product managers are at the center of it. Today, particularly if your product is mostly digital, you might update it several times a day. Massive troves of data are available for making decisions and, at the same time, deep insights into customer motivation and experience are more important than ever. The job of the modern product manager is to charter a direction and create a successful working environment for all the actors involved in product success.  It’s not a simple job or an easy job, but it is a meaningful job where you’ll be learning all the time. \n\nThis course will help you along your learning journey and prepare you with the skills and perspective you need to:\n\nCreate the actionable focus to successfully manage your product (week 1)\nFocus your work using modern product management methods (week 2)\nManage new products and explore new product ideas (week 3)\nManage and amplify existing products (week 4)\n\nThis course is ideal for current product or general  managers interested in today's modern product management methods.\n\nThis course was developed with the generous support of the Batten Institute at UVA’s Darden School of Business. The Batten Institute’s mission is to improve the world through entrepreneurship and innovation: www.batteninstitute.org.Leadership and Management; Product Management; Strategy; Product Strategy; Agile Management; Planning; Product/Market Fit; Product Planning; Modeling; Lean StartupDigital Product Management 1 This Specialization is intended for both current and new product managers working in digital who want to apply a portfolio of modern practices to developing their products and teams. Through five courses, you will cover applications of product design, hypothesis-driven development and agile, all at the heart of modern product management.[9.9, 18.8] Chinese; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business leadership-and-management
Digital Competition in Financial Services Copenhagen Business SchoolAdvanced 12,5 4,6 Welcome to Digital Transformation Strategy! As you probably know, this is the first course in a three part specialization focused on the digital transformation of finance. We'll aim to bring you insights about how digitalization intersects with finance, culled from one of the world's top regions for digital innovation. I'm excited to have you in the class and look forward to helping you learn more about this important topic.\n\nTo begin, I recommend taking a few minutes to explore the course site. A good place to start is the navigation bar on the left. Click Course Content to see what material we’ll cover each week, as well preview the assignments you’ll need to complete to pass the course. Click Discussions to see forums where you can discuss the course material with fellow students taking the class. Be sure to introduce yourself to everyone in the Meet and Greet forum!\n\nThis course should take about four weeks to complete. You can check out the recommended course schedule below to see a quick overview of the lessons and assignments you’ll complete each week.\n\nBy the time you finish this course, you’ll have mastered the transformational forces of digitalization and the new competitive dynamics it gives rise to, learned from leading financial companies and seen inspirational examples from the digital masters. You'll be introduced to the Capstone Project for the specialization and have a chance to form some preliminary solutions for a financial company seeking a new strategy for the digital age of finance.\n\nGood luck as you get started. I look forward to seeing you in class!Strategy; Digital Strategy; Finance; Financial Services; FinTech; Business Ecosystem; Innovation; Ecosystem; Ecosystems; BankingDigital Transformation in Financial Services1 This Specialization is intended for learners that have or wants to have a career in the digital financial industries.\n\nThe Specialization explores the evolving world of finance, focusing on the changing dynamics caused by the conversion of products and services into digital goods, new customer demands and changing regulation to govern the competetive landscape - the digital transformation of finance.\n\nYou’ll learn about concepts such as digital platforms and business ecosystems, be exposed to the emerging Fintech landscape and master a new toolbox for successfully competing on innovation in the digital era of finance. In the final Capstone Project, you’ll create and defend a holistic digital transformation strategy for a real world company.\n\nThroughout the course, the instructors will use state of art examples and share their own research from the European and North American finance industries, as well as expose practices from leading digital financial services and companies, such as MobilePay, Saxo Bank and PayPal.\n\nThe main focus in the course is on the financial sector (in particular in North America and Europe), but the course also include material of relevance for the financial trading and insurance sectors and inspiration from Africa.[7.1, 14.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
FinTech and the Transformation in Financial ServicesCopenhagen Business SchoolAdvanced 8,9 4,1 The FinTech revolution is rapidly transforming the financial industry. The use of digital technologies is the norm, and together with regulatory and market changes it is creating a revolution. After completion of the module, you'll be able to: describe the changes that influence the financial sector, understand the complexity of the payment infrastructure, identify and explain the key payment instruments and how they function, understand the types of money that exits, and recognize changes in the regulatory frameworks and how they inhibit or promote innovation.\n\nTo begin, I recommend taking a few minutes to explore the course site. A good place to start is the navigation bar on the left. Click Course Content to see what material we’ll cover each week, as well preview the assignments you’ll need to complete to pass the course. Click Discussions to see forums where you can discuss the course material with fellow students taking the class. Be sure to introduce yourself to everyone in the Meet and Greet forum!\n\nThis course should take about four weeks to complete. You can check out the recommended course schedule below to see a quick overview of the lessons and assignments you’ll complete each week.\n\nBy the time you finish this course, you’ll have mastered mastered the transformational forces of digitalization and the new competitive dynamics it gives rise to, learned from leading financial companies and seen inspirational examples from the digital masters. \n\nGood luck as you get started. I look forward to seeing you in class!FinTech; Finance; Banking; Open Banking; Payments; Payment Systems; Financial Services; Loan; Peer-To-Peer Lending; Peer-To-PeerDigital Transformation in Financial Services2 This Specialization is intended for learners that have or wants to have a career in the digital financial industries.\n\nThe Specialization explores the evolving world of finance, focusing on the changing dynamics caused by the conversion of products and services into digital goods, new customer demands and changing regulation to govern the competetive landscape - the digital transformation of finance.\n\nYou’ll learn about concepts such as digital platforms and business ecosystems, be exposed to the emerging Fintech landscape and master a new toolbox for successfully competing on innovation in the digital era of finance. In the final Capstone Project, you’ll create and defend a holistic digital transformation strategy for a real world company.\n\nThroughout the course, the instructors will use state of art examples and share their own research from the European and North American finance industries, as well as expose practices from leading digital financial services and companies, such as MobilePay, Saxo Bank and PayPal.\n\nThe main focus in the course is on the financial sector (in particular in North America and Europe), but the course also include material of relevance for the financial trading and insurance sectors and inspiration from Africa.[4.5, 10.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Innovation Strategy: Developing Your Fintech strategyCopenhagen Business SchoolAdvanced 13,2 4,6 Welcome to Innovation strategy: Developing your Fintech Strategy! As you probably know, this is the third course in a three-part specialization focused on the digital transformation of finance. \n\nIn this course, we'll aim to bring you insights about how business strategy intersects with innovation in finance. I'm excited to have you in the class and look forward to helping you learn more about this important topic.\n\nTo begin, I recommend taking a few minutes to explore the course site. A good place to start is the navigation bar on the left. Click Course Content to see what material we’ll cover each week, as well preview the assignments you’ll need to complete to pass the course. Click Discussions to see forums where you can discuss the course material with fellow students taking the class. Be sure to introduce yourself to everyone in the Meet and Greet forum!\n\nThis course should take about four weeks to complete. You can check out the recommended course schedule below to see a quick overview of the lessons and assignments you’ll complete each week.\n\nBy the time you finish this course, you’ll have understood the job your Fintech innovation strategy should solve and mastered both internal and external innovation tools to solve the problem. You will also have been exposed to how some of the world’s leading financial companies work with innovation and seen inspirational examples from the digital masters, such as Google, Apple and Amazon. You'll be introduced to the Capstone Project for the specialization and have a chance to form some preliminary solutions for a financial company that needs to re-think its Fintech innovation strategy.\n\nThe course has a primary focus on the banking sector, with insurance as a secondary area of concern. Most examples are rooted in the North American and European financial markets. \n\nGood luck as you get started. I look forward to seeing you in class!FinTech; Strategy; Innovation; Financial Services; Hypercompetition; Financial Services Companies; Banking; Innovation Game; Strategic Partnerships; Financial EngineeringDigital Transformation in Financial Services3 This Specialization is intended for learners that have or wants to have a career in the digital financial industries.\n\nThe Specialization explores the evolving world of finance, focusing on the changing dynamics caused by the conversion of products and services into digital goods, new customer demands and changing regulation to govern the competetive landscape - the digital transformation of finance.\n\nYou’ll learn about concepts such as digital platforms and business ecosystems, be exposed to the emerging Fintech landscape and master a new toolbox for successfully competing on innovation in the digital era of finance. In the final Capstone Project, you’ll create and defend a holistic digital transformation strategy for a real world company.\n\nThroughout the course, the instructors will use state of art examples and share their own research from the European and North American finance industries, as well as expose practices from leading digital financial services and companies, such as MobilePay, Saxo Bank and PayPal.\n\nThe main focus in the course is on the financial sector (in particular in North America and Europe), but the course also include material of relevance for the financial trading and insurance sectors and inspiration from Africa.[7.6, 15.4] French; Portuguese; Russian; SpanishEnglish business business-strategy
Digital Transformation of Financial Services - Capstone ProjectCopenhagen Business SchoolIntermediate 3,9 4,4 In this capstone project course, we ask YOU to apply everything you have learned in this specialization to analyze a real world company and to develop a digital transformation strategy for this company. \n\nYou will have the possibility to choose between four different case companies, that varies in size (from small start-up to large financial service providers), industry (banking, financial trading, insurance) and geographical location. \n\nFor one of these -- only one -- you will create a concise recommendation of a strategy to leverage the digital transformation of financial services. To do this well, you will need to summon ideas appropriately from the earlier three courses in the specialization.Financial Services; Finance; Project; FinTech; Banking; Innovation; Benefits; Chief Executive Officer; Leadership and Management; Flow NetworkDigital Transformation in Financial Services4 This Specialization is intended for learners that have or wants to have a career in the digital financial industries.\n\nThe Specialization explores the evolving world of finance, focusing on the changing dynamics caused by the conversion of products and services into digital goods, new customer demands and changing regulation to govern the competetive landscape - the digital transformation of finance.\n\nYou’ll learn about concepts such as digital platforms and business ecosystems, be exposed to the emerging Fintech landscape and master a new toolbox for successfully competing on innovation in the digital era of finance. In the final Capstone Project, you’ll create and defend a holistic digital transformation strategy for a real world company.\n\nThroughout the course, the instructors will use state of art examples and share their own research from the European and North American finance industries, as well as expose practices from leading digital financial services and companies, such as MobilePay, Saxo Bank and PayPal.\n\nThe main focus in the course is on the financial sector (in particular in North America and Europe), but the course also include material of relevance for the financial trading and insurance sectors and inspiration from Africa.[1.7, 5.1] French; Portuguese; Chinese; Russian; SpanishEnglish business business-strategy
Business Transformation with Google Cloud Google Cloud Intermediate 7,7 4,7 What is cloud technology or data science and what’s all the hype about? More importantly, what can it do for you, your team, and your business? \n\nIf you want to learn about cloud technology so you can excel in your role, help build the future of your business and thrive in the cloud era, then the Business Transformation with Google Cloud course is for you. Through this interactive training, you’ll learn about core cloud business drivers—specifically Google’s cloud—and gain the knowledge/skills to determine if business transformation is right for you and your team, and build short and long-term projects using the “superpowers” of cloud accordingly. You’ll also find several templates, guides, and resource links through the supplementary student workbook to help you build a custom briefing document to share with your leadership, technical teams or partners.\n\nPrimary Audience:\nBusiness decision-makers: directors (managers of managers), managers of individual contributors (ICs) or ICs working in non-IT functions/divisions (such as finance, marketing, sales, HR, product design) interested in understanding the applications of Google’s cloud technology for business improvement opportunities and transformational project(s).Business Transformation; Cloud Computing; Business Case; Security; Innovation; Cloud Computing Security; Strategy; Google Cloud Platform; Computer Performance; LeadershipDigital Transformation Using AI/ML with Google Cloud1 This series of courses begins by introducing fundamental Google Cloud concepts to lay the foundation for how businesses use data, machine learning (ML), and artificial intelligence (AI) to transform their business models.\n\nThe specialization is intended for anyone interested in how the use of AI and ML for the cloud, and especially for data, creates opportunities and requires change for businesses. No previous experience with ML, programming, or cloud technologies is required. The courses do not include any hands-on technical training.[4.7, 9.7] Japanese English business business-strategy
Google Cloud Product Fundamentals Google Cloud Beginner 4,3 4,7 Many traditional enterprises use legacy systems and applications that often struggle to achieve the scale and speed needed to meet modern customer expectations. Business leaders and IT decision makers constantly have to choose between maintenance of legacy systems and investing in innovative new products and services.\n\nThis course explores the challenges of an outdated IT infrastructure and how businesses can modernize it using cloud technology. It begins by exploring the different compute options available in the cloud and the benefits of each, before turning to application modernization and Application Programming Interfaces (APIs). The course also considers a range of Google Cloud solutions that can help businesses to better develop and manage their systems, such as Compute Engine, App Engine, and Apigee.Cloud Computing; Google Cloud Platform; Cloud Platforms; Cost; Google App Engine; Total Cost Of Ownership; Multicloud; Wireless Network Interface Controller; Collaboration; Application DevelopmentDigital Transformation Using AI/ML with Google Cloud2 This series of courses begins by introducing fundamental Google Cloud concepts to lay the foundation for how businesses use data, machine learning (ML), and artificial intelligence (AI) to transform their business models.\n\nThe specialization is intended for anyone interested in how the use of AI and ML for the cloud, and especially for data, creates opportunities and requires change for businesses. No previous experience with ML, programming, or cloud technologies is required. The courses do not include any hands-on technical training.[2.3, 5.6] Japanese English business business-strategy
Selling to Chinese Consumers The Chinese University of Hong KongIntermediate 14,1 4,5 This course is designed to help learners sell their products, goods and services to Chinese consumers. To achieve this goal, the course will use evidence-based research in psychology, economics, legal studies and marketing to help learners understand the historical, economic and legal contexts of doing business in China and the behavioral characteristics of Chinese consumers. The course will cover topics in Chinese and global marketing, Chinese consumers, institutional and cultural influence on consumer motivation and behaviors in Chinese markets, and brand management in China.Marketing; Chinese Language; Sales; Foreign Branding; Brand; Relationship Marketing; Elitism; Market (Economics); Self-Esteem; Conspicuous ConsumptionDoing Business in China 1 Participants will know how Chinese entrepreneurs, consumers and employees think and act, and be able to generate consumer and business insights for doing business in China. Through the use of well-designed business cases, participants will be able to apply this knowledge when they start or manage a business organization in China. Participants will be able to identify business opportunities and challenges based on nuanced understanding of the socio-political, economic, cultural, and technological environments in China, and leverage on their consumer and business insights to develop and implement culturally informed strategic plans.[9.3, 17.4] French; Portuguese; Russian; SpanishEnglish business business-strategy
China Strategy The Chinese University of Hong KongBeginner 12,9 4,7 This course is designed to help you, as a strategist of a foreign company, better understand how to develop your China strategy. Specifically, after studying China’s changing strategic landscape, you will focus on mastering three strategic issues: who – the major players in China, how – the entry modes, and where – the location strategy for your China business. This course is aimed to deliver updated knowledge and real experiences of developing China strategy.Strategic Alliances; E-Commerce; Chinese Language; Business Failures; Franchising; Foreign Branding; Puzzle; Strategy; Coping With; CostDoing Business in China 2 Participants will know how Chinese entrepreneurs, consumers and employees think and act, and be able to generate consumer and business insights for doing business in China. Through the use of well-designed business cases, participants will be able to apply this knowledge when they start or manage a business organization in China. Participants will be able to identify business opportunities and challenges based on nuanced understanding of the socio-political, economic, cultural, and technological environments in China, and leverage on their consumer and business insights to develop and implement culturally informed strategic plans.[6.7, 16.4] None English business business-strategy
Entrepreneurship The Chinese University of Hong KongIntermediate 5,5 4,8 An entrepreneur is someone who is always on the lookout for problems that can be turned into opportunities and finds creative ways to leverage limited resources to reach their goals. In this course, learners will be introduced to the fundamental concepts, theories, and frameworks of entrepreneurship and learn how to apply them within the context of the world's largest market: China. Through cases, articles, and experiential learning, learners will gain expertise in how to identify and evaluate opportunities; interpret, analyze, and build financial models to enable high-growth ventures; practice living life as an entrepreneurial leader; and create a new product or service for the Chinese market.Entrepreneurship; Business Plan; Market (Economics); Innovation; Financial Analysis; Listening; Balance Sheet; Customer Service; Studentized Residual; AnalyticsDoing Business in China 3 Participants will know how Chinese entrepreneurs, consumers and employees think and act, and be able to generate consumer and business insights for doing business in China. Through the use of well-designed business cases, participants will be able to apply this knowledge when they start or manage a business organization in China. Participants will be able to identify business opportunities and challenges based on nuanced understanding of the socio-political, economic, cultural, and technological environments in China, and leverage on their consumer and business insights to develop and implement culturally informed strategic plans.[2.0, 7.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Doing Business in China Capstone The Chinese University of Hong KongBeginner 6,4 3,6 Doing Business in China Capstone enables you to apply your skills to real business challenges. You’ll use your newly earned business skills to identify, explore and evaluate a real opportunity involving products.\n\nIn this capstone, you are the business consultant working for a well-established “HON / wellness” company.  The CEO has given you a task.  You have to bring a new overseas product into China.Marketing Plan; Business Plan; Project; Strategic Planning; Planning; Wait (System Call); Leadership and Management; Presentation; Strategy; MarketingDoing Business in China 4 Participants will know how Chinese entrepreneurs, consumers and employees think and act, and be able to generate consumer and business insights for doing business in China. Through the use of well-designed business cases, participants will be able to apply this knowledge when they start or manage a business organization in China. Participants will be able to identify business opportunities and challenges based on nuanced understanding of the socio-political, economic, cultural, and technological environments in China, and leverage on their consumer and business insights to develop and implement culturally informed strategic plans.[3.9, 7.6] None English business business-strategy
Introduction to Public Speaking University of WashingtonBeginner 12,3 4,7 This course gives you a reliable model for preparing and delivering effective presentations. \n\nIn business, in school, and in public life, we are often called upon to “make a few comments.” Often, people tasked with such speeches become flummoxed. They might not know what to talk about, or ramble without making a point, or simply be confusing to listen to. This course is designed to help you shine where others falter. \n\nWe’ll learn how organize talks clearly, write them memorably, and deliver them confidently. By the end of the course, you should be able to significantly reduce your fear of public speaking, use rehearsal techniques to develop a strong, vibrant speaking voice, and perform speeches with dynamic movement and gestures. The speech model that we’ll practice is useful for briefings, elevator talks, interviews, and even as a structure for hour-long presentations.\n\nIf you’re a beginner, this course will help you quickly master the fundamentals of speaking. If you’re a seasoned speaker, this course will help you better understand public speaking and push you to the next level.Public Speaking; Speech; Confidence; Writing; Presentation; Communication; Speech Writing; Rhetoric; Elevator Pitch; AnalysisDynamic Public Speaking 1 Good speaking is your most enduring job skill. This four-course specialization will provide you with the instruction, experience, and practice to develop and deliver compelling presentations. Drawing from the established knowledge in communication, rhetoric, linguistics, and argumentation, each course balances proven ideas with lots of speech practice.\n\nThe courses in this specializations should help speakers at all levels. If you are nervous about public speaking, this is for you! I have spent an entire career helping nervous novice speakers grow into confident communicators. We slowly work up specific skills that you can practice multiple times before putting together a longer speech.[5.6, 16.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Identifying, Attracting, and Growing Your Digital AudienceUniversity of California, IrvineBeginner 3,4 4,6 Welcome to Course 1 of the E-Marketing Specialization: Identifying, Attracting, and Growing Your Digital Audience. In this course, we will begin with a brief introduction to digital marketing and how a brand’s identity is closely linked to its digital presence. We will explore strategies to identify, grow, and maintain an online audience to help achieve your marketing goals. \n\nYou are highly encouraged to use this course experience to begin building a digital marketing plan for your current or future business. The activities in this course are all designed to guide you through different sections of a digital marketing plan. \n\nOur learning goals for this course are to:\n\n- Recognize the current landscape of the digital business environment.\n- Develop an audience persona based on a target audience.\n- Identify strategies to define, attract, and engage your audience online.\n- Review an e-commerce experience and discuss how to improve customer experience.\n- Compare social networks and develop a social media strategy designed to meet your marketing goals and objectives.Marketing; Audience; Digital Marketing; E-Commerce; Social Media; Customer Experience; Mobile Marketing; Online Advertising; Media Strategy & Planning; Brand ManagementE-Marketing 1 In this specialization, students will explore the continually evolving platforms and channels of digital marketing and learn how to define and build an audience through social media, search engine marketing, and website optimization. Areas of study include mobile-first marketing, microsites, and how to measure and track conversion through analytical tools. Get ready to review and practice the most relevant digital tactics for your marketing goals.[1.5, 4.5] Javanese English business marketing
Strategies for Converting and Retaining Customers OnlineUniversity of California, IrvineBeginner 3 4,6 Welcome to Course 2 of the E-Marketing Specialization: Strategies for Converting and Retaining Customers Online. In this course, we will begin with an introduction to Search Engine Marketing. We will then explore elements of an effective marketing campaign, landing pages, and strategies for converting and retaining your customer base. \n\nYou are highly encouraged to use this course experience to begin building a digital marketing plan for your current or future business. The activities in this course are all designed to guide you through different sections of a digital marketing plan. \n\nOur learning goals for this course are to:\n- Explore how to leverage keywords and search engine marketing in your ad campaigns\n- Develop a sample pay per click (PPC) ad campaign that aligns with your marketing goals\n- Analyze a landing page and identify successful and unsuccessful elements\n- Recognize how to apply calls-to-action to increase customer conversion\n- Identify tactics of customer conversion and retention to add to your digital marketing planStrategy; Retain; Digital Marketing; Pay Per Click; Marketing; Search Engine Optimization; Social Media; Niche Market; Digital Strategy; Landing PageE-Marketing 2 In this specialization, students will explore the continually evolving platforms and channels of digital marketing and learn how to define and build an audience through social media, search engine marketing, and website optimization. Areas of study include mobile-first marketing, microsites, and how to measure and track conversion through analytical tools. Get ready to review and practice the most relevant digital tactics for your marketing goals.[1.4, 3.8] None English business marketing
Mobile Marketing, Optimization Tactics, and AnalyticsUniversity of California, IrvineBeginner 2,4 4,6 Welcome to Course 3 of the E-Marketing Specialization: Mobile Marketing Optimization Tactics, and Analytics. Our final course will start with an introduction to mobile marketing. The remaining modules will provide you with the knowledge needed to increase sales, boost engagement, and interpret website analytics. This course will culminate in a peer-reviewed activity, in which you will have the opportunity to apply all the skills you have learned throughout the previous courses in this series. \n\nYou are highly encouraged to use this course experience to begin building a digital marketing plan for your current or future business. The activities in this course are all designed to guide you through different sections of a digital marketing plan. \n\nOur learning goals for this course are to:\n- Identify the elements of a mobile marketing strategy and examine the various considerations associated with choosing a mobile platform\n- Explore the various methods to enhance a mobile experience\n- Analyze and optimize marketing efforts to improve business outcomes\n- Develop a digital marketing plan designed to meet your goals and objectivesAnalytics; Mobile Marketing; Marketing; Digital Marketing; Marketing Plan; Marketing Strategy; Mobile App; Mobile Web; Return On Investment; Search Engine OptimizationE-Marketing 3 In this specialization, students will explore the continually evolving platforms and channels of digital marketing and learn how to define and build an audience through social media, search engine marketing, and website optimization. Areas of study include mobile-first marketing, microsites, and how to measure and track conversion through analytical tools. Get ready to review and practice the most relevant digital tactics for your marketing goals.[0.9, 3.0] Vietnamese; JavaneseEnglish business marketing
Business Writing University of Colorado BoulderBeginner 10,2 4,8 Writing well is one of the most important skills you can develop to be successful in the business world. Over seventy companies and thirty thousand students--from professional writers to new employees to non-native English speakers to seasoned executives--have used the techniques in Business Writing to power their ability to communicate and launch their ideas. This course will teach you how to apply the top ten principles of good business writing to your work, how to deploy simple tools to  dramatically improve your writing, and how to execute organization, structure, and revision to communicate more masterfully than ever. From the very first lesson, you'll be able to apply your new learning immediately to your work and improve your writing today. Your ideas are powerful. Learn how to deliver them with the clarity and impact they deserve. \n\n"Thank you for giving me the knowledge I need in life. [Business Writing] was helpful, life changing, and has made a huge     impact in my writing."  -- Message from a Business Writing student\n\nThe principles you'll learn in this course enable you to become a great business writer. They also provide the foundation for moving into Graphic Design and Successful Presentation, so that you can unleash your best professional self whenever--and however--you present your ideas in the workplace.Writing; Business Writing; Communication; Grammar; Email; Business Communication; Email Writing; Presentation; Confidence; English LanguageEffective Communication: Writing, Design, and Presentation1 Over seventy companies and tens of thousands of students worldwide have used Effective Communication to deliver ideas powerfully in the workplace. By taking Business Writing, Graphic Design, and Successful Presentation, you’ll hone your written, visual, and verbal business presentation skills. You'll learn to write well-organized, clear business documents; to design elegant presentation slides, reports, and posters; and to present and speak with confidence and power. In the final Capstone Project, you'll develop a portfolio of work—including a memo, a slide deck, and a presentation—to showcase your communication skills and represent your personal brand. The Effective Communication Specialization takes you on a journey of self realization. You’ll learn that excellence in communication involves the ability to express who you are—your best self—in everything you do.\n\nWhat our students say:\n\n"A life-changing specialization."\n\n"Simple yet powerful rules."\n\n"Essential for everyone."[5.8, 13.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Graphic Design University of Colorado BoulderBeginner 4,9 4,7 Welcome to Graphic Design, the second course in the Effective Communications Specialization. Over 70 different companies have provided this specialization to their employees as a resource for internal professional development. Why? Because employers know that effective visual communication is the key to attracting an audience, building a relationship, and closing the sale.\n\nThis practical course gives you the tools  to create professional looking Powerpoints, reports, resumes, and presentations.. Using a set of best practices refined through years of experience, you’ll: \n\n• make your work look fresh and inspired.\n• apply simple design “tricks” to begin any project with confidence and professionalism.\n• receive and respond to criticism and revise your project from good to great.\n\n"This course is fantastic. It teaches a great amount of starter graphic design information but it is broken down into easily understood videos and quizzes. The quality was top notch and the interaction was as good as you would get in a brick and mortar school. I did not feel like I was missing anything by taking it online." - a recent Graphic Design student\n\nAll of the course assignments can be completed with basic presentation software such as Microsoft PowerPoint, Google Slides, or Apple Keynote. You’ll also have opportunities to explore and apply more sophisticated tools, such as Adobe Photoshop, Illustrator, and InDesign.Computer Graphics; Graphic Design; Typography; Presentation; Visual Design; Color Image; Communication; Poster; Digital Design; Visual CommunicationEffective Communication: Writing, Design, and Presentation2 Over seventy companies and tens of thousands of students worldwide have used Effective Communication to deliver ideas powerfully in the workplace. By taking Business Writing, Graphic Design, and Successful Presentation, you’ll hone your written, visual, and verbal business presentation skills. You'll learn to write well-organized, clear business documents; to design elegant presentation slides, reports, and posters; and to present and speak with confidence and power. In the final Capstone Project, you'll develop a portfolio of work—including a memo, a slide deck, and a presentation—to showcase your communication skills and represent your personal brand. The Effective Communication Specialization takes you on a journey of self realization. You’ll learn that excellence in communication involves the ability to express who you are—your best self—in everything you do.\n\nWhat our students say:\n\n"A life-changing specialization."\n\n"Simple yet powerful rules."\n\n"Essential for everyone."[2.4, 6.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Successful Presentation University of Colorado BoulderBeginner 5 4,7 Few kinds of communication can have the effect of a powerful presentation.  Even a short speech can motivate people to change long-held beliefs or to take action, and a wonderfully delivered speech can transform a normal person into a leader.\n\nIn this course, Prof. William Kuskin provides a series of pragmatic videos and exercises for successful public speaking and presentations. The course develops through four themes—mastering fear, developing a creative formula, using verbal and body language, and anticipating the room—so that you can discover your personal power as a speaker and give excellent presentations.  \n\nSuccessful presentations do not rely on perfect teeth, a deep voice, or an army of scriptwriters.  They depend largely on the same skills as successful Business Writing and Graphic Design: clarity, structure, and revision. The goal of the course, therefore, is to enable you to discover your own internal power as a speaker and express it to the world.  After this course, with some practice, you will be able to go into any situation and command the room for as long as you like.Presentation; Communication; Speech; Public Speaking; Business Presentations; Confidence; Self-Confidence; Writing; Storytelling; FearEffective Communication: Writing, Design, and Presentation3 Over seventy companies and tens of thousands of students worldwide have used Effective Communication to deliver ideas powerfully in the workplace. By taking Business Writing, Graphic Design, and Successful Presentation, you’ll hone your written, visual, and verbal business presentation skills. You'll learn to write well-organized, clear business documents; to design elegant presentation slides, reports, and posters; and to present and speak with confidence and power. In the final Capstone Project, you'll develop a portfolio of work—including a memo, a slide deck, and a presentation—to showcase your communication skills and represent your personal brand. The Effective Communication Specialization takes you on a journey of self realization. You’ll learn that excellence in communication involves the ability to express who you are—your best self—in everything you do.\n\nWhat our students say:\n\n"A life-changing specialization."\n\n"Simple yet powerful rules."\n\n"Essential for everyone."[2.1, 6.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Effective Communication Capstone Project University of Colorado BoulderBeginner 4,8 4,4 In the Effective Communication Capstone learners apply the lessons of Business Writing, Graphic Design, and Successful Presentation to create a portfolio of work that represents their mastery of writing, design, and speaking and that expresses their personal brand. The portfolio includes three individual elements—a written memo, a slide deck, and a presentation—integrated around a single topic. We provide the elements for a basic capstone, but we also invite our learners to create their own project if they so choose. This self-designed "Challenge Capstone" allows learners to engage meaningfully in their world by choosing a project relevant to their current job or by volunteering to write, design, and speak for a social organization of their choice.\n \nBy successfully undertaking the Capstone, learners will accomplish three main goals: 1. They will hone their writing, design, and speaking skills and build a portfolio for a job search and/or professional application; 2. They will shape these skills into a unique brand identity; and, if they choose, 3. They will undertake a transformative effect in the world around them. Ultimately, the importance of Capstone portfolio is greater than the sum of its individual parts. Its true goal lies in each student’s personal transformation and expression of their best selves. We invite you to unleash your skills and we can't wait to see the results!Communication; Business Writing; Project; Writing; Graphic Design; Presentation; Business Communication; Personal Branding; Public Speaking; ChecklistEffective Communication: Writing, Design, and Presentation4 Over seventy companies and tens of thousands of students worldwide have used Effective Communication to deliver ideas powerfully in the workplace. By taking Business Writing, Graphic Design, and Successful Presentation, you’ll hone your written, visual, and verbal business presentation skills. You'll learn to write well-organized, clear business documents; to design elegant presentation slides, reports, and posters; and to present and speak with confidence and power. In the final Capstone Project, you'll develop a portfolio of work—including a memo, a slide deck, and a presentation—to showcase your communication skills and represent your personal brand. The Effective Communication Specialization takes you on a journey of self realization. You’ll learn that excellence in communication involves the ability to express who you are—your best self—in everything you do.\n\nWhat our students say:\n\n"A life-changing specialization."\n\n"Simple yet powerful rules."\n\n"Essential for everyone."[1.6, 6.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
La gestión en la empresa familiar ESADE Business and Law SchoolIntermediate 13,6 4,7 Responsable de más del 50% de la riqueza global, la empresa familiar tiene un rol prominente en la generación de puestos de trabajo, innovación y progreso en todas las sociedades. Pero ¿qué diferencia a una empresa familiar?, ¿En qué medida tiene implicaciones para los profesionales que la componen? A través de este curso, aprenderemos a leer la globalidad de una organización familiar así como a evaluarla.\n\n\nEste curso está diseñado para ayudarte a entender lo complejo de gestionar empresas familiares debido a las dinámicas que se generan por el solape entre empresa y familia y por tanto introduciendo desorden entre sí. También pretende proveer de herramientas para generar orden en la empresa familiar dadas esas dinámicas particulares. Este primer curso provee de las herramientas necesarias para gestionar la creciente complejidad de la empresa familiar de generando sistemas de orden que permitan absorber esa complejidad. \n\n\nEste curso representa la base para entender la empresa familiar desde una mirada sistémica y por tanto holística. A partir de esta mirada se puede profundizar más en aspectos relacionados  a modelos de empresa familiar y al rol que jugamos individualmente dentro de este sistema complejo de interacciones y relaciones.\n\n\nSi estás interesado en profundizar más en el tema, te recomendamos realizar el segundo curso "Modelos de empresa familiar: del capitán al grupo inversor" https://www.coursera.org/learn/modelos-de-empresa-familiar, en el que se requieren los conocimientos ofrecidos en este primer curso y que nos permite hilar más fino aplicando la teoría del modelo de riesgo estructural, abordado en este curso, de forma más precisa, es decir, dependiendo del modelo de empresa familiar que veremos está condicionado por el modelo mental de la familia empresaria.Family Law; Ordered Pair; Denominación De Origen; Gustave Le BonEmpresa familiar: gestión, dirección y sucesión1 La convivencia entre familia y empresa en un negocio, contrariamente al sentir general, es una excelente combinación para el éxito. Las empresas familiares constituyen la base de la economía mundial, son compañías con una mayor tasa de supervivencia y dan mejores resultados operativos en el largo plazo. Pero entrañan ciertos riesgos que hay que saber gestionar.\n\nEn esta especialización, analizaremos las complejidades de la empresa familiar y daremos las claves para gestionarlas de forma exitosa. Veremos marcos conceptuales, instrumentos de gestión e instrumentos de transformación que te ayudarán a llevar adelante los procesos de gestión, institucionalización y sucesión de tu compañía.\n\nComo verás a lo largo de los tres cursos y el proyecto final, la especialización está abierta a todo tipo de empresas, independientemente de su tamaño, su industria o su proyección: el único requisito es que sean empresas familiares. Tanto da si se trata de un taller mecánico o una multinacional como LG o Zara, las empresas familiares reúnen ciertas características específicas que exigen medidas específicas para asegurar su éxito.\n\nBienvenidxs!\n\n© Obra producida por ESADE Business School en colaboración con Homuork & HomuorkLAB[7.3, 14.9] None Spanish business leadership-and-management
Modelos de empresa familiar: del capitán al grupo inversorESADE Business and Law SchoolAdvanced 8,5 4,7 Gracias a este curso iremos más allá en el análisis de la empresa familiar. En base a la teoría de 'Modelos de Empresa Familiar' creada por el Profesor Alberto Gimeno Sandig, aprenderemos a identificar cuáles son los distintos modelos de empresa familiar, qué los distingue y cómo un profesional encajará en cada uno de ellos. \n\nHablaremos de la importancia de la familia empresaria y de cómo los equipos gestores pueden desarrollar habilidades y potenciar competencias para crear valor en sistemas complejos como son los de la empresa familiar.\n\nEste curso es la continuación del curso "La gestión en la empresa familiar" https://www.coursera.org/learn/gestion-empresa-familiar ya que profundiza en los temas aprendidos aplicados a los modelos de empresa familiar. Y es la base para empezar una discusión más profunda sobre el rol de tres grandes elementos que forman parte de la empresa familiar: la familia empresaria, el individuo y el entorno.Cmos; Denominación De Origen; Joie De Vivre; Gustave Le BonEmpresa familiar: gestión, dirección y sucesión2 La convivencia entre familia y empresa en un negocio, contrariamente al sentir general, es una excelente combinación para el éxito. Las empresas familiares constituyen la base de la economía mundial, son compañías con una mayor tasa de supervivencia y dan mejores resultados operativos en el largo plazo. Pero entrañan ciertos riesgos que hay que saber gestionar.\n\nEn esta especialización, analizaremos las complejidades de la empresa familiar y daremos las claves para gestionarlas de forma exitosa. Veremos marcos conceptuales, instrumentos de gestión e instrumentos de transformación que te ayudarán a llevar adelante los procesos de gestión, institucionalización y sucesión de tu compañía.\n\nComo verás a lo largo de los tres cursos y el proyecto final, la especialización está abierta a todo tipo de empresas, independientemente de su tamaño, su industria o su proyección: el único requisito es que sean empresas familiares. Tanto da si se trata de un taller mecánico o una multinacional como LG o Zara, las empresas familiares reúnen ciertas características específicas que exigen medidas específicas para asegurar su éxito.\n\nBienvenidxs!\n\n© Obra producida por ESADE Business School en colaboración con Homuork & HomuorkLAB[5.3, 10.0] None Spanish business leadership-and-management
La familia empresaria: individuo, dinámica y tiempoESADE Business and Law SchoolIntermediate 6,3 4,5 En el tercer y último curso de la especialización, empezaremos profundizando en el análisis de la familia empresaria, veremos los modelos conservador y emprendedor así como la cultura individualista o comunitaria de esta. Luego pondremos el foco en el individuo como parte del conjunto, cuáles son sus motivaciones y su sentido de vida. \n\nSeguiremos tratando el concepto del tiempo en la empresa familiar, relacionándolo con el cambio de valores y los procesos de transformación, hasta terminar abordando la dinámica de la empresa familiar.Denominación De Origen; Gustave Le BonEmpresa familiar: gestión, dirección y sucesión3 La convivencia entre familia y empresa en un negocio, contrariamente al sentir general, es una excelente combinación para el éxito. Las empresas familiares constituyen la base de la economía mundial, son compañías con una mayor tasa de supervivencia y dan mejores resultados operativos en el largo plazo. Pero entrañan ciertos riesgos que hay que saber gestionar.\n\nEn esta especialización, analizaremos las complejidades de la empresa familiar y daremos las claves para gestionarlas de forma exitosa. Veremos marcos conceptuales, instrumentos de gestión e instrumentos de transformación que te ayudarán a llevar adelante los procesos de gestión, institucionalización y sucesión de tu compañía.\n\nComo verás a lo largo de los tres cursos y el proyecto final, la especialización está abierta a todo tipo de empresas, independientemente de su tamaño, su industria o su proyección: el único requisito es que sean empresas familiares. Tanto da si se trata de un taller mecánico o una multinacional como LG o Zara, las empresas familiares reúnen ciertas características específicas que exigen medidas específicas para asegurar su éxito.\n\nBienvenidxs!\n\n© Obra producida por ESADE Business School en colaboración con Homuork & HomuorkLAB[3.1, 7.6] None Spanish business leadership-and-management
Mentalidad Emprendedora Tecnológico de MonterreyBeginner 7,1 3,7 En un mundo Volátil, Incierto, Complejo, Hiperconectado y Ambiguo (VUCHA), los ciclos de negocios e innovación se están reduciendo como nunca antes. El ciclo de vida de las empresas se ha reducido a menos de un tercio en los últimos 30 años.\n\nLa democratización de la innovación ha abierto posibilidades infinitas para muchas personas, empresas y regiones en todo el mundo. En particular, los emprendedores y las startups están aprovechando las oportunidades generadas por la transformación que se esta produciendo, en este curso en línea entenderás como puedes comenzar a desarrollar esas habilidades innovadoras y de emprendimiento, y así aplicarlas de forma exitosa.\n\nEste curso online se enfoca en comprender las estrategias, las herramientas y los conceptos básicos que los emprendedores utilizan para emprender innovaciones en el mercado y escalar sus emprendimientos, generando valor y disrupción en muchos mercados.\n\nEn este curso de administración los estudiantes entenderán:\n\nComo validar un problema y su solución (Problem-Solution Fit)\nComo validar si un producto tiene una aceptación en un mercado (Product-Market Fit)\nComo escalar sus emprendimientos (Business Model Fit)Not Calibrated Empresas Familiares 1 Este Programa especializado está dirigido a lideres y emprendedores, que buscan desarrollar estrategias para el emprendimiento y la innovación transgeneracional.\n\nA través de 3 cursos, cubrirás las estrategias y herramientas que los emprendedores y startups utilizan para desarrollar ideas de negocio y lanzar innovaciones que te preparará para orquestar la empresa familiar e Identificar y aplicar las características que te permitirán ser un buen líder empresarial y un experto en la toma de decisiones de tu propio negocio.[4.5, 9.4] None Spanish business entrepreneurship
Liderazgo en la empresa familiar Tecnológico de MonterreyAdvanced 10,9 Not Calibrated Para lograr que la familia trascienda y la empresa se sostenga en el tiempo, en este curso de emprendimiento y administración de empresas, tendrás la oportunidad de comprender la complejidad de las dinámicas de familia y empresa, reflexionar sobre los roles y formas de pensar del dirigente familiar y hacer un diagnóstico del emprendimiento empresarial.\n\nTodo ello con el fin de que conozcas los instrumentos y componentes que implican liderar y orquestar la empresa familiar: la visión de futuro de la familia empresaria, el desarrollo de las siguientes generaciones y la formación de un gobierno de familia y empresa eficaz y flexible. Todo el conocimiento adquirido en este curso de administración de empresas podrá ser aplicado en la empresa familiar.\n\nEl Centro de Familias Emprendedoras y EGADE Business School de la Escuela de Negocios del Tecnológico de Monterrey es la Institución ideal para desarrollar estas habilidades, ya que el Tec de Monterrey es la universidad número 1 en México y la 6a mejor en Latinoamérica según Times Higher Education (THE) 2016.\n\nLos profesores del Centro de Familias Emprendedoras están altamente calificados y son reconocidos al ser parte del proyecto mundial STEP para el emprendimiento familiar, y la EGADE Business School es la escuela número 1 en América Latina, en su MBA, según el ranking de AméricaEconomía.Not Calibrated Empresas Familiares 2 Este Programa especializado está dirigido a lideres y emprendedores, que buscan desarrollar estrategias para el emprendimiento y la innovación transgeneracional.\n\nA través de 3 cursos, cubrirás las estrategias y herramientas que los emprendedores y startups utilizan para desarrollar ideas de negocio y lanzar innovaciones que te preparará para orquestar la empresa familiar e Identificar y aplicar las características que te permitirán ser un buen líder empresarial y un experto en la toma de decisiones de tu propio negocio.[5.8, 14.0] None Spanish business entrepreneurship
Fundamentos del emprendimiento en la empresa familiarTecnológico de MonterreyAdvanced 10,9 Not Calibrated ¡Las empresas familiares son indispensables en la actualidad, sin embargo, es de suma importancia conocer las herramientas y las estrategias de éxito que les permitan trascender en un entorno competitivo, es por ello que este curso de emprendimiento te brinda la oportunidad de conocer y aplicar las mejores prácticas, teniendo en cuenta los modelos de emprendimiento e innovación, para aprovechar las fortalezas de la empresa familiar, para que esta crezca y trascienda de generación en generación.\n\nEn este curso de emprendimiento tendrás la oportunidad de conocer los instrumentos y componentes que implican emprender; desde la ideación, validación de mercado y la propuesta de valor, hasta la presentación de venta para atraer inversionistas (Pitch de Negocios).\n\nEste curso en línea entrega los conocimientos y las herramientas necesarias para el éxito de un emprendimiento en la empresa familiar.\n\nEl Centro de Familias Emprendedoras y EGADE Business School de la Escuela de Negocios del Tecnológico de Monterrey es la Institución ideal para desarrollar estas habilidades, ya que el Tec de Monterrey es la universidad número 1 en México y la 6a mejor en Latinoamérica según Times Higher Education (THE) 2016.\n\nLos profesores del Centro de Familias Emprendedoras están altamente calificados y son reconocidos al ser parte del proyecto mundial STEP para el emprendimiento familiar, y la EGADE Business School es la escuela número 1 en América Latina, en su MBA, según el ranking de AméricaEconomía.Not Calibrated Empresas Familiares 3 Este Programa especializado está dirigido a lideres y emprendedores, que buscan desarrollar estrategias para el emprendimiento y la innovación transgeneracional.\n\nA través de 3 cursos, cubrirás las estrategias y herramientas que los emprendedores y startups utilizan para desarrollar ideas de negocio y lanzar innovaciones que te preparará para orquestar la empresa familiar e Identificar y aplicar las características que te permitirán ser un buen líder empresarial y un experto en la toma de decisiones de tu propio negocio.[5.8, 14.0] None Spanish business entrepreneurship
Engineering Project Management: Initiating and PlanningRice University Advanced 13,1 4,7 The goal of the course is to give you the tools to initiate a project plan, manage both stakeholders and relationships, organize their team, develop a project charter, and build a business case for a project. \n\nBy the end of this course you will be able to:\n \n-  Perform a project assessment using information from previous projects and lessons learned\n-  Identify key deliverables based on business requirements while managing customer expectations\n-  Perform a stakeholder analysis and create a management plan\n-  Analyze and develop a project organization\n-  Create a project charter\n-  Explain the business case for a project and calculate Net Present Value\n-  Inform stakeholders of the charter and ensure all parties know the deliverables and expectations\n \nAs part of the course, you will prepare organization charts, create a Stakeholder Register, and write a Project Charter based on an engineering project in a provided Case Study.  The Stakeholder Register will outline the key parties to the project, their concerns and how you will manage their expectations.  Your Project Charter will provide the key guidance your team needs to understand the scope, requirements and purpose for the project.\n \nAll of this will position you for initiating and planning your first project and/or understanding how you can maximize your contributions on your next project team.\n\nRice Center for Engineering Leadership is a Registered Education Provider through the Project Management Institute (PMI)®. Learners who complete this course on the Certificate track will be awarded 12 hours of Profession Development Units. These are recognized by PMI for continuing education or can be applied toward the 35 hours of education required for the Project Management Professional (PMP)® certification. \n\nPMI and PMP are registered marks of the Project Management Institute, Inc.Project; Leadership and Management; Project Management; Planning; Project Plan; Project Charter; Project Planning; Leadership; Analysis; Stakeholder AnalysisEngineering Project Management1 Master strategies and tools to more effectively and successfully manage projects.\n\nToday’s professional environment is highly competitive, continuously changing, and difficult to manage. Employees rarely reach positions of leadership without managing one or more projects or a project segment early in their career. The goal of this Specialization is to give you the tools to more effectively and successfully manage projects; to give you a solid foundation of knowledge, skills, and confidence that sets you apart and gives you a competitive edge as you move toward leadership positions.\n\nThis Project Management for Engineering Professionals Specialization is designed as an introduction to Project Management. It is targeted for engineers who are interested in improving their project management skills in a new leadership position or in advance of their first leadership position. As part of the Specialization, you will prepare key Project Execution Plan documents based on available templates.[7.4, 16.9] Spanish; Arabic; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business leadership-and-management
Engineering Project Management: Scope, Time and Cost ManagementRice University Advanced 13,1 4,8 Scope, time, and cost management are at the heart of successful project management. This course will give you the tools to develop a project scope, schedule and budget and then status them to predict project performance. Throughout the course, you will learn about change management and techniques to implement it. \n\nBy the end of this course  you will be able to:\n\n•\tCreate a requirements document\n•\tCreate a Project Scope Statement\n•\tIdentify ways to control the scope of the project\n•\tDecompose the work and develop work packages\n•\tCreate a Work Breakdown Structure\n•\tDevelop a Critical Path Schedule\n•\tReview types of cost estimates and identify whether they are “top down or bottom up”\n•\tReview budgets, contingencies and reserves\n•\tCalculate planned and earned values to compare with actual cost\n•\tPerform a cost and schedule analysis\n\nEach week you will prepare a key deliverable for the project plan based on a provided Case Study.  These deliverables include:\n\n•\tProject Scope Statement\n•\tProject Work Breakdown Structure (WBS) and WBS dictionary\n•\tCritical Path schedule sequence diagram\n•\tBar Chart Schedule (Gantt Chart)\n•\tProject Cost Estimate\n•\tProject Status using an Earned Value Calculation\n\nAll of this will position you to set up a plan to control your next assignment or your next project whether this is as the project manager or as an area leader.\n\nRice Center for Engineering Leadership is a Registered Education Provider through the Project Management Institute (PMI)®. Learners who complete this course on the Certificate track will be awarded 14 hours of Profession Development Units. These are recognized by PMI for continuing education or can be applied toward the 35 hours of education required for the Project Management Professional (PMP)® certification. \n\nPMI and PMP are registered marks of the Project Management Institute, Inc.Leadership and Management; Project; Project Management; Cost; Estimation; Scope (Project Management); Earned Value Management; Schedule; Time Management; Scope StatementEngineering Project Management2 Master strategies and tools to more effectively and successfully manage projects.\n\nToday’s professional environment is highly competitive, continuously changing, and difficult to manage. Employees rarely reach positions of leadership without managing one or more projects or a project segment early in their career. The goal of this Specialization is to give you the tools to more effectively and successfully manage projects; to give you a solid foundation of knowledge, skills, and confidence that sets you apart and gives you a competitive edge as you move toward leadership positions.\n\nThis Project Management for Engineering Professionals Specialization is designed as an introduction to Project Management. It is targeted for engineers who are interested in improving their project management skills in a new leadership position or in advance of their first leadership position. As part of the Specialization, you will prepare key Project Execution Plan documents based on available templates.[6.9, 17.3] Portuguese; Italian; Vietnamese; German; Russian; Spanish; Arabic; FrenchEnglish business leadership-and-management
Engineering Project Management: Risk, Quality, Teams, and ProcurementRice University Advanced 7,1 4,8 Many Project Managers focus only on the scope, schedule and budget.  However, a successful project requires that you manage risk, control the quality of the deliverables, engage and manage people and procure goods and services. This course will focus on these key support functions that make the difference between a highly successful project and an average one.  During the course, you will prepare a Qualitative Risk Analysis and Evaluate the Cost of Quality for a provided Case Study.\n\nBy the end of this course you will be able to:\n\n•\tIdentify positive and negative risks\n•\tDevelop risk strategies\n•\tPerform a qualitative risk analysis\n•\tIdentify cost contingencies and reserves\n•\tDevelop a quality plan\n•\tIdentify quality standards\n•\tUtilize cause and effect tools \n•\tCreate a prioritization matrix\n•\tDevelop a team management plan that includes team development, identifying team members and clarifies roles and responsibilities\n•\tDevelop a procurement plan that includes contracts and incentives\n\nAll of this will position you to understand the more intangible aspects of project management to drive better overall performance.\n\nRice Center for Engineering Leadership is a Registered Education Provider through the Project Management Institute (PMI)®. Learners who complete this course on the Certificate track will be awarded 12 hours of Profession Development Units. These are recognized by PMI for continuing education or can be applied toward the 35 hours of education required for the Project Management Professional (PMP)® certification. \n\n*PMI and PMP are registered marks of the Project Management Institute, Inc.Leadership and Management; Project; Risk; Project Management; Risk Management; Procurement; Project Risk Management; Planning; Analysis; Quality ControlEngineering Project Management3 Master strategies and tools to more effectively and successfully manage projects.\n\nToday’s professional environment is highly competitive, continuously changing, and difficult to manage. Employees rarely reach positions of leadership without managing one or more projects or a project segment early in their career. The goal of this Specialization is to give you the tools to more effectively and successfully manage projects; to give you a solid foundation of knowledge, skills, and confidence that sets you apart and gives you a competitive edge as you move toward leadership positions.\n\nThis Project Management for Engineering Professionals Specialization is designed as an introduction to Project Management. It is targeted for engineers who are interested in improving their project management skills in a new leadership position or in advance of their first leadership position. As part of the Specialization, you will prepare key Project Execution Plan documents based on available templates.[3.3, 9.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Startup Valuation Methods Duke University Advanced 11,6 4,3 How do different types of investors think about an investment opportunity? What kind of securities and contracts do they offer? How should a company decide what is a "good deal"? This course is designed to introduce you to the challenges and pitfalls of financing new enterprises. You will learn the basic tools for valuating companies, including using discounted cashflow analysis in Excel and understanding how to apply this model to your entrepreneurial venture. You will then learn how valuation works with different types of securities that investors use to finance startups, from bank loans to venture capital to angel investing.Finance; Valuation (Finance); Venture Capital; Angel Investor; Venture Capital Financing; Cash Flow; Financial Modeling; Investment; Entrepreneurship; Private EquityEntrepreneurial Finance: Strategy and Innovation1 From entrepreneurs to executives, this Specialization provides an opportunity for you to learn how to advance business innovation in your company and gain insights from leading faculty in the Fuqua School of Business at Duke University.\n\nIn the first course, you will learn how to valuate entrepreneurial ventures—including high-growth startups—using Excel spreadsheet models. You will also learn how to discern between the tradeoffs of different financing strategies: loan investments, venture capital, angel investing, and crowdfunding.\n\nThe second course will teach you how to manage a startup’s financing strategy, where you will learn how to build capitalization tables (or “cap tables”) in Excel. Cap tables will help you explore different financing strategies for your startup company and determine which financing decisions are best for your entrepreneurial venture.\n\nThe third course transitions to an analysis of blockchain technologies, where you will learn how to identify opportunities to disrupt and innovate business models using blockchain as well as avoid poorly executed applications of blockchain to business.\n\nThe fourth course will teach you how to use R programming to calculate the return of a stock portfolio as well as quantify the market risk of that portfolio.\n\nThis Specialization is also an excellent opportunity for professionals interested in Fuqua’s master’s programs to get an inside look into Fuqua’s faculty expertise and courses.[7.2, 14.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Financing for Startup Businesses Duke University Intermediate 6,2 4,4 This course will teach you how to manage a startup’s financing strategy, where you will learn how to build capitalization tables (or “cap tables”) in Excel. Cap tables will help you explore different financing strategies for your startup company and determine which financing decisions are best for your entrepreneurial venture. You will also learn about innovations in the digital space that allow new ways to finance entrepreneurial ventures. These include different forms of crowdfunding, and alternative credit scoring mechanisms based on web-based data.\n\nThis course concludes with a module featuring cutting edge research from Duke University’s Fuqua School of Business on the financial technology industry. In this module, you will learn how financial technology companies are disrupting the credit\nscoring industry by developing new methods for credit scoring using consumers’ digital footprints. In addition, you will explore how financial technology platforms have introduced new, experimental forms of financing, such as crowdfunding.Finance; Venture Capital; Capitalization Table; Credit Scoring; Footprint; Credit; Private Equity; Peer-To-Peer Lending; Liquidation; Digital FootprintEntrepreneurial Finance: Strategy and Innovation2 From entrepreneurs to executives, this Specialization provides an opportunity for you to learn how to advance business innovation in your company and gain insights from leading faculty in the Fuqua School of Business at Duke University.\n\nIn the first course, you will learn how to valuate entrepreneurial ventures—including high-growth startups—using Excel spreadsheet models. You will also learn how to discern between the tradeoffs of different financing strategies: loan investments, venture capital, angel investing, and crowdfunding.\n\nThe second course will teach you how to manage a startup’s financing strategy, where you will learn how to build capitalization tables (or “cap tables”) in Excel. Cap tables will help you explore different financing strategies for your startup company and determine which financing decisions are best for your entrepreneurial venture.\n\nThe third course transitions to an analysis of blockchain technologies, where you will learn how to identify opportunities to disrupt and innovate business models using blockchain as well as avoid poorly executed applications of blockchain to business.\n\nThe fourth course will teach you how to use R programming to calculate the return of a stock portfolio as well as quantify the market risk of that portfolio.\n\nThis Specialization is also an excellent opportunity for professionals interested in Fuqua’s master’s programs to get an inside look into Fuqua’s faculty expertise and courses.[2.3, 9.2] French; Portuguese; Russian; SpanishEnglish business finance
Blockchain Business Models Duke University Advanced 15,5 4,7 Blockchain is an emerging and highly disruptive technology that is poorly understood. In this course you will learn what blockchain is and how it can create value by tokenization in cryptocurrencies and in many other practical applications. The applications include: stablecoins (like Facebook’s Libra and JP Morgan’s JPMCoin), machine to machine payments, identity protection, supply chain management (Walmart, Maersk, IBM), secure voting, distributed exchanges, decentralized finance, property transfers, central bank fiat crypto (e.g., Fedcoin and China’s digital Renminbi), dispensing prescription drugs, private records, intellectual property, financial reporting, and media and advertising, to name a few.  The goals of the course are to: (i) provide an advanced understanding of the various blockchain technologies; (ii) determine the specific business situations where blockchain technology can be deployed to solve important problems; (iii) select the specific blockchain technology that has the best chance of success for a particular problem; and (iv) detail the risks presented by this new technology.BlockChain; Bitcoin; Cryptocurrency; Ethereum; Cryptography; Decentralization; One-Way Function; Cryptographic Hash Function; Venture Capital; FinTechEntrepreneurial Finance: Strategy and Innovation3 From entrepreneurs to executives, this Specialization provides an opportunity for you to learn how to advance business innovation in your company and gain insights from leading faculty in the Fuqua School of Business at Duke University.\n\nIn the first course, you will learn how to valuate entrepreneurial ventures—including high-growth startups—using Excel spreadsheet models. You will also learn how to discern between the tradeoffs of different financing strategies: loan investments, venture capital, angel investing, and crowdfunding.\n\nThe second course will teach you how to manage a startup’s financing strategy, where you will learn how to build capitalization tables (or “cap tables”) in Excel. Cap tables will help you explore different financing strategies for your startup company and determine which financing decisions are best for your entrepreneurial venture.\n\nThe third course transitions to an analysis of blockchain technologies, where you will learn how to identify opportunities to disrupt and innovate business models using blockchain as well as avoid poorly executed applications of blockchain to business.\n\nThe fourth course will teach you how to use R programming to calculate the return of a stock portfolio as well as quantify the market risk of that portfolio.\n\nThis Specialization is also an excellent opportunity for professionals interested in Fuqua’s master’s programs to get an inside look into Fuqua’s faculty expertise and courses.[10.2, 18.8] Russian; Arabic; French; Spanish; Japanese; Portuguese; Italian; Vietnamese; GermanEnglish business finance
Financial Risk Management with R Duke University Advanced 14,8 4,1 This course teaches you how to calculate the return of a portfolio of securities as well as quantify the market risk of that portfolio, an important skill for financial market analysts in banks, hedge funds, insurance companies, and other financial services and investment firms. Using the R programming language with Microsoft Open R and RStudio, you will use the two main tools for calculating the market risk of stock portfolios: Value-at-Risk (VaR) and Expected Shortfall (ES). You will need a beginner-level understanding of R programming to complete the assignments of this course.Risk; Risk Management; Leadership and Management; Finance; Financial Risk; R Programming; Value At Risk; Rstudio; Financial Risk Management; Market RiskEntrepreneurial Finance: Strategy and Innovation4 From entrepreneurs to executives, this Specialization provides an opportunity for you to learn how to advance business innovation in your company and gain insights from leading faculty in the Fuqua School of Business at Duke University.\n\nIn the first course, you will learn how to valuate entrepreneurial ventures—including high-growth startups—using Excel spreadsheet models. You will also learn how to discern between the tradeoffs of different financing strategies: loan investments, venture capital, angel investing, and crowdfunding.\n\nThe second course will teach you how to manage a startup’s financing strategy, where you will learn how to build capitalization tables (or “cap tables”) in Excel. Cap tables will help you explore different financing strategies for your startup company and determine which financing decisions are best for your entrepreneurial venture.\n\nThe third course transitions to an analysis of blockchain technologies, where you will learn how to identify opportunities to disrupt and innovate business models using blockchain as well as avoid poorly executed applications of blockchain to business.\n\nThe fourth course will teach you how to use R programming to calculate the return of a stock portfolio as well as quantify the market risk of that portfolio.\n\nThis Specialization is also an excellent opportunity for professionals interested in Fuqua’s master’s programs to get an inside look into Fuqua’s faculty expertise and courses.[9.7, 17.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Financial Accounting Fundamentals University of VirginiaBeginner 19,5 4,8 This course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, will teach you the tools you'll need to understand the fundamentals of financial accounting. Concise videos, the financial records of a small business, and "your turn" activities guide you through the three most commonly used financial statements: the Balance Sheet, the Income Statement, and the Statement of Cash Flows. Beyond recording transactions, you'll learn how to prepare these financial statements, and read and analyze them to draw basic conclusions about a company's financial health.\n\nBy the end of this course, you will be able to:\n- Use journal entries to record transactions\n- Prepare and use t-accounts to summarize transactions recorded during an accounting period\n- Describe the three most commonly used financial statements and how they fit together\n- Prepare these financial statements based on transactions recorded during an accounting period\n- Draw basic conclusions about a company's financial healthAccounting; Finance; Financial Statement; Financial Accounting; Cash Flow; Flow Network; Balance Sheet; Income; Income Statement; Cash Flow StatementEntrepreneurship: Growing Your Business1 Growing a business needs a dynamic set of skills, ranging from leadership, employee management, strategy, planning, finance, accounting, ethics, accountability, and profitability.\n\nDeveloped at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty, this specialization covers challenges faced by private businesses, when they attempt to grow substantially. It starts with common challenges and human resource issues faced by private business. It then teaches you essential financial accounting skills for entrepreneurs, such as creating and interpreting cash flow, balance sheet, and income statements to make financial health conclusions.\n\nThis specialization also presents an exciting new approach to values-driven leadership development in the workplace, in business education, and in life. In an action oriented introduction to Giving Voice to Values (GVV), it is not about persuading people to be more ethical, but instead starts from the premise that most of us already want to act on our values, and we feel that we have a reasonable chance of doing so effectively. It then discusses the emergence of a new story about business, contextualizing it within a societal framework. Finally, it teaches you to write innovative business plans, by driving meaningful focus, forcing specificity, and bringing linkages between key business drivers to the foreground.[11.6, 24.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Ethical Leadership Through Giving Voice to ValuesUniversity of VirginiaBeginner 8,8 4,7 This course offers an action-oriented introduction to Giving Voice to Values (or GVV), an exciting new approach to values-driven leadership development in the workplace, in business education and in life. \n\nGVV is not about persuading people to be more ethical, but instead it starts from the premise that most of us already want to act on our values, but that we also want to feel that we have a reasonable chance of doing so effectively. Through positive, real life examples, pre-scripting, rehearsal and peer coaching, GVV builds the skill, the confidence and likelihood that we will act on our values more often and more successfully. Based on research and practice, with over 1,000 pilots in educational settings and companies on all seven continents, GVV helps answer the questions: “What if I were going to act on my values? What would I say and do? How could I be most effective?”\n\nThis course was developed at the Darden School of Business at the University of Virginia and is taught by top-ranked faculty. You will come away from GVV with an expanded toolkit, as well as practice, in a variety of methods and techniques for voicing and enacting your own values and principles. You will develop and practice leadership skills in "peer coaching” with other learners. Through cases and stories based on recognizable workplace, classroom and life values conflicts, you will apply the GVV techniques and “re-frames”, expanding your repertoire for possible action as well as identifying and rehearsing responses that are likely to be most effective. Through this practice, you will gain greater confidence and competence in voicing and enacting your values effectively.Leadership; Ethics; Value Premium; Thought; Leadership Development; Thought Experiment; Reason; Multidisciplinary Approach; Acting In; Semigroup ActionEntrepreneurship: Growing Your Business2 Growing a business needs a dynamic set of skills, ranging from leadership, employee management, strategy, planning, finance, accounting, ethics, accountability, and profitability.\n\nDeveloped at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty, this specialization covers challenges faced by private businesses, when they attempt to grow substantially. It starts with common challenges and human resource issues faced by private business. It then teaches you essential financial accounting skills for entrepreneurs, such as creating and interpreting cash flow, balance sheet, and income statements to make financial health conclusions.\n\nThis specialization also presents an exciting new approach to values-driven leadership development in the workplace, in business education, and in life. In an action oriented introduction to Giving Voice to Values (GVV), it is not about persuading people to be more ethical, but instead starts from the premise that most of us already want to act on our values, and we feel that we have a reasonable chance of doing so effectively. It then discusses the emergence of a new story about business, contextualizing it within a societal framework. Finally, it teaches you to write innovative business plans, by driving meaningful focus, forcing specificity, and bringing linkages between key business drivers to the foreground.[3.4, 12.3] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
New Models of Business in Society University of VirginiaBeginner 3,8 4,6 In this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, we will be discussing the emergence of a new story about business. This new story locates business within a societal framework. Almost every business creates or destroys value for customers, suppliers, employees, communities and society, in addition to shareholders and other financiers. A number of new models of business can be built on this idea such as corporate responsibility, philanthropy, shared value and sustainability. Profits and stakeholder value go together, and this course explains how. The final session explores the idea of how to become a stakeholder entrepreneur and create a business that makes money and makes the world a better place.Entrepreneurship; Modeling; Strategy; Business Strategy; Corporate Bond; Stakeholder Theory; Corporate Social Responsibility; Sustainability; Social Entrepreneurship; Sustainable BusinessEntrepreneurship: Growing Your Business3 Growing a business needs a dynamic set of skills, ranging from leadership, employee management, strategy, planning, finance, accounting, ethics, accountability, and profitability.\n\nDeveloped at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty, this specialization covers challenges faced by private businesses, when they attempt to grow substantially. It starts with common challenges and human resource issues faced by private business. It then teaches you essential financial accounting skills for entrepreneurs, such as creating and interpreting cash flow, balance sheet, and income statements to make financial health conclusions.\n\nThis specialization also presents an exciting new approach to values-driven leadership development in the workplace, in business education, and in life. In an action oriented introduction to Giving Voice to Values (GVV), it is not about persuading people to be more ethical, but instead starts from the premise that most of us already want to act on our values, and we feel that we have a reasonable chance of doing so effectively. It then discusses the emergence of a new story about business, contextualizing it within a societal framework. Finally, it teaches you to write innovative business plans, by driving meaningful focus, forcing specificity, and bringing linkages between key business drivers to the foreground.[0.8, 5.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Innovating with the Business Model Canvas University of VirginiaAdvanced 4,8 4,6 Have you ever gotten really excited about reading or writing a business plan? You might have started out excited, but I’m going to bet you didn’t stay that way. Let’s be honest- business plans are boring and mostly ignored. \n\nThe beauty of the one-page Business Model Canvas is that it drives meaningful focus. It helps us organize our ideas and have better discussions by forcing specificity and bringing linkages between key business drivers to the foreground. Innovation requires one hand being very focused on a fundamental need or problem while the other hand quickly tests different solutions. For this, the Business Model Canvas is very innovation friendly: It's a lot easier to tweak the model and try things with something that's sitting on a single page\n\nIn this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, you’ll learn key tools from the worlds of design thinking and Lean Startup to approach the Canvas with thoughtfulness, focus, and above all a test-driven approach to business model innovation.Modeling; Business Model Canvas; Design Thinking; Product/Market Fit; Customer Experience; Customer Relationship Management; Entrepreneurship; Customer Satisfaction; Channel Use; Growth HackingEntrepreneurship: Growing Your Business4 Growing a business needs a dynamic set of skills, ranging from leadership, employee management, strategy, planning, finance, accounting, ethics, accountability, and profitability.\n\nDeveloped at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty, this specialization covers challenges faced by private businesses, when they attempt to grow substantially. It starts with common challenges and human resource issues faced by private business. It then teaches you essential financial accounting skills for entrepreneurs, such as creating and interpreting cash flow, balance sheet, and income statements to make financial health conclusions.\n\nThis specialization also presents an exciting new approach to values-driven leadership development in the workplace, in business education, and in life. In an action oriented introduction to Giving Voice to Values (GVV), it is not about persuading people to be more ethical, but instead starts from the premise that most of us already want to act on our values, and we feel that we have a reasonable chance of doing so effectively. It then discusses the emergence of a new story about business, contextualizing it within a societal framework. Finally, it teaches you to write innovative business plans, by driving meaningful focus, forcing specificity, and bringing linkages between key business drivers to the foreground.[1.7, 6.4] French; Spanish; Portuguese; RussianEnglish business leadership-and-management
Developing Innovative Ideas for New Companies: The First Step in EntrepreneurshipUniversity of Maryland, College ParkBeginner 6,7 4,6 This course assists aspiring and active entrepreneurs in developing great ideas into great companies. With strong economies presenting rich opportunities for new venture creation, and challenging economic times presenting the necessity for many to make their own job, the need to develop the skills to develop and act on innovative business opportunities is increasingly vital. \n\nUsing proven content, methods, and models for new venture opportunity assessment and analysis, you will learn how to:\n\n* Identify and analyze entrepreneurial opportunities;\n* Enhance your entrepreneurial mindset;\n* Improve your strategic decision-making; and \n* Build innovative business models.\n\nOur goal is to demystify the startup process, and to help you build the skills to identify and act on innovative opportunities now, and in the future.\n\nWith this course, students experience a sampling of the ideas and techniques explored in the University of Maryland's master's degree in technology entrepreneurship, an innovative, 100% online program. Learn more at http://mte.umd.edu/landing.Entrepreneurship; Planning; Business Plan; Innovation; Analysis; Business Development; Leadership and Management; Strategy; I-Deas; Opportunity IdentificationEntrepreneurship: Launching an Innovative Business1 Develop your entrepreneurial mindset and skill sets, learn how to bring innovations to market, and craft a business model to successfully launch your new business.\n\nThe Entrepreneurship Specialization examines the entrepreneurial mindset and skill sets, indicators of innovation opportunities, critical steps to bring innovations to the marketplace, and innovation strategies to establish and maintain a competitive advantage. Fundamentals of new venture financing are explored with attention to capital structures for new ventures, term sheets and how to negotiate them, and the differences between early-stage versus later-stage financing. You will develop an understanding of how to develop winning investor pitches, who and when to pitch, how to avoid common mistakes, and how to ‘get to the close’. In the final Capstone Project, you will apply the tools and concepts from the specialization courses by crafting a comprehensive, customer-validated business model, and creating a business plan and investor pitch.[1.8, 10.1] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Innovation for Entrepreneurs: From Idea to MarketplaceUniversity of Maryland, College ParkIntermediate 5,9 4,5 Develop insights on navigating the innovation process from idea generation to commercialization. Build knowledge on how to create strategies to bring innovations to market. Develop an innovation portfolio and business model canvas for your venture.\n\nWe establish a framework for examining the innovation process, and quickly transition into exploring how to successfully bring innovations to market. Key questions answered within the course include: \n\n* What are the key indicators of innovation opportunities?\n* What steps are critical for entrepreneurs to bring innovations to the marketplace?\n* What innovation strategies are valuable for new ventures to establish and maintain a competitive advantage?\n\nWith this course, students experience a sampling of the ideas and techniques explored in the University of Maryland's master's degree in technology entrepreneurship, an innovative, 100% online program. Learn more at http://mte.umd.edu/landing.Entrepreneurship; Innovation; Market (Economics); Leadership and Management; Value Proposition; Proposition; Marketing; Modeling; Market Segmentation; Product PlanningEntrepreneurship: Launching an Innovative Business2 Develop your entrepreneurial mindset and skill sets, learn how to bring innovations to market, and craft a business model to successfully launch your new business.\n\nThe Entrepreneurship Specialization examines the entrepreneurial mindset and skill sets, indicators of innovation opportunities, critical steps to bring innovations to the marketplace, and innovation strategies to establish and maintain a competitive advantage. Fundamentals of new venture financing are explored with attention to capital structures for new ventures, term sheets and how to negotiate them, and the differences between early-stage versus later-stage financing. You will develop an understanding of how to develop winning investor pitches, who and when to pitch, how to avoid common mistakes, and how to ‘get to the close’. In the final Capstone Project, you will apply the tools and concepts from the specialization courses by crafting a comprehensive, customer-validated business model, and creating a business plan and investor pitch.[1.2, 9.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
New Venture Finance: Startup Funding for EntrepreneursUniversity of Maryland, College ParkBeginner 7,6 4,5 This course is for aspiring or active entrepreneurs who wants to understand how to secure funding for their company. This course will demystify key financing concepts to give entrepreneurs and aspiring entrepreneurs a guide to secure funding. \n\nExamine the many financing options available to get your new venture funded. Learn the basics of finance, valuations, dilution and non-dilutive funding sources. Understand capital structure for new ventures, term sheets and how to negotiate them, and the differences between early-stage versus later-stage financing. Develop an understanding of how to develop winning investor pitches, who and when to pitch, how to avoid common mistakes that limit the effectiveness of the pitch, and how to ‘get to the close’. Key questions answered within the course include:\n\n* When to raise outside capital?\n* What kind of investors invest by stage and where to find them?\n* What are your fundraising options?\n* What are the key components of the term sheet?\n* How to perform company valuations?\n* How to pitch to investors?\n* What techniques help the entrepreneur ‘get to the close’?\n\nWith this course, students experience a sampling of the ideas and techniques explored in the University of Maryland's master's degree in technology entrepreneurship, an innovative 100% online program. Learn more at http://mte.umd.edu/landing.Convertible Bond; Investment; Common Stock; Due Diligence; Business Plan; Finance; Entrepreneurship; Venture Capital; Venture Capital Financing; Angel InvestorEntrepreneurship: Launching an Innovative Business3 Develop your entrepreneurial mindset and skill sets, learn how to bring innovations to market, and craft a business model to successfully launch your new business.\n\nThe Entrepreneurship Specialization examines the entrepreneurial mindset and skill sets, indicators of innovation opportunities, critical steps to bring innovations to the marketplace, and innovation strategies to establish and maintain a competitive advantage. Fundamentals of new venture financing are explored with attention to capital structures for new ventures, term sheets and how to negotiate them, and the differences between early-stage versus later-stage financing. You will develop an understanding of how to develop winning investor pitches, who and when to pitch, how to avoid common mistakes, and how to ‘get to the close’. In the final Capstone Project, you will apply the tools and concepts from the specialization courses by crafting a comprehensive, customer-validated business model, and creating a business plan and investor pitch.[1.3, 11.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Entrepreneurship Capstone University of Maryland, College ParkBeginner 4 4,6 Integrate the tools and concepts from the specialization courses to develop a comprehensive business plan. Choose to enhance new venture concepts previously explored in specialization courses, or develop a new concept for this capstone project. Develop a comprehensive, customer-validated business model and create an investor pitch for the concept. \n\nWith this course, students experience a sampling of the ideas and techniques explored in the University of Maryland's master's degree in technology entrepreneurship, an innovative 100% online program. Learn more at http://mte.umd.edu.Entrepreneurship; Marketing; Marketing Mix; Sales Strategy; Innovation; Sales; Business Plan; Business Model Canvas; Opportunity Identification; Sales OperationsEntrepreneurship: Launching an Innovative Business4 Develop your entrepreneurial mindset and skill sets, learn how to bring innovations to market, and craft a business model to successfully launch your new business.\n\nThe Entrepreneurship Specialization examines the entrepreneurial mindset and skill sets, indicators of innovation opportunities, critical steps to bring innovations to the marketplace, and innovation strategies to establish and maintain a competitive advantage. Fundamentals of new venture financing are explored with attention to capital structures for new ventures, term sheets and how to negotiate them, and the differences between early-stage versus later-stage financing. You will develop an understanding of how to develop winning investor pitches, who and when to pitch, how to avoid common mistakes, and how to ‘get to the close’. In the final Capstone Project, you will apply the tools and concepts from the specialization courses by crafting a comprehensive, customer-validated business model, and creating a business plan and investor pitch.[0.5, 6.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Game Developers and Esports OrganizationsUniversity of California, IrvineIntermediate 4,2 4,4 Before you can have an Esport, you must have a video game to play and a game developer to design it. This course is dedicated to discussing game developers and their relationship with their respective Esport. The content will help you recognize the qualities a video game must have to become a successful Esport. We will examine the diagram demonstrating the various competitive structures commonly found in Esports.\nEsports, just like traditional sports, have their own professional organizations. These organizations strive to become successful businesses that win, make a profit, take care of their professional players, and attract a large audience. We will explore the factors that contribute to an Esports organization’s success, including branding, positioning, structuring the organization and funding sources.Video Game Development; Sports; Brand Identity; Evaluation; I-Deas; Ordered Pair; Modeling; Identity Management; Industry Analysis; Positioning (Marketing)Esports 1 The Esports Management Specialization prepares students to turn a passion for gaming into a viable career. According to a market report by Newzoo, global esports revenues have reached $906 million in 2018, a year-on-year growth of +38%. Speak knowledgeably about the history, community, and business of esports with future employers and other stakeholders in the industry. Individuals aspiring to launch or already beginning their career in the business of esports. This program suits game developers, finance professionals, community managers, marketers, and project managers. Overview of esports will introduce learners to the roles and influences that game developers have in the industry. Learners get a glimpse into the structures of an organization and how it builds a brand. Learners will also be informed of the jobs available in esports and where to get started in order to be involved.[2.2, 5.7] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Esports Teams and Professional Players University of California, IrvineIntermediate 3,2 4,5 This course will be focusing on the competitive Esport team and individual professional players. Whether you are playing on a team or competing as an individual, you will find that being a professional Esports player is more complex and nuanced than most people realize. We will be talking a lot about the support staff surrounding players, the intricacy of navigating contracts, and the hardships of committing yourself to professional play.\nWe will also be talking about the Esports media. Similar to sports, Esports has developed its own unique ecosystem of articles, videos, streaming, social media, and overall content creation. We will examine the specifics of different types of media and explain how each has its uses in making Esports more popular as a whole.Sports; Content Creation; Journalism; Streams; Benefits; Surround Sound; Staffing; Leadership; Communication; CompensationEsports 2 The Esports Management Specialization prepares students to turn a passion for gaming into a viable career. According to a market report by Newzoo, global esports revenues have reached $906 million in 2018, a year-on-year growth of +38%. Speak knowledgeably about the history, community, and business of esports with future employers and other stakeholders in the industry. Individuals aspiring to launch or already beginning their career in the business of esports. This program suits game developers, finance professionals, community managers, marketers, and project managers. Overview of esports will introduce learners to the roles and influences that game developers have in the industry. Learners get a glimpse into the structures of an organization and how it builds a brand. Learners will also be informed of the jobs available in esports and where to get started in order to be involved.[1.5, 4.4] Spanish English business leadership-and-management
Collegiate Esports and Career Planning University of California, IrvineIntermediate 2,9 4,4 This course will be covering hot topics in the Esports industry. With Esports exploding in popularity over the last ten years, there are a lot of issues to discuss. \nWe will also be talking about collegiate Esports and career planning in order to understand all the different avenues and to examine the choices available for you as you pave your way through the Esports world. We will examine collegiate Esports, as that is generally the first step, but we will be covering general career planning too.Project; Ordered Pair; Paving; Project Mine; Video Game Development; Topic And Comment; Choice; Ad Blocking; Bureaucracy; NettingEsports 3 The Esports Management Specialization prepares students to turn a passion for gaming into a viable career. According to a market report by Newzoo, global esports revenues have reached $906 million in 2018, a year-on-year growth of +38%. Speak knowledgeably about the history, community, and business of esports with future employers and other stakeholders in the industry. Individuals aspiring to launch or already beginning their career in the business of esports. This program suits game developers, finance professionals, community managers, marketers, and project managers. Overview of esports will introduce learners to the roles and influences that game developers have in the industry. Learners get a glimpse into the structures of an organization and how it builds a brand. Learners will also be informed of the jobs available in esports and where to get started in order to be involved.[1.4, 4.1] Spanish English business leadership-and-management
Esports Management Capstone Project University of California, IrvineBeginner 1,7 4,4 We will analyze the pros and cons of creating a single or multiple Esport organization and recommend an effective branding strategy for a hypothetical Esport organization based on current Esport branding considerations.\nYou will develop a plan for recruiting funding resources for a hypothetical Esports organization and choose an Esport organization role of interest, other than Owner, and describe your reasoning.Peer Review; Recruiting; Project; Planning; Average; Evaluation; Strategy; Leadership and Management; Leadership; BrandEsports 4 The Esports Management Specialization prepares students to turn a passion for gaming into a viable career. According to a market report by Newzoo, global esports revenues have reached $906 million in 2018, a year-on-year growth of +38%. Speak knowledgeably about the history, community, and business of esports with future employers and other stakeholders in the industry. Individuals aspiring to launch or already beginning their career in the business of esports. This program suits game developers, finance professionals, community managers, marketers, and project managers. Overview of esports will introduce learners to the roles and influences that game developers have in the industry. Learners get a glimpse into the structures of an organization and how it builds a brand. Learners will also be informed of the jobs available in esports and where to get started in order to be involved.[0.5, 2.2] None English business leadership-and-management
The Language and Tools of Financial AnalysisThe University of MelbourneAdvanced 11,3 4,6 In this course, participants will learn the foundations of accounting principles and financial analysis, develop an understanding of the links between these, and the measurement of value creation at the firm level. This is the first course in a four-course Specialization on the Essentials of Corporate Financial Analysis and Decision-Making, created in partnership between the University of Melbourne and Bank of New York Mellon (BNY Mellon).\n\nView the MOOC promotional video here: http://tinyurl.com/jeoa83tFinance; Analysis; Financial Analysis; Balance Sheet; Financial Ratio; Accounting; Ratio Analysis; Financial Statement; Cash Flow; Flow NetworkEssentials of Corporate Finance 1 You will gain a firm understanding of corporate finance, including accounting principles and financial analysis, how value is created by global markets, the choices firms face when making financial decisions and defining attitudes towards risk. The Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses.[6.9, 14.3] German; Russian; Spanish; Arabic; French; Portuguese; Italian; VietnameseEnglish business finance
The Role of Global Capital Markets The University of MelbourneBeginner 10,6 4,6 In this course, participants will learn about how different markets around the world can interact to create value for, and effectively manage the risk of, corporations and their stakeholders. This is part of a Specialization in corporate finance created in partnership between the University of Melbourne and Bank of New York Mellon (BNY Mellon).\n\nView the MOOC promotional video here: http://tinyurl.com/j7wyowoMarket (Economics); Finance; Capital Market; Global; Financial Intermediary; Foreign Exchange Market; Price Discovery; Commodity Markets; Efficient-Market Hypothesis; Credit Rating AgenciesEssentials of Corporate Finance 2 You will gain a firm understanding of corporate finance, including accounting principles and financial analysis, how value is created by global markets, the choices firms face when making financial decisions and defining attitudes towards risk. The Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses.[5.1, 14.0] French; Portuguese; Russian; SpanishEnglish business finance
Corporate Financial Decision-Making for Value CreationThe University of MelbourneBeginner 10,6 4,7 In this course, participants will learn about the key financial decisions modern corporations face, as well as the alternative methods that can be employed to optimize the value of the firm’s assets. This is part of a Specialization in corporate finance created in partnership between the University of Melbourne and Bank of New York Mellon (BNY Mellon).Finance; Corporate Bond; Value Proposition; Mergers & Acquisitions; Restructuring; Initial Public Offering; Underlying (Finance); Risk Management; Market (Economics); ShareholdersEssentials of Corporate Finance 3 You will gain a firm understanding of corporate finance, including accounting principles and financial analysis, how value is created by global markets, the choices firms face when making financial decisions and defining attitudes towards risk. The Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses.[4.3, 14.4] French; Portuguese; Korean; Russian; SpanishEnglish business finance
Alternative Approaches to Valuation and InvestmentThe University of MelbourneIntermediate 10,8 4,7 In this course, participants will develop an understanding of the intuitive foundations of asset and investment valuation, and how alternative valuation techniques may be used in practice. This is part of a Specialization in corporate finance created in partnership between the University of Melbourne and Bank of New York Mellon (BNY Mellon). \n\nView the MOOC promotional video here: http://tinyurl.com/h75pzt6Investment; Real Options; Systematic Risk; Real Options Valuation; Expected Return; Weighted Average Cost Of Capital; Risk Aversion; Rate Of Return; Market (Economics); CostEssentials of Corporate Finance 4 You will gain a firm understanding of corporate finance, including accounting principles and financial analysis, how value is created by global markets, the choices firms face when making financial decisions and defining attitudes towards risk. The Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses.[5.1, 14.0] French; Portuguese; Vietnamese; Russian; SpanishEnglish business finance
Essentials of Corporate Finance Capstone The University of MelbourneIntermediate 7,5 4,7 The Capstone Project is the final part of the Essentials of Corporate Financial Analysis and Decision-Making MOOC Specialization. \n\nThe Capstone is designed to allow students to bring together the skills acquired and knowledge gained over the preceding four courses of the Specialization by taking on the role of a financial analyst tasked with advising a wealthy private client on a significant strategic investment in a large listed firm operating across the globe.\n\nView the MOOC promotional video here: http://tinyurl.com/j9fqv25Finance; Corporate Bond; Investment Banking; Financial Analysis; Investment; Leadership and Management; Key Market; Stock; Intrapersonal Communication; Sg&AEssentials of Corporate Finance 5 You will gain a firm understanding of corporate finance, including accounting principles and financial analysis, how value is created by global markets, the choices firms face when making financial decisions and defining attitudes towards risk. The Specialization concludes with a Capstone project that allows you to apply the skills you've learned throughout the courses.[3.6, 9.6] French; Portuguese; Russian; SpanishEnglish business finance
Investigación de mercados y comportamiento del consumidorIE Business SchoolIntermediate 9,7 4,4 El primer curso de este especialización consta de dos bloques que te proveerán de los conocimientos necesarios para comenzar tu trayectoria en Marketing.\n\nAprende las herramientas y técnicas para convertir una decisión en una investigación real, esto lo verás en el primer módulo: Investigación de Mercado. Cómo plantear la investigación, analizar los datos recogidos, interpretarlos correctamente y comunicarlos a través de recomendaciones precisas serán algunas de las cuestiones tratadas en este curso. \n\nEl segundo módulo se enfoca en el proceso de toma de decisiones por parte del consumidor, resaltando los momentos clave en el proceso de compra y consumo de un producto. Adapta tu enfoque “cliente-céntrico” en decisiones de marketing mediante el análisis de cómo tus clientes toman sus decisiones, reflexionando en qué sucede en sus corazones y mentes al momento de tomar decisiones y analizando las variables que son influyentes para tomarlas.Analysis; Consumer Behaviour; Market Analysis; Marketing Research; Planning; Organizational Structure; Prevalence; Teaching; Marketing; Market (Economics)Estrategia de marketing 1 ¿Sueles escuchar la palabra "marketing " a diario, pero no estás seguro de lo que realmente significa o por qué una empresa lo necesita?, ¿Sabes que el marketing es importante para tu empresa, producto o servicio, pero no estás seguro de por dónde empezar?\n\nAprende sobre los conceptos y las herramientas que necesitas para desarrollar con éxito la estrategia de marketing de tu empresa, producto o servicio. Empieza por comprender a los consumidores y las principales técnicas de investigación de mercado, a continuación, aprende cómo segmentar correctamente, y cómo definir el posicionamiento de tu producto para que sea exitoso. Continua analizando las cuatro áreas críticas del marketing, las tan famosas cuatro Ps de producto, precio, promoción y plaza. Por último, aprende cómo implementar tus ideas y comunicar las campañas a través del plan de marketing.\n\nAl final, en el proyecto capstone vas a desarrollar un plan de marketing para el lanzamiento de un nuevo proyecto.[5.2, 13.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; EnglishSpanish business marketing
Posicionamiento: La base del éxito en la estrategia de marketingIE Business SchoolIntermediate 7,6 4,8 Pensar en el posicionamiento del producto o servicio es una tarea fundamental para desarrollar una estrategia de marketing exitosa. \nEl posicionamiento es el corazón de cualquier estrategia de marketing, el núcleo que debes hacer bien. No importa si comienzas con una audiencia claramente definida o con una propuesta de valor diferencial, debes terminar con un posicionamiento claro sobre el que construiremos nuestro plan de marketing. El posicionamiento es el resultado de empezar con una propuesta de valor relevante para el segmento de mercado por el que hemos optado. Por lo tanto, durante el curso vamos a: \n\n• Analizar el proceso de marketing y el papel que juega el posicionamiento en ésta. \n• Cubrir los elementos básicos que necesitas trabajar para llegar a definir el posicionamiento (decidir la segmentación del mercado y la audiencia mediante la diferenciación y la propuesta de valor relevante). \n• Explicar en detalle cuál es el posicionamiento y cómo debes presentarlo. \n• Proporcionarte las herramientas prácticas para poder conseguir tu posicionamiento. \n• Hablar sobre las estrategias de posicionamiento a seguir y las tendencias clave del mercado. \n\nDespués del curso, obtendrás una comprensión clara acerca de este importante concepto, cómo funciona en el mundo real y la forma de conseguirlo.Marketing; Strategy; Marketing Plan; Content Marketing; Marketing Strategy; Planning; Cmos; Denominación De Origen; Gustave Le BonEstrategia de marketing 2 ¿Sueles escuchar la palabra "marketing " a diario, pero no estás seguro de lo que realmente significa o por qué una empresa lo necesita?, ¿Sabes que el marketing es importante para tu empresa, producto o servicio, pero no estás seguro de por dónde empezar?\n\nAprende sobre los conceptos y las herramientas que necesitas para desarrollar con éxito la estrategia de marketing de tu empresa, producto o servicio. Empieza por comprender a los consumidores y las principales técnicas de investigación de mercado, a continuación, aprende cómo segmentar correctamente, y cómo definir el posicionamiento de tu producto para que sea exitoso. Continua analizando las cuatro áreas críticas del marketing, las tan famosas cuatro Ps de producto, precio, promoción y plaza. Por último, aprende cómo implementar tus ideas y comunicar las campañas a través del plan de marketing.\n\nAl final, en el proyecto capstone vas a desarrollar un plan de marketing para el lanzamiento de un nuevo proyecto.[4.3, 10.0] None Spanish business marketing
Fundamentos del marketing mix IE Business SchoolAdvanced 10,1 4,7 En este curso haremos una introducción a las cuatro Ps del marketing (producto, precio, promoción y plaza), y te hará analizar estratégicamente tu producto o servicio. \n\nLa primera sesión es sobre gestión de productos. Está diseñada para proporcionar los conocimientos necesarios para comprender y gestionar el papel estratégico de marcas y productos en la generación de los resultados del negocio. Posteriormente trabajaremos sobre la definición de las estrategias de precios en donde cubriremos los principales conceptos y técnicas para formular precios. A través de las sesiones sobre actividades promocionales (comunicación y publicidad) explorarás los diferentes canales de comunicación disponibles y comprenderás la importancia del plan de medios. Todo estos se complementa con lo que aprenderás en la sesión final sobre la última " P “ – Place - donde se tienen en cuenta los canales y estrategias de venta, con el objetivo primordial de la definición de una estrategia de distribución para su producto o servicio.Marketing Mix; Marketing; Denominación De Origen; Gustave Le BonEstrategia de marketing 3 ¿Sueles escuchar la palabra "marketing " a diario, pero no estás seguro de lo que realmente significa o por qué una empresa lo necesita?, ¿Sabes que el marketing es importante para tu empresa, producto o servicio, pero no estás seguro de por dónde empezar?\n\nAprende sobre los conceptos y las herramientas que necesitas para desarrollar con éxito la estrategia de marketing de tu empresa, producto o servicio. Empieza por comprender a los consumidores y las principales técnicas de investigación de mercado, a continuación, aprende cómo segmentar correctamente, y cómo definir el posicionamiento de tu producto para que sea exitoso. Continua analizando las cuatro áreas críticas del marketing, las tan famosas cuatro Ps de producto, precio, promoción y plaza. Por último, aprende cómo implementar tus ideas y comunicar las campañas a través del plan de marketing.\n\nAl final, en el proyecto capstone vas a desarrollar un plan de marketing para el lanzamiento de un nuevo proyecto.[5.1, 13.1] None Spanish business marketing
El plan de marketing IE Business SchoolIntermediate 13,8 4,7 ¿De qué sirve una estrategia de marketing perfecta sin saber cómo actuar e implementarla en el mercado? Definiremos la estrategia y el marketing mix que tu producto / servicio o marca deben seguir. El plan de marketing incluye la estrategia de marketing y el plan para implementarla. En el desarrollo del plan de marketing, tendrás que responder a preguntas tales como: ¿Qué mix de marketing se ofrecerá y para quién? ¿Qué recursos de la empresa se necesitarán? ¿Qué resultados se esperan? Después de aprender los fundamentos de la gestión de marketing y los componentes clave del diseño de la estrategia de marketing, este curso sobre plan de marketing combina todos los conceptos para aplicarlos en una forma práctica.Marketing; Planning; Marketing Mix; Marketing Plan; Profit At Risk; Integral; Market (Economics); Macro (Computer Science); Denominación De OrigenEstrategia de marketing 4 ¿Sueles escuchar la palabra "marketing " a diario, pero no estás seguro de lo que realmente significa o por qué una empresa lo necesita?, ¿Sabes que el marketing es importante para tu empresa, producto o servicio, pero no estás seguro de por dónde empezar?\n\nAprende sobre los conceptos y las herramientas que necesitas para desarrollar con éxito la estrategia de marketing de tu empresa, producto o servicio. Empieza por comprender a los consumidores y las principales técnicas de investigación de mercado, a continuación, aprende cómo segmentar correctamente, y cómo definir el posicionamiento de tu producto para que sea exitoso. Continua analizando las cuatro áreas críticas del marketing, las tan famosas cuatro Ps de producto, precio, promoción y plaza. Por último, aprende cómo implementar tus ideas y comunicar las campañas a través del plan de marketing.\n\nAl final, en el proyecto capstone vas a desarrollar un plan de marketing para el lanzamiento de un nuevo proyecto.[9.2, 17.6] None Spanish business marketing
Proyecto capstone estrategia de marketing IE Business SchoolBeginner 11,6 5 En el proyecto final será necesario que utilices todos los conocimientos adquiridos a lo largo de esta especialización, para desarrollar un plan de marketing coherente para un producto o servicio.Marketing; Denominación De Origen; Cabeza; Gustave Le Bon; Joie De VivreEstrategia de marketing 5 ¿Sueles escuchar la palabra "marketing " a diario, pero no estás seguro de lo que realmente significa o por qué una empresa lo necesita?, ¿Sabes que el marketing es importante para tu empresa, producto o servicio, pero no estás seguro de por dónde empezar?\n\nAprende sobre los conceptos y las herramientas que necesitas para desarrollar con éxito la estrategia de marketing de tu empresa, producto o servicio. Empieza por comprender a los consumidores y las principales técnicas de investigación de mercado, a continuación, aprende cómo segmentar correctamente, y cómo definir el posicionamiento de tu producto para que sea exitoso. Continua analizando las cuatro áreas críticas del marketing, las tan famosas cuatro Ps de producto, precio, promoción y plaza. Por último, aprende cómo implementar tus ideas y comunicar las campañas a través del plan de marketing.\n\nAl final, en el proyecto capstone vas a desarrollar un plan de marketing para el lanzamiento de un nuevo proyecto.[7.3, 14.8] None Spanish business marketing
Introducción al mundo de las negociaciones Universidad Nacional Autónoma de MéxicoAdvanced 10,9 4,8 En este primer curso, los participantes conocerán el proceso de una negociación, la naturaleza de uno mismo (capacidades y potencialidades) y la de los oponentes, para establecer negociaciones efectivas, en donde se establece una dinámica de propuestas y transacciones racionales y emocionales, en el marco de la globalización, para generar un ambiente de negociación y cooperación creativa, para diseñar estrategias para lograr resultados de negociación, diseñar argumentos para negociar, saber escuchar y comunicarse y convenir en un intercambio de los recursos y bienes en juego, favorable a los intereses de ambas partes. .Negotiation; Planning; IBM Maximo Asset Management; Leadership; Evaluation; Prediction Markets; Leadership and Management; Vista; Tendra Compiler; Ordered PairEstrategias de Negociación 1 Este programa especializado está diseñado para ayudarte a lograr acuerdos más efectivos en tus negociaciones personales y profesionales, ya que las partes que intervienen se benefician en materia de su negocio, logrando la satisfacción de intereses de ambas partes.[7.2, 13.5] None Spanish business business-essentials
Habilidades humanas y de negocios para negociarUniversidad Nacional Autónoma de MéxicoBeginner 8,1 4,7 En este curso los participantes analizarán los conceptos de efectividad de una negociación, que consiste en una interacción humana, y la satisfacción de los deseos e intereses en las negociaciones.\n\nTodos tenemos el deseo de mejorar y superarnos. La forma de lograrlo es conocerse a sí mismo y a las personas con las que se negocia o se interactúa.Negotiation; Strategic Negotiations; Experience; Profit At Risk; Personal Advertisement; Business Transformation; Confidence; Planning; Market (Economics); VistaEstrategias de Negociación 2 Este programa especializado está diseñado para ayudarte a lograr acuerdos más efectivos en tus negociaciones personales y profesionales, ya que las partes que intervienen se benefician en materia de su negocio, logrando la satisfacción de intereses de ambas partes.[4.7, 10.3] None Spanish business business-essentials
Los obstáculos y la conducción en las negociacionesUniversidad Nacional Autónoma de MéxicoAdvanced 4,5 4,8 En este curso se analizará para su aplicación la ubicación y señalamiento de los obstáculos que se presentan durante el proceso de negociación. Es interesante observar que en este análisis no sólo se plantean los obstáculos, sino se hacen observaciones sobre las condiciones que se presentan para identificar el obstáculo con las habilidades y estrategias que se ofrecen para su manejo efectivo. La presentación de los nueve obstáculos que propone nuestro modelo de negociación se hace en forma de aparición secuencial, lo que permite la previsión necesaria para evitarlos. Finalmente incorporaremos un elemento nuevo al proceso de negociación, que es el factor del tiempo y del ritmo, para que cada una de las fases cumpla con un requerimiento de exactitud en su cumplimiento.Negotiation; Planning; Personal Advertisement; Global; Vista; Unos (Operating System); Persona (User Experience); CmosEstrategias de Negociación 3 Este programa especializado está diseñado para ayudarte a lograr acuerdos más efectivos en tus negociaciones personales y profesionales, ya que las partes que intervienen se benefician en materia de su negocio, logrando la satisfacción de intereses de ambas partes.[2.5, 5.7] None Spanish business business-essentials
Las estrategias y habilidades para las negociacionesUniversidad Nacional Autónoma de MéxicoAdvanced 5,7 4,7 En este cuarto y último curso estudiaremos y analizaremos las estrategias, herramientas y criterios para dar efectividad al proceso de las negociaciones. También se propondrá el empleo del concepto de áreas de efectividad y orientación a resultados, que facilitará la definición de objetivos específicos y cuantificables para planear estratégicamente nuestra negociación con el empleo del establecimiento de los máximos aceptables y mínimos que cada propuesta de solución presenta para un manejo efectivo de las concesiones, intercambios y toma de decisiones, con el fin de lograr acuerdos compartidos. Finalmente se establecerá una visión futura de creación de valor, sobre el acuerdo para continuar en el tiempo obteniendo beneficios compartidos.Market Analysis; Persona (User Experience); Market (Economics); Unos (Operating System); User Experience; Experience; Yottabyte; Feature-Oriented Domain Analysis; Analysis; ConfidenceEstrategias de Negociación 4 Este programa especializado está diseñado para ayudarte a lograr acuerdos más efectivos en tus negociaciones personales y profesionales, ya que las partes que intervienen se benefician en materia de su negocio, logrando la satisfacción de intereses de ambas partes.[3.4, 7.1] None Spanish business business-essentials
Proyecto final sobre negociación para un mejor clima laboralUniversidad Nacional Autónoma de MéxicoAdvanced 8 4,7 Aquí se planteará el caso de una organización en la que están sucediendo varios acontecimientos preocupantes, que debes conciliar, negociar y resolver. Entre éstos, sobresale la existencia de conflictos latentes, inherentes a un clima laboral deteriorado por una administración centralizada de forma excesiva, en donde no se delega y se impide la participación de la gente. Prevalece la falta de cooperación entre las áreas y sus colaboradores entre sí, aunado a una falta de liderazgo, trabajo en equipo y comunicaciones defectuosas, y agregando la existencia de una situación tensa, por la presencia de una élite de profesionistas y especialistas en los altos niveles de la organización, que influyen en toda la empresa, imponiendo los intereses y la cultura de su especialidad en beneficio de su propio trabajo y de las áreas afines al mismo. Esta élite crea un clima laboral que los demás consideran déspota y hostil.\n\nDichos aspectos hacen imposible el futuro desarrollo de la empresa y emplear el talento de la gente.\n\n¿Qué hacer para aclarar esta situación?, ¿podrán conciliarse los intereses mediante acuerdos de cooperación?, ¿qué elementos subyacentes deberán ser considerados?, ¿quiénes pueden representar a las partes?, y lo más importante, ¿podremos encontrar una fórmula que perdure? En resumen, se requiere negociar el cambio.Negotiation; Gustave Le BonEstrategias de Negociación 5 Este programa especializado está diseñado para ayudarte a lograr acuerdos más efectivos en tus negociaciones personales y profesionales, ya que las partes que intervienen se benefician en materia de su negocio, logrando la satisfacción de intereses de ambas partes.[5.0, 10.2] None Spanish business business-essentials
European Business Law: Understanding the FundamentalsLund University Intermediate 9,3 4,8 The European Union is one of the world’s largest and most important economies. This six week course is the first in a series of three that will provide students with an insight into European Business Law. The series ranges from considering the basic structures and principles of the European Union to focusing on various specialized areas of law. Each course will give the students an understanding of the laws and policies that regulate the internal market of European Union, as well as relevant case law and useful inputs from leading practitioners in the field. \n\nAt the end of this course series, you will have a basic understanding of how to:\n\n•\tNavigate EU legal sources\n\n•\tUnderstand relevant laws and regulations governing the internal European Union market\n\n•\tApply the fundamental principles of EU law within the EU legal framework\n\n•\tUtilize the rules of freedom of movement and their impacts on trade in the EU\n\n•\tRelate EU law with national laws\n\n•\tUnderstand how individuals and companies are able to enforce their EU rights on national level\n\n•\tUnderstand how an individual can challenge an inadequate EU legislation\n\n•\tUnderstand EU policies and their influence on foreign trade and investment\n\n\nAbout the Series\n\nIn the first course, Understanding the Fundamentals, we will examine the core structures and principles of the European Union as well as the main sources of law. In the second course, Doing business in Europe, we will focus on the main laws that regulate various aspects of establishing and running a business within the European Union. In the final course, Competing in Europe, we will go into more depth about how to compete on the internal market and protect your brand, product or invention. \n\nTo keep up to speed on the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/\n\n\nSyllabus and Format\n\nEach course consists of a number of modules where one module represents about one week of work. A module includes a number of lectures and readings, and finishes with a voluntary assessment – a quiz, a small peer graded assignment or a case law review. The assessments are intended to encourage learning and ensure that you understand the material of the course. Participating in forum discussions is voluntary. \n\nCourse I - Understanding the Fundamentals\n\nModule 1.\tIntroduction to EU law\nModule 2.\tLegal Method and Sources \nModule 3.\tConstitutional Freedoms and Fundamental principles \nModule 4.\tEnforcement of EU Law and Judicial Review \nModule 5.\tFreedom of Movement \nModule 6.\tThe External Dimension \n\nCourse II - Doing Business in Europe \n\nModule 1. \tMaking Business Transactions\nModule 2. \tEstablishing a Company\nModule 3. \tEmploying and Working in Europe\nModule 4. \tPaying Taxes and Complying with Environmental Standards \nModule 5. \tResolving Cross-border Disputes \nModule 6. \tCase Clinic\n\nCourse III - Competing in Europe\n\nModule 1. \tTrademarks as Essential Assets\nModule 2. \tDefending Patents \nModule 3. \tCompetition: Illegal Agreements \nModule 4. \tCompetition: Abuse of Dominance and Mergers \nModule 5. \tSelling to the State and State Aid \nModule 6. \tAdvocacy and Legal Writing \n\n\nLund University\n\nLund University was founded in 1666 and has for a number of years been ranked among the world’s top 100 universities. The University has 47 700 students and 7 500 staff based in Lund, Sweden. Lund University unites tradition with a modern, dynamic, and highly international profile. With eight different faculties and numerous research centers and specialized institutes, Lund is the strongest research university in Sweden and one of Scandinavia's largest institutions for education and research. The university annually attracts a large number of international students and offers a wide range of courses and programmes taught in English. \n\nThe Faculty of Law is one of Lund University’s four original faculties, dating back to 1666. It is a modern faculty with an international profile, welcoming both international and Swedish students. Education, research and interaction with the surrounding community are the main focus of the Faculty’s work. The connection between the three is particularly apparent in the programmes and courses offered by the university, including the university’s MOOC course in European Business Law. The students get the chance to engross themselves in traditional legal studies, while interacting with both researchers and professionally active lawyers with qualifications and experience from various areas of law.\nThe faculty offers three international Masters: two 2-year Master’s programmes in International Human Rights Law and European Business Law, and a 1-year Master’s in European and International Tax Law. Students from around 40 countries take part in the programmes which offer a unique subject specialization within each field, with highly qualified researchers and professional legal practitioners engaged in the teaching. \n\nThe Master’s programme in European Business Law provides an in-depth understanding of both the practical and the theoretical aspects of business law within the European Union. The programme provides both general and specific knowledge of the European Union legal framework, which is necessary for students intending to work as legal advisors or business decision-makers. The programme is delivered in English and is open to students with at least a three year degree in Law (Bachelor, LL.B, or equivalent) who want to specialise in European economic and business law.\n\nThe MOOC course in European Business Law is a great course to start with for students intending to apply for the Master’s programme in European Business Law. Even though the MOOC course does not grant credits previous knowledge of the subject is considered upon admission to the master’s programme. For more information about the Master’s programme in European Business Law see https://www.law.lu.se/#!mebCompetition Law; Certainty; Externality; Acting Out; Law; Business Law; Legal Research; Principle; Legal Databases; Foreign PolicyEuropean Business Law 1 The European Union is one of the world's largest and most important economies. This specialization is a 3-course bundle that will teach learners the fundamentals of European Business Law.\n\nIn the first course, Understanding the Fundamentals, the learner will examine core structures of the European Union and the main sources of law. This will include being able to understand relevant laws and regulations regarding the internal European Union market, understand how to apply the fundamental principles within the European Union legal framework and utilize the rules of freedom of movement and their impacts in the European Union.\n\nIn the second course, Doing Business in Europe, the learner will focus on the main laws that regulate various aspects of establishing and running a business within the European Union. This will include how to set up agreements within the European Union, understanding of how to establish a company and successfully analyze European Union case law.\n\nIn the final course, Competing in Europe, the learner will go into more depth about how to compete on the internal market and protect your product and brand. This will include how to protect and defend a company's inventions and products by obtaining and licensing patents and trademarks, create a competitive edge for a company and applying the basic principles of European Union competition law.\n\nStay updated about the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/[3.3, 13.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
European Business Law: Doing Business in EuropeLund University Beginner 9 4,7 This six-week course titled Doing Business in Europe is the second in a series of three exploring some of the main business aspects of European Union law. Besides providing learners with a sound knowledge base of European laws and regulations relevant to establishing and managing a company within the European Union, the course also explores business considerations within a broader perspective by including inputs from leading law practitioners in the field. More specifically, the course discusses strategic and financial considerations within Company law, as well as Labour law issues such as restructuring enterprises, working conditions and handling crises situations. The course also examines other legal areas such as Tax law, Environmental law and Private International law, and how they tie in to doing business in Europe.\n\nAt the end of this course, you will have a basic understanding of how to:\n\n· Understand the relevant regulations governing the internal European Union market\n\n· Establish and run a company within the European Union\n\n· Employ staff and recognize workers’ rights and obligations\n\n· Comply with tax regulations and environmental standards\n\n· Set up agreements and resolve cross-border disputes\n\n· Successfully analyse EU case law and draft case reports\n\n\nAbout the Series\n\nThe Lund series in European Business Law ranges from considering the basic structures and principles of the European Union to focusing on specialized areas of European Union law. The first course, Understanding the Fundamentals, examines the core structures and principles of the European Union. The third and final course, Competing in Europe, goes into depth concerning how to compete on the internal market and protect your brand, product or invention. All three courses can be taken independently or in sequence depending on your needs and preferences.\n\nTo keep up to speed on the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/\n\n\nSyllabus and Format\n\nEach course consists of a number of modules where one module represents about one week of work. A module includes a number of lectures and readings, and finishes with an assessment – a quiz or a peer graded assignment. The assessments are intended to encourage learning and ensure that you understand the material of the course. Participating in forum discussions is voluntary. \n\nCourse I - Understanding the Fundamentals\n\nModule 1.\tIntroduction \nModule 2.\tLegal Method and Sources \nModule 3.\tConstitutional Freedoms and Fundamental principles \nModule 4.\tEnforcement of EU Law and Judicial Review\nModule 4.\tFreedom of Movement \nModule 5.\tThe External Dimension \n\nCourse II - Doing Business in Europe \n\nModule 1. \tMaking Business Transactions\nModule 2. \tEstablishing a Company\nModule 3. \tEmploying and Working in Europe\nModule 4. \tPaying Taxes and Complying with Environmental Standards \nModule 5. \tResolving Cross-border Disputes \nModule 6. \tCase Clinic\n\n\nCourse III - Competing in Europe\n\nModule 1. \tTrademarks as essential Assets\nModule 2. \tDefending Patents \nModule 3. \tCompetition: Illegal Agreements \nModule 4. \tCompetition: Abuse of Dominance and Mergers \nModule 5. \tSelling to the State and State Aid \nModule 6. \tLegal Writing and Argumentation\n\n\n\nLund University\n\nLund University was founded in 1666 and has for a number of years been ranked among the world’s top 100 universities. The University has 47 700 students and 7 500 staff based in Lund, Sweden. Lund University unites tradition with a modern, dynamic, and highly international profile. With eight different faculties and numerous research centers and specialized institutes, Lund is the strongest research university in Sweden and one of Scandinavia's largest institutions for education and research. The university annually attracts a large number of international students and offers a wide range of courses and programmes taught in English. \n\nThe Faculty of Law is one of Lund University’s four original faculties, dating back to 1666. It is a modern faculty with an international profile, welcoming both international and Swedish students. Education, research and interaction with the surrounding community are the main focus of the Faculty’s work. The connection between the three is particularly apparent in the programmes and courses offered by the university, including the university’s MOOC course in European Business Law. The students get the chance to engross themselves in traditional legal studies, while interacting with both researchers and professionally active lawyers with qualifications and experience from various areas of law.\nThe faculty offers three international Masters: two 2-year Master’s programmes in International Human Rights Law and European Business Law, and a 1-year Master’s in European and International Tax Law. Students from around 40 countries take part in the programmes which offer a unique subject specialization within each field, with highly qualified researchers and professional legal practitioners engaged in the teaching. \n\nThe Master’s programme in European Business Law provides an in-depth understanding of both the practical and the theoretical aspects of business law within the European Union. The programme provides both general and specific knowledge of the European Union legal framework, which is necessary for students intending to work as legal advisors or business decision-makers. The programme is delivered in English and is open to students with at least a three year degree in Law (Bachelor, LL.B, or equivalent) who want to specialise in European economic and business law.\n\nThe MOOC course in European Business Law is a great course to start with for students intending to apply for the Master’s programme in European Business Law. Even though the MOOC course does not grant credits previous knowledge of the subject is considered upon admission to the master’s programme. For more information about the Master’s programme in European Business Law see https://www.law.lu.se/#!mebLaw; Business Law; Environmental Law; Market (Economics); Taxes; Collective Action; Case Report; Principal Agent Problem; Labour Law; Regulatory CompetitionEuropean Business Law 2 The European Union is one of the world's largest and most important economies. This specialization is a 3-course bundle that will teach learners the fundamentals of European Business Law.\n\nIn the first course, Understanding the Fundamentals, the learner will examine core structures of the European Union and the main sources of law. This will include being able to understand relevant laws and regulations regarding the internal European Union market, understand how to apply the fundamental principles within the European Union legal framework and utilize the rules of freedom of movement and their impacts in the European Union.\n\nIn the second course, Doing Business in Europe, the learner will focus on the main laws that regulate various aspects of establishing and running a business within the European Union. This will include how to set up agreements within the European Union, understanding of how to establish a company and successfully analyze European Union case law.\n\nIn the final course, Competing in Europe, the learner will go into more depth about how to compete on the internal market and protect your product and brand. This will include how to protect and defend a company's inventions and products by obtaining and licensing patents and trademarks, create a competitive edge for a company and applying the basic principles of European Union competition law.\n\nStay updated about the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/[2.0, 12.8] French; Portuguese; Russian; SpanishEnglish business business-essentials
European Business Law: Competing in EuropeLund University Intermediate 9,4 4,7 About this Course\n\nThis six-week course titled Competing in Europe is the third in a series of three exploring some of the main business aspects of European Union law. Besides providing learners with a sound knowledge base of European laws and regulations, the series explores business considerations within a broader perspective by including inputs from leading law practitioners in the field. More specifically, the third course discusses how to compete on the internal market and protect your brand, product or invention. It includes legal disciplines such as Intellectual Property law (IP law), Competition law and specific branches within Public law, such as public procurement and state aid. \n\nAt the end of this course, you will have a basic understanding of how to:\n\n•\tFind and understand relevant laws and regulations governing the internal European Union market\n\n•\tProtect and defend a company’s products, brands and inventions by obtaining and licensing trademarks and patents\n\n•\tCreate a competitive edge for a company and apply the basic principles of EU competition law\n\n•\tConstruct and present a persuasive legal argument\n\n\nAbout the Series\n\nThe Lund series in European Business Law ranges from considering the basic structures and principles of the European Union to focusing on specialized areas of European Union law. The first course, Understanding the Fundamentals, examines the core structures and principles of the European Union. The second course, Doing Business in Europe, examines legal areas such as Company law, Labour law, Tax law, Environmental law and Private International law, and how they tie in to doing business in Europe. All three courses can be taken independently or in sequence depending on your needs and preferences.\n\nTo keep up to speed on the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/\n\n\nSyllabus and Format\n\nEach course consists of a number of modules where one module represents about one week of work. A module includes a number of lectures and readings, and finishes with an assessment – a quiz or a peer graded assignment. The assessments are intended to encourage learning and ensure that you understand the material of the course. Participating in forum discussions is voluntary. \n\nCourse I - Understanding the Fundamentals\n\nModule 1.\tIntroduction \nModule 2.\tLegal Method and Sources \nModule 3.\tConstitutional Freedoms and Fundamental principles \nModule 4.\tEnforcement of EU Law and Judicial Review \nModule 5.\tFreedom of Movement \nModule 6.\tThe External Dimension \n\nCourse II - Doing Business in Europe \n\nModule 1. \tMaking Business Transactions\nModule 2. \tEstablishing a Company\nModule 3. \tEmploying and Working in Europe\nModule 4. \tPaying Taxes and Complying with Environmental Standards \nModule 5. \tResolving Cross-border Disputes \nModule 6. \tCase Clinic\n\n\nCourse III - Competing in Europe\n\nModule 1. \tObtaining Trademarks\nModule 2. \tDefending Patents \nModule 3. \tCompetition: Illegal Agreements \nModule 4. \tCompetition: Abuse of Dominance and Mergers \nModule 5. \tSelling to the State and State Aid\nModule 6. \tAdvocacy and Legal Writing \n\n\n\nLund University\n\nLund University was founded in 1666 and has for a number of years been ranked among the world’s top 100 universities. The University has 47 700 students and 7 500 staff based in Lund, Sweden. Lund University unites tradition with a modern, dynamic, and highly international profile. With eight different faculties and numerous research centers and specialized institutes, Lund is the strongest research university in Sweden and one of Scandinavia's largest institutions for education and research. The university annually attracts a large number of international students and offers a wide range of courses and programmes taught in English. \n\nThe Faculty of Law is one of Lund University’s four original faculties, dating back to 1666. It is a modern faculty with an international profile, welcoming both international and Swedish students. Education, research and interaction with the surrounding community are the main focus of the Faculty’s work. The connection between the three is particularly apparent in the programmes and courses offered by the university, including the university’s MOOC course in European Business Law. The students get the chance to engross themselves in traditional legal studies, while interacting with both researchers and professionally active lawyers with qualifications and experience from various areas of law.\n\nThe faculty offers three international Masters: two 2-year Master’s programmes in International Human Rights Law and European Business Law, and a 1-year Master’s in European and International Tax Law. Students from around 40 countries take part in the programmes which offer a unique subject specialization within each field, with highly qualified researchers and professional legal practitioners engaged in the teaching. \n\nThe Master’s programme in European Business Law provides an in-depth understanding of both the practical and the theoretical aspects of business law within the European Union. The programme provides both general and specific knowledge of the European Union legal framework, which is necessary for students intending to work as legal advisors or business decision-makers. The programme is delivered in English and is open to students with at least a three year degree in Law (Bachelor, LL.B, or equivalent) who want to specialise in European economic and business law.\n\nThe MOOC course in European Business Law is a great course to start with for students intending to apply for the Master’s programme in European Business Law. Even though the MOOC course does not grant credits previous knowledge of the subject is considered upon admission to the master’s programme. For more information about the Master’s programme in European Business Law see https://www.law.lu.se/#!mebLaw; Competition Law; Trademarks; Intellectual Property; Business Law; Market (Economics); Intellectual Property Law; Subsidy; Mergers & Acquisitions; EconomyEuropean Business Law 3 The European Union is one of the world's largest and most important economies. This specialization is a 3-course bundle that will teach learners the fundamentals of European Business Law.\n\nIn the first course, Understanding the Fundamentals, the learner will examine core structures of the European Union and the main sources of law. This will include being able to understand relevant laws and regulations regarding the internal European Union market, understand how to apply the fundamental principles within the European Union legal framework and utilize the rules of freedom of movement and their impacts in the European Union.\n\nIn the second course, Doing Business in Europe, the learner will focus on the main laws that regulate various aspects of establishing and running a business within the European Union. This will include how to set up agreements within the European Union, understanding of how to establish a company and successfully analyze European Union case law.\n\nIn the final course, Competing in Europe, the learner will go into more depth about how to compete on the internal market and protect your product and brand. This will include how to protect and defend a company's inventions and products by obtaining and licensing patents and trademarks, create a competitive edge for a company and applying the basic principles of European Union competition law.\n\nStay updated about the course series, visit our Facebook page at:\n\nhttps://www.facebook.com/eblmooc/[2.7, 12.9] French; Portuguese; Russian; SpanishEnglish business business-essentials
Excel Skills for Business: Essentials Macquarie UniversityBeginner 17 4,9 In this first course of the specialization Excel Skills for Business, you will learn the essentials of Microsoft Excel. Within six weeks, you will be able to expertly navigate the Excel user interface, perform basic calculations with formulas and functions, professionally format spreadsheets, and create visualizations of data through charts and graphs.\n\nWhether you are self-taught and want to fill in the gaps for better efficiency and productivity, or whether you have never used Excel before, this course will set you up with a solid foundation to become a confident user and develop more advanced skills in later courses. \n\nThe best way to learn Excel is to use Excel. In this course, learners will solve a broad range of business problems as they apply the Excel skills and techniques they learn along the way. This course uses downloadable Excel workbooks and full data sets with applied examples and practical challenge exercises. This provides learners with countless opportunities to practice their Excel skills while discovering new and useful productivity features of Excel for a variety of business contexts.\n\nSpreadsheet software is one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. At a time when digital skills jobs are growing much faster than non-digital jobs, make sure to position yourself ahead of the rest by adding Excel skills to your employment portfolio.Microsoft Excel; Chart; Sorting; Analysis; Data Analysis; Spreadsheet; Leadership and Management; Keyboard Shortcut; Data Management; Data VisualizationExcel Skills for Business 1 This specialization is intended for anyone who seeks to develop one of the most critical and fundamental digital skills today. Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In the United States alone, millions of job advertisements requiring Excel skills are posted every day. Research by Burning Glass Technologies and Capital One shows that digital skills lead to higher income and better employment opportunities. At a time when digital skills jobs are growing much faster than non-digital jobs, completing this specialization will position you way ahead of others.\n\nIn this Specialization, learners develop advanced Excel Skills for Business. Upon completing the four courses in this Specialization, learners can design sophisticated spreadsheets, including professional dashboards, and perform complex calculations using advanced Excel features and techniques. Learners have acquired the skills to manage large datasets efficiently, extract meaningful information from datasets, present data and extract information effectively. In addition, learners have mastered the skills needed to validate data and prevent errors in spreadsheets, create automation, apply advanced formulas and conditional logic to help make decisions and create spreadsheets that help forecast and model data.[10.9, 21.1] Hungarian; Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Excel Skills for Business: Intermediate I Macquarie UniversityBeginner 18,6 4,9 Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In the United States alone, millions of job advertisements requiring Excel skills are posted every day. Research by Burning Glass Technologies and Capital One shows that digitals skills lead to higher income and better employment opportunities at a time when digital skills job are growing much faster than non-digital jobs.\n\nIn this second course of our Excel specialization Excel Skills for Business you will build on the strong foundations of the Essentials course. Intermediate Skills I will expand your Excel knowledge to new horizons. You are going to discover a whole range of skills and techniques that will become a standard component of your everyday use of Excel. In this course, you will build a solid layer of more advanced skills so you can manage large datasets and create meaningful reports. These key techniques and tools will allow you to add a sophisticated layer of automation and efficiency to your everyday tasks in Excel.\n\nOnce again, we have brought together a great teaching team that will be with you every step of the way. Prashan and Nicky will guide you through each week (and I am even going to make a guest appearance in Week 5 to help you learn about my favourite tool in Excel - shh, no spoilers!). Work through each new challenge step-by-step and in no time you will surprise yourself by how far you have come. This time around, we are going to follow Uma's trials and tribulations as she is trying to find her feet in a new position in the fictitious company PushPin. For those of you who have done the Essentials course, you will already be familiar with the company. Working through her challenges which are all too common ones that we encounter everyday, will help you to more easily relate to the skills and techniques learned in each week and apply them to familiar and new contexts.Pivot Table; Microsoft Excel; Chart; Pivot Chart; Concatenation; Analysis; Data Analysis; Databases; Table (Database); Euler'S Totient FunctionExcel Skills for Business 2 This specialization is intended for anyone who seeks to develop one of the most critical and fundamental digital skills today. Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In the United States alone, millions of job advertisements requiring Excel skills are posted every day. Research by Burning Glass Technologies and Capital One shows that digital skills lead to higher income and better employment opportunities. At a time when digital skills jobs are growing much faster than non-digital jobs, completing this specialization will position you way ahead of others.\n\nIn this Specialization, learners develop advanced Excel Skills for Business. Upon completing the four courses in this Specialization, learners can design sophisticated spreadsheets, including professional dashboards, and perform complex calculations using advanced Excel features and techniques. Learners have acquired the skills to manage large datasets efficiently, extract meaningful information from datasets, present data and extract information effectively. In addition, learners have mastered the skills needed to validate data and prevent errors in spreadsheets, create automation, apply advanced formulas and conditional logic to help make decisions and create spreadsheets that help forecast and model data.[11.8, 23.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; HungarianEnglish business business-essentials
Excel Skills for Business: Intermediate II Macquarie UniversityAdvanced 18,5 4,8 Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In this third course of our Excel specialization Excel Skills for Business you will delve deeper into some of the most powerful features Excel has to offer. When you have successfully completed the course you will be able to\n\nCheck for and prevent errors in spreadsheets; \nCreate powerful automation in spreadsheets; \nApply advanced formulas and conditional logic to help make informed business decisions; and\nCreate spreadsheets that help forecast and model data. \n\nOnce again, we have brought together a great teaching team that will be with you every step of the way. Nicky, Prashan and myself will guide you through each week. As we are exploring these more advanced topics, we are following Alex who is an Excel consultant called in by businesses that experience issues with their spreadsheets.Microsoft Excel; Macro (Computer Science); Microsoft Excel Macro; Lookup Table; Data Validation; Microsoft Excel Vba; Data Model; Solver; Modeling; IndexExcel Skills for Business 3 This specialization is intended for anyone who seeks to develop one of the most critical and fundamental digital skills today. Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In the United States alone, millions of job advertisements requiring Excel skills are posted every day. Research by Burning Glass Technologies and Capital One shows that digital skills lead to higher income and better employment opportunities. At a time when digital skills jobs are growing much faster than non-digital jobs, completing this specialization will position you way ahead of others.\n\nIn this Specialization, learners develop advanced Excel Skills for Business. Upon completing the four courses in this Specialization, learners can design sophisticated spreadsheets, including professional dashboards, and perform complex calculations using advanced Excel features and techniques. Learners have acquired the skills to manage large datasets efficiently, extract meaningful information from datasets, present data and extract information effectively. In addition, learners have mastered the skills needed to validate data and prevent errors in spreadsheets, create automation, apply advanced formulas and conditional logic to help make decisions and create spreadsheets that help forecast and model data.[11.2, 24.1] Arabic; French; Russian; Spanish; Portuguese; Italian; Vietnamese; GermanEnglish business business-essentials
Excel Skills for Business: Advanced Macquarie UniversityAdvanced 15,7 4,6 Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces around the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. Across the globe, millions of job advertisements requiring Excel skills are posted every day. At a time when digital skills jobs are growing much faster than non-digital jobs, completing this course will position you ahead of others, so keep reading.\n\nIn this last course of our Specialization Excel Skills for Business you will build on the strong foundations of the first three courses: Essentials, Intermediate I + II.  In the Advanced course, we will prepare you to become a power user of Excel - this is your last step before specializing at a professional level. The topics we have prepared will challenge you as you learn how to use advanced formula techniques and sophisticated lookups. You will clean and prepare data for analysis, and learn how to work with dates and financial functions. An in-depth look at spreadsheet design and documentation will prepare you for our big finale, where you will learn how to build professional dashboards in Excel.Microsoft Excel; Finance; Lookup Table; Financial Modeling; Euler'S Totient Function; Modeling; Analysis; Spreadsheet; Data Model; Extract, Transform, LoadExcel Skills for Business 4 This specialization is intended for anyone who seeks to develop one of the most critical and fundamental digital skills today. Spreadsheet software remains one of the most ubiquitous pieces of software used in workplaces across the world. Learning to confidently operate this software means adding a highly valuable asset to your employability portfolio. In the United States alone, millions of job advertisements requiring Excel skills are posted every day. Research by Burning Glass Technologies and Capital One shows that digital skills lead to higher income and better employment opportunities. At a time when digital skills jobs are growing much faster than non-digital jobs, completing this specialization will position you way ahead of others.\n\nIn this Specialization, learners develop advanced Excel Skills for Business. Upon completing the four courses in this Specialization, learners can design sophisticated spreadsheets, including professional dashboards, and perform complex calculations using advanced Excel features and techniques. Learners have acquired the skills to manage large datasets efficiently, extract meaningful information from datasets, present data and extract information effectively. In addition, learners have mastered the skills needed to validate data and prevent errors in spreadsheets, create automation, apply advanced formulas and conditional logic to help make decisions and create spreadsheets that help forecast and model data.[7.5, 21.5] Arabic; French; Hungarian; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Excel Fundamentals for Data Analysis Macquarie UniversityAdvanced 15,5 4,7 As data becomes the modern currency, so the ability to analyse the data quickly and accurately has become of paramount importance. Excel with its extraordinarily broad range of features and capabilities is one of the most widely used programs for doing this. In the first course of our Excel Skills for Data Analysis and Visualization Specialization, you will learn the fundamentals of Excel for data analysis. When you have completed the course, you will be able to use a range of Excel tools and functions to clean and prepare data for analysis; automate data analysis with the help of Named Ranges and Tables; and use logical and lookup functions to transform, link and categorise data.\n\nThis course will enable you to build a strong foundation in the fundamentals, helping you to be more efficient in your day-to-day and developing the necessary skills to work with the more advanced techniques used in later courses. To make the content easy to relate to and to personalize the learning experience, we are going to follow Zara's journey through the course. Who is Zara? Well, she is no-one and everyone. You will find that Zara's trials and tribulations sound familiar, and together with Zara, you will develop your Excel skills along the way — and, importantly, have some fun doing it.\n\nThe Excel Skills for Data Analytics and Visualization courses are the sequel to one of most successful specializations on Coursera, Excel Skills for Business, which has attracted hundreds of thousands of learners and top ratings. Transform your skills, your confidence, and your opportunities by adding this new set of skills to your repertoire.Microsoft Excel; Analysis; Data Analysis; Data Manipulation; Lookup Table; Leadership and Management; Analytics; Spreadsheet; Numbers (Spreadsheet); SQLExcel Skills for Data Analytics and Visualization1 As data becomes the modern currency, so the ability to quickly and accurately analyse data has become of paramount importance. Therefore, data analytics and visualization are two of the most sought after skills for high paying jobs with strong future growth prospects. According to an IBM report, the Excel tools for data analytics and visualization are among the top 10 competencies projected to show double-digit growth in their demand. This course will help you develop your analytical and visualization skills so that you not only improve your current work performance but also expand your future job prospects.\n\nUpon completing this specialization, you will be able to bring data to life using advanced Excel functions, creative visualizations, and powerful automation features. These courses will equip you with a comprehensive set of tools for transforming, linking, and analysing data. You will master a broad range of charts and create stunning interactive dashboards. Finally, you will explore a new dimension in Excel with PowerPivot, Get and Transform, and DAX. Harnessing the power of an underlying database engine, we will remove the 1,048,576 row limitation, completely automate data transformation, create data models to effectively link data, and open the gateway to Power Business Intelligence.[9.4, 20.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Data Visualization in Excel Macquarie UniversityAdvanced 13,2 4,9 In an age now driven by "big data", we need to cut through the noise and present key information in a way that can be quickly consumed and acted upon making data visualization an increasingly important skill. Visualizations need to not only present data in an easy to understand and attractive way, but they must also provide context for the data, tell a story, achieving that fine balance between form and function. Excel has many rivals in this space, but it is still an excellent choice, particularly if it's where your data resides. It offers a wealth of tools for creating visualizations other than charts and the chart options available are constantly increasing and improving, so the newer versions now include waterfall charts, sunburst diagrams and even map charts. But what sets Excel apart is its flexibility, it gives us total creative control over our designs so if needed we could produce our own animated custom chart to tell the right story for our data.\n\nOver five weeks we will explore Excel's rich selection of visualization tools using practical case studies as seen through the eyes of Rohan, an environmental analyst. Rohan is required to produce visualizations that will show trends, forecasts, breakdowns and comparisons for a large variety of environmental data sets. As well as utilising the usual chart types he wants to use conditional formats, sparklines, specialised charts and even create his own animated charts and infographics. In some cases, he will also need to prepare the data using pivot tables to drill down and answer very specific questions. We are going to help him achieve all this and present our finished visualizations in attractive reports and dashboards that use tools like slicers and macros for automation and interactivity.\n\nThese are the topics we will cover:\nWeek 1: \tDynamic visualizations with conditional formatting, custom number formatting, sparklines and macros\nWeek 2: \tCharting techniques for telling the right story\nWeek 3: \tCreating specialised and custom charts\nWeek 4: \tSummarising and filtering data with pivot tables and pivot charts\nWeek 5: \tCreating interactive dashboards in Excel\n\nThis is the second course in our Specialization on Data Analytics and Visualization. The first course: Excel Fundamentals for Data Analysis, covers data preparation and cleaning but also teaches some of the prerequisites for this course like tables and named ranges as well as text, lookup and logical functions. To get the most out of this course we would recommend you do the first course or have experience with these topics. In this course we focus on Data Visualization in Excel, join us for this exciting journey.Data Visualization; Microsoft Excel; Data Analysis; SQL; General Statistics; Infographics; Mysql; Finance; Analytics; PresentationExcel Skills for Data Analytics and Visualization2 As data becomes the modern currency, so the ability to quickly and accurately analyse data has become of paramount importance. Therefore, data analytics and visualization are two of the most sought after skills for high paying jobs with strong future growth prospects. According to an IBM report, the Excel tools for data analytics and visualization are among the top 10 competencies projected to show double-digit growth in their demand. This course will help you develop your analytical and visualization skills so that you not only improve your current work performance but also expand your future job prospects.\n\nUpon completing this specialization, you will be able to bring data to life using advanced Excel functions, creative visualizations, and powerful automation features. These courses will equip you with a comprehensive set of tools for transforming, linking, and analysing data. You will master a broad range of charts and create stunning interactive dashboards. Finally, you will explore a new dimension in Excel with PowerPivot, Get and Transform, and DAX. Harnessing the power of an underlying database engine, we will remove the 1,048,576 row limitation, completely automate data transformation, create data models to effectively link data, and open the gateway to Power Business Intelligence.[9.0, 16.8] None English business business-essentials
Excel Power Tools for Data Analysis Macquarie UniversityAdvanced 11,3 4,8 Welcome to Excel Power Tools for Data Analysis. In this four-week course, we introduce Power Query, Power Pivot and Power BI, three power tools for transforming, analysing and presenting data.\n\nExcel's ease and flexibility have long made it a tool of choice for doing data analysis, but it does have some inherent limitations: for one, truly "big" data simply does not fit in a spreadsheet and for another, the process of importing and cleaning data can be a repetitive, time-consuming and error-prone. Over the last few years, Microsoft have worked on transforming the end-to-end experience for analysts, and Excel has undergone a major upgrade with the inclusion of Power Query and Power Pivot.\n\nIn this course, we will learn how to use Power Query to automate the process of importing and preparing data for analysis. We will see how Power Pivot revolutionises the actual analysis process by providing us with an analytical database inside the Excel workbook, capable of storing millions of rows, and a powerful modelling language called DAX which allows us to perform advanced analytics on our data. We will finish off by venturing out of Excel and introducing Power BI, which also uses the Power Query and Power BI architecture but allows us to create stunning interactive reports and dashboards.\n\nThis is the third course in our Specialization on Data Analytics and Visualization. The previous courses: Excel Fundamentals for Data Analysis and Data Visualization in Excel, cover data preparation, cleaning, visualisation, and creating dashboards. To get the most out of this course we would recommend you do the previous courses or have experience with these topics. In this course we focus on Excel Power Tools, join us for this exciting journey.\n\nPlease note that Power Query, Power Pivot and Power BI Desktop are only available on the Windows platform, so Mac users will require Bootcamp running Windows or a Virtual machine with a Window O/S. While Power Query is available as an add-in Excel 2010 and 2013, the tools have changed significantly, and this course has only been designed and tested for Excel 2016 and later. For an optimal experience, we recommend Office 365.Microsoft Excel; Data Analysis; SQL; Microsoft Access; Finance; General Statistics; Sales Analysis; Sales Analytics; Transportation Theory (Mathematics); AnalyticsExcel Skills for Data Analytics and Visualization3 As data becomes the modern currency, so the ability to quickly and accurately analyse data has become of paramount importance. Therefore, data analytics and visualization are two of the most sought after skills for high paying jobs with strong future growth prospects. According to an IBM report, the Excel tools for data analytics and visualization are among the top 10 competencies projected to show double-digit growth in their demand. This course will help you develop your analytical and visualization skills so that you not only improve your current work performance but also expand your future job prospects.\n\nUpon completing this specialization, you will be able to bring data to life using advanced Excel functions, creative visualizations, and powerful automation features. These courses will equip you with a comprehensive set of tools for transforming, linking, and analysing data. You will master a broad range of charts and create stunning interactive dashboards. Finally, you will explore a new dimension in Excel with PowerPivot, Get and Transform, and DAX. Harnessing the power of an underlying database engine, we will remove the 1,048,576 row limitation, completely automate data transformation, create data models to effectively link data, and open the gateway to Power Business Intelligence.[7.9, 14.7] None English business business-essentials
Managing Data Analysis Johns Hopkins UniversityBeginner 6,1 4,5 This one-week course describes the process of analyzing data and how to manage that process. We describe the iterative nature of data analysis and the role of stating a sharp question, exploratory data analysis, inference, formal statistical modeling, interpretation, and communication. In addition, we will describe how to direct analytic activities within a team and to drive the data analysis process towards coherent and useful results. \n\nThis is a focused course designed to rapidly get you up to speed on the process of data analysis and how it can be managed. Our goal was to make this as convenient as possible for you without sacrificing any essential content. We've left the technical information aside so that you can focus on managing your team and moving it forward.\n\nAfter completing this course you will know how to….\n\n1. Describe the basic data analysis iteration\n2. Identify different types of questions and translate them to specific datasets\n3. Describe different types of data pulls\n4. Explore datasets to determine if data are appropriate for a given question\n5. Direct model building efforts in common data analyses\n6. Interpret the results from common data analyses\n7. Integrate statistical findings to form coherent data analysis presentations\n\nCommitment: 1 week of study, 4-6 hours\n\nCourse cover image by fdecomite. Creative Commons BY https://flic.kr/p/4HjmvDAnalysis; Data Analysis; Communication; Exploratory Data Analysis; Leadership and Management; Interpretation; Data Management; Inference; Modeling; ProcessExecutive Data Science 3 Assemble the right team, ask the right questions, and avoid the mistakes that derail data science projects.\n\nIn four intensive courses, you will learn what you need to know to begin assembling and leading a data science enterprise, even if you have never worked in data science before. You’ll get a crash course in data science so that you’ll be conversant in the field and understand your role as a leader. You’ll also learn how to recruit, assemble, evaluate, and develop a team with complementary skill sets and roles. You’ll learn the structure of the data science pipeline, the goals of each stage, and how to keep your team on target throughout. Finally, you’ll learn some down-to-earth practical skills that will help you overcome the common challenges that frequently derail data science projects.[3.8, 7.5] Russian; Spanish; Japanese; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business leadership-and-management
Executive Data Science Capstone Johns Hopkins UniversityBeginner 1 4,6 The Executive Data Science Capstone, the specialization’s culminating project, is an opportunity for people who have completed all four EDS courses to apply what they've learned to a real-world scenario developed in collaboration with Zillow, a data-driven online real estate and rental marketplace, and DataCamp, a web-based platform for data science programming. Your task will be to lead a virtual data science team and make key decisions along the way to demonstrate that you have what it takes to shepherd a complex analysis project from start to finish.  For the final project, you will prepare and submit a presentation, which will be evaluated and graded by your fellow capstone participants.\n\nCourse cover image by Luckey_sun. Creative Commons BY-SA https://flic.kr/p/bx1jvULeadership and Management; Data Analysis; Analysis; Data Management; Project; Team Management; Project Management; Data Model; Modeling; EvaluationExecutive Data Science 5 Assemble the right team, ask the right questions, and avoid the mistakes that derail data science projects.\n\nIn four intensive courses, you will learn what you need to know to begin assembling and leading a data science enterprise, even if you have never worked in data science before. You’ll get a crash course in data science so that you’ll be conversant in the field and understand your role as a leader. You’ll also learn how to recruit, assemble, evaluate, and develop a team with complementary skill sets and roles. You’ll learn the structure of the data science pipeline, the goals of each stage, and how to keep your team on target throughout. Finally, you’ll learn some down-to-earth practical skills that will help you overcome the common challenges that frequently derail data science projects.[0.4, 1.1] Thai English business leadership-and-management
Gestión de proyectos: las bases del éxito University of California, IrvineBeginner 6,2 4,6 En este curso se combinan los elementos esenciales de la gestión de proyectos y el liderazgo de equipo en un único contenido. A través de la participación y reflexión en clase, adquirirás una mayor comprensión de las responsabilidades que conlleva el liderazgo y una mejor preparación para aplicar este conocimiento en el entorno de un proyecto.Communication; Resource; Project Plan; Human Resources; Resource Planning; Leadership and Management; Project; Project Management; Planning; LeadershipÉxito Profesional 1 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.7, 8.0] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; EnglishSpanish business leadership-and-management
Trabaja inteligentemente, no más duro: Gestión del tiempo para la productividad personal y profesionalUniversity of California, IrvineBeginner 2,9 4,6 Podrás aplicar los conocimientos que adquieras en cuanto a conciencia personal y profesional, organización y compromiso, y utilizar las herramientas, técnicas y métodos aprendidos para fijarte metas, jerarquizar tareas, programar y delegar, todo con el fin de superar las dificultades asociadas a la gestión del tiempo y mejorar la productividad.Leadership and Management; Time Management; Planning; Organizing (Management); Schedule; Discipline; Priority Queue; Accounting; Personal Branding; Personal AdvertisementÉxito Profesional 2 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[1.7, 3.6] Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; Dutch; Bulgarian; Korean; German; Russian; English; Hindi; JapaneseSpanish business leadership-and-management
Finanzas para profesionales no financieros University of California, IrvineAdvanced 5,7 4,6 Tome las riendas de sus decisiones financieras y aprenda cómo estas repercuten sobre la rentabilidad de su unidad y su organización. En este curso, obtendrá información básica sobre conceptos contables y financieros que le permitirán impulsar el crecimiento de su organización. Cuando termine este curso, habrá adquirido conocimientos generales financieros y una comprensión detallada del impacto de sus decisiones fuera de su área operativa. El contenido del curso incluye ciertos aspectos financieros desde la perspectiva de una persona que no es especialista en finanzas. Entre los temas específicos se incluyen: análisis financiero; planificación, creación de previsiones y elaboración de presupuestos; flujo de efectivo y financiamiento estratégico. Esta clase será interactiva y exigirá la participación activa de los alumnos en actividades relacionadas con las finanzas.Finance; Cost; Financing Cost; Management Consulting; Leadership and Management; Wordmark; Cost Benefit Analysis; Cost Accounting; Benefits; Human LearningÉxito Profesional 3 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.5, 7.2] Russian; English; Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; Korean; GermanSpanish business leadership-and-management
La comunicación laboral en el siglo XXI University of California, IrvineAdvanced 3,9 4,4 En el acelerado ambiente empresarial de hoy en día, a los empleados de todo nivel se les pide que se encarguen cada vez de más tareas, que cumplan más plazos, que asuman más responsabilidad y que se adapten a más innovación. Además de esos retos está la cuestión de la gran diversidad de personas con las que uno trabaja, y que continuamente están cambiando, por lo que es necesario saber manejar las diferencias generacionales, culturales, de sexo y de edad. La comunicación, tanto verbal como no verbal, constituye la base de todo lo que hacemos y decimos y es trascendental en el entorno laboral del siglo XXI. Afortunadamente, es posible aprender a comunicarse, y con la instrucción adecuada uno puede mejorar. El propósito de este curso es sensibilizar a los alumnos sobre la importancia de la comunicación en el lugar de trabajo y enseñarles nuevas destrezas interpersonales, a fin de que se vuelvan en general mejores comunicadores. Estos son algunos de los temas tratados: proceso y funciones de la comunicación, patrones conductuales, percepción de la realidad, señales verbales y no verbales, confianza, asertividad, tacto, control de la ira, críticas y observaciones positivas, resolución de conflictos, creación de equipos, liderazgo, entrevistas, empleo eficaz de la tecnología (correo electrónico, Skype, mensajes de texto, etc.) para comunicarse.Communication; Human Communication; Cross-Cultural Communication; Personal Advertisement; Intercultural Communication; Confidence; Cmos; Persona (User Experience); Gustave Le BonÉxito Profesional 4 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[2.2, 5.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; EnglishSpanish business leadership-and-management
Redacción de documentos empresariales de gran impactoUniversity of California, IrvineAdvanced 5,5 4,4 En el ambiente empresarial, el saber escribir con eficacia es una poderosa herramienta. Aprende a expresar tus pensamientos de una manera clara y concisa para que las personas que lean lo que escribes capten mejor tus ideas. Mejora tu capacidad de redactar documentos empresariales aprendiendo a escoger el formato y el medio idóneo según para quién escribas, a adaptar tu estilo a la situación, a determinar tu objetivo y a comunicarlo con claridad. También aprenderás a detectar, corregir y evitar los fallos más comunes y adquirirás una experiencia muy valiosa analizando, redactando y revisando una amplia gama de documentos empresariales. Ya sea que escribas una simple nota para tu oficina o una propuesta de negocio de 20 páginas, redáctala bien y verás cómo aumenta su eficacia.Personal Advertisement; Advertising; Confidence; Cmos; Grammar; Yottabyte; Gustave Le BonÉxito Profesional 5 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.0, 7.4] French; Portuguese; Italian; Vietnamese; German; Russian; English; ArabicSpanish business business-essentials
El arte de negociar University of California, IrvineAdvanced 5 4,6 Empleados de todo nivel y con cargos de todo tipo pueden aplicar a diario el arte de negociar. Los alumnos adquieren una visión actual de las estrategias y tácticas de negociación, aprenden lo que significa negociar y se familiarizan con diversos tipos de negociaciones, como regateos a ultranza, gana-ganas, negociaciones en nombre de una organización y negociaciones a título individual. En el curso se analizan los rasgos personales y la conducta de un negociador eficaz y se habla de cómo el empoderamiento, una posición de fuerza y la autoridad que uno tenga afectan la marcha y el resultado de una negociación. También se aborda la importancia de hacer una buena planificación y preparación antes de una reunión de negociación.Negotiation; Communication; Planning; I-Deas; Ordered Pair; Confidence; Wimax; Denominación De Origen; Gustave Le BonÉxito Profesional 6 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.0, 6.3] Portuguese; Arabic; French; Italian; Vietnamese; German; Russian; EnglishSpanish business leadership-and-management
Cómo resolver problemas y tomar decisiones con eficaciaUniversity of California, IrvineAdvanced 5 4,6 El pensamiento crítico (la aplicación de métodos científicos y del razonamiento lógico) constituye la base para resolver problemas y tomar decisiones con eficacia. El pensamiento crítico nos permite evitar escollos frecuentes, verificar la validez de nuestras creencias y suposiciones y corregir las distorsiones que pueden haberse producido en nuestros procesos mentales. Con este curso adquirirás la confianza para evaluar acertadamente los problemas, sopesar soluciones alternativas y prever probables riesgos. Aprenderás a usar el análisis, la síntesis y las preguntas positivas para abordar problemas tanto individuales como organizacionales y cultivarás el pensamiento crítico que se necesita en estos tiempos turbulentos. Mediante estudios de caso y de situaciones en que se han visto otros alumnos, se exploran modelos exitosos y métodos de probada eficacia que son fácilmente reproducibles en el trabajo.Problem Solving; Personal Advertisement; Analytics; Advertising; Leadership; Leadership and Management; Planning; Change Management; Data Analysis; CausalityÉxito Profesional 8 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.0, 6.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; EnglishSpanish business leadership-and-management
Fundamentos del Emprendimiento: Pensamiento y AcciónUniversity of California, IrvineAdvanced 5 4,7 El éxito en los negocios puede aumentar enormemente cuando se comprenden las características de emprendimiento claves y las soluciones basadas en las competencias. En este curso interactivo se brinda el conocimiento que los emprendedores potenciales necesitan para tener éxito en una oportunidad empresarial. Entre los temas se incluyen los siguientes: cómo evaluar de la mejor manera posible la creatividad, la oportunidad y la viabilidad; estrategias de negocios para nuevos emprendimientos; la importancia de un plan de negocios; cómo alcanzar el éxito en un nuevo negocio. Al finalizar el curso, los estudiantes contarán con las aptitudes y la confianza necesarias para evaluar la puesta en marcha de un negocio, y adquirirán un enfoque más emprendedor respecto de la manera de aproximarse al papel que desempeñarán si deciden trabajar en organizaciones.Leadership; Leadership and Management; Entrepreneurship; Marketing; Flow Network; Cash Flow; Organizing (Management); Strategic Management; Software; Cash Flow StatementÉxito Profesional 9 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[3.1, 6.4] Arabic; French; Portuguese; Czech; Italian; Vietnamese; German; Urdu; Russian; Indonesian; English; TeluguSpanish business leadership-and-management
Proyecto Final de Éxito Profesional University of California, IrvineBeginner 3,6 4,4 El propósito del Proyecto Final de la Programa Especializado de Éxito Profesional es que apliques a una experiencia personal los métodos y las técnicas que has aprendido en la serie de cursos, dándote una manera de comunicar tu valor a empleadores potenciales. Centrarás tus habilidades de comunicación, dirección, negociación, resolución de problemas, redacción empresarial, gestión del tiempo, finanzas, emprendimiento y gestión de proyecto en un único proyecto que demostrará tu preparación profesional.Denominación De Origen; Gustave Le BonÉxito Profesional 10 Esta serie de cursos te ayudará a construir, desarrollar y perfeccionar, las habilidades esenciales que se necesitan para mejorar tu capacidad de inserción laboral y tu progreso, en el dinámico mundo laboral actual. Los cursos de este Programa Especializado se pueden realizar en cualquier orden. Cada curso se puede realizar también de forma independiente. El Programa Especializado concluye con un Proyecto Final que te dará la oportunidad de integrar y aplicar las habilidades adquiridas a través de los cursos, a tus necesidades personales y a las de tu organización.[1.5, 4.5] None Spanish business business-essentials
Introduction to Social Media Marketing Facebook Beginner 13,2 4,8 This course lays the foundation of social media marketing. You’ll learn what social media marketing entails, including the history and the different social media channels that exist. You’ll learn how to select a social media channel that fits your needs, set goals and success metrics, and determine who your target audience is.\n\nBy the end of this course, you will be able to: \n• Understand the landscape of traditional, digital, and social media marketing\n• Understand how to become certified as a Digital Marketing Associate \n• Understand the major social media platforms, how they function, and what role they play in marketing\n• Create SMART goals and identify KPIs\n• Define your target audience and their customer journey\n• Choose the right social media platforms and learn how to create social media policies\n\nWhatever level of knowledge you start with, this course will help you build a solid foundation for social media marketing and gain applicable skills that will allow you to make your social media marketing efforts more successful and noticeable.\n\nLearners don't need marketing experience, but should have basic internet navigation skills and be eager to participate and connect in social media.  Learners must have a Facebook account and an Instagram account helps.Marketing; Social Media; Media Market; Social Media Marketing; Strategy; Social Media Platforms; Audience; Market (Economics); Marketing Strategy; Target AudienceFacebook Social Media Marketing1 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[8.9, 16.1] Arabic; French; Russian; Spanish; Italian; Portuguese; Vietnamese; GermanEnglish business marketing
Social Media Management Facebook Beginner 12,9 4,9 This course equips you with critical content creation and management skills. You’ll learn how to create effective social media posts and how to create a strong brand to help you build a social media presence. You’ll also learn how to establish an ongoing process to manage your content. This includes setting up a content calendar, managing and moderating your posts, analyzing data for insights and iteration, and how to increase post effectiveness. You will end the course with real-world application of your skills through a content management project.\n\nBy the end of this course, you will be able to: \n• Establish and manage a social media presence \n• Create a Facebook business page and an Instagram account for business\n• Understand how and why to create content for social media \n• Create a brand, tone, and voice for a social media presence\n• Manage a content calendar for your social media presence\n• Evaluate the performance of your content on social media and to iterate and optimize the performance\n• Create a content calendar for your social media presence\n• Manage social media content using real world data\n\nThis course is intended for people who want to learn how to create and manage a business presence on social media, including creating content, interacting and engaging with customers on social media and evaluating the results of different posts.  \n\nLearners don't need marketing experience, but they have basic internet navigation skills and are eager to participate and connect in social media.  Having a Facebook or Instagram account helps and ideally learners already completed course 1 (Introduction to Social Media Marketing) in this program.Marketing; Media Market; Social Media Marketing; Leadership and Management; Content Creation; Planning; Media Planning; Social Media Planning; Social Media Platforms; Social MediaFacebook Social Media Marketing2 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[8.9, 15.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Fundamentals of Social Media Advertising Facebook Advanced 8,2 4,8 This course takes a deep dive into paid advertising on social media. Learn how to start advertising on platforms like Facebook and Instagram by developing effective ads. Learn how to work with design teams by capturing the essence of your ad campaign in a creative brief, and understand how privacy policies may affect your ads. Complete the course with a project where you will produce a creative brief with assets you would deliver to a design team for your ad campaign. You’ll also create your first social media ad. \n\nBy the end of this course you will be able to:\n• Determine why and when to invest in paid advertising on social media \n• Understand the anatomy of a social media ad and how they differ from organic posts\n• Evaluate on which platforms to run social media ad campaigns and what makes an ad effective\n• Craft compelling and effective visuals and copy for social media ads\n• Learn how to collaborate effectively with others through creative briefs\n• Build foundational understanding for data, data-based advertising and privacy protection\n• Build an ad directly from your Facebook Business Page and your Instagram Business Account\n• Use Instagram Stories Ads effectively to connect with customers\n• Write a creative brief and create a social media ad\n\nThis course is intended for people who want to learn how to create and manage ads on social media. Learners don't need marketing experience, but they have basic internet navigation skills and are eager to participate and connect in social media.  Having a Facebook or Instagram account helps and ideally learners have already completed course 1 (Introduction to Social Media Marketing) and 2 (Social Media Management) in this program.Social Media; Advertising; Social Media Marketing; Marketing; Media Market; Creative Brief; Strategy; Digital Advertising; Advertising Strategy; Advertising CampaignsFacebook Social Media Marketing3 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[5.5, 10.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Advertising with Facebook Facebook Advanced 9,1 4,8 This course will establish you as an expert in Facebook Ads Manager. Learn how to structure campaigns in Ads Manager by selecting ad objectives, target audience, budget, and placement that fit your unique goals. Learn to create and manage ads across Facebook and Instagram and evaluate and optimize the results of your Ads Manager campaigns.  You will end the course by creating an actual ad campaign in Facebook Ads Manager to expand not only your knowledge, but your social media marketing portfolio. \n \nBy the end of this course, you will be able to:\n• Structure campaigns in Facebook Ads Manager\n• Identify the major components and elements of an ad in Facebook Ads Manager\n• Build an ad that aligns with your marketing objectives and target it to your intended audience\n• Set a budget, placement, and schedule for your ads in Facebook Ads Manager\n• Edit and troubleshoot your ads in Facebook Ads Manager\n \nThis course is intended for people who want to learn how to use Facebook Ads Manager to create, manage and optimize campaigns on Facebook and Instagram. Learners don't need marketing experience, but they have basic internet navigation skills and are eager to participate and connect in social media.  \n\nLearners must have a Facebook account and an Instagram account helps. Ideally, learners have already completed the four previous courses in this program.Advertising; Marketing; Advertising Campaigns; Social Media; Social Media Marketing; Media Market; Digital Marketing; Leadership and Management; Advertising Budgeting; Digital AdvertisingFacebook Social Media Marketing4 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[5.8, 11.3] Arabic; French; Portuguese; Russian; SpanishEnglish business marketing
Measure and Optimize Social Media Marketing CampaignsFacebook Advanced 7,9 4,9 This course provides you with the skills to optimize your social media marketing efforts. Learn to evaluate and interpret the results of your advertising campaigns. Learn how to assess advertising effectiveness through lift studies and optimize your campaigns with split testing. Understand how advertising effectiveness is measured across platforms and devices, learn how to evaluate the ROI of your marketing, and master how to communicate your social media marketing results to others in the company.  \n\nBy the end of this course, you will be able to:\n• Analyze dashboards and evaluate ROI from your social media marketing efforts\n• Understand different techniques used to optimize marketing campaigns, such as attribution and marketing mix models\n• Implement an A/B test to optimize your campaign\n• Present and communicate the results of your campaign to a team\n\nThis course is for people who want to learn how to analyze their campaign marketing results, optimize their campaigns, and effectively communicate findings to their teams. Learners don't need marketing experience but should have basic internet navigation skills and be eager to participate and connect on social media. Having a Facebook or Instagram account helps, and ideally, learners have already completed the four previous courses in this program.\n\nThis course will be followed by the Facebook Social Media Marketing Capstone course, the final course of this certification, in which learners will take the Digital Marketing Associate Certification Exam and complete a Capstone project to receive their Facebook Social Media Marketing Professional Certificate.Marketing; Social Media; Measurement; Media Market; Social Media Marketing; Analysis; Digital Marketing; Mathematical Optimization; Presentation; Data AnalysisFacebook Social Media Marketing5 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[5.1, 9.9] None English business marketing
Facebook Social Media Marketing Capstone Facebook Beginner 3,8 4,8 In this capstone course, you will practice creating a presentation on the marketing campaign you’ve been developing throughout the program with a project where you will gain hands-on experience with communicating results and formulating recommendations based on the results of a social marketing campaign. In addition, you will sign up for and take the Facebook Digital Marketing Associate Certification Exam and receive your Digital Marketing Associate Certification from Facebook. After successfully completing your project and passing the Facebook exam, you will receive your Coursera certificate of completion for the Facebook Social Media Marketing Professional Certificate Program. \n\nBy the end of this course, you will be able to:\n• Present and communicate the results of a campaign to a team\n• Complete the Digital Marketing Associate Certification Exam\n\nThis course is for people who have completed all 5 previous courses of the Facebook Social Media Marketing Professional Certificate and are ready to take their Digital Marketing Associate Certification Exam and complete a Capstone project to receive their Facebook Social Media Marketing Professional Certificate. \nIn order to take the exam, learners must have access to a Mac or PC with a webcam.Media Market; Social Media; Marketing; Social Media Marketing; Advertising; Project; Communication; Presentation; Social Media Platforms; Leadership and ManagementFacebook Social Media Marketing6 Whether you’ve been tinkering with social media platforms for your business already or are completely new to the field of digital marketing, you’ve come to the right place. This six-course program, developed by digital marketing experts at Aptly together with Facebook marketers, includes industry-relevant curriculum designed to prepare you for an entry-level role in social media marketing.\n\nAfter an introduction to digital marketing and the main social media platforms, you’ll learn to establish an online presence, create posts, build a following, and manage your social media accounts. You’ll develop skills in creating and managing advertising campaigns in social media and learn to evaluate the results of your marketing efforts.\n\nMost importantly, throughout the program you’ll get to practice your new skills through hands-on projects, the results of which you can showcase through a portfolio of your work. Upon successful completion of the program, you’ll earn both the Coursera and the Facebook Digital Marketing Associate Certification, proving your skills in social media marketing and in the use of Facebook Ads Manager.[2.1, 4.7] Spanish; Portuguese; ArabicEnglish business marketing
Finance for Everyone: Decisions McMaster UniversityBeginner 7 4,7 Finance for Everyone: Decisions will introduce you to the workings of the free markets and  the foundations of finance.  You will learn how free markets and their “creative destruction” provide the architecture for  the global economy and how those same markets move money in ways that create and destroy wealth. Your financial toolkit will include timeless concepts like compounding, discounting, annuities, effective interest rates, and more.  You will also learn how to simplify important financial calculations and apply that knowledge  to real-life decisions that can influence everything from how you pay for your car to where you live. Through peer review you will publish your view on an issue important to you. You will also discover how your applied decisions connect to bigger questions relating to changing market conditions as you prepare for the second course in F4E: Markets.Finance; Financial Literacy; Personal Finance; Market (Economics); Personal Advertisement; Interest; Financial Plan; Present Value; Debt; Future ValueFinance for Everyone 1 Watch this intro video to learn more about the Specialization curriculum and Capstone Project!\n\nThe Finance for Everyone Specialization will help you learn the language of finance and understand how the flow of money relates to the most important key social issues influencing our lives and communities. You’ll examine the connections between global and local finance; the flow of assets through businesses, governments, and other institutions; and the commodity, bond, and equity market dynamics that create and destroy financial value. When you complete the Specialization, you’ll be able to better understand both global financial news and your own personal financial decisions.[1.9, 10.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Finance for Everyone: Markets McMaster UniversityBeginner 4,7 4,7 Markets begins with one of the most common and important elements of the financial system – interest rates.  You will learn why interest rates have always been a key barometer in determining the value of everything.  You will explore the changing influence of interest rates; the impact of interest rates on consumption, investment and economic growth; and the bizarre realities of negative interest rates. Markets explains how interest rates change the value of all financial instruments, highlighting the role of the bond and stock markets that have toppled empires.  We take a closer look at the equity pricing models and equity markets that reverberate across the globe, and explore everything from the first stock ever issued – by the Dutch East India Company – to the little-understood but powerful derivative securities market.  By the end of the course, you will have developed insight into the intersections of the financial markets with worlds of policy, politics, and power. You will have demonstrated that insight by teaching an important financial concept and translating a financial product or transaction to someone who will clearly benefit from your advice.Market (Economics); Finance; Stock; Financial Markets; Stock Market; Interest; Interest Rate; Algorithmic Trading; Steady-State Economy; DerivativeFinance for Everyone 2 Watch this intro video to learn more about the Specialization curriculum and Capstone Project!\n\nThe Finance for Everyone Specialization will help you learn the language of finance and understand how the flow of money relates to the most important key social issues influencing our lives and communities. You’ll examine the connections between global and local finance; the flow of assets through businesses, governments, and other institutions; and the commodity, bond, and equity market dynamics that create and destroy financial value. When you complete the Specialization, you’ll be able to better understand both global financial news and your own personal financial decisions.[1.3, 6.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Finance For Everyone: Value McMaster UniversityBeginner 3,9 4,7 In Value, you will explore the most powerful generator of value in the world – ideas.  Ideas are the engines of productivity, both in the private and public sectors.  You will learn about the universal frameworks that determine how ideas and money interact, leading to the allocation of financial resources.  We will identify components of cash flow for any project, business or venture as the most essential ingredients of value. We also assess the investment techniques used to give life to some ideas while killing others.  This course will help you understand pricing, diversification, uncertainty and even behavioural approaches to dealing with risk.  Using Nobel Prize-winning insights, you will learn how to measure the size of the risk premium and build valuation models. We’ll even connect evidence-based science with common-sense analysis to give you better tools for understanding why values are what they are, and for positioning  yourself more effectively to participate in financial  markets. You will be immersed in case based learning to integrate some of the powerful frameworks introduced in Value.Finance; Market Correction; Investment; Market (Economics); Cash Flow; Market Anomaly; Investment Decisions; Employment; Working Capital; CommunicationFinance for Everyone 3 Watch this intro video to learn more about the Specialization curriculum and Capstone Project!\n\nThe Finance for Everyone Specialization will help you learn the language of finance and understand how the flow of money relates to the most important key social issues influencing our lives and communities. You’ll examine the connections between global and local finance; the flow of assets through businesses, governments, and other institutions; and the commodity, bond, and equity market dynamics that create and destroy financial value. When you complete the Specialization, you’ll be able to better understand both global financial news and your own personal financial decisions.[1.1, 5.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Finance for Everyone: Debt McMaster UniversityAdvanced 4,3 4,7 In Debt, we take on one of the most challenging financial questions that remains unresolved: How much to borrow? We start by demonstrating why using debt has always been and continues to be a great temptation, particularly when borrowing costs are historically low. We identify conditions for selecting the optimal amount of debt for a corporation looking to maximize its value.  You’ll become fluent in related concepts like norms and benchmarks. You will explore these and other factors that influence debt for individuals and for public sector organizations -including governments, who are the largest consumers of debt. Like pollution, debt creates systemic risks even for the people and organizations that don’t create it. This course discusses the imperative of limiting and reducing debt and the costs to all of us if we don’t. We build on case based learning giving you opportunities  to interpret, uncover and acquire financial information that is often hidden or missing. We also summarize important threads from previous courses to give you a deep and cohesive understanding of when debt works for you and when it becomes your worst enemy.Finance; Debt; Financial Literacy; Government Debt; Corporate Bond; Stock; Consumer Debt; Leverage (Finance); Real Estate; Household DebtFinance for Everyone 4 Watch this intro video to learn more about the Specialization curriculum and Capstone Project!\n\nThe Finance for Everyone Specialization will help you learn the language of finance and understand how the flow of money relates to the most important key social issues influencing our lives and communities. You’ll examine the connections between global and local finance; the flow of assets through businesses, governments, and other institutions; and the commodity, bond, and equity market dynamics that create and destroy financial value. When you complete the Specialization, you’ll be able to better understand both global financial news and your own personal financial decisions.[1.3, 5.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Finance for Everyone Capstone Project McMaster UniversityBeginner 5,8 4,6 Each course in F4E offers key insights and knowledge you will be able to apply in real-life situations. You’ll test drive those insights through activities and assessments that will influence your key money Decisions, your participation in financial Markets, your experience in preserving or creating Value, and in managing Debt. These activities are designed to immerse you in financial thinking by giving you a safe environment for buying and selling and for making, creating, simulating, writing, and teaching. Each activity is a milestone in your learning process and each milestone has a product that will be part of your learning portfolio. The Capstone Project is the culmination of your F4E experience.  It will engage you in a series of scaffolded and reflective exercises focused on a single aspect of the specialization selected by you to match your learning goals, and will help you create a piece of work that reflects your new knowledge and showcases your new skills for your employer, colleagues, friends and family.Leadership; Finance; Project; Planning; Peer Review; Financial Problems; Documents; Asset; Employment; BillingFinance for Everyone 5 Watch this intro video to learn more about the Specialization curriculum and Capstone Project!\n\nThe Finance for Everyone Specialization will help you learn the language of finance and understand how the flow of money relates to the most important key social issues influencing our lives and communities. You’ll examine the connections between global and local finance; the flow of assets through businesses, governments, and other institutions; and the commodity, bond, and equity market dynamics that create and destroy financial value. When you complete the Specialization, you’ll be able to better understand both global financial news and your own personal financial decisions.[2.3, 7.3] French; Portuguese; Russian; SpanishEnglish business finance
Financial Accounting: Foundations University of Illinois at Urbana-ChampaignBeginner 13 4,7 In this course, you will learn foundations of financial accounting information. You will start your journey with a general overview of what financial accounting information is and the main financial statements. You will then learn how to code financial transactions in financial accounting language. In the meantime, you will learn about the most important concept in contemporary financial accounting: accrual accounting. You will then critically analyze how firms recognize revenues. Finally, you will finish the course with an analysis of accounting for short-term assets where you will go into detail on how firms account for accounts receivables and inventories. \n\nUpon successful completion of this course, you will be able to:\n\n•\tUnderstand main financial statements and the financial information they provide\n•\tWrite a financial transaction in financial accounting language and understand how this impacts main financial statements\n•\tUnderstand how accrual accounting and fundamental accounting concepts work\n•\tUnderstand revenue recognition principles and how they impact main financial statements\n•\tAccount for accounts receivables and inventories.  \n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Accounting; Finance; Financial Accounting; Financial Statement; Balance Sheet; Accrual; Inventory; Income; Income Statement; RevenueFinancial Management 1 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[6.4, 16.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Financial Accounting: Advanced Topics University of Illinois at Urbana-ChampaignBeginner 11,5 4,7 In this course, you will explore advanced topics in financial accounting. You will start your journey with accounting for assets with more than one-year life. You will learn in detail how firms account for fixed assets. You will then move to financing of assets and discuss accounting for liabilities. The course will continue with an in-depth exploration of shareholders’ equity. Finally, you will critically evaluate preparation, components, and analysis of cash flows statement. \n\nUpon successful completion of this course, you will be able to:\n•\tAccount for fixed assets\n•\tUnderstand accounting for liabilities\n•\tEvaluate shareholders’ equity section of a balance sheet\n•\tUnderstand preparation and information provided by cash flows statement\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Accounting; Finance; Cash Flow; Flow Network; Financial Accounting; Cash Flow Statement; Flow (Psychology); Asset; Financial Statement; StockFinancial Management 2 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[5.3, 14.8] Arabic; Spanish; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business finance
Investments I: Fundamentals of Performance EvaluationUniversity of Illinois at Urbana-ChampaignIntermediate 26,8 4,7 In this course, we will discuss fundamental principles of trading off risk and return, portfolio optimization, and security pricing. We will study and use risk-return models such as the Capital Asset Pricing Model (CAPM) and multi-factor models to evaluate the performance of various securities and portfolios. Specifically, we will learn how to interpret and estimate regressions that provide us with both a benchmark to use for a security given its risk (determined by its beta), as well as a risk-adjusted measure of the security’s performance (measured by its alpha). Building upon this framework, market efficiency and its implications for patterns in stock returns and the asset-management industry will be discussed. Finally, the course will conclude by connecting investment finance with corporate finance by examining firm valuation techniques such as the use of market multiples and discounted cash flow analysis. The course emphasizes real-world examples and applications in Excel throughout. This course is the first of two on Investments that I am offering online (“Investments II: Lessons and Applications for Investors” is the second course).\n\nThe over-arching goals of this course are to build an understanding of the fundamentals of investment finance and provide an ability to implement key asset-pricing models and firm-valuation techniques in real-world situations. Specifically, upon successful completion of this course, you will be able to:\n•\tExplain the tradeoffs between risk and return\n•\tForm a portfolio of securities and calculate the expected return and standard deviation of that portfolio\n•\tUnderstand the real-world implications of the Separation Theorem of investments\n•\tUse the Capital Asset Pricing Model (CAPM) and 3-Factor Model to evaluate the performance of an asset (like stocks) through regression analysis\n•\tEstimate and interpret the ALPHA (α) and BETA (β) of a security, two statistics commonly reported on financial websites\n•\tDescribe what is meant by market efficiency and what it implies for patterns in stock returns and for the asset-management industry\n•\tUnderstand market multiples and income approaches to valuing a firm and its stock, as well as the sensitivity of each approach to assumptions made\n•\tConduct specific examples of a market multiples valuation and a discounted cash flow valuation\n\nThis course was previously entitled “Financial Evaluation and Strategy: Investments” and was part of a previous specialization entitled "Improving Business and Finances Operations", which is now closed to new learner enrollment. “Financial Evaluation and Strategy: Investments” received an average rating of 4.8 out of 5 based on 199 reviews over the period August 2015 through August 2016. You can view a detailed summary of the ratings and reviews for this course in the Course Overview section. \n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Investment; Finance; Investment Strategy; Strategy; Market (Economics); Stock; Modeling; Valuation (Finance); Asset; PricingFinancial Management 3 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[16.0, 34.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Investments II: Lessons and Applications for InvestorsUniversity of Illinois at Urbana-ChampaignIntermediate 11,6 4,7 In this course, you will start by reviewing the fundamentals of investments, including the trading off of return and risk when forming a portfolio, asset pricing models such as the Capital Asset Pricing Model (CAPM) and the 3-Factor Model, and the efficient market hypothesis.  You will be introduced to the two components of stock returns – dividends and capital gains – and will learn how each are taxed and the incentives provided to investors from a realization-based capital gains tax.  You will examine the investment decisions (and behavioral biases) of participants in defined-contribution (DC) pension plans like 401(k) plans in the U.S. and will learn about the evidence regarding the performance of individual investors in their stock portfolios.  The course concludes by discussing the evidence regarding the performance of actively-managed mutual funds. You will learn about the fees charged to investors by mutual funds and the evidence regarding the relation between fees charged and fund performance.  Segments of the portfolios of mutual funds that may be more likely to outperform and examples of strategies designed to “earn alpha” will also be introduced.\n\nLearners are welcome to take this course even if they have not completed "Investments I: Fundamentals of Performance Evaluation," as the first module contain a review of investment fundamentals and regression analysis to get everyone up to speed.  Also, the course contains several innovative features, including creative out-of-the-studio introductions followed by quick-hitting "Module in 60" countdowns that highlight what will be covered in each module, four "Faculty Focus" interview episodes with leading professors in finance, and a summary of each module done with the help of animations!\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Investment; Finance; Strategy; Investment Strategy; Funds; Investment Decisions; Trading; Valuation (Finance); Efficient-Market Hypothesis; Capital Asset Pricing ModelFinancial Management 4 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[3.5, 16.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Corporate Finance I: Measuring and Promoting Value CreationUniversity of Illinois at Urbana-ChampaignAdvanced 20,7 4,8 In this course you will learn how to use key finance principles to understand and measure business success and to identify and promote true value creation. You will learn how to use accounting information to form key financial ratios to measure a company’s financial health and to manage a company's short-term and long-term liquidity needs.  You will also learn how to use valuation techniques to make sound business investment and acquisition decisions. Finally, you will learn how to incorporate risk and uncertainty into investment decisions and how to evaluate the performance of existing investments.\n\nUpon successful completion of this course you will be able to:\n•\tUnderstand how companies make investment decisions that create value for shareholders\n•\tUse accounting statements to measure the financial health of a company\n•\tForecast and manage a company’s short- and long-term liquidity needs\n•\tMeasure the contribution of a new project or acquisition to shareholder value\n•\tIncorporate risk into investment decisions using the appropriate discount rates\n•\tEvaluate the performance of a company or divisions of a company\n\nThis course was previously entitled Financial Evaluation and Strategy: Corporate Finance. The course received an average rating of 4.7 out of 5 based on 177 reviews over the period of September 2015 through August 2016.  A detailed breakdown of ratings and reviews received for the prior version of the course, which is identical in content to the current course, is provided in the course orientation page.\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Finance; Corporate Bond; Mergers & Acquisitions; Investment; Leadership and Management; Financial Ratio; Financial Plan; Risk; Present Value; Investment DecisionsFinancial Management 5 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[9.7, 27.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Corporate Finance II: Financing Investments and Managing RiskUniversity of Illinois at Urbana-ChampaignIntermediate 14 4,8 In this course you will learn how companies decide on how much debt to take, and whether to raise capital from markets or from banks. You will also learn how to measure and manage credit risk and how to deal with financial distress. You will discuss the mechanics of dividends and share repurchases, and how to choose the best way to return cash to investors. You will also learn how to use derivatives and liquidity management to offset specific sources of financial risk, including currency risks. Finally, You will learn how companies finance merger and acquisition decisions, including leveraged buyouts, and how to incorporate large changes in leverage in standard valuation models.\n\nUpon successful completion of this course, you will be able to:\n\n•\tUnderstand how companies make financing, payout and risk management decisions that create value\n•\tMeasure the effects of leverage on profitability, risk, and valuation\n•\tManage credit risk and financial distress using appropriate financial tools\n•\tUnderstand the links between payout policies and company performance\n•\tUse derivatives and liquidity management to offset financial risks\n•\tPick an appropriate financing package for an M&A or leveraged buyout deal\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Finance; Risk; Corporate Bond; Leadership and Management; Risk Management; Mergers & Acquisitions; Investment; Private Equity; Leveraged Buyout; Financial ManagementFinancial Management 6 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[4.7, 18.9] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business finance
Financial Management Capstone University of Illinois at Urbana-ChampaignIntermediate 6,6 4,8 The Financial Management capstone will provide a learning experience that integrates across all the courses within this specialization. You will analyze a situation taking the vantage point of a company and develop a financial management plan (for instance, a global company working in a specific geography chosen by students’ region or country of residence, or other consideration). You will design a deliverable to create value from the perspective of potential employers while achieving pedagogical and experiential goals. \n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Financial Management; Finance; Leadership and Management; Scanning; Strategy; Communication; Benchmarking; Audience; Strategic Planning; Problem SolvingFinancial Management 7 This Specialization covers the fundamentals of strategic financial management, including financial accounting, investments, and corporate finance. You will learn to evaluate major strategic corporate and investment decisions and to understand capital markets and institutions from a financial perspective, and you will develop an integrated framework for value-based financial management and individual financial decision-making.\n\nThe Financial Management Specialization is part of the University of Illinois iMBA Program. Each course in this Specialization also fulfills a portion of the requirements for a University of Illinois course that can earn you college credit.\n\nWhen you complete the Financial Management Specialization, you will:\n\n· Have a solid foundation in developing an integrated framework for strategic financial decision-making.\n\n· Have a thorough understanding of financial statements and the financial information they provide, and be able to critically evaluate and analyze cash flows statements.\n\n· Understand the management and evaluation of portfolios and firm valuation techniques.\n\n· Understand how to incorporate risk and uncertainty into investment decisions and understand how companies make financing and investment decisions.[2.8, 8.4] Tamil; Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Introduction to Financial Markets Indian School of BusinessBeginner 7,5 4,6 Learn the general concepts of financial markets and economy.  You will see the difference between primary and secondary markets and learn about markets for different products. You will also look at various economic Indicators and their influence on the markets. After completing this course, you will have a much stronger background of financial markets and ready to go to the next stage in the Specialization. This course is designed to help students with very little or no finance background to learn the basics of investments.Market (Economics); Finance; Financial Markets; Stock; Stock Market; Investment; Bond Market; Trading; Foreign Exchange Market; Currency TradingFinancial Markets and Investment Strategy1 The Investment Management Specialization teaches professional asset management of securities using portfolio management and behavioral aspects of finance. Specific topics include: an introduction to the basics of finance, how to evaluate risk and expected return, the behavioral aspect of investment strategy, and current trends.[2.0, 11.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Portfolio and Risk Management Indian School of BusinessBeginner 8,5 4,3 This course teaches you the concepts of risk and expected return. This course presents an overview of the basic concepts and techniques used to construct financial portfolios. You will learn about the investment process and get a very good understanding of economic, industry, and company analyses. We will also look at understanding and interpreting major portfolio management and risk concepts. Through this course, you will discover the basic concepts of Modern Portfolio Theory. \n\nIn the second half of the course we explore the frameworks to measure investment performance, as well as the various measures of investment performance. Finally, you will learn how to measure performance of equity, bonds and hedge funds. After completing this course, you will be able to appreciate the details that go into the creation of investment portfolios.Leadership and Management; Risk Management; Risk; Market (Economics); Market Portfolio; Investment; Finance; Stock; Capital Market Line; Arbitrage Pricing TheoryFinancial Markets and Investment Strategy2 The Investment Management Specialization teaches professional asset management of securities using portfolio management and behavioral aspects of finance. Specific topics include: an introduction to the basics of finance, how to evaluate risk and expected return, the behavioral aspect of investment strategy, and current trends.[1.7, 13.0] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business finance
Behavioral Investing Indian School of BusinessIntermediate 6 4,5 Through this course, you will learn how individuals and firms make financial decisions, and how those decisions might deviate from those predicted by traditional financial or economic theory. \n\nWe will explore the nature of these biases and their origins, using insights from psychology, neurosciences and experimental economics on how the human mind works. From these biases, you will be able to examine how the insights of behavioral finance complement the traditional finance paradigm. We also look at the micro and macro biases. Finally, we will explore how these insights describe more complicated topics such as fat tail events and financial crises.Behavioral Finance; Finance; Bias; Mental Accounting; Ambiguity Aversion; Base Rate Fallacy; Cognitive Bias; Loss Aversion; Investment; Stock MarketFinancial Markets and Investment Strategy3 The Investment Management Specialization teaches professional asset management of securities using portfolio management and behavioral aspects of finance. Specific topics include: an introduction to the basics of finance, how to evaluate risk and expected return, the behavioral aspect of investment strategy, and current trends.[1.5, 9.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
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Investment Strategy Indian School of BusinessAdvanced 6,6 3,9 Discover the basic concepts of needs analysis, investment policy, asset allocation, product selection, portfolio monitoring and re-balancing. We will look at the types of institutional investors - pension funds and insurance companies. You will learn the client management life cycle and dive into portfolio management as a process. You will learn the basic concepts, principles, and the major styles of investing in alternative assets. Finally, we study the impact of digitization on investment strategies.Investment; Asset Allocation; Investment Strategy; Strategy; Hedge (Finance); Asset; Funds; Index Fund; Time Horizon; Alternative AssetFinancial Markets and Investment Strategy4 The Investment Management Specialization teaches professional asset management of securities using portfolio management and behavioral aspects of finance. Specific topics include: an introduction to the basics of finance, how to evaluate risk and expected return, the behavioral aspect of investment strategy, and current trends.[2.2, 9.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Financial Markets and Investment Strategy CapstoneIndian School of BusinessBeginner 3,5 4,6 In the Capstone project, you have to design an investment plan for an individual at three different stages of his life. Depending on the stage of his life the individuals biases, risk preferences and wealth requirements change. You have to keep in mind all of these and design an appropriate investment plan for each stage of his life. You will use the concepts learned in the 4 courses to achieve this target. You should consider different assets and different markets to achieve the investors goals by building an optimal portfolio which matches his profile. In the end you should also evaluate the performance of his portfolio.Sinking Fund; Fee; Employment; Writing; Weighted Arithmetic Mean; Cash Flow; Accounting; Resource; Studentized Residual; Trade-OffFinancial Markets and Investment Strategy5 The Investment Management Specialization teaches professional asset management of securities using portfolio management and behavioral aspects of finance. Specific topics include: an introduction to the basics of finance, how to evaluate risk and expected return, the behavioral aspect of investment strategy, and current trends.[0.9, 4.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Accounting Analysis I: The Role of Accounting as an Information SystemUniversity of Illinois at Urbana-ChampaignAdvanced 17,9 4,9 This course is the first course in a five-course Financial Reporting Specialization that covers the collection, processing, and communication of accounting information (via financial reports) about economic entities to interested parties (i.e., managers and external stakeholders such as stockholders and creditors).  To gain the most relevant knowledge from these courses, learners should have taken a basic accounting course prior to this Specialization (which can be done through Coursera courses, such as any accounting course from the Fundamentals of Accounting Specialization: https://www.coursera.org/specializations/accounting-fundamentals). This Specialization focuses on accounting concepts, principles and theory with an emphasis on problems that arise in applying these concepts for external reporting purposes.  Specific emphasis is placed on measurement of assets, liabilities, equities and income, as well as disclosure of additional information that may assist users understand the financial reports.  \n\nAfter a brief introduction to the course, we will spend time understanding the overall financial accounting structure and standards as well as review the fundamental accounting process used to prepare the financial statements, which will establish a framework for the study of the concepts in the remaining courses in the Financial Reporting Specialization. In this course, we will begin our review of key information included in the Balance Sheet and Income Statement and their related financial disclosures. The Statement of Cash Flows will be introduced briefly with more discussion to follow in later courses of the Specialization.  Also, we will provide a cursory review of key concepts involving time value of money as we will finish this course with focus on revenue recognition, including discussion of the new revenue standard.  We will review the general approach for recognizing revenue, special issues affecting revenue recognition including long-term construction contracts. In addition, we will discuss and review common ratios used in profitability analysis. \n\nThe University of Illinois at Urbana-Champaign, consistently ranked as one of the nation's top three accounting programs, now offers a master’s in accounting at a very affordable tuition rate and is completely online. The iMSA is a full Master of Accountancy program and students graduate with an MS that is highly recognized. Try an open course or two, then apply for admission into the credit-bearing version as you may be eligible to take credit-bearing courses during the application process. If you are missing any prerequisites for the full degree, you can complete Coursera courses to demonstrate readiness and strengthen your application for the iMSA. For more information on this exciting iMSA online program, refer to this link: https://www.coursera.org/degrees/imsaAccounting; Analysis; Finance; Financial Statement; Revenue; Revenue Recognition; Financial Accounting; Accounting Analysis; Ratio Analysis; Financial RatioFinancial Reporting 1 The Financial Reporting Specialization focuses on the role of financial accounting principles and processes in creating and reporting an organization’s financial statements. Learners who complete this specialization will be able to (1) use financial accounting principles to create and/or process an organization’s financial statements and (2) analyze financial statements to assess an organization’s financial position.[7.3, 20.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Accounting Analysis I: Measurement and Disclosure of AssetsUniversity of Illinois at Urbana-ChampaignAdvanced 18,9 4,8 **NOTE: You should complete the Accounting Analysis I: The Role of Accounting as an Information System course or be familiar with the concepts taught there before beginning this course.**\n\nThis course is the second course in a five-course Financial Reporting Specialization that covers the collection, processing, and communication of accounting information (via financial reports) about economic entities to interested parties (i.e., managers and external stakeholders such as stockholders and creditors).  To gain the most relevant knowledge from these courses, learners should have taken a basic accounting course prior to this Specialization (which can be done through Coursera courses, such as any accounting course from the Fundamentals of Accounting Specialization: https://www.coursera.org/specializations/accounting-fundamentals). This Specialization focuses on accounting concepts, principles and theory with an emphasis on problems that arise in applying these concepts for external reporting purposes.  Specific emphasis is placed on measurement of assets, liabilities, equities and income, as well as disclosure of additional information that may assist users understand the financial reports.  \n\nIn this course, we will begin our review of key asset categories underlying the Balance Sheet concepts that were introduced in the previous course.  We will begin our trek down the Balance Sheet by reviewing cash and receivables, which are normally the two assets listed first. We will continue our trek down the Balance Sheet by looking at inventory and long-Lived Assets, which are normally two of the largest asset values. We will review the measurement and reporting issues involving Inventories and the corresponding cost of goods sold expense in the Income Statement. In the latter half of this course we will conclude our review of key asset categories by looking at both tangible and intangible long-lived assets that are so vital to the production of goods and services. This will entail discussion of both acquisition and disposition of property, plant and equipment as well as cost allocation. Next, we will discuss possible impairment of these assets as well as the proper treatment of expenditures made after acquisition. Lastly, we will review how to identify and account for Investments.\n\nThe University of Illinois at Urbana-Champaign, consistently ranked as one of the nation's top three accounting programs, now offers a master’s in accounting at a very affordable tuition rate and is completely online. The iMSA is a full Master of Accountancy program and students graduate with an MS that is highly recognized. Try an open course or two, then apply for admission into the credit-bearing version as you may be eligible to take credit-bearing courses during the application process. If you are missing any prerequisites for the full degree, you can complete Coursera courses to demonstrate readiness and strengthen your application for the iMSA. For more information on this exciting iMSA online program, refer to this link: https://www.coursera.org/degrees/imsaAccounting; Analysis; Asset; Account Analysis; Accounting Analysis; Fair Value; Inventory; Intangible Asset; Average Cost Method; Accounts ReceivableFinancial Reporting 2 The Financial Reporting Specialization focuses on the role of financial accounting principles and processes in creating and reporting an organization’s financial statements. Learners who complete this specialization will be able to (1) use financial accounting principles to create and/or process an organization’s financial statements and (2) analyze financial statements to assess an organization’s financial position.[10.3, 22.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Accounting Analysis II: Measurement and Disclosure of LiabilitiesUniversity of Illinois at Urbana-ChampaignAdvanced 26,1 4,6 This course is the third course in the five-course Financial Reporting Specialization. This course begins with a discussion of current liabilities and contingencies and continues with long-term debt and bonds.  The course next explores accounting model for leases, both lessees and lessors, and a discussion on deferred tax assets and liabilities. Participants will learn the latest accounting standards including the new accounting model for leases effective for public companies in 2019 and private companies in 2020.Accounting; Taxes; Finance; Comprehensive Income; Securitization; Fair Value; Debt; Accounts Payable; Tax Rate; InterestFinancial Reporting 3 The Financial Reporting Specialization focuses on the role of financial accounting principles and processes in creating and reporting an organization’s financial statements. Learners who complete this specialization will be able to (1) use financial accounting principles to create and/or process an organization’s financial statements and (2) analyze financial statements to assess an organization’s financial position.[12.1, 33.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Accounting Analysis II: Accounting for Liabilities and EquityUniversity of Illinois at Urbana-ChampaignAdvanced 20,7 4,7 This course is the fourth course in a five-course Financial Reporting Specialization. This course focuses on the recognition, measurement and subsequent accounting for equity, pensions, share-based compensation and cash flows utilizing the FASB Accounting Standards Codification and other resources.Accounting; Financial Statement; Comprehensive Income; Treasury Stock; Cash Flow; Stock; Cash Flow Statement; Amortization; Stock Split; Stock Appreciation RightFinancial Reporting 4 The Financial Reporting Specialization focuses on the role of financial accounting principles and processes in creating and reporting an organization’s financial statements. Learners who complete this specialization will be able to (1) use financial accounting principles to create and/or process an organization’s financial statements and (2) analyze financial statements to assess an organization’s financial position.[6.6, 27.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Financial Reporting Capstone University of Illinois at Urbana-ChampaignAdvanced 29 4 The Capstone is the culminating project in the Financial Reporting Specialization. You will have the opportunity to combine the concepts and techniques obtained through all the courses in this specialization (Accounting Analysis I: The Role of Accounting as an Information System, Accounting Analysis I: Measurement and Disclosure of Assets, Accounting Analysis II: Measurement and Disclosure of Liabilities, and Accounting Analysis II: Accounting for Liabilities and Equity) and apply them to a real world accounting project. The Capstone project will be 3 weeks long. You must take the Capstone project class after taking all the other courses in this Specialization.Financial Statement; Cost; Evaluation; Taxes; Communication; Expense; Tax Rate; Depreciation; Leadership; ScheduleFinancial Reporting 5 The Financial Reporting Specialization focuses on the role of financial accounting principles and processes in creating and reporting an organization’s financial statements. Learners who complete this specialization will be able to (1) use financial accounting principles to create and/or process an organization’s financial statements and (2) analyze financial statements to assess an organization’s financial position.[14.7, 32.8] French; Portuguese; Russian; SpanishEnglish business business-essentials
The Future of Payment Technologies University of MichiganBeginner 4,7 4,7 Discover the future of payment technology, from mobile payments to tokenization.\n\nIn this course, you will learn new ways of making payments from consumer-to-business (C2B), from consumer-to-consumer (C2C), and from business-to-business (B2B).\n\nYou will explore current payment system technologies to examine their strengths and weaknesses, and understand the ways technological innovation is changing these traditional systems.\n\nYou’ll learn about new front-end innovations like digital wallets and mobile payments and also discover back-end innovations like tokenization, mobile money, and new payment infrastructure.FinTech; Payments; Payment Systems; Finance; Mobile Payments; Fintech In India; India; Innovation; Credit; Credit CardsFinancial Technology (Fintech) Innovations1 This specialization is intended to familiarize learners with a broad range of financial technologies. While finance has always been at the forefront of technological innovation, the financial industry is changing rapidly in the face of new technology. In the past, at the forefront of innovation in finance were central governments and financial institutions. Today, information technology firms and professionals are leading innovation in the financial industry.\n\nOur goal is to show learners the genesis and use cases of the technology. We hope to familiarize professionals sufficiently with the technology that they can utilize and adapt the technologies in their careers.[1.4, 6.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Blockchain and Cryptocurrency Explained University of MichiganBeginner 6,4 4,7 The sudden rise in the value of Bitcoin and other cryptocurrencies, and its subsequent decline, focused the world’s attention on cryptocurrencies as a means of payment. Blockchain technology powers Bitcoin and has been hyped as the next new, transformative technology.\n\nIn this course, we first discuss the technical underpinnings of blockchain and review key concepts such as decentralization and consensus algorithms.\n\nWe then examine blockchain as an asset and review the dynamics of the cryptocurrency markets.\n\nFinally, we examine blockchain as a business solution, with a focus on understanding business cases in which blockchain does and does not make sense.BlockChain; Cryptocurrency; Bitcoin; Ethereum; Cryptography; FinTech; Technical Analysis; Foreign Exchange Market; Trading; Wealth ManagementFinancial Technology (Fintech) Innovations2 This specialization is intended to familiarize learners with a broad range of financial technologies. While finance has always been at the forefront of technological innovation, the financial industry is changing rapidly in the face of new technology. In the past, at the forefront of innovation in finance were central governments and financial institutions. Today, information technology firms and professionals are leading innovation in the financial industry.\n\nOur goal is to show learners the genesis and use cases of the technology. We hope to familiarize professionals sufficiently with the technology that they can utilize and adapt the technologies in their careers.[3.2, 8.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Raising Capital: Credit Tech, Coin Offerings, and CrowdfundingUniversity of MichiganAdvanced 4,1 4,7 Consider the benefits and challenges of disruptive capital-raising technology.\n\nAdvances in technology have both systematized and democratized consumers’ and business’ access to capital. In this course, you will explore the ways in which technology has transformed access to consumer credit and access to seed capital for business projects.\n\nYou will examine disruptive technologies in credit scoring, raising capital through tokenization, and the evolution of crowdfunding for both debt and equity financing.\n\nYou will also learn how to differentiate between crypto-based capital-raising models.FinTech; BlockChain; Wealth Management; Cryptocurrency; E-Commerce; Mobile Payments; Payment Systems; Strategy; Stock; ModelingFinancial Technology (Fintech) Innovations3 This specialization is intended to familiarize learners with a broad range of financial technologies. While finance has always been at the forefront of technological innovation, the financial industry is changing rapidly in the face of new technology. In the past, at the forefront of innovation in finance were central governments and financial institutions. Today, information technology firms and professionals are leading innovation in the financial industry.\n\nOur goal is to show learners the genesis and use cases of the technology. We hope to familiarize professionals sufficiently with the technology that they can utilize and adapt the technologies in their careers.[1.7, 5.5] French; Portuguese; Russian; SpanishEnglish business finance
Innovations in Investment Technology: Artificial IntelligenceUniversity of MichiganAdvanced 4,8 4,7 Explore the evolution of AI investing and online wealth management.\n\nInvesting and managing your wealth online has never been easier, but how does AI investing work and what are the challenges?\n\nOn this course, you’ll explore how technology has changed the way we invest money. You’ll consider the evolution of AI-driven online wealth management platforms, robo-advisors, and learn how they work and why they’re successful.\n\nMoving from human-based data-driven investing strategies to neural networks, you’ll assess the ability of artificial intelligence to make investment decisions and discover the role of AI and machine learning in making trading decisions.Investment; FinTech; Innovation; Cryptocurrency; Wealth Management; BlockChain; Trading; Algorithmic Trading; Taxes; Tax UncertaintyFinancial Technology (Fintech) Innovations4 This specialization is intended to familiarize learners with a broad range of financial technologies. While finance has always been at the forefront of technological innovation, the financial industry is changing rapidly in the face of new technology. In the past, at the forefront of innovation in finance were central governments and financial institutions. Today, information technology firms and professionals are leading innovation in the financial industry.\n\nOur goal is to show learners the genesis and use cases of the technology. We hope to familiarize professionals sufficiently with the technology that they can utilize and adapt the technologies in their careers.[1.5, 7.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Administración financiera y su función en la empresaUniversidad Nacional Autónoma de MéxicoBeginner 7,7 4,8 Las finanzas corporativas son importantes en cualquier organización pues nos dan a conocer las necesidades de inversión y financiamiento de cualquier ente económico. Son indispensables para que el administrador financiero tome decisiones correctas en las áreas de operación, inversión y financiamiento para tal efecto, requiere de una serie de herramientas que le permitan planear, monitorear y controlar  los recursos monetarios de una organización.\n\nA lo largo de este curso el administrador financiero obtendrá herramientas que le permitan analizar los estados financieros básicos, medir el desempeño de una organización, presupuestar los bienes de capital, estructurar el capital y establecer la política de dividendos así como valuar empresas a través de diferentes métodos. \n\nEn todo momento el administrador financiero, ya sea principiante o experto deberá tener en cuenta el dilema que surge de la teoría de la agencia, es por eso que en este curso se presenta la contrapropuesta del también llamado modelo Anglosajón o financiero es decir es decir el modelo Stakeholder o modelo de los interesados. Con esta óptica en mente, el administrador financiero tendrá un punto de vista adicional al tradicional paradigma de maximización de valor de los accionistas.Finance; Analysis; Financial Analysis; Corporate Bond; Balance Sheet; Office Administration; Corporate Governance; Analyse Financière; Shareholders; Financial StatementFinanzas corporativas 1 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[4.8, 9.6] None Spanish business finance
Matemáticas financieras Universidad Nacional Autónoma de MéxicoBeginner 8,1 4,8 En el curso matemáticas financieras se explica la relación que tiene el dinero y su valor a través del tiempo. Se abordan los temas de interés simple, interés compuesto, anualidades, perpetuidades, amortizaciones, valor presente y valor futuro, todos ellos elementos básicos que el administrador financiero deberá aplicar en los análisis de opciones de inversión o financiamiento.Finance; Mathematical Finance; Microsoft Excel; Decision Making; Business Consulting; Financial Statement; Leadership and Management; Talent Management; Economy; YottabyteFinanzas corporativas 2 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[5.3, 9.9] None Spanish business finance
Evaluación de inversiones en Bienes de CapitalUniversidad Nacional Autónoma de MéxicoAdvanced 7,3 4,1 En el curso presupuesto de largo plazo o de bienes de capital el administrador financiero aplicarás los elementos del valor del dinero a través del tiempo, para poder proyectar los estados financieros a una fecha futura, considerando las variables económicas que pueden afectar un proyecto de inversión. De igual forma serás capaz de calcular el valor presente neto, la tasa interna de rendimiento como elementos primordiales para la evaluación de los proyectos de inversión en bienes de capital de una empresa.Finance; Leadership; Accounting; Economic Capital; Pro Forma; Microsoft Excel; Leadership and Management; Evaluation; Market (Economics); Virtual Private NetworksFinanzas corporativas 3 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[4.8, 8.8] None Spanish business finance
Estructura de capital y política de dividendos Universidad Nacional Autónoma de MéxicoAdvanced 6,9 3,6 En el curso estructura de capital y política de dividendos se analizará la forma en la que una empresa financia sus activos a través de métodos internos o externos, estructurando así su pasivo y capital. Dichas fuentes de financiamiento se ven reflejadas en el costo de capital promedio ponderado (Weighted Average Cost of Capital- WACC). De la mano de la determinación de dicho costo de financiamiento  y de la estructura del capital, el administrador financiero deberá determinar la política de dividendos, tomando como referencia el teorema de Modilgliani – Miller. En este curso el administrador financiero adicionalmente será capaz de evaluar activos financieros o portafolios, evaluando la relacion que existe entre riesgo y retorno bien a través del modelo Capital Asset Pricing Model  CAPM o del Arbitrage Pricing Theory APT.Finance; Accounting; Microsoft Excel; Unos (Operating System); Ordered Pair; Denominación De Origen; Gustave Le BonFinanzas corporativas 4 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[4.5, 8.3] None Spanish business finance
Valuación de empresas Universidad Nacional Autónoma de MéxicoBeginner 6,5 4,6 En el curso valuación de empresas, ofrecido por la UNAM, el administrador financiero enfrentará una decisión financiera una vez que una empresa ha llegado al punto en que pueda expandirse y adquirir o fusionarse con otras empresas. Antes de tomar tal decisión el administrador financiero deberá evaluar las ventajas y desventajas de una integración horizontal o vertical, por lo que la empresa deberá valuar  primero así misma y en segundo termino a la empresa objetivo con base en diferentes modelos como Black and Scholes, Valor Económico Agregado (EVA), Generación Económica Operativa (GEO), etc.Finance; Valuation (Finance); Microsoft Excel; Accounting; Vista; Yottabyte; Corporate Bond; Denominación De Origen; Gustave Le BonFinanzas corporativas 5 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[4.1, 8.3] None Spanish business finance
Toma de decisiones financieras Universidad Nacional Autónoma de MéxicoAdvanced 9 4,6 Este es el último curso del programa especializado de finanzas corporativas, ofrecido por la UNAM. En este, el administrador financiero será capaz de integrar todos los elementos aprendidos en los cinco cursos anteriores, en un caso práctico que le permita tomar decisiones de inversión y financiamiento en una situación simulada.Finance; Accounting; Financial Statement; Financial Analysis; Financial Accounting; Corporate Bond; Analysis; Economy; Vista; Virtual Private NetworksFinanzas corporativas 6 En este programa especializado revisarás el entorno económico de las finanzas, emplearás técnicas matemáticas financieras, medirás variables macroeconómicas que afectan la administración financiera para analizar el entorno competitivo. Como proyecto final evaluarás proyectos de inversión considerando condiciones de certeza y baja incertidumbre.[5.8, 11.2] None Spanish business finance
Financial Regulation in Emerging Markets and the Rise of Fintech CompaniesUniversity of Cape TownAdvanced 11,2 4,6 This course gives an overview of the changing regulatory environment since the 1997 Asian and 2008 global financial crisis. Following these two major crises, governments around the globe enacted a set of far-reaching new financial regulations that are aimed towards safeguarding financial stability. However, banks find it increasingly difficult to be profitable in this new regulatory environment. Technology, at the same time, has taken important leaps forward with the emergence of sophisticated models of artificial intelligence and the invention of the blockchain. These two developments fuel the emergence of fintech companies around the world. \n\nThis course discusses fintech regulation in emerging markets using case studies from China and South Africa. The course pays special attention to the socioeconomic environment in emerging markets, as well as to political risk as a major source of uncertainty for fintech entrepreneurs. Peer-to-peer lending and remittances are used as leading examples for fintech innovation in emerging markets.Finance; FinTech; Financial Regulation; Shadow Banking System; Peer-To-Peer Lending; Global Financial System; Global Financial Crisis; Financial Crisis; Financial System; Financial InstrumentFintech Startups in Emerging Markets1 The University of Cape Town’s specialization will give aspiring entrepreneurs the tools to understand the technological innovations and challenges the financial services industry faces in the emerging market context. The specialization covers foundations of the changing financial regulations, new technological applications like blockchain or artificial intelligence and design thinking for startups in emerging markets. Through real-world case studies, you will see how this technology can unlock growth and spur innovation and will understand the specific emerging economies environment within which innovation can take place. This specialization is particularly suited for entrepreneurs or aspiring entrepreneurs who want to learn how they can harness the power of fintech or technology in an emerging market. You will work on a business plan for your own fintech or tech-based startup idea in the capstone project comprising a business model canvas and pitch. This allows aspiring entrepreneurs to take a tangible step towards launching their own startup.\n\nWatch the course trailer[3.3, 14.7] French; Portuguese; Russian; SpanishEnglish business finance
How Entrepreneurs in Emerging Markets can master the Blockchain TechnologyUniversity of Cape TownAdvanced 9,3 4,6 In this course, you will gain a thorough understanding of the blockchain and distributed ledger technologies, including an introduction to the necessary foundations in cryptography. The course will discuss blockchain as a distributed ledger and introduce distributed consensus as a mechanism to maintain the integrity of the blockchain. The other revolutionary technologies that are changing the world as we speak are artificial intelligence and machine learning. You will learn about the three major types of AI algorithms: supervised and unsupervised machine learning, as well as reinforcement learning. \n\nYou will learn about the application of blockchain outside of finance. In particular, how blockchain fundamentally changes the way we deal with our personal data. You will see how the web 2.0 model--where big companies like facebook and google collect as much of your personal data as possible to sell it to third parties--is coming to an end. The new web 3.0 is decentralized and uses the power of the blockchain to put users in full control over their own data. Finally, we will look at the benefits and considerations of blockchain and whether blockchain is the right solution for your problem.\n\n#UCTFintechBlockChain; Entrepreneurship; Consensus Decision-Making; Financial System; Proof-Of-Stake; Consensus (Computer Science); Double-Entry Bookkeeping System; Financial Intermediary; Financial Markets; Proof-Of-Work SystemFintech Startups in Emerging Markets2 The University of Cape Town’s specialization will give aspiring entrepreneurs the tools to understand the technological innovations and challenges the financial services industry faces in the emerging market context. The specialization covers foundations of the changing financial regulations, new technological applications like blockchain or artificial intelligence and design thinking for startups in emerging markets. Through real-world case studies, you will see how this technology can unlock growth and spur innovation and will understand the specific emerging economies environment within which innovation can take place. This specialization is particularly suited for entrepreneurs or aspiring entrepreneurs who want to learn how they can harness the power of fintech or technology in an emerging market. You will work on a business plan for your own fintech or tech-based startup idea in the capstone project comprising a business model canvas and pitch. This allows aspiring entrepreneurs to take a tangible step towards launching their own startup.\n\nWatch the course trailer[2.7, 12.6] French; Portuguese; Russian; SpanishEnglish business finance
Building Fintech Startups in Emerging MarketsUniversity of Cape TownAdvanced 11,7 4,6 Starting a small business in an emerging market can be very rewarding. Many of entrepreneurship opportunities in emerging markets arise out of necessity, or the drive to solve a real need or a social problem. Thus emerging markets often offer huge opportunities for disruptive innovation. Entrepreneurship has contributed to economic growth and been able to respond to social problems, helping some communities prosper. With the rise of fintech, financial solutions using technologies such as the cloud, blockchain and machine learning have by-passed or partnered with established financial institutions to serve new markets. \n\nThis course takes us through the basics from “What is entrepreneurship?” to applying commonly used business planning tools, such as design thinking and business model canvas. Design thinking is a methodology that encourages startups to focus on user-centric products and services. There are also insights on topics like regulation, intellectual property, funding and growth that are important for startups.\n\nI’ve invited along experts who teach and support entrepreneurs. This includes some really interesting people in various stages of their start-up business development. We will be talking with Zlto (a digital currency), Yoco (mobile payments), Proof of Steak (alternative asset investment) and Kuba (a digital ‘middleman’ for small businesses) to name a few. \n\nAs we will learn, there is no such thing as being ‘ready’ or, choosing the ‘perfect time’ to become an entrepreneur. You are already one, so let’s take the next steps on your entrepreneurial journey by joining your peers around the world on this course. This course is for everyone, and not only those interested in only fintech.Emerging Markets; Market (Economics); FinTech; Business Plan; Design Thinking; Intrapreneurship; Entrepreneurship; Business Model Canvas; BlockChain; Problem FindingFintech Startups in Emerging Markets3 The University of Cape Town’s specialization will give aspiring entrepreneurs the tools to understand the technological innovations and challenges the financial services industry faces in the emerging market context. The specialization covers foundations of the changing financial regulations, new technological applications like blockchain or artificial intelligence and design thinking for startups in emerging markets. Through real-world case studies, you will see how this technology can unlock growth and spur innovation and will understand the specific emerging economies environment within which innovation can take place. This specialization is particularly suited for entrepreneurs or aspiring entrepreneurs who want to learn how they can harness the power of fintech or technology in an emerging market. You will work on a business plan for your own fintech or tech-based startup idea in the capstone project comprising a business model canvas and pitch. This allows aspiring entrepreneurs to take a tangible step towards launching their own startup.\n\nWatch the course trailer[1.7, 16.7] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Capstone Course: Start Up Your Fintech FutureUniversity of Cape TownBeginner 4,7 4,5 This is the final course in the Fintech Emerging Markets specialization. This course assumes you have completed the first three courses of this specialization. For this capstone project, you will need to prepare a business model canvas and pitch for your startup. This will involve identifying opportunities for a new service, product, or application, assessing the regulatory context and proposing appropriate fintech or non-fintech technologies. The three main parts of the business plan are to (i) the business challenge statement - identifying opportunities for new services and the customers (ii) a business model canvas, which will include a feasibility analysis that includes assessing the regulatory context, and (iii) presenting a video pitch which includes developing a pitch deck.FinTech; Sales Presentation; Business Model Canvas; Business Plan; Brainstorming; Planning; Writing; Cost; Project; Peer ReviewFintech Startups in Emerging Markets4 The University of Cape Town’s specialization will give aspiring entrepreneurs the tools to understand the technological innovations and challenges the financial services industry faces in the emerging market context. The specialization covers foundations of the changing financial regulations, new technological applications like blockchain or artificial intelligence and design thinking for startups in emerging markets. Through real-world case studies, you will see how this technology can unlock growth and spur innovation and will understand the specific emerging economies environment within which innovation can take place. This specialization is particularly suited for entrepreneurs or aspiring entrepreneurs who want to learn how they can harness the power of fintech or technology in an emerging market. You will work on a business plan for your own fintech or tech-based startup idea in the capstone project comprising a business model canvas and pitch. This allows aspiring entrepreneurs to take a tangible step towards launching their own startup.\n\nWatch the course trailer[1.2, 6.5] None English business entrepreneurship
FinTech Foundations and Overview The Hong Kong University of Science and TechnologyBeginner 9,9 4,7 Our primary goal is to help you to understand FinTech and to become more confident and persuasive in your ability to analyze and make recommendations to executives within the finance industry regarding how to react to these changes.\n\nThis FIRST MOOC ON FINTECH IN ASIA-PACIFIC offered by HKUST presents the insight of several professors from the top business school in Asia as well as perspectives from industry professionals.  HKUST has been ranked for many years as the No.1 EMBA program in the world, as the number one Finance program in Asia, and as the top MBA program in Asia by multiple independent rating and review journals and surveys.  \n\nThis course "FinTech Foundations and Overview" offers the combined strengths of HKUST in Business, Finance, and Technology as one the world's leading academic institutions on an important area of technology and business innovations.  For learners from outside Asia, this also gives an insight into changes happening in the most advanced FinTech markets of the world, since Asia leads worldwide in FinTech adoption and creative innovations.FinTech; Finance; Cryptocurrency; BlockChain; Financial Services Companies; Innovation; Financial Services; Business Presentations; Insurance Companies; BankingFinTech: Finance Industry Transformation and Regulation1 Objective\n\nThis Specialization is intended for finance professional who are seeking to develop skills and understanding of FinTech. Through these four courses, you will cover FinTech foundations and overview, FinTech security and regulation (RegTech), FinTech risk management and FinTech disruptive innovation: implications to society, which will prepare you to become more confident and persuasive in your ability to analyze and make decisions regarding how to react to these changes.\n\nKey Benefits\n\nYou will earn a FinTech specialization certificate offered by the HKUST and Coursera after completing all four courses. You can add to your resume and Linkedin profile which can benefit to your career in finance industry. Also you will gain knowledge and insights in FinTech for your current and future career development in Finance industry.\n\nWho is this Specialization for?\n\nEveryone who is interested in FinTech and wants to learn more is welcome and will benefit from this course, and is useful for finance executives, government officers, entrepreneurs, consumers and investors of FinTech.\n\nTo know more...\n\nFind out more and watch the FinTech specialization promotional video on Youtube.\n\nhttps://youtu.be/MmqNLp4iuZE[2.4, 14.0] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
FinTech Security and Regulation (RegTech) The Hong Kong University of Science and TechnologyAdvanced 8,3 4,6 This course "FinTech Security and Regulation (RegTech)" help you to understand RegTech and to become more confident and persuasive in your ability to analyze and make recommendations to executives within the finance industry regarding how to react to these changes, e.g. Regulations to cryptocurrencies like BitCoin & Initial Coin Offering (ICO). It presents the views of several professors from the top business school in Asia as well as perspectives from industry professionals.\n\nYou will learn about how FinTech and RegTech disrupt and transform finance industry, such as challenges in protecting data and security with digital forensics, risk management and corporate governance in banking industry in terms of Know Your Customer (KYC) and Anti Money Laundering (AML), and how governments in different countries take initiatives in FinTech and RegTech.FinTech; Cryptocurrency; Open Banking; Financial Crisis; Financial Services; Financial Markets; Financial Crisis Of 2007 08; Security Technology; Crime; BankingFinTech: Finance Industry Transformation and Regulation2 Objective\n\nThis Specialization is intended for finance professional who are seeking to develop skills and understanding of FinTech. Through these four courses, you will cover FinTech foundations and overview, FinTech security and regulation (RegTech), FinTech risk management and FinTech disruptive innovation: implications to society, which will prepare you to become more confident and persuasive in your ability to analyze and make decisions regarding how to react to these changes.\n\nKey Benefits\n\nYou will earn a FinTech specialization certificate offered by the HKUST and Coursera after completing all four courses. You can add to your resume and Linkedin profile which can benefit to your career in finance industry. Also you will gain knowledge and insights in FinTech for your current and future career development in Finance industry.\n\nWho is this Specialization for?\n\nEveryone who is interested in FinTech and wants to learn more is welcome and will benefit from this course, and is useful for finance executives, government officers, entrepreneurs, consumers and investors of FinTech.\n\nTo know more...\n\nFind out more and watch the FinTech specialization promotional video on Youtube.\n\nhttps://youtu.be/MmqNLp4iuZE[1.3, 13.1] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
FinTech Risk Management The Hong Kong University of Science and TechnologyBeginner 8 4,6 This course “FinTech Risk Management” help you understand risk management and corporate governance in finance industry with the disruption by FinTech and RegTech. You will become more confident to analyse and make recommendations to develop business strategies balancing the risks in operation, reputation and the stability of finance firms.\n\nYou will learn about new challenges of compliance with financial requirements and government regulations and how you can deal with these changes, strategies in analysing FinTech risk and how operation risks increase in finance industry in this changing environment. As tech firms are now becoming more like finance firms such as Alibaba, Apple, and Tencent etc., you will learn about the importance of IT compliance and assurance and practical skills in dealing with these changes.Risk; Risk Management; Leadership and Management; FinTech; Change Management; Management Process; Financial Institution; Financial Compliance; Internal Control; Change Management (Engineering)FinTech: Finance Industry Transformation and Regulation3 Objective\n\nThis Specialization is intended for finance professional who are seeking to develop skills and understanding of FinTech. Through these four courses, you will cover FinTech foundations and overview, FinTech security and regulation (RegTech), FinTech risk management and FinTech disruptive innovation: implications to society, which will prepare you to become more confident and persuasive in your ability to analyze and make decisions regarding how to react to these changes.\n\nKey Benefits\n\nYou will earn a FinTech specialization certificate offered by the HKUST and Coursera after completing all four courses. You can add to your resume and Linkedin profile which can benefit to your career in finance industry. Also you will gain knowledge and insights in FinTech for your current and future career development in Finance industry.\n\nWho is this Specialization for?\n\nEveryone who is interested in FinTech and wants to learn more is welcome and will benefit from this course, and is useful for finance executives, government officers, entrepreneurs, consumers and investors of FinTech.\n\nTo know more...\n\nFind out more and watch the FinTech specialization promotional video on Youtube.\n\nhttps://youtu.be/MmqNLp4iuZE[1.1, 12.4] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
FinTech Disruptive Innovation: Implications for SocietyThe Hong Kong University of Science and TechnologyIntermediate 4,3 4,8 This course “FinTech Disruptive Innovation: Implications for Society” help you understand how disruptive innovations create opportunity in finance industry and its impact to society especially your career. You would be able to examine and analyse how FinTech innovations would affect companies that relates to FinTech services and how it might affect your career in finance.\n\nYou will learn about how peer to peer lending disrupt finance industry in different countries, the diversity of impact by FinTech in the comparison of East vs West, Big firms vs Small firms, and different generations etc., how to predict FinTech trends in different markets, and finally what you should do to pursue your career and secure your position in FinTech industry.FinTech; Innovation; Market (Economics); Peer-To-Peer Lending; Financial Services; Peer-To-Peer; Outsourcing; Financial Institution; Adoption; Demographic ProfileFinTech: Finance Industry Transformation and Regulation4 Objective\n\nThis Specialization is intended for finance professional who are seeking to develop skills and understanding of FinTech. Through these four courses, you will cover FinTech foundations and overview, FinTech security and regulation (RegTech), FinTech risk management and FinTech disruptive innovation: implications to society, which will prepare you to become more confident and persuasive in your ability to analyze and make decisions regarding how to react to these changes.\n\nKey Benefits\n\nYou will earn a FinTech specialization certificate offered by the HKUST and Coursera after completing all four courses. You can add to your resume and Linkedin profile which can benefit to your career in finance industry. Also you will gain knowledge and insights in FinTech for your current and future career development in Finance industry.\n\nWho is this Specialization for?\n\nEveryone who is interested in FinTech and wants to learn more is welcome and will benefit from this course, and is useful for finance executives, government officers, entrepreneurs, consumers and investors of FinTech.\n\nTo know more...\n\nFind out more and watch the FinTech specialization promotional video on Youtube.\n\nhttps://youtu.be/MmqNLp4iuZE[0.7, 6.6] French; Portuguese; Russian; SpanishEnglish business finance
Introduction to Time Value of Money (TVM) University of MichiganAdvanced 6,3 4,8 The strength of finance is that it takes a structured approach to decision making, with one key building block underlying all decisions — understanding the value of time, or the Time Value of Money (TVM). In this course, we will develop this building block using introductory, and simple, applications. We will learn about the Time Value of Money (TVM), Simple Future Value (FV) , Simple Present Value (PV) , Future Value of Annuity, Loans, compounding, and Valuing Perpetuities. We will introduce the framework in a carefully structured and replicable way to prepare you to explore more advanced applications in the rest of the specialization. In the follow-on courses, we will expand the applications to more complex real-world decisions.\n\nAfter completing this course, you will have an understanding of how the value of money changes over time. You will understand the implications of all your financial decisions, including saving for the future through different channels and borrowing for future needs. You will leave with the practical knowledge needed to make informed decisions on a wide range of financial decisions.\n\nThis course is part of the four-course Foundational Finance for Strategic Decision Making Specialization.Finance; Future Value; Annuity; Present Value; Perpetuity; Loan; Interest; Personal Advertisement; Personal Finance; PlanningFoundational Finance for Strategic Decision Making1 In this specialization, you’ll focus on the mechanics and intuition of the main building block of finance — the time value of money. You’ll learn the structure and basics through assignments and tests that are introductory in nature but with real-world applications.\n\nWe developed this specialization with the express purpose of enabling you to understand and apply these foundational principles of finance to your everyday life. Understanding how to use finance for personal decisions will also help you understand and excel at making professional decisions. After the successful completion of this series, you will be equipped to make thoughtful decisions based on a framework that uses multiple advances in modern financial theory over the past several decades. The most important features of this specialization are: (a) it is an integrated set of courses with a focus on understanding both the theory and applicability of finance; and (b) it is applied in execution — everything is covered using examples.\n\nThe four courses in this specialization all build on each other, use real-world examples, and include richly designed assessments/quizzes to test your knowledge and enhance your learning experience. Assessments will progressively build in complexity as you better understand the applicability of finance to complex issues.[3.2, 8.4] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; Turkish; SpanishEnglish business finance
Advanced Concepts in Time Value of Money (TVM)University of MichiganIntermediate 4,1 4,6 This course builds upon the fundamental concept of Time Value of Money (TVM) using more advanced applications and questions. You will apply the TVM concept in real-life problems of financial planning and saving for college. You will also learn more about loans and apply TVM concepts to borrowing and lending. You will realize that — while the applications are seemingly more complex, but when seen and broken-up into bite-size components — the framework, principles, and tools remain the same.\n\nAfter completing this course you will have an understanding of the detailed mechanics and reasoning behind any decision you make that has consequences for the future. The deeper exposure to financial transactions you will be applicable in any/all decisions. The great news is that these concepts and skills will transfer to your professional/business decisions. \n\nThis course is part of the four-course Foundational Finance for Strategic Decision Making Specialization.College; Loan; Lent; Mortgage Loan; Saving; Payments; Planning; Mortgage; Finance; InvestmentFoundational Finance for Strategic Decision Making2 In this specialization, you’ll focus on the mechanics and intuition of the main building block of finance — the time value of money. You’ll learn the structure and basics through assignments and tests that are introductory in nature but with real-world applications.\n\nWe developed this specialization with the express purpose of enabling you to understand and apply these foundational principles of finance to your everyday life. Understanding how to use finance for personal decisions will also help you understand and excel at making professional decisions. After the successful completion of this series, you will be equipped to make thoughtful decisions based on a framework that uses multiple advances in modern financial theory over the past several decades. The most important features of this specialization are: (a) it is an integrated set of courses with a focus on understanding both the theory and applicability of finance; and (b) it is applied in execution — everything is covered using examples.\n\nThe four courses in this specialization all build on each other, use real-world examples, and include richly designed assessments/quizzes to test your knowledge and enhance your learning experience. Assessments will progressively build in complexity as you better understand the applicability of finance to complex issues.[2.0, 5.5] None English business finance
Stocks and Bonds University of MichiganIntermediate 4,9 4,4 In this course, we will apply the central concept and applications of Time Value of Money (TVM) to explore the structure and pricing of stocks and bonds at an introductory level. In this course, you will learn about bonds, different types of bonds (Zero Coupon bonds, Government bonds). You will learn about bond pricing calculations and see their direct connection to market data on bonds. You will also learn about stocks, and their pricing and valuation. You will learn about growth and dividend stocks and how to use market data. \n\nAfter completing this course, you will have an understanding of the two fundamental and pervasive ways in which savers transfer money to governments and corporations. You will be able to apply all this knowledge to personal investing decisions and, importantly, these same tools and frameworks are applicable to corporate decisions.\n\nThis course is part of the four-course Foundational Finance for Strategic Decision Making Specialization.Stock; Finance; Bond Valuation; Market (Economics); Stock Valuation; Stock Market; Investment; Pricing; Market Data; Government BondsFoundational Finance for Strategic Decision Making3 In this specialization, you’ll focus on the mechanics and intuition of the main building block of finance — the time value of money. You’ll learn the structure and basics through assignments and tests that are introductory in nature but with real-world applications.\n\nWe developed this specialization with the express purpose of enabling you to understand and apply these foundational principles of finance to your everyday life. Understanding how to use finance for personal decisions will also help you understand and excel at making professional decisions. After the successful completion of this series, you will be equipped to make thoughtful decisions based on a framework that uses multiple advances in modern financial theory over the past several decades. The most important features of this specialization are: (a) it is an integrated set of courses with a focus on understanding both the theory and applicability of finance; and (b) it is applied in execution — everything is covered using examples.\n\nThe four courses in this specialization all build on each other, use real-world examples, and include richly designed assessments/quizzes to test your knowledge and enhance your learning experience. Assessments will progressively build in complexity as you better understand the applicability of finance to complex issues.[2.0, 6.7] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; Turkish; SpanishEnglish business finance
Advanced Understanding of Stocks and BondsUniversity of MichiganAdvanced 5,9 4,9 This final course will cover more advanced aspects of bonds and stocks that will help you  make smart personal decisions and develop a keen understanding of how governments and companies borrow from us. You will better understand stocks and bonds valuation and take a deeper dive using real-world problems. For stocks, you will review what you have already learned and understand valuation. You will learn about growth, different types of growth both bad and good. You will also get an opportunity to apply these concepts in practice assignments. For bonds: you will review what you have already learned. You will learn about different sources of risk in bonds. Lastly you will get an opportunity to apply these concepts in practice assignments. \n\nAfter completing this course, you will have a deeper understanding of how bonds and stocks are valued and the risks involved in both. You will be able to apply this knowledge to understand the workings of a company and how it creates value. This will enable you to invest with more confidence and also bring a special and critical lens to a company’s decisions.\n\n This course is part of the four-course Foundational Finance for Strategic Decision Making Specialization.Stock; Stock Valuation; Interest Rate; Trading; Financial Analysis; Finance; Interest; Market (Economics); Balance Sheet; NewsFoundational Finance for Strategic Decision Making4 In this specialization, you’ll focus on the mechanics and intuition of the main building block of finance — the time value of money. You’ll learn the structure and basics through assignments and tests that are introductory in nature but with real-world applications.\n\nWe developed this specialization with the express purpose of enabling you to understand and apply these foundational principles of finance to your everyday life. Understanding how to use finance for personal decisions will also help you understand and excel at making professional decisions. After the successful completion of this series, you will be equipped to make thoughtful decisions based on a framework that uses multiple advances in modern financial theory over the past several decades. The most important features of this specialization are: (a) it is an integrated set of courses with a focus on understanding both the theory and applicability of finance; and (b) it is applied in execution — everything is covered using examples.\n\nThe four courses in this specialization all build on each other, use real-world examples, and include richly designed assessments/quizzes to test your knowledge and enhance your learning experience. Assessments will progressively build in complexity as you better understand the applicability of finance to complex issues.[3.8, 7.6] French; Portuguese; Russian; SpanishEnglish business finance
Accounting: Principles of Financial AccountingIESE Business SchoolIntermediate 13,1 4,8 Financial Accounting is often called the language of business; it is the language that managers use to communicate the firm's financial and economic information to external parties such as shareholders and creditors. Nobody working in business can afford financial illiteracy. Whether you run your own business, work as a manager or are just starting your career, you want to understand financial information and be able to interact with accountants, controllers, and financial managers. You want to talk business! \n\nThis course will provide you with the accounting language's essentials. Upon completion, you should be able to read and interpret financial statements for business diagnosis and decision-making. More importantly, you will possess the conceptual base to keep learning more sophisticated accounting and finance on your own. Do not forget that, as with any other language, becoming proficient with accounting requires constant practice.Accounting; Finance; Analysis; Balance Sheet; Financial Statement; Financial Accounting; Cash Flow; Income; Flow Network; Income StatementFoundations of Management 1 Good management is equal parts knowing and doing. No matter what industry you work in or where you are in your career, a basic understanding of financial, marketing and decision-making principles and other management fundamentals will help you achieve your professional goals - be it getting promoted in your current job, getting ready for a MBA program, or starting your own company.\n\nThis Specialization will give you a comprehensive introduction to the practice of management through the lens of four key disciplines: accounting, finance, marketing, and organizational behavior. In each course, you'll analyze real business cases from these four perspectives. In the final Capstone Project, you’ll apply what you’ve learned to develop a holistic solution to a real-world business dilemma.\n\nThis Specialization will provide you with the skill set needed to help achieve the next step in your career.[6.5, 17.4] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business finance
Finance for Managers IESE Business SchoolAdvanced 13 4,8 When it comes to numbers, there is always more than meets the eye.  In operational finance, you will learn how to read the “story” that the balance sheet and income statement tells about the company’s operations. The insights you gain from this “financial story” will then become a tool for short-term decision-making at the top management level relating to current assets, current liabilities and the management of working capital. Finally, by the end of the course you will understand the financial consequences of managerial decisions on operations, marketing, etc.Finance; Analysis; Financial Analysis; Leadership and Management; Balance Sheet; Accounting; Management Accounting; Dupont Analysis; Managerial Finance; ForecastingFoundations of Management 2 Good management is equal parts knowing and doing. No matter what industry you work in or where you are in your career, a basic understanding of financial, marketing and decision-making principles and other management fundamentals will help you achieve your professional goals - be it getting promoted in your current job, getting ready for a MBA program, or starting your own company.\n\nThis Specialization will give you a comprehensive introduction to the practice of management through the lens of four key disciplines: accounting, finance, marketing, and organizational behavior. In each course, you'll analyze real business cases from these four perspectives. In the final Capstone Project, you’ll apply what you’ve learned to develop a holistic solution to a real-world business dilemma.\n\nThis Specialization will provide you with the skill set needed to help achieve the next step in your career.[5.0, 17.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Marketing: Customer Needs and Wants IESE Business SchoolAdvanced 10 4,4 Understanding who your customers are and what they need and want is at the heart of successful marketing strategies. In this course you will explore how to identify and classify customers and the different methods that marketing professionals use to shed light on how they make purchase decisions.\n\nThe course will cover the following:\n1. Marketing Fundamentals\n2. Product, Pricing and Channel Decisions \n3. Building Strong Brands \n4. Communication StrategyMarketing; Leadership and Management; Brand; Pricing; Brand Equity; Target Market; Market (Economics); Channel Management; Credit Cards; Value PropositionFoundations of Management 3 Good management is equal parts knowing and doing. No matter what industry you work in or where you are in your career, a basic understanding of financial, marketing and decision-making principles and other management fundamentals will help you achieve your professional goals - be it getting promoted in your current job, getting ready for a MBA program, or starting your own company.\n\nThis Specialization will give you a comprehensive introduction to the practice of management through the lens of four key disciplines: accounting, finance, marketing, and organizational behavior. In each course, you'll analyze real business cases from these four perspectives. In the final Capstone Project, you’ll apply what you’ve learned to develop a holistic solution to a real-world business dilemma.\n\nThis Specialization will provide you with the skill set needed to help achieve the next step in your career.[4.0, 13.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Organizational Behavior: How to Manage PeopleIESE Business SchoolBeginner 7,2 4,7 Peter Drucker, a pioneer in the field of management, once said that people have a perverse tendency to behave like human beings. Of course, we are not machines, and certainly not programmable. But through the study of organizational behavior, we can gain insights into what makes people tick within a work context. Increasing your understanding of your own behavior and that of your colleagues, teams and leaders, is an important first step to bringing positive change to how you and your organization work.\n\nThe objective of this course is therefore to provide insight into four key areas:\n •\tMotivation. In this course segment we will understand the concept of motivation and review various perspectives that will help you understand how we can motivate others. \n•\tLeadership. In this part of the course, we will analyze the concept of leadership and consider various perspectives and approaches to help shed light on leadership emergence and effectiveness.\n•\tTeamwork. Here we look at team functioning and effectiveness. Using the widely used input – process – output model of team effectiveness, we consider such topics as team diversity, team processes, and team outcomes.\n•\tCulture. Finally, we'll move to the level of the organization and consider the concept of organizational culture, also touching upon the concept of national culture. We look at the various ways in which culture is expressed, and discuss the implications of culture for people within organizations and cross-cultural collaborations.Leadership; Leadership and Management; Motivation; Culture; Organizational Behavior; Behavior; Organizational Culture; People Management; Team Leader; Human ResourcesFoundations of Management 4 Good management is equal parts knowing and doing. No matter what industry you work in or where you are in your career, a basic understanding of financial, marketing and decision-making principles and other management fundamentals will help you achieve your professional goals - be it getting promoted in your current job, getting ready for a MBA program, or starting your own company.\n\nThis Specialization will give you a comprehensive introduction to the practice of management through the lens of four key disciplines: accounting, finance, marketing, and organizational behavior. In each course, you'll analyze real business cases from these four perspectives. In the final Capstone Project, you’ll apply what you’ve learned to develop a holistic solution to a real-world business dilemma.\n\nThis Specialization will provide you with the skill set needed to help achieve the next step in your career.[1.9, 10.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Analysis of Business Problems IESE Business SchoolIntermediate 6,8 4,8 When does an opportunity to increase the bottom line become a liability for long-term brand sustainability and profitability? That is the question that GAS GAS, an off-road motorcycle manufacturer, is confronting. \n\nIn this culminating course, it’s time to use the business tools you have learned throughout the specialization to solve this real business problem. To help you as you develop a solution to the GAS GAS dilemma, in the Capstone you will also learn a six-step analysis of business problems methodology. By the end of the course, you will understand how to weave together considerations from accounting, finance, marketing and organizational behavior in order to arrive at a sound decision that will positively impact the firm’s future.Analysis; Leadership and Management; Marketing; Decision Making; Influencing; Operations Management; Organizational Behavior; Customer Relationship Management; Brand Pricing; Pension Tax SimplificationFoundations of Management 5 Good management is equal parts knowing and doing. No matter what industry you work in or where you are in your career, a basic understanding of financial, marketing and decision-making principles and other management fundamentals will help you achieve your professional goals - be it getting promoted in your current job, getting ready for a MBA program, or starting your own company.\n\nThis Specialization will give you a comprehensive introduction to the practice of management through the lens of four key disciplines: accounting, finance, marketing, and organizational behavior. In each course, you'll analyze real business cases from these four perspectives. In the final Capstone Project, you’ll apply what you’ve learned to develop a holistic solution to a real-world business dilemma.\n\nThis Specialization will provide you with the skill set needed to help achieve the next step in your career.[2.2, 9.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Meaningful Marketing Insights Emory University Intermediate 10,5 4 With marketers are poised to be the largest users of data within the organization, there is a need to make sense of the variety of consumer data that the organization collects. Surveys, transaction histories and billing records can all provide insight into consumers’ future behavior, provided that they are interpreted correctly. In Introduction to Marketing Analytics, we introduce the tools that learners will need to convert raw data into marketing insights. The included exercises are conducted using Microsoft Excel, ensuring that learners will have the tools they need to extract information from the data available to them. The course provides learners with exposure to essential tools including exploratory data analysis, as well as regression methods that can be used to investigate the impact of marketing activity on aggregate data (e.g., sales) and on individual-level choice data (e.g., brand choices). \n\nTo successfully complete the assignments in this course, you will require Microsoft Excel. If you do not have Excel, you can download a free 30-day trial here: https://products.office.com/en-us/tryMarketing; Microsoft Excel; Market Analysis; Analysis; Analytics; Pivot Table; Basic Descriptive Statistics; Central Tendency; Measurement; EvaluationFoundations of Marketing Analytics1 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[5.2, 13.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Managing Uncertainty in Marketing Analytics Emory University Intermediate 6,9 4,3 Marketers must make the best decisions based on the information presented to them. Rarely will they have all the information necessary to predict what consumers will do with complete certainty. By incorporating uncertainty into the decisions that they make, they can anticipate a wide range of possible outcomes and recognize the extent of uncertainty on the decisions that they make. In Incorporating Uncertainty into Marketing Decisions, learners will become familiar with different methods to recognize sources of uncertainty that may affect the marketing decisions they ultimately make. We eschew specialized software and provide learners with the foundational knowledge they need to develop sophisticated marketing models in a basic spreadsheet environment. Topics include the development and application of Monte Carlo simulations, and the use of probability distributions to characterize uncertainty.Analytics; Market Analysis; Marketing; Probability Distribution; Probability; Value Of Information; Likelihood Function; Studentized Residual; Microsoft Excel; EvaluationFoundations of Marketing Analytics2 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[2.0, 10.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Forecasting Models for Marketing Decisions Emory University Intermediate 5,7 4,2 How will customers act in the future? What will demand for our products and services be? How much inventory should we order for the next season? Beyond simply forecasting what customers will do, marketers need to understand how their actions can shape future behavior. In Developing Forecasting Tools with Excel, learners will develop an understanding of the basic components of a forecasting model, how to build their own forecasting models, and how to evaluate the performance of forecasting models. All of this is done using Microsoft Excel, ensuring that learners can take their skills and apply them to their own business problems.Forecasting; Marketing; Microsoft Excel; Market Analysis; Customer Analytics; Market Value; Consumer Behaviour; Choice Modelling; Marketing Mix; Decision Support SystemFoundations of Marketing Analytics3 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[1.4, 8.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Survey analysis to Gain Marketing Insights Emory University Advanced 2,7 4,5 How do consumers see your brand relative to your competitors? How should a new product be positioned when it’s launched? Which customer segments are most interested in our current offerings? For these questions and many others, surveys remain the tried and true method for gaining marketing insights. From one-off customer satisfaction surveys to brand tracking surveys that are administered on a continuous basis, they provide the information that marketers need to understand how their products, services and brands are seen by consumers. In Analytic Methods for Survey Data, learners will become familiar with established statistical methods for converting survey responses to insights that can support marketing decisions. Techniques discussed include factor analytics, cluster analysis, discriminant analysis and multi-dimensional scaling. These techniques are presented within the STP (Segmentation, Positioning, Targeting) Framework, enabling learners to apply the analytic techniques to develop a marketing strategy. It is recommended that you complete the Meaningful Marketing Insights course offered by Coursera before taking this course. \n\nNote: This course would require using XL Stat, an Excel Add-on that students would need to purchase. XL Stat offers a 30-day free trial, so students could complete this course without incurring additional expense.Analysis; Marketing; Factor Analysis; Perceptual Mapping; Market Segmentation; Market Analysis; Social Network Analysis; Multidimensional Scaling; Evaluation; LectureFoundations of Marketing Analytics4 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[0.4, 4.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Introduction to Social Media Analytics Emory University Advanced 6,8 4,3 Social media not only provides marketers with a means of communicating with their customers, but also a way to better understand their customers. Viewing consumers’ social media activity as the “voice of the consumer,” this session exposes learners to the analytic methods that can be used to convert social media data to marketing insights. In Introduction to Social Media Analytics, learners will be exposed to both the benefits and limitations of relying on social media data compared to traditional methods of marketing research. Partnering with a leading social media listening platform, this course provides learners with the foundational skills of social media listening including the creation of monitors and common social media metrics. Moving beyond social media listening, this course shows learners how social media data can be used to provide insights into market structure and consumers’ perceptions of the brand.  Learners will have the opportunity to assess data and discern how to "listen" to the data by watching video lectures and completing activities, practice quizzes, discussion boards, and peer assessments.Social Media; Social Media Analytics; Market Analysis; Social Media Marketing; Analytics; Consumer Behaviour; Data Mining; Media Monitoring; Social Media Measurement; TeachingFoundations of Marketing Analytics5 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[2.8, 9.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing Analytics Capstone Project Emory University Intermediate 4,9 3,1 This capstone project will give you an opportunity to apply what we have covered in the Foundations of Marketing Analytics specialization. By the end of this capstone project, you will have conducted exploratory data analysis, examined pairwise relationships among different variables, and developed and tested a predictive model to solve a marketing analytics problem.  It is highly recommended that you complete all courses within the Foundations of Marketing Analytics specialization before starting the capstone course.Market Analysis; Schedule; Financial Services; Organizing (Management); Trade-Off; Hotel; Inventory; Media & Citizenship; Decision Making; R&D ManagementFoundations of Marketing Analytics6 In this specialization you will learn how to:\n\n• Find, extract, organize and describe data to support business decisions\n\n• Identify, quantify and interpret relationships between variables\n\n• Derive customer insights from your data\n\n• Develop spreadsheet models to analyze data, evaluate risk and optimize business decisions\n\n• Present and justify a course of action to management\n\nThe capstone project will give you an opportunity to apply what has been covered in the specialization to solve a marketing analytics problem.[1.4, 6.6] French; Portuguese; Russian; SpanishEnglish business marketing
Understanding Financial Statements: Company PositionUniversity of Illinois at Urbana-ChampaignBeginner 6,2 4,8 This course is designed to provide a basic understanding of financial statements with an emphasis on the balance sheet. However, to understand accounting driven financial statements, it is important to recognize that accounting is less about counting and more about measuring. “What is it that is being measured?” Well, as the course unfolds, you will learn about the three measurement questions and how the balance sheet helps to answer the first two of these questions. By touring a real company and interviewing real business people, the course describes the basic content of financial statements in a simple yet relevant context. The goal of the course is to leave a lasting impression about what balance sheet consists of and what it reveals. The next course in the Fundamentals of Accounting Specialization completes the conversation by addressing the remaining measurement question.\n\nUpon successful completion of this course, you will be able to:\n•\tDescribe the purpose of a balance sheet.\n•\tDefine the three components of a balance sheet.\n•\tRecognize and understand the meaning of several items typically presented on a balance sheet. \n•\tExplain the broader purpose of financial statements and the role of accounting in producing the financial statements.\n•\tRead and, to some extent, interpret real-world balance sheets.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Balance Sheet; Finance; Financial Statement; Accounting; Analysis; Asset; Financial Accounting; Financial Analysis; Fixed Asset; Fundamental AnalysisFundamentals of Accounting 1 Accounting is the “language of business.” Being able to understand this language allows individuals both inside and outside of an organization to join the “conversation” about how the organization is performing and how it can improve future performance. Financial accounting focuses on the reports that managers generate to provide interested external parties a summary of the firm’s financial position and operations. Managerial accounting focuses on the information and the analytical tools and techniques that help managers and employees make the right business decisions.\n\nIn this Specialization, you will learn the fundamentals of both of these purposes of accounting. More specifically, you will understand the financial statements that managers create, and be able to interpret and analyze these statements to assess the financial position of the organization. You will also identify and understand the nature, purpose, and importance of different types of decision-useful accounting information, and use analytical tools and techniques to use this information to make business decisions. Via the capstone, you will apply these fundamentals via the lens of a new business, creating a business plan, forecasts and budgets, and anticipated information needs for decisions made by you as owner and manager, your employees, and external parties such as future shareholders, creditors, and other constituents.[3.4, 7.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Understanding Financial Statements: Company PerformanceUniversity of Illinois at Urbana-ChampaignBeginner 5,8 4,7 This course is designed to provide a basic understanding of financial statements with an emphasis on the income statement. Building on the foundation formed in the first course, you will learn about the third of our three measurement questions and how the income statement helps to answer this final measurement question. Returning to the real business people introduced in the first course, this second course describes the basic content of income statement in a simple yet relevant context. The course ends by summarizing many of the lessons learned in both courses to leave you with a lasting impression about what financial statements are and how accounting can work for you. We all know that accounting is “the language of business”; let’s make learning this language engaging, and perhaps even fun!\n\nUpon successful completion of this course, you will be able to:\n•\tDescribe the purpose of an income statement.\n•\tDefine the basic components of an income statement.\n•\tRecognize and understand the meaning of several items typically presented on an income statement. \n•\tExplain the broader purpose of financial statements and the role of accounting in producing the financial statements.\n•\tRead and, to some extent, interpret real-world income statements.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Finance; Analysis; Financial Statement; Financial Analysis; Income Statement; Income; Accounting; Balance Sheet; Financial Ratio; Flow NetworkFundamentals of Accounting 2 Accounting is the “language of business.” Being able to understand this language allows individuals both inside and outside of an organization to join the “conversation” about how the organization is performing and how it can improve future performance. Financial accounting focuses on the reports that managers generate to provide interested external parties a summary of the firm’s financial position and operations. Managerial accounting focuses on the information and the analytical tools and techniques that help managers and employees make the right business decisions.\n\nIn this Specialization, you will learn the fundamentals of both of these purposes of accounting. More specifically, you will understand the financial statements that managers create, and be able to interpret and analyze these statements to assess the financial position of the organization. You will also identify and understand the nature, purpose, and importance of different types of decision-useful accounting information, and use analytical tools and techniques to use this information to make business decisions. Via the capstone, you will apply these fundamentals via the lens of a new business, creating a business plan, forecasts and budgets, and anticipated information needs for decisions made by you as owner and manager, your employees, and external parties such as future shareholders, creditors, and other constituents.[3.1, 7.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Accounting for Business Decision Making: Measurement and Operational DecisionsUniversity of Illinois at Urbana-ChampaignAdvanced 19,1 3,6 Accounting information is the lifeblood of the organization as it facilitates and influences operational and strategic decisions intended to achieve organizational goals. Organizations benefit from three decision-oriented roles of accounting: measurement, control, and communication. \n\nThis course provides an introduction to accounting’s measurement role inside of an organization and how accountants communicate information that helps managers and employees make operational decisions. In particular, you will learn how cost information is created and organized to help managers and employees conduct profitability analyses, develop and choose products, make pricing decisions, and make common business decisions. \n\nUpon successful completion of this course, you will be able to:\n•\tIdentify the nature, purpose, and importance of different types of decision-useful accounting information.\n•\tCreate, organize, and communicate cost information to best suit common operational decisions. \n•\tUse accounting information to manage products, control costs, and leverage other drivers of operational success.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Accounting; Cost; Decision Making; Sales; Leadership and Management; Fundamental Analysis; Employment; Job Costing; Analysis; Break-EvenFundamentals of Accounting 3 Accounting is the “language of business.” Being able to understand this language allows individuals both inside and outside of an organization to join the “conversation” about how the organization is performing and how it can improve future performance. Financial accounting focuses on the reports that managers generate to provide interested external parties a summary of the firm’s financial position and operations. Managerial accounting focuses on the information and the analytical tools and techniques that help managers and employees make the right business decisions.\n\nIn this Specialization, you will learn the fundamentals of both of these purposes of accounting. More specifically, you will understand the financial statements that managers create, and be able to interpret and analyze these statements to assess the financial position of the organization. You will also identify and understand the nature, purpose, and importance of different types of decision-useful accounting information, and use analytical tools and techniques to use this information to make business decisions. Via the capstone, you will apply these fundamentals via the lens of a new business, creating a business plan, forecasts and budgets, and anticipated information needs for decisions made by you as owner and manager, your employees, and external parties such as future shareholders, creditors, and other constituents.[10.9, 22.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Accounting for Business Decision Making: Strategy Assessment and ControlUniversity of Illinois at Urbana-ChampaignAdvanced 15,6 3,3 Accounting information is the lifeblood of the organization, as it facilitates and influences operational and strategic decisions intended to achieve organizational goals. Organizations benefit from three decision-oriented roles of accounting: measurement, control, and communication. \n\nThis course provides an introduction to accounting’s role in helping managers develop and implement, and improve the organization’s strategy. In particular, you will learn how non-financial and financial information is created, organized, and communicated to help managers make strategic decisions, as well as measure strategic success. This course also provides an introduction to accounting as a control function inside the organization, which helps influence the alignment of managers’ and employees’ decisions with organizational goals. You will learn about different types of controls, including process controls, budgets, and performance measurement and evaluation tools and techniques. \n\nUpon successful completion of this course, you will be able to:\n\n•\tCreate and communicate accounting information that facilitates strategic decisions.\n•\tUse accounting information to develop, implement, and improve organizational strategy. \n•\tImplement controls that align managers’ and employees’ decisions with organizational goals. \n•\tMeasure and evaluate manager and employee performance to control and motivate operational and strategic decision-making.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Accounting; Performance Measurement; Pricing; Strategic Management; Internality; Management By Exception; Balanced Scorecard; Leadership and Management; Transfer Pricing; Brand-NewFundamentals of Accounting 4 Accounting is the “language of business.” Being able to understand this language allows individuals both inside and outside of an organization to join the “conversation” about how the organization is performing and how it can improve future performance. Financial accounting focuses on the reports that managers generate to provide interested external parties a summary of the firm’s financial position and operations. Managerial accounting focuses on the information and the analytical tools and techniques that help managers and employees make the right business decisions.\n\nIn this Specialization, you will learn the fundamentals of both of these purposes of accounting. More specifically, you will understand the financial statements that managers create, and be able to interpret and analyze these statements to assess the financial position of the organization. You will also identify and understand the nature, purpose, and importance of different types of decision-useful accounting information, and use analytical tools and techniques to use this information to make business decisions. Via the capstone, you will apply these fundamentals via the lens of a new business, creating a business plan, forecasts and budgets, and anticipated information needs for decisions made by you as owner and manager, your employees, and external parties such as future shareholders, creditors, and other constituents.[8.2, 19.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Fundamentals of Accounting Capstone University of Illinois at Urbana-ChampaignBeginner 10,3 4,3 **You should complete all other courses in the Fundamentals of Accounting Specialization before beginning this course.**\n\nThe capstone project will be set in the context of a realistic small-business enterprise, and will require you to think deeply and apply the accounting concepts presented in the other courses in the Fundamentals of Accounting. While navigating the daily operations of the business, you will have an opportunity to consider the accounting implications of the economic events encountered, as well as how these economic events should be communicated to decision makers.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Accounting; Break-Even (Economics); Income Statement; Financial Statement; Futures Contract; Decision Making; Mergers & Acquisitions; I-Message; Presentation; At-Will EmploymentFundamentals of Accounting 5 Accounting is the “language of business.” Being able to understand this language allows individuals both inside and outside of an organization to join the “conversation” about how the organization is performing and how it can improve future performance. Financial accounting focuses on the reports that managers generate to provide interested external parties a summary of the firm’s financial position and operations. Managerial accounting focuses on the information and the analytical tools and techniques that help managers and employees make the right business decisions.\n\nIn this Specialization, you will learn the fundamentals of both of these purposes of accounting. More specifically, you will understand the financial statements that managers create, and be able to interpret and analyze these statements to assess the financial position of the organization. You will also identify and understand the nature, purpose, and importance of different types of decision-useful accounting information, and use analytical tools and techniques to use this information to make business decisions. Via the capstone, you will apply these fundamentals via the lens of a new business, creating a business plan, forecasts and budgets, and anticipated information needs for decisions made by you as owner and manager, your employees, and external parties such as future shareholders, creditors, and other constituents.[6.0, 12.1] French; Portuguese; Russian; SpanishEnglish business business-essentials
Introducción a la estrategia Universidad Nacional Autónoma de MéxicoIntermediate 11,1 4,8 En este curso, conocerás la importancia de la estrategia en cualquier tipo de organización; diferenciarás los modelos conductuales que se aplican en diferentes países, quiénes son sus principales actores y los intereses que tienen en una empresa. Partirás de la planeación estratégica para materializar tu idea de negocio, a través de la misión, visión, valores y objetivos. Identificarás la idea diferenciadora de tu empresa o idea de negocio, lo cual la hará única del resto. Leerás las señales internas y externas del entorno para poder reaccionar a tiempo ante los factores que afectan a tu empresa.Planning; Strategic Planning; Organizational Analysis; Analysis; Finance; Risk Management; Leadership; Leadership and Management; Analytics; R&D ManagementFundamentos Estratégicos Empresariales1 Si deseas fabricar un producto, brindar un servicio o independizarte laboralmente, en este programa especializado obtendrás estrategias que te guiarán en el desarrollo de tu plan de negocio. No necesitas ser un experto en los negocios para crear estrategias de mercado, calidad y financieras.[7.4, 13.6] None Spanish business business-essentials
Introducción a las finanzas Universidad Nacional Autónoma de MéxicoAdvanced 14 4,6 En este curso estudiaremos el objetivo principal de las finanzas, la importancia en la creación de valor y mantenerlo a través de un uso eficiente de los recursos financieros.\nAdemás, incluiremos algunas herramientas básicas que te permitirán crear un plan financiero con el que podrás establecer objetivos y metas claras, identificar qué factores pueden afectar el rumbo de tu empresa o idea de negocio y saber si estás aplicando los recursos de una manera eficiente.\nAl término del curso aplicarás herramientas básicas de análisis, control y evaluación de información financiera para una adecuada gestión de negocio.Online Advertising; Finance; Market (Economics); I-Deas; Financial Markets; Materials; Gustave Le BonFundamentos Estratégicos Empresariales2 Si deseas fabricar un producto, brindar un servicio o independizarte laboralmente, en este programa especializado obtendrás estrategias que te guiarán en el desarrollo de tu plan de negocio. No necesitas ser un experto en los negocios para crear estrategias de mercado, calidad y financieras.[9.5, 16.9] None Spanish business business-essentials
Introducción al mercado Universidad Nacional Autónoma de MéxicoBeginner 7,3 4,6 El estudio de mercado nos ayuda a identificar y definir oportunidades y problemas de mercado, para generar y evaluar estrategias de promoción y venta de los productos y/o servicios de tu empresa o idea de negocio, y a su vez mejorar la relación que existe entre la empresa y sus clientes, consumidores, proveedores, etc.\n\nEn este curso conoceremos las herramientas que se utilizan en la mercadotecnia para la venta y promoción de un producto y/o servicio, así como algunos métodos para la determinación de su precio y las características con las que contará dicho producto.Marketing; Planning; Marketing Mix; Marketing Plan; Yottabyte; Macro (Computer Science); Feature-Oriented Domain Analysis; Denominación De Origen; Gustave Le BonFundamentos Estratégicos Empresariales3 Si deseas fabricar un producto, brindar un servicio o independizarte laboralmente, en este programa especializado obtendrás estrategias que te guiarán en el desarrollo de tu plan de negocio. No necesitas ser un experto en los negocios para crear estrategias de mercado, calidad y financieras.[4.5, 9.0] None Spanish business business-essentials
Introducción a la calidad Universidad Nacional Autónoma de MéxicoIntermediate 10,1 4,7 Al finalizar el curso: \n\n•\tExplicarás la aplicación de la norma ISO 9000 y los sistemas de gestión de calidad, su implementación y los beneficios para la compañía y la sociedad.\n•\tDescribirás herramientas prácticas que mejoren la competitividad y eleven la eficiencia de las operaciones de la empresa o idea de negocio teniendo en cuenta las mejores prácticas ambientales.\n\nEn este curso conoceremos la importancia que tiene implementar estándares de calidad y procesos productivos eficientes, para el desarrollo y continuidad de nuestra empresa o idea de negocio y así mantener su máxima capacidad productiva y seguir ofertando productos con los más altos estándares de calidad, para mantenernos siempre en la preferencia del público.\n\nEs importante resaltar también términos como capacidad, ubicación y distribución operativa con la que cuenta nuestra empresa o idea de negocio, porque al identificarlas podemos mejorar la productividad sin hacer a un lado la calidad, a la vez que identificamos las deficiencias la producción para nuestra empresa o idea de negocio.Personal Advertisement; Yottabyte; Ordered Pair; I-Deas; Iso Image; Persona (User Experience); Denominación De Origen; Gustave Le BonFundamentos Estratégicos Empresariales4 Si deseas fabricar un producto, brindar un servicio o independizarte laboralmente, en este programa especializado obtendrás estrategias que te guiarán en el desarrollo de tu plan de negocio. No necesitas ser un experto en los negocios para crear estrategias de mercado, calidad y financieras.[6.6, 12.6] None Spanish business business-strategy
Estratégicos empresariales: Proyecto final Universidad Nacional Autónoma de MéxicoBeginner 5,7 4,3 En este curso realizarás un plan de negocio en donde incluirás la filosofía empresarial de tu empresa o idea de negocio; asimismo, identificarás qué factores pueden alterar el curso de tu empresa.\n\nPara una mejor toma de decisiones desarrollarás un plan financiero que te permitirá conocer el estatus financiero de tu empresa o idea de negocio.\n\nTambién implementarás un mix de mercadotecnia para diseñar estrategias que te permitan el punto óptimo de ventas de tu producto y/o servicio y llegar a nichos de mercado imposibles de alcanzar.Finance; Planning; Strategic Planning; Marketing; Denominación De Origen; Gustave Le Bon; CabezaFundamentos Estratégicos Empresariales5 Si deseas fabricar un producto, brindar un servicio o independizarte laboralmente, en este programa especializado obtendrás estrategias que te guiarán en el desarrollo de tu plan de negocio. No necesitas ser un experto en los negocios para crear estrategias de mercado, calidad y financieras.[3.1, 7.3] None Spanish business business-strategy
Fundraising and Development Foundations University of California, DavisAdvanced 13,7 4,7 In this course, you will gain an introduction to the basic terminology and concepts in the field, along with an overview of the development cycle from identification and cultivation through stewardship and recognition. You will learn how to develop a case for support, identify and assess prospective donors, match a donor’s interests and needs with your organization’s mission and goals, recognize planned giving benefits to your donors, structure a successful solicitation, and respond to ethical dilemmas. You’ll also examine career opportunities in the field, along with contemporary issues and trends confronting today’s fundraising managers. Throughout the course you’ll gain hands-on practice developing an array of written products for your fundraising and development portfolio.Fundraising; Stewardship; Gift; Funds; Prospecting; Planning; Social Entrepreneurship; Public Relations; Corporate Bond; R&D ManagementFundraising and Development 1 Charitable giving is rebounding as the economy improves. Yet there is a shortage of qualified fundraising professionals to help organizations connect their needs with potential donors. Through four courses, you will gain the knowledge and skills to begin or advance your career in the high demand field of fundraising and development. This Specialization is designed to meet the rising demand for trained fundraising professionals.[9.3, 16.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Annual Campaigns: Building a Case for SupportUniversity of California, DavisAdvanced 13,5 4 In this comprehensive overview of annual giving programs, you’ll gain an introduction to the basic terminology and concepts of annual giving as well as the various solicitation channels and donor types. Learn how to write a direct mail appeal, craft an impactful email appeal, and develop a script for phone solicitation. You’ll learn how to build a leadership annual giving portfolio and maximize the impact of memberships and events in annual campaigns. You’ll complete the course with the knowledge and skills to build and implement a multi-channel solicitation strategy that achieves the goals of an annual campaign.Fundraising; Advertising Mail; Building Relationships; Laddering; Audience; Strategy; Email; Telemarketing; Partnership; ShoppedFundraising and Development 2 Charitable giving is rebounding as the economy improves. Yet there is a shortage of qualified fundraising professionals to help organizations connect their needs with potential donors. Through four courses, you will gain the knowledge and skills to begin or advance your career in the high demand field of fundraising and development. This Specialization is designed to meet the rising demand for trained fundraising professionals.[10.0, 16.7] None English business business-strategy
Major and Principal Gifts University of California, DavisIntermediate 14,6 4,4 This course will provide a comprehensive view of major and principal gift development work for students who seek to build upon their experiences gained in the introductory session. Participants will gain an understanding of the philosophy and strategies implemented in major gift development including prospect identification, how to initially engage a potential major gift donor, the process of cultivation and moves management, effective proposal writing, making a successful ask and on-going donor stewardship. Students will practice fundamental major gift development skills by developing their own prospect strategy, producing essential documents to support the process, and engaging in role playing activity to simulate interaction with prospects and donors.Gift; Stewardship; Prospecting; Fundraising; Acceptance; Negotiation; Belief; Writing; Strategy; Maximization (Psychology)Fundraising and Development 3 Charitable giving is rebounding as the economy improves. Yet there is a shortage of qualified fundraising professionals to help organizations connect their needs with potential donors. Through four courses, you will gain the knowledge and skills to begin or advance your career in the high demand field of fundraising and development. This Specialization is designed to meet the rising demand for trained fundraising professionals.[9.3, 17.4] None English business business-strategy
Planned Giving University of California, DavisIntermediate 10,3 4,6 In this comprehensive overview of planned giving, you’ll gain an introduction to the basic terminology and concepts in the field as well as an overview of each planned giving vehicle. Learn to identify and assess prospective donors, recognize planned giving benefits to your donors, match a donor’s interests and needs with the appropriate planned giving options, and structure a successful solicitation. You’ll understand the importance of administration of planned gifts to ensure compliance with policies and fulfillment of obligations to the donor. Apply your knowledge by developing a multi-step donor strategy and a marketing strategy, working on case studies, networking, and analyzing success factors.Planning; Fundraising; Gift; Tax Deduction; Taxes; Acceptance; Marketing Plan; Operating Budget; Capital Structure; BudgetFundraising and Development 4 Charitable giving is rebounding as the economy improves. Yet there is a shortage of qualified fundraising professionals to help organizations connect their needs with potential donors. Through four courses, you will gain the knowledge and skills to begin or advance your career in the high demand field of fundraising and development. This Specialization is designed to meet the rising demand for trained fundraising professionals.[5.7, 12.9] None English business business-strategy
Ready, Set, Future! Introduction to Futures ThinkingInstitute for the FutureBeginner 11,6 4,8 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis course will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. In this course, you’ll build your  understanding of what futures thinking is and what you can do with it. You’ll master essential foresight techniques. You’ll meet some professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThis course is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you.\n\nMany thanks to the Enlight Foundation and the Enlight Collaborative, which provided a grant to support the creation of this course.Futures Studies; Forecasting; Thought; BlockChain; Design Thinking; Innovation; Systems Thinking; Creativity; FinTech; Real EstateFutures Thinking 1 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis Specialization will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. You’ll master essential foresight techniques. You’ll meet leading professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThe Futures Thinking specialization is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you. You'll develop a more future-oriented mindset to make positive changes in your own life, as you start to see new possibilities more clearly and craft the personal future you want.\n\nThis specialization is based on the “How to Think Like a Futurist” workshops taught by Jane McGonigal, PhD for Stanford University Continuing Studies. By taking this specialization, you'll have access to key lessons and tools from the Institute for the Future’s professional “Foresight Training” certification program.[7.1, 14.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Forecasting Skills: See the Future Before it HappensInstitute for the FutureBeginner 10,3 4,9 For many people, the future comes as a surprise – or even a shock. But with strong forecasting skills, YOU can avoid future shock. You can adapt faster, and become better prepared to benefit from change.\n\nIn this course, you’ll build your future forecasting skills. You'll learn how to turn groups of "signals" (clues about the future) and "drivers" (global forces that influence the direction of change) into compelling future forecasts. Forecasts help you discover new possibilities and opportunities for yourself, your company, or any community you want to inspire to make a better future. \n\nYou'll also learn how to write future scenarios. Scenarios take forecasts one step further. They spark imagination and tell a story about what might happen if a forecast comes true. Scenarios help you evaluate: Is this a future I'm ready for? Is this a future I want?\n\nLeading futurists from the Institute for the Future will show you exactly how it's done. They'll share with you the forecasts and scenarios they’re most excited about right now, and walk you through the key steps they took to create them. Then, it's your turn! You'll create a forecast and a scenario on any future topic you choose.\n\nHow will you benefit from taking this course? With strong forecasting skills, you'll get better at seeing the future before it happens. You'll be ready to consider possibilities that others never see coming or refuse to accept. You'll be able to help others prepare for and adapt to the future. You can decide which futures you want to make more likely, and which futures you want to prevent.\n\nMany thanks to the Enlight Foundation and the Enlight Collaborative, which provided a grant to support the creation of this course.Forecasting; BlockChain; Trading; Innovation; Scenario Planning; Planning; Stock; Design Thinking; Systems Thinking; Trading StrategyFutures Thinking 2 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis Specialization will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. You’ll master essential foresight techniques. You’ll meet leading professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThe Futures Thinking specialization is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you. You'll develop a more future-oriented mindset to make positive changes in your own life, as you start to see new possibilities more clearly and craft the personal future you want.\n\nThis specialization is based on the “How to Think Like a Futurist” workshops taught by Jane McGonigal, PhD for Stanford University Continuing Studies. By taking this specialization, you'll have access to key lessons and tools from the Institute for the Future’s professional “Foresight Training” certification program.[6.0, 13.0] French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; ArabicEnglish business business-essentials
Simulation Skills: This is Your Brain on the FutureInstitute for the FutureIntermediate 8,3 4,9 Do you want to learn how to simulate the future more creatively and more effectively? This course is for you.\n\nHumans are the only living creatures with the ability to think about and make plans for the long- term future. Even so, our brains don’t always make it easy. Over the past decade, scientists have discovered a number of neurological “road blocks” to effective futures thinking. These glitches in the brain make it harder for us to accurately predict how we’ll feel and what we’re likely to do, when a particular future arrives. They lead us to make faulty assumptions about which futures are likely or unlikely to happen. And they convince us we have less power to shape and influence the future than we actually do – leaving us stuck in the present. \n\nIn this course, you’ll learn how to overcome these obstacles so you can think about the future more strategically and creatively. You’ll practice simulation techniques for “unsticking” the mind when it comes to seeing what’s possible in the future and accepting how things could be different. You’ll also learn how to lead others through “first-person future” simulations, which have been shown in scientific studies to improve strategy and increase motivation and hope for the future. Along the way, leading futurists from the Institute from the Future will share some of their most challenging forecasts to help you stretch your imagination and improve your simulation skills. \n\nThis course will ensure that you can put all of your new forecasting skills to the best possible use, by helping you nudge your brain toward more effective ways of simulating and preparing for the future.\n\nMany thanks to the Enlight Foundation and the Enlight Collaborative, which provided a grant to support the creation of this course.Simulation; Creativity; Innovation; Future Self; Thought; Creativity Techniques; Design Thinking; Experience; Strategic Thinking; MotivationFutures Thinking 3 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis Specialization will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. You’ll master essential foresight techniques. You’ll meet leading professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThe Futures Thinking specialization is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you. You'll develop a more future-oriented mindset to make positive changes in your own life, as you start to see new possibilities more clearly and craft the personal future you want.\n\nThis specialization is based on the “How to Think Like a Futurist” workshops taught by Jane McGonigal, PhD for Stanford University Continuing Studies. By taking this specialization, you'll have access to key lessons and tools from the Institute for the Future’s professional “Foresight Training” certification program.[4.4, 10.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Collaborative Foresight: How to Game the FutureInstitute for the FutureAdvanced 8,6 4,8 You’ll never have a complete picture of what's possible in the future if you look at it from just one point of view. The best way to expand your vision? Engage as many people as you can, and “game out” the possibilities together. \n\nIn this course, you’ll learn how to use collaborative gaming techniques to go beyond your own thinking and see many, many different sides of the same future. Over the past decade, the Institute for the Future has pioneered new methods in “massively-multiplayer foresight.” You’ll learn how to adapt these methods to get diverse, surprising views of what’s possible, build your empathy for other people’s futures, and reduce your risk of being “blindsided” by the future.\n \nThis course features content from the Ethical Operating System, a tool created by the Institute in collaboration with Omidyar Networks’ Tech and Society Lab. It’s designed to help technology companies anticipate risks and prevent unwanted consequences of the things they build. Whether or not you work in tech, the Ethical Operating System will give you the chance to participate right now in an urgent future forecasting game. The stakes of the game are the future of truth, privacy, democracy, security, and our collective well-being. It’s a unique opportunity to join creative and strategic forces with people who are making the tech that’s inventing the future, and with fellow futures thinkers like you.\n\nMany thanks to the Enlight Foundation and the Enlight Collaborative, which provided a grant to support the creation of this course.Social Network; Futures Wheel; Playful; Systems Thinking; Design Thinking; Forecasting; Interview; Thought; Biosense; BehaviorFutures Thinking 4 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis Specialization will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. You’ll master essential foresight techniques. You’ll meet leading professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThe Futures Thinking specialization is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you. You'll develop a more future-oriented mindset to make positive changes in your own life, as you start to see new possibilities more clearly and craft the personal future you want.\n\nThis specialization is based on the “How to Think Like a Futurist” workshops taught by Jane McGonigal, PhD for Stanford University Continuing Studies. By taking this specialization, you'll have access to key lessons and tools from the Institute for the Future’s professional “Foresight Training” certification program.[4.4, 11.4] French; Portuguese; Russian; SpanishEnglish business business-essentials
Urgent Optimism: How to Turn Foresight into ActionInstitute for the FutureBeginner 6,2 4,8 When you get better at thinking about the future, you get better at changing the future.\n\nThis course will help you take all of the foresight skills you’ve developed so far and apply them to making real positive change in your life, in your work, and in the world around you.\n\nYou’ll learn how to create and share “preferred futures”, which are highly persuasive, compelling visions of the changes you want to make real. You’ll use your preferred future to identify obstacles, recruit allies, collect resources, and plan action to make your vision real.\n\nYou’ll also practice making “artifacts” from the future, which are creative representations of how everyday life might be different in the future. Artifacts can inspire others to join you in your quest to make a preferred future real. Leading futurists from the Institute for the Future will share with you their favorite future artifacts – and walk you through the entire creative process it took to make them.\n\nEvery action we take today changes the future. This course will help you identify and take the actions that make the BIGGEST, most strategic impacts on the most urgent challenges you and society face.\n\nMany thanks to the Enlight Foundation and the Enlight Collaborative, which provided a grant to support the creation of this course.Futures Studies; Composite Artifact Colors; Formal Organization; Cooking; Design Thinking; Anxiety; Augmented Assignment; Fear; Writing; Community ChangeFutures Thinking 5 Do you want to think about the future with more creativity and optimism? Do you want to see what’s coming faster, so you can be better prepared for disruptions and more in control of your future? Do you want to get better at changing what’s possible today – in your company, your industry, your community, and in your own life?\n\nThis Specialization will introduce you to the practice of futures thinking, as developed and applied for the past 50 years by the Institute for the Future, a Silicon-Valley-based research and learning group founded in 1968. You’ll master essential foresight techniques. You’ll meet leading professional futurists. And you’ll choose one or more future topics you want to investigate with your new foresight skills.\n\nThe Futures Thinking specialization is for anyone who wants to spot opportunities for innovation and invention faster. You can gain the skills and confidence to help YOU become someone who makes the future, instead of letting the future happen to you. You'll develop a more future-oriented mindset to make positive changes in your own life, as you start to see new possibilities more clearly and craft the personal future you want.\n\nThis specialization is based on the “How to Think Like a Futurist” workshops taught by Jane McGonigal, PhD for Stanford University Continuing Studies. By taking this specialization, you'll have access to key lessons and tools from the Institute for the Future’s professional “Foresight Training” certification program.[2.8, 8.4] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Gender Analytics for Innovation University of TorontoBeginner 5,3 4,8 Gender Analytics is a way to analyze your products, services, processes and policies with a gender lens to uncover hidden opportunities for innovation and effectiveness. \n\nWe'll answer questions such as: Why are women 47% more likely than men to be injured when they get in a car accident? Why do financial products fail to meet women’s needs across their life cycles? Why will automation and AI be more likely to impact women than men? Why are gender-neutral policies are not necessarily gender-equal? \n\nThis is the introductory course in the 5-course Gender Analytics Specialization offered by the Institute for Gender and the Economy (GATE) at the University of Toronto's Rotman School of Management. In this course, you will build the foundations for conducting Gender Analytics. You will get comfortable with the concepts and terms associated with Gender Analytics, including sex, gender, gender identity, sexual orientation and intersectionality. You will examine how policies, products, services and processes may have unintentionally gendered outcomes that miss out on opportunities or create needless risks. You will learn to uncover assumptions underlying these policies, products, services and processes, and to break social, cultural, and or organizational norms that perpetuate exclusion and inequality. You will see how Gender Analytics can lead to transformational innovations. You will also evaluate your own competencies and start your Self Development Plan and begin your journey to build a workplan for your own Gender Analytics project.Microsoft Excel; Planning; Audit; Innovation; Critical Thinking; Bias; Qualitative Research; Thought; Empathy; ArchitectureGender Analytics: Gender Equity through Inclusive Design1 Current conversations about diversity & inclusion often forget that these are not just HR issues but affect how products, services, processes & policies create outcomes that differ by gender, race, differences in ability, indigeneity & other intersecting identities. Gender Analytics is a methodology that allows you to create opportunities for business or policy impact by using gender-based insights to design transformational solutions. More here...\n\nIn 5 courses offered by the Institute for Gender and the Economy, you will:\n\n>Examine how policies, products, services & processes have gendered impacts that miss opportunities or create needless risks\n\n>Break norms that perpetuate exclusion in serving customers/beneficiaries\n\n>Get comfortable with concepts such as sex, gender identity & intersectionality\n\n>Learn qualitative & quantitative analytical techniques to uncover intersectional gender-based insights\n\n>Use human-centred design to create innovative solutions\n\n>Become a transformational leader\n\nWho is this designed for?\n\n>Business leaders who want to use gender insights to innovate\n\n>Government & NGO professionals who want to do gender-based analysis (GBA+)\n\n>Women’s studies experts seeking job-related applications\n\n>Business analytics experts extending their skills to questions of equity\n\n>Human resources professionals looking to be partners for business innovation\n\n*Academic Director: Sarah Kaplan; Project Lead: Lechin Lu; Teaching Consultant: Kim de Laat[3.7, 6.6] None English business business-essentials
Inclusive Analytic Techniques University of TorontoIntermediate 6,4 4,9 Many policies, products, services or processes that we think of as gender-neutral actually have gendered outcomes. Everything from snow plowing to car safety to investment advising to infrastructure investment has impacts that differ by gender. These outcomes can be even more biased if we look at important intersections with race, indigeneity, differences in ability, ethnicity, sexual orientation, and other identities. The question is, what can you do to change this? And, how can you avoid the risks of bias or create innovative new offerings using gender-based insights?\n\nInclusive Analytics Techniques will provide you with the tools and analytical techniques to uncover these intersectional insights. The course covers both quantitative and qualitative data collection and analysis, including basic statistical techniques and practical instructions for working with customers, beneficiaries and other stakeholders. You will learn to incorporate multiple sources of rich evidence in order to develop innovative insights into how policies, products, services and processes can be made more equitable or serve unique communities.\n\nThis is the second course of the Gender Analytics Specialization offered by the Institute for Gender and the Economy (GATE) at the University of Toronto's Rotman School of Management. It's great on its own, and you will get even more out of it if you take it as part of the Specialization.Project; Alphaic; Unified Theory Of Acceptance And Use Of Technology; Barrier Analysis; Algorithmic Bias; Value Network Analysis; Interpretative Phenomenological Analysis; Investigative Psychology; Data Auditing; Knowledge Of ResultsGender Analytics: Gender Equity through Inclusive Design2 Current conversations about diversity & inclusion often forget that these are not just HR issues but affect how products, services, processes & policies create outcomes that differ by gender, race, differences in ability, indigeneity & other intersecting identities. Gender Analytics is a methodology that allows you to create opportunities for business or policy impact by using gender-based insights to design transformational solutions. More here...\n\nIn 5 courses offered by the Institute for Gender and the Economy, you will:\n\n>Examine how policies, products, services & processes have gendered impacts that miss opportunities or create needless risks\n\n>Break norms that perpetuate exclusion in serving customers/beneficiaries\n\n>Get comfortable with concepts such as sex, gender identity & intersectionality\n\n>Learn qualitative & quantitative analytical techniques to uncover intersectional gender-based insights\n\n>Use human-centred design to create innovative solutions\n\n>Become a transformational leader\n\nWho is this designed for?\n\n>Business leaders who want to use gender insights to innovate\n\n>Government & NGO professionals who want to do gender-based analysis (GBA+)\n\n>Women’s studies experts seeking job-related applications\n\n>Business analytics experts extending their skills to questions of equity\n\n>Human resources professionals looking to be partners for business innovation\n\n*Academic Director: Sarah Kaplan; Project Lead: Lechin Lu; Teaching Consultant: Kim de Laat[4.1, 8.3] None English business business-essentials
Human-Centered Design for Inclusive InnovationUniversity of TorontoBeginner 4,5 5 This course introduces the principles and practices of human-centered design (also sometimes called “design thinking”) which are essential for developing innovative and inclusive products, services, processes and policies. You will learn by doing, experiencing the design process through exercises and a mini-bootcamp.\n\nIn this course, you will learn about and experience key human-centered design practices: empathize, reframe, ideate, prototype and test. You will learn why human-centered design is a central component of Gender Analytics. You will develop skills in problem finding (and not just problem solving) by understanding users', stakeholders’ and beneficiaries' lived experiences. You will learn to co-create with diverse stakeholders, develop prototypes, and iterate to develop more innovative solutions. This is the third course of the Gender Analytics Specialization offered by the Institute for Gender and the Economy (GATE) at the University of Toronto's Rotman School of Management. It's great on its own, and you will get even more out of it if you take it as part of the Specialization.Problem Statement; Problem Finding; Employment; Innovation; Benefits; Documents; Modeling; Evaluation; Microsoft Excel; Inclusive BusinessGender Analytics: Gender Equity through Inclusive Design3 Current conversations about diversity & inclusion often forget that these are not just HR issues but affect how products, services, processes & policies create outcomes that differ by gender, race, differences in ability, indigeneity & other intersecting identities. Gender Analytics is a methodology that allows you to create opportunities for business or policy impact by using gender-based insights to design transformational solutions. More here...\n\nIn 5 courses offered by the Institute for Gender and the Economy, you will:\n\n>Examine how policies, products, services & processes have gendered impacts that miss opportunities or create needless risks\n\n>Break norms that perpetuate exclusion in serving customers/beneficiaries\n\n>Get comfortable with concepts such as sex, gender identity & intersectionality\n\n>Learn qualitative & quantitative analytical techniques to uncover intersectional gender-based insights\n\n>Use human-centred design to create innovative solutions\n\n>Become a transformational leader\n\nWho is this designed for?\n\n>Business leaders who want to use gender insights to innovate\n\n>Government & NGO professionals who want to do gender-based analysis (GBA+)\n\n>Women’s studies experts seeking job-related applications\n\n>Business analytics experts extending their skills to questions of equity\n\n>Human resources professionals looking to be partners for business innovation\n\n*Academic Director: Sarah Kaplan; Project Lead: Lechin Lu; Teaching Consultant: Kim de Laat[2.8, 5.9] None English business business-essentials
Transformational Leadership for Inclusive InnovationUniversity of TorontoIntermediate 3,4 4,8 Gender Analytics underpins inclusive innovation, and inclusive innovation will require organizational transformation. The missing link between insights and actions is change leadership. How can you get people to collaborate? How can you overcome resistance to change? How can you embed intersectional, gender-based insights in everything an organization does? \n\nIn this course, you will learn to be an inspiring and effective change agent by developing a toolbox of leadership skills for building and managing diverse teams. You will hear from experts who have led Gender Analytics in various settings from companies, to non-profits, to the government. In short, this course will help you develop skills to be a transformational leader as you work towards creating inclusive products, services, processes and policies.\n\nThis is the fourth course of the Gender Analytics Specialization offered by the Institute for Gender and the Economy (GATE) at the University of Toronto's Rotman School of Management. It is great on its own, and you will get even more out of it if you take it as part of the Specialization.Organizational Culture; Analytics; Culture; Leadership; Awareness; Gender Lens Investing; Developmental Niche; Brac (Organization); Community-Based Participatory Research; Knowledge EntrepreneurshipGender Analytics: Gender Equity through Inclusive Design4 Current conversations about diversity & inclusion often forget that these are not just HR issues but affect how products, services, processes & policies create outcomes that differ by gender, race, differences in ability, indigeneity & other intersecting identities. Gender Analytics is a methodology that allows you to create opportunities for business or policy impact by using gender-based insights to design transformational solutions. More here...\n\nIn 5 courses offered by the Institute for Gender and the Economy, you will:\n\n>Examine how policies, products, services & processes have gendered impacts that miss opportunities or create needless risks\n\n>Break norms that perpetuate exclusion in serving customers/beneficiaries\n\n>Get comfortable with concepts such as sex, gender identity & intersectionality\n\n>Learn qualitative & quantitative analytical techniques to uncover intersectional gender-based insights\n\n>Use human-centred design to create innovative solutions\n\n>Become a transformational leader\n\nWho is this designed for?\n\n>Business leaders who want to use gender insights to innovate\n\n>Government & NGO professionals who want to do gender-based analysis (GBA+)\n\n>Women’s studies experts seeking job-related applications\n\n>Business analytics experts extending their skills to questions of equity\n\n>Human resources professionals looking to be partners for business innovation\n\n*Academic Director: Sarah Kaplan; Project Lead: Lechin Lu; Teaching Consultant: Kim de Laat[1.2, 4.4] None English business business-essentials
Gender Analytics Capstone Project University of TorontoBeginner 4,9 4,8 It’s time to use your Gender Analytics skills to tackle a real-world challenge in your capstone project.\n\nIn the final course in the Gender Analytics Specialization offered by the Institute for Gender and the Economy (GATE) at the University of Toronto's Rotman School of Management, you will practice your Gender Analytics skills in an applied learning project that will take you through the entire process for using gender-based insights to generate innovative solutions. You will be expected to think about the problem using an intersectional gender lens, explore both quantitative and qualitative data, apply human-centered design methodologies to developing prototypes, and plan for roll out in an organization, market or community.  This activity provides a hands-on learning opportunity to practice critical skills for Gender Analytics.Alphaic; Unified Theory Of Acceptance And Use Of Technology; Knowledge Space; Public Budgeting; Competence-Based Management; Decision Management; Dynamic Decision-Making; Project Management Triangle; Knowledge Entrepreneurship; Credibility TheoryGender Analytics: Gender Equity through Inclusive Design5 Current conversations about diversity & inclusion often forget that these are not just HR issues but affect how products, services, processes & policies create outcomes that differ by gender, race, differences in ability, indigeneity & other intersecting identities. Gender Analytics is a methodology that allows you to create opportunities for business or policy impact by using gender-based insights to design transformational solutions. More here...\n\nIn 5 courses offered by the Institute for Gender and the Economy, you will:\n\n>Examine how policies, products, services & processes have gendered impacts that miss opportunities or create needless risks\n\n>Break norms that perpetuate exclusion in serving customers/beneficiaries\n\n>Get comfortable with concepts such as sex, gender identity & intersectionality\n\n>Learn qualitative & quantitative analytical techniques to uncover intersectional gender-based insights\n\n>Use human-centred design to create innovative solutions\n\n>Become a transformational leader\n\nWho is this designed for?\n\n>Business leaders who want to use gender insights to innovate\n\n>Government & NGO professionals who want to do gender-based analysis (GBA+)\n\n>Women’s studies experts seeking job-related applications\n\n>Business analytics experts extending their skills to questions of equity\n\n>Human resources professionals looking to be partners for business innovation\n\n*Academic Director: Sarah Kaplan; Project Lead: Lechin Lu; Teaching Consultant: Kim de Laat[3.0, 6.5] None English business business-essentials
Sustainable Innovation for Subsistence MarketplacesUniversity of Illinois at Urbana-ChampaignAdvanced 19 4,1 This course focuses on understanding subsistence marketplaces and designing business solutions for the billions of people living in poverty in the global marketplace. To develop understanding of these markets, we use exercises to that enable learners to view the world from the eyes of subsistence consumers and entrepreneurs, facilitate bottom‐up understanding generated by participants, and provide insights from extensive research. More broadly, the course uses the context of extreme resource constraints  to learn about the bottom-up approach pioneered through the Subsistence Marketplaces Initiative   and apply it in broadly. A parallel project will focus on understanding a specific need in a subsistence marketplace, and designing a solution and an enterprise plan for implementation.\n\nYou will be able to: \n\n• Develop an understanding of subsistence marketplaces \n• Design solutions for subsistence marketplaces \n• Develop enterprise plans to implement solutions for subsistence marketplaces \n• Apply the bottom-up approach for subsistence marketplaces and other contexts\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Sustainability; Market (Economics); Top-Down And Bottom-Up Design; Entrepreneurship; Sales; Communication; Planning; C-Ross; Social Media; Marketing StrategyGlobal Challenges in Business 1 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[12.1, 21.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Sustainable Business Enterprises University of Illinois at Urbana-ChampaignAdvanced 9,2 4,3 This course will explore current challenges and opportunities facing firms in the area of environmental sustainability. It will begin with an introduction to sustainability, with a particular focus on how environmental sustainability is relevant to business. Topics such as unsustainable consumption/consumer behavior, market research on sustainable product design  , and sustainable value chains and communications will be covered. We will also cover the bottom-up approach in terms of immersion, emersion, and design as applied to sustainable business enterprise. The course concludes with a summary of insights on global challenges in business, with particular focus on poverty and the environment.\n\nYou will be able to: \n\n• Understand the importance of sustainability for business \n• Analyze   specific topics including consumer behavior, market research, product design, value chains and communications using the sustainability lens in business \n• Design solutions and develop enterprise plans for sustainable business initiatives \n• Apply the bottom-up approach for sustainable business initiatives in varied contexts\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Sustainable Consumption; Emerging Markets; Market Research; Value Chain; Sustainability; Consumer Behaviour; Product Design; Triple Bottom Line; Market (Economics); InnovationGlobal Challenges in Business 2 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[4.6, 10.5] French; Portuguese; Russian; SpanishEnglish business business-strategy
Global Strategy I: How The Global Economy WorksUniversity of Illinois at Urbana-ChampaignAdvanced 10,2 4,8 Starting in the late 1990s, “globalization” became a buzzword to describe the apparent integration of markets in the world economy. Many authors and pundits claimed that the world was converging towards a market-friendly democratic place, while gurus and consulting firms were rapidly producing formulae and advice on how to make profits out of the global economy. Decades later, new realities show that globalization does not necessarily mean political, cultural, and economic convergence and that, in fact, forces against it are strong.  \nThis course seeks to help you understand the forces of globalization and how cross-cultural management and the relationship of a multinational organization to various host countries is becoming more and more critical in today’s global economy. This course begins with the discussion of these issues and global relationships and delves into a deeper understanding of business strategy in today’s global business marketplace. \n\nYou will be able to: \n\n• Understand how we got to the present moment of globalization and why it matters \n• Understand the complexities of the current globalization, recognizing not all countries are the same\n• Evaluate the effects of international trade regulations on international business \n• Evaluate when and why companies  operate as multinationals\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Global; Economy; Foreign Direct Investment; Emerging Markets; Trading; Economic Models; Global Value Chain; International Relations; Economics; CompetitivenessGlobal Challenges in Business 3 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[5.9, 12.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Global Strategy II: Doing Business in The Global EconomyUniversity of Illinois at Urbana-ChampaignBeginner 8,4 4,9 This course explores the ways firms overcome challenges when operating globally – a process characterized for its complexity and uncertainty. Corporations trying to succeed in the global economy need to develop different types of strategies depending on where they are conducting business or industry they are in. \n\nYou will be able to:\n•\t-Determine the best strategy to follow when expanding globally\n•\t-Analyze the advantages and disadvantages of those strategies \n•\t-Develop appropriate responses to external pressures. \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Global; Economy; Global Value Chain; Strategic Alliances; Market (Economics); Strategy; First-Mover Advantage; Foreign Direct Investment; Value Chain; ChainingGlobal Challenges in Business 4 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[4.7, 9.5] Arabic; French; Portuguese; Russian; SpanishEnglish business business-strategy
Global Impact: Cultural Psychology University of Illinois at Urbana-ChampaignBeginner 8,6 4,7 Globalization has brought dramatic changes to the marketplace. A proliferation of global brands brings diverse cultures to a consumer population that is also culturally diverse. This course enables students to understand how globalization changes consumers at a psychological level and provides tools for infusing  brands with cultural meaning that can resonate with global consumers. The focus is on understanding that culture exists in the mind as well as in the environment, and that globalization creates multi-cultural spaces in contemporary societies. Consumers can use the cultural meaning of a brand to build their identities or reject the brand’s cultural meaning. \n\nThe course will help students identify when assimilation vs. exclusionary reactions are more likely to occur and to devise strategies for imbuing brands with cultural meanings that can elevate them to the status of cultural icons. \n\nYou will be able to: \n\n• Understand how globalization impacts the psychological responses of consumers in global markets \n• Explain  what culture is and how it manifests itself in business environments\n• Understand how brands acquire cultural meanings and predict consumers’ responses to the cultural meanings in brands \n• Identify strategies to win-over multi-cultural consumers in globalized markets \n• Practice the fundamentals of  how to build an iconic brand\n \nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Psychology; Psychologies; Cultural Psychology; Culture; Brand; Market (Economics); Multiculturalism; Globalize; Global; Target MarketGlobal Challenges in Business 5 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[4.9, 10.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Global Impact: Business Ethics University of Illinois at Urbana-ChampaignAdvanced 6,8 4,7 Global business ethics is the study and analysis of how ethics and global business are connected. Because commerce is about markets, and  markets entail exchanges between people and groups of people, commerce is about human relationships.. \n\nOne of the important challenges in global business is working out the extent of these obligations in the interrelationships between businesses and the particular local cultures in which that business operates. The ethical issues arising from these engagements, the kinds of values-based considerations out of which an organization negotiates with local concerns, and how an organization can be both an enabler of economic value while respecting cultural differences are important topics of this course. \n\nYou will be able to: \n\n• Become morally sensitive to ethical dilemmas in global commerce \n• Identify ethical issues in global business \n• Master stakeholder analysis \n• Use a well-reasoned process by which to arrive at ethically defensible decisions \n• Differentiate between good and weak ethical arguments and defend conclusions \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Ethics; Global; Egoism; Corporate Social Responsibility; Stakeholder Theory; Shareholders; Emerging Markets; Illustration; Principle; PartnershipGlobal Challenges in Business 6 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[3.7, 8.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Global Challenges in Business Capstone University of Illinois at Urbana-ChampaignBeginner 12,8 4,6 The capstone for the Global Challenges in Business specialization will provide a learning experience that integrates across all the courses within that specialization. It will involve analysis of a situation concerning an actual business with a view to work toward a global stakeholder engagement business plan for introduction of a new product. Students will analyze a situation taking the vantage point of a global company and develop a global stakeholder engagement plan for a specific geography (chosen by students’ region or country of residence, or other consideration).Training; Audience; They Go On; Weighting; News; Chief Executive Officer; Revenue; Case Study; Intellectual Property; Personal AdvertisementGlobal Challenges in Business 7 Learning Outcomes for the Specialization:\n\nUpon completion of this specialization, you will be able to:\n\nUnderstand how businesses function in the global marketplace.\n\nMake ethical decisions to run a responsible business in the global marketplace.\n\nUnderstand the role of business in addressing global challenges such as poverty and the environment.\n\nUnderstand how business can pursue opportunities and confront challenges in the complex global marketplace.[5.7, 12.4] French; Portuguese; Russian; SpanishEnglish business business-essentials
Procurement & Sourcing Introduction Rutgers the State University of New JerseyBeginner 1,5 4,7 After a warm Welcome to the Global Procurement and Sourcing Specialization, I will provide a brief introduction to the specialization  and its courses covering the following: \n-Instructor Biography \n-Who should take this course\n-Flow of the course\n\nFollowing the introduction, the student will get the opportunity to learn about some of the current challenges facing procurement and sourcing professionals today through reading ten current articles ranging from what is procurement to how to collaborate with suppliers. These articles/knowledge will be a foundation for later courses on how to use tools, processes and improve skills to address many of these opportunities. There will be a brief assessment (true/false) of your knowledge gained from these articles.Procurement; Leadership and Management; Sources; Supply Chain; Procurement Practices; Customer Relationship Management; Purchasing; Procurement Planning; Planning; ChainingGlobal Procurement and Sourcing1 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[0.2, 2.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Procurement Basics Rutgers the State University of New JerseyIntermediate 4 4,6 This Course includes basic information on procurement,  Importance of  the procurement organization and its’ role in the organization,  cost vs. value, processes such as the use of RFQ, RFP, RFX, Differences between direct and indirect procurement, and Stakeholder management\n\nThe course will supported by videos, readings and  a required case that will be assessed by a peer review. \n\nIn addition, a Practice Assessment (multiple choice) is available to the student. This should be helpful as there is a Final Assessment (40 Multiple Choice) at the end of the specialization in Course 7 that is required to obtain the certification.Procurement; Leadership and Management; Supply Chain; Customer Relationship Management; Internal Customer; Process; Flow Network; Internality; Supply Chain Analytics; Peer ReviewGlobal Procurement and Sourcing2 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[2.0, 5.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Strategic Sourcing Rutgers the State University of New JerseyIntermediate 3,2 4,7 This course will provide a detailed  overview of a Strategic Sourcing Process (7 step Process):  Profile the Category, Develop a Category Sourcing Strategy, Generate Supplier Profile, Choose Competitive Selection or Supplier Development, Select Supplier(s) and Negotiate, Implement, Continuous Improvement/Supplier Relationship Management\n\nThis course learnings will be supported videos, readings a a required case with peer review.Strategic Sourcing; Leadership and Management; Sources; Procurement; Supply Chain; Supply Chain Analytics; Process; Contract Management; Modern Portfolio Theory; NegotiationGlobal Procurement and Sourcing3 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[1.4, 4.4] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Supplier Management Rutgers the State University of New JerseyIntermediate 6,2 4,7 This course will cover Supplier Selection and Evaluation,  Contract Management, Quality & Risk Management, and Ethics.\n\nOne of the important decisions that a Procurement professional  makes is selecting the right supplier.We will cover how to evaluate suppliers, using a very simple evaluation tool, to select the right suppliers. In contract management we will expose you to six different types of contracts that a procurement professional can consider for the contract. We will highlight 10 risk management strategies that will mitigate risks for your firm. Lastly, we will cover the very important topic of procurement ethics-what to do and not to do in ethically dealing with suppliers. \n\nIn addition to the videos, there are reading materials, and two cases to support your learnings. Both cases will be assessed via a Peer Group.Supply Chain; Leadership and Management; Supplier Management; Procurement; Contract Management; Global Procurement; Supplier Evaluation; Ethics; Strategy; EvaluationGlobal Procurement and Sourcing4 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[3.0, 8.1] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Supply Market Analysis Rutgers the State University of New JerseyIntermediate 3 4,7 In this course you will learn some tools to evaluate supply markets from a  Strategic  level  (e.g. Macro) (PESTLE) to Tactical level (e.g. Industry)  (Supply Market Segmentation, Five Forces, Supply Chain Mapping) to Operational Level (Supplier)  (Informational Sources,  SWOT, Financial Analysis)\n\nA total of seven "proven" tools will be provided. \n\nAll of these tools will help you develop the right strategies, reduce risks, and make the "right" supplier decisions.\n\nRequired reading, supplemental videos and a required case with a Peer Group Assessment will help you increase your learnings.Supply Chain; Procurement; Market Analysis; Purchasing; Evaluation; Market (Economics); Market Segmentation; Negotiation; Project; Contract ManagementGlobal Procurement and Sourcing5 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[1.1, 3.7] French; Portuguese; Javanese; Russian; SpanishEnglish business leadership-and-management
Procurement Negotiation Rutgers the State University of New JerseyIntermediate 3,7 4,8 This course will teach you the necessary negotiation skills to be successful. \n\nWe will be covering the overall negotiation process, how to establish objectives (e.g.Most Desirable Option (MDO), Least Acceptable Alternative (LAA), Best Alternative To a Negotiated Agreement (BATNA)), what type and how to gather facts and collect information, the importance of developing a plan, learn your negotiation style, how to use, recognize and counter various tactics, understand the difference between positions vs. interest and need and wants, and lastly what you need to do after the negotiation is complete. \n\nThis course will be supported by video, readings, a personal style survey, a podcast, and a required  "mock" negotiation with a Peer group assessment.Negotiation; Procurement; Procurement Negotiations; Supply Chain; Interest; Utility; Planning; Principle; Global Procurement; Leadership and ManagementGlobal Procurement and Sourcing6 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[1.6, 5.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Strategic Procurement and Sourcing ConclusionsRutgers the State University of New JerseyAdvanced 1,7 4,8 This course will be the final course in the Global Procurement and Sourcing Specialization. \n\nWe will covering three things: \n\nFirst, there will be a final set of readings of articles that are looking at the future of Strategic Procurement and Sourcing. While many of the articles differ in their point of view, all the authors focus on the continued important of procurement in the business world today.\n\nSecond, we will do a complete wrap-up and key takeaways for all of the courses. This will be an excellent review of what you learned in this specialization and will be helpful in the Final Assessment of the course. \n\nLastly, there will be a Required Final Assessment consisting of 40 multiple choice.Procurement; Supply Chain; Global Procurement; Contract Management; Purchasing; Choice; Process; Marketing; Negotiation; GratitudeGlobal Procurement and Sourcing7 We will start with a “proven” model for Strategic Sourcing, then move on to the very important topic of Supplier Management. In Supplier Management, you will learn how to select and evaluate suppliers, implement appropriate contracts, and how to mitigate risks. In Supply Market Analysis, you will learn and understand various tools and techniques to evaluate supply markets. Lastly, the course will cover the very important topic of negotiation. Outside reading will be provided to reinforce your knowledge. In addition, case studies will be used to bring these learning to life, and assessment will be used to test your overall knowledge.[0.8, 2.4] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Foundations of Project Management Google Beginner 10,5 4,9 This course is the first in a series of six to equip you with the skills you need to apply to introductory-level roles in project management. Project managers play a key role in leading, planning and implementing critical projects to help their organizations succeed. In this course, you’ll discover foundational project management terminology and gain a deeper understanding of  the role and responsibilities of a project manager. We’ll also introduce you to the kinds of jobs you might pursue after completing this program. Throughout the program, you’ll learn from current Google project managers, who can provide you with a multi-dimensional educational experience that will help you build your skills  for on-the-job application. \n\nLearners who complete this program should be equipped to apply for introductory-level jobs as project managers. No previous experience is necessary.\n\nBy the end of this course, you will be able to:\n- Define project management and describe what constitutes a project.\n- Explore project management roles and responsibilities across a variety of industries.\n- Detail the core skills that help a project manager be successful.\n- Describe the life cycle of a project and explain the significance of each phase.\n- Compare different program management methodologies and approaches and determine which is most effective for a given project.\n- Define organizational structure and culture and explain how it impacts project management. \n- Define change management and describe the role of the project manager in the process.Leadership and Management; Project; Project Management; Culture; Change Management; Planning; Organizational Culture; Organizational Structure; Project Plan; CommunicationGoogle Project Management: 1 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[6.9, 12.9] None English business leadership-and-management
Project Initiation: Starting a Successful ProjectGoogle Intermediate 12,2 4,8 This is the second course in the Google Project Management Certificate program. This course will show you how to set a project up for success in the first phase of the project life cycle: the project initiation phase. In exploring the key components of this phase, you’ll learn how to define and manage project goals, deliverables, scope, and success criteria. You’ll discover how to use tools and templates like stakeholder analysis grids and project charters to help you set project expectations and communicate roles and responsibilities. Current Google project managers will continue to instruct and provide you with hands-on approaches for accomplishing these tasks while showing you the best project management tools and resources for the job at hand.\n\nLearners who complete this program should be equipped to apply for introductory-level jobs as project managers. No previous experience is necessary.\n\nBy the end of this course, you will be able to: \n- Understand the significance of the project initiation phase of the project life cycle. \n- Describe the key components of the project initiation phase. \n- Determine a project’s benefits and costs.\n- Define and create measurable project goals and deliverables. \n- Define project scope and differentiate among tasks that are in-scope and out-of-scope. \n- Understand how to manage scope creep to avoid impacting project goals.\n- Define and measure a project’s success criteria. \n- Complete a stakeholder analysis and explain its significance.\n- Utilize RACI charts to define and communicate project team member responsibilities.\n- Understand the key components of project charters and develop a project charter for project initiation.\n- Evaluate various project management tools to meet project needs.Project; Leadership and Management; Project Charter; Project Management; Analysis; Stakeholder Analysis; Planning; Project Plan; Responsibility Assignment Matrix; Scope (Project Management)Google Project Management: 2 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[8.3, 15.0] None English business leadership-and-management
Project Planning: Putting It All Together Google Beginner 13,7 4,8 This is the third course in the Google Project Management Certificate program. This course will explore how to map out a project in the second phase of the project life cycle: the project planning phase. You will examine the key components of a project plan, how to make accurate time estimates, and how to set milestones. Next, you will learn how to build and manage a budget and how the procurement processes work. Then, you will discover tools that can help you identify and manage different types of risk and how to use a risk management plan to communicate and resolve risks. Finally, you will explore how to draft and manage a communication plan and how to organize project documentation. Current Google project managers will continue to instruct and provide you with hands-on approaches for accomplishing these tasks while showing you the best project management tools and resources for the job at hand.\n\nLearners who complete this program should be equipped to apply for introductory-level jobs as project managers. No previous experience is necessary.\n\nBy the end of this course, you will be able to: \n - Describe the components of the project planning phase and their significance.\n - Explain why milestones are important and how to set them. \n - Make accurate time estimates and describe techniques for acquiring them from team members.  \n - Identify tools and best practices to build a project plan and risk management plan. \n - Describe how to estimate, track, and maintain a budget.\n - Explain the procurement process and identify key procurement documentation. \n - Draft a communication plan and explain how to manage it.\n - Explain why milestones are important and how to set them. \n - Explain why a project plan is necessary and what components it contains. \n - Make accurate time estimates and describe techniques for acquiring them from team members.Planning; Project; Project Plan; Project Planning; Communication; Leadership and Management; Risk; Risk Management; Communication Planning; Project ManagementGoogle Project Management: 3 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[9.0, 17.3] None English business leadership-and-management
Project Execution: Running the Project Google Advanced 12,4 4,8 This is the fourth course in the Google Project Management Certificate program. This course will delve into the execution and closing phases of the project life cycle. You will learn what aspects of a project to track and how to track them. You will also learn how to effectively manage and communicate changes, dependencies, and risks. As you explore quality management, you will learn how to measure customer satisfaction and implement continuous improvement and process improvement techniques. Next, you will examine how to prioritize data, how to use data to inform your decision-making, and how to effectively present that data. Then, you will strengthen your leadership skills as you study the stages of team development and how to manage team dynamics. After that, you will discover tools that provide effective project team communication, how to organize and facilitate meetings, and how to effectively communicate project status updates. Finally, you will examine the steps of the project closing process and how to create and share project closing documentation. Current Google project managers will continue to instruct and provide you with hands-on approaches for accomplishing these tasks while showing you the best project management tools and resources for the job at hand.\n\nLearners who complete this program should be equipped to apply for introductory-level jobs as project managers. No previous experience is necessary.\n\nBy the end of this course, you will be able to: \n - Identify what aspects of a project to track and compare different tracking methods.\n - Discuss how to effectively manage and communicate changes, dependencies, and risks.\n - Explain the key quality management concepts of quality standards, quality planning, quality assurance, and quality control.\n - Describe how to create continuous improvement and process improvement and how to measure customer satisfaction.\n - Explain the purpose of a retrospective and describe how to conduct one. \n - Demonstrate how to prioritize and analyze data and how to communicate a project’s data-informed story. \n - Identify tools that provide effective project team communication and explore best practices for communicating project status updates.\n - Describe the steps of the closing process for stakeholders, the project team, and project managers.Project; Leadership and Management; Project Management; Leadership; Communication; Running; Product Management; Agile Management; Project Management Certification; Project Management ProfessionalGoogle Project Management: 4 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[8.0, 15.8] None English business leadership-and-management
Agile Project Management Google Advanced 10,4 4,8 This is the fifth course in the Google Project Management Certificate program. This course will explore the history, approach, and philosophy of Agile project management, including the Scrum framework. You will learn how to differentiate and blend Agile and other project management approaches. As you progress through the course, you will learn more about Scrum, exploring its pillars and values and comparing essential Scrum team roles. You will discover how to build, manage, and refine a product backlog, implement Agile’s value-driven delivery strategies, and define a value roadmap. You will also learn strategies to effectively organize the five important Scrum events for a Scrum team, introduce an Agile or Scrum approach to an organization, and coach an Agile team. Finally, you will learn how to search for and land opportunities in Agile roles. Current Google project managers will continue to instruct and provide you with the hands-on approaches, tools, and resources to meet your goals.\n\nLearners who complete this program should be equipped to apply for introductory-level jobs as project managers. No previous experience is necessary.\n\nBy the end of this course, you will be able to: \n - Explain the Agile project management approach and philosophy, including values and principles.\n - Explain the pillars of Scrum and how they support Scrum values.\n - Identify and compare the essential roles in a Scrum team and what makes them effective.\n - Build and manage a Product Backlog and perform Backlog Refinement.\n - Describe the five important Scrum events and how to set up each event for a Scrum team.\n - Implement Agile’s value-driven delivery strategies and define a value roadmap.\n - Explain how to coach an Agile team and help them overcome challenges.\n - Conduct a job search for an Agile role and learn how to succeed in your interview.Leadership and Management; Agile Management; Project Management; Project; Software; Software Engineering; Scrum (Software Development); Leadership; Agile Leadership; Project Management CertificationGoogle Project Management: 5 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[6.3, 13.3] None English business leadership-and-management
Capstone: Applying Project Management in the Real WorldGoogle Beginner 15,6 4,8 In this final, capstone course of the Google Project Management Certificate, you will practice applying the project management knowledge and skills you have learned so far. We encourage learners to complete Courses 1-5 before beginning the final course, as they provide the foundation necessary to complete the activities in this course. \n\nAs you progress through this course, you will “observe” a project manager in a real-world scenario and complete dozens of hands-on activities. You will:\n- analyze project documents to identify project requirements and evaluate stakeholders \n- complete a project charter and use it as a tool to align project scope and goals among stakeholders\n- identify tasks and milestones and document and prioritize them in a project plan\n- define quality management standards and explore how to effectively share qualitative data\n- demonstrate your project’s impact through effective reporting \n\nBy the end of this course, you will have developed a portfolio of project management artifacts that will demonstrate the skills you have learned throughout the entire program, such as your ability to manage stakeholders and teams, organize plans, and communicate project details. These artifacts can exhibit your career readiness when applying for jobs in the field. To further prepare you to interview for project management jobs, you will reflect on past projects, develop an “elevator pitch,” and anticipate common interview questions. Current Google project managers will continue to instruct and provide you with the strategies, tools, and resources to meet your goals.\n\nAfter completing this program, you should be equipped to apply for introductory-level jobs as a project manager. You will also have the opportunity to claim a certification of completion badge that will be recognizable to employers.Project; Project Management; Leadership and Management; Agile Management; Project Management Professional; Business Analysis; Project Management Certification; Product Management; Six Sigma; Program ManagementGoogle Project Management: 6 Prepare for a new career in the high-growth field of project management, no experience or degree required. Get professional training designed by Google and get on the fastrack to a competitively paid job. There are 475,100 U.S. job openings in project management with a $59,000 average entry-level salary.¹\n\nProject managers are natural problem-solvers. They set the plan and guide teammates, and manage changes, risks, and stakeholders.\n\nOver 6 courses, gain in-demand skills that will prepare you for an entry-level job. Learn from Google employees whose foundations in project management served as launchpads for their own careers. At under 10 hours per week, you can complete in less than six months.\n\nUpon completion, you can directly apply for jobs with Google and over 130 U.S. employers, including Walmart, Best Buy, and Astreya.\n\nThis program qualifies you for over 100 hours of project management education, which helps prepare you for Project Management Institute Certifications like the globally-recognized Certified Associate in Project Management (CAPM)®.\n\n82% of Google Career Certificate graduates report a positive career outcome like a new job, promotion, or raise within six months.²\n\nCheck out all Google Career Certificates here.\n\n¹Burning Glass: Labor Insight (Last 12 Months: 2/1/20 - 1/31/21)\n\n²Coursera Learner Outcome Survey, all time for Google IT Support Certificate. Data is collected via on-platform surveys or email and is cumulative from 1/18 - 1/21.[10.2, 20.2] None English business leadership-and-management
Autoridad, dirección y liderazgo Universidad Nacional Autónoma de MéxicoBeginner 6 4,7 En este curso, identificarás las principales responsabilidades y actividades que realiza un directivo en cualquier nivel de mando. Revisarás ejemplos que reflejan la importancia del ejercicio del liderazgo resaltando el valor del manejo adecuado de la comunicación, toma de decisiones, motivación, delegación, supervisión y coordinación del equipo de trabajo. Por otra parte, reconocerás los diferentes estilos de liderazgo y como éstos deben ser utilizados dependiendo de las particularidades de cada situación.Leadership; Delegation; Leadership and Management; Supervision; Communication; Authority; Personal Advertisement; Coaching; Planning; Leadership DevelopmentHabilidades Gerenciales 1 Este programa especializado está dirigido a personas que trabajen en instituciones públicas y/o privadas que ocupan un puesto en mandos medios o superiores que deseen mejorar notablemente su desempeño directivo. También, es para cualquier persona que desea desarrollar su potencial y prepararse para ocupar puestos en niveles gerenciales.[3.9, 7.1] None Spanish business leadership-and-management
Gestión del talento humano Universidad Nacional Autónoma de MéxicoBeginner 4,5 4,8 El curso aborda la organización desde una perspectiva sistémica en donde todos los elementos interactúan para lograr un resultado productivo. Se enfatiza la importancia de habilidades gerenciales para lograr estos propósitos. Realizarás ejercicios para potencializar tus niveles de inteligencia emocional y comunicación asertiva implicando a tus colaboradores en el desarrollo de estas habilidades. Ésto, con el fin de generar climas laborales en donde la confianza, motivación y respeto sean actitudes cotidianas.Emotional Intelligence; Leadership and Management; Talent Management; Communication; Leadership; Assertiveness; Personal Advertisement; Planning; Training; SupervisionHabilidades Gerenciales 2 Este programa especializado está dirigido a personas que trabajen en instituciones públicas y/o privadas que ocupan un puesto en mandos medios o superiores que deseen mejorar notablemente su desempeño directivo. También, es para cualquier persona que desea desarrollar su potencial y prepararse para ocupar puestos en niveles gerenciales.[2.7, 5.6] None Spanish business leadership-and-management
Orden y manejo del tiempo Universidad Nacional Autónoma de MéxicoBeginner 8 4,8 En este curso realizarás varios ejercicios para diagnosticar y desarrollar destrezas para el manejo efectivo de tu tiempo al clasificar prioridades y necesidades de la empresa.\n\nPor otra parte, desarrollarás habilidades para fortalecer una actitud de orden y respeto por las normas y procedimientos de trabajo valorando la importancia de contar con un clima organizado en donde todo el equipo se siente cómodo y sabe dónde encontrar los materiales relacionados con el trabajo del área.Planning; Leadership and Management; Leadership; Strategic Planning; Personal Advertisement; Time Management; Human Learning; Stress; Project; AdvertisingHabilidades Gerenciales 3 Este programa especializado está dirigido a personas que trabajen en instituciones públicas y/o privadas que ocupan un puesto en mandos medios o superiores que deseen mejorar notablemente su desempeño directivo. También, es para cualquier persona que desea desarrollar su potencial y prepararse para ocupar puestos en niveles gerenciales.[5.5, 9.6] None Spanish business leadership-and-management
Solución de problemas y toma de decisiones Universidad Nacional Autónoma de MéxicoBeginner 8,2 4,8 Este curso, ofrecido por la UNAM, te presenta técnicas que permiten  entender las ventajas del pensamiento divergente (creativo) como una habilidad fundamental en la solución de problemas. Revisa, también, la metodología para manejar estilos participativos en la toma de decisiones asegurando la efectividad de las mismas y la aceptación por parte del personal al ser tomado en cuenta.Problem Solving; Leadership; Leadership and Management; Advertising; Operational Analysis; Modeling; Decision Model; Personal Advertisement; Leadership Analysis; YottabyteHabilidades Gerenciales 4 Este programa especializado está dirigido a personas que trabajen en instituciones públicas y/o privadas que ocupan un puesto en mandos medios o superiores que deseen mejorar notablemente su desempeño directivo. También, es para cualquier persona que desea desarrollar su potencial y prepararse para ocupar puestos en niveles gerenciales.[5.6, 10.1] None Spanish business leadership-and-management
Administración para obtener resultados Universidad Nacional Autónoma de MéxicoBeginner 7,3 4,9 La planeación estratégica es una metodología de gran impacto que ha demostrado su eficacia en las mejores empresas del mundo. En este curso, revisaremos los principios básicos de la estrategia organizacional que permiten definir objetivos y tácticas para delimitar indicadores y líneas de acción que generen y mantengan la calidad y productividad en todas la áreas de una empresa.Smart Criteria; Leadership; Analytics; Feature-Oriented Domain Analysis; Business Analytics; Denominación De Origen; Gustave Le BonHabilidades Gerenciales 5 Este programa especializado está dirigido a personas que trabajen en instituciones públicas y/o privadas que ocupan un puesto en mandos medios o superiores que deseen mejorar notablemente su desempeño directivo. También, es para cualquier persona que desea desarrollar su potencial y prepararse para ocupar puestos en niveles gerenciales.[4.8, 8.8] None Spanish business leadership-and-management
Hacer negocios con multinacionales y empresas en América LatinaUniversidad de los AndesBeginner 8,5 4,9 Acompáñanos en el curso Hacer negocios con multinacionales y empresas en América Latina. En este curso, conocerás las características de las multilatinas más grandes, comprenderás  cómo han construido su ventaja competitiva doméstica e internacional, e identificarás cuáles son los desafíos e innovaciones para lograr sostener su desempeño económico superior.\n\nEste curso incluye videos de presentación y explicación de los temas; actividades de aprendizaje y evaluación; entrevistas; reseñas de lecturas; informes y bibliografía adicional. La evaluación está diseñada para que recibas realimentación que queda registrada en la plataforma, de manera que puedas continuar con tu progreso al conectarte nuevamente. \n\nNuestra apuesta educativa busca un aprendizaje significativo y práctico, donde el estudiante construye conocimiento a partir de su propia reflexión, de su experiencia y la colaboración auténtica con otros.\n\nEstos principios guiaron el diseño de las actividades de aprendizaje que realizarás dentro del curso. Te conduciremos a través de una serie de videos y ejercicios prácticos que te permitirán reflexionar y comprender cuáles son los retos y oportunidades económicas, sociales y ambientales que  han permitido a las multilatinas construir su liderazgo  desde  la región de América Latina.\n\nEste curso está dirigido a todas aquellas personas que quieren avanzar en su conocimiento sobre los negocios de las empresas de América Latina. En particular, este curso está pensado para todos los interesados en comprender cómo se construyen historias internacionales de éxito empresarial desde la región y cómo muchos retos se han convertido en oportunidades para el sector empresarial.  Este curso no requiere conocimientos específicos previos y por esto es especialmente relevante para personas en formación, que quieren complementar sus estudios o tener un espacio de reflexión e interacción con otras personas interesadas en el tema y que tienen experiencia en el mismo. Finalmente, este curso puede ser de utilidad para docentes en el ámbito de los negocios internacionales y estrategia que quieran conocer las especificidades de las multilatinas y las empresas de América Latina.\n\nAl finalizar este curso, tendrás dominio de los conceptos más importantes a tener en cuenta en temas de internacionalización. Entenderás las oportunidades de negocio que brinda el contexto latinoamericano, que ha llevado a las multilatinas a ganar resiliencia y crear nuevas propuestas de valor en sus actividades y muchas veces repensar su rol en los territorios donde operan. Finalizando el curso grabarás un video en el cual resumirás las ventajas de hacer negocios en la región de América Latina, a partir de tus reflexiones y aprendizajes, dando muestra de tu habilidad de formar una opinión concisa, informada y reveladora sobre esta temática.   \n\nEste curso está diseñado para que puedas terminarlo en 4 semanas con una dedicación de 6-7 horas por semana, pero puedes tomarte el tiempo que estimes conveniente. Toda la información sobre tu participación y avance en el curso estará siempre disponible y actualizada en Coursera. Podrás continuar con las actividades que dejes pendientes. Por ejemplo, podrás ver un video las veces que quieras, pausarlo para tomar tus notas o posponerlo mientras consultas algo de la bibliografía adicional que te proporcionamos.\n\nPor último, este curso hace parte del programa especializado Hacer negocios en América Latina, creado por la Universidad de los Andes, el Tecnológico de Monterrey y la Pontificia Universidad Católica de Chile, te invitamos  a realizar los otros dos cursos si aún no los has hecho.Entrepreneurship; Marketing Strategy; Marketing; Strategy; Data Analysis; Market Analysis; Accounting; Analysis; Economy; I-DeasHacer negocios en América Latina1 Latinoamérica es una región muy atractiva al momento de decidir realizar nuevos negocios, aunque las situaciones políticas, culturales y económicas determinan características únicas que la diferencian de otras regiones, en el desarrollo de negocios. Por esto, resulta relevante conocer algunos elementos que permitan entender mejor el contexto de negocios y las características de las empresas que han sido exitosas, para entender las estrategias más efectivas cuando se piensa comenzar un negocio en esta región y conocer las oportunidades que ella brinda.\n\nA través de este programa especializado, podrás conocer el contexto social, político y económico en Latinoamérica. Del mismo modo, podrás comprender las industrias que más se han desarrollado y los modelos de negocios que se utilizan en Latinoamérica, en comparación con la realidad de otras economías.\n\nLa Pontificia Universidad Católica de Chile, La Universidad de Los Andes de Colombia y el Instituto Tecnológico de Estudios Superiores de Monterrey realizaron este programa especializado masivo, con el fin de llegar a una gran cantidad de interesados y hacer un aporte en la formación de personas que desean aprender de negocios en Latinoamérica y a quienes tengan interés de invertir o emprender nuevas iniciativas en este mercado.\n\nAl final del programa especializado tendrás una visión política, social, cultural, económica y de negocios en Latinoamérica, con lo cual podrás diseñar una estrategia de negocios exitosa en la región.[4.3, 11.6] None Spanish business business-strategy
Diseñando una estrategia de negocios en América LatinaTecnológico de MonterreyIntermediate 9,1 4,6 Este curso forma parte del programa especializado “Haciendo negocios en América Latina” compuesto por 3 cursos en colaboración con La Universidad de los Andes (Colombia) y la Pontificia Universidad Católica de Chile.\n\nAmérica Latina es conocida como una región de contrastes. Cada país, sector y mercado que la integra, cuenta con una serie de características socioeconómicas e institucionales diferentes, lo cual a partir de un buen análisis, planeación y estrategia, puede traducirse en una gran oportunidad para llevar a cabo proyectos de negocio e/o inversión.\n\nEn este curso, partiendo desde una visión general hasta llegar a una más particular, brindamos la posibilidad de que el estudiante cuente con el conocimiento y las habilidades necesarias para analizar las condiciones actuales de la región, comprender su potencial, así como los retos que la misma representa al evaluar y diseñar la implementación de un proyecto. \n\n¿Qué hace atractiva a la región?\n\nTe invitamos a recorrer con nosotros los caminos de América Latina y descubramos juntos el potencial que ofrece.\nEste curso se ofrece a una audiencia global, no es necesario que tenga un conocimiento previo.\n\nPor último, si tienes preguntas sobre el contenido del curso, publícalas en los foros para obtener ayuda de otros miembros de la comunidad del curso. Para problemas técnicos con la plataforma Coursera, visita el Centro de ayuda para estudiantes.\n\n¡ Bienvenido !Investment Planning; Strategy; Finance; Leadership and Management; Entrepreneurship; Business Strategy; Planning; Economy; Market (Economics); Unos (Operating System)Hacer negocios en América Latina2 Latinoamérica es una región muy atractiva al momento de decidir realizar nuevos negocios, aunque las situaciones políticas, culturales y económicas determinan características únicas que la diferencian de otras regiones, en el desarrollo de negocios. Por esto, resulta relevante conocer algunos elementos que permitan entender mejor el contexto de negocios y las características de las empresas que han sido exitosas, para entender las estrategias más efectivas cuando se piensa comenzar un negocio en esta región y conocer las oportunidades que ella brinda.\n\nA través de este programa especializado, podrás conocer el contexto social, político y económico en Latinoamérica. Del mismo modo, podrás comprender las industrias que más se han desarrollado y los modelos de negocios que se utilizan en Latinoamérica, en comparación con la realidad de otras economías.\n\nLa Pontificia Universidad Católica de Chile, La Universidad de Los Andes de Colombia y el Instituto Tecnológico de Estudios Superiores de Monterrey realizaron este programa especializado masivo, con el fin de llegar a una gran cantidad de interesados y hacer un aporte en la formación de personas que desean aprender de negocios en Latinoamérica y a quienes tengan interés de invertir o emprender nuevas iniciativas en este mercado.\n\nAl final del programa especializado tendrás una visión política, social, cultural, económica y de negocios en Latinoamérica, con lo cual podrás diseñar una estrategia de negocios exitosa en la región.[4.7, 11.2] None Spanish business entrepreneurship
Contexto de Negocios en LATAM: Factores Políticos, Sociales y EconómicosPontificia Universidad Católica de ChileBeginner 4,5 4,7 Latinoamérica resulta ser muy atractiva al momento de decidir realizar nuevos negocios, pero en algunos casos este proceso se considera algo distinto a cómo opera el mercado mundial, por lo que es importante conocer algunos elementos que permitan entender de mejor manera este contexto y así definir estrategias más efectivas cuando se piensa comenzar un negocio en esta región.\n \nA través de este curso, los alumnos podrán conocer el contexto social, político y económico en Latinoamérica. Del mismo modo, los alumnos podrán acceder a una comprensión de las industrias que más se han desarrollado y los modelos de negocios que se utilizan en Latinoamérica en comparación con la realidad de otras economías. \n\nLa Escuela de Administración de la Pontificia Universidad Católica de Chile, ha decidido dictar este curso en formato masivo, con el fin de llegar a mayor cantidad de interesados y ser un aporte en la formación de personas que deseen aprender del tema y llegar también a quienes tengan interés de invertir o emprender en este mercado.\n\nLa metodología de este MOOC contempla una combinación de videos, ejercicios prácticos y test auto-evaluables, los cuales entregan retroalimentación a los alumnos para que puedan saber su estado de avance en cuanto al aprendizaje esperado.  Se dicta en modalidad online, en formato masivo, pudiendo llegar a distintos lugares del mundo a través de la web de Coursera.Social Selling; Business Development; Economy; Ordered Pair; Denominación De Origen; Gustave Le BonHacer negocios en América Latina3 Latinoamérica es una región muy atractiva al momento de decidir realizar nuevos negocios, aunque las situaciones políticas, culturales y económicas determinan características únicas que la diferencian de otras regiones, en el desarrollo de negocios. Por esto, resulta relevante conocer algunos elementos que permitan entender mejor el contexto de negocios y las características de las empresas que han sido exitosas, para entender las estrategias más efectivas cuando se piensa comenzar un negocio en esta región y conocer las oportunidades que ella brinda.\n\nA través de este programa especializado, podrás conocer el contexto social, político y económico en Latinoamérica. Del mismo modo, podrás comprender las industrias que más se han desarrollado y los modelos de negocios que se utilizan en Latinoamérica, en comparación con la realidad de otras economías.\n\nLa Pontificia Universidad Católica de Chile, La Universidad de Los Andes de Colombia y el Instituto Tecnológico de Estudios Superiores de Monterrey realizaron este programa especializado masivo, con el fin de llegar a una gran cantidad de interesados y hacer un aporte en la formación de personas que desean aprender de negocios en Latinoamérica y a quienes tengan interés de invertir o emprender nuevas iniciativas en este mercado.\n\nAl final del programa especializado tendrás una visión política, social, cultural, económica y de negocios en Latinoamérica, con lo cual podrás diseñar una estrategia de negocios exitosa en la región.[2.7, 5.9] None Spanish business business-essentials
Privacy Law and HIPAA University of PennsylvaniaIntermediate 6,4 4,4 What does it take to comply with privacy laws? \n\nIn this course, we’ll look at the practical aspects of navigating the complex landscape of privacy requirements. Better understanding privacy laws and data protection will enable you to protect your organization and the constituents that depend on your organization to safeguard their personal information. First, we will examine the historical context that drove the creation of laws, best practices, and other standards for protecting personal information.  We will also consider where in the U.S. privacy laws exist and which sectors remain unregulated.  Next, we will focus on the federal health privacy law, the Health Insurance Portability and Accountability Act of 1996 (HIPAA) – and what it takes to comply with it.  How do you know the scope of the requirements?  And once you know HIPAA applies, how do you actually put measures in place to ensure compliance?  \n\nWe’ll explore the notion that one cannot have privacy without strong security and examine various models that promote the security of personal information.  We’ll look closely at breach notification laws – one of the most significant drivers of change in organizations – and discuss strategies for the improvement of data protection overall.  Lastly, we will look at international law, state law, the unique and important role of the Federal Trade Commission in protecting privacy.  Most importantly, we get practical – we will discuss real-world, practical approaches to how compliance professionals can navigate the complex landscape of privacy requirements to best protect their organizations.Health Insurance Portability And Accountability Act; Law; Privacy; Security Breach Notification Laws; Data Security; Data Protection; Security; Media Manipulation; Information Security; Data BreachesHealthcare Law 2 This Specialization is designed to help you navigate the complex legal framework that governs modern health systems. You will learn the fundamentals of American health law, then explore how privacy law shapes the relationship between healthcare providers and their patients. You will also learn how intellectual property law influences everything from the pharmaceutical industry, to medical research, to cutting-edge ethical issues involved in emerging technologies such as DNA-testing. Finally, the specialization will conclude with a study of how other countries vary in their approaches to solving the common problems that face all health systems.[3.0, 8.3] None English business business-essentials
Healthcare Marketplace University of MinnesotaIntermediate 15,1 4,5 In this course in the Healthcare Marketplace specialization you will identify, define, and describe potential business and public policy solutions to the challenges facing society’s growing demand for health services.  Students will master a body of knowledge on the health care sectors major components through reading and reflection.  \n\nHealthcare has many different cultural components that will be discussed as historic trends as well as future demographic challenges.  You will understand diverse philosophies and cultures within and across societies as they relate to healthcare.  This outcome is particularly critical because of the tradeoffs needed to be assessed as medical technology advances faster than budgets and perhaps cultures are sometimes willing to tolerate.  \n\nAt the end of the day, you will gain an appreciation for the role of creativity, innovation, discovery, and expression across disciplines in the development of new medical care solutions through and examination of the physician, medical technology and financing sub-sectors of the health economy.Market (Economics); Insurance; Leadership and Management; Healthcare Management; Health Care; Marketing; Medical Device; Price Discrimination; Health Insurance; Medical DevicesHealthcare Marketplace 1 The first course, Healthcare Marketplace Overview, covers all of the major sub-sectors of the healthcare industry including the physician, hospital, insurer and medical technology markets, including a historical perspective. The second course, Healthcare Delivery Providers, takes an in-depth look at the system of healthcare delivery and the transformations occurring to improve the health of populations and communities. The third course,Pharmaceutical and Medical Device Innovations, gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies. The fourth course, Medical Technology and Evaluation, explains how cost-effectiveness analysis is used in the healthcare market to put a monetary value on a life saved through a new innovation.\n\nThe Capstone brings together key skills engendered from the four courses to create an original medical innovation valuation. The first course teaches the learner to size a population or market. The second course explores whether the healthcare delivery system and the clinicians will or will not find value from deploying a new innovation. The third course identifies the competitive landscape of medical technology innovations to compete or complement. The fourth course teaches how to put a monetary value on the improvement in health resulting from a new innovation. In this way, the suite of four courses supports the capstone experience.[4.8, 20.7] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Healthcare Delivery Providers University of MinnesotaIntermediate 14,5 4,6 Welcome to the exciting world of Healthcare Delivery Providers!\n\nThis second course in the Healthcare Marketplace Specialization will help you understand the various providers of healthcare across the U.S. delivery continuum. We will explore the unique value proposition of the various providers- from hospitals and clinics to physicians to community based providers. We will dissect this important value chain using various lenses such as- site of care delivery, people who provide the care and payers who pay for care. You will also learn about the challenges facing these providers and the innovations they are creating in order to help transform this important industry.\n\nI will use readings such as a case study and videos to make this learning more experiential for you, so that you can see and feel the world of healthcare delivery. I will also explain the various acronyms and specialized terms used in healthcare, so that you become more proficient and familiar with the language.\n\nGiven the fact that Healthcare is one of the largest industries in the U.S. and growing at an rapid pace, it is critical that current and future leaders understand the internal and external drivers that are shaping this industry. Current and future leaders will need to constantly innovate in order to sustain this industry into the future- by creating value for the end customer and the entire population, as well as increasing engagement of the humans who work within this industry.\n\nGet ready to take a deep dive into the complex ocean that is U.S. healthcare delivery- and make sure your oxygen tank is securely fastened!Healthcare Delivery Systems; Physicians; Primary Care Physician; Specialty Care; Physician; Patient; Accountable Care Organization; Payments; Performance Measurement; InnovationHealthcare Marketplace 2 The first course, Healthcare Marketplace Overview, covers all of the major sub-sectors of the healthcare industry including the physician, hospital, insurer and medical technology markets, including a historical perspective. The second course, Healthcare Delivery Providers, takes an in-depth look at the system of healthcare delivery and the transformations occurring to improve the health of populations and communities. The third course,Pharmaceutical and Medical Device Innovations, gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies. The fourth course, Medical Technology and Evaluation, explains how cost-effectiveness analysis is used in the healthcare market to put a monetary value on a life saved through a new innovation.\n\nThe Capstone brings together key skills engendered from the four courses to create an original medical innovation valuation. The first course teaches the learner to size a population or market. The second course explores whether the healthcare delivery system and the clinicians will or will not find value from deploying a new innovation. The third course identifies the competitive landscape of medical technology innovations to compete or complement. The fourth course teaches how to put a monetary value on the improvement in health resulting from a new innovation. In this way, the suite of four courses supports the capstone experience.[2.8, 21.6] French; Portuguese; Russian; SpanishEnglish business finance
Pharmaceutical and Medical Device InnovationsUniversity of MinnesotaBeginner 7,5 4,4 This course in the Healthcare Marketplace specialization gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies.  Included is an understanding of the strategy deployed for pricing drugs and new technologies as well as the market sizing exercise to identify where future research and development investments should be made.Innovation; Medical Device; Medical Devices; Market (Economics); Marketing; Pharmaceutical Marketing; Pharmaceutical Industry; Go To Market; Competitor Analysis; DrugsHealthcare Marketplace 3 The first course, Healthcare Marketplace Overview, covers all of the major sub-sectors of the healthcare industry including the physician, hospital, insurer and medical technology markets, including a historical perspective. The second course, Healthcare Delivery Providers, takes an in-depth look at the system of healthcare delivery and the transformations occurring to improve the health of populations and communities. The third course,Pharmaceutical and Medical Device Innovations, gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies. The fourth course, Medical Technology and Evaluation, explains how cost-effectiveness analysis is used in the healthcare market to put a monetary value on a life saved through a new innovation.\n\nThe Capstone brings together key skills engendered from the four courses to create an original medical innovation valuation. The first course teaches the learner to size a population or market. The second course explores whether the healthcare delivery system and the clinicians will or will not find value from deploying a new innovation. The third course identifies the competitive landscape of medical technology innovations to compete or complement. The fourth course teaches how to put a monetary value on the improvement in health resulting from a new innovation. In this way, the suite of four courses supports the capstone experience.[2.8, 10.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Medical Technology and Evaluation University of MinnesotaIntermediate 7,7 4,5 Innovations in medical technologies are one of the leading areas of economic growth in the world. Whether new technologies take the form of pharmaceutical, medical device, biotechnology, information technology of some combination of these innovations, the opportunities for both private enterprise and social welfare are substantial. However, these innovations are not without cost, and require reimbursement from either a privately or publicly financed health care delivery system to enter the marketplace. \n\nThis course aims to provide knowledge of the concepts, data, and methodology required to critically evaluate new medical technologies in order to secure financial investment, reimbursement, and regulatory compliance objectives, such as FDA approval. The course is designed to provide understanding of the analytic tools needed to evaluate medical technologies. After completing this course, students will have the skills needed to: \n\n- Understand the reimbursement systems financing medical technology use.\n\n- Understand the role of government and regulatory agencies in the development and use of new medical technologies.\n\n- Identify a population to be served by a medical technology.\n\n- Use health care data to evaluate a medical technology.\n\n- Perform cost/benefit and cost/effectiveness analysis of a new technology.Evaluation; Medical Technology; Medical Device; Clinical Trial; Medical Devices; Clinical Trials; Health Care; Trial Design; Health Care Industry; Cost Benefit AnalysisHealthcare Marketplace 4 The first course, Healthcare Marketplace Overview, covers all of the major sub-sectors of the healthcare industry including the physician, hospital, insurer and medical technology markets, including a historical perspective. The second course, Healthcare Delivery Providers, takes an in-depth look at the system of healthcare delivery and the transformations occurring to improve the health of populations and communities. The third course,Pharmaceutical and Medical Device Innovations, gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies. The fourth course, Medical Technology and Evaluation, explains how cost-effectiveness analysis is used in the healthcare market to put a monetary value on a life saved through a new innovation.\n\nThe Capstone brings together key skills engendered from the four courses to create an original medical innovation valuation. The first course teaches the learner to size a population or market. The second course explores whether the healthcare delivery system and the clinicians will or will not find value from deploying a new innovation. The third course identifies the competitive landscape of medical technology innovations to compete or complement. The fourth course teaches how to put a monetary value on the improvement in health resulting from a new innovation. In this way, the suite of four courses supports the capstone experience.[1.2, 11.2] French; Portuguese; Russian; SpanishEnglish business finance
Healthcare Marketplace Capstone University of MinnesotaBeginner 4,2 4,7 In the Healthcare Marketplace specialization capstone course, key skills are engendered from the four prior courses to create an original medical innovation valuation.  \n\nThe first course in the specialization teaches the learner to size a population or market.  The second course teaches whether the clinician will or will not find value from deploying a new innovation.  The third course identifies the competitive landscape of medical technology innovations to compete or complement.  The fourth course, teaches how to put a monetary value on the improvement in health resulting from a new innovation.  The summary of these elements creates a document of high strategic value where the learner has demonstrated not only an understanding of the marketplace but what is required for the marketplace to advance. This is what is accomplished during the Healthcare Marketplace capstone experience.Market Analysis; Operations Management; Teaching; Organizational Structure; Puzzle; Compensation; Carbon Offset; Market Segmentation; Presentation; CrisisHealthcare Marketplace 5 The first course, Healthcare Marketplace Overview, covers all of the major sub-sectors of the healthcare industry including the physician, hospital, insurer and medical technology markets, including a historical perspective. The second course, Healthcare Delivery Providers, takes an in-depth look at the system of healthcare delivery and the transformations occurring to improve the health of populations and communities. The third course,Pharmaceutical and Medical Device Innovations, gives the learner an in-depth view of the intellectual property creation that is vital to creating breakthrough technologies. The fourth course, Medical Technology and Evaluation, explains how cost-effectiveness analysis is used in the healthcare market to put a monetary value on a life saved through a new innovation.\n\nThe Capstone brings together key skills engendered from the four courses to create an original medical innovation valuation. The first course teaches the learner to size a population or market. The second course explores whether the healthcare delivery system and the clinicians will or will not find value from deploying a new innovation. The third course identifies the competitive landscape of medical technology innovations to compete or complement. The fourth course teaches how to put a monetary value on the improvement in health resulting from a new innovation. In this way, the suite of four courses supports the capstone experience.[0.7, 6.2] French; Portuguese; Russian; SpanishEnglish business finance
Business Application of Machine Learning and Artificial Intelligence in HealthcareNortheastern UniversityIntermediate 13,1 4 The future of healthcare is becoming dependent on our ability to integrate Machine Learning and Artificial Intelligence into our organizations. But it is not enough to recognize the opportunities of AI; we as leaders in the healthcare industry have to first determine the best use for these applications ensuring that we focus our investment on solving problems that impact the bottom line. \n\nThroughout these four modules we will examine the use of decision support, journey mapping, predictive analytics, and embedding Machine Learning and Artificial Intelligence into the healthcare industry. By the end of this course you will be able to:\n\n1. Determine the factors involved in decision support that can improve business performance across the provider/payer ecosystem.\n\n2. Identify opportunities for business applications in healthcare by applying journey mapping and pain point analysis in a real world context.\n\n3. Identify differences in methods and techniques in order to appropriately apply to pain points using case studies.\n\n4. Critically assess the opportunities to leverage decision support in adapting to trends in the industry.Decision Support System; Predictive Modelling; Analytics; Predictive Analytics; Patient Experience; Artificial Intelligence In Healthcare; Evaluation; Patient; Use Case; Decision MakingHealthcare Trends for Business Professionals4 This Specialization will provide learners with the knowledge and skills to recognize key shifts in the industry and to have an agile perspective on how these shifts might impact their organizations. Learners will be exposed to the key drivers in the global healthcare industry today so they might apply what they have learned to help their organizations.[7.0, 15.2] French; Portuguese; Russian; SpanishEnglish business business-strategy
The fundamentals of hotel distribution ESSEC Business SchoolIntermediate 16,1 4,7 In today’s hotel sector an increasingly complex network of traditional and web based channels have to be managed to insure hotel success. Key questions include: how should you distribute over the web? What should you include on your brand.com website so people book through it?  How can you maximise the potential of online travel agents (OTAs)?  With the distribution environment both highly complex and constantly evolving, this course will give you comprehensive foundation of current industry practices to help jump start your career in this fascinating domain.\n\nAcknowledgements: Claire Bertrand, Vincent Chatain, Jessica Moses, Benjamin Six (ESSEC Business School), Emilie Dupré (Image-In), Gregory Halidy (Triplay)Hotel; Leadership and Management; Hotel Management; Studentized Residual; Revenue; Distribution (Business); Revenue Management; Chi-Squared Distribution; Marketing; Hospitality ManagementHotel Management: Distribution, Revenue and Demand Management1 Market hospitality services, manage demand, and optimize revenue.\n\nThis Specialization covers the basics of hotel demand management, distribution, and revenue management. You’ll learn how e-commerce intermediaries such as online travel agencies are impacting the already-complex hospitality sector, and you’ll explore tools and techniques that will help you effectively market hospitality services and maximize business revenue in this new global industry landscape. In the final Capstone Project, you’ll evaluate the importance of hotel branding in business success through a hands-on, real-world case study. During the sessions, you will hear from senior hotel industry executives commenting on distribution, revenue and demand management issues. We will also interview two leading Online Travel Agents on how to maximise online business for your property, and have partnered with Duetto and SnapShot, two leading hospitality industry companies, to gain access to cutting edge knowledge, thus insuring that the competencies that you gain will make you operational immediately as well as bang up to date on industry trends.[9.2, 20.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
The Fundamentals of Revenue Management: The Cornerstone of Revenue StrategyESSEC Business SchoolBeginner 9,2 4,5 With a fixed capacity, a highly disposable product and high fixed costs, hotels are a natural candidate for the application of revenue management. Originally developed by the airlines in the 1970s, these analytics-based techniques help predict consumer behavior at the hotel’s market level so that the hotel can sell each room each night at the optimum price. \n\nWith modern-day rising acquisition costs and distribution complexities, revenue management techniques have increasingly been adopted by both small and large hotel companies, making a comprehensive understanding of segmentation, forecasting and pricing an essential requirement for today’s hospitality professionals. The purpose of this course is to provide a core understanding of the fundamentals of revenue management, which ties into the larger picture of revenue strategy. The course is structured to provide an insightful look into Revenue Management.\n\nCreated in conjunction with Duetto, this course is hosted by a group of revenue management leaders in both theory and with hands-on experience at properties around the world. Upon completion of the course students should be empowered with industry best practices, which can be applied across the vast diversification the hotel industry to empower those to optimize profits. Duetto delivers powerful revenue strategy solutions to the world’s leading hotels and casinos, combining unparalleled expertise with world-class cloud-based technology.\n\nAcknowledgement: Bela Nagy, Agnes Roquefort , Jonathon Liu, Frederic Toitot, Pierrick La Masne, Markus Keller - ACCOR Simone Truscello -  ACE HOTELS. Richard Valtr - MEWS SYSTEM. Jean-Luc Chrétien - FAST BOOKING. Jeannette Ho - FAIRMONT RAFFLES HOTELS & RESORTS. Chinmai Sharma - TAJ HOTEL & RESORTS. Cindy Estis Green - KALIBRI LABS. Jason Thielbar - RED LION. Christopher Cooper - ROCCO FORTE. Rom Hendler - SANDS. Rafi Rejerano - AB Hotels. Riko Van Santen - KEMPINKI HOTELS & RESORTS. Vinod Sukhija - BANYAN TREE HOTELS & RESORTS. Olivier Flement - WALT DISNEY COMPANY. Cidalia Pinto Coehlo - LOUVRE HOTELS. Trevor Stuart-Hill - REVENUE MATTERS. Vincent Cusma, Marco Benvenuti, Eric Stoessel, Gayle Ehrean, Nevin Reed - DUETTO.  Claire Bertrand, Vincent Chatain, Jessica Moses, Benjamin Six (ESSEC Business School), Emilie Dupré (IMAGE-IN), Gregory Halidy (TRIPLAY)Revenue; Leadership and Management; Revenue Management; Pricing; Forecasting; Strategy; Pricing Strategies; Analysis; Hotel; Hotel ManagementHotel Management: Distribution, Revenue and Demand Management2 Market hospitality services, manage demand, and optimize revenue.\n\nThis Specialization covers the basics of hotel demand management, distribution, and revenue management. You’ll learn how e-commerce intermediaries such as online travel agencies are impacting the already-complex hospitality sector, and you’ll explore tools and techniques that will help you effectively market hospitality services and maximize business revenue in this new global industry landscape. In the final Capstone Project, you’ll evaluate the importance of hotel branding in business success through a hands-on, real-world case study. During the sessions, you will hear from senior hotel industry executives commenting on distribution, revenue and demand management issues. We will also interview two leading Online Travel Agents on how to maximise online business for your property, and have partnered with Duetto and SnapShot, two leading hospitality industry companies, to gain access to cutting edge knowledge, thus insuring that the competencies that you gain will make you operational immediately as well as bang up to date on industry trends.[5.3, 11.5] French; Portuguese; Russian; SpanishEnglish business business-strategy
Demand management: Breaking down today’s commercial silosESSEC Business SchoolBeginner 14,3 4,7 The biggest challenge facing the hospitality industry over the next 5 years is the lack of integration between the key commercial disciplines of sales, revenue, distribution and finance and the negative impact this will continue to have on delivering asset value and maximum profitability.\n \nThis course, spread over 4 key modules:\n\nAsset Management\nDemand Generation\nDigital Marketing\nDemand Optimisation\n \naims to break down these commercial silos and reveal the journey from long-term asset development through to short-term profit tactics and how commercial teams can align themselves throughout the organisation.\n \nCreated by SnapShot, this course is hosted by a group of experienced Industry guest lecturers in their fields of expertise and includes an ideal mix of accessible theory and practical exercises and simulations.\n \nSnapShot is a Hotel Demand Management company that specializes in helping hotels aggregate and use their data. We provide useful tools as well as innovative education and coaching services to empower hotels to take informed decisions in managing their demand to increase profits.Leadership and Management; Demand; Revenue Management; Revenue; Demand Management; Forecasting; Hotel; Demand Generation; Asset Management; Digital MarketingHotel Management: Distribution, Revenue and Demand Management3 Market hospitality services, manage demand, and optimize revenue.\n\nThis Specialization covers the basics of hotel demand management, distribution, and revenue management. You’ll learn how e-commerce intermediaries such as online travel agencies are impacting the already-complex hospitality sector, and you’ll explore tools and techniques that will help you effectively market hospitality services and maximize business revenue in this new global industry landscape. In the final Capstone Project, you’ll evaluate the importance of hotel branding in business success through a hands-on, real-world case study. During the sessions, you will hear from senior hotel industry executives commenting on distribution, revenue and demand management issues. We will also interview two leading Online Travel Agents on how to maximise online business for your property, and have partnered with Duetto and SnapShot, two leading hospitality industry companies, to gain access to cutting edge knowledge, thus insuring that the competencies that you gain will make you operational immediately as well as bang up to date on industry trends.[8.5, 17.8] French; Portuguese; Russian; SpanishEnglish business business-strategy
Hôtel “De l'étoile” - a hotel in crisis? ESSEC Business SchoolIntermediate 8,6 4,1 In this case study based exercise, you will apply the knowledge you have gained about distribution, revenue and demand management to a ‘real’ world case – Hotel “De l'étoile” - a prestigious upmarket internationally branded property in Paris that to the outside world seems to be doing well but is in fact unprofitable for its owner.\n\nActual data of the distribution performance, revenue management tactics, financial situation will be provided by the hotel partner.  In addition detailed information about the hotel’s competitive environment will be provided by several industry partners.  Video interviews with senior managers from the property will be used to supplement written material to create a more real world experience.\n\nAs the new Director of Business Development hired to help the hotel decide how to proceed, you will evaluate the hotel’s current policies and performance, making recommendations for improvements and and plan how best to implement them.Hotel; Crisis; Revenue Management; Demand Management; With-Profits Policy; Hotel Management; Documents; Studentized Residual; Strategy; Technology StrategyHotel Management: Distribution, Revenue and Demand Management4 Market hospitality services, manage demand, and optimize revenue.\n\nThis Specialization covers the basics of hotel demand management, distribution, and revenue management. You’ll learn how e-commerce intermediaries such as online travel agencies are impacting the already-complex hospitality sector, and you’ll explore tools and techniques that will help you effectively market hospitality services and maximize business revenue in this new global industry landscape. In the final Capstone Project, you’ll evaluate the importance of hotel branding in business success through a hands-on, real-world case study. During the sessions, you will hear from senior hotel industry executives commenting on distribution, revenue and demand management issues. We will also interview two leading Online Travel Agents on how to maximise online business for your property, and have partnered with Duetto and SnapShot, two leading hospitality industry companies, to gain access to cutting edge knowledge, thus insuring that the competencies that you gain will make you operational immediately as well as bang up to date on industry trends.[4.9, 11.2] None English business business-strategy
Developing An Entrepreneurial Mindset: First Step Towards SuccessMichigan State UniversityIntermediate 12,9 4,4 This course is the first in a series on starting a business. Though new venture creation is the focus of the specialization, this course is important for everyone.To create a successful business it is not only about what you do (technical execution), it is also about how you think.  This course provides learners with insights to re-frame their thinking in order to maximize their chances for success. \n\nSo what can a learner expect to gain from this course? At the end of this course a learner:\n     1.)  will be able to argue effectively against all of the reasons for not starting their business (or reaching some goal);\n     2.) will be  able to operate effectively within the new framework or model for starting a business (or any new endeavor),\n        thus increasing their chances for success; and\n     3.)  will be able to make the initial business startup decisions of what type of business to start, and what type of business \n       owner to be.\n\nHaving an entrepreneurial mindset is critical to being successful as an entrepreneur. An entrepreneurial mindset stands alone in terms of its importance. No other attribute, personality, inherent entrepreneurial proclivities, training, or demographic profile is common to all successful entrepreneurs whether Warren Buffet, Steve Jobs, or the neighborhood florist or grocer.\n\nThe course provides learners with an understanding of the attributes and perspectives of an entrepreneurial mindset, and the process to acquire one. We suggest that learners bring an open mind and be willing to thoroughly explore the nascent business ventures they have been carrying with them.The course introduces concepts that enables a person to start a trans-formative process in the way they think generally, and in the way they think about business specifically. This new way of thinking has the potential to positively impact not only them, but their family, and community.Entrepreneurship; Lean Startup; Planning; Accounting; Business Plan; E-Commerce; Management Consulting; Internality; Business; Entrepreneurship EcosystemHow to Start Your Own Business1 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[8.0, 16.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
The Search for Great Ideas: Harnessing creativity to empower innovation.Michigan State UniversityIntermediate 5,8 4,1 Where do great business ideas come from? We all have compelling business concepts that we've been thinking about for years. In this course we will explore how to use observational tools and other techniques for idea generation and we will talk about how to evaluate the good ideas from the bad. The goal is to settle on a business idea that you are not only passionate about but also has real market application.\n\nAt the end of this course learners will be able to:\n   -build a resource inventory from which they can assess and create market opportunities;\n   -pursue market opportunities consistent with personal passions and capabilities; and\n   -triage potential ideas in terms of which have the greatest potential for commercial and personal success.Innovation; I-Deas; Creativity; Service Innovation; Entrepreneurship; Business; Accounting; E-Commerce; Value Chain; ExhibitionsHow to Start Your Own Business2 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[3.3, 7.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Planning: Principled, Proposing, Proofing, and Practicing to a Success PlanMichigan State UniversityAdvanced 17,6 4,3 According to Steven Blank a business startup, or any new venture startup is essentially a proto-type. Thus the startup process essentially becomes a learning process to refine that business proto-type into a scalable, replicable finished 'product'.\n\nAt the end of this course learners will be able to:\n   -complete a business model summarizing assumptions about what value they will offer to whom, and how they will make \n    money.\n   - systematically test and validate these assumptions within the constraints of their available resources, and\n   - use these validated assumptions to generate financial projections that are based on actual resources and efforts expended.\n\nThe days of the 40 page business plan have certainly passed, but the role of planning in the business creation process is one of extreme importance. In this course we will explore the important components that you need to explore in detail prior to business creation. Action without planning is a recipe for disaster and we will make sure you have a rock solid foundation for future actions.\n\nThe planning here is focused on learning. It is unrealistic for anyone to document in detail all of the actions they should take to make a new venture or activity successful when they (and often no one else) has any experience with the new venture and the conditions which it is likely to face. Thus the business plan based largely on assumptions and aggregate, non-applicable data is replaced with the business model which organizes the key assumptions determining what value the business will offer to whom, and how it will make money. The course will guide learners through the process of systematically testing and validating these assumptions, and obtaining specific, applicable data. It will then show learners how to use these validated assumptions to generate pro-forma financial statements directly tied to actions and resources based on this business model.Planning; Principle; Business Plan; Entrepreneurship; Proposition; Value Proposition; Process; Time Limit; Franchising; EnablingHow to Start Your Own Business3 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[8.6, 23.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Structure: Building the Frame for Business GrowthMichigan State UniversityIntermediate 5,4 4,5 Just like when building a house the foundation for your business provides the framework for success. A business built on weak structure will struggle to succeed. We'll address some of the most pressing issues that you as a business owner must face while constructing the proper framework for your business. \n\nSpecifically at the end of this course you will be able to:\n   - create and evaluate your company's financial documents;\n   -complete the documents and regulatory procedures to create a legal business entity;\n   - protect your intellectual property;\n   -develop a management team;Entrepreneurship; Intellectual Property; Accounting; Business Plan; Financial Statement; Business; Cash Flow Statement; Income Statement; Balance Sheet; IncomeHow to Start Your Own Business4 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[2.2, 7.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Launch Strategy: 5 Steps to Capstone ExperienceMichigan State UniversityAdvanced 13,9 4,2 This course is the last course in this specialization before its capstone experience where you, the learner will launch your business. Consider all the activities associated with the final preparation for a NASA launch before the final countdown takes place. Those are the type of activities with respect to launching a business that will be covered in this course. The goal of the course is for you to have a document that details all the actions you need to take, and all the things that you need to think about before launching your business, with instructions on how to do those actions and how to thing about those things. \n\nSpecifically the course will provide you with five benefits or outcomes. First your attitude will be finely focused and tuned to the mindset concepts covered in course one that are likely to have the greatest impact on your business launch. Second in a similar fashion you will become keenly aware of those aspects of your business that directly impact its ability to create and deliver value on day one; and have actions plans to address each aspect. With your 'mind right' and your 'business right' the third and fourth outcomes of the course are actions plans to get your 'market connections' right. The course will allow you to explore strategies and tactics to engage the market, communication your message, and generate sales; and select those which give you the best opportunity to learn and establish a foundation for growth. Finally the course will walk you through a final checklist of operational issues that will allow you to enter the capstone course and your business launch ready to go on day one.\n\nThroughout the course we have emphasized the importance of market engagement, allowing the market to provide feedback that sharpens your business and maximizes its chances for success. As with the entire specialization the feedback you will get through the peer review assignments for this course and the capstone course are an invaluable opportunity for for such engagement.Strategy; Experience; Marketing Plan; Marketing; Market (Economics); Entrepreneurship; Business Failures; Planning; Checklist; BudgetHow to Start Your Own Business5 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[4.9, 20.4] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Capstone - Launch Your Own Business! Michigan State UniversityBeginner 5,8 4,9 It is a cliché, but nevertheless very true. Experience is the best teacher. It is also the best confidence builder. It is time for you to take action! The concepts and skills presented throughout the courses in the specialization are applied in this capstone course where you will launch an actual business.\n\nIt will not be a business concept described on paper, but a functional business with legal status in your particular governmental jurisdiction, developed within your available resources whatever they are, and challenged to generate revenue.\n\nOne of the greatest benefits of this specialization is the business development environment provided by the population of learners. At the point of the capstone course your thousands of fellow learners become consultants capable of refining and adding value to your business concept, they may also be potential customers or at the very least allow you to observe the likely reactions from potential customers.\n\nWith the experience of launching this startup, and the execution capabilities and confidence gain from that experience it is our desire that you repeat the process and launch another startup or a bigger version of this startup. Hopefully going on to launch another, and another, and another, evoking another cliché, 'practice will make perfect'.Media Campaigns; Personal Finance; Social Media Campaigns; Social Media Accounts; Marketing Channel; Cash Flow Statement; Financial Statement; Media Campaigning; Balance Sheet; Marketing PlanHow to Start Your Own Business6 This specialization is a guide to creating your own business. We will cover a progression of topics necessary for successful business creation including: mindset, ideation, planning, action and strategy. Rather than just describing what to do, the focus will be on guiding you through the process of actualy doing it. The Capstone course will bring all of the tools and lessons discussed together for you to launch your business. It may not be the business of your dreams, but it will be a functional business giving you the execution capability to start something you are passionate about.[3.0, 6.9] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Preparing to Manage Human Resources University of MinnesotaBeginner 13,7 4,8 One way or another, all employees are managed. But approaches to managing employees varying from employee-to-employee, job-to-job, manager-to-manager, organization-to-organization, and country-to-country. This course provides a foundation for developing your own approach to skillfully managing employees by illustrating alternative human resource management (HRM) strategies, introducing the importance of the legal context, and thinking about what motivates employees. This will then give you the factual and conceptual basis for developing specific, critical HRM skills in subsequent courses on hiring employees, managing performance, and rewarding employees. Don't know anything about HRM? That's OK! Leave this course with a new-found understanding of the range of options available for managing employees, a grasp of what makes workers tick, and the readiness to develop your own HRM skills.Leadership and Management; Human Resources; Resource; Strategy; HR Strategy; Resource Management; Leadership; Human Resource Management System; Employment; People ManagementHuman Resource Management: HR for People Managers1 Do you have people reporting to you that need managing? Or perhaps you want to consider a career in human resources? Or freshen up your HR knowledge?\n\nThis specialization provides a robust introduction to the key principles, policies, and practices of human resource management. The specialization begins with a foundational course that considers alternative approaches to managing human resources, provides a background to the U.S. legal context in which employees are hired, fired, rewarded, and managed, and outlines the different reasons that people are motivated to work. The remaining three courses tackle three core areas that all managers should understand: hiring employees, evaluating their performance, and rewarding them. Throughout the courses, an accessible, scientific approach is embraced such that best practices and practical tips are informed by research, but presented in accessible, applied ways.\n\nUpon completing the specialization, learners will have a deeper understanding of what works in the workplace, including a toolkit of best practices for hiring, managing, and rewarding employees.\n\nThe specialization will be valuable for managers and entrepreneurs taking on these responsibilities as well as anyone else interested in the fundamental principles of human resource management. The Capstone Project will provide an opportunity to apply this knowledge to a real situation, including your own organization or work unit if desired.[6.0, 18.2] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business leadership-and-management
Recruiting, Hiring, and Onboarding EmployeesUniversity of MinnesotaIntermediate 13,8 4,6 Finding and hiring the right people is often cited as the number one concern of businesses today. It seems we are all competing for the best and brightest workers.  As you will see in our time together in the second course, a critical component of the People Manager Value Proposition is to hire talented people who enable the organization to achieve its strategic goals. This course is an introduction into the topic of recruitment, selection and onboarding. \n\nAt the outset of the course we will explore the importance of linking recruitment goals with overall company strategy. We then look at a number of options to recruit and select employees both effectively and legally. Throughout the course we will examine current issues in talent acquisition, such as how companies are now leveraging social media and hiring analytics to ensure better quality hires.\n\nAt the conclusion of the course, we look at how to onboard employees to promote employee commitment and engagement.Recruiting; Recruitment; Employment; Image Resolution; Resource; Human Resources; Leadership and Management; Employee Selection; Resource Management; OnboardingHuman Resource Management: HR for People Managers2 Do you have people reporting to you that need managing? Or perhaps you want to consider a career in human resources? Or freshen up your HR knowledge?\n\nThis specialization provides a robust introduction to the key principles, policies, and practices of human resource management. The specialization begins with a foundational course that considers alternative approaches to managing human resources, provides a background to the U.S. legal context in which employees are hired, fired, rewarded, and managed, and outlines the different reasons that people are motivated to work. The remaining three courses tackle three core areas that all managers should understand: hiring employees, evaluating their performance, and rewarding them. Throughout the courses, an accessible, scientific approach is embraced such that best practices and practical tips are informed by research, but presented in accessible, applied ways.\n\nUpon completing the specialization, learners will have a deeper understanding of what works in the workplace, including a toolkit of best practices for hiring, managing, and rewarding employees.\n\nThe specialization will be valuable for managers and entrepreneurs taking on these responsibilities as well as anyone else interested in the fundamental principles of human resource management. The Capstone Project will provide an opportunity to apply this knowledge to a real situation, including your own organization or work unit if desired.[6.2, 18.5] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-essentials
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Managing Employee Performance University of MinnesotaIntermediate 10 4,7 Once you have hired good employees, the next step that successful people managers take is to develop the full potential of their employees.  Performance management is a process that helps managers achieve the goal of getting the best from their employees. \n\nIn this third course in the Human Resources for People Managers specialization,  we will discuss the skills and key processes you will need to develop your employees to attain department and organizational goals.  These skills will include setting clear expectations, providing positive and corrective feedback, and delivering an effective performance appraisal.Performance; Leadership and Management; Performance Management; Culture; Employment; Performance Appraisal; Organizational Culture; Human Resources; Leadership; ResourceHuman Resource Management: HR for People Managers3 Do you have people reporting to you that need managing? Or perhaps you want to consider a career in human resources? Or freshen up your HR knowledge?\n\nThis specialization provides a robust introduction to the key principles, policies, and practices of human resource management. The specialization begins with a foundational course that considers alternative approaches to managing human resources, provides a background to the U.S. legal context in which employees are hired, fired, rewarded, and managed, and outlines the different reasons that people are motivated to work. The remaining three courses tackle three core areas that all managers should understand: hiring employees, evaluating their performance, and rewarding them. Throughout the courses, an accessible, scientific approach is embraced such that best practices and practical tips are informed by research, but presented in accessible, applied ways.\n\nUpon completing the specialization, learners will have a deeper understanding of what works in the workplace, including a toolkit of best practices for hiring, managing, and rewarding employees.\n\nThe specialization will be valuable for managers and entrepreneurs taking on these responsibilities as well as anyone else interested in the fundamental principles of human resource management. The Capstone Project will provide an opportunity to apply this knowledge to a real situation, including your own organization or work unit if desired.[2.7, 14.4] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-essentials
Managing Employee Compensation University of MinnesotaIntermediate 10 4,6 Whether you're writing paychecks or wondering where yours comes from, this course is for you! \n\nWe begin by asking: "To succeed, what kind of a person does your organization need to attract, retain, and motivate?" From there, we'll explain how to align your organization's objectives, its pay philosophy, and ultimately the way it designs and implements its salary structure, short-term incentives, long-term incentives, and benefits. \n\nInterested in learning more about the technical aspects of compensation, but don't know where to begin? We'll give an overview of key the key technical skills: compliance with pay regulations, understanding stock options, shopping for health insurance and pension providers, and designing incentive plans. Lastly, we'll discuss non-monetary methods of motivating employees. \n\nUpon completing the course, you should be able to have an understanding of compensation both strategically and technically. Learners will also gain introductory familiarity with pay regulation in the US.Compensation; Compensation And Benefits; Benefits; Leadership and Management; Employment; Strategy; Compensation Strategies; Human Resources; Resource; Resource ManagementHuman Resource Management: HR for People Managers4 Do you have people reporting to you that need managing? Or perhaps you want to consider a career in human resources? Or freshen up your HR knowledge?\n\nThis specialization provides a robust introduction to the key principles, policies, and practices of human resource management. The specialization begins with a foundational course that considers alternative approaches to managing human resources, provides a background to the U.S. legal context in which employees are hired, fired, rewarded, and managed, and outlines the different reasons that people are motivated to work. The remaining three courses tackle three core areas that all managers should understand: hiring employees, evaluating their performance, and rewarding them. Throughout the courses, an accessible, scientific approach is embraced such that best practices and practical tips are informed by research, but presented in accessible, applied ways.\n\nUpon completing the specialization, learners will have a deeper understanding of what works in the workplace, including a toolkit of best practices for hiring, managing, and rewarding employees.\n\nThe specialization will be valuable for managers and entrepreneurs taking on these responsibilities as well as anyone else interested in the fundamental principles of human resource management. The Capstone Project will provide an opportunity to apply this knowledge to a real situation, including your own organization or work unit if desired.[2.8, 14.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Human Resources Management Capstone: HR for People ManagersUniversity of MinnesotaBeginner 9,7 4,6 This specialization provides a robust introduction to the key principles, policies, and practices of human resource management, with a focus on understanding managerial choices and constraints, acquiring and onboarding talent, managing employee performance, and rewarding employees. The capstone project provides learners with the opportunity to apply these key principles and practices to a real-world workplace (including a learner's own workplace if desired). Specifically, the capstone project will involve identifying the key human resources challenges for a workplace--including the most pressing motivational, selection, performance evaluation, and reward issues. And for each of these areas, learners will devise a multi-step action plan for addressing the challenges identified.Leadership and Management; Human Resources; Resource; Resource Management; Compensation; Performance Management; Performance; Recruitment; Human Resource Management System; AnalysisHuman Resource Management: HR for People Managers5 Do you have people reporting to you that need managing? Or perhaps you want to consider a career in human resources? Or freshen up your HR knowledge?\n\nThis specialization provides a robust introduction to the key principles, policies, and practices of human resource management. The specialization begins with a foundational course that considers alternative approaches to managing human resources, provides a background to the U.S. legal context in which employees are hired, fired, rewarded, and managed, and outlines the different reasons that people are motivated to work. The remaining three courses tackle three core areas that all managers should understand: hiring employees, evaluating their performance, and rewarding them. Throughout the courses, an accessible, scientific approach is embraced such that best practices and practical tips are informed by research, but presented in accessible, applied ways.\n\nUpon completing the specialization, learners will have a deeper understanding of what works in the workplace, including a toolkit of best practices for hiring, managing, and rewarding employees.\n\nThe specialization will be valuable for managers and entrepreneurs taking on these responsibilities as well as anyone else interested in the fundamental principles of human resource management. The Capstone Project will provide an opportunity to apply this knowledge to a real situation, including your own organization or work unit if desired.[2.5, 14.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
The AI Ladder: A Framework for Deploying AI in your EnterpriseIBM Beginner 2,9 4,7 This course is intended for business and technical professionals involved in strategic decision-making focused on bringing AI into their enterprises. Through the use of a conceptual model called “The AI Ladder”, participants in this course will learn the requirements, terms and concepts associated with successfully developing and deploying AI solutions in their enterprises.  After completing this course you will be able to explain and describe each of the steps required to ensure success when you build and deploy AI solutions in your business enterprise.Laddering; Information Architecture; Business Solutions; At-Will Employment; Evaluation; Project; Leadership; Advertising; Innovation Leadership; InnovationIBM AI Foundations for Business3 This specialization will explain and describe the overall focus areas for business leaders considering AI-based solutions for business challenges. The first course provides a business-oriented summary of technologies and basic concepts in AI. The second will introduce the technologies and concepts in data science. The third introduces the AI Ladder, which is a framework for understanding the work and processes that are necessary for the successful deployment of AI-based solutions.[1.4, 3.9] None English business leadership-and-management
Modern Supervisor Skills Institute of Certified Professional ManagersBeginner 7 4,8 This course provides the essential skills and knowledge that you as a supervisor will need to understand and communicate effectively with employees and customers from a wide variety of backgrounds. At its conclusion, you will be able to:\n\n•\tDescribe the nature of a supervisor’s position and its role in building a positive work environment.\n•\tIdentify and apply skills for communicating effectively with individuals and groups.\n•\tExplain the implications of a culturally diverse society and workforce.\n•\tExplain why a strong customer service culture is crucial to organizational success.\n•\tExplain the role of the supervisor in creating a customer-centric organization.\n\nMost importantly, you will be able to apply this knowledge immediately to be an effective, efficient supervisor and deal with employees, other managers and customers appropriately and effectively.\n\nIf you want to become or are currently working as a supervisor, this course is made for you. You do not need to have management or supervisory. If you have a high school diploma or its equivalent and a few years of work experience, you are qualified for this course. \n\nThere are no prerequisites for this course, and you do not need any special software.Supervision; Leadership and Management; Leadership; Customer Service; Human Resources; Harassment; Sexual Harassment; Customer Satisfaction; Employment; StaffingICPM Certified Supervisor 1 Pursue better job opportunities and prove your knowledge and skills confidently with the Certified Supervisor Professional Certificate. Through the Certified Supervisor Professional Certificate you will acquire the supervision skills you need to become an efficient, effective supervisor. Plus, you'll be able to apply what you learn in the real world, immediately to help you advance in your career.\n\nCompleting the Certified Supervisor Professional Certificate helps to prepare you for ICPM's Certified Supervisor Certification examination. CS certification is designed from the ground up to assess your skills in multiple key areas and prove to others that you have what it takes to be a supervisor.\n\nEarning the CS certification is easy.\n\n1. Register for the specialization.\n\n2. Pass 3 challenging courses at your own pace.\n\n3. Register and sit for the ICPM Certified Supervisor examination. Please note that there is an additional fee to sit for the CS examination.\n\nEach course includes a written assignment that will require students to put into practice the knowledge they have gained throughout each course. Successful completion of course projects will require the basic understanding of the topics covered and the ability to relate those topics to the real world. The objective of each project is to determine whether students have understood course concepts and are able to use them in a real world setting.[2.9, 9.4] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Planning and Organizing for Supervisors Institute of Certified Professional ManagersAdvanced 6,4 4,8 This course provides the essential skills and knowledge that you will need as a supervisor to develop goals and objectives and plans to achieve them, solve problems and make effective decisions, and obtain the best possible people to staff the organization. At its conclusion, you will be able to:\n\n•\tUtilize a systematic approach to make decisions and solve problems.\n•\tApply ethical codes and standards to make decisions that are good for both the organization and society.\n•\tCreate plans by applying appropriate planning tools and setting SMART goals and objectives.\n•\tIdentify elements of typical organizational structures. \n•\tDescribe how to utilize groups and teams for maximum effectiveness and efficiency.\n•\tDescribe and apply best practices for hiring, training and evaluating employees.\n\nMost importantly, you will be able to apply this knowledge immediately to be a more effective, efficient supervisor.\n\nIf you want to become or are currently working as a supervisor, this course is made for you. You do not need to have management or supervisory. If you have a high school diploma or its equivalent and a few years of work experience, you are qualified for this course. \n\nThere are no prerequisites for this course, and you do not need any special software.Planning; Supervision; Leadership and Management; Problem Solving; Human Resources; Formal Organization; Staffing; Delegation; Performance Management; EmploymentICPM Certified Supervisor 2 Pursue better job opportunities and prove your knowledge and skills confidently with the Certified Supervisor Professional Certificate. Through the Certified Supervisor Professional Certificate you will acquire the supervision skills you need to become an efficient, effective supervisor. Plus, you'll be able to apply what you learn in the real world, immediately to help you advance in your career.\n\nCompleting the Certified Supervisor Professional Certificate helps to prepare you for ICPM's Certified Supervisor Certification examination. CS certification is designed from the ground up to assess your skills in multiple key areas and prove to others that you have what it takes to be a supervisor.\n\nEarning the CS certification is easy.\n\n1. Register for the specialization.\n\n2. Pass 3 challenging courses at your own pace.\n\n3. Register and sit for the ICPM Certified Supervisor examination. Please note that there is an additional fee to sit for the CS examination.\n\nEach course includes a written assignment that will require students to put into practice the knowledge they have gained throughout each course. Successful completion of course projects will require the basic understanding of the topics covered and the ability to relate those topics to the real world. The objective of each project is to determine whether students have understood course concepts and are able to use them in a real world setting.[2.0, 8.7] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Leadership, Motivation and Organizational ControlInstitute of Certified Professional ManagersAdvanced 5,1 4,9 This course gives you access to the essential skills and knowledge that you will need as a supervisor to lead and motivate employees, and to implement and monitor effective organizational controls. At its conclusion, you will be able to:\n\n•\tIdentify the skills that leaders need and explain when specific leadership styles are appropriately used.\n•\tIdentify factors that supervisors can use to motivate individuals and groups for improved performance.\n•\tDescribe the supervisor’s role in carrying out the four steps of the control process.\n•\tIdentify quality standards and explain why consistent quality is crucial to organizational success.\n•\tUnderstand key financial statements and use the information to improve organizational controls.\n\nMost importantly, you will be able to apply this knowledge immediately to be a more effective, efficient supervisor.\n\nIf you want to become or are currently working as a supervisor, this course is made for you. You do not need to have management or supervisory. If you have a high school diploma or its equivalent and a few years of work experience, you are qualified for this course. \n\nThere are no prerequisites for this course, and you do not need any special software.Finance; Leadership Style; Expectancy Theory; Empowerment; Financial Statement; Employment; Leadership; Leadership and Management; Motivation; SupervisionICPM Certified Supervisor 3 Pursue better job opportunities and prove your knowledge and skills confidently with the Certified Supervisor Professional Certificate. Through the Certified Supervisor Professional Certificate you will acquire the supervision skills you need to become an efficient, effective supervisor. Plus, you'll be able to apply what you learn in the real world, immediately to help you advance in your career.\n\nCompleting the Certified Supervisor Professional Certificate helps to prepare you for ICPM's Certified Supervisor Certification examination. CS certification is designed from the ground up to assess your skills in multiple key areas and prove to others that you have what it takes to be a supervisor.\n\nEarning the CS certification is easy.\n\n1. Register for the specialization.\n\n2. Pass 3 challenging courses at your own pace.\n\n3. Register and sit for the ICPM Certified Supervisor examination. Please note that there is an additional fee to sit for the CS examination.\n\nEach course includes a written assignment that will require students to put into practice the knowledge they have gained throughout each course. Successful completion of course projects will require the basic understanding of the topics covered and the ability to relate those topics to the real world. The objective of each project is to determine whether students have understood course concepts and are able to use them in a real world setting.[1.7, 6.9] None English business leadership-and-management
Gestión de marca y producto IE Business SchoolBeginner 12,3 4,8 Luego de tomar este curso será capaz de identificar la información crítica que se necesita para desarrollar estrategias de marca y de producto que logren resultados inmediatos y también generen valor en el largo plazo. Estará en capacidad de crear un plan de actividades para hacer que su estrategia de marca se haga realidad (tanto externamente para los consumidores como internamente para los empleados). Podrá definir las métricas correctas que ayuden a determinar si la implementación de la estrategia ha sido un éxito, tomando en cuenta cualquier ajuste necesario al utilizar una metodología de probar y aprender.\n\nEste curso está compuesto de seis módulos:\n1 - Lanzamiento de nuevos productos y el reto de gestionarlos en su ciclo vital. Al final de este módulo, será capaz de demostrar su comprensión de los conceptos de estrategia de producto y de reunir los datos que le apoyen para definir su estrategia de producto.\n2 - Desarrollar marcas convincentes que inspiren a sus stakeholders críticos y tengan un impacto en sus resultados. Este módulo le permitirá sentirse seguro al describir los distintos elementos de una estrategia de marca y formulando una estrategia de marca ganadora.\n3 - Conocer cómo comunicar su oferta: Arquitectura de marca y nomenclatura. Al terminar este módulo, será capaz de definir cómo llamar a su marca y explicar cómo desarrollar un sistema para incorporar futuros productos y marcas.\n4 - Construir su portfolio de marca. Tras concluir este módulo, será capaz de trazar el mapa de su portfolio de marca para maximizar su valor y apoyar su crecimiento.\n5 - Traducir su marca en una experiencia convincente para el cliente. Al concluir este módulo, se sentirá confiado para definir y describir la experiencia del cliente con su marca.\n6 - Preparar y enganchar a sus empleados para ofrecer la promesa de la marca. Tras concluir este módulo, será capaz de explicar y aplicar el proceso para “incrustar” la marca a lo interno de la organización.Brand; Marketing; Leadership and Management; Brand Management; Touchpoint; Architecture; Brand Architecture; Stock; Brand Engagement; Brand EquityImplementación del Marketing Mix1 En esta especialización ahondaremos en el marketing mix y las habilidades necesarias para implementar estrategias de marketing exitosas. Acompáñanos a explorar los cuatro conceptos clave del modelo de marketing mix, también conocido como las 4 P: Producto (Gestión de Marca y Producto), Precio, Plaza (Estrategia de Canal de Distribución y Ventas) y Promoción (Estrategias de Comunicación, Relaciones Públicas y Publicidad). El curso se enfoca primordialmente en su implementación. De esta manera podrás aplicar las lecciones aprendidas a tu negocio o idea de negocios de forma inmediata.\n\nDespués de completar los 4 módulos, te animamos a poner tu conocimiento a prueba con un proyecto Capstone. Allí tendrás la oportunidad de demostrar tus logros en el curso y poner en práctica las habilidades adquiridas durante la especialización a través de dos opciones: ayudando a una gran empresa a encontrar soluciones a problemas reales en las áreas de las 4P o aplicando el modelo de las 4Ps a tu producto o servicio.[7.9, 15.2] English Spanish business marketing
Estrategia de precios IE Business SchoolAdvanced 11,5 4,7 La fijación de precios es una de las decisiones de marketing más importantes, pero menos entendidas. Aprenda y practique conceptos y técnicas, y conozca las últimas reflexiones en materia de evaluación y formulación de estrategias de fijación de precios. Analice el modo en que las empresas tratan de captar valor, además de beneficios, en los ingresos que obtienen. \n\nTras este curso, podrá participar activamente en el proceso de formulación de estrategias de fijación de precios de sus propios productos y servicios, o de los de su empresa. Este curso también pone el foco en la dinámica de la fijación de precios y la reacción de los competidores. Como tal, se utiliza un enfoque muy pragmático y directamente aplicable al día a día de su vida profesional. \n\nEste curso se compone de los cuatro módulos siguientes:\n\n1 - En este módulo, empezaremos por la importancia de la fijación de precios, en especial, para el resultado neto. Teniendo esto en mente, y tras demostrar cómo la fijación de precios es el factor conductor más importante de la rentabilidad, cuando termine este módulo podrá llevar a cabo fijaciones de precios basadas en clientes, en la competencia y en costes. Asimismo, podrá utilizar los conceptos de elasticidad del precio y el precio óptimo al fijar los precios de sus productos y servicios. \n\n2 - Tras finalizar este módulo, podrá aprovechar los cuatro métodos distintos para determinar la disposición a pagar de los clientes. Ya se utilicen opciones como datos de mercado o experimentos (basados en observación) o encuestas a expertos o clientes (basadas en encuestas), podrá utilizar esta información para identificar el precio óptimo.\n\n3 - Lo que vemos en el mundo real es que las empresas no cobran un mismo precio por todos sus productos, sino más bien que fijan precios distintos para productos diferentes con respecto a los diversos segmentos de clientes. Tras estudiar las ventajas de la discriminación de precios (y el significativo potencial en cuanto a ingresos y beneficios que conlleva), podrá entender el tipo de discriminación de precios y la forma de implantarlo en sus productos y servicios.\n\n4 - En este módulo final, hablaremos de la psicología que hay detrás de la fijación de precios. De esta forma, podrá «manipular» a los clientes de modo que perciban un valor superior en los productos y servicios que produce, o les cueste menos pagar el precio de compra de sus productos.  Tendrá a su disposición diversas maneras de maximizar sus ventas, ingresos y rentabilidad. También realizaremos un par de experimentos con clientes voluntarios para ver cómo el precio afecta en las percepciones, y cómo puede beneficiarse de ello.Strategy; Pricing; Pricing Strategies; Demand Planning; Marketing Mix; Demand; Marketing; Critical Thinking; Business Strategy; Dynamic PricingImplementación del Marketing Mix2 En esta especialización ahondaremos en el marketing mix y las habilidades necesarias para implementar estrategias de marketing exitosas. Acompáñanos a explorar los cuatro conceptos clave del modelo de marketing mix, también conocido como las 4 P: Producto (Gestión de Marca y Producto), Precio, Plaza (Estrategia de Canal de Distribución y Ventas) y Promoción (Estrategias de Comunicación, Relaciones Públicas y Publicidad). El curso se enfoca primordialmente en su implementación. De esta manera podrás aplicar las lecciones aprendidas a tu negocio o idea de negocios de forma inmediata.\n\nDespués de completar los 4 módulos, te animamos a poner tu conocimiento a prueba con un proyecto Capstone. Allí tendrás la oportunidad de demostrar tus logros en el curso y poner en práctica las habilidades adquiridas durante la especialización a través de dos opciones: ayudando a una gran empresa a encontrar soluciones a problemas reales en las áreas de las 4P o aplicando el modelo de las 4Ps a tu producto o servicio.[7.0, 14.5] None Spanish business marketing
Gestión del canal de distribución y retailing IE Business SchoolAdvanced 8,4 4,7 Hoy en día la estrategia de distribución es parte del ADN de muchas empresas y la gestión correcta de la misma es fundamental para el éxito de tu producto o servicio. Los canales necesitan ser planificados a largo plazo combinando las siguientes áreas principalmente: perfil de compañía, estructura de portafolio y posicionamiento de precio, política de go-to-market, trade y retail marketing, comercio electrónico y manejo de ventas global. \n\nEn la última década, ha habido dos revoluciones que han afectado las industrias, incrementando la importancia del manejo de los canales de distribución: \n\n•\tLa revolución digital: considerando los desarrollos en el área de CRM, la cadena de abastecimiento, herramientas de planificación, sistemas de mercancía y reasignación, entre otros. \n•\tEl enfoque de ventas: una estrategia clara de ventas puede ser un diferenciador para las empresas y un arma poderosa de competitividad. \n\nMantente al día respecto a cómo muchas compañías están agregando ambos aspectos a sus estrategias principales convirtiéndolos en puntos clave en su proceso de toma de decisiones.Retail Management; Leadership and Management; Marketing; Retailing; Trademarks; Trading; Trade Marketing; Supply Chain; Marketing Mix; PricingImplementación del Marketing Mix3 En esta especialización ahondaremos en el marketing mix y las habilidades necesarias para implementar estrategias de marketing exitosas. Acompáñanos a explorar los cuatro conceptos clave del modelo de marketing mix, también conocido como las 4 P: Producto (Gestión de Marca y Producto), Precio, Plaza (Estrategia de Canal de Distribución y Ventas) y Promoción (Estrategias de Comunicación, Relaciones Públicas y Publicidad). El curso se enfoca primordialmente en su implementación. De esta manera podrás aplicar las lecciones aprendidas a tu negocio o idea de negocios de forma inmediata.\n\nDespués de completar los 4 módulos, te animamos a poner tu conocimiento a prueba con un proyecto Capstone. Allí tendrás la oportunidad de demostrar tus logros en el curso y poner en práctica las habilidades adquiridas durante la especialización a través de dos opciones: ayudando a una gran empresa a encontrar soluciones a problemas reales en las áreas de las 4P o aplicando el modelo de las 4Ps a tu producto o servicio.[4.9, 11.0] None Spanish business marketing
Comunicaciones integradas de marketing: Publicidad, Relaciones Públicas, Marketing Digital y másIE Business SchoolAdvanced 10,7 4,8 ¿Qué tanto conoce las campañas de comunicación de marketing? Obtenga más información acerca de este pilar clave del marketing mix y aprovéchelo para dar un impulso a su producto o servicio. \n\nA través de este curso aprenderá a enfrentar los mayores retos a la hora de planificar y evaluar las estrategias y ejecuciones de comunicaciones de marketing. Tendrá las habilidades para combinar las teorías y modelos con información práctica y así tomar mejores decisiones de comunicaciones de marketing. Al completar este curso será capaz de aprovechar las comunicaciones integradas de marketing (IMC por sus siglas en inglés) en el proceso de crear marcas valiosas y ganar el corazón de sus consumidores.\n\nLa profesora Eda Sayin del IE Business School le guiará en este proceso. Con la ayuda de expertos que van desde empresas internacionales de marketing hasta directivos de marketing de empresas multinacionales, ofrecerá interesantes ejemplos de la vida real. Tras este curso, estará equipado con los conocimientos para asegurarse que toma las decisiones correctas respecto a las comunicaciones de marketing, así como respecto a la ubicación de publicidad y marketing  digital.Communication; Marketing Communications; Promotional Mix; Strategy; Public Relations; Media Market; Digital Marketing; Marketing Strategy; Marketing; Marketing MixImplementación del Marketing Mix4 En esta especialización ahondaremos en el marketing mix y las habilidades necesarias para implementar estrategias de marketing exitosas. Acompáñanos a explorar los cuatro conceptos clave del modelo de marketing mix, también conocido como las 4 P: Producto (Gestión de Marca y Producto), Precio, Plaza (Estrategia de Canal de Distribución y Ventas) y Promoción (Estrategias de Comunicación, Relaciones Públicas y Publicidad). El curso se enfoca primordialmente en su implementación. De esta manera podrás aplicar las lecciones aprendidas a tu negocio o idea de negocios de forma inmediata.\n\nDespués de completar los 4 módulos, te animamos a poner tu conocimiento a prueba con un proyecto Capstone. Allí tendrás la oportunidad de demostrar tus logros en el curso y poner en práctica las habilidades adquiridas durante la especialización a través de dos opciones: ayudando a una gran empresa a encontrar soluciones a problemas reales en las áreas de las 4P o aplicando el modelo de las 4Ps a tu producto o servicio.[6.3, 14.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; EnglishSpanish business marketing
Implementación del Marketing Mix Proyecto CapstoneIE Business SchoolBeginner 11,7 4,7 El proyecto capstone te ofrece la oportunidad de poner en práctica lo que has aprendido a lo largo de la especialización a través de una de estas opciones:\n\nI – Ayuda a una gran empresa a encontrar solución a problemas reales que está enfrentando en las áreas de las 4P. Tras realizar un análisis exhaustivo de la situación actual, recomienda planes de acción específicos para resolver dilemas de la empresa. Un caso de estudio de la vida real. \n\nII – ¿Tienes tu propio producto o servicio? Dale una nueva perspectiva a través del marketing mix. \nSi planeas lanzar tu propio producto o servicio al Mercado, decide qué acciones ejecutar para cada una de las 4P a través de esta opción de proyecto final personalizado, y dale a tu idea ese empuje final.\n\nAmbas opciones tienen distintas fases con proyectos evaluados por tus compañeros.Marketing; Strategy; Leadership and Management; Digital Marketing; Pricing; Communication; Market (Economics); Denominación De Origen; Gustave Le BonImplementación del Marketing Mix5 En esta especialización ahondaremos en el marketing mix y las habilidades necesarias para implementar estrategias de marketing exitosas. Acompáñanos a explorar los cuatro conceptos clave del modelo de marketing mix, también conocido como las 4 P: Producto (Gestión de Marca y Producto), Precio, Plaza (Estrategia de Canal de Distribución y Ventas) y Promoción (Estrategias de Comunicación, Relaciones Públicas y Publicidad). El curso se enfoca primordialmente en su implementación. De esta manera podrás aplicar las lecciones aprendidas a tu negocio o idea de negocios de forma inmediata.\n\nDespués de completar los 4 módulos, te animamos a poner tu conocimiento a prueba con un proyecto Capstone. Allí tendrás la oportunidad de demostrar tus logros en el curso y poner en práctica las habilidades adquiridas durante la especialización a través de dos opciones: ayudando a una gran empresa a encontrar soluciones a problemas reales en las áreas de las 4P o aplicando el modelo de las 4Ps a tu producto o servicio.[7.4, 14.5] None Spanish business marketing
Introduction to the Nonprofit Sector, Nonprofit Organizations, Nonprofit Leadership and GovernanceThe State University of New YorkIntermediate 11,3 4,3 This course introduces you to the nonprofit sector, nonprofit organizations, and the concepts of leadership and governance. While this course has been developed with North American culture in mind, we do appreciate that in other parts of the world the nature of the nonprofit sector, nonprofit organizations, nonprofit leadership and governance may not be the same. Nevertheless, it is our hope that much of the course content will still be of value to those in other parts of the world. \n\nTo learn more about this course, please watch the overview video by copying and pasting the following link into your web browser: https://goo.gl/YMg1Qd.\n\nKeywords: Nonprofit; Nonprofit Sector; Voluntary Sector; Nonprofit Organizations, Non-Governmental Organizations, Volunteer Organizations, Leadership, Management, Governance, Board, Board of Directors, Performance, Effectiveness\n\nCourse 1 Overview: \n\nWeek 1: Some of the questions you will explore this week are: What is the nonprofit sector and why does it exist?  What are the unique characteristics of nonprofit organizations? What are the trends and emerging issues facing organizations in the nonprofit sector?\n\nWeek 2: Questions to be explored this week are: What is leadership at the governance level and how is it different from management?  What is good governance and why does it matter? What is a board of directors?\n\nWeek 3: This week's questions: What roles do board members play in nonprofit organizations? Broadly speaking, what are boards responsible for and how do they go about their work? What are some of the issues that challenge the board's ability to go its work?\n\nWeek 4: At this stage, you are asked to review the course content, submit a written assignment (known lightheartedly as a BEAR (Board Effectiveness Readiness Assessment), and take two multiple choice Readiness Assurance Tests (known similarly as RATs). One RAT will assess knowledge and reading comprehension and the other will test application of knowledge within a practical case.  \n\nWeek 5: We will encourage you to discuss the RATs in the discussion forums and take them again should you wish to change any of your answers based on the information exchanged.Leadership; Leadership and Management; Business Administration; Peer Review; Concept Testing; Numbers (Spreadsheet); Brand; Innovation; Health Care; Euler'S Totient FunctionImproving Leadership & Governance in Nonprofit Organizations1 Identify and analyze leadership and governance issues, create practical ways to improve board performance and work with boards to implement these improvements.\n\nThis Specialization consists of three courses plus a Capstone Project: (1) Course 1 topics: The unique nature of the nonprofit sector in society; leadership in nonprofit organizations and the governance process. (2) Course 2 topics: The roles and responsibilities of nonprofit organization boards of directors and the challenges in carrying them out effectively. (3) Course 3 topics: The critical factors that impact the ability of the board to govern and how to intentionally change them into positive influences. The Capstone Project: How to help real boards overcome inertia and resistance to change and improve their governance effectiveness in an applied service learning experience. To learn more about the series of courses, please watch the Welcome Video.[6.9, 13.6] German; Arabic; French; Portuguese; Italian; Vietnamese; Russian; SpanishEnglish business leadership-and-management
The Roles and Responsibilities of Nonprofit Boards of Directors within the Governance ProcessThe State University of New YorkAdvanced 9,9 4,3 This course provides a more in-depth look at the roles and responsibilities of boards of directors in the governance of nonprofit organizations. While the course has been developed with North American culture in mind, we do appreciate that in other parts of the world, the nature of the roles and responsibilities of boards of directors may not be the same. Nevertheless,it is our hope that much of the course content will still be of value to those in other parts of the world. \n\nTo learn more about this course, please watch the overview video by copying and pasting the following link into your web browser: https://goo.gl/SXZEZS.\n\nKeywords: Nonprofit; Nonprofit Sector; Voluntary Sector; Nonprofit Organizations, Non-Governmental Organizations, Volunteer Organizations, Leadership, Management, Governance, Board, Board of Directors, Performance, Effectiveness\n\nCourse 2 Overview: \n\nWeek 1: Some of the questions to be explored this week are: What is the board's role in planning for the organization's future and why is it important for nonprofit organizations to do it? What is strategic planning and what can boards do to carry this out effectively? \n\nWeek 2: This week's questions: What is the board's role in assessing the performance of the organization? Why is performance assessment important? Why do many boards have difficulty meeting their performance assessment responsibilities? \n\nWeek 3: This week's questions: What are the elements of the fundraising/resource development process? What is the board's role in ensuring the organization has adequate funding? What information should be in a resource development plan? \n\nWeek 4: At this stage, you are asked to review the course content, submit a written assignment (known lightheartedly as a BEAR (Board Effectiveness Readiness Assessment), and take two multiple choice Readiness Assurance Tests (known similarly as RATs). One RAT will assess knowledge and reading comprehension and the other will test application of knowledge within a practical case.  \n\nWeek 5: We will encourage you to discuss the RATs in the discussion forums and take them again should you wish to change any of your answers based on the information exchanged.Planning; Strategic Planning; Evaluation; Corporate Governance; Peer Review; Leadership; Resource; Performance Management; Concept Testing; SustainabilityImproving Leadership & Governance in Nonprofit Organizations2 Identify and analyze leadership and governance issues, create practical ways to improve board performance and work with boards to implement these improvements.\n\nThis Specialization consists of three courses plus a Capstone Project: (1) Course 1 topics: The unique nature of the nonprofit sector in society; leadership in nonprofit organizations and the governance process. (2) Course 2 topics: The roles and responsibilities of nonprofit organization boards of directors and the challenges in carrying them out effectively. (3) Course 3 topics: The critical factors that impact the ability of the board to govern and how to intentionally change them into positive influences. The Capstone Project: How to help real boards overcome inertia and resistance to change and improve their governance effectiveness in an applied service learning experience. To learn more about the series of courses, please watch the Welcome Video.[6.1, 12.1] None English business leadership-and-management
The Factors that Influence the Effectiveness of Boards and the Governance ProcessThe State University of New YorkAdvanced 7,6 4,6 The third course in this Specialization introduces you to the factors that influence how effective boards of directors will be in carrying out their roles and responsibilities and hence the impact they have in shaping the success of the organization they govern. While this course has been developed with North American culture in mind, we do appreciate that, in other parts of the world, the nature of the factors that influence the effectiveness of nonprofit boards of directors may vary. Nevertheless,it is our hope that much of the course content will still be of value to those in other parts of the world. \n\nTo learn more about this course, please watch the overview video by copying and pasting the following link into your web browser: https://goo.gl/aAMIfl.\n\nKeywords: Nonprofit; Nonprofit Sector; Voluntary Sector; Nonprofit Organizations, Non-Governmental Organizations, Volunteer Organizations, Leadership, Management, Governance, Board, Board of Directors, Performance, Effectiveness\n\nCourse 3 Overview: \n\nWeek 1: This week's questions: What factors influence the effectiveness of board meetings? What are the formal procedures and structures within the board that impact its performance? What can a board do to intentionally improve the way it structures itself and runs its decision making meetings? \n\nWeek 2: This week's questions:  What do we mean by board composition and development and why is it important? Why is it difficult to change the composition of the board? How do you design the ideal mix of board members? How do you locate, recruit and develop board members?   \n\nWeek 3: This week's questions: What do we mean by the "culture" of the board and why is it important? How do boards develop and pass along culture? Can board cultures be intentionally changed? What is the role of leadership in shaping board culture? What do effective nonprofit leaders involved in governance do?  How can leadership be managed for higher performance?\n\nWeek 4: At this stage, you are asked to review the course content, submit a written assignment (known lightheartedly as a BEAR (Board Effectiveness Readiness Assessment), and take two multiple choice Readiness Assurance Tests (known similarly as RATs). One RAT will assess knowledge and reading comprehension and the other will test application of knowledge within a practical case.  \n\nWeek 5: We will encourage you to discuss the RATs in the discussion forums and take them again should you wish to change any of your answers based on the information exchanged.Influencing; Leadership; Corporate Governance; Opentext; Concept Testing; Peer Review; Recruiting; Culture; Voting; Empirical ResearchImproving Leadership & Governance in Nonprofit Organizations3 Identify and analyze leadership and governance issues, create practical ways to improve board performance and work with boards to implement these improvements.\n\nThis Specialization consists of three courses plus a Capstone Project: (1) Course 1 topics: The unique nature of the nonprofit sector in society; leadership in nonprofit organizations and the governance process. (2) Course 2 topics: The roles and responsibilities of nonprofit organization boards of directors and the challenges in carrying them out effectively. (3) Course 3 topics: The critical factors that impact the ability of the board to govern and how to intentionally change them into positive influences. The Capstone Project: How to help real boards overcome inertia and resistance to change and improve their governance effectiveness in an applied service learning experience. To learn more about the series of courses, please watch the Welcome Video.[2.1, 9.6] None English business leadership-and-management
Capstone - Managing Board Change for Higher Levels of Leadership and Governance EffectivenessThe State University of New YorkBeginner 6,3 4,2 The Capstone Project is a service learning experience designed to apply the knowledge and skills developed in the three Specialization courses  to a real world leadership and governance situation. It is also intended to develop the participant's capability to act as an agent for positive change in nonprofit organizations. To this end, you will analyze the leadership and governance effectiveness of a real board of directors in an organization of your own choosing (or, if that is not possible, data gathered from a real board provided by the course instructors). By the end of the Capstone Project, you will have produced a professional consulting report detailing your analysis and recommendations to improve board leadership and governance effectiveness. You will then present it to the board and advise them on implementing change.\n\nTo learn more about this course, please watch the overview video by copying and pasting the following link into your web browser: https://goo.gl/GTWrN2\n\nKeywords: Nonprofit; Nonprofit Sector; Voluntary Sector; Nonprofit Organizations, Non-Governmental Organizations, Volunteer Organizations, Leadership, Management, Governance, Board, Board of Directors, Performance, Effectiveness\n\nCapstone Project Overview:\n\nWeeks 1-3: This period will be spent choosing a board of a nonprofit organization and gathering information using two specially designed tools and resources: The SUNY Open textbook (to download the book copy and paste the following link into your browser: http://tinyurl.com/peolnjb), "Guidelines for Improving the Effectiveness of Boards of Directors of Nonprofit Organizations", and The Board Check-Up, online board performance self-assessment tool that can be accessed by copying and pasting this link into your browser: https://www.boardcheckup.com. \n\nWeeks 4-5: In this phase, the information gathered will be analyzed leading to an evaluation of the board's effectiveness in the different dimensions of board effectiveness examined in the Specialization courses. \n\nWeeks 6-8: In the final phase of the Project, the results of the analysis and recommendations for positive change will be brought together a specially prepared consulting report intended for the use of the board of the client organization.Leadership; Peer Review; Evaluation; Build Operate Transfer; Project; Interest; Semigroup Action; Ordered Pair; Peering; ResourceImproving Leadership & Governance in Nonprofit Organizations4 Identify and analyze leadership and governance issues, create practical ways to improve board performance and work with boards to implement these improvements.\n\nThis Specialization consists of three courses plus a Capstone Project: (1) Course 1 topics: The unique nature of the nonprofit sector in society; leadership in nonprofit organizations and the governance process. (2) Course 2 topics: The roles and responsibilities of nonprofit organization boards of directors and the challenges in carrying them out effectively. (3) Course 3 topics: The critical factors that impact the ability of the board to govern and how to intentionally change them into positive influences. The Capstone Project: How to help real boards overcome inertia and resistance to change and improve their governance effectiveness in an applied service learning experience. To learn more about the series of courses, please watch the Welcome Video.[3.0, 8.0] None English business leadership-and-management
Leading transformations: Manage change Macquarie UniversityBeginner 7,1 4,7 We live in a globalised world of continuous change. Your ability to successfully manage change will allow you to have a positive impact on your work and your life. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessment) this course will teach you how to effectively influence change by developing a ‘change mindset’, creating a productive change cycle, and leading yourself and others on the change journey. You will learn how to re-imagine change by redefining the change problem and developing a balanced and reflective change mindset. Change is inevitable but you can influence how it affects your organisation.Leadership and Management; Leadership; Change Management; Influencing; Communication; Negotiation; Storytelling; Gap Analysis; Organizational Chart; Force-Field AnalysisInfluencing: Storytelling, Change Management and Governance1 The ability to influence without force or coercion is important in any organization and at all levels. Modern managers must master the art of persuasive communication, adapt to the needs of the audience, construct a good narrative and inspire the audience to act (Communicate with Impact). They must learn to design and negotiate both informal and complex agreements, and do this in diverse workplace cultures (Negotiate and Resolve Conflict).\n\nThe Specialization applies influencing methods in two areas of great importance: change management and risk governance. Successful change management eludes many individuals and organizations, so we propose a new approach to enable you to inspire and lead transformations (Manage Change). Similarly, in the post-financial crisis environment, many organizations acknowledge the need for effective risk governance but few, if any, have achieved it. We present evidence-based methods that will help your organization achieve its objectives (Engage the Board).[1.9, 9.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Negotiation skills: Negotiate and resolve conflictMacquarie UniversityAdvanced 7,3 4,7 Modern organisations are characterised by increasingly higher levels of uncertainty, complexity and diversity. In our current globalised work environment, how can you manage the power and politics that persistently influence organisational decision-making? Being savvy about organisational politics and having the nous to negotiate and resolve conflict is a critical capability for managers at all levels. This course will develop your negotiation and conflict resolution skills – crucial to becoming a positive influence in your organisation. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you will conceptualise and measure power and politics; analyse and develop strategies for influencing stakeholders; and learn how to act with integrity and purpose when ‘playing politics’.Negotiation; Conflict Resolution; Communication; Influencing; Face (Sociological Concept); Group Dynamics; Change Management; Self-Awareness; Psychological Concepts; Social SkillsInfluencing: Storytelling, Change Management and Governance2 The ability to influence without force or coercion is important in any organization and at all levels. Modern managers must master the art of persuasive communication, adapt to the needs of the audience, construct a good narrative and inspire the audience to act (Communicate with Impact). They must learn to design and negotiate both informal and complex agreements, and do this in diverse workplace cultures (Negotiate and Resolve Conflict).\n\nThe Specialization applies influencing methods in two areas of great importance: change management and risk governance. Successful change management eludes many individuals and organizations, so we propose a new approach to enable you to inspire and lead transformations (Manage Change). Similarly, in the post-financial crisis environment, many organizations acknowledge the need for effective risk governance but few, if any, have achieved it. We present evidence-based methods that will help your organization achieve its objectives (Engage the Board).[3.2, 9.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Storytelling and influencing: Communicate with impactMacquarie UniversityAdvanced 9,6 4,8 An ambitious vision for the future of your organisation isn’t enough – how do you communicate this vision to get your colleagues on board? The ability to effectively communicate and persuade others is a key leadership skill. Traditional and common-sense models of communication and persuasion often fail to capture the complex nature of ‘influencing’. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) this course will develop your capacity to communicate appropriately in different situational and cultural contexts, making you a highly influential leader.Presentation; Influencing; Persuasion; Storytelling; Speech; Rapport; Public Speaking; Business Communication; Human Voice; CommunicationInfluencing: Storytelling, Change Management and Governance3 The ability to influence without force or coercion is important in any organization and at all levels. Modern managers must master the art of persuasive communication, adapt to the needs of the audience, construct a good narrative and inspire the audience to act (Communicate with Impact). They must learn to design and negotiate both informal and complex agreements, and do this in diverse workplace cultures (Negotiate and Resolve Conflict).\n\nThe Specialization applies influencing methods in two areas of great importance: change management and risk governance. Successful change management eludes many individuals and organizations, so we propose a new approach to enable you to inspire and lead transformations (Manage Change). Similarly, in the post-financial crisis environment, many organizations acknowledge the need for effective risk governance but few, if any, have achieved it. We present evidence-based methods that will help your organization achieve its objectives (Engage the Board).[5.8, 11.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; HungarianEnglish business leadership-and-management
Risk governance: Engage the board Macquarie UniversityAdvanced 9,7 4,7 All organisations must grapple with fundamental issues at the heart of governance: who are our stakeholders? What are their objectives? How can we ensure these objectives are met as effectively as possible? How can we ensure all legitimate stakeholders are treated fairly? Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) this course will teach you how to address these questions and how a sound governance structure and comprehensive risk management framework can support you and your organisation in achieving its objectives. You will consider contemporary ethical issues and devise practical responses to them, and finally, you’ll discover that your future ‘influencing’ challenge will be to encourage all members of your organisation to understand their role in serving your organisation’s stakeholders.Risk; Risk Management; Leadership and Management; Enterprise Risk Management; Corporate Governance; Communication; Orchard; Change Management; Foreign Exchange Risk; Risk AssessmentInfluencing: Storytelling, Change Management and Governance4 The ability to influence without force or coercion is important in any organization and at all levels. Modern managers must master the art of persuasive communication, adapt to the needs of the audience, construct a good narrative and inspire the audience to act (Communicate with Impact). They must learn to design and negotiate both informal and complex agreements, and do this in diverse workplace cultures (Negotiate and Resolve Conflict).\n\nThe Specialization applies influencing methods in two areas of great importance: change management and risk governance. Successful change management eludes many individuals and organizations, so we propose a new approach to enable you to inspire and lead transformations (Manage Change). Similarly, in the post-financial crisis environment, many organizations acknowledge the need for effective risk governance but few, if any, have achieved it. We present evidence-based methods that will help your organization achieve its objectives (Engage the Board).[3.3, 13.2] None English business leadership-and-management
Mentalidad Emprendedora Tecnológico de MonterreyBeginner 7,1 3,7 En un mundo Volátil, Incierto, Complejo, Hiperconectado y Ambiguo (VUCHA), los ciclos de negocios e innovación se están reduciendo como nunca antes. El ciclo de vida de las empresas se ha reducido a menos de un tercio en los últimos 30 años.\n\nLa democratización de la innovación ha abierto posibilidades infinitas para muchas personas, empresas y regiones en todo el mundo. En particular, los emprendedores y las startups están aprovechando las oportunidades generadas por la transformación que se esta produciendo, en este curso en línea entenderás como puedes comenzar a desarrollar esas habilidades innovadoras y de emprendimiento, y así aplicarlas de forma exitosa.\n\nEste curso online se enfoca en comprender las estrategias, las herramientas y los conceptos básicos que los emprendedores utilizan para emprender innovaciones en el mercado y escalar sus emprendimientos, generando valor y disrupción en muchos mercados.\n\nEn este curso de administración los estudiantes entenderán:\n\nComo validar un problema y su solución (Problem-Solution Fit)\nComo validar si un producto tiene una aceptación en un mercado (Product-Market Fit)\nComo escalar sus emprendimientos (Business Model Fit)Not Calibrated Innovación y emprendimiento 1 Este Programa especializado está dirigido a líderes que buscan desarrollar proyectos de innovación y emprendimiento para startups, corporaciones y empresas familiares A través de 4 cursos, aplicarás estrategias y herramientas startup para innovar y crear nuevo valor en tu empresa y mercados y la gestión de la innovación en estrategias de emprendimiento corporativo para desarrollar y lanzar nuevos productos y servicios o para la renovación estratégica de la organización.[4.5, 9.4] None Spanish business entrepreneurship
Innovación y creatividad organizacional Tecnológico de MonterreyAdvanced 8,6 4 Este curso de administración se enfoca en el proceso de innovación al presentar a los estudiantes metodologías para la resolución de problemas e innovación que requieren investigación, persistencia y agilidad. Se alentará a los estudiantes a:\n\nSintetizar las ideas, imágenes, conceptos y conjuntos de habilidades existentes de manera original\nAbrazar la ambigüedad\nApoyar el pensamiento divergente y la toma de riesgos\nEste curso te ayudará a convertirte en un líder de equipo de innovación eficaz, a asumir un papel como ejecutivo de innovación dentro de una gran corporación o a proveer la actividad empresarial. Además, el conocimiento adquirido te ayudara a para planificar, aplicar y ejecutar habilidades de innovación para desarrollar y lanzar nuevos productos y servicios.\n\nEste curso te enseñara a utilizar la innovación y la mentalidad empresarial y las metodologías para convertir las oportunidades en especificaciones de productos, conceptos comerciales y eventuales introducciones de estos productos o servicios a nuevos mercados.Not Calibrated Innovación y emprendimiento 2 Este Programa especializado está dirigido a líderes que buscan desarrollar proyectos de innovación y emprendimiento para startups, corporaciones y empresas familiares A través de 4 cursos, aplicarás estrategias y herramientas startup para innovar y crear nuevo valor en tu empresa y mercados y la gestión de la innovación en estrategias de emprendimiento corporativo para desarrollar y lanzar nuevos productos y servicios o para la renovación estratégica de la organización.[5.5, 10.7] None Spanish business entrepreneurship
Diseño e innovación de modelo de negocios Tecnológico de MonterreyAdvanced 8,7 Not Calibrated El núcleo del Diseño de Modelo de Negocios se encuentra en las habilidades y liderazgo del manager emprendedor. Requiere un enfoque disciplinado para buscar oportunidades, asi como reunir y alinear recursos para alcanzar objetivos importantes.\nEn este curso, los alumnos fortaleceran dos habilidades importantes: la intuición y el pensamiento visual, a la vez que aplican métodos cuantitativos aprendidos en otros cursos, como Finanzas, Economía e Inteligencia Financiera.\n\nEl enfoque de este curso se encuentra en cuatro pilares:\n\nLa observación como un elemento clave para descubrir patrones de negocios.\nLa organización de la complejidad, el arte de la síntesis usando pensamiento visual, mapeo y diseño de sistemas.\nEl concepto de espacio en blanco como las "actividades potenciales no definidas o mencionadas en el modelo de negocios actual".\nStorytelling y establecer contacto.\nLa observación es un aspecto clave para descubrir patrones de negocios. Los alumnos aprenderán, a traves de distintos casos y metodologías -algunos ya vistos-, como identificar los elementos clave de un modelo de negocios. Esto incluye la naturaleza de una empresa de negocios integrada en la que definimos el Modelo de Negocios.\n\n¿Qué sería diferente si los managers pensaran como diseñadores? Aunque mucha gente de negocios aprecia el poder del diseño, un proceso formal para practicarlo había sido elusivo: hasta ahora. En este curso, la meta es encontrar la manera de organizar la complejidad, el arte de la síntesis usando pensamiento visual, mapeo y diseño de sistemas, para conectar elementos tan distintos como las ideas, recursos, transacciones, valores y redes.\n\nDe acuerdo con Mark Johnson, el espacio en blanco se refiere a "las actividades potenciales no definidas o mencionadas en el modelo de negocios actual de la compañía; esto es, las oportunidades que existen fuera de su núcleo y más allá de sus adyacencias, y que requieren un modelo de negocio distinto para poder aprovecharlas".\n\nUn componente importante del Diseño e Innovación del Modelo de Negocios es el Storytelling y establecer contacto. Usar la tecnología para conectarse con la audiencia es clave. Como parte de los entregables a calificar, los líderes emprendedores deben saber sobre medios sociales y los contenidos impulsados por tecnología, concentrando ambos en modelar la manera de usar estas tecnologías para conectarse y comunicarse con otros y cómo lograr pasion a traves de redes.Storytelling Innovación y emprendimiento 3 Este Programa especializado está dirigido a líderes que buscan desarrollar proyectos de innovación y emprendimiento para startups, corporaciones y empresas familiares A través de 4 cursos, aplicarás estrategias y herramientas startup para innovar y crear nuevo valor en tu empresa y mercados y la gestión de la innovación en estrategias de emprendimiento corporativo para desarrollar y lanzar nuevos productos y servicios o para la renovación estratégica de la organización.[4.6, 11.2] None Spanish business entrepreneurship
Emprendimiento Corporativo Tecnológico de MonterreyAdvanced 8,7 Not Calibrated Espíritu emprendedor, cultura emprendedora, son términos que se oyen y leen repetidamente. Estos han emergido con fuerza renovada en una economía en que aparecen nuevas y grandes oportunidades de negocio. Por esta razón las capacidades emprendedoras son valoradas en empresas y organizaciones que basan su crecimiento y su ventaja competitiva en la innovación.\n\nCada vez es mas común que se desarrollen proyectos emprendedores en el interior de una organización establecida, lo que se conoce como intra-emprendimiento o emprendimiento corporativo, amplía tus conocimientos en esta temática con este curso online.\n\nLa finalidad de este curso de administración es explicar a los participantes los principales conceptos del emprendimiento corporativo y dar una introducción a los temas de "Cultura Emprendedora" orientados al desarrollo de competencias para el crecimiento orgánico de la empresa o desarrollo de la organización.Not Calibrated Innovación y emprendimiento 4 Este Programa especializado está dirigido a líderes que buscan desarrollar proyectos de innovación y emprendimiento para startups, corporaciones y empresas familiares A través de 4 cursos, aplicarás estrategias y herramientas startup para innovar y crear nuevo valor en tu empresa y mercados y la gestión de la innovación en estrategias de emprendimiento corporativo para desarrollar y lanzar nuevos productos y servicios o para la renovación estratégica de la organización.[4.6, 11.2] None Spanish business entrepreneurship
Entrepreneurial Mindset Tecnológico de MonterreyAdvanced 8,7 Not Calibrated In a volatile, uncertain, complex, hyperconnected and ambiguous world, business and innovation cycles are shrinking like never before. The life cycle of companies has been reduced to less than a third in the last 30 years.\n\nThe democratization of innovation has opened infinite possibilities for many people, companies and regions around the world. In particular, entrepreneurs and startups are taking advantage of the opportunities generated by the transformation that is taking place.\n\nIn this online course, you will understand how you can begin to develop these innovative and entrepreneurial skills, and thus apply them successfully.\n\nThis online course focuses on understanding the strategies, tools and basic concepts that entrepreneurs use to undertake market innovations and scale their ventures, generating value and disruption in many markets.\n\nYou will understand:\n\n• How to validate a problem and its solution (Problem-Solution Fit)\n\n• How to validate if a product has an acceptance in a market (Product-Market Fit)\n\n• How to scale your ventures (Business Model Fit)Finance; Entrepreneurship; Project Management; Problem Solving; Project Management Professional; Marketing Strategy; Innovation; Special Education; Marketing; Personal DevelopmentInnovation and entrepreneurship1 This Specialized Program is aimed at leaders who seek to develop innovation and entrepreneurship projects for startups, corporations and family businesses.\n\nThrough 4 courses, you will apply startup strategies and tools to innovate and generate value in your company and markets and the management of innovation techniques in corporate entrepreneurship strategies to develop and launch new products and services or for the strategic renewal of the organization.[4.6, 11.2] None English business entrepreneurship
Organizational innovation and creativity Tecnológico de MonterreyAdvanced 8,7 Not Calibrated This management course focuses on the innovation process by presenting students with methodologies for problem solving and innovation that require research, persistence, and agility.\n\nStudents will be encouraged to:\n\n• Synthesize existing ideas, images, concepts, and skill sets in an original way\n\n• Embrace ambiguity\n\n• Support divergent thinking and risk taking\n\nThis course will help you become an effective innovation team leader, take on a role as an innovation executive within a large corporation, or provide entrepreneurial activity. In addition, the knowledge acquired will help you plan, apply and execute innovation skills to develop and launch new products and services.\n\nIn addition, this online course will teach you how to use innovation and business mentality and methodologies to convert opportunities into product specifications, commercial concepts and eventual introductions of these products or services to new markets.Innovation; Creativity; Human Resources; Problem Solving; Minimum Viable Product; Design Thinking; Open Innovation; Self-Assessment; Finance; ModelingInnovation and entrepreneurship2 This Specialized Program is aimed at leaders who seek to develop innovation and entrepreneurship projects for startups, corporations and family businesses.\n\nThrough 4 courses, you will apply startup strategies and tools to innovate and generate value in your company and markets and the management of innovation techniques in corporate entrepreneurship strategies to develop and launch new products and services or for the strategic renewal of the organization.[4.6, 11.2] None English business entrepreneurship
Design and innovation of business model Tecnológico de MonterreyAdvanced 8,7 1 The core of Business Model Design lies in skills and leadership of the entrepreneurial manager. It requires a disciplined approach to seeking opportunities, as well as gathering and aligning resources to achieve important goals.\n\nIn this course, students will strengthen two important skills: intuition and visual thinking, while applying quantitative methods learned in other courses, such as Finance, Economics and Financial Intelligence.\n\nThe focus of this course is on four pillars:\n\n1. Observation as a key element to discover business patterns.\n\n2. The organization of complexity, the art of synthesis using visual thinking, mapping and system design.\n\n3. The concept of white space as "potential activities not defined or mentioned in the current business model".\n\n4. Storytelling and establishing contact.\n\nObservation is a key aspect of discovering business patterns. Students will learn, through different cases and methodologies - some already seen - how to identify key elements of a business model. This includes the nature of an integrated business company in which we define the Business Model.\n\nWhat would be different if managers thought like designers? Although many business people appreciate the power of design, a formal process for practicing it has been elusive - until now. In this course, the goal is to find a way to organize complexity, the art of synthesis using visual thinking, mapping, and system design, to connect elements as diverse as ideas, resources, transactions, values, and networks.\n\nAccording to Mark Johnson, the blank space refers to "potential activities not defined or mentioned in the company's current business model; that is, the opportunities that exist outside its core and beyond its adjacencies; that require a different business model to be able to take advantage of them."\n\nAn important component of Business Model Design and Innovation is Storytelling and establishing contact. Using technology to connect with the audience is key. As part of the deliverables to be rated, entrepreneurial leaders should know about social media and technology-driven content, concentrating both on modeling how to use these technologies to connect and communicate with others, and how to achieve passion through networks.Innovation; Modeling; Design Thinking; Problem Solving; Organizational Development; Self-Assessment; Strategy; Entrepreneurship; Evaluation; Value PropositionInnovation and entrepreneurship3 This Specialized Program is aimed at leaders who seek to develop innovation and entrepreneurship projects for startups, corporations and family businesses.\n\nThrough 4 courses, you will apply startup strategies and tools to innovate and generate value in your company and markets and the management of innovation techniques in corporate entrepreneurship strategies to develop and launch new products and services or for the strategic renewal of the organization.[4.6, 11.2] None English business entrepreneurship
Corporate Entrepreneurship Tecnológico de MonterreyAdvanced 8,7 Not Calibrated Entrepreneurial spirit, entrepreneurial culture, are terms that are heard and read repeatedly. These have emerged with renewed strength in an economy in which new and great business opportunities appear. For this reason, entrepreneurial skills are valued in companies and organizations that base their growth and competitive advantage on innovation.\n\nIt is increasingly common for entrepreneurial projects to be deployed within an established organization, which is known as intra-entrepreneurship or corporate entrepreneurship. Expand your knowledge on this topic with this online course.\n\nThe purpose of this administration course is to explain to participants the main concepts of corporate entrepreneurship and introduce topics of "Entrepreneurial Culture" aimed at developing competencies for the organic growth of the company or the development of the organization.Modeling; Competitiveness; Project; Strategy; Entrepreneurship; Corporate Bond; Intrapreneurship; Innovation; Self-Assessment; Leadership and ManagementInnovation and entrepreneurship4 This Specialized Program is aimed at leaders who seek to develop innovation and entrepreneurship projects for startups, corporations and family businesses.\n\nThrough 4 courses, you will apply startup strategies and tools to innovate and generate value in your company and markets and the management of innovation techniques in corporate entrepreneurship strategies to develop and launch new products and services or for the strategic renewal of the organization.[4.6, 11.2] None English business entrepreneurship
Strategic Innovation: Building and Sustaining Innovative OrganizationsUniversity of Illinois at Urbana-ChampaignBeginner 12 4,8 Innovation strategy is about creating unique value for consumers by delivering a great product that satisfies their needs.\n\nAt the core of a successful innovation strategy is a great product concept. Product is an all-encompassing term that includes physical goods, intangible services, and even ideas. There are three pillars to a successful product strategy: a clear understanding of (a) the target customers (WHO), (b) the specific elements of the product offering (WHAT) that satisfies consumer needs and dovetails with company capabilities, and (c) the tactical plans to reach end consumers (HOW). The value proposition has to be embedded in a coherent business model in order to create and capture value. But well-laid innovation plans can go awry without a consideration of the business ecosystem that includes competitors and collaborators, including suppliers, distributors, and retailers, or the contextual environment in which the company operates. In an interdependent world, fostering an integrated ecosystem is critically important for companies interested in maximizing the odds of innovation success.\n\nYou will be able to:\n\n-\tUnderstand key ideas about innovation and product strategy\n-\tStrategize for value capture in a business model\n-\tCritically examine the roles of various players in a business ecosystem \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Innovation; Modeling; Strategy; Leadership and Management; Innovation Management; Business Strategy; Business Model Canvas; Value Proposition; Proposition; Product LifecycleInnovation: From Creativity to Entrepreneurship1 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.9, 14.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Strategic Innovation: Managing Innovation InitiativesUniversity of Illinois at Urbana-ChampaignAdvanced 10,6 4,7 You may have noticed that what is new often behaves differently than what has become accepted over time whether it is in a market, technology, or with people and firms. This course helps you develop a perspective on managing innovation. That is, you will build your capability to lead and design your organization in effectively implementing innovation initiatives and achieving their strategic intent. \n\nTo do this, you will learn a set of frameworks, tools, and concepts that can help you address several important challenges in managing innovation. The first challenge is in regards to how to successfully implement innovation efforts within established firms and alongside established businesses. You then investigate the particulars of managing innovation when disruptive technologies are involved. Other topics include leadership of new product development teams, planning and evaluation of innovation initiatives, and management of innovation across organizational boundaries, as happens with alliances or virtual firms.\n\nYou will be able to:\n\n-\tAnalyze innovations and their impact on organizations\n-\tArticulate a research-informed perspective on innovation\n-\tUtilize frameworks, tools, and concepts to address challenges that arise in innovation\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Innovation; Leadership and Management; Innovation Management; Leadership; Open Innovation; Strategic Alignment; Team Leader; Product Development; Dominant Design; Sponsor (Commercial)Innovation: From Creativity to Entrepreneurship2 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[4.8, 13.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Creativity Toolkit I: Changing Perspectives University of Illinois at Urbana-ChampaignBeginner 9,3 4,7 Thinking and doing the same things faster and better is not enough for innovation; we need creativity. Fortunately, creativity is a skill you can learn. This course will examine when, why, and how you can be creative so you can go through the creative process more efficiently and effectively. It teaches concrete steps to enable you to change your perspective to see new possibilities and solutions. It clarifies what to expect from the creative process and provides support for how you can sustain your progress. It also provides guidance on leading a supportive culture for creativity. The result is an ability to increase your own creativity and that of your teams and organizations so as to recognize and develop new opportunities.\n\nYou will be able to:\n\n-\tIdentify and generate opportunities to be creative and launch the innovation process\n-\tIntentionally and confidently enter and proceed through the creative process \n-\tFoster and sustain the creativity of others \n \nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Creativity; Motivation; Innovation; Set Constraint; Persistence; Problem Solving; Budget; Intrapersonal Communication; Presentation; ShoppingInnovation: From Creativity to Entrepreneurship3 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[4.6, 11.3] None English business entrepreneurship
Creativity Toolkit II: Creative Collaboration University of Illinois at Urbana-ChampaignIntermediate 7,4 4,7 Creativity requires us to collaborate with others, and this course helps you be a better creative collaborator. We need to be able to pitch our creative ideas so that others are excited rather than baffled or dismissive by them. We need to be able to evaluate the ideas of others so we identify rather than miss creative solutions. We need to be able to work with our teams such that creativity thrives rather than is suppressed. This course addresses each of these needs, identifying challenges and providing guidance for effective performance. The end result is guidance on how to foster effective creative collaboration. \n \nYou will be able to:\n\n-Design pitches for innovative ideas to build excitement and clarity\n-Evaluate the pitches of others to identify great new ideas\n-Lead groups to foster effective collaboration for innovation \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Creativity; Collaboration; Dissent; Innovation; I-Deas; Social Influence; Interview; Influencing; Storytelling; Leverage (Finance)Innovation: From Creativity to Entrepreneurship4 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[3.2, 9.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Entrepreneurship I: Laying the Foundation University of Illinois at Urbana-ChampaignBeginner 8,8 4,8 This course will explore the earlier stages of the entrepreneurial venture process across four modules. The modules will examine the nature of growth and error in entrepreneurial settings and how to manage resources in those settings. In addition, the modules will explore the emergence of entrepreneurial opportunities, the formulation of ideas in relation to those opportunities, and how those opportunities and ideas influence entrepreneurial phenomena. Finally, the course will focus on how business concepts underlie compelling entrepreneurial missions that provide guidance to the evolution of a venture’s business model and future strategic planning.\n\nYou will be able to:\n\n-\tDevelop a foundational understanding of the entrepreneurial process \n-\tConsider the relationship between growth and error\n-\tUnderstand how particular opportunities influence entrepreneurial phenomena\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Entrepreneurship; Leadership; Entrepreneurial Leadership; Market (Economics); Value Proposition; Product/Market Fit; Proposition; Analysis; Market Analysis; Leadership and ManagementInnovation: From Creativity to Entrepreneurship5 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[3.5, 10.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Entrepreneurship II: Preparing for Launch University of Illinois at Urbana-ChampaignBeginner 7 4,8 This course builds on previous concepts and outlines strategies and tactics for forming, financing, and launching a new venture. Topics to be addressed will include building the new venture’s initial management team, identifying and reaching out to early customers, developing financial plans, raising startup and initial growth financing, and preparing for and managing rapid growth. \nYou will be able to: \n-\tDevelop an understanding of what is required in a new venture \n-\tCreate a plan to identify and approach your first customers \n-\tBuild financial projections for the new venture \n-\tUnderstand how to raise equity capital for the new venture \n-\tMonitor the health and scalability of a new venture \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Pricing Strategies; Entrepreneurship; Market (Economics); Finance; Venture Capital; Market Analysis; Go To Market; Strategy; Analysis; Go-to-market StrategyInnovation: From Creativity to Entrepreneurship6 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[2.8, 8.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Innovation: From Creativity to Entrepreneurship CapstoneUniversity of Illinois at Urbana-ChampaignIntermediate 3,9 4,4 The capstone for the specialization will provide a learning experience that integrates across all the courses within it. It will involve analysis of a situation concerning a new enterprise – a venture of one’s own or within a larger organization – to develop the current business model and compare against alternative business models so as to identify potential opportunities and challenges.Innovation; Creativity; Entrepreneurship; Audience; Change Management; Scanning; Strategic Planning; Problem Solving; Communication; BrandInnovation: From Creativity to Entrepreneurship7 In a world characterized by volatility, uncertainty, complexity, and ambiguity, leaders require robust innovation skills. Thinking flexibly and developing an entrepreneurial mindset are critical to thriving in uncertain business environments. This specialization addresses how to recognize and question assumptions and constraints to identify and capitalize on opportunities. Learning to change the rules of the game by creating innovative value propositions and discovering new market positions for sustained competitive advantage are some of the actionable lessons in this specialization.\n\nThis specialization will be of value to both aspiring and practicing entrepreneurs as well as employees in established firms who are interested in becoming innovative leaders in an interconnected world.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[2.1, 4.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Building Your Leadership Skills HEC Paris Intermediate 10,9 4,5 When taking this course, you will raise your own self-awareness and gain self-confidence for a better leadership. \nYou will discover a new approach to leadership based on trust and sense. \nThe “Savoir-Relier” leadership, a new approach of leadership, taught to HEC MBA’s student and top executives, enables better team leadership and encourages relationships between people in spite of their differences of opinion. \n\nYou will develop relational skills, self-knowledge and self-awareness on the way to unfold your own leadership style. You’ll learn the skills of The Savoir-Relier (SR) methodology for better connecting with yourself or others by going through the following 4 steps for successful leadership: Introspection, Conversation, Resilience and Responsibility toward Value Creation. \nIn this first MOOC of the "Inspirational Leadership" specialization, you will practice the first two steps of the method for successful leadership: Introspection and Conversation. You will get to know yourself better during the Introspection part and get a chance to improve your communication skills in order to better interact with others. You will meet people like you who will share their stories and their experience with Savoir-Relier and why it is so inspiring for them in their life. Together, you’ll develop greater self-awareness by developing a leadership self-portrait and going through fun activities to increase your empathy and communication.\n\nLeaders from different organizations and participants of the HEC Paris Leadership Certificate, the program from which this course and specialization are inspired, will share with you their insights about what it takes to become a great leader and what they are able to achieve now that they apply The Savoir-Relier methodology. \n\nThis course is part of the specialization “Inspirational Leadership: Leading with Sense”. In the next courses, you'll go through the second two steps of leadership: Resilience and Responsibility toward Value Creation.Leadership Development; Listening; Active Listening; Awareness; Leadership and Management; Leadership; Self-Awareness; Self-Confidence; Communication; ConfidenceInspirational Leadership: Leading with Sense1 This Specialization will help you switch from a top-down leadership, with the emphasis on authority, to an open leadership based on trust and sense.\n\nThis new approach of leadership, taught to HEC MBA’s student and top executives, encourages relationships between people in spite of their differences of opinion and enables better team leadership.\n\nThe Savoir-Relier protocol is based on more than 25 years of research and practice. It has been implemented with positive impact on individual and teams in companies like Apple, L'Oréal, LVMH, Sanofi or Pernod Ricard for example.\n\nJust as them, as an executive, manager or individual, you will practice the Savoir-Relier method and discover that when done with courage, empathy, humility and resilience, it stimulates creative initiatives, and creates meaning to foster action and results. It will help you to overcome difficult situations with resilience and navigate complex systems.\n\nYou will explore your own leadership style through conversations with your peers, and acquire the necessary self-confidence to make good decisions based on the opinions and ideas of others, even if they are contradictory\n\nYou will also hear perspectives on leadership from outstanding leaders such as an Olympic athlete, business executives, and other distinguished guest speakers.\n\nIn the final Capstone Project, you will apply the skills you have grown and the models you have learned to address and overcome a personal leadership challenge.[6.9, 12.7] Arabic; French; Portuguese; Greek; Italian; Vietnamese; German; Russian; Spanish; PersianEnglish business leadership-and-management
Giving Sense to Your Leadership Experience HEC Paris Advanced 15,5 4,5 With this course you will position your own leadership style and grow your resilience\n\nIn this course, second course of the "Inspirational Leadership" Specialization, you will discover the characteristics of charismatic leadership. \nYou’ll personally learn how to embody these traits through the “Savoir-Relier” (art of connecting and leading with sense) methodology, which covers 3Gs: being Genuine, Generous, and Generative. \nYou will then choose which style of leadership best fits you, why and when so you can adapt to more complex and difficult situations with resilience. \nIn a “Self-Portrait” and “Conversation” with your classmates, you will be able to adjust your own ideas about your leadership styles and strengths, allowing you to increase your self-awareness, improve your relational intelligence, and prepare you to confront crises and resolve conflicts. \nYou will also be better prepared to face difficult situations and make better decisions by relying on both your perception and analytical skills. All these skills will help you create sense in your team so you can lead it better.\n\nThis course is part of a Specialization on Leadership called “Inspirational Leadership: Leading with Sense”, so you may want to take the course “Building Your Leadership Skills” prior of taking this course.\nAs where in course 1 “Building Your Leadership Skills” you have mostly worked on your inner-self and on the relation between you and the other, in this course you’ll work on the relationship between you and the group, improving your leadership skills when interacting in a team. \n\nLeaders from different organizations and participants of the HEC Paris Leadership Certificate, the program from which this course and specialization is inspired, will share with you their insights about what it takes to become a great leader in a group or team and what they are able to achieve now that they apply The Savoir-Relier methodology.Leadership; Experience; Resilience; Leadership Style; Self-Awareness; Confidence; Leadership and Management; Team Management; Consensus Decision-Making; CreativityInspirational Leadership: Leading with Sense2 This Specialization will help you switch from a top-down leadership, with the emphasis on authority, to an open leadership based on trust and sense.\n\nThis new approach of leadership, taught to HEC MBA’s student and top executives, encourages relationships between people in spite of their differences of opinion and enables better team leadership.\n\nThe Savoir-Relier protocol is based on more than 25 years of research and practice. It has been implemented with positive impact on individual and teams in companies like Apple, L'Oréal, LVMH, Sanofi or Pernod Ricard for example.\n\nJust as them, as an executive, manager or individual, you will practice the Savoir-Relier method and discover that when done with courage, empathy, humility and resilience, it stimulates creative initiatives, and creates meaning to foster action and results. It will help you to overcome difficult situations with resilience and navigate complex systems.\n\nYou will explore your own leadership style through conversations with your peers, and acquire the necessary self-confidence to make good decisions based on the opinions and ideas of others, even if they are contradictory\n\nYou will also hear perspectives on leadership from outstanding leaders such as an Olympic athlete, business executives, and other distinguished guest speakers.\n\nIn the final Capstone Project, you will apply the skills you have grown and the models you have learned to address and overcome a personal leadership challenge.[10.0, 18.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Leading Organizations HEC Paris Advanced 15,5 4,6 This course is the last course of the a Specialization on Leadership called “Inspirational Leadership: Leading with Sense”, so you may want to take the courses “Building Your Leadership Skills” and “Giving Sense to your Leadership Experience” prior of taking this course.\n\nIn this course you’ll get the opportunity to apply the skills learned in the first two courses of the “Inspirational Leadership: Leading with Sense” as an individual to a group setting. The group could not only be an organization such as a company or a team in a company, but also a private group such as your family or an association. \n\nSpecifically, you’ll apply the 4 steps of The Savoir-Relier protocol to your group: \n1. defining the group identity by working on the group self-awareness, \n2. creating quality relationships within the group, \n3. working on resilience for the group to then be able to overcome difficult situation and \n4. Making the organization grow by creating sense and meaning.\n\nSo if you want your group to grow as a successful leader in its fields, if you want to find your identity as a group and create shared values for it, or if you want your group to become more resilient in face of change and crisis, this course is made for you! Finally, at the end of the course, you would have build sense for your group in order to be more efficient.\n\nUsing real-life cases you will see how the genuine, generous and generative characteristics apply to the development of successful organizations. For example, you will apply the Relational Circuit to recruit effectively, or the Self-Portrait and Conversation exercises to create team cohesion and resilience to overcome crises and interpersonal conflicts. You will be able to form trustworthy relationships in spite of diverging or different views, and you will grow respect in your environment where sense will be a driver for you and your surrounding.\n\nLeaders from different organizations, will share with you their insights about how they have applied the Savoir-Relier approach to their company and how it has made the company more resilience and competitive.Leadership; Resilience; Self-Awareness; Facilitation; Innovation; Experience; Communication; List Of Public Corporations By Market Capitalization; Listening; E-CommerceInspirational Leadership: Leading with Sense3 This Specialization will help you switch from a top-down leadership, with the emphasis on authority, to an open leadership based on trust and sense.\n\nThis new approach of leadership, taught to HEC MBA’s student and top executives, encourages relationships between people in spite of their differences of opinion and enables better team leadership.\n\nThe Savoir-Relier protocol is based on more than 25 years of research and practice. It has been implemented with positive impact on individual and teams in companies like Apple, L'Oréal, LVMH, Sanofi or Pernod Ricard for example.\n\nJust as them, as an executive, manager or individual, you will practice the Savoir-Relier method and discover that when done with courage, empathy, humility and resilience, it stimulates creative initiatives, and creates meaning to foster action and results. It will help you to overcome difficult situations with resilience and navigate complex systems.\n\nYou will explore your own leadership style through conversations with your peers, and acquire the necessary self-confidence to make good decisions based on the opinions and ideas of others, even if they are contradictory\n\nYou will also hear perspectives on leadership from outstanding leaders such as an Olympic athlete, business executives, and other distinguished guest speakers.\n\nIn the final Capstone Project, you will apply the skills you have grown and the models you have learned to address and overcome a personal leadership challenge.[10.1, 18.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
CAPSTONE: Your Leadership Challenge HEC Paris Beginner 13,1 4,7 Welcome to the capstone project course in the Coursera Inspirational Leadership Specialization! \nIn the next 6 weeks you'll apply the skills you learned in the Specialization to tackle a real world leadership challenge. \n\nTo better meet your own goals of taking this Specialization, we will provide one capstone project: \n\n-Personal leadership challenge; \n\nYou'll select one project to implement and will receive assessments from your Capstone peers. No matter which option you choose, the capstone project will examine your skills, including self-awareness, developing quality relationships and trust, resilience, and how making decisions entails a strong sense of responsibility.\n\nFor the personal challenge, you will work on your own question addressing your capacity to grow as a leader. A challenge can be a target objective (starting a company, running a project, designing a product, winning a competition, running a marathon…) you have for yourself which puts into question what you want to achieve and how. The Capstone will help you measure the challenge, establish a process and build the steps to meet your goals.\n\nWhatever personal challenge you choose, specific questions will attest to your capacity to analyze and criticize the the problem which is faced by by yourself.\n\nThe process that will drive the Business plan will follow step by step the relational circuit model developed in MOOC2 “Giving Sense to your Leadership Experience” and MOOC3 “Leading Organizations” with its two phases of Exploration and Projection.\n\nIn the EXPLORATION, you will engage in a first step of holistic perception of the problem using your sensible skills to give a sense of perspective and give voice to you subjective apprehension of the situation as a whole. The second stage of exploration will involve your analytical skills to understand each and every component (elements of data relevant to the challenge) that plays a role in defining the situation. And the third stage of exploration will apply your relational skills where you will make sense and connect your subjective perception with your analysis. You will share the exploration results with peers to receive feedback before your can move on.\n\nThe second phase, the PROJECTION part of your business plan leading to recommendations for the personal challenge at stake. In the projection phase you will first look at what the situation might be when you decenter the problem in time and space. Using benchmark and competitive analysis, you will work on different scenarios for the projected outcomes. Finally, with a view to build sense out of the challenge you will come up with recommendations arguing for a preferred scenario.Leadership; U.S. Securities And Exchange Commission; Benchmarking; Strategy; Anchoring; Revenue; Spring; At-Will Employment; Planning; SupervisionInspirational Leadership: Leading with Sense4 This Specialization will help you switch from a top-down leadership, with the emphasis on authority, to an open leadership based on trust and sense.\n\nThis new approach of leadership, taught to HEC MBA’s student and top executives, encourages relationships between people in spite of their differences of opinion and enables better team leadership.\n\nThe Savoir-Relier protocol is based on more than 25 years of research and practice. It has been implemented with positive impact on individual and teams in companies like Apple, L'Oréal, LVMH, Sanofi or Pernod Ricard for example.\n\nJust as them, as an executive, manager or individual, you will practice the Savoir-Relier method and discover that when done with courage, empathy, humility and resilience, it stimulates creative initiatives, and creates meaning to foster action and results. It will help you to overcome difficult situations with resilience and navigate complex systems.\n\nYou will explore your own leadership style through conversations with your peers, and acquire the necessary self-confidence to make good decisions based on the opinions and ideas of others, even if they are contradictory\n\nYou will also hear perspectives on leadership from outstanding leaders such as an Olympic athlete, business executives, and other distinguished guest speakers.\n\nIn the final Capstone Project, you will apply the skills you have grown and the models you have learned to address and overcome a personal leadership challenge.[6.3, 15.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Inspiring Leadership through Emotional IntelligenceCase Western Reserve UniversityAdvanced 17,8 4,7 Emotional intelligence, hope, mindfulness, and compassion help a person reverse the damage of chronic stress and build great leadership relationships. The Positive and Negative Emotional Attractors inspire sustained, desired change and learning at many levels.Leadership; Emotional Intelligence; Coaching; Compassion; Leadership Development; Leadership and Management; Mindfulness; Communication; Stress; Stress ManagementInspired Leadership 1 In this specialization you will learn how to overcome the ravages of chronic stress and renew your body and mind by building better relationships and positive approaches to leadership. You will learn the power of asking questions to become a more inclusive and self-confident leader, and how to effectively coach others toward sustained, desired change, learning or increased motivation in life and work.[9.8, 21.9] Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; German; Russian; Turkish; Spanish; Hindi; Romanian; KazakhEnglish business leadership-and-management
Women in Leadership: Inspiring Positive ChangeCase Western Reserve UniversityBeginner 9,2 4,7 This course aims to inspire and empower women and men across the world to engage in purposeful career development and take on leadership for important causes---to lead change with more conviction and confidence---and improve our workplaces and communities for all. By offering more complex understandings of issues related to professional women and work, the course will help you increase self-knowledge about your own values and vision, as well as enhance your capabilities as a leader, manager, and team contributor. We will examine the opportunities, challenges, trade-offs, and organizational dynamics experienced by women in work organizations, as well as reflect on and practice effective individual behaviors.\n\nThe course aims at answering questions such as: What are the valued attributes and behaviors of women in the workplace? How does the gendered nature of organizations impact women? What derails our career advancement and what propels us upward? What are your leadership goals and aspirations? How can you best integrate your multiple family and work life commitments? How do you define career success? What can organizations do to provide women with opportunities to excel? What opportunities could our global economy harness by advancing women to leadership? How can the full talents of the workforce be tapped into and developed?\n\nThe course is about leadership and inspiring change, but at its core it is meant to inspire and empower women and men across the world to engage in purposeful career development and take on leadership for important causes, to lead change with more conviction and confidence, and improve our workplaces and communities for all. Your involvement in the course activities is essential to help you learn these concepts and develop the necessary skills to implement them. If you watch the videos and read the required articles you will be introduced to some intriguing ideas. If you do the personal reflective exercises and complete the final project you will convert those ideas into relevant experiences to enhance your life and work. Going beyond your personal relevance, your potential learning will expand to understanding and working with others more effectively through either the Discussion Forums in the course or through face-to-face discussions (some of you are taking the course in groups). Each week, we will post reminders, changes, and other relevant announcements.Leadership; Negotiation; Leadership Development; Self-Confidence; Confidence; Communication; Career Development; Building Relationships; Social Capital; CareerInspired Leadership 2 In this specialization you will learn how to overcome the ravages of chronic stress and renew your body and mind by building better relationships and positive approaches to leadership. You will learn the power of asking questions to become a more inclusive and self-confident leader, and how to effectively coach others toward sustained, desired change, learning or increased motivation in life and work.[4.4, 11.5] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Conversations That Inspire: Coaching Learning, Leadership and ChangeCase Western Reserve UniversityAdvanced 13,6 4,7 Coaching can inspire and motivate people to learn, change, and be effective leaders, among other roles in life. Although most attempts are “coaching for compliance” (coaching someone to your wishes or expectations), decades of behavioral and neuroscience research show us that “coaching with compassion” (coaching someone to their dreams and desires) is more effective.Coaching; Listening; Compassion; Leadership; Contentment; Emotional Contagion; Empathy; Vision Statement; Life Coaching; Ibm TpnsInspired Leadership 3 In this specialization you will learn how to overcome the ravages of chronic stress and renew your body and mind by building better relationships and positive approaches to leadership. You will learn the power of asking questions to become a more inclusive and self-confident leader, and how to effectively coach others toward sustained, desired change, learning or increased motivation in life and work.[8.5, 17.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Leading Positive Change through Appreciative InquiryCase Western Reserve UniversityBeginner 15,8 4,8 Appreciative Inquiry is a collaborative and constructive inquiry process that searches for everything that gives life to organizations, communities, and larger human systems when they are most alive, effective, creative and healthy in their interconnected ecology of relationships. To appreciate, quite simply, means to value and to recognize that which has value—it is a way of knowing and valuing the best in life. In the language of Positive Organizational Scholarship it means a research focus—a positive bias—seeking fresh understanding of dynamics described by words like excellence, thriving, abundance, resilience, or exceptional and life-giving. \n\nIn this context the word appreciate means to value those things of value—it is a mode of knowing often connected to the idea of esthetic appreciation in the arts. To appreciate also means to be grateful or thankful for—it is a way of being and maintaining a positive stance along the path of life's journey. And not incidentally, to appreciate is to increase in value too. Combining the three—appreciation as a way of knowing, as a way of being and as an increase in value– suggests that Appreciative Inquiry is simultaneously a life-centric form of study and a constructive mode of practice.  As a form of study, Appreciative Inquiry focuses on searching systematically for those capacities and processes that give life and strength and possibility to a living system; and as a constructive mode of practice, it aims at designing and crafting human organizations through a process in which valuing and creating are viewed as one, and where inquiry and change are powerfully related and understood as a seamless and integral whole \n\nLeading Positive Change through Appreciative Inquiry is a course dedicated to advancing our understanding and skill in leading strength-based change and on how to create, foster and manage organizations in which people thrive and perform at their best.Appreciative Inquiry; Inquiry; Leadership and Management; Change Management; Leadership; Negotiation; Government Budget Balance; Experience; Proposition; RethinkingInspired Leadership 4 In this specialization you will learn how to overcome the ravages of chronic stress and renew your body and mind by building better relationships and positive approaches to leadership. You will learn the power of asking questions to become a more inclusive and self-confident leader, and how to effectively coach others toward sustained, desired change, learning or increased motivation in life and work.[10.2, 18.1] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Be a Leader, Develop a Leader Case Western Reserve UniversityAdvanced 4,8 4,6 The objectives of this MOOC are to enable you to learn from applying concepts, exercises and learning from the four other MOOCs in this specialization. Learners involved in our programs over the decades have repeatedly told us that going over the material several times helps them progressively delve into the meaning and application of the ideas and experiences. As a result, we have designed this capstone so that it would be the third iteration of working with the ideas and experiences about effective leadership and inspiring its development in others. The first iteration was during one of the other MOOCs in terms of the videos, readings, Forum chats and reflective exercises. The second iteration was doing one of the personal learning or action learning assignments in one of the MOOCs that involved talking to others and writing an essay about the experience. If you had not done the Action learning assignment, then one of the two projects for this MOOC would involve doing it. The third is reviewing and revising your analysis of the experience as the Capstone project to show evidence that you can Be a Leader and help another Develop as a Leader.Leadership; .Bit; News; Benefits; Interview; Behalf; Internality; Utility; Booking; EmotionsInspired Leadership 5 In this specialization you will learn how to overcome the ravages of chronic stress and renew your body and mind by building better relationships and positive approaches to leadership. You will learn the power of asking questions to become a more inclusive and self-confident leader, and how to effectively coach others toward sustained, desired change, learning or increased motivation in life and work.[2.8, 6.2] Arabic; French; Portuguese; Chinese; Dutch; German; Russian; SpanishEnglish business leadership-and-management
International Business Context University of Colorado BoulderIntermediate 6,5 4,5 This course on the context of international business provides an overview of the environments in which international business has existed in the past and how it operates in the present. First, the theory and history of international trade and the place of business in global trade are summarized. Next, the parallel topic of globalization and its impact on international business is reviewed. Then, the varied political, economic, and ethical environments in which international business must operate are discussed. Finally, current international trade agreements and national trade laws and regulations are presented. Without understanding the context of international business, international managers and leaders will indeed find success difficult.Global Marketing; Trading; Supply Chain; Business; Law; Strategy; Business Strategy; Brand; Critical Thinking; Business LawInternational Business 1 The International Business specialization is for learners who would like a thorough understanding of international business concepts, tools, and applications. This knowledge can be employed to advance in your current work, to prepare for international jobs and careers, and to generally understand the importance and role of international business practice on globalization and geopolitics. The specialization covers the global context of business, national cultures, human resources, marketing, supply chains logistics, foreign exchange, and modes of entry – all in the context of international business and commerce. Along the way are many lectures, examples, cases, readings, and tools that can be employed to better understand the practice of international business. The specialization emphasizes the differences between domestic versus international business practice with a particular focus on the risks and mistakes that are all too easy to make when working abroad. Upon completion of the specialization, learners will have a broad understanding of the breadth and scope of international business and a solid foundation upon which to advance their careers and interests.[2.2, 9.1] None English business business-essentials
International Business and Culture University of Colorado BoulderAdvanced 5 4,7 In this course, learners develop a solid understanding of how national cultures shape international human resource management, international marketing, and international business generally. The course provides an overview of international culture, human resource management (HRM), and marketing. This may seem like a peculiar grouping of topics, but successful international HR management and marketing are highly dependent on national culture. Without understanding a people’s culture, managing and selling to those people is fraught. In the first module, the many determinants of national culture are explored as well as the dimensions or characteristics of a nation’s culture. In the next module, we review the various organizational structures appropriate for international business before turning to the HR challenges of managing a diverse population of international employees. In the final two modules, we explore the many challenges of international marketing across nations and across cultures.Global Marketing; Social Media; Accounting; Culture; Brand; Business; Law; Attention Marketing; Promotional Effectiveness; Loyalty MarketingInternational Business 2 The International Business specialization is for learners who would like a thorough understanding of international business concepts, tools, and applications. This knowledge can be employed to advance in your current work, to prepare for international jobs and careers, and to generally understand the importance and role of international business practice on globalization and geopolitics. The specialization covers the global context of business, national cultures, human resources, marketing, supply chains logistics, foreign exchange, and modes of entry – all in the context of international business and commerce. Along the way are many lectures, examples, cases, readings, and tools that can be employed to better understand the practice of international business. The specialization emphasizes the differences between domestic versus international business practice with a particular focus on the risks and mistakes that are all too easy to make when working abroad. Upon completion of the specialization, learners will have a broad understanding of the breadth and scope of international business and a solid foundation upon which to advance their careers and interests.[1.9, 6.4] None English business business-essentials
International Business Operations University of Colorado BoulderBeginner 5,4 4,9 This course provides learners with a solid foundation in international supply, logistics, and foreign currency exchange. Foreign exchange is included in this course since it plays such an important role in planning and executing international operations. The first half of the course reviews critical roles that supply chain management, sourcing, logistics, and transportation play in contemporary global business. In the second half, the focus shifts to foreign currency exchange risks and methods for mitigating those risks, both financial and non-financial.Business Law; Brand; Supply Chain Management; Operations Management; Accounting; Supply Chain; Trading; Leadership and Management; Business Operations; Risk ManagementInternational Business 3 The International Business specialization is for learners who would like a thorough understanding of international business concepts, tools, and applications. This knowledge can be employed to advance in your current work, to prepare for international jobs and careers, and to generally understand the importance and role of international business practice on globalization and geopolitics. The specialization covers the global context of business, national cultures, human resources, marketing, supply chains logistics, foreign exchange, and modes of entry – all in the context of international business and commerce. Along the way are many lectures, examples, cases, readings, and tools that can be employed to better understand the practice of international business. The specialization emphasizes the differences between domestic versus international business practice with a particular focus on the risks and mistakes that are all too easy to make when working abroad. Upon completion of the specialization, learners will have a broad understanding of the breadth and scope of international business and a solid foundation upon which to advance their careers and interests.[2.0, 7.4] None English business business-essentials
International Business Venturing Abroad University of Colorado BoulderIntermediate 4,2 4,6 This course reviews and evaluates the many ways that businesses can engage in international commerce. First presented are the three decisions that any business needs to make to go global, including a model for country selection. Next, modes of exporting and importing are discussed, followed by a review of contract modes of entry such as licensing and franchising, and then foreign direct investment strategies such as joint ventures, mergers, and acquisitions. The course concludes with a personal look at going global, including deciding to go, preparing to go, working and living abroad, and the challenges of coming home.Brand; Accounting; Operations Management; Leadership and Management; Business Operations; Business; International LawInternational Business 4 The International Business specialization is for learners who would like a thorough understanding of international business concepts, tools, and applications. This knowledge can be employed to advance in your current work, to prepare for international jobs and careers, and to generally understand the importance and role of international business practice on globalization and geopolitics. The specialization covers the global context of business, national cultures, human resources, marketing, supply chains logistics, foreign exchange, and modes of entry – all in the context of international business and commerce. Along the way are many lectures, examples, cases, readings, and tools that can be employed to better understand the practice of international business. The specialization emphasizes the differences between domestic versus international business practice with a particular focus on the risks and mistakes that are all too easy to make when working abroad. Upon completion of the specialization, learners will have a broad understanding of the breadth and scope of international business and a solid foundation upon which to advance their careers and interests.[1.9, 5.5] None English business business-essentials
Professional Skills for International Business University of LondonAdvanced 14,2 4,7 This course provides insight into the key professional skills needed by managers at all levels of an organisation. You’ll learn key skills such as how to make a positive first impression; how to become a role model at work; effective time and resource management; and networking.\n\nThis course forms part of a specialisation from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialisation can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMIDelegation; Leadership and Management; Communication; Personal Branding; Leadership; Personal Advertisement; Professional Networks; Time Management; Business Communication; Social NetworkInternational Business Essentials1 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[3.4, 21.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Management Skills for International Business University of LondonIntermediate 9,3 4,7 This course focuses on a range of management techniques. You’ll discover the main skills and competencies of effective leaders, and how to distinguish between management and leadership. The course will cover team dynamics, how to build effective relationships, key motivation theories, and how to use communication to best effect.\n\nThis course forms part of a specialisation from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialisation can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMILeadership and Management; Leadership; Change Management; Communication; Motivation; Performance; Performance Management; Motivational Theories; Nonverbal Communication; Employee MotivationInternational Business Essentials2 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[1.9, 13.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Quantitative Foundations for International BusinessUniversity of LondonIntermediate 7,3 3,5 This course provides the essential mathematics required to succeed in the finance and economics related modules of the Global MBA, including equations, functions, derivatives, and matrices. You can test your understanding with quizzes and worksheets, while more advanced content will be available if you want to push yourself.\n\nThis course forms part of a specialisation from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialisation can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMIMatrices; Derivative; Economic Analysis; Economic Models; Equation Solving; Matrix Multiplication; Function Of A Real Variable; Financial Modeling; Euler'S Totient Function; Linear EquationInternational Business Essentials3 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[2.3, 9.5] French; Portuguese; Russian; SpanishEnglish business business-essentials
Statistics for International Business University of LondonAdvanced 10,8 3,3 This course introduces core areas of statistics that will be useful in business and for several MBA modules. It covers a variety of ways to present data, probability, and statistical estimation. You can test your understanding as you progress, while more advanced content is available if you want to push yourself.\n\nThis course forms part of a specialisation from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialisation can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMIGeneral Statistics; Central Tendency; Null Hypothesis; Categorical Variable; Statistical Inference; Point Estimation; Studentized Residual; Basic Descriptive Statistics; Probability; 68 95 99.7 RuleInternational Business Essentials4 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[4.4, 13.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
International Business Environment University of LondonBeginner 8,2 4,7 This course explores the international business environment in which organisations function. You’ll learn about core analysis methods, including PESTLE, SWOT, and Boston Box Matrices, as well as the applications of Porter’s Five Forces. You’ll have the opportunity to participate in discussion forums and access case studies, as well as testing your understanding in quizzes.\n\nThis course forms part of a specialization from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialization can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMIPest Analysis; Analysis; Swot Analysis; Market (Economics); Product Lifecycle; Competitiveness; Porter'S Five Forces Analysis; Strategy; Global; EvaluationInternational Business Essentials5 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[3.6, 10.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
International Business Capstone University of LondonIntermediate 13 4,7 The Capstone project is the culmination of the International Business Essentials specialisation, and brings together knowledge gained in the previous courses and applies this to a real-world scenario. Throughout the Capstone, you’ll be taught new skills, and will use the knowledge you have gained throughout the Specialisation to develop a business plan. \n\n\nThis course forms part of a specialisation from the University of London designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in international business, or in further study. \n\nIf completed successfully, your certificate from this specialisation can also be used as part of the application process for the University of London Global MBA programme, particularly for early career applicants. If you would like more information about the Global MBA, please visit https://mba.london.ac.uk/.\n\nThis course is endorsed by CMIBusiness Plan; Break-Even (Economics); Break-Even; Pricing; Market (Economics); Planning; Market Segmentation; Organizational Structure; Consumer Behaviour; Profit MarginInternational Business Essentials6 This specialisation from the University of London is designed to help you develop and build the essential business, academic, and cultural skills necessary to succeed in further study and in international business.\n\nIf completed successfully, you may be able to use your certificate from this specialisation as part of the application process for the University of London Global MBA.\n\nThis Specialisation is endorsed by CMI.[5.3, 17.0] French; Portuguese; Russian; SpanishEnglish business business-essentials
Intro to International Marketing Yonsei University Beginner 3,9 4,7 About this Course\n\nThis course brings together two key subjects, International Marketing and Cross Industry Innovation. It will provide the basic foundations of international marketing and then explain how companies can grow by going abroad or sourcing ideas/expanding into other countries or industries. This is summarized as CCCI: Cross-Country and Cross-Industry Innovation, a term and analytical platform used throughout not only this course but others in the specialization. As an introductory course, we keep the concepts short and simple in order to ease learners into the wonderful world of international marketing. More specific operational aspects such as managing the product, price, place and promotion as well as targeting and positioning will be provided in the second course of the specialization. \n\nAfter you successfully complete this course learners will obtain the following outcomes:\n\n(1) an understanding of the core meaning of marketing and international marketing. \n(2) learn that international marketing is about striking the right balance between maximizing the similarities across cultures (Etic approach) and customizing marketing (Emic approach) to important local differences.\n(3) learn about how to source or expand into other industries at home or abroad via cross industry innovation.\n(4) obtain a solid foundation for subsequent courses such as course 2 (International Marketing Entry and Execution) and the industry-specific courses in the specialization.Marketing; Global Marketing; Brand; Market (Economics); Global; Strategy; Marketing Strategy; Leadership and Management; International Finance; Brand ManagementInternational Marketing & Cross Industry Growth1 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[0.8, 5.8] Portuguese; Vietnamese; German; Russian; Spanish; Arabic; French; Chinese; ItalianEnglish business marketing
International Marketing Entry and Execution Yonsei University Advanced 5,3 4,7 This will be part 2 of a two-series foundation courses for the Specialization: International Marketing & Cross Industry Growth. This course will dive in more deeply into consumer science investigation, B2C marketing, International Marketing Entry, Targeting, Positioning, International Product, International Promotion, International Place and International Price. The last set of classes will discuss seven new ways to innovate in International Marketing that all start with the letter "S" and hence will be called the 7S International Marketing Innovation. There will be a heavy emphasis on how companies can incorporate CCCI Innovation, i.e. Cross Country and Cross Industry Innovation in marketing.\n\nAfter you successfully complete this course learners will obtain the following outcomes:\n\n(1) from a business to consumer standpoint (B2C), learn how to approach consumers as science investigators.\n(2) an understanding of how to enter international markets, select targets and position their brands.\n(3) achieve deeper insights into the core meaning of international marketing elements, i.e. product, promotion, place, and price in the international marketing context, and their inter-element relationships with each other.\n(4) acquire new thinking about innovating in marketing with the 7S approach: social, small, simple, skip, sports, screen, and set marketing with cross-country and cross-industry innovation implications.Marketing; Global Marketing; Social Marketing; Consumer Behaviour; Marketing Mix; Innovation; Promotion (Marketing); Target Market; Market (Economics); StrategyInternational Marketing & Cross Industry Growth2 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[2.0, 7.4] French; Portuguese; Chinese; Korean; Russian; SpanishEnglish business marketing
International B2B (Business to Business) MarketingYonsei University Advanced 5 4,6 This course offers a unique perspective into the differentiating aspects of business to business (B2B) marketing that can be contrasted to traditional business to consumer (B2C) marketing that is the subject of most other marketing curricula. Moreover, as one of the courses in the Specialization: International Marketing & Cross Industry Growth, here too there is an emphasis on how companies can expand by cross-country and cross-industry innovation.  \n\nBy taking this course learners will obtain the following outcomes:\n\n(1) understand the differences between B2C and B2B marketing.\n(2) approach marketing problems from an inter-organizational perspective, in particular, learn about decision making at buying centers.\n(3) innovate B2B marketing via a CCCI, i.e. Cross Country & Cross Industry Innovation approach.\n(4) gain insights about CCCI Innovation and best practices via interviews with top B2B industry experts.Marketing; B2B Marketing; Business Marketing; B2B Sales; Market (Economics); Business To Many; Promotion (Marketing); Global Marketing; Marketing Mix; Product MarketingInternational Marketing & Cross Industry Growth3 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[1.7, 7.2] Vietnamese; Korean; German; Russian; Spanish; Arabic; French; Portuguese; Chinese; ItalianEnglish business marketing
International Hospitality & Healthcare Services MarketingYonsei University Intermediate 3,7 4,7 As the fastest-growing sectors of the current global economy, both hospitality and healthcare services sector offer tremendous growth opportunities for incumbents and entrepreneurial opportunities for new entrants. To flourish on these opportunities, one must first understand each industry's unique characteristics. This course is designed to help those who are interested in career advancement opportunities in these industries or who want to be inspired by these industries to better equip themselves with enlightened and creative management capabilities. \n\nPeople who have successfully completed this course will be able to:\n\n(1)\tIdentify the unique characteristics of service businesses and create successful management strategies to better manage the role of customers to gain desirable business outcomes, better market products than are intangible, and better manage customer expectations and perceptions.\n(2)\tIdentify the unique characteristics of the hospitality industry, explain the process of balancing supply and demand in the hospitality industry, and implement optimal marketing and management strategies for this unique market.\n(3)   Identify the unique characteristics of the healthcare industry, explain how this industry is evolving into the experience business, and better manage human interactions and facility to enhance the quality of customer experience.\n(4)   Gain insights from the innovative approaches in the service industry overall, in hospitality and health industry in particular, and better develop innovative strategies in your industry.Marketing; Leadership and Management; Hospitality Management; Pricing; Healthcare Marketing; Hospital Management; Patient Experience; Variable Pricing; Hotel; Market (Economics)International Marketing & Cross Industry Growth4 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[1.4, 5.0] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business marketing
International Entertainment and Sports MarketingYonsei University Advanced 5,6 4,7 This course will provide learners with a fundamental understanding of the characteristics and marketing strategies related to two key global industries, sports and entertainment. The growth in both industries have been fueled by their ability to innovate via CCCI, i.e. cross-country and cross-industry expansion. There will be a graded quiz that will consists of 10 questions during the first two weeks (together worth 50% of the grade)  and a final quiz that contains 20 questions (worth 50% of the grade) in the third week. \n\nPeople who successfully complete this course will obtain the following outcomes:\n\n(1) You will learn the key characteristics of sports marketing.\n(2) You will learn the key characteristics of entertainment marketing.\n(3) You will be able to apply cross country growth strategies to your business in the sports and entertainment industry. \n(4) You will be able to apply cross industry growth strategies to your business in the sports and entertainment industry”. \n(5) You will be able to reference CCCI, i.e. cross-country and cross-industry Innovation best practices via interviews with key experts in the sports and entertainment industry such as from adidas, Audi, and YG Entertainment (home to Psy and Gangnam Style).Marketing; Sports; Global; Viral Marketing; Market (Economics); C-Ross; Business Marketing; Interview; Branded Content; Product PlacementInternational Marketing & Cross Industry Growth5 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[1.3, 8.4] French; Portuguese; Chinese; Russian; SpanishEnglish business marketing
International Marketing & Cross Industry Growth Capstone ProjectYonsei University Intermediate 5,9 4,6 This course will act as the culmination of the Specialization: International Marketing & Cross Industry Growth. The aim is to help you apply what you have learned during the 16 weeks of the 5 courses and conduct an "action learning" project that will consist of the following:\n\n1. Situation Analysis for their chosen company or brand.\n2. Marketing Mix Analysis for their chosen company or brand.\n3. Cross Country Innovation Plan when expanding abroad.\n4. Cross Industry Innovation Plan when sourcing ideas or expanding into another industry.\n\nAll of these analyses will have templates that will be explained in the video lectures using an exemplar case, "Yuhan Kimberly." You will be required to choose a company on which these analyses will be performed. As such, the intent will be to provide you an integrated set of insights and application to a chosen managerial situation and problems at hand in the context of a specific region or country. You will be required to also choose another industry (from the ones covered in the Specialization: B2C, B2B, Healthcare, Hospitality, Entertainment, Sports) when developing your Cross Industry Innovation Plan. For example, if you work for a company in the Healthcare industry and have analyzed that company, you should then conduct a Cross Industry Innovation project using concepts from a different industry such as Entertainment.Marketing; Global Marketing; Project; Innovation; Situation Analysis; Software Incompatibility; Receiving; Evaluation; Marketing Mix; IntangiblesInternational Marketing & Cross Industry Growth6 This Specialization covers marketing concepts but, more importantly, emphasizes the need by companies and individuals to think openly across international markets and industries for new ideas or expansion. This is summarized as "Cross Country & Cross Industry" Innovation, or CCCI in short. The first two courses will establish the core foundations and then the last three courses will elaborate on major global industry clusters: course 3 on B2B, course 4 on Healthcare and Hospitality, and course 5 on Sports and Entertainment. The capstone will require learners to develop a new product using knowledge learned from at least 2 industries.[1.2, 8.6] French; Portuguese; Chinese; Russian; SpanishEnglish business marketing
Interview Research and Preparation University of Maryland, College ParkAdvanced 16,6 4,7 This course, the first in the "Interviewing and Resume Writing in English" specialization, guides you to discover the interests, talents and competencies that you can use to find and do work that leverages your strengths, passions and who you are as a person, so you can start doing work that matters to you and to the world. Whether you already have a career and are looking to move forward, whether you’re looking to change careers, whether you’re starting out in the world of work, whether you’re coming back into the world of work after some time away – this course will help you see your path more clearly and will teach you how to communicate your value to an employer in a way that he or she can immediately recognize.\n\nAfter completing this course, you will be able to 1) use your individual cognitive, social and emotional traits, together with areas of interest, to discover how to find the future jobs that can give you the greatest satisfaction; 2) identify transferable skills of greatest value to the employers who have the jobs you’re interested in; 3) apply a simple strategy for presenting your skills to an employer in an effective and convincing fashion.Interview; Career; English Language; Accounting; Speech; Courage; Project Management; Recruitment; Communication; StrategyInterviewing and Resume Writing in English1 This specialization will help you develop the English language strategies and communication skills you need to advance in your professional career. Whether you already have a successful career and are looking to move forward, whether you’re looking to change careers, whether you’re starting out in the world of work, or whether you’re coming back into the world of work after some time away – if you believe in working for more than a paycheck, then this specialization will help you. The core courses cover preparing for a successful job search, including self research and research of the job market and industries of interest; strengthening your interview skills by recognizing what hiring managers are looking for and taking steps to prepare for the types of tough questions today's premier companies use; and preparing a resume, cover letter and supporting business documents. The capstone will allow you to apply the skills you learn in this specialization to your own job search.\n\nA key benefit of this specialization is the opportunities you'll have to practice your interviewing skills with other job-seekers from around the world. You’ll give them feedback and they’ll give you feedback. In this process, you’ll gain new insight into what makes a speaker successful and you’ll gain confidence in your English interviewing skills.[8.7, 20.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Writing Winning Resumes and Cover Letters University of Maryland, College ParkAdvanced 11,8 4,7 How can you bring your resume to the top of the pile?  How can you present yourself to prospective employers using the language they already speak inside their organization? This course will give you answers to those questions.  You will learn how to convert a boring resume into a dynamic asset statement that conveys your talents in the language that an employer understands.\n\nAfter completing this course, you will be able to:\n\n1.  Identify the real purpose of a resume.\n\n2.  Identify relevant competencies for a position.\n\n3.  Adapt your resumes to Applicant Tracking Systems (resume screening software).\n\n4.  Write powerful and convincing accomplishment statements using your accomplishments inventory to strategically assemble the most relevant evidence of competency for a specific position.\n\n5.  Use the resume skills tier method to strengthen your resume.\n\n6.  Write summary sections and objective statements aligned to a job position.\n\n7.  Take advantage of web resources to find power language for your resume.\n\n8.  Produce a strong resume in a format  that is suitable both to your background and the position you're interested in.\n\n9.  Produce strong cover letters that use A.I.D.A. to help you achieve your career goals.\n\n10. Produce effective follow-up letters that help you stand out from the competition.Writing; R&D Management; Interview; Career; Electronic Submission; Business Writing; Applicant Tracking System; Marketing Strategy; Resume Screening; MarketingInterviewing and Resume Writing in English4 This specialization will help you develop the English language strategies and communication skills you need to advance in your professional career. Whether you already have a successful career and are looking to move forward, whether you’re looking to change careers, whether you’re starting out in the world of work, or whether you’re coming back into the world of work after some time away – if you believe in working for more than a paycheck, then this specialization will help you. The core courses cover preparing for a successful job search, including self research and research of the job market and industries of interest; strengthening your interview skills by recognizing what hiring managers are looking for and taking steps to prepare for the types of tough questions today's premier companies use; and preparing a resume, cover letter and supporting business documents. The capstone will allow you to apply the skills you learn in this specialization to your own job search.\n\nA key benefit of this specialization is the opportunities you'll have to practice your interviewing skills with other job-seekers from around the world. You’ll give them feedback and they’ll give you feedback. In this process, you’ll gain new insight into what makes a speaker successful and you’ll gain confidence in your English interviewing skills.[6.5, 15.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; PersianEnglish business business-essentials
How To Land the Job You Want (Capstone Project)University of Maryland, College ParkIntermediate 8,3 5 In the capstone project, you will combine the skills you’ve learned in the prior four courses of the specialization to polish your elevator speeches, complete your resumes - including multiple versions for different targets - complete your story file, identify possible jobs or careers, perform the research you have learned to do, write suitable cover letters, and ideally land a job!\n\nYou will:\n\n1.  Develop a personal marketing plan and campaign for getting interviews.\n\n2.  Identify at least three organizations with open positions for which you want to apply.\n\n3.  Research those organizations and positions.\n\n4.  Prepare pitch sheets and J.I.S.T. cards (mini-resumes) targeting those positions.\n\n5.  Complete your resume, and if necessary complete multiple versions to target each position.\n\n6.  Write appropriate cover letters for the positions.\n\n7.  Record and evaluate responses to a set of standard interview questions.\n\n8.  Record and evaluate responses to a set of predictable behavioral interview questions.\n\n9.  Record and evaluate a response to one situational interview question.\n\n10.  Record and evaluate a response to one wild-card question.\n\nAs the specialization has focused throughout on the real-world skills you need to research yourself, the market, and a company and has given you strategies and tools to prepare for and succeed in an interview, the capstone project should align with what you have been trained for and position you to land the job you want!Project; Interview; Relationship Marketing; Future Self; Elevator Pitch; R&D Management; Lecture; Marketing Plan; Asset; Social MediaInterviewing and Resume Writing in English5 This specialization will help you develop the English language strategies and communication skills you need to advance in your professional career. Whether you already have a successful career and are looking to move forward, whether you’re looking to change careers, whether you’re starting out in the world of work, or whether you’re coming back into the world of work after some time away – if you believe in working for more than a paycheck, then this specialization will help you. The core courses cover preparing for a successful job search, including self research and research of the job market and industries of interest; strengthening your interview skills by recognizing what hiring managers are looking for and taking steps to prepare for the types of tough questions today's premier companies use; and preparing a resume, cover letter and supporting business documents. The capstone will allow you to apply the skills you learn in this specialization to your own job search.\n\nA key benefit of this specialization is the opportunities you'll have to practice your interviewing skills with other job-seekers from around the world. You’ll give them feedback and they’ll give you feedback. In this process, you’ll gain new insight into what makes a speaker successful and you’ll gain confidence in your English interviewing skills.[3.7, 9.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Iniciação e Planejamento de Projetos University of California, IrvineBeginner 6,1 4,8 Informações sobre o curso: O Programa de Cursos Integrados de Introdução aos Princípio se Práticas ae Gestão de Projetos é uma produção em parceria com a UC Irvine.\n\nProjetos bem-sucedidos exigem um planejamento cuidadoso. Neste curso, você aprenderá os principais papéis e responsabilidades do gestor de projeto e da equipe do projeto. Você também aprenderá a responder algumas questões chave para atingir os objetivos do projeto: o que este projeto realizará? Por que esse projeto é importante? Quem se beneficia desse projeto? Como planejaremos resultados positivos?\n\nAo completar este curso, você será capaz de:\n1. Identificar as principais características de um projeto\n2. Identificar as principais restrições de projeto\n3. Definir o papel e as responsabilidades do gestor de projeto\n4. Identificar estruturas organizacionais do projeto\n5. Compreender a definição de um stakeholder ou parte interessada do projeto\n6. Identificar as partes interessadas do projeto\n7. Identificar as necessidades de informação dos stakeholders do projeto\n8. Define as responsabilidades para gerir e controlar o engajamento dos stakeholders, ou partes interessadas\n9. Definir o propósito de usar um termo de abertura projeto\n10. Resumir os elementos-chave de um plano de projeto\n11. Identificar fontes comuns de conflito dentro de um ambiente de projeto\n12. Descrever a diferença entre autoridade e influênciaLeadership and Management; Project; Project Management; Communication; Leadership; Planning; Communication Planning; Strategy; Resource Management; Project PlanIntrodução aos Princípios e Práticas da Gestão De Projetos1 A gestão de Projetos já se mostrou a forma mais efetiva de entregar resultados cumprindo orçamento, prazos e recursos disponíveis. Esta série de cursos e atividades práticas proporciona as habilidades para que seus projetos sejam executados e os resultados esperados entregues conforme o cronograma e o orçamento. Você vai adquirir sólidos fundamentos da gestão de projetos que poderão ser aplicados em seu trabalho. No final do programa de cursos integrados você será capaz de identificar e gerenciar o escopo do produto, definir o plano de estrutura do projeto, criar o plano e o orçamento do projeto, definir a alocação de recursos, gerenciar o desenvolvimento do projeto, identificar e administrar riscos e mudanças.[4.1, 7.3] None Portuguese (Brazil)business leadership-and-management
Orçamento e Cronograma de Projetos University of California, IrvineIntermediate 4,3 4,8 Uma boa programação do projeto ajuda todos os membros da equipe a trabalhar em conjunto para atender aos objetivos do projeto. Um orçamento de projeto com restrições realistas de custos também é um fundamento essencial de qualquer projeto. Neste curso você aprenderá a planejar e manter restrições de tempo e custo para garantir o sucesso de seus projetos.\n\nAo completar este curso, você será capaz de:\n1. Identificar as necessidades de recursos do projeto\n2. Descompactar pacotes de trabalho em atividades\n3. Definir o que é necessário para estimar a duração da atividade\n4. Definir marcos e criar um cronograma de marcos (milestones)\n5. Determinar o caminho crítico e calcular a folga (Float)\n6. Descrever a finalidade de usar adiantos e atrasos em um cronograma do projeto\n7. Estimar as quantidades e os custos dos recursos necessários para realizar atividades do projeto\n8. Selecionar uma das três técnicas comuns de estimativa de custo para determinar o orçamento de um projeto\n9. Usar uma matriz de atribuição de responsabilidade para atribuir responsabilidades\n10. Reconhecer os componentes do plano de gerenciamento de qualidade de um projetoProject Management; Leadership and Management; Gantt Chart; Project; Project Management Body Of Knowledge; Com File; Edward De Bono; Gustave Le Bon; Denominación De Origen; Joie De VivreIntrodução aos Princípios e Práticas da Gestão De Projetos2 A gestão de Projetos já se mostrou a forma mais efetiva de entregar resultados cumprindo orçamento, prazos e recursos disponíveis. Esta série de cursos e atividades práticas proporciona as habilidades para que seus projetos sejam executados e os resultados esperados entregues conforme o cronograma e o orçamento. Você vai adquirir sólidos fundamentos da gestão de projetos que poderão ser aplicados em seu trabalho. No final do programa de cursos integrados você será capaz de identificar e gerenciar o escopo do produto, definir o plano de estrutura do projeto, criar o plano e o orçamento do projeto, definir a alocação de recursos, gerenciar o desenvolvimento do projeto, identificar e administrar riscos e mudanças.[2.8, 5.2] None Portuguese (Brazil)business leadership-and-management
Gestão de Riscos e de Mudanças em ProjetosUniversity of California, IrvineBeginner 3,5 4,9 Este curso irá ajudá-lo a gerenciar efetivamente o risco de projetos identificando, analisando e comunicando mudanças inevitáveis   no escopo e nos objetivos do projeto. Você entenderá e praticará os elementos necessários para medir e reportar o escopo do projeto, o cronograma e o desempenho dos custos. Você estará equipado com as ferramentas para gerenciar as mudanças da maneira menos perigosa possível para sua equipe e outras partes interessadas do projeto.\n\nAo completar este curso, você será capaz de:\n1. Definir componentes de um plano de gerenciamento de comunicações\n2. Compreender a importância dos canais de comunicação\n3. Definir os elementos-chave necessários para medir e reportar o escopo, o cronograma e o desempenho dos custos do projeto\n4. Identificar eventos de risco do projeto\n5. Priorizar riscos identificados\n6. Desenvolver respostas para um risco de alta prioridade\n7. Identificar e analisar as mudanças no escopo do projeto\n8. Descreva as causas e os efeitos das mudanças do projeto\n9. Definir a finalidade de realizar uma sessão de lições aprendidasLeadership and Management; Project Management; Risk Management; Project; Process; Unos (Operating System); Process (Computing); Risk; Com File; Denominación De OrigenIntrodução aos Princípios e Práticas da Gestão De Projetos3 A gestão de Projetos já se mostrou a forma mais efetiva de entregar resultados cumprindo orçamento, prazos e recursos disponíveis. Esta série de cursos e atividades práticas proporciona as habilidades para que seus projetos sejam executados e os resultados esperados entregues conforme o cronograma e o orçamento. Você vai adquirir sólidos fundamentos da gestão de projetos que poderão ser aplicados em seu trabalho. No final do programa de cursos integrados você será capaz de identificar e gerenciar o escopo do produto, definir o plano de estrutura do projeto, criar o plano e o orçamento do projeto, definir a alocação de recursos, gerenciar o desenvolvimento do projeto, identificar e administrar riscos e mudanças.[2.2, 4.4] None Portuguese (Brazil)business leadership-and-management
Projeto Aplicado - Introdução a Gestão de ProjetosUniversity of California, IrvineIntermediate 6 4,7 Este projeto de final foi projetado para permitir que você aproveite os conhecimentos que obteve através da especialização e implemente esse conhecimento. No projeto, você criará vários dos principais produtos de planejamento que foram discutidos nesses cursos e trabalhando em um projeto que você escolheu ou use um estudo de caso sugerido. Você iniciará o projeto escrevendo parte da carta do projeto. Você irá construir essa informação para definir seu projeto e, em última análise, criar um cronograma, orçamento e respostas para os riscos que você identifica. O objetivo é que você use o que aprendeu nos cursos anteriores e que realize sua própria pesquisa sobre como avançar melhor com o projeto. Seu trabalho será revisado por seus colegas de classe. Por sua vez, você avaliará o trabalho de outros colegas de classe. As instruções sobre como realizar avaliações de pares serão incluídas no curso. Ao completar esta série, você poderá (1) escrever uma declaração narrativa, (2) criar uma estrutura de repartição do trabalho, (3) atividades do projeto de seqüência, (4) construir um cronograma do projeto, (5) criar um orçamento do projeto (6) criar uma matriz de atribuição de responsabilidade, (7) identificar os riscos do projeto e (8) definir respostas para esses riscos.\n\nAo completar este curso, você será capaz de:\n1. Escrever uma declaração de declaração narrativa\n2. Criar uma estrutura de quebra do trabalho\n3. Atividades do projeto de seqüência\n4. Criar um cronograma do projeto\n5. Criar um orçamento de projeto\n6. Criar uma matriz de atribuição de responsabilidade\n7. Identificar os riscos do projeto e definir respostas para esses riscosLeadership; Leadership and Management; Gustave Le Bon; Joie De Vivre; Denominación De OrigenIntrodução aos Princípios e Práticas da Gestão De Projetos4 A gestão de Projetos já se mostrou a forma mais efetiva de entregar resultados cumprindo orçamento, prazos e recursos disponíveis. Esta série de cursos e atividades práticas proporciona as habilidades para que seus projetos sejam executados e os resultados esperados entregues conforme o cronograma e o orçamento. Você vai adquirir sólidos fundamentos da gestão de projetos que poderão ser aplicados em seu trabalho. No final do programa de cursos integrados você será capaz de identificar e gerenciar o escopo do produto, definir o plano de estrutura do projeto, criar o plano e o orçamento do projeto, definir a alocação de recursos, gerenciar o desenvolvimento do projeto, identificar e administrar riscos e mudanças.[3.4, 7.8] None Portuguese (Brazil)business leadership-and-management
Business Analytics Executive Overview University of Illinois at Urbana-ChampaignIntermediate 11 4,6 Businesses run on data, and data offers little value without analytics. The ability to process data to make predictions about the behavior of individuals or markets, to diagnose systems or situations, or to prescribe actions for people or processes drives business today. Increasingly many businesses are striving to become “data-driven”, proactively relying more on cold hard information and sophisticated algorithms than upon the gut instinct or slow reactions of humans. \n\nThis course will focus on understanding key analytics concepts and the breadth of analytic possibilities. Together, the class will explore dozens of real-world analytics problems and solutions across most major industries and business functions. The course will also touch on analytic technologies, architectures, and roles from business intelligence to data science, and from data warehouses to data lakes. And the course will wrap up with a discussion of analytics trends and futures.Analytics; Business Analytics; Quantum Computing; Data Warehousing; Business Intelligence; Maturity (Finance); Closed-Form Expression; Natural Language Query; Data Visualization; Organizational StructureIntroduction to Business Analytics and Information Economics1 This specialization targets learners who seek to understand the opportunities that data and analytics present for their organization and those interested in the value of and implications for data as an asset to their organization. Individuals who manage data and make decisions about how data can be leveraged in their organization will find this specialization of particular value.\n\nBusinesses run on data, and data offers little value without analytics. The ability to process data to make predictions about the behavior of individuals or markets, to diagnose systems or situations, or to prescribe actions for people or processes drives business today. Increasingly many businesses are striving to become “data-driven”, proactively relying more on cold hard information and sophisticated algorithms than upon the gut instinct or slow reactions of humans.\n\nIn this information age, the value of data as a business asset is essential. Organizations must creatively consider and implement new ways to generate economic benefits from the wide array of information assets available. Unfortunately, information frequently is under-appreciated and underutilized. Besides, accounting practices fail to recognize the financial value of information, and traditional asset management practices fail to recognize information as an asset to be managed with earnest discipline. This has led to a business culture of complacence, and the inability for organizations to leverage available information assets.[5.5, 13.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Infonomics I: Business Information Economics and Data MonetizationUniversity of Illinois at Urbana-ChampaignIntermediate 11,8 4,7 Thriving in the Information Age compels organizations to deploy information as an actual business asset, not as an IT asset or merely as a business byproduct. This demands creativity in conceiving and implementing new ways to generate economic benefits from the wide array of information assets available to an organization. Unfortunately, information too frequently is underappreciated and therefore underutilized.   \n\nThis first course in the two-part Infonomics series provides a non-technical perspective on and methods for understanding and taking advantage of information’s unique economic characteristics. Starting with dissecting whether the information is or isn’t an asset or even property, students will begin to appreciate the challenges and opportunities with treating it as one. Then the course examines how information behaves in the context of various familiar micro-economic concepts, and what can be gleaned from this to improve the way information is managed and leveraged. This leads to exploring the various ways information can generate economic benefits—or be monetized, including how various styles of business analytics can increase information’s potential and realized value for organizations.Monetization; Infonomics; Intangible Asset; Analytics; Business Intelligence; Asset; Big Data; Asset Management; Information Theory; Product ManagementIntroduction to Business Analytics and Information Economics2 This specialization targets learners who seek to understand the opportunities that data and analytics present for their organization and those interested in the value of and implications for data as an asset to their organization. Individuals who manage data and make decisions about how data can be leveraged in their organization will find this specialization of particular value.\n\nBusinesses run on data, and data offers little value without analytics. The ability to process data to make predictions about the behavior of individuals or markets, to diagnose systems or situations, or to prescribe actions for people or processes drives business today. Increasingly many businesses are striving to become “data-driven”, proactively relying more on cold hard information and sophisticated algorithms than upon the gut instinct or slow reactions of humans.\n\nIn this information age, the value of data as a business asset is essential. Organizations must creatively consider and implement new ways to generate economic benefits from the wide array of information assets available. Unfortunately, information frequently is under-appreciated and underutilized. Besides, accounting practices fail to recognize the financial value of information, and traditional asset management practices fail to recognize information as an asset to be managed with earnest discipline. This has led to a business culture of complacence, and the inability for organizations to leverage available information assets.[5.7, 13.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Infonomics II: Business Information Management and MeasurementUniversity of Illinois at Urbana-ChampaignAdvanced 11,4 4,8 Even decades into the Information Age, accounting practices yet fail to recognize the financial value of information. Moreover, traditional asset management practices fail to recognize information as an asset to be managed with earnest discipline. This has led to a business culture of complacence, and the inability for most organizations to fully leverage available information assets. \n\nThis second course in the two-part Infonomics series explores how and why to adapt well-honed asset management principles and practices to information, and how to apply accepted and new valuation models to gauge information’s potential and realized economic benefits. In addition, the course will enlighten students on the critical but confounding issues of information ownership, property rights, and sovereignty. The course will wrap up with an overview of emergent roles for the information-savvy organization of the 21st century.Leadership and Management; Enterprise Information Management; Financial Ratio; Asset Management; Asset; Maturity (Finance); Monetization; Data Quality; Infonomics; Information PrivacyIntroduction to Business Analytics and Information Economics3 This specialization targets learners who seek to understand the opportunities that data and analytics present for their organization and those interested in the value of and implications for data as an asset to their organization. Individuals who manage data and make decisions about how data can be leveraged in their organization will find this specialization of particular value.\n\nBusinesses run on data, and data offers little value without analytics. The ability to process data to make predictions about the behavior of individuals or markets, to diagnose systems or situations, or to prescribe actions for people or processes drives business today. Increasingly many businesses are striving to become “data-driven”, proactively relying more on cold hard information and sophisticated algorithms than upon the gut instinct or slow reactions of humans.\n\nIn this information age, the value of data as a business asset is essential. Organizations must creatively consider and implement new ways to generate economic benefits from the wide array of information assets available. Unfortunately, information frequently is under-appreciated and underutilized. Besides, accounting practices fail to recognize the financial value of information, and traditional asset management practices fail to recognize information as an asset to be managed with earnest discipline. This has led to a business culture of complacence, and the inability for organizations to leverage available information assets.[6.4, 13.9] None English business business-strategy
Introduction to Business Analytics and Information Economics CapstoneUniversity of Illinois at Urbana-ChampaignBeginner 7,5 5 Welcome to the Introduction to Business Analytics and Information Economics Capstone! I’m thrilled to have you enrolled in the course. This Capstone will enable you to put into practice some of the concepts you have studied previously about applying economic concepts to information, conceiving analytics hypotheses, valuing information assets, and developing ideas for monetizing information in various ways. I look forward to your contributions and ideas. Analytics; Business Analytics; Alphaic; Business Research; Value Network Analysis; Workforce Optimization; Chartbeat; Commodity Management; Knowledge-Based Recommender System; Promotional EffectivenessIntroduction to Business Analytics and Information Economics4 This specialization targets learners who seek to understand the opportunities that data and analytics present for their organization and those interested in the value of and implications for data as an asset to their organization. Individuals who manage data and make decisions about how data can be leveraged in their organization will find this specialization of particular value.\n\nBusinesses run on data, and data offers little value without analytics. The ability to process data to make predictions about the behavior of individuals or markets, to diagnose systems or situations, or to prescribe actions for people or processes drives business today. Increasingly many businesses are striving to become “data-driven”, proactively relying more on cold hard information and sophisticated algorithms than upon the gut instinct or slow reactions of humans.\n\nIn this information age, the value of data as a business asset is essential. Organizations must creatively consider and implement new ways to generate economic benefits from the wide array of information assets available. Unfortunately, information frequently is under-appreciated and underutilized. Besides, accounting practices fail to recognize the financial value of information, and traditional asset management practices fail to recognize information as an asset to be managed with earnest discipline. This has led to a business culture of complacence, and the inability for organizations to leverage available information assets.[3.9, 10.2] None English business business-strategy
What is Financial Accounting? University of California, IrvineBeginner 4,1 4,8 Students are introduced to the field of financial accounting through defining the foundational activities, tools, and users of financial accounting. Students learn to use the accounting equation and are introduced to the four major financial statements. Additional topics include ethical considerations, recording business transactions, and the application of credit/debit rules.Accounting; Financial Accounting; Taxes; Finance; Management Accounting; Cost Accounting; General Ledger; Accounting Records; Cost; Internal ControlIntroduction to Financial Accounting: The Accounting Cycle1 In this hands-on Specialization you will practice completing each step of the accounting cycle within Microsoft Excel, from analyzing and recording the first financial transactions of the year all the way through starting the new fiscal year.\n\nThe skills covered in this course include recording in the journal, posting in the ledgers, preparing financial statements, recording and posting closing entries, as well as preparing trial balances.[2.4, 5.2] None English business business-essentials
Recording in Journals & Posting in Ledgers University of California, IrvineBeginner 4,1 4,5 This course covers the basic procedures involved in recording financial entries in Journals and Ledgers. Upon completing this course, you will be able to analyze and record various business transactions. You will also learn about the accounting cycle, posting transactions, accrual accounting, and cash accounting. You will also have the opportunity to practice these skills through a series of activities that provide real world experience.Accounting; General Ledger; Cash Method Of Accounting; Financial Accounting; Accounting Records; Management Accounting; Accrual; Finance; Cash Account; Credit Card ApplicationsIntroduction to Financial Accounting: The Accounting Cycle2 In this hands-on Specialization you will practice completing each step of the accounting cycle within Microsoft Excel, from analyzing and recording the first financial transactions of the year all the way through starting the new fiscal year.\n\nThe skills covered in this course include recording in the journal, posting in the ledgers, preparing financial statements, recording and posting closing entries, as well as preparing trial balances.[2.3, 5.4] None English business finance
Completing the Accounting Cycle University of California, IrvineBeginner 4,8 4,4 Students prepare statements relevant to year end accounting processes synthesizing what they have learned in the previous two courses. Specific topics include adjusting entries, closing entries (with a focus on the adjustment to retained earnings), the preparation of an income statement, retained earnings statement, and a balance sheet, and the procedure for recording the four closing entries. Students will also learn how to prepare the post-closing trial balance.Accounting; Finance; Full Cycle Accounting; Trial Balance; Full CycleIntroduction to Financial Accounting: The Accounting Cycle3 In this hands-on Specialization you will practice completing each step of the accounting cycle within Microsoft Excel, from analyzing and recording the first financial transactions of the year all the way through starting the new fiscal year.\n\nThe skills covered in this course include recording in the journal, posting in the ledgers, preparing financial statements, recording and posting closing entries, as well as preparing trial balances.[2.2, 6.3] None English business business-essentials
Financial Markets and Instruments HSE University Advanced 10,9 Not Calibrated Financial markets and Instruments course is focused on the features and the use of various types of financial instruments including stocks, bonds and derivatives. It covers financial intermediation, market infrastructure and regulation. The emphasis is made on general economic intuition rather than on quantitative models. The course syllabus corresponds to the majority of learning outcome statements of CFA levels 2 and 3 and can be used a preparation resource for CFA certification. In comparison to other courses of this topic, this course covers such financial institutions as rating agencies, pension funds, hedge funds, venture capital and private equity funds, sovereign wealth funds).\n\nThe course is a major professional core course of the online degree Master program. Financial Markets and Instruments is the basic course, which is required for the further study of asset pricing using various quantitative models. These topics are covered in the Theory of Finance.\n\nThe main objective of the course is to provide detailed and thorough understanding of how financial markets work. Having successfully completed the course, students should be able to explain the differences between various types of financial instruments, understand the role of financial institutions in different types of financial markets. The course is also aimed to develop analytical and practical skills in the area of financial markets.Finance; Financial Markets; Instrumentation (Computer Programming); Market (Economics); Global Financial System; Public Offering; Financial System; Initial Public Offering; Financial Institution; StockIntroduction to value based business analytics1 This Specialization is part of HSE University Master of Business Analytics degree program. Learn more about the admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThis specialization focuses on key finance concepts of value creation vision of any firm, including closely held and family businesses. You will gain understanding of how risk-return criteria changes performance measurement of a company itself and helps to assess different financial instruments in financial markets that might be used for financing to capture growth opportunities. It gives you the tools to address the value creation effects of business decisions in any sector. You’ll also unlock new vision on how different motives behind executive team and board’s decisions can impact corporate performance. We involve experts from large employers, such as PWC, Russian Agricultural Bank, Moscow Exchange, Boston Consulting Group, IBS consulting into delivering particular topics and share their expertise in applying value creation thinking to real life decisions.[5.8, 14.0] None English business finance
International Financial Reporting Standards-1HSE University Advanced 9,7 5 This course will provide students with knowledge on the formation and adoption of the international financial reporting standards, their basic concepts, and the requirements for the preparation and content of the financial statements used in the international practice. It will also prepare them for practical issues on financial reporting.Financial Statement; Financial Instrument; Ratio Analysis; Price Earnings Ratio; Cash Flow Statement; Intangible Asset; Finance; International Financial Reporting Standards; Cash Flow; AssetIntroduction to value based business analytics2 This Specialization is part of HSE University Master of Business Analytics degree program. Learn more about the admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThis specialization focuses on key finance concepts of value creation vision of any firm, including closely held and family businesses. You will gain understanding of how risk-return criteria changes performance measurement of a company itself and helps to assess different financial instruments in financial markets that might be used for financing to capture growth opportunities. It gives you the tools to address the value creation effects of business decisions in any sector. You’ll also unlock new vision on how different motives behind executive team and board’s decisions can impact corporate performance. We involve experts from large employers, such as PWC, Russian Agricultural Bank, Moscow Exchange, Boston Consulting Group, IBS consulting into delivering particular topics and share their expertise in applying value creation thinking to real life decisions.[5.2, 12.9] None English business finance
Theory of Finance HSE University Advanced 10,9 Not Calibrated Theory of Finance covers the basic principles and fundamental theories of pricing and valuation of various types of financial assets including stocks, bonds and derivatives. The content of the course corresponds to CFA Level 1.\n\nHaving successfully completed the course, students should be familiar with the most commonly used asset pricing models applied by academic researchers and financial market analysts in order to determine the fair values of various financial instruments. Students should also understand the key assumptions and restrictions of these models in order to apply them correctly especially at emerging capital markets as compared to developed ones. The main objective of the course is to develop basic economic analysis skills in finance for making reasonable investment decisions and conduct basic research in finance.Finance; Earnings Per Share; Return On Equity; Perfect Competition; Stock Valuation; Interest Rate Risk; Modern Portfolio Theory; Rate Of Return; Financial System; AnnuityIntroduction to value based business analytics3 This Specialization is part of HSE University Master of Business Analytics degree program. Learn more about the admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThis specialization focuses on key finance concepts of value creation vision of any firm, including closely held and family businesses. You will gain understanding of how risk-return criteria changes performance measurement of a company itself and helps to assess different financial instruments in financial markets that might be used for financing to capture growth opportunities. It gives you the tools to address the value creation effects of business decisions in any sector. You’ll also unlock new vision on how different motives behind executive team and board’s decisions can impact corporate performance. We involve experts from large employers, such as PWC, Russian Agricultural Bank, Moscow Exchange, Boston Consulting Group, IBS consulting into delivering particular topics and share their expertise in applying value creation thinking to real life decisions.[5.8, 14.0] None English business finance
Corporate Finance HSE University Intermediate 17,4 Not Calibrated Corporate Finance course develops conceptual framework to analyze the broad area of corporate financial decisions (investing, financing, payout, strategic deals). It provides the prevailing empirical evidence for the motives and impact of corporate performance in developed and emerging capital markets. The course covers topics in corporate financial architecture (e.g. governance issues, board’s role), ownership structure, and corporate performance of a firm. \n\nDuring the Corporate Finance course, you will gain insight into both theoretical and  practical aspects of Corporate Finance, including financing and capital structure of organization, its life-cycle stage and payout policy decisions. You will learn about the dilemmas of executives and shareholders and such recent trends as knowledge firms and zero debt capital structure. \nSimultaneously you will solve tasks designed specifically so you could perform step by step analysis of a company's perfomance. \nThis course is a part of a Degree.Finance; Corporate Bond; Financial Distress; Passive Income; Personal Taxes; Capital Structure; Capital Asset; Capital Asset Pricing Model; Trade-Off Theory Of Capital Structure; TaxesIntroduction to value based business analytics5 This Specialization is part of HSE University Master of Business Analytics degree program. Learn more about the admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThis specialization focuses on key finance concepts of value creation vision of any firm, including closely held and family businesses. You will gain understanding of how risk-return criteria changes performance measurement of a company itself and helps to assess different financial instruments in financial markets that might be used for financing to capture growth opportunities. It gives you the tools to address the value creation effects of business decisions in any sector. You’ll also unlock new vision on how different motives behind executive team and board’s decisions can impact corporate performance. We involve experts from large employers, such as PWC, Russian Agricultural Bank, Moscow Exchange, Boston Consulting Group, IBS consulting into delivering particular topics and share their expertise in applying value creation thinking to real life decisions.[9.3, 22.3] None English business finance
Global Financial Markets and Instruments Rice University Beginner 15,4 4,4 Get a running start in the high-stakes world of financial investment! This first course is designed to help you become an informed investor by providing you with the essential concepts for long-term success in managing money. \n\nYou’ll start by learning the role of financial markets and financial assets in a well-functioning economy. From there, you’ll learn about the wide range of financial instruments available in major asset classes, their features and valuations. You’ll explore how financial markets actually operate in the real world, focusing on how and where securities are traded and how various market types differ from one another in practice. You will also learn the basics of algorithmic trading, dark pools, buying on margin and short selling. \n\nBy the end of the course, learners will be able to:\n•\tList and distinguish the different financial instruments available to an investor\n•\tCompare global financial markets\n•\tExplain the features of equity, debt, and derivative instruments\n•\tDefine traditional and alternative asset classes\n•\tDiscuss different trading venues and mechanics of securities trading\n•\tDiscuss the current trends affecting today’s financial markets\n\nThis course is designed to be accessible for students of all knowledge levels and gives you the actionable foundation needed to manage money in a post-crisis world.\n________________________________________\nWEEK 1\nModule 1: Introduction & Review of Elementary Finance Tools\nThis module introduces the Investment and Portfolio Management Specialization, which is made up of four courses. This module discusses how the first course, Global Financial Markets and Assets, is organized. It outlines the different stages of the investment management process, which guides the focus of the Specialization. It also reviews basic finance concepts and tools such as time value of money, computing returns, discounting and compounding.\nTopics covered include:\n•\tFamiliarize with the organization of the class\n•\tMeet the professor and your peers\n•\tExplain the investment management process\n•\tReview elementary concepts in finance\n•\tCompute present value or future value of a single cash flow\n•\tCompute present value of future value of a stream of cash flows\n•\tDefine an annuity or perpetuity\n•\tApply time value of money tools to solve basic mortgage, loan or retirement problems\n________________________________________\nWEEK 2\nModule 2: Financial system & financial assets: fixed income securities\nIn this and the next two modules, we cover the key institutional features of financial markets and instruments. We ask the following questions: Why do financial markets exist? What role do they play? What are financial assets and how are they different than real assets? How does it all come together? Basically, this is where I hope you will get to see the big picture of the entire financial system and how it comes together.\nModule 2 focuses on fixed income securities. We'll get started with a review of basics of bond valuation. You will learn about short-term money market instruments, U.S. Treasury securities as well as corporate bonds. After module 2, you will be able to describe fixed income securities, be familiar with their institutional features, and identify their cash flows. Finally, you will learn how to value fixed income securities such as Treasury bills, zero-coupon or coupon-bonds and compute yields.\n\nTopics covered include:\n•\tExplain the roles of financial markets\n•\tDistinguish between real and financial assets\n•\tDefine and explain money market instruments, zero-coupon and coupon- bonds and features\n•\tIdentify the cash flows associated with fixed-income securities\n•\tDefine and explain bond market features\n•\tList the different types of Treasury securities and explain pricing and quoting conventions\n•\tList and define other long-term debt instruments such as corporate bonds, mortgage-backed securities, sovereign debt\n•\tFind the value of a zero-coupon or coupon-bonds\n________________________________________\nWEEK 3\nModule 3: Financial system & financial assets: equity securities and derivatives\nIn Module 3, we continue our overview of financial markets and instruments. We next focus on two other major asset classes: equity securities and derivative instruments. You will learn about how equity differs from fixed income securities, the cash flows associated with stock and preferred stock and how to find the value of a share. You will also learn about option strategies. After completing module 3, you will be able to describe all major asset classes, including derivative instruments such as options, forwards and futures. You will be able to explain how these differ from each other and their payoffs.\n\nTopics covered include:\n•\tDistinguish between equities and fixed income securities\n•\tDefine and explain the features of equity securities\n•\tIdentify the cash flows associated with equity securities\n•\tExplain dividend discount model\n•\tFind the value of a share of common stock or preferred stock\n•\tDefine and list different types of derivative securities\n•\tExplain option payoffs\n•\tDistinguish between a forward and futures contract\n•\tExplain forward and futures payoffs\n•\tIdentify traditional and alternative asset classes\n________________________________________\nWEEK 4\nModule 4: Organization of financial markets and securities trading\nIn this module, we discuss how financial markets actually work. We will talk about different trading venues and the mechanics of securities trading. I will emphasize a lot of terminology and the latest trends in securities trading to familiarize you with the institutional workings of financial markets. After this module, you will be able to compare different trading venues, trading mechanisms, and be able to explain different types of orders, including transactions like margin buying and short- selling; you will be familiar with the language and terminology you need in order to become an informed practitioner of investments.\n\nTopics covered include\n•\tExplain the roles of corporations, households, government, and financial intermediaries in the financial system\n•\tExplain price discovery process\n•\tDefine different type of orders\n•\tDistinguish between dealer vs. auction markets; different trading platforms\n•\tExplain margin buying and short-selling transactions\n•\tUnderstand the current trading environment such as algorithmic or high frequency trading, dark pools etc.Finance; Market (Economics); Financial Markets; Instrumentation (Computer Programming); Investment; Financial Instrument; Stock; Bond Valuation; Stock Valuation; Financial SystemInvestment and Portfolio Management1 In this four-course Specialization, you’ll learn the essential skills of portfolio management and personal investing.\n\nAll investors – from the largest wealth funds to the smallest individual investors – share common issues in investing: how to meet their liabilities, how to decide where to invest, and how much risk to take on. In this Specialization, you will learn how to think about, discuss, and formulate solutions to these investment questions. You will learn the theory and the real-world skills necessary to design, execute, and evaluate investment proposals that meet financial objectives. You will begin with an overview of global financial markets and instruments that characterize the investment opportunities available to today’s investor. You will then learn how to construct optimal portfolios that manage risk effectively, and how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will learn the best practices in portfolio management and performance evaluation as well as current investment strategies. By the end of your Capstone Project, you will have mastered the analytical tools, quantitative skills, and practical knowledge necessary for long-term investment management success.\n\nTo see an overview video for this Specialization, click here![7.1, 20.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Portfolio Selection and Risk Management Rice University Beginner 23,6 4,5 When an investor is faced with a portfolio choice problem, the number of possible assets and the various combinations and proportions in which each can be held can seem overwhelming. In this course, you’ll learn the basic principles underlying optimal portfolio construction, diversification, and risk management. You’ll start by acquiring the tools to characterize an investor’s risk and return trade-off. You will next analyze how a portfolio choice problem can be structured and learn how to solve for and implement the optimal portfolio solution. Finally, you will learn about the main pricing models for equilibrium asset prices.\n\nLearners will:\n•\tDevelop risk and return measures for portfolio of assets\n•\tUnderstand the main insights from modern portfolio theory based on diversification\n•\tDescribe and identify efficient portfolios that manage risk effectively\n•\tSolve for portfolio with the best risk-return trade-offs\n•\tUnderstand how risk preference drive optimal asset allocation decisions\n•\tDescribe and use equilibrium asset pricing models.Risk; Leadership and Management; Mathematical Optimization; Portfolio Optimization; Risk Management; Portfolio Construction; Investment; Stock; Modern Portfolio Theory; Valuation (Finance)Investment and Portfolio Management2 In this four-course Specialization, you’ll learn the essential skills of portfolio management and personal investing.\n\nAll investors – from the largest wealth funds to the smallest individual investors – share common issues in investing: how to meet their liabilities, how to decide where to invest, and how much risk to take on. In this Specialization, you will learn how to think about, discuss, and formulate solutions to these investment questions. You will learn the theory and the real-world skills necessary to design, execute, and evaluate investment proposals that meet financial objectives. You will begin with an overview of global financial markets and instruments that characterize the investment opportunities available to today’s investor. You will then learn how to construct optimal portfolios that manage risk effectively, and how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will learn the best practices in portfolio management and performance evaluation as well as current investment strategies. By the end of your Capstone Project, you will have mastered the analytical tools, quantitative skills, and practical knowledge necessary for long-term investment management success.\n\nTo see an overview video for this Specialization, click here![13.3, 31.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Biases and Portfolio Selection Rice University Beginner 12 4,5 Investors tend to be their own worst enemies. In this third course, you will learn how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will start by learning about the various behavioral biases – mistakes that investors make and understand their reasons. You will learn how to recognize your own mistakes as well as others’ and understand how these mistakes can affect investment decisions and financial markets.  You will also explore how different preferences and investment horizons impact the optimal asset allocation choice.\n\nAfter this course, you will be more effective in overcoming biases to do the wrong things at the wrong times and tailoring an investment strategy that is best suited on your or your client’s profile and investment needs.Bias; Stock Market; Investment; Stock; Loss Aversion; Finance; Trading; Prospect Theory; Mental Accounting; Value PremiumInvestment and Portfolio Management3 In this four-course Specialization, you’ll learn the essential skills of portfolio management and personal investing.\n\nAll investors – from the largest wealth funds to the smallest individual investors – share common issues in investing: how to meet their liabilities, how to decide where to invest, and how much risk to take on. In this Specialization, you will learn how to think about, discuss, and formulate solutions to these investment questions. You will learn the theory and the real-world skills necessary to design, execute, and evaluate investment proposals that meet financial objectives. You will begin with an overview of global financial markets and instruments that characterize the investment opportunities available to today’s investor. You will then learn how to construct optimal portfolios that manage risk effectively, and how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will learn the best practices in portfolio management and performance evaluation as well as current investment strategies. By the end of your Capstone Project, you will have mastered the analytical tools, quantitative skills, and practical knowledge necessary for long-term investment management success.\n\nTo see an overview video for this Specialization, click here![6.0, 15.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Investment Strategies and Portfolio Analysis Rice University Advanced 13,9 4 In this course, you will learn about latest investment strategies and performance evaluation. You will start by learning portfolio performance measures and discuss best practices in portfolio performance evaluation. You will explore different evaluation techniques such as style analysis and attribution analysis and apply them to evaluate different investment strategies. Special emphasis will be given to recent financial market innovations and current investment trends.  \n\nAfter this course, learners will be able to:\n•\tDescribe performance measurement measures\n•\tEvaluate portfolio performance\n•\tDescribe and contrast different investment strategies\n•\tPropose investment strategy solutionsInvestment; Performance; Modern Portfolio Theory; Investment Strategy; Investment Management; Tracking Error; Sharpe Ratio; Asset Management; Asset Allocation; BenchmarkingInvestment and Portfolio Management4 In this four-course Specialization, you’ll learn the essential skills of portfolio management and personal investing.\n\nAll investors – from the largest wealth funds to the smallest individual investors – share common issues in investing: how to meet their liabilities, how to decide where to invest, and how much risk to take on. In this Specialization, you will learn how to think about, discuss, and formulate solutions to these investment questions. You will learn the theory and the real-world skills necessary to design, execute, and evaluate investment proposals that meet financial objectives. You will begin with an overview of global financial markets and instruments that characterize the investment opportunities available to today’s investor. You will then learn how to construct optimal portfolios that manage risk effectively, and how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will learn the best practices in portfolio management and performance evaluation as well as current investment strategies. By the end of your Capstone Project, you will have mastered the analytical tools, quantitative skills, and practical knowledge necessary for long-term investment management success.\n\nTo see an overview video for this Specialization, click here![8.7, 16.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Capstone: Build a Winning Investment PortfolioRice University Intermediate 10,5 4,7 Put your investment and portfolio management knowledge to the test through five weeks of hands-on investment experiences:\n\n• Developing and managing your own simulated investment portfolio, resulting in a peer-graded report covering portfolio strategy, analysis, and performance \n\n• Advising case study clients on a variety of investment topics, essentially acting as an investment advisor in a simulated environment recommending strategies for and changes in portfolios based on challenges and issues faced by your clients\n\n• Using the sophisticated web-based analytical tools of Silicon Cloud Technologies LLC’s Portfolio Visualizer including portfolio mean variance optimization, historical and forecasted efficient frontiers, Fama-French factor models, and many more\n\nYour capstone experiences are directly applicable to managing real world investment portfolios and the final report can be shared with family, friends, and potential or current employers.\n\nBy the end of the capstone project, you will have incorporated concepts from all four courses, including: \n•\tAnalyzing multiple asset classes \n•\tAsset allocation and risk management \n•\tCurrent market trends\n•\tBehavioral finance \n•\tInvestment styles and strategies \n•\tFinancial market innovation \n•\tInvestment performance evaluationInvestment; Portfolio (Finance); Stock; Finance; Asset Allocation; Efficient Frontier; Trading; Asset; Investment Style; Asset ManagementInvestment and Portfolio Management5 In this four-course Specialization, you’ll learn the essential skills of portfolio management and personal investing.\n\nAll investors – from the largest wealth funds to the smallest individual investors – share common issues in investing: how to meet their liabilities, how to decide where to invest, and how much risk to take on. In this Specialization, you will learn how to think about, discuss, and formulate solutions to these investment questions. You will learn the theory and the real-world skills necessary to design, execute, and evaluate investment proposals that meet financial objectives. You will begin with an overview of global financial markets and instruments that characterize the investment opportunities available to today’s investor. You will then learn how to construct optimal portfolios that manage risk effectively, and how to capitalize on understanding behavioral biases and irrational behavior in financial markets. You will learn the best practices in portfolio management and performance evaluation as well as current investment strategies. By the end of your Capstone Project, you will have mastered the analytical tools, quantitative skills, and practical knowledge necessary for long-term investment management success.\n\nTo see an overview video for this Specialization, click here![5.2, 13.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Understanding Financial Markets University of GenevaAdvanced 12,7 4,7 In this course, you will learn what the main financial markets and their characteristics are as well as how they are linked to the economy. \n\nOur very diversified team of experts will start by teaching you how the price of stocks and bonds are computed and why they move while you will become increasingly aware of the notion of risk and why it matters when measuring an investment's performance. The focus will then move to less popular markets such as gold, emerging markets, real estate, hedge funds and private markets. These will be analyzed with an emphasis on their particular risks and return opportunities as well as how they can help in building efficient portfolios. Finally, the policies of central banks and their impact on financial markets will be presented to you along with the link between the economy and the price of financial assets.\n\nAll along these different steps, experts from UBS, our corporate partner, will show you how the concepts you just acquired are effectively applied in a leading global bank. This focus on practicality means you will not only understand what is going on in global financial markets but also start to figure out how you can use them to achieve financial goals, be it a client's or your own.\n\nCourse Director and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of GenevaFinance; Market (Economics); Financial Markets; Stock; Investment; Bond Market; Leadership and Management; Risk; Equity (Finance); InterestInvestment Management 1 In this Specialization, you will understand how investment strategies are designed to reach financial goals in a global context. You will learn the theory that underlies strong investment decisions, as well as practical, real-world skills that you can apply when discussing investment proposals with your advisor, managing your personal assets or your client’s investment portfolio. You will start by developing a global understanding of financial markets and what impacts rational and irrational behaviors have in finance at the micro and macro levels. You will then learn how to adequately build and manage a portfolio with a long-term view while gaining an appreciation for novel research advances in finance and related areas as well as future trends that are shaping the investment management industry. In the final Capstone Project, you will create a sensible 5-year investment plan that accounts for an investor's goals and constraints in a dynamic economic landscape. Key speakers from UBS, our corporate partner, will contribute to this specialization by providing you with practical insights they have gathered through years of experience working for the world’s largest wealth manager.\n\nDirector of this Specialization and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of Geneva[7.0, 16.5] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Meeting Investors' Goals University of GenevaBeginner 14,2 4,7 In this course, you will dive into the concepts of rationality and irrationality and understand how they impact our investment decisions and what the consequences can be at the market level.\n\nYou will first explore the different biases that we, as humans, are subjected to when facing investment decisions and how they may impact the outcomes of these decisions. Moreover, you will see how emotions and ethical concerns such as honesty and trust influence market participants. When they are considered as a group rather than individually, you will discover how rationality and irrationality can drive asset prices to and away from their fair value. Finally, you will be presented with different portfolio construction methodologies and investment styles that make up the landscape of today's portfolio management industry. \n\nAt key points throughout the course, you will benefit from the practical knowledge of experts from our corporate partner, UBS, in how to build and manage clients' portfolios.Investment; Portfolio Construction; Investment Style; Finance; Strategy; Bias; Cognitive Bias; Investment Strategy; Market (Economics); Leadership and ManagementInvestment Management 2 In this Specialization, you will understand how investment strategies are designed to reach financial goals in a global context. You will learn the theory that underlies strong investment decisions, as well as practical, real-world skills that you can apply when discussing investment proposals with your advisor, managing your personal assets or your client’s investment portfolio. You will start by developing a global understanding of financial markets and what impacts rational and irrational behaviors have in finance at the micro and macro levels. You will then learn how to adequately build and manage a portfolio with a long-term view while gaining an appreciation for novel research advances in finance and related areas as well as future trends that are shaping the investment management industry. In the final Capstone Project, you will create a sensible 5-year investment plan that accounts for an investor's goals and constraints in a dynamic economic landscape. Key speakers from UBS, our corporate partner, will contribute to this specialization by providing you with practical insights they have gathered through years of experience working for the world’s largest wealth manager.\n\nDirector of this Specialization and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of Geneva[9.0, 17.4] Arabic; French; Russian; Spanish; Portuguese; Italian; Vietnamese; GermanEnglish business finance
Portfolio and Risk Management University of GenevaBeginner 9,8 4,7 In this course, you will gain an understanding of the theory underlying optimal portfolio construction, the different ways portfolios are actually built in practice and how to measure and manage the risk of such portfolios.\n\nYou will start by studying how imperfect correlation between assets leads to diversified and optimal portfolios as well as the consequences in terms of asset pricing. Then, you will learn how to shape an investor's profile and build an adequate portfolio by combining strategic and tactical asset allocations. Finally, you will have a more in-depth look at risk: its different facets and the appropriate tools and techniques to measure it, manage it and hedge it.\n\nKey speakers from UBS, our corporate partner, will regularly add a practical perspective on these different topics as you progress through the course.Risk; Leadership and Management; Risk Management; Portfolio Optimization; Mathematical Optimization; Investment; Finance; Modern Portfolio Theory; Value At Risk; AssetInvestment Management 3 In this Specialization, you will understand how investment strategies are designed to reach financial goals in a global context. You will learn the theory that underlies strong investment decisions, as well as practical, real-world skills that you can apply when discussing investment proposals with your advisor, managing your personal assets or your client’s investment portfolio. You will start by developing a global understanding of financial markets and what impacts rational and irrational behaviors have in finance at the micro and macro levels. You will then learn how to adequately build and manage a portfolio with a long-term view while gaining an appreciation for novel research advances in finance and related areas as well as future trends that are shaping the investment management industry. In the final Capstone Project, you will create a sensible 5-year investment plan that accounts for an investor's goals and constraints in a dynamic economic landscape. Key speakers from UBS, our corporate partner, will contribute to this specialization by providing you with practical insights they have gathered through years of experience working for the world’s largest wealth manager.\n\nDirector of this Specialization and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of Geneva[3.3, 13.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Securing Investment Returns in the Long RunUniversity of GenevaIntermediate 9,1 4,7 In this course, you will learn about the famous dichotomy between active and passive investing, how to appropriately measure and analyze investment performance and what the future trends in the investment management industry are.\n\nYou will first learn about absolute and relative performance, risk-adjusted returns and how to decompose investment performance. The focus will then shift to the two main categories of investment vehicles, active and passive funds, and what they entail in terms of expected performance. Finally, you will explore the worlds of sustainable finance, neurofinance and fintech, three areas of research that will shape the future of the investment management industry.\n\nYou will also benefit from the insights of experts from UBS, our corporate partner, on the practical implementation of the various concepts we will develop in this course.Investment; Leadership and Management; Investment Management; Finance; Sustainability; Funds; FinTech; Asset Management; Rate Of Return; Valuation (Finance)Investment Management 4 In this Specialization, you will understand how investment strategies are designed to reach financial goals in a global context. You will learn the theory that underlies strong investment decisions, as well as practical, real-world skills that you can apply when discussing investment proposals with your advisor, managing your personal assets or your client’s investment portfolio. You will start by developing a global understanding of financial markets and what impacts rational and irrational behaviors have in finance at the micro and macro levels. You will then learn how to adequately build and manage a portfolio with a long-term view while gaining an appreciation for novel research advances in finance and related areas as well as future trends that are shaping the investment management industry. In the final Capstone Project, you will create a sensible 5-year investment plan that accounts for an investor's goals and constraints in a dynamic economic landscape. Key speakers from UBS, our corporate partner, will contribute to this specialization by providing you with practical insights they have gathered through years of experience working for the world’s largest wealth manager.\n\nDirector of this Specialization and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of Geneva[4.0, 12.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Planning your Client's Wealth over a 5-year HorizonUniversity of GenevaIntermediate 15,2 4,2 In this Capstone project, you will have to choose between three different characters (each with a unique set of financial constraints and objectives) and design an appropriate wealth plan for them over the next 5 years.\n\nYou will have to use the knowledge you gained in each of the four preceding courses to reach that objective. Indeed, you will need to know which assets to consider and how to manage them depending on changes in the economic outlook (Course 1), how to evaluate and deal with your character's emotional biases in order to suggest them a wealth strategy they will be able to follow (Course 2), how to build an optimal portfolio and manage its risk once the strategy has been designed (Course 3) and how to adequately measure the performance of your plan while taking advantage of investment vehicles and future trends in the investment management industry to further your character's goals (Course 4).\n\nThis Capstone project was designed in collaboration with UBS, our corporate partner, who benefits from years of experience in guiding clients with their wealth planning.Investment; Leadership and Management; Investment Management; Finance; Risk; Financial Markets; Planning; Tactical Asset Allocation; Investment Policy; Rebalancing InvestmentsInvestment Management 5 In this Specialization, you will understand how investment strategies are designed to reach financial goals in a global context. You will learn the theory that underlies strong investment decisions, as well as practical, real-world skills that you can apply when discussing investment proposals with your advisor, managing your personal assets or your client’s investment portfolio. You will start by developing a global understanding of financial markets and what impacts rational and irrational behaviors have in finance at the micro and macro levels. You will then learn how to adequately build and manage a portfolio with a long-term view while gaining an appreciation for novel research advances in finance and related areas as well as future trends that are shaping the investment management industry. In the final Capstone Project, you will create a sensible 5-year investment plan that accounts for an investor's goals and constraints in a dynamic economic landscape. Key speakers from UBS, our corporate partner, will contribute to this specialization by providing you with practical insights they have gathered through years of experience working for the world’s largest wealth manager.\n\nDirector of this Specialization and main teaching contributor: Dr. Michel Girardin, Lecturer in Macro-Finance, University of Geneva[8.6, 20.0] Arabic; French; Portuguese; Russian; Spanish; Italian; Vietnamese; GermanEnglish business finance
Introduction to Portfolio Construction and Analysis with PythonEDHEC Business SchoolIntermediate 25,1 4,8 The practice of investment management has been transformed in recent years by computational methods. This course provides an introduction to the underlying science, with the aim of giving you a thorough understanding of that scientific basis. However, instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language. \n\nThis course is the first in a four course specialization in Data Science and Machine Learning in Asset Management but can be taken independently. In this course, we cover the basics of Investment Science, and we'll build practical implementations of each of the concepts along the way. We'll start with the very basics of risk and return and quickly progress to cover a range of topics including several Nobel Prize winning concepts. We'll cover some of the most popular practical techniques in modern, state of the art investment management and portfolio construction. \n\nAs we cover the theory and math in lecture videos, we'll also implement the concepts in Python, and you'll be able to code along with us so that you have a deep and practical understanding of how those methods work. By the time you are done, not only will you have a foundational understanding of modern computational methods in investment management, you'll have practical mastery in the implementation of those methods.Python Programming; Computer Programming; Portfolio Construction; Investment; Finance; Leadership and Management; Investment Management; Portfolio (Finance); Portfolio Investment; RiskInvestment Management with Python and Machine Learning1 The Data Science and Machine Learning for Asset Management Specialization has been designed to deliver a broad and comprehensive introduction to modern methods in Investment Management, with a particular emphasis on the use of data science and machine learning techniques to improve investment decisions.By the end of this specialization, you will have acquired the tools required for making sound investment decisions, with an emphasis not only on the foundational theory and underlying concepts, but also on practical applications and implementation. Instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language through a series of dedicated lab sessions.[19.2, 30.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Advanced Portfolio Construction and Analysis with PythonEDHEC Business SchoolAdvanced 14,6 4,7 The practice of investment management has been transformed in recent years by computational methods. Instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language. In this course, we cover the estimation, of risk and return parameters for meaningful portfolio decisions, and also introduce a variety of state-of-the-art portfolio construction techniques that have proven popular in investment management and portfolio construction due to their enhanced robustness.\n\nAs we cover the theory and math in lecture videos, we'll also implement the concepts in Python, and you'll be able to code along with us so that you have a deep and practical understanding of how those methods work. By the time you are done, not only will you have a foundational understanding of modern computational methods in investment management, you'll have practical mastery in the implementation of those methods. If you follow along and implement all the lab exercises, you will complete the course with a powerful toolkit that you will be able to use to perform your own analysis and build your own implementations and perhaps even use your newly acquired knowledge to improve on current methods.Portfolio Construction; Python Programming; Computer Programming; Risk; Finance; Expected Return; Covariance Matrix; Mathematical Finance; Risk Parity; CovarianceInvestment Management with Python and Machine Learning2 The Data Science and Machine Learning for Asset Management Specialization has been designed to deliver a broad and comprehensive introduction to modern methods in Investment Management, with a particular emphasis on the use of data science and machine learning techniques to improve investment decisions.By the end of this specialization, you will have acquired the tools required for making sound investment decisions, with an emphasis not only on the foundational theory and underlying concepts, but also on practical applications and implementation. Instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language through a series of dedicated lab sessions.[10.6, 17.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Python and Machine Learning for Asset ManagementEDHEC Business SchoolAdvanced 13,6 2,6 This course will enable you mastering machine-learning approaches in the area of investment management. It has been designed by two thought leaders in their field, Lionel Martellini from EDHEC-Risk Institute and John Mulvey from Princeton University. Starting from the basics, they will help you build practical skills to understand data science so you can make the best portfolio decisions.\n\nThe course will start with an introduction to the fundamentals of machine learning, followed by an in-depth discussion of the application of these techniques to portfolio management decisions, including the design of more robust factor models, the construction of portfolios with improved diversification benefits, and the implementation of more efficient risk management models. \n\nWe have designed a 3-step learning process: first, we will introduce a meaningful investment problem and see how this problem can be addressed using statistical techniques. Then, we will see how this new insight from Machine learning can complete and improve the relevance of the analysis.\n\nYou will have the opportunity to capitalize on videos and recommended readings to level up your financial expertise, and to use the quizzes and Jupiter notebooks to ensure grasp of concept.\n\nAt the end of this course, you will master the various machine learning techniques in investment management.Asset Allocation; Machine Learning; Peterson'S Algorithm; Portfolio Construction; Economic Data; Unsupervised Learning; Mathematical Finance; Feature Selection; Cross-Validation (Statistics); RecessionInvestment Management with Python and Machine Learning3 The Data Science and Machine Learning for Asset Management Specialization has been designed to deliver a broad and comprehensive introduction to modern methods in Investment Management, with a particular emphasis on the use of data science and machine learning techniques to improve investment decisions.By the end of this specialization, you will have acquired the tools required for making sound investment decisions, with an emphasis not only on the foundational theory and underlying concepts, but also on practical applications and implementation. Instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language through a series of dedicated lab sessions.[8.8, 17.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Python and Machine-Learning for Asset Management with Alternative Data SetsEDHEC Business SchoolAdvanced 8,9 4,3 Over-utilization of market and accounting data over the last few decades has led to portfolio crowding, mediocre performance and systemic risks, incentivizing financial institutions which are looking for an edge to quickly adopt alternative data as a substitute to traditional data. This course introduces the core concepts around alternative data, the most recent research in this area, as well as practical portfolio examples and actual applications. The approach of this course is somewhat unique because while the theory covered is still a main component, practical lab sessions and examples of working with alternative datasets are also key. This course is fo you if you are aiming at carreers prospects as a data scientist in financial markets, are looking to enhance your analytics skillsets to the financial markets, or if you are interested in cutting-edge technology and research as  they apply to big data. The required background is: Python programming, Investment theory , and Statistics. This course will enable you to learn new data and research techniques applied to the financial markets while strengthening data science and python skills.Python Programming; Investment; Text Mining; Mathematical Finance; Prior Probability; Financial Networks; Algorithmic Trading; Tf Idf; Text Corpus; Financial EngineeringInvestment Management with Python and Machine Learning4 The Data Science and Machine Learning for Asset Management Specialization has been designed to deliver a broad and comprehensive introduction to modern methods in Investment Management, with a particular emphasis on the use of data science and machine learning techniques to improve investment decisions.By the end of this specialization, you will have acquired the tools required for making sound investment decisions, with an emphasis not only on the foundational theory and underlying concepts, but also on practical applications and implementation. Instead of merely explaining the science, we help you build on that foundation in a practical manner, with an emphasis on the hands-on implementation of those ideas in the Python programming language through a series of dedicated lab sessions.[5.1, 11.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Fundamentals of Data Warehousing LearnQuest Intermediate 4,2 2,8 Welcome to Fundamentals of Data Warehousing, the third course of the Key Technologies of Data Analytics specialization. By enrolling in this course, you are taking the next step in your career in data analytics. This course is the third of a series that aims to prepare you for a role working in data analytics. In this course, you will be introduced to many of the core concepts of data warehousing. You will learn about the primary components of data warehousing. We’ll go through the common data warehousing architectures. The hands-on material offers to add storage to your cloud environment and configure a database. This course covers a wide variety of topics that are critical for understanding data warehousing and are designed to give you an introduction and overview as you begin to build relevant knowledge and skills.Data Warehousing; Multitier Architecture; Architecture; Metadata; Non-Volatile Memory; Extract, Transform, Load; Databases; Data Analysis; Data Structures; SQLKey Technologies in Data Analytics3 This specialization aims to prepare you for a role working in data analytics. The first course is Fundamentals of Data Analysis. You’ll be introduced to core concepts and you’ll learn about the tools and skills required to conduct data analysis.\n\nThe second course, Fundamentals of Cloud Computing, will introduce you to core concepts of cloud computing and the primary deployment and service models. The hands on material offers the opportunity to review and configure a cloud account.\n\nIn Fundamentals of Data Warehousing, you will learn core concepts of data warehousing. You will learn about the primary components and architectures of data warehousing. The hands on material offers the opportunity to review and configure cloud storage options.\n\nIn Fundamentals of Big Data, you will be introduced to concepts, systems and life cycles of big data. The hands on material offers you the opportunity to load data into your cloud account.[2.3, 5.5] None English business business-essentials
L'impact investing : comprendre les fondamentauxESSEC Business SchoolBeginner 9,5 4,6 Qu’est-ce que l’impact investing ? Quelles entreprises l’impact investing a-t-il vocation à financer ? Qui sont les financeurs « à impact » ? Peut-on en dresser une typologie ? Quelles solutions de financement proposent-ils ? Quel sont les ingrédients d’un écosystème favorable à l’impact investing, au nord comme au sud ? \nVoici les questions auxquelles ce 1er  MOOC de notre série « L’impact investing, la finance qui change le monde » cherche à apporter des réponses. \n\nCe 1er MOOC, Comprendre les fondamentaux, est incontournable pour ceux d’entre vous qui découvrent ces notions, mais il sera aussi très utile à tous ceux qui n’ont pas de connaissances structurées sur le sujet.    \n\nDans le 1er module, nous nous intéresserons aux entreprises cibles de l’impact investing, les entreprises sociales,  dont nous chercherons à appréhender les contours, puis nous poserons une définition de l’impact investing. Dans le 2ème module, nous nous pencherons sur les acteurs de l’impact investing côté investisseurs et en dresserons un panorama, en intégrant la question des outils de financement disponibles. Puis, dans le 3ème module,  nous nous poserons la question du rôle des politiques publiques et du cadre réglementaire dans le développement de l’impact investing, en faisant un zoom sur la Grande-Bretagne, pays le plus avancé en la matière, et sur la France. Enfin, le 4ème module nous permettra de nous intéresser à l’écosystème de l’impact investing dans les pays du Sud, en cherchant à en cerner les spécificités, tant au plan de l’entrepreneuriat que du rôle joué par les acteurs traditionnels de l’aide au développement.\n\nA la fin de ce MOOC, vous pourrez :\n•\tDécrire ce qu’est l’impact investing, ses acteurs et son écosystème, au Nord comme au Sud\n•\tFaire une veille active sur les évolutions du secteur\n•\tDialoguer avec les acteurs de l’impact investing en comprenant les enjeux des différents acteurs \n•\tParticiper à la promotion de l’impact investing\n\nAvant de commencer, rendez-vous dans le "Coin Networking" du Forum pour vous présenter à la communauté d'apprenants et à l'équipe du MOOC! Lien vers le Forum ici : goo.gl/4ZdvwCFinance; Impact Investing; Corporate Bond; Bonds (Finance); Sustainability; Social Impact Bond; Investment; Gustave Le BonL'impact investing, la finance qui change le monde1 Il est plus que jamais nécessaire de réconcilier la finance et la société au travers de nouvelles pratiques. En finançant les entreprises sociales via l’impact investing, la finance a un potentiel réel de transformation de la société.\n\nCe que nous vous proposons avec cette série de 3 MOOCs ? Acquérir les outils financiers pour changer le monde !\n\n1er MOOC, Comprendre les fondamentaux :éléments de définition et de contexte, acteurs et écosystèmes favorables au développement de l’impact investing au Nord comme au Sud\n\n2ème MOOC,Etre acteur de l’impact investing : stratégies, outils et bonnes pratiques pour développer des fonds d’impact investing ou lever des fonds dans l’impact investing\n\n3ème MOOC, Innover au cœur de l’impact investing : pratiques les plus innovantes au Nord comme au Sud pour faire changer d’échelle l’impact investing et l’innovation sociale\n\nEnfin, le capstone project, Financer un projet à impact social, pour mettre en oeuvre vos acquis\n\nA la fin de cette spécialisation, vous pourrez :\n\n-Si vous êtes financeur, développer des fonds d’impact investing\n\n-Si vous êtes entrepreneur social, lever des fonds dans l’impact investing\n\n-Si vous êtes consultant, accompagner les levées de fonds des entrepreneurs sociaux\n\n-Si vous êtes acteur public, développer l’innovation sociale sur votre périmètre en favorisant l’impact investing\n\nBon voyage au coeur de ce sujet passionnant ![6.0, 11.8] None French business entrepreneurship
L'impact investing : être acteur ESSEC Business SchoolBeginner 7,8 4,6 Comment fonctionne un fonds d’impact investing ? Qu’est-ce qu’une thèse d’investissement ? Comment préparer sa levée de fonds ? Quels investisseurs cibler, pour financer quoi, avec quels instruments financiers ? Quels sont les principaux éléments de l’analyse financière et sociale de l’entreprise ? Comment construire une relation partenariale financeur / financé satisfaisante ?\nVoici les questions auxquelles ce 2ème MOOC de notre série « L’impact investing, la finance qui change le monde » cherche à apporter des réponses. \n\nCe 2ème MOOC est incontournable pour ceux d’entre vous qui veulent être des acteurs de l’impact investing, que ce soit en étant du côté des financeurs, du côté des entrepreneurs sociaux,  ou bien encore de ceux, incubateurs par exemple, qui sont en position d’intermédiaires entre ces deux piliers de l’impact investing.    \n\nDans le 1er module, nous nous nous placerons du côté des investisseurs : qui sont-ils, quelles sont leurs attentes vis-à-vis des entrepreneurs qui les sollicitent ? Puis dans le module 2 nous passerons du côté des entrepreneurs sociaux : comment préparer une levée de fonds ? Quelles questions faut-il se poser ? Dans le module 3, nous nous pencherons sur les 4 principaux documents financiers et les indicateurs d’impact social dont doit disposer l’entrepreneur social. Enfin, nous évoquerons dans le module 4 la relation partenariale financeur / financé. \n\nA la fin de ce MOOC, vous pourrez :\n•\tSi vous êtes financeur, développer des fonds d’impact investing \n•\tSi vous êtes entrepreneur social, lever des fonds dans l’impact investing\n•\tSi vous êtes consultant, accompagner les levées de fonds des entrepreneurs sociaux\n•\tQuelle que soit votre fonction dans l’écosystème, contribuer à mettre en place de réels partenariats entre financeurs et financés\n\nAvant de commencer, rendez-vous dans le "Coin Networking" du Forum pour vous présenter à la communauté d'apprenants et à l'équipe du MOOC! Lien vers le Forum ici : goo.gl/PXr8SIEntrepreneurship; Partnership; Finance; Project; Impact Investing; Cooperation; Forts; Investment; Joie De VivreL'impact investing, la finance qui change le monde2 Il est plus que jamais nécessaire de réconcilier la finance et la société au travers de nouvelles pratiques. En finançant les entreprises sociales via l’impact investing, la finance a un potentiel réel de transformation de la société.\n\nCe que nous vous proposons avec cette série de 3 MOOCs ? Acquérir les outils financiers pour changer le monde !\n\n1er MOOC, Comprendre les fondamentaux :éléments de définition et de contexte, acteurs et écosystèmes favorables au développement de l’impact investing au Nord comme au Sud\n\n2ème MOOC,Etre acteur de l’impact investing : stratégies, outils et bonnes pratiques pour développer des fonds d’impact investing ou lever des fonds dans l’impact investing\n\n3ème MOOC, Innover au cœur de l’impact investing : pratiques les plus innovantes au Nord comme au Sud pour faire changer d’échelle l’impact investing et l’innovation sociale\n\nEnfin, le capstone project, Financer un projet à impact social, pour mettre en oeuvre vos acquis\n\nA la fin de cette spécialisation, vous pourrez :\n\n-Si vous êtes financeur, développer des fonds d’impact investing\n\n-Si vous êtes entrepreneur social, lever des fonds dans l’impact investing\n\n-Si vous êtes consultant, accompagner les levées de fonds des entrepreneurs sociaux\n\n-Si vous êtes acteur public, développer l’innovation sociale sur votre périmètre en favorisant l’impact investing\n\nBon voyage au coeur de ce sujet passionnant ![3.9, 9.8] None French business entrepreneurship
L'impact investing : innover ESSEC Business SchoolBeginner 6,8 4,6 Quelles sont les grandes innovations récentes et à venir en matière de financement des entreprises sociales, des entreprises qui veulent changer le monde ? Comment stimuler et accélérer l’innovation sociale, comment permettre et favoriser le changement d’échelle de l’impact investing qui reste encore très, trop marginal ? Il est en hausse de 20% par an mais il ne représente encore que 2,2% du montant total des investissements financiers dans le monde dont le total est de 45 trillions de $, 45 000 milliards de dollars, selon le rapport de JP Morgan et du Global Impact Investment Network de mai 2014.\n\nDans le 1er module, nous nous intéresserons au développement et au perfectionnement des outils existants et à l'un des nouveaux outils de financement, le financement participatif ou crowdfunding. Dans le 2ème module, nous traiterons du Collective Impact et des Social Impact Bonds et dans le 3ème nous nous intéresserons aux pistes pour développer l’épargne et l’investissement solidaire dans les pays développés et tout particulièrement en France et en Europe. Enfin, nous verrons dans le 4ème module quels sont les leviers d’innovation les plus pertinents, les projets et les dynamiques les plus remarquables de l’impact investing dans le contexte des pays du Sud avec un focus sur l’Afrique.  \n \nA la fin de ce MOOC, vous pourrez :\n•\tFaire une veille active sur les innovations du secteur\n•\tSi vous êtes entrepreneur social ou accompagnant, mobiliser à bon escient les instruments financiers innovants\n•\tSi vous êtes financeur, contribuer à la mise en place d’innovations financières et à leur déploiement\n•\tSi vous êtes acteur public, développer l’innovation sociale sur votre périmètre en favorisant l’impact investing\n\nAvant de commencer, rendez-vous dans le "Coin Networking" du Forum pour vous présenter à la communauté d'apprenants et à l'équipe du MOOC! Lien vers le Forum ici : goo.gl/vHPWA9Impact Investing; Finance; Project; Portfolio (Finance); Cut, Copy, And Paste; Investment; Gustave Le Bon; Joie De VivreL'impact investing, la finance qui change le monde3 Il est plus que jamais nécessaire de réconcilier la finance et la société au travers de nouvelles pratiques. En finançant les entreprises sociales via l’impact investing, la finance a un potentiel réel de transformation de la société.\n\nCe que nous vous proposons avec cette série de 3 MOOCs ? Acquérir les outils financiers pour changer le monde !\n\n1er MOOC, Comprendre les fondamentaux :éléments de définition et de contexte, acteurs et écosystèmes favorables au développement de l’impact investing au Nord comme au Sud\n\n2ème MOOC,Etre acteur de l’impact investing : stratégies, outils et bonnes pratiques pour développer des fonds d’impact investing ou lever des fonds dans l’impact investing\n\n3ème MOOC, Innover au cœur de l’impact investing : pratiques les plus innovantes au Nord comme au Sud pour faire changer d’échelle l’impact investing et l’innovation sociale\n\nEnfin, le capstone project, Financer un projet à impact social, pour mettre en oeuvre vos acquis\n\nA la fin de cette spécialisation, vous pourrez :\n\n-Si vous êtes financeur, développer des fonds d’impact investing\n\n-Si vous êtes entrepreneur social, lever des fonds dans l’impact investing\n\n-Si vous êtes consultant, accompagner les levées de fonds des entrepreneurs sociaux\n\n-Si vous êtes acteur public, développer l’innovation sociale sur votre périmètre en favorisant l’impact investing\n\nBon voyage au coeur de ce sujet passionnant ![2.5, 9.3] None French business entrepreneurship
Financer un projet à impact social ESSEC Business SchoolIntermediate 10 4,4 Félicitations pour votre implication dans ce parcours sur l'impact investing !\n\nVous voilà arrivé à la dernière phase de ce parcours, celle du "capstone project", et prêts à changer le monde grâce au levier que constitue l'impact investing !\n\nNous avons choisi de vous faire travailler sur le financement d'un projet de développement d'une entreprise sociale, en 5 étapes :\n- choisir une entreprise sociale et imaginer son projet de développement\n- identifier le besoin de financement du projet\n- identifier le ou les financeurs adaptés au besoin de financement\n- élaborer un pitch à l'attention d'un comité d'investissement\n- analyser l'opportunité d'utiliser le mécansime du contrat à impact social\n\nN'hésitez pas à visionner de nouveau les vidéos de cours des épisodes 1 et 2 du MOOC "Impact investing : être acteur" et de l'épisode 2 du MOOC "Impact investing : innover" qui sont au cœur de ces sujets, nous les avons mises à votre disposition, ainsi que les scripts, dans les étapes concernées.\nNous avons mis également à votre disposition certaines vidéos du MOOC Changer le monde : passons à l'action, qui donne la méthodologie d'élaboration d'un business plan social.\n\nBon travail,\nThierry Sibieude\n\nN'hésitez pas à utiliser le forum pour nous solliciter !\n\nBon courage,\nBien à vous,\nL'équipe pédagogiqueImpact Investing; Gustave Le Bon; Joie De VivreL'impact investing, la finance qui change le monde4 Il est plus que jamais nécessaire de réconcilier la finance et la société au travers de nouvelles pratiques. En finançant les entreprises sociales via l’impact investing, la finance a un potentiel réel de transformation de la société.\n\nCe que nous vous proposons avec cette série de 3 MOOCs ? Acquérir les outils financiers pour changer le monde !\n\n1er MOOC, Comprendre les fondamentaux :éléments de définition et de contexte, acteurs et écosystèmes favorables au développement de l’impact investing au Nord comme au Sud\n\n2ème MOOC,Etre acteur de l’impact investing : stratégies, outils et bonnes pratiques pour développer des fonds d’impact investing ou lever des fonds dans l’impact investing\n\n3ème MOOC, Innover au cœur de l’impact investing : pratiques les plus innovantes au Nord comme au Sud pour faire changer d’échelle l’impact investing et l’innovation sociale\n\nEnfin, le capstone project, Financer un projet à impact social, pour mettre en oeuvre vos acquis\n\nA la fin de cette spécialisation, vous pourrez :\n\n-Si vous êtes financeur, développer des fonds d’impact investing\n\n-Si vous êtes entrepreneur social, lever des fonds dans l’impact investing\n\n-Si vous êtes consultant, accompagner les levées de fonds des entrepreneurs sociaux\n\n-Si vous êtes acteur public, développer l’innovation sociale sur votre périmètre en favorisant l’impact investing\n\nBon voyage au coeur de ce sujet passionnant ![6.4, 12.2] None French business entrepreneurship
Leadership and organizational behavior Tecnológico de MonterreyAdvanced 8,9 Not Calibrated Leadership is everywhere. It is involved in nearly every social action, in some form. Many people who have the potential to be leaders do not realize it. Many who become leaders do not know how to manage those responsibilities.\n\nGreat leaders can inspire change; bad leaders can cripple their followers with stress and frustration. What differentiates these two is a clear vision, an effective plan, and knowledge of how people work.\n\nIn this class, you will learn the foundations of psychology at work, so that you can better understand others and guide them to shared goals. Along the way, you will answer these questions:\n\nWhy do you want to be a leader?\n\nWhat kind of leader can you be?\n\nHow can you persuade and influence people?\n\nHow can you motivate and inspire people?\n\nWhether you are a formal or informal leader.Leadership; Organizational Behavior; Behavior; Negotiation; Job Performance; Stress; Job Satisfaction; Persuasion; Emotional Labor; Job AttitudeLeadership and Critical Thinking 1 This Specialized Program is aimed at leaders who are interested in consolidating their leadership and critical thinking skills within an organization, positively impacting organizational behavior and human flourishing.\n\nThrough 3 courses, develop your motivation and negotiation skills. Discover the elements of the leadership model oriented to human flourishing to develop leaders who achieve better results and analyze events with intellectual rigor.[5.4, 11.2] None English business leadership-and-management
Critical thinking: reasoned decision making Tecnológico de MonterreyAdvanced 8,7 Not Calibrated Making decisions in today's world, a world increasing in complexity, with broad changes and uncertainty, creates the need of approaches that allow us to discern the real problems and the causes that create them. Identifying these problems, in most cases, requires challenging the assumptions on which we base our judgments, regarding the world and its realities.\n\nCritical thinking could be defined, as "that way of thinking - on any subject, content or problem - in which the thinker improves the quality of his thinking by seizing the inherent structures of the act of thinking and by subjecting them to intellectual standards". Critical thinking helps making decisions within a company, selecting the best action for the organization.\n\nIn this course of critical thinking the students will learn the tendencies, approximations and assumptions on which their reflections are based, and the conditions and the outcomes derived from their ways of thinking. This reflective thought is the active, careful and persistent examination of all beliefs in the light of the fundamentals that support them and their conclusions.\n\nThe reasoned decisions that the world requires, occur in many different areas, especially in business decisions, related to strategies, in the solution of problems in organizations, in the solution of social problems and in corporations’ social and ethical responsibility. In this online course the approaches will be oriented to analyze the critical thinking required in these areas.Reason; Thought; Decision Making; Critical Thinking; Logic; Leadership; Omission Bias; Negotiation; Knowledge Building; VirtueLeadership and Critical Thinking 2 This Specialized Program is aimed at leaders who are interested in consolidating their leadership and critical thinking skills within an organization, positively impacting organizational behavior and human flourishing.\n\nThrough 3 courses, develop your motivation and negotiation skills. Discover the elements of the leadership model oriented to human flourishing to develop leaders who achieve better results and analyze events with intellectual rigor.[4.6, 11.2] None English business leadership-and-management
Leadership focused on Human Flourishing Tecnológico de MonterreyIntermediate 8,7 Not Calibrated It describes the elements of the Leadership model oriented towards human flourishing, in order to develop leaders who achieve better results.\n\nWe are facing a world leadership crisis, due to (among other factors) the volatile, uncertain, complex, and ambiguous context we are living in.\n\nThe world needs self-aware leaders who are also aware of their environment, immersed in a permanent learning process, who are committed, resilient, with a positive vision of the present and the future, who find meaning in their life mission, and who flourish by contributing to the flourishing of others.\n\nThis course will bring the necessary tools to develop a human-flourishing-oriented-leadership.Leadership; Eudaimonia; Positive Psychology; Self-Help; Flourishing; Optimism; Resilience; Social Intelligence; Demand; EvaluationLeadership and Critical Thinking 3 This Specialized Program is aimed at leaders who are interested in consolidating their leadership and critical thinking skills within an organization, positively impacting organizational behavior and human flourishing.\n\nThrough 3 courses, develop your motivation and negotiation skills. Discover the elements of the leadership model oriented to human flourishing to develop leaders who achieve better results and analyze events with intellectual rigor.[4.6, 11.2] None English business leadership-and-management
Effective Communication for Today’s Leader Tecnológico de MonterreyAdvanced 8,7 Not Calibrated Interpersonal communication is one of the most important management skills: everyday we relate with our bosses, collaborators, customers and colleagues.\n\nBeing a good communicator is synonym to being a good leader.\n\nInterpersonal and group communication helps us to create better business environments, and therefore, to have better results.Communication; Leadership; Assertiveness; Negotiation; Interpersonal Communication; Human Communication; Emotional Intelligence; Interpersonal Relationships; Message; ModelingLeadership and Negotiation Skills1 This Specialized Program is aimed at leaders who are interested in consolidating their negotiation and communication skills, applying communication techniques that improve relationships and favor cooperation between the parties involved.\n\nThrough 3 courses, develop your skills to analyze the “social” perspective of a negotiation and its impact on successful agreements, identify and develop the most important communication skills: assertiveness and empathy, and learn the different styles and strategies of negotiation based on the expected results and their impact on the relationship between the parties involved.[4.6, 11.2] None English business leadership-and-management
Negotiation Skills and Effective CommunicationTecnológico de MonterreyAdvanced 8,7 Not Calibrated We start making negotiations as soon as our day begins, through all our interactions, either work, social, or family-related. But have you ever wondered how efficiently you negotiate, and whether you could be better at it? This is a straightforward opportunity to put into practice all the knowledge you have acquired, and to confirm that the negotiation process is dynamic and can always be improved.\n\nThe course integrates the most recent advances in the development of negotiation skills, based on modern life complexities, in a simple and direct way.\n\nWe start out with the structure of effective communication in a negotiation, with the intention of identifying our opportunity areas, and improving them through active learning mechanisms.\n\nAnd what can we say about the role emotions play in a negotiation process? It is necessary to acknowledge , manage, and take advantage of them by using emotional intelligence mechanisms.\n\nNegotiation, by definition, implies the relationship between two or more parties who eventually express opposing interests and demand skills for problem-solving. In this course you will learn to identify and manage its irreversible consequences in advance.Communication; Negotiation; Emotional Intelligence; Anchoring; Human Communication; Critical Thinking; Self-Control; Value Proposition; Effective Method; Conflict ResolutionLeadership and Negotiation Skills2 This Specialized Program is aimed at leaders who are interested in consolidating their negotiation and communication skills, applying communication techniques that improve relationships and favor cooperation between the parties involved.\n\nThrough 3 courses, develop your skills to analyze the “social” perspective of a negotiation and its impact on successful agreements, identify and develop the most important communication skills: assertiveness and empathy, and learn the different styles and strategies of negotiation based on the expected results and their impact on the relationship between the parties involved.[4.6, 11.2] None English business leadership-and-management
Negotiation Strategies and Styles Tecnológico de MonterreyIntermediate 8,7 Not Calibrated The dilemma of the negotiator is a phenomenon that is derived from the tension that arises when, in the light of a specific situation, the optimum negotiation strategy must be discerned. The term was made popular by Professors David Lax and James Sebenius, of the Harvard Business School, to exemplify the dilemma between cooperating and competing in a negotiation.\n\nIn this course, we first analyze the structure of the Dual Matrix that brings forth the five negotiation strategies, identifying the strengths and weaknesses of each, and the situations in which they work out best.\n\nWe study the behaviours that lead to each strategy in order to reflect about our negotiation profile, which has historically driven us to use a preferential strategy, but which is not necessarily yielding the results expected.\n\nThe participant will develop competences for strategic decision making, which will enable him to achieve the greatest benefit from a negotiation, in terms of creation of value and satisfaction between the parties involved.Negotiation; MarketingLeadership and Negotiation Skills3 This Specialized Program is aimed at leaders who are interested in consolidating their negotiation and communication skills, applying communication techniques that improve relationships and favor cooperation between the parties involved.\n\nThrough 3 courses, develop your skills to analyze the “social” perspective of a negotiation and its impact on successful agreements, identify and develop the most important communication skills: assertiveness and empathy, and learn the different styles and strategies of negotiation based on the expected results and their impact on the relationship between the parties involved.[4.6, 11.2] None English business leadership-and-management
Self Awareness and the Effective Leader Rice University Beginner 7,5 4,7 Part of being an effective leader is learning how to play to your strengths and overcome characteristics that don't lend to good leadership practices. During the course, you will examine your own strengths and learn ways to use them in a leadership role. Learn to manage stress and solve problems creatively. Throughout the course, you will also build a tool kit of useful techniques that you can begin using right away in your engineering career.\n\nThis course is designed for engineers who are interested in and have the desire to advance into leadership and management roles. You don't need any leadership experience to do well in this course. We ask you to reflect on your personal experiences pretty often,, so some work experience will help you in that aspect, but we hope that most of what you learn here will be applicable to many areas of your life.Leadership; Leadership and Management; Self-Awareness; Leadership Development; Stress Management; Stress; Self-Assessment; Problem Solving; Leadership Style; Time ManagementLeadership Development for Engineers1 Engineers wanting to advance their careers must be able to lead teams effectively.\n\nThis Specialization is designed for professional engineers who are interested in advancing into leadership and management roles. You’ll develop awareness of your own strengths and weaknesses as a leader, and you’ll learn to leverage your strengths and control for your weaknesses when you’re placed in charge of a team or project. You’ll also learn to manage relationships with your team members and colleagues through proven coaching, mentoring, and conflict resolution techniques, and you’ll master goal-setting and planning methods designed to set you and your team up for success. Finally, you’ll learn how to set up a creative environment for your team, and how to motivate each team member to reach his or her potential.[2.2, 10.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Relationship Management Rice University Beginner 6 4,8 To be a successful engineer, you must work and play well with others. This course focuses on developing the skills you will need to build and sustain professional relationships and networks. Learn to coach and mentor others, manage conflict and build power and influence in the workplace.Leadership and Management; Customer Relationship Management; Communication; Leadership; Business Relationship Management; Interpersonal Conflict; Counseling; Customer Service; Active Listening; Project ManagementLeadership Development for Engineers2 Engineers wanting to advance their careers must be able to lead teams effectively.\n\nThis Specialization is designed for professional engineers who are interested in advancing into leadership and management roles. You’ll develop awareness of your own strengths and weaknesses as a leader, and you’ll learn to leverage your strengths and control for your weaknesses when you’re placed in charge of a team or project. You’ll also learn to manage relationships with your team members and colleagues through proven coaching, mentoring, and conflict resolution techniques, and you’ll master goal-setting and planning methods designed to set you and your team up for success. Finally, you’ll learn how to set up a creative environment for your team, and how to motivate each team member to reach his or her potential.[1.8, 8.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Personal Leadership Development Planning and Leading High Performing TeamsRice University Beginner 5,7 4,7 An actionable leadership improvement plan enables you to leverage strengths and close the gaps on weaknesses. In this course, you will build your own plan that you can put into practice immediately and realize goals within the next two years. It lays the foundation for an evergreen process of selection and prioritization of skills, and action planning for sustained leadership development.Leadership; Leadership Development; Personal Advertisement; Smart Criteria; Competence (Human Resources); Performance; Self-Assessment; Delegation; Motivation; Project TeamLeadership Development for Engineers3 Engineers wanting to advance their careers must be able to lead teams effectively.\n\nThis Specialization is designed for professional engineers who are interested in advancing into leadership and management roles. You’ll develop awareness of your own strengths and weaknesses as a leader, and you’ll learn to leverage your strengths and control for your weaknesses when you’re placed in charge of a team or project. You’ll also learn to manage relationships with your team members and colleagues through proven coaching, mentoring, and conflict resolution techniques, and you’ll master goal-setting and planning methods designed to set you and your team up for success. Finally, you’ll learn how to set up a creative environment for your team, and how to motivate each team member to reach his or her potential.[1.4, 7.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Communication and Leadership during a Public Health CrisisThe State University of New YorkBeginner 6,9 5 As the world changes dramatically around us, leadership skills are necessary to help keep the population safe and healthy.\n\nThis course emphasizes why it is important to build leadership skills in public health positions and work with diverse teams while immersed in a crisis. The course is designed to help develop effective communication skills necessary to lead a team through conflict and crisis, and build strategies to reach a common goal.Emergency; Public Health; Crisis Communication; Crisis; Medical Emergency; Public Health Nursing; Emergency Department; Medical Officer Of Health; Preparedness; Public Health LawLeadership for Public Health Crises1 Leadership for Public Health Crises will enable current and prospective managers, directors, unit heads, and elected officials to effectively lead their organizational response to profound health-related emergencies and to build leadership capacity across multiple sectors, agencies, organizations, and divisions. This series of courses prepares graduate students (in, e.g., public administration, public health, social work, business, homeland security, education, and related fields) and practitioners in a range of roles in this broader arena who seek to attain or advance in leadership roles. The courses focus on foundational competencies required to confidently and competently lead in preparation for and response to far-reaching health-related crises, including communication, cross-agency collaboration, organizational contingency planning, and data analysis, especially as these relate to civilian sectors.[3.5, 9.3] None English business leadership-and-management
Disaster, Crisis, and Emergency Preparedness CommunicationThe State University of New YorkIntermediate 4,8 5 This course will introduce you to basic concepts of emergency management, planning, and crisis risk communication. You will understand the definitions of and operational challenges associated with disasters and public health emergencies. You will identify important components of risk communication, and you will identify and evaluate the ways social characteristics shape vulnerabilities to crises and health outcomes.  In completing this course, you will begin to learn about the nature of different kinds of extreme events and the disruptions they can cause for communities affected by them. You will learn about how to approach the planning process. You will also explore the ways extreme events can be felt differently by different members within our communities. Finally, you will go over important considerations in crafting messages about risks. As you go through the course, you will apply your knowledge of these principles in assignments which ask you to consider how you would approach the crisis risk communication planning process for your organization or community.Emergency Management; Crisis Management; Emergency; Operational Risk Management; Crisis Communication; Communication; Crisis; Disaster; PreparednessLeadership for Public Health Crises2 Leadership for Public Health Crises will enable current and prospective managers, directors, unit heads, and elected officials to effectively lead their organizational response to profound health-related emergencies and to build leadership capacity across multiple sectors, agencies, organizations, and divisions. This series of courses prepares graduate students (in, e.g., public administration, public health, social work, business, homeland security, education, and related fields) and practitioners in a range of roles in this broader arena who seek to attain or advance in leadership roles. The courses focus on foundational competencies required to confidently and competently lead in preparation for and response to far-reaching health-related crises, including communication, cross-agency collaboration, organizational contingency planning, and data analysis, especially as these relate to civilian sectors.[2.0, 6.6] None English business leadership-and-management
Connect with Diverse Audiences during a Public Health CrisisThe State University of New YorkBeginner 9,1 5 Public health communicators have a duty to communicate health information with integrity, accuracy, and clarity. For messaging to be most effective, public health communicators must help their audiences draw meaningful connections with the information being shared, and connect with them in ways that foster trust and credibility.\n\nThis course emphasizes how public health communicators can segment their audiences into smaller groups, thereby allowing them to tailor messages to each group's unique needs. You will explore how public health communicators recognize and overcome underlying biases, assumptions, and stereotypes to create messaging that is rooted in empathy, as well as leverage persuasive communication strategies to frame and deliver messages in ways that appeal to audiences’ core values. You will learn to approach media interviews with confidence, adjust your communication strategy in the moment, and center your focus on your audiences and their needs.Audience; Risk; Lived Experience; Curse Of Knowledge; I-Message; Media & Citizenship; Interview; Credibility; Message; Target AudienceLeadership for Public Health Crises3 Leadership for Public Health Crises will enable current and prospective managers, directors, unit heads, and elected officials to effectively lead their organizational response to profound health-related emergencies and to build leadership capacity across multiple sectors, agencies, organizations, and divisions. This series of courses prepares graduate students (in, e.g., public administration, public health, social work, business, homeland security, education, and related fields) and practitioners in a range of roles in this broader arena who seek to attain or advance in leadership roles. The courses focus on foundational competencies required to confidently and competently lead in preparation for and response to far-reaching health-related crises, including communication, cross-agency collaboration, organizational contingency planning, and data analysis, especially as these relate to civilian sectors.[5.6, 11.2] None English business leadership-and-management
Entrepreneurial Mindset Tecnológico de MonterreyAdvanced 8,7 Not Calibrated In a volatile, uncertain, complex, hyperconnected and ambiguous world, business and innovation cycles are shrinking like never before. The life cycle of companies has been reduced to less than a third in the last 30 years.\n\nThe democratization of innovation has opened infinite possibilities for many people, companies and regions around the world. In particular, entrepreneurs and startups are taking advantage of the opportunities generated by the transformation that is taking place.\n\nIn this online course, you will understand how you can begin to develop these innovative and entrepreneurial skills, and thus apply them successfully.\n\nThis online course focuses on understanding the strategies, tools and basic concepts that entrepreneurs use to undertake market innovations and scale their ventures, generating value and disruption in many markets.\n\nYou will understand:\n\n• How to validate a problem and its solution (Problem-Solution Fit)\n\n• How to validate if a product has an acceptance in a market (Product-Market Fit)\n\n• How to scale your ventures (Business Model Fit)Finance; Entrepreneurship; Project Management; Problem Solving; Project Management Professional; Marketing Strategy; Innovation; Special Education; Marketing; Personal DevelopmentLeading a Family Business 1 This specialized Program is aimed at leaders and entrepreneurs, who seek to develop strategies for transgenerational entrepreneurship and innovation.\n\nThrough three courses, you will cover the strategies and tools that entrepreneurs and startups use to develop business ideas and launch innovations that will prepare you to orchestrate the family business and Identify and apply the characteristics that will allow you to be a good business leader and an expert in making decisions about your own business.[4.6, 11.2] None English business entrepreneurship
Leadership in the Family Business Tecnológico de MonterreyAdvanced 10,9 Not Calibrated To ensure that the family business transcends and the company is sustained over time, in this course of entrepreneurship and business administration, you will have the opportunity to understand the complexity of family and business dynamics, reflect on the roles and ways of thinking of the family's leader and make a diagnosis of entrepreneurship.\n\nAll this in order for you to know the instruments and components that involve leading and orchestrating the family business: the future vision of the business family, the development of the next generations and the formation of an effective and flexible family and business government. All the knowledge acquired in this course of business administration can be applied in the family business.\n\nThe Center for Entrepreneurial Families and EGADE Business School of Tecnologico de Monterrey is the ideal institution to develop these skills, since Tec de Monterrey is #1 university in Mexico and the 6th best in Latin America according to Times Higher Education (THE) 2016.\n\nProfessors from the Entrepreneurial Families Center are highly qualified and recognized as part of the worldwide STEP project for family entrepreneurship, moreover, EGADE Business School is number 1 school in Latin America, in its MBA, according to the ranking of America Economia.Leadership; Financial Risk Modeling; Social Capital; Self-Assessment; Employment; Family; Family Therapy; Inventory; Planning; AverageLeading a Family Business 2 This specialized Program is aimed at leaders and entrepreneurs, who seek to develop strategies for transgenerational entrepreneurship and innovation.\n\nThrough three courses, you will cover the strategies and tools that entrepreneurs and startups use to develop business ideas and launch innovations that will prepare you to orchestrate the family business and Identify and apply the characteristics that will allow you to be a good business leader and an expert in making decisions about your own business.[5.8, 14.0] None English business entrepreneurship
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Fundamentals of entrepreneurship in the family businessTecnológico de MonterreyAdvanced 10,9 Not Calibrated Nowadays, family businesses are indispensable in our economy. However, it is very important to identify the tools and strategies of success that allow them to transcend in a competitive environment. For that reason, this entrepreneurship course gives you the opportunity to know and apply best practices, taking into account entrepreneurship and innovation models that will allow you to take advantage of the strengths that posseses the family business, in order to create a suitable business for next generations.\n\nIn this entrepreneurship course you will have the opportunity to know the instruments and components that involve entrepreneurship; from ideation, market validation and value proposition, to present your sales plan to attract investors (Business Pitch).\n\nThis online course delivers the knowledge and tools necessary for the success of a venture in the family business.\n\nThe Center for Entrepreneurial Families and EGADE Business School of the Tecnológico de Monterrey is the ideal institution to develop these skills, since Tecnológico de Monterrey is the number 1 university in Mexico and the 6th best in Latin America according to Times Higher Education (THE) 2016.\n\nProfessors at Center for Entrepreneurial Families are highly qualified and recognized as part of the worldwide STEP project for family entrepreneurship, and EGADE Business School is the number 1 business school in Latin America in MBA program, according to the ranking of AméricaEconomía.Self-Assessment; Project; Modeling; Innovation; Evaluation; Entrepreneurship; Family; Intrapreneurship; Entrepreneurial Orientation; Minimum Viable ProductLeading a Family Business 3 This specialized Program is aimed at leaders and entrepreneurs, who seek to develop strategies for transgenerational entrepreneurship and innovation.\n\nThrough three courses, you will cover the strategies and tools that entrepreneurs and startups use to develop business ideas and launch innovations that will prepare you to orchestrate the family business and Identify and apply the characteristics that will allow you to be a good business leader and an expert in making decisions about your own business.[5.8, 14.0] None English business entrepreneurship
Inspiring and Motivating Individuals University of MichiganBeginner 14,5 4,7 In this course, you will learn how to create a shared vision for your team and effectively communicate it to your teammates. You will also learn how to set effective goals and expectations in a way that best enables your team to attain the shared vision. Finally, you will understand the most important needs and drivers of performance across cultures, and will learn to align rewards with desired behaviors so that your teammates are motivated to attain the team’s objectives. \n\nMotivation represents a crucial challenge for contemporary organizations: A recent Gallup poll revealed that only 13% of workers worldwide exhibit high levels of engagement and motivation. We will show you why these motivation problems are not simply due to a “bad” or “unmotivated” team member. Rather, motivation is very much driven by what work conditions we create for our teammates, how we structure goals and objectives, and how we reward people for the accomplishment of those goals. This course will help you diagnose and solve motivation problems so that you can bring out the best in your people.Leadership; Leadership and Management; Motivation; Communication; Leadership Development; Employment; Employee Motivation; Team Management; Performance; Smart CriteriaLeading People and Teams 1 In this specialization, you will learn essential leadership skills, including how to inspire and motivate individuals, manage talent, influence without authority, and lead teams. In this specialization, you will not only learn from Michigan faculty. You will also learn directly from exceptional leaders including Jeff Brodsky, Global Head of HR for Morgan Stanley, and John Beilein, Head Coach of the University of Michigan Men’s Basketball Team. We will share with you our research on how to lead people and teams effectively, and work with you to apply these insights to your own teams and leadership. In every course, you will have an opportunity to apply new leadership skills by working through a series of practical leadership assignments. In addition, the capstone will enable you to work on live leadership challenges faced by senior leaders from premier Fortune 500 firms and receive their feedback on your ideas and solutions.\n\nTop students completing the Specialization will be eligible to receive one or more of the following: office hours with your faculty, one credit toward Michigan Ross’ Distinguished Leader certificate, a waived application fee to Michigan Ross graduate programs, or a LinkedIn recommendation/endorsement by Ross faculty.[8.4, 18.4] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; Spanish; MongolianEnglish business leadership-and-management
Managing Talent University of MichiganBeginner 11,6 4,4 In this course, you will learn best practices for selecting, recruiting, and onboarding talent. You will also learn about the key approaches to measuring performance and evaluating your employees. In addition, you will learn how to develop and coach your talent so that they can realize their full potential at work. Altogether, you will gain a thorough understanding of the complete cycle of managing talent and creating a robust talent pipeline for your team and organization.\n\nManaging and developing talent is one of the top 3 issues on the minds of CEOs from around the world. In fact, CEOs cite managing and developing their leadership talent as the issue that is most important to the future success of their business but that their organizations are least capable of addressing effectively. This course will provide you with the insights, frameworks and tools to effectively manage and develop talent in your teams and organizations.Leadership and Management; Talent Management; Leadership; Recruitment; Performance; Talent Management System; Coaching; Performance Management; Human Resources; RecruitingLeading People and Teams 2 In this specialization, you will learn essential leadership skills, including how to inspire and motivate individuals, manage talent, influence without authority, and lead teams. In this specialization, you will not only learn from Michigan faculty. You will also learn directly from exceptional leaders including Jeff Brodsky, Global Head of HR for Morgan Stanley, and John Beilein, Head Coach of the University of Michigan Men’s Basketball Team. We will share with you our research on how to lead people and teams effectively, and work with you to apply these insights to your own teams and leadership. In every course, you will have an opportunity to apply new leadership skills by working through a series of practical leadership assignments. In addition, the capstone will enable you to work on live leadership challenges faced by senior leaders from premier Fortune 500 firms and receive their feedback on your ideas and solutions.\n\nTop students completing the Specialization will be eligible to receive one or more of the following: office hours with your faculty, one credit toward Michigan Ross’ Distinguished Leader certificate, a waived application fee to Michigan Ross graduate programs, or a LinkedIn recommendation/endorsement by Ross faculty.[5.4, 15.1] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Influencing People University of MichiganBeginner 10,1 4,7 This course will improve your ability to influence people in situations where you cannot use formal authority. You will learn about effective ways to build, develop, and sustain a power base in your organization. You will also learn influence tactics that enable you to be more persuasive and influential in working with your superiors, peers, and even subordinates. In addition, you will learn how to build and maintain high-quality relationships to further maximize your informal power and ability to influence others. Importantly, you will distinguish between influence and manipulation and learn how to protect yourself from the unwanted influence of others.\n\nThe influence strategies you learn in this course will make you a more confident and influential leader, presenter, and decision-maker. You will more effective in pitching business ideas to your superiors, influencing customers, and building coalitions across stakeholders. This course will not only give you strategic guidance on how to develop and maintain your network for influence and power, but we will also equip you with specific tactics and strategies that are proven to work for gaining power and influencing people.Influencing; Leadership; Leadership and Management; Communication; Influencer Marketing; Marketing; Social Skills; Interpersonal Communication; Persuasion; StrategyLeading People and Teams 3 In this specialization, you will learn essential leadership skills, including how to inspire and motivate individuals, manage talent, influence without authority, and lead teams. In this specialization, you will not only learn from Michigan faculty. You will also learn directly from exceptional leaders including Jeff Brodsky, Global Head of HR for Morgan Stanley, and John Beilein, Head Coach of the University of Michigan Men’s Basketball Team. We will share with you our research on how to lead people and teams effectively, and work with you to apply these insights to your own teams and leadership. In every course, you will have an opportunity to apply new leadership skills by working through a series of practical leadership assignments. In addition, the capstone will enable you to work on live leadership challenges faced by senior leaders from premier Fortune 500 firms and receive their feedback on your ideas and solutions.\n\nTop students completing the Specialization will be eligible to receive one or more of the following: office hours with your faculty, one credit toward Michigan Ross’ Distinguished Leader certificate, a waived application fee to Michigan Ross graduate programs, or a LinkedIn recommendation/endorsement by Ross faculty.[5.6, 12.8] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-essentials
Leading Teams University of MichiganAdvanced 9,9 4,7 In this course, you will learn how to build your team, improve teamwork and collaboration, and sustain team performance through continuous learning and improvement. Specifically, you will learn best practices for composing a team and aligning individual and team goals. You will also learn how to establish roles, build structures, and manage decision making so that your team excels. This course will also help you manage critical team processes such as conflict resolution and building trust that have a profound impact on your team’s performance. You will discuss some of the best ways to harness the productive potential of teams while mitigating the risks and traps of teamwork.\n\nIn modern organization, most of work is done in teams, yet the results of teamwork are exceptionally mixed. Many teams are poorly designed and structured, fraught with dysfunctional conflict, experience coordination breakdowns and serious motivation challenges. As a result, many teams fail to realize their potential and frequently underperform even individuals working on similar tasks. After completing this course, you will acquire a set of tools and practices that enable you to effectively set up, run, evaluate, and continuously improve your team. Such insights will both make you a more effective team leader but also a standout contributor in team settings.Leadership; Leadership and Management; Team Management; Leadership Dynamics; Team Leader; Leadership Development; Team Building; Performance; Project Management; Virtual TeamLeading People and Teams 4 In this specialization, you will learn essential leadership skills, including how to inspire and motivate individuals, manage talent, influence without authority, and lead teams. In this specialization, you will not only learn from Michigan faculty. You will also learn directly from exceptional leaders including Jeff Brodsky, Global Head of HR for Morgan Stanley, and John Beilein, Head Coach of the University of Michigan Men’s Basketball Team. We will share with you our research on how to lead people and teams effectively, and work with you to apply these insights to your own teams and leadership. In every course, you will have an opportunity to apply new leadership skills by working through a series of practical leadership assignments. In addition, the capstone will enable you to work on live leadership challenges faced by senior leaders from premier Fortune 500 firms and receive their feedback on your ideas and solutions.\n\nTop students completing the Specialization will be eligible to receive one or more of the following: office hours with your faculty, one credit toward Michigan Ross’ Distinguished Leader certificate, a waived application fee to Michigan Ross graduate programs, or a LinkedIn recommendation/endorsement by Ross faculty.[3.9, 13.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Leading People and Teams Capstone University of MichiganBeginner 2,4 4,5 Interviews in organizations constitute a cornerstone of talent selection and promotion practices. One of the key goals of the interview process is to understand how you would approach a variety of leadership challenges at work, given your knowledge, expertise, and prior work experience. Within the context of this interview, your primary objective for the capstone assignment is to use content from the specialization to demonstrate your knowledge of key leadership skills.\n\nThe benefits of incorporating the specialization content into your interview responses extend well beyond the Leading People and Teams Specialization. Thinking about your past work experiences using the concepts, tools, and frameworks you learned in the specialization will enable you to reflect more deeply on your past actions and their outcomes. \n\nFurthermore, we selected questions for the mock interview from actual job interviews. In other words, in your future interviews, it is likely you will be asked similar questions. Thus, by working through the capstone, you will be investing in your own interview preparation and increasing the likelihood of performing well in your future interviews.Leadership; Leadership and Management; Audit; News; Human Learning; Presentation; Influencing; Project Management; At-Will Employment; StaffingLeading People and Teams 5 In this specialization, you will learn essential leadership skills, including how to inspire and motivate individuals, manage talent, influence without authority, and lead teams. In this specialization, you will not only learn from Michigan faculty. You will also learn directly from exceptional leaders including Jeff Brodsky, Global Head of HR for Morgan Stanley, and John Beilein, Head Coach of the University of Michigan Men’s Basketball Team. We will share with you our research on how to lead people and teams effectively, and work with you to apply these insights to your own teams and leadership. In every course, you will have an opportunity to apply new leadership skills by working through a series of practical leadership assignments. In addition, the capstone will enable you to work on live leadership challenges faced by senior leaders from premier Fortune 500 firms and receive their feedback on your ideas and solutions.\n\nTop students completing the Specialization will be eligible to receive one or more of the following: office hours with your faculty, one credit toward Michigan Ross’ Distinguished Leader certificate, a waived application fee to Michigan Ross graduate programs, or a LinkedIn recommendation/endorsement by Ross faculty.[1.0, 3.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Urdu; Russian; SpanishEnglish business leadership-and-management
Developing a Systems Mindset University of Colorado BoulderBeginner 7,4 4,2 A Systems Mindset teaches learners how to interact effectively as service providers, consultants, researchers, developers, or other professionals providing a service or product to a person, group, or community. This course provides the basic foundations for policy makers, real estate developers, consultants, government agencies, engineers, and non-profit organizations the first steps in engaging complex problems where engagement with communities and stakeholders is necessary.  Being a successful professional requires creative, innovative, and entrepreneurial thinking, and to continually have a problem-solving mindset. Yes, absolutely!  But you also need to be a listener. You need to truly value the community and stakeholders - the ones who have the most to gain and lose from your actions. It is important for you to listen, learn what is important, and then act.  This course will highlight the urgency for you to have a systems mindset to engage complex problems for a systems perspective, meaning that you have approach problems from different angles, scales and perspectives.  This class is the first step in creating that mindset and for you to effectively engage – from receiving the “ask” for “assistance”, to orienting yourself to the issue, understanding the community, and developing a project plan. Students will learn how to use a systems mindset to understand scaled systems, nested hierarchies, and the interactions between social and environmental systems. Students will also learn practical skills and techniques that build rapport, trust, and buy-in.Systems Thinking; Culture; Bias; Thought; Project; Entrepreneurship; Angel Investor; Project Plan; Real Estate; ReceivingLeading Sustainable Community Transformation1 The ability to engage stakeholders is an increasingly important competency that requires tact, strategy, collaboration, and high quality communication skills. Solving complex problems effectively, appropriately, and in a timely manner requires a major shift in mindset, moving away from siloed, discipline-specific methods.The three courses in this specialization are designed to provide a foundation for approaching complex problems, engaging with stakeholders, and providing tools to collect and analyze data to solve community transformation challenges holistically.[2.4, 10.9] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Strategies for Effective Engagement University of Colorado BoulderIntermediate 7,3 4,5 Being a successful professional requires creative, innovative, and entrepreneurial thinking, and to continually have a problem-solving mindset. As a systems thinker, you are expected to engage complex problems from multiple perspectives and different angles, viewing them holistically. This course exposes the student to a variety of tools used to engage stakeholders, collect data, and more deeply understand the community. This course will have three modules. Techniques for Data Collection will reinforce the importance of built trust and rapport with your client and stakeholders, which in turn creates buy in. Students will then learn how to enter a community, conduct rapid assessments to provide a snapshot of the community or organization, and maintain ethical conduct throughout. System Mapping & Analysis will focus on mapping systems and stakeholders, two different techniques that are useful to visualize systems and identify and evaluate a network of stakeholders. Finally, in Conducting Interviews & Surveys, students will learn different techniques to collect information. From focus group interview to one-on-one interviews, to surveys, systems thinkers need a mix of approaches in their toolbox to identify assess needs and assets, engage stakeholders, and collect information throughout all phases of project implementation.Strategy; Rapport; Interview; Interact; Map; Mapping; Problem Solving; Brand; Asset; EntrepreneurshipLeading Sustainable Community Transformation2 The ability to engage stakeholders is an increasingly important competency that requires tact, strategy, collaboration, and high quality communication skills. Solving complex problems effectively, appropriately, and in a timely manner requires a major shift in mindset, moving away from siloed, discipline-specific methods.The three courses in this specialization are designed to provide a foundation for approaching complex problems, engaging with stakeholders, and providing tools to collect and analyze data to solve community transformation challenges holistically.[1.9, 11.8] None English business leadership-and-management
Transforming Communities University of Colorado BoulderIntermediate 5,9 4,4 This course focuses on communities and organizations in transition, and using the skills and new knowledge you have to lead change. In this course, we will discuss fundamentals of sustainability and resilience. We then go over the essentials of being a change maker. This course will provide further opportunity for skill building. We will go over asset mapping and needs assessments, two important skills that will be used for you to work with your clients so understand community and organizational needs, and have broad engagement, and use a systems-based approach to so that that the community can define its own needs and identify its own assets. This course will have three modules. Sustainability & Resilience will provide the basic principles of sustainability and resilience so that you will know the difference of these concepts and potential means of implementing them in your workplace and place of practice. In Needs Assessment & Asset Mapping, I will go over two important techniques that provide the community and organization needs front and center and allow you to engage stakeholders so that they have a voice and are involved throughout the process. Systems Thinking for Change will focus on using systems thinking principles as a changemaker, and provides tips and motivation for making change. Whether you work in a Fortune 500 company or a small non-profit, are a community organizer, it is time for you to step up and step out and put your new knowledge into practice. The road won’t always be easy and often non-liner. But real change requires radical change and true and genuine engagement with the people who will see and experience that change every day.Needs Assessment; Resilience; Triple Bottom Line; Sustainability; Systems Thinking; Asset; Thought; Principle; Brand; Management ConsultingLeading Sustainable Community Transformation3 The ability to engage stakeholders is an increasingly important competency that requires tact, strategy, collaboration, and high quality communication skills. Solving complex problems effectively, appropriately, and in a timely manner requires a major shift in mindset, moving away from siloed, discipline-specific methods.The three courses in this specialization are designed to provide a foundation for approaching complex problems, engaging with stakeholders, and providing tools to collect and analyze data to solve community transformation challenges holistically.[1.6, 9.2] None English business leadership-and-management
Digital Transformation University of VirginiaAdvanced 15,7 4,8 Digital transformation is a hot topic--but what exactly is it and what does it mean for companies? In this course, developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global management experts, we talk about digital transformation in two ways. First we discuss the pace of change and the imperative it creates for businesses. Next we provide the context for this transformation and what it takes to win in the digital age. Then we walk through BCG's proprietary framework, which helps you identify key areas to digitize, including strategy, core processes, and technology.\n\nBy the end of this course, you'll be able to:\n--describe the underlying economics of innovation, technology, and market disruptions\n--weigh the pros and cons of current digital technologies driving advancement\n--utilize BCG's digital transformation framework as a "how-to" for digitizing your organizationStrategy; Digital Strategy; Innovation; Leadership and Management; Business Transformation; Technology Strategy; Business Strategy; Thought; BlockChain; Design ThinkingLeading the Modern Day Business1 The modern day business is a dynamic enterprise, and leading it now needs a conglomerate of essential skills, ranging from design thinking and digital transformation, to product management and IT.\n\nThis specialization covers these essential skills and concepts, and what they mean for companies and businesses. It starts with digital transformation, developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global management experts. It then introduces design thinking, which provides you with the tools to become an innovative thinker and uncover creative opportunities at every level in every kind of organization.\n\nThe specialization then switches gears into what it takes to become a product person in today’s digital age, which is a different game relative to what product management used to be. Finally, since now more than ever, companies are investing heavily in IT, the last part of this specialization will cover major challenges within corporate IT, and how to address them with the disciplined use of design thinking.[9.5, 19.3] Korean; German; Russian; Spanish; Arabic; French; Portuguese; Italian; VietnameseEnglish business leadership-and-management
Design Thinking for Innovation University of VirginiaBeginner 6,2 4,6 Today innovation is everyone's business. Whether you are a manager in a global corporation, an entrepreneur starting up, in a government role, or a teacher in an elementary school, everyone is expected to get lean – to do better with less. And that is why we all need design thinking. At every level in every kind of organization, design thinking provides the tools you need to become an innovative thinker and uncover creative opportunities that are there – you're just not seeing them yet.\n\nIn this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, we provide an overview of design thinking and work with a model containing four key questions and several tools to help you understand design thinking as a problem solving approach. We also look at several stories from different organizations that used design thinking to uncover compelling solutions.Design Thinking; Innovation; Leadership and Management; Mind Map; Thought; Storytelling; Map; Strategic Thinking; Creativity; MappingLeading the Modern Day Business2 The modern day business is a dynamic enterprise, and leading it now needs a conglomerate of essential skills, ranging from design thinking and digital transformation, to product management and IT.\n\nThis specialization covers these essential skills and concepts, and what they mean for companies and businesses. It starts with digital transformation, developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global management experts. It then introduces design thinking, which provides you with the tools to become an innovative thinker and uncover creative opportunities at every level in every kind of organization.\n\nThe specialization then switches gears into what it takes to become a product person in today’s digital age, which is a different game relative to what product management used to be. Finally, since now more than ever, companies are investing heavily in IT, the last part of this specialization will cover major challenges within corporate IT, and how to address them with the disciplined use of design thinking.[2.2, 8.6] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-strategy
Digital Product Management: Modern FundamentalsUniversity of VirginiaAdvanced 15,6 4,7 Not so long ago, the job of product manager was about assessing market data, creating requirements, and managing the hand-off to sales/marketing. Maybe you’d talk to a customer somewhere in there and they’d tell you what features they wanted. But companies that manage product that way are dying.\n\nBeing a product person today is a new game, and product managers are at the center of it. Today, particularly if your product is mostly digital, you might update it several times a day. Massive troves of data are available for making decisions and, at the same time, deep insights into customer motivation and experience are more important than ever. The job of the modern product manager is to charter a direction and create a successful working environment for all the actors involved in product success.  It’s not a simple job or an easy job, but it is a meaningful job where you’ll be learning all the time. \n\nThis course will help you along your learning journey and prepare you with the skills and perspective you need to:\n\nCreate the actionable focus to successfully manage your product (week 1)\nFocus your work using modern product management methods (week 2)\nManage new products and explore new product ideas (week 3)\nManage and amplify existing products (week 4)\n\nThis course is ideal for current product or general  managers interested in today's modern product management methods.\n\nThis course was developed with the generous support of the Batten Institute at UVA’s Darden School of Business. The Batten Institute’s mission is to improve the world through entrepreneurship and innovation: www.batteninstitute.org.Leadership and Management; Product Management; Strategy; Product Strategy; Agile Management; Planning; Product/Market Fit; Product Planning; Modeling; Lean StartupLeading the Modern Day Business3 The modern day business is a dynamic enterprise, and leading it now needs a conglomerate of essential skills, ranging from design thinking and digital transformation, to product management and IT.\n\nThis specialization covers these essential skills and concepts, and what they mean for companies and businesses. It starts with digital transformation, developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global management experts. It then introduces design thinking, which provides you with the tools to become an innovative thinker and uncover creative opportunities at every level in every kind of organization.\n\nThe specialization then switches gears into what it takes to become a product person in today’s digital age, which is a different game relative to what product management used to be. Finally, since now more than ever, companies are investing heavily in IT, the last part of this specialization will cover major challenges within corporate IT, and how to address them with the disciplined use of design thinking.[9.9, 18.8] Chinese; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business leadership-and-management
Customer-Centric IT Strategy University of VirginiaAdvanced 3,2 4,6 Now more than ever, corporations are investing heavily in IT. The quality of these investments affect the daily work of millions, yet it’s not uncommon to see industry surveys where the failure rates for IT projects is over 50%. It’s possible to do better and it’s possible to do so consistently. In this two-week course, we’ll step through major challenges within corporate IT and how to address them with the disciplined use of design thinking, Lean Startup, and agile as a team framework. \n\nBy the end of this course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, you’ll be able to: \nUse the Business Model Canvas to focus your company strategy and facilitate buy-in from stakeholders\nTranslate your work on the Canvas to specific charters in IT\nRapidly prototype strategically-aligned processes for implementation within your IT infrastructure\n\nPlease Note: This is a short-form course, two weeks in duration.Customer Satisfaction; Modeling; Strategy; Business Model Canvas; Process; Process Design; Leadership and Management; Technology Strategy; Design Thinking; StaffingLeading the Modern Day Business4 The modern day business is a dynamic enterprise, and leading it now needs a conglomerate of essential skills, ranging from design thinking and digital transformation, to product management and IT.\n\nThis specialization covers these essential skills and concepts, and what they mean for companies and businesses. It starts with digital transformation, developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global management experts. It then introduces design thinking, which provides you with the tools to become an innovative thinker and uncover creative opportunities at every level in every kind of organization.\n\nThe specialization then switches gears into what it takes to become a product person in today’s digital age, which is a different game relative to what product management used to be. Finally, since now more than ever, companies are investing heavily in IT, the last part of this specialization will cover major challenges within corporate IT, and how to address them with the disciplined use of design thinking.[1.1, 4.0] Arabic; French; Portuguese; Russian; Spanish; Italian; Vietnamese; GermanEnglish business business-essentials
Organisational design: Know your organisationMacquarie UniversityBeginner 9,2 4,8 How do you lead your organisation when today’s work environment is so competitive and complex? When you become responsible for leading an organisation, your most important leadership challenge will be enabling your organisation to deliver on its strategy while ensuring it remains sufficiently agile. This course will prepare you to tackle this challenge. You will examine what organisational culture is, the primary organisational structures, and what we mean by ‘systems’, before building on your foundational knowledge and taking a more strategic perspective. The structured learning activities that complement this course (video lectures, quizzes, discussion prompts and written assessments) will not only prepare you to take your organisation forward in a more strategic direction, but to make better decisions along the way.Organizational Structure; Leadership and Management; Leadership; Organizational Culture; Culture; Human Resources; Resource; Organization Design; Human Resource Management System; Resource ManagementLeading: Human Resource Management and Leadership1 Become an adaptable leader, ready to face the challenges of the disrupted workplace. This Specialization will equip you with the skills to lead and navigate the ever-changing global environment we now work in. Through four themed courses you will: learn how to motivate staff with meaningful work (Become a Meaning Maker); better enable your organization to deliver on its strategic objectives (Know Your Organisation); harness your team’s diversity and use teamwork to innovate and increase your organization’s output (Know Your People), and strengthen your personal leadership skills (Adapt Your Leadership Style).[2.3, 12.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Organisational behaviour: Know your people Macquarie UniversityBeginner 6,7 4,8 Organisations have changed and now, more than ever, personnel management is crucial to organisational success. In this course you’ll explore a range of concepts, theories and methodologies that will help you navigate and optimise your work environment. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you will be exposed to the latest best-practice leadership strategies to enable your employees to achieve more at work. You’ll examine case studies on advanced leadership strategies and be challenged to consider how these might apply to your own workplace. And you’ll discover that your ability to manage and lead people in a flatter, more team-driven context is now the key to organisational success. As the world continues to undergo dynamic change, this course will prepare you to be the one to lead your team and your organisation into the dynamic work environments of tomorrow.Leadership; Leadership and Management; Behavior; Organizational Behavior; Human Resources; Cross-Cultural Leadership; Resource; Motivation; Conflict Management; Diversity (Business)Leading: Human Resource Management and Leadership2 Become an adaptable leader, ready to face the challenges of the disrupted workplace. This Specialization will equip you with the skills to lead and navigate the ever-changing global environment we now work in. Through four themed courses you will: learn how to motivate staff with meaningful work (Become a Meaning Maker); better enable your organization to deliver on its strategic objectives (Know Your Organisation); harness your team’s diversity and use teamwork to innovate and increase your organization’s output (Know Your People), and strengthen your personal leadership skills (Adapt Your Leadership Style).[1.9, 9.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Adapt your leadership style Macquarie UniversityAdvanced 9,1 4,8 Why are organisational misbehaviours such as cynicism, apathy, bullying and disengagement increasingly prevalent in the workplace? This course examines these tensions and how transformational, authentic and inclusive leadership styles offer an alternative to the more autocratic, job-centred and controlling leadership styles of the past. You’ll learn how the digital revolution, along with an increased focus on projects and teamwork, has dramatically altered the perception of leadership in a way that now demands all organisational members take on some form of self-leadership. And you’ll learn how this change is causing tensions between traditional leaders and the contemporary practices vital to maintain agility in today’s ultra-competitive marketplace. This learning will be complemented by structured activities such as video lectures, quizzes, discussion prompts and written assessments.Leadership; Leadership Style; Leadership Development; Leadership and Management; Motivation; Personality; Organizational Culture; Charisma; Multiculturalism; BehaviorLeading: Human Resource Management and Leadership3 Become an adaptable leader, ready to face the challenges of the disrupted workplace. This Specialization will equip you with the skills to lead and navigate the ever-changing global environment we now work in. Through four themed courses you will: learn how to motivate staff with meaningful work (Become a Meaning Maker); better enable your organization to deliver on its strategic objectives (Know Your Organisation); harness your team’s diversity and use teamwork to innovate and increase your organization’s output (Know Your People), and strengthen your personal leadership skills (Adapt Your Leadership Style).[2.3, 12.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Visionary leadership, identity & motivation: Become a meaning makerMacquarie UniversityIntermediate 6,5 4,9 When faced with a complex and ambiguous work environment, how do you, as a potential leader, envision the future? How can you deliver on your vision in a way that conveys meaning and drives positive change within your organisation? In this course you will explore how leaders can create a compelling vision and communicate it, and how they create meaning and make work more meaningful. You will look at the role the brain and the body play in processing meaning, and how this can inspire your employees to follow you and your vision. This course will also teach you how to develop meaningful brand identity and the role it can play in clarifying and reinforcing your leadership vision within your organisation, for your partners and for your customers. You will discover that meaning crosses into almost every aspect of management. Finally, you will better understand how social and cultural factors can influence what you can achieve and your limitations when seeking to create meaning.Leadership; Leadership and Management; Motivation; Brand; Meaning-Making; Brand Management; Personality; Logos; Logo; PerceptionLeading: Human Resource Management and Leadership4 Become an adaptable leader, ready to face the challenges of the disrupted workplace. This Specialization will equip you with the skills to lead and navigate the ever-changing global environment we now work in. Through four themed courses you will: learn how to motivate staff with meaningful work (Become a Meaning Maker); better enable your organization to deliver on its strategic objectives (Know Your Organisation); harness your team’s diversity and use teamwork to innovate and increase your organization’s output (Know Your People), and strengthen your personal leadership skills (Adapt Your Leadership Style).[1.7, 8.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Comunicación efectiva para el líder actual Tecnológico de MonterreyIntermediate 7,8 Not Calibrated La comunicación interpersonal es una de las habilidades profesionales y gerenciales más importantes: todos los días nos relacionamos con superiores, colaboradores, clientes y colegas. Ser un buen comunicador es sinónimo de ser buen líder.\n\nEste curso en línea de comunicación interpersonal y grupal ayuda a crear mejores ambientes laborales y, por ende, a obtener mejores resultados organizacionales.\n\nEste curso de comunicación le entregará al estudiante las habilidades blandas necesarias para implementar estrategias de liderazgo exitosas y así alcanzar los objetivos de la organización.\n\nLa inteligencia emocional es parte fundamental de la comunicación organizacional, nos permite compartir y motivar de forma exitosa a otras personas para lograr los objetivos organizacionales.Not Calibrated Liderazgo y habilidades de negociación1 Este Programa especializado está dirigido a lideres que esten interesados en consolidar sus habilidades de negociación y comunicación, aplicando técnicas de comunicación que mejoren las relaciones y favorezcan la cooperación entre las partes involucradas.\n\nA través de 3 cursos, desarrolla tus habilidades para analizar la perspectiva “social” de una negociación y su impacto en acuerdos exitosos, identificar y desarrollar las habilidades de comunicación más importantes: asertividad y empatía y aprende los diferentes estilos y estrategias de negociación en función de los resultados esperados y su impacto en la relación entre las partes involucradas.[4.5, 9.9] None Spanish business leadership-and-management
Habilidades de negociación y comunicación efectivaTecnológico de MonterreyIntermediate 8,1 Not Calibrated Negociamos desde que inicia el día, a través de todas nuestras interacciones, ya sean laborales, sociales o familiares. Pero te has preguntado ¿Qué tan eficientemente negocias y si lo podrías hacer mejor? Esta es una gran oportunidad para que pongas en práctica y de manera inmediata los conocimientos adquiridos y compruebes que el proceso de negociar es dinámico y siempre se puede mejorar.\n\nEste curso de negociación incorpora los avances más recientes en el desarrollo de habilidades de negociación, en función de las complejidades de la vida moderna, de una manera sencilla y directa.\n\nEste curso en línea inicia con la estructura de la comunicación efectiva en una negociación, con la intención de identificar nuestras áreas de oportunidad y mejorarlas a través de los mecanismos del aprendizaje activo.\n\n¿Y qué decir del rol de las emociones en un proceso de negociación? Es necesario reconocerlas, administrarlas y aprovecharlas utilizando los mecanismos de la inteligencia emocional.\n\nLa negociación, por definición implica la relación entre dos o más partes que eventualmente manifiestan intereses contrapuestos y demandan habilidades para la resolución de conflictos. En el curso de negociación aprenderás a reconocer y gestionar por anticipado sus consecuencias irreversibles.Not Calibrated Liderazgo y habilidades de negociación2 Este Programa especializado está dirigido a lideres que esten interesados en consolidar sus habilidades de negociación y comunicación, aplicando técnicas de comunicación que mejoren las relaciones y favorezcan la cooperación entre las partes involucradas.\n\nA través de 3 cursos, desarrolla tus habilidades para analizar la perspectiva “social” de una negociación y su impacto en acuerdos exitosos, identificar y desarrollar las habilidades de comunicación más importantes: asertividad y empatía y aprende los diferentes estilos y estrategias de negociación en función de los resultados esperados y su impacto en la relación entre las partes involucradas.[4.4, 10.3] None Spanish business leadership-and-management
Estrategias y estilos de negociación      Tecnológico de MonterreyIntermediate 8,7 Not Calibrated El dilema del negociador es un fenómeno derivado de la tensión que surge cuando se tiene que discernir sobre la estrategia óptima de negociación ante una situación específica. El término fue popularizado por los precursores de la teoría estratégica en la negociación, los profesores David Lax y James Sebenius de Harvard Business School para ilustrar el predicamento entre cooperar o competir en una negociación.\n\nEn este curso en línea analizamos primero la estructura de la Matriz Dual que caracteriza los estilos de negociación en función de las dos variables relevantes en la negociación que son el énfasis en los resultados y el énfasis en las relaciones. Estudiamos la naturaleza de cada estilo y su relevancia en el diseño estratégico de una negociación.\n\nIntroducimos un enfoque a la planeación estratégica de la negociación, desde la preparación hasta la implementación con el propósito de identificar la estrategia adecuada que nos permita negociar con efectividad en diferentes contextos con el fin de incorporar el pensamiento estratégico en la negociación.Not Calibrated Liderazgo y habilidades de negociación3 Este Programa especializado está dirigido a lideres que esten interesados en consolidar sus habilidades de negociación y comunicación, aplicando técnicas de comunicación que mejoren las relaciones y favorezcan la cooperación entre las partes involucradas.\n\nA través de 3 cursos, desarrolla tus habilidades para analizar la perspectiva “social” de una negociación y su impacto en acuerdos exitosos, identificar y desarrollar las habilidades de comunicación más importantes: asertividad y empatía y aprende los diferentes estilos y estrategias de negociación en función de los resultados esperados y su impacto en la relación entre las partes involucradas.[4.6, 11.2] None Spanish business leadership-and-management
Liderazgo y comportamiento organizacional Tecnológico de MonterreyIntermediate 8,7 Not Calibrated El liderazgo está en todas partes. Está implicado en casi cada acción social. Muchas personas que tienen el potencial de ser líderes no se dan cuenta, necesitan desarrollar su potencial de liderazgo personal y organizacional. Muchos que se convierten en líderes no saben cómo manejar esas responsabilidades.\n\nLos grandes líderes pueden inspirar el cambio; los malos líderes pueden paralizar a sus seguidores con estrés y frustración. Lo que diferencia a estos dos es una visión clara, un plan eficaz y conocimiento de cómo trabaja la gente. Este curso en línea te entrega los conocimientos necesarios para que desarrolles tus habilidades de liderazgo organizacional. Aprenderás diferentes estilos de liderazgo.\n\nEn este curso de liderazgo, aprenderás los fundamentos de la psicología en el trabajo, para que puedas comprender mejor a los demás y guiarlos hacia metas compartidas. Durante este curso, responderás estas preguntas:\n\n¿Por qué quieres ser un líder?\n¿Qué tipo de líder puedes ser?\n¿Cómo puedes persuadir e influenciar a las personas?\n¿Cómo puedes motivar e inspirar a la gente?\n¿Eres un líder formal o informal?Leadership and ManagementLiderazgo y Pensamiento Crítico1 Este Programa especializado está dirigido a líderes que estén interesados en consolidar sus habilidades de liderazgo y pensamiento crítico dentro de una organización, impactando de manera positiva el comportamiento organizacional y el florecimiento humano.\n\nA través de 3 cursos, desarrolla tus habilidades de motivación, y negociación. Descubre los elementos del modelo de liderazgo orientado al florecimiento humano para desarrollar líderes que alcancen mejores resultados y analicen eventos con rigor intelectual.[4.6, 11.2] None Spanish business leadership-and-management
Pensamiento crítico: toma de decisiones razonadasTecnológico de MonterreyIntermediate 8,7 Not Calibrated Tomar decisiones en el mundo de hoy, un mundo en creciente complejidad, con amplios cambios e incertidumbre, crea la necesidad de contar con aproximaciones que nos permitan discernir los verdaderos problemas y las causas que los originan. Identificar cuáles son estos problemas, requiere en la mayoría de los casos, retar las suposiciones en las que basamos nuestros juicios, respecto al mundo y sus realidades.\n\nPodríamos definir el pensamiento crítico, como “ese modo de pensar- sobre cualquier tema, contenido o problema- en el cual el pensante mejora la calidad de su pensamiento al apoderarse de las estructuras inherentes del acto de pensar y al someterlas a estándares intelectuales”. El pensamiento critico ayuda en la toma de decisiones en una empresa, en la selección de la mejor acción para la organización.\n\nEn este curso de pensamiento critico el estudiante aprenderá a conocer sus tendencias, aproximaciones y suposiciones en las que se basan sus reflexiones y las condiciones y sus resultados derivados de sus formas de pensar. Este pensamiento reflexivo es el examen activo, cuidadoso y persistente, de toda creencia a la luz de los fundamentos que la sostiene y las conclusiones a las que tiende.\n\nLas decisiones razonadas que requiere el mundo, se dan en muy diversos ámbitos, especialmente en las decisiones de negocio, relacionadas con las estrategias, en la solución de problemas en las organizaciones, en la solución de problemas sociales y la responsabilidad social y ética de las corporaciones. En este curso en línea las aproximaciones estarán orientadas a analizar el pensamiento crítico requerido para estos ámbitosNot Calibrated Liderazgo y Pensamiento Crítico2 Este Programa especializado está dirigido a líderes que estén interesados en consolidar sus habilidades de liderazgo y pensamiento crítico dentro de una organización, impactando de manera positiva el comportamiento organizacional y el florecimiento humano.\n\nA través de 3 cursos, desarrolla tus habilidades de motivación, y negociación. Descubre los elementos del modelo de liderazgo orientado al florecimiento humano para desarrollar líderes que alcancen mejores resultados y analicen eventos con rigor intelectual.[4.6, 11.2] None Spanish business leadership-and-management
Liderazgo orientado al florecimiento humano Tecnológico de MonterreyIntermediate 8,7 Not Calibrated Nos encontramos ante una crisis de liderazgo mundial debido (entre otros factores) al contexto volátil, incierto, complejo y ambiguo en el que vivimos.\n\nEl mundo requiere líderes conscientes de sí mismos y de su entorno, inmersos en un proceso de aprendizaje permanente, comprometidos, resilientes, con una visión positiva del presente y del futuro, que encuentran significado en su misión de vida y que se desarrollan personal/profesionalmente contribuyendo al desarrollo de los demás.\n\nEste curso de liderazgo dará las herramientas necesarias para desarrollar un liderazgo orientando al desarrollo personal y profesional, entregando las habilidades que necesita el líder moderno. El liderazgo organizacional y la motivación que los líderes produzcan en sus empleados son parte fundamental del éxito de las organizaciones.\n\nEste curso en línea entrega las herramientas para que los lideres se puedan desarrollar profesionalmente dentro de una organización, impactando de manera positiva el comportamiento organizacional.Not Calibrated Liderazgo y Pensamiento Crítico3 Este Programa especializado está dirigido a líderes que estén interesados en consolidar sus habilidades de liderazgo y pensamiento crítico dentro de una organización, impactando de manera positiva el comportamiento organizacional y el florecimiento humano.\n\nA través de 3 cursos, desarrolla tus habilidades de motivación, y negociación. Descubre los elementos del modelo de liderazgo orientado al florecimiento humano para desarrollar líderes que alcancen mejores resultados y analicen eventos con rigor intelectual.[4.6, 11.2] None Spanish business leadership-and-management
Firm Level Economics: Consumer and Producer BehaviorUniversity of Illinois at Urbana-ChampaignAdvanced 16,5 4,8 All goods and services are subject to scarcity at some level, which requires that society develop some allocation mechanism to determine who gets what. Over recorded history, these allocation rules were usually command based, meaning that the king or the emperor would decide. In contemporary times, most countries have turned to market-based allocation systems. In markets, prices act as rationing devices, encouraging or discouraging production and encouraging or discouraging consumption to find an equilibrium allocation of resources. To understand this process, businesses construct demand curves to capture consumer behavior and consider supply curves to capture producer behavior. The resulting equilibrium price “rations” the scarce commodity.\nYou will be able to: \n• Describe consumer behavior as captured by the demand curve and producer behavior as captured by the supply curve\n• Define equilibrium and explain the impact of taxes and price controls on market equilibrium \n• Explain elasticity of demand\n• Describe cost theory and how firms optimize given the constraints of their own costs and an exogenously given price\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Economics; Demand; Supply Chain; Supply And Demand; Analysis; Microeconomics; Economic Analysis; Consumer Behaviour; Market (Economics); CostManagerial Economics and Business Analysis1 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[9.4, 20.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Firm Level Economics: Markets and AllocationsUniversity of Illinois at Urbana-ChampaignAdvanced 15,7 4,8 In markets, prices act as rationing devices, encouraging or discouraging production and consumption to find an equilibrium. In this course, you will learn to construct demand curves to capture consumer behavior and supply curves to capture producer behavior. The resulting equilibrium price “rations” the scarce commodity. Additionally, the course examines the ways in which markets are subject government intervention and the impacts of these interventions.\nYou will be able to: \n• Explain how different market structures result in different resource allocations\n• Model the impact of external shocks to a particular market structure and demonstrate the new equilibrium price and quantity after the impact of this external shock has played out\n• Evaluate the efficiency of an equilibrium\n • Explain when and why the government might intervene with regulatory authority or antitrust litigation to lessen inefficiencies in some markets\n• Describe how information problems can cause inefficient outcomes\n• Understand externalities and consider optimal government response to these market failures\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Market (Economics); Economics; Analysis; Game Theory; Microeconomics; Economic Analysis; Externality; Market Structures; Perfect Competition; CompetitivenessManagerial Economics and Business Analysis2 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[9.6, 19.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Country Level Economics: Macroeconomic Variables and MarketsUniversity of Illinois at Urbana-ChampaignAdvanced 13,2 4,1 This course discusses   how macroeconomic variables affect individuals’ personal, professional, and public activities and lays the foundation for the analysis of the mechanisms that drive macroeconomic variables. It starts by introducing the key macroeconomic variables and explaining how they are defined and measured to interpret macroeconomic data properly.\n\nThen, the course offers a perspective for separating out various parts of the economy driven by different processes and for combining those components to develop a richer view of the whole. In particular, it applies this approach to the analysis of the relationship of the trade deficit with the budget deficit and private savings, offering insights about some key determinants of the balance of payments. The third and fourth modules focus on the analyses of the foreign currency and money markets to provide fundamental models of the interest rate and exchange rate determination. They also discuss how these variables interact with each other and with the macroeconomic conditions, particularly monetary policy, and the expectations about the future trends in the economy.  \n\nYou will be able to: \n\n• Systematically assess the national and international economic environment in which you live and work\n• Analyze macroeconomic issues using key tools\n• Be a more effective professional in your   line of activity.\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Market (Economics); Economics; Interest Rate; Interest; Foreign Exchange; Money Market; Demand; Supply Chain; Monetary Policy; Price LevelManagerial Economics and Business Analysis3 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.9, 16.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Country Level Economics: Policies, Institutions, and Macroeconomic PerformanceUniversity of Illinois at Urbana-ChampaignIntermediate 11,2 4,4 This course  examines macroeconomic performance in the short and long run based on the economy’s institutional and policy environment. First, we will develop a model of macroeconomy in the short run when the price level has its own momentum and does not respond much to supply and demand forces. Then, we’ll begin analyzing the long-run equilibrium by examining the foreign exchange market. The third module examines the drivers of aggregate output in the long run and the mechanisms of adjustment from the short run to the long run. Finally, we will discuss the characteristics of desirable macroeconomic policies and the reasons why actual policies deviate from them. \n\nYou will be able to: \n\n• Understand how the market for aggregate goods and services interacts with the money market to shape the macroeconomic equilibrium which determines income, interest rate, and exchange rate in the short run\n• Assess the dynamic effects of macroeconomic policies and understand the roles of globalization, government policies, institutions, and expectations in macroeconomic outcomes\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Economics; Economic Policy; Monetary Policy; Fiscal Policy; Analysis; Performance; Inflation; Real Income; Aggregate Income; Federal Funds RateManagerial Economics and Business Analysis4 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[4.8, 14.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Exploring and Producing Data for Business Decision MakingUniversity of Illinois at Urbana-ChampaignBeginner 19,9 4,8 This course provides an analytical framework to help you evaluate key problems in a structured fashion and will equip you with tools to better manage the uncertainties that pervade and complicate business processes. Specifically, you   will learn how to summarize data and learn concepts of frequency, normal distribution, statistical studies, sampling, and confidence intervals.\n\nWhile you will be introduced to some of the science of what is being taught, the focus will be on applying the methodologies. This will be accomplished through the use of Excel and data sets from different disciplines, allowing you to see the use of statistics in a range of settings. The course will focus not only on explaining these concepts, but also understanding and interpreting the results obtained. \n\nYou will be able to: \n\n• Summarize large data sets in graphical, tabular, and numerical forms\n• Understand the significance of proper sampling and why one can rely on sample information\n• Understand why normal distribution can be used in a wide range of settings\n• Use sample information to make inferences about the population with a certain level of confidence about the accuracy of the estimations\n• Use Excel for statistical analysis\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.General Statistics; Analysis; Statistical Analysis; Data Analysis; Microsoft Excel; Decision Making; Confidence Interval; Percentile; Frequency Distribution; Statistical DispersionManagerial Economics and Business Analysis5 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[12.4, 24.1] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-essentials
Inferential and Predictive Statistics for BusinessUniversity of Illinois at Urbana-ChampaignAdvanced 14,5 4,8 This course provides an analytical framework to help you evaluate key problems in a structured fashion and will equip you with tools to better manage the uncertainties that pervade and complicate business processes.  To this end, the course aims to cover statistical ideas that apply to managers by discussing two basic themes: first, is recognizing and describing variations present in everything around us, and then modeling and making decisions in the presence of these variations. The fundamental concepts studied in this course will reappear in many other classes and business settings. Our focus will be on interpreting the meaning of the results in a business and managerial setting.\n\nWhile you will be introduced to some of the science of what is being taught, the focus will be on applying the methodologies. This will be accomplished through use of Excel and using data sets from many different disciplines, allowing you to see the use of statistics in very diverse settings. The course will focus not only on explaining these concepts but also understanding the meaning of the results obtained. \n\nYou will be able to: \n\n• Test for beliefs about a population\n• Compare differences between populations\n• Use linear regression model for prediction\n• Use Excel for statistical analysis\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.General Statistics; Analysis; Statistical Analysis; Statistical Hypothesis Testing; Hypothesis; Hypothesis Testing; Regression; Statistical Inference; Inference; Regression AnalysisManagerial Economics and Business Analysis6 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[8.8, 18.3] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-essentials
Managerial Economics and Business Analysis CapstoneUniversity of Illinois at Urbana-ChampaignBeginner 6,5 4,6 The capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Analysis; Business Analysis; Market (Economics); Maximization (Psychology); Illustration; Finance; Technology Strategy; Weighting; Decision Making; DemandManagerial Economics and Business Analysis7 In order to effectively manage and operate a business, managers and leaders need to understand the market characteristics and economic environment in which they operate. In this specialization, you will build a solid understanding of the operation of markets and the macro-economic environment with real-world examples. You will be able to identify firm and country-level economic factors that impact business decisions, develop an analytical framework using statistical tools, and apply economic theory and data in the analysis of business environment and trends to make effective business decisions.\n\nThe capstone project involves an in-depth analysis of an actual business situation in which you will examine the global economic environment of a business. The final project will be a business plan that uses statistical tools and economic theory to create a comprehensive analysis of the microeconomic and macroeconomic environment in which the focal company operates.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[3.1, 8.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Research Proposal: Initiating Research University of California, DavisIntermediate 6,3 4,5 Market Research is a growing and important field that is used in many industries around the world. Given all the data that is collected whether by organizations, industries, social media, governments, etc., it’s important that someone can review and sift through all the noise to provide valuable insights. And that’s where you come in as a market researcher. This course will only scratch the surface and provide you a foundational understanding of this field.\n\nIn this course, you will be able to define market research and identify some tools used in the industry. You will be able to discuss the importance of secondary and internal research in terms of the planning process. You will be able to define what primary research is and identify the various ways to conduct primary research. You will be able to focus on an actual research plan or proposal for your peer review project. You will be able to compose a response to a request for a proposal or research plan and be able to address the various components of the proposal and package it in a professional manner.Market Research; Market (Economics); Writing; Primary Research; Research Methods; Request For Proposal; Secondary Research; Marketing Research; Observational Techniques; InquiryMarket Research 1 "Finding the Story in the Data” is the most important emerging capability for market researchers according to GRIT (Greenbook Research Industry Trends) Report 2016. This specialization, designed for learners with no previous Marketing Research experience teaches a comprehensive marketing research approach that will help learners find and communicate the story in the data.\n\nStudents will learn how to initiate a research project for targeted business needs, conduct research through multiple modes and datasets, analyze research data, manage suppliers performing specialized research, and deliver recommendations from the research. By the end of the specialization, learners will create and scope a research proposal, conduct desk research, design and test a focus group guide, interpret focus group results, design and implement a survey in Qualtrics, analyze quantitative data, develop insights by synthesizing findings across research methods, create data visualizations in Excel, and develop a presentation of findings with recommendations to stakeholders.[1.7, 9.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Qualitative Research University of California, DavisIntermediate 8,6 4,5 In this course, the second in the Market Research Specialization, you will go in-depth with qualitative market research methods, from design to implementation to analysis.\n\nWeek 1: Define qualitative research and how it differs from quantitative research. Explore the various qualitative research methods and evaluate when and how to use them for your research project.\n\nWeek 2: Design the qualitative instruments necessary for your interviews or focus groups, and plan your recruitment efforts. Write questions and prompts to ask in an interview or focus group. Design a moderator guide and a screening questionnaire to use when recruiting your participants.\n\nWeek 3: Recruit participants for your focus group and apply techniques to ensure they show up and participate. Act as a moderator during your focus group and apply strategies to handle various types of situations. Probe responses and engage participants in a group discussion, while collecting qualitative data and keep the discussion moving.\n\nWeek 4: Organize and analyze the data you have collected. Transcribe the audio from your focus group or interview and interpret your notes. Write a focus group report that can be presented to your stakeholders and see how this information might relate to your quantitative research.  \n\nTake Qualitative Research as a standalone course or as part of the Market Research Specialization. You should have equivalent experience to completing the first course in this specialization, Research Report: Initiating Research, before taking this course. By completing the second class in the Specialization you will gain the skills needed to succeed in the full program.Qualitative Research; Focus Group; Market Research; Market (Economics); Analysis; Quantitative Research; Research Methods; Secondary Research; Recruiting; Interpreting NotesMarket Research 2 "Finding the Story in the Data” is the most important emerging capability for market researchers according to GRIT (Greenbook Research Industry Trends) Report 2016. This specialization, designed for learners with no previous Marketing Research experience teaches a comprehensive marketing research approach that will help learners find and communicate the story in the data.\n\nStudents will learn how to initiate a research project for targeted business needs, conduct research through multiple modes and datasets, analyze research data, manage suppliers performing specialized research, and deliver recommendations from the research. By the end of the specialization, learners will create and scope a research proposal, conduct desk research, design and test a focus group guide, interpret focus group results, design and implement a survey in Qualtrics, analyze quantitative data, develop insights by synthesizing findings across research methods, create data visualizations in Excel, and develop a presentation of findings with recommendations to stakeholders.[2.7, 12.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Quantitative Research University of California, DavisIntermediate 8,6 4,2 In this course, you will obtain some insights about marketing to help determine whether there is an opportunity that actually exists in the marketplace and whether it is valuable and actionable for your organization or client.  \n\nWeek 1: Assess methods available for creating quantitative surveys, along with their advantages and disadvantages. Identify the type of questions that should be asked and avoid unambiguous survey questions.  \n\nWeek 2: Design, test, and implement a survey by identifying the target audience and maximizing response rates. You will have an opportunity to use Qualtrics, a survey software tool, to launch your own survey.\n\nWeek 3: Analyze statistical models that can be applied to your marketing data, so that you can make data-driven decisions about your marketing mix. \n\nWeek 4: Predict most likely outcomes from the marketing decisions and match the type of analysis needed for your business problem. \n\nTake Quantitative Research as a standalone course or as part of the Market Research Specialization. You should have equivalent experience to completing the second course in this specialization, Qualitative Research, before taking this course. By completing the third class in the Specialization, you will gain the skills needed to succeed in the full program.Quantitative Research; Market Research; Conjoint Analysis; Copy Testing; Factor Analysis; Sample Size Determination; Market Segmentation; Alternative Hypothesis; Maximization (Psychology); Marketing ResearchMarket Research 3 "Finding the Story in the Data” is the most important emerging capability for market researchers according to GRIT (Greenbook Research Industry Trends) Report 2016. This specialization, designed for learners with no previous Marketing Research experience teaches a comprehensive marketing research approach that will help learners find and communicate the story in the data.\n\nStudents will learn how to initiate a research project for targeted business needs, conduct research through multiple modes and datasets, analyze research data, manage suppliers performing specialized research, and deliver recommendations from the research. By the end of the specialization, learners will create and scope a research proposal, conduct desk research, design and test a focus group guide, interpret focus group results, design and implement a survey in Qualtrics, analyze quantitative data, develop insights by synthesizing findings across research methods, create data visualizations in Excel, and develop a presentation of findings with recommendations to stakeholders.[2.1, 12.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Research Report: Delivering Insights University of California, DavisBeginner 5,1 4,5 You have completed all the hard work of conducting your internal, secondary, and primary research. You have analyzed all the data and are able to formulate insights and recommendations based on your research proposal. But what is the best way to present your findings and be able to make a decision? \n\nIn this course, you will discuss how to incorporate a story in your marketing presentation to help you capture the attention and gain support of stakeholders and business leaders. You will choose the most effective analytical method for delivering your insights and the best presentation method for your given audience. You will incorporate data visualization best practices and use tips and tricks when presenting to your various levels of decision makers and stakeholders.Securities Research; Market Research; Conjoint Analysis; Perceptual Mapping; Marketing Research; Social Media Marketing; Marketing; Marketing Plan; Digital Advertising; Word-Of-Mouth MarketingMarket Research 4 "Finding the Story in the Data” is the most important emerging capability for market researchers according to GRIT (Greenbook Research Industry Trends) Report 2016. This specialization, designed for learners with no previous Marketing Research experience teaches a comprehensive marketing research approach that will help learners find and communicate the story in the data.\n\nStudents will learn how to initiate a research project for targeted business needs, conduct research through multiple modes and datasets, analyze research data, manage suppliers performing specialized research, and deliver recommendations from the research. By the end of the specialization, learners will create and scope a research proposal, conduct desk research, design and test a focus group guide, interpret focus group results, design and implement a survey in Qualtrics, analyze quantitative data, develop insights by synthesizing findings across research methods, create data visualizations in Excel, and develop a presentation of findings with recommendations to stakeholders.[1.1, 7.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing Channel Benefits Emory University Beginner 6,3 4,3 This course is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship, and business development.\n\nThis course will introduce you to the concept of channel benefits, which focuses on HOW customers want to buy.  This is a critical first step and represents the demand side of designing routes to markets.  You will learn which channel benefits are most commonly desired by customers.  Finally, you will gain frameworks for how to quantify and tradeoff these benefits so as to create a range of strategic options.Channel Management; Project Management; B2B Marketing; Social Media; Management Consulting; Finance; Media Buying; E-Commerce; Marketing; BlockChainMarketing Channel Strategy & B2B2C Routes to Market1 This specialization is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nOne critical component of value creation for customers in marketing that is often overlooked is how customers want to buy. The ability to make its products and services available to customers at the right place and time is a key source of explosive value and the purview of marketing channel strategy.\n\nWe will unpack “the black box” of organizational channels, distribution and retailers that create the routes to market between the firm and its end user or customers. In this course, you will learn how to capture and leverage this value through the careful selection of channel partners, the application of appropriate incentives and pricing agreements, the design and management of multiple channels.\n\nWe also discuss how these ideas extend to and should be applied to social business channels in emerging economies and entrepreneurship (startup) environments as well as the latest challenges in selling on third party platforms/marketplaces. In doing so, the goal is to provide you with the relevant frameworks, tools, and processes for more effective management of these areas, including the advantages, limitations, common uses and some best practice examples. This is accomplished through case studies and exercises, lectures, and guest lecturers.[3.6, 8.1] None English business marketing
Marketing Channel Functions Emory University Beginner 5,4 5 This course is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nThis course will cover the concept of channel functions, or the supply side of designing routes to markets.  Channel functions are the necessary activities that channel members must provide in order to create the channel benefits that customers desire.  You will learn a framework that quantifies channel functions and ultimately, how to use them as the basis for determining channel member work loads and compensation.  A final exercise considers how to monetize shipping benefits and align the channel benefits demanded with the necessary supply side activities.Channel Conflict; Retail Channel; Channel Coordination; Primary Channel; Sales Channels; Channel Management; Distribution Strategies; Marketing Channel; Channel Development; Channel StuffingMarketing Channel Strategy & B2B2C Routes to Market2 This specialization is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nOne critical component of value creation for customers in marketing that is often overlooked is how customers want to buy. The ability to make its products and services available to customers at the right place and time is a key source of explosive value and the purview of marketing channel strategy.\n\nWe will unpack “the black box” of organizational channels, distribution and retailers that create the routes to market between the firm and its end user or customers. In this course, you will learn how to capture and leverage this value through the careful selection of channel partners, the application of appropriate incentives and pricing agreements, the design and management of multiple channels.\n\nWe also discuss how these ideas extend to and should be applied to social business channels in emerging economies and entrepreneurship (startup) environments as well as the latest challenges in selling on third party platforms/marketplaces. In doing so, the goal is to provide you with the relevant frameworks, tools, and processes for more effective management of these areas, including the advantages, limitations, common uses and some best practice examples. This is accomplished through case studies and exercises, lectures, and guest lecturers.[2.5, 7.1] None English business marketing
Marketing Channel Incentives Emory University Intermediate 6,4 Not Calibrated This specialization is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nIn this course, you will be exposed to the challenges of implementing a pricing strategy in your route-to-market and the necessity of becoming a "strategic skeptic."  Questions such as, "how to ensure our partners do the right activity at the right price?" "how should my firm protect itself from channel partners who seek to cheat or free ride?" will be answered.  You will also be exposed to direct selling channels, their incentive structures, and understand how and when they might represent a viable route-to-market.Incentive; Market (Economics); Pricing; Marketing Channel; Sales Channels; Channel Management; Pricing Strategies; Direct Selling; Distribution (Business); Trade-OffMarketing Channel Strategy & B2B2C Routes to Market3 This specialization is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nOne critical component of value creation for customers in marketing that is often overlooked is how customers want to buy. The ability to make its products and services available to customers at the right place and time is a key source of explosive value and the purview of marketing channel strategy.\n\nWe will unpack “the black box” of organizational channels, distribution and retailers that create the routes to market between the firm and its end user or customers. In this course, you will learn how to capture and leverage this value through the careful selection of channel partners, the application of appropriate incentives and pricing agreements, the design and management of multiple channels.\n\nWe also discuss how these ideas extend to and should be applied to social business channels in emerging economies and entrepreneurship (startup) environments as well as the latest challenges in selling on third party platforms/marketplaces. In doing so, the goal is to provide you with the relevant frameworks, tools, and processes for more effective management of these areas, including the advantages, limitations, common uses and some best practice examples. This is accomplished through case studies and exercises, lectures, and guest lecturers.[3.8, 8.0] None English business marketing
Marketing Channel Governance Emory University Intermediate 8,7 Not Calibrated This course is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.  \n\nIn this course you will gain a framework for analyzing how much warmth/friendship/socialization is needed for a range of business relationship types.  You will also be introduced to the benefits and drawbacks of distributing on Amazon and other third party platforms in which third party resellers are present.  You will be exposed to new platforms for B2B exchange via a guest speakers' presentation of a startup called Inxeption.  Finally, you will be exposed to how multichannel routes to market can create superior value for downstream customers.Not Calibrated Marketing Channel Strategy & B2B2C Routes to Market4 This specialization is ideal for individuals who currently work in or are targeting opportunities in consulting and strategy, industrial sales and buying, marketing management, entrepreneurship and business development.\n\nOne critical component of value creation for customers in marketing that is often overlooked is how customers want to buy. The ability to make its products and services available to customers at the right place and time is a key source of explosive value and the purview of marketing channel strategy.\n\nWe will unpack “the black box” of organizational channels, distribution and retailers that create the routes to market between the firm and its end user or customers. In this course, you will learn how to capture and leverage this value through the careful selection of channel partners, the application of appropriate incentives and pricing agreements, the design and management of multiple channels.\n\nWe also discuss how these ideas extend to and should be applied to social business channels in emerging economies and entrepreneurship (startup) environments as well as the latest challenges in selling on third party platforms/marketplaces. In doing so, the goal is to provide you with the relevant frameworks, tools, and processes for more effective management of these areas, including the advantages, limitations, common uses and some best practice examples. This is accomplished through case studies and exercises, lectures, and guest lecturers.[4.6, 11.2] None English business marketing
Introducción a las redes sociales. Sus objetivos y métricas.Tecnológico de MonterreyBeginner 10,3 4,3 En este programa se hará, de manera holística, una revisión del uso e implementación de redes sociales. Se provee de un conocimiento sólido en el desarrollo de estrategias requeridas en una organización para involucrar a los consumidores y miembros de la misma en un ambiente de social listening. \n\nLos participantes obtendrán un panorama sólido de principios de herramientas digitales y de habilidades críticas y analíticas para seleccionar la plataforma de redes sociales más adecuada a sus necesidades y comprender el social listening con el fin de administrar un proyecto digital exitoso.\n\nEs importante mencionar que este curso es introductorio al tema del social listening, por lo que solo es necesario que se tengan conocimientos básicos sobre Mercadotecnia o temas relacionados.Marketing; Social Media; Social Marketing; Media Market; Social Media Marketing; Market (Economics); Social Network; Listening; Strategy; Marketing StrategyMarketing con Redes Sociales 1 Este Programa Especializado proporciona una introducción holística al marketing en medios sociales. Aprenderás a desarrollar, gestionar y optimizar interesantes campañas en medios sociales, y evaluarás las fuerzas y debilidades de plataformas populares de medios sociales, incluyendo Facebook, Twitter, LinkedIn, Google Plus, e Instagram, en el contexto de aplicaciones específicas de casos de estudio. En el Proyecto Final elaborarás una estrategia anual de marketing de medios sociales para una compañía de tecnología de centros de datos.[5.2, 13.8] English Spanish business marketing
Beneficios y características de las redes sociales más significativasTecnológico de MonterreyBeginner 4,8 4,3 En este curso se explicarán los aspectos más generales del ámbito de las redes sociales con el objetivo de que el participante distinga, clasifique e identifique las cualidades particulares de la evolución de las redes sociales, su aplicación general en el ámbito de negocios y comercial, así como reconocer las redes sociales de más auge en nuestros tiempos y las tendencias de empleo.Marketing; Social Media; Digital Branding; Brand; Brand Marketing; Social Network; Communication; Media Market; Personal Advertisement; Social Media MarketingMarketing con Redes Sociales 2 Este Programa Especializado proporciona una introducción holística al marketing en medios sociales. Aprenderás a desarrollar, gestionar y optimizar interesantes campañas en medios sociales, y evaluarás las fuerzas y debilidades de plataformas populares de medios sociales, incluyendo Facebook, Twitter, LinkedIn, Google Plus, e Instagram, en el contexto de aplicaciones específicas de casos de estudio. En el Proyecto Final elaborarás una estrategia anual de marketing de medios sociales para una compañía de tecnología de centros de datos.[2.2, 6.5] English Spanish business marketing
Requerimientos, planeación, ejecución y medición de estrategias para redes socialesTecnológico de MonterreyBeginner 13,1 4,5 ¿Te has preguntado cómo se manejan las campañas a través de las redes sociales? ¿Cómo es el proceso que se realiza? ¿Cómo puedo sacar provecho de ellas para posicionar mi producto o mi servicio? \n\nÉstas y muchas más preguntas nos hacemos al ser parte de los consumidores que adquirimos un producto o servicio y que el medio por el cual nos enganchamos a él, fue una red social, pero también y principalmente como proveedor, nos interesa cómo sacar provecho de ellas para favorecer nuestro negocio.\n\nEn este curso podrás conocer cuáles son los elementos que necesitas considerar para realizar tu estrategia de redes sociales. El pilar de todo esto es tener una técnica apropiada que te ayude paso a paso a llevar a cabo cada etapa, en donde todo comienza con una buena planeación. Es preciso, así mismo, contar con una estructura que permita pasar de la planeación a la ejecución y finalmente saber qué y cómo medir de los resultados. Una estrategia debe de ser realista y medible, por ello, este curso está diseñado para que aumentes las posibilidades de éxito utilizando la metodología que sugerimos.Marketing; Social Media; Planning; Sostac; Media Market; Social Media Marketing; Market (Economics); Content Marketing; Community Management; Marketing Content DevelopmentMarketing con Redes Sociales 3 Este Programa Especializado proporciona una introducción holística al marketing en medios sociales. Aprenderás a desarrollar, gestionar y optimizar interesantes campañas en medios sociales, y evaluarás las fuerzas y debilidades de plataformas populares de medios sociales, incluyendo Facebook, Twitter, LinkedIn, Google Plus, e Instagram, en el contexto de aplicaciones específicas de casos de estudio. En el Proyecto Final elaborarás una estrategia anual de marketing de medios sociales para una compañía de tecnología de centros de datos.[8.0, 16.7] English Spanish business marketing
Las redes sociales en acción Tecnológico de MonterreyAdvanced 7,5 4,6 Como un mercadólogo, tenemos claro que nuestra función principal en las empresas es identificar las necesidades del mercado y con base en ellas establecer estrategias de compra – venta que causen impacto y satisfagan las necesidades de los consumidores. Éste es un reto importante, pero además de ser creativos en la definición de estas estrategias, tenemos que tener en cuenta el desarrollo que a través de los últimos años ha tenido el Internet y atrás de él las redes sociales. Es por ello que hay que estar conscientes de la importancia que las redes van teniendo y cómo pueden ayudar a la promoción de los productos y servicios que como proveedor estamos ofreciendo. \n\nEn este curso podrás conocer cómo se ejecuta una estrategia de redes sociales y las consideraciones que debes de tener para controlar y medir el desempeño de tu estrategia. Podrás identificar cómo evaluar si es posible gestionar la estrategia con recursos propios, si es necesario utilizar una agencia o si es apropiado hacerlo con un esquema mixto; también reconocerás la importancia de realizar una escucha activa y las herramientas que te permitirán desarrollar esta actividad, las plataformas más convenientes y la frecuencia más apropiada para tu negocio, los indicadores clave de medir y cómo hacerlo y finalmente las técnicas para optimizar el desempeño de tu estrategia de redes sociales y lograr tus objetivos.\n\nSeguramente te serán de gran utilidad dentro del ámbito de la mercadotecnia.Marketing; Strategy; Marketing Strategy; Social Media; Social Media Marketing; Media Market; Sostac; Market (Economics); Prediction Markets; Leadership and ManagementMarketing con Redes Sociales 4 Este Programa Especializado proporciona una introducción holística al marketing en medios sociales. Aprenderás a desarrollar, gestionar y optimizar interesantes campañas en medios sociales, y evaluarás las fuerzas y debilidades de plataformas populares de medios sociales, incluyendo Facebook, Twitter, LinkedIn, Google Plus, e Instagram, en el contexto de aplicaciones específicas de casos de estudio. En el Proyecto Final elaborarás una estrategia anual de marketing de medios sociales para una compañía de tecnología de centros de datos.[4.5, 10.0] None Spanish business marketing
Marketing en Redes Sociales Proyecto Final Tecnológico de MonterreyAdvanced 7,5 4,6 Por medio de este proyecto podrás poner en práctica los conocimientos adquiridos durante la realización de los 4 cursos complementarios al programa de la especialidad. Estos conocimientos te llevarán a realizar una estrategia de mercado por medio de las redes sociales, esto con un enfoque comercial B2B. \n\nDurante el desarrollo del proyecto contarás con el apoyo de expertos, así como el apoyo de los alumnos inscritos al curso, este trabajo colaborativo te ayudará a cumplir con éxito los requisitos básicos para que tu estrategia de mercado puedas llevarla a la vida real.Marketing; Sostac; Media Market; Social Media; Social Media Marketing; Market (Economics); Social Marketing; Cmos; Gustave Le BonMarketing con Redes Sociales 5 Este Programa Especializado proporciona una introducción holística al marketing en medios sociales. Aprenderás a desarrollar, gestionar y optimizar interesantes campañas en medios sociales, y evaluarás las fuerzas y debilidades de plataformas populares de medios sociales, incluyendo Facebook, Twitter, LinkedIn, Google Plus, e Instagram, en el contexto de aplicaciones específicas de casos de estudio. En el Proyecto Final elaborarás una estrategia anual de marketing de medios sociales para una compañía de tecnología de centros de datos.[4.0, 10.0] None Spanish business marketing
Introdução ao marketing de mídias sociais Facebook Advanced 10,9 Not Calibrated Este curso aborda os conceitos básicos do marketing de mídias sociais. Você aprenderá sobre o escopo do marketing de mídias sociais, incluindo sua história e os diferentes canais de mídia social. Você aprenderá a selecionar um canal de mídia social que atenda às suas necessidades, definir metas e métricas de sucesso e descobrir quem é seu público-alvo. Ao final deste curso, você será capaz de: \n\n • Entender o ambiente do marketing tradicional, digital e de mídias sociais\n • Entender como receber o certificado de Digital Marketing Associate \n • Entender as principais plataformas de mídia social, como funcionam e o papel dessas plataformas no marketing\n • Definir o público-alvo e a jornada do cliente\n • Escolher as plataformas de mídia social certas e aprender a criar políticas de mídia social\n\nQualquer que seja seu nível de conhecimento inicial, este curso o ajudará a construir uma base sólida para o marketing de mídias sociais e a ganhar habilidades práticas para ter mais sucesso em suas iniciativas de marketing de mídias sociais, com resultados tangíveis. \n\nOs alunos não precisam de experiência em marketing, mas devem ter habilidades básicas de navegação na Internet e interesse em participar ativamente em redes sociais. Os alunos devem ter uma conta no Facebook, e também é útil ter uma conta no Instagram.\n\nObservação: Neste momento, o Coursera não oferece suporte em português. No momento, o Coursera oferece suporte nos seguintes idiomas: árabe, inglês e espanhol.Social Media Platforms; Smart Criteria; Target Audience; Social Media; Marketing; Customer Experience; Media Market; Social Media Marketing; Audience; ProjectMarketing de Mídias Sociais do Facebook1 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[5.8, 14.0] English Portuguese (Brazil)business marketing
Gerenciamento de mídias sociais Facebook Beginner 8,7 4 Este curso oferece as habilidades essenciais de criação e gerenciamento de conteúdo. Você aprenderá a criar publicações eficazes nas redes sociais, além de uma marca forte para ajudá-lo a construir uma presença nas mídias sociais. Você também aprenderá a estabelecer um processo contínuo para gerenciar conteúdo. Isso inclui definir um calendário de conteúdo, gerenciar e moderar suas publicações, analisar dados para extrair insights e iterações e saber como aumentar a eficácia das publicações. Ao término do curso, você aplicará as habilidades no mundo real por meio de um projeto de gerenciamento de conteúdo.\n\nAo final deste curso, você será capaz de: \n• Estabelecer e gerenciar presença nas redes sociais \n• Criar uma página comercial no Facebook e uma conta no Instagram para empresas \n• Entender como e por que criar conteúdo para mídias sociais \n• Criar uma marca, tom e voz para a presença nas redes sociais \n• Gerenciar um calendário de conteúdo para a presença nas redes sociais \n• Avaliar o desempenho do conteúdo nas redes sociais para iterar e otimizar o desempenho \n• Criar um calendário de conteúdo para a presença nas redes sociais \n• Gerenciar o conteúdo das mídias sociais usando dados do mundo real\n\nEste curso é destinado a pessoas que querem aprender a criar e gerenciar uma presença comercial nas mídias sociais, incluindo criação de conteúdo, interação e engajamento com clientes nas redes sociais e avaliação dos resultados de diferentes publicações.  \n\nOs alunos não precisam de experiência em marketing, mas devem ter habilidades básicas de navegação na Internet e interesse em participar ativamente em redes sociais. É útil ter uma conta no Facebook ou Instagram e, idealmente, os alunos já devem ter concluído o curso 1 (Introdução ao marketing de mídias sociais) deste programa.\n\nObservação: Neste momento, o Coursera não oferece suporte em português. No momento, o Coursera oferece suporte nos seguintes idiomas: árabe, inglês e espanhol.Social Media; Com File; Social Media Marketing; Brand; Media Market; Marketing; Evaluation; Ordered Pair; Mathematical Optimization; Leverage (Finance)Marketing de Mídias Sociais do Facebook2 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[4.6, 11.2] English Portuguese (Brazil)business marketing
Princípios básicos da publicidade em mídias sociaisFacebook Beginner 10,9 Not Calibrated Este curso examina detalhadamente a publicidade paga nas mídias sociais. Saiba como começar a fazer propaganda em plataformas como Facebook e Instagram por meio de anúncios eficazes. Aprenda a trabalhar com equipes de criação para captar a essência da sua campanha em um briefing de criação e entenda como as políticas de privacidade podem afetar seus anúncios. Para concluir o curso, você fará um projeto em que deverá elaborar um briefing de criação com o material que você entregaria a uma equipe de criação para produzir sua campanha de anúncios. Além disso, você criará seu primeiro anúncio em mídias sociais.\n\nAo final deste curso, você será capaz de: \n• Determinar por que e quando investir em publicidade paga em mídias sociais \n• Entender a anatomia de um anúncio nas mídias sociais e como é diferente das publicações orgânicas\n• Avaliar em quais plataformas veicular campanhas e o que torna um anúncio eficaz\n• Produzir textos e recursos visuais interessantes para anúncios em mídias sociais\n• Aprender a colaborar de maneira eficiente com outras pessoas por meio de briefings de criação\n• Desenvolver um entendimento básico sobre dados, publicidade baseada em dados e proteção da privacidade\n• Criar um anúncio diretamente na sua página comercial do Facebook e conta comercial do Instagram\n• Usar os anúncios do Instagram Stories de forma efetiva para se conectar com os clientes\n• Escrever um briefing de criação e criar um anúncio para publicar nas mídias sociais \n\nEste curso é destinado a pessoas que desejam aprender a criar e gerenciar anúncios em mídias sociais. Os alunos não precisam de experiência em marketing, mas devem ter habilidades básicas de navegação na Internet e interesse em participar ativamente em redes sociais. É útil ter uma conta no Facebook ou Instagram e, idealmente, os alunos já devem ter concluído o curso 1 (Introdução ao marketing de mídias sociais) e 2 (Gerenciamento de mídias sociais) deste programa.\n\nObservação: Neste momento, o Coursera não oferece suporte em português. No momento, o Coursera oferece suporte nos seguintes idiomas: árabe, inglês e espanhol.Creative Brief; Advertising Campaigns; Advertising; Social Media; Writing; Internality; Collaboration; Investment; Privacy; Organizing (Management)Marketing de Mídias Sociais do Facebook3 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[5.8, 14.0] English Portuguese (Brazil)business marketing
Veiculação de anúncios com o Facebook Facebook Beginner 10,9 Not Calibrated Este curso é uma preparação para você se tornar especialista no Gerenciador de Anúncios do Facebook. Aprenda a estruturar campanhas no Gerenciador de Anúncios, selecionando os objetivos do anúncio, o público-alvo, o orçamento e o posicionamento que atendam às suas metas específicas. Aprenda a criar e gerenciar anúncios no Facebook e no Instagram e a avaliar e otimizar os resultados de suas campanhas no Gerenciador de Anúncios.  Você terminará o curso criando uma campanha publicitária real no Gerenciador de Anúncios do Facebook para ampliar não apenas seu conhecimento, mas também seu portfólio de marketing de mídias sociais. \n \nAo final deste curso, você será capaz de:\n• Estruturar campanhas no Gerenciador de Anúncios do Facebook\n• Identificar os principais componentes e elementos de um anúncio no Gerenciador de Anúncios do Facebook\n• Criar um anúncio que se alinhe com seus objetivos de marketing e direcione-o para o público-alvo\n• Definir um orçamento, posicionamento e cronograma para anúncios no Gerenciador de Anúncios do Facebook\n• Editar e solucionar problemas em anúncios no Gerenciador de Anúncios do Facebook\n \nEste curso é destinado a pessoas que querem aprender a usar o Gerenciador de Anúncios do Facebook para criar, gerenciar e otimizar campanhas no Facebook e Instagram e receber a Certificação de Associado de Marketing Digital do Facebook. Os alunos não precisam de experiência em marketing, mas devem ter habilidades básicas de navegação na Internet e interesse em participar ativamente em redes sociais.  \n\nOs alunos devem ter uma conta no Facebook, e também é útil ter uma conta no Instagram. Idealmente, os alunos já devem ter concluído os quatro cursos anteriores deste programa.\n\nObservação: Neste momento, o Coursera não oferece suporte em português. No momento, o Coursera oferece suporte nos seguintes idiomas: árabe, inglês e espanhol.Advertising Campaigns; Budget; Audience; Schedule; Advertising; Pixel; Strategy; Evaluation; Marketing; ProjectMarketing de Mídias Sociais do Facebook4 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[5.8, 14.0] English Portuguese (Brazil)business marketing
Medir e otimizar campanhas de marketing de mídias sociaisFacebook Beginner 8,7 Not Calibrated Este curso fornece as habilidades para otimizar seus esforços de marketing de mídias sociais. Aprenda a avaliar e interpretar os resultados de suas campanhas publicitárias. Saiba como avaliar a eficácia da publicidade por meio de estudos de aumento e otimizar suas campanhas com testes de divisão. Entenda como a eficácia da publicidade é medida em plataformas e dispositivos, aprenda a avaliar o ROI do marketing e domine como comunicar os resultados de marketing de mídias sociais em sua empresa.\n\nAo final deste curso, você será capaz de:\n• Analisar painéis e avaliar o ROI de seus esforços de marketing de mídias sociais\n• Compreender as diferentes técnicas usadas para otimizar campanhas de marketing, como atribuição e modelos de mix de marketing\n• Implementar um teste A/B para otimizar sua campanha\n• Apresentar e comunicar os resultados de sua campanha para uma equipe\n\nEste curso é para pessoas que querem aprender a analisar resultados de campanha de marketing, otimizar campanhas e comunicar efetivamente descobertas para suas equipes. Os alunos não precisam de experiência em marketing, mas devem ter habilidades básicas de navegação na Internet e interesse em participar ativamente em redes sociais. É útil ter uma conta no Facebook ou Instagram e, idealmente, os alunos já devem ter concluído os quatro cursos anteriores deste programa.\n\nEste curso será seguido pelo curso Conclusão de Marketing de Mídias Sociais do Facebook, o curso final desta certificação, no qual os alunos farão o exame para Associado Certificado de Marketing Digital e um projeto principal para receber o Certificado Profissional de Marketing de Mídias Sociais do Facebook.Marketing; A/B Testing; Com File; Advertising; Customer Lifetime Value; Advertising Campaigns; Presentation; Unos (Operating System); Advertising Strategy; AudienceMarketing de Mídias Sociais do Facebook5 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[4.6, 11.2] English Portuguese (Brazil)business marketing
Conclusão do Marketing de Mídias Sociais do FacebookFacebook Beginner 6,5 Not Calibrated Neste curso de conclusão, você praticará a criação de uma apresentação sobre a campanha de marketing que vem desenvolvendo ao longo do programa com um projeto no qual ganhará experiência prática na comunicação de resultados e na formulação de recomendações com base nos resultados de uma campanha de marketing social. Além disso, você se inscreverá e fará o exame para Associado Certificado de Marketing Digital do Facebook e se tornará Associado Certificado de Marketing Digital do Facebook. Após concluir o projeto com sucesso e ser aprovado no exame do Facebook, você receberá o certificado do Coursera de conclusão do Programa do Certificado Profissional de Marketing de Mídias Sociais do Facebook.\n\nAo final deste curso, você será capaz de:\n• Apresentar e comunicar os resultados de uma campanha a uma equipe\n• Realizar o exame para Associado Certificado de Marketing Digital\n\nEste curso é para pessoas que concluíram todos os 5 cursos anteriores do Certificado Profissional de Marketing de Mídias Sociais do Facebook e que estejam prontas para fazer o exame para Associado Certificado de Marketing Digital e realizar um projeto de conclusão para receber o Certificado Profissional de Marketing de Mídias Sociais do Facebook. \n\nPara fazer o exame, os alunos devem ter acesso a um Mac ou PC com webcam.\n\nObservação: Neste momento, o Coursera não oferece suporte em português. No momento, o Coursera oferece suporte nos seguintes idiomas: árabe, inglês e espanhol.Marketing; Media Market; Project; Presentation; Project Mine; Career; SignMarketing de Mídias Sociais do Facebook6 Independentemente de você já estar mexendo em plataformas de mídia social para seus negócios ou ser totalmente novato na área do marketing digital, você veio ao lugar certo. Este programa com seis cursos, desenvolvido por especialistas em marketing digital da Aptly juntamente com profissionais de marketing do Facebook, inclui um currículo relevante elaborado para preparar você para uma função inicial no marketing de mídia social.Depois de uma introdução ao marketing digital e às principais plataformas de mídias sociais, você vai aprender a estabelecer uma presença on-line, criar publicações, desenvolver uma base de seguidores e gerenciar suas contas de mídias sociais. Você vai desenvolver habilidades de criação e gerenciamento de campanhas publicitárias nas mídias sociais e aprender a avaliar os resultados de seus esforços de marketing.E o mais importante, ao longo do programa, você vai praticar suas novas habilidades por meio de projetos práticos, cujos resultados você poderá mostrar em um portfólio do seu trabalho. Após concluir o curso com sucesso, você receberá a certificação da Coursera e a certificação de Associado Certificado de Marketing Digital do Facebook, comprovando suas habilidades em marketing de mídias sociais e no uso do Gerenciador de Anúncios do Facebook.[3.5, 8.4] English Portuguese (Brazil)business marketing
Pilares de Marketing Digital Universidad AustralAdvanced 20,2 4,8 El Marketing Digital ha revolucionado la forma de hacer negocios, y ninguna corporación, empresa, emprendedor o profesional puede desconocer su importancia vital para lograr el éxito.\nEste curso proporciona al alumno el dominio de los criterios estratégicos, técnicas y herramientas propias de la disciplina.\nObjetivos:\n- Comprender el ecosistema completo del Marketing Digital\n- Desarrollar las mejores estrategias para conseguir los objetivos\n- Identificar las principales herramientas para ejecutar las acciones que contemplan éstas estrategias\n- Aprender a monitorear o controlar para tomar acciones correctivasMarketing; Digital Marketing; Market (Economics); Analytics; Email; Planning; Email Marketing; Strategy; Marketing Strategy; WebMarketing Digital 1 Esta especialización, te permitirá comprender de un modo teórico-práctico las herramientas que son usadas hoy en día por las principales empresas del mundo, para planificar, implementar y monitorear sus estrategias de Marketing Digital.\n\nAl finalizar la cursada, serás capaz de:\n\n+Coordinar proyectos integrales de Marketing Digital\n\n+Seguir las principales tendencias de la industria desde una mirada crítica y de aplicación práctica\n\n+Aplicar las principales herramientas a un emprendimiento o empresa\n\n+Generar una relación fructífera con Agencias Especializadas\n\n+Aplicar a posiciones relacionadas con el Marketing Digital\n\nComo evidencia de tus aprendizajes, y siendo la consigna final de la especialización, crearas un Proyecto Final práctico integrador aplicado a una empresa conocida o un emprendimiento futuro, que englobe todos los temas aprendidos durante los cursos.[13.5, 24.3] None Spanish business marketing
Estrategias de  Redes Sociales Universidad AustralBeginner 16,8 4,6 En este curso, podrás adquirir los conocimientos y criterios iniciales para crear los objetivos, estrategias y tácticas para las redes sociales de tu plan de marketing digital. Conocerás en detalle los códigos y técnicas de Facebook, Twitter, Instagram y LinkedIn; incluyendo estrategias de contenido, anuncios y estadísticas.Marketing; Social Media; Media Market; Digital Marketing; Social Media Marketing; Market (Economics); LinkedIn; Communication; Analytics; Social MarketingMarketing Digital 2 Esta especialización, te permitirá comprender de un modo teórico-práctico las herramientas que son usadas hoy en día por las principales empresas del mundo, para planificar, implementar y monitorear sus estrategias de Marketing Digital.\n\nAl finalizar la cursada, serás capaz de:\n\n+Coordinar proyectos integrales de Marketing Digital\n\n+Seguir las principales tendencias de la industria desde una mirada crítica y de aplicación práctica\n\n+Aplicar las principales herramientas a un emprendimiento o empresa\n\n+Generar una relación fructífera con Agencias Especializadas\n\n+Aplicar a posiciones relacionadas con el Marketing Digital\n\nComo evidencia de tus aprendizajes, y siendo la consigna final de la especialización, crearas un Proyecto Final práctico integrador aplicado a una empresa conocida o un emprendimiento futuro, que englobe todos los temas aprendidos durante los cursos.[11.2, 20.1] None Spanish business business-strategy
Publicidad Digital con Google AdWords Universidad AustralAdvanced 29,7 4,6 En este curso de Google Adwords, aprenderás sobre los conceptos fundamentales y técnicas avanzadas de la publicidad en Google. Con estos, serás capaz de crear, publicar y optimizar correctamente campañas para promocionar las marcas, productos o servicios que desee en una de las herramientas publicitarias más poderosas del mundo. El curso profundiza tanto en la red de Búsqueda como la red de Display, detallando sus aspectos teóricos y prácticos desde la propia herramienta.Google AdWords; Marketing; Analytics; E-Commerce; Marketing Strategy; Strategy; Market Analysis; Digital Marketing; Business Analytics; Mathematical OptimizationMarketing Digital 3 Esta especialización, te permitirá comprender de un modo teórico-práctico las herramientas que son usadas hoy en día por las principales empresas del mundo, para planificar, implementar y monitorear sus estrategias de Marketing Digital.\n\nAl finalizar la cursada, serás capaz de:\n\n+Coordinar proyectos integrales de Marketing Digital\n\n+Seguir las principales tendencias de la industria desde una mirada crítica y de aplicación práctica\n\n+Aplicar las principales herramientas a un emprendimiento o empresa\n\n+Generar una relación fructífera con Agencias Especializadas\n\n+Aplicar a posiciones relacionadas con el Marketing Digital\n\nComo evidencia de tus aprendizajes, y siendo la consigna final de la especialización, crearas un Proyecto Final práctico integrador aplicado a una empresa conocida o un emprendimiento futuro, que englobe todos los temas aprendidos durante los cursos.[20.1, 36.0] None Spanish business marketing
Compra programática de medios: Publicidad online en tiempo realUniversidad AustralAdvanced 12,2 4,7 La compra programática nació como una tendencia hace unos años y hoy es el corazón de las estrategias digitales, tanto de Display como de Video. Ha generado una disrupción en la planificación digital, dejando a los medios tradicionales en segundo plano y dándole protagonismo a las audiencias. Enfocado en el uso de la data, la compra programática es la clave hacia la maximización de resultados.\n\nLa Compra Programática de medios hace posible acceder en tiempo real a una impresión de un anuncio en Internet que está a punto de mostrarse, integrar la información disponible sobre el usuario que la verá y el sitio web sobre la que aparecerá, y tomar en ese mismo momento la decisión de comprar o no esa impresión.\n\nEl curso de Compra Programática de medios permitirá al alumno Identificar el ecosistema y  modelos de compra, su funcionamiento,  ventajas y desventajas, plataformas, métricas y estrategias.Marketing; E-Commerce; Community Management; Leadership and Management; Media Market; Digital Marketing; Influencer Marketing; Analytics; Social Media Marketing; Social MediaMarketing Digital 4 Esta especialización, te permitirá comprender de un modo teórico-práctico las herramientas que son usadas hoy en día por las principales empresas del mundo, para planificar, implementar y monitorear sus estrategias de Marketing Digital.\n\nAl finalizar la cursada, serás capaz de:\n\n+Coordinar proyectos integrales de Marketing Digital\n\n+Seguir las principales tendencias de la industria desde una mirada crítica y de aplicación práctica\n\n+Aplicar las principales herramientas a un emprendimiento o empresa\n\n+Generar una relación fructífera con Agencias Especializadas\n\n+Aplicar a posiciones relacionadas con el Marketing Digital\n\nComo evidencia de tus aprendizajes, y siendo la consigna final de la especialización, crearas un Proyecto Final práctico integrador aplicado a una empresa conocida o un emprendimiento futuro, que englobe todos los temas aprendidos durante los cursos.[8.0, 14.9] None Spanish business marketing
Proyecto Final - Programa Especializado en Marketing DigitalUniversidad AustralIntermediate 9,1 4,9 Semana 1) Definirá las estrategias, objetivos y tácticas de Marketing Relacional y cómo esto se vincula con el correspondiente ecosistema de Marketing Digital. \n\nSemana 2) Una estrategia de contenidos en base a los códigos de 3 Redes Sociales que elija.\n\nSemana 3) Diseñará una campaña ejemplo de Google Adwords, definiendo qué red es más conveniente para sus objetivos publicitarios y con qué segmentaciones. También deberá diseñar anuncios acorde a las mejores prácticas recomendadas.\n\nSemana 4) Diseñará una campaña ejemplo en Compra Programática haciendo foco en las audiencias que compraría (1st party, 2nd party y 3rd party) y las estrategias de retargeting que aplicaría para maximizar los resultados de la campaña.Marketing; Media Market; Google AdWords; Digital Marketing; E-Commerce; Social Media Marketing; Social Media; Market (Economics); Web; Denominación De OrigenMarketing Digital 5 Esta especialización, te permitirá comprender de un modo teórico-práctico las herramientas que son usadas hoy en día por las principales empresas del mundo, para planificar, implementar y monitorear sus estrategias de Marketing Digital.\n\nAl finalizar la cursada, serás capaz de:\n\n+Coordinar proyectos integrales de Marketing Digital\n\n+Seguir las principales tendencias de la industria desde una mirada crítica y de aplicación práctica\n\n+Aplicar las principales herramientas a un emprendimiento o empresa\n\n+Generar una relación fructífera con Agencias Especializadas\n\n+Aplicar a posiciones relacionadas con el Marketing Digital\n\nComo evidencia de tus aprendizajes, y siendo la consigna final de la especialización, crearas un Proyecto Final práctico integrador aplicado a una empresa conocida o un emprendimiento futuro, que englobe todos los temas aprendidos durante los cursos.[5.7, 11.6] None Spanish business marketing
Introducción al marketing en redes sociales Facebook Beginner 10,9 Not Calibrated En este curso, se sientan las bases del marketing en redes sociales. Descubrirás qué implica el marketing en redes sociales, incluida la historia y los diferentes canales de redes sociales que existen. Aprenderás cómo seleccionar un canal de redes sociales que se ajuste a tus necesidades, establecer objetivos y métricas de éxito, y determinar cuál es tu público objetivo. Al finalizar este curso, serás capaz de: \n\n • Comprender el panorama del marketing tradicional, digital y en redes sociales\n • Comprender la forma de obtener la certificación de Socio de marketing digital\n • Comprender las principales plataformas de redes sociales, su funcionamiento y la función que cumplen en el marketing\n • Crear objetivos SMART e identificar KPI\n • Definir el público objetivo y el recorrido del cliente\n • Elegir las plataformas de redes sociales correctas y crear políticas de redes sociales\n\nSea cual sea tu nivel de conocimientos inicial, este curso te ayudará a sentar bases sólidas para el marketing en redes sociales y adquirir las habilidades correspondientes que te permitirán impulsar el éxito y la visibilidad de tus esfuerzos de marketing en redes sociales. \n\nLos alumnos no necesitan tener experiencia en marketing, pero sí habilidades básicas de navegación en Internet y disposición para participar y conectarse en redes sociales. Los alumnos deben tener una cuenta de Facebook. Una cuenta de Instagram también ayuda.Cmos; Social Media Marketing; Marketing; Social Media Platforms; Social Media; Target Audience; Smart Criteria; Media Market; Persona (User Experience); Customer ExperienceMarketing en redes sociales de Facebook1 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[5.8, 14.0] None Spanish business marketing
Gestión de redes sociales Facebook Beginner 8,7 Not Calibrated Este curso te proporcionará habilidades de gestión y creación de contenido fundamentales. Aprenderás cómo crear publicaciones en redes sociales efectivas y una marca sólida que te ayude a crear una presencia en redes sociales. También aprenderás a establecer un proceso continuo para gestionar tu contenido. Esto incluye configurar un calendario de contenido, gestionar y moderar tus publicaciones, analizar datos para obtener estadísticas e iteración, y cómo aumentar la efectividad de las publicaciones. Para culminar el curso, aplicarás tus habilidades en el mundo real a través de un proyecto de gestión de contenido. \n\nAl finalizar este curso, serás capaz de: \n• Establecer y gestionar una presencia en redes sociales \n• Crear una página de Facebook para empresa y una cuenta profesional de Instagram \n• Comprender cómo y por qué crear contenido para las redes sociales \n• Crear una marca y un tono de voz para construir presencia en las redes sociales \n• Administrar un calendario de contenido para crear presencia en las redes sociales \n• Evaluar el rendimiento del contenido en las redes sociales e iterar y optimizar el rendimiento \n• Crear un calendario de contenido para crear presencia en las redes sociales\n• Gestionar el contenido para redes sociales con datos del mundo real \n\nEste curso está orientado a aquellas personas que desean aprender a crear y gestionar la presencia comercial en las redes sociales, incluida la creación de contenido, la interacción y participación con los clientes en las redes sociales y la evaluación de los resultados de distintas publicaciones. \n\nLos alumnos no necesitan tener experiencia en marketing, pero sí habilidades básicas de navegación en Internet y el anhelo de participar y conectarse en redes sociales. Una cuenta de Facebook o Instagram también ayuda. Lo ideal es que los alumnos hayan completado el curso 1 (Introducción al marketing en redes sociales) de este programa.Cmos; Social Media; Brand; Evaluation; Social Media Marketing; Marketing; Media Market; Personal Branding; Ordered Pair; Mathematical OptimizationMarketing en redes sociales de Facebook2 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[4.6, 11.2] English Spanish business marketing
Fundamentos de la publicidad en redes socialesFacebook Beginner 10,9 Not Calibrated Este curso examina en profundidad la publicidad paga en las redes sociales. Aprende a desarrollar anuncios efectivos para comenzar a anunciar en plataformas como Instagram y Facebook. Aprende a capturar la esencia de una campaña publicitaria en un brief creativo para trabajar con los equipos de diseño, y comprende la forma en que las políticas de privacidad pueden afectar los anuncios. Completa el curso con un proyecto donde producirás un brief creativo con activos para entregar a un equipo de diseño en una campaña publicitaria. También crearás tu primer anuncio en redes sociales.\n\nAl finalizar este curso, serás capaz de:\n• Determinar por qué y cuándo invertir en publicidad paga en redes sociales \n• Comprender la estructura de los anuncios en redes sociales y en qué difieren de las publicaciones orgánicas \n• Evaluar en qué plataformas conviene lanzar las campañas publicitarias en redes sociales y qué hace que un anuncio sea efectivo \n• Elaborar recursos visuales y escritos atractivos y efectivos para anuncios en redes sociales \n• Aprender a colaborar con otros de forma efectiva mediante briefs creativos \n• Desarrollar un conocimiento básico de los datos, la publicidad basada en datos y la protección de la privacidad \n• Crear un anuncio directamente desde tu página comercial de Facebook y tu cuenta profesional de Instagram \n• Usar efectivamente los anuncios en las historias de Instagram para conectarte con los clientes \n• Redactar un brief creativo y crear un anuncio en redes sociales\n\nEste curso está pensado para quienes desean aprender a crear y administrar anuncios en redes sociales. Los alumnos no necesitan tener experiencia en marketing, pero sí habilidades básicas de navegación en Internet y el anhelo de participar y conectarse en redes sociales. Una cuenta de Facebook o Instagram también ayuda. Lo ideal es que los alumnos hayan completado el Curso 1 (Introducción al marketing en redes sociales) y el Curso 2 (Gestión de redes sociales) de este programa.Creative Brief; Advertising Campaigns; Advertising; Social Media; Writing; Internality; Collaboration; Investment; Privacy; Organizing (Management)Marketing en redes sociales de Facebook3 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[5.8, 14.0] English Spanish business marketing
Publicidad con Facebook Facebook Beginner 10,9 Not Calibrated Con este curso, te convertirás en experto en el Administrador de anuncios de Facebook. Aprende a estructurar campañas en el administrador de anuncios; para ello, selecciona un objetivo del anuncio, un público objetivo, un presupuesto y las ubicaciones que se ajusten a tus propias metas. Aprende a crear y administrar anuncios en Facebook e Instagram, y evalúa y optimiza los resultados de tus campañas del administrador de anuncios.  Cuando finalices el curso, podrás crear una campaña publicitaria real en el administrador de anuncios de Facebook y así expandir no solo tus conocimientos, sino tu portfolio de marketing en redes sociales. \n \nAl finalizar este curso, serás capaz de:\n• Estructurar campañas en el administrador de anuncios de Facebook\n• Identificar los principales componentes y elementos de un anuncio en el administrador de anuncios de Facebook\n• Crear un anuncio que esté alineado con tus objetivos de marketing y dirigirlo a tu público objetivo\n• Establecer un presupuesto, ubicaciones y un cronograma para tus anuncios en el administrador de anuncios de Facebook\n• Editar los anuncios y solucionar cualquier problema en el administrador de anuncios de Facebook\n \nEste curso está destinado a quienes desean aprender a usar el Administrador de anuncios de Facebook para crear, administrar y optimizar campañas en Facebook e Instagram, y así recibir la Certificación de Asociado de marketing digital de Facebook. Los alumnos no necesitan tener experiencia en marketing, pero sí habilidades básicas de navegación en Internet y el anhelo de participar y conectarse en redes sociales.  \n\nLos alumnos deben tener una cuenta de Facebook. Una cuenta de Instagram también ayuda. Idealmente, los alumnos deberán haber completado los cuatro cursos anteriores del programa.Advertising Campaigns; Budget; Audience; Schedule; Advertising; Pixel; Strategy; Evaluation; Marketing; ProjectMarketing en redes sociales de Facebook4 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[5.8, 14.0] English Spanish business marketing
Medir y optimizar campañas de marketing en redes socialesFacebook Beginner 8,7 Not Calibrated Este curso te proporcionará las habilidades para optimizar tus acciones de marketing en redes sociales. Aprende a evaluar e interpretar los resultados de tus campañas publicitarias. Aprende a evaluar la efectividad de la publicidad a través de estudios de mejora y optimiza tus campañas con pruebas divididas. Comprende cómo la efectividad de la publicidad se mide en todas las plataformas y dispositivos, aprende a evaluar el ROI de tu actividad de marketing y perfecciona el modo de comunicar tus resultados de marketing en redes sociales a otros en la empresa.  \n\nAl finalizar este curso, serás capaz de:\n• Analizar paneles y evaluar el ROI de tus acciones de marketing en redes sociales\n• Comprender diferentes técnicas usadas para optimizar las campañas de marketing, como modelos combinados de marketing y atribución \n• Implementar una prueba A/B para optimizar tu campaña \n• Presentar y comunicar los resultados de tu campaña a un equipo \n\nEste curso es para personas que desean aprender cómo analizar los resultados de su campaña de marketing, optimizar sus campañas y comunicar de forma efectiva los hallazgos a sus equipos. Los alumnos no necesitan tener experiencia en marketing, pero sí habilidades básicas de navegación en Internet y el anhelo de participar y conectarse en redes sociales. Una cuenta de Facebook o Instagram también ayuda. Lo ideal es que los alumnos hayan completado los cuatro cursos anteriores de este programa. \n\nLuego de este curso, estará el último curso de esta certificación, Curso final de marketing en redes sociales de Facebook, en el que los alumnos realizarán el examen de certificación de Asociado de marketing digital y completarán un proyecto final para recibir su Certificado de profesional en marketing en redes sociales de Facebook.A/B Testing; Advertising; Customer Lifetime Value; Marketing; Advertising Campaigns; Presentation; Advertising Strategy; Audience; Return On Investment; StrategyMarketing en redes sociales de Facebook5 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[4.6, 11.2] English Spanish business marketing
Fase final de Marketing en redes sociales de FacebookFacebook Beginner 6,5 Not Calibrated En este curso final, practicarás la creación de una presentación sobre la campaña de marketing que has desarrollado durante el programa con un proyecto donde adquirirás experiencia práctica en la comunicación de resultados y la formulación de recomendaciones en función de los resultados de una campaña de marketing en redes sociales. Asimismo, te registrarás en el examen de certificación de Asociado de marketing digital de Facebook, lo realizarás y recibirás tu certificado de Asociado de marketing digital de Facebook. Una vez que hayas completado el proyecto con éxito y hayas aprobado el examen de Facebook, recibirás el certificado de Coursera de finalización del programa Certificado de profesional de marketing en redes sociales de Facebook.\n\nAl finalizar este curso, serás capaz de:\n• Presentar y comunicar los resultados de una campaña a un equipo\n• Completar el examen de certificación de Asociado de marketing digital\n\nEste curso está destinado a personas que completaron los 5 cursos anteriores de Certificado de profesional de marketing en redes sociales de Facebook, y están listas para realizar el examen de certificación de Asociado de marketing digital y completar un proyecto final para recibir el Certificado de profesional de marketing en redes sociales de Facebook. \nPara realizar el examen, los alumnos deben tener acceso a un equipo Mac o PC con cámara web.Media Market; Marketing; Project; Presentation; Sign; Career; Project MineMarketing en redes sociales de Facebook6 Ya sea que ya hayas estado jugando con las plataformas de redes sociales para tu empresa o seas completamente nuevo en el campo del marketing digital, estás en el lugar indicado. Este programa de seis cursos, desarrollado por expertos en marketing digital de Aptly junto con profesionales de marketing de Facebook, incluye un plan de estudios relevante para la industria que te preparará para un puesto de nivel inicial en marketing en redes sociales.Después de una introducción al marketing digital y las principales plataformas de redes sociales, aprenderás a establecer una presencia en línea, crear publicaciones, aumentar los seguidores y gestionar tus cuentas de redes sociales. Desarrollarás habilidades de creación y gestión de campañas publicitarias en redes sociales y aprenderás a evaluar los resultados de tus acciones de marketing.Lo más importante, a lo largo del programa podrás practicar tus nuevas habilidades en proyectos prácticos, cuyos resultados puedes mostrar mediante un portfolio de tu trabajo. Tras completar con éxito el programa, obtendrás la certificación de Asociado de marketing digital de Facebook y de Coursera, que te proporcionará habilidades en marketing en redes sociales y en el uso del Administrador de anuncios de Facebook.[3.5, 8.4] English Spanish business marketing
Brand and Product Management IE Business SchoolBeginner 9,9 4,7 Identify the critical information needed to develop a product and brand strategy that generates both quick-wins and long-term value. By completing this course, you will be in position to create an activity plan to bring your brand strategy to life - both externally towards consumers and internally to employees.  You will be able to define the right metrics for determining success in the implementation of your product and brand strategy, considering any adjustments that may need to be made under a test and learn methodology.\n\nLuis Rodriguez Baptista - a professor at IE University and Marekting Consultant - will guide you through six modules that look at first understanding the challenge of managing products through their 'life-cycle' and culminates with learning how to equip your employees with knowledge of how to deliver on your brand promise.  The course features interviews with consumer and industry professionals, which help illustrate the importance of brand strategy. \n\nBrand and product management is a unique course which enables you to first understand the importance of brand and product management and then use brand development, architecture and portfolios, in order to achieve success.Brand; Leadership and Management; Brand Management; Brand Architecture; Architecture; Product Management; Marketing; Brand Engagement; Brand Awareness; AwarenessMarketing Mix Implementation 1 In this Specialization we will delve into the marketing mix and the skill-set needed to implement successful marketing strategies. Join us and explore the four key concepts of the marketing mix model, also known as the 4Ps: Product (Brand and Product Management), Pricing, Place (Distribution Channel Strategy and Retail) and Promotion (Communication Strategies, PR and Advertising). This course primarily focuses on implementation so you can immediately apply the lessons learned to your work or to a business idea that you are thinking of taking to market. After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.[3.0, 14.0] Chinese; Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; Spanish; MongolianEnglish business marketing
Pricing Strategy IE Business SchoolBeginner 9,9 4,6 Pricing is one of the most important but least understood marketing decisions. Learn and practice concepts, techniques, and get to grips with the latest thinking on assessing and formulating pricing strategies. Analyze how firms attempt to capture value, as well as profits, in the revenues they earn. \n\nAfter this course, you will be able to contribute to the process of formulating pricing strategies for your own products and services, or those of your firm. This course has an additional focus on pricing dynamics and the reaction to and by competitors, taking a highly pragmatic approach and one that is directly applicable to your day-to-day professional life.\n\nMartin Boehm - IE Professor and Dean of the Business School with over 10 years experience - will guide you through four modules.  We begin with the importance of pricing and how it ultimately can affect the bottom line.  Then, we move on to methods to help you decide what is the optimal price for your product; and then price discrimination - should all your products follow the same pricing strategy or should you differentiate depending on the customer segment?  Finally, we look at pricing psychology and how you can manipulate customers in order to drive the highest possible price for your product.Pricing; Strategy; Pricing Strategies; Price Discrimination; Discrimination; Price Elasticity Of Demand; Psychological Pricing; Demand; Willingness To Pay; CostMarketing Mix Implementation 2 In this Specialization we will delve into the marketing mix and the skill-set needed to implement successful marketing strategies. Join us and explore the four key concepts of the marketing mix model, also known as the 4Ps: Product (Brand and Product Management), Pricing, Place (Distribution Channel Strategy and Retail) and Promotion (Communication Strategies, PR and Advertising). This course primarily focuses on implementation so you can immediately apply the lessons learned to your work or to a business idea that you are thinking of taking to market. After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.[3.0, 13.9] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business marketing
Channel Management and Retailing IE Business SchoolBeginner 5,9 4,4 Understand how channel management and retailing can improve performance in your business.  Nowadays, a distribution strategy is part of the DNA of many companies and a correct channel management is key for the success of your product. Distribution plans need to be prepared for the long run, combining the following main areas:  company profile, portfolio structure and price positioning, go-to-market policy, trade and retail marketing, e-commerce and global retail management. \n\nIn the last decade, there have been two main revolutions that have affected industries, increasing the importance of Distribution Channel Management  Profesor Maria Teresa Aranzabal guides you through: The IT revolution: considering developments in CRM, supply chain, planning tools, merchandise and reallocation systems, amongst others; and the retail focus: how a clear retail strategy can be a differentiator for companies and a strong weapon of competitiveness. \n\nIn this course you will learn how to stay up-to-date on how companies are adding these aspects to their main strategic guidelines and making them key points in their managerial decision-making process.  We use interviews with industry experts and give real-life examples of how to ensure your business makes the most of this vital area of marketing.Leadership and Management; Channel Management; Retail Management; Retailing; Marketing; Supply Chain; Distribution (Business); Chaining; Trade Marketing; Marketing MixMarketing Mix Implementation 3 In this Specialization we will delve into the marketing mix and the skill-set needed to implement successful marketing strategies. Join us and explore the four key concepts of the marketing mix model, also known as the 4Ps: Product (Brand and Product Management), Pricing, Place (Distribution Channel Strategy and Retail) and Promotion (Communication Strategies, PR and Advertising). This course primarily focuses on implementation so you can immediately apply the lessons learned to your work or to a business idea that you are thinking of taking to market. After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.[1.1, 9.0] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business marketing
Integrated Marketing Communications: Advertising, Public Relations, Digital Marketing and moreIE Business SchoolBeginner 7,4 4,7 Just how familiar are you with a marketing communication campaign? Learn more about this key pillar in the marketing mix and use it to give the push your product or service needs. \n\nThrough this course you will understand the most important issues when planning and evaluating marketing communications strategies and executions. You'll be able to combine the appropriate theories and models with practical information to make better marketing communications decisions. After completing this course you'll be able to use integrated marketing communications (IMC) in the process of creating valuable brands and winning your consumers. \n\nIE Business School professor Eda Sayin will guide you through the process with the help of expert interviews from international marketing firms and will provide interesting real-life examples.  After this course you will be equipped with the knowledge to ensure that you make the correct decision when it comes to communications and the placement of advertising and digital marketing.Marketing; Communication; Marketing Communications; Advertising; Public Relations; Integrated Marketing Communications; Digital Marketing; Strategy; Leadership and Management; Marketing MixMarketing Mix Implementation 4 In this Specialization we will delve into the marketing mix and the skill-set needed to implement successful marketing strategies. Join us and explore the four key concepts of the marketing mix model, also known as the 4Ps: Product (Brand and Product Management), Pricing, Place (Distribution Channel Strategy and Retail) and Promotion (Communication Strategies, PR and Advertising). This course primarily focuses on implementation so you can immediately apply the lessons learned to your work or to a business idea that you are thinking of taking to market. After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.[1.8, 10.7] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business marketing
Marketing Mix Implementation Capstone IE Business SchoolIntermediate 11 4,5 After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.\n\nYour analysis will focus on Tesla Motor's and the launch of their Model X automobile.  After making decisions regarding each of the four P's in peer graded exercises, you will prepare a final presentation for the launch of the car.Marketing; Marketing Mix; Channel Management; Marketing Communications; Brand; Product Management; Retailing; At-Will Employment; Deliverable; Distribution StrategiesMarketing Mix Implementation 5 In this Specialization we will delve into the marketing mix and the skill-set needed to implement successful marketing strategies. Join us and explore the four key concepts of the marketing mix model, also known as the 4Ps: Product (Brand and Product Management), Pricing, Place (Distribution Channel Strategy and Retail) and Promotion (Communication Strategies, PR and Advertising). This course primarily focuses on implementation so you can immediately apply the lessons learned to your work or to a business idea that you are thinking of taking to market. After completing the four courses, you will be able to take part in the Capstone Project where you will have the opportunity to put into practice what you have learned in this specialization by running a real product through the marketing mix.[4.8, 15.6] French; Portuguese; Russian; SpanishEnglish business marketing
Market Research and Consumer Behavior IE Business SchoolBeginner 5,1 4,4 Your marketing quest begins here! The first course in this specialization lays the neccessary groundwork for an overall successful marketing strategy. It is separated into two sections: Market Research and Consumer Behavior.\nGain the tools and techniques to translate a decision problem into a research question in the Market Research module. Learn how to design a research plan, analyze the data gathered and accurately interpret and communicate survey reports, translating the results into practical recommendations.\n\nYou will then focus in on the consumer decision-making process, highlighting the key moments from identifying a need to buying and consuming a product. Adopt a true “consumer focus” in your managerial decisions by analyzing how consumers make decisions, what happens (in their hearts and minds) at different stages of the decision making process, and the variables that influence those decisions.\n\nThis course will equip you with the knowledge required to understand the state of your product before approaching the market strategy. There’s no better place to build the foundations of your marketing journey!Market (Economics); Market Research; Consumer Behaviour; Marketing; Marketing Research; Analysis; Data Analysis; Process; Behavior; Consumer ResearchMarketing Strategy 1 Do you hear the word “marketing” on a daily basis, but aren’t sure what marketing really is or why your business needs it? Do you know that marketing is important to your company, product, or service, but aren’t sure where to start?\n\nCover the concepts and tools you need to successfully develop a marketing strategy for a business, product or service. Begin by understanding consumers and the main market research techniques, then learn how to correctly segment, target and position your product to achieve success. Continue by analyzing the four critical areas in marketing, the famous four Ps of Product, Price, Promotion and Place. Finally, get the backing your ideas deserve and communicate the actions through a Marketing Plan.\n\nIn the final capstone project you will develop a Marketing Plan for a product or service.[1.5, 7.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Positioning: What you need for a successful Marketing StrategyIE Business SchoolAdvanced 7,8 4,4 Positioning is the heart of any Marketing Strategy, the core that you must get right. It does not matter whether you start with a clearly defined target group or with a differential value proposition: you will need end up with a clear segment or segments upon which we build our Marketing Plan.\n\nIn this course - the second in our Marketing Strategy Specialization - IE professor Ignacio Gafo will guide you through the essential stages of this key marketing process, starting with the basic elements that you will require and deciding on the market segmentation and marketing. The course progresses to examine the key market trends that you will encounter and will provide you with a handy practical toolbox of skills.\n\nThe course features interviews with industry professionals as well as on location videos where we quiz members of the public on their attitude towards this key concept.  After this course you will be in no doubt of where to position your product and which segment you are going to attempt to attract.Marketing; Proposition; Value Proposition; Market (Economics); Market Segmentation; Positioning (Marketing); Marketing Strategy; Strategy; Process; Market ResearchMarketing Strategy 2 Do you hear the word “marketing” on a daily basis, but aren’t sure what marketing really is or why your business needs it? Do you know that marketing is important to your company, product, or service, but aren’t sure where to start?\n\nCover the concepts and tools you need to successfully develop a marketing strategy for a business, product or service. Begin by understanding consumers and the main market research techniques, then learn how to correctly segment, target and position your product to achieve success. Continue by analyzing the four critical areas in marketing, the famous four Ps of Product, Price, Promotion and Place. Finally, get the backing your ideas deserve and communicate the actions through a Marketing Plan.\n\nIn the final capstone project you will develop a Marketing Plan for a product or service.[2.6, 10.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing Mix Fundamentals IE Business SchoolAdvanced 5,4 4,6 Marketing Mix Fundamentals prepares you for arguably the most important stage of bring your product to market - how and where are you going to market it? It sets out a detailed introduction to the four P’s of Marketing (Product, Pricing, Place and Promotion), this course forces you to strategically analyze your product and/or service.\n\nThe Product session is designed to provide you with the knowledge to understand and manage the strategic role of brands and products in generating business results, whilst the focus on Pricing will cover the main concepts and techniques to formulate prices.  Compliment this with skills from the “P” session Place, where you consider channels and retail strategies with the overriding objective of defining a distribution strategy for your product or service. Finally, through the Promotional activities (Communication) session, explore the different communication channels available and understand the importance of the media plan, dealing specifically with social media and omni-channel strategy.\n\nIE Professors Maria Teresa Aranzabal and Fernando Cortiñas will guide you through this incredibly important stage of marketing strategy using expert interviews with industry professionals.  After this course you will be ready to decide where and how you want to market your product.Marketing; Marketing Mix; Strategy; Communication; Marketing Communications; Marketing Strategy; Pricing; Product Strategy; Leadership and Management; Trade MarketingMarketing Strategy 3 Do you hear the word “marketing” on a daily basis, but aren’t sure what marketing really is or why your business needs it? Do you know that marketing is important to your company, product, or service, but aren’t sure where to start?\n\nCover the concepts and tools you need to successfully develop a marketing strategy for a business, product or service. Begin by understanding consumers and the main market research techniques, then learn how to correctly segment, target and position your product to achieve success. Continue by analyzing the four critical areas in marketing, the famous four Ps of Product, Price, Promotion and Place. Finally, get the backing your ideas deserve and communicate the actions through a Marketing Plan.\n\nIn the final capstone project you will develop a Marketing Plan for a product or service.[0.6, 8.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
The Marketing Plan IE Business SchoolIntermediate 8,9 4,6 Create your own Marketing Plan for your  own product or service idea.  In this course you will learn how to produce arguably the most important marketing tool for any business.  Rather than simply learning the stages of The Marketing Plan, you will be asked each week to complete a peer graded assignment which will help you complete a simplified version of the plan.  You will be required either to map the four crucial stages for your own product or service idea or use the Nissan Leaf case study (attached in the additional readings) in order to produce a professional example.\n\nRamon Diaz Bernardo - a professor with over 20 years experience - will guide you through the four most important stages of The Marketing Plan: analysis, marketing strategy; the marketing mix and expected results.  On this journey, he will conduct interviews with leading experts from international companies in marketing as well as invite students to join him for explanations and discussions.\n\nThis excellent and unique course allows you not only to learn the essential parts of The Marketing Plan but also map out the future of your own business and take the first steps on the path to launching your own product.Marketing; Marketing Plan; Planning; Marketing Strategy; Marketing Mix; Strategy; Brand; Market Segmentation; Market (Economics); FinanceMarketing Strategy 4 Do you hear the word “marketing” on a daily basis, but aren’t sure what marketing really is or why your business needs it? Do you know that marketing is important to your company, product, or service, but aren’t sure where to start?\n\nCover the concepts and tools you need to successfully develop a marketing strategy for a business, product or service. Begin by understanding consumers and the main market research techniques, then learn how to correctly segment, target and position your product to achieve success. Continue by analyzing the four critical areas in marketing, the famous four Ps of Product, Price, Promotion and Place. Finally, get the backing your ideas deserve and communicate the actions through a Marketing Plan.\n\nIn the final capstone project you will develop a Marketing Plan for a product or service.[2.0, 13.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing Strategy Capstone Project IE Business SchoolBeginner 7,4 4,5 The Capstone Project will require you to take the knowledge you’ve acquired throughout this specialization and put it into practice. Each week is divided into the different components of the Marketing Strategy: Market Analysis, Marketing Strategy, Marketing Mix Implementation and Expected Results. Review each week’s theory and concrete the takeaways with quizzes aimed at reinforcement of the concepts.\n\nAfter reviewing the material learned you will be asked to analyse the case study: ¨Hotel Ipsum: A Marketing and Commercial Strategy to Survive.¨ Now it’s time to put what you’ve learned to the test! Hotel Ipsum’s General Manager, Rafael Escobedo, is faced with a dilemma: Despite his hotel doing fairly well in terms of sales and profitability, Rafael’s Board of Directors are not satisfied and are demanding an improvement in results. Now it’s up to you to create Rafael’s Marketing Strategy. The outcome could mean one of two things: praise from his Board of Directors…or unemployment!\n\nAlong with the Capstone are discussion forums, quizzes and peer reviews to aid you in your understanding of the theory given throughout this Specialization. Share your thoughts, ideas and debate with other like-minded learners from all over the globe with the same interest in expanding their marketing knowledge.Marketing; Strategy; Marketing Strategy; Project; Marketing Mix; Marketing Plan; Market Analysis; Market Research; Planning; Interactive MarketingMarketing Strategy 5 Do you hear the word “marketing” on a daily basis, but aren’t sure what marketing really is or why your business needs it? Do you know that marketing is important to your company, product, or service, but aren’t sure where to start?\n\nCover the concepts and tools you need to successfully develop a marketing strategy for a business, product or service. Begin by understanding consumers and the main market research techniques, then learn how to correctly segment, target and position your product to achieve success. Continue by analyzing the four critical areas in marketing, the famous four Ps of Product, Price, Promotion and Place. Finally, get the backing your ideas deserve and communicate the actions through a Marketing Plan.\n\nIn the final capstone project you will develop a Marketing Plan for a product or service.[2.5, 10.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Copyright Law in the Music Business Berklee College of MusicBeginner 5,6 4,8 In this course taught by E. Michael Harrington, students will learn the basis for copyright including what is and is not covered by copyright law. This course will help clarify what rights artists have as creators as well as what the public is free to take from their work. Students will also learn what to do if someone copies their work and what to do if they are accused of copying someone else. Finally, the course will discuss how technology has changed copyright for the better (and worse) and how copyright laws may change in the coming years.Law; Music; Intellectual Property; Strategy; Public Domain; Trademarks; Interpolation; Intellectual Property Law; Sound; Popular MusicMusic Business 3 This specialization will give you the knowledge, both theoretical and practical, to launch your career in the music business as an artist, manager, agent, and/or producer. You will begin with Music Business Foundations, which provides a broad overview of the music business, including a history of the industry as well as the various roles that exist and how they relate to one another. You will learn how record contracts are structured as well as a basic overview of copyright law. From there, you will complete Navigating the Music Business, designed for both musical artists and those who wish to work with artists. This course will help you identify the unique elements of artist identity and provide you with the practical business know-how you’ll need to build a fanbase and successfully run a crowdfunding campaign. Next, you will complete Copyright Law in the Music Business, which gets to the heart of compensation and revenue in the music business. You will have the opportunity to unpack high-profile copyright law cases involving world-renowned artists, gaining a better understanding of how to leverage the law to their benefit. Finally, you will complete Creativity and Entrepreneurship, in which you’ll learn what it takes to be an effective entrepreneur in the music business, learning skills that are essential for thriving in an ever-changing industry.[3.2, 7.1] None English business business-strategy
Creativity And Entrepreneurship Berklee College of MusicBeginner 3,7 4,6 Creativity & Entrepreneurship will help you tap into your inner creativity and learn how to leverage it for career development or business innovation.\n\nPresented by Berklee Institute for Creative Entrepreneurship founder Panos Panay, this course features interviews with world renown entrepreneurs, innovators, songwriters, producers, creative directors, educators, performers, visual artists and chefs as they discuss parallels between the creative and entrepreneurial journeys.\n\nThe course approaches entrepreneurship as a creative process, a fundamental human instinct that we all possess and can unlock. Creativity & Entrepreneurship applies concepts from the creative and musical creation process, such as observing, prototyping, iterating and embracing failure, as a means of guiding you through the concept of thinking like a startup. You will develop the basic mindset, knowledge, and insights required to pursue an entrepreneurial career, whether as the steward of your own career or as the founder of a new business in any field.\n\nCreativity & Entrepreneurship is about the side of entrepreneurship you won’t learn at a business school but, instead, in the music studio.\n\nWhat you'll learn:\n\nHow to approach your career or startup as if learning a musical instrument\nWhy entrepreneurship, like creativity, is something we all possess\nHow to apply “the musician mindset” as means to collaboration and creative problem solving\nWhy songwriting is a perfect parallel to career and product development\nWhy there’s more to entrepreneurship than business plans and spreadsheets much like there’s more to music than scales and lead sheetsEntrepreneurship; Creativity; Music; Brainstorming; Collaboration; Innovation; Experience; Strategy; Observation; Social NetworkMusic Business 4 This specialization will give you the knowledge, both theoretical and practical, to launch your career in the music business as an artist, manager, agent, and/or producer. You will begin with Music Business Foundations, which provides a broad overview of the music business, including a history of the industry as well as the various roles that exist and how they relate to one another. You will learn how record contracts are structured as well as a basic overview of copyright law. From there, you will complete Navigating the Music Business, designed for both musical artists and those who wish to work with artists. This course will help you identify the unique elements of artist identity and provide you with the practical business know-how you’ll need to build a fanbase and successfully run a crowdfunding campaign. Next, you will complete Copyright Law in the Music Business, which gets to the heart of compensation and revenue in the music business. You will have the opportunity to unpack high-profile copyright law cases involving world-renowned artists, gaining a better understanding of how to leverage the law to their benefit. Finally, you will complete Creativity and Entrepreneurship, in which you’ll learn what it takes to be an effective entrepreneur in the music business, learning skills that are essential for thriving in an ever-changing industry.[1.1, 5.1] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Negotiation  Fundamentals ESSEC Business SchoolAdvanced 10,5 4,7 This course gives you access to negotiation practical tools and best practices gathered by Professor Aurélien Colson & his team from assignments in more than seventy countries and in a wide set of sectors, be they services, industry, high tech, or public organizations.\n\nIn an interactive manner, this course will help you, among other topics: get prepared for any negotiation; avoid traps; know how to prompt value-creating partnerships; structure an effective negotiation sequence; bargain in an efficient and respectful manner; overcome deadlocks; and much more!\n\nIndeed, negotiation is not simply about deciding who gets what now – it is first and foremost about creating productive, fair, and therefore long-term partnerships. This course guides you through innovative and proven approaches – “win-win…but not at any price”.\n\nTogether with its specialization, this course will lead you towards high impact and sustainable negotiations at all levels, whether finding solutions to people management issues, sealing a deal on a sales package, or entering into high-level strategic or political negotiations involving multi-party stakeholders.Negotiation; Strategic Negotiations; Communication; Planning; Bargaining; Strategy; Active Listening; Value Proposition; Customer Service; SalesNegotiation, Mediation and Conflict Resolution1 This specialization is intended for managers - from business, public administration, international organizations or NGOs - who want to go beyond intuition and acquire proven tools to help them achieve greater success in negotiation.\n\nYou will learn the negotiation fundamental skills and tools thanks to the first Course.\n\nWith the second course you we will enable you to develop better cross-cultural anticipation and flexibility when you face a negotiation - both key skills in an international environment.\n\nWith the third course you will be able to choose and lead a mediation process. You’ll gain a deeper understanding of workplace and international conflict resolution.\n\nAt the end of this specialization a capstone project will be the opportunity to apply your new knowledge and skills with practical cases.[6.3, 12.8] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business leadership-and-management
International and Cross-Cultural Negotiation ESSEC Business SchoolAdvanced 7,4 4,7 All of us are aware that cultural differences are significant and that they affect how we interact with others in business and in leisure activities. But what is culture exactly, and how does it impact on negotiation, in particular? \n\nThis course will help you to be more precise about different dimensions of culture, from one region or country to another, while helping you to avoid simplifications, clichés and stereotypes. It will also lead you to a better overall awareness of your own culture.\n\nIn addition the course modules will guide you to a better understanding of when and how cultural differences are likely to influence the different dimensions of a negotiation - the people, problems and processes. Armed with that understanding, your awareness, preparation and strategy will be enhanced when you are faced with negotiators from cultures and regions different from your own. Your ability to anticipate and react, your negotiation flexibility, will be improved and refined.\n\nThe course also gives you a concrete look at quite different national and regional negotiation styles  (we look at the French, Chinese, North American and Middle Eastern). In addition, an examination of negotiation in two multicultural settings (European Union institutions, on the one hand, and the recent COP 21 climate conference in Paris, on the other) highlights the importance of well-designed negotiation processes for getting both efficiency and fairness.Negotiation; Communication; Cross-Cultural Communication; Culture; Cultural Intelligence; Nonverbal Communication; Conflict Resolution; International Relations; Strategy; AdaptationNegotiation, Mediation and Conflict Resolution2 This specialization is intended for managers - from business, public administration, international organizations or NGOs - who want to go beyond intuition and acquire proven tools to help them achieve greater success in negotiation.\n\nYou will learn the negotiation fundamental skills and tools thanks to the first Course.\n\nWith the second course you we will enable you to develop better cross-cultural anticipation and flexibility when you face a negotiation - both key skills in an international environment.\n\nWith the third course you will be able to choose and lead a mediation process. You’ll gain a deeper understanding of workplace and international conflict resolution.\n\nAt the end of this specialization a capstone project will be the opportunity to apply your new knowledge and skills with practical cases.[4.0, 9.1] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business leadership-and-management
Mediation and Conflict Resolution ESSEC Business SchoolAdvanced 11,3 3,7 Mediation is a crucial means to reaching peaceful and agreed solutions in today’s world – on an international, political, industrial, peace-keeping or social level. \n\nWith the course you will be able to choose and lead a mediation process. You will gain a deeper understanding of workplace and international conflict resolution. Fundamentals of Negotiation are required to complete this MOOC. You can acquire them through our MOOC "Negotiation Fundamentals".\n\nAfter this course, you will be able to: \n\nDefine what a mediation is and choose when to use it;\nList different types of mediation;\nIdentify typical challenges and difficulties that most mediators face;\nChoose the adequate strategies within a repertoire of options;\nIdentify the do’s and don’ts in mediation.\n\nThis MOOC offers video lectures from leading experts, interactive questions, case studies, practice and graded quizzes.\n\nDesigned as a logical follow on from the suite of ESSEC IRENE online courses in negotiation, this course about mediation and conflict resolution teaches a whole set of additional skills and approaches. Developed by one of Europe’s leading institutes of research and education in negotiation and mediation, ESSEC IRENE, this course provides you with a meaningful and effective bouquet of practical cases, tools, approaches and skills to put your mediation into high-impact practice.Arbitration; Conflict Resolution; Negotiation; Harassment; Organizational Conflict; Trapping; Law And Management; Law; Business Law; GraspNegotiation, Mediation and Conflict Resolution3 This specialization is intended for managers - from business, public administration, international organizations or NGOs - who want to go beyond intuition and acquire proven tools to help them achieve greater success in negotiation.\n\nYou will learn the negotiation fundamental skills and tools thanks to the first Course.\n\nWith the second course you we will enable you to develop better cross-cultural anticipation and flexibility when you face a negotiation - both key skills in an international environment.\n\nWith the third course you will be able to choose and lead a mediation process. You’ll gain a deeper understanding of workplace and international conflict resolution.\n\nAt the end of this specialization a capstone project will be the opportunity to apply your new knowledge and skills with practical cases.[6.7, 13.9] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business leadership-and-management
Negotiation, Mediation, and Conflict Resolution - Capstone ProjectESSEC Business SchoolIntermediate 10 4,8 This course has been designed to help you apply knowledge, skills, and know-how you have developed in negotiation and in mediation, both as a result of your own practice and the follow up of the previous Courses of the ESSEC “Negotiation, Mediation, and Conflict Resolution” specialization.\n\nBefore you enroll this course, we strongly recommend that you acquire the necessary pre-requisites. A number of tools, concepts, and methods are outlined in 3 MOOCS: Negotiation Fundamentals, Cross-cultural Negotiations, and Mediation & Conflict Resolution. \n\nTo be more specific, the following subjects must be mastered:\n- Get prepared for any negotiation; \n- Avoid traps;\n- Know how to prompt value-creating partnerships;\n- Structure an effective negotiation sequence; \n- Bargain in an efficient and respectful manner; \n- Overcome deadlocks;\n- Manager cultural differences in a negotiation;\n- Define what a mediation is and choose when to use it;\n- List different types of mediation;\n- Identify typical challenges and difficulties that most mediators face;\n- Choose the adequate strategies within a repertoire of options;\n- Identify the do’s and don’ts in mediation.\n\nThe purpose of this course is to help you to put everything together, sharpen your skills and enhance your command of negotiation techniques and behaviors.\n\nWe’ve designed this MOOC in a highly interactive way. You will be engaged in a negotiation with peers.  You will demonstrate your improved capacity to analyze, and therefore conduct, negotiations and mediation.\n\nThis capstone project will comprise three exercises. Here is an overview.\n\nIn the first exercise, you will analyse a real-life negotiation of your own choice. As an expert of negotiation dynamics, you will provide your reader with a detailed analysis of this real negotiation. Indeed as a professional, your task might not always be to conduct a negotiation - but to analyse what is going on in a given negotiation, or to help others (your boss, for instance) get ready for a high-stake negotiation. Guidelines will be provided in a separate document, to help you structure your assignment. \n\nFor the second exercise, you will negotiate directly with a peer. We’ve prepared a business case inspired from a true story. \n\nThe third exercise is linked to the previous one. Imagine that this negotiation is not successful, and that the relationship between the two negotiators becomes too tense. You will be asked to step into the shoes of a mediator - and to structure a mediation process. \n\nEach of these three exercises will be peer-evaluated. \n\nAs a result, it is really worth your engagement! Go ahead, engage fully into the exercises - you will have fun, and you will make further progress for real-life negotiation, mediation, and conflict management.Negotiation; Arbitration; Project; Conflict Resolution; Evaluation; Modeling; Process; Choice; Flow Network; Return On InvestmentNegotiation, Mediation and Conflict Resolution4 This specialization is intended for managers - from business, public administration, international organizations or NGOs - who want to go beyond intuition and acquire proven tools to help them achieve greater success in negotiation.\n\nYou will learn the negotiation fundamental skills and tools thanks to the first Course.\n\nWith the second course you we will enable you to develop better cross-cultural anticipation and flexibility when you face a negotiation - both key skills in an international environment.\n\nWith the third course you will be able to choose and lead a mediation process. You’ll gain a deeper understanding of workplace and international conflict resolution.\n\nAt the end of this specialization a capstone project will be the opportunity to apply your new knowledge and skills with practical cases.[5.4, 12.7] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business leadership-and-management
Business Analytics: Diversity of Practical ApplicationsHSE University Beginner 2,2 5 This course is designed to open the doors of the world of business analytics. Nowadays a lot of organizations make their decisions based on data-driven approach. How to make the right decision? Which methods are used in multinational companies? This course is about demonstrating the diversity of real cases and applications of methods, techniques, and theories in various areas.\n\nEach week of this course is a piece of a puzzle where you will meet different experts from the industry who will share with you best practices from the market. Bringing together all the pieces you will understand the key definitions used in business analytics and will learn about data analytics techniques which can be applied in marketing, sales, PR, HR, and finance. “Business Analytics: Diversity of Practical Applications” aims to help you to navigate in the variety of career opportunities which are opened for business analysts.Business Analytics; Analytics; Market Research; Process Modeling; Process Management; Financial Modeling; Business Process; Language Model; Performance Appraisal; ProcessNetwork Analytics for Business 4 This Specialization is part of HSE University Master of Data and Network Analytics degree program. Learn more about admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThe specialization is intended for a general audience of business analysts, seeking to augment their toolkit with the newest analytical methods. Specifically, they will get introduced to the analysis of networks and unstructured data (texts) – the two areas that are currently hailed as the “methods of the future.” The connections that people build and the words they use can potentially tell us much more about the organizational processes than the traditional analytics on numbers.\n\nIt is also for anyone who wants to learn practical analytics. “Business” is a very broad domain. Learners will know about the application of the newest methods to the analysis of business and will be able to extend the knowledge to other areas.\n\nTo immerse the newly learned methods into the broader analytical context, specialization offers two additional overview courses. One is dedicated to the field of analytics, helping form a solid understanding of the role that different methods play in generating insights. The second one is an overview of business analytics specifically, with practical tools and tips for a more successful analytic outcome.[1.2, 2.8] None English business business-essentials
Create a Tailored Resume with Google Docs Coursera Project NetworkBeginner 1,4 Not Calibrated By the end of this project you will have used Google Docs to create a resume tailored to a specific job opening. This experience will help you effectively identify your hard and soft skills and leverage them to help your resume pass through the Applicant Tracking System (ATS) and land on the desk of a decision maker. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Decision Making; Writing; Project; Project Mine; Leverage (Finance); Choice; Experience; Utility; Employment; Applicant Tracking SystemNon SpecializationNon SpecializationNon Specialization[0.7, 1.7] None English business leadership-and-management
Create a Business Snapshot in Google SheetsCoursera Project NetworkBeginner 1,9 Not Calibrated By the end of this project, you will be able to create and understand the basic process of how to create a snapshot of your business. You will create a financial plan and build basic graphs to include in your snapshot. You will be learning how to organize a work space to improve the performance and efficiency in Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Sales (Accounting); Salary; Planning; Project; Organizing (Management); Workload; Presentation; Finance; Netting; SalesNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
Les bases de la stratégie d’entreprise University of VirginiaBeginner 8,7 Not Calibrated Développez vos capacités à réfléchir de manière stratégique, à analyser l’environnement concurrentiel et à recommander un positionnement ferme et la création de valeur. Ce cours a été élaboré par la Darden School of Business de l’Université de Virginia. Des professeurs de renom vous aideront à explorer la théorie sous-jacente et les cadres qui vous donneront les bases d’une stratégie d’entreprise efficace et ils vous donneront les outils dont vous avez besoin pour comprendre la stratégie : Analyses SWAT, concurrentielles, environnementales, des cinq forces de Porter et des capacités, ainsi que des cartes stratégiques.Nous; Profit At Risk; Capability Analysis; Strategic Analysis; Porter'S Five Forces Analysis; Competitiveness; Rapport; Strategy; Business Strategy; Intangible AssetNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Portuguese; Vietnamese; German; Russian; English; SpanishFrench business business-strategy
Design a Professional Business card with QR code using CanvaCoursera Project NetworkBeginner 1,2 5 In this 1-hour long project-based course, you will learn how to design a high-quality business card that is professional, attractive and suited for the digital age. With this card, your clients can save your contact details on their mobile in an offline mode with just a click. They will also be able to connect with your Facebook Business page, LinkedIn Id, Twitter and Snapchat. They can Whatsapp you and they will also be able to watch your Youtube promotional videos.  They will be able to take a look at all the products and services that you offer on your website. They can text you, call you and email you with just a click. They can also have access to the Google map location of your business. So we will be creating a business card that will be able to do all of these and more.\n\nWe will also be building a cloud-based Virtual Business card that you can easily share with your clients digitally. In the final task, we will integrate this virtual business card with the physical one in order to maximize the benefits of using both cards: virtual and paper-based.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Qr Code; Social Media Integration; Social Media; Benefits; Maximization (Psychology); Accounting; Project; Ordered Pair; Project Mine; Tree TraversalNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business marketing
Reporting extra-financier et stratégie RSE ESSEC Business SchoolBeginner 11,4 4,7 Une démarche de reporting extra-financier ne se limite pas à la production contraignante et fastidieuse d’un rapport de 300 pages. Même s’il est vrai que ce rapport est devenu obligatoire pour beaucoup d’entreprises, le reporting extra-financier est avant tout une occasion d’aller à la rencontre de ses parties prenantes pour comprendre les effets de ses activités dans leur globalité et pour mieux les gérer, d’une façon plus responsable aux plans social et environnemental mais aussi plus durable économiquement. Voir plus loin que la loi et faire de cette démarche un levier de performance, est bénéfique pour toute l'entreprise !\n\nL’originalité de ce MOOC ? Nous vous proposons une expérience d’apprentissage très riche basée à la fois sur l'expertise de spécialistes du sujet et sur l'expérience d'une quinzaine d'entreprises qui partageront avec vous leur expérience du sujet. Vous retrouverez notamment à chaque épisode les directrices RSE de L'Oréal, Eurazéo et Atos et un expert de l'équipe Développement durable de Deloitte, le partenaire de ce MOOC.\n\nQue vous soyez un étudiant soucieux d’acquérir un socle solide de connaissances sur le sujet, un salarié d’entreprise désireux de mieux dialoguer avec l’équipe RSE, ou tout simplement un citoyen convaincu que les enjeux RSE sont au cœur des modèles de développement à venir, ce MOOC est pour vous !\n\nBienvenue à tous et bon parcours !\nThierry Sibieude et l'équipe pédagogiqueCorporate Social Responsibility; Corporate Bond; Leadership and Management; Financial Statement; Planning; Social Return On Investment; Rapport; Mainstreaming; Return On Investment; StrategyNon SpecializationNon SpecializationNon Specialization[7.7, 14.0] None French business leadership-and-management
Hiring and Onboarding Employees with ClickUpCoursera Project NetworkIntermediate 0,5 4,5 In this project we will create an employee hiring and onboarding process using ClickUp. ClickUp is a free, cloud based program that helps to improve both your productivity and your budget. ClickUp helps both individuals and groups improve their work performance and productivity by consolidating tasks, documents, goals, and communication into one, all inclusive platform. In this project, we will learn how to create and organize a ClickUp workspace to best meet our hiring and onboarding needs. We will also learn how to create templates to simplify and streamline work and how to better track and manage time spent on tasks. So, whether you’re assigning tasks, scheduling training, or working applicants through the applicant tracking system, ClickUp can help you manage it all!Sap Hr (Human Resource Management); Recruitment; Human Resources; Onboarding; Applicant Tracking System; Project; Training; Data Analysis; Employment; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business leadership-and-management
Fundamentos de Negociação com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 2,9 5 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nEste curso examinará suas habilidades de negociação e explorará as ferramentas de que você precisa para negociar com confiança, à medida que busca oportunidades de crescimento da sua empresa.   \n\nVocê irá considerar algumas suposições e pré-conceitos comuns sobre negociação; identificar seu estilo preferido de negociação; e analisar como ele se compara ao estilo dos outros.  \n\nEm seguida, você explorará a preparação prática e psicológica necessária para uma negociação bem-sucedida. Isso envolve definir seus objetivos e expectativas e identificar a zona de possível acordo.  \n\nVocê descobrirá táticas eficazes de escuta da outra parte negociadora e avaliará seus pontos fortes como ouvinte.  \n\nAo final deste curso, você trabalhará em um cenário de negociação para aplicar e praticar as habilidades de negociação.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Negotiation; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.9, 3.7] None Portuguese (Brazil)business entrepreneurship
Налоги и налогообложение: специальные налоговые режимыMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 3,6 4,2 В курсе раскрываются существующие на сегодняшний день специальные налоговые режимы, позволяющие оптимизировать и снизить налоговые отчисления в бюджет для отдельных категорий налогоплательщиков, в основном представителей малого и среднего бизнеса.Taxes Non SpecializationNon SpecializationNon Specialization[2.0, 4.2] None Russian business finance
Expenses in ProfitBooks Coursera Project NetworkIntermediate 1,2 5 ProfitBooks is an online accounting and payroll management software for small businesses. It allows users to organize offices finances and track all activities related to their business. This free online tool allows you to manage your money without accounting knowledge, grow sales with powerful invoicing tools, track inventory with ease, and run your business with total confidence. \n\nThis project will take a deeper look into the Expenses tab in Profitbooks. We will explore the functions and features Profitbooks has to offer small business owners for managing their business expenses. In this project we will create a purchase order, record an expense for a project we add to the system, record a purchase, create a payment voucher and add a vendor into the system.\n\nProfitBooks hosts your information on the secure and widely-trusted Amazon Web Services (AWS). The company has also implemented additional security features like secure-access, built-in firewalls, encrypted data storage and periodic back-ups to keep your data safe. You can read more about their security policy here: https://www.profitbooks.net/cloud-data-security/Expense; Invoicing; Entrepreneurship; Project; Accounting; Payments; Purchasing; Encryption; Leadership and Management; Organizing (Management)Non SpecializationNon SpecializationNon Specialization[0.5, 1.8] None English business finance
Анализ данных в Google Таблицах (Google Spreadsheets)National Research Tomsk State UniversityAdvanced 26,4 4,4 Задача курса - помочь вам овладеть всеми инструментами и функциями, необходимыми для уверенной работы с данными в Google Таблицах. \n\nКурс ориентирован на практику, все функции рассматриваются на примерах, а большинство примеров основано на реальных кейсах. \n\nПосле прохождения этого курса вы сможете:\n\n- Отслеживать показатели работы вашего отдела или бизнеса (продажи/отгрузки, сделки/звонки/контакты, заявки/посещения сайта, статусы заказов и любые другие натуральные и финансовые показатели) в режиме реального времени, не копаясь в формулах;\n- Быстро формировать выборки из данных или строить любую аналитику по ним, владея всем арсеналом формул Таблиц\n- Автоматизировать рутину и быстро готовить отчеты;\n- Обрабатывать и анализировать данные, строить понятные и красивые диаграммы, использовать дополнения и функции, которых нет в Excel.Microsoft Excel; Spreadsheet; Google AdSense; Google AdWords; Business Solutions; Google Maps; Google Web Designer; Google Chart Api; Google Tag Manager; Google ServicesNon SpecializationNon SpecializationNon Specialization[18.2, 31.2] None Russian business business-essentials
للعمل: المبادئ الأساسیة Excel مھارات برنامج Macquarie UniversityAdvanced 23,7 یعد برنامج جداول البیانات أحد أكثر البرامج المستخدمة انتشارًا في مختلف أماكن العمل في جمیع أنحاء العالم. وتعلُّم العمل على مثل ھذا البرنامج بثقة واحترافیة یمثل إضافةً ثمینة وعالیة القیمة إلى مسیرتك العملیة وفرص توظیفك. وفي الوقت الذي تنمو فیھ الوظائف التي تعتمد على المھارات الرقمیة بشكل أسرع بكثیر من الوظائف غیر الرقمیة، احرص على أن تكون متمیزًا عن الآخرین عن طریق إضافة مھارات Excel لمحفظتك العملیة.4,6 n\nُ\.لقد شكّلنا فریقًا رائعًا للتدریس سیكون معك في كل خطوة على الطریق. وستمنحك مجموعة كبیرة من الاختبارات والتحدیات التدریبیة فرصًا رائعة لبناء مجموعة المھارات لدیك. تعاون في العمل على كل تحدٍ جدید مع فریقنا، وسوف تفاجئ نفسك بمدى التقدم الذي أحرزتھ في وقت قصیرn\n\.من قبل، فإن ھذه الدورة التدریبیة ستزودك بأساس متین لكي تصبح مستخدمًا واثقًا وتطور مھارات أكثر تقدمًا في الدورات التدریبیة اللاحقة Excel وسواء أكنت قد تعلمت ذاتیًا وترید أن تسد الفجوات لفعالیة وإنتاجیة أفضل، أو إذا لم تكن قد استخدمت برنامجn\n\ .وإجراء الحسابات الأساسیة باستخدام الصیغ والدالات، وتنسیق جداول البیانات بشكل باحترافي، وإنشاء تصورات للبیانات من خلال المخططات والرسوم البیانیة ،Excel في غضون ستة أسابیع، ستتعلم التنقل بشكل محترف في واجھة مستخدم برنامج .Microsoft Excel للعمل، ستتعلم المبادئ الأساسیة لبرنامج Excel في ھذه الدورة التدریبیة الأولى في تخصص مھارات برنامج Microsoft Excel; Euler'S Totient Function; Data Analysis; Chart; Human Learning; Enabling; Confidence; Analysis; Preview; PrincipleNon SpecializationNon SpecializationNon Specialization[14.8, 29.6] French; English; Spanish; Hungarian; Portuguese; Italian; Vietnamese; German; RussianArabic business business-essentials
賽局與產業競爭策略 (Game Theory and Business Strategy)National Taiwan UniversityIntermediate 10,3 5 透過個案故事和邏輯推演，帶領學生認識賽局理論的核心觀念，幫助學生建立一套完整實用的策略思考架構，並將之應用在各種商業決策，包括產品企劃、定價、談判、行銷、銷售與人際溝通。這門課和其他所有賽局理論課程不同，沒有數學、不討論理論模型，而是把學生帶入歷史上不同經理人所曾經面對的決策情境。Game Theory Non SpecializationNon SpecializationNon Specialization[6.9, 13.1] None Chinese (Traditional)business business-strategy
Creating a Budget in Libre Calc Coursera Project NetworkIntermediate 1 5 By the end of this project, you will be able to build a basic budget using Libre Calc. Using a template, you will learn to add, delete, edit, and format a budget to meet your personal or professional goals. You will be able to share the budget, format charts, use conditional formatting, and create a graph. You will also be able to export the Libre Calc budget as a PDF, Excel file, or image in order to share with others. \n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Expense; Rowing; Personal Advertisement; Project; Budget; Documents; Libreoffice Calc; Spreadsheet; Graphs; Ordered PairNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business finance
Herramientas para la educación con Google for EducationCoursera Project NetworkBeginner 2 Not Calibrated Al final de este tutorial guiado, estará listo para usar Google Classroom para simplificar la enseñanza y el aprendizaje con su clase. Google Classroom es una "herramienta gratuita y sencilla que ayuda a los educadores a gestionar y evaluar el progreso de forma eficaz, al tiempo que mejora las conexiones con los alumnos de la escuela, el hogar o mientras viajan". A lo largo de este tutorial, trabajaremos juntos para configurar su aula, aprender a crear tareas y mucho más. Ya sea que esté enseñando en línea o en persona, Google Classroom lo ayudará a simplificar su año mientras involucra a los estudiantes y crea conexiones en casa.\n\n* Necesitará una cuenta gratuita de Google para este tutorial.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Spanish business business-essentials
Subsistence Marketplaces University of Illinois at Urbana-ChampaignAdvanced 15,9 4,5 The foundation for this course lies with unique synergies between pioneering research, teaching, and social initiatives through the Subsistence Marketplaces Initiative. Unique to this approach is a bottom-up understanding of the intersection of poverty and the marketplace.\n\nThe goals of this course are to help you develop an understanding of marketplace activity in the radically different context of subsistence where much of humanity resides and survives, and for you to design solutions that can be implemented by individuals, businesses, and social enterprises through economically, ecologically, and socially sustainable products for subsistence marketplaces.Entrepreneurship; Value Proposition; Market (Economics); Project; Sales; Poster; Pictogram; Operations Management; Business Modeling; Standing OvationNon SpecializationNon SpecializationNon Specialization[7.4, 21.7] None English business leadership-and-management
IA para todos DeepLearning.AI Beginner 8,3 4,9 La IA no es solo para ingenieros. Si desea que su organización esté mejor preparada en el uso de la IA, este es el curso que todos deberían hacer, especialmente sus colegas no técnicos.\n\nEn este curso, aprenderá lo siguiente:\n\n- El significado detrás de la terminología común de IA, incluidos términos como redes neuronales, aprendizaje automático, aprendizaje profundo y ciencia de datos\n- Lo que la IA puede realmente hacer, y lo que no\n- Cómo detectar oportunidades para aplicar la IA a los problemas en su propia organización\n- La experiencia de crear proyectos de ciencia de datos y aprendizaje automático\n- Cómo trabajar con un equipo de IA y crear una estrategia de IA en su empresa\n- Cómo guiar debates sociales y éticos entorno a la IA\n\nSi bien este curso es en gran parte no técnico, los ingenieros también pueden hacerlo para aprender sobre los aspectos comerciales de la IA.Machine Learning; Deep Learning; Project; Human Learning; Technology Strategy; Supply Chain; Online Shopping; Mentorship; Labor; AnalyticsNon SpecializationNon SpecializationNon Specialization[5.2, 10.7] Dutch; German; Russian; Thai; English; Japanese; Chinese; Arabic; French; Portuguese; Italian; VietnameseSpanish business business-strategy
Crear una hoja para la Gestión de Proyectos en Google SheetsCoursera Project NetworkBeginner 0,8 4 En este curso basado en un proyecto y de 2 horas de duración, aprenderá a utilizar las herramientas de Google Drive para crear un archivo de hojas de cálculo de Google Sheets que podrá compartir con miembros de un equipo. A lo largo de este proyecto creará una hoja para el seguimiento de gestión de proyectos simple. Aprenderá a diseñar el contenido de la hoja utlizando las habilidades de gestión de proyectos y con el uso de las herramientas de edición. Utilizará las herramientas de formato y datos para organizar y formatear los datos del proyecto. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.3, 1.2] None Spanish business business-strategy
How to finance your venture ? École PolytechniqueAdvanced 12,5 4,2 The course aims at providing knowledge and experience to entrepreneurs and would-be entrepreneurs. Entrepreneurs generally start with a mission, a new idea that they want to bring to the world. If the idea is original, it is probably not expected by the market, which has to be educated. This is a very costly experience. Entrepreneurs need to gather capital at the start of the journey. They need to articulate clear plans, define objectives and resources and raise money accordingly. They also need to manage cash for two reasons: i) because the better it is managed, the less you need to raise with outsiders; ii) because generation of cash flow is the pillar of the valuation of the company. And we should add that the practical reason why a company gets bankrupted is because it runs out of cash..\nThe course is based on this belief. We look at the myth of the balance sheet and explain the dynamics of cash flows and the way they should be managed. We also investigate the basics of venture capital and provide a practical roadmap to entrepreneurs.\n\nMany courses are dedicated to the same topic. Our originality is that we operate in the advisory board of the private equity firm, Xerys and are board members of their venture companies. In addition, Michel was the country head for Merrill Lynch in France while Philippe served in the same function at UBS. The former as head of investment banking, the latter as head of global markets.Finance; Initial Public Offering; Private Equity; Value Proposition; Cash Flow; Market Power; Trade-Off; Venture Capital Financing; Market (Economics); Balance SheetNon SpecializationNon SpecializationNon Specialization[7.3, 15.5] None English business entrepreneurship
Создание макета фирменной презентации в Google ПрезентацииCoursera Project NetworkBeginner 1,8 5 В данном проекте пользователь будет редактировать шаблон Google Презентации, чтобы инкорпорировать фирменный стиль. Применение фирменного логотипа и цветовой гаммы во всех маркетинговых материалах — важная составляющая узнаваемости бренда. Использование фирменного стиля в профессиональной презентации помогает повысить узнаваемость бренда, когда аудитория состоит из клиентов и сотрудников.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Russian business business-essentials
Professional Responsibility and Ethics for AccountantsUniversity of Illinois at Urbana-ChampaignAdvanced 7,1 4,8 Accountants perform a wide variety of activities which include, but are not limited to, accounting, auditing, tax, management consulting, and financial management.  However, a professional accountant’s responsibility is not exclusively to satisfy the needs of an employer or professional services client.  One of the distinguishing characteristics of the accounting profession is its acceptance of the responsibility to act in the public interest. \n\nThis course will introduce you to professional guidance that enables accountants to uphold the obligation to act in the public interest while meeting their professional responsibilities to employers and clients.  You will also learn foundational knowledge of the moral dimensions of business that are helpful for recognizing and interpreting the ethical issues embedded in situations you will encounter in your career.  Topics in the course include professional standards, values and norms, ethical theories, theories of a firm and business purpose, and corporate governance.Ethics; Corporate Directors; Proactivity; Corporate Action; Corporate Governance; Regulatory Compliance; Philosophy; Belief; Limited Liability; HedonismNon SpecializationNon SpecializationNon Specialization[2.5, 9.3] None English business leadership-and-management
تحسین أداء العمل باستخدام نماذج غوغل Coursera Project NetworkBeginner 1,8 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیة تحسین أداء العمل من خلال نماذج غوغل، كما وسوف نشرح بشكل مفصل وواضح كیفیة استخدام نماذج غوغل و نقوم بتعبئة استمارة تتحدث عن أھمیة فریق العمل في تحسین أداء العمل، بالاضافة الى تطبیق نموذجین آخریین یطرحان كیفیة تحسین الرواتب وتحفیز الموظفین. من خلال ھذه الدورة سوف نطلعكم على كل الامور الضروریة لتحسین الأداء عبر نماذج غوغل.\n بعد الانتھاء من الدورة ستتمكن من تحسین وتطویر أداء العمل باستخدام نماذج غوغل بشكل فعّال.4,5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Arabic business business-essentials
Управление конфликтами и стрессами в организацииSaint Petersburg State UniversityNot Calibrated 10,7 4,9 Данный курс содержит теоретическую и практическую информацию об организационной культуре, деловых коммуникациях, особенностях и причинах организационных конфликтов, о стратегиях выхода из конфликтных ситуаций, а также о стресс-менеджменте.\nЦель курса: сформировать систему базовых знаний по теории и методологии управления организационными конфликтами и стрессами; выработать и развить практические навыки по применению методик преодоления конфликтов и стресс-менеджмента, которые могут быть использованы студентами в процессе профессиональной деятельности.\nЗадача курса: сформировать систему теоретических знаний и инструментальных навыков  в конкретных практических ситуациях, возникающих в рамках реализации управления конфликтами и стрессами в современной организации.Not Calibrated Non SpecializationNon SpecializationNon Specialization[6.3, 14.2] None Russian business leadership-and-management
Making Successful Decisions through the Strategy, Law & Ethics ModelUniversity of MichiganAdvanced 13,7 4,8 Successful decision making is based on three key pillars:  strategy, law and ethics.  After taking this course you will be able to use a practical framework based on these three elements to make successful business, personal and leadership decisions.  \n\nThis course opens with an example of a leadership decision:  President Barack Obama’s strategic decision to capture or kill Osama bin Laden.  The course then shows how the three elements can be used to prevent a tragedy when making a personal decision.  \n\nThe rest of the course focuses on making successful business decisions.  In essence, to achieve business and career success, you must create value (strategy) and manage risk (law) in a responsible manner (ethics). \n\nBecause the Law Pillar plays a central role in the three pillar model, the course includes practical legal briefings (with many examples) on the key elements of business success.  Specifically, the course shows you how to: \n\n•\tattract the best employees, \n•\tdevelop successful products, \n•\tcreate new business models, \n•\tprotect intellectual property, \n•\tcreate contracts that achieve business goals, and \n•\tuse dispute resolution processes that improve business relationships. \n\nUsing a global perspective, the course also provides an introduction to international business culture for learners from the United States, and an introduction to the U.S. business culture for learners from outside the U.S.Law; Business Law; Negotiation; Modeling; Decision Making; Sexual Harassment; Trademarks; Risk Management; New Product Development; Intellectual PropertyNon SpecializationNon SpecializationNon Specialization[4.3, 19.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Program Change Management in ClickUp Coursera Project NetworkBeginner 1,6 5 By the end of this guided project, you will be fluent in creating Program Change Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for change planning and management. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Planning; Modeling; Project; Change Management; Project Mine; Leadership and Management; Average; Analysis; Experience; E-NableNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
How to Use The IFE-EFE Matrix for Strategic AnalysisCoursera Project NetworkBeginner 1,8 Not Calibrated In this 1-hour long project-based course, you will be able to analyze your organization and identify your competitive advantage with the Internal Factor Evaluation-External Factor Evaluation (IFE-EFE) matrix. IFE-EFE matrix is strategic management tools used for input stage of strategy formulation. The IFE is focused on the internal dimension of the organization by looking at the strengths and weaknesses. While the EFE is concerned with the external factors by focusing on the opportunities and threats the organization is exposed to. The IFE-EFE matrix is created by assigning weight to each of the factors based on their perceived impact. Then the factors are ranked based on the company performance on each. The weighted score is determined by multiplying the weight by the ranks. Finally, the information on the overall scores of the IFE- EFE would reveal if the company meets the threshold to survive the competitiveness of the industry. \n\nTo demonstrate the application of the IFE-EFE matrix, we will use a spreadsheet to analyze a division of our energy services company together. The example of the case study would empower you to use the model to analyze your company or any other company of your choice. The project is for business leaders and entrepreneurs who want have a deep insight on how their internal and external factors determines their competitiveness. Also, for strategist who are interested in helping organization in making informed strategic decisions. At the end of the project, you will be able to use the IFE-EFE matrix to create a competitive advantageOrganizational Performance; Project; Factor Base; Performance; Strategy; Threat; Internality; Externality; Matrices; Strategic ManagementNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
التأثیر على الأشخاص University of MichiganNot Calibrated 7,9 Not Calibrated.ستساعدك إستراتیجیات التأثیر التي تتعلمھا في ھذه الدورة التدریبیة على أن تكون قائدًا ومحاضرًا وصانع قرار أكثر ثقة وتأثیرًا. وستكون أكثر فعالیة في طرح أفكار العمل على رؤسائك والتأثیر على العملاء وإقامة تحالفات بین أصحاب المصلحة. لن تمنحك ھذه الدورة التدریبیة توجیھات إستراتیجیة بشأن كیفیة تطویر شبكة علاقاتك والحفاظ علیھا من أجل التأثیر والسُلطة فحسب، بل ستزودك أیضًا بأسالیب وإستراتیجیات محددة أثبتت فعالیتھا في الحصول على السُلطة والتأثیر على الأشخاص n\n\.ستعمل ھذه الدورة التدریبیة على تحسین قدرتك على التأثیر على الأشخاص في المواقف التي لا یمكنك فیھا استخدام السُلطة الرسمیة. وستتعلم طرقًا فعّالة لبناء قاعدة سُلطة ونفوذ في مؤسستك وتعزیزھا والحفاظ علیھا. وستتعلم أیضًا أسالیب التأثیر التي تمكّنك من أن تكون أكثر إقناعًا وتأثیرًا في العمل مع رؤسائك وزملائك وحتى مرؤوسیك. وبالإضافة إلى ذلك، ستتعلم كیفیة بناء علاقات جیدة والحفاظ علیھا لتعزیز سُلطتك غیر الرسمیة وقدرتك على التأثیر على الآخرین. والأھم من ذلك، أنك ستعرف الفرق بین التأثیر والتلاعب وستتعلم كیفیة حمایة نفسك من تأثیر الآخرین علیك بطریقة غیر مرغوبة Influencing; Managing Up And Managing Down; Charisma; Best Interests; Benefits; Cost; Interest; Behavior; Maximization (Psychology); LeadershipNon SpecializationNon SpecializationNon Specialization[4.1, 9.4] English; Vietnamese; KoreanArabic business business-essentials
Create Videos for Social Media using Canva Coursera Project NetworkAdvanced 1,2 2 By the end of this project, you will learn how to create a video for social media using the free version of Canva. Consumers are constantly overloaded with information and images in social media. Part of social media marketing is learning creative ways to draw attention to products and services, oftentimes on a lean budget. We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering  options for sharing and collaboration. You will learn to create and implement creative edits with online design tools to use when marketing your business.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media; Media Psychology; Organizing (Management); Employment; Project Mine; Project Management; Project; Computer Graphics; Market (Economics); EditingNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business marketing
Introduction to Budget Management using Google SheetsCoursera Project NetworkIntermediate 0,6 4,3 By the end of this project, you will create a budget management table using Google sheets. You will be able to track all your money at the beginning and end of the month. Whether you need to track your expenses, save more money, measure your income and create a link between them all to better allocate your money this project will provide you with the basic steps to do so. Since budgeting allows you to create a spending plan for your money, it ensures that you will always have enough money for the things that you need and the things that are important for you. Following a budget or spending plan will also keep you out of debt or help you work your way out of debt. Throughout the project you will be able to acquire the basic Google Sheets skills that are needed to organize your income and expenses and create expense trackers that you can use to limit or prioritize your spending.\n\nAlong the way, you will be applying and practicing the basic features of spreadsheets such as formatting and calculations, as well as creating budget tables to use in your financial management that is efficient and versatile. This budget management table will help you and your household live a better life.  \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Budget Management; Spreadsheet; Planning; Financial Management; Project; Leadership and Management; Expense; Saving; Organizing (Management); FinanceNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business finance
Simulation of Inventory Replenishment Using R SimmerCoursera Project NetworkBeginner 1,8 Not Calibrated By the end of this project, you will gain introductiory knowledge of Discrete Event Simulation, Inventory Replenishment, be able to use R Studio and Simmer library,  create statistical variables required for simulation, define process trajectory, define and assign resources, define arrivals (eg. incoming customers / work units), run simulation in R, store results in data frames, plot charts and interpret the results.Simulation; Random Variable; Project; General Statistics; Chart; Framing; Resource; Running; Interpretation; Project MineNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business leadership-and-management
Program Risk Planning with ClickUp Coursera Project NetworkBeginner 1,8 Not Calibrated By the end of this guided project, you will be fluent in creating Program Risk Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for risk planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Planning; Risk; Saving; E-Nable; Experience; Enabling; Project; Modeling; Leadership and Management; CommunicationNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
International Leadership and Organizational BehaviorUniversità BocconiAdvanced 11,6 4,8 Leaders in business and non-profit organizations increasingly work across national borders and in multi-cultural environments. You may work regularly with customers or suppliers abroad, or be part of a globally dispersed cross-functional team, or an expatriate manager on an international assignment. You may be a member of a global online community, or a development aid worker collaborating with an international network of partner organizations. In all of these contexts, your effectiveness as a leader depends on how well you understand and are able to manage individual and collective behaviors in an intercultural context. \n\nIn this course – together with a team of Bocconi expert faculty and Bocconi alumni – we’ll explore the theory and practice of international and intercultural leadership and organizational behavior. Social science research has revealed systematic ways in which our behavior differs across cultural contexts – enabling us to more effectively work across borders. Insights from psychology, neuroscience, sociology and anthropology, from communication studies and from management scholarship allow us to understand what shapes individual and group decision making, what enhances or weakens team performance, and how we can build and use our social networks. And the shared practical experience of international leaders allows us to identify concrete steps to enhancing intercultural leadership competence, and to be cognizant of common leadership challenges.\n\nLearning about organizational behavior provides a great opportunity to develop your leadership skills and to reflect on your own behavioral tendencies. How do you usually make important decisions? What motivates you and how do you try motivating others? How successfully do you leverage and integrate diverse skills and views in a team? Do you prefer professional relationships with a close-knit group of trusted colleagues, or with a far-flung network of acquaintances from all walks of life?\n\nIf you really want to learn how organizations behave and take decisions and at the same time develop leadership skills, then this is the course for you.\n\nWe are looking forward to welcoming you and supporting you on this journey of learning and discovery. \n\nCOURSE SYLLABUS\nWeek 1 - Leadership Acumen. International perspective on leadership, common traps & challenges, and opportunities of intercultural leadership. \nWeek 2 - Navigating Culture. Impact of cultural differences on organizations, decoding culture, culture classifications and stereotyping, developing intercultural intelligence. \nWeek 3 - Communication. Communication and its impact on leadership identity and relationships, managing communication to improve decision making, steps for developing your intercultural communication skills.\nWeek 4 - Motivation. Views on individual motivation, cultural differences in motivation, developing motivation and commitment in teams.\nWeek 5 - Networking. Patterns of interpersonal relationships in/across organizations, strategically developing social networks and social capital, norms for networking across cultures.\nWeek 6 - Conflict. Effective / defective conflict management approaches, dealing with ethical dilemmas.\n\nThanks to the participation of our alumni and of the Bocconi Alumni Association, participants will have practical insights on international leadership.\n\nRECOMMENDED BACKGROUND\nAll are welcome! Some prior exposure to basic issues of organizational behavior (communication, decision making, motivation, etc.) is useful, but not required.Leadership; Communication; Leadership and Management; Cross-Cultural Communication; Leadership Development; Conflict Resolution; Conflict Management; Motivation; Behavior; Intercultural CommunicationNon SpecializationNon SpecializationNon Specialization[4.8, 16.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Search Engine Optimization (SEO) with SquarespaceCoursera Project NetworkBeginner 0,3 4,7 Squarespace is an all-in-one website platform that allows you to build a sleek and custom website without knowing any code. It also comes equipped with several options for optimizing your website for search engine optimization (SEO). Using the techniques found here, you’ll learn to fully optimize your Squarespace site so that it’s properly indexed and ranked by search engines. \n\nIn this project, we’ll cover site-level optimization, optimization for local search, on-page SEO, and blogging optimization. You’ll leave this course feeling confident in your ability to use the tools that Squarespace provides to improve your site’s searchability. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Search Engine Optimization; Mathematical Optimization; Blogging; Copywriting; Digital Marketing; Squarespace; Project; Index; Catia; Market ResearchNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business marketing
Collaborating with G Suite Apps Coursera Project NetworkBeginner 0,3 4,7 In this guided project, learners will learn how to collaborate using different, free G-Suite Apps, including Gmail, Google Forms, Google Calendar, a shared Google Drive, and how to work on shared documents (Docs, Sheets, Slides, etc.). This project also includes a basic overview of all of the above mentioned apps, as well as instructions on how to use these apps to facilitate collaborative projects. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Collaboration; Collaborative Projects; Employment; Project; Schedule; Documents; Benefits; Virtual Event; Kanban; PresentationNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business business-strategy
Improving Team Collaboration and Work Management in AsanaCoursera Project NetworkAdvanced 0,8 4,2 By the end of this project, you will be able to efficiently manage a task list and timeline in Asana. You will learn how to create a project timeline and establish a To-Do list. You will also learn how to communicate and collaborate with your project team both on individual tasks and whole projects.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Team; Communication; Leadership and Management; Project; Collaboration; Project Mine; Collaborative Software; Project Management; Project Networks; Time ManagementNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business leadership-and-management
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الإعلان عن مقاطع فیدیو الیوتیوب مع زابیر Coursera Project NetworkBeginner 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\.سیوفر لك ھذا الوقت ویسمح لك بمشاركة محتوى الفیدیو الخاص بك مع جمھورك على الفور - ولیس عندما تتذكر ذلك! زابیر ھي الصناعة الرائدة في المھام التلقائیة والأتوماتیكیة وتمنح المستخدمین القدرة لیس فقط على التنظیم ولكن لأتمتة نشر الوسائط الاجتماعیةn\n\ .زابیر ھي الشركة الرائدة في مجال المھام التلقائیة والأتوماتیكیة وتمنح المستخدمین القدرة لیس فقط على التنظیم ولكن لأتمتة نشر الوسائط الاجتماعیة حول تحمیل فیدیو جدید على الیوتیوب. بحلول نھایة ھذا المشروع، ستكون قادرًا على إعداد حساب مع زابیر. ستتعلم كیفیة ربط قناة الیوتیوب الخاصة بك بـزابیر ثم إرسال رسائل الوسائط اجتماعیة التلقائیة إلى حساباتك الخاصة عبر الوسائط الاجتماعیة كلما تم نشر مقطع فیدیو جدید Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Creating Dashboards in Google SpreadsheetsCoursera Project NetworkBeginner 0,7 4,3 In this 2-hour long project-based course,  you will learn how to analyse data to draw business insights, Data cleansing, Data validation, conditional formatting, how to use pivot charts and tables, lookup functions, how to structure the business data to easily locate information and provide accurate and complete answers to the question.Pivot Chart; Accuracy And Precision; Graphs; Euler'S Totient Function; Project; Chart; Project Mine; Lookup Table; Pivot Table; CreativityNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business finance
L'entrepreneuriat social : changer d'échelle ESSEC Business SchoolBeginner 8 5 Nous souhaitons grâce à ce MOOC vous aider à comprendre les enjeux du changement d’échelle des entreprises sociales:\n-\tVous permettant de comprendre ce qu’est un changement d’échelle\n-\tVous aidant à identifier les prérequis au changement d’échelle \n-\tVous présentant la méthodologie et les questions à se poser avant de réaliser son changement d’échelle \n-\tVous montrant l’importance du changement d’échelle dans l’entrepreneuriat social, via des témoignages d’entrepreneurs sociaux qui l'ont fait. \nDurant 4 semaines, nous vous proposons de bénéficier du témoignage d’une quinzaine d’entrepreneurs sociaux et d’accompagnateurs d’entrepreneurs. \nLors du premier module, vous découvrirez le parcours d’entrepreneurs ayant changé d’échelle et comprendrez ce qu’est un changement d’échelle dans l’entrepreneuriat social. Dans le deuxième module, nous travaillerons sur les prérequis au changement d’échelle  et vous découvrirez comment élaborer votre stratégie de changement d’échelle. En troisième semaine, vous réfléchirez à comment concrétiser votre changement d’échelle, nous vous présenterons les différentes étapes à suivre, les pièges et erreurs à éviter et les différentes sources de financement possibles.  Enfin, dans le dernier module, nous vous donnerons des clés pour réussir votre changement d’échelle et le faire durer dans le temps en aidant à identifier les conditions et facteurs clés de succès.Business Non SpecializationNon SpecializationNon Specialization[4.8, 10.0] None French business entrepreneurship
Artificial Intelligence in Marketing University of VirginiaAdvanced 10 4,6 AI is everywhere! By harnessing the power of Artificial Intelligence, businesses and marketers have amazing growth potential, and the opportunities to enhance marketing with AI are always expanding. But how can businesses use AI tools to drive their success and gain sustainable competitive advantages? What are the challenges faced by businesses as they implement AI into their marketing strategies?\n\nIn this course, developed at the Darden School of Business at the University of Virginia, and delivered by Professor of Business Administration Raj Venkatesan, you will explore an important frontier of digital transformation in marketing. You will examine three key forces that enable AI in marketing strategies - Algorithms, Networks, and Data - and gain a deeper understanding of how businesses in a wide variety of industries can get the most out of this exciting technology. You will see real world examples of successful companies like Ford, Netflix, and the Washington Post using AI to take on the competition in new and creative ways, and hear from experts about how AI is shaping the present and the future in their respective industries. \n\nYou can learn more about Raj by following his posts on Twitter (@rajkumarvenk) and on LinkedIn: https://www.linkedin.com/in/education-marketing.Marketing; Machine Learning; Marketing Strategy; Digital Marketing; Business Analysis; Journalism; LinkedIn; Marketing Management; Customer Relationship Management; C-RossNon SpecializationNon SpecializationNon Specialization[6.5, 12.2] None English business marketing
Analyze Digital Marketing Spend in Tableau Coursera Project NetworkIntermediate 1,9 Not Calibrated Tableau is widely recognized as one of the premier data visualization software programs. For many years access to the program was limited to those who purchased licenses. Recently, Tableau launched a public version that grants the ability to create amazing data visualizations for free. Account members can also share and join projects to collaborate on projects that can change the world. \n\nIn this project, we will learn how to create an account, how to upload and work with diverse data sets, and how to analyze marketing spend within Tableau. \n\nLearning to use this in-demand tool has applications in Marketing, Finance, Operations, Sales, and many other business functions.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Consumption (Economics); Project; Accounting; Upload; Marketing; Tableau Software; Fee; Numbers (Spreadsheet); Cost; Continuous FunctionNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business marketing
Create Informative Presentations with Google SlidesCoursera Project NetworkIntermediate 0,3 4,7 By the end of this project, you will create a Google Slide that contains an introduction, visuals, linked charts, and a conclusion.  You will learn how to create a presentation that is informative and captures an audience's attention.  You will also learn how to link charts from Google Sheets into your presentation that will synchronize as data changes.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Presentation Design; Project; Customer Support; Audience; Innovation; Organizing (Management); Creativity; Download; ChartNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business leadership-and-management
مبادئ الإعلام والتسویق الرقمي University of Illinois at Urbana-ChampaignAdvanced 8,7 Not Calibrated.أحدثت الثورة الرقمیة تغییرًا ھائلاً في مشھد التواصل التسویقي، بینما أوجدت فرصًا جدیدة للشركات لكي تصل إلى المستھلكین وتتفاعل معھم من خلال تقنیات الوسائط الذكیة ووسائل التواصل الاجتماعي والاتصالات الجوالة. في ھذه الدورة التدریبیة، ستتعرف على تأثیرات التقنیات الرقمیة على إستراتیجیات وممارسات التواصل التسویقي. بفھم العملیات الأساسیة للتواصل التسویقي والمیزات الجوھریة لتقنیات وسائط الإعلام الجدیدة، یمكنك بطریقة إستراتیجیة اختیار القنوات المناسبة لتوصیل الرسالة التسویقیة الصحیحة للجمھور الصحیح في اللحظة الصحیحة Marketing; Principle; Digital Media; Marketing Communications; Mobile Marketing; Digital Marketing; Marketing Channel; Human Communication; Media Market; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] French; Portuguese; Russian; English; SpanishArabic business marketing
Python 101: Develop Your First Python ProgramCoursera Project NetworkBeginner 0,5 4,7 In this hands-on guided project, we will learn Python programming fundamentals and build our first program in Python. We will learn understand variables assignment, differentiate between various data types in python such as strings, lists, integer and float, learn the difference between for and while loops, develop functions in python, perform math operations, get information from User and Print data on the screen, and develop a simple game in Python.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Python Programming; Operations Management; Project; Standard Deviation; Euler'S Totient Function; Computer Programming; Mathematics; Relative Change And Difference; Data Type; Project MineNon SpecializationNon SpecializationNon Specialization[0.2, 0.4] None English business finance
Leveraging Mentions and Threads in Slack Coursera Project NetworkAdvanced 0,2 4,9 By the end of this project, you will learn how to optimize organizational communications with Slack, a business communications platform.  You will use your Slack workspace to reduce noise and interference to effective communication, while organizing discussions and boosting your team’s productivity. \n\nTo do this, you will work in the Slack app on your Rhyme virtual machine, and use your current Slack workspace or set up a sample workspace under Slack’s free plan so that you can gain hands-on experience notifying members that something needs their attention by using mentions. You will then learn how to view messages in which you were mentioned. When viewing your mentions, you will filter, organize, prioritize, create shortcuts, set reminders, pin, share, and respond to them. \n\nYou will then apply the skills you gained handling mentions to communicating in threads. To do this, you will learn how to create threads and use them in conjunction with mentions to work asynchronously with your team by tying your feedback to specific messages or files, organizing conversations and flagging meaningful items, and encouraging open discussion without distracting others by posting in a channel’s regular announcements. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizational Communication; Message; Workspace; Business Communication; Utility; Planning; Technical Support; Project; Organizing (Management); Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.2] None English business business-strategy
Как создать приглашение в Google Форме Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 час вы получите следующие навыки: создание бизнес аккаунта в Gmail, создание приглашения на день открытых дверей в Google Форме, редактирование настроек и рассылка приглашения.\n\nGoogle Форма - замечательный инструмент для создания приглашений на ваш день открытых дверей, что и будет целью нашего проекта. По окончании данного проекта вы сможете создать аккаунт в Google, создать вопросы для приглашения, разработать дизайн, а также отслеживать результаты в Google Форме и Google Таблице.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Python for Finance: Beta and Capital Asset Pricing ModelCoursera Project NetworkBeginner 0,6 4,7 In this project, we will use Python to perform stocks analysis such as calculating stock beta and expected returns using the Capital Asset Pricing Model (CAPM). CAPM is one of the most important models in Finance and it describes the relationship between the expected return and risk of securities. We will analyze the performance of several companies such as Facebook, Netflix, Twitter and AT&T over the past 7 years. This project is crucial for investors who want to properly manage their portfolios, calculate expected returns, risks, visualize datasets, find useful patterns, and gain valuable insights. This project could be practically used for analyzing company stocks, indices or  currencies and performance of portfolio.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Finance; Expected Return; Beta (Finance); Exploratory Data Analysis; Project; Modeling; Data Analysis; Utility; Python Programming; StockNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business finance
Market your new business with Canva Coursera Project NetworkIntermediate 1,9 5 By the end of this project, you will know how to use Canva to promote and market your new business. You will have learned how to create a business logo, a business card and a flyer using Canva. We will both use templates, and create designs from scratch.\n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing.\n\nThis project will include intermediate to advanced level skills using the free version of Canva.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Market (Economics); Logo; Logos; Saving; Organizing (Management); Project; Project Mine; Accounting; Ordered Pair; CostNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business marketing
Fundamentos de la Negociación con Goldman Sachs 10,000 WomenGoldman Sachs Advanced 3,2 4,8 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEste curso examinará la negociación y explorará las herramientas que necesitas para negociar con confianza, a medida que buscas oportunidades para el crecimiento empresarial.\n\nAnalizarás algunas suposiciones e ideas preconcebidas comunes sobre la negociación, identificarás tu estilo preferido de negociación y verás cómo se diferencia de otros. Luego explorarás la preparación práctica y psicológica necesaria para una negociación exitosa. Esto implica establecer tus metas y expectativas e identificar la zona de posible acuerdo. Descubrirás tácticas de escucha efectivas y evaluarás tus propias habilidades de escucha.   \n\nAl final de este curso, trabajarás en un escenario de negociación para aplicar y practicar tus habilidades de negociación. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Negotiation; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.6, 4.4] None Spanish business entrepreneurship
Sport Sponsorship. Let them Play Universitat Autònoma de BarcelonaAdvanced 8 4,4 Are you interested in sport sponsorship?\nWould you like to understand which actors participate in sport sponsorship?\nWould you like to know the latest and innovative proposals that are arising in the sport sponsorship world?\nAre you interested in learning and connecting with sports enthusiasts/students from all around the world?\n\nThe Universitat Autònoma de Barcelona and the Johan Cruyff Institute jointly offer this introductory course in sports sponsorship for all those interested in knowing how to create a sponsorship plan for a sports event.\nThere are no special requirements to take the course.\n\nThanks to this course you will be capable of facing a real challenge:  the activation of a sponsorship plan for the Johan Cruyff Foundation.Sports; Marketing; Sponsorships; Sponsor (Commercial); Event Management; Types Of Branding; Average; Case Study; I-Message; EvaluationNon SpecializationNon SpecializationNon Specialization[4.3, 10.0] None English business marketing
Comercialice su nuevo negocio con Canva Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted habrá aprendido a  comercializar y anunciar su nuevo negocio usando Canva. Usted creará un logotipo de la empresa, una tarjeta de presentación y un folleto usando Canva. \n\nCrearemos diseños desde cero y usaremos plantillas que modificaremos. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético. \n\nEn este proyecto usaremos la versión gratis de Canva.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Agile Projects:  Developing Tasks with Taiga Coursera Project NetworkIntermediate 0,4 4,3 By the end of this guided project, you will be fluent in creating tasks for Agile projects based on previous project phases. This will enable you to identify "How" the customer/user will experience the product or service. You will learn how to encapsulate value for the customer in these tasks. \n\nThis is essential for generating positive results for your business venture. Furthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in Agile Project Management with Taiga to shape the development roadmap of products and services. \n\nWe will practice critically defining how user stories become valuable tasks for creating functionality for products and services.Project; Agile Management; Leadership and Management; Project Management; Modeling; Presentation; Product Development; User Story; File Shortcut; WritingNon SpecializationNon SpecializationNon Specialization[0.2, 0.5] None English business business-strategy
Introducción a PicsArt para Redes Sociales Coursera Project NetworkBeginner 1,8 Not Calibrated Consumidores hoy en día están constantemente saturados con información e imágenes en las redes sociales. Parte del social media marketing es aprender maneras creativas para atraer la atención a productos y servicios , con un presupuesto que muchas veces es magro.\n\nAl final de este proyecto usted habrá creado un proyecto fotográfico editado para medios sociales usando la versión gratis de PicsArt. PicsArt es un programa de edición basado en la web para editar fotos y videos. Los usuarios de PicsArt pueden fácilmente crear e implementar ediciones creativas con herramientas de diseño virtuales para comercializar sus negocios.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business marketing
Цифровая трансформация University of VirginiaBeginner 9,5 Not Calibrated Цифровая трансформация — это популярная на сегодняшний день тема. Но что это такое и почему она важна для компаний? В этом курсе, разработанном и курируемом ведущими преподавателями Дарденской школы бизнеса при Виргинском университете и экспертами в области глобального управления компании Boston Consulting Group, мы поговорим о цифровой трансформации с двух точек зрения. Сначала мы обсудим темп изменений и насущные потребности, которые он создает для бизнеса. После этого мы рассмотрим контекст трансформации и поговорим о том, как добиться успеха в цифровую эпоху. Затем мы рассмотрим фирменную модель BCG. Она поможет определить ключевые области цифровизации, включая стратегию, основные процессы и технологии.\n\nПо окончании этого курса вы сможете:\n– давать определение экономике инноваций, технологическим изменениям и подрывам рынка\n– оценивать плюсы и минусы современных цифровых технологий, способствующих развитию\n– выполнять цифровую трансформацию своей организации на основе модели BCGDigitizing; Competitiveness; Leadership; Value Chain; Business Strategy; Design Thinking; Communication; Strategic Management; Analytics; EconomicsNon SpecializationNon SpecializationNon Specialization[6.0, 12.0] Arabic; French; Vietnamese; Korean; German; English; SpanishRussian business leadership-and-management
Marketing Design with Easil Coursera Project NetworkAdvanced 0,3 4,8 Easil is a free, user-friendly platform which allows you to create informative and eye catching designs to market your products, events, or services. Known for their “drag-and-drop” features, Easil gives you the ability to truly customize each of your ads to meet your marketing needs. Easil has a library of free templates available to use, which makes creating ads and marketing campaigns a breeze. With social media’s heavy influence and presence in today’s society, it is important to create a strong social media presence when advertising your company. This will help to ensure target market engagement and keep your customers up to date on your current sales, projects, and events. \n\nIn this project, we will use Easil to create social media posts to help boost online presence and increase customer interaction. In addition, we will design a customer loyalty punch card which our customers can use to keep track of their purchases and rewards. This project will teach you about some of the many features of Easil while also giving you the freedom to explore your own creativity.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Marketing Design; Social Media Marketing; Advertising; Event Management; Social Media; Creativity; Digital Sales; Presentation; Media MarketNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business leadership-and-management
Design Thinking para Inovação University of VirginiaBeginner 10 3 Hoje em dia, a inovação é um negócio de todos. Se você for um gerente em uma corporação global, um empreendedor iniciando em uma função governamental ou um professor em uma escola primária, espera-se que todos sejam enxutos – para fazer melhor com menos. É por isso que todos nós precisamos de design thinking (pensamento criativo). Em todos os níveis em todos os tipos de organização, o design thinking fornece as ferramentas necessárias para se tornar um pensador inovador e descobrir as oportunidades criativas que estão lá, mas que você ainda não está vendo.\n\nNeste curso, desenvolvido na Darden School of Business da Universidade da Virgínia e ensinado pelo corpo docente de alto escalão, fornecemos uma visão geral do design thinking e trabalhamos com um modelo contendo quatro perguntas-chave e várias ferramentas para ajudá-lo a entender o design thinking como uma abordagem de resolução de problemas. Também analisamos várias histórias de diferentes organizações que usaram o design thinking para descobrir soluções atraentes.Thought; Design Thinking; Social Networking; Process (Computing); Innovation; Com File; Par Value; Writing; Peer Review; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[6.3, 12.0] Arabic; French; Vietnamese; Korean; German; Russian; English; SpanishPortuguese (Brazil)business business-strategy
Create and Sell Digital Teaching Printables with CanvaCoursera Project NetworkIntermediate 1,5 Not Calibrated By the end of this project, you will create a variety of templates for teaching printables that you can offer for free or sell in the marketplace using Canva.\n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral. Creating high quality teaching printables is the perfect way to offer digital products to your students, blog readers or clients to market your business and grow it.\n\nThis project will include intermediate to advanced level skills using the free version of Canva. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Teaching; Sales; Marketing; Accounting; Worksheet; Business Marketing; Marketing Collateral; Factorial; Project; SavingNon SpecializationNon SpecializationNon Specialization[0.7, 1.9] None English business marketing
Inicio y planificación de proyectos University of California, IrvineNot Calibrated 10 Not Calibrated Los cursos del programa de especialización “Introducción a los principios y las prácticas de la gestión de proyectos” se recomiendan como formación previa de la “Certificación en gestión de proyectos aplicada” de la Universidad de California en Irvine (University of California Irvine, UCI).\n \nLos proyectos exitosos requieren una minuciosa planificación inicial. En este curso, aprenderás las funciones y responsabilidades claves del equipo y el gestor de proyectos. También aprenderás a responder algunas preguntas clave por adelantado para poder cumplir con los objetivos del proyecto: ¿Qué logrará este proyecto? ¿Por qué es tan importante este proyecto? ¿Quién se beneficia con este proyecto? ¿Cómo planificaremos para obtener resultados exitosos?\n \nUna vez que completes este curso, podrás:\n1. Identificar las características clave de un proyecto.\n2. Identificar las principales limitaciones del proyecto.\n3. Definir la función y las responsabilidades del gestor de proyectos.\n4. Identificar las estructuras organizacionales del proyecto.\n5. Comprender la definición de “parte interesada en el proyecto”.\n6. IdentifIcar las partes interesadas en el proyecto.\n7. Identificar necesidades de información de las partes interesadas en el proyecto.\n8. Definir la responsabilidad de gestionar y controlar el engagement de las partes interesadas.\n9. Definir el propósito de utilizar un acta de constitución del proyecto.\n10. Resumir los elementos clave de un plan de proyecto.\n11. Identificar las fuentes de conflicto comunes dentro de un entorno de proyecto.\n12. Describir la diferencia entre autoridad e influencia.Planning; Scope Statement; Project Plan; Project; Leadership and Management; Project Charter; Authority; Influencing; Continuous Function; SourcesNon SpecializationNon SpecializationNon Specialization[5.2, 12.9] Thai; English; Portuguese; Vietnamese; Afrikaans; Croatian; Arabic; CatalanSpanish business leadership-and-management
Finance for Non-Financial Managers Emory University Advanced 13,2 4,1 Finance is for “Non-financial Managers” who want to understand key financial principles and apply them in a real-world context. Over the course of the program window, you will work your way through a series of nine modules that move from understanding basic financial principles to applying financial analysis and ratios to drive decisions. In addition, each module is capped with an ending self-evaluation to ensure that you have absorbed the following key learning objectives:\n\n+ Understand the language associated with finance\n+ Know how and when  to use financial terms and analysis techniques\n+ Read and assess company performance using financial statements\n+ Recognize the link between organizational strategy and financial objectives\n+ Use "the numbers" to your best advantage to make more informed decisionsFinance; Investment; Income Statement; Financial Statement; Income; Balance Sheet; Investment Decisions; Ratio Analysis; Present Value; Cash FlowNon SpecializationNon SpecializationNon Specialization[5.7, 17.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Encuentre su Nuevo Trabajo con LinkedIn Coursera Project NetworkIntermediate 2 Not Calibrated ¿Cuándo fue la última vez que tuvo que buscar trabajo o quiso cambiar de profesión? Si ha pasado mucho tiempo o incluso recientemente, ¡este proyecto es para usted! Este proyecto le mostrará las herramientas de LinkedIn para la búsqueda de empleo y las formas de aprovechar su perfil para conseguir un puesto de trabajo. \n\nAl final de este proyecto, su perfil estará listo y podrá solicitar posiciones de trabajo con confianza. Su tiempo en este proyecto puede ayudar a guiarle a una carrera en lugar de otro trabajo. Para tener éxito en este proyecto necesitará tener una cuenta activa y gratuita en LinkedIn. Si necesita empezar con buenas bases su cuenta antes de unirse a este proyecto, verifique "LinkedIn para principiantes" en Coursera para conocer más acerca de los pasos básicos para crear una cuenta en LinkedIn. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business business-strategy
Разработка инновационного продукта Moscow Institute of Physics and TechnologyIntermediate 17 4,7 Курс дает системные и практические знания о поэтапном процессе разработки и вывода на рынок инновационного продукта. В каждом модуле - примеры из опыта действующих высокотехнологичных компаний (Amazon и электронная книга Kindle, Boston Dynamics и др.) и практические инструменты для использования в вашей работе.\n\nВы получите ответы на вопросы:\n\n•\tЧто лежит в основе технологических наукоёмких бизнесов?\n•\tКак создается новый технологический продукт?\n•\tЕсть ли рынок для вашего будущего продукта?\n•\tБудет ли ваш продукт удобен и понятен для пользователя?\n\nВы узнаете:\n•\tо ранних этапах создания новых продуктов \n•\tо том, что происходит на переднем крае инноваций, \n•\tо рисках, связанных с разработкой продукта для формирующегося рынка. \n\nРекомендуем всем, кто:\n•\tЗаинтересован в новых технологиях и хочет на их базе создавать продукты будущего - продукты, которые улучшают нашу жизнь.\n•\tВовлечен в действующие бизнесы и стартапы и нуждается в практических инструментах для развития действующих проектов.Leadership and Management; Product Management; Product DevelopmentNon SpecializationNon SpecializationNon Specialization[9.3, 20.8] None Russian business entrepreneurship
Building Candlestick Charts with Tableau Coursera Project NetworkBeginner 0,2 4,4 In this 1-hour long project-based course, you will learn how to use Python YFinance to extract stock price data and how to use Tableau to build a japanese candlestick chart.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketTableau Software; Chart; Stock; Japanese Language; Finance; Software; Python Programming; Simulation; General Statistics; TradingNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business finance
Behavioral Finance Duke University Advanced 6,6 4,2 We make thousands of decisions every day. Do I cross the road now, or wait for the oncoming truck to pass? Should I eat fries or a salad for lunch? How much should I tip the cab driver? We usually make these decisions with almost no thought, using what psychologists call “heuristics” – rules of thumb that enable us to navigate our lives. Without these mental shortcuts, we would be paralyzed by the multitude of daily choices. But in certain circumstances, these shortcuts lead to predictable errors – predictable, that is, if we know what to watch out for. Did you know, for example, that we are naturally biased towards selling investments that are doing well for us, but holding on to those that are doing poorly? Or that we often select sub-optimal insurance payment plans, and routinely purchase insurance that we don’t even need? And why do so many of us fail to enroll in our employer’s corporate retirement plans, even when the employer offers to match our contributions?\n\nBehavioral finance is the study of these and dozens of other financial decision-making errors that can be avoided, if we are familiar with the biases that cause them. In this course, we examine these predictable errors, and discover where we are most susceptible to them. This course is intended to guide participants towards better financial choices. Learn how to improve your spending, saving, and investing decisions for the future.Finance; Behavioral Finance; Bias; Behavioral Economics; Behavioral Decision; Economics; Cognitive Bias; Investment; Investment Decisions; BehaviorNon SpecializationNon SpecializationNon Specialization[3.1, 8.8] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; Turkish; SpanishEnglish business finance
Как создать график реализации проекта в Google ТаблицеCoursera Project NetworkBeginner 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 час вы получите следующие навыки: разработка графика реализации проекта, его форматирование в Google Таблице и наглядная демонстрация в Google Презентации.\n\nВ данном проекте мы определим наш проект, элементы, которые необходимо идентифицировать, а также документы, прежде чем приступим к разработке графика реализации этого проекта с помощью Google Таблицы. Также обсудим важность графика реализации проекта. Ваши новые навыки пригодятся вам при планировании и реализации любого проекта: как в личных целях, так и в профессиональных.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Habilidades de Excel para el negocio: Intermedio IMacquarie UniversityIntermediate 17,2 5 El software de hojas de cálculo sigue siendo uno de los componentes de software más ubicuos que se utilizan en lugares de trabajo de todo el mundo. Aprender a operar con confianza este software significa agregar un activo muy valioso a su cartera de empleabilidad. Solo en los Estados Unidos, se publican millones de anuncios de empleo todos los días que requieren habilidades en Excel. La investigación de Burning Glass Technologies y Capital One muestra que las habilidades digitales conducen a mayores ingresos y mejores oportunidades de empleo en un momento en que los trabajos que requieren habilidades digitales están creciendo mucho más rápido que los trabajos que no los requieren.\n\nEn este segundo curso de nuestra especialización en Excel, Habilidades de Excel para el negocio, aprovechará las bases sólidas del curso de Conceptos básicos. Habilidades intermedias I ampliará su conocimiento de Excel a nuevos horizontes. Va a descubrir una amplia gama de habilidades y técnicas que se convertirán en un componente estándar de su uso diario de Excel. En este curso, creará una capa sólida de habilidades más avanzadas para que pueda gestionar grandes conjuntos de datos y crear informes significativos. Estas técnicas y herramientas clave le permitirán agregar una capa sofisticada de automatización y eficiencia a sus tareas diarias en Excel.\n\nNuevamente hemos reunido un gran equipo de enseñanza que estará con usted en cada paso del camino. Prashan y Nicky le guiarán cada semana (e incluso voy a hacer una aparición como invitado en la semana 5 para ayudarle a aprender sobre mi herramienta favorita en Excel; ¡shh, sin espóiler!). Trabaje en cada desafío nuevo paso a paso y en poco tiempo se sorprenderá con lo lejos que ha llegado. Esta vez, seguiremos las pruebas y tribulaciones de Uma mientras intenta encontrar su lugar en un nuevo cargo en la empresa ficticia PushPin. Aquellos de ustedes que han realizado el curso de Conceptos básicos, ya estarán familiarizados con la empresa. Resolver los desafíos que ella debe enfrentar, que son demasiado parecidos a los que debemos enfrentar todos los días, lo ayudará a relacionarse más fácilmente con las habilidades y técnicas aprendidas en cada semana y a aplicarlas a contextos nuevos y conocidos.Cmos; Microsoft Excel; Worksheet; Pivot Table; Pivot Chart; Chart; Graphic Communication; Euler'S Totient Function; Graphical Model; UtilityNon SpecializationNon SpecializationNon Specialization[11.2, 21.2] Arabic; French; Portuguese; Hungarian; Vietnamese; Russian; SpanishEnglish business business-essentials
Digital Business Models Lund University Beginner 11,1 4,5 Digital business models are disrupting 50-year old companies in telecommunications, transportation, advertising, e-commerce, automotive, insurance and many other industries. This course will explore the business models of software disruptors of the west such as Apple, Google, Facebook and Amazon, and the east such as Xiaomi and weChat. The class uses a structured framework for analysing business models with numerous examples so that students can apply it to their own business or case study.\n \nWe will explore how software developers are not just the innovators but also the decision makers in modern competitive battles from mobile to cloud, and from consumer goods to enterprise software. And we will also explain how developers are the engine of digital business models, using examples from diverse industries – from healthcare to aviation.Modeling; Digital Strategy; Strategy; E-Commerce; Value Capture; Software; Complex Sales; Digital Marketing; Value Proposition; InternetNon SpecializationNon SpecializationNon Specialization[6.7, 13.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Inspiração e motivação de indivíduos University of MichiganNot Calibrated 8,7 Not Calibrated Neste curso, você aprenderá como criar uma visão compartilhada para sua equipe e como comunicá-la de forma eficaz aos seus colegas. Você também aprenderá como definir metas e expectativas eficazes de forma a melhor permitir que sua equipe alcance a visão compartilhada. Por fim, você entenderá as necessidades e os fatores de desempenho mais importantes entre culturas e aprenderá a alinhar as recompensas com os comportamentos desejados para que seus colegas sejam motivados a atingir os objetivos da equipe. \n\nA motivação representa um desafio crucial para as organizações contemporâneas: Uma pesquisa recente da Gallup revelou que apenas 13% dos trabalhadores em todo o mundo exibem altos níveis de engajamento e motivação. Vamos mostrar por que esses problemas de motivação não acontecem apenas devido a um membro da equipe que seja “ruim” ou esteja “desmotivado”. Em vez disso, a motivação é fortemente impulsionada pelas condições de trabalho que criamos para nossos colegas de equipe, a forma como estruturamos metas e objetivos e como recompensamos as pessoas pela realização dessas metas. Este curso ajudará você a diagnosticar e resolver problemas de motivação para que possa trazer o melhor de seu pessoal.Com File; Humana; Leadership; Communication; Checklists; Modeling; Nonverbal Communication; Smart Criteria; Performance; BehaviorNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Arabic; Chinese; Vietnamese; Russian; English; MongolianPortuguese (Brazil)business leadership-and-management
Protecting Business Innovations via Patent The Hong Kong University of Science and TechnologyBeginner 4,7 4,8 Protecting Business Innovations via Patent\n\nWatch Course Overview:  https://youtu.be/mUja4iwbrTE\n\nThis course assumes no prior knowledge in law, business or engineering.  However, students with backgrounds in all three areas will find useful concepts or ideas in the course on how to protect business innovations using patents.  The approach taken in this course is practical and commercial rather than theoretical. A combination of lectures and case studies help to illustrate the concepts and make the course more interesting.   \n\nAfter completing this course, students should be able to understand how patents are issued and protect innovations, including: What is a patent? What do they protect? How do we get a patent? Where are patents valid? How much do they cost? \n\nIn addition to basic concepts the course also deals with advanced topics such as: software patents, business process patents, patenting life, patent trolls and multiple case examples of large and small companies using patents and patent lawsuits. \n\nWe also expect you to have fun in this course.  So go forth and enjoy!\n\nOther courses in the Protecting Business Innovations series:\n1. Copyright:     https://www.coursera.org/learn/protect-business-innovations-copyright\n2. Trademark:  https://www.coursera.org/learn/protect-business-innovations-trademark \n3. Patent:          https://www.coursera.org/learn/protect-business-innovations-patent\n4. Strategy:       https://www.coursera.org/learn/protect-business-innovations-strategyLaw; Patent Law; Intellectual Property; .Properties; Intellectual; Service Innovation; Innovation; Intellectual Property Law; Business Process; UtilityNon SpecializationNon SpecializationNon Specialization[1.5, 6.8] French; Portuguese; Chinese; Russian; SpanishEnglish business business-strategy
Analyzing Market Attractiveness Using CreatelyCoursera Project NetworkIntermediate 0,3 4,6 By the end of this 2 hour-long guided project, you will be fluent in identifying and analyzing business markets and how to discover their attractiveness to new products and services. This project is designed to engage and harness your visionary and exploratory abilities. You will be using proven models in competitive strategy and the Creately platform to explore and analyze the factors that contribute to business success. This is an important step for individuals or companies wanting to explore new markets for products or services. \n\nYou will engage in evaluating through examples and hands-on practice examining business immediate forces shaping markets including competitors, suppliers, buyers, threats of new businesses entering the segment, and substitute products. You will be ready to take an entrepreneurial idea through a scientific and logical process, helping you validate your ideas for new business or service. This Course furthers the knowledge and skills acquired during "Analyzing Macro-Environmental Factors Using Creately", and is important step in engineering a successful product or service.Attractiveness; Business Strategy; Market (Economics); Strategy; Porter'S Five Forces Analysis; Supply Chain; Business Plan; Competitiveness; Project; PresentationNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Companies and climate change ESSEC Business SchoolBeginner 5,8 4,2 How can companies act in the fight against global warming? \n\nThis is a question that is being asked more and more urgently to all economic actors.\n\nTo shed some light on your thoughts, we have met with four companies  of various sizes and sectors of activity that are very committed to the subject. They will share with you their progress in aligning themselves with the objectives of the Paris Accord.\n\nAlain Grandjean and his colleagues from Carbone 4 will bring you the fundamentals of the subject, scientific bases to clarify the stakes, but also and above all, methodological elements to help you put your company on the path of the 2 degrees.With my fellow professors from ESSEC, we will bring you complementary views and a synthesis of all the contents.\n\nThis MOOC will not be a technical MOOC, this MOOC will not be an advocacy MOOC either, this MOOC will be a pedagogical object that will help you have a better understanding of organizational issues and managerial concepts in relation to climate change -  a complex scientific topic. It is therefore a question of knowing more about how a company can take climate change into account in its strategy and its operations. \n\nFor those who wish to do so, we will provide you with tools and means to take action on these issues of climate change and energy transition.Climate Change; Carbon; Carbon Footprint; Carbon Price; Carbon Emission Trading; Footprint; Economic Models; Modeling; Average; Supply ChainNon SpecializationNon SpecializationNon Specialization[2.3, 8.9] None English business leadership-and-management
صیاغة الأفكار المحفِّزة على الابتكار University of VirginiaBeginner 5 على كافة مستویات المؤسسات بجمیع أنواعھا، نجد أن صیاغة الأفكار توفر الأدوات التي تحتاجھا لتصبح مفكرًا مُبدعًا علاوة على أنھا تتیح اكتشاف فرص إبداعیة موجودة – غیر أنك لم ترھا بعد. في ھذه الدورة، نقدم لكم نظرة عامة حول صیاغة الأفكار ونتعامل مع نموذج یحتوي على أربعة أسئلة رئیسیة وأدوات عدیدة لمساعدتك على فھم أسالیب صیاغة الأفكار باعتبارھا منھجًا لحل المشاكل.\nكما نستعرض العدید من القصص من مختلف المؤسسات التي استخدمت مفھوم صیاغة الأفكار لإیجاد حلول مقنعة.4,9 n\.ولھذا فنحن جمیعًا بحاجة إلى صیاغة الأفكارn\.فسواء كنت مدیرًا في شركة عالمیة، أو رائد أعمال ینشئ مشروعًا، أو تتبوأ منصبًا في الحكومة، أو تعمل معلمًا في مدرسة ابتدائیة، فمن المتوقع أن یتمتع الجمیع بالمرونة – لتحقیق أفضل النتائج بأقل مجھودn\الابتكار أمر یھم الجمیع في ھذا العصر I-Deas; Middle East; Utility; Drop Shipping; Crisis; Human Learning; Innovation Leadership; Design Thinking; Benefits; InnovationNon SpecializationNon SpecializationNon Specialization[1.4, 6.3] French; Portuguese; Italian; Vietnamese; Korean; German; Russian; English; SpanishArabic business business-strategy
Create a Marketing Analysis Report using Google SpreadsheetsCoursera Project NetworkIntermediate 0,6 4,8 By the end of this project, you will create a marketing analysis report using Google sheets. You will be able to measure, manage and analyze marketing performance to maximize its effectiveness and optimize return on investment (ROI). Beyond the obvious sales and lead generation applications, marketing analysis can offer profound insights into customer preferences and trends, which can be further utilized for future marketing and business decisions. Throughout the project you will be able to acquire the basic Google Sheets skills that are needed to organize your data, create pivot tables and create charts to best showcase your analysis.\n\nAlong the way,  you will be applying and practicing the basic features of spreadsheets, as well as creating reports to use in your future presentations with your managers, resulting in major changes with the company by allocating the resources you have to obtain better results in your department.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Market Analysis; Pivot Table; Lead Generation; Organizing (Management); Maximization (Psychology); Sales; Presentation; Leadership and Management; Project; MarketingNon SpecializationNon SpecializationNon Specialization[0.3, 0.7] None English business marketing
تحلیلات التسویق University of VirginiaBeginner 10,9 تمتلك المؤسسات صغیرھا وكبیرھا كمیات ھائلة من البیانات عن اختیارات العملاء. ولكن ھذا القدر الغزیر من المعلومات لا یمكن استخلاص تفسیرات منھ دائمًا لصنع قرارات أفضل. ویتمثل التحدي في معرفة طریقة تفسیر البیانات مع الوضع بعین الاعتبار التوقع بتزاید استخدام المسوقین للتحلیلات لأخذ قرارات مبررة عن علم. \n\nتسمح تحلیلات السوق للمسوقین بقیاس أداء التسویق وإدارتھ وتحلیلھ لتعظیم فعالیتھ وتحسین العائد على الاستثمار. بالإضافة إلى التطبیقات الغنیة عن الذكر المعنیة بالمبیعات وجذب العملاء المحتملین، تقدم تحلیلات التسویق رؤى عمیقة حول تفضیلات العملاء واتجاھاتھم من أجل استخدامھا بشكل أفضل في قرارات التسویق والأعمال المستقبلیة. \n\nتمنحك ھذه الدورة التدریبیة التي طورتھا كلیة داردن لإدارة الأعمال (Darden School of Business) بجامعة فیرجینیا (University of Virginia)، الأدوات اللازمة لقیاس أصول العلامة التجاریة والعملاء، وفھم تحلیل الانحدار، وتصمیم التجارب على سبیل تقییم الحملات التسویقیة وتحسینھا. بعد إتمام ھذه الدورة التدریبیة، سیترسخ فھمك لطریقة استخدام تحلیلات التسویق للتنبؤ بالنتائج وتخصیص الموارد بشكل منھجي.\n\nیمكنك متابعة منشوراتي على تویتر باسم @rajkumarvenk وعلى https://www.linkedin.com/in/education-marketing. \n\nمع جزیل الشكر، \nراج/Raj\nأستاذ إدارة الأعمال في كلیة داردن5 Analytics; Customer Retention; Brand Architecture; Customer Lifetime Value; Marketing; Lambda Lifting; Brand; Break-Even; Experiment; RegressionNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] English; Russian; Portuguese; French; SpanishArabic business marketing
Google Cloud Product Fundamentals en EspañolGoogle Cloud Beginner 5,6 4,8 Este curso, que es una continuación de Business Transformation with Google Cloud, le permitirá conocer la perspectiva tecnológica de la transformación de una organización. Para ser más específicos, explicaremos cómo la tecnología de Google Cloud puede transformar digitalmente una organización en los siguientes aspectos: modernizar la infraestructura de TI; mejorar la forma en que los equipos desarrollan las aplicaciones que utiliza la empresa; saber cómo aprovechar el aprendizaje automático y la inteligencia artificial para generar más valor; advertir el rol fundamental de las herramientas de productividad basadas en la nube, como G Suite, para cumplir con el trabajo, y comprender los desafíos y las oportunidades de la administración de costos que trae aparejados una infraestructura de TI cambiante basada en la nube. \n \n En el desarrollo del curso, explicaremos conceptos clave, como procesamiento, aplicaciones, seguridad, API, bases de datos, y sus funciones en la transformación digital. Además, conocerá ejemplos específicos del uso de diferentes tecnologías de nube y los beneficios que obtuvieron las personas y las empresas a nivel mundial. Más importante aún, le proporcionaremos el conocimiento necesario para contribuir en proyectos de transformación digital, o dirigirlos, y colaborar con las partes interesadas correctas.Total Cost Of Ownership; Cmos; Average; Culture; Collaboration; Planning; Project; Cost; Leadership and Management; FinanceNon SpecializationNon SpecializationNon Specialization[3.3, 7.2] English Spanish business business-strategy
E-Business: Negocios Online Universidad de PalermoAdvanced 5,4 4,6 El mayor servicio de transporte urbano del mundo no tiene ni un solo auto. El mayor servicio de alojamiento del mundo no tiene ni una sola habitación. La tienda de comercio más grande del mundo no tiene ni un local, y ni siquiera depósito. Uber, AirB&B y Alibaba son tan solo tres ejemplos de los cambios que ha producido en el mundo la tecnología y en particular Internet. Evidentemente, el mundo cambió. Al realizar este curso comprenderás las características que hacen a los negocios en la nueva economía apoyados en la tecnología, para que puedas diseñar tu propia estrategia de e-business.\n\n¿Qué ventajas ofrece internet para promover un negocio y generar oportunidades? \n¿Cómo repercute la implantación online del comercio electrónico en los procesos offline de la empresa? \n¿Qué importancia tienen las redes sociales en la estrategia de e-business?\n¿Qué características tienen las diferentes actividades de marketing a través de Internet? \nEstos son algunos de los interrogantes a los que encontrarás respuesta en el curso para potenciar tus habilidades de gestión.\n\nLos objetivos generales de este curso son:\n• Desarrollar habilidades estratégicas y operativas para la implementación de una estrategia de e-business. \n• Comprender las características que asumen los negocios apoyados en la tecnología en el contexto de la nueva economía. \n• Identificar las múltiples ventajas que ofrece internet como canal de promoción del negocio y generador de oportunidades, comprendiendo las diferentes actividades de marketing a través del mismo. \n• Comprender la importancia de las redes sociales en la estrategia de e-business.E-Commerce; Digital Marketing; Online Shopping; Strategy; Social Media; Planning; Media Strategy & Planning; Media Market; Social Media Marketing; MarketingNon SpecializationNon SpecializationNon Specialization[2.9, 7.1] None Spanish business business-strategy
Interest Rate Risk Management Coursera Project NetworkAdvanced 0,5 4,4 In this 1-hour long project-based course, you will learn why, when, and how to hedge for the interest rate risk. We are going to cover matching and smoothing, FRAs, as well as different interest rate derivatives. This is directly important for any business owner, banker, accountant, financial manager, CFO and CEO.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.Risk Management; Interest Rate; Interest Rate Risk; Leadership and Management; Rate Risk; Interest; Risk; Interest Rate Derivative; Chief Executive Officer; Federal Funds RateNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business finance
Gestão de Operações Insper Advanced 17,4 4,8 Público-Alvo:\nO curso de Gestão de Operações foi desenvolvido para que você adquira a proficiência básica da linguagem de negócios no que tange às Operações, e possa iniciar uma transição de carreira, iniciar seu próprio negócio ou mesmo preparar-se para cursos de Pós-Graduação na área de Administração.\n\nPensamos em um público abrangente, com as seguintes características:\n- Tem familiaridade com matemática básica (maioria das operações algébricas)\n- Pode ou não ter conceitos básicos de Estatística, embora sejam desejáveis\n- Em geral não possui Graduação em Administração, podendo inclusive não ter iniciado um curso superior\n\nObjetivos do Curso:\nAo final do curso você compreenderá, no escopo das Operações, como as organizações geram valor aos seus clientes, sendo capaz de interpretar indicadores básicos de desempenho. \n\nObjetivos de Aprendizagem:\n- Descrever as decisões operacionais e caracterizar as operações de uma empresa de manufatura ou serviço\n- Avaliar uma estratégia operacional e identificar prioridades de melhorias no desempenho operacional\n- Diferenciar as principais abordagens da qualidade e apontar fontes de desperdício de uma operação\n- Determinar problema e meta, estruturar a análise de um problema e preparar um plano de ação coerente\n- Classificar e analisar os diferentes tipos de processos produtivos\n- Identificar os principais objetivos dos estoques e calcular o momento e a quantidade de ressuprimentos de materiais em estoque\n\nDedicação e Carga Horária:\nO curso é composto por cinco módulos temáticos que totalizam aproximadamente 15h de estudos. Cada módulo tem duração estimada de uma semana.\n\nAssista ao vídeo de divulgação do curso: https://youtu.be/bFO1GY2oS0ILeadership and Management; Operations Management; Pdca; Planning; Process Management; Leadership; Inventory; Management Process; Sipoc; Problem SolvingNon SpecializationNon SpecializationNon Specialization[11.4, 20.4] None Portuguese (Brazil)business business-strategy
Managers du changement ESSEC Business SchoolIntermediate 2,4 4,8 L’objectif de ce Mooc est de montrer aux managers le rôle clé qu’ils jouent dans les projets de changement. Ce Mooc donne des éléments de réponses concrets à la question « Comment manager le changement au quotidien avec son équipe ? ». Pour cela ce Mooc propose 6 séquences avec des analyses, des outils et de nombreux témoignages. Le contenu de ce Mooc est illustré par des témoignages de managers de l’entreprise COVEA.\n\nCe Mooc met en avant cinq compétences clé pour déployer un changement au niveau local auprès d’une équipe : \n- Prioriser et gérer les marges de manœuvre du changement \n- Traduire les changements\n- Co-construire en mode collaboratif \n- Gérer les différents types de comportements \n- Piloter et ancrer durablement le changementChange Management; Leadership and Management; Leadership; Planning; Business; Cut, Copy, And Paste; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[1.4, 3.1] None French business leadership-and-management
Create a SIPOC Diagram in Google Sheets Coursera Project NetworkBeginner 1,8 5 By the end of this project, you will be able to create and understand the process flow of a SIPOC diagram, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Sipoc; Swim Lane; Leadership and Management; Workload; Organizing (Management); Flow Network; Project; Project Mine; Process; WorkspaceNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
Calculate Basic Descriptive Statistics in Google SheetsCoursera Project NetworkBeginner 0,5 4,5 "Sometimes hearing the word “statistics” does not warm the heart of the receiver or inspire confidence. Building comfort and confidence generating and interpreting statistics is key to expanding our data fluency because when we can interpret statistics, we can understand data and leverage it. Confidently interpreting statistics enables us to understand what people need and want, to problem-solve, and to take big data and make it manageable so that we can mine it for insights that benefit our organizations and our world. \n\nIn your Calculate Basic Descriptive Statistics in Google Sheets project, you will gain hands-on experience calculating and interpreting basic descriptive statistics. And while you are refreshing on statistical terms, you will conduct a simple statistical analysis to gain insights from the data. To do this you will work in the free-to-use spreadsheet software Google Sheets. \n\nBy the end of this project, you will be able to confidently identify useful descriptive statistics and calculate them using any spreadsheet software to aid in understanding a data set.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions."Basic Descriptive Statistics; General Statistics; Human Resources; Statistical Inference; Spreadsheet Software; Statistical Analysis; Median; Project; Studentized Residual; BenefitsNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business marketing
Introduction to Data Visualization using Google Data StudioCoursera Project NetworkAdvanced 0,5 4,7 By the end of this project, you will create a dashboard for better data visualization using Google data studio. In this project, You will be able to summarize a large sheet of data and organize it in a visually appealing report. Google Data Studio provides a blank canvas where users can create single or multiple-page reports. You can easily drag and drop everything from bar, line, pie, and area charts, scatterplots, bullet graphs, and Geo maps. It allows you to customize the design of the page, to match your organization's branding and colors.\n\nYou will save time each month pulling reports which means you get to focus on actionable insights. Throughout the project, you will be able to acquire the basics of using Google Data Studio to build your dashboard, you will be able to connect Google sheets, apply dimensions, metrics and aggregation formulas. Moreover, you will be able to apply filters and ranges. Finally, you will be able to add appealing graphs and scorecards. This dashboard will help you advance in your job and stand out in your company with eye catching reports.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Standing Ovation; Average; Saving; Brand; Organizing (Management); Project; Geos (16-Bit Operating System); Area Chart; Geo URI Scheme; LeadershipNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business business-essentials
إنشاء لوحة تحكم للبورصة باستخدام أوراق جوجل Coursera Project NetworkIntermediate 2,1 ھل تساءلت یومًا عن كیفیة تسجیل أسعار الأسھم المتغیرة دائمًا لشركات مختلفة في لوحة معلومات موجزة؟\n\nأسواق الأسھم العالمیة ھي أنظمة بیئیة تحتوي على العدید من البیانات المتغیرة مثل أسعار أسھم الشركات والأحجام والعملات. یراقب التجار والمصرفیون والمستثمرون وغیرھم كیف تتفاعل ھذه الأسواق مع الأخبار المتغیرة ، والتي یمكن أن تؤثر في النھایة على محافظھم الاستثماریة.\n\nبنھایة ھذا المشروع ، ستكون قادرًا على إنشاء لوحة تحكم للمخزون باستخدام جداول بیانات Google. ستستخدم الصیغ المضمنة في جداول بیانات Google للتوصل إلى البیانات الحدیثة التي تم تداولھا في بورصة نیویورك (NYSE) ، واستخدام تصور البیانات لتلخیص نقاط بیانات متعددة في مخططات ورسوم بیانیة لتسھیل فھم كیفیة أداء أسھم معینة. فترة معینة.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.4,5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.7] None Arabic business finance
Crea folletos con Canva Coursera Project NetworkBeginner 2 Not Calibrated Al final de este proyecto, podrás crear cuatro folletos, en el primer folleto utilizarás una plantilla, en el segundo, editaremos la portada de una plantilla, en el tercero utilizarás un diseño en blanco, y en el cuarto, utilizarás un diseño en blanco para crear un folleto díptico, con el objetivo de dar a conocer información de diferente tipo a diversos tipos de público y explicar el propósito de la organización. Estos documentos son muy utilizados en el marketing ya sea en publicidad y en ventas ya que, las empresas los emplean para dar a conocer los beneficios de un determinado servicio y/o producto. \n\nPara este proyecto, utilizaremos la versión gratuita de Canva en donde podrás encontrar diferentes plantillas y crear diversos folletos atractivos incorporando elementos de diseño básicos como por ejemplo diferentes tipografías, imágenes, colores, entre otros. Al momento de crear folletos es de vital importancia que recuerdes que, los elementos de diseño tengan un diseño dinámico y armónico, adaptado al público al cual van dirigidos.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business marketing
Leitung und emotionale Intelligenz Indian School of BusinessBeginner 8,9 Not Calibrated Das digitale Zeitalter verändert die Regeln für den Erfolg von Unternehmen dramatisch. Der neue Kontext erfordert die Erneuerung Ihrer Fähigkeiten und die Entwicklung anderer Einstellungen.  In diesem Kurs lernen Sie die verschiedenen Komponenten der emotionalen Intelligenz bei der Arbeit. Sie lernen beispielsweise, wie Sie effektiv in Teams arbeiten, kooperative Beziehungen zu Ihren wichtigsten Stakeholdern aufbauen, effektiv Einfluss ausüben, schwierige Gespräche führen und Energie und Begeisterung erzeugen, um bedeutende Veränderungen zu fördern. Unsere Module beginnen mit aussagekräftigen Geschichten, die typische Herausforderungen veranschaulichen, denen sich Führungskräfte an vorderster Front gegenübersehen. Wir werden die Falldarstellung anhand der Ideen aus der Theorie der emotionalen Intelligenz analysieren und die wichtigsten Erkenntnisse hervorheben, die Sie in Bezug auf Einstellungen und Fähigkeiten mitnehmen sollten, um sich als Führungskraft zu profilieren.Leadership; Negotiation; Delegation; Self-Awareness; Internality; Introspection; Credibility; Conflict Management; Change Management; AuthorityNon SpecializationNon SpecializationNon Specialization[4.9, 11.6] Arabic; Albanian; EnglishGerman business leadership-and-management
Design an Email Newsletter Using Mailchimp Coursera Project NetworkBeginner 0,4 3,8 This 1.5-hour long project-based course is an introduction on how to design an email newsletter using MailChimp. A lot of the emails you get follow this process of creation and design before they get to reach your device. Here, we will learn to design the same newsletters using MailChimp. MailChimp is an email service platform and autoresponder for email marketing. By the end of this project, you will create a newsletter template for marketing purposes.\n\nNote:  If you don't have a MailChimp account, you will need to create one to be able to complete the content.Email; Email Marketing; MailChimp; Saving; Logo; Marketing Strategy; Strategy; Project; Marketing; Digital MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
دلیل استخدام كانفا للمبتدئین Coursera Project NetworkBeginner 1,7 ھناك عدد كبیر من البرامج والتطبیقات والمواقع التي یمكن من خلالھا تحریر الصور والتعدیل علیھا، بعضھا بدائي أولي لا یتمتع بإمكانیات كبیرة، وبعضھا الآخر قد یكون أكثر تعقیدات أو أعلى إمكانیات مما یحتاجھ المستخدم العادي، وفي ھذه الحالات یأتي دون استخدام موقع كانفا وھو الموقع الذي استطاع أن یجمع بین أفضل ما یمكن إیجاده في أي من تطبیقات تحریر الصور الاحترافیة مع تقدیم ھذه الإمكانیات في واجھة استخدام بسیطة وسھلة ملائمة للمبتدئین، حتى ممن لا یملكون أي خبرة سابقة في تحریر الصور.\nولذلك ستكون ھذه الدورة التدریبیة عبارة عن دراسة تمھیدیة عن كانفا، حیث سنتعرف على كیفیة استخدام موقع كانفا وطبیعتھ ووظائفھ وكیفیة استخدامھ وعناصر التحریر الأولیة المناسبة للمبتدئین.\nفي نھایة ھذه الدورة ستكون قادرا على إنشاء حسابا مجانیا وستكون لدیك درایة شاملة على الواجھة الإلكترونیة لكانفا وممیزات وخصائص ھذا التطبیق.\n\nفي ھذا المشروع، ستقوم بتعدیل قالب مسبق التصمیم لرسم جرافیكي لوسائل التواصل الاجتماعي للأعمال التجاریة، ھذا التصمیم سیكون قابلا للمشاركة عبر منصات وسائل الإعلام الاجتماعیة الخاصة بك كما یمكن لك مشاركتھ كرابط عبر الإنترنت.\n\nبإكمال ھذه الدورة التدریبیة سیكون بإمكانك حفظ جمیع تصامیمك وإنشاء مجلدات.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None Arabic business marketing
Erfolgreich Verhandeln: Strategien und FähigkeitenUniversity of MichiganNot Calibrated 13,7 5 Wir alle verhandeln täglich. Auf persönlicher Ebene verhandeln wir unter anderem mit Freunden, Familie, Vermietern, Autoverkäufern und Arbeitgebern. Verhandlungen sind auch der Schlüssel zum Geschäftserfolg. Kein Unternehmen kann ohne profitable Verträge überleben. Innerhalb eines Unternehmens kann Verhandlungsgeschick zu Ihrem beruflichen Aufstieg führen. \n\nIch hoffe, dass Sie sich den Hunderttausenden von Lernenden anschließen, die „Erfolgreiches Verhandeln“ zu einem der beliebtesten und am höchsten bewerteten MOOCs weltweit gemacht haben.  Im Kurs lernen Sie die vier Schritte einer erfolgreichen Verhandlung kennen und üben diese: \n\n   (1) Vorbereiten: Planen Sie Ihre Verhandlungsstrategie \n\n   (2) Verhandeln: Verwenden Sie Schlüsseltaktiken für den Erfolg \n\n   (3) Schließen: Erstellen Sie den Vertrag \n\n   (4) Ausführen und bewerten: Das Endspiel \n\nUm diesen Kurs erfolgreich abzuschließen und Ihre Verhandlungsfähigkeit zu verbessern, müssen Sie Folgendes tun: \n\n(1) Sehen Sie sich die kurzen Videos an (zwischen 5 und 20 Minuten). Die Videos sind interaktiv und enthalten Fragen, mit denen Sie Ihr Verständnis der Verhandlungsstrategie und -fähigkeiten testen können. Sie können Videos schneller oder langsamer abspielen, um sie an Ihr bevorzugtes Zuhör-Tempo anzupassen. Abhängig von Ihrem Zeitplan können Sie sich die Videos über einige Wochen hinweg ansehen oder alle sofort ansehen. Ein Kursteilnehmer, der sich gleich alles angesehen hatte, kam zu dem Schluss, dass „es so gut sei wie Breaking Bad“. Ein anderer Kursteilnehmer verglich den Kurs mit „House of Cards“.  In beiden Serien gibt es interessante Beispiele für komplexe Verhandlungen!\n\n(2) Testen Sie Ihre Verhandlungsfähigkeiten, indem Sie die Verhandlung in Modul 6 abschließen. Sie können mit einem Freund vor Ort verhandeln oder mithilfe von „Diskussionen“ einen Partner aus einem anderen Teil der Welt finden. Ihr Verhandlungspartner gibt Ihnen Feedback zu Ihren Verhandlungsfähigkeiten. Um Sie bei Ihren Verhandlungen zu unterstützen, habe ich mehrere kostenlose Verhandlungsplanungstools entwickelt, die sich auf den Kurs beziehen.  Diese Tools und eine kostenlose App sind unter http://negotiationplanner.com/ verfügbar. \n\n(3) Legen Sie die Abschlussprüfung ab. Um den Kurs erfolgreich abzuschließen, müssen Sie 80 % der Fragen richtig beantworten. Die Prüfung ist eine sogannte Beherrschungs-Prüfung, d. h. Sie können sie so oft ablegen, wie Sie möchten, bis Sie das Material beherrschen. \n\nKurszertifikat\nSie haben die Möglichkeit, ein Kurszertifikat zu erwerben.  Ein Zertifikat ist eine formelle Anerkennung Ihrer Leistungen im Kurs und enthält das Logo der University of Michigan.   Weitere Informationen zu Zertifikaten finden Sie unter: https://learner.coursera.help/hc/articles/209819053\n \nDieser Kurs ist auch in Spanisch und Portugiesisch verfügbar. Um an der komplett übersetzten spanischen Version teilzunehmen, besuchen Sie diese Seite: https://www.coursera.org/learn/negociacion/ \n\nBesuchen Sie diese Seite, um an der komplett übersetzten portugiesischen Version teilzunehmen: https://www.coursera.org/learn/negociacao\nSubtitles for the videos are available in English, Ukrainian, Chinese (Simplified), Portuguese (Brazilian), Spanish \n\nErstellt von:  University of Michigan\n\nDas Kurslogo darf durch eine Creative Commons CC BY-SA-Lizenz (https://creativecommons.org/licenses/by-sa/2.0/) geteilt werden und wurde mit Bildern erstellt, die freundlicherweise von Flazingo Photos (http://bit.ly/1zOylRm) und K2 Space (https://www.flickr.com/photos/k2space/14257556613/in/set-72157644732478432) bereitgestellt wurden.Personal Advertisement; Evaluation; Planning; Process; Confidence; Negotiation; Psychological Tools; Arbitration; Anchoring; StrategyNon SpecializationNon SpecializationNon Specialization[7.4, 17.7] Spanish; English; Russian; Vietnamese; Portuguese; Chinese; UkrainianGerman business business-essentials
Kommunikationsstrategien für ein virtuelles ZeitalterUniversity of TorontoBeginner 8,7 Not Calibrated Kommunikation hat sich geändert! Die traditionellen Regeln für Reden und Präsentieren, Koordination von Meetings, das Beeinflussen von Menschen, das Verhandeln und Verkaufen von Ideen gelten in einer Welt von Skype, Messenger, Video- und Telefonkonferenz nicht mehr. Dieser Kurs bietet einen Überblick über verschiedene Konzepte, von denen jedes ein eigener Kurs sein könnte. Unser Ziel ist es, Ihnen Werkzeuge zur Verfügung zu stellen, die Sie selbst üben und perfektionieren können.\n\nAm Ende dieses Kurses werden Sie in der Lage sein:\n\n•\tKommunikationsprinzipien und -techniken für persönliche und virtuelle Teams anzuwenden\n•       Einen wissenschaftlich fundierten Ansatz für die Erstellung wirkungsvoller Präsentationen zu nutzen\n•\tIhren Kommunikationsstil zu verfeinern, um andere besser zu überzeugen und zu beeinflussen\n•\tEffektivere und wirkungsvollere Meetings zu führen\n•       Strategien zu integrieren, um positive, schwierige Gespräche zu führen und den Menschen das Gefühl\n        zu geben, geschätzt und angehört zu werden\n\n*** Dieser Kurs erfordert, dass Sie sich selbst beim Sprechen aufzeichnen.  Daher benötigen Sie ein Handy/einen Computer mit einer funktionierenden Kamera und einem Mikrofon.***\n\nFÜR WEN IST DIESER KURS?\nFür jeden, der sich beruflich oder als Führungskraft weiterbilden will.  Diese Lektionen nutzen hauptsächlich Beispiele aus dem professionellen Geschäftsumfeld.  Wenn Sie sich in Ihrer derzeitigen Organisation weiterentwickeln oder Ihren persönlichen Wert für potenzielle Arbeitgeber steigern möchten, ist dieser Kurs genau das Richtige für Sie.\n\nWAS MACHT DIESEN KURS EFFEKTIV?\nViele pädagogische Erfahrungen beschreiben und erklären, aber in diesem Kurs werden wir anwenden und vorführen.  Wir vermitteln praktische und bewährte Konzepte, zeigen Ihnen, wie Sie sie anwenden können, und geben Ihnen die Möglichkeit, sie in einer sicheren und unterstützenden Umgebung zu üben. Dieser Kurs bietet viele Möglichkeiten, die vorgestellten Ideen in die Praxis umzusetzen und ihre Wirksamkeit selbst zu testen.\n\nWARUM SOLLTEN SIE DIESEN KURS BESUCHEN?\nWir werden die vorgefassten Vorstellungen davon, was es bedeutet, Teil eines virtuellen Teams zu sein, hinterfragen und Sie dabei unterstützen, ein dynamischer Team-Mitarbeiter zu sein, unabhängig davon, wo Sie arbeiten. Sie können von diesem Kurs erwarten, dass er Ihnen sowohl Energie verleiht als auch unangenehm ist - wie die meisten Erfahrungen, die zu positivem Wachstum und Veränderung führen!\n\nDieser Kurs wird von der School of Continuing Studies der Universität von Toronto (https://learn.utoronto.ca/) angeboten.Ageing; Virtual Team; Trapping; Public Speaking; Communication; Speech; Sg&A; Motivation; Presentation; AttentionNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English; JapaneseGerman business leadership-and-management
Marchés financiers Yale University Advanced 17,1 4 Présentation des idées, des méthodes et des institutions qui permettent à la société humaine de gérer les risques et d'encourager l'esprit d'entreprise.  Les compétences en matière de leadership financier sont ici mises en avant. Description des pratiques actuelles et analyse des perspectives d'avenir. Présentation de la gestion des risques et des principes de la finance comportementale pour comprendre le fonctionnement réel des secteurs des titres, des assurances et des banques.  Dans ce cours, vous apprendrez à exploiter efficacement ces secteurs pour améliorer notre société.Mean Integrated Squared Error; Profit At Risk; Run-Length Encoding; Underwriting; Behavioral Finance; Dividends; Inflation; Financial Markets; Insurance; StockNon SpecializationNon SpecializationNon Specialization[9.4, 20.4] Spanish; Arabic; Portuguese; Korean; Russian; EnglishFrench business finance
Gmail: The Foundation To Accessing Google AppsCoursera Project NetworkBeginner 0,2 4,6 By the end of this project, you will create a Google account and set up Gmail to enable access to Google's free apps and services. You will learn how to neatly organize your Gmail, write an email with a signature, create labels for messages and set up Google chat to foster relationships within an organization.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Organizing (Management); Leadership and Management; Writing; Label; Leadership; Problem Solving; Security; Ordered Pair; InterfacesNon SpecializationNon SpecializationNon Specialization[0.0, 0.1] None English business leadership-and-management
Create a Google Ads Video Campaign Coursera Project NetworkIntermediate 0,4 4,7 In this 2-hour long project-based course, you will learn how to create a a Google Ads Video Campaign with standard in-stream ads, set up strategy and goals, targeting by people and content and adjusting options.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Webcams; Frequency Capping; Digital Marketing; Budget Management; Strategy; Marketing; Marketing Strategy; Budget; Leadership and Management; ProjectNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Gestión Empresarial Exitosa para Pymes Pontificia Universidad Católica de ChileAdvanced 11 4,8 Este curso tiene como objetivo fortalecer las capacidades de gestión de pequeños y medianos empresarios, y personas interesadas en emprender. El Programa Pyme de la Pontificia Universidad Católica de Chile te invita a profundizar sobre lo que se requiere para ser un empresario exitoso y a aprender buenas prácticas en dirección de empresas que permitan crear valor al cliente, a través del marketing y herramientas comerciales.  Te ayudará también a comprender las principales decisiones financieras que enfrenta la empresa, la contabilidad y su utilidad para la gestión y control del negocio; asimismo, conocerás las claves para seleccionar y dirigir personas y equipos, procurando su mayor productividad y desarrollo humano integral.\n\nAdemás, para seguir capacitándote como empresario para gestionar tu negocio con éxito, te invitamos a realizar el siguiente curso: Planificación y gestión estratégica para Pymes, el cual también se encuentra dentro de la oferta de Coursera.\n \nEl diseño de estos cursos está basado en la experiencia del Programa Pyme UC, que ayuda a empresarios a hacer más competitivas sus empresas, con Mentores ex alumnos con amplia experiencia en negocios y Cursos dictados por Profesores de la Escuela de Administración UC. Más información en www.pyme.uc.cl.Marketing; Leadership and Management; Finance; Resource; Human Resources; Leadership; Personal Advertisement; Business Administration; Resource Management; PlanningNon SpecializationNon SpecializationNon Specialization[7.3, 13.9] None Spanish business entrepreneurship
Effectuation : l'entrepreneuriat pour tous emlyon business schoolBeginner 15,7 4,7 L’objectif du cours est de faire découvrir l’effectuation, qui est la logique d’action utilisée par les entrepreneurs experts, révélée par les travaux pionniers de la chercheuse américano-indienne Saras Sarasvathy. Le cours vous montrera que l’entrepreneuriat n’est pas réservé à des super-héros, mais au contraire accessible à tous. Il vous présentera les cinq principes d’action utilisés par les entrepreneurs experts vous permettant, vous aussi, de vous lancer.Entrepreneurship; Effectuation; Project Management; Partnership; Profit At Risk; Leadership and Management; Innovation; Management Consulting; Innovation Management; ProjectNon SpecializationNon SpecializationNon Specialization[10.4, 17.2] None French business entrepreneurship
Build Better Visual Presentations with Google SlidesCoursera Project NetworkAdvanced 0,9 5 In this 2-hour long project-based course, you will learn how to apply visual storytelling best practices, utilize visual presentation best practices to create a color palette, and how to use various tools in Google Slides to manipulate visual impact. By the end of this hands-on project, learners will create a visually optimized presentation using Google Slides. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Project; Accounting; Storytelling; Choice; C Dynamic Memory Allocation; Mathematical Optimization; Combine; DownloadNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business business-essentials
Создание бюджета в Google Таблице Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 час вы получите следующие навыки: создание бюджета в Google Таблице, предоставление доступа к файлу иным лицам, импорт в Google Презентацию для наглядной демонстрации.\n\nК концу данного проекта вы сможете создать базовый бюджет в Google Таблице.  Вы будете работать с бюджетом: добавлять, удалять и корректировать, чтобы он соответствовал вашим личным или профессиональным требованиям и целям. Вы сможете интерпретировать итоговые результаты, делиться данными о бюджете, а также предоставлять доступ иным лицам к данному файлу, корректировать и форматировать таблицы, а также познакомитесь с условным форматированием. Вы также сможете взять бюджет, созданный на основе Google Таблицы и перенести его в иные файлы для наглядной демонстрации. \n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Negocios Internacionales II University of New MexicoBeginner 5,4 4,7 Vivimos en un mundo cada vez mas globalizado, en el cual el éxito en los negocios internacionales se ha convertido en el factor determinante del desarrollo económico y la prosperidad. Esta materia, Entorno Global de Negocios, Parte II, sigue a la primera materia (Entorno Global de Negocios, Parte I) e introduce al alumno a una comprensión fundamental  de como administrar una organización o empresa internacional. Esta materia utiliza una pedagogía basada en la investigación y preguntas para entender las relaciones entre países en el entorno global de negocios. Se examina el entorno empresarial global al hacer y responder a preguntas claves: Las preguntas son: 1 ¿Como se determinan los Tipos de Cambio?,  2. ¿Como debe estructurar su empresa internacional? 3. ¿Como puede adaptar su producto o servicio para el mercado global? 4. ¿Como es trabajar en otro país o administrar expatriados? 5. ¿Como puede empezar, administrar y crecer una empresa pequeña en mercados en el exterior? 6. ¿Como esta el Entorno Global de Negocios? Este enfoque basado en la investigación y preguntas genera oportunidades de reflexión para que los alumnos comprendan mejor el entorno global en el que operan las empresas. Los videos se entregan de una manera cautivador, que fomenta la reflexión y la investigación. Las clases serán impartidas por el instructor en el español y en el Inglés.Business Intelligence; Bitcoin; Trading; Finance; International Relations; Economy; Cmos; Global; Ordered PairNon SpecializationNon SpecializationNon Specialization[2.8, 7.3] None Spanish business business-strategy
Business Model Innovation HEC Paris Advanced 16,9 4,7 Innovation goes beyond technology, products and processes. The new competitive landscape requires another, more holistic and strategic perspective, based on the concept of business models.\n\nThis course gives you access to the Odyssey 3.14 approach, a pioneering framework that will help you invent or reinvent business models.\n\nThis highly innovative approach has been developed by Laurence Lehmann-Ortega and Hélène Musikas and has proven to be a very valuable methodology for start-up entrepreneurs, business unit managers and intrapreneurs alike. It offers a practical and highly effective framework and toolbox to create, invent or reinvent business models in a very disciplined way.\n\nThe approach starts with a deep dive into the 3 pillars of the business model:\n- The value proposition (who are our customers and what are we offering them?)\n- The value architecture (how are we organized in order to deliver this value proposition to our customers in due time)\n- The profit equation (how the alignment between the first 2 pillars generates a profit)\n\n14 directions are then explored in order to invent or reinvent a business model. Examples of the directions include “reducing clients overall costs”, “modifying the revenue stream”, “introducing a third party”, “eliminating a step in the value chain”, and “exploring new resources”. Illustrated by numerous examples, both iconic (Ikea, Tetra Pack, Grameen Bank…) and more recent (Airbnb, Zopa, Drive Now…), these directions stimulate your creativity to rigorously explore all possible innovation paths. Innovation becomes an adventure, an odyssey… hence the name of the approach!\n\nOdyssey 3.14 is the result of over 15 years of research, consulting and teaching. Over 150 companies that have successfully invented or reinvented their business model have been thoroughly analyzed and will inspire you to develop your own new, innovative business model.\n\nThis course is a part of the MSIE program at HEC. If you liked it, do not hesitate to consult the other courses of the program.Innovation; Modeling; Strategy; Business Strategy; Value Proposition; Business Modeling; Proposition; Circular Economy; Innovation Management; EconomyNon SpecializationNon SpecializationNon Specialization[10.6, 19.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Fundamentals of Operations, with Goldman Sachs 10,000 WomenGoldman Sachs Advanced 2,3 4,7 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nIn this course, you will learn about operations management and identify and refine your own business operations and processes. You will explore how these can be developed and managed, both to maximise customer satisfaction and support business growth.  \n\nIn the exercises, you will examine the purpose of process mapping and use this to evaluate your current business processes as your business grows. You will consider how to refine your processes to deliver operational efficiency and a competitive advantage for your business, while also increasing value for customers.  \n\nBy the end of the course, you will have mapped and evaluated key processes within your business, identified areas of strength, and selected appropriate measures for improvement as your business grows. \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Operations Management; Process; Leadership and Management; Business Operations; Process Mapping; Evaluation; Competitiveness; Process Analysis; Entrepreneurship; EmploymentNon SpecializationNon SpecializationNon Specialization[0.8, 3.2] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Crear un plan de ahorro en renta fija con Google SheetsCoursera Project NetworkBeginner 2,2 Not Calibrated En este curso basado en un proyecto y de 2 horas de duración, aprenderás a crear un plan de ahorro en renta fija con Google Sheets, donde llevarás cuenta de los gastos e ingresos mensuales. Ingresarás valores planeados y actuales para las distintas categorías de los gastos e ingresos, y calcularás la diferencia para obtener el ahorro de cada mes. Aprenderás cómo podemos representar estos valores de una manera sencilla y visual para comparar los gastos e ingresos actuales frente a los planeados. Este plan de ahorro le ayudará a ver en qué categorías tiene gastos mayores de los planeados para así poder planear y modificar sus futuros gastos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business finance
Business Implications of AI: A Nano-course EIT Digital Beginner 1,4 4,6 In this course you will learn what Artificial Intelligence is, from a leaders point of view. How shall we, as leaders, understand it from a corporate strategy point of view? What is it and how can it be used? What are the crucial strategic decisions we have to make, and how to make them? What consequences can we expect if we decide on doing AI-projects and what kind of competences do we need? Where shall we start, and what could be a good second as well as third step? What implications for the organization can we expect? These are the questions answered in this course.Leadership; Strategy; Strategic Management; Average; Project; Reason; Thought; Corporate Bond; Interest; SalesNon SpecializationNon SpecializationNon Specialization[0.3, 2.2] None English business leadership-and-management
Finanzas Corporativas Universidad AustralAdvanced 16,1 4,7 Este curso brinda la teoría financiera necesaria para tomar decisiones en ámbitos de inversión o financiamiento en los negocios, porque estas son las decisiones que más se enriquecen con el correcto armado de modelos financieros.\nPuede considerarse una Introducción a las Finanzas Corporativas, porque ofrece una mirada completa al ciclo del dinero en la empresa, desde los que proveen los fondos pasando por las decisiones de inversión y llegando a la rentabilidad que los inversores obtienen.\nComo los modelos financieros se construyen principalmente para tomar decisiones de inversión y financiamiento, es fundamental comprender cómo se toman estas decisiones, para poder armar y utilizar adecuadamente los modelos.\nEl riesgo es un elemento clave en las decisiones financieras. Veremos cómo se mide y cómo impacta en las decisiones. Una verdadera comprensión del riesgo permitirá tomar decisiones utilizando herramientas más avanzadas de modelización, como la Simulación de Montecarlo.\nSe pondrá especial énfasis en el armado de los distintos flujos de fondos ya que estos constituyen la base de una modelización financiera.Finance; Accounting; Microsoft Excel; Labor; Numbers (Spreadsheet); Leadership and Management; Planning; Miller; Business; Market (Economics)Non SpecializationNon SpecializationNon Specialization[8.6, 21.1] None Spanish business finance
Google Docs - Créer des Documents ProfessionnelsCoursera Project NetworkIntermediate 1,6 5 Savoir travailler efficacement et collaborativement sur un document est une compétence très demandée de nos jours. Concurrent à Microsoft Word, Google Docs est gratuit et offre de nombreuses fonctionnalités qui vous séduiront et surtout une très grande facilité de collaboration à plusieurs sur un même document.\n\nAu travers des exemples pratiques, vous découvrirez Google Docs, comment éditer et gérer des documents de manière collaborative dans le Cloud.\n\nCe cours nécessite d’avoir ou de créer une adresse Gmail.Documents; ProjectNon SpecializationNon SpecializationNon Specialization[0.9, 2.1] None French business business-essentials
Цифровой маркетинг и социальные сети Peter the Great St. Petersburg Polytechnic UniversityAdvanced 19,7 4,7 В основе курса – изучение применения технологий Интернет, информационных технологий и компьютерных программ, социальных сетей, использования компьютеров и мобильных устройств в маркетинге. Диджитализация переводит маркетинг из режима off-line в режим on-line.  Взаимодействие с потребителем, разработка товаров, ценообразование, дистрибуция и особенно маркетинговые коммуникации (реклама, связи с общественностью, стимулирование продаж) становятся быстрыми, индивидуальными, интересными, интерактивными. Традиционные off-line коммуникации также модернизируются, переходят в цифровую форму и становятся интерактивными и интересными.\n\nЦель онлайн курса – дать слушателям представление о цифровом маркетинге как о современном направлении развития маркетинга и о социальных сетях – как о новой платформе маркетинговых коммуникаций, на практических примерах и в упражнениях показать инструментарий цифрового маркетинга и продвижения в социальных сетях.\n\nЭтот курс предназначен для всех, кто хочет получить практические навыки в интернет-рекламе, рекламе в социальных сетях и представление о разных инструментах цифрового маркетинга.\n\nВ результате обучения слушатели будут знать и уметь применять методы цифрового маркетинга, продвижения в социальных сетях.\n\nФормируемые компетенции:\n- Владение навыками анализа поведения потребителей, разработки и осуществления стратегии организации, направленной на установление долгосрочных взаимовыгодных отношений с клиентами.\n- Способность разрабатывать мероприятия маркетинговых коммуникаций в Интернет.\n- Способность оценивать влияние цифровой среды на функционирование организаций и органов государственного и муниципального управления, конкурентной среды организации, рынков различных товаров и услуг.Public Relations; Social Media; Media Market; Marketing; Multi-Level Marketing; Social Media Marketing; Social Network; Market (Economics)Non SpecializationNon SpecializationNon Specialization[11.8, 23.1] None Russian business marketing
Brand Management: Aligning Business, Brand and BehaviourUniversity of LondonAdvanced 19,5 4,8 Professor Nader Tavassoli of London Business School contrasts traditional approaches to branding - where brands are a visual identity and a promise to customers - to brands as a customer experience delivered by the entire organisation. The course offers a brand workout for your own brands, as well as guest videos from leading branding professionals. \n\nThe aim of the course is to change the conception of brands as being an organisation's visual identity (e.g., logo) and image (customers' brand associations) to an experience along "moments-that-matter" along the customer journey and, therefore, delivered by people across the entire organisation. Brands are thus not only an external promise to customers, but a means of executing business strategy via internal brand-led behaviour and culture change.\n\nYou will learn and practice the following skills:\n\n1.\tHow to build brands from a broad organisational perspective \n2.\tHow to lead brand-led culture change with human resource practices at the core (i.e., brand as a lever and not just an outcome) \n3.\tHow to build brands in multi-brand companies, across cultures and geographies\n4.\tHow to measure brand health in new ways, that is, internally in addition to externally\n5.\tHow to value and capture returns to brands across the organisation - introducing the new concept of employee-based brand equity - and how this is different from the valuation of brands as intangible assets. \n\nThis course allows you to develop the following aspects of yourself:\n\n1.\tHead. Gain a deeper understanding of the evolving practice of brand management, one that goes further than practiced in most organisations today\n2.\tHeart. Be motivated to engage in delivering your own brands – regardless of where you are in your organisation – thereby creating superior value for customers and for your organisation\n3.\tHands. Translate learnings into action. As Confucius is supposed to have said: “I hear and I forget. I see and I remember. I do and I understand.”Brand; Leadership and Management; Brand Management; Marketing; Brand Equity; Stock; Brand Identity; Brand Marketing; Employment; CultureNon SpecializationNon SpecializationNon Specialization[11.0, 25.1] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business entrepreneurship
Intro to Scheduling with When I Work Coursera Project NetworkIntermediate 0,4 4,6 This course will provide step-by-step guidance on how to create a detailed schedule for a small business. The scheduling tool When I Work is a free and user-friendly application which allows users to easily customize, create, and share work schedules. When I Work has a large number of free features, making it a budget friendly option for any company looking for a user-friendly, versatile, and effective scheduling program. \n\nWe'll learn how to create an account with When I Work and discuss how to set up the program to meet our business needs. We will also learn how to properly create and utilize job positions and shift templates. We'll cover how to add employees and customize their profiles and availability. You will then have the opportunity to assemble and publish a schedule, ensuring proper coverage for business needs. This course will walk you through When I Work's scheduling process from account creation to the publication of the schedule.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Schedule; Payroll; Organizing (Management); Project; Numbers (Spreadsheet); Strategy; Planning; Entrepreneurship; Employment; UsabilityNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business leadership-and-management
Challenges of Agribusiness Management Università BocconiIntermediate 7,3 4,7 The goal of this course is to understand the challenges and opportunities of agribusiness nowadays. From farms to retailers, from input providers to traders, all the diverse players of this value chain interact a complex business environment in which nature, policy, technology and management strategies have to be considered to overcome future challenges and seize upcoming opportunities. \nTo understand such complexity we will take Italy as a large, open-air lab in which all major phenomena and business dynamics influencing agribusiness worldwide coexist and clearly show their effects. History, heritage and tradition, technology and innovation, brilliant farmers and multinational companies, all in a constrained, diverse physical and business landscape, Italy is the perfect sampling area for agribusiness. \nIn our learning experience we will benefit from the knowledge and experience of different Bocconi University Professors and several CEOs and top executives who are re-shaping agribusiness concepts. \n\nCourse Syllabus: \n\nWeek 1: Heritage and Excellence in Italian Agriculture\nWeek 2: Challenges of the Global Agro-System\nWeek 3: Innovation in Agribusiness\nWeek 4: Developing new business conceptsAgriculture; Agricultural Products; Ecosystem Services; Innovation; Direct Selling; Value Chain; Supply Chain; Food Technology; Food Security; FarmNon SpecializationNon SpecializationNon Specialization[3.1, 10.2] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Impact from digital transformation: A Nano courseEIT Digital Beginner 1,2 4,5 You believe that a lot of industries will fundamentally change due to digital power the upcoming 5 to 10 years? \nYou believe that what often today have been called "disruption" might happen to an industry of your specific interest? \nYou believe in the value of becoming able to predict how that kind of change will evolve in order to do digital transformation and thereby avoid ending up with big problems in the future? \n\nThen this course is for you.\n\nIn this "Nano-course" you will get an overview on how to do digital transformation. \nIf you find this overview of interest, then this "Full-course" on this topic is also available:\nhttps://www.coursera.org/learn/doing-digital-transformationInterest; Combination; Business Development; Utility; Booking; Modeling; Strategic Management; News; Cost; AverageNon SpecializationNon SpecializationNon Specialization[0.3, 1.7] None English business business-strategy
Create a Remote Work Skills Checklist with Google DocsCoursera Project NetworkBeginner 1,8 Not Calibrated This project will assist any hiring manager to identify and track if job applicants for remote positions are a good skill set match for the role. By the end of this project, the learner will have leveraged Google Docs to create a checklist for tracking the qualities and skill sets necessary for successful remote workers.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Writing; Project; Checklists; Communication; Leverage (Finance); MatchingNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business leadership-and-management
Финансовые рынки Yale University Advanced 18,3 5 Общие сведения об идеях, методах и институтах, позволяющих человеческому обществу управлять рисками и развивать предпринимательство.  Акцент на финансовой подкованности и лидерских качествах. Описание текущих подходов и анализ перспектив на будущее. Введение в принципы управления рисками и поведенческих финансов для понимания реального функционирования сферы ценных бумаг, страхования и банковской системы.  Главнейшей целью данного курса является эффективное использование таких сфер, направленное на совершенствование развития общества.Financial Markets; Underwriting; Mortgage Loan; Behavioral Finance; Mortgage; Dividends; Inflation; Insurance; Stock; Market (Economics)Non SpecializationNon SpecializationNon Specialization[12.2, 22.2] Arabic; French; Portuguese; Korean; English; SpanishRussian business finance
Create Sales Proposal Presentations with Google SlidesCoursera Project NetworkAdvanced 1,7 Not Calibrated By the end of this project, learners will use Google Slides to create a customizable and complete Account Proposal Presentation Template for use alongside written account management proposals. This template will be useful to any position utilizing account management and planning practices. Completing this project will allow learners to better identify desired outcomes in account based sales proposals and presentations. This project utilizes industry  visual presentation and sales presentation best practices.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Sales Proposal; Account Management; Accounting Management; Project; Sales Presentation; Accounting; Utility; Planning; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business business-essentials
Business Strategy: Business Model Canvas Analysis with MiroCoursera Project NetworkIntermediate 0,4 4,6 By the end of this guided project, you will be fluent in identifying and creating Business Model Canvas solutions based on previous high-level analyses and research data.  This will enable you to identify and map the elements required for new products and services. Furthermore, it is essential for generating positive results for your business venture. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in strategy and product development with the Miro platform to explore and analyse your business propositions. \n\nWe will practice critically examining results from previous analysis and research results in deriving the values for each of the business model sections.Project; Product Development; Persona (User Experience); Strategy; Modeling; Presentation; Planning; Business Model Canvas; Business Plan; IntegralNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Supply Chain Management: A Learning PerspectiveKorea Advanced Institute of Science and Technology(KAIST)Advanced 11,9 4,7 As a human being, we all consume products and/or services all the time. This morning you got up and ate your breakfast, e.g., eggs, milk, bread, fresh fruits, and the like. After the breakfast, you drove your car to work or school. At your office, you used your computer, perhaps equipped with 27” LCD monitor. During your break, you drank a cup of coffee and played with your iPhone. So on and so forth. You probably take it for granted that you can enjoy all of these products. But if you take a closer look at how each of these products can be made and eventually delivered to you, you will realize that each one of these is no short of miracle. For example, which fruit do you like? Consider fresh strawberries. In order for the strawberries to be on your breakfast table, there must be numerous functions, activities, transactions, and people involved in planting, cultivating, delivering, and consuming strawberries. Moreover, all of these functions, activities, transactions, and people are connected as an integral chain, through which physical products like strawberries themselves and virtual elements such as information and communication flow back and forth constantly. By grouping related functions or activities, we have a supply chain, comprised of four primary functions such as supplier, manufacturer, distributor, and finally consumer. A supply chain is essentially a value chain. \n\nFor the society or economy as a whole, the goal is to maximize value, i.e., to create satisfactory value without spending too much. In order to create the maximum value for the strawberry supply chain, every participant in the chain must carry out its function efficiently. In addition, all of the members must coordinate with each other effectively in order to ensure value maximization. We have to face the same issues for almost all the products and services we take for granted in our everyday life, e.g., cars, hamburgers, haircuts, surgeries, movies, banks, restaurants, and you name it! \n\nIn this course, we want to understand fundamental principles of value creation for the consumers or the market. We try to answer questions like how the product or service is made, how the value-creating activities or functions are coordinated, who should play what leadership roles in realizing all these, and so on. As our course title hints, we approach all of these issues from a learning perspective, which is dynamic in nature and emphasizes long-term capability building rather than short-term symptomatic problem solving.Supply Chain; Chaining; Leadership and Management; Supply Chain Management; Inventory; Value Chain; Global; Global Supply Chain Management; Process; StrategyNon SpecializationNon SpecializationNon Specialization[1.8, 19.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Criação de Startups: Como desenvolver negócios inovadoresUniversidade de São PauloBeginner 12,3 4,8 Esse é um curso introdutório sobre criação de startups, ele é composto por aulas teóricas que abordam métodos como Customer Development e Lean Startup, e aulas práticas com empreendedores das maiores startups brasileiras compartilhando suas experiências sobre o assunto. Neste curso serão abordados os seguintes temas:\n\n1) Comportamento de um empreendedor\n2) Como analisar e explorar o mercado para a sua ideia\n3) Como interagir e entender o usuário\n4) como validar a sua ideia\n5) tópicos em marketing digital, operações, produto, investimentos e ecossistema\n\nAo final desse curso, esperamos que você esteja familiarizado com os principais conceitos e metodologias de criação de startups. Para melhorar o seu aprendizado, trabalhe com uma ideia ou um projeto e tente trabalhar nas entregas opcionais ao final de cada módulo.\n\nNão deixe de ver as perguntas frequentes antes de se inscrever\n\nConheça os nossos outros cursos:\n- UX / UI: Fundamentos para o design de interface\n       https://www.coursera.org/learn/ux-ui-design-de-interface \n- Marketing Digital\n       https://www.coursera.org/learn/estrategia-marketing-digital\n- Inove na gestão de equipes e negócios: o crescimento da empresa\n       https://www.coursera.org/learn/gestao-equipes-negocios \n- Marketing e vendas B2B: fechando novos negócios\n       https://www.coursera.org/learn/marketing-vendas-b2b\n- Consolidando empresas: Estrutura jurídica e financeira\n       https://www.coursera.org/learn/consolidando-empresasEntrepreneurship; Leadership and Management; Lean Startup; Software; FinTech; Planning; Business Intelligence; Leadership; Product Management; ModelingNon SpecializationNon SpecializationNon Specialization[7.7, 14.3] None Portuguese (Brazil)business entrepreneurship
Fundamentos de la Administración con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 2,4 5 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEn este curso, nos enfocaremos en el recurso de crecimiento más importante de la empresa: tus empleados. La comprensión de la gestión de los recursos humanos abarca temas que van desde la contratación y selección de empleados hasta la gestión del rendimiento y la capacitación y el desarrollo. \n\nPlanificarás cómo desarrollar el equipo necesario para lograr tu visión para tu negocio, mientras promueves una cultura organizacional sólida para apoyar el crecimiento empresarial. Al final de este curso, habrás alineado tu visión con tu estructura organizativa, considerado cuando será beneficioso externalizar o delegar, y reflejado en la gestión del rendimiento en tu negocio.  \n\nPara ayudar a prepararte para este curso, puedes tomar uno de los otros cursos de Goldman Sachs 10,000 Women, Fundamentos del Liderazgo, en el que desarrollarás una Declaración de Visión y examinarás tu estilo de liderazgo. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Personal Advertisement; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[0.7, 3.2] None Spanish business entrepreneurship
LinkedIn para Principiantes Coursera Project NetworkBeginner 0,5 4,2 En este curso basado en un proyecto  de 1 hora de duración, aprenderás a utilizar LinkedIn y podrás configurar tu página de LinkedIn, podrás construir tu perfil profesional y compartirás tu resumen profesional. Trabajarás en tu historia laboral y entenderás como usar tu panel de LinkedIn para tu beneficio personal y profesional. \nAl final del Proyecto tendrás un mayor conocimiento de cómo utilizar LinkedIn y las posibilidades que la página te ofrece. También aprenderás paso a paso como crear o modificar tu perfil y aprenderás sobre las herramientas y beneficios que ofrece LinkedIn para los profesionales.  Obtendrás conocimientos sobre LinkedIn que no tenías antes. Iremos paso a paso para crear un perfil o modificar tu perfil para que se destaque del resto. Y en poco tiempo estarás verificando tu cuenta algunas veces al día para ver qué tan lejos ha llegado tu alcance.\n\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.LinkedIn; Geographic Information System; QGISNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None Spanish business business-strategy
Scaling Operations: Linking Strategy and ExecutionNorthwestern UniversityBeginner 13,3 4,4 Over the past several decades, operations strategy has played an increasingly important role in business’ success. In this course, we will equip you with concepts and tools to build operations in a way that not only supports your competitive strategy, but also allows you to create new opportunities in the market place.\n\nScaling operations: Linking strategy and execution is a five-week course dedicated to making strategic decisions that are grounded in operational reality. Together, we will study how to build and evaluate the “operating system” of the firm to maximize value. This involves tailoring the firm’s operational competencies, assets, and processes to a specific business strategy.\n\nEach week, we’ll explore case studies, engage in discussions and examine realistic data. Thanks to our data-driven approach, you’ll be able to implement your learning directly into practice. At the end of this course, you’ll be ready to build an effective, actionable plan to scale your department or organization.Operations Management; Strategic Sourcing; Scaling; Return On Capital; Strategy; Business Strategy; Supply Chain; Process; Investment Decisions; Value ChainNon SpecializationNon SpecializationNon Specialization[6.9, 16.6] French; Portuguese; Russian; SpanishEnglish business business-strategy
Digitale Transformation University of VirginiaBeginner 8,7 Not Calibrated Die digitale Transformation ist ein brandaktuelles Thema – aber was genau ist das und was bedeutet es für Unternehmen? In diesem Kurs, der an der Darden School of Business an der University of Virginia entwickelt wurde und von renommierten globalen Management-Experten der Darden-Fakultät und der Boston Consulting Group geleitet wird, sprechen wir in zweierlei Hinsicht über digitale Transformation. Zunächst befassen wir uns mit der Geschwindigkeit des Wandels und den daraus resultierenden Anforderungen für die Unternehmen. Als nächstes zeigen wir die Rahmenbedingungen für diesen Wandel auf und erläutern, was es braucht, um im digitalen Zeitalter erfolgreich zu sein. Im Anschluss daran sehen wir uns das firmeneigene Framework von BCG an, das Ihnen hilft, Schlüsselbereiche für die Digitalisierung zu identifizieren, einschließlich Strategie, Kernprozesse und Technologie.\n\nAm Ende dieses Kurses werden Sie Folgendes beherrschen:\n– Beschreibung der zugrundeliegenden ökonomischen Bedeutung von Innovation, Technologie und Marktumwälzungen\n– Abwägen der Vor- und Nachteile der derzeitigen digitalen Technologien, die den Fortschritt vorantreiben\n– Nutzung des digitalen Transformations-Framework von BCG als „How-to“ für die Digitalisierung Ihres UnternehmensDigitizing; Value Chain; Innovation; Competitiveness; Business Strategy; Analytics; Ecosystems; Ecosystem; Project Portfolio Management; StrategyNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Arabic; French; Vietnamese; Korean; Russian; English; SpanishGerman business leadership-and-management
Introduction to Cost Accounting Coursera Project NetworkIntermediate 0,3 4,5 By the end of the project, you will be able to use both absorption costing and activity-based costing to determine the cost of a product your company is making. This will allow you to determine the pricing of your product. This is directly relevant for management accountants, performance managers, marketers, and owners of a business.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.Cost Accounting; Cost; Accounting; Activity Based Costing; Management Accounting; Total Absorption Costing; Leadership and Management; Marketing; Project; Microsoft ExcelNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business finance
Оценка облигаций Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: расчет текущей ставки и текущей цены бонда, расчет доходности к погашению бонда, расчет дюрации Маколея.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Сравниваем доходность акций с Google SheetsCoursera Project NetworkIntermediate 1,5 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: сравнивать эффективность различных ценных бумаг, используя финансовую статистику (нормальные распределения) и инструментарий Google Таблиц, чтобы решить, инвестиция в какую ценную бумагу является исторически наиболее эффективной с точки зрения отношения риска к прибыли ( отношение риска к вознаграждению). Это научит вас базовому управлению рисками с использованием количественного анализа с помощью вычисления средней доходности акций, дисперсии, стандартного отклонения, коэффициента Шарпа и коэффициента Сортино.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nСодержание этого курса не является инвестиционной рекомендацией и не представляет собой предложение о проведении каких-либо операций на регулируемом или нерегулируемом финансовом рынке.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None Russian business finance
Devenir entrepreneur du changement HEC Paris Beginner 33,2 4,7 Ce cours est conçu pour accompagner toutes les personnes qui veulent avoir un impact positif dans la société, mais qui ne savent pas comment agir. Quel que soit votre âge ou votre formation académique, ce cours vous aidera à trouver la voie qui vous correspond pour faire bouger les lignes ! Vous apprendrez comment passer de l’envie à l’idée, et de l’idée à l’action.Entrepreneurship; Modeling; Social Entrepreneurship; Planning; Communication; Leadership and Management; Social Business Model; Business Plan; Innovation; Strategic ManagementNon SpecializationNon SpecializationNon Specialization[23.7, 37.5] None French business entrepreneurship
Advertise and grow your business on Facebook with CanvaCoursera Project NetworkAdvanced 1,3 4,5 By the end of this project, you will know how to use Canva to promote and advertise your business on Facebook. You will learn how to create a Facebook Ad, a Facebook Post and a Facebook Cover with the help of Canva. We will use templates, and create designs from scratch.\n\nYou will be able to incorporate a color scheme, images, and other design elements. Creating high quality advertisements is the perfect way to proactively engage with your target audience. \n\nThis project will include intermediate to advanced level skills using the free version of Canva.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Target Audience; Organizing (Management); Audience; Accounting; Saving; Project; Advertising; Project Mine; Editing; InternetNon SpecializationNon SpecializationNon Specialization[0.7, 1.7] None English business marketing
Build a Product Management Plan Framework in TrelloCoursera Project NetworkIntermediate 0,7 4,8 In this project, you will create a digital product management plan framework in Trello using Kanban workflow processes. You will learn the basic functionality of Trello and apply the basics of Kanban to manage your workflow. \n\nThe project will model how to translate the product management life cycle stages and key deliverables into a working plan in Trello. It will demonstrate how to use the Kanban workflow principles to plan and track the status of deliverables. Finally, you will learn how to share the plan with team members to organize and assign work, collaborate, and keep everyone up-to-date. \n\nTrello is a popular digital collaboration tool that organizes projects and people. For this project, we will only use the features and functionality included in the free version of Trello.\n\nKanban is a workflow management method that aims to help you visualize your work, maximize efficiency, and improve continuously.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Product Management; Project Management; Kanban; Software Project Management; Management Consulting; Process Management; Leadership and Management; Planning; Tracking; Software ReleaseNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business leadership-and-management
Simulation of Covid-19 Testing Process Using R SimmerCoursera Project NetworkBeginner 1,8 5 Welcome to "Simulation of Covid-19 Testing Process Using R Simmer". This is a project-based course which should take under 2 hours to finish. Before diving into the project, please take a look at the course objectives and structure. \n\nBy the end of this project, learn gain introductiory knowledge of Discrete Event Simulation, use R Studio and Simmer library,  create statistical variables required for simulation, define process trajectory, define and assign resources, define arrivals (eg. incoming customers / work units), run simulation in R, store results in data frames, plot charts and interpret the results.Simulation; Process; Random Variable; Modeling; Project; General Statistics; Average; Operations Management; Numbers (Spreadsheet); ChartNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business leadership-and-management
Management of Urban Infrastructures – part 1École Polytechnique Fédérale de LausanneAdvanced 11,5 4,7 Sustainability, Resilience and Efficiency are fundamental considerations for city managers in managing urban infrastructures. Today, more than 3.9 billion people, making up more than 54% of the global population, live in cities. Urbanization is expected to continue in the coming years, raising the urban population to 6.0 billion by 2045. This dramatic increase in urban populations will inevitably increase the demand for energy, mobility (transportation), water, and other urban services in every city around the world. Without functional governance and management structures that ensure efficient, resilient and sustainable performance in cities, the current urbanization growth might become a catastrophic risk threatening the quality of life of the humanity.\n\nSustainable development in 21st century can only be realized by introducing innovations in both management and operations of urban infrastructures systems. Developing management practices that effectively integrates the processes of urban planning with urban infrastructures planning and management is a challenging goal that many cities are struggling with  nowadays, but is a must for transforming cities to sustainable and resilient engines of growth in both developing and developed economies. \nThis course will provide you with the basic principles of urban infrastructure management that are fundamental for building prosperous cities that are sustainable, resilient and efficient. \n\nIn order to obtain a certificate for this course, the participants have to pass four graded quizzes and complete four mandatory assignments, plus a final exam. In addition to the graded assignments students have the option to write a 7-10 page peer-reviewed case study about management of energy OR transportation system in their city (on your own choice). \nThe best case studies will be also evaluated by our jury at IGLUS and the authors of the 3 best case studies will win a full tuition fee waiver scholarship to enroll in the IGLUS professional training program in Spring 2017. \n\nYou can also pre-enroll in our upcoming MOOC on Smart Cities now. Find our more here:\nhttp://iglus.org/smart-cities-mooc/Leadership and Management; Planning; City Management; Urban Planning; Transporting; Sustainability; Energy Systems; Lecture; Smart City; Case StudyNon SpecializationNon SpecializationNon Specialization[7.9, 14.0] French; Portuguese; Russian; Spanish; PersianEnglish business leadership-and-management
Iniciando e planejando projetos University of California, IrvineNot Calibrated 10,9 4,5 Os cursos de Introdução aos Princípios de Gerenciamento de Projetos e Especialização em Práticas são um precursor recomendado para o Certificado de Gerenciamento de Projetos Aplicado da UCI. \n\nOs projetos bem-sucedidos requerem um planejamento inicial cuidadoso. Neste curso, você aprenderá as principais funções e responsabilidades do gerente de projeto e da equipe do projeto. Você também aprenderá a responder a algumas perguntas importantes com antecedência para ajudá-lo a cumprir os objetivos do projeto: O que este projeto realizará? Por que este projeto é importante? Quem se beneficia com este projeto? Como planejaremos resultados bem-sucedidos?\n\nAo concluir este curso, você será capaz de:\n1.       Identificar as principais características de um projeto\n2.       Identificar as principais restrições do projeto\n3.       Definir a função e as responsabilidades do gerente de projeto\n4.       Identificar as estruturas organizacionais do projeto\n5.       Compreender a definição de uma parte interessada do projeto\n6.       Identificar as partes interessadas do projeto\n7.       Identificar as necessidades de informação das partes interessadas no projeto\n8.       Definir a responsabilidade de gerenciar e controlar o engajamento das partes interessadas\n9.       Definir o propósito de usar um termo de abertura do projeto\n10.     Resumir os principais elementos de um plano de projeto\n11.     Identificar fontes comuns de conflito em um ambiente de projeto\n12.     Descrever a diferença entre autoridade e influênciaPlanning; Scope Statement; Project; Project Plan; Leadership and Management; Project Charter; Authority; Influencing; Continuous Function; SourcesNon SpecializationNon SpecializationNon Specialization[5.9, 14.1] Croatian; Arabic; Catalan; Vietnamese; Afrikaans; Thai; English; SpanishPortuguese (Brazil)business leadership-and-management
Fundamentals of Management, with Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 2,1 4,8 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nThis course focuses on the most critical resource for growth in your business – your employees. Understanding of human resource management covers topics from employee recruitment and selection to performance management and training and development.  \n\nYou will plan how to develop the team needed to achieve your vision for your business, while promoting a strong organizational culture that supports business growth. By the end of this course, you will have aligned your vision with your organizational structure, considered when it is beneficial to outsource or delegate, and reflected on performance management in your business. \n\nTo help prepare you for this course, you may wish to take one of the other Goldman Sachs 10,000 Women courses, ‘Fundamentals of Leadership’, in which you will develop a Vision Statement and examine your leadership style. \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Leadership and Management; Leadership; Performance; Performance Management; Management Consulting; Organizational Structure; Human Resources; Recruitment; Business; Management TrainingNon SpecializationNon SpecializationNon Specialization[0.5, 3.2] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Mercadeo analítico University of VirginiaBeginner 10,9 Not Calibrated Las organizaciones grandes y pequeñas están inundadas de datos sobre las elecciones de los consumidores. Pero esa riqueza de información no siempre se traduce en mejores decisiones. Saber cómo interpretar los datos es el desafío, y se espera que los mercadólogos en particular usen cada vez más la analítica para informar y justificar sus decisiones. \n\nEl mercadeo analítico permite que los mercadólogos midan, gestionen y analicen el rendimiento de las actividades de mercadeo para maximizar su eficacia y optimizar el retorno de la inversión (Return On Investment, ROI). Más allá de las aplicaciones obvias de ventas y generación de clientes potenciales, el mercadeo analítico puede ofrecer conocimientos profundos de preferencias y tendencias de los clientes, lo cual se puede utilizar para futuras decisiones de mercadeo y de negocios.\n\nEste curso, desarrollado en Darden School of Business de la Universidad de Virginia, le da las herramientas para medir los activos de la marca y del cliente, comprender el análisis de regresión y diseñar experimentos como una forma de evaluar y optimizar campañas de mercadeo. Terminará el curso con una sólida comprensión de cómo utilizar el mercadeo analítico para predecir resultados y asignar recursos sistemáticamente.\n\nPuede seguir mis publicaciones en Twitter, @rajkumarvenk, y en Linkedin: https://www.linkedin.com/in/education-marketing.\n\nGracias,\nRaj\nProfesor de Administración de Empresas en DardenAnalytics; Probar; Customer Retention; Cmos; Customer Lifetime Value; Brand Architecture; Marketing; Lambda Lifting; Brand; Break-EvenNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] Arabic; French; Portuguese; Russian; EnglishSpanish business marketing
Improve Communication Processes Using GmailCoursera Project NetworkIntermediate 1 4,8 Sending and receiving emails efficiently is a valuable skill in the modern workplace. Many times, people find themselves sending out routine information to clients and employees which can lead to repetitious email communication. This project is designed to help you become more efficient with your email composition practices in order to save valuable time throughout the workday. \n\nBy the end of this project, you will streamline your email processes for regular communication processes. You will do this by setting up contact labels to easily disseminate information to a large group, creating email templates to quickly compose routine emails, and by creating filters to automize inbox organization. \n\nThis hands-on experience will allow you to explore some of the more advanced features of Gmail and how they can be best utilized in the workplace. By taking advantage of these advanced features of Gmail, you will be able to streamline the dissemination of routine information improves overall inbox organization in order to better prioritize urgent emails.Communication; Process; Large-Group Communication; Email; Receiving; Schedule; Project; Label; Employment; SavingNon SpecializationNon SpecializationNon Specialization[0.4, 1.2] None English business business-strategy
Creating and Utilizing a Branded Email Template in MailchimpCoursera Project NetworkIntermediate 1,4 5 In this 1-hour long project-based course, you will create and utilize a branded email template customized to your business. This template is reusable for all future email campaigns using the free version of Mailchimp. You will create a personalized branding kit, set up your template with personalized branding, and send your first email with your new, branded template. This is one of multiple ways that Mailchimp can help business owners, like you, brand your company and make sending emails faster and more efficient.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.MailChimp; Email Campaigns; Email; Brand; Marketing; Email Marketing; Social Media Accounts; Reusability; C Dynamic Memory Allocation; Ordered PairNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business marketing
Project Management: Creating the Precedence Network DiagramCoursera Project NetworkIntermediate 0,5 4,3 In this guided project you will learn how to build a precedence network diagram.  You will start with a WBS (see Guided Project:  Creating a WBS, for how to create one), and decompose the work packages (lowest elements in the WBS) into the necessary activities.  You will order the activities based on the logic of the work, and decide which can be done in parallel and which have to be done in sequence, because of dependencies. You will consider the different types of task relationships and use them as necessary.  You will do the task (we are using task and activity interchangeably) definition in Google docs,and the generation of the network and task relationships in scheduling tool (we will use an open source tool: Project Libre) but the concepts can be used with any other tool(s). \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Decomposition; Schedule; Work Breakdown Structure; Project Mine; Project Management; Average; Project; Open Source; GenerationNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business business-essentials
Évaluation & Mesure d'Impact Social ESSEC Business SchoolBeginner 9,5 4,5 Pourquoi et comment mesurer son impact social ? Quels outils choisir, comment les mettre en oeuvre, comment en exploiter les résultats ? Ces questions sont désormais cruciales pour toutes les structures oeuvrant pour l’intérêt général, associations comme entreprises sociales.\n\nPour vous aider à y répondre nous avons donné la parole à des entrepreneurs sociaux comme Main Forte, Recyclivre, les Talents d’Alphonse, mais aussi à des financeurs comme Véolia, la BNP, Investir et +, PHI Trust, à des experts praticiens et à des experts académiques de l’ESSEC.\n\nCes témoignages vous permettront de vous immerger dans des exemples pratiques de mesure d’impact social et de bénéficier d’expériences et de conseils concrets tout en acquérant un socle méthodologique.Evaluation; Entrepreneurship; Social Entrepreneurship; Social Return On Investment; Impact Evaluation; Business; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[6.0, 12.0] None French business entrepreneurship
Business Transformation with Google Cloud en FrançaisGoogle Cloud Beginner 3,2 Not Calibrated Que sont la technologie cloud et la science des données, et pourquoi tant de battage médiatique ? Plus important encore, qu'apportent-elles pour vous, votre équipe et votre entreprise ? \n\nSi vous souhaitez découvrir la technologie cloud afin de pouvoir briller dans votre rôle, contribuer à bâtir l'avenir de votre entreprise et la faire prospérer à l'ère du cloud, le cours "Business Transformation with Google Cloud" est fait pour vous. Cette formation interactive vous permettra d'en savoir plus sur les principaux moteurs du cloud dans les organisations, en particulier le cloud de Google. Vous pourrez également acquérir les connaissances et compétences nécessaires pour déterminer si la transformation d'entreprise vous convient, à vous et à votre équipe. Vous pourrez ainsi concevoir des projets à court et à long terme en tirant parti des "superpouvoirs" du cloud. Le livret d'exercices complémentaire vous proposera plusieurs modèles et guides, ainsi que des liens vers des ressources, pour vous aider à créer une note de synthèse personnalisée à partager avec vos dirigeants, vos équipes techniques ou vos partenaires.\n\nAudience principale :\nDécideurs d'entreprise : directeurs (responsables N+2), gestionnaires de contributeurs individuels (CI) ou CI travaillant dans des fonctions/divisions non informatiques (comme la finance, le marketing, la vente, les ressources humaines, la conception de produits) souhaitant comprendre les applications de la technologie cloud de Google pour identifier des opportunités d'améliorations métier et des projets de transformation.Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.2, 5.0] English French business business-strategy
Advertise your Fundraiser using Canva Coursera Project NetworkIntermediate 1,7 5 By the end of this project, you will know how to use Canva to promote and advertise your fundraiser both digitally and locally. You will have learned how to create a Facebook Post, an event poster and a flyer with the help of Canva. We will both use templates, and create designs from scratch. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing. Creating high quality advertisements is the perfect way to proactively engage with your target audience both digitally and in your local community.\n\nThis project will include intermediate to advanced level skills using the free version of Canva.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Fundraising; Poster; Print Advertising; Saving; Advertising; Accounting; Organizing (Management); Project; Project Mine; InternetNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business marketing
Introduction to Risk Management New York Institute of FinanceAdvanced 11,9 4,5 What is risk? Why do firms manage risk? In this course, you will be introduced to the different types of business and financial risks, their sources, and best practice methods for measuring risk. This course will help you gauge different risk types and set risk limits, describe the key factors that drive each type of risk, and identify the steps needed to choose probability distributions to estimate risk. You will explore the history and development of risk management as a science, and financial and business trends that have shaped the practice of risk management. By the end of the course, you will have the essential knowledge to measure, assess, and manage risk in your organization. \n\nTo be successful in this course, you should have a basic knowledge of statistics and probability and familiarity with financial instruments (stocks, bonds, foreign exchange, etc). Experience with MS Excel and Python recommended.Risk Management; Leadership and Management; Risk; Risk Aversion; Asset Management; Financial Risk Modeling; Financial Regulation; Financial Risk; Value At Risk; StressNon SpecializationNon SpecializationNon Specialization[6.4, 15.3] None English business finance
Leading Diverse Teams & Organizations University of MichiganBeginner 11,1 4,8 In this new course, you'll gain evidence-based knowledge and practical tools to help you design and lead diverse, equitable, and inclusive (DEI) teams and organizations. Whatever your background, and wherever in the world you may be, you’ll gain tools to accelerate your personal journey to lead diverse teams and organizations. This program is specifically designed to accommodate learners from different backgrounds (gender, race, country of origin, etc) as well as different starting knowledge points (new to the topic or social justice warriors). In the course, you’ll learn to better understand yourself and your personal identity in the workplace and gain new skills to identify privilege, implicit bias, and microaggressions in your organization and to take action as an active ally and change advocate. After hearing from experts representing a diverse array of real-world perspectives, you’ll understand best practices for equitable organizational processes and norms and inclusive behavioral practices in teams. Finally, you'll learn about best practices for organizational DEI strategy, including the role of metrics in DEI work and how DEI work can be integrated into the heart of an organization. At the end of the course, you’ll create a DEI action plan which you can apply to your own life and workplace.\n\n\nThroughout the course, you'll:\n\n- Describe the organizational benefits of diversity, equity, and inclusion\n\n- Identify the conditions under which diversity is most likely to benefit teams and organizations.\n\n- Deepen your understanding of different demographic differences and how identity, implicit bias, and structural inequalities impact workplace dynamics.\n\n- Identify best practices for equitable organizational processes and norms.\n\n- Incorporate important considerations for how to lead inclusive teams, including conflict management skills, group decision making best practices, and emotion regulation.\n\n- Gain tools for the implementation of DEI strategies in organizations, including the architecture of DEI groups, the role of data and metrics, and tools to integrate DEI into the very heart of an organization.Industrial And Organizational Psychology; Organizational Psychology; Bias; Personal Finance; Organizational Behavior; Social Psychology; Personal Advertisement; Stock; Strategy; StereotypesNon SpecializationNon SpecializationNon Specialization[3.5, 17.0] None English business leadership-and-management
Réussir une négociation : Stratégies et compétences clésUniversity of MichiganNot Calibrated 15,2 Not Calibrated Nous négocions tous au quotidien. À titre personnel, nous négocions avec des amis, notre famille, des propriétaires, des vendeurs de voitures et des employeurs, entre autres. La négociation est également la clé de la réussite en affaires. Aucune entreprise ne peut survivre sans affaires rentables. Au sein d’une entreprise, des compétences en négociation peuvent vous permettre d’évoluer. \n\nJ'espère que vous rejoindrez les centaines de milliers d'apprenants qui ont fait de « Réussir une négociation » l'un des MOOC les plus populaires et les mieux notés au monde.  Dans le cours, vous apprendrez et mettrez en application les quatre étapes d'une négociation réussie : \n\n   (1) Se préparer : Planifier votre stratégie de négociation \n\n   (2) Négocier : Utiliser des tactiques clés pour arriver à ses fins \n\n   (3) Conclure : Établir un contrat \n\n   (4) Exécuter et évaluer : La phase finale \n\nPour valider ce cours et améliorer vos capacités de négociation : \n\n(1) Regardez les courtes vidéos (de 5 à 20 minutes). Les vidéos sont interactives et comprennent des questions pour tester votre compréhension de la stratégie de négociation et des compétences requises. Les vidéos peuvent être accélérées ou ralenties selon le rythme d'écoute souhaité. En fonction de votre emploi du temps, vous pouvez regarder les vidéos sur une période de quelques semaines, ou bien toutes les regarder en une seule fois. Un apprenant qui a suivi le cours en une seule fois a conclu que c’était « aussi bien que Breaking Bad ». Un autre apprenant a comparé le cours à « House of Cards ».  Les deux séries contiennent des exemples intéressants de négociations complexes !\n\n(2) Testez vos compétences en négociation en menant une négociation dans le module 6. Vous pouvez négocier avec un ami ou utiliser « Discussions » pour trouver un partenaire dans un autre pays. Votre partenaire de négociation vous donnera un retour sur vos compétences en négociation. Pour vous accompagner dans vos négociations, j'ai développé plusieurs outils gratuits pour préparer une négociation, en lien avec le cours.  Ces outils et une application gratuite sont disponibles sur http://negotiationplanner.com/ \n\n(3) Passez l’examen final. Pour réussir le cours, vous devez répondre correctement à 80 % des questions. L’examen est un examen de maîtrise, ce qui signifie que vous pouvez le passer autant de fois que vous le souhaitez jusqu'à ce que vous maîtrisiez le contenu. \n\nAttestation de fin de formation\nVous avez la possibilité d'obtenir une attestation de fin de formation.  Une attestation de fin de formation est un document attestant officiellement de votre validation du cours, qui porte le logo de l'université du Michigan.   Pour en savoir plus sur les attestations, consultez : https://learner.coursera.help/hc/articles/209819053\n \nCe cours est également disponible en espagnol et en portugais. Pour suivre le cours en espagnol, rendez-vous sur : https://www.coursera.org/learn/negociacion/ \n\nPour suivre le cours en portugais, rendez-vous sur : https://www.coursera.org/learn/negociacion/\n\nCréé par :  Université du Michigan\n\nLe logo composite du cours est partagé avec une licence Creative Commons CC BY-SA (https://creativecommons.org/licenses/by-sa/2.0/) et a été créé à l'aide d'images fournies gracieusement par Flazingo Photos (http://bit.ly/1zOylRm) et K2 Space (https://www.flickr.com/photos/k2space/14257556613/in/set-72157644732478432).Negotiation; Psychological Tools; Arbitration; Anchoring; Strategy; Personal Advertisement; Evaluation; Planning; Process; ConfidenceNon SpecializationNon SpecializationNon Specialization[8.5, 19.5] Ukrainian; Portuguese; Chinese; Vietnamese; Russian; English; SpanishFrench business business-essentials
Création D'Identité Visuelle En Utilisant CanvaCoursera Project NetworkIntermediate 1,2 Not Calibrated À la fin de ce projet, vous créerez un kit de marque prêt pour le marketing pour une entreprise. Vous examinerez de plus près les outils gratuits fournis à Canva afin de créer votre kit de marque. Vous serez en mesure d’intégrer un guide complet de style d’affaires afin de créer l’identification de la marque dans le cadre de votre stratégie de marketing multimédia. Ce cours comprendra des guides, étape par étape pour la construction d’un guide de style facilement accessible, la création de dossiers pour l’organisation du projet, et la construction de modèles de marque à ajouter à votre kit de marque. Vous aurez des supports prêts à être imprimés ou affichés dans votre identité visuelle.\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.Project; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None French business marketing
Beyond Silicon Valley: Growing Entrepreneurship in Transitioning EconomiesCase Western Reserve UniversityIntermediate 16,2 4,4 The path for entrepreneurs to grow their companies outside of well-developed entrepreneurial ecosystems like Silicon Valley is challenging. Most markets around the world do not look like Silicon Valley, and they never will. But there are other models to support new businesses. In transitioning markets (where entrepreneurs do not have much access to private sector financing), government officials, donors, and business leaders are experimenting with creative approaches to support the growth of entrepreneurs. Northeast Ohio, whose largest city is Cleveland, is one such community. During our time together in this course, we will be exploring some of these innovative approaches. \n\nA massive intervention of government and donor resources in Northeast Ohio has been in place for over ten years. In that time, Northeast Ohio has experienced success (including job creation and follow-on funding) with alternative methods of financing startups, but it has not been easy. Yes, some progress has been made, but whether or not they've hit on ultimate success has yet to be determined. A dynamic entrepreneurial ecosystem takes many years, even decades, to develop. Government officials and donors typically are looking for shorter term success with their support programs which makes long-term support for entrepreneurship challenging. \n\nDuring this course, we will hear from entrepreneurs who have launched products and services ranging from medical devices to LED lights to whiskey. You will learn how these entrepreneurs engaged with resources made available to them through a variety of programs and intermediary organizations. We have chosen to talk with many business people that are still in the process of developing their companies and whose ultimate success or failure is still to be determined. \n\nIn addition to learning about Cleveland's attempts to support entrepreneurship, you will also be hearing in the lectures from leaders in selected markets around the world including Greece, Vietnam, Tunisia, Argentina, Rwanda and China about how they are working to support the growth of start-up companies.\n\nOne of our goals is to learn from you how different communities around the world are approaching implementing strategies and methods to support businesses. Taking what we've learned from our examples in class, I will ask you to reflect on how to best grow entrepreneurship where you live. I am excited to use this global platform to create a dialogue where information flows in multiple directions. \n\nMost MOOCs rebroadcast professors’ lectures, but this course will be different. Don’t expect to see me standing in front of the camera, talking and lecturing every module. Instead, the lectures will be relatively short in length and will have more of the feel of an engaging documentary than a static classroom setting.Entrepreneurship; Venture Capital; Angel Investor; Entrepreneurship Ecosystem; Mentorship; Support Group; Funds; Intermediary; Economic Development; LeadershipNon SpecializationNon SpecializationNon Specialization[9.3, 21.7] French; Kinyarwanda; Portuguese; Czech; Chinese; Greek; Vietnamese; Macedonian; Russian; Indonesian; Albanian; Turkish; Spanish; Khmer; PersianEnglish business entrepreneurship
Change Leadership: Developing Force Field Analysis in MiroCoursera Project NetworkIntermediate 0,8 4,2 By the end of this guided project, you will be fluent in identifying and mapping forces for Force Field Analysis using a hands-on example. This will enable you to map and rate the forces which is important in for validating, preparing, and managing change in professional and personal life. \n\nChange happens all the time and in being able to identify factors involved in change and preparing to manage change you increase your chances for success. This analysis will help you if you are in:\n+ Strategy development\n+ Program Management\n+ Project Management\n+ Business Process Re-Engineering\n+ Product Development\n+ Organisational Development\nAnd much more. On a personal level this analysis can help you to map Forces for Change and Forces Against Change for different settings. For example:\n+ Competing in sports\n+ Having a professional goal\n+ Developing a good habit\n\nFurthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. And further equip you with the knowledge to utilise the learned concepts, methodologies, and tools to prepare for change in various settings.Change Management; Project; Business Case; Personal Advertisement; Planning; Leadership and Management; Average; Customer Experience; Culture; WritingNon SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business business-strategy
L'innovation managériale en pratique ESSEC Business SchoolBeginner 3,3 4,4 Hackathon, design thinking, codev, open innovation, co design, sociocratie, adhocratie, intelligence collective, shadow cabinet, atelier participatifs, entreprise libérante sont autant de dispositifs et pratiques qui illustrent les nouvelles manières de manager et de penser les fonctionnements collaboratifs des organisations.\n\nCe MOOC définit la notion d’innovation managériale, non pas comme une mode, mais comme un processus qui vise à faire évoluer les pratiques managériales en liens avec les enjeux des entreprises et les attentes sociétales.\n\nLes objectifs de ce MOOC sont : \n\n- d’avoir une définition de l’innovation managériale\n- de dissocier innovation managériale et modes\n- d’avoir de nombreux exemples d’innovations managériales en entreprises\n- de connaître les dispositifs d’innovation managériale les plus diffusés\n- de pouvoir déployer un processus d’innovation managériale dans les organisationsLeadership and Management; Innovation; Innovation Management; Collaboration; Culture; Leadership; Team Management; Business Intelligence; Modeling; Community ManagementNon SpecializationNon SpecializationNon Specialization[1.9, 3.9] None French business leadership-and-management
Creating a Budget in Libre Calc for a Small BusinessCoursera Project NetworkBeginner 2 5 In this 1-hour long project-based course, you will learn how to access Libre Calc, understand why budgets are useful and create new tabs, populate budget data into the tabs in an organized way, create formulas within tabs to obtain useful information, create dropdowns using the data validation tool, and link data from multiple tabs into a single sheet, to obtain an overview of the business’ performance.\n\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Budget; Software; Utility; Project; Strategy; Income; Cost; Planning; Numbers (Spreadsheet); EntrepreneurshipNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-essentials
5 Metodos para Optimizar su Perfil de LinkedInCoursera Project NetworkIntermediate 1,7 5 Al completar este proyecto, abras completado y optimizado un perfil de LinkedIn para búsquedas y contenido. Revisará la importancia del método para seleccionar una fotografía de su perfil de LinkedIn. Identificar individuos en las redes de LinkedIn que podrán proveer apoyo con sus testimonios. Al mejorar el perfil de LinkedIn se mejorará la probabilidad de encontrar la carrera profesional ideal.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.1] None Spanish business business-essentials
تصمیم مواد تكمیلیة وموثقة للدورة التدریبیة الرقمیة على كانفا Coursera Project NetworkIntermediate 1,6 بحلول نھایة ھذا المشروع سوف تقوم بإنشاء مواد تدریبیة رقمیة موثقة لاستخدامھا في الدورات الرقمیة الخاصة بك. ستكون قادرًا على دمج نظام الألوان والصور وعناصر التصمیم الأخرى للحصول على دورات تدریبیة موثقة ممتعة وذات قیمة مضافة. ستشمل ھذه الدورة مھارات المستوى المتوسط إلى المتقدم باستخدام الإصدار المجاني من Canva. ستقوم بإنشاء رسم للدورة الترویجیة، وملف PDF قابل للتعبئة، وورقة عمل، وشھادة لتوثیق الدورة الرقمیة الخاصة بك في ھذا المشروع. في ھذه الدورة سنقوم  بشرح كیفیة استخدام عناصر التصمیم لإنشاء رسم ترویجي و  تصمیم قائمة مرجعیة للدورة الرقمیة بلإضافة إلى تحویل ملف pdf عادي إلى ملف PDF قابل للتعبئة. كما سندرس تطبیق عناصر التصمیم لإنشاء ورقة عمل للدورة التدریبیة وأخیراً سنقوم باستخدام عناصر التصمیم لإنشاء شھادة الانتھاء. \n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.4 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.1] None Arabic business business-strategy
Storytelling et influence : Communiquer pour convaincreMacquarie UniversityNot Calibrated 10,3 4,5 Une vision ambitieuse pour l'avenir de votre organisation ne suffit pas - comment communiquez-vous cette vision pour convaincre vos collègues ? La capacité à communiquer efficacement et persuader les autres est une compétence de leadership clé. Les modèles de communication et de persuasion traditionnels et rationnels ne parviennent souvent pas à saisir la nature complexe de « l'influence ». Grâce à des activités d'apprentissage structurées (vidéoconférences, quiz, invites de discussion et évaluations écrites), ce cours développera votre capacité à communiquer de manière appropriée dans différents contextes situationnels et culturels, faisant de vous un leader très influent.Influencing; Rapport; Persuasion; Impression Management; Communication; Human Voice; Nonverbal Communication; Storytelling; Modeling; Decision MakingNon SpecializationNon SpecializationNon Specialization[7.0, 12.7] English French business leadership-and-management
Create a Small Business Website with WeeblyCoursera Project NetworkBeginner 1,6 5 In this 2-hour long project-based course, you will learn how to create and customize a Weebly website to fit your individual needs. We will be focusing on the free features of Weebly, but we will also explore the paid features for individuals who want to use their website to sell or use other paid features, such as additional customization features and ecommerce tools.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Weebly; Project; Accounting; Project Mine; Addiction; Uniform Resource LocatorNon SpecializationNon SpecializationNon Specialization[0.8, 2.1] None English business marketing
Optimice procesos de comunicación con GmailCoursera Project NetworkBeginner 1,8 Not Calibrated Enviar y recibir correos electrónicos de manera eficiente es una habilidad valiosa en el lugar de trabajo moderno. Muchas veces, las personas se encuentran enviando información de rutina a clientes y empleados, lo que puede dar lugar a comunicaciones repetitivas por correo electrónico. Este proyecto está diseñado para ayudarle a usted a ser más eficiente con sus prácticas de redacción de correo electrónico con el fin de ahorrar un tiempo valioso durante la jornada laboral.\n\nAl final de este proyecto, usted optimizará sus procesos de correo electrónico para los procesos de comunicación regulares. Lo hará configurando etiquetas de contacto para difundir información fácilmente a un grupo grande, creando plantillas de correo electrónico para redactar rápidamente correos electrónicos de rutina y creando filtros para automatizar la organización de la bandeja de entrada.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.3] None Spanish business business-strategy
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Presenting Data Using Charts with Canva Coursera Project NetworkAdvanced 1,1 4 By the end of this project, you will be able to use Canva to create a presentation that uses charts to present data. In this project we will create a three-page sales presentation that incorporates a bar graph, line graph, and pie chart to display similar data in different ways. You will learn how to create a simple, yet effective, and aesthetically pleasing sales presentation that can be used in many different areas of business. Once your presentation is complete, you will be able to use Canva design elements to add style to your presentation, and you will have the skills to share, save, and present your pages to others.Sales Presentation; Pie Chart; Line Graph; Project; Accounting; Sales; Presentation; Saving; Bar Chart; ChartNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business business-essentials
Use the IE Matrix to Analyze and Set Your StrategyCoursera Project NetworkBeginner 2 Not Calibrated By the end of this guided project, you will be able to formulate your corporate strategy with the Internal-External (IE) Matrix. The IE framework is a diagnostic and prescriptive tool for maximizing competitiveness, and effective resources allocation. The framework is used to compare the various divisions of an organization in terms of revenue and percentage profit with respect to IFE-EFE matrix. Also, there are three main regions on the IE matrix and they inform the strategy to be pursued given the analysis conducted. The project is for business leaders and strategists who want to make informed corporate strategic decisions. At the end of the project, you will be able to use the model to make effective strategic decisionsStrategy; Technology Strategy; Corporate Bond; Project; Modeling; Revenue; Threat; Strategic Management; Internality; MatricesNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business leadership-and-management
Project Selection with Google Sheets Coursera Community Project NetworkAdvanced 1,8 5 Project Selection is a critical aspect of Project Management. In an ideal world, organizations can initiate an unlimited number of projects. However, in the real world where organizations have limited resources (time, money, personnel, materials…) only a few projects, in most cases the projects deemed most beneficial are selected for initiation.\n\nThere are numerous Project Selection Techniques organizations utilize to determine the most beneficial projects.\nIn this Guided Project, we will use Google Sheets to analyze six (6) common Project Selection Techniques and complete a Project Selection Case Activity.\n\nThis Guided Project was created by a Coursera community member.Project; Present Value; Cost; Investment; Trigonometric Integral; Biology; Ordered PairNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business leadership-and-management
Estrategia Empresarial Universidad AustralBeginner 8,7 4,8 El curso te da las herramientas básicas para identificar los desafíos estratégicos de una organización, evaluar la importancia de estos desafíos, y armar el plan de prioridades de modo de hacer frente exitosamente a esos desafíos. Dentro de todas las empresas que existen, el curso se focaliza en aquellas cuyo producto o servicio tiene algún grado de diferenciación con respecto a los competidores de la industria en la que se desenvuelve.\nEl curso tiene un enfoque único, mezclando modelos conceptuales que permiten identificar los desafíos actuales y predecir los de mediano plazo, junto con ejemplificaciones prácticas que permiten llevar a la práctica los modelos conceptuales. \nEl curso no tiene requisitos previos. Sin embargo, la materia que trata (los desafíos estratégicos de una organización) puede requerir del alumno cierta capacidad de síntesis que dificulte la comprensión de aquellos que tienen muy baja exposición a la realidad empresarial. Los alumnos que tienen o han tenido exposición a realidades empresariales o que están estudiando o han estudiado carreras afines abordarán el curso con mayor facilidad.Strategy; Business Administration; Innovation; Modeling; Network Model; Materials; Cabeza; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[5.2, 11.0] None Spanish business leadership-and-management
Design Thinking and Global Startup Korea Advanced Institute of Science and Technology(KAIST)Beginner 2,9 4,7 This course offers a systematic engineering design methodology: Stanford Design Thinking for preparing global startup. The course empathizes the whole Stanford design thinking process, "Empathy-Define-Ideation-Prototype-Test," for building a startup with a business model that has a “customer truly need” component. \n\nThis course focuses on lean “Prototype and Test” stages in Stanford Design Thinking. For this, the course introduces a novel manufacturing methodology by using 4th Industrial Revolution technology such as FaaS (Factory as a service) with AI, Bigdata, and 3D Printing. As a final achievement of this course, students will make their critical tools such as one-liner, lean-canvas, and global IR (investor relations) pitch deck for the first step of a global innovative startup founder.\n\nAlthough the lectures are designed to be self-contained, we recommend (but do not require) that students refer to the book E. Ries, The Lean Startup, Crown: New York, 2011/T. Hopkins, Selling for Dummies, Wiley: Indianapolis, 2011, and The Mechanical Design Process, D.G. Ullman, 4th Ed., McGraw-Hill, 2010, which can be helpful for this course.Design Thinking; Industrial Design; Lean Startup; 3D Printing; Systems Thinking; Mechanical Design; Process Management; Manufacturing Process Management; Leadership and Management; DocumentsNon SpecializationNon SpecializationNon Specialization[0.5, 4.9] French; Portuguese; Russian; SpanishEnglish business business-strategy
Оценка акций через модель дисконтирования дивидендовCoursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычислить темп роста дивидендов, вычислить стоимость собственного капитала, использовать темп роста дивидендов и стоимость капитала для расчета справедливой цены акций.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Составление бюджета и графиков проектовUniversity of California, IrvineBeginner 9,9 Not Calibrated Хороший график помогает всем членам команды работать сообща для достижения целей проекта. Бюджет с реалистичными ограничениями на издержки также является неотъемлемой основой любого проекта. В этом курсе вы научитесь планировать и соблюдать временные и финансовые ограничения, чтобы обеспечить успех ваших проектов.\n\nПо окончании этого курса вы сможете:\n1.       Определять потребности проекта в ресурсах\n2.       Раскладывать пакеты работ на операции\n3.       Определять, что нужно для оценки продолжительности операции\n4.       Определять контрольные события и составлять график контрольных событий\n5.       Определять критический путь и рассчитывать временной резерв\n6.       Объяснять цель использования опережений и задержек в графике проекта\n7.       Оценивать количество и стоимость ресурсов, необходимых для выполнения операций по проекту\n8.       Выбирать один из трех наиболее используемых методов оценки затрат для определения бюджета проекта\n9.       Использовать матрицу ответственности для распределения обязанностей\n10.     Распознавать компоненты плана управления качеством проектаLeads And Lags; Work Breakdown Structure; Cost Estimate; Responsibility Assignment Matrix; Estimation; Decomposition; Project; Planning; Cost; ScheduleNon SpecializationNon SpecializationNon Specialization[5.3, 12.7] Spanish; English; Thai; Vietnamese; Portuguese; French; ArabicRussian business leadership-and-management
Originalité et modernité du mutualisme ESSEC Business SchoolBeginner 10,1 4,7 Bienvenue dans ce MOOC qui a été conçu pour vous accompagner dans l’exploration de l’originalité et de la\nmodernité des mutuelles !\n\nQue vous soyez salarié ou élu d’une mutuelle, que vous envisagiez de travailler dans ce secteur ou que vous soyez un\nsociétaire impliqué soucieux de comprendre ce qui se cache derrière la différence mutualiste, ce qui caractérise les\nmutuelles, en quoi elles sont originales et pourquoi les mutuelles sont plus que jamais des vecteurs privilégiés\nd’innovation sociale, ce MOOC est fait pour vous !\n\nLe parcours de formation que vous allez suivre s’articule autour de 4 épisodes :\nEpisode 1/ L’assurance, fonctions économiques et sociales\nEpisode 2/ La mutuelle, une façon différente d’assurer les biens et les personnes\nEpisode 3/ La mutuelle, un acteur engagé dans la société\nEpisode 4/ La mutuelle face aux défis du XXIème siècle\n\nCe que nous vous proposons avec ce MOOC, conçu en partenariat avec la MACIF, c'est de découvrir l’ensemble de ces sujets au travers du témoignage de nombreux dirigeants de mutuelles et d'experts. En fonction de vos objectifs et de vos centres d’intérêt prioritaires, vous pourrez adapter votre parcours en choisissant les interventions qui y répondent le mieux.\n\nA l'issue de ce MOOC, vous serez capable de :\n- Expliquer les fondamentaux de l’assurance : comment elle a émergé, comment elle fonctionne, les grands jalons\nqui ont marqué son histoire, le panorama de ses principaux acteurs aujourd’hui\n- Identifier les spécificités de la gouvernance du modèle mutualiste et l’environnement réglementaire mouvant\ndans lequel il évolue\n- Expliquer en quoi les mutuelles sont des assureurs « pas comme les autres », comment ils s’engagent au\nbénéfice de la société\n- Décrire comment les mutuelles se positionnent face aux grands défis du XIXème siècle, vieillissement et\ndépendance, changement climatique, gestion des données personnelles et digitalisation, nouvelles formes de\nmobilité et d’habitat\n\nBonne découverte à tous !\nThierry Sibieude, professeur ESSEC, titulaire de la Chaire Innovation et Entrepreneuriat SocialJoie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[6.5, 12.6] None French business business-essentials
The Product Lifecycle: A Guide from start to finishCoursera Project NetworkIntermediate 0,3 4,2 In this 1 hour and 30 minutes long project-based course, you will learn how to understand the product development stage, you will learn to differentiate and locate products in the introduction stage of the product life cycle as well as doing the needed financial analysis for products in different product life cycle stages\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Product Lifecycle; Product Development; Product Sales; Financial Analysis; Project; Marketing Strategy; Evaluation; Data Analysis; Finance; RevenueNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Track Networking Efforts using Google AnalyticsCoursera Project NetworkAdvanced 1,8 5 In this 2-hour long project-based course, you will learn how to set up a Google Analytics account, how to install tracking codes for a blogger account, how to set goals, how to analyze data, and how to create different kinds of reports. Learners can use those skills to track their networking efforts and increase their reach by analyzing the data they collect.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Project; Streams; Ordered Pair; Google Analytics; Fee; Prior ProbabilityNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
Teamwork Skills: Communicating Effectively in GroupsUniversity of Colorado BoulderIntermediate 9,2 4,7 Effective teamwork and group communication are essential for your professional and personal success.  In this course you will learn to: make better decisions, be more creative and innovative, manage conflict and work with difficult group members, negotiate for preferred outcomes, improve group communication in virtual environments, develop a better overall understanding of human interaction, and work more effectively as a team.  Our goal is to help you understand these important dynamics of group communication and learn how to put them into practice to improve your overall teamwork.Communication; Team Building; Communication In Small Groups; Group Decision-Making; Group Development; Decision Making; Group Dynamics; Negotiation; Communications Technology; Group WorkNon SpecializationNon SpecializationNon Specialization[2.8, 13.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Coursera Project NetworkIntermediateإنشاء تصمیمات مذھلة لطقم علامة تجاریة تسویقیة باستخدام كانفا 2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\.ستتضمن ھذه الدورة التدریبیة إرشادات تدریجیة لإنشاء دلیل نمط یسھل الوصول إلیھ وإنشاء مجلدات لتنظیم المشروع وقوالب ذات علامة تجاریة لإضافتھا إلى مجموعتك، سیكون لدیك وسائط جاھزة للطباعة أو النشر في مجموعة علامتك التجاریة n\n\.من أجل إنشاء مجموعة مواد لعلامتك التجاریة. ستكون قادرًا على دمج كلي لدلیل أسلوب العمل من أجل إنشاء علامة تجاریة معترف بھا كجزء من استراتیجیة التسویق المتعدد الوسائط الخاصة بك Canva عند الانتھاء من ھذه الدورة التدریبیة ستنشئ مجموعة جاھزة لعلامة تجاریة من أجل تسویق الأعمال التجاریة، حیث ستلقي نظرة فاحصة على الأدوات المجانیة المتوفرة في Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Arabic business marketing
Protecting Business Innovations via TrademarkThe Hong Kong University of Science and TechnologyIntermediate 6,9 4,8 Protecting Business Innovations Via Trademark\n\nWatch Course Overview:  https://youtu.be/mUja4iwbrTE\n\nIntellectual property rights (IPR) has a great impact on innovation development and society. In Science, Engineering, and Business, we seek to create wealth through innovation in products, designs, manufacturing processes, and business systems or models. However, innovation leaders often FAIL to benefit from their discoveries and inventions when they are unable to adequately protect those innovations. \n\nThis course provides learners with an understanding of how trademark laws can be used to protect business innovation using a combination of lectures and case examples for discussion.  The course focus on protecting innovations with Trademark as one of several tools that can be used by companies to protect their brands and products.  In additional to learning about how trademark law works in theory, we will also discuss situations in which trademark might not be effective in protecting innovations, and will focus on the legal issues involved from a practical business perspective rather than from a purely legal viewpoint.  This course is one part of a four course series focusing on protection of business innovations using copyright, patent, trademark and strategy, and these four courses may be taken in any order that is most beneficial to students interested in learning about protecting innovation.Trademarks; Service Innovation; Innovation; Grey Market; Brand; Intellectual Property Law; Store Brand; Brand Management; Intellectual Property; Business LawNon SpecializationNon SpecializationNon Specialization[2.7, 8.8] French; Portuguese; Chinese; Russian; SpanishEnglish business business-strategy
The Control Phase for the 6 σ Black Belt University System of GeorgiaBeginner 13,1 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 7 of 8 in this specialization dealing with topics in the Control Phase of Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Trigonometric Integral; Six Sigma; Process Improvement; Process Control; Maintenance; Total Productive Maintenance; Deliverable; Moving Average; Documents; Document Management SystemsNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] None English business business-essentials
Grundlagen der Geschäftsstrategie University of VirginiaBeginner 8,7 Not Calibrated Fördern Sie Ihr strategisches Denkvermögen, analysieren Sie Ihr Wettbewerbsumfeld und schlagen Sie eine klare Positionierung und Wertschöpfung vor. In diesem Kurs, der an der Darden School of Business der University of Virginia entwickelt wurde, unterstützt Sie eine hochrangige Fakultät bei der Erkundung von zugrunde liegenden Theorien und Rahmenbedingungen, die die Grundlagen einer erfolgreichen Geschäftsstrategie bilden. Der Kurs liefert Ihnen die Tools, die Sie zum Verständnis dieser Strategie benötigen: SWOT-, Wettbewerber-, Umgebungs-, Fünf-Kräfte- und Fähigkeitsanalysen sowie Strategiekarten.Capability Analysis; Porter'S Five Forces Analysis; Competitiveness; Strategic Analysis; Technology Strategy; Business Strategy; Communication; Decision Making; Strategy; AssetNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Spanish; English; Russian; Vietnamese; Portuguese; FrenchGerman business business-strategy
Design a Client Welcome Kit using Canva Coursera Project NetworkIntermediate 0,3 4,7 By the end of this project, you will create the main components of a client welcome kit for use in your small business. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value-added business marketing collateral. This course will include intermediate to advanced level skills using the free version of Canva. You will create the following pages: cover, content/index, introduction, service, project process, portfolio, what to expect/conditions, contact, end page with space for a quote. Creating a high-quality welcome kit is the perfect way to communicate your business expectations and show your excitement about working with your new client.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Market Research; Finance; Social Media; Brand Awareness; Style Guide; Brand; Marketing Collateral; Project; Strategy; MultimediaNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Stay Results-Focused with S.M.A.R.T. Goals in MiroCoursera Project NetworkBeginner 1,8 Not Calibrated By the end of this project, you will be able to leverage the S.M.A.R.T. goal framework to align teams with and project goals with enterprise-level strategic goals to maintain project relevance and ensure effective resource allocation.  \n\nTo do this, you will gain hands-on experience working in the Miro online visual collaboration platform for teamwork where you will build a S.M.A.R.T. goal framework. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Mine; Smart Criteria; Use Case; Leverage (Finance); Resource; Resource Allocation; Euler'S Totient FunctionNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
Create a Lessons Learned Plan in Google DocsCoursera Project NetworkIntermediate 1,5 4,8 A critical portion of project management is examining the successes and challenges of a project after the project has completed. In this project, we will create a Lessons Learned Report that will help the project manager and the project team review their efficiencies and effectiveness. This Lessons Learned Report will be created in Google Docs. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Team; Documents; Leadership and Management; Schedule; Planning; Project Management; Project Mine; Accuracy And Precision; HoldNon SpecializationNon SpecializationNon Specialization[0.7, 2.0] None English business leadership-and-management
Start a Project With Adobe XD Coursera Project NetworkIntermediate 2,2 Not Calibrated Adobe XD is a UI/UX design tool that allows users to create all kinds of graphic art and website design products including website wireframes, mobile app wireframes, Social Media images, and other projects. It has many of the most popular features of Adobe Photoshop, and it allows users to import files from Photoshop, Illustrator, and Sketch. \n\nIn this project, learners will learn how to start a project with Adobe XD including getting a free account, how to select the right artboards, how to work with brand collateral, and other basics that will help learners get their projects off to a good start. \n\nThis is the perfect project for someone who needs an easy-to-use platform to create advanced-looking graphic art products. This will be beneficial to individuals and teams in creative departments, marketing and sales, design, and departments where creating presentations is a regular need.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizing (Management); Accounting; Brand; Project; C Dynamic Memory Allocation; Mathematical Optimization; WorkspaceNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Crear Análisis Causa Raíz de los 5 Porqués en Google SheetsCoursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, podrás crear y comprender qué es un análisis de la causa raíz de los 5 porqués, incluido el cómo, cuándo y los beneficios de este tipo de análisis. Aprenderás a organizar un espacio de trabajo en Google Sheets para mejorar el rendimiento y la eficiencia. Podrás crear una carga de trabajo visualizada para aumentar la eficiencia en el lugar de trabajo e identificar posibles efectos negativos en tu empresa. Las medidas preventivas se pueden identificar utilizando esta herramienta en cualquier nivel de gestión.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Пути выхода на фондовый рынок для частных инвесторов сегмента Mass RetailMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 8,2 4,4 Курс знакомит с основами инвестиционной деятельности частного инвестора массового сегмента на фондовом рынке. Слушатели научатся выбирать тип посредников для работы на рынке; правильно подавать заявки, представляющие их стратегию; самостоятельно рассчитывать основные показатели маржинальной торговли и продаж без покрытия; разбираться на базовом уровне в инвестиционных компаниях и показателях их эффективности. При успешном завершении курса обучающиеся смогут определить путь выхода на рынок исходя из ключевых характеристик инвестора и осуществить его с помощью определенного посредника.\nКурс будет состоять из четырех недель, каждая из которых будет включать видео (в том числе разборы кейсов), литературу для самостоятельного изучения, а также проверочный материал.В рамках курса подразумеваются следующие виды проверочного материала:\n- промежуточные вопросы в формате multiple choice (тестирование по итогам каждой учебной недели);\n- финальный тест по итогам всего пройденного материала.\nПосле изучения курса слушатели будут\nЗнать:\n1.\tПути выхода на фондовый рынок, доступные инвесторам массового сегмента и факторы, определяющие их выбор;\n2.\tОсновные правила работы с брокером, подачи заявок разных видов; \n3.\tОсновные правила самостоятельного инвестирования с плечом и продажи без покрытия; \n4.\tВиды, типы инвестиционных компаний, правила работы с ними. \nУметь:\n1.\tОпределять наиболее целесообразный путь выхода на фондовый рынок для конкретного инвестора массового сегмента;\n2.\tФормулировать инвестиционную стратегию при самостоятельном инвестировании с помощью языка заявок;\n3.\tСамостоятельно рассчитывать коэффициенты при маржинальной торговле, определять пределы риска;\n4.\tСамостоятельно выбирать инвестиционные компании исходя из своего инвестиционного мировоззрения, рисково-доходного профиля. \nВладеть:\n1.\tПонятийным-категориальным аппаратом в области частных инвестиций;\n2.\tНавыками анализа инвестиционных компаний и алгоритмом выбора; \n3.\tМетодами финансовой дисциплины и самоконтроля.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.5, 9.9] None Russian business finance
How to create Social Media graphics using CanvaCoursera Project NetworkBeginner 1,7 5 In this 1-hour long project-based course, you will learn how to create different Social Media graphics using Canva. We will use the Canva platform to create social media graphics using built-in templates and also from the scratch. This course includes Canva introduction, exploration of Canva dashboard,  you will learn to use different elements from Canva, creation of social media posts using built-in templates, and from the scratch. You will also learn how you can download free images from third-party sites like Pixabay.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.C Dynamic Memory Allocation; Probability Density Function; Portable Document Format; Computer Graphics; Project; Social Media; Download; Sources; WorkspaceNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business marketing
3D Printing Applications University of Illinois at Urbana-ChampaignBeginner 13,3 4,5 This course will help you understand how 3D printing is being applied across a number of domains, including design, manufacturing, and retailing. It will also demonstrate the special capabilities of 3D printing such as customization, self-assembly, and the ability to print complex objects. In addition to business applications, this course will also examine how individuals, including those in developing countries, are using this technology to create solutions to the problems they face. This course will also provide an overview of design thinking and how you can use this framework to develop ideas that can be turned into objects. Learners who complete this course will obtain a rich understanding of the capabilities of 3D printing and how to think about designing objects for this new technology.3D Printing; Design Thinking; Manufacturing Process Management; Intellectual Property; At-Will Employment; Software; Rapid Prototyping; Venture Capital; Intellectual; SupervisionNon SpecializationNon SpecializationNon Specialization[7.6, 17.5] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Herramientas de la Economía Circular Universidad de los AndesIntermediate 13,3 4,8 La Economía Circular representa una perspectiva de mejoramiento continuo para la transformación de sistemas de producción y consumo sostenibles. Aprender de sus herramientas, agrega un valor agregado concreto, a las competencias de profesionales interesados en la sostenibilidad ambiental y social. El presente curso ofrece aprender de la importancia de la Economía Circular a través de sus herramientas, útiles para el diseño de proyectos. Al finalizar el curso, los participantes estarán en la capacidad de: \n\n- Identificar oportunidades de Economía Circular como estrategia para el desarrollo económico sostenible.\n- Aplicar herramientas para la identificación de proyectos de Economía Circular.\n- Aplicar metodologías de formulación de proyectos para diseñar iniciativas circulares de uso eficiente de recursos. \n\nLa estructura del curso contempla 5 módulos, cada uno requiere una dedicación de 3 a 5 horas de estudio y práctica. El primer módulo introduce el concepto de la Economía Circular como un nuevo lenguaje global, sus prioridades de su aplicación, e importancia en países de América Latina, e identifica las estrategias empresariales para su implementación. Los siguientes módulos introducen las diversas herramientas de Economía Circular útiles para el diseño de proyectos aplicados, cálculo de beneficios económicos, ambientales y sociales, y metodologías para la estructuración de la presentación de proyectos.\n\nEl curso está orientado a profesionales de áreas de operación de empresas, universitarios de pregrado en carreras de ingeniera y/o administración de empresas, estudiantes de posgrado y tecnólogos.Circular Economy; Economy; Marketing; EcosNon SpecializationNon SpecializationNon Specialization[8.7, 17.2] None Spanish business business-strategy
L'entrepreneuriat social: faire son business planESSEC Business SchoolIntermediate 10,8 4,4 Ce MOOC a pour vocation de vous aider à créer votre entreprise à but social ou environnemental en vous aidant à vous poser toutes les "bonnes questions" : besoin social, proposition de valeur, modèle économique, financement, statut juridique, mesure de l'impact social...Thierry Sibieude, professeur titulaire de la Chaire Innovation et Entrepreneuriat social et une vingtaine d'acteurs inspirants, entrepreneurs et intrapreneurs sociaux ou experts, vous apporteront leur éclairage inspirant\n\nQue vous envisagiez de créer une entreprise sociale ou de lancer un nouveau projet à visée sociale dans votre entreprise actuelle, ce MOOC est pour vous !Business Plan; Social Entrepreneurship; Intrapreneurship; Entrepreneurship; Average; Social Business Model; Planning; Human Learning; Social Constructionism; EvaluationNon SpecializationNon SpecializationNon Specialization[7.0, 13.7] None French business business-essentials
Gestion de l’analyse des données Johns Hopkins UniversityNot Calibrated 2,7 4 Ce cours d’une semaine décrit le processus d’analyse des données ainsi que la manière de gérer ce processus. Nous décrivons la nature répétitive de l’analyse des données et le rôle de la formulation d’une question précise, l’analyse exploratoire des données, l’inférence, la modélisation statistique formelle, l’interprétation et la communication. De plus, nous décrirons la façon d’orienter les activités analytiques au sein d’une équipe et de conduire le processus d’analyse des données vers des résultats cohérents et utiles. \n\nCe cours est conçu de manière à vous former rapidement au processus de l’analyse des données et à la manière dont il peut être géré. Notre objectif est de faire en sorte que cette formation soit aussi pratique que possible pour vous, sans pour autant sacrifier le contenu essentiel. Nous avons laissé les informations techniques de côté afin que vous puissiez vous concentrer sur l'encadrement et la progression de votre équipe.\n\nAprès avoir terminé ce cours, vous saurez comment...\n\n1. Décrire la répétition de base de l’analyse des données\n2. Identifier les différents types de questions et les traduire en ensembles de données spécifiques\n3. Décrire les différents types d’extraction des données\n4. Étudier les ensembles de données afin de déterminer si les données sont appropriées pour une question particulière\n5. Orienter les initiatives de construction des modèles dans les analyses des données communes\n6. Interpréter les résultats issus des analyses des données communes\n7. Intégrer les résultats statistiques afin de créer des présentations d’analyse des données cohérentes\n\nEngagement : 1 semaine de formation, 4 à 6 heures de cours\n\nImage de couverture du cours par fdecomite. Creative Commons BY https://flic.kr/p/4HjmvDFormal Language; Lecture; Strategy; Inference; Trigonometric Integral; Benefits; Message; Prevalence; Advertising; Home DirectoryNon SpecializationNon SpecializationNon Specialization[1.4, 3.6] English; Spanish; Japanese; Portuguese; German; RussianFrench business leadership-and-management
Building a Business Presence With Facebook MarketingCoursera Project NetworkIntermediate 0,3 4,7 By the end of this project-based course, you will understand the basics of applying Digital Marketing on Facebook. The course will walk you through setting up digital marketing for a fictitious company, the Belltown Bakery in downtown Seattle. The course begins with setting up a fictitious business page on Facebook. You will then learn how to navigate your Facebook account, including setting up advertisements. You will then learn how to post content and boost a post. We will then cover tools available to engage with Facebook users and grow your audience on Facebook.Marketing; Digital Marketing; Social Media; Media Market; Social Media Marketing; E-Commerce; Copywriting; Content Marketing; Accounting; ProjectNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Utilize LinkedIn for Career Search Coursera Project NetworkBeginner 0,4 4,6 In this 2-hour project, you will learn how to utilize LinkedIn to get a career. When was the last time you had to look for a job or wanted to change careers?  If it has been a long time or even recently, this project is for you!  This project will show you the tools on LinkedIn for job searches and ways to leverage your profile for a position.  \n\nBy the end of your time in this project your profile will be ready and you will be able to apply for positions with confidence!  Your time in this project may help to guide you to a career versus another job.  To be successful in this project you will need to have an active, free LinkedIn account.  If you need to get a strong start on your account before joining this project check out the “ Create a Profile and Network on LinkedIn” on Coursera and build your network by taking the "Strategically Build and Engage Your Network on LinkedIn" on Coursera.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Career; Recruitment; LinkedIn; Professional Development; Salary; Project; Accounting; Saving; Schedule; Event ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Food & Beverage Management Università BocconiAdvanced 10 4,8 Managing a company in the food and beverage industry is a fascinating task.\n\nFood and beverage products are so deeply rooted in the culture of most countries that making and selling them is not only a matter of making and selling good and tasty products, but products that nurture people's body, soul, and heart. Given this, it's not difficult to see that the task quickly becomes complex.\n\nThe objective of this course is twofold: first, we will focus on contemporary challenges that managers and entrepreneurs in food and beverage businesses should be able to face; and second, we will provide models and tools to design and implement appropriate courses of action to satisfy customers and build an advantage over the competition.\n\nThis course is made up of four modules and an introduction, each exploring one dilemma that food and beverage companies face. You will be presented with a set of video lectures and guest speakers. These lectures combine an accessible introduction to specific topics integrated with interviews of managers and experts that will give precious insights and examples to the participants.\n\nTo enhance your learning experience with us, we will make a Documentary on the Excellences of the Modena District available for you, which is in a format that we have developed specifically for this course in order to give you the chance to experience first-hand the territory as our on-campus students usually do.\n\nEach module is paired with an evaluated quiz and weekly discussion forums to reflect on the variety of the F&B world, its complexity, and the power of the network that we will build together during the course.\n\nSuccessful completion of the quizzes is required for a course certificate as explained in the Grading Policy.\n\nBelow the guest speakers of the course:\n\nMasterchef Italia Sky – Nils Hartmann, Head of Movie Channels at Sky Italia – www.masterchef.sky.it\nEataly - Paolo Bongiovanni, Marketing Director Italy – www.eataly.net\nBerlucchi – Paolo Ziliani, Owner – www.berlucchi.it\nJoia Restaurant – Alta Cucina Naturale – Pietro Leemann, Owner and Chef – www.joia.it\nBranca – Nicolò Branca, Owner – www.branca.it\nBarilla – Giuseppe Morici, President Region Europe – www.barilla.com\nProyecto Expo 2015 Chile – Guillermo Ariztia, Chile Pavillon Director – www.expomilan.cl\nWinery Il Cavallante, Milano – Sergio Morpurgo, Owner\nHeineken – Floris Cobelens, Marketing Director – www.heineken.com\nTRDN – Martin Oetting, Managing Director – www.trnd.com\nGROM – Federico Grom, Owner and Founder – www.grom.it/en\nTetra Pak – Matthew Hatton, Director Competitor Intelligence – www.tetrapak.com\nBioHombre – Matteo Panini, CEO – www.hombre.it\nAcetaia Maletti – Carmen & Claudio Maletti\nCantine Riunite & CIV – Vanni Lusetti, CEO; Francesca Benini, Sales & Marketing Manager; Elena Lottici, Export Manager; Mario Vandi, Brand Manager – www.riunite.it\nGlemGas – Marco Guerzoni, Program Product Manager – www.glemgas.com\nBibendum Catering – LaFranceschetta58 – Sabrina Lazzereschi & Marta Pulini, Owners and Founders – www.bibendumcatering.it , www.franceschetta58.it\n\nDISCLAIMER - Since most of the videos are conducted with those whose native language is not English, we have decided to sometimes preserve their more emphatic speech to keep a tighter match between the audio and the subtitles.Marketing; Leadership and Management; Brand; Market (Economics); Brand Management; Strategy; Marketing Strategy; Communication; Brand Marketing; Marketing CommunicationsNon SpecializationNon SpecializationNon Specialization[4.3, 13.5] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Cryptocurrency: Beyond Bitcoin Teach-Out University of MichiganBeginner 2,2 4 Since the emergence of the first decentralized cryptocurrency Bitcoin in 2009, the landscape of global finance has been rapidly evolving. The discussion is increasingly complex, jargon-heavy, and at times controversial. This Teach-Out will provide an introduction to the mechanisms of cryptocurrency, systems of blockchain, and the process of mining. It will delve into the history of this financial instrument, the principles that underpin its development, and the extent to which the technology may deliver upon those principles. It further positions the discussion socioculturally by exploring topics such as ecological impacts, controversial and humanitarian uses, and what it may mean for the future of both global finance and individuals. The Teach-Out will encourage learners to develop their knowledge further, such that they take a personal, active role in their digital financial literacy.Cryptocurrency; Financial Literacy; Bitcoin; BlockChain; Digital Currency; Cryptography; Innovation; Bitc; Gratitude; EcologyNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business finance
خدمة مدونة غوغل Coursera Project NetworkBeginner 1,9 Not Calibrated.بعد الانتھاء من الدورة ستتمكن إنشاء مدونتك الخاصة الفریدة من نوعھا، وذلك باستخدام خدمة مدونة غوغلn\.تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیة إنشاء مدونة جمیلة، مجانًا وبسھولة، وذلك باستخدام خدمة مدونة غوغل. كما تتعلم كیفیة تصمیم مدونة جمیلة بتصمیم شيء جدید أو الاختیار من بین مجموعة من النماذج سھلة الاستخدام، وتتسم كلھا بتصامیم مرنة، بالإضافة إلى التعرّف على كافة الخدمات المتاحة في مدونة غوغل وكیفیة استخدامھا وإدارتھا والاستفادة منھا في مدونتك الخاصة Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.5] None Arabic business business-essentials
Construct Stock Market Indices Coursera Project NetworkIntermediate 0,3 4,7 In this 1-hour long project-based course, you will learn how to use Google Finance to import stock price data, identify the free float of the stock, use free-floated weighting to construct an index.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock; Stock Market; Market (Economics); Public Float; Trading; Microsoft Excel; Finance; Accounting; Financial Accounting; WeightingNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business finance
Правовые формы ведения бизнеса в РоссииMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 5,7 4,4 Добро пожаловать на курс «Правовые формы ведения бизнеса в России»! \nДанный курс будет полезен всем, кто интересуется правом, а, в частности, правовыми формами, которые существуют в России.\nЭтот курс поможет Вам получить базовые знания о формах юридических лиц в России, об их отличительных особенностях, том, как открыть свой бизнес в России, о процедурах реорганизации и ликвидации юридического лица.\nСлушателями данного курса могут стать все желающие, специальных базовых знаний по предмету для прохождения данного курса не требуется.\nПосле изучения данного курса Вы сможете анализировать и оценивать различные ситуации с позиции юридической перспективы. Вы будете уметь проводить различия между видами юридических лиц, а также будете разбираться с принципами, которые касаются создания, функционирования, финансирования и управления юридическими лицами (в частности, обществами с ограниченной ответственностью и акционерными обществами).\nДанный курс поможет Вам определять особенности статуса иностранных юридических лиц на территории Российской Федерации. Более того, Вы сможете объяснять необходимость применения правил корпоративной этики в бизнесе.\nВы сможете понимать оптимальную для себя форму ведения бизнеса в России; анализировать договорные формы ведения бизнеса; знать учредительные документы юридических лиц; сравнивать общую и специальную правоспособность юридических лиц.\n\nА теперь давайте познакомимся поближе.\nАнна Владиславовна Шашкова.  Выпускница МГИМО МИД России. Адвокат с 1999 года. Успешное ведение более 80 арбитражных, 150 гражданских и 10 уголовных дел различной степени сложности, полное юридическое сопровождение деятельности корпоративных клиентов: составила более 1000 договоров различной правовой природы, локальных нормативных актов и приказов, провожу переговоры с контрагентами юридических лиц в качестве их представителя  (Международный Аэропорт Шереметьево, Специализированный Выставочный Комплекс ВВЦ, металлургическая компания Металлиндустрия), сотрудничаю с зарубежными партнерами и юридическими фирмами (Eversheds, ICSL, Intercorp), сотрудничаю с российскими и зарубежными банками (Уралсиб, Альфа-Банк, Nordea, Hellenic Bank Limited). Научный руководитель программы Executive МВА в Школе бизнеса и международных компетенций МГИМО. Профессор кафедры Конституционного права МГИМО, Международно-правовой факультет. \nC 2013 года назначена почетным консулом Сент-Винсента и Гренадин.\nАвтор 19 книг по вопросам корпоративного и предпринимательского права РФ,  а также по вопросам борьбы с незаконной легализацией доходов, в том числе на английском языке, и соавтор 2 книг. Опубликовала более 100 статей в различных печатных изданиях, таких как "Юрист", "Президентский контроль", "Российская юстиция" и др. Автор  материалов для подготовки к ACCA F4 (RUS).\nПреподаю курс «Корпоративное право» в London School of Business & Finance (Великобритания), курс Doing Business in Russia в Vienna University of Economics and Business.\nСфера моих научных интересов: конституционное право, корпоративное право, финансовое право, противодействие отмыванию денег.Not Calibrated Non SpecializationNon SpecializationNon Specialization[2.7, 6.2] None Russian business leadership-and-management
L'avenir de la décision : connaître et agir en complexitéESSEC Business SchoolBeginner 21,4 4,6 Ce MOOC a l’intention d’affronter et traiter des problèmes que rencontrent chaque personne, chaque groupe, chaque entreprise, chaque société, de façon de plus en plus aiguë et pressante ; dans notre temps d’évolution accélérée, de transformations ininterrompues, de mondialisation incontrôlée, d’incertitudes.Leadership and Management; Strategy; Business Strategy; Dialogue; Leadership; Project; Human Learning; Project Management; Mind Map; Decision TheoryNon SpecializationNon SpecializationNon Specialization[13.3, 24.1] None French business leadership-and-management
Build a day trading journal with Google sheets for beginnersCoursera Project NetworkBeginner 1,4 Not Calibrated By the end of this project, you will be able to create a stock day trading list using Google sheets, which will help you track all your stock investments. The day trading journal will automatically give you the updated target and risk price as well as the cost and the profit. In addition to that it also provides the win percentage and the total trades. You can use a day trading journal like this for categorizing your stock investment as well as laying out if the stock is win or loss. Based on the ticker, entry price and stop price you input, the journal will calculate the number of shares to buy and the total profit. This journal will help you stay organized, keep track of your winnings and track your progress over time\n\nAlong the way, you will be applying and practicing the basic features of spreadsheets such as formatting and calculations, you will apply formulas such as the if and countif formula as well as data validation and conditional formatting to use in your financial management journal that is efficient and versatile  and eventually help you better manage your stock finances. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Pension Tax Simplification; Trading; Journaling File System; Financial Management; Finance; Project; Leadership and Management; Cost; Organizing (Management); Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business finance
Hedging Foreign Exchange Risk Coursera Project NetworkIntermediate 0,4 3,3 In this 1-hour long project-based course, you will learn why, when, and how to hedge for the foreign exchange risk. We are going to cover forward exchange agreements, money market hedging, futures and options. This is directly important for any business owner, banker, accountant, financial manager, CFO and CEO.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.Foreign Exchange Market; Risk; Trading; Risk Management; Foreign Exchange Risk; Rate Risk; Finance; Leadership and Management; Foreign Exchange; Money MarketNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business finance
Create Employee Management System with When I WorkCoursera Project NetworkIntermediate 0,5 4,7 By the end of this course, you will create an effective employee management system using When I Work. This course builds on the foundation from the Introduction to Scheduling with When I Work Course and is intended to further develop the program’s team management capabilities. In this project, you will manage and track employee attendance and timesheets. In addition, you will create a talent acquisition plan using the free features on When I Work to make job postings, track applicants, and hire new employees. \n\nEffective employee management processes and new talent acquisition programs are important elements in every successful company. In this project, you will get hands-on experience using the When I Work program to establish a more detailed and effective employee management system.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Employment; Team Management; Payroll; Applicant Tracking System; Paycheck; Recruitment; Management Process; Planning; ProjectNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business leadership-and-management
Use Google Forms for Marketing Surveys Coursera Project NetworkIntermediate 0,5 4,7 By the end of this project, you will create a Google Form for marketing research. Google Forms is a free and easy way to conduct marketing research because it is easy to share links, data is generated into an organized Google Sheet, and it is easy to respond to the survey on any type of device.  The most notable ways Google Forms is used are customer surveys, suggestion box, and to grow a business email list. You will learn how to create a Google Form which will include features such as branding, email opt-ins, and questions based on the user’s previous answers.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Market Research; Digital Marketing; Professional Development; Search Engine Optimization; Marketing Research; Brand; Project; Employment; MailChimpNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business marketing
Customer Support digital transformation with HubSpotCoursera Project NetworkBeginner 0,8 4,6 In this 1-hour long project-based course, you will learn how  to identify the concept of business digital transformation, as well as the different types of business digitization, how to determine the role of  customer support in your company and identify the customer support processes, how  define Customer Relationship Management (CRM) and interpret the importance of using it in your business context and how to customize your own CRM using the HubSpot CRM tool. It will also give you the know-how of evaluating the alignment between your customer support digital transformation and your existing business strategy.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Evaluation; Business Strategy; Project; Seeks; Digitizing; Project Mine; Strategy; Average; Euler'S Totient Function; Customer SupportNon SpecializationNon SpecializationNon Specialization[0.3, 1.1] None English business leadership-and-management
Create an Expense Report in Google Sheets Coursera Project NetworkBeginner 1,8 Not Calibrated By the end of this project, you will be able to create an expense report worksheet in Google Sheets. You will learn how to create a working expense report and use formulas in your spreadsheet. You will be able to create and organize this tool to prevent any negative effects to your company, and utilize this tool at any management level. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Expense; Expense Account; Accounting; Organizing (Management); Spreadsheet; Leadership and Management; Worksheet; Employment; Project; Project MineNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
Brand management in digital economy Saint Petersburg State UniversityIntermediate 10,6 Not Calibrated The course is an updated brand management course, taking into account digitalization trends and the specifics of marketing and branding in the context of the transition of companies to the digital economy, as the introduction of digital technologies is reflected in the restructuring of the marketing activities of companies.\n\nTopic 1. The concept of a brand and the formation of a brand idea.\n\nTopic 2. Brand and brand equity\n\nTopic 3. Creation and development of a brand in the digital economy. Digitalization of brand platforms.\n\nTopic 4. Brand communications using digital technologies.\n\nTopic 5. Brand portfolio management in the digital economy.\n\nTopic 6. Brand strategy of the company.Brand; Economy; Leadership and Management; Brand Management; Brand Identity; Branding Communication; Brand Strength Analysis; Modeling; Brand Awareness; PresentationNon SpecializationNon SpecializationNon Specialization[5.3, 13.9] None English business business-strategy
Innovating in a Digital World Institut Mines-TélécomBeginner 8,3 4,6 We are migrating our course to a brand new specialization on Digital Business with new interesting and exciting material.\n\nWe invite you to migrate your enrollment to our new page here in order to pursue : https://www.coursera.org/specializations/digital-businessInnovation; Entrepreneurship; Strategy; Digital Strategy; Open Innovation; Rationality; Effectuation; Value Chain; Product Planning; Business EcosystemNon SpecializationNon SpecializationNon Specialization[3.9, 10.9] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Understand Best Practices with Canvas Coursera Project NetworkAdvanced 0,9 4,8 In this 2-hour long project-based course, you will learn how to use Canvas LMS best practices to develop an effective learning environment for your students through a hands on and organized approach. Through the Canvas LMS you will be able to support and develop online learning in a variety of ways.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Multimedia; Project; Analytics; Project Mine; Online Learning; Writing; Student's t-Distribution; Hand; Average; UploadNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business leadership-and-management
The hidden value – Lean in manufacturing and servicesÉcole des Ponts ParisTechAdvanced 15,5 4,7 Lean is a powerful methodology that enables managers and employees to shift their mindset and helps companies to keep their business sustainable by creating competitive advantage. Today, in an increasingly complex and dynamic world, where companies struggle to maintain competitive advantage, Lean is more important than ever.\n\nThis course combines the experience of many senior experts and practitioners from the Boston Consulting Group and École des Ponts, and brings perspectives on Lean in manufacturing and services. It offers strong topic foundation as well as deep practical insights into the art of continuous improvement.\n\nIn this course, you will learn:\n- why Lean is a key driver for sustainable competitive advantage\n- how different companies can leverage Lean to create value both in manufacturing and services\n- what it takes to drive a Lean transformation and build a culture of continuous improvement \n- how new technologies impact traditional lean practicesLean Methods; Manufacturing Process Management; Lean Manufacturing; Kaizen; Value Stream Mapping; Thought; Lean Thinking; Mapping; Streams; ProcessNon SpecializationNon SpecializationNon Specialization[9.8, 18.8] Arabic; French; Portuguese; Greek; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Predictive Analytics and Data Mining University of Illinois at Urbana-ChampaignAdvanced 15,8 4,1 This course introduces students to the science of business analytics while casting a keen eye toward the artful use of numbers found in the digital space. The goal is to provide businesses and managers with the foundation needed to apply data analytics to real-world challenges they confront daily in their professional lives. Students will learn to identify the ideal analytic tool for their specific needs; understand valid and reliable ways to collect, analyze, and visualize data; and utilize data in decision making for their agencies, organizations or clients.Data Clustering Algorithms; Predictive Analytics; Data Mining; Nearest Neighbor Search; Affinity Analysis; K-Means Clustering; Unsupervised Learning; Analytics; Decision Tree; Statistical ClassificationNon SpecializationNon SpecializationNon Specialization[9.9, 19.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Цифровые технологии в международных финансахMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 2,7 3,5 Курс «Цифровые технологии в международных финансах» разработан для изучения, рассмотрения и анализа трансформации международных финансов и их ключевых элементов (мирового финансового рынка, международных платежных систем, инвестиционных операций, банковской деятельности и пр.) под влиянием цифровых технологий. Представленный курс является чрезвычайно актуальным, поскольку особое внимание уделяется анализу новейших глобальных тенденций в сфере развития международной финансовой системы в условиях цифровизации.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.3, 3.5] None Russian business finance
الأسواق المالیة Yale University Beginner 15,2 Not Calibrated.نظرة عامة حول الأفكار والأسالیب والمؤسسات التي تسمح للمجتمع الإنساني بإدارة المخاطر وتعزیز المشروعات.  التركیز على مھارات قیادیة ذكیة مالیًا. وصف لممارسات الیوم وتحلیل آفاق المستقبل. تعریف بإدارة المخاطر ومبادئ المالیة السلوكیة لفھم لطریقة عمل قطاعات الأوراق المالیة والتأمین والمصارف في أرض الواقع.  الھدف الرئیس من ھذه الدورة ھو الاستفادة من ھذه القطاعات على نحو فعّال ولتأسیس مجتمع أفضل Stock Market; Underwriting; Behavioral Finance; Mortgage; Inflation; Financial Markets; Dividends; Recession; Insurance; StockNon SpecializationNon SpecializationNon Specialization[8.1, 19.5] French; Portuguese; Korean; Russian; English; SpanishArabic business finance
Russian company law. Formation of legal entities.Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Intermediate 1,4 4,9 The present course gives an overview of Bases of  Russian company law. Formation of legal entitites.\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Russian Company Law.Corporate Law; Employment; Mergers & Acquisitions; Administration (Law); Media Law; Legal Advertising; International Federation Of Accountants; Corporate Group; Tax Law; Corporate DirectorsNon SpecializationNon SpecializationNon Specialization[0.5, 1.8] None English business leadership-and-management
Forensic Accounting and Fraud Examination West Virginia UniversityAdvanced 10,9 4,7 Everyday across the world, thousands of businesses are victimized by fraud.  Who commits these bad acts?  Why? And, how? In this course we are going to help you answer the questions: who commits fraud, why and how.  We’ll also help you develop skills for catching them.Fraud Detection; Forensics; Accounting; Forensic Accounting; Fraud Investigation; Internality; Fraud Deterrence; Audit; Internal Control; AnalysisNon SpecializationNon SpecializationNon Specialization[6.7, 13.1] Chinese; Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Grab Data Fast with Vertical and Horizontal LOOKUPCoursera Project NetworkIntermediate 0,5 4,3 Data can come our way in multiple forms and from multiple file types. It’s likely that at some point you will be faced with a data set that includes categories and subcategories under one heading or under headings with nested subheadings. Cutting through the file structure can seem like a time-consuming task, so it is critical to leverage VLOOKUP and HLOOKUP to pull out the needed data quickly. In this course you will understand how lookup tables work and apply VLOOKUP and HLOOKUP formulas to quickly extract data by treating a section of your spreadsheet as a lookup table. You will do this as we work side-by-side in the free-to-use software Google Sheets.\n\nBy the end of this course, you will understand use cases for using vertical and horizontal lookup to extract data when data sets have categories configured with multiple levels. You will also be able to confidently apply VLOOKUP and HLOOKUP formulas to grab data in any spreadsheet software. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Fasting; Spreadsheet; SQL; Evaluation; Spreadsheet Software; Lookup Table; Presentation; Software; Extract; Use CaseNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business business-essentials
Promote your Brand with Social Media Marketing using BefunkyCoursera Project NetworkBeginner 0,6 4,6 In this 2-hour long project-based course, you will create a simple ad from a photo, stock images, a Facebook cover page, a series of cohesive Instagram stories as well as learn to move your creations across social media platforms.\n\nBefunky is a free cloud platform that allows you to create captivating graphic design projects with similar functionality to that of pricey professional programs. Befunky is a great free solution to promote your brand through the many avenues of social media marketing.  Additionally, Befunky allows users to edit photos, create customizable graphics, produce stunning collages, all while utilizing a wide variety of provided stock images and vector graphics.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Brand; Marketing; Social Media; Social Media Marketing; Media Market; Social Media Platforms; Stock; Photography; Project; StunningNon SpecializationNon SpecializationNon Specialization[0.3, 0.7] None English business business-essentials
Edita fotos para redes sociales con PicsArt Coursera Project NetworkIntermediate 2 Not Calibrated Consumidores hoy en día están constantemente saturados con información e imágenes en las redes sociales. Parte del social media marketing es aprender maneras creativas para atraer la atención a productos y servicios , con un presupuesto que muchas veces es magro.\n\nAl final de este proyecto usted habrá aprendido a editar fotos para medios sociales usando la versión gratis de PicsArt. PicsArt es un programa de edición basado en la web para editar fotos y videos. Los usuarios de PicsArt pueden fácilmente crear e implementar ediciones creativas con herramientas de diseño virtuales para comercializar sus negocios.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Spanish business marketing
Collect Data with Google Forms Coursera Project NetworkIntermediate 0,6 4,7 By the end of this project, you will learn how to create a Google Survey to collect and organize data for research or informational purposes. In our fast paced world, it’s important to be able to simplify processes and make tasks easy to execute resulting in information that is easy to access, share, and utilize across platforms.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Respondent; Organizing (Management); Marketing; Project; Project Mine; Professional Development; Marketing Research; Chart; Process; Business AnalyticsNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Create a Facebook Business Page Coursera Project NetworkBeginner 0,4 4,6 This1.5-hour long project-based course is an introduction on how to create a Facebook business page. For this project, we will be working on Facebook. Facebook is a social media platform and a great resource for businesses looking to reach a wider audience.\n\nThe following will be covered: \n\n- Create a Facebook page with descriptions, profile picture and a cover photo.\n- Edit Facebook page’s full info.\n- Create automated messages and automated responses.\n- Add Instagram handle and WhatsApp number to Facebook.\n- Add an admin to your Facebook Page.\n\nBy the end of this project, you will create a Facebook business page.\n\nNote:  If you don't have a Facebook account, you will need to create one to be able to complete the content.Digital Marketing; Photography; Social Media; Social Media Marketing; Numbers (Spreadsheet); Brand; Project; List Of Facebook Features; Message; TeachingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Create a Customer Satisfaction Survey in QualtricsCoursera Project NetworkBeginner 1,6 Not Calibrated By the end of this project, you will discover how to create a basic Customer Satisfaction survey in Qualtrics. This type of study will help your business more accurately understand how customers in various segments feel about your business or a particular product or service.\n\nThese studies can be very important to an organization because they can help you gauge an overall level of satisfaction with your business or with the purchase of one of your products or service lines. In this type of research, it can actually prove just as beneficial to gain insights from those customers that are unhappy with certain aspects of the organization as it can be to identify those customers that are truly satisfied. Identifying levels of dissatisfaction early and often can help organizations continue to capitalize on areas of success, but more importantly, allow them to rectify any major issues prior to those issues becoming truly detrimental to the brand.\n\nUpon completing this project, you will be able to deepen your understanding of customer research studies and design a basic Customer Satisfaction survey in Qualtrics.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Project; Finalization; Chi-Squared Distribution; Project Mine; C Dynamic Memory Allocation; Choice; Respondent; Personalization; Customer SatisfactionNon SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business marketing
Crea un organigrama con Canva Coursera Project NetworkIntermediate 2 Not Calibrated Al final de este proyecto, usted podrá crear un organigrama usando la version gratis de Canva. El organigrama es la representación gráfica de la estructura organizacional y el capital humano de una organización, que muestra la línea de reporte de todos los puestos y empleados, así como la relación entre los diferentes departamentos.\n\nAl final de este proyecto usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Este proyecto será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear un organigrama  que le servirá como plantilla para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Spanish business business-strategy
Spreadsheets for Beginners using Google SheetsCoursera Project NetworkBeginner 0,5 4,7 This 2-hour long project-based course is an introduction to spreadsheets. We’ll be using Google Sheets in this project, which is the free spreadsheet program offered by Google. With that said, most of the concepts that you will learn in this project will be applicable to other spreadsheet programs, such as Microsoft Excel. \n\nWe will cover the following concepts in a hands-on manner:\n- Basic data entry, formatting and calculations\n- Relative and absolute cell references\n- Basic functions: concatenate, split, sum, average, median, min, max, count, counta  \n- Advanced functions: vlookup, if, and, or, iferror, countif, countifs, averageif, averageifs, sumif, sumifs\n- Dealing with error messages\n- Conditional formatting\n- Filtering and sorting\n- Basic charts to visualize our data\n\nWe will end the project by applying these concepts and create a basic spreadsheet model that helps us analyze household expenses.\n\nNote:  If you don't have a Google account, you will need to create one to be able to complete the content.Spreadsheet; Microsoft Excel; Analysis; Data Analysis; Euler'S Totient Function; Chart; Data Validation; Project; Expense; ModelingNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business business-essentials
Managing Supply Chain Disruption During COVID-19University of Illinois at Urbana-ChampaignAdvanced 10,7 4,6 In this course, you will learn about why and how supply chains become susceptible to a disruption. We will examine this by discussing supply side and demand side issues, primary supply chain flows, complexity, risk management and a combination of solid theoretical supply chain perspectives and current real-world stories. You will learn about the structural, relational and operational factors that come into play during a supply chain disruption and the mechanisms for the effective management of these factors. Your understanding will be enhanced through examples from manufacturing and health contexts, and the PPE supply chain disruption during COVID-19.Chaining; Supply Chain; Leadership and Management; Strategy; Supply Chain Management; Supply Chain Strategy; Supply Chain Network; Supply Chain Costs; Risk Pool; Fixed AssetNon SpecializationNon SpecializationNon Specialization[4.9, 13.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Crea una Declaración de Misión y Visión con CanvaCoursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted podrá crear una declaración de misión y visión usando la versión gratis de Canva. \nEn términos de marketing, una declaración de misión es un breve párrafo que describe lo que hace su negocio y por qué existe. Las declaraciones de la visión se basan en el futuro y tienen la intención de inspirar y dar instrucciones a los empleados de la empresa en lugar de a los clientes. Una visión es aspiración. Una misión es procesable.\n\nAl final de este proyecto usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Este proyecto será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear  una declaración de misión y visión  que le servirá como plantilla para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Сам себе логист E-Learning Development FundBeginner 13,1 Not Calibrated Как быстрее объехать пробку? Как сэкономить на продуктах для семьи? Как снизить затраты бизнеса на складские помещения? Все ответы на эти вопросы знает логистика. Потому что логистика – это не только для больших и сложных производств, но и для малого бизнеса, и даже для обычного человека.\n\nУникальность курса состоит в гармоничном сочетании теории и практики. В нашем курсе найдут полезную и важную информацию все. Для больших предприятий – информация о применении логистического подхода при настройке своих бизнес-процессов. Для малого бизнеса – шаблон для самостоятельного ведения складского учета. Для простого человека – решение бытовых логистических проблем – транспорт, закупка продуктов и размещение продуктов в холодильнике.\n\nПо завершению курса слушатели смогут использовать самостоятельно созданный в программе MS Excel шаблон для принятия логистических решений для оптимизации реальных бизнес-процессов своей компании.Not Calibrated Non SpecializationNon SpecializationNon Specialization[7.0, 16.8] None Russian business entrepreneurship
Creating a Customer Service Survey Using Google FormsCoursera Project NetworkBeginner 0,4 4,8 Have you ever wondered what your customers are thinking? How does your company fare in their eyes? Did you know that an upset customer tells on average between 10 and 20 other people about an unhappy service experience? This is known as the ripple effect and research shows that it costs about 5 to 6 times as much to attract a new customer as it costs to keep an existing one. Therefore now, more than ever, with the amount of competition in any market, it is imperative to retain your existing customers by keeping them happy. \n\nRegardless of your industry (retail, wholesale, services, healthcare, you name it), you have customers. And one of the most effective ways to measure how they feel about your company is by having them give you feedback through a survey. Surveys can reveal trends among your customers and weak areas among your staff, so after compiling and reviewing the data, you can use it to prioritize tasks to correct or improve things your customers may have complained about. Surveys also allow you to utilize customer suggestions to improve or create new products or services.  \n\nUpon completing this course, you will be able to create a new Google account, create survey questions, design the survey and review data in Google Forms and Google Sheets.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Customer Service Training; Customer Service; Professional Development; Fare; Survey Design; Rippling; Wholesaling; Average; Cost; AccountingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business leadership-and-management
Маркетинг в цифровом мире University of Illinois at Urbana-ChampaignAdvanced 8,7 Not Calibrated В этом курсе рассматривается, как цифровые инструменты, такие как Интернет, смартфоны и 3D-печать, преобразуют мир маркетинга, меняя роли и подходы как фирм, так и потребителей. Маркетинг в цифровом мире — это один из самых популярных курсов Coursera; у него более чем 250 000 слушателей, и он получил от Class Central звание одного из 50 лучших МООК всех времен (https://www.class-central.com/report/top-moocs/).\nЭтот курс был разработан в 2015 году и обновлен в апреле 2020 года.\n\nОн входит в состав программы iMBA, предлагаемой университетом Иллинойса — гибкой, полностью аккредитованной программы онлайн-MBA по невероятно дешевой цене. За дополнительной информацией обращайтесь на страницу ресурсов в этом курсе и на сайт onlinemba.illinois.edu.Studentized Residual; Brand; Manufacturing Process Management; Popular Culture; File Shortcut; Numbers (Spreadsheet); Exercise; Opinion Leadership; E-Nable; 2.5dNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] French; Portuguese; English; SpanishRussian business marketing
Herramientas ofimáticas básicas para el trabajoUBITS Beginner 25,1 Not Calibrated En la actualidad, saber manejar herramientas ofimáticas básicas tales como procesadores de texto, procesadores de datos, correo electrónico y aplicaciones de videollamada es un requisito indispensable para tener éxito en el mundo laboral. Este tipo de herramientas permiten simplificar, agilizar y perfeccionar la comunicación y el manejo de la información en cualquier campo. \n\nEl curso Herramientas ofimáticas básicas para el trabajo va dirigido a aquellas personas que inician su vida laboral. Está compuesto por 14 módulos con videos y lecturas que brindan conocimientos básicos e intermedios para construir documentos laborales y establecer comunicación a través de correo electrónico y videollamadas.Not Calibrated Non SpecializationNon SpecializationNon Specialization[13.7, 32.2] None Spanish business business-essentials
Crea Videos para Redes Sociales con CanvaCoursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted aprenderá a crear un video para redes sociales usando la versión gratis de Canva. Consumidores hoy en día están constantemente saturados  con información e imágenes en las redes sociales. Una parte esencial del marketing en redes sociales es aprender maneras creativas de atraer la atención a productos y servicios, muchas veces con un presupuesto mínimo. La plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas. Al final de este proyecto usted podrá implementar correcciones creativas de videos con herramientas de diseño gráfico para comercializar su negocio.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Измеряем ликвидность акций Coursera Project NetworkIntermediate 2 3 В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: использовать средний дневной торговый объем и оборот акций для измерения ликвидности, использовать стакан цен (DOM) и спред между спросом и предложением для сравнения ликвидности, использовать коэффициент дисперсии для количественной оценки ликвидности.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Russian business finance
3D Printing Hardware University of Illinois at Urbana-ChampaignNot Calibrated 18,9 3,8 This course will provide an in-depth exploration of desktop 3D printing hardware. It will examine the history of desktop 3D printing and demonstrate how 3D printers are made and how they work. This course will also provide step-by-step instructions for how to use and repair a 3D printer. It will also explore the different types of materials that can be 3D printed and will demonstrate how you can create various objects using these tools and materials. Learners who complete this course will be able to successfully operate, repair, and upgrade a 3D printer. In addition, learners who enroll in the course certificate will be able to purchase a desktop 3D printer at a discounted price (provided by Ultimaker).\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.3D Printing; Digital Design; Calibration; File Shortcut; Software; Interactivity; Interfaces; G-Code; Virtual Artifact; ChecklistNon SpecializationNon SpecializationNon Specialization[10.2, 24.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Financial Engineering and Risk Management Part IColumbia UniversityAdvanced 28,4 4,4 Financial Engineering is a multidisciplinary field drawing from finance and economics, mathematics, statistics, engineering and computational methods. The emphasis of FE & RM Part I will be on the use of simple stochastic models to price derivative securities in various asset classes including equities, fixed income, credit and mortgage-backed securities. We will also consider the role that some of these asset classes played during the financial crisis. A notable feature of this course will be an interview module with Emanuel Derman, the renowned ``quant'' and best-selling author of "My Life as a Quant". \n\nWe hope that students who complete the course will begin to understand the "rocket science" behind financial engineering but perhaps more importantly, we hope they will also understand the limitations of this theory in practice and why financial models should always be treated with a healthy degree of skepticism. The follow-on course FE & RM Part II will continue to develop derivatives pricing models but it will also focus on asset allocation and portfolio optimization as well as other applications of financial engineering such as real options, commodity and energy derivatives and algorithmic trading.Finance; Derivative; Financial Engineering; Risk; Financial Modeling; Pricing; Derivative (Finance); Modeling; Financial Risk; Microsoft ExcelNon SpecializationNon SpecializationNon Specialization[18.8, 35.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Create a Business Plan in Google Slides Coursera Project NetworkAdvanced 1,2 5 By the end of this project, you will be able to create a simple Business Plan in Google Slides. You will learn how to create a working presentation and use this as a template for future business proposals. You will be able to create and organize this tool to prevent any negative effects to your company, and utilize this tool at any management level.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Business Plan; Presentation; Project; Project Mine; Sales; Product SalesNon SpecializationNon SpecializationNon Specialization[0.5, 1.5] None English business business-strategy
KI für alle DeepLearning.AI Advanced 8,2 5 KI ist nicht nur für Ingenieure. Wenn Sie möchten, dass Ihre Organisation KI besser einsetzt, ist dies der Kurs, an dem alle – insbesondere Ihre nicht technischen Kollegen – teilnehmen müssen. \n\nIn diesem Kurs lernen Sie:\n\n- Die Bedeutung der gängigen KI-Terminologie, dazu gehören neuronale Netze, maschinelles Lernen, Deep Learning und Datenwissenschaft\n- Was KI realistisch kann und was nicht\n- Wie Sie Möglichkeiten erkennen, KI bei Problemen in Ihrer eigenen Organisation anzuwenden\n- Wie man Projekte für maschinelles Lernen und Datenwissenschaften aufbaut\n- Wie Sie mit einem KI-Team zusammenarbeiten und eine KI-Strategie in Ihrem Unternehmen entwickeln\n- Wie man sich in ethischen und gesellschaftlichen Diskussionen rund um KI zurechtfindet\n\nObwohl dieser Kurs größtenteils nicht technisch ist, können Ingenieure diesen Kurs auch nutzen, um die geschäftlichen Aspekte der KI kennenzulernen.Project; Leadership; Average; Speech; Sg&A; Recruitment; Writing; Sales; Training; Mergers & AcquisitionsNon SpecializationNon SpecializationNon Specialization[5.1, 10.4] Chinese; Arabic; French; Vietnamese; Dutch; Thai; English; Spanish; JapaneseGerman business business-strategy
Crea un perfil para un trabajo soñado con IndeedCoursera Project NetworkBeginner 1,5 4 Al final de este proyecto, podrá configurar y navegar por el sitio Indeed.com. Tendrá configurado su perfil personal y todas sus credenciales y su experiencia laboral en los lugares apropiados. A continuación, podrá postularse para los trabajos que desea con su perfil vigente. Indeed tiene muchas funciones que le permiten buscar el trabajo adecuado para usted según las características que usted desea, ya sea un buen salario, una ubicación remota o conveniente para usted y sobre todo un trabajo que vaya acorde a su experiencia o a lo que está buscando en una posición nueva de trabajo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None Spanish business business-strategy
Гибкие методологии разработки высокотехнологичных продуктовMoscow Institute of Physics and TechnologyBeginner 10,8 4,7 Курс «Гибкие методологии разработки высокотехнологичных продуктов» посвящён всестороннему обзору методов управления проектами по гибким методологиям с углубленным рассмотрением одной из самых популярных из них - Скрам. В нем рассматривается практика применения методов управления к реалистичным сценариям, с которыми вы столкнетесь в качестве участника agile-команды. \n\nВы узнаете, как гибкие методологии реализуются в современных компаниях и научитесь применять ключевые практики в своих проектах, а также сможете сравнить такие подходы с основами традиционного проектного управления.\n \nВы получите не только практики и инструменты для работы по гибким методологиям, но и понимание менталитета людей, практикующих agile.\n\nДля прохождения курса не требуются особые знания или навыки.\n\nКурс разработан кафедрой технологического предпринимательства МФТИ-РОСНАНО при поддержке АНО "еНано".Product Management; Agile Management; Leadership and Management; Project Management; Project Planning; Program Planning; Software; Planning; Project Plan; ProjectNon SpecializationNon SpecializationNon Specialization[5.9, 13.0] None Russian business leadership-and-management
Create Swag Bag Inserts to Market your Business using CanvaCoursera Project NetworkAdvanced 0,8 5 By the end of this project, you will create multiple unique logos which may be used to appear on swag bag inserts to market your business. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral. This course will include intermediate to advanced level skills using the free version of Canva. You will create logos for a variety of items that are used as swag bag inserts. Creating clean, minimal logos for use on high quality marketing materials is the perfect way to introduce yourself to potential new clients or customers in order to increase business. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Market (Economics); Marketing Materials; Marketing Collateral; Logo; Promotional Merchandise; Graphic Design; Logos; Marketing; Strategy; Business MarketingNon SpecializationNon SpecializationNon Specialization[0.4, 1.3] None English business marketing
Create Tasks and Lists with ClickUp Coursera Project NetworkBeginner 2,2 Not Calibrated In this 2-hour long project-based course, you will learn how to create tasks and lists with Click-Up. Click-Up is an all-in one desktop and mobile app for project managers and other people who want to boost their productivity. We will create a free Click-Up account and explore the most basic features, such as tasks and lists.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Accounting; Project Mine; C Dynamic Memory AllocationNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business leadership-and-management
Be Your Best Creative Self University of Colorado BoulderBeginner 4,5 4,8 Welcome to Be Your Best Creative Self, the second course in the Personal Development for Professional Success Specialization. \n\nThis course is for creative professionals who want to work more efficiently and at higher levels of both job satisfaction and success. As students work through this course, they will: \n\n• learn to make the creative state more reliable and productive\n• fine-tune their personal brand so that they present themselves positively and accurately\n• learn basic skills for working with others that will help to avoid traps as well as to enable success\n\nAs much as anything, this is a survival-skills class designed to help creative professionals take control of their careers. The assignments and exercises are intended to build a creative community in which students gain confidence and grow together.Personal Branding; Creativity; Brand; Writing; Creative Writing; Brainstorming; Praise; Playfulness; Coaching; Business WritingNon SpecializationNon SpecializationNon Specialization[1.6, 6.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Create a branding search campaign with Google AdsCoursera Project NetworkBeginner 1 5 In this 2-hour long project-based course, you will learn how to create a branding search campaign with Google Ads, using Search Engine Marketing innovatively for branding and awareness, brand protection, product and emotional branding.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Branding Campaigns; Brand; Ordered Pair; Brand Awareness; Project; Audience; Strategy; Marketing Strategy; Sales; BudgetNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business marketing
Product Development: Customer Journey Mapping with MiroCoursera Project NetworkIntermediate 0,4 4,6 By the end of this project, you will be fluent in identifying and analyzing customer journeys for new products and services and in deriving opportunities from your analysis, thus generating positive results for your business venture. This project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in strategy and product development with the Miro platform to explore and analyze these customer journeys. This is an important step for individuals or companies wanting to explore new products or services. \n\nWe will practice critically examining customer segments and products structures that affect the business. You will engage in evaluating, through examples and hands-on practice, making decisions on product orientation. Furthermore, you will assess whether to modify or keep the product structure when entering the market. You will be ready to take an entrepreneurial idea through a scientific and logical process, helping you validate your ideas for a new business or service.Product Development; Customer Experience; Product Management; Business Plan; Presentation; Strategy; Planning; Modeling; Project; Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business business-strategy
Fornire un feedback utile (Giving Helpful Feedback)University of Colorado BoulderNot Calibrated 6,7 4,7 Questo corso vi insegna i semplici principi che usano i manager esperti per migliorare e motivare le prestazioni dei dipendenti. Non dovete mai evitare di dire a un dipendente "la verità" di nuovo, perché le sette tecniche che insegnamo non metteranno i dipendenti alla difensiva né li spaventeranno. Come manager, o se volete diventarlo, imparerete nello specifico cos'è un feedback, come il feedback negativo pesa di più di quello positivo e come il feedback positivo può migliorare comportamenti come la creatività o il lavoro in gruppo.  \n\nDare feedback è un'abilità che si sviluppa con il tempo. Vi forniamo un processo che potete usare per migliorare le vostre abilità di feedback e per poterli fornire con sicurezza. Scoprirete che esiste una base scientifica per molte delle osservazioni e intuizioni relative ai feedback - come ad esempio, che è difficile darli correttamente, che alle persone non piacciono e altro ancora. Questo corso vi rassicurerà, poiché imparerete come superare queste difficoltà. Speriamo che vi divertirete diventando un manager migliore!Hotel; Brand; Shareholders; Banking; Standing Ovation; Entrepreneurship; Error; Social Network; Documents; InternalityNon SpecializationNon SpecializationNon Specialization[4.1, 8.1] Arabic; French; Portuguese; Vietnamese; German; Russian; English; SpanishItalian business business-essentials
Management of Fashion and Luxury CompaniesUniversità BocconiAdvanced 16,1 4,7 Learn how fashion and luxury companies work and understand their brands, products, retail, and communication strategies. Travel through business models, international development, and product categories with industry influent experts.\n\nAdopting a case-study approach, the course presents strategic brand management in luxury and fashion companies as a balancing act: tradition vs. innovation, expertise vs. experimentation, casual vs. stylish; in order to increase the brand value by nurturing the brand heritage and at the same time staying fresh, relevant, and contemporary in the global marketplace. \n\nTopics such as the impact of new retail channels, new media channels, and new business declinations for the brand and emerging markets will be discussed in the course.Leadership and Management; Brand; Luxury Goods; Brand Management; Communication; Marketing; Retail Management; Modeling; Brand Identity; StrategyNon SpecializationNon SpecializationNon Specialization[10.7, 19.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; PersianEnglish business leadership-and-management
مقدمة عن مخاطبة الجمھور - باللغة العربیة University of WashingtonBeginner 13 سنتعرّف على كیفیة تنظیم المحادثات بوضوح وكتابتھا بشكل یسھل تذكره وتقدیمھا بثقة. وفي نھایة الدورة، یجب أن تكون قادرًا على الحد بشكل كبیر من خوفك من مخاطبة الجمھور واستخدام أسالیب التمرن لتطویر صوت قوي وفعال ومرن وإلقاء الخطابات بحركات وإیماءات مرنة. إن نموذج الخطاب الذي سنتدرب علیھ مفید في الإحاطات الإعلامیة والمحادثات الموجزة والمقابلات، وكذلك كأساس للعروض التقدیمیة التي تستغرق ساعة كاملة.\n\n\nإذا كنت مبتدئًا، فستساعدك ھذه الدورة التدریبیة على إتقان أساسیات الخطابة. وإذا كنت متحدثًا متمرسًا، فسوف تساعدك ھذه الدورة على فھم مخاطبة الجمھور على نحو أفضل والانتقال إلى المستوى التالي.4,9 n\.في الأعمال التجاریة وفي المدرسة وفي الحیاة العامة، غالبًا ما یُطلب منا "إبداء بعض التعلیقات". وفي كثیر من الأحیان، یصبح الأشخاص المكلَّفون بإلقاء مثل ھذه الخطابات مبلبلین، وقد لا یعرفون ما الذي یتحدثون عنھ أو یبدؤون الحدیث دون أن یكون لحدیثھم معنى، أو قد لا یلقى حدیثھم أي اھتمام من الجمھور. تم إعداد ھذه الدورة لمساعدتك على التمیز حیث یتعثر الآخرون n\n\n\.تمنحك ھذه الدورة التدریبیة نموذجًا موثوقًا لإعداد العروض التقدیمیة الفعالة وتقدیمھا Audience; Presentation; Organizing (Management); Leadership and Management; Public Speaking; Speech; Human Learning; Fear; Middle East; CommunicationNon SpecializationNon SpecializationNon Specialization[5.6, 15.3] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business business-essentials
Build Accessible and 508 Compliant Surveys in SurveyMonkeyCoursera Project NetworkAdvanced 1,5 2 Creating compliant material is the right thing to do, but it can seem like an expensive undertaking and an enormously high bar to meet. In this project you will become familiar with Federal accessibility standards and how you can naturally incorporate them into survey content created with a free survey software account from the SurveyMonkey platform. You will also gain hands-on experience creating compliant surveys that can become an asset that supports an organization’s goal of connecting all individuals with content in a meaningful way. \n\nBy the end of this course, you will be able to confidently create accessible and compliant surveys with the SurveyMonkey tool, so that you can ensure that as much of your audience as possible can intuitively take in and interact with your organization’s information. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Content Creation; Customer Experience; Spreadsheet Software; Cost; Spreadsheet; Asset; Project; Accounting; Software; AudienceNon SpecializationNon SpecializationNon Specialization[0.7, 2.0] None English business business-essentials
Python for Finance: Portfolio Statistical Data AnalysisCoursera Project NetworkIntermediate 0,6 4,8 In this project, we will use the power of python to perform portfolio allocation and statistically analyze the performance of portfolio using metrics such as cumulative return, average daily returns and Sharpe ratio. We will analyze the performance of following companies: Facebook, Netflix and Twitter over the past 7 years.  This project is crucial for investors who want to properly manage their portfolios, visualize datasets, find useful patterns, and gain valuable insights such as stock daily returns and risks. This project could be practically used for analyzing company stocks, indices or  currencies and performance of portfolio.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Finance; Python Programming; Portfolio Optimization; Interactive Data Visualization; Utility; Project; Average; Data Analysis; Stock; AssetNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business finance
Crea imprimibles digitales de enseñanza con CanvaCoursera Project NetworkIntermediate 1,8 Not Calibrated Al final de este proyecto, usted creará una variedad de plantillas para imprimibles digitales de enseñanza con Canva que podrá compartir o vender en portales. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético que agregan valor a productos de enseñanza comercializables. Crear imprimibles de alta calidad es ideal para ofrecer a sus clientes productos digitales.\n\nEn este proyecto usaremos la versión gratis de Canva. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.3] None Spanish business marketing
How to Use the CPM to Analyze and Set Your StrategyCoursera Project NetworkIntermediate 1,6 Not Calibrated In this 1-hour long project-based course, you will learn how to analyze your industry and identify your competitive advantage with the Competitive Profile Matrix (CPM). CPM is a strategic management tool that enables you to benchmark you company in relation to competition and then identify the relative strengths and weaknesses of all the competitors based on some Critical Success Factors (CSFs). The CSFs are assigned weight based on their perceived importance, ranked based on their strengths and weaknesses, then the weight is multiplied by the rank to get the weighted score, and then the sum of the weighted score reveals the company with the dominant strengths in the industry.\n\n Essentially, the competitive profile matrix CPM allows a company to easily visualize its competitive landscape on a single page. And so, to demonstrate the application of the CPM matrix, we will use a spreadsheet to analyze a division of our energy services company together. The example of the case study would empower you to use the model to analyze your company or any other company of your choice. The project is for business leaders who want have a deep insight on their competitive environment and how their company fare relative to competition. Also, for strategist who are interested in helping organization in making informed strategic decisions. At the end of the project, you will be able to use the CPM to analyze your company, identify the strengths and weaknesses of the competitors, and use the model to shape your strategyStrategy; Technology Strategy; Critical Success Factor; Factor Base; Strategic Management; Project; Performance; Operations Management; Weighting; DeterminantsNon SpecializationNon SpecializationNon Specialization[0.9, 2.1] None English business business-strategy
Private Equity and Venture Capital Università BocconiBeginner 11,1 4,7 The course deals with the analysis of the private equity and venture capital business. \nOver the course, students will be provided with a deep understanding of the mechanism underpinning the creation and/or development of a firm and the financial support it can get from the financial system through venture capital investment.\n\nThe course tries to discover how special financial intermediaries (called private equity investors) finance through equity companies belonging to different stages of their life-cycle, starting from the very beginning (startup and early stage) to a more mature phase (i.e. expansion, mature age, etc.) or also staying into crises and decline. \n\nPrivate equity (named venture capital when the company is in the first phases of its life cycle) deals with very different activities, such as scouting, advisory, deal-making, valuation, and financing as financial intermediaries see it. \n\nCOURSE SYLLABUS\nThe course is made up of four different modules: \nWEEK 1 - Introduction to Private Equity and Venture Capital\nWEEK 2 - Discovering Private Equity Investors: Legal Issues and Taxation\nWEEK 3 - Management of Private Equity and Venture Capital Funds\nWEEK 4 - Company Valuation And Deal Making In Private Equity Settings\nWEEK 5 - Final Test\nThroughout the course, guest speakers and practitioners will be interviewed to provide some examples of concrete applications of the contents presented.\n\nRECOMMENDED BACKGROUND\nAn understanding of the basic concepts of corporate financing accounting principles is required, while prior knowledge of private equity and venture capital is not required however it is recommended, as this is a course designed to introduce you to the fundamental concepts in private equity and venture capital.Stock; Private Equity; Venture Capital; Finance; Valuation (Finance); Venture Capital Financing; Investment; Funds; Private Equity Fund; Stock ValuationNon SpecializationNon SpecializationNon Specialization[7.0, 13.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
إدارة المواھب University of MichiganNot Calibrated 7,5 Not Calibrated.تعد إدارة المواھب وتنمیة قدراتھم واحدةً من أھم ثلاث قضایا تشغل عقول الرؤساء التنفیذیین حول العالم. في الواقع، یشیر الرؤساء التنفیذیون إلى إدارة وتنمیة قدرات مواھبھم القیادیة باعتبارھا المسألة الأكثر أھمیة لنجاح أعمالھم في المستقبل، ولكن مؤسساتھم أقل قدرةً على معالجتھا بفعالیة. ستزودك ھذه الدورة التدریبیة برؤى وأطر عمل وأدوات لإدارة وتنمیة قدرات المواھب في فرقك ومؤسساتك بفعالیة n\n\.ستتعلمّ في ھذه الدورة التدریبیة أفضل الممارسات لاختیار المواھب وتوظیفھا وتأھیلھا. ستتعرّف أیضًا على الأسالیب الرئیسیة لقیاس الأداء وتقییم موظفیك. بالإضافة إلى ذلك، ستتعلم كیفیة تنمیة قدرات الموھوبین وتدریبھم بحیث یمكنھم إدراك إمكاناتھم الكاملة في العمل. بشكل إجمالي، ستكتسب فھمًا شاملاً للدورة الكاملة لإدارة المواھب وإنشاء قناة إمداد مواھب قویة لفریقك ومؤسستك 360-Degree Feedback; Servqual; Coaching; Onboarding; Recruitment; Recruiting; IT Recruiting; Strategy; Modeling; BrandNon SpecializationNon SpecializationNon Specialization[4.1, 9.7] Chinese; Vietnamese; Russian; EnglishArabic business leadership-and-management
Стратегии коммуникации в виртуальную эпохуUniversity of TorontoBeginner 8,3 3 Коммуникация изменилась! Традиционные правила выступления и презентации, координации совещаний, влияния на людей, переговоров и продаж больше не применимы в мире Skype, мессенджеров, видео и телеконференций.  В этом курсе представлен обзор нескольких концепций, каждая из которых может быть темой отдельного курса, и наша цель в том, чтобы дать вам инструменты, которые вы можете использовать и совершенствовать самостоятельно.\n\nПо окончании этого курса вы сможете:\n\n•\tприменять принципы и методы коммуникации с командами как лично, так и виртуально;\n• \tиспользовать научно обоснованный подход для создания эффективных презентаций;\n•\tулучшить свой стиль коммуникации, чтобы более эффективно убеждать и влиять на других;\n•\tпроводить более эффективные и результативные встречи;\n• \tвнедрить стратегии, чтобы проводить сложные разговоры и получать позитивные результаты, чтобы ваши собеседники чувствовали, что их ценят и слушают\n\n*** На этом курсе потребуется сделать запись вашего выступления.  Поэтому у вам будет нужен телефон/компьютер с функциональной камерой и микрофоном.***\n\nКОМУ НУЖНО ПРОЙТИ ЭТОТ КУРС?\nВсем, кто хочет добиться профессионального и / или лидерского роста.  В этом курсе используются примеры в основном из профессиональной деловой среды.  Если вы хотите продвинуться по карьерной лестнице в своей организации или повысить личную ценность для потенциальных работодателей – этот курс для вас.\n\nЧТО ДЕЛАЕТ ЭТОТ КУРС ЭФФЕКТИВНЫМ?\nМногие образовательные курсы дают описания и объяснения, но в этом курсе мы будем применять и демонстрировать.  Мы обучаем практическим и проверенным концепциям, демонстрируем, как их применять и даем вам возможность попрактиковаться в безопасной и благоприятной среде. В этом курсе будет множество возможностей применить представленные идеи на практике и самим проверить их эффективность.\n\nПОЧЕМУ ВАМ НУЖНО ПРОЙТИ ЭТОТ КУРС?\nМы бросим вызов существующим идеям о том, что значит быть частью виртуальной команды, и поддержим вас в том, чтобы стать активным участником команды независимо от того, где вы работаете. В этом курсе будьте готовы к тому, что вы почувствуете и заряд энергии, и дискомфорт, как и в большинстве тех случаев, которые приводят к положительному росту и переменам!\n\nЭтот курс предлагается Школой непрерывного обучения Университета Торонто (https://learn.utoronto.ca/).Ageing; Virtual Team; Public Speaking; Communication; Trapping; Strategy; Speech; Presentation; Average; Show Me!Non SpecializationNon SpecializationNon Specialization[4.7, 10.5] Japanese; EnglishRussian business leadership-and-management
Using Video in Social Media Posts with CanvaCoursera Project NetworkBeginner 0,3 4,7 By the end of this 40-minute project, you will create 5 video-based social media posts using Canva. The posts can be used for Instagram, Facebook, or Twitter as determined in the project. To conclude the project, we will review managing these posts in folders within the web-based Canva platform. Note that videos in these examples will not contain audio, but don’t let that discourage you from incorporating video and audio in your own design time.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media; Project; Program Lifecycle Phase; Organizing (Management); Accounting; Project Mine; Video Blog; Marketing; Digital Media; Digital MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
إدارة مخاطر الاستثمار Coursera Project NetworkBeginner 0,9 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على أھمیة الاستثمار في السوق المالیة، بالاضافة الى التحدث عن عملیات التداول القائمة في ھذا المجال. كما سوف تتعرف على الأخطاء البارزة التي یمكن أن یرتكبھا المتداول والمخاطر التي  یمكن أن یواجھھا، بالاضافة إلى التعرف على كیفیة مواجھة ھذه المخاطر، وتتعلم كیفیة تطبیق الاستراتیجیات لإدارة مخاطر الاستثمار.\n بعد الانتھاء من الدورة ستتمكن من تطبیق الاستراتیجیات المتبعة في سوق العمل لإدارة مخاطر الاستثمار.4,8 Risk; Stock; Middle East; Investment; Market (Economics); Stock MarketNon SpecializationNon SpecializationNon Specialization[0.4, 1.3] None Arabic business business-essentials
Company Reports: Understanding Form 10-KCoursera Project NetworkIntermediate 0,5 4,3 In this 1-hour long project-based course, you will learn how to read and interpret the main financial statements and access company performance data through SEC filings. We well be working of the Form 10-K of Apple Inc., and will see the Apple Inc.'s financial performance for 2019. Being able to read and interpret Form 10-K is an essential skill for any financial or equity research analyst.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Annual Report; Commercial Credit Reporting; Securities Research; Financial Statement; International Financial Reporting Standards; Financial Accounting; FinTech; Stock Market; Stock; FinanceNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business finance
Onboarding New Employees with Typeform Coursera Project NetworkIntermediate 0,7 4,4 By the end of this project you will be able to create a dynamic survey used to welcome employees for their first day. This project is an introductory level course intended for business professionals who would like to collect employee feedback using interactive forms. This course will include an introduction to Typeform, basic skills for creating surveys, and a brief overview of the sharing features. \n\nTypeform values its user’s security and understands the need for rigorous security measures. You can view their full security policy here:\nhttps://help.typeform.com/hc/en-us/articles/360029259552-Security-at-Typeform\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Employment; I-Message; Accounting; Project; Schedule; Human Resources; Interactivity; Project Mine; Choice; WorkspaceNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business business-essentials
A Start Guide: Product Marketing Using G SuiteCoursera Project NetworkIntermediate 0,6 4,6 In this 1-hour 40-minutes long project-based course, you will be able to identify your product mix, draw your product hierarchy levels as well as analyzing the sales performance of your product item or what we call stock-keeping unit (SKU). You will learn how to build successful product lines by identifying the problems and finding solutions for each product item or the stock-keeping unit ( SKU).\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Product Marketing; Marketing; Product Lining; Project; Stock; Sales; Project Mine; Planning; Average; InternetNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Start-up Pitch using Canva Coursera Project NetworkIntermediate 1,5 Not Calibrated In this 1-hour long project-based course, you will  how to create an outline for a Start-up pitch deck. Afterwrds, you will learn how to use Canva as a graphic design program and the created outline to create a start-up pitch deck\n\n\nNote: This course works best for learners who are based in anywhere in the world.Sales Presentation; Balance Sheet; Project; Entrepreneurship; Financial Analysis; Project Mine; Finance; Numbers (Spreadsheet); I-Deas; Computer GraphicsNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business entrepreneurship
لوسائط الرقمیة واستراتیجیات التسویق University of Illinois at Urbana-ChampaignAdvanced 8,7 Not Calibrated.(المشھد)، تھدف ھذه الدورة التدریبیة إلى تزویدك بفھم أعمق للعملیات الأساسیة لتخطیط حملة تسویق رقمیة ودور القنوات الرقمیة المختلفة في تأسیس اتصال تسویقي متكامل The Landscape :یمنح انتشار التكنولوجیا الرقمیة الشركات مجموعة جدیدة ومتنوعة من الأدوات للوصول إلى المستھلكین والتفاعل معھم ومراقبتھم والاستجابة لھم بدرجة غیر مسبوقة. یمكن أیضًا الاستفادة من البیانات الرقمیة المجمعة والضخمة لاستھداف شرائح معینة من المستھلكین بشكل أفضل. متابعة قنوات التسویق الرقمي Marketing; Marketing Strategy; Strategy; Online Advertising; Digital Marketing; Email Campaigns; Influencer Marketing; Evaluation; Media Strategy & Planning; Advertising StrategyNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English Arabic business marketing
Gestión de riesgos y cambios de proyectos University of California, IrvineNot Calibrated 7,9 3,3 Este curso le ayudará a gestionar los riesgos de proyectos de manera eficaz, identificando, analizando y comunicando los cambios inevitables al alcance y objetivos del proyecto. Entenderá y practicará los elementos necesarios para medir e informar sobre el alcance del proyecto, programa y comportamiento de los costos. Se Le equipará con las herramientas necesarias para gestionar el cambio de la forma menos disruptiva posible para Su equipo y otros interesados del proyecto.\n\nAl completar este curso, podrá:\n1.      Definir los componentes de un plan de gestión de comunicaciones\n2.      Entender la importancia de los canales de comunicación\n3.      Definir los elementos clave necesarios para medir e informar sobre el alcance del proyecto, programa y comportamiento de los costos\n4.      Identificar eventos de riesgo del proyecto\n5.      Priorizar riesgos identificados\n6.      Desarrollar respuestas para un riesgo de alta prioridad\n7.      Identificar y analizar cambios al alcance del proyecto\n8.      Describir causas y efectos de cambios del proyecto\n9.      Definir el propósito de realizar una sesión de lecciones aprendidasRisk; Communications Management; Alt-A; Scope (Project Management); Communication; Project; Cost; Leadership and Management; Planning; ScheduleNon SpecializationNon SpecializationNon Specialization[4.1, 10.1] Hungarian; Arabic; French; Ukrainian; Portuguese; Vietnamese; Russian; Thai; EnglishSpanish business leadership-and-management
Google Suite for Project Collaboration Coursera Project NetworkIntermediate 0,4 4,7 By the end of this project, you will create an asynchronous and synchronous collaborative working space for yourself and team members using Google Suite applications. First, you will learn to import contacts to Google. Then, you will learn to initiate conversations with team members using Google, Groups, Meet, and Gmail.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Collaboration; Project; Project Mine; Communication; Social Media; Leadership and Management; Project Management; Communication In Small Groups; Euler'S Totient Function; ProcessNon SpecializationNon SpecializationNon Specialization[0.2, 0.5] None English business business-strategy
إنشاء السیرة الذاتیة ورسالة الغلاف Coursera Project NetworkBeginner 1,1 م لأي وظیفة عمل.5 م لأي وظیفة. من الضروري جداً اتباع الخطوات الصحیحة عند كتابة السیرة الذاتیة المرفقة مع رسالة الغلاف لتلفت نظر صاحب العمل و یتم القبول في الوظیفة.\n بعد الانتھاء من الدورة ستتمكن من إنشاء السیرة الذاتیة وكتابة الغلاف الخاصة بك قبل التقدُّ تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیة كتابة السیرة الذاتیة المرفقة مع رسالة الغلاف، كما وسوف نوضح الفرق بین النموذجین، ونُطبّق أمثلة على النماذج من خلال استخدام مستندات غوغل. كما وسنوضح أھمیة كل واحدة منھما ونؤكد على تحضیر الاثنین معاً، بحیث لا نستطیع الاستغناء عن أي منھما، سواءً كانت السیرة الذاتیة أو رسالة الغلاف عند التقدُّ Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.6, 1.4] None Arabic business business-essentials
Fundamentals of Business Finance, with Goldman Sachs 10,000 WomenGoldman Sachs Beginner 2,9 4,6 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nThis course will introduce you to business finance, and show you how to use financial statements to understand and monitor your company’s financial position in order to make key business decisions.  \n\nThe exercises will introduce you to the Income Statement and Balance Sheet. Interpreting these statements and calculating key financial ratios such as net profit margin and current ratio will give you a clear understanding of your current business performance. With this information, you will have the skills to assess the financial implications of your growth opportunity more accurately.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Finance; Financial Statement; Balance Sheet; Financial Ratio; Analysis; Income; Asset Liability Management; Personal Finance; Real Estate; AssetNon SpecializationNon SpecializationNon Specialization[1.1, 4.1] Spanish; Russian; German; Vietnamese; Italian; Portuguese; French; ArabicEnglish business entrepreneurship
New Product Development - develop your own new productTechnion - Israel Institute of TechnologyAdvanced 6,2 4,1 New product development is essential for the survival of many companies in the Hi-Tec sector, as well as other sectors.\nThe percentage of sales of successful business organizations tied to the successful Introduction of new products and services is high. However, the failure rate of new products development projects is also high and therefore there is a need for a methodology based on a well-designed process as well as tools and techniques to manage New Product Development (NPD) projects. Since most companies develop new products, it is important to you as a manager to be familiar and understand the basic concepts and terminology of NPD projects. \n\nThis course will give you holistic view of the new product development arena and will help you gain specific knowledge in how to select, plan, monitor and control a new product development project, using the proper tools and techniques.\n\nUpon completion of this MOOC, you will:\n1.  have a clear view and understanding of the New Product Development (NPD) arena\n2.  be able to select the right product configuration based on value (Voice of the customer), cost, time to market and risks.\n3.  be able to develop a feasible plan for your own product.\n4.  be able to execute your plan in an uncertain dynamic environment using the right tools and techniques.\n\nAs part of the course the learners are required to purchase a discounted license for the Product Team Builder Simulator (http://www.sandboxmodel.com/), which is used for training and assignment submission. Please notice the simulator can only be used with Internet Explorer from a Windows computer.Product Development; New Product Development; Efficient Frontier; Critical Success Factor; Project Plan; Project; Project Planning; Innovation; Project Management; Product ManagementNon SpecializationNon SpecializationNon Specialization[1.8, 8.5] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Trello for Beginners Coursera Project NetworkBeginner 0,5 4,6 How do you organize your teams or projects remotely or in the office?  Trello’s main home page says that they help teams work more collaboratively and get more done.  Trello’s boards, lists, and cards enable teams to organize and prioritize projects in a fun, flexible, and rewarding way.  A buzz word in the business world today is iterative and many people want to learn how to be more agile.  Kanbans were developed in Japan as a scheduling system for lean manufacturing and just in time manufacturing.  An industrial engineer who worked at Toyota developed Kanban to improve manufacturing efficiency but many software companies have taken the idea and run with it as well. If you learn about a Kanban using a Trello Board as a visual system for managing work as it moves through a process, you can start to explore what these buzzwords mean to you and for your organization.\n\nBy the end of your time in this project you will have a Trello board that you can use to help organize your projects at home and at work.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Just-In-Time Manufacturing; Industrial Engineering; Organizing (Management); Manufacturing Process Management; Lean Manufacturing; Project; Schedule; Average; Software; KanbanNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-strategy
Develop a Savings Plan on Fixed Income with Google SheetsCoursera Project NetworkBeginner 0,4 4,8 By the end of this project, you will be able to create a budget with fixed income to incorporate your savings using  Google sheets. You will learn to create formulas that will assist you in your journey. You will also create a working graph that will help visualize your savings as it continues to grow. This will be a fantastic tool to help save for big purchases or a “rainy day fund.”Planning; Income; Fixed Income; Finance; Budget; Purchasing; Expense; Saving; Project; Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business finance
Fundamentals of Customers and Competition, with Goldman Sachs 10,000 WomenGoldman Sachs Advanced 3 4,7 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nIn this course, you will examine your customers’ buying process and explore the benefits of market segmentation.  \n\nThrough competitive analysis and identifying your competitive advantage, you will consider how an understanding of your customers and competitors can help you maximize the value of your offer, enabling you to achieve business growth. \n\nBy the end of this course, you will have developed a clear Customer Value Proposition (CVP). This will enable you to communicate your business offering to your target audience in a compelling way.  \n\nYou will also have the opportunity to examine how the development of a pricing strategy can best support business growth.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Pricing; Proposition; Customer Value Proposition; Value Proposition; Market Segmentation; Pricing Strategies; Strategy; Communication; Influencing; Maximization (Psychology)Non SpecializationNon SpecializationNon Specialization[1.2, 4.0] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Create Charts and Dashboard using Google SheetsCoursera Project NetworkBeginner 0,3 4,8 In this 2-hour long project-based course, you will learn how to create effective charts and a dynamic dashboard to visualize data sets. You will be able to work with vlookups, pivot tables and basic formulas and be able to create dynamic charts, sparklines, and a robust, dynamic dashboard to present the data.\n\nBy the end of the project you will be able to:\n- Understand the terminologies of spreadsheets\n- Work with basic formulas in Google Sheets\n- Create 8 Basic Charts for visualizing data\n- Generate Dynamic Charts from a dropdown list\n- Generate Sparklines to represent data\n- Build a dashboard and introduce Basic and Advanced Charts\n- Use Slicers to filter data and create a robust and dynamic dashboard\n\nNote: If you don't have a Google account, you will need to create one to be able to complete the content.Chart; Microsoft Excel; Microsoft Excel Vba; Data Visualization; Pivot Table; Project; Euler'S Totient Function; Project Mine; Data Validation; PresentationNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-essentials
Liderar equipes University of MichiganNot Calibrated 8,7 Not Calibrated Neste curso, você aprenderá como construir sua equipe, melhorar o trabalho em equipe e a colaboração e sustentar o desempenho da equipe por meio de aprendizado e melhoria contínuos. Especificamente, você aprenderá as melhores práticas para compor uma equipe e alinhar as metas individuais e da equipe. Você também aprenderá como estabelecer funções, criar estruturas e gerenciar a tomada de decisões para que sua equipe se sobressaia. Este curso também ajudará você a gerenciar processos críticos da equipe, como solucionar conflitos e construir confiança que têm um impacto profundo no desempenho da sua equipe. Você discutirá algumas das melhores formas de aproveitar o potencial produtivo das equipes, enquanto reduz os riscos e as armadilhas do trabalho em equipe.\n\nNa organização moderna, a maior parte do trabalho é feita em equipes, mas os resultados do trabalho em equipe são excepcionalmente mistos. Muitas equipes são mal projetadas e estruturadas, repletas de conflitos disfuncionais, problemas de coordenação de experiências e sérios desafios de motivação. Como resultado, muitas equipes não conseguem perceber o seu potencial e, frequentemente, têm baixo desempenho, até mesmo em indivíduos que trabalham em tarefas semelhantes. Depois de concluir este curso, você adquirirá um conjunto de ferramentas e práticas que permitirão que você configure, execute, avalie e melhore continuamente sua equipe de forma eficaz. Esses insights tornarão você um líder de equipe mais eficaz, e também um colaborador de destaque ao estabelecer equipes.Team Leader; Evaluation; Process (Computing); Leadership; Flow Network; Strategy; Demography; Performance; Project; BehaviorNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Vietnamese; English; ArabicPortuguese (Brazil)business leadership-and-management
Finanzen für Nicht-Finanzfachleute Rice University Beginner 10,9 Not Calibrated Dieser kurze Kurs gibt einen Überblick über alle wesentlichen Themen, die in einem Finanzkurs auf MBA-Ebene in einem ganzen Semester behandelt werden, jedoch mit einem intuitiveren Ansatz auf einer sehr hohen konzeptionellen Ebene.  Das Ziel dieses Kurses besteht darin, Ihnen einen Plan und einen Rahmen zu geben, wie Finanzfachleute Entscheidungen treffen.\n\nWir werden die Grundlagen der Finanzbewertung behandeln, den Zeitwert des Geldes, aufgezinste Erträge sowie abgezinste zukünftige Erträge.  Sie werden die Discounted-Cash-Flow(DCF)-Bewertung verstehen und mit anderen Methoden vergleichen.  Außerdem versetzen wir uns in die Köpfe von Finanzmanagern von Großkonzernen und entwickeln die grundlegenden Tools der Investitionsrechnung.  Wir werden uns ansehen, wie, wann und wo Geld ausgegeben wird, werden Abwägungen in Bezug auf Investitionen, Wachstum, Dividenden und die Einhaltung einer gesunden Finanzdisziplin treffen.  Anschließend nehmen wir die Investitionsperspektive der Wall Street bzw. der Kapitalmärkte ein und besprechen die fundamentalen Abwägungen zwischen Risiko und Rendite.  Dann synthetisieren wir unsere Risikodiskussion mit unserem Bewertungsrahmen und nutzen sie für eine Reihe von direkten Anwendungen in der Praxis.\n\nFür diesen Kurs sind keine Vorkenntnisse im Finanzwesen erforderlich.  Er soll vielmehr ein erster Schritt für jeden sein, der Aktienmärkte, Bewertung und Unternehmensfinanzierung verstehen möchte.  Wir werden sämtliche Tools und quantitativen Analysen zusammen durchgehen und einen Leitfaden entwickeln, um die scheinbar komplexen Entscheidungen von Finanzfachleuten verstehen zu können.\n\nBis zum Ende des Kurses werden Sie ein Verständnis für die wesentlichen konzeptionellen Hebel, die bei Finanzentscheidungen betätigt werden, und ihre Beziehung zu anderen Geschäftsbereichen entwickeln.  Dieser Kurs soll Ihnen auch als Orientierung dienen, wie Sie Ihre finanzielle Bildung weiterentwickeln können. Zudem eignet er sich ausgezeichnet als Einführung für alle Stunden, die sich auf BWL oder Finanzwesen spezialisieren wollen, jedoch erst wenig Erfahrung in diesem Bereich haben.Capital Budgeting; Nun; Capital Expenditure; Risk Premium; Cash Flow; Discounting; Flow Network; Present Value; Netting; IncomeNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] Arabic; Turkish; French; Portuguese; Russian; English; SpanishGerman business finance
Create a Google Ads Search Campaign Coursera Project NetworkBeginner 0,3 4,5 In this 2-hour long project-based course, you will learn how to create a google ads search campaign with the strategic foundations of campaign creation, design ad group structure and keyword with relevant targeting options, design compelling ads.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Conversion Tracking; Digital Marketing; Marketing Strategy; Social Media; Project Networks; Group Key; Online Advertising; Strategy; Marketing; ProjectNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business marketing
Business Transformation with Google Cloud 日本語版Google Cloud Beginner 3,9 5 クラウド テクノロジー、データ サイエンスとは何か、今なぜ注目を集めているのか、自分やチーム、ビジネスにどのように役立つのかを学びます。\n\nBusiness Transformation with Google Cloud は、クラウド テクノロジーに関する知識を深めて自分の業務に活用しながら、今後のビジネス展開で重要な役割を果たし、クラウド時代において成功をつかみたい方に最適なコースです。このインタラクティブなトレーニングを通じて、クラウド ビジネスの主な推進要因、特に Google Cloud について学習します。そして、ビジネス変革が自分やチームにとって適切かどうかを判断するための、また、クラウド独自の強力な機能を適宜利用しながら短期的・長期的な計画を立てるための知識とスキルを養います。補足資料の受講者用ワークブックにはいくつかのテンプレート、ガイド、リソースへのリンクが含まれており、これらを利用して独自の概要説明ドキュメントを作成し、リーダー、テクニカル チーム、パートナーなどと共有することもできます。\n\n主な対象者:\nディレクター（マネージャーの上司）、一般社員（IC）のマネージャーなどのビジネス意思決定者、またはビジネス改善の機会や変革プロジェクトに Google のクラウド テクノロジーを利用する方法に関心を持つ IT 以外の部署（財務、マーケティング、営業、人事、製品設計など）の一般社員。Culture; Cloud Collaboration; Business Transformation; Collaboration; Technology Strategy; Initiative (Enterprise); Startup Ecosystem; Business Agility; Business Ecosystem; Technology RoadmapNon SpecializationNon SpecializationNon Specialization[2.6, 4.2] English Japanese business business-strategy
Diseña imprimibles para cursos en línea usando CanvaCoursera Project NetworkIntermediate 1,1 5 Al final de este proyecto, usted creará una variedad de plantillas para imprimibles de cursos usando Canva  que podrá compartir o vender en portales. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético que agregan valor al material de marketing de un negocio. Usted aprenderá a utilizar y modificar plantillas para sus creaciones.\n\nEn este proyecto usaremos la versión gratis de Canva. Crear imprimibles de alta calidad es ideal para ofrecer un producto digital gratis o para comercializar su negocio y crecer/ desarrollarlo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.5, 1.5] None Spanish business business-strategy
Mercados financeiros Yale University Advanced 28 5 Uma visão geral das ideias, métodos e instituições que permitem que a sociedade humana gerencie riscos e estimule o empreendimento.  Ênfase nas habilidades de liderança com experiência financeira. Descrição das práticas hoje e análise de perspectivas para o futuro. Introdução aos princípios de gestão de risco e finanças comportamentais para compreender o funcionamento do mundo real dos setores de títulos, seguros e bancos.  O objetivo final deste curso é usar essas indústrias de forma eficaz e para uma sociedade melhor.Economy; Stock Market; Unos (Operating System); Com File; Underwriting; Mortgage Loan; Behavioral Finance; Governo; Dividends; InflationNon SpecializationNon SpecializationNon Specialization[18.6, 34.1] Arabic; French; Korean; Russian; English; SpanishPortuguese (Brazil)business finance
Coursera Project NetworkBeginnerالتحول الرقمى لدعم العملاء من الشركات الصغیرة ومتوسطة الحجم 0,9 في ھذه الدورة التدریبیة القائمة على المشروع والتي تستغرق ساعة واحدة، ستتعلم كیفیة تحدید مفھوم التحول الرقمي للأعمال، بالإضافة إلى الأنواع المختلفة من تحویل الأعمال إلى ملفات رقمیة، تحدید دور دعم العملاء في شركتك وتحدید عملیات دعم العملاء،   تعریف CRM و تفسیر أھمیة استخدامھا في سیاق عملك،  تخصیص برنامج إدارة علاقات العملاء الخاص بك  باستخدام أداة  HubSpot CRM، و تقییم التوافق بین التحویل الرقمي لدعم العملاء واستراتیجیة العمل الحالیة. \n\nء\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.4,7 Customer Service; Customer Relationship Management; Marketing; Service Management; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.4, 1.2] None Arabic business business-strategy
Create a Communication Plan in Google DocsCoursera Project NetworkAdvanced 1 5 Communicating to stakeholders is a critical piece of project management. In this project, we will create a Communication Management Plan in Google Docs. This plan helps the project manager and the project team understand the types of updates needed, the data to be included, the method of report distribution and the audiences for all project reports.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Management; Communications Management; Project; Audience; Receiving; Communication; Leadership and Management; Project Team; Project Mine; Chi-Squared DistributionNon SpecializationNon SpecializationNon Specialization[0.5, 1.2] None English business leadership-and-management
Маркетинг. Часть 2. Инструментарий маркетингаPeter the Great St. Petersburg Polytechnic UniversityIntermediate 9,7 4,6 Маркетинг – система ведения производственно-коммерческой деятельности предприятия с ориентацией на рынок, главными элементами которой являются 1) потребитель, 2) конкуренты. В курсе рассмотрены аспекты маркетинга как предприятий, работающих с потребителями товаров широкого потребления (В2С рынки), так и предприятий, клиентами которых являются другие предприятия (В2В рынки). Структура курса включает в себя изучение аспектов поведения потребителей на В2С и В2В рынках, методов маркетинговых исследований потребителей и конкурентов, управления маркетингом и оценки его эффективности. В разработке курса приняли участие компании «CML - Центр компьютерного инжиниринга СПбПУ», 3М, SWED-MOBIL, DDC.Lab, Media Price. В заданиях были использованы данные компании Mediascope, материалы маркетингового клуба КЛУМБА|ПОЛИТЕХ.\n\nДанный курс является продолжением курса "Маркетинг. Часть 1. Основные категории, принципы и подходы".\n\nЦель курса \nСформировать у слушателей представление о маркетинге как о рыночном подходе к управлению предприятием, на практических примерах показать его суть. \n\nРезультаты обучения и формируемые компетенции\nВ результате обучения слушатели будут знать и уметь применять методы маркетинговых исследований потребителей и конкурентов, понимать аспекты поведения потребителей на В2С и В2В рынках, владеть методами управления маркетингом и оценки его эффективности.Not Calibrated Non SpecializationNon SpecializationNon Specialization[4.0, 12.8] None Russian business marketing
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Evaluate Employee Comprehension with CanvasCoursera Project NetworkBeginner 2,2 Not Calibrated In this 2-hour long project-based course, you will learn how to customize an interactive course syllabus within a Canvas course, develop an assignment in a Canvas course, and design a rubric in a Canvas course.\n\nBy the end of this project, you will be able to use the Canvas LMS to evaluate employee comprehension through assessments. Through the Canvas LMS you will be able to support and develop online learning in a variety of ways. By using various assessment tools in the Canvas LMS you are able to effectively evaluate your employees’ comprehension of important trainings and company related content.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Employment; Evaluation; Writing; Training; Online Learning; Project; Project Mine; Interactivity; Display DevicesNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business leadership-and-management
Design an eBook Cover that stands out using CanvaCoursera Project NetworkIntermediate 0,4 4,5 In this 1-hour long project-based course, you will learn how to design an eBook cover using Canva that looks professional, elegant and eye-catching. You will be designing two ebook covers: one using Professional ebook cover pre-built templates and another completely from scratch. You will also learn about important things that as a writer you must know before choosing a Template, Title and Pen name.\n\nWe will be primarily focusing on Amazon Kindle Direct Publishing(KDP) although the eBook cover can also be used for other marketplaces. I myself have published 4 books through Amazon KDP available in both ebook and Paperback versions. By the end of this project, you will be confident in creating an eBook cover that is of extremely High Quality. You can just download the eBook cover and upload it on Amazon.\n\nSo, whether you are a writer who is looking to self publish an ebook on Amazon Kindle or you are a Freelancer looking to get into the ebook freelancing market, you will find this guided project extremely beneficial. We will be using Canva for our guided project. Canva is a Cloud-based graphic design online software that has thousands of templates and designs to choose from. It is free and has lots of features to choose from. \n\nYou don't need any prior experience in ebook cover design or graphics design inorder for you to complete this project. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Standing Ovation; Graphic Design; Project; Software; Project Mine; CloudBase; Professional Development; Ordered Pair; Specification (Technical Standard); CoachingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Банковское дело и финансы SberUniversity Advanced 21,8 4,6 Курс "Банковское дело и финансы" состоит из 7 разделов и рассчитан на 7 недель обучения. Каждый раздел содержит в среднем от 4 до 5 видео-лекций и завершается тестовым заданием. \n\nВ рамках курса мы обсудим, зачем нужны банки. Рассмотрим их основные функции, поговорим о финансовой отчетности банков: отчете о прибылях и убытках и балансе банка, после чего перейдем к кредитным и депозитным операциям. Мы изучим характеристики банковских кредитов, займов и альтернативные формы финансирования. В середине курса мы обратимся к операциям банков на финансовых рынках, после чего перейдем к транзакционным операциям и обсудим основные бизнес модели банков. В заключение курса мы перейдем к практическому финансовому анализу банков: рассмотрим кейсы из российской банковской практики, поговорим о банковских кризисах, используя примеры из недавнего прошлого. В финале курса мы заглянем в будущее банковского бизнеса и обсудим новейшие тренды индустрии.Banking; Finance; Investment Banking; Principle; Financial Markets; Preference; Market (Economics)Non SpecializationNon SpecializationNon Specialization[12.9, 25.1] None Russian business finance
Income Features in ProfitBooks Coursera Project NetworkIntermediate 0,6 5 By the end of this project you will be able to use ProfitBooks to manage your small business’ income. You will learn about sales orders, invoices, services, and estimates. You will be able to take a sales order from beginning to end in the system, as well as reconcile invoices attached to sales orders. As you continue through the project you will learn how to manage inventory, add services, and create estimates for customers. You will gain the fundamentals to manage income using ProfitBooks.\n\nProfitBooks hosts your information on the secure and widely-trusted Amazon Web Services (AWS). The company has also implemented additional security features like secure-access, built-in firewalls, encrypted data storage and periodic back-ups to keep your data safe. You can read more about their security policy here: https://www.profitbooks.net/cloud-data-security/Drop Shipping; Payments; Project; Entrepreneurship; Income; Inventory; Sales; Accounting; Finance; Sales (Accounting)Non SpecializationNon SpecializationNon Specialization[0.3, 0.8] None English business finance
Create a Weighted Scorecard in Google SheetsCoursera Project NetworkBeginner 1,7 Not Calibrated In this 2 hour long project-based course, you will create a weighted scorecard in Google Sheets and learn how to interpret the outcomes to prioritize product features. In the process, you will review the basics of this prioritization framework, as well as the use of Fibonacci numbers for estimating and Google Sheets functionality.\n\nBecause time and resources are limited, prioritization is a critical skill that product managers must master in order to optimize product value and minimize development time and costs. There are several frameworks for prioritization which can be used individually or in combination. The weighted score card is one commonly used framework that helps provide objectivity in the decision making process.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Prioritization; Product Lifecycle; Leadership and Management; Combination; Mathematical Optimization; Numbers (Spreadsheet); Multi-Factor Authentication; Project; Cost; Project MineNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business leadership-and-management
Create a Debt-Reduced Worksheet in Google SheetsCoursera Project NetworkBeginner 0,5 4,7 During this project, we will be working together to create a debt reduced worksheet in Google Sheets. You will learn how to create formulas to include interest rates on multiple debts items, and show the timeline it will take to payoff debts. \n\nThis is a great tool to use if you have plans to purchase a home in the future, and want to make sure you are debt free with good to excellent credit. Or if you are just looking to reduce debt. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Worksheet; Debt; Microsoft Excel; Process Improvement; Project; Mergers & Acquisitions; Consumption (Economics); Average; Numbers (Spreadsheet); MeasurementNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business business-strategy
Fixed Income Bank Financing Coursera Project NetworkIntermediate 0,7 3,7 In this 1-hour long project-based course, you will learn to determine how much a bank can borrow, at what cost, and how much will bank pay the underwriters.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.Insurance; Underwriting; Fixed Income; Cost; Bank Financing; Finance; Income; Ordered Pair; Time Management; ExpenseNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business finance
Grow to Greatness: Smart Growth for Private Businesses, Part IUniversity of VirginiaIntermediate 8,5 4,8 This course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, focuses on challenges faced by existing private businesses when they attempt to grow substantially.Entrepreneurship; Planning; Leadership and Management; Business Plan; Customer Value Proposition; Innovation; Prioritization; Marketing Mix; Customer Service; Product SalesNon SpecializationNon SpecializationNon Specialization[2.6, 11.7] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
How to Manage a Remote Team GitLab Beginner 8,8 4,8 Remote management is much more than just implementing a work-from-home policy. In this course, you’ll learn and apply remote work best practices, build your remote work policy, and prepare your team for success. \n\nThis course is ideal for current managers, executives, and human resources professionals who want to learn how to lead and support a high-functioning, scalable remote team. GitLab is one of the world’s largest all-remote organizations; experts from throughout the company will guide you through in-depth lessons for leaders, people managers, and HR professionals to build, manage, and scale.\n\nBy the end of this course, you will be able to: \n- Lead in a remote environment \n- Build a remote organizational culture and practices \n- Assess teams’ and managers’ readiness and preparation for remote work \n- Create a foundational strategy for executing a remote transformation \n\nFor the final project in this course, you will create a real or hypothetical strategic plan to transition a team to remote operation. You will assess your organization's remote maturity and infrastructure, and identify the best team structure for remote operation — including determining whether to use an all-remote or remote-friendly model. You'll outline plans for documentation, education, leadership, and equipment or resource needs for your unique organization.\n\nThis is an intermediate-level course, intended for learners who have previous experience managing or leading people. To succeed in this course, you should have at least one year of management experience. No remote experience is required.Leadership and Management; Leadership; Team Management; Organizational Culture; Culture; Human Resources; Project Management; Change Management; Training And Development; Project Management ProfessionalNon SpecializationNon SpecializationNon Specialization[5.7, 10.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
How to Build an ERP System for Startups using Google SheetsCoursera Project NetworkBeginner 0,7 5 In this 45-mins long project-based course, you will learn how to create an ERP system that can manage your startup business using Google Spreadsheets . The system will cover the sales processes, the inventory management, managing expenses & generating automatic reports either sales reports or financial ones.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.System F; Inventory Management; Inventory Management Software; Leadership and Management; Sales; Sales Process Engineering; Spreadsheet; Expense; Income Statement; InventoryNon SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business entrepreneurship
Managerial Accounting Fundamentals University of VirginiaIntermediate 12 4,8 This course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, will teach you the fundamentals of managerial accounting including how to navigate the financial and related information managers need to help them make decisions. You'll learn about cost behavior and cost allocation systems, how to conduct cost-volume-profit analysis, and how to determine if costs and benefits are relevant to your decisions. \n\nBy the end of this course, you will be able to:\n- Describe different types of costs and how they are represented graphically\n- Conduct cost-volume-profit analyses to answer questions around breaking even and generating profit\n- Calculate and allocate overhead rates within both traditional and activity-based cost allocation systems\n- Distinguish costs and benefits that are relevant from those that are irrelevant for a given management decision\n- Determine a reasonable course of action, given the financial impact, for a given management decisionAccounting; Management Accounting; Leadership and Management; Cost; Cost Benefit Analysis; Analysis; Cost Allocation; Contribution Margin; Fundraising; Break-EvenNon SpecializationNon SpecializationNon Specialization[4.8, 16.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
تصمیم مواد مطبوعة للدورات التدریبیة بإستعمال  موقع كانفا Coursera Project NetworkIntermediate 1,7 سوف تكون قادرًا على دمج نظام الألوان والصور وعناصر أخرى خاصة بالتصمیم ذو جمالیة وقیمة مضافة للتسویق التجاري.  ستتضمن ھذه الدورة مھارات المستوى المتوسط   إلى المتقدم باستخدام النسخة المجانیة كانفا. سندرس كیفیة إنشاء رسم بیاني باستخدام مبادئ التصمیم، دمج الخلفیة والخطوط، و إستعمال قوالب الرسومات لإنشاء تقویمات قابلة للطباعة. یعد إنشاء مطبوعات عالیة الجودة الطریقة المثلى لتقدیم منتج رقمي مجاني أو تسویق لأعمالك من أجل بناء مشاریع تجاریة. سنركز على إنشاء رسوم بیانات،  تفھم جمیع تقنیات التصامیم اللازمة للمطبوعات الملصقات بما فیھا الفینیل. نلاحظ أن العدید من المبدعین أنشئو أعمال صغیرة ناجحة بإختراع تصمیم ملصقات باستعمال ھذا الموقع. \n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 n\n\.في نھایة ھذه الدورة التدریبیة ستقوم بإنشاء مجموعة متنوعة من القوالب المطبوعة التي یمكنك تقدیمھا مجانًا أو بیعھا في السوق باستخدام كانفا Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None Arabic business business-essentials
Entrepreneurial Strategic Management University of New MexicoIntermediate 3,8 4,5 This course utilizes an inquiry based approach to understanding sources of competitive advantages in companies and other organizations.Entrepreneurship; Strategic Management; Leadership and Management; Strategy; Business Strategy; Porter'S Five Forces Analysis; Influencing; Transporting; Business Modeling; Personal AdvertisementNon SpecializationNon SpecializationNon Specialization[0.7, 6.1] None English business entrepreneurship
Research kitchen Ludwig-Maximilians-Universität München (LMU)Intermediate 1,4 4,6 The research kitchen is a unique format that we have developed extra for you: curious learners interested in competitive strategy and organization design yearning for a first glimpse into the world of research. It is voluntary and "just for fun" - so please, go on and have a look! \n\nDifferent to other courses of our specialization Competitive Strategy and Organization Design it is comprised of brief paper sessions rather than modules. For a change, you will experience the instructor Tobias Kretschmer at the whiteboard of his very own institute at LMU Munich. Here he will summarize key findings of recent research papers on topics relating to the three courses Competitive Strategy, Advanced Competitive Strategy and Strategic Organization Design. Topics that researchers today are working on to enhance the knowledge of tomorrow. We hope you enjoy this innovative format and possibly even find some inspiration and motivation for your own future research.Cooking; Organization Design; Strategy; Purchasing; Manufacturing Process Management; Booking; Business Modeling; Market Share; Lecture; Technical SupportNon SpecializationNon SpecializationNon Specialization[0.3, 1.8] None English business business-strategy
Управление анализом данных Johns Hopkins UniversityNot Calibrated 2,3 Not Calibrated Этот недельный курс описывает процесс анализа данных и способы управления этим процессом. Мы рассмотрим итеративный характер анализа данных и роль постановки точного вопроса, исследовательский анализ данных, выводы, формальное статистическое моделирование, интерпретацию и коммуникацию. Также вы узнаете, как организовать аналитическую работу внутри команды и направить процесс анализа данных на получение понятных и полезных результатов.\n\nЭто специализированный курс, предназначенный для быстрого ознакомления с процессом анализа данных и способами управления этим процессом. Мы стремились сделать курс максимально удобным для вас, не жертвуя важными материалами. Техническую информацию мы оставили в стороне, чтобы вы могли сконцентрироваться на управлении своей командой и ее развитии.\n\nПо окончании этого курса вы сможете:\n\n1. Описать базовый цикл анализа данных\n2. Определять различные типы вопросов и преобразовывать их в специальные наборы данных\n3. Описать различные типы получения данных\n4. Анализировать наборы данных, чтобы определять, подходят ли они для вопроса\n5. Координировать построение модели для распространенных типов анализа данных\n6. Интерпретировать результаты распространенных типов анализа данных\n7. Объединять статистические выводы для составления последовательных презентаций анализа данных\n\nЗатраты времени: 1 учебная неделя, 4–6 часов\n\nОбложка курса от fdecomite. Creative Commons  https://flic.kr/p/4HjmvDFormal Language; Lecture; Strategy; Trigonometric Integral; Inference; Home Directory; Advertising; Prevalence; Benefits; CommunicationNon SpecializationNon SpecializationNon Specialization[1.2, 3.1] Japanese; Spanish; English; German; Portuguese; FrenchRussian business leadership-and-management
Organization Planning and Development for the 6 σ Black BeltUniversity System of GeorgiaIntermediate 9,9 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 1 of 8 in this specialization dealing with topics in Organization Planning and Development.\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed  project completion regiment.HR Project Management; Six Sigma; Workforce Management; Human Resources; Workforce Planning; Education; Operational Auditing; Procurement Planning; Risk-Based Auditing; Project Management TriangleNon SpecializationNon SpecializationNon Specialization[5.8, 12.1] None English business leadership-and-management
Универсальные практики влияния National Research Tomsk State UniversityAdvanced 12,8 4,9 Знаете, с влиянием – как со здоровьем: мы не замечаем его, когда все в порядке, но остро чувствуем, когда его не хватает. \nХорошая новость в том, что влияние – это навык, и его можно натренировать. Поэтому мы собрали в нашем курсе самые разумные подходы к вопросу влияния, самые интересные и действенные практики! Отрабатывать их вы сможете как самостоятельно, так и в компании (в компании даже лучше!).\nВы определите ваш персональный стиль влияния, поймете, в чем ваша «сила влияния» и как ее оптимально использовать. Вы обязательно разберетесь с ситуациями, где влияния вам недостает, и найдете решение, как это исправить или скомпенсировать. \nВлияние – это универсальный навык, нужный в самых разных ситуациях общения людей, и мы с вами будем разбирать его не сам по себе, а в трех требующих наибольшей влиятельности жизненных и рабочих контекстах: \n�\tпубличных выступлениях, \n�\tпереговорах,\n�\tуправлении людьми. \nМы верим, что при определенной вашей настойчивости, терпении и азарте за четыре недели работы в курсе «Универсальные практики влияния» рост ваших способностей влиять будет заметен и вам, и окружающим вас людям!\nМООК «Универсальные практики влияния» нацелен на то, чтобы:\n�\tсформировать понимание того, как устроено влияние и как оно работает;\n�\tопределить персональный стиль влияния, его сильные и слабые стороны с тем, чтобы поставить и решить персональные задачи развития влияния;\n�\tотработать практики влияния в публичных выступлениях, переговорах и управлении.Influencing Non SpecializationNon SpecializationNon Specialization[8.4, 15.4] None Russian business leadership-and-management
Formal Financial Accounting University of Illinois at Urbana-ChampaignIntermediate 5,5 4,7 This course builds upon what you learned in Financial Accounting: Foundations and Financial Accounting: Advanced Topics and introduces you to formal foundations of financial accounting. The main purpose of the course is to familiarize you with technical terms in financial accounting, such as debit, credit and T-account. While knowledge on technical aspects of financial accounting is not necessary to understand and interpret financial statements, this knowledge is critical to be able to understand advanced topics in accounting. Formal Financial Accounting is a prerequisite course for the University of Illinois' iMSA program and the terminology we will cover will be used throughout the courses in iMSA program.\n\nThe University of Illinois at Urbana-Champaign, consistently ranked as one of the nation's top three accounting programs, now offers a master’s in accounting at a very affordable tuition rate and is completely online. The iMSA is a full Master of Accountancy program and students graduate with a highly recognized master degree. Try an open course or two, then apply for admission into the credit-bearing version, as you may be eligible to take credit-bearing courses during the application process. If you are missing any prerequisites for the full degree, you can complete Coursera courses to demonstrate readiness and strengthen your application for the iMSA. For more information on this exciting online master's in accounting program, refer to this link: https://www.coursera.org/university-programs/imsa Accounting; Finance; Financial Accounting; Debits And Credits; Trial Balance; Equity (Finance); Accounts Receivable; Accounts Payable; Retained Earnings; Financial TransactionsNon SpecializationNon SpecializationNon Specialization[2.4, 7.3] Arabic; French; Portuguese; Russian; SpanishEnglish business business-essentials
Fundamentals of Funding, with Goldman Sachs 10,000 WomenGoldman Sachs Intermediate 2,1 4,6 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nIn this course, you will learn how to finance business opportunities that lead to growth, by exploring different types of funding. You will learn how acquisition financing and funding applications for grants or loans can support and expand your business opportunity. You will evaluate your business’s financial profile and plan actions to improve it.  \n\nThe exercises will guide you through discovering potential types of funding for your business and help you to identify the information you may need for future funding requirements.  \n\nBy the end of the course, you will understand the importance of having a financial strategy and approaching funding strategically – applying the skills you have developed to make a good funding application to facilitate your business growth.  \n\nIf you are unsure of your future cash flow needs, you may wish to complete one of the other Goldman Sachs 10,000 Women courses, ‘Fundamentals of Financial Planning’, to predict financial challenges, so that you can make strategic choices for your business.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Funding Options; Funds; Venture Capital; Private Equity; Banking; Investment Banking; Communication; Influencing; Finance; FinTechNon SpecializationNon SpecializationNon Specialization[0.6, 3.1] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Advanced Search Engine Optimization StrategiesUniversity of California, DavisBeginner 12,4 4,3 This course focuses on technical, mobile and social strategies for increasing site traffic. Learn how to build SEO for international audiences through content localization, global team alignment and optimizing for local search engines. Discover techniques to optimize mobile-friendly websites, get mobile apps discovered, and leverage social media to drive organic SEO traffic.  You will also learn how to identify key SEO metrics and collect, interpret, validate, and report success to your clients and stakeholders.Search Engine Optimization; Mathematical Optimization; Data Analysis; Analysis; Strategy; Digital Marketing; Marketing; Web; Web Marketing; Mobile AppNon SpecializationNon SpecializationNon Specialization[7.3, 15.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Developing a Programme Management Blueprint with ClickUpCoursera Project NetworkIntermediate 0,9 5 By the end of this guided project, you will be fluent in creating Programme Management blueprint for diverse projects and disciplines. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required phases for programmes and the functionality of domains involved in such complex process. Furthermore, it will help develop a structural model for learning about the field of Programme Management. \n\nThis is essential for individuals wanting to learn about the field, or looking to transition into working in Programme Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Process; Discipline; Experience; Enabling; E-Nable; Project; Project Mine; Modeling; Planning; AverageNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business business-strategy
Blogger إنشاء صفحة أعمال مجانیة باستخدام Coursera Project NetworkBeginner 0,8 بنھایة ھذه الدورة التدریبیة ، سوف یعرف المتعلمون كیفیة إنشاء مدونة أعمال صغیرة باستخدام منصة Blogger.com ، وكیفیة تخصیص صفحتھم ، وكیفیة التفاعل مع العملاء والترویج لأعمالھم ، وكیفیة استخدام علامة التبویب لتحلیل مدى الوصول الى المبتغى.\n\nستعرفك ھذه الدورة التدریبیة أیضاً على میزات عدیدة التي یمكن استخدامھا للترویج للأعمال التجاریة الصغیرة مجانًا.\n\nیعد تتبع إحصائیات حركة المرور الخاصة بك أمرًا مھمًا للغایة نظرًا لأنك تستخدم المعلومات التي تم جمعھا لتخطیط استراتیجیة وجذب المزید من الزوار ، وباستخدام الإحصائیات ، یمكنك تحدید المنشورات التي یتم زیارتھا بشكل متكرر حتى تتمكن من استخدام كلمات رئیسیة فعالة.\n\nبعض الفوائد القویة للتدوین (Blog) لشركتك الصغیرة\n1. دفعة استثنائیة لتحسین محرك البحث. \n2. تطویر وتقویة العلاقات مع العملاء الحالیین والجدد.\n3. بناء عملك كرائد في الصناعة\n4. ربط الناس بعلامتك التجاریة.\n5. خلق فرص للمشاركة.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.4, 1.1] None Arabic business marketing
Introduction to Google Docs for Marketing ContentCoursera Project NetworkAdvanced 0,7 4,8 By the end of this project, you will have gained an understanding of basic tools in Google Docs and a simple template ready to manage marketing content for your business. For small businesses, marketing budgets can be a challenge.  Oftentimes it is important for the business owner to be resourceful in their marketing strategy, utilizing avenues for marketing that are available at low or no cost.  One easy to use and manageable alternative is a free word processing program called Google Docs. In this project, you’ll learn how to utilize the basic tools in Google Docs to manage Marketing Content.   \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Influencer Marketing; Marketing; Marketing Content Development; Content Marketing; Social Media; Social Media Marketing; Documents; Collaboration; Project; EmploymentNon SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business marketing
Doing Business in Europe ESCP Business SchoolBeginner 4,4 4,3 Welcome to the MOOC “Doing Business in Europe”!\n\nEurope is a major world trade partner as well as a place where to acquire significant business experience. This is the reason why this MOOC has been designed with the view to explaining and guiding you in doing business in Europe. Do you really know Europe? How should you consider and approach the European continent? What business lessons can be drawn in a European perspective?\n\nWith a dozen contributions from academics in the various domains of management (marketing, supply chain, finance, human resources management or strategy) and as many testimonials from business leaders operating in Europe, this course will help you enrich your knowledge and business competences within the European context. \n\nThe MOOC is divided into 5 topics corresponding to 5 major issues when doing business in Europe:\n\n1. Approaching the European market(s)\n2. Innovating in Europe\n3. Investing in Europe\n4. Building the value chain\n5. Integrating the diversity\n\nThere are no prerequisite for this course. At the end of the coursework, participants will be able to understand how to design a European-scale development strategy.\n\nPlease enroll and thank you in advance for choosing this course!Spring; Trademarks; Salary; Trade Name; Intellectual Property; Decision Making; Label; Fee; Message; No FrillsNon SpecializationNon SpecializationNon Specialization[1.7, 5.5] French; Spanish English business business-strategy
Anuncie y crezca su negocio en Facebook con CanvaCoursera Project NetworkIntermediate 2 Not Calibrated Al final de este proyecto, usted podrá usar Canva para anunciar y crecer su negocio en Facebook con Canva. Usted habrá aprendido a crear un anuncio para Facebook, un post para Facebook y una portada para Facebook. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético. Crear anuncios de alta calidad es ideal tanto para activamente interactuar con su grupo objetivo.\nEn este proyecto usaremos la versión gratis de Canva.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business marketing
Strategy and Sustainability IESE Business SchoolIntermediate 13,4 4,2 Business and environmental sustainability are not natural bedfellows. Business is about making money. Sustainability is about protecting the planet. Business is measured in months and quarters. Sustainability often requires significant short term costs to secure a sometimes uncertain long-term benefit. To some activists, all executives are exploitative, selfish one percenters. To some executives, all activists are irresponsible, unyielding extremists. \n\nAnd yet engaging with the issue isn’t optional – all businesses must have a strategy to deal with sustainability and, like any strategy, this involves making choices. \n\nThis Strategy and Sustainability course based on Rosenberg's recently published book by Palgrave (http://www.palgrave.com/la/book/9781137501738) that encourages learners to filter out the noise and make those choices in a hard-nosed and clear-eyed way. Prof. Rosenberg’s nuanced and fact-based point of view recognizes the complexity of the issues at hand and the strategic choices businesses must make. He blends the work of some of the leading academic thinkers in the field with practical examples from a variety of business sectors and geographies and offers a framework with which senior management might engage with the topic, not (just) to save the planet but to fulfill their short, medium and long-term responsibilities to shareholders and other stakeholders.\n\nThis course promises to be both engaging and thought-provoking, aimed at anyone who wishes to gain a deeper understanding of a subject that is no longer perceived as a choice but a necessity for future managers and business leaders alike.Sustainability; Strategy; Business Strategy; Planning; Consumer Electronics; Time Horizon; Civil Society; Line Management; Cost Benefit Analysis; U.S. Securities And Exchange CommissionNon SpecializationNon SpecializationNon Specialization[7.6, 16.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Protecting Business Innovations via Strategy The Hong Kong University of Science and TechnologyIntermediate 7,8 4,7 Protecting Business Innovations Via Strategy\n\nWatch Course Overview:  https://youtu.be/mUja4iwbrTE\n\nStrategy can be useful for protecting business innovation when no other form of protection exist (e.g. copyright, patent & trademark). Strategy can also compliment and strengthen other forms of innovation protection. Understanding how to use strategy to protect innovation and limitation of strategy as a form of protection will be useful for business managers.  This course will cover strategies from tangible resources to intangible strategies business employ to be successful.\n(1)  Resource-based strategy  (2)  Move fast or get passed  (3)  e-commerce  (4) Changing the rules   \n\nThis course is one part of a four course series focusing on protection of business innovations using copyright, patent, trademark and strategy, and these four courses may be taken in any order that is most beneficial to students interested in learning about protecting innovation.\n\nOther courses in the Protecting Business Innovations series:\n1. Copyright:     https://www.coursera.org/learn/protect-business-innovations-copyright\n2. Trademark:  https://www.coursera.org/learn/protect-business-innovations-trademark \n3. Patent:          https://www.coursera.org/learn/protect-business-innovations-patent\n4. Strategy:       https://www.coursera.org/learn/protect-business-innovations-strategyStrategy; Innovation; Service Innovation; Supply Chain; List Of Public Corporations By Market Capitalization; Pricing Strategies; E-Commerce; Shareholder Value; Market (Economics); PricingNon SpecializationNon SpecializationNon Specialization[2.3, 10.5] None English business business-strategy
Create a Project Charter in Google Sheets Coursera Project NetworkIntermediate 0,7 4,8 By the end of this project, you will be able to create a Project Charter in Google Sheets to manage and improve your task management. You will be learning how to organize a work space to improve the performance and efficiency. You will be learning DMAIC process flow through Six Sigma.  This will add to our task management to create a visualized workload to increase efficiency in the workplace.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Lean Six Sigma; Project Charter; Six Sigma; Operations Management; Task Management; Leadership and Management; Organizing (Management); Flow Network; Workload; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business business-strategy
Cómo inspirar y a motivar personas University of MichiganNot Calibrated 8,7 Not Calibrated En este curso, aprenderá a crear una visión compartida para su equipo y a comunicarla con eficacia a sus compañeros. También aprenderá a fijar metas y expectativas eficaces de un modo que le permita a su equipo alcanzar esa visión compartida. Por último, comprenderá las necesidades y los factores de desempeño más importantes en todas las culturas y aprenderá a alinear incentivos con conductas deseadas, para motivar a sus compañeros a alcanzar los objetivos del equipo. \n\nLa motivación es un desafío esencial en las organizaciones modernas. Una encuesta reciente de Gallup reveló que solo el 13 % de los trabajadores de todo el mundo exhiben niveles altos de compromiso y motivación. Le mostraremos por qué estos problemas de motivación no solo se deben a miembros de equipo “desmotivados” o “de bajo desempeño”. Por el contrario, la motivación se basa en las condiciones laborales que creamos para nuestros compañeros de equipo, la forma en que estructuramos metas y objetivos, y la manera en que recompensamos el logro de esas metas. Este curso lo ayudará a diagnosticar y resolver problemas de motivación, para que pueda obtener el máximo desempeño de las personas.Persona (User Experience); Humana; Motivation; Leadership; Communication; Checklists; Modeling; Nonverbal Communication; Smart Criteria; PerformanceNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Arabic; Chinese; Vietnamese; Russian; English; MongolianSpanish business leadership-and-management
Create a Stakeholder Management Plan in Google DocsCoursera Project NetworkIntermediate 0,7 4,9 Managing stakeholders is a critical piece of project management.  In this project, you will create a Stakeholder Management Plan that helps the project manager and the project team track who is involved in the project, their individual roles, and how often they will receive updates. This Stakeholder Management Plan will be created in Google Docs. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Receiving; Documents; Project Management; Project Team; Project; Leadership and Management; Project Plan; Accounting; Project Networks; Project PlanningNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business leadership-and-management
إلھام الأفراد وتحفیزھم University of MichiganNot Calibrated 8,2 Not Calibrated.من العاملین حول العالم یظھرون مستویات عالیة من الارتباط والتحفیز. سنوضح لك كیف أن مشكلات التحفیز لیست ببساطة بسبب عضو فریق "سیئ" أو "غیر مُحفَّز". إن التحفیز، على العكس من ذلك، یكون مدفوًعا في المقام الأول بظروف العمل التي نوفرھا لزملائنا بالفریق، وبكیفیة ھیكلتنا للأھداف والغایات، وبالطریقة التي نكافئ بھا الأشخاص على إنجاز ھذه الأھداف. ستساعدك ھذه الدورة على تشخیص مشكلات التحفیز وحلھّا حتى یتسنى لك إخراج أفضل ما لدى الأشخاص بفریقك % ستتعلم في ھذه الدورة كیفیة خلق رؤیة مشتركة لفریقك وإیصالھا بفعالیة لزملائك بالفریق. ستتعلم أیضًا كیفیة إرساء أھداف وتوقعات فعّالة بطریقة تعمل على تمكین فریقك على النحو الأفضل من تحقیق الرؤیة المشتركة وأخیرًا، ستفھم احتیاجات ودوافع الأداء الأكثر أھمیة عبر الثقافات، وستتعلم كیفیة المواءمة بین المكافآت والسلوكیات المنشودة بحیث یتم تحفیز زملائك على بلوغ أھداف الفریق. \n\nیُمثل التحفیز تحدیًا مھمًا للغایة أمام المؤسسات المعاصرة: كشف استطلاع رأي حدیث من Gallup عن أن 13 Smart Criteria; Leadership; Motivation; Modeling; Communication; Nonverbal Communication; Checklist; Human Behavior; Team Leader; PerformanceNon SpecializationNon SpecializationNon Specialization[4.5, 10.5] Chinese; Vietnamese; Russian; English; MongolianArabic business leadership-and-management
Analyzing Product Opportunities with CreatelyCoursera Project NetworkIntermediate 0,4 4,6 By the end of this project, you will be fluent in identifying and analyzing product and market opportunities for new businesses, and in deriving next phase strategies from your analysis. This will enable you to generate positive results for your business venture. This project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in competitive strategy and the Creately platform to explore and analyze these models. This is an important step for individuals or companies wanting to explore new markets for products or services. \n\nWe will practice critically examining markets and products structures that affect the business. You will engage in evaluating, through examples and hands-on practice, making decisions on product orientation for existing markets as well as new markets. Furthermore, you will assess whether to modify or keep the product structure when entering the market. This project furthers the knowledge and skills acquired during "Analyzing Market Attractiveness Using Creately", and is important step in engineering a successful product or service.Business Strategy; Strategy; Product Development; Strategic Analysis; Product Strategy; Market (Economics); Project; Planning; Competitiveness; PresentationNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Create a services customer satisfaction processCoursera Project NetworkBeginner 0,8 4,5 In this 1-hour long project-based course, you will learn how to map your customer interactions, align marketing and service opportunities, design a process for achieving and measuring customer satisfaction.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Customer Satisfaction; Process; Presales; Marketing Channel; Knowledge Bases; Project; Marketing; Entry Point; Map; MeasurementNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business business-strategy
Agile Project: Product Prototype Touchpoint Analysis in MiroCoursera Project NetworkIntermediate 0,6 4,7 By the end of this guided project, you will be fluent in creating wireframe porotypes for Agile projects based on previous project phases. This will enable you to map the product features and add value to how the customer/user will experience the product or service. You will learn how to encapsulate the needs and wants of the customer persona in the product.\n\nThis is essential for generating positive results for your business venture. Furthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in Agile Project Management with Miro to shape the development roadmap of products and services. \n\nWe will practice critically how Epics, User Stories, Personas, and Customer journey phases become valuable input for creating functionality for products and services.\n\nPlease see the guide for creating a free account with Miro in the Resources section.Customer Experience; Prototype-Based Programming; Touchpoint; Agile Software Development; Persona (User Experience); Mapping; Product Development; Modeling; Project; Project MineNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-strategy
Discounted Cash Flow Modeling Coursera Project NetworkIntermediate 0,5 4,4 By the end of the project, you will be able to value a company’s shares using the discounted cash flow modeling approach. \n\nATTENTION: To take this course, it is required that you are familiar with the Weighted Average Cost of Capital and Capital Asset Pricing Model concepts. You can gain them by taking the guided project Introduction to Valuation with WACC.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketCash Flow; Flow Network; Finance; Financial Modeling; Stock; Equity Value; Discounting; Discounted Cash Flow; Stock Valuation; Financial AnalysisNon SpecializationNon SpecializationNon Specialization[0.1, 0.8] None English business finance
Corporate Sustainability. Understanding and Seizing the Strategic OpportunityUniversità BocconiIntermediate 15,2 4,6 The achievement of a balanced economic, social and environmental development - as expressed in the UN Agenda 2030 for Sustainable Development - is recognized as one of the major challenges humanity is facing today. What is less clear is whether and how organizations can generate business opportunities and value for their stakeholders while tackling such challenges. \nIn this course, thought leaders in a wide variety of management and economics fields illustrate how to assess and seize the opportunities offered by these global emergencies. They will offer new ways to understand the purpose and the logic of success of the business enterprise in this new context, providing ideas and examples on how to manage the transition process to realize the value creation potential from corporate sustainability for all involved stakeholders.\n\nLearning objectives\nThe course will allow you to:\n- Understand What the macroeconomic and microeconomic consequences of both climate changes, poverty, hunger, gender or race discriminations, lack of communication between the State, Civil Societies, and businesses, etc are.\n- Understand Why it is important for businesses to tackle sustainability issues in order to create more and better business opportunities;\n- Learn How each individual, organization and system can start to analyze its behaviors and change towards more sustainable practices and models.Sustainability; Corporate Bond; Corporate Sustainability; Leadership and Management; Sustainable Business; Corporate Social Responsibility; Circular Economy; Global; Climate Change; ShareholdersNon SpecializationNon SpecializationNon Specialization[7.2, 19.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Coberturas de riesgo con futuros y opciones para agrobusinessUniversidad AustralAdvanced 22,3 4,5 La producción agropecuaria y agroalimentaria tiene una gran importancia en las economías latinoamericanas tanto desde el punto de vista de su participación en el PBI de los países, generación de empleo y exportaciones , ya que en muchos casos las exportaciones agroalimentarias constituyen una fuente muy importante de divisas en las economías latinoamericanas.\n\nEl concepto de “ agrobusiness “ desarrollado en Harvard significa un abordaje sistémico de los actores , funciones y valor agregado del sistema agroalimentario y de las interrelaciones entre los distintos actores a través de mecanismos de coordinación como : mercados , contrato e integración vertical.\n\nEl eslabón inicial de toda cadena agroalimentaria ( soja, maíz , trigo , carne ,leche , café , azúcar , cacao , etc. ) lo constituye la producción primaria caracterizada por  commodities que constiuyen la materia prima para el resto del sistema.\n\nLos mercados de commodities se caracterizan por la atomización de la oferta que hace que los productores primarios sean tomadores de precios y sujetos a una extremada volatilidad de los mismos , lo que dificulta las decisiones y  el cálculo económico de sus resultados teniendo en cuenta los rezagos en el tiempo, entre las decisiones de siembra y cosecha / venta de la producción.\n\nEsta incertidumbre afecta también  a los otros actores de la cadena como procesadores , exportadores , que necesitan conocer los precios de las materias primas para su cadena de suministros y tomar compromisos de exportación.\n\nLos Mercados de Futuros y Opciones son instituciones que permiten predecir precios futuros y también transferir los riesgos a “ especuladores “ que son actores que le dan una gran liquidez a esos mercados.\n\nEl conocimiento del funcionamiento de los Mercados de Futuros y Opciones , las reglas de su operatoria y contratos y las herramientas disponibles para todos los actores ( productores, cooperativas , acopiadores , corredores , exportadores , procesadores ) resultan  de vital importancia para eficientizar la gestión comercial de todos los participantes para que puedan lograr los objetivos económico/ financieros de sus organizaciones\n\nA partir del Chicago Mercantile Exchange ( CME group ) los precios de las principales commodities agrícolas se relacionan con los precios y mercados en los principales países productores como Brasil , Argentina , Paraguay , Uruguay, contribuyendo a la transparencia y eficiencia de las gestiones comerciales de todos los actores.\n\nEste Curso proveerá el conocimiento de la operatoria de los mercados , las herramientas de cobertura en futuros y opciones, y ayudará al diseño de estrategias de los distintos actores.\n\nA través de simulaciones se hará un seguimiento de los mercados en tiempo real y se logrará  un aprendizaje a través de la experiencia de la calidad de las decisiones tomadas por los participantes.Economy; Java Code Coverage Tools; Market (Economics); Risk; Commodities; Leadership and Management; Finance; Risk Management; Trade Finance; TradingNon SpecializationNon SpecializationNon Specialization[14.7, 27.4] None Spanish business marketing
خدمة مستندات جوجل Coursera Project NetworkBeginner 1,9 Not Calibrated.بعد الانتھاء من الدورة ستتمكن من استخدام مستندات جوجل بشكل فعّال n\  تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیّة الدخول إلى منصّة مستندات جوجل لإنشاء مستند، أو كتابة تقریر، ستتمكن بعد التّعرف على خصائصھا من  تنسیق كلمات النصّ وھیكلھ الخارجي، وإدراج الصور والجداول الرسوم البیانیة داخل المستند، بالإضافة إلى إتقان العدید من الإضافات التي تتمیّز بھا المنصة Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.5] None Arabic business business-essentials
Math for MBA and GMAT Prep Emory University Advanced 10,1 3,5 This course gives participants a basic understanding of statistics as they apply in business situations. A fair share of students considering MBA programs come from backgrounds that do not include a large amount of training in mathematics and statistics. Often, students find themselves at a disadvantage when they apply for or enroll in MBA programs. This course will give you the tools to understand how these business statistics are calculated for navigating the built-in formulas that are included in Excel, but also how to apply these formulas in an range of business settings and situations.Business Mathematics; General Statistics; Profit Maximization; Mathematics; Microsoft Excel; Accounting; Revenue; Stationary Point; Standard Deviation; MedianNon SpecializationNon SpecializationNon Specialization[4.1, 13.2] None English business business-essentials
Marketing Gerencial Universidad de ChileAdvanced 6,6 4,8 Este Programa entrega elementos básicos para la creación de una estrategia de marketing al nivel de los negocios o de las unidades de negocios. El objetivo global del programa es desarrollar las habilidades de pensar estratégicamente los problemas de marketing y sus posibles soluciones. \n\nEl foco del Programa está en los clientes, explicando que el valor de una empresa está en crear y desarrollar Clientes y no en sus Productos.Marketing; Marketing Strategy; Strategy; Marketing Mix; Planning; Marketing Plan; Market (Economics); Leadership and Management; Marketing Intelligence; Marketing ManagementNon SpecializationNon SpecializationNon Specialization[4.2, 7.8] None Spanish business finance
Transformação digital University of VirginiaBeginner 12,1 5 A transformação digital é um tópico importante, mas do que se trata exatamente e o que significa para as empresas? Neste curso, desenvolvido na Darden School of Business na Universidade da Virgínia e liderado pelos especialistas em gestão global da Darden e do Boston Consulting Group (BCG), falamos sobre transformação digital de duas maneiras. Primeiro, discutimos o ritmo da mudança e o imperativo que ela cria para os negócios. Em seguida, fornecemos o contexto para essa transformação e o que é preciso para vencer na era digital. Depois, analisamos a estrutura proprietária do BCG, que ajuda você a identificar as principais áreas a serem digitalizadas, incluindo estratégia, processos centrais e tecnologia.\n\nAo final deste curso, você será capaz de:\n--descrever a economia subjacente de inovação, tecnologia e disrupções do mercado\n--pesar os prós e os contras das tecnologias digitais atuais impulsionando o avanço\n–utilizar a estrutura de transformação digital do BCG como um guia para digitalizar a sua organizaçãoCom File; Competitiveness; Value Chain; Innovation; History; Communication; Leadership; Law; Economics; ModelingNon SpecializationNon SpecializationNon Specialization[8.0, 15.2] Arabic; French; Vietnamese; Korean; German; Russian; English; SpanishPortuguese (Brazil)business leadership-and-management
Change Leadership: Developing Strategic Gap Analysis in MiroCoursera Project NetworkIntermediate 0,4 4,7 By the end of this guided project, you will be fluent in identifying, and mapping variables for Gap Analysis using a hands-on example. This will enable you to map business states from the AS IS to the TO BE state which is important in for preparing and managing change in professional and personal life. \n\nChange happens all the time and in being able to identify factors involved in change and preparing to manage change you increase your chances for success . This analysis will help you if you are in:\n+ Strategy development\n+ Program Management\n+ Project Management\n+ Business Process Re-Engineering\n+ Product Development\n+ Organisational Development\nAnd much more. On a personal level this analysis can help you to map where you are and where you want to be for example:\n+ Competing in sports\n+ Having a professional goal\n+ Developing a good habit\n\nFurthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in change management with Miro to identify the gaps in products/services, and further equip you with the knowledge to utilise the learned concepts, methodologies, and tools to prepare for change in various settings.Leadership; Change Management; Business Analysis; Business Case; Personal Advertisement; Planning; Project; Business Writing; Business Process Engineering; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
RStudio for Six Sigma - Hypothesis Testing Coursera Project NetworkIntermediate 0,9 4,3 Welcome to RStudio for Six Sigma - Hypothesis Testing. This is a project-based course which should take approximately 2 hours to finish. Before diving into the project, please take a look at the course objectives and structure.\n\nBy the end of this project, you will learn to identify data types (continuous vs discrete), understand what is Hypothesis Testing, pick the right Hypothesis Testing tool, perform various Hypothesis Tests including Correlation, Simple Regression, Logistic Regression, Chi-Square Test, T-Tests, Analysis of Variance (ANOVA), and Non-Parametric tests such as Wilcoxon Rank Sum and Kruskal Wallis.Trigonometric Integral; Statistical Hypothesis Testing; Rstudio; Hypothesis Testing; Hypothesis; R Programming; Software; Supply Chain; Project; Logistic RegressionNon SpecializationNon SpecializationNon Specialization[0.5, 1.1] None English business leadership-and-management
Principles of Load Forecasting in Google SheetsCoursera Project NetworkIntermediate 1 5 By the end of this project, you will understand the principles of load forecasting used by power companies to balance the supply and load demand of energy. You will also be able to conduct a load forecast in Google Sheets. \n\nTo do this, you will work in the free-to-use software Google Sheets while exploring how load forecasting provides the building block for planning efforts decades into the future. You will also understand how load forecasting influences more than energy planning efforts because it also informs financial and operational planning and rate setting by governments through weather normalization techniques. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Principle; Forecasting; Modeling; Moving Average; Spreadsheet Software; Spreadsheet; Accuracy And Precision; Average; Software; ProjectNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business finance
Fundamentos de la Financiación con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 2,5 5 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel.\n\nEn este curso, aprenderás a financiar las oportunidades de negocio que conducen al crecimiento mediante la exploración de diferentes tipos de financiación.  \n\nAprenderás cómo la financiación de adquisiciones y las solicitudes de financiación para subvenciones o préstamos pueden apoyar y ampliar tu oportunidad de negocio. Evaluarás el perfil financiero de tu empresa y planificarás acciones para mejorarlo.   \n\nLos ejercicios te guiarán a través del descubrimiento de posibles tipos de financiamiento para tu negocio y te ayudarán a identificar la información que puedas necesitar para futuros requisitos de financiamiento. Al final del curso, comprenderás la importancia de tener una estrategia financiera y de abordar el financiamiento de manera estratégica y podrás aplicar las habilidades que has desarrollado para hacer una buena solicitud de financiamiento para facilitar el crecimiento de tu negocio. \n\nSi no estás segura de tus necesidades futuras de flujo de caja, puedes completar uno de los otros cursos de 10,000 Women, Fundamentos de la Planificación Financiera, para predecir los desafíos financieros, de modo que puedas tomar decisiones estratégicas para tu negocio. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[0.5, 3.5] None Spanish business entrepreneurship
Crear un Kit de Bienvenida para el Cliente con CanvaCoursera Project NetworkIntermediate 1,7 Not Calibrated En este curso basado en un proyecto y de 1 hora de duración, aprenderás a crear un Kit de Bienvenida para Clientes en Canva 1, estructurar tus ideas para tu kit 2, disenar tus paginas segun tu estructura 3). preparar tus paginas digitales para imprimir.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.7, 2.0] None Spanish business marketing
Portfolio Optimization using Markowitz Model Coursera Project NetworkIntermediate 0,3 4,4 In this 1-hour long project-based course, you will learn how to optimize a two-asset portfolio at the optimum risk-to-return with finding the maximum Sharpe ratio. To achieve this, we will be working around the Sharpe ratios of two given assets, we will find the efficient frontier of these assets, and find where they intersect the best by utilizing the Markowitz Model.\n\nThe content of this course draws on the knowledge of Project: Compare Stock Returns with Google Sheets, so you are highly recommended to take it first if you are not familiar with how the Sharpe ratio is calculated and don’t have an understanding of how the risk-to-return metrics work.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Mathematical Optimization; Portfolio Optimization; Financial Modeling; Financial Analysis; Trading; Stock; Mathematical Finance; Finance; Investment; Algorithmic TradingNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business finance
Budget- und Terminplanung von Projekten University of California, IrvineNot Calibrated 9,3 Not Calibrated Ein guter Projektplan hilft allen Teammitgliedern bei der Zusammenarbeit, um die Projektziele zu erreichen. Ein Projektbudget mit realistischen Kostenbeschränkungen ist ebenfalls eine essentielle Grundlage jedes Projekts. In diesem Kurs lernen Sie, Zeit- und Kostenbeschränkungen einzuplanen und einzuhalten, um den Erfolg Ihrer Projekte sicherzustellen.\n\nNach Abschluss dieses Kurses werden Sie in der Lage sein:\n1.       den Ressourcenbedarf des Projekts zu ermitteln\n2.       Projektpackages in Aktivitäten zu zerlegen\n3.       zu definieren, was zur Schätzung der Aktivitätsdauer erforderlich ist\n4.       Meilensteine zu definieren und einen Meilensteinplan zu erstellen\n5.       den kritischen Pfad zu bestimmen und Puffer zu berechnen\n6.       den Zweck der Verwendung von Vorsprüngen und Verzögerungen in einem Projektplan zu beschreiben\n7.       die Mengen und Kosten der Ressourcen zu schätzen, die für die Durchführung der Projektaktivitäten\n          erforderlich sind\n8.       eine von drei gängigen Techniken zur Kostenschätzung auszuwählen, um ein Projektbudget zu ermitteln\n9.       eine Matrix zur Aufgabenverteilung zu verwenden, um Verantwortungen zuzuweisen\n10.     die Komponenten des Qualitätsmanagementplans eines Projekts zu erkennenWork Breakdown Structure; Responsibility Assignment Matrix; Estimation; Decomposition; Project; Planning; Cost; Schedule; Leadership and Management; Leads And LagsNon SpecializationNon SpecializationNon Specialization[5.0, 12.0] Arabic; French; Portuguese; Vietnamese; Russian; Thai; English; SpanishGerman business leadership-and-management
On Strategy : What Managers Can Learn from Philosophy - PART 1CentraleSupélec Beginner 20,2 4,7 In the expression “creative thinking”, the keyword is not creativity; the keyword is thinking. With the help of great philosophers, you will rediscover the art of thinking.\n\nTo help leaders to be rigorous even without figures, great philosophers have lots of ideas. Managers are invited to rediscover the art of thinking. They should understand the role of mental models, realize the importance of cognitive bias, agree on clear definitions and efficient criteria etc. \n\nCreativity demands the ability to unshackle ourselves from conventional ways of thinking, to "think outside the box". But we need to go a step further. Once outside the box, we need to construct a new box or boxes (that is, new intellectual frameworks or models) to help us structure our thinking. Only once we have done so can we generate truly game-changing ideas.Leadership and Management; Philosophy; Perception; Thought; Software; Pension Tax Simplification; Flow Network; Maintenance, Repair, And Operations; Presentation; WeightingNon SpecializationNon SpecializationNon Specialization[13.5, 23.9] French; Portuguese; Russian; Spanish; PersianEnglish business leadership-and-management
Create a Shared Google Drive for Your OrganizationCoursera Project NetworkIntermediate 1,3 4,7 Tired of emailing documents back and forth with others to review and edit? Looking for a one-stop shop to store and share docs, spreadsheets, presentations, photos, .pdfs and more? Look no further...A Shared Google Drive is the solution to all your digital communication woes!\n\nGoogle Drive is a cloud-based tool ideal for sharing and collaborating on projects with your team, or even with those outside of your team or organization. A Shared Google Drive provides access to Docs, Sheets, Slides and more, allowing real-time edits by team members for easy collaboration. Even better, Microsoft Office products are compatible for use with Shared Google Drives.\n\nIn this 2-hour long project-based course, you will learn how to create a Shared Google Drive, add members and manage member roles within your new Shared Google Drive, build content within new Shared Google Drive using Google tools, continue building content using sources outside of Google and review/adjust settings in your new Shared Google Drive.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Mine; Time Management; Sources; Documents; Saving; Accounting; Must; UploadNon SpecializationNon SpecializationNon Specialization[0.7, 1.6] None English business business-essentials
Agile Projects: Creating User Stories with Value in TaigaCoursera Project NetworkIntermediate 0,4 4,8 This guided project was developed to engage and harness your visionary and exploratory abilities. During this course, you will use input from previous phases of project development. Together we will identify, map, and analyse User Stories which are the components that make up the themes of the customer experience with the product and service.\n\nThis is an important step for individuals or companies wanting to map value for customer to product features in new products or services; also, for enhancing their existing offerings. By the end of this guided project, you will be fluent in identifying and creating User Stories for agile projects. \n\nWe will discuss directions for the next phase of the project development; furthermore, the learned concepts and tools will help you generate solutions for use as part of your project management solutions and in presentations to various stakeholders.Project; Customer Experience; Agile Management; User Story; Project Management; Leadership and Management; Presentation; Mapping; Task (Project Management); Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Building Custom Regional Reports with Google AnalyticsCoursera Project NetworkBeginner 0,3 4,6 In this 2 hours project you will learn how to build custom regional reports with Google Analytics. You will familiarize with Google Analytics and its usage, create a marketing custom regional dashboard with table and graph widgets, customize a standard geo report and scheduled the report you have designed to be sent monthly via email to a distributed regional marketing team.Google Analytics; Schedule; Project; Marketing; Data Analysis; Writing; Machine Learning; Market Analysis; Leadership and Management; EstimationNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Gestión de productos digitales: Fundamentos modernosUniversity of VirginiaBeginner 8,7 Not Calibrated Hace poco tiempo, el trabajo del gerente de productos consistía en evaluar los datos del mercado, crear requisitos y gestionar la transferencia a ventas/marketing. Tal vez hablaría con un cliente en algún lugar y ellos le dirían qué características deseaban. Pero las empresas que gestionan productos de esa manera están fracasando.\n\nSer un responsable de productos hoy en día es una nueva actividad, y los gerentes de productos están en el centro de ella. Hoy en día, en particular si su producto es mayormente digital, podría actualizarlo varias veces al día. Hay grandes cantidades de datos disponibles para tomar decisiones y, al mismo tiempo, los conocimientos profundos sobre la motivación y la experiencia del cliente son más importantes que nunca. El trabajo del gerente de productos moderno es establecer una dirección y crear un entorno de trabajo exitoso para todos los actores involucrados en el éxito del producto.  No es un trabajo simple o fácil, pero es un trabajo significativo en el que aprenderá todo el tiempo. \n\nEste curso lo ayudará a lo largo de su recorrido de aprendizaje y lo preparará con las habilidades y la perspectiva que necesita para:\n\nCrear el enfoque práctico para gestionar con éxito su producto (semana 1)\nEnfocar su trabajo utilizando métodos modernos de gestión de productos (semana 2)\nGestionar nuevos productos y explorar nuevas ideas de productos (semana 3)\nGestionar y amplificar los productos existentes (semana 4)\n\nEste curso es ideal para los gerentes generales o de productos actuales interesados en los métodos de gestión de productos modernos de la actualidad.\n\nEste curso fue desarrollado con el generoso apoyo del Instituto Batten en la Facultad de Administración Darden de la UVA. La misión del Instituto Batten es mejorar el mundo a través del espíritu emprendedor y la innovación: www.batteninstitute.org.Cmos; Product Management; I-Deas; Leadership and Management; Monetization; Sales; Failure; Competitiveness; Communication; Java AnnotationNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English; Chinese Spanish business leadership-and-management
Aumente su productividad y su rendimiento con CanvaCoursera Project NetworkIntermediate 2 Not Calibrated Al final de este proyecto, usted creará  imprimibles que le ayudarán a estructurar su día para mejorar y aumentar su productividad. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético. Crear imprimibles de alta calidad es ideal tanto para el uso personal, como para ofrecer a sus clientes productos digitales.\n\nEn este proyecto usaremos la versión gratis de Canva.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business entrepreneurship
Государственно-частное партнерство в инфраструктурном развитии РоссииMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 11 4,7 Целью курса является формирование представления у аудитории об основах государственно-частного партнёрства в экономической науке и практики их реализации в России. \nЗадачами курса представляются:\n-\tформулирование представления места ГЧП в науке; \n-\tактуализация знаний аудиторий о текущих трендах в сфере ГЧП; \n-\tнаглядный анализ крупнейших проектов ГЧП и их значение для национального благосостояния; \n-\tобъяснение значения и места инфраструктуры в жизни людей.Russian Non SpecializationNon SpecializationNon Specialization[6.3, 13.2] None Russian business business-strategy
Creating Accounting Statements Using Accounting FundamentalsCoursera Project NetworkBeginner 1,1 Not Calibrated In this one and a half hour long project-based course about Creating Accounting Statements Using Accounting Fundamentals, You will be capable of recording your own transaction and even create accounting statements to your private business to observe profit and losses. By the end of this project, you will be able to understand basic accounting principals which will assist you with preparing, recording and analysing accounting statements for your own private business. You will learn how to Record transactions on journal entries, create a Trial balance, create an Income statement (A profit or loss statement) as well as create a Balance sheet (Statement of financial position)\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Trial Balance; Debits And Credits; Asset Liability Management; Expense; Project; Income; Journaling File System; Income Statement; Balance SheetNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business business-essentials
Oversee a Project with ClickUp Coursera Project NetworkBeginner 2 Not Calibrated In this 2-hour long project-based course, you will learn how to use Click-Up to manage projects by creating workspaces, spaces, folders, lists, and tasks. Click-Up is an all-in one desktop and mobile app for project managers and other people who want to boost their productivity. We will create a free Click-Up account and explore the most basic features, such as tasks and lists. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Task (Project Management); Workspace; Project; Workload; Checklist; Checklists; Project Mine; Leadership and Management; Communication; AccountingNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
Create a visual information graphic with CanvaCoursera Project NetworkIntermediate 1,8 Not Calibrated By the end of this project, you will create a visual information graphic using Canva. You will learn step by step how to design and create a visual information graphic using Canva that will include three different graphs.\n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral. Your visual information graphic will serve as a template for future projects and is relevant to people in the marketing and business field.\n\nThis project will include intermediate to advanced level skills using the free version of Canva. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Computer Graphics; Marketing; Accounting; Business Marketing; Marketing Collateral; Saving; Project; Workspace; Analysis; C Dynamic Memory AllocationNon SpecializationNon SpecializationNon Specialization[0.9, 2.3] None English business marketing
Legal Tech & Startups IE Business SchoolBeginner 11,9 4,5 LegalTech is the reaction to the disruption that technology is having across all sectors of the economy. Considering that the legal sector is one of the most resistant to change, due to its conservative nature, we can see just how different the future will be. In this course, IE professor Marti Manent will guide you through the essential stages of this disruption in technology, giving you the key tools and ideas to consider when starting your online business. \n\nIn the course, Marti explains the key market trends that you will encounter and will provide you with a handy practical toolbox. The course features interviews with industry professionals as well as very motivating and interesting lectures that will help you open your mind and better understand everything in the course. Be part of this disruption that technology is having in the legal sector and join Professor Marti during this exciting new course.Marketing; Lean Startup; Growth Hacking; Smart Contract; Law; MailChimp; Online Shopping; Value Proposition; Competitiveness; CrisisNon SpecializationNon SpecializationNon Specialization[6.7, 14.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Créer une présentation animée avec PowtoonCoursera Project NetworkBeginner 2,1 Not Calibrated Dans ce cours d'environ 2 heures, basé sur un projet, vous apprendrez créer votre compter Powtoon, vous découvrirez les options de réglages et paramètres, vous choisirez le modèle le plus adapté à vos besoins et créerez votre présentation puis vous modifierez votre modèle en utilisant les fonctions avancées et finalement vous apprendrez à modifierez et sauvegarder votre présentation animée Powtoon.\n\nLa réalisation de ce projet vous permettra de créer vos premières présentations animées afin de les rendre les plus vivantes et attractives possible par le biais de l’image, le texte et le son dans le but d’éveiller ou de conserver l’attention de votre audience.\n\nCet outils vous permet d’organiser vos contenus, mettre en avant vos idées clés, tout en ayant une grande liberté de personnalisation. \n\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.Project Non SpecializationNon SpecializationNon Specialization[1.2, 2.7] None French business marketing
التسویق العضوي: مجموعات الفیسبوك للشركات الصغیرة Coursera Project NetworkIntermediate 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\ .في ھذا المشروع سیقوم المتعلم بإنشاء ملف تعریف العمیل وإتقان قواعد السلوك في مجموعات فیسبوك واستخدامھا كأداة للتسویق. سوف نتعلم كیفیة إیجاد عملاء باستخدام طریقة تنظیمیة مجانیة بدون إعلانات مدفوعة. في نھایة ھذا المشروع سنقوم بوضع خطة عمل یومیة لمجموعة فیسبوك للترویج للأعمال التجاریة الصغیرة خطوة بخطوة وتطویر حساب فیسبوك قوي مؤثر لجذب العملاء ذوي الأجور المرتفعة. سیتمكن  المتعلمون من إنشاء ملف شخصي للمستھلك المثالي. و سیتعلم كیفیة استخدام برنامج العمیل للعثور على مجموعات الفیسبوك المناسبة لإجراء اتصالات، وأیضًا كیفیة تحدید ما إذا كانت المجموعة نشطة وتفاعلیة. أخیرًا نظرة شاملة عن بعض "آداب التعامل" حول الطریقة المناسبة للتفاعل في مجموعة الفیسبوك Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Интернет-предпринимательство Moscow Institute of Physics and TechnologyAdvanced 17,9 4,4 Курс разработан совместно c Фондом развития интернет-инициатив (ФРИИ) — самым активным российским фондом венчурных инвестиций. Фонд предоставляет инвестиции технологическим компаниям на ранних этапах развития, проводит акселерационные программы и участвует в разработке методов правового регулирования венчурной отрасли.\n\nПрограмма состоит из 5 недель. В течение первой недели вы выработаете ряд гипотез о проблемах и потребностях людей, которых вы рассматриваете в качестве своих клиентов. На второй неделе вы подробно расскажете о своих клиентах и их потребностях с помощью карт эмпатии и выполните сегментирование рынка на основе профилей клиентов. В третьей и четвертой неделях узнаете методы валидации клиентов, строящиеся на проблемных интервью с ними – вам придется подготовить сценарии и провести собеседования. После того как вы выявите определенный набор проблем, с которыми сталкиваются ваши потенциальные клиенты, вы оцените объем этого сегмента рынка и жизнеспособность бизнеса, построенного вокруг него.\n\n\nКроме видеолекций вы получите готовые полезные материалы:\n\n– Список проверенных рыночных гипотез,\n– Набор сценариев для проблемных интервью,\n– Записи/расшифровки нескольких интервью с клиентами,\n– Наброски для ценностного предложения и\n– Таблица с оценкой рыночных сегментов.\n \n\nПо завершении курса вы сможете:\n\n– Понимать основные концепции предпринимательства (что такое: стартап, бизнес-модель, гипотеза, потребительский сегмент, потребности и проблемы, hadi-циклы и их применение, а также как модель жизненного цикла рынка технологий управляет бизнесом)\n– Определять потребительские сегменты и потребности клиентов\n– Выполнять сегментирование рынка на основе потребностей клиентов и произвольных параметров\n– Разрабатывать и проверять профили клиентов с использованием карт эмпатии\n– Строить гипотезы относительно потребностей клиентов\n– Проверять гипотезы с помощью проблемных интервью с клиентами\n– Подготавливать и проводить собеседования с клиентами\n– Анализировать результаты проблемных интервью и делать соответствующие выводы на их основе\n– Составлять убедительные ценностные предложения, основанные на результатах опросов клиентов\n– Оценивать объем сегментов рынка и их жизнеспособность\n– Внедрять итерационный подход к работе над курсовым проектом, используя hadi-циклы.Not Calibrated Non SpecializationNon SpecializationNon Specialization[10.7, 22.6] None Russian business entrepreneurship
Negociación 4.0 Universidad AustralBeginner 7,2 4,7 Negociar es algo que hacemos todos los días y en todos los ámbitos. La mayoría de las personas enfocan la tarea de negociación más a su intuición que a un proceso sistemático y de aprendizaje continuo.\nEste primer módulo del Curso “Arte y Ciencia de la Negociación” te permitirá identificar las variables claves que todo buen negociador debe incorporar a su repertorio.\nEs innovador y único dado que te presentará las tres modalidades más difundidas de negociación y que incluye la modalidad de negociación posicional diseñada en el Centro Consensus del IAE.\nTrabajaremos adicionalmente los elementos claves para el auto coaching de todo negociador efectivo: el guión de preparación previo y el examen de evaluación post negociación.Negotiation; Communication; Negotiation Theory; Persuasion; Coaching; Creativity; Leadership and Management; Project; Communications Management; LeadershipNon SpecializationNon SpecializationNon Specialization[4.6, 8.7] None Spanish business business-strategy
Макроэкономика  (вводный курс) Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 4,2 4,6 В качестве базовой экономической дисциплины макроэкономика создает фундамент для изучения других дисциплин, поэтому курс ставит целью дать знания в области общего понимания идеи экономического равновесия, основных экономических категорий и терминов. Изучение дисциплины должно обеспечить понимание того, как функционирует национальное хозяйство, какое место занимает фирма в общем макроэкономическом окружении, каковы основные методы регулирования со стороны государства.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.9, 4.4] None Russian business marketing
Improve Communication with Genial.ly Coursera Project NetworkAdvanced 2 Not Calibrated Have you been asked to make a presentation for your organization?  Do you know the best way to reach your colleagues?  We learn to use Genial.ly to build a training presentation on effective communication.  With working from home on the rise organizations need to find easy ways to train multiple people virtually, learning how to use Genial.ly to develop a presentation will help you to reach those who need to improve their skills.  Genial.ly offers many options for developing a presentation as well as choices for how to share it.  Genial.ly stores the presentation and provides you with a URL to share.  You can easily add animations and navigation to your presentation and wow everyone!\n\nBy the end of your time in this project you will have a completed presentation to share in Genial.ly.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Communication; Evaluation; Page Layout; Presentation; Accounting; Project; Project Mine; Training; Uniform Resource Locator; Time ManagementNon SpecializationNon SpecializationNon Specialization[1.1, 2.6] None English business business-strategy
Crea un Storyboard con Canva Coursera Project NetworkIntermediate 2 5 Al final de este proyecto, usted podrá crear un storyboard desde cero usando la versión gratis de Canva. Un storyboard es  un conjunto de ilustraciones presentadas de forma secuencial con el objetivo de servir de guía para entender una historia, previsualizar una animación o planificar la estructura de un video. La plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear un storyboard que le servirá como plantilla para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business marketing
The Define Phase for the 6 σ Black Belt University System of GeorgiaAdvanced 10,9 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 3 of 8 in this specialization dealing with topics in the Define Phase of Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Trigonometric Integral; Lean Six Sigma; Six Sigma; Project Charter; Voice Of The Customer; Problem Solving; Visual Analytics; Deliverable; Project Management; Business CaseNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] None English business business-essentials
Influencer Marketing Strategy Rutgers the State University of New JerseyAdvanced 17,7 4,1 Influencer marketing is the practice of engaging internal and industry experts with active networks to help achieve measurable business goals. \n\nThis course is about strategy. Although there is no all-purpose, one-size-fits-all influencer marketing strategy template, you will learn how to tailor one for a wide variety of B2B, B2C, and nonprofit organizations using the two-step flow model of communication.\n \nBut this course is also about tactics. I believe, “Strategy without tactics is the slowest route to victory. Tactics without strategy is the noise before defeat.” So, you will learn both in this 6-week long course.\n\nYour final project for this course is to create a pitch deck for a social media influencer strategy. The purpose of your final project is to give you a concrete artifact that you can use to demonstrate your mastery of new competencies and skills to either the executives in your current organization or to prospective employers.Marketing; Influencer Marketing; Strategy; Marketing Strategy; Social Media Marketing; Social Media; Sales Presentation; Influencing; Content Marketing; Brand AwarenessNon SpecializationNon SpecializationNon Specialization[6.0, 24.5] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business marketing
Tableau Public for Project Management and BeyondCoursera Project NetworkIntermediate 0,6 4,4 Now more than ever, people need access to data to gain insights and make quick business decisions. Some of the world's top organizations choose Tableau to help teams organize, visualize, and analyze data to drive better results while saving time and reducing costs. Adding Tableau Public to your skillset will put you ahead of the curve in the current job market, aid in professional growth, and yield better business results.\n\n'Tableau Public for project management and beyond' guided project is for anyone who wants to quickly get hands-on experience with the public version of Tableau business intelligence software. If you are preparing for Project Management certification, completing this project will be complementary to your knowledge.\n\nBy the end of the project, you will have a foundational knowledge of Tableau Public and will learn how to build and analyze charts, create dashboards, and share your data insights online. There are no prerequisites to take this guided project.Tableau Software; Leadership and Management; Project; Project Management; Predictive Analytics; Business Intelligence; Experience; Software; Tooltip; Gantt ChartNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business leadership-and-management
Create a survey result report using Google SpreadsheetsCoursera Project NetworkBeginner 2 Not Calibrated In this 1-hour long project-based course, you will learn how to use Google spreadsheets by applying the basics of data entry, formatting and calculation, organize large sums of data using functions to execute formulas and create a report for the survey data to better understand and present the data.\n\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizing (Management); Employment; Project; No Frills; Sales; Cost; Spreadsheet; Project Mine; Euler'S Totient Function; PreferenceNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-essentials
DFSS for the 6 σ Black Belt University System of GeorgiaNot Calibrated 10,9 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 8 of 8 in this specialization dealing with topics in Design for Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed  project completion regiment.Trigonometric Integral; Six Sigma; Deliverable; Functional Design; Euler'S Totient Function; Analysis; General Statistics; Process; Robust Principal Component Analysis; MeriseNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] None English business business-essentials
Фінанси для нефінансових спеціалістів University of California, IrvineIntermediate 5,9 4,7 Впливайте на ваші фінансові рішення та навчіться впливати на виконання показників прибутковості вашого підрозділу та організації в цілому. Цей курс надає базове розуміння концепцій фінансів та бухгалтерського обліку для сприятння росту вашої організації. Після проходження цього курсу, ви отримаєте загальні знання з фінансів та глибоке розуміння впливу ваших рішень за рамками сфери ваших функціональних обов’язків. Зміст курсу включає обрані аспекти фінансів з точки зору нефінансових спеціалістів.Спеціальні теми включають: фінансовий аналіз; планування, прогнозування та бюджетування; грошовий потік та стратегічне фінансування. Даний курс буде інтерактивним та потребуватиме активної участі студентів у діяльність, що має відношення до фінансів. \n\nThis course is translated by the Ukrainian mobile network operator, lifecell.Analysis; Accounting; Computerized Accounting; Financial Accounting; Generally Accepted Accounting Principles (GAAP); Accounting Regulations; Ifrs 1; Accounting Analysis; Ifrs 16; Financial Aid ManagementNon SpecializationNon SpecializationNon Specialization[3.4, 7.6] Russian; English; Spanish; Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; GermanUkrainian business finance
Initiation à Google Drive Coursera Project NetworkAdvanced 0,6 4,8 Dans ce projet guidé, vous découvrirez Google Drive le service de collaboration de Google qui offre 15 Giga de stockage gratuit à tous ses utilisateurs, Google Drive a de nombreux outils que nous allons découvrir au cours de ce projet guidé, tels que : Google Docs (équivalent de Word), Google Sheets (équivalent de Excel), Google Slides (équivalent de PowerPoint) et Google Forms (équivalent de Microsoft Forms). \n\nNous allons aussi voir comment synchroniser des fichiers entre plusieurs machines, comment y accéder sur plusieurs appareils, et comment collaborer sur un document à plusieurs.\n\nDe nos jours avec l’intensification du télétravail, accentué par la crise due à la pandémie Covid-19, utiliser efficacement les outils de collaboration est une exigence pour tous les acteurs professionnels comme scolaires. \n\nCe cours est destiné à toute personne disposant d’une adresse mail Gmail.Documents; Saving; Microsoft Excel; Doxing; Stock Market; JpegNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None French business business-essentials
إنشاء تصامیم تسویقیة مذھلة باستخدام كانفا Coursera Project NetworkBeginner 1,6 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\..وكیفیة تحدید حجم ودمج الصور  الخاصة بعملك في منشور أو إعلان، وإعداد منشور لقنواتك على وسائل التواصل الاجتماعي. یوفر موقع كانفا أداة بسیطة وسھلة الإستعمال لإنتاج ابداعات تسویقیة مبھرة.  تمكنك من تمثیل عملك أو شركتك على أكمل وجھ. وتعریف عملائك المستقبلین على خدماتك ومنتجاتك ، Canva في نھایة ھذه الدورة التدریبیة ستقوم بإنشاء نموذج لتصمیم جرافیكي لوسائل التواصل الاجتماعي و للأعمال التجاریة، سیكون ھذا التصمیم قابلا للمشاركة عبر منصات وسائل التواصل الاجتماعیة الخاصة بك، وستكون قادرا على دمج تشكیلة ألوان من أسلوب عملك، من أجل خلق علامة تجاریة معترف بھا في إطار استراتیجیة التسویق عبر الشبكات الاجتماعیة الخاصة بك. ستتضمن ھذه الدورة التدریبیة دراسة تمھیدیة عن Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.1] None Arabic business marketing
PropTech: теория и практика Moscow Institute of Physics and TechnologyBeginner 9,5 4 PropTech (от английского property technologies - технологии в недвижимости) означает цифровую трансформацию процессов и бизнес-моделей, связанных с покупкой, продажей, обслуживанием и эксплуатацией объектов недвижимости, а также этот термин используют для обозначения инновационных компаний-стартапов, чьи инновационные разработки, высокотехнологичные продукты и сервисы применимы в отраслях недвижимости и строительства.\nКурс «PropTech: теория и практика» освещает инновации в сфере недвижимости и технологии, применяемые для их внедрения в традиционно «аналоговой» индустрии недвижимости.\nКурс отвечает на вопросы:\n•\tкакие инновации сегодня находятся в фокусе внимания, \n•\tкакие технологические новшества применимы в недвижимости и строительстве, \n•\tс чего начинать внедрение инноваций в строительной компании, \n•\tкак воплотить инновационную идею в жизнь, \n•\tкак запустить и развить инновационный бизнес в сфере недвижимости. \nКурс рассчитан на широкую публику, включая студентов, профессионалов рынка недвижимости и строительства, стартапов, журналистов, отраслевых и технологических инвесторов, IT-компаний и системных интеграторовNot Calibrated Non SpecializationNon SpecializationNon Specialization[5.7, 11.8] None Russian business business-strategy
Искусство налогового планирования Saint Petersburg State UniversityIntermediate 7,7 5 Что такое налоговое планирование? Налоговое планирование — это целенаправленные законные действия налогоплательщика направленные на уменьшение его расходов на уплату налогов, сборов, пошлин и других обязательных платежей.Налоговое планирование представляет собой одну из важнейших составных частей финансового планирования организации. Сущность налогового планирования заключается в том, что каждый налогоплательщик имеет право использовать допустимые законом средства, приемы и способы для максимального сокращения своих налоговых обязательств.\nВ нашем курсе мы разберем, что такое налоговая нагрузка налоговая нагрузка и как выбрать вид налоговой политики фирмы, рассмотрим оптимизацию НДС, налога на прибыль и нагрузки на заработную плату и многое другое.Taxes Non SpecializationNon SpecializationNon Specialization[4.6, 10.9] None Russian business business-essentials

高阶竞争策略（中文版） Ludwig-Maximilians-Universität München (LMU)Not Calibrated 18,7 4,8 与之前的“竞争策略”(https://www.coursera.org/learn/competitivestrategyzh)相比，“高阶竞争策略”课程将在讲解新课题和新模块的同时，结合更多实际案例并提供更多与学生互动交流的机会。\n\n在“高阶竞争策略”课程中，我们将研究企业如何通过增加转换成本和推进战略客户锁定来建立和维护客户群。探索企业如何通过寻求适当的价格歧视和产品差异化策略来提高收益。\n\n我们将举例介绍在欧盟竞争政策和美国反垄断政策前提下可接受的行为，并且找到企业通过战略性利用网络效应和规模经济来增加回报的方法。我们会进一步强化新学的有关网络效应的知识，并讨论专门为网络市场定制的策略。\n\n我们还会分析兼并和收购的运作方式，此外，帮助您思考有助于公司有机增长的其他策略。\n\nThis is a Chinese version of Advanced Competitive Strategy. You can find the original course in English from our course catalog.\n【 此版本是Coursera首次尝试推出的中文翻译版。课程视频为英文原版附中文字幕，课程页面和测验已译成中文，帮助中心提供中文支持。此版本仍在测试中，欢迎批评指正。】Strategy; Pricing; Pricing Strategies; Case Preparation; Lead Time Reduction; Supply Chain Metrics; Process Mapping Tools; Lead Qualification; Sourcing Best Practices; Business AnalysisNon SpecializationNon SpecializationNon Specialization[12.9, 22.2] Portuguese; EnglishChinese (China) business business-strategy
The Power of Markets I: The Basics of Supply and Demand and Consumer BehaviorUniversity of RochesterAdvanced 7,6 4,6 This opening module of the Power of Markets course covers the basic assumptions about market participants made by economists, the concept of opportunity cost, and the key determinants of supply and demand. We will then learn how to use the supply-demand framework to explain and predict market outcomes and to show how government policies affect those market outcomes. We will look at how quantity demanded and supplied respond to their key determinants in quantitative (elasticity) as well as qualitative terms. The last two weeks of the first module will investigate consumer behavior more closely and show how consumer choices are driven by the interplay of preferences and budget constraints. We will employ the consumer choice framework to examine investor choice as well as policies such as ObamaCare and school choice. Finally, we will also address the concept of how to distribute a given amount of goods across a society’s consumers in the most efficient manner.Supply And Demand; Demand; Consumer Behaviour; Supply Chain; Price Elasticity Of Demand; Consumer Choice; School Choice; Budget Constraint; Law; Income Consumption CurveNon SpecializationNon SpecializationNon Specialization[2.6, 11.0] French; Portuguese; Russian; SpanishEnglish business business-essentials
Project Initiation and Planning University of Illinois at Urbana-ChampaignAdvanced 13,6 5 In today’s competitive environment learning to effectively manage projects is a critical skill. This course will focus on initiating and planning projects. The course will cover the more traditional linear process, like waterfall approach, as well as the dynamic and iterative approach of agile and hybrid models, so the learners can decide when one approach is more suitable for any of their projects to maximize the chances of a successful outcome!Project; Planning; Project Management; Leadership and Management; Scrum (Software Development); Work Breakdown Structure; Precedence Diagram Method; Project Plan; Event Management; EstimationNon SpecializationNon SpecializationNon Specialization[9.1, 16.2] None English business leadership-and-management
T-shirt Design A-Z: Start a T-shirt Print on Demand BusinessCoursera Project NetworkIntermediate 1,1 Not Calibrated In this 1.5-hour long project-based course, you will learn how to create attractive and eye-catching T-shirt designs in Canva and edit them to make them suitable for Redbubble and Merch by Amazon Print-on-Demand marketplaces. In this project, we will be starting a Print on Demand business. You will learn everything you need to know to start a T-shirt Print on Demand business. You will learn about Trademarks and Copyrights & also explore the US Trademark database. I will also guide you through the Merch by Amazon content creator application process. By the end of this project, you will have a Print on Demand business with a live listing and you will also be confident in dealing with Trademarks and Copyright. \n\nYou do NOT need any prior experience in graphic design to be able to complete this project. This project is beginner-friendly. You do NOT need to spend a single penny to start a T-shirt Print-on-Demand business.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Demand; Trademarks; Content Creation; Utility; Accounting; Project; Project Mine; Sales; Payments; ShoppedNon SpecializationNon SpecializationNon Specialization[0.5, 1.4] None English business entrepreneurship
Using Google Forms to Analyze User Research DataCoursera Project NetworkIntermediate 0,3 4,7 User Research is at the heart of creating engaging, user friendly, and successful products, services, and designs. By the end of this project, you will learn the fundamentals of user research by designing and creating a survey using Google Forms on new features customers would like to see in a mobile banking app. You will also learn how to gather feedback and organize it into a presentable format.User Research; Analysis; Research Methods; Banking; Usability; Organizing (Management); Project; Consumer Research; R&D Management; WritingNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business business-strategy
Anuncie su evento para recaudar fondos con CanvaCoursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted habrá aprendido a  comercializar y anunciar su su evento para recaudar fondos usando Canva tanto de manera digital, como local. Usted creará un post para Facebook, un poster y un flyer usando Canva. Crearemos diseños desde cero y modificaremos plantillas para crear nuestros proyectos.\nUsted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño grafico. Crear anuncios de alta calidad es ideal para conectar con su público objetivo tanto de manera digital, como local.\n\nEn este proyecto usaremos la versión gratis de Canva.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Use Interactive Features on Google Slides Coursera Project NetworkAdvanced 2 Not Calibrated Do you know how to make Google Slides more interactive?  Did you know that you can make asynchronous learning opportunities for your professional development or training program?  This project is for you if these are goals that you have.  Learn step by step how to design asynchronous training programs as you develop your own Google slide in this project.  Adding interactivity will make your objectives stand out and help your audience see you as credible.  We will use SMART goals as an example for this project.\n\nBy the end of your time in this project you will have a Google Slides Presentation that you can use with navigation.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Project; Training Programs; Smart Criteria; Professional Development; Audience; Standing Ovation; Evaluation; Training; Ordered PairNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
استخدام جداول بیانات جوجل لإنشاء بیان مالي Coursera Project NetworkBeginner 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\.سھلة الاستخدام للمبتدئین. ونتیجة لذلك ، یسھل صیانة النظام ، كما أن تكوین فریقك سریع وبسیط Google سھل الاستخدام: ربما یستخدم معظم الأشخاص في شركتك جداول البیانات بالفعل ، كما أن جداول بیاناتn\.متوافق مع كل شيء: یتكامل كل برنامج على ھذا الكوكب مع جداول بیانات جوجل ھذا یعني أنھ إذا كانت شركتك لدیھا بیانات في برامج أخرى ، فیمكنك بسھولة استیراد ھذه المعلومات مباشرة إلى جداول بیانات جوجلn\.یمكن الوصول إلیھا: نظرًا لأن جداول بیانات جوجل تستند إلى السحابة ، یمكن للمحاسبین أو الموظفین الإداریین الوصول إلى بیاناتھم وتحدیثھا في أي وقت ، من ھواتفھم أو أجھزة الكمبیوتر المحمول الخاصة بھمn\.مرن: تتیح لك جداول بیانات جوجل إدارة وتحلیل بیاناتك المالیة بالطریقة التي تناسب عملك. كلما احتجت إلى تغییر النظام ، یمكنك ببساطة تكییف جداول البیانات - بدون برامج المحاسبة أو دعم تكنولوجیا المعلوماتn\لماذا استخدام بیانات جوجل لإنشاء بیان الدخل؟n\n\.بنھایة ھذا المشروع ، ستكون قادرًا على ملء نموذج البیانات المالیة لجداول بیانات جوجل وستشعر بالراحة عند تحدیث علامات التبویب المختلفة في نموذج البیان المالي. سیكون لدیك فھم أفضل لكیفیة استخدام ھذه الأداة للمساعدة في تتبع وتقدیم المعلومات المالیة لشركتك Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business business-strategy
Fundamentos de Finanças da Empresa com o 10,000 Women da Goldman SachsGoldman Sachs Beginner 3,9 4,8 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nEste curso apresentará a você ao aspecto financeiro da sua empresa e lhe mostrará como usar as demonstrações financeiras para entender e monitorar sua posição financeira e tomar decisões de negócios importantes.  \n\nOs exercícios irão apresentá-la à Demonstração de Resultado do Exercício e ao Balanço Patrimonial. A interpretação dessas declarações e o cálculo dos principais índices financeiros, tais como o Retorno sobre Investimento (ROI) e índice de Alavancagem darão a você uma compreensão clara do seu desempenho comercial.  \n\nCom essas informações, você terá as habilidades para avaliar as implicações financeiras de sua oportunidade de crescimento com mais precisão.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs na página de FAQs.Denominación De Origen; Gustave Le Bon; Edward De Bono; Joie De VivreNon SpecializationNon SpecializationNon Specialization[2.6, 4.9] None Portuguese (Brazil)business entrepreneurship
Create a Promotional Video using Canva Coursera Project NetworkBeginner 0,3 4,3 In this 1-hour long project-based course, you will learn how to create a script and then create a Promotional Video around it and make the video appealing using video backgrounds, images and animations. By the end of this project, you will be confident in creating an eye-catching and professional Promotional Video in Canva which you can use to Market on Social Media Platforms.  \n\nThe same skills can be used in creating Promotional Video in any industry like real estate, finance, healthcare or for any other business. \n\nWe will be using Canva for this purpose and we will create a Promotional Video slide by slide. We will begin by creating video slides around the Customer’s pain points and introduce our Solutions. We will then persuade our target customers through USPs and Testimonials and finish the video with a Call to Action. \n\nNo prior experience in video creation or graphic design or scriptwriting is needed.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Real Estate; Social Media Marketing; Digital Marketing; Content Marketing; Writing; Social Media; Video Production; Graphic Design; Video Editing; FinanceNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business marketing
Fundamentals of Negotiation, with Goldman Sachs 10,000 WomenGoldman Sachs Advanced 2,8 4,6 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nThis course will examine negotiation and explore the tools you need in order to negotiate confidently, as you pursue opportunities for business growth.  \n\nYou will consider some common assumptions and preconceptions about negotiation, identify your preferred style of negotiation, and review how it compares with the style of others.  \nYou will then explore the practical and psychological preparation necessary for successful negotiation. This involves setting up your goals and expectations and identifying the zone of possible agreement. You will discover effective listening tactics and evaluate your own listening skills.  \n\nAt the end of this course, you will work through a negotiation scenario to apply and practice your negotiation skills.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. You can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Negotiation; Evaluation; Benefits; Creativity; Operations Management; Storytelling; Online Learning; Planning; FinTech; Technology StrategyNon SpecializationNon SpecializationNon Specialization[1.3, 3.9] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Design Online Course Printables using CanvaCoursera Project NetworkIntermediate 0,3 4,8 By the end of this course, you will create a variety of templates for course printables that you can offer for free or sell in the marketplace using Canva. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral. This course will include intermediate to advanced level skills using the free version of Canva. Creating high quality printables is the perfect way to offer a free digital product or market your business to build business.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Graphic Design; Computer Graphics; Training And Development; Marketing; Marketing Collateral; Sales; Business Marketing; Merchandise; Worksheet; CreativityNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Business Models for Innovative Care for Older PeopleUniversity of CopenhagenBeginner 5,8 4,5 Aging has been coined as one of the major societal challenges. The fact that we simply live longer, is in itself not a problem but rather a triumph. However, this unprecedented demographic change significantly affects individual life histories through an increased number of e.g. lifestyle related chronic diseases. These extra life years, also have a massive imprint on the organization of welfare institutions and the financial sustainability of the welfare system. \n\nThis course will introduce you to healthcare innovation within the field of healthy living and active aging. By following two specific cases on diabetes and rehabilitation, this interdisciplinary course will provide you with key theories, tools and concepts for analyzing and developing viable innovative solutions for aging populations. The lectures will cover demographic, biological, economic, social and cultural aspects of active aging and healthy living, along with lectures on current innovation theories and methods. \n\nDuring the course you will meet leading researchers and experts from among others: University of Copenhagen, Copenhagen Business School, Steno Diabetes Center in Copenhagen and Erasmus University of Rotterdam. \n\nThey work with very different aspects of active aging and healthy living, from biomedicine to digital design, but what ties them together is the belief that an interdisciplinary approach to healthcare innovation will benefit the aging population.\n\nThe course is part of the EIT Health Campus programme https://www.eithealth.eu/campus.\n\nWe hope you will enjoy this course and equip yourself to take a more professional approach to healthcare innovation.Innovation; Business Modeling; Industrial Design; Nutrition; Economic Evaluation; Value Capture; Intellectual Property; Digital Design; Ethnography; D (Data Language Specification)Non SpecializationNon SpecializationNon Specialization[3.0, 7.1] None English business entrepreneurship
Agile Project: App Development Acceptance Criteria inClickUpCoursera Project NetworkIntermediate 1,5 4,7 By the end of this guided project, you will be fluent in creating acceptance criteria for mobile app features and tasks. You will utilise wireframe porotype segments in an agile project environment based on the customer journey with the products. This will enable you to identify and classify the required test cases for each functionality prior to development. Furthermore, it will help bring consensus between the client, the developing company and the software developers leading to measurable and successful implementation of the app functionality and features \n\nThis is essential for generating positive results for your product development. Furthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in Agile Project Management with ClickUp to shape the development roadmap of products and services.Persona (User Experience); Software; Market Segmentation; Mobile App; Customer Experience; Modeling; Test Case; Project Mine; Project; Agile TestingNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Planificación y gestión estratégica para PymesPontificia Universidad Católica de ChileBeginner 6,4 4,9 Este curso fue diseñado para apoyar a empresarios de distintas regiones y países, a que logren desarrollar e implementar estrategias adecuadas que les permitan alcanzar sus objetivos y cumplir su misión. \n\nEl curso permite profundizar sobre el proceso de formulación de una estrategia, entregando conceptos y algunas herramientas para crear y capturar valor con una estrategia empresarial exitosa. Asimismo, se espera cubrir ciertas falencias que tienen los empresarios pyme en cuanto a la definición de modelo de negocio, análisis e interpretación contable y financiera y gestión de clientes.\n\nEste curso complementa los aprendizajes que los alumnos pueden adquirir a través del MOOC Gestión Empresarial exitosa para pymes, desarrollado anteriormente.Business Administration; Cmos; I-Deas; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[3.5, 8.5] None Spanish business business-strategy
3D Printing Software University of Illinois at Urbana-ChampaignIntermediate 14,3 4,5 This course will demonstrate how to use 3D printing software to create digital designs that can be turned into physical objects. It will also demonstrate how 3D scanners work to turn physical objects into digital designs. This course is hands-on in nature and will provide step-by-step instructions to guide you through two popular 3D modeling programs, Tinkercad and Fusion 360. Learners who complete this course will be able to use 3D software to design a wide variety of objects for both personal and professional use. In addition, learners who enroll in the course certificate will receive extended free access to Fusion 360 (provided by Autodesk).\n\nPlease copy/paste the following links to your browser's search bar to view the requirements for each of the following software elements used in this course:\n\nSketchbook: https://support.sketchbook.com/hc/en-us/articles/209671938-SketchBook-Desktop-System-Requirements\n\nTinkercad: https://support.tinkercad.com/hc/en-us/articles/205849108-What-are-Tinkercad-s-Browser-and-Platform-requirements-\n\nAutodesk Fusion 360: https://knowledge.autodesk.com/support/fusion-360/troubleshooting/caas/sfdcarticles/sfdcarticles/System-requirements-for-Autodesk-Fusion-360.html\n\nSketchfab: https://help.sketchfab.com/hc/en-us/articles/203059088-Compatibility\n\n123D Catch: Same as TinkercadScanning; 3d Scanner; Software; 3d Modeling; 3D Printing; Experience Curve Effects; User Interface; Modeling; Industrial Design; InterfacesNon SpecializationNon SpecializationNon Specialization[3.9, 21.0] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business entrepreneurship
Contabilidad como Herramienta Gerencial Universidad de PalermoBeginner 5,7 Not Calibrated Este curso está orientado a que el participante tome conocimiento de las técnicas contables vigentes orientadas a la gestión gerencial, y que puedan contrastar la realidad empresarial actual y los problemas fundamentales que se presentan a partir de la información contable y financiera y las herramientas que esta genera, sus limitaciones y las posibles soluciones.\nObjetivos del curso: \n\n- Que los participantes interpreten y puedan utilizar la información contable y financiera como herramienta para el control de gestión y la toma de decisiones.\n- Que los participantes conozcan las características y alcances de los distintos tipos de estados financieros clave que soportan la gestión y el funcionamiento en las organizaciones actuales.\n- Que los participantes conozcan y comprendan el contenido de los estados financieros sin alcanzar el nivel de especialista.\n- Que los participantes reconozcan la importancia crucial de la interpretación del cash flow, desde la óptica del negocio y de las distintas áreas usuarias.\n- Que los participantes puedan calcular e interpretar los ratios más importantes.Business Non SpecializationNon SpecializationNon Specialization[2.8, 8.1] None Spanish business finance
The Power of Markets II: Market Structure and Firm BehaviorUniversity of RochesterNot Calibrated 5,3 4,5 In order to maximize profits, firms must ensure that any given output level is produced at least cost and then select the price-output combination that results in total revenue exceeding total cost by the greatest amount possible. With this in mind, this second module of the Power of Markets course addresses how firms can most effectively convert inputs into final output and then covers determining the best price-output combination for a firm and how this varies depending on whether the firm is operating in a perfectly competitive or imperfectly competitive market setting.Market Structures; Market (Economics); Perfect Competition; Profit Maximization; Competition (Economics); Cost; Microsoft Excel; Competitiveness; Average Cost Method; InternalityNon SpecializationNon SpecializationNon Specialization[1.5, 7.7] None English business business-essentials
Getting Started with Adobe Spark Coursera Project NetworkIntermediate 0,6 4,8 Getting Started with Adobe Spark' guided project is for anyone who wants to learn how to create visual content online using Adobe Spark design app. By the end of this project, you will learn the editing features of Adobe Spark and will be able to use the Adobe Spark design app to create content for social media, web, and print. In this project, you will work on a digital flyer for a virtual conference, practice using editing tools, and add animation to the social media content.Case Study; Social Media; Logo; Project; Virtual Event; Adobe Animate; Web; Web Colors; Application Design; Graphic DesignNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business marketing
Business Analysis & Process Management Coursera Project NetworkIntermediate 0,6 4,1 This is a guided project for both beginners and professionals managing small to medium enterprises or working in the fields of business analysis & business process management. It provides you with the initial know-how of analyzing businesses from a process view which allows you to further develop the skill needed to create solutions to your current business problems.\n\nBy the end of this project, you will be able to: analyze business processes and find solutions to existing business problems; define your business processes, their objectives and how they flow within the organizational context; identify the different process stakeholders and their roles in your business processes; and evaluate the current business from a process view, break down the problems, and find an applicable business solution.\n\nNote: This project works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Process; Business Analysis; Analysis; Leadership and Management; Business Process; Process Management; Modeling; Process Modeling; Project Management; Operations ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.8] None English business leadership-and-management
Haz Crecer Tu Negocio con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 3,5 4,8 Este curso gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel.\n\nEn este curso, obtendrás las habilidades que te ayudarán a planificar cómo hacer crecer mejor tu negocio en el futuro. Aprenderás a identificar las posibles oportunidades de crecimiento para tu negocio y seleccionarás la que sea más progresista, evaluando su viabilidad.  \n\nTambién se te presentará el Plan de Crecimiento Empresarial (PCE). Si eliges tomar los 10 cursos, el PCE será tu punto clave de Goldman Sachs 10,000 Women. Esta herramienta de implementación estratégica y táctica te ayudará a identificar tus objetivos comerciales y guiará el crecimiento de tu negocio.  \n\nLa colección de cursos gratuitos de 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Client Representation; I-Deas; Guitar; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.6, 4.5] None Spanish business entrepreneurship
Crear encuestas con Formularios Google Coursera Project NetworkBeginner 1,5 5 Para el fin de este proyecto, usted podrá crear una cuenta Google nueva, crear preguntas para una encuesta, diseñar la encuesta y revisar datos en Formularios Google y Hojas de cálculo Google.\n\nNo importa su industria—o sea mayoreo, servicios, cuidado de salud, etc.—tiene clientes. Y una de las maneras más efectivas de medir sus opiniones de su empresa es por medio de una encuesta. Las encuestas pueden revelar tendencias entre sus clientes y áreas débiles en su personal. Después de recopilar y revisar los datos, los pueden usar para priorizar tareas para corregir o mejorar los problemas que sus clientes han reportado. Las encuestas también dejan que usted use las sugerencias de sus clientes para mejorar o para crear nuevos productos o servicios.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None Spanish business business-strategy
Crie artes para redes sociais usando Canva Coursera Project NetworkBeginner 2,2 Not Calibrated Neste curso baseado en um projeto com 1 hora de duração, você criará conteúdo gráfico para suas redes sociais através do uso da ferramenta de design Canva, con a qual você poderá editar textos, cores, formas, efeitos de animação, entre outros.\n\nVocê poderá compartilhar os conteúdos criados nas diferentes redes sociais com seus diferentes formatos.\n\nAs peças podem ser configuradas de acordo com o estilo gráfico do seu negócio, o que é importante para gerar o reconhecimento da marca como parte da sua estratégia de marketing.\n\nEste projeto inclui uma introdução ao espaço de trabalho do Canva, você também aprenderá a selecionar o formato de sua peça de acordo com suas necessidades, adicionar imagens, vídeos, formas, texto e editar os modelos oferecidos por esta plataforma.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Portuguese (Brazil)business marketing
Program Stakeholders Management in ClickUpCoursera Project NetworkBeginner 1,6 Not Calibrated By the end of this guided project, you will be fluent in creating Program stakeholders Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for stakeholder planning and management. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Program Management; Benefits; Modeling; Planning; Project; Project Mine; Leadership and Management; Experience; E-Nable; EnablingNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Resourcing a Project Schedule Coursera Project NetworkIntermediate 1,2 Not Calibrated In this guided project you will learn how add resources to your project schedule.  You will start with your non-resourced project schedule.  This is a schedule that was build by decomposing the lowest level elements of your WBS (representing Scope) to the necessary activities, sequencing them, and estimating their durations (BTW: we do have other Guided projects for how to do each one of these steps).  Combing all this info, into a schedule.  Now in this Guided Project you will add resources, (Human and non-human), consider resource relationships, and resource as well as project calendar, to optimize our schedule to our own project conditions. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Schedule; Project; Resource; Evaluation; Decomposition; Human Resources; Project Mine; Average; Materials; Open SourceNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business business-essentials
A prática da gestão de clubes e federações esportivasFundação Instituto de AdministraçãoBeginner 11,9 4,8 O aluno irá aprender conceitos da gestão de clubes e federações esportivas, conceitos de marketing voltados ao esporte e conceitos de patrocínio esportivo. Iremos abordar a relação das federações esportivas com a imprensa e serão dados conceitos de finanças voltados a instituições esportivas.Marketing; Finance; Sports; Leadership and Management; Marketing Plan; Leadership; Financial Analysis; Analytics; Marketing Management; Sponsor (Commercial)Non SpecializationNon SpecializationNon Specialization[8.2, 13.9] None Portuguese (Brazil)business leadership-and-management
Навыки Excel для бизнеса: Основы Macquarie UniversityAdvanced 12,4 5 В этом первом курсе по специализации «Навыки Excel для бизнеса» вы освоите основы Microsoft Excel. За шесть недель вы научитесь перемещаться по интерфейсу пользователя Excel, выполнять базовые вычисления с помощью формул и функций, профессионально форматировать электронные таблицы и создавать визуализацию данных с помощью диаграмм и графиков.\n\nНезависимо от того, научились ли вы самостоятельно и хотите заполнить пробелы для повышения эффективности и производительности, или вы никогда не пользовались Excel, этот курс заложит надежную базу для того, чтобы вы стали уверенным пользователем и смогли развить более продвинутые навыки на последующих курсах. \n\nМы собрали великолепную команду преподавателей, которая будет с вами на каждом этапе пути. Широкий спектр практических тестов и заданий предоставит отличные возможности для развития ваших навыков. Прорабатывайте каждое задание вместе с нашей командой, и вы удивитесь тому, насколько далеко вы продвинулись за короткий срок. \n\nПрограммы для работы с электронными таблицами являются одними из самых распространенных программ, используемых на рабочих местах по всему миру. Научившись уверенно работать с этим программным обеспечением, вы добавляете ценный актив в свое профессиональное портфолио. Количество вакансий, требующих цифровых навыков, растет гораздо быстрее, чем количество вакансий, не требующих их. Опередите остальных претендентов, добавив в свое профессиональное портфолио навыки работы в Excel.Spreadsheet; Microsoft Excel; Numbers (Spreadsheet); Chart; Sorting; Euler'S Totient Function; Gross Margin; Writing; Message; Point And ClickNon SpecializationNon SpecializationNon Specialization[6.9, 15.9] Vietnamese; English; Hungarian; ArabicRussian business business-essentials
Emprender la emprendeduría Universitat de BarcelonaIntermediate 2,1 4,4 El curso Emprender la emprendeduría tiene por objetivo promover las competencias emprendedoras en aquellas personas que están pensando en orientar su vida profesional hacia la creación de su propia empresa en el sector audiovisual. \nEl curso ha sido desarrollado por un conjunto de profesores de la Universidad de Barcelona, expertos en diferentes áreas de conocimientos como la psicología, la educación, la filología, el derecho, pero con el común denominador de una dilatada experiencia en el sector audiovisual.\n\nEl curso se estructura en 4 módulos, en los que aprenderás cómo analizar la viabilidad económica de tu proyecto audiovisual, qué aspectos jurídicos debes tener en cuenta y qué procedimientos administrativos debes seguir.\nEl curso finaliza con las recomendaciones de algunos de los profesionales más importantes del sector, sobre los aspectos que ellos consideran clave a la hora de emprender un proyecto audiovisual.Supervision; Cost; Planning; Unos (Operating System); Global; Alt-A; Cmos; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.1, 2.7] None Spanish business entrepreneurship
Costos para los Negocios Universidad de ChileAdvanced 9,6 4,9 Al completar el curso, los participantes podrán: \n\na) Analizar los elementos, las estructuras, los métodos y los sistemas de costeo propios de una empresa, utilizando diversas herramientas, para identificar los posibles tipos de cálculos a generar.\n\nb) Calcular costos, utilizando diversos procedimientos acordes a los tipos de objetos de costos, estructuras, procesos y sistemas, con el propósito de obtener información relevante para la empresa que permitan una adecuada toma de decisiones.\n\nc) Elaborar e interpretar informes de costeos de objetos del costo, basándose en la información recabada y los datos obtenidos, con la finalidad de proponer diversas recomendaciones que permitan efectivas toma de decisiones.\n\n\nEn el presente curso se espera que los participantes adquieran conocimientos relacionados con Contabilidad de Costos y su rol como herramienta de apoyo a la Dirección de Empresas, distinguiendo claramente los métodos de costeo y su aplicación a los sistemas de costos. Se genera una aproximación al sector productivo de las empresas de menor tamaño, contemplando tanto los desafíos del mercado, así como las implicancias sociales y personales asociadas a estas organizaciones. Lo anterior, permite a los participantes conocer la realidad en su contexto integrando los aprendizajes disciplinarios.Business Administration; Analysis; Historical Cost; Operations Management; Accounting Analysis; Cost; Accounting; Cost Accounting; Finance; Financing CostNon SpecializationNon SpecializationNon Specialization[6.0, 11.7] None Spanish business marketing
Crear un Informe Financiero con Google SheetsCoursera Project NetworkIntermediate 1,7 Not Calibrated En este curso basado en un proyecto y de 2 horas de duración, aprenderá a completar una plantilla de informe financiero con Google Sheets. Aprenderá a ingresar las transacciones de su empresa y a definir los elementos del Balance Financiero. Con la información ingresada, aprenderá a interpretar los datos presentados acerca de las pérdidas y ganancias. Con ello, comprenderá cómo utilizar esta herramienta para realizar un seguimiento y presentar la información financiera de su empresa con el uso de gráficos. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None Spanish business finance
Enhance Organizational Communications with SlackCoursera Project NetworkBeginner 0,3 4,6 By the end of this project, you will learn how to enhance organizational communications with Slack, the business communications platform. \n\nTo complete this project, you will create your own workspace, add public and private channels, and develop a collaborative environment. To support your new digital environment, you'll invite others to your Slack workspace and bring their contributions into unique channels for work projects, planning, brainstorming, problem-solving, and information-sharing. You will also amp up the effectiveness of workspace communications by using channel and individual tags to loop others in on relevant information.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Communication; Decision Making; Project Planning; Planning; Performance; Sources; Scaling; Data Transmission; Ordered PairNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business business-essentials
真格—北大在线创业课堂 Peking UniversityNot Calibrated 18,1 4,6 《真格北大创业课》是真格基金与北京大学国家发展研究院首次联合开发的中文“慕课”（MOOC, Massive Open Online Course，大型公开在线课程)。课程以创业为主题，共分为三个部分：创业前的准备工作，创业中的要点，以及融资、众筹的技巧等。此课程的目的是让所有有创业意愿的或者刚刚起步的创业者更好地了解现在中国创业行业的氛围，以及创业初期不得不知的干货。每节课都凝结了真格基金业内专家和北京大学资深教授的丰富知识，也包括多位成功创业者的实践经验。完成本课程之时，你将能够为自己绝妙的创意找到切实可行的商业模式，组建能力出色行动高效的团队，撰写专业具体可执行的策划书。在课程的最后，我们希望所有的学员可以完成一份完整的商业计划书，把自己的创业想法有效地表达出来。成功完成慕课的学生会得到由Coursera提供的真格基金与北京大学联合认证的付费认证书，并且其商业计划书会得到真格基金的认真考虑。\n\n课程特点：\n•\t真格基金与北京大学国家发展研究院联合开发的首部中文“慕课”\n•\t徐小平、王强领衔，多位来自国内知名机构的专家和成功创业公司的创始人亲授\n•\t北京大学国家发展研究院BiMBA商学院张黎院长、杨壮院长对创业者倾力指导\n\n•\t专注于创业的在线课程\n•\t注重实践，最鲜活的案例教学\n•\t充分利用碎片化时间学习，每节课15分钟以内，每周仅需1-2个小时学习时间\n•\t无需相关教育或工作背景，对所有人开放\n \n参与本课程，您将收获：\n•\t12位知名公益专家亲自设计的教学内容、资料\n•\t加入讨论区，与业内专家、资深教授和同行互动的机会\n•\t对中国创业大环境的进一步了解\n•\t为自己绝妙的创意找到切实可行的商业模式\n\n•\t组建能力出色行动高效的团队\n•\t撰写专业具体可执行的策划书\n•\t您在课程结束时提交的商业计划书将得到真格基金的认真考虑\n\n除此之外，完成课程的同学可以获得由课程平台提供方Coursera颁发的付费认证证书（电子版）。获得认证证书要求同学们总体得分超过80%，并需向Coursera支付$29美金的费用。您可以先免费注册课程，开始学习课程后再选择支付证书费用。Entrepreneurship; Sales; InvestmentNon SpecializationNon SpecializationNon Specialization[9.5, 21.4] None Chinese (China) business entrepreneurship
Create Animated Social Media Posts using CanvaCoursera Project NetworkIntermediate 2 Not Calibrated By the end of this project, you will learn how to create an animated social media post using the free version of Canva. Animated social media posts are great tools for drawing the attention of your followers and customers to the information you are aiming to share. We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create an animated social media post.\n \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media; Project; Project Mine; Ordered Pair; Computer Graphics; Graphic Design; Writing; Game Design; C Dynamic Memory Allocation; EnablingNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business marketing
Повествование и влияние: Эффектная коммуникацияMacquarie UniversityNot Calibrated 11,2 4 Амбициозного видения будущего вашей организации недостаточно. Как вам донести это видение до коллег, чтобы они присоединились к вам? Способность эффективно общаться и убеждать других является ключевым навыком лидера. Традиционные и основанные на здравом смысле модели коммуникации и убеждения часто не отражают сложную природу «влияния». Благодаря структурированным учебным мероприятиям (видео лекции, тесты, подсказки для обсуждения и письменные задания), этот курс поможет вам развить способность к правильному общению в различных ситуационных и культурных контекстах, что сделает вас влиятельным лидером.Influencing; Rapport; Persuasion; Impression Management; Communication; Human Voice; Storytelling; Nonverbal Communication; Modeling; Decision MakingNon SpecializationNon SpecializationNon Specialization[6.4, 14.7] English; French Russian business leadership-and-management
Negociación exitosa: Estrategias y habilidades esenciales (en español)University of MichiganAdvanced 13,5 4,8 Todos negociamos diariamente. A nivel personal, negociamos con amigos, familia, propietarios, vendedores de autos y empleadores, entre otros. La negociación también es la clave del éxito comercial. Ninguna empresa puede sobrevivir sin contratos rentables. Dentro de una empresa, las habilidades de negociación lo pueden llevar a avanzar en su carrera. \n\nEn este curso, aprenderá y practicará los cuatro pasos necesarios para lograr una negociación exitosa, con un módulo para cada paso: \n(1) Preparación: Planifique su estrategia de negociación \n(2) Negociación: Use las tácticas claves para el éxito \n(3) Cierre: Cree un contrato \n(4) Cumplimiento y evaluación: El juego final \n\nPara completar exitosamente este curso y mejorar su capacidad de negociar, deberá completar los tres pasos siguientes: \n(1) Mire los videos breves (que van de 5 a 20 minutos) de cada módulo. Los videos son interactivos e incluyen preguntas para evaluar su entendimiento de las estrategias y habilidades de negociación. Los videos se pueden acelerar o ralentizar para adaptarse al ritmo que prefiera escucharlos. Según sus horarios, puede ver los videos en unas semanas o verlos todos juntos. Un estudiante que vio el curso de una sola vez concluyó que "es tan bueno como Breaking Bad". \n(2) Complete la negociación del Módulo 6 para evaluar sus capacidad de negociación. Puede negociar con un amigo local o usar los Debates para encontrar un socio de otra parte del mundo. Su socio de negociación le brindará una devolución sobre sus capacidad de negociación. En el camino, puede resultarle útil utilizar esta aplicación móvil gratuita que está relacionada con el curso y contiene varias herramientas de planificación de la negociación. http://negotiationplanner.com/ \n(3) Tome el examen final. Para completar el curso exitosamente, debe responder correctamente el 80 % de las preguntas. Este examen es un examen de dominio, lo que significa que puede tomarlo las veces que quiera hasta que domine el material. \n\nAdemás, este curso incluye la opción de obtener un Certificado verificado (CV) a través de la verificación de su identidad y la finalización exitosa del curso. Un CV le proporciona un reconocimiento formal de sus logros en el curso e incluye el logo de la Universidad de Michigan. \n\nSi usted está considerando obtener un CV, debe completar el proceso de verificación antes de tomar el examen final. Puede elegir pagar los cargos asociados antes o después del examen. Para obtener más información acerca de los CV, visite: learner.coursera.help/hc/en-us/articles/201212399-Verified-Certificates \n\nEl logo compuesto del curso se comparte con una licencia Creative Commons CC BY-SA (https://creativecommons.org/licenses/by-sa/2.0/) y fue creado con las imágenes proporcionadas por cortesía de Flazingo Photos (http://bit.ly/1zOylRm) y K2 Space (https://www.flickr.com/photos/k2space/14257556613/in/set-72157644732478432).\n\nThis is a translated version. To join the original English version, visit this page: https://www.coursera.org/learn/negotiation-skills/Negotiation; Strategic Negotiations; Communication; Decision Tree; Planning; Strategy; Business Communication; Sales; Leadership and Management; PersuasionNon SpecializationNon SpecializationNon Specialization[6.6, 18.7] English Spanish business business-essentials
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Create Interactive Graphs in Tableau Coursera Project NetworkIntermediate 2,2 Not Calibrated Tableau is widely recognized as one of the premier data visualization software programs. For many years access to the program was limited to those who purchased licenses. Recently, Tableau launched a public version that grants the ability to create amazing data visualizations for free. Account members can also share and join projects to collaborate on projects that can change the world. \n\nIn this project, we will learn how to create an account, create an Interactive Graph in Tableau and share it with others. \n\nLearning to use this in-demand tool has applications in Marketing, Finance, Operations, Sales, and many other business functions.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Collaboration; Data Visualization; Purchasing; Spreadsheet; Data Visualization Software; Visualization Software; Sales; Euler'S Totient Function; SoftwareNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Fundamentos de los Aspectos Financieros del Negocio con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 4,2 4,7 Este curso gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEste curso te presentará la terminología financiera y te mostrará cómo utilizar los estados financieros para comprender y controlar la posición financiera de tu empresa para poder tomar decisiones comerciales clave. \n\nLos ejercicios te presentarán el Estado de Resultados y el Balance General. La interpretación de estas declaraciones y el cálculo de los índices financieros clave como el rendimiento de la inversión y la relación entre la deuda y el capital social te brindarán una comprensión clara del desempeño actual de tu negocio. Con esta información, tendrás las habilidades para evaluar las implicaciones financieras de tu oportunidad de crecimiento con mayor precisión.   \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Business; Denominación De Origen; Gustave Le Bon; CabezaNon SpecializationNon SpecializationNon Specialization[2.1, 5.8] None Spanish business entrepreneurship
Коммерциализация технологий в промышленном комплексеNational Research Nuclear University MEPhIBeginner 14,3 3,8 Технологическое предпринимательство невозможно без коммерциализации технологий и опыт управления знаниями в высокотехнологичной сфере позволит избежать рисков и сделать будущий бизнес наиболее экономически эффективным.\nУзнайте, как другие добились коммерциализации технологий и следуйте за ними.\n\nЦели курса «Коммерциализация технологий в промышленном комплексе»:\n• Расширить знания о технологическом предпринимательстве;\n• Сформировать навык экономического анализа рыночных перспектив новых технологий;\n• Овладеть методикой построения технологических дорожных карт будущих производств;\n• Развить индивидуальные способности сравнения новых проектов с лучшим опытом  реализации технологий;\n• Осуществить карьерный рост в технологических компаниях.Not Calibrated Non SpecializationNon SpecializationNon Specialization[7.5, 14.8] None Russian business finance
Gestión de Proyectos Tecnológico de MonterreyBeginner 12,5 5 En este segundo curso, profundizaremos sobre los elementos que arrebatan la atención de todo administrador de proyectos: los recursos, las comunicaciones, los riesgos y los cambios. Comprenderemos la importancia de su gestión y la aplicación de herramientas que nos permitan obtener los mejores resultados. \n\nVamos a recorrer el camino de los procesos que profesionalizan la gestión de proyectos, desde la conceptualización y entendimiento del proyecto hasta su cierre y una cosa nos debe haber quedado clara: siempre se presentarán situaciones en nuestros proyectos que nos obliguen a modificar nuestro plan inicial para responder a los ajustes que se demanden. \n\nNuestra sugerencia final es que poco a poco vayas incorporando nuevas herramientas, las pruebes y valides si es lo apropiado para ti, para tu equipo y para tus proyectos.\n\nLos objetivos del curso 2 son los siguientes:\n\n•\tComprender las técnicas para la gestión efectiva de recursos.  \n•\tIdentificar los riesgos en un proyecto. \n•\tConocer las herramientas para el control de un proyecto.Not Calibrated Non SpecializationNon SpecializationNon Specialization[8.0, 15.1] None Spanish business business-strategy
Create a Branded Presentation Template Using Google SlidesCoursera Project NetworkAdvanced 0,7 5 In this project, the learner will edit a Google Slides template to include company branding. Having a company logo and color scheme integrated on all marketing materials is a vital part of brand recognition. Adding company branding to professional presentations helps in growing a brand when presenting to clients and employees.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Ordered Pair; Logo; Professional Development; Marketing Materials; Brand Awareness; Employment; Marketing; Brand; Project; Employer BrandingNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business business-strategy
How to Use the QSPM to Analyze and Set the Right StrategyCoursera Project NetworkAdvanced 1,9 Not Calibrated In this 2-hour long project-based course, you will learn how  to analyze, and set the right strategic direction for your organization with Quantitative Strategic Planning Matrix (QSPM). The QSPM is designed to assess and determine the extent that alternative strategies enable the firm to effectively take advantage of external opportunities, mitigate external threats, capitalize on internal strengths, and improve upon internal weaknesses. As a strategic-management tool, the process can be described as an objective, logical, systematic approach for making major decisions in an organization. In order to analyze and set the right strategy for our organization, we will use a spreadsheet to sketch, conduct the analysis, and determine the best strategic direction, among other alternatives. Also, for us to practically demonstrate how to apply the QSPM to set the optimal strategic direction, we have created an energy services company we want to use for the analysis. The idea is to give you a template that would enable you to apply the model to analyze any organization. The project is for business leaders who want to set optimal strategic direction for their organizations given other competing alternatives. Also, for strategist who are interested in helping organization in making informed strategic decisions. At the end of the project, you will be able to design, analyze, and set the optimal strategy for your organization using the QSPMEnergy Services; Project; Formal System; Spreadsheet; Competitiveness; Leadership; Internality; Strategy; Decision Making; ModelingNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
Leveraging Real-Time Analytics in Slack Coursera Project NetworkIntermediate 0,4 4,3 By the end of this course, you will access and leverage analytics in Slack. Leveraging analytics in your Slack digital work environment will allow you to make data-driven decisions, foster a feedback culture, and define tactics that move your work group closer to its goals. You will do this by gaining hands-on experience accessing Slack’s internal analytics, reviewing external integrations and how they work in concert with them, and building an integration to the SurveyMonkey application from within Slack. \n\nYou will also have the opportunity to set up a free SurveyMonkey account to begin capturing new data from the team in your Slack workspace. Your hands-on project will include techniques that will enable you to integrate any cloud-based/outside service within your Slack environment and then leverage its functions and resources to maximize the effectiveness of collaborations and your team’s productivity through the practice of making data-driven decisions. For the purpose of this course, we will use the free-to-use, SurveyMonkey external integration and set it up from within your Slack environment.\n\nYou will work through this guided project in the Slack app on your Rhyme virtual machine, where you will use your current Slack workspace or set up a sample workspace under Slack’s free plan so that you can gain hands-on experience leveraging analytics in Slack with local and external integrations.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leverage (Finance); Workspace; Analytics; Data-Informed Decision-Making; Project; Culture; Internality; Accounting; Planning; CollaborationNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business business-strategy
Create Customizable Proposals in Qwilr Coursera Project NetworkIntermediate 1,7 5 By the end of this project, you will be able to create customizable sales and marketing documents. We will use a hands on approach to develop proposals. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Personalization; Project; Sales; Marketing; Documents; Project Mine; Analytics; Ordered Pair; Web Analytics; HandNon SpecializationNon SpecializationNon Specialization[0.8, 2.2] None English business leadership-and-management
Fundamentos de Finanzas Empresariales Universidad de los AndesAdvanced 17,4 4,8 No importa qué rol desempeñas en tu compañía, ni el nivel de responsabilidades que tienes, ni si eres empleado o emprendedor; el curso de Fundamentos de las Finanzas Empresariales te brinda las herramientas para que adquieras los conocimientos necesarios para entender las finanzas de tu empresa y seas capaz de tomar mejores decisiones.\n\nAl final de este curso estarás en la capacidad de interpretar mejor el lenguaje financiero; obtener y analizar indicadores financieros; diagnosticar la salud financiera de las empresas y planear su futuro de acuerdo con lo encontrado; calcular valores presentes y futuros; construir tablas de amortización de deudas; explicar el concepto de valor de dinero en el tiempo; y comparar y decidir entre dos o más proyectos de inversión.\n\nEste curso te provee conceptos y herramientas que permiten que  puedas analizar el entorno financiero al que te enfrentas en tus quehaceres cotidianos en el ámbito profesional. Aunque el curso está enfocado al ámbito corporativo,  puedes usar este conocimiento en tu vida personal.\n\nDurante el curso desarrollarás capacidades que te permitirán aplicar tus principios lógicos y el conocimiento adquirido para tomar decisiones financieras acertadas.\n\nObjetivos de aprendizaje:\t\n\n•\tDefinir qué son las Finanzas Empresariales y sus objetivos\n•\tNombrar e interpretar los principales estados financieros de las empresas\n•\tAnalizar la situación financiera de las empresas mediante el cálculo de indicadores de liquidez, rentabilidad, operación  y     endeudamiento\n•\tPlanear el futuro de las empresas de acuerdo con un diagnóstico financiero\n•\tCalcular los pagos de una deuda con terceros de acuerdo a ciertas condiciones pactadas\n•\tAplicar los conceptos de valor del dinero en el tiempo en situaciones prácticas cotidianas\n•\tComparar diferentes alternativas de proyectos de inversión y desarrollar la capacidad de seleccionar el más conveniente de acuerdo a criterios de evaluación\n\nRequisitos previos:\n\nEste curso está diseñado para todos aquellos que quieran divertirse con las finanzas y aplicar diferentes herramientas de análisis financiero a situaciones prácticas. No interesa qué rol llevan a cabo en la empresa, donde trabajan, si son emprendedores o si planean serlo; todos están bienvenidos al curso independientemente de su experiencia profesional o académica.\n\n•\tNo se necesita ningún curso previo. \n•\tSe recomienda conocimientos básicos de matemáticas y de Excel.\n•\tTener muchas ganas de seguir avanzando en tu vida profesional, sin importar el cargo que ejerzas.Finance; Microsoft Excel; Analysis; Financial Analysis; Leadership and Management; Financial Management; Corporate Bond; Balance Sheet; Investment; Virtual Private NetworksNon SpecializationNon SpecializationNon Specialization[12.3, 21.0] None Spanish business finance
Bases of the law of obligations (The Russian Federation) Part 1Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 2,1 4,7 The present course gives an overview of Bases of the Law of Obligations.  \nThe course is directed to students of general educational institutions,  Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Law of Obligations.\nThe course goals and objectives: \nThe main goal of the course is to provide students with fundamental knowledge of the basis of the Russian Law of Obligations\nCourse objectives are:\n1. To introduce students to analyzing and evaluating situations from a legal perspective, identifying the essential elements of the Russian contractual system.\n 2. To orient students towards distinguishing between different types of forms of obligations and the ability of the main subjects of law (individuals and legal entities) to incur and fulfill legal obligations.\nLearning outcomes: \nBy the end of this course students shall be able to:\n1.\tAnalyze and evaluate situations from a legal perspective.\n2.\tIdentify the essential elements of a contract.\n3.\tUnderstand situations when  contract shall have a particular form\n4.\tIdentify moment of conclusion of contract\n5.\tDistinguish between offer and public offer\n6.\tExplain due execution of obligationsLaw; Contract A; Conformity; Demand; Writing; Shopped; Acceptance; Evaluation; Audit; Public OfferingNon SpecializationNon SpecializationNon Specialization[0.8, 3.0] None English business business-strategy
Utilice los formularios de Google para encuestas de mercadeoCoursera Project NetworkBeginner 1,8 Not Calibrated Al final de este proyecto, creará un formulario de Google para una encuesta de mercadeo. Los formularios de Google son una forma fácil y gratuita de realizar una encuesta de marketing porque es fácil compartir enlaces, los datos se generan en una hoja de Google organizada y es fácil responder a la encuesta en cualquier tipo de dispositivo. Las formas más notables en que se utiliza Google Forms son las encuestas a clientes, el buzón de sugerencias y para hacer crecer una lista de correo electrónico de la empresa. Aprenderás a crear un formulario de Google que incluya características como la marca, el opt-in (suscripciones confirmadas) por correo electrónico y preguntas basadas en las respuestas anteriores del usuario.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business business-essentials
Analyze Data using Pivot Tables, Crosstabs in Google SheetsCoursera Project NetworkIntermediate 0,4 4,5 In this project, you will explore the pivot-table tactics applied in Google Sheets to create crosstabs and conduct a preliminary—exploratory—analysis of the data within the report. You will also conduct Pearson’s correlation testing and determine how best to visually present those results so that you can aid the audience’s discovery of insights from the data story. To do this you will work in the free-to-use spreadsheet software Google Sheets. \n\nWe rarely have an unlimited amount of time to find the actions in our data, so it is key to leverage tools that expedite that process. Crosstab reports can accelerate the analysis process because they present select slices of data in a matrix format making it easier to visualize patterns and explore similarities and differences between categories or variables. \n\nBy the end of this project, you will be able to perform correlation testing, interpret the test statistics, and apply pivot table tactics to create crosstab reports that will communicate the data story using any spreadsheet software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Pivot Table; Professional Development; Business Intelligence; Expediting; Market Analysis; Pearson Product-Moment Correlation Coefficient; Test Statistic; Audience; Software; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business business-essentials
Create Organizational Templates in Trello Coursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project, you will discover how to create Organizational Templates in Trello. \n\nTrello is a resource that has proven profitable in so many industries because of its benefits as a proven real-time organizational tool. It can be utilized personally or professionally in almost any role, but is particularly useful for managing personal taskings or among those that find themselves in roles related specifically to executive management, administration, accounting, account/project management, public relations, advertising, event planning, IT, education, etc.\n\nUpon completing this project, you will be able to set up your own Organizational Templates in Trello.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Benefits; Accounting; Editing; Project; Workspace; C Dynamic Memory Allocation; Ordered Pair; Project Mine; Respondent; Prior ProbabilityNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Administración Estratégica y Emprendedora University of New MexicoBeginner 6,9 4,7 Este curso utiliza un enfoque basado en la investigación para entender las fuentes de las ventajas competitivas en las compañias y otras organizaciones.Innovation; Strategy; Competitiveness; Marketing; Business Administration; Leadership and Management; Sales Administration; Strategic Management; Leadership; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[4.0, 8.9] None Spanish business entrepreneurship
Negociações de sucesso: estratégias e habilidades essenciais (em Português)University of MichiganBeginner 16 4,9 Todos nós negociamos diariamente. No nível pessoal, negociamos com amigos, família, proprietários do imóvel em que moramos, vendedores de carro, funcionários, entre outros. A negociação também é a chave para o sucesso nos negócios. Nenhuma empresa consegue sobreviver sem contratos lucrativos. Dentro de uma empresa, as habilidades de negociação podem levar a avanços na carreira.\n\nEste curso fornece uma introdução prática e holística às estratégias e habilidades que podem levar a negociações de sucesso na vida pessoal e nas transações de negócios. O curso cobre os quatro principais estágios da negociação: (1) planejamento, (2) negociação, (3) criação do contrato e (4) execução do contrato. \n\nCada estágio analisa as principais questões que você deverá estar preparado para responder em negociações futuras, como:  \n•\tQuais são os principais elementos em uma análise de negociação, incluindo o preço de reserva fixado, a meta de expansão, alternativas para o negócio em questão e a zona de acordo potencial?\n•\tQue diretrizes devem ser seguidas ao confrontar questões de ética?\n•\tQual é a sua fonte de poder nas negociações e como é possível aumentar o seu poder?\n•\tQuais ferramentas psicológicas podem ser usadas durante as negociações e quais armadilhas psicológicas devem ser evitadas?\n•\tQuais são as quatro principais questões de lei contratual que devem estar no checklist de negociação?\n•\tQuais conceitos e ferramentas podem ser usados ao resolver controvérsias?  \n\nDurante o curso, você assistirá a uma série de pequenos vídeos (que vão de 5 a 20 minutos) sobre cada estágio da negociação.  Os vídeos são interativos e incluem questões para testar o seu entendimento sobre estratégias e habilidades de negociação. O curso também inclui vídeos que dramatizam a arbitragem de uma controvérsia na área de construção e a mediação de uma controvérsia de software de robótica. \n\nDependendo do seu planejamento, pode assistir aos vídeos ao longo de algumas semanas ou pode assisti-los todos de uma vez.  Um aluno que assistiu a todos os vídeos de uma vez concluiu que "É uma série tão boa quanto Breaking Bad".\n\nApós assistir aos vídeos sobre os quatro principais estágios da negociação, você poderá participar de uma negociação individual que testará as suas qualificações como negociador.  Os vídeos finais do curso verificam a sua negociação e revisam os conceitos e as ferramentas tratados no curso.  Você também receberá feedback sobre o que faz de melhor como negociador e como pode melhorar.\n\nThis is a translated version. To join the original English version, please visit this page: https://www.coursera.org/learn/negotiation-skillsNegotiation; Leadership and Management; Strategic Management; Communication; Strategy; Arbitrage; Business Strategy; Trade Marketing; Business Intelligence; ConfidenceNon SpecializationNon SpecializationNon Specialization[12.0, 20.3] English; Spanish Portuguese (Brazil)business business-essentials
Crear datos de soporte al Cliente con Google SheetsCoursera Project NetworkBeginner 1,6 4,5 Al final de este proyecto, usted creerá un Google Sheet que transforma datos brutos de soporte al cliente de una empresa en un conjunto de datos útiles , ofreciendo a la empresa una visión general de anteriores requisitos de soporte. \n\nUsted podrá determinar cuáles departamentos de la empresa están excediendo normas y cuáles departamentos están rindiendo por debajo del estándar. Este proyecto incluirá una introducción a Google Sheets , cómo enlazar varias fichas, una introducción a la creación de fórmulas de apalancamiento , y como utilizar Google Sheets para determinar si el soporte ofrecido se encuentra dentro de los niveles necesarios de servicio.\nEste proyecto es designado para personas sin conocimientos de Google Sheets, o para personas con experiencias limitadas de Google Sheets.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.7, 2.1] None Spanish business business-strategy
Giving Helpful Feedback University of Colorado BoulderBeginner 5,9 4,8 This course teaches you the simple principles expert managers use to improve and motivate employee performance. You’ll never have to avoid telling an employee “the truth” again, because the seven techniques we teach will not make employees defensive or afraid. As a manager, or someone who would like to be a manager, you’ll also learn specifically what feedback is, how negative feedback is weighed more heavily than positive, and how positive feedback can super-charge behaviors such as creativity and teamwork.\n\nGiving feedback is a skill which develops over time. We give you a process you can use to improve your feedback skills and deliver it with confidence. You will find that there is a scientific basis for many of your observations and intuitions about feedback—such as, it is hard to give correctly, people don’t like it, and more. This will be reassuring as you learn how to overcome these difficulties. We hope you have a fantastic time becoming a better manager!Leadership and Management; Communication; Performance; Leadership; Performance Management; People Management; Employment; Coaching; Staff Management; DignityNon SpecializationNon SpecializationNon Specialization[3.8, 7.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Google Cloud Product Fundamentals 日本語版Google Cloud Intermediate 9,9 4,7 このコースでは、Transformation with Google Cloud コースで学んだ知識を基に、テクノロジーの視点から組織の変革をたどっていきます。具体的には、Google Cloud のテクノロジーを利用して組織のデジタル変革を実現する方法を、5 つのカテゴリ（IT インフラストラクチャのモダナイゼーション、チームでビジネス向けアプリケーションを開発する方法のアップグレード、機械学習と人工知能を活用して新しい価値を築く方法、G Suite などのクラウドベースの生産性向上ツールの使用が働き方の変革に不可欠な理由、クラウドベースの IT インフラストラクチャへの変更に伴うコスト管理の利点と課題）に分類して説明します。\n \n コース全体で、コンピューティング、アプリケーション、セキュリティ、API、データベースなどのコアコンセプトと、これらのコンセプトがデジタル変革で果たす役割について説明します。また、さまざまなクラウド テクノロジーの実際の使用例と、クラウド テクノロジーが個人と会社全体にもたらしているメリットも紹介します。さらに、デジタル変革プロジェクトのリーダーまたはメンバーとして、適切な関係者と連携するうえで必要となる知識を身に付けられるようお手伝いします。Total Cost Of Ownership; Collaboration; Cost; Project; Planning; Average; Finance; Culture; Benefits; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[6.0, 12.6] English Japanese business business-strategy
Introduction to Project Management with ClickUpCoursera Project NetworkIntermediate 0,4 4,7 In this project, we will learn how to create and organize a ClickUp workspace to best meet your project management and business needs. We will also learn how to use the tool to better collaborate and communicate with your team. Whether you’re assigning tasks, pushing out important information, scheduling meetings, or working through a to do list, ClickUp can help you keep track of it all.\n\nClickUp is a free, cloud-based program that helps to improve both your productivity and your budget. ClickUp helps to make both individuals and groups more productive in their work by consolidating tasks, documents, goals, and communication into one, all inclusive platform.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Budget; Communication; Documents; Collaboration; Organizing (Management); Accounting; Leadership and Management; Project Management; Project; Agile ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business leadership-and-management
Improve Efficiency in Asana for Project ManagersCoursera Project NetworkIntermediate 0,7 4,4 In this course you will learn how to effectively use Asana as a project management tool in order to improve project efficiency. You will learn how to create, organize, and sort tasks as well as set up project details within Asana.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Management; Project Management Certification; Leadership and Management; Organizing (Management); Project Management Body Of Knowledge; Task Management; Saving; Spreadsheet; Project TeamNon SpecializationNon SpecializationNon Specialization[0.2, 1.0] None English business leadership-and-management
Innovation for Impact (i4i) The Carlson-Polizzotto Method of Value CreationNortheastern UniversityIntermediate 4,9 4,8 Welcome! \n\nPartnering with Tech industry giants Curtis Carlson and Len Polizzotto, Northeastern University brings you “Value Creation: The Carlson-Polizzotto Method” a short-form course experience like no other.\n\nBuilding careers by solving for the value proposition - Curt and Len are responsible for driving the integration of the software technology behind Apple’s voice command intelligent assistant and creating the standard for high definition television - now known to billions today as Siri and HDTV.\n\nSo why do more than 50 percent of businesses fail? It’s because they are not identifying what their customers value.\n\nWatch Curt and Len coach 4 groups of professionals, each from distinctly different industries, tech, startup, education, and marketing, and learn alongside them as they use the Value Creation methodology to increase the power of their organization’s value proposition.\n\nEvaluate the benefits of implementing a Value Creation practice that can impact your own strategic business initiatives so you can successfully create your business’ value proposition.Value Proposition; Proposition; Project; Entrepreneurship; Benefits; Career; Marketing; Evaluation; Software; CoachingNon SpecializationNon SpecializationNon Specialization[3.2, 6.1] None English business business-strategy
Critical Perspectives on Management IE Business SchoolAdvanced 11,7 4,7 This course is designed for students of all backgrounds who have an interest in how firms are governed, the forces that have helped define modern management practice, and the outcomes of that practice not only for the firm itself, but also for the societies in which they operate. For students who are thinking of a career in management, it may also prove useful as a basic introduction to some of the conceptual vocabulary and ideas behind modern theories of management. \n\nUsing a wide disciplinary approach - from economics and history to social theory and even a smattering of biblical criticism - the course will invite students to consider several core management strategies and priorities from often unexpected perspectives in order to judge their success or failure. The key objective of the course is to bring into critical focus how we think about the function and culture of management, how managers understand their role within a firm, how they take decisions, set priorities and benchmark success and failure. \n\nTopics include: the function of the firm; the role of incentive; the ways in which narrative forces shape decision making, and how market relationships define the managerial culture in ways that can lead to sub-optimal outcomes.Leadership and Management; Shareholder Value; Vitality Curve; Market (Economics); Shareholders; Performance Appraisal; Supply Chain; Enabling; Corporate Governance; Key MarketNon SpecializationNon SpecializationNon Specialization[4.8, 15.3] French; Portuguese; Afrikaans; Russian; SpanishEnglish business leadership-and-management
Hojas de cálculo para principiantes con Google SheetsCoursera Project NetworkAdvanced 0,7 4,7 En este curso basado en un proyecto y de 1 hora de duración, aprenderás a conocer la plataforma de Google Sheets, crear nuevos archivos, trabajar con funciones básicas y avanzadas y crear gráficas con la información obtenida. Los aprendizajes de este curso son de gran utilidad debido a que pueden ser utilizados con gran cantidad de información y a diferentes ámbitos, tanto laboral como personales. No se requiere ningún conocimiento previo ya que se inicia desde cero.Microsoft Excel; Gratitude; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[0.2, 1.1] None Spanish business business-essentials
Create a Resume and Cover Letter with Google DocsCoursera Project NetworkAdvanced 0,4 4,7 In this project, you will create your very own resume and cover letter from start to finish. You will utilize the Google Docs application in a Google Chrome web browser to find readily available templates. We will first review the basic parts of a resume and fill in your own personal information related to contact information, personal summary, work experience, education, and any additional information. We will also review what it takes to create a great cover letter and fill it in with your own words. As we create these documents you will get to learn many ways to customize text format, styles, bulleted lists, and even add a signature to your cover letter. Lastly, we will cover how to print the document and save it to a file such as a PDF so these documents can be shared to your next potential new employer.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Writing; R&D Management; Doxing; Resume Screening; Professional Development; Teaching; Stock Market; Social Media; Project; AdvertisingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-essentials
Используем функции Google Finance в Google SheetsCoursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: извлечение информации о ценах на акции и финансовой информации с помощью Google Finance, извлечение информации о паевых фондах с помощью Google Finance, создание японских свеч и спарклайнов с помощью Google Finance.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Renewable Energy and Green Building EntrepreneurshipDuke University Advanced 4,7 4,7 Welcome to the course where you learn to launch a new business in the energy, finance, real estate, design, engineering, or environmental sectors, while also helping you create positive environmental and human health impacts around the world.\n\nWe will integrate tools, trends, and tips from the field of entrepreneurship as a career path for making a difference and generating wealth in the renewable energy and green building sectors.\n\nThis is not a course about theory. Instead, we focus on real world application, step-by-step advice, and case studies.\n\nAfter completing this course, students will be able to:\n\n- Define key business opportunities, challenges, and potential solutions in the renewable energy and green building sectors.\n- Analyze a successful business in renewable energy or green building.\n- Identify 2 to 3 problems you might solve with either renewable energy or green building products or services. \n- Plan for engaging with investors who might finance a new business.\n- Take real world first steps towards launching a new business or corporate initiative, by applying the 1-page business idea summary template and the Business Model Canvas to generating and refining your own new business ideas.Entrepreneurship; Energy; Renewable Energy; Green Building; Finance; Green Energy; Entrepreneurial Finance; Planning; Sustainability; Business PlanNon SpecializationNon SpecializationNon Specialization[0.9, 7.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Нахождение инвестиционной альфы Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: использование беты для определения подверженности актива к систематическому риску и использование альфы для вычисления доходности инвестиции к рыночной доходности.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Organic Marketing: Facebook Groups For Small BusinessesCoursera Project NetworkBeginner 0,4 4,8 In this project, the learner will build  a client profile, master Facebook groups netiquette, and utilize them as a Marketing tool. We will learn how to generate clients using a free organic method without paid advertising.  By the end of this project we will construct a step by step daily Facebook group action plan  to promote a small business, and develop a strong influential Facebook account to attract high paying clients.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Entrepreneurship; Community Management; List Of Facebook Features; Social Media; Project Management Certification; Social Media Marketing; Project Management; Project; PlanningNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Crear un Diagrama de Gantt simple con Google SheetsCoursera Project NetworkBeginner 1,2 5 En este curso basado en un proyecto y de 2 horas de duración, aprenderás a utilizar las hojas de cálculo de Google Sheets para crear un diagrama de Gantt para el seguimiento de un proyecto. Aprenderás acerca de los diagramas de Gantt como herramienta para la organización de un proyecto en un ámbito empresarial. Utilizaremos Google Sheets para definir una serie de suposiciones de nuestro proyecto y con ellas crearemos una tabla con la información que usaremos para crear el diagrama. Una vez creado el diagrama, aprenderemos a formatearlo para mostrar de manera más clara el seguimiento del proyecto y sus tareas. Finalmente aprenderemos cómo convertir el gráfico y el documento en un archivo presentable.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.6, 1.5] None Spanish business business-strategy
Claves para Gestionar Personas IESE Business SchoolBeginner 13,6 4,8 ¿Te has preguntado alguna vez qué criterios utilizan las empresas para contratar o retribuir a las personas? ¿Por qué no siempre entendemos los planes de promoción?. El objetivo de este curso es conocer algunas herramientas prácticas en materia de Recursos Humanos y aprender a gestionar personas y liderar el talento con la mayor eficacia posible.Human Resources; Resource; Leadership and Management; Leadership; Resource Management; Personal Advertisement; Compensation; People Management; Compensation And Benefits; BenefitsNon SpecializationNon SpecializationNon Specialization[9.2, 16.1] None Spanish business leadership-and-management
Google Suite for Project Communications Coursera Project NetworkIntermediate 0,4 4,8 By the end of this project, you will create a labeled group within Google Suite applications to aid in project communication to import contacts, label contacts by project, compose and label an email to grouped contacts, create a project calendar, and create a calendar invite to send to the labeled group. Google Suite applications for this project include Google Contacts, Gmail, Google Calendar.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Communication; Salesforce; Email Marketing; Label; Project; Project Mine; Leadership; Accounting; Corporate Communications; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Power Onboarding Northwestern UniversityBeginner 7,3 4 Power Onboarding provides practical, easy-to-use tools to guide an individual who is transitioning to a new job. Students will prepare an  actionable personal onboarding plan that will set them up for success in their new role. Research has shown that an actively followed power onboarding plan will allow an individual to reach proficiency in  a new position up to 30% faster than the typical transitioning manager. In this course, students will develop their own onboarding plan, allowing them to contribute sooner and be eligible for promotion earlier. In this newly revised format, learners can complete the course in no more than 7 hours, with approximately 2 hours dedicated to creating a personalized power onboarding plan. We have a suggested 4 week schedule to help you stay on track, but we recognize that everyone has different learning styles so we've added flexibility so you can complete the entire course in one or two sittings.\n\nThis course has benefited tremendously from the feedback and advice we have received since the launch in the Fall of 2014. A recent survey shows:\n1)\t67% of participants are very likely to recommend the course to a friend, and the remaining 33% being somewhat likely\n2)\t80% of participants found the workload the same or lower than what they expected. \n\nWe are enthusiastic about these findings and we know that you will find this course valuable and worthwhile as well!Onboarding; Dividends; Peer Review; Planning; Evaluation; Labor; Organizational Culture; Inventory; Pension Tax Simplification; PresentationNon SpecializationNon SpecializationNon Specialization[3.3, 9.9] None English business leadership-and-management
Create Infographics using Piktochart Coursera Project NetworkIntermediate 0,4 4,5 By the end of this project, you will create an infographic that is printable and shareable across your business network. You will be able to communicate important and detailed information in a colorful and attention-grabbing format. This course will include an introduction to Piktochart, how to create an infographic that will illustrate critical information your audience needs to know.Infographics; Marketing Design; Project; Illustration; Communication; Audience; Marketing; Accounting; Computer Graphics; CreativityNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business marketing
Create a Business Model Canvas in Miro Coursera Project NetworkBeginner 2 Not Calibrated By the end of this project, you will be able to align business priorities in a concise visualization. \n\nTo do this, you will gain hands-on experience creating a business model canvas in the Miro online visual collaboration platform for teamwork.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Evaluation; Project; Planning; Use Case; Schedule; Project Plan; Project Mine; Process; Euler'S Totient Function; ChartNon SpecializationNon SpecializationNon Specialization[1.1, 2.6] None English business business-strategy
Use Canva to Create an Interactive Mind MapCoursera Project NetworkBeginner 0,2 4,7 By the end of this project, you will create an interactive mind map that is shareable across teams,  business organizations, or with an audience, you want to market to. You will be able to incorporate a color scheme, images, and other design elements that will draw your audience in. This course will include an introduction to mind maps in Canva, a use for Canva that isn’t a widely known use, but is very useful when building ideas and strategies and effectively communicating them. You will also learn how to add interactive features to your mind map in order to create a useful tool for all.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Mind Map; Map; Computer Graphics; Graphic Design; Interactivity; Utility; Strategy; Brand; Communication; AudienceNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business marketing
The Analyze Phase for the 6 σ Black Belt University System of GeorgiaBeginner 13,1 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 5 of 8 in this specialization dealing with topics in the Analyze Phase of Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Trigonometric Integral; Estimator; Hypothesis; Effect Size; Nonparametric Statistics; Statistical Hypothesis Testing; Confidence Interval; Confidence; Correlation And Dependence; General StatisticsNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] None English business business-essentials
Machine Learning Algorithms with R in Business AnalyticsUniversity of Illinois at Urbana-ChampaignIntermediate 8,7 Not Calibrated One of the most exciting aspects of business analytics is finding patterns in the data using machine learning algorithms. In this course you will gain a conceptual foundation for why machine learning algorithms are so important and how the resulting models from those algorithms are used to find actionable insight related to business problems. Some algorithms are used for predicting numeric outcomes, while others are used for predicting the classification of an outcome. Other algorithms are used for creating meaningful groups from a rich set of data. Upon completion of this course, you will be able to describe when each algorithm should be used. You will also be given the opportunity to use R and RStudio to run these algorithms and communicate the results using R notebooks.Decision Tree Model; Regression; Logistic Regression; Regression Analysis; Decision Tree; Classification Algorithms; K-Means Clustering; Modeling; Linear Model; Data Clustering AlgorithmsNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] None English business leadership-and-management
Основы управления проектами в современной бизнес-средеNational Research Nuclear University MEPhIAdvanced 9,8 4,3 Сегодня почти каждый современный работник является частью какого-либо проекта, выполняя различные роли: от инициатора или участника до руководителя.\n\nВ этой связи компетенции управления проектами являются критически важными навыкам необходимыми к применению на ежедневной основе. Именно они позволяют достигать качественного результата, успешно справляться со сроками, стоимостью и объемами работ, эффективной работой в команде.\n\nКурс посвящен развитию таких компетенций как: разработка и реализация проектов, системное и критическое мышление, командная работа и лидерство, коммуникации. Цель курса — получить и отработать навыки по управлению проектами.Project Management; Leadership and Management; ProjectNon SpecializationNon SpecializationNon Specialization[6.3, 12.6] None Russian business leadership-and-management
Donner un feedback utile University of Colorado BoulderNot Calibrated 6,6 4,7 Ce cours vous enseigne les principes simples que les responsables experts utilisent pour motiver les employés et améliorer leurs performances. Vous n'aurez plus jamais besoin d'éviter de dire la « vérité » à un employé car, grâce aux sept techniques que nous enseignons, les employés ne sont plus effrayés ou sur la défensive. En tant que responsable, ou si vous souhaitez devenir un responsable, vous apprendrez également de façon spécifique ce qu'est un commentaire, comment les commentaires négatifs sont reçus avec une plus grande charge émotionnelle que les commentaires positifs et comment les commentaires positifs peuvent booster des comportements tels que la créativité et le travail en équipe.\n\nFournir des commentaires est une compétence qui se développe au fil du temps. Nous vous proposons une procédure que vous pouvez utiliser pour améliorer cette compétence et donner des commentaires en toute confiance. Vous découvrirez qu'il existe une base scientifique pour un bon nombre de vos observations et intuitions au sujet des commentaires : par exemple, il est difficile de le faire correctement, les personnes n'aiment pas cela et bien plus encore. Cela vous rassurera, à mesure que vous apprendrez à surmonter ces difficultés. Nous espérons que vous passerez d'excellents moments en devenant un meilleur responsable !Listening; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[4.6, 8.3] Spanish; English; Russian; German; Vietnamese; Italian; Portuguese; ArabicFrench business business-essentials
Google Ads, branding y creatividad en la estrategiaCoursera Project NetworkIntermediate 2 Not Calibrated En este curso, vas a aprender cómo conectar tu sitio web a Google Analytics. Podrás utilizar Google Analytics para comprender el rendimiento de tu sitio web y los diferentes datos que se generan una vez esta instalado en tu pagina. Te vas a familiarizar con la interfaz de Google Analytics y los informes estándar para comprender mejor la audiencia de su sitio web. Aprenderás a interpretar estos datos para mejorar el rendimiento y la eficacia de su sitio web.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business business-essentials
Build a automated CRM for Lead Management with Google SheetsCoursera Project NetworkBeginner 1,8 Not Calibrated By the end of this project, you will create a fully automated CRM to track all your leads using Google sheets. In this project, You will be able to keep track of all the leads that come into your company. You will be able to identify the status and the source of each lead and who is the agent responsible for each lead. You will be able to save time each month pulling reports which means you get to focus on actionable insights. Moreover, you will be able to acquire the basics of using Google sheets to build your CRM, you will be able to connect Google sheets, apply formatting, data validation and formulas. This CRM will help you and your company advance in the number of sales and will help you achieve all your targets as well as increase the efficiency of your sales agents\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Average; Numbers (Spreadsheet); Saving; Project; Spreadsheet; Sales; Project Mine; Sources; Accounting; Drop-Down ListNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-essentials
Modalidades organizacionales ágiles en base a la Metodología ScrumUniversidad AustralBeginner 8,7 4,3 En un mundo de fuerte competitividad global, como el que atravesamos hoy en día, con entornos tan complejos y cambiantes, de alta incertidumbre y volatilidad, con fuertes exigencias en adaptabilidad de sectores y mercados; los modelos de negocios predictivos tradicionalmente aplicados en el mundo empresarial con foco de expertise en el negocio, empiezan a ser estrategias poco efectivas y flexibles para la obtención de una competitividad sustentable.\n\nEn este contexto, es que en el mundo empresarial, se produjo una fuerte orientación a buscar capacidades organizacionales ágiles y adaptativas que mejor se adecuaran a los entornos y mercados inciertos, que tuvo su origen en el desarrollo de proyectos complejos, con estructuras más planas, informales y autónomas; permitiendo un mejor equilibrio entre las capacidades de innovación y las de explotación. \n\nDurante el curso realizaremos una introducción de la filosofía ágil y de la dinámica SCRUM como base de marco conceptual, conoceremos sus usos y alcances más frecuentes, vivenciaremos la aplicación de los modelos de mejores prácticas organizacionales, y desarrollaremos las oportunidades competitivas diferenciales, así como los desafíos más importantes a la hora de su implementación en la organización.Scrum (Software Development); Leadership; Software; Agile Management; Leadership and Management; Agile Leadership; Software Engineering; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[5.9, 10.6] None Spanish business leadership-and-management
Documentos colaborativos con Google Docs Coursera Project NetworkBeginner 1,8 3 Con este curso podrás trabajar de manera rápida y colaborativa dentro de la herramienta de Google Docs, aprovechando todas las funcionalidades para diseñar y organizar la información de manera dinámica y conectando con otras herramientas.\nSólo es necesario tener conexión a internet, un navegador web (idealmente Google Chrome) y mucha creatividad para aprovechar al máximo todas las funcionalidades.\nEste curso está pensado para personas con necesidad de generar documentos colaborativos y en corto tiempo, pero de manera virtual y aprovechando la colaboración con otros para obtener un gran resultado en tiempo real.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business business-essentials
Tu consultorio de Coaching en las ondas Universitat Autònoma de BarcelonaAdvanced 10,5 4,8 Este MOOC, Coaching en las ondas, da respuesta a la necesidad de los directivos o responsables de equipos de aprender nuevas estrategias que les permitan dar respuestas adecuadas a los grupos con los que interactúan. \nEsta aproximación a la gestión de los equipos se efectúa mediante los recursos del Coaching y habilidades del líder coach.\n\n¿A quién va destinado? \n\nA todas aquellas personas que lideran equipos de trabajo, de forma directa o indirecta. A quién en ciertos momentos actúa en contextos laborales, enfocado a temáticas de ámbito organizacional.\n\n¿Qué ofrece este curso?\n\nComo responsable de un equipo, ofrece conocimientos sobre cómo gestionar, con metodología coaching, situaciones de la vida real de los equipos en las organizaciones actuales y en procesos de cambio. \n\nLas unidades didácticas te introducen en el Coaching, así como las llamadas radiofónicas que simulan situaciones cotidianas en los equipos cuyo responsable busca algún tipo de respuesta a través del Coaching. \nLas llamadas, 9 en total, muestran la realidad del equipo y sus dificultades, ofrecen la oportunidad de presenciar -en cada una de ellas- un proceso de Coaching en acción.Coaching; Coaching Psychology; Leadership; Active Listening; Rapport; Confidence; Labor; Leadership and Management; Listening; PsychologyNon SpecializationNon SpecializationNon Specialization[7.0, 12.7] None Spanish business leadership-and-management
Budgétisation et planification de projets University of California, IrvineNot Calibrated 6 4,6 Un bon planning projet aide tous les membres de l'équipe à travailler ensemble pour atteindre les objectifs du projet. Un budget de projet avec des contraintes de coûts réalistes est également une base fondamentale de tout projet. Dans ce cours, vous apprendrez à planifier et à respecter les contraintes de temps et de coûts pour assurer le succès de vos projets.\n\nÀ la fin de ce cours, vous serez en mesure de :\n1.       Identifier les besoins en ressources du projet\n2.       Décomposer les lots de tâches en activités\n3.       Définir ce qui est nécessaire pour estimer la durée des activités\n4.       Définir des jalons et créer un planning des jalons\n5.       Déterminer le chemin critique et calculer la marge\n6.       Décrire le but de l'utilisation des décalages avec retard ou avec avance dans un planning projet\n7.       Estimer les quantités et les coûts des ressources nécessaires pour réaliser les activités du projet\n8.       Sélectionner l'une des trois techniques courantes d'estimation des coûts pour déterminer le budget d'un\n          projet\n9.       Utiliser une matrice d'affectation des responsabilités pour attribuer les responsabilités\n10.     Reconnaître les composantes d’un plan de gestion de la qualité d'un projetBudget; Estimation; Work Breakdown Structure; Cost Estimate; Responsibility Assignment Matrix; Project; Leads And Lags; Schedule; Decomposition; PlanningNon SpecializationNon SpecializationNon Specialization[3.1, 7.9] English; Arabic; Vietnamese; Russian; ThaiFrench business leadership-and-management
Современные практики бирюзового управленияE-Learning Development FundNot Calibrated 10 5 Курс посвящён бирюзовому управлению, которое приходит на смену корпоративному. Бирюзовое управление заменяет остальные виды управления не только потому, что оно более человечное и приятное для сотрудников (это является приятным дополнением), а ещё и потому, что оно быстрее и эффективнее, то есть бьёт корпорации по самому больному — деньгам и времени.\n\nКлассические проблемы традиционного управления:\n\nдемотивация сотрудников,\nперегруженность руководства,\nнерешаемые сложности.\nМногие воспринимают это как норму вещей. К счастью, есть альтернатива — бирюзовая система управления, которая позволяет устранить все эти проблемы, избавившись от причин их возникновения. Вы узнаете не только, как управлять по-бирюзовому, но и конкретный план перехода на такую модель с более привычных корпоративной или бюрократической. Всё это вы увидите на конкретных практических примерах из отечественных компаний.\n\nКурс подходит для руководителей любого звена, интересующихся практикой реализации новых систем управления.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.3, 11.9] None Russian business business-strategy
Habilidades de Excel Aplicadas a Negocios: Nivel AvanzadoMacquarie UniversityIntermediate 15,2 Not Calibrated El software de hojas de cálculo sigue siendo uno de los software más omnipresentes en las oficinas de todo el mundo. Aprender a utilizar con confianza este software significa agregar un activo muy valioso a sus oportunidades de empleo. En el mundo, se publican a diario millones de anuncios de empleo que requieren habilidades de Excel. En un momento en que los trabajos de conocimientos informáticos están creciendo mucho más rápido que los trabajos no digitales, este curso le proporcionará una ventaja competitiva, así que lo invitamos a que siga leyendo. Este último curso de nuestra Especialización en Habilidades de Excel Aplicadas a Negocios se basará en reforzar las bases adquiridas en los tres primeros cursos:  Básico, Intermedio I + II. \n\nEn el curso Avanzado, le prepararemos para convertirle en un usuario avanzado de Excel; este es su último paso antes de especializarse a nivel profesional. Los temas que hemos preparado le propondrán desafíos a medida que aprenda a usar técnicas avanzadas de fórmulas y búsquedas sofisticadas. Limpiará y preparará los datos para el análisis, y aprenderá a trabajar con fechas y funciones financieras. Una mirada en profundidad al diseño y la documentación de la hoja de cálculo le preparará para nuestro gran final, donde aprenderá a construir paneles profesionales en Excel.Microsoft Excel; Depreciation; Arrays; Spreadsheet; Euler'S Totient Function; Cleaning; Cmos; Loan; Knowledge Bases; Business IntelligenceNon SpecializationNon SpecializationNon Specialization[8.1, 19.5] Portuguese; Russian; English; Hungarian; Arabic; FrenchSpanish business business-essentials
Agile и Scrum в работе над проектами и продуктамиNational Research Tomsk State UniversityBeginner 15,3 4,9 Этот вводный курс объясняет, как работать по Scrum, и дает полное понимание системы ценностей Agile. Agile-подходы бурно развиваются в России не только в разработке программного обеспечения, но также в банках, промышленности и других сферах. Вы сможете понять и применить приведенные в курсе примеры независимо от того, разрабатываете ли вы софт или совсем не связаны с ИТ-индустрией. \n\nОба преподавателя курса имеют уникальный практический опыт. Они были разработчиками, менеджерами проектов, руководителями разработки и т.п. А за последние годы — в роли консультантов и тренеров — они помогли десяткам организаций повысить свою эффективность за счет Agile. Подобный опыт на русском языке до сих пор можно было узнать только на дорогостоящих очных тренингах и конференциях.\n\nКурс включает не только видео и тесты. Наибольшую пользу вы получите, выполняя разнообразные задания: например, создавая свою скрам-доску или анализируя ситуации из вашей работы с точки зрения Agile-принципов.\n\nБольшое внимание в курсе уделяется практическим вопросам типа «Как “продать” Agile руководству и команде?», а также путям вашего профессионального и карьерного роста в гибких организациях.\n\nКурс полезен всем, кто хочет применять Agile и Scrum в своей работе, – от программиста до технического директора. Но максимальный объем знаний и навыков от курса получат тимлиды, менеджеры проектов и другие руководители: для них в курсе предусмотрены дополнительные задания, например, «Устранение пороков вашей команды», «Чек-лист правильного Скрама».Scrum (Software Development); Leadership and Management; Agile Management; Software Engineering; Software; Project Management; Spring Framework; Business Process Management; Agile Software Development; Product ManagementNon SpecializationNon SpecializationNon Specialization[9.9, 17.8] None Russian business leadership-and-management
التحضیر لإدارة الموارد البشریة University of MinnesotaNot Calibrated 11,5 ح لكم الأساس الواقعي والإدراكي لتطویر مھارات محددة ودقیقة في إدارة موارد بشریة في الدورات التدریبیة التالیة المتعلقة بتعیین الموظفین وإدارة الأداء ومكافأة الموظفین. ألا تعرفون أي شيء عن إدارة الموارد البشریة؟ لا بأس! ستنھون ھذه الدورة التدریبیة وأنتم تفھمون كل ما ھو جدید بشأن مجموعة من الخیارات المتاحة لإدارة الموظفین، وإدراك ما یحفِّز العاملین، والاستعداد لتطویر مھارات إدارة الموارد البشریة لدیكم.4,9 یُدار جمیع الموظفین بطریقة أو بأخرى. ولكن تختلف المناھج المٌتَّبعة لإدارة الموظفین من موظف لآخر، ومن وظیفة لأخرى، ومن مدیر لآخر، ومن مؤسسة لأخرى، وحتى من بلد لبلد آخر.\n تقدم ھذه الدورة التدریبیة الأساس لتطویر منھجك في إدارة الموظفین بمھارة من خلال إیضاح الإستراتیجیات البدیلة لإدارة الموارد البشریة، وطرح أھمیة السیاق القانوني، والتفكیر فیما یحفز الموظفین. وھذا سیوضِّ Performance; Employment; Employee Relations; Training And Development; Resource Management; Performance Management; Human Resources; Leadership and Management; Resource; Job PerformanceNon SpecializationNon SpecializationNon Specialization[3.8, 15.0] French; Portuguese; Italian; Vietnamese; Korean; German; Russian; English; SpanishArabic business leadership-and-management
Create an A3 Problem-Solving Diagram in Google SlidesCoursera Project NetworkBeginner 1,5 5 By the end of this project, you will be able to create and understand the process flow of an A3 Problem-Solving Diagram, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Workload; Organizing (Management); Leadership and Management; Flow Network; Project Mine; Project; Process; Workspace; Performance; MeasurementNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Yale Universityمقدمة عن التفاوض: دلیل استراتیجي لتصبح مُفاوضًا ذا مبادئ ومُقنعًا Not Calibrated 14,6 تساعدك ھذه الدورة التدریبیة لتصبح مفاوضًا بمستوى أفضل.\nبخلاف الكثیر من الدورات التدریبیة في التفاوض، نضع إطار عمل لتحلیل المفاوضات وتشكیلھا.\nسیتیح لك إطار العمل الحالي تقدیم حجج مرتكزة على مبادئ من شأنھا إقناع الآخرین.\nحیث سیتیح لك الاطلاع على ما وراء النزاعات الظاھرة للكشف عن الاھتمامات الرئیسیة.\nبعد انتھاء ھذه الدورة التدریبیة، ستصبح أكثر قدرةً على التنبؤ بسلوك الأشخاص الذین ستواجھھم في مواقف تنافسیة وتفسیر سلوكیاتھم وتشكیلھا.\n\nفي ھذه الدورة التدریبیة، سیُتاح لك العدید من الفرص للتفاوض مع طلاب آخرین من خلال دراسات الحالة القائمة على المواقف الشائعة في العمل وفي الحیاة.\nیمكنك الحصول على تقییم لأدائك، ومقارنة ما قمت بھ مع كیفیة تناول الآخرین للسیناریو نفسھ.\nتقدم دراسات الحالة أیضًا إطارًا لمناقشة مجموعة واسعة النطاق من الموضوعات التي تتضمن الاستعداد للتفاوض، وإصدار الإنذارات النھائیة، وتجنب الشعور بالأسف، وتكبیر الكعكة (توسیع نطاق التفاوض)، والتعامل مع شخص لھ رؤیة مختلفة تمامًا حول العالم.\nتتضمن الموضوعات المتقدمة التفاوض عندما لا یكون لدیك أي صلاحیة، والتفاوض عبر البرید الإلكتروني، ودور اختلافات النوع الجنسي في التفاوض.\nوفي ختام الدورة التدریبیة، سنحصل على رؤى من ثلاثة خبراء في التفاوض:\n"لیندا بابكوك"، و"ھیرب كوھین"، و"جون ماكول ماكبین".\nاستمتع.4,8 Negotiation Non SpecializationNon SpecializationNon Specialization[6.6, 20.0] Spanish; French; Portuguese; Italian; Vietnamese; German; Russian; EnglishArabic business business-essentials
Réussir le Changement ESSEC Business SchoolBeginner 9,4 4,4 L'accélération de l'environnement socio-économique conduit les entreprises à multiplier les projets de changement (nouveaux produits, applications digitales, optimisation des coûts, nouvelles organisationnelles, etc.). Le changement n'est plus un phénomène conjoncturel mais permanent. Le changement est devenu un objet gestionnaire avec des méthodologies, des outils et des compétences. La compétence en conduite du changement se développe dans les cabinets de conseil et en interne dans les entreprises. Consultants, chefs de projet, experts du changement, acteurs de la fonction RH et tous les managers doivent se doter d'une compétence en conduite du changement pour réaliser les nombreuses transformations que les entreprises et les administrations ont à mener.\nCe MOOC est une réponse à la généralisation de la compétence en conduite du changement. Il propose un dispositif pédagogique pour acculturer un grand nombre de personnes dans les entreprises et leur donner les fondamentaux en termes de méthodologies et d'outils. \n\nObjectif pédagogique : \nPrésentation des principaux outils, méthodes et théories en gestion du changement. Description des fondamentaux de la conduite du changement. \n\nA l’issue du cours, les apprenants peuvent : \n- comprendre la notion de conduite du changement et son évolution dans le temps \n- appréhender les grands mécanismes psychosociologiques du changement \n- diagnostiquer un changement (stratégique, culturel, organisationnel, informatique) en entreprise \n- construire les plans de formation, de communication et d'accompagnement \n- mettre en place les dispositifs de pilotage d'un changement \n- déployer des démarches agiles du changement à base d'ateliers participatifs\n\nA qui s’adresse ce MOOC ? \nAux consultants internes et externes en conduite du changement, aux populations RH, aux chefs de projet et aux managers qui veulent comprendre ce qu'est la conduite du changement et appréhender les principaux outils et méthodes déployés.\n\nEn cas de problèmes ou question sur la plateforme coursera\nContact : https://learner.coursera.help/hc/en-usLeadership and Management; Change Management; Communication; Leadership; Communications Management; Project Management; Project; Strategic Management; Planning; Agile ManagementNon SpecializationNon SpecializationNon Specialization[6.3, 10.6] None French business leadership-and-management
Financial Markets Yale University Advanced 27,7 4,6 An overview of the ideas, methods, and institutions that permit human society to manage risks and foster enterprise.  Emphasis on financially-savvy leadership skills. Description of practices today and analysis of prospects for the future. Introduction to risk management and behavioral finance principles to understand the real-world functioning of securities, insurance, and banking industries.  The ultimate goal of this course is using such industries effectively and towards a better society.Finance; Market (Economics); Financial Markets; Risk; Financial Risk; Behavioral Finance; Planning; Leadership and Management; Stock; Financial PlanNon SpecializationNon SpecializationNon Specialization[9.5, 38.8] Italian; Portuguese; Vietnamese; Korean; German; Russian; Spanish; Arabic; FrenchEnglish business finance
Automating Team Communication with Google Sheets and Apps ScriptCoursera Project NetworkBeginner 0,4 4,3 In 2-hours long project-based course, you will learn how to create a project plan on Google Sheets using color coded conditional formatting, set up a dynamic stakeholder communication plan with formulas, automate emails with Google Apps Script, utilize Apps Script third party libraries.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Google Apps Script; Dynamic HTML; File Shortcut; Project Plan; Planning; Project Management; Message; Leadership and Management; Ordered Pair; WritingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Inflation Analysis for Investment Appraisal Coursera Project NetworkAdvanced 0,8 4,2 In this 1-hour long project-based course, you will learn how to calculate real and nominal cash flows, calculate the nominal and real net present value of the investment, and adjust nominal and real NPV for taxation. This all will translate into the ability to perform investment appraisal taking inflation into account.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.Inflation; Taxes; Investment; Finance; Cash Flow; Present Value; Net Present Value; Accounting; Netting; Flow NetworkNon SpecializationNon SpecializationNon Specialization[0.3, 1.2] None English business finance
Create surveys with Qualtrics Coursera Project NetworkBeginner 1,8 Not Calibrated In this project you will learn how to create a  survey using Qualtrics . We will create one for Customer satisfaction. This is critical as it tells us if our customer will come back and buy more from us.Qualtrics; Customer Satisfaction; Utility; Average; Ordered Pair; Analysis; Loan; Chart; Scaling; DemographyNon SpecializationNon SpecializationNon Specialization[0.9, 2.3] None English business marketing
Startup: How to build a successful business? Saint Petersburg State UniversityIntermediate 10,5 3,7 Startup is a newly opened company, that requires financial and resource aid for its further development. How to build a successful business model? Where one can find additional resources and investors?\nThis course introduces different kinds of business models and development strategies for startup projects, methods of external financial support, the concept of incorporation.\nUpon completion of this course, learners will be well-versed in the system of financial and efficiency indexes of the project, evaluation of project attractiveness index. As a result, learners will obtain broad understanding of the modern methods for launching a startup project, evaluation of its perspectives and risk reduction.Leadership and Management; Entrepreneurship; Business Process; Business; Modeling; Capital Structure; Finance; Initial Public Offering; Leadership; Digital MarketingNon SpecializationNon SpecializationNon Specialization[3.1, 14.6] None English business business-strategy
Leadership et intelligence émotionnelle Indian School of BusinessBeginner 10,1 5 L'ère du numérique redéfinit radicalement les règles de la réussite organisationnelle. Ce nouveau contexte exige le renouvellement de vos capacités et le développement de différentes philosophies.  Dans ce cours, vous apprendrez les différents composants de l'intelligence émotionnelle au travail. Par exemple, vous apprendrez comment travailler efficacement en équipe, créer des relations de coopération avec des intervenants importants, exercer une influence efficace, gérer des conversations difficiles et créer l'énergie et l'enthousiasme nécessaires pour favoriser un changement significatif. Nos modules commenceront par des histoires percutantes illustrant les défis typiques auxquels sont confrontés les leaders en première ligne. Nous analyserons le cas pratique à l’aide d’idées tirées de la théorie de l'intelligence émotionnelle et mettrons en évidence les leçons clés que vous devriez retenir en matière de philosophies ainsi que les compétences que vous devez maîtriser pour vous distinguer en tant que leader.Leadership; Negotiation; Delegation; Self-Awareness; Internality; Credibility; Introspection; Conflict Management; Change Management; AuthorityNon SpecializationNon SpecializationNon Specialization[4.2, 12.7] English; Albanian; German; ArabicFrench business leadership-and-management
Interview Preparation: STAR Method Coursera Project NetworkIntermediate 1 4 In this project, we will teach you how to   master an interview using this 4 step method. Here you will have to do the STAR method by writing down how you will answer specific questions for maximum impact.\nThis project will help you think clearly about the various aspects of your skills and experiences you have had and how to leverage them in a structured way for a job interview. This is useful for people who have a job interview lined up soon . \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Interview; Write-Off; Documents; Writing; HealthNon SpecializationNon SpecializationNon Specialization[0.4, 1.4] None English business business-essentials
Conflict Transformation Emory University Intermediate 14,1 4,8 This course introduces you to the concept of conflict transformation and how it differs from conflict resolution, management, and prevention. We’ll see how conflict offers opportunities for constructive change, and we'll explore different tools and methods for engaging conflict constructively.\n\nRegardless of your familiarity with the topic, you'll get insightful tips, portable handouts, lively demonstrations, and personalized assignments to bridge and enhance your own knowledge and history within the conflict narrative. In any area of your life, you'll benefit from the practical techniques and transferable information offered throughout this five-week journey.Arbitration; Conflict Resolution; Active Listening; Analysis; Psychotherapy; Counseling Psychology; Child; Psychology Of Self; Meditation; CounselingNon SpecializationNon SpecializationNon Specialization[8.5, 17.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Лидерство и эмоциональный интеллект Indian School of BusinessBeginner 8,5 Not Calibrated Цифровая эра кардинально меняет правила, следуя которым организация может быть успешной. Новый контекст требует обновления способностей и развития иного мышления.  В рамках курса вы узнаете о различных составляющих эмоционального интеллекта. Например, вы узнаете, как эффективно работать в команде, выстраивать партнерские отношения с ключевыми заинтересованными сторонами, оказывать действенное влияние, вести трудные разговоры, а также наполнять людей энергией и энтузиазмом для проведения в жизнь значимых изменений. Модули курса начинаются с ярких историй, иллюстрирующих типичные проблемы, с которыми сталкиваются руководители первой линии. С помощь идей из теории эмоционального интеллекта мы проанализируем показательные ситуации и выделим ключевые уроки относительно мышления и навыков, которые вам следует освоить, чтобы выделиться как лидеру.Leadership; Negotiation; Delegation; Self-Awareness; Internality; Credibility; Introspection; Conflict Management; Change Management; AuthorityNon SpecializationNon SpecializationNon Specialization[5.3, 10.8] Arabic; German; Albanian; EnglishRussian business leadership-and-management
Fundamentals of Organization Politecnico di MilanoIntermediate 3,1 4,7 Organization is a fundamental theme to understand the real functioning of each company or, more in general, of any institution, and it is part of the basic know-how of each manager. Organization design implies decisions on how work is subdivided and how coordination between the various activities and people who autonomously perform them is guaranteed. Moreover, organization design is willing to consider also the interdependences between people daily activities (namely processes): in fact, processes are the real lever to achieve organizational efficiency and effectiveness. Lastly, organization design should also consider how people and units take their decisions, given that organizing and deciding are two central and complementary activities of the managerial function.\n\nTo achieve these goals, this course aims at explaining you the main concepts of organization, with a strong practical orientation: illustration of typical organizational problems through real corporate examples will be used. But a solid theoretical background is provided as well: the main theories behind organizational design will be used to dig into the main areas of investigation.\n\nThe course investigates three main areas:\n\nthe analysis and design of a proper organization, at the micro level (individual) and at the macro level (group of multiple individuals);\nthe analysis of how to effectively manage processes, in terms of activities, performance and principles;\nthe analysis of how to rapidly take decisions, in terms of process, constraints, models and game theory approach.Process Management; Business Process; Illustration; Time Management; Business Process Management; Process; Problem Solving; Decision Making; Organizational Structure; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.3, 4.6] French; Portuguese; Russian; SpanishEnglish business business-essentials
Coursera Project NetworkBeginnerإنشاء واستخدام قالب برید إلكتروني ذي علامة تجاریة في میلشیمب 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\حتى كیف یقارن ردك بمتوسط الصناعةn\كم عدد الأشخاص الذین ألغوا اشتراكھم بعد تلقي بریدك الإلكترونيn\الروابط التي تم النقر علیھا كثیرًاn\كم عدد المشتركین الذین فتحوا بریدك الإلكترونيn\:یمكنك الحصول على معلومات تفصیلیة حول البیانات المفیدة ، مثل -n4\التحلیلات مفصلة للغایة -n3\انھ مجانا -n2\الواجھة بسیطة وقابلة للتخصیص -MailChimp:\n\n1 بعض المزایا الأساسیة لاستخدامn\n\.أصحاب الأعمال ، مثلك ، في تمییز شركتك وجعل إرسال رسائل البرید الإلكتروني أسرع وأكثر كفاءة Mailchimp ستقوم بإنشاء مجموعة مخصصة للعلامة التجاریة ، وإعداد القالب الخاص بك بعلامة تجاریة مخصصة ، وإرسال أول برید إلكتروني لك مع القالب الجدید ذي العلامة التجاریة الخاصة بك. ھذه إحدى الطرق المتعددة التي یمكن أن تساعد بھا .Mailchimp بنھایة ھذه الدورة التدریبیة ، سوف تقوم بإنشاء واستخدام قالب برید إلكتروني ذي علامة تجاریة مخصص لعملك.و ھو قابل لإعادة الاستخدام لجمیع حملات البرید الإلكتروني المستقبلیة باستخدام الإصدار المجاني من Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Crea una infografía en Canva Coursera Project NetworkIntermediate 1,9 Not Calibrated Al final de este proyecto usted creará una infografía usando Canva. Usted colectará información y objetivos para crear una infografía en Canva. Luego aprenderá paso a paso a crear una Infografía en Canva. \n\nAl completar este proyecto, usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Su infografía podrá ser usada como plantilla para futuras infografías y será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nEn este proyecto usaremos la versión gratis de Canva.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.5] None Spanish business business-strategy
Analíticas y Métricas de Marketing Tecnológico de MonterreyAdvanced 10,9 4,8 En este primer curso se comprenderá el comportamiento de los usuarios y el impacto en la medición de interacciones que se dan en las Páginas web, Landing page o búsquedas de información de navegadores tradicionales. También podremos distinguir las principales herramientas de la analítica que se utilizan en el mercado y la importancia en el uso de Google Analytics. También será relevante identificar los principales objetivos comerciales y de marca a través del uso de las herramientas y métricas de analítica web.\n\nLos objetivos del curso son los siguientes:\n1. Comprender el comportamiento de los usuarios y el impacto en la medición de interacciones que se dan en las Páginas web, Landing page o búsquedas de información de navegadores tradicionales.\n2. Distinguir las principales herramientas de analítica que se utilizan en el mercado y la importancia en el uso de Google Analytics.\n3. Identificar los principales objetivos comerciales y de marca a través del uso de las herramientas y métricas de analítica web.\n\nEs importante aclarar que junto con los alcances de los cursos 1 y 2 podremos entender la importancia que tienen las métricas en Marketing, haciendo un enlace entre lo tradicional y lo digital, con la intención de proporcionar las habilidades para desarrollar y editar sitios web para hacerlos más atractivos, así como enlazarlos con el uso de las redes sociales adecuadas para lograr un match con la estrategia organizacional y alcanzar los objetivos que tenga la organización.Market Analysis; Marketing; Marketing Strategy; Business Analysis; Strategy; Data Science; Market (Economics); Cmos; Google Analytics; AnalysisNon SpecializationNon SpecializationNon Specialization[7.9, 13.2] None Spanish business marketing
Business Strategies for Emerging Markets HSE University Advanced 18,1 4,8 The course aims to transfer the fundamental knowledge and to form the basic competencies necessary for the development and the implementation of a business strategy in an emerging market.\n\nThe students are going to improve their analyzing, decision making, and planning skills as well as the ability to recognize strategic opportunities and threats.\n\nThe course requires the knowledge of basic economics concepts as the pre-requisite. It is preferable that the students have some practical entrepreneurial or marketing experience, but this is not obligatory.\n\nThe course has a distinct stress to the practice of strategic management. Although a few fundamental theories are mentioned, the bulk of the ideas are based on simple though efficient applied model that are easy to understand and convenient to use. The multitude of examples and stories from the personal consulting and managerial experience of the author are the hallmark of the course. The author’s original drawings make the key concepts well memorable ad cozy to deal with.\n\nDo you have technical problems? Write to us: coursera@hse.ruStrategy; Market (Economics); Business Strategy; Emerging Markets; Vision Statement; Positioning (Marketing); Scenario Planning; Sales Process Engineering; Functional Strategy; Strategic Business UnitNon SpecializationNon SpecializationNon Specialization[8.8, 24.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Create a Facebook ads report dashboard with Google sheetsCoursera Project NetworkIntermediate 1,7 5 By the end of this project, you will create a Facebook ads report using Google sheets. You will be able to track all your campaigns at the beginning and end of the year. Whether you need to track your ads, measure the money spent, calculate the number of impressions and create a link between them all to better allocate your resources. This project will provide you with the basic steps to do so. Since reports allow you to create a plan for your future and set goals, it ensures that you will always have enough money for the campaigns that are important for you. Following a Facebook report will also keep you out of confusion or help you work your way out of spending money on a failing campaign. Throughout the project you will be able to acquire the basic Google Sheets skills that are needed to organize all your campaigns. \n\nAlong the way, you will be applying and practicing the basic features of spreadsheets such as formatting and calculations, as well as creating tables to use in your dashboard that are efficient and resourceful. This Facebook ads report will help you increase the productivity of your campaigns and better allocate your resources in your job.  \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Spreadsheet; Consumption (Economics); Planning; Organizing (Management); Numbers (Spreadsheet); Project; Project Mine; Chart; Measurement; FailureNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business marketing
Crea presentaciones en pocos minutos con Google SlidesCoursera Project NetworkBeginner 2,2 Not Calibrated Con este curso podrás trabajar de manera rápida y colaborativa dentro de la herramienta de Google Slides, aprovechando todas las funcionalidades para diseñar y organizar la información de manera dinámica y conectando con otras herramientas como Google Spreadsheets. \nSólo es necesario tener conexión a internet, un navegador web (idealmente Google Chrome) y mucha creatividad para aprovechar al máximo todas las funcionalidades.\nEste curso está pensado para personas con necesidad de generar comunicaciones precisas y en corto tiempo, pero con un formato impactante y aprovechando la colaboración con otros para obtener un gran resultado.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-essentials
Uncover the Survey Data Story with Charts in Google SheetsCoursera Project NetworkAdvanced 0,8 4,4 Visualizations are powerful tools to help us communicate about data. When the data is deceptively complex, simple visualizations are often the most effective choice. Survey data falls into this category and is an ideal candidate for leveraging charts in spreadsheet software to tell a data story through visualization. In this project, you will gain hands-on experience with quick survey data evaluation techniques that focus on meaningful data and accurately communicate that meaning through chart visualizations. \n\nBy the end of this project, you will be able to confidently leverage charts to accurately tell a data story using spreadsheet software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Bubble Chart; Spreadsheet Software; Customer Experience; Bar Chart; Communication; Spreadsheet; Software; Project; Chart; Data JournalismNon SpecializationNon SpecializationNon Specialization[0.3, 1.1] None English business business-essentials
Les Fondamentaux de la Négociation ESSEC Business SchoolAdvanced 14,2 4,8 Ce cours vous donne accès aux outils pratiques de négociation et aux bonnes pratiques rassemblés par le Professeur Aurélien Colson et son équipe dans près de 80 pays et dans un large éventail de secteurs, services, industries, hautes technologies ou organisations publiques.\n\nDe manière interactive, ce cours vous aidera, entre autres choses : se préparer à toute négociation; éviter les pièges; savoir comment susciter des partenariats créateurs de valeur; structurer une séquence de négociation efficace; négocier d'une manière efficace et respectueuse; surmonter les blocages; et bien plus!\n\nEn effet, la négociation ne consiste pas simplement à décider qui obtient quoi maintenant - il s'agit avant tout de créer des partenariats productifs, équitables et donc à long terme. Ce cours vous guide à travers des approches innovantes et éprouvées - "gagnant-gagnant ... mais pas à n'importe quel prix".\n\nCe cours vous mènera vers des négociations à fort impact et durables à tous les niveaux, qu'il s'agisse de trouver des solutions aux problèmes de gestion des personnes, de conclure un accord de vente ou de conclure des négociations stratégiques de haut niveau impliquant les parties prenantes.Negotiation; Profit At Risk; Concision; Strategy; Business Strategy; Business; Observation; Education; Augmented Assignment; AnticipationNon SpecializationNon SpecializationNon Specialization[8.9, 16.5] None French business leadership-and-management
Cree Increíbles Diseños de Mercadeo usando CanvaCoursera Project NetworkIntermediate 0,6 4 Al final del Proyecto usted podrá crear un gráfico/diseño de ejemplo/muestra de redes sociales para empresas. El gráfico se puede compartir en las plataformas de redes sociales de su empresa. Podrá incorporar la paleta de colores de su guía de estilo empresarial para crear el reconocimiento de la marca como parte de su estrategia de mercadeo en redes sociales. Este curso incluirá una introducción a Canva, cómo escoger el tamaño de su lienzo para una publicación en las redes sociales, incorporar imágenes específicas de su empresa en una publicación en las redes sociales y preparar una publicación para sus canales de redes sociales.Graphic Design; Marketing; Computer Graphics; Indirect Self-Reference; I-Deas; Persona (User Experience)Non SpecializationNon SpecializationNon Specialization[0.2, 0.8] None Spanish business business-strategy
Create a Digital Mood Board with Canva Coursera Project NetworkIntermediate 1,6 5 By the end of this project, you will learn how to create a Mood Board from scratch using the free version of Canva. \n\nMood boards are physical or digital collages that arrange images, materials, text, and other design elements into a format that’s representative of the final design’s style. Mood boards can be used for creating brand designs, product designs, website designs, and pretty much any other type of design project.\n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create a Mood Board template for your next visual experience.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Saving; Organizing (Management); Accounting; Project Mine; Project; Graphic Design; Computer Graphics; Photography; I-Deas; FramingNon SpecializationNon SpecializationNon Specialization[0.9, 2.0] None English business marketing
Startups in open innovation Saint Petersburg State UniversityAdvanced 7,3 3,5 This course was created in the partnership with StPetersburg Electrotechnical University ETU “LETI”.\n\nThis course is made for everyone, who is interested in the development of startup projects in the realm of globalisation, crowdsourcing and the emergence of "open-source" innovations. The course can be chosen for beginner level, or become an additional material to the innovation-related higher education curriculum.\nThe course can be successfully completed by the learners with the basic knowledge of innovation theory and/or management (Bachelor degree or higher).\nUpon completion of this course learners will be well-versed in the basic economic models in the digital environment, types of monetisation used for open innovations, will be able to create a business model of value in the open-knowledge environment.\nThe learners will study the key problems of the digital environment, main methods for building an innovative project, as well as how to limit the access to the information. They will be able to search for the governmental means of support for open innovation projects, private investment resources, and assess the level of maturity of the project.Open Innovation; Innovation; Sharing Economy; Project; Monetization; Finance; Project Management; Economic Models; Value Proposition; PresentationNon SpecializationNon SpecializationNon Specialization[2.8, 9.7] None English business business-strategy
Examine 508 Compliance & Accessibility in Chrome ExtensionsCoursera Project NetworkAdvanced 1,1 4,7 Creating compliant material is the right thing to do, but it can seem like an expensive undertaking and an enormously high bar to meet. In this project you will become familiar with Federal 508 compliance standards and how they can become an asset to an organization’s goal of connecting individuals with content in a meaningful way. You will also gain hands-on experience with a no-cost technique for one component of accessibility testing. That is testing for color blindness accessibility with the Colorblindly extension in your Chrome Browser. \n\nBy the end of this project, you will be able to confidently leverage Chrome browser extensions to test information accessibility, so that you can ensure that as much of your audience as possible can intuitively take in and interact with your organization’s information. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Spreadsheet; Software; Spreadsheet Software; Use Case; Audience; Advertising; Social Media; Communication; Content Creation; ProjectNon SpecializationNon SpecializationNon Specialization[0.5, 1.5] None English business marketing
Develop a Savings Plan with LibreOffice Coursera Project NetworkBeginner 1,5 5 In this 2-hour long project-based course, you will learn how to create a budget with fixed income to incorporate savings with a LibreOffice spreadsheet. You will learn to create formulas that will assist you in your journey. You will also create a working graph that will help visualize your savings as it continues to grow. \n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Spreadsheet; Planning; Purchasing; Saving; Budget; Project; Expense; Project Mine; Income; Web ColorsNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business finance
Create Cross Tabulation Reports in Google SheetsCoursera Project NetworkAdvanced 1 5 Cross tabulation or x-tab reports present select slices of data in a matrix format making it easier to visualize patterns and explore similarities and differences between categoric variables. In this project, you will gain hands-on experience cutting through the noise in a data set by creating crosstab reports to methodically compare the differences between groups. You will also understand how cutting through the group differences will aid in gaining insights that a business can use for decision-making.  \n\nBy the end of this project, you will be able to further your business intelligence goals by confidently creating cross tabulation reports to cut through the complexity of survey data to highlight only meaningful group differences.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Pivot Table; C-Ross; Organizing (Management); Matrices; Spreadsheet; Software; Communication; Project; Spreadsheet Software; Relative Change And DifferenceNon SpecializationNon SpecializationNon Specialization[0.5, 1.4] None English business marketing
Excel-Kenntnisse für Unternehmen: GrundlagenMacquarie UniversityAdvanced 14,8 5 In diesem ersten Kurs der Spezialisierung „Excel-Kenntnisse für Unternehmen“ lernen Sie die Grundlagen von Microsoft Excel kennen. Innerhalb von sechs Wochen werden Sie in der Lage sein, professionell durch die Excel-Benutzeroberfläche zu navigieren, grundlegende Berechnungen mit Formeln und Funktionen durchzuführen, Arbeitsblätter professionell zu formatieren und Visualisierungen von Daten mithilfe von Diagrammen und Grafiken zu erstellen.\n\nOb Sie Autodidakt sind und Lücken für mehr Effizienz und Produktivität schließen möchten, oder ob Sie Excel noch nie zuvor verwendet haben – dieser Kurs bietet Ihnen eine solide Grundlage, um als Benutzer selbstbewusster zu werden und sich in späteren Kursen fortgeschrittenere Fähigkeiten anzueignen. \n\nWir haben ein großartiges Team von Lehrern zusammengestellt, das Sie bei jedem Schritt begleiten wird. Eine breite Palette von Übungstests und Aufgaben bietet großartige Möglichkeiten, um Ihre Fähigkeiten auszubauen. Arbeiten Sie jede neue Aufgabe mit unserem Team durch, und Sie werden in kürzester Zeit selbst überrascht sein, wie weit Sie gekommen sind. \n\nTabellenkalkulationssoftware ist eine der häufigsten Softwarekomponenten, die weltweit an Arbeitsplätzen verwendet werden. Wenn Sie lernen, diese Software sicher zu nutzen, können Sie Ihr Vermittelbarkeitsportfolio nachhaltig erweitern. In einer Zeit, in der Jobs, für die digitale Kompetenzen erforderlich sind, immer häufiger werden, als Jobs, für die keine digitalen Kompetenzen benötigt werden, sollten Sie sich von anderen abheben, indem Sie Ihrem Beschäftigungsportfolio Excel-Kompetenzen hinzufügen.Spreadsheet; Microsoft Excel; Numbers (Spreadsheet); Chart; Message; Writing; Gross Margin; Euler'S Totient Function; Sorting; WorksheetNon SpecializationNon SpecializationNon Specialization[9.4, 18.1] Vietnamese; English; Hungarian; ArabicGerman business business-essentials
Introduction to Social Media Marketing with VismeCoursera Project NetworkAdvanced 2,2 Not Calibrated By the end of this project, you will create an instagram post and an instagram story post using the free version of Visme. Your new acquired skills will help you market your business and products on social media.\n\nConsumers are constantly overloaded with information and images in social media. Part of social media marketing is learning creative ways to draw attention to products and services, oftentimes on a lean budget. In this project, learners will create edited social media photo posts using the free version of Visme. Visme is a web based all-in-one tool that helps you create visual content online. Learners can easily create and implement creative edits with online design tools to use when marketing their business.\n\nWe can use Visme to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media Marketing; Social Media; Organizing (Management); Accounting; Saving; Project; Project Mine; Market (Economics); C Dynamic Memory Allocation; BenefitsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Crear una matriz RACI con Hojas de cálculo GoogleCoursera Project NetworkBeginner 1,6 Not Calibrated Para el fin de este proyecto, usted podrá crear una matriz RACI con Hojas de cálculo Google. Ésta es una herramienta excelente para usar junta con un conocimiento básico de la gestión de proyectos para establecer los roles y responsabilidades de los miembros de equipo en cuanto a las tareas del proyecto. Vamos a hablar del significado de los roles de responsable, aprobador, consultado e informado en el ciclo de vida de proyecto. La matriz RACI es muy útil cuando usted tiene cargo de un proyecto o un producto y necesita identificar los roles de los empleados en el proyecto.Microsoft Excel Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None Spanish business business-strategy
Diversity and Inclusion for HR Professionals University of California, IrvineBeginner 6,2 4,8 Welcome to Diversity & Inclusion for HR Professionals. In this course we will review the changing landscape of the workplace and discuss the current change drivers that make Diversity and Inclusion an important focus for your organization. We will explore strategies for creating an inclusive climate and a sense of belonging, and how bias and microaggressions can be mitigated. Finally, we will explore the business case for Diversity and Inclusion strategies, and you’ll have the opportunity to develop a DEIB tailored to your organization and situation.\n\nLearning goals for this course include:\n- Recognize the impact of DEIB on company culture\n- Recognize how conscious and unconscious bias can impact the workplace\n- Identify how thought diversity supports innovation and challenges conformity\n- Develop a Diversity, Equity, Inclusion and Belonging Plan for your organization\n- Explore why innovation is the currency of the futureHuman Resources; Cognitive Bias; Recruitment; Business Administration; Change Management; Organizational Psychology; Cross-Cultural Communication; Strategic HR Leadership; Planning; LeadershipNon SpecializationNon SpecializationNon Specialization[3.6, 8.3] None English business leadership-and-management
Construye una campaña de e-mail marketing con MailchimpCoursera Project NetworkBeginner 1,7 Not Calibrated En este proyecto construirás una campaña de correo electrónico o email marketing que contendrá información relevante para tus usuarios mediante contenidos dirigidos directamente a tu lista de contactos o a tu público objetivo mediante la herramienta de Mailchimp.\nAprenderás a usar el editor de correos mediante la práctica editando plantillas y agregando tus propios elementos y contenido.\nEn este curso se explican las bases para construir una buena campaña y los elementos clave para que funcione adecuadamente.\nEl email marketing es muy importante como implementación para tu estrategia de comunicación ya que te permite conectar e interactuar con los usuarios que están interesados en tus productos, servicios o contenidos.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None Spanish business marketing
Program Management Benefits Planning in ClickUpCoursera Project NetworkIntermediate 2,2 5 By the end of this guided project, you will be fluent in creating Program Benefits artefacts for the Planning Phases for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for benefits identification and planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \n\nhttps://www.coursera.org/projects/program-blueprint\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Benefits; Project; Modeling; Planning; Payments; E-Nable; Experience; Enabling; Project Mine; Composite Artifact ColorsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Macroeconomics for Business Management Fundação Instituto de AdministraçãoAdvanced 8 5 In this course, you will be introduced to some basic concepts of country-level Macroeconomics that are relevant for an integrated understanding of the macroeconomic environment in which your business (or future business) operates. In this course, the first three weeks will cover the Gross Domestic Product (GDP) and its components deeply, and the fourth week will cover inflation, monetary policy, balance of payments, and the concept of real exchange rate.\n\nAt the end of this course, you will be able to:\n- Understand the concept of GDP and its importance for businesses established in a country;\n- Analyze de GDP by breaking down its key components;\n- Understand the importance of inflation, monetary policy, balance of payments, and real exchange rate for a country’s macroeconomic environment.\n- And above it all. Understand how to make connections between those concepts and try to make good use of them when establishing your business plan or your investment decisions.Inflation; Real Interest Rate; Voting Interest; Income; Payments; Currency Crisis; Trading; Economy; Balance Of Payments; Monetary PolicyNon SpecializationNon SpecializationNon Specialization[4.6, 10.0] None English business business-essentials
Escalamiento exitoso e Innovación en los NegociosPontificia Universidad Católica de ChileBeginner 9,5 4,9 Este curso fue diseñado para apoyar a emprendedores y empresarios que se encuentran en la etapa de escalamiento de sus negocios, con el fin de prepararlos para enfrentar los desafíos de esta etapa y tomar las decisiones estratégicas adecuadas que conlleva.\n\nEl curso permite profundizar en las áreas de estrategia, administración, personas, finanzas y marketing, entregando conceptos y herramientas que permitan a los empresarios ampliar su visión estratégica de negocios y su capacidad para generar e implementar planes de escalamiento eficazmente, impulsando mecanismos que sustenten la innovación y el crecimiento y adoptando buenas prácticas de gestión.\n\nEste curso tiene la opción de ser validado en la plataforma “El viaje del emprendedor” de Corfo, y poder así acceder a las oportunidades disponibles en esta comunidad, para emprendimientos en etapa de escalamiento.Not Calibrated Non SpecializationNon SpecializationNon Specialization[6.4, 11.6] None Spanish business business-strategy
Create a Balanced Scorecard to Align Priorities in MiroCoursera Project NetworkBeginner 1,7 2 By the end of this project, you will be able to create a balanced scorecard to communicate team goals and measure the progress made toward those goals.\n\nTo do this, you will gain hands-on experience incorporating customer, financial, internal process, and employee perspectives within a balanced scorecard in the Miro online visual collaboration platform for teamwork.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Ordered Pair; Balanced Scorecard; Use Case; Communication; Project; Project Mine; Measurement; Process; Label; StrategyNon SpecializationNon SpecializationNon Specialization[0.9, 2.1] None English business business-strategy
5 Ways to Build a Better LinkedIn Profile Coursera Project NetworkIntermediate 0,8 4,8 In this 2-hour long project-based course, you will learn how to complete each section of an existing LinkedIn profile, choose, edit, and resize a photograph to meet LInkedIn ideal requirements, and create a testimonial request template to send to LinkedIn contacts. By the end of this project you will have created a LinkedIn profile optimized for searches and content. \n\nA LinkedIn profile can have significant impact on the shaping and building of your digital professional brand. With so much of our professional lives now virtual, personal branding is of great importance. Each task in this project is designed to enhance your LinkedIn profile and help you become confident in navigating each section of your profile.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Mathematical Optimization; Project Mine; LinkedIn; Unix Shells; Personal Branding; Social Proof; Personal Advertisement; Brand; Project; Recommender SystemsNon SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business leadership-and-management
Financial Projections for Early Stage Start-upsCoursera Project NetworkIntermediate 0,5 3,9 By the end of this 1-hour long guided project, you will be able to create well-structured financial projections for your start-up idea to be used to attract investors. Firstly, you will  learn how to calculate sales projections for your start-up . Afterwards, you will learn how to calculate start-up expenses and finally create a profit and loss statement.\n\nThis guided project is for beginners in the field of entrepreneurship, especially the ones who don’t have a business academic background . It gives the learner a simple introduction about how to make financial analysis for an early stage start-up.\n\nFamiliarity with Google Sheets is needed and entrepreneurship principles knowledge is recommended. Completion of the project named “Business Model Canvas and Start-up Funding for Early-stage Start-ups” would enable you to be more familiar with business model concepts that can be directly linked to this project financial analysis.\n\nNote: This project works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Finance; Sales Operations; Project; Expense; Sales; Income Statement; Income; Financial Strategy; Financial Modeling; I-DeasNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business entrepreneurship
Protecting Business Innovations via CopyrightThe Hong Kong University of Science and TechnologyIntermediate 9 4,8 Protecting Business Innovations Via Copyright\n\nWatch Course Overview:  https://youtu.be/mUja4iwbrTE\n\nIntellectual property rights (IPR) has a great impact on innovation development and society. In Science, Engineering, and Business, we seek to create wealth through innovation in products, designs, manufacturing processes, and business systems or models. However, innovation leaders often FAIL to benefit from their discoveries and inventions when they are unable to adequately protect those innovations. Learn the basics of copyright, copyright infringement, derivative works/parody and copyright related to software.\n\nThis course provides learners with an understanding of Copyright law and how it can be used to protect business innovation. The course focus is on protecting innovations with copyright as one of several tools that can be used by companies and individuals to protect creative innovations.  In additional to learning about how copyright works in theory, we will also discuss situations in which copyright might not be effective in protecting innovations, and will focus on the legal issues involved from a practical business perspective rather than from a purely legal viewpoint.  This course is one part of a four course series focusing on protection of business innovations using copyright, patent, trademark and strategy, and these four courses may be taken in any order that is most beneficial to students interested in learning about protecting innovation.\n\nOther courses in the Protecting Business Innovations series:\n1. Copyright:     https://www.coursera.org/learn/protect-business-innovations-copyright\n2. Trademark:  https://www.coursera.org/learn/protect-business-innovations-trademark \n3. Patent:          https://www.coursera.org/learn/protect-business-innovations-patent\n4. Strategy:       https://www.coursera.org/learn/protect-business-innovations-strategyService Innovation; Innovation; Derivative; Intellectual Property; Copy Protection; Intellectual Property Law; Doctrine; Software; Copywriting; DefenseNon SpecializationNon SpecializationNon Specialization[3.1, 12.4] French; Portuguese; Chinese; Russian; SpanishEnglish business business-essentials
Grow Your Business with Goldman Sachs 10,000 WomenGoldman Sachs Intermediate 2,9 4,8 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level.\n\nIn this course you will gain the skills that will help you to plan how to best grow your business in future. You will learn how to identify business opportunities, and select the one which is the most progressive and forward-looking, assessing its feasibility. \n\nYou will also be introduced to the Business Growth Plan (BGP), a strategic tool that will help you identify your business objectives and guide your business’s growth. If you choose to take all 10 free online courses, the BGP will be your key takeaway from Goldman Sachs 10,000 Women. \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth.\nFind out more about the Goldman Sachs 10,000 Women collection in the FAQs.Planning; Business Plan; Business Development; Entrepreneurship; Average; Write-Off; Business Design; Online Learning; Process Management; Critical ThinkingNon SpecializationNon SpecializationNon Specialization[1.2, 4.0] Spanish; Russian; German; Vietnamese; Italian; Portuguese; French; ArabicEnglish business entrepreneurship
Introduction au CRM avec HubSpot Coursera Project NetworkBeginner 1,7 4 Dans ce cours d'une heure, basé sur un projet, vous apprendrez comment (objectif d'apprentissage 1, objectif d'apprentissage 2, objectif d'apprentissage 3). Essayez de limiter ce texte à 400-500 caractères.\n\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.Project; Hubspot Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None French business marketing
Bankruptcy Law Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Advanced 1,6 5 The present course gives an overview of Bases of a company in a problematic period – bankruptcy.\n\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Russian Company Law.Trading; Trade Credit; Trade Credit Insurance; Insurance; Corporate Law; Law; Credit; Credit Insurance; Ordered Pair; PaymentsNon SpecializationNon SpecializationNon Specialization[0.7, 2.4] None English business business-strategy
Introdução ao Marketing Analítico Insper Intermediate 20,7 4,7 Público-Alvo\nProfissionais, estudantes e interessados da área de Marketing que desejam conhecer os fundamentos básicos de Marketing Analítico e sua aplicação prática.\n \nObjetivo do Curso\nO curso tem como objetivo central introduzir o conceito de Marketing Analítico e apresentar de forma simplificada e prática algumas técnicas, de modo que o participante possa avaliar e recomendar decisões e ações em Marketing baseadas em análise de dados.\n\nObjetivos de Aprendizagem\nAo final do curso o aluno será capaz de:\n•\tExplicar a importância de definir e utilizar métricas em Marketing.\n•\tDesenvolver métodos de levantamento de dados primários e secundários.\n•\tDesenvolver hipóteses testáveis inferindo causalidades. \n•\tSegmentar o mercado com base no comportamento do consumidor. \n•\tGerar insights para o posicionamento de marca. \n•\tSuportar a tomada de decisões em Marketing com base em fatos e dados.\n\nDedicação e Carga-Horária\nCinco módulos temáticos de aproximadamente 3h cada, totalizando 15h. Cada módulo tem duração estimada de uma semana.\n\nAssista ao vídeo de divulgação do curso: https://youtu.be/FvtgLAW_s8YMarketing; Analytics; Market Analysis; Analysis; Market (Economics); Marketing Strategy; Stata; Leadership and Management; Market Segmentation; Data AnalysisNon SpecializationNon SpecializationNon Specialization[14.8, 24.1] Portuguese Portuguese business marketing
Belles histoires d'entreprises à impact ESSEC Business SchoolBeginner 6,8 Not Calibrated Prenez une bouffée d'optimisme et plongez dans des histoires inspirantes d'entreprises à impact !\nVous rencontrerez 7 dirigeants et responsables d'entreprises engagés dans des domaines très divers : textile, agroalimentaire,  équipement de la maison ou encore finance. Ils vous montreront que l'entreprise de demain existe déjà ! \nLeurs témoignages seront l'occasion d'aborder, au travers de quelques vidéos de cours, des concepts essentiels pour penser des modèles d'entreprise vertueux. Ils illustreront comment l'entreprise peut s'emparer des enjeux sociaux et environnementaux et y répondre via des processus innovants de production ou d'organisation du travail. Ainsi, vous aborderez les notions de RSE, d'entreprise à mission et d'entreprise sociale. Vous découvrirez des modèles économiques alternatifs comme le commerce équitable, les approches "Base of the Pyramid" ou la "Tech for good". Vous appréhenderez les grands enjeux et concepts de l'économie circulaire : analyse du cycle de vie, éco-conception, approche "cradle to cradle",...\nEn bref, à l'issue de ce parcours pédagogique, vous serez convaincus que l'entreprise du XXIème siècle existe et vous aurez envie de vous y engager !Business Non SpecializationNon SpecializationNon Specialization[3.5, 8.4] None French business leadership-and-management
Collaborate on Files in Slack: Local & Google Drive IntegrationsCoursera Project NetworkAdvanced 0,3 5 By the end of this project, you will maximize collaborations by supporting messages with files and creating files in Slack. You’ll do this by gaining hands-on experience sharing files in Slack with local and external integrations. Utilizing local and external or cloud-based integrations boosts productivity because it will give you the opportunity to keep work product based in your Slack digital workspace, avoid versioning confusion, and ensure that your team is referring to the most relevant and timely documents. For the purpose of this course, we will use the free to use, Google Drive external integration. Your hands-on project will include drag, drop, and upload techniques and creating an archive. You will also integrate cloud-based/outside service files within your Slack environment by adding the free Google Drive app to your Slack workspace. You will then gain experience leveraging your Google Drive tool and your Slack file archive together to maximize collaborations.\n\nYou will work through this guided project in the Slack app on your Rhyme virtual machine, where you will use your current Slack workspace or set up a sample workspace under Slack’s free plan so that you can gain hands-on experience collaborating with files in Slack with local and external integrations.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Collaboration; Organizational Communication; Workspace; Message; Organizing (Management); Cloud-Based Integration; Archive File; Project; Business Communication; Pointing Device GestureNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Create an Effective Project Charter in Canva Coursera Project NetworkIntermediate 0,9 3,9 Effective planning is a key factor in strategic leadership and business operations that makes for better outcomes and successful projects. The project charter is not only a backbone of a project management plan but your project's best marketing tool which helps kick off the work of the project in the right way. By the end of this guided project, you will learn how to write a project charter, use the Canva design platform, and create a presentation slide to present the charter to stakeholders. You will learn what a project charter is and why it is an important artifact for project success. Throughout the project, you review the components of the charter, use the SMART framework to define project goals, practice analogous and three-point estimating techniques for a project budget estimate, and write project requirements, acceptance criteria, and assumptions, No prior experience in project management is required to complete this guided project. This project will benefit professionals wanting to broaden their knowledge and skillset in the area of project management, as well as project coordinators and entry-level managers seeking to obtain project management certifications.Project; Project Charter; Deliverable; Reason; Writing; Presentation; Acceptance; Budget; Composite Artifact Colors; EstimationNon SpecializationNon SpecializationNon Specialization[0.4, 1.2] None English business leadership-and-management
Основы корпоративных финансов (Fundamentals of Corporate Finance)HSE University Advanced 47,6 4,8 Курс посвящен новой для российской практики методологии анализа компании, сфокусированной на задаче максимизации ее фундаментальной стоимости. Он основан на концепциях современной финансовой теории и выходит далеко за рамки интерпретации финансовой отчетности компании.  \n\nПрименяя принципы универсальной финансовой теории, мы, тем не менее, отразим и специфику российского рынка капитала, который относится к группе развивающихся рынков. Курс основан на изучении публичных компаний,  однако его концепции применимы к компаниям любой организационно-правовой формы.\n\nМы сфокусируемся на анализе ключевых корпоративных решений: решений о привлечении капитала и решений об инвестициях. Инвестиционные решения – это выбор компанией проектов для долгосрочных вложений. Наша задача : научить вас современным методам оценки и критериям выбора инвестиционных проектов.  Решения о привлечении капитала – это выбор источников финансирования инвестиций (внутренние средства, заемные средства, средства привлеченные путем выпуска новых акций). Наша задача – объяснить мотивы выбора конкретной комбинации  инструментов финансирования в компании и показать, чем определяется оптимальная структура капитала компании (соотношение заемного и собственного капитала).\n\nМы также рассмотрим решения компании о выплатах акционерам, и продемонстрируем как полученные в этом курсе знания позволяют оценивать стоимость компании в целом, с учетом выбранной структуры капитала.\n\nНаконец, мы обсудим роль корпоративного управления (corporate governance) в создании стоимости компании.\n\nЛекторами курса являются профессор Департамента Финансов НИУ ВШЭ Ирина Васильевна Ивашковская и доцент Департамента Финансов Сергей Сергеевич Степанов.\n\nВ разработке заданий курса принимали участие Мария Кокорева, доцент Департамента Финансов НИУ ВШЭ, и Азиза Улугова, преподаватель Департамента Финансов НИУ ВШЭ.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruFinance; Corporate Bond; Financial Analysis; Accounting; Flow Network; Capital Employed; Taxes; Economics; Corporate Governance; CostNon SpecializationNon SpecializationNon Specialization[30.1, 58.0] None Russian business finance
Business Operations Support in Google SheetsCoursera Project NetworkIntermediate 0,4 4,7 By the end of this project, you will create a Google Sheet that receives customer requests, tracks employee workload, and provides a small business with an overview of current project status and historical data for completed projects.  You will learn how to create a custom form and use the data from the form to track requests, assign work to employees, and create a snapshot of current and past projects.  Throughout the project you will leverage formulas to automate the Google Sheet in order to effectively and efficiently manage day to day operations.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Operations Management; Business Operations; Sap Erp; Human Resources; Sap Hr (Human Resource Management); Customer Support; Receiving; Workload; Entrepreneurship; EmploymentNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business leadership-and-management
Business Transformation with Google Cloud auf DeutschGoogle Cloud Beginner 3,6 1 Was ist Cloudtechnologie bzw. Data Science und warum ist der Begriff in aller Munde? Welche Vorteile bietet die Cloud für Sie, Ihr Team und Ihr Unternehmen? \n\nWenn Sie sich mit dem Thema Cloudtechnologie vertraut machen möchten, um bessere Arbeit zu leisten, die Zukunft Ihres Unternehmens mitzugestalten und im Zeitalter der Cloud Ihr volles Potenzial zu entfalten, ist der Kurs "Business Transformation with Google Cloud" für Sie die richtige Wahl. In dieser interaktiven Schulung lernen Sie die wichtigsten Cloud-Geschäftsfaktoren kennen, insbesondere Google Cloud. Sie erwerben das nötige Wissen und die erforderlichen Kompetenzen, um herauszufinden, ob das Thema Unternehmenstransformation für Sie und Ihr Team relevant ist. Mithilfe der Cloud erstellen Sie dann kurz- und langfristige Projekte. Die Arbeitsmappe für Kursteilnehmer enthält Vorlagen, Leitfäden und Links zu Ressourcen, auf deren Grundlage Sie ein benutzerdefiniertes Dokument mit Informationen für Führungskräfte, technische Teams oder Partner Ihres Unternehmens erstellen können.\n\nHauptzielgruppe:\nEntscheidungsträger im Unternehmen: leitende Manager (obere Führungsebene), Manager von Mitarbeitern ohne Führungsverantwortung oder Mitarbeiter ohne Führungsverantwortung in Nicht-IT-Positionen/-Abteilungen (z. B. Finanzen, Marketing, Vertrieb, HR, Produktdesign), die wissen möchten, wie die Cloudtechnologie von Google für die Unternehmensoptimierung und für Transformationsprojekte eingesetzt werden kann.Das Kapital Non SpecializationNon SpecializationNon Specialization[1.6, 4.8] English German business business-strategy
Team Management for the 6 σ Black Belt University System of GeorgiaIntermediate 5,6 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 2 of 8 in this specialization dealing with topics in Team Management\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Six Sigma; Team ManagementNon SpecializationNon SpecializationNon Specialization[3.2, 7.2] None English business leadership-and-management
Create Customer Personas in Canva Coursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project you will have created a template for creating customer personas in Canva. After reviewing the Canva toolbar you'll create a customer persona template. Based on CRM data, social media information, and purchasing pattern information, customer personas will facilitate understanding of the ideal customer for your organization. They can then be leveraged to create effective marketing strategies and plans. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media; Purchasing; Project; Toolbar; Psychographic; Presentation; Persona (User Experience); Accounting; Facilitation; BehaviorNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-essentials
Manage Content Marketing using Google DocsCoursera Project NetworkAdvanced 0,4 4,7 By the end of this project, you will learn to manage content marketing using your own content development outline template you created in Google Docs. Google docs is free, simple, and easy to use for content management and collaboration. You will learn how to save content development time by creating your own keyboard shortcuts and create your own content development outline template. You will also learn how to utilize add-on apps and extensions to increase the quality of your work.  \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Content Marketing; Content Development; Digital Marketing; Brand; Social Media; Social Media Marketing; Employment; Marketing; Project; Professional DevelopmentNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Measuring Stock Liquidity Coursera Project NetworkIntermediate 0,3 4,2 In this 1-hour long project-based course, you will learn how to use Average Daily Traded Volume and Share Turnover to measure liquidity, use Depth of Market (DOM) and Bid-Ask Spread to compare liquidity, and use Variance Ratio to quantify liquidity.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock; Measurement; Trading; Finance; Stock Market; Market Liquidity; Variance; Market Depth; Risk; Multi-Level MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business finance
Increase Learner Engagement with Google SlidesCoursera Project NetworkBeginner 2,2 Not Calibrated By the end of this 2-hour long project-based course, you will create a Google Slides presentation utilizing design tips to increase learner engagement during a presentation or while reviewing the slides solo. By utilizing the functions and options in Google Slides, we are able to create a more attention-grabbing presentation. Simple design ideas can turn a more passive presentation experience into an active presentation experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Project; Project Mine; Euler'S Totient Function; Computer Graphics; PreviewNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Corporate & Commercial Law I: Contracts & Employment LawUniversity of Illinois at Urbana-ChampaignAdvanced 9,4 4,8 This class deals with the business law topics that appear on the CPA exam: Agency, Contracts, Debtor-Creditor Relationships, Government Regulation of Business, and Business Organizations. Students will gain an understanding of how these areas of the law affect businesses and their operations, with an eye on preparation for the business law portions of the REG section of the CPA exam. By the end of the class, students will be able to identify the legal principles that govern various business situations and apply those principles to an issue to determine the outcome when the law is applied to the facts of a scenario.Law; Corporate Bond; Employment; Corporate Law; Labour Law; Business Law; Sales; Contract Of Sale; Leadership and Management; Employee RelationsNon SpecializationNon SpecializationNon Specialization[3.3, 12.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Design a Factor Analysis Using Survey Data in Google SheetsCoursera Project NetworkIntermediate 0,6 4,6 Surveys collect a wide variety of data covering a wide variety of topics and experiences. To further the complexity of survey data, the respondents answering the questions come from a wide variety of backgrounds and stages in their customer journey. It is reasonable that it would be a challenge to boil down survey data into actionable insights because it can be deceptively complex. Conducting a factor analysis is a useful tactic to cut through the complexity in survey data so that we can land on insights that can fuel decision-making. In this project you will gain hands-on experience designing and conducting a factor analysis with survey data. To do this you will work in the free-to-use spreadsheet software Google Sheets. \n\nBy the end of this project, you will be able to confidently apply factor analysis techniques to find actionable insights within survey data using any spreadsheet software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Factor Analysis; Spreadsheet Software; Spreadsheet; Respondent; Project; Utility; Customer Experience; Boiling Down; Software; Feature SelectionNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Establish Company Training Initiatives with CanvasCoursera Project NetworkBeginner 2,2 Not Calibrated In this 2-hour long project-based course, you will be able to create pages and modules within the Canvas LMS. This will benefit your business as you will be able to input training content into pages and then organize the pages into comprehensible chunks for your team. You will also learn how to view specific user analytic details.\n \nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Analytics; Organizing (Management); Training; Benefits; Project; User Profile; Project Mine; Pageable Memory; Euler'S Totient Function; Qr CodeNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business leadership-and-management
Measure a Marketing Strategy using Facebook InsightsCoursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project, learners will have a better understanding of ways they can enhance their Facebook Marketing strategies, which will ultimately improve users' Facebook Insights.\n\nWe will take an in-depth look at how to incorporate marketing strategies that will more likely enhance overall analytics, and learners will develop a deeper understanding of how to use Facebook Insights to track and measure strategic marketing efforts. Having this knowledge, allows Facebook users to more easily adapt and update strategies according to Insight results to get the most out of their Facebook strategy.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Strategy; Marketing; Marketing Strategy; Measurement; Influencing; Benefits; Project; Gratitude; Market (Economics); AnalyticsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Investment Management in an Evolving and Volatile World by HEC Paris and AXA Investment ManagersHEC Paris Advanced 17,8 4,5 Have you ever wanted to invest in financial markets, but were always afraid that you didn’t have the proper tools or knowledge to make informed decisions? Have you ever wondered how investment management companies operate and what fund managers do? AXA Investment Managers, in partnership with HEC Paris, will introduce you to the most important ideas and concepts in investment management, to help you better understand your financial future.\n\nThis course will enable you to:\n•\tDefine what type of investor you are, your investment objectives, and potential constraints. \n•\tIdentify the main investable assets and important players in financial markets. \n•\tUnderstand basic portfolio management techniques. \n•\tApply these techniques in real case studies from the outset, through practical assessments. \n\nFinally, we will provide a comprehensive overview of today's asset management industry: the product cycles, professionals, and regulations. For those who want to identify a talented fund manager to invest for you, we offer important criteria for selecting one. For those who are interested in learning more about this fascinating industry, we lay the foundation for your ongoing financial journey. Join us now to explore the world of investment management! \n\nCourse Specialists\nThe course has been developed in collaboration between HEC Paris, with Hugues Langlois managing the academic aspect, and AXA Investment Managers specialists, sharing their experiences and expertise and coordinated by Marion Le Morhedec. AXA Investment Managers participants include Maxime Alimi, Stephanie Condra, Nicholas Jeans, Elodie Laugel, Pierre-François de Mont-Serrat, Jean-Gabriel Pierre (AXA Group), Dorothée Sauloup, Irina Topa-Serry, Fiona Southall, Patrice Viot Coster, Susanna Warner, and Joachim Weitgasser.\n\nRecommended Background\nWe expect most participants to have a basic level of knowledge in mathematics and economics. However this is not essential, and we believe that people from any background can succeed with commitment and a strong interest.\nBe aware that in the case study, you will have to use Excel.\n\nCourse Format \nThis course will run for 4 weeks and consists of 4 modules, each with a series of lecture videos between 5 to 8 minutes long. Each module contains a set of practice and graded quiz questions. A complete portfolio management exercise covers concepts learned in all modules\n\nLanguage\nThe course is in English, with Spanish, Italian, German, French, and Chinese (Simplified) subtitles.\n\nThe Project\nThe preparation of this MOOC has been an exciting adventure for many professionals at AXA Investment Managers and HEC, both for the speakers and a wealth of contributors. Thank you to all of them.\nWe hope you enjoy this course as much as we enjoyed creating it!Investment; Leadership and Management; Investment Management; Asset; Finance; Asset Management; Funds; Investment Decisions; Financial Markets; Market (Economics)Non SpecializationNon SpecializationNon Specialization[11.9, 21.6] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Diseñe su Aula Virtual con Canva Coursera Project NetworkIntermediate 1,8 Not Calibrated Al final de este proyecto, usted podrá diseñar su aula virtual con Canva. En este proyecto crearemos un fondo virtual para su salón en zoom. También crearemos un diseño para su aula virtual que usted podrá luego subir a la plataforma con la que trabaje.\n\nUsted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético. \nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para diseñar su salón virtual que le servirá como plantilla para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.3] None Spanish business marketing
Finance for Non-Finance Professionals Rice University Beginner 16,4 4,8 This short course surveys all the major topics covered in a full semester MBA level finance course, but with a more intuitive approach on a very high conceptual level.  The goal here is give you a roadmap and framework for how financial professional make decisions.  \n\nWe will cover the basics of financial valuation, the time value of money, compounding returns, and discounting the future.  You will understand discounted cash flow (DCF) valuation and how it compares to other methods.  We also step inside the mind of a corporate financial manager and develop the basic tools of capital budgeting.  We will survey the how, when, and where to spend money, make tradeoffs about investment, growth, dividends, and how to ensure sound fiscal discipline.  Our journey then turns to a Wall Street or capital markets perspective of investments as we discuss the fundamental tradeoff between risk and return.  We then synthesize our discussion of risk with our valuation framework and incorporate it into series of direct applications to practice.\n\nThis course requires no prior familiarity with finance.  Rather, it is intended to be a first step for anyone who is curious about understanding stock markets, valuation, or corporate finance.  We will walk through all of the tools and quantitative analysis together and develop a guide for understanding the seemingly complex decisions that finance professionals make.  \n\nBy the end of the course, you will develop an understanding of the major conceptual levers that push and pull on financial decision making and how they relate to other areas of business.  The course should also serve as a roadmap for where to further your finance education and it would be an excellent introduction of any students contemplating an MBA or Finance concentration, but who has little background in the area.Finance; Capital Budgeting; Accounting; Cash Flow; Flow Network; Financial Accounting; Discounting; Corporate Bond; Financial Statement; Present ValueNon SpecializationNon SpecializationNon Specialization[8.8, 21.5] Arabic; French; Portuguese; Russian; Turkish; Spanish; Italian; Vietnamese; GermanEnglish business finance
Developing a Project Schedule Coursera Project NetworkIntermediate 0,5 4,5 In this guided project you will learn how to develop a schedule for your project.  You will combine your project activities (activity list), their relationships (precedence) and their duration estimates to produce a project schedule. We will start by considering the list of the activities necessary to create our project scope, by decomposing the lowest elements of our WBS (see guided project:  Develop a WBS), the relationships  of the activities in a project precedence network diagram (there is another Guided Project for Developing the precedence Network Diagram), the estimate for the activities duration (And yes there another GP for Estimation the activity Durations).  We will use ProjectLibre, an open source project scheduling swr to develop our project schedule.  The concept are the same, if you are using another project scheduling tool.  You will enter different type of tasks, different kind of relationships, and task durations, customize the calendar to your environment and produce a project schedule. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Schedule; Project; Evaluation; Decomposition; Scope (Project Management); Project Mine; Schedule (Project Management); Leadership and Management; Project Management; Path (Variable)Non SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-essentials
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High Stakes Leadership: Leading in Times of CrisisUniversity of MichiganAdvanced 11,9 4,6 This course has been designed to help leaders, like you, learn how to effectively navigate the challenges of significant organizational disruptions. As a participant in this course, you’ll discover why an understanding of various stakeholder perspectives can inform and dramatically improve a leader’s response to events that threaten an organization’s very survival. This course is also about understanding and developing individual and organizational resilience—the ability to anticipate potential threats; to cope effectively with adverse events when they occur; and to adapt to changing conditions, ensuring a viable path forward for yourself, your team, and your organization. These topics are particularly relevant in the wake of the global COVID-19 pandemic. Many course examples will reference lessons leaders around the world have learned during this far-reaching healthcare crisis.\n\nDuring the eight course modules, which are distributed over four weeks, participants will explore topics such as: Why the VUCA world is making crises more common; Characteristics of resilient organizations and ways to increase resilience; Stakeholder value propositions and how these are threatened during a crisis; Organizing frameworks for estimating the types of crises an organization might encounter; the Unique and challenging nature of the crisis environment; the Fundamentals of crisis leadership; and Building a plan to prepare yourself, your team, and your organization for your next major crisis—which, in today’s world, is not so much an “if”, as a “when”.\n\nProfessor Mike Barger, your faculty member for this course, has served as a TOPGUN instructor in the United States Navy and as a founder and executive at JetBlue Airways. His professional experience has helped him learn a great deal about crisis leadership and to gain a true sense of what it means to be resilient. Throughout the course, Professor Barger will draw upon many practical examples that will make the content of this course easy to appreciate, understand, and translate into practical lessons that you will be able to apply immediately at your organization. \n\nCrisis leadership is a topic that’s exciting, daunting, and almost impossible to master. With some time and effort over the four weeks of the course, however, you can develop an exceptional set of crisis-leadership tools that will serve you well throughout your professional career.Leadership; Crisis; Crisis Management; Leadership and Management; Crisis Communication; Communication; Science Communication; Value Proposition; Personal Development Planning; PlanningNon SpecializationNon SpecializationNon Specialization[2.6, 18.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Best Practices for Marketing with Facebook MessengerCoursera Project NetworkBeginner 2,2 5 By the end of this project, you will have a better understanding of how you can utilize Facebook Messenger as a strategic tool in your marketing efforts.\n\nFacebook Messenger is a free instant messaging platform for content sharing which includes photos, messages, event details, and even group chats.\n\nUpon completing this course, you will be able to create your own Facebook Business Page with Messenger and you will have a solid understanding of the various ways the Messenger platform can be used to help increase sales and develop deeper relationships with prospective customers/clients.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Accounting; Communication; Strategy; Customer Experience; Project; Project Mine; Benefits; Prospecting; Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Expanda Seus Negócios com o 10,000 Women da Goldman SachsGoldman Sachs Intermediate 3,9 4,9 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.   \n\nNeste curso, você adquirirá as habilidades que a ajudarão a planejar sobre a melhor forma de expandir seus negócios no futuro. Você aprenderá a identificar as oportunidades de negócios e selecionar aquela que é mais progressiva e prospectiva, avaliando sua viabilidade.   \n\nVocê também será apresentada ao Plano de Crescimento de Negócios (PCN), uma ferramenta estratégica que lhe ajudará a identificar seus objetivos de negócios e orientar o crescimento da sua empresa.   \n\nSe você optar por fazer todos os 10 cursos online gratuitos, o PCN será a principal lição do 10,000 Women da Goldman Sachs.   \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você – faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento da sua empresa.    \n\nDescubra mais sobre a coleção 10,000 Women da Goldman Sachs na página de FAQs.Denominación De Origen; Edward De Bono; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[2.4, 5.0] None Portuguese (Brazil)business entrepreneurship
Искусство продаж Saint Petersburg State UniversityIntermediate 14,2 4,8 Курс подготовлен лучшими преподавателями и практиками в области продаж для студентов экономических направлений, собственников бизнеса и всех, кто интересуется данной областью. В течение пяти недель слушатели познакомятся с основными методиками успешных оптовых и розничных продаж, секретами успеха ведущих компаний, способами управления маркетинговыми каналами, особенностями эффективного существования в рамках цифровой среды. В результате курса учащиеся получат знания в области ведения бизнеса, современных каналов аналитики и продвижения, а также навыки и технологии успешных продаж.Not Calibrated Non SpecializationNon SpecializationNon Specialization[8.9, 17.1] None Russian business business-essentials
Human Resources Analytics University of California, IrvineIntermediate 3,4 4,6 With advances in technology and cloud computing, there are now numerous data sources available to guide decision-making and drive organizational success. Harvesting the right kind of data requires that HR teams possess strong analytical skills; high-performing HR teams know that their function is to leverage data as a “decision science” by identifying metrics and data sources that deliver organizational insights. In order to do so, HR must ensure that metrics and measures are used effectively to achieve strategic goals. This course focuses on identifying effective data sources, developing meaningful metrics, designing long-term measures, and applying results in support of organizational strategy and tactics.Hr Metric; Training And Development; Recruitment; Human Resources; Analytics; Talent Management; Performance Management; Professional Development; Accounting; People AnalysisNon SpecializationNon SpecializationNon Specialization[2.0, 4.2] None English business leadership-and-management
IT Ticket Management with Typeform Coursera Project NetworkBeginner 0,8 4,7 By the end of this project you will be able to use Typeform to create a dynamic form to manage employee IT ticket submissions. You will explore the different question templates and use free features to create a beautiful form that will streamline the helpdesk process. You will be able to use Typeform to create, personalize,  and share your survey, as well as analyze results. Once you have completed the project you will have the skill base to create forms and surveys on your own for your business.\n\nYou can view Typeform’s full security policy here:\nhttps://help.typeform.com/hc/en-us/articles/360029259552-Security-at-TypeformLeadership and Management; Personalization; Help Desk; Respondent; Project; Workspace; Accounting; Choice; Unix Shells; Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business business-essentials
Create a Custom Click-Thru Dashboard using Google StudioCoursera Project NetworkIntermediate 1,6 Not Calibrated Google Data Studio is a powerful tool that turns data into reports that ease decision-making and lead to better business outcomes. Google Data Studio is easy to use, free and works seamlessly with applications within and outside of the Google Marketing Suite. You can use Google Studio to connect and integrate data from 100’s of applications including Facebook, Constant Contact, Google Ads, and more.  You do not need an advanced background in data, statistics, or graphic arts to create meaningful reports that tell powerful data stories, improve understanding of complex situations, and allow users of all skill levels to analyze data. \n\nBy the end of this project, you will learn how to create an account, how to navigate the platform, and how to create a custom click-thru dashboard! Together we will explore the basics of business data and visualization and you will surprise yourself with how easy it is to understand and use data.\n\nThis course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Project; Project Mine; Accounting; Data Visualization; MustNon SpecializationNon SpecializationNon Specialization[0.8, 2.1] None English business marketing
Financing and Investing in Infrastructure Università BocconiAdvanced 17 4,8 Learn how debt and equity can be used to finance infrastructure investments and how investors approach infrastructure investments! \n\nAccording to the OECD, the global infrastructure investment requirement by 2030 for transport, electricity generation, transmission & distribution, and water & telecommunications totals to 71 trillion dollars. This figure represents about 3.5% of the annual World GDP from 2007 to 2030.\n\nThe European Commission estimated, that by 2020, Europe will need between 1.5 - 2 trillion Euros in infrastructure investments. Between 2011 and 2020, about 500 billion Euros will be required for the implementation of the Trans-European Transport Network (TEN-T) program, 400 billion Euros for Energy distribution networks and smart grids, 200 billion Euros on Energy transmission networks and storage, and 500 billion Euros for the upgrade and construction of new power plants. An additional 38 - 58 billion Euros and 181 - 268 billion Euros in capital investment will be needed to achieve the targets set by the European Commission for broadband diffusion.\n\nTraditionally investments in infrastructure were financed using public sources. However, severe budget constraints and inefficient management of infrastructure by public entities have led to an increased involvement of private investors in the business. \n\nThe course focuses on how private investors approach infrastructure projects from the standpoint of equity, debt, and hybrid instruments. \n\nThe course concentrates on the practical aspects of project finance: the most frequently used financial techniques for infrastructure investments. The repeated use of real life examples and case studies will allow students to link the theoretical background to actual business practices.\n\nIn the end of the course, students will be capable of analyzing a complex transaction, identifying the key elements of a deal, and suggesting proper solutions for deal structuring from a financial advisor's perspective.\n\nCourse Format\nThe course will consist of lecture videos, readings, and talks given by guest speakers. Although we do hope you will attend the entire course, it is possible to just focus on single topics.\n\nSuggested Readings\nThe course is designed to be self-contained, there are no obligatory readings that must be acquired outside of the course. \nFor students interested in additional study material, you may refer to:\n•\tGatti Stefano, "Project Finance in theory and practice", Academic Press, 2nd edition, 2012.Finance; Project; Risk; Investment; Capital Budgeting; Leadership and Management; Analysis; Infrastructure Investment; Loan; Risk AnalysisNon SpecializationNon SpecializationNon Specialization[11.3, 19.8] French; Portuguese; Russian; SpanishEnglish business finance
Bring your business online with the new Google SitesCoursera Project NetworkBeginner 0,7 4,9 In this 1-hour long project-based course, you will learn how to bring your business online with the new Google Sites, learning to develop a website acting as an informative display window for your business, engaging with clients and leads through content, and selling with different calls to action.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web Analytics; Customer Engagement; Project; Analytics; Sales; Accounting; Planning; E-Commerce; Google Analytics; Euler'S Totient FunctionNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business business-essentials
Fundamentos del Marketing Universidad de PalermoBeginner 4,7 3,3 Este curso fue diseñado con el propósito de introducir a los alumnos al mundo del marketing, familiarizarlos con los conceptos y aspectos más relevantes del marketing como disciplina empresarial y permitirles relacionar y aplicar los conceptos aprendidos a situaciones reales de negocios referidas a productos, servicios y marcas. \nEl contenido del curso está estructurado en 3 módulos/3 semanas, los cuales proponen una combinación de recursos orientados a facilitar la comprensión y el aprendizaje de los alumnos, que incluyen desde material teórico, como apuntes del profesor y videos, hasta actividades prácticas, como quizzes y foros. \n\nObjetivos:\n* Familiarizarse con los principales conceptos y aspectos del marketing como disciplina empresarial.\n* Entender la relación del marketing con el negocio, su lado estratégico y la relevancia del marketing operativo.  \n* Relacionar los conceptos aprendidos con situaciones de la realidad de productos, servicios y marcas.Marketing Non SpecializationNon SpecializationNon Specialization[2.4, 5.6] None Spanish business business-strategy
علم النجاح: ما یجب أن تعرفھ من الباحثین University of MichiganIntermediate 8,6 وبحلول وقت انتھاء ھذه الدورة التدریبیة، ستتعلم أكثر مما یعلمھ الناس عن معاییر النجاح في الحیاة ومن أھم الدروس التي ستتعلمھا ھي أن النجاح یُكتسب یومًا بیوم من خلال المكاسب البسیطة وھي عبارة عن أعمال صغیرة قابلة للإنجاز یمكنھا معًا أن تساعدك على تحقیق أھدافك في وقت أقرب وأن تتجاوز توقعاتك. وبالتالي، ستحظى بفرصة إكمال خطة عمل مفصلة یمكنك من خلالھا أن تحوّل ما تعلمتھ إلى خطوات محددة نحو تحقیق أكثر الأھداف قیّمة في الحیاة.4,8 n\n\والاستمتاع بحیاة رغدة وصحیة وذات معنى n•\t\ (أیًا كان مفھموك عن النجاح) تحقیق النجاح المھنيn•\t\(والمدرسة) الحصول على نتائج أفضل في العملn\n•\t\:على الرغم من اعتماد ھذه الدورة التدریبیة على علم النجاح إلا أنك ستتعلم العدید من الأفكار العملیة التي یمكنك تطبیقھا على حیاتك الخاصة فورًا خاصة في المجالات الثلاثة الأساسیة وھيn\n\.تم تصمیم ھذه الدورة التدریبیة التفاعلیة حتى تساعدك على تحقیق النجاح الذي تریده. وبناءً على عقود من الأبحاث العلمیة، ستتعلم ما یقوم بھ معظم الناجحین بطریقة مختلفة عن الآخرین ولماذا لا یعد معدل الذكاء المعیار الأساسي للنجاح (وقد یعطي نتیجة عكسیة في بعض الأحیان) ولما تتسبب العدید من المعتقدات الشائعة بین الناس في إعاقة مسیرتھم نحو تحقیق أھدافھم Middle East; Leadership and Management; Leadership; Expense; Planning; Strategy; Human Learning; I-Deas; GratitudeNon SpecializationNon SpecializationNon Specialization[3.5, 11.3] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
Auditing I: Conceptual Foundations of AuditingUniversity of Illinois at Urbana-ChampaignAdvanced 17,9 4,6 This course provides an intensive conceptual and applied introduction to auditing in society. It focuses on concepts and applications related to financial-statement auditors’ professional responsibilities as well as major facets of the audit process including risk assessment and audit reporting. In the U.S. financial-statement audits and related services generally are provided by Certified Public Accountants (CPAs). To succeed in this course, you should anticipate engaging in critical thinking and thoughtful communication about audit professionals' decision environments, decision processes, and deliverables. Additionally, you should understand the macro-level learning objectives in each of the course's weekly modules.Audit; Audit Risk; Finance; Risk; Financial Audit; Financial Auditing; Auditing Standards; Financial Risk Modeling; Management Assertions; Financial StatementNon SpecializationNon SpecializationNon Specialization[5.8, 23.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Innovation publique et pensée design, l'innovation sociale au service des territoiresESSEC Business SchoolIntermediate 8,9 4,6 Les collectivités territoriales et les services de l'Etat sont confrontés à de multiples enjeux : crise des finances publiques, augmentation des dépenses sociales, défiance croissante des administrés, concurrence des solutions proposées par des communautés numériques très agiles.\nLa bonne nouvelle, c'est que des solutions existent pour faire mieux avec moins ! L'innovation publique, c'est possible grâce aux apports de ce que l'on appelle la pensée design, qui permet de repenser le service offert à l'usager.\n\nCe MOOC a été réalisé en partenariat avec le Conseil départemental du Val d'Oise, pionnier dans la mise en oeuvre de ces approches. Son originalité ? Nous vous proposons une expérience d’apprentissage très riche basée à la fois sur l'expertise de spécialistes du sujet et sur l'expérience de nombreux acteurs publics de terrain, qui mettent en œuvre cette approche et apportent leur témoignage dans les différents modules.\n\nNotre objectif ? Vous donner les compétences pour coordonner un projet d'innovation publique s’appuyant sur une approche design de service, quels que soient le domaine et le contexte dans lesquels vous travaillez.\n\nBienvenue dans ce MOOC !\nThierry Sibieude et l'équipe pédagogiqueMean Integrated Squared Error; Gustave Le Bon; Joie De Vivre; Innovation; Profit At Risk; Design Thinking; Global; FormulationNon SpecializationNon SpecializationNon Specialization[6.1, 10.9] None French business business-essentials
Marketing e vendas B2B: Fechando novos negóciosUniversidade de São PauloBeginner 11,8 4,8 Aprenda a aumentar as vendas em negócios B2B com técnicas e estratégias de Marketing. Este curso introdutório oferece conteúdos teóricos e práticos dados pelos profissionais das maiores startups brasileiras, como Lean Survey, looqbox, Colaboradores, entre outras. \n\nNeste curso serão abordados os seguintes temas:\nPrincípios básicos de Marketing\nInteração entre Marketing e vendas\nComo entender o seu cliente\nLeads\nEtapas de conversão\nInbound\nNovas práticas em Outbound\nMétricas e Metas\nComo vender\nCustomer success e Como fidelizar o cliente\nFerramentas e suas aplicações\n\nAo final desse curso, esperamos que você esteja familiarizado com os principais conceitos, ferramentas e metodologias de concepção da melhor estratégia de marketing e vendas para o seu negócio.\n\nNão deixe de ver as perguntas frequentes antes de se inscrever\n\nConheça os nossos outros cursos:\n- Criação de Startups: Como desenvolver negócios inovadores\n       https://www.coursera.org/learn/criacao-startups  \n- UX / UI: Fundamentos para o design de interface\n       https://www.coursera.org/learn/ux-ui-design-de-interface \n- Consolidando empresas: Estrutura jurídica e financeira\n       https://www.coursera.org/learn/consolidando-empresas\n- Marketing Digital\n       https://www.coursera.org/learn/estrategia-marketing-digital \n- Inove na gestão de equipes e negócios: o crescimento da empresa\n       https://www.coursera.org/learn/gestao-equipes-negociosMarketing; Inbound Marketing; Sales; B2B Marketing; Moment Of Truth (Marketing); Customer Experience; Leadership and Management; Lead Management; Operations Management; Customer SuccessNon SpecializationNon SpecializationNon Specialization[7.6, 13.3] None Portuguese (Brazil)business business-essentials
El Abogado del Futuro: Legaltech y la Transformación Digital del DerechoUniversidad AustralBeginner 12,9 4,9 La revolución digital cambió nuestra manera de comunicarnos, de comerciar y de relacionarnos. Ahora, está llegando al mundo del derecho.\n\nEste programa te ofrecerá una visión amplia de las principales tendencias que están afectando a la industria legal:\n\n- El nacimiento del mercado de legaltech y la aplicación de tecnología en el derecho.\n- El rol de la inteligencia artificial en la automatización del trabajo de los abogados.\n- La tecnología de blockchain y su impacto en la forma en que firmamos y ejecutamos contratos.\n- Las iniciativas para asegurar el acceso a la justicia a través de cortes virtuales y jueces robot.\n\nEl programa está dirigido a abogados, notarios, funcionarios, ejecutivos, emprendedores y cualquier persona que desee conocer las principales tendencias tecnológicas y de negocio que están impactando en el mundo legal.\n\nEl mundo del derecho va a sufrir mayores cambios en los próximos 20 años que en los últimos 200. El programa te brindará las herramientas necesarias para ser protagonista de esta transformación.\n\nEs tu oportunidad de convertirte en un abogado digital.\n\nAl finalizar este curso, serás capaz de:\n\n- Analizar el contexto económico, tecnológico y regulatorio que afectará a la industria legal en los próximos años.\n- Reconocer las áreas que serán afectadas por nuevas tecnologías como el blockchain y la inteligencia artificial.\n- Aplicar estas nuevas tecnologías en la mejora de procesos para aumentar la eficiencia y transparencia en la administración de justicia.\n- Construir prototipos de software legal a través de la metodología de design thinking.\n- Decidir cómo capacitarte y orientar tu carrera para ser protagonista de la transformación digital del derecho.BlockChain; Smart Contract; Innovation; Creativity; Design Thinking; Leadership; Leadership and Management; Business Law; Software; LaborNon SpecializationNon SpecializationNon Specialization[7.7, 16.2] English Spanish business leadership-and-management
Program Communications Planning in ClickUpCoursera Project NetworkBeginner 1,7 4,7 By the end of this guided project, you will be fluent in creating Program Communications artefacts for the Identification/Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for communication strategy and planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Communication Planning; Modeling; Strategy; Project; Planning; Communication; Project Mine; Public Relations; Enabling; ExperienceNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business business-strategy
Диверсификация портфеля с помощью корреляционной матрицыCoursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: узнаете как корреляция используется в диверсификации портфеля, создадите корреляционную матрицу и проанализируете корреляцию активов\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Estrategias de Emprendimiento Tecnológico de MonterreyBeginner 10,9 Not Calibrated Este curso busca ayudar al emprendedor a ser capaz de desarrollar un plan de operación y expansión, basado en la generación de objetivos de estabilización y crecimiento para su negocio, a partir de sus fortalezas y oportunidades detectadas, así como de un análisis de su situación actual, aprovechando así las oportunidades del entorno y adecuando su Modelo de Negocio y sus estrategias financieras, mismas que plasmará en un Pitch para presentar su plan a todos los Stakeholders actuales y futuros.\n\nLos objetivos del curso son los siguientes:\n•\tIdentificar las oportunidades existentes en el mercado a partir de un ejercicio de análisis situacional que permita distinguir los ejes estratégicos en la redefinición de una estrategia de negocio innovadora y ágil.\n•\tGenerar un nuevo modelo y plan de negocios (plan de aplicación), que permita un proceso de crecimiento ordenado y sustentable del negocio, a partir de un análisis y aplicación de herramientas prácticas.\n•\tIdentificar una gestión estratégica que permita coordinar a los proveedores y distinguir los criterios para identificarlos, gestionarlos y evaluarlos según las necesidades del proyecto, además de conocer las diferentes prácticas empleadas en los criterios de orquestación para asegurar los objetivos establecidos por el negocio.\n•\tCalcular las unidades económicas de un modelo de negocios para cuantificar la necesidad de inversión requerida que le permita poder determinar el valor del proyecto emprendedor para los fines de inversión.\n•\tDistinguir los puntos relevantes que le permitan al emprendedor desarrollar un picht sólido identificando los aspectos que se evalúan sobre una empresa, además de ofrecer un panorama general sobre el proceso de financiamiento con inversionistas.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.8, 14.0] None Spanish business entrepreneurship
How to Effectively Use Tweetdeck Coursera Project NetworkAdvanced 0,8 4,1 This 2-hour long project-based course is an introduction on how to use tweetdeck effectively. For this project, we will be using tweetdeck. Tweetdeck, which is a social media dashboard application for management of Twitter accounts.\n\nWe will cover the following aspects: \n\n- How to create tweets using Tweetdeck and how to automate and schedule tweets\n- How to add columns, Twitter lists, and follow important conversations\n- How to do social listening and monitor brand mentions via Tweetdeck\n\nWe will end the project by creating a Tweetdeck dashboard.\n\nNote:  If you don't have a twitter account, you will need to create one to be able to complete the content.Brand; Lead Generation; Social Media; Project; Schedule; Brand Marketing; Advertising; Marketing; Digital Marketing; AccountingNon SpecializationNon SpecializationNon Specialization[0.3, 1.1] None English business marketing
Fundamentals of financial and management accountingPolitecnico di MilanoBeginner 6,4 4,7 This is an introductory course on financial and management accounting. \nThe first part of this course will introduce the basic accounting principles and accounting terminology to understand how a company keeps control of financial events and provides information on how it is performing. These basic concepts will support the analysis of financial reports companies prepare. We will go through balance sheet, income statement, financial statement, learning how to read and analyze them.\nThe course will also provide the basis of management accounting introducing some techniques (e.g. break- even analysis or NPV) to support managers in making short-term and long-term decisions, such as "Is it convenient to dispose a production machine and buy a new one?" or "How many products should the company sell in order to break-even?"\nThe course will bring examples and case studies that will help students better understand the practical applications of the basic accounting principles and techniques. \nAt the end of the course, students will be able to read, understand and analyze financial documents and to apply simple techniques to analyse costs and evaluate capital investment decisions.Accounting; Finance; Leadership and Management; Management Accounting; Financial Accounting; Cost; Financial Statement; Investment; Contribution Margin; Cash Flow StatementNon SpecializationNon SpecializationNon Specialization[1.4, 9.7] Spanish; Arabic; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business finance
Translation quality management National Research Tomsk State UniversityAdvanced 17,1 4,3 Professional translation is a complex process that usually involves collaboration of multiple people. The course will show you how to build this process correctly: analyze content, determine requirements and risks, select appropriate jobs and vendors, evaluate translation quality. \n\nYou will know why user manuals should not be translated in the same way as you would translate promotional or legal documents. You will see why every content type requires a special translation approach and learn to prioritize quality blocks during project planning. This course will also teach you to select translators and editors based on the content analysis, so your projects could always stay within budget and deadlines.\n\nThis course is based on the Palex’s corporate educational program. Since 2014, it has already helped us train dozens of localization and translation quality managers for our company. Now we want to share these knowledge and experience with the entire community of the translation industry. \n\nAlong with the theoretical knowledge, you will also get skills that can be applied to your work right away. All the lectures are accompanied with tests that will help you understand the topics, and every module comes with a practical exercise that is based on the real-world situation.\n\nThe aim of the course is to present the expertise of Palex in the field of localization and translation, packaging the corporate training program into an online format.Translation; Leadership and Management; Machine Translation; Evaluation; Project Plan; Project Management; Process; Schedule; Planning; BudgetNon SpecializationNon SpecializationNon Specialization[10.8, 20.7] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Compétences Excel pour l’entreprise : les notions clésMacquarie UniversityAdvanced 15,2 Not Calibrated Dans ce premier cours de la spécialisation Compétences Excel pour l’entreprise, vous apprendrez les bases de Microsoft Excel. Dans un délai de six semaines, vous serez en mesure de naviguer de manière experte dans l'interface utilisateur d'Excel, d'effectuer des calculs de base avec des formules et des fonctions, de mettre en forme des feuilles de calcul de manière professionnelle et de créer des visualisations de données au moyens de graphiques et de diagrammes.\n\nQue vous soyez autodidacte et que vous souhaitiez combler vos lacunes pour améliorer votre efficacité et votre productivité, ou que vous n'ayez jamais utilisé Excel auparavant, ce cours vous donnera des bases solides pour devenir un utilisateur confiant et développer des compétences plus avancées dans des cours ultérieurs. \n\nNous avons réuni une excellente équipe d'enseignants qui vous accompagnera à chaque étape. Un large éventail de quiz et d’exercices pratiques vous offrira d'excellentes opportunités de développer vos compétences. Relevez chaque nouveau défi avec notre équipe et en un rien de temps, vous serez surpris du chemin que vous avez parcouru. \n\nCe tableur est l'un des logiciels les plus répandus dans les entreprises du monde entier. Apprendre à utiliser ce logiciel en toute confiance signifie ajouter un atout de grande valeur à votre CV et à votre expérience professionnelle. À une époque où les emplois liés aux compétences numériques se développent beaucoup plus rapidement que les emplois ne reposant pas sur des compétences numériques, assurez-vous d’avoir une avance sur les autres en ajoutant des compétences Excel à votre expérience professionnelle.Spreadsheet; Microsoft Excel; Numbers (Spreadsheet); Chart; Sorting; Euler'S Totient Function; Gross Margin; Message; Writing; Point And ClickNon SpecializationNon SpecializationNon Specialization[9.8, 18.9] Vietnamese; English; Hungarian; ArabicFrench business business-essentials
استخدام جداول بیانات جوجل لإنشاء مخطط جانت Coursera Project NetworkBeginner 2,1 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\n\تحلى بالمساءلة والشفافیة -n\إدارة الفرق البعیدة بسھولة -n\تحسین إدارة الوقت -n\تجنب عبء العمل الزائد للموظفین -n\تحقق من تبعیات المھام -n\التواصل الجماعي -n\تعرف على تقدم المشروع -n\صفحة واحدة لمھام مختلفة -n\متطلبات المشروع واضحة مع مخططات جانت -n\یمنحك القدرة على إدارة المعلومات المعقدة -n\تخطیط الموارد -n\تحسین إنتاجیة الفریق -n\:أفضل 12 فائدة لمخططات جانتn\n\.الغرض من مخططات جانت ھو جعل الأمور بسیطة وواضحة تمامًا عند إدارة مشروعاتك. عندما تكون مثقلاً بالمعلومات المعقدة ، یصبح مدیرو المشاریع مرتبكینn\n\.تُستخدم مخططات جانت لتحلیل المشاریع المعقدة ذات المھام العدیدة. مخطط جانت ھو عرض مصور لمشروعك ویساعدك على إدارة مشروعك بكفاءة وفعالیة. یمكن أن تكون مخططات جانت بسیطة أو معقدة في بعض الأحیان حسب طبیعة مشروعكn\n\تحلى بالمساءلة والشفافیةn\إدارة الفرق البعیدة بسھولةn\تحسین إدارة الوقتn\تجنب عبء العمل الزائد للموظفینn\تحقق من تبعیات المھامn\التواصل الجماعيn\تعرف على تقدم المشروعn\صفحة واحدة لمھام مختلفةn\متطلبات المشروع واضحة مع مخططات جانتn\یمنحك القدرة على إدارة المعلومات المعقدةn\تخطیط المواردn\تحسین إنتاجیة الفریقn\:أفضل 12 فائدة لمخططات جانتn\n\.الغرض من مخططات جانت ھو جعل الأمور بسیطة وواضحة تمامًا عند إدارة مشروعاتك. عندما تكون مثقلاً بالمعلومات المعقدة ، یصبح مدیرو المشاریع مرتبكینn\n\.تُستخدم مخططات جانت لتحلیل المشاریع المعقدة ذات المھام العدیدة. مخطط جانت ھو عرض مصور لمشروعك ویساعدك على إدارة مشروعك بكفاءة وفعالیة. یمكن أن تكون مخططات جانت بسیطة أو معقدة في بعض الأحیان حسب طبیعة مشروعك n\n\تحلى بالمساءلة والشفافیةn\إدارة الفرق البعیدة بسھولةn\تحسین إدارة الوقتn\تجنب عبء العمل الزائد للموظفینn\تحقق من تبعیات المھامn\التواصل الجماعيn\تعرف على تقدم المشروعn\صفحة واحدة لمھام مختلفةn\متطلبات المشروع واضحة مع مخططات جانتn\یمنحك القدرة على إدارة المعلومات المعقدةn\تخطیط المواردn\تحسین إنتاجیة الفریقn\:أفضل 12 فائدة لمخططات جانتn\n\.الغرض من مخططات جانت ھو جعل الأمور بسیطة وواضحة تمامًا عند إدارة مشروعاتك. عندما تكون مثقلاً بالمعلومات المعقدة ، یصبح مدیرو المشاریع مرتبكینn\n\.بنھایة ھذد الدورة ستعرف كیف تُستخدم مخططات جانت لتحلیل المشاریع المعقدة ذات المھام العدیدة. مخطط جانت ھو عرض مصور لمشروعك ویساعدك على إدارة مشروعك بكفاءة وفعالیة. یمكن أن تكون مخططات جانت بسیطة أو معقدة في بعض الأحیان حسب طبیعة مشروعك Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Arabic business leadership-and-management
Use WordPress to Create a Blog for your BusinessCoursera Project NetworkBeginner 0,5 4,5 By the end of this project, you will create a blog site with a home page and initial blog post using a free content management system, WordPress. You will be able to create a business blog with the look and feel of a website complete with options for e-commerce plugins.  You’ll have a virtual space to showcase your business with customers who want to stay connected.Wordpress; Leadership and Management; Web; Content Management System; Ordered Pair; Web Design; Web Development; Blog Posts; Website Management; Content DevelopmentNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business business-essentials
Бухгалтерский учет и аудит. Продвинутый курсSaint Petersburg State UniversityBeginner 8,5 4,1 Этот курс является продолжением онлайн курса СПбГУ «Основы бухгалтерского учета и аудита». В нем рассматриваются законодательное регулирование бухгалтерского учета, правила формирования учетной политики компании, правила учета отдельных активов, капиталов, обязательств, доходов и расходов. Задача курса состоит в том, чтобы познакомить слушателей с критериями признания объектов в бухгалтерском учете, документальным оформлением хозяйственных операций, искусством построения записей по счетам бухгалтерского учета. Существенное внимание в курсе уделяется вопросам оценки активов и обязательств в бухгалтерском учете, формированию себестоимости, структуре доходов и расходов в бухгалтерском учете. Аудиторский блок курса направлен на изучение практики проведения аудита. Фокус внимания сосредоточен на оценке рисков существенного искажения отчетности, технологиям проведения аудита, контрольному, аналитическому и детальному тестированию в рамках сбора аудиторских доказательств, дизайну аудиторских программ и новому формату аудиторского заключения, слабо отраженным в российской аудиторской теории и практике.\n\nКурс предназначен для студентов, обучающихся по направлениям «экономика» и «менеджмент», предпринимателей, потенциальных бухгалтеров и всех, кто интересуется учетом и аудитом и чувствует необходимость разобраться в том, что это такое.Not Calibrated Non SpecializationNon SpecializationNon Specialization[2.4, 12.5] None Russian business business-essentials
Getting Started with Power BI Desktop Coursera Project NetworkBeginner 0,3 4,6 In this 2-hour long project-based course, you will learn the basics of using Power BI Desktop software. We will do this by analyzing data on credit card defaults with Power BI Desktop. Power BI Desktop is a free Business Intelligence application from Microsoft that lets you load, transform, and visualize data. You can create interactive reports and dashboards quite easily, and quickly. We will learn some of the basics of Power BI by importing, transforming, and visualizing the data.\n\nThis course is aimed at learners who are looking to get started with the Power BI Desktop software. There are no hard prerequisites and any competent computer user should be able to complete the project successfully.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Data Visualization; Analysis; Data Analysis; Business Intelligence; Data Reporting; File Shortcut; Interactivity; Interactive Data Visualization; Data Manipulation; MapNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business business-essentials
Sustainable Digital Innovation EIT Digital Beginner 6,3 4,5 Two of our most profound business challenges are digitalization and sustainability. They are rapidly changing the way we are doing business both today and in the future. Therefore, in this course, we explore the business opportunities that can open up when we align our strategy with sustainability goals.\n\nSustainable Digital Innovation will provide you with\n- an understanding of the sustainable contextual framework\n- the methods and tools for your business to address sustainable challenges of different means\n- an overview on how digital technologies can help you manage and innovate your role in your business ecosystem and support a sustainable development in business and society\n- insights into the existing and emerging cases of digitally enabled sustainable solutions as these solutions are of value to industries on various markets.\n\nYour course leads Program Director Staffan Movin and Jan Agri, Senior Advisor Circular Economy, will guide you through the various perspectives of the field providing you with the methods and tools you need based on applied research findings. You will also get valuable insights from major business leaders and experts. For example, you will meet\n\n- Björn Stigson, former President of The World Business Council for Sustainable Development (WBCSD)\n- Elaine Weidman Grunewald, Sustainability executive, author, board member, founder of AI Sustainability Center and former SVP at Ericsson\n- Henrik Henriksson, President and CEO of Scania\n- Annika Ramsköld, Vice President Sustainability, Vattenfall.\n\nWelcome to join our course!Sustainability; Chief Executive Officer; Management Consulting; Change Management; Circular Economy; Strategy; Green Marketing; Market Research; Value Proposition; DigitizingNon SpecializationNon SpecializationNon Specialization[3.4, 8.8] None English business business-strategy
Create Videos for Social Media using PicsArt Coursera Project NetworkIntermediate 1,6 3 Consumers are constantly overloaded with information and images in social media. Part of social media marketing is learning creative ways to draw attention to products and services, oftentimes on a lean budget. In this follow-on to Introduction to PicsArt for Social Media Marketing project, learners will create another edited photo project for social media using the free version of PicsArt. New tools and options for editing will be introduced throughout the project. PicsArt is a web-based photo and video editing program.  Learners can easily create and implement creative edits with online design tools to use when marketing their business.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Media Psychology; Social Media; Workspace; Organizing (Management); Marketing; Collaboration; Budget; Employment; Social Media Marketing; Media MarketNon SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business marketing
Process Improvement: a Kaizen Event with Google SlidesCoursera Project NetworkIntermediate 0,4 4,4 During this project, we will be working together to create a Kaizen Event for a warehouse worker and walk through the steps together to improve their daily workflow. By the end of this project, you will learn how to Create a Google Slides presentation and define Kaizen, create a process map, create a 5W and 2H root cause analysis, implement the improvements, and create an impact analysis of the Kaizen event.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Process; Process Improvement; Process Mapping; Kaizen; Project; Business Process; Process Management; Lean Manufacturing; Six Sigma; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Create and Format a Basic Document with LibreOffice WriterCoursera Project NetworkBeginner 0,1 4,8 In this project, you will create a new document from scratch using the basic features and functionality of the Office Libre Writer application. You will work on creating a basic agenda for a Change Control Board (CCB) meeting for an IT team of an organization. You will add and edit text with different formats in the document. You will create a bulleted list of attendees and a numbered list of topics to discuss. You will also look at ways to change the layout of the page by adding a border. You will add a functional table and a picture that resembles a real-world use case. Lastly, you will learn how to print the document directly to a printer, and even print, export or Save As in a different format like Adobe’s PDF for sharing via email. \n\nThe skills learned in this course can be applied to creating other basic forms of a resume, letter, report, or just for simple note taking. The amazing part of this is that the Office Libre Writer and the entire application suite is free for download and use anywhere.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Note Taking; Page Layout; Nsa Suite B Cryptography; R&D Management; Documents; Saving; Project; Download; Numbers (Spreadsheet); WritingNon SpecializationNon SpecializationNon Specialization[0.0, 0.1] None English business business-essentials
Transformación digital University of VirginiaBeginner 13,5 4,8 La transformación digital es un tema de gran interés, pero ¿qué es exactamente y qué significa para las compañías? En este curso, desarrollado en la Darden School of Business en la Universidad de Virginia y dirigido por los mejores profesores de Darden y expertos en gestión global de Boston Consulting Group, hablamos de transformación digital de dos maneras. Primero discutimos el ritmo del cambio y el imperativo que crea para las empresas. Luego, brindamos el contexto para esta transformación y lo que se necesita para ganar en la era digital. A continuación, analizamos el marco patentado de BCG, que lo ayuda a identificar áreas clave para digitalizar, incluida la estrategia, los procesos centrales y la tecnología.\n\nAl final de este curso, podrá:\n--describir la economía subyacente de la innovación, la tecnología y las disrupciones del mercado\n--sopesar los pros y los contras de las tecnologías digitales actuales que impulsan el avance\n--utilizar el marco de transformación digital de BCG como una «guía práctica» para digitalizar su organizaciónCmos; Competitiveness; Leadership; Value Chain; Economics; Innovation; Communication; Modeling; Employee Engagement; EnablingNon SpecializationNon SpecializationNon Specialization[6.3, 16.5] Arabic; French; Vietnamese; Korean; German; Russian; EnglishSpanish business leadership-and-management
Fundamentos del Management Universidad de PalermoBeginner 6,5 Not Calibrated Este curso tiene por objetivo introducir al alumno a las implicancias del gerenciamiento de empresas. Múltiples desafíos deben ser lidiados por la alta gerencia empresarial y es fundamental comprenderlos para poder desarrollar los objetivos empresariales. En este curso aprenderemos a crear estrategias, gestionarlas y tomar decisiones fundadas en la comprensión de nuestro entorno y de nosotros mismos como líderes.\nEste curso brinda herramientas para obtener una perspectiva de los requerimientos y desafíos que debe enfrentar la alta gerencia para crear, gestionar y ejecutar la estrategia. Los objetivos que se plantean son adquirir habilidades para:\n• Desarrollar el objetivo empresarial.\n• Elaborar el perfil de liderazgo Idóneo.\n• Establecer un sistema de control adecuado.\n• Desarrollar sistemas ágiles de gestión.\n• Obtener sistemas de retroalimentación de resultados.Not Calibrated Non SpecializationNon SpecializationNon Specialization[3.5, 8.4] None Spanish business leadership-and-management
Designing and Implementing Your Coaching StrategyUniversity of California, DavisNot Calibrated 5,7 4,8 In order to be an effective manager in increasingly fast-paced and complex organizational environments, coaching skills to develop and get the best work out of employees has become essential. Throughout the Coaching Skills for Managers specialization, we’ve discussed many topics for improving coaching conversations with our employees. It is now time to put all of that theory and discussion into practice as you solidify your coaching philosophy, develop your coaching practice and agendas, and demonstrate mastery at handling everyday coaching conversations!\n\nPlease take note that this course builds upon all previous courses in the Coaching Skills for Managers specialization. While not required, it is highly recommended that students complete or be familiar with the topics covered in those courses before taking this course in order to be most prepared for the assignments in this course.\n\nYou will use the leadership point of view developed in Course 1 to articulate your coaching philosophy, and produce clearly defined expectations for people on your team, as well as Key Performance Indicators you will use to evaluate performance, building on your work from Course 2. You will use the techniques learned in Courses 3 to prepare for and practice coaching conversations, and use what you have learned to provide feedback to your other colleagues in this project-based course.\n\nBy the end of this project-based course, you will have developed and refined your entire coaching strategy to roll out with your team. Specifically, you will be able to define your coaching philosophy and explain it to someone else, develop a tailored coaching practice along with coaching agendas for your team in alignment with your organization's goals, and have an effective and productive coaching conversation with those you supervise.Peer Review; Accounting; Problem Solving; Takeover; Partnership; Fee; Irony; Strategy; Coaching; SupervisionNon SpecializationNon SpecializationNon Specialization[1.6, 8.8] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Get organized with Trello Boards Coursera Community Project NetworkBeginner 0,8 3,9 Get organized with Trello Boards :\n\nTrello is a free collaboration tool that organizes projects into boards. We can create teams, boards, and invite our friends and family to collaborate with us on them. Imagine a white board, filled with lots of sticky notes. Here, each note represents a task included in a project.\n\nKanban is a workflow management method that aims to help us visualize our work, maximize efficiency, and improve.\n\nFor this project, we will only use the features and functionality included in the free version of Trello.\n\nBy the end of this project, you will learn to effectively use Trello boards for organizing your work ,may it be for your professional or personal requirements and share with your teammates or use the features accessible for free ,just for yourself!\n\nThis Guided Project was created by a Coursera community member.Organizing (Management); Personal Advertisement; Maximization (Psychology); Project; Collaboration; Project Mine; Process; C Dynamic Memory AllocationNon SpecializationNon SpecializationNon Specialization[0.4, 1.0] None English business leadership-and-management
Design and Make Infographics (Project-Centered Course)Michigan State UniversityIntermediate 14,1 4,6 In this project-centered course*, you will create a content-rich infographic on a topic of your choice using Adobe Illustrator (which you can download for a free, 30-day trial). You might choose to create a visual representation of data from the world of sports, entertainment, politics, or science, to explain a business trend or environmental issue, or even to present a theme or development from your personal life. Your finished infographic will engage your target audience and convey information clearly through effective use of design elements such as typography, color, and structure.\n\nWhether you’re a graphic designer, a writer or the intern in the department, you’ll learn: \n• what an infographic is and what makes a good one\n• how to work within your limits\n• how to work with a team (if you have one) \n• why infographics are effective \n• techniques for spotting data in stories\n• six valuable steps for planning an effective infographic \n• how to use and make some of the building blocks of infographics: maps, charts and flow charts \n• ways data can be visualized to clarify it and give it meaning \n• how to effectively design a good infographic by effectively using elements like type, color and an underlying grid structure\n• some free or cheap, online tools for making various kinds of infographics\n\nAs you work on your project, you’ll learn more about why infographics are effective, what makes a good infographic, and how to plan and design an infographic for maximum impact. You’ll explore various approaches to data visualization, and you’ll practice creating visualizations like maps, charts, flow charts, and simple drawings in your free version of Adobe Illustrator. Please note that if you are new to learning graphics software, making these graphics could take much longer than estimated as you learn and grow.\n\nWhat you’ll need to get started:\nThis project-based course is aimed at anyone interested in understanding, designing, and using infographics - from students and hobbyists to professional graphic designers. \n\nWe’ll use Adobe Illustrator for some components of the project. If you don’t have access to the full version of Illustrator,you can download a free version at www.Adobe.com/Illustrator. If the free 30-day trial runs out, you can "purchase" it for a month for about $20.  \n\n*About Project-Centered Courses: Project centered courses are designed specifically to help you complete a personally meaningful real-world project, with your instructor and a community of like-minded learners providing guidance and suggestions along the way. By actively applying new concepts as you learn, you’ll master the course content more efficiently; you’ll also get a head start on using the skills you gain to make positive changes in your life and career. When you complete the course, you’ll have a finished project that you’ll be proud to use and share. When you enroll in certain courses, you’ll be asked to pay a small fee to share your work with others for peer review.Infographics; Adobe Illustrator; Computer Graphics; Graphic Design; Illustration; Visual Design; Map; Information Design; Photography; Interior DesignNon SpecializationNon SpecializationNon Specialization[9.7, 17.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Project Execution and Control University of Illinois at Urbana-ChampaignAdvanced 10,9 5 The focus of this course is on the process of managing projects. After planning is done, we need to know how to successfully execute the plan and deliver within the allocated timeframe and cost. This course will focus on how execution and progress evaluation is performed in a waterfall approach, as well as the agile approach to project management.  The goal is to learn the tools and techniques offered by both of these approaches and empower the project managers to utilize what works for a given project.Project; Earned Value Management; Burn Down Chart; Resource Leveling; Scrum (Software Development); Project Management; Scope (Project Management); Evaluation; Leadership and Management; EmploymentNon SpecializationNon SpecializationNon Specialization[6.8, 13.9] None English business leadership-and-management
Technology Commercialization, Part 1: Setting up your Idea Filtering SystemUniversity of RochesterAdvanced 10 4,2 New ideas based on high-technology research have a high failure rate because they hit the ground running with lopsided priorities and misalignments. Students complete this course with an Innovation Creed (“Why are you doing this?”) and a customized Idea Filter (“Are you working on the right priorities?”)—2 simple tools that steer concept-stage commercialization to success.Commercialization; I-Deas; Innovation; Creed & Company; New Business Development; Interview; Organizing (Management); Hotel; They Go On; OutsourcingNon SpecializationNon SpecializationNon Specialization[4.6, 12.4] None English business entrepreneurship
Administração Financeira Insper Advanced 25,5 4,8 Público-Alvo:\nO curso de Administração Financeira foi desenvolvido para que você adquira a proficiência básica da linguagem de negócios no que tange às Finanças, e possa iniciar uma transição de carreira, iniciar seu próprio negócio ou mesmo preparar-se para cursos de Pós-Graduação na área de Administração.\n\nPensamos em um público abrangente, com as seguintes características:\n- Tem familiaridade com matemática básica (maioria das operações algébricas)\n- Pode ou não ter conceitos básicos de Estatística, embora sejam desejáveis\n- Em geral não possui Graduação em Administração, podendo inclusive não ter iniciado um curso superior\n\nObjetivos do Curso:\nAo final do curso você consiguirá interpretar o que ocorre do ponto de vista financeiro de uma organização a partir da análise de seus demonstrativos e indicadores, além de entender o impacto que suas decisões financeiras têm no negócio.\n\nObjetivos de Aprendizagem:\n- Descrever, explicar e analisar os principais demonstrativos contábeis (Balanço, DRE e DFC) relacionando-os com as principais transações comerciais de uma empresa \n- Analisar como variações no nível de atividade afetam os custos e resultados de uma empresa\n- Calcular o valor do dinheiro no tempo em função de fluxos de caixa, prazos e taxas\n- Comparar investimentos (ou financiamentos) a partir do valor presente líquido, taxa interna de retorno e pay back de seus fluxos de caixa\n\nDedicação e Carga Horária:\nO curso é composto por cinco módulos temáticos que totalizam aproximadamente 15h de estudos. Cada módulo tem duração estimada de uma semana.\n\nAssista ao vídeo de divulgação do curso: https://youtu.be/eqt2AO7kcbYFinance; Mathematical Finance; Leadership and Management; Investment Management; Accounting; Asset; Management Accounting; Supply Chain Management; Project; EconomyNon SpecializationNon SpecializationNon Specialization[18.0, 30.1] None Portuguese (Brazil)business finance
International Business I University of New MexicoBeginner 4 4,7 We live in a world of intensifying global relationships, one in which international business has become the key determinant of economic development and prosperity. This course, Global Business Environment, Part I, introduces students to a fundamental understanding of the socioeconomic political, cultural, and linguistic environment in which international businesses operate. This course utilizes an inquiry-based approach to understanding country level relationships in the Global Business Environment. It surveys the global business environment by asking and answering key questions about society, the global economy, cultures, institutions and languages. The questions we will ask are: 1. What is Globalization?, 2. Is Globalization New?, 3. How do Political and Social Institutions impact National Economic Development?, 4. What is the role of Culture?, 5. What are the Gains from Trade?6. Free Trade, Free-r Trade or Managed Trade?, 7. What are Foreign Currencies and how are Exchange Rates Determined?, 8. What does the Current Global Business Environment look like? This inquiry-based approach creates reflective opportunities for students to better understand the environment in which businesses operate. Lectures are delivered in an engaging manner, which encourages reflection and inquiry.Strategy; Business Strategy; Trading; International Business Strategy; Global; Economics; Marketing; Market (Economics); Global Marketing; International RelationsNon SpecializationNon SpecializationNon Specialization[0.5, 6.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Gérer les risques et les modifications d’un projetUniversity of California, IrvineNot Calibrated 7 4,8 Ce cours vous aidera à gérer efficacement les risques d’un projet en identifiant, en analysant et en communiquant les modifications inévitables du périmètre et des objectifs du projet. Vous comprendrez et mettrez en pratique les éléments nécessaires pour mesurer et rendre compte du périmètre, du planning et de la performance des coûts du projet. Vous serez équipé des outils permettant de gérer les modifications de la manière la moins perturbante possible pour votre équipe et les autres parties prenantes du projet.\n\nÀ la fin de ce cours, vous serez en mesure de :\n1.       Définir les composantes d'un plan de gestion des communications\n2.       Comprendre l'importance des canaux de communication\n3.       Définir les éléments clés nécessaires pour mesurer et rendre compte du périmètre, du planning et de la \n          performance des coûts\n4.       Identifier les événements à risque du projet\n5.       Hiérarchiser les risques identifiés\n6.       Développer des réponses pour un risque hautement prioritaire\n7.       Identifier et analyser les modifications du périmètre du projet\n8.       Décrire les causes et les conséquences des modifications du projet\n9.       Définir l'objectif de la conduite d'une session leçons tiréesCommunications Management; Scope (Project Management); Project; Risk; Communication; Cost; Leadership and Management; Planning; Schedule; Scope CreepNon SpecializationNon SpecializationNon Specialization[3.4, 9.3] English; Spanish; Hungarian; Arabic; Ukrainian; Vietnamese; ThaiFrench business leadership-and-management
Training and Development with Eduflow Coursera Project NetworkAdvanced 0,6 4,4 In this project, you will create a training and development course using Eduflow. Eduflow is a free, easy to use course builder that gives you the ability to create an interactive and customizable learning experience. Training and development is an essential part of operating any business. Without the personal and professional growth and advancement of your employees and team, your business will become stagnant. Eduflow makes continuing employee education easy and enjoyable. \n\nThis project will teach you just how simple it is to create an effective training and development program for your team. Eduflow courses are easy to create, manage, and update. With their wide variety of educational activities, you are sure to meet all of your training and development needs and successfully grow your team’s talents and advance their professional education. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Training And Development; Training; Human Resources; Peer Review; Organizational Structure; Professional Development; Interactive Learning; Critical Thinking; Thought; CreativityNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business leadership-and-management
Bridging the Gap between Strategy Design and DeliveryBrightline InitiativeBeginner 17,4 4,8 Remember to get your voucher before starting the course to earn your Brightline® Initiative certificate using this link: https://www.coursera.org/promo/brightlinepromo. \n\nIn today’s competitive business environment, organizations are facing unprecedented levels of change and disruption. Only 1 out of 10 executives based on a global survey admit that their organizations successfully deliver all of their strategic initiatives. This course will help you as a leader of your organization to bridge the costly and wasteful gap between strategy design and delivery.   \n\nYou will learn how external and internal factors impact the organizations’ capability to implement strategies. You will understand Brightline’s 10 Guiding Principles and see how these can help bridge the strategy-implementation gap based on real-world examples from the profit-, non-profit- and government sectors. We bring you interviews from global leaders and experts to share their experiences and examples in strategy implementation. You will also analyze a fictional case and create a strategic action plan following the Brightline’s 10 Guiding Principles. \n\nAfter completing this course, you will comprehend how the 10 Guiding Principles can address and resolve your organization’s challenges to successfully achieve its strategic goals.Strategy; Strategy Implementation; Strategic Thinking; Planning; Strategic Development; Leadership and Management; Strategic Planning; Thought; Project Management; LeadershipNon SpecializationNon SpecializationNon Specialization[10.9, 20.3] Italian; Vietnamese; German; Russian; Spanish; Arabic; French; PortugueseEnglish business business-strategy
Surviving Disruptive Technologies (On Demand)University of Maryland, College ParkBeginner 6,8 4,6 The purpose of this course is to help individuals and organizations survive when confronted with disruptive technologies that threaten their current way of life.  We will look at a general model of survival and use it to analyze companies and industries that have failed or are close to failing.  Examples of companies that have not survived include Kodak, a firm over 100 years old, Blockbuster and Borders.   It is likely that each of us has done business with all of these firms, and today Kodak and Blockbuster are in bankruptcy and Borders has been liquidated.  Disruptions are impacting industries like education; Coursera and others offering these massive open online courses are a challenge for Universities.  In addition to firms that have failed, we will look at some that have survived and are doing well.  What are their strategies for survival?\n\nBy highlighting the reasons for the decline of firms and industries, participants can begin to understand how to keep the same thing from happening to them.   Through the study of successful organizations, we will try to tease out approaches to disruptions that actually work.  Our ultimate objective is to develop a strategy for survival in a world confronting one disruptive technology after another.Demand; Social Media; Newspaper; Old Media; Evaluation; Modeling; Web Threat; Booking; Planning; CrisisNon SpecializationNon SpecializationNon Specialization[4.3, 8.2] None English business leadership-and-management
فصول غوغل الدراسیة - للأساتذة Coursera Project NetworkBeginner 1,8 Not Calibrated.بعد الانتھاء من الدورة سیتمكن الأستاذ من المشاركة في النشاط التعلیمي الحدیث إن كان من ناحیة متابعة المواد والامتحانات والوظائف أو من ناحیة اللقاءات المباشرة مع التلامذة، وذلك باستخدام خدمة الفصول الدراسیة المجانیة المُقدّمة من غوغلn\.تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على أھمیة فصول غوغل الدراسیة للأساتذة وكیفیة الدّخول إلیھا مجانیّاً لإنشاء صف على شبكة الانترنت. ثم سنتعلمّ كیفیة إنشاء إعلانات وواجبات مدرسیة كالتكالیف والاختبارات والمناقشات التربویة وغیرھا. وأخیراً سنتعلمّ كیفیة إرسال دعوات انضمام للمعلمین وللطّلاب لیتم مشاركة المحتوى المطلوب Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Arabic business business-essentials
Create a Kanban Board in Google Sheets Coursera Project NetworkIntermediate 0,5 3,5 By the end of this project, you will be able to Create a Kanban Board in Google sheets. This is a great tool to use in conjunction with basic project management understanding to establish the roles and responsibilities of team members in relation to the tasks in a project. We will be walking through the role of responsible, accountable, consulted, and informed in the project cycle. This is a great tool to use if you are running a project or product, and need to identify communication roles throughout the company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Lean Manufacturing; Kanban; Manufacturing Process Management; Supply Chain; Operations Management; Task Management; Japanese Language; Leadership and Management; Workload; ProjectNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-strategy
Build a Profile for a Dream Job with Indeed Coursera Project NetworkBeginner 0,8 5 By the end of these lessons, you will be able to set up and navigate the indeed.com site. You will have your personal profile set up and all your credentials and your work experience in the appropriate places. You will then be able to apply for the jobs you have been wanting with your profile that is in place.Unix Shells; Experience; Personal Advertisement; Human Resources; Competence (Human Resources); Talent Management; Salary; Preference; Digital Signature; DreamNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business leadership-and-management
Set the Right Strategy with BCG Matrix Coursera Project NetworkBeginner 1,8 Not Calibrated In this 1-hour long project-based course, you will be able to formulate your corporate strategy with the Boston Consulting Group (BCG) Matrix. BCG matrix is a strategic decision-making framework that helps in resource allocation among different strategic business units (SBUs) by categorizing them based on their ability to generate cash inflows against cash outflows. The matrix classifies business portfolio into four categories based on industry attractiveness (growth rate of that industry), and competitive position (relative market share). The growth vs share model provides an indication of which products an organization should invest in, those they should develop, and the ones they should get rid of. The framework is a simple but powerful tool for maximizing corporate competitiveness, and sustainability by allowing them to strike the right balance between exploitation and exploration. \n\nTo demonstrate the application of the BCG matrix, we will use a spreadsheet to analyze an energy services company that has five Strategic Business Units (SBUs). The example of the case study would empower you to use the model to analyze your company or any other company of your choice. The project is for business leaders who want formulate their corporate strategy with the goal of effective resource allocation. Also, for strategist who are interested in helping organization in making informed strategic decisions. At the end of the project, you will be able to use the BCG Matrix for long-term corporate strategic planning, and make effective investment decisions with your resourcesMarket Share; Relative Market Share; Project; Market (Economics); Choice; Modeling; Strategic Management; Strategy; Corporate Bond; ChartNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
Diseña tu eBook con Canva Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted podrá diseñar su eBook usando la versión gratis de Canva. Usted creará una portada llamativa para un eBook, una tabla de contenidos y gráficos para su eBook.\n\nUna de las maneras más efectivas de convertir sus pasiones en un comercio monetizado, es vendiendo ebooks online.\n\nTodos tenemos áreas de experiencia y conocimientos que le servirán a crear ebooks. Hay consumidores que valoran sus conocimientos y quieran aprender más, Usted les podrá ayudar vendiendo y publicando ebooks.\n\nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para diseñar un eBook que le servirá como plantilla para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Create a Story in Tableau Public Coursera Project NetworkIntermediate 0,7 4,3 Now more than ever, people need access to data to gain insights and make quick business decisions. Some of the world's top organizations choose Tableau to help teams organize, visualize, and analyze data to drive better results while saving time and reducing costs. Adding Tableau Public to your skillset will put you ahead of the curve in the current job market, aid in professional growth, and yield better business results.\n\n'Create a Story in Tableau Public' guided project is for anyone who wants to quickly get hands-on experience building charts and dashboards to tell a story using data. In this project, you will create a packed bubbles chart, treemap, and line charts to tell the story of the Tour de France bicycle race using a sample data set. By the end of this project, you will know how to connect an Excel data set, prepare simple dashboards, and create a story in Tableau Public to share your data insights online.Tableau Software; Project; Treemapping; Project Mine; Office Administration; Bubble Chart; Sources; Chart; Analytics; Show Me!Non SpecializationNon SpecializationNon Specialization[0.2, 1.1] None English business business-essentials
Fundamentos del Liderazgo con Goldman Sachs 10,000 WomenGoldman Sachs Intermediate 2,3 4,6 Este curso gratuito en línea es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel.  \n\nEn este curso, comprenderás el liderazgo y su papel en el crecimiento empresarial. Aprenderás más sobre estilos de liderazgo y reflexionarás sobre tu rol como líder de tu empresa. \n\nConsiderarás las cualidades de liderazgo e identificarás los valores fundamentales y suposiciones que influyen en tu forma de liderar. Escucharás a exparticipantes de 10,000 Women explicar cómo implementar un Plan de Desarrollo de Liderazgo les ayudó a hacer crecer su negocio, antes de completar tu propio Plan de Desarrollo de Liderazgo para considerar las acciones que puedes tomar para ayudarlo a mejorar tus habilidades de liderazgo. También completarás una Auditoría Cultural para considerar y analizar la cultura organizacional actual de tu negocio.  \n\nAl final del curso, habrás creado tu Declaración de Visión para describir lo que imaginas para el futuro de tu empresa. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio. \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Business; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.1, 3.2] None Spanish business entrepreneurship
Enterprise Architecture Peter the Great St. Petersburg Polytechnic UniversityAdvanced 7,2 4,5 What, exactly, does it mean to be a leader in complex organizational structure and drive corporate development in the era of digitalization? This course will boost your managerial skills to significantly new level, providing a framework for coordination different enterprise aspects. Why it is important? Imagine how complicated global corporations are and how knotted might be relations between stakeholders. Enterprise Architecture course will give you a powerful tool based on a world-wide standard to create, implement and evolve you own management style.\n\nThis course is advisable for different specialists, who associate their career with EA concepts, such as: IT-solutions architecture, business engineering, information and communications technology, design thinking and innovation, business process management and corporate project management.\nAs an example, you might be working on the following positions (to make sure that this course is convenient for you):\nIT experts (CIOs, IT managers, CTOs) and Systems Analysts, creating and developing corporate information systems.\nSenior-level business managers (CEOs, COOs, CFOs), directing enterprise development and implementing Business and IT strategy.\nMiddle-level business managers, managing programs of projects. \nOperational business managers, leading business processes optimization.\n\nRequirements:\n– Experience in business-IT alignment tasks and activities\n– Basic understanding of IT industry (types of projects, corporate information systems, contracting aspects)\n– Knowledge of the English language\n\nAt the end of the Course, you will be able to:\nCommunicate with various stakeholders and lead corporate development of company, taking into account business and technological aspects of different industries.\nAcquire and use skills of modeling enterprise from different viewpoints and identifying bottlenecks to implement business and IT strategy.\n\nThe course was developed by Graduate School of Business and Management of Peter the Great St. Petersburg Polytechnic University with the support of GET Information Technology GmbH, Germany.Architecture; Enterprise Architect; Enterprise Architecture; The Open Group Architecture Framework; Archimate; Software Architecture; Business Architect; Business Architecture; Business Logic; Enterprise ModellingNon SpecializationNon SpecializationNon Specialization[4.7, 8.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; JapaneseEnglish business business-essentials
Predict Sales with CRM Data in Google SheetsCoursera Project NetworkIntermediate 0,6 4,1 By the end of this project, you will understand the value businesses receive when leveraging Customer Relationship Management (CRM) software systems for business intelligence. You will also understand how to approach CRM sales data and be able to predict sales by conducting a sales forecast in Google Sheets. \n\nTo do this, you will work with sales data retrieved from a CRM in the free-to-use spreadsheet software Google Sheets. While gaining hands-on experience working with sales data, you will also review best practices to ensure data quality so that the analytics produced can be confidently used for decision-making.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Sales; Market Analysis; Project; Data Quality; Spreadsheet Software; General Statistics; Receiving; Linear Regression; Linearity; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business marketing
Crea piezas para redes sociales usando CanvaCoursera Project NetworkBeginner 1 4,5 En este curso basado en un proyecto y de 1 hora de duración, crearás contenido gráfico para tus redes sociales mediante el uso de la herramienta de diseño de piezas Canva, con la cual podrás editar textos, paletas de color, formas, efectos de animación, entre otros.\n\nPodrás compartir los contenidos creados a travez de las diferentes redes sociales con sus diferentes formatos.\n\nLas piezas pueden ser configuradas para que concuerden con el estilo gráfico de tu negocio, lo cual es importante para generar reconocimiento de marca como parte de la estrategia de marketing.\n\nEste proyecto incluye una introducción al espacio de trabajo de Canva, también aprenderás a seleccionar el formato de tu pieza dependiendo de tus necesidades, agregar imágenes, videos, formas, texto y a editar las plantillas que ofrece esta plataforma.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.5, 1.3] None Spanish business marketing
Consolidando empresas: Estrutura jurídica e financeiraUniversidade de São PauloBeginner 10 4,6 Com a presença de profissionais nas áreas de direito, contabilidade e investimento, aprenda como oficializar a sua empresa. Entenda mais sobre como conseguir um CNPJ, como oficializar uma sociedade e as minúcias de capital SA, LTDA e EIRELI. Aprenda os diferentes tipos de contratação, regulamentação, como funcionam investimentos e valuation para startups, básicos em planejamento fiscal e gestão financeira, como funciona a proteção intelectual, entre outros temas importantes para dar o próximo passo no seu negócio.\n\nNeste curso serão abordados os seguintes temas:\nPrimeiros passos para abrir a sua startup\nDireito Trabalhista\nRegulamentações\nValuation e Investimentos (o que são e quando buscar)\nDireito tributário\nM&A (Mergers and Acquisitions)\nModelos de negócios\nGestão financeira\nProteção intelectual\n\nAo final desse curso, esperamos que você esteja familiarizado com os principais conceitos, ferramentas e princípios de como regulamentar a sua empresa, como geri-la financeiramente, como encontrar o seu modelo de negócio e como lidar com investimentos e investidores. \n\nNão deixe de ver as perguntas frequentes antes de se inscrever.\n\nConheça os nossos outros cursos:\n- Criação de Startups: Como desenvolver negócios inovadores\n       https://www.coursera.org/learn/criacao-startups  \n- UX / UI: Fundamentos para o design de interface\n       https://www.coursera.org/learn/ux-ui-design-de-interface \n- Marketing Digital\n       https://www.coursera.org/learn/estrategia-marketing-digital\n- Inove na gestão de equipes e negócios: o crescimento da empresa\n       https://www.coursera.org/learn/gestao-equipes-negocios \n- Marketing e vendas B2B: fechando novos negócios\n       https://www.coursera.org/learn/marketing-vendas-b2bFinance; Marketing; Business Analysis; Mergers & Acquisitions; Evaluation; Accounting; Law; Analysis; Dr-Dos; Denominación De OrigenNon SpecializationNon SpecializationNon Specialization[6.4, 12.0] None Portuguese (Brazil)business entrepreneurship
Legal aspects of conducting business in RussiaSaint Petersburg State UniversityAdvanced 9,3 4,1 This course is designed for people who intend to perform business in Russia.\n\nThe entrepreneur constantly functions in the legal field: creates his enterprise, acquires property, concludes transactions, interacts with control and supervisory state bodies and bodies of the judicial system. Success of business and fate of the entrepreneur himself depend on the choice of the form of entrepreneurial activity, knowledge of his or her rights and obligations, on the correct response to legal and illegal actions of employees of government and management. That is why knowledge of law and ability to use legal tools in order to achieve goals are important for an entrepreneur no less than knowledge in the field of economics, finance and management.\n\nThe course gives a general overview on the most important issues such as: Russian political, legal and judicial systems, foreign investment policy, foreign trade, most common forms of legal presence in Russia for foreign investors, regulation on business activity in Russia etcLaw; Investment; Foreign Direct Investment; Corporate Governance; Procurement; Externality; Takeover; Cash Flow; Luxury Goods; CompetitivenessNon SpecializationNon SpecializationNon Specialization[2.8, 13.8] None English business business-essentials
Bases de la planification et de la gestion de projetUniversity of VirginiaBeginner 8,1 Not Calibrated Les projets nous entourent. Pratiquement toutes les organisations gèrent des projets, que ce soit de manière formelle ou informelle. Nous sommes impliqués dans des projets autant chez nous qu’au travail. Les principes de planification et les méthodologies d’exécution de tous les environnements peuvent offrir des moyens permettant d’exécuter les projets plus efficacement. La gestion de projet fournit aux organisations (et aux particuliers) le langage et les cadres nécessaires à la définition de la portée des projets, au séquençage des activités, à l’utilisation des ressources et à la réduction des risques.\n\nCe cours est une introduction aux concepts clés de la planification et de l’exécution de projets. Nous allons identifier les facteurs qui mènent à la réussite du projet et apprendre à planifier, analyser et gérer les projets. Les étudiants seront exposés à des méthodologies de pointe et à la prise en compte des défis de divers types de projets.Nous; Project; Project Management; Project Planning; Run-Length Encoding; Earned Value Management; Project Plan; U.S. Securities And Exchange Commission; Utility; BudgetNon SpecializationNon SpecializationNon Specialization[4.4, 10.3] Arabic; German; English; SpanishFrench business business-essentials
Crea logos para comercializar tu negocio con CanvaCoursera Project NetworkIntermediate 1,1 4,8 Al final de este proyecto usted creará una variedad de logos exclusivos, que podrá usar para comercializar su negocio. Estos logos los podrá incluir por ejemplo en bolsas de regalo. Usted podrá incorporar un esquema de colores, imágenes y otros elementos estéticos de diseño aplicables para productos comercializables.\n\nEste proyecto es apto para un nivel de habilidad intermedio o avanzado usando la versión gratis de Canva. \nEn este proyecto usted creará logos claros y minimalistas que podrá agregar a materiales de comercialización para introducir su negocio o su persona a nuevos clientes y crecer su negocio.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Logo; Microsoft Excel; LogosNon SpecializationNon SpecializationNon Specialization[0.4, 1.4] None Spanish business business-strategy
Small Business Marketing Using LinkedIn Coursera Project NetworkBeginner 0,4 4,5 In this 1-hour long project-based course, you will learn how to use LinkedIn  to promote your small business by creating a LinkedIn business page, connecting to the right customers, using the LinkedIn messaging feature, posting relevant content, joining groups, and creating your own group for your small business. This course will benefit small business owners with limited to no social media marketing experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; LinkedIn; Social Media Marketing; Social Media; Project Networks; B2B Marketing; Media Market; Project; Entrepreneurship; AccountingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Умения работы с Excel для бизнеса: уровень Intermediate IMacquarie UniversityAdvanced 16,7 5 Табличные редакторы — по-прежнему одни из самых распространенных офисных программ во всем мире. Уверенное владение этими программами — весьма ценная строчка в вашем резюме. В одних лишь США каждый день открываются миллионы вакансий, требующих владения Excel. По данным исследования компаний Burning Glass Technologies и Capital One, цифровые компетенции в век бурного роста занятости в цифровой сфере открывают перспективы трудоустройства с более высоким доходом по сравнению с другими сферами.\n\nВ данном курсе «Умения работы с Excel для бизнеса» (втором по счету курсе по Excel) вы будете развивать свои умения на прочном фундаменте, полученном в рамках курса Essentials. Курс Intermediate I откроет перед вами новые горизонты владения редактором Excel. Вы откроете для себя ряд новых умений и приемов работы в Excel, и они прочно войдут в ваш обиход. В данном курсе вы создадите задел из умений более высокого уровня, позволяющих оперировать большими объемами данных и создавать содержательные отчеты. Эти ключевые приемы и инструменты позволят более глубоко автоматизировать рутинные задачи и повысить эффективность работы в Excel.\n\nЕще раз напомним — мы собрали выдающийся преподавательский коллектив, который будет сопровождать вас на каждом этапе курса. Прашан и Ники будут с вами каждую неделю курса, а я появлюсь в качестве гостя на пятой неделе, чтобы помочь с освоением моего любимого инструмента в Excel, но на этом пока все, давайте без спойлеров! Проходите каждое новое испытание шаг за шагом, и очень скоро вы удивитесь собственному прогрессу. В этот раз мы проследим за испытаниями и злоключениями, преследующими Уму в то время, как она пытается прочно встать на ноги в своей новой должности в вымышленной компании PushPin. Те из вас, кто прошел курс Essentials, уже знают, что это за компания. Наблюдая, как Ума решает набившие каждому из нас оскомину проблемы, вы быстрее увидите, как они связаны с навыками и методами, осваиваемыми в каждую неделю курса, что позволит применять эти навыки в уже знакомых и новых ситуациях.Worksheet; Microsoft Excel; Pivot Table; Chart; Pivot Chart; Graphic Communication; Graphical Model; Euler'S Totient Function; Utility; ForgettingNon SpecializationNon SpecializationNon Specialization[11.3, 20.1] Arabic; French; Hungarian; Portuguese; Vietnamese; English; SpanishRussian business business-essentials
Introduction to Finance: The Basics University of Illinois at Urbana-ChampaignIntermediate 12,6 4,8 In the Introduction to Finance I: The Basics course, you will be introduced to the basic concepts needed to understand the financial manager’s decision-making process. To achieve that, you will learn about the basic forms a business can take and the goal of the financial manager. You will also learn the fundamentals of financial statements and how to measure a company’s financial health using financial ratios. In addition, you will explore how to allocate capital across time to create value. After learning the course, you should be familiar with major topics in modern finance and communicate with others within and outside of the business world. With a deep understanding of the financial side of the business, you will be in a better position to make informed decisions and plan for the financial future.Finance; Financial Ratio; Financial Management; Effective Interest Rate; Perpetuity; Financial Statement; Ratio Analysis; Present Value; Shareholders; Future ValueNon SpecializationNon SpecializationNon Specialization[6.8, 15.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
IA para todos DeepLearning.AI Beginner 8,4 Not Calibrated IA não é apenas para engenheiros. Se quiser que sua organização se torne melhor no uso de IA, este é o curso que todos, especialmente aos seus colegas não técnicos, devem fazer. \n\nNeste curso, você aprenderá:\n\n- O significado por trás da terminologia comum de IA, incluindo redes neurais, machine learning, aprendizado profundo/deep learning e ciência de dados\n- O que IA pode ou não fazer de forma realista\n- Como identificar oportunidades para aplicar IA aos problemas em sua própria organização\n- Como é criar projetos de machine learning e ciência de dados\n- Como trabalhar com uma equipe de IA e construir uma estratégia de IA em sua empresa\n- Como lidar com discussões éticas e sociais sobre IA\n\nEmbora este curso seja em grande parte não técnico, os engenheiros também podem fazê-lo para aprender os aspectos comerciais da IA.Project; Leadership; Average; Sg&A; Recruitment; Speech; Writing; Mergers & Acquisitions; Sales; TrainingNon SpecializationNon SpecializationNon Specialization[4.7, 10.6] Chinese; Arabic; French; Vietnamese; Dutch; German; Russian; Thai; English; Spanish; JapanesePortuguese (Brazil)business business-strategy
Launch Your Online Business The State University of New YorkAdvanced 8,1 4,9 Learners who complete the course will:\n- gain an understanding of different business models\n- learn strategies for naming their business\n- create customer personas\n- create their brand identity\n- create their Unique Value Proposition and learn how to make their business stand out from their competitors\n- know every step needed to build their website including best practices\n- production do's and don'ts for copywriting, photography and video\n- have a pre-launch checklist and website maintenance\n- gain foundational knowledge of marketing and pr\n- create a Pitch Deck about their business that they can deliver to potential partners and investorsCopywriting; Writing; Brand Identity; Technical Communication; Digital Media; Sales; Supply Chain; Digital Marketing; Proposal Writing; Flow NetworkNon SpecializationNon SpecializationNon Specialization[3.6, 11.5] None English business marketing
Entreprise et changement climatique ESSEC Business SchoolBeginner 9,8 4,7 Comment les entreprises peuvent-elles agir dans la lutte contre le réchauffement climatique ? \nVoilà une question qui est posée de façon de plus en plus pressante à l’ensemble des acteurs économiques.\n\nPour éclairer vos réflexions, nous sommes allés à la rencontre de 4 entreprises très engagées sur le sujet, de tailles et secteurs d’activité divers, elles partageront avec vous leur cheminement pour se mettre en phase avec les objectifs de l’Accord de Paris.\n\nAlain Grandjean et ses collègues de Carbone 4 vous apporteront les fondamentaux du sujet, bases scientifiques pour clarifier les enjeux mais aussi et surtout, éléments de méthode pour vous aider à mettre votre entreprise sur la trajectoire des 2 degrés. Avec mes collègues professeurs de l’ESSEC, nous vous apporterons des regards complémentaires et une mise en perspective de l’ensemble des contenus.\n\nCe MOOC ne sera pas un MOOC technique, ce MOOC ne sera pas un MOOC de plaidoyer non plus, mais ce MOOC sera un objet pédagogique de vulgarisation, de sensibilisation, de formation, et d’accès à la connaissance pour une meilleure compréhension de concepts managériaux et de questions organisationnelles complexes, présentant un sous-jacent scientifique également complexe. Il s’agit donc d’en savoir plus sur, comment une entreprise prend en compte le changement climatique dans l’élaboration de  sa stratégie et l’exécution de ses opérations. \n\nNous vous proposerons, pour celles et ceux qui le souhaiteront, des outils et des moyens de passer à l'action sur ces enjeux de changement climatique et transition énergétique. \n\nCe MOOC sera l’occasion de présenter différentes thèses et visions qui pourront s’opposer ou se renforcer ou bien se compléter. Il permettra d’identifier les points de contradiction et les sources de blocage potentielles, et permettra également de mettre en évidence les écarts et les évolutions possibles, ainsi que le chemin restant à parcourir.  Chacun des experts ou Professeurs s’exprimera en son nom propre et n’engagera que lui-même. L'objectif est de combiner les compétences d’une école de Business que nous sommes à l'ESSEC avec les compétences techniques de Carbone 4, pour vous offrir un contenu qui soit robuste, crédible et étayé.Business Strategy; Strategy; Planning; Carbon; Ascii Art; Low-Carbon Economy; Climate ChangeNon SpecializationNon SpecializationNon Specialization[6.9, 11.4] None French business leadership-and-management
International Portfolio Managment National Research Tomsk State UniversityAdvanced 13,1 Not Calibrated This course explains how today's portfolio management industry differs from the Harry Markowitz model and how to master it on your own using the Mythbusters' method and R project as your home financial laboratory.Asset Allocation; Asset; Leadership and Management; Portfolio Optimization; Materials; R Programming; Mathematical Optimization; Algorithms; Analysis; LanguageNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] None English business finance
Create an Advertising Concept Testing Study in QualtricsCoursera Project NetworkIntermediate 2,2 Not Calibrated By the end of this project, you will discover how to create an Advertising Concept Testing survey in Qualtrics. This type of study will help you measure your target audience’s perceptions of your advertising campaign or a series of campaign ideas prior to finalizing creative and launching a final campaign.\n\nThese studies are extremely beneficial in allowing companies and agencies to gather important feedback from the prospective target market. This allows the creative team to adjust the overall concept, imagery, color scheme, and even advertising copy prior to presenting the campaign to the client or executive team. This type of feedback can be vital when it comes to avoiding financial waste and being sure your campaign is relevant for the specified audience(s).  \n\nUpon completing this project, you will be able to deepen your understanding of ad concept studies and design an Advertising Concept Testing survey in Qualtrics.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Finalization; Accounting; Advertising; Studentized Residual; Project; Project Mine; Choice; Personalization; Chi-Squared Distribution; C Dynamic Memory AllocationNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
(Giving Helpful Feedback) إعطاء الملاحظات المفیدة University of Colorado BoulderAdvanced 6,4 إن إعطاء الملاحظات مھارة تتطور مع مرور الوقت. إننا نمنحك عملیة یمكنك استخدامھا لتحسین مھارات الملاحظات لدیك وإعطاء تلك الملاحظات بكل ثقة. سوف تجد أن ھناك أساس علمي للعدید من المشاھدات والبدیھیات حیال تقدیم الملاحظات، مثل صعوبة إعطاء الملاحظات بشكل صحیح وكره الناس لإعطاء الملاحظات وغیر ذلك الكثیر. وسوف یكون من المطمئن أن تعرف كیف تتغلب على تلك الصعوبات. نتمنى أن تستمتع بوقتك وأنت تتطور إلى مدیر أفضل!4,8 n\n\ .الھدف من ھذه الدورة التدریبیة تعلیمك المبادئ البسیطة التي یستخدمھا المدیرون الخبراء من أجل تحسین أداء الموظفین وتحفیزھم. ولن تضطر إلى تجنب إخبار الموظفین "الحقیقة" مرة أخرى بعد الآن، لأن الأسالیب السبعة التي سوف نقوم بتعلیمك إیاھا لن تجعل الموظفین خائفین أو یتخذون وضعًا دفاعیًا. كمدیر، أو كشخص یرغب في أن یكون مدیرًا، سوف تتعلم كذلك على وجھ الخصوص ماھیة الملاحظات، وكیف یتم تقییم الملاحظات السلبیة بشكل أكبر من تلك الإیجابیة، وكیف یمكن أن تؤثر الملاحظات الإیجابیة بشكل فائق على السلوكیات مثل الإبداع والعمل الجماعي Semigroup Action; Behavior; Training; Employment; Feed Uri Scheme; ArtNon SpecializationNon SpecializationNon Specialization[2.9, 8.1] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business business-essentials
Create Digital Products with Visme Coursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project, you will create an ebook template and a logo for digital products using the free version of Visme. Your new acquired skills will help you market your business and sell your products in the marketplace. \nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Visme to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools.\n\nThis course will include intermediate to advanced level skills. Creating high quality digital products is the perfect way to showcase your design expertise and build business without a large investment.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Saving; Organizing (Management); Sales; Project; Logos; Project Mine; Accounting; C Dynamic Memory Allocation; Market (Economics); BenefitsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
تصمیم مجموعة ترحیب العمیل باستخدام كانفا Coursera Project NetworkIntermediate 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\ .ستقوم بإنشاء الصفحات التالیة: الغلاف، المحتوى / الفھرس، المقدمة، الخدمة، عملیة المشروع، الحافظة، ما یمكن توقعھ / الشروط، الاتصال، الصفحة النھائیة مع مساحة لعرض الأسعار. یعد إنشاء مجموعة الترحیب عالیة الجودة طریقة مثالیة لإیصال توقعات عملك وإظھار حماسك للعمل مع عمیلك الجدید .Canva بحلول نھایة ھذا المشروع ستقوم بإنشاء المكونات الرئیسیة لمجموعة ترحیب الزبون لاستخدامھا في عملك الصغیر. ستكون قادرًا على دمج نظام الألوان والصور وعناصر التصمیم الأخرى للحصول على ضمانات تسویقیة للأعمال ذات قیمة مضافة وجمالیة. ستشمل ھذه الدورة مھارات المستوى المتوسط إلى المتقدم باستخدام الإصدار المجاني من Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Take your Ebook Design to the Next Level with CanvaCoursera Project NetworkIntermediate 2 Not Calibrated By the end of this project, you will learn how to design an ebook using the free version of Canva. You will create an eye catching cover, a table of contents and charts for your ebook.\n\nOne of the most effective ways to turn your passions into a business and monetize your skills is by selling eBooks online.\n\nEveryone has areas of expertise that can help you create eBooks. There are people out there who value your knowledge and want to learn more. You can help them if you start selling eBooks. \n\nBy the end of this project, you will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create an Ebook template.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Mine; Chart; Photography; C Dynamic Memory Allocation; Editing; Line Graph; Organizing (Management); Saving; Accounting; ProjectNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business marketing
Pensamiento de diseño para la innovación University of VirginiaBeginner 9,1 5 Hoy en día la innovación es el negocio de todos. Ya sea un gerente en una corporación global, un emprendedor que está comenzando, que esté en un puesto gubernamental o un maestro en una escuela primaria, se espera que todos se vuelvan austeros, para hacerlo mejor con menos. Y ese es el motivo por el que todos necesitamos el pensamiento de diseño. A cualquier nivel en todo tipo de organización, el pensamiento de diseño brinda las herramientas que usted necesita para transformarse en un pensador innovador y descubrir oportunidades creativas que están allí, es solo que todavía no las ve.\nEn este curso, desarrollado en la Darden School of Business en la Universidad de Virginia y dictado por una facultad de primer nivel, brindamos una visión general del pensamiento de diseño y trabajamos con un modelo que contiene cuatro preguntas clave y varias herramientas para ayudarle a entender el pensamiento de diseño como un enfoque de resolución de problemas. También examinamos varias historias de diferentes organizaciones que utilizaron el pensamiento de diseño para descubrir soluciones convincentes.Thought; Design Thinking; Social Networking; Par Value; Storytelling; Probar; Unos (Operating System); Cmos; Innovation; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[6.7, 11.3] Arabic; French; Vietnamese; Korean; German; Russian; EnglishSpanish business business-strategy
Influir en las personas University of MichiganNot Calibrated 8,7 Not Calibrated Este curso mejorará su capacidad para influir en las personas en situaciones en las que no puede usar autoridad formal. Aprenderá formas efectivas de construir, desarrollar y mantener una base de poder en su organización. También aprenderá tácticas de influencia que le permitirán ser más persuasivo e influyente al trabajar con sus superiores, compañeros e incluso subordinados. Además, aprenderá cómo construir y mantener relaciones de alta calidad para maximizar aún más su poder informal y su capacidad de influir en los demás. Es importante destacar que distinguirá entre influencia y manipulación y aprenderá a protegerse de la influencia no deseada de los demás.\n\nLas estrategias de influencia que aprenda en este curso lo convertirán en un líder, presentador y encargado de tomar decisiones más seguro e influyente. Será más efectivo a la hora de presentar ideas comerciales a sus superiores, influir en los clientes y crear coaliciones entre las partes interesadas. Este curso no solo le brindará orientación estratégica sobre cómo desarrollar y mantener su red de contactos para la influencia y el poder, sino que también le brindaremos tácticas y estrategias específicas que han demostrado funcionar para obtener poder e influir en las personas.Influencing; Persona (User Experience); Managing Up And Managing Down; Persuasion; Alt-A; Enabling; Charisma; Cost; Maximization (Psychology); InterestNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Korean; Vietnamese; EnglishSpanish business business-essentials
Exploratory Data Analysis (EDA) in Google SheetsCoursera Project NetworkIntermediate 0,5 4,6 In your Exploratory Data Analysis (EDA) in Google Sheets project, you will gain hands-on experience conducting EDA. You will also gain experience interpreting the statistics and visualizations you produce. And while you are conducting EDA, you will gain insights and apply techniques to aid in choosing a direction for an analysis after EDA is complete. To do this you will work in the free-to-use spreadsheet software Google Sheets. \n\nBy the end of this project, you will be able to confidently carry out Exploratory Data Analysis using any spreadsheet software to aid in understanding a data set.\n\nWe all want to find the actions in the data we work with, and that we consume personally. We ask ourselves important questions like, “What can my organization do with this?” and “What can I learn from this?” The most critical part of taking in any data is the statistical approach that comes first. Exploratory Data Analysis, or EDA, is an approach to analyzing data sets that summarizes their main characteristics and often uses visualizations like charts and graphs to understand the data before formal modeling or hypothesis testing occurs. Through EDA, we can explore what the data tells us without any manipulation and it gives us the opportunity to uncover high-arching areas of interest so that we don’t miss what the data story tells us. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Spreadsheet; Project; Software; Spreadsheet Software; General Statistics; Chart; Evaluation; Exploratory Data Analysis; Data Analysis; Basic Descriptive StatisticsNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-essentials
Diseño y Creación de un Emprendimiento SocialPontificia Universidad Católica de ChileAdvanced 19,3 4,9 Este MOOC introduce al mundo del emprendimiento social definiendo conceptos de innovación y emprendimiento social dentro de un contexto  nacional e internacional, por medio de herramientas, metodologías y técnicas útiles para desarrollar un modelo de negocios con misión social. También se \nutilizará un enfoque interdisciplinario, abarcando las temáticas del curso desde la perspectiva de la gestión de proyectos, la creatividad, la ideación, el diseño e implementación de soluciones y el comportamiento humano en la sociedad.\n\nLos alumnos aprenderán herramientas y el dominio de las metodologías siendo capaces de ponerlas en práctica para poder emprender y diseñar proyectos de índole social, poniendo especial énfasis en el desarrollo de un buen modelo de negocios.  Además conocerán casos de emprendimientos sociales que ya han aplicado estas metodologías y herramientas en la creación de sus iniciativas, pudiendo incorporar los aprendizajes de cada una de esas experienciasEntrepreneurship; Social Entrepreneurship; Innovation; Project; Leadership and Management; Project Management; Social Project Management; Modeling; Business Model Canvas; Graphic DesignNon SpecializationNon SpecializationNon Specialization[13.1, 23.4] None Spanish business entrepreneurship
Mercados financieros Yale University Advanced 35,4 5 Una síntesis de las ideas, métodos e instituciones que permiten que la sociedad humana pueda gestionar los riesgos y promover la actividad empresarial.  Un énfasis en las habilidades de liderazgo con conocimientos financieros profundos. Descripción de las prácticas actuales y el análisis de prospectos a futuro. Introducción a los principios de gestión de riesgos y de las finanzas conductuales para comprender el funcionamiento en el mundo real de las industrias de valores, seguros y el sector bancario.  El objetivo primordial de este curso es utilizar esas industrias de manera efectiva y orientada a una sociedad mejor.Cmos; Underwriting; Behavioral Finance; Dividends; Inflation; Financial Markets; Insurance; Stock; Crisis; Robert J. ShillerNon SpecializationNon SpecializationNon Specialization[23.2, 44.0] Arabic; French; Portuguese; Korean; Russian; EnglishSpanish business finance
مقدمة لخدمات غوغل Coursera Project NetworkBeginner 0,5 نتعرف في ھذه الدورة التدریبیة على بعض الخدمات الأساسیة والمھمة التي یقدمھا غوغل مجانًا ، ومنھا : أوراق غوغل (جدول البیانات) ، ومستندات غوغل (مستند) ، وشاشات عرض غوغل (شاشة عرض). وھي عبارة عن قوالب یستخدمھا الطلاب والعاملون بشكل مستمر في مختلف أنواع مشاریعھم . تتضمن ھذه الدورة شرحا مبسطا وكافیا لكل خدمة على حدى ، فیكون بمثابة الخطوات الأولى لك عزیزي المتعلم للاستفادة مجانا من ھذه الخدمات لا سیما في مختلف المعاملات التي تحتاجھا في عملك.4,7 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.2, 0.6] None Arabic business business-essentials
Conflict and stress management Saint Petersburg State UniversityIntermediate 7,5 4 This course contains theoretical and practical materials on organisational culture, business communication, the main characteristics and reasons of conflicts in organisations, exit strategies and stress management. \nThe course aims at shaping the complex knowledge on the theory and methodology of organisational conflict management and stress management, forming practical skills of using different conflict resolution techniques which learners can further use in their professional activities. In addition to theoretical information, many practical tasks and cases are provided by the authors of this course. Course teaching staff include conflict scientists, a psychologist, a mediator, and a specialist in differential psychology. Students will learn the latest techniques in managing organizational conflicts, negotiating,neuro-linguistic programming, and stress management. This course will be useful for all managers and students studying this discipline.Stress; Leadership and Management; Stress Management; Conflict Management; Neuro-Linguistic Programming; Conflict Resolution; Organizational Culture; Negotiation; Culture; AuditNon SpecializationNon SpecializationNon Specialization[3.3, 8.9] None English business leadership-and-management
Financial Investment & Risk Management Peter the Great St. Petersburg Polytechnic UniversityBeginner 5,2 4,5 All investors in the financial market including large invest companies and private investors face common challenges when they make asset allocation decisions: where to invest, how to fulfill their obligations and what risk to take. \n\nThis course will help you to gain skills in making investment decisions in the financial market in the short- and long-term perspective.\nThe course consists of six modules, after studying which you will be able to: \n• critically analyze, interpret information from financial markets, economic calculations; \n• develop your own investment strategy; \n• calculate the value of an investment portfolio, taking into account transaction and agency costs; \n• use data analysis tools to conduct a scenario analysis of changes in the value of an investment portfolio based on changes in investor preferences; \n• optimize a portfolio with limited resources; \n• identify and assess the risks of investment investments;\n• develop risk management measures within the selected strategies and evaluate their effectiveness, given the costs of implementation.\n\nAlong the course we provide you with tasks and cases, they will help you to work on practical skills.\nLife hacks from our experts will give you the opportunity to navigate the current trends in investment portfolio management. \n\nBy the end of the course students will be able not only to analyze the results of calculations by methods of analysis and draw conclusions, but also advise stakeholders on making investment decisions.\n\nWe welcome you to try on the role of investor and enjoy the learner experience!Risk; Technical Analysis; Finance; Banking; Investment; Stock; Portfolio Optimization; Performance Attribution; Trading; Financial IntermediaryNon SpecializationNon SpecializationNon Specialization[1.1, 8.5] None English business finance
Hiring & Retaining Top Talent for People ManagersCoursera Project NetworkIntermediate 1,1 5 Hiring and firing employees is expensive - both finally and culturally. To minimize these costs, companies hope to make the right hiring decisions when recruiting. Retaining a new employee is equally as important as hiring them. This 1-hour long project-based course is ideal for people managers and leaders who want to learn how to hire the right people. We'll assess business needs, screen resumes, prepare for the interview, and create an onboarding experience to start new hires off on the right foot with professional development. By the end of this project, you’ll learn how to assess a candidate’s qualifications and fit throughout the hiring process and throughout their employment with the company. \n\nYou’ll also learn best practices for identifying the talent that you actually need, conducting effective job interviews, and providing feedback to employees as an ongoing practice. Leaders aren't always formally trained and this course provides foundational knowledge for new managers to learn how to develop a team. This exercise is important for hiring managers to know how to properly match skilled talent with business needs. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Top Talent Retention; Retain; Image Resolution; Recruitment; Candidate Interviewing; Business Process; Project; Process; LeadershipNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business leadership-and-management
Create an Employee Feedback Survey with TypeFormCoursera Project NetworkIntermediate 0,6 4,8 Typeform is an online SaaS company that specializes in dynamic form building and online surveys. Typeform is used by large corporations and small businesses for a variety of different business operations. You will see Typeform used in analytics & reporting, collaboration, customer support, email marketing, lead generation, and so much more. Typeform works in conjunction with several well-known apps to seamlessly inegrate into your marketing & sales environment. By integrating Typeform into apps you’re currently using you will expand your business’ capacity for growth.\n\nThis project is an introductory level course intended for business professionals who would like to collect employee feedback using interactive forms. The project will focus on the basics of creating an interactive form. We will learn about the different types of questions available, themes. and sharing our survey. At the end of the project the learner will be able to design their own professional dynamic form for collecting employee feedback. This project will talk briefly about sharing the survey with respondents. The focus of this project is helping learners to begin the process by familiarizing them with the platform and creating the survey using features available in the free version.\n\nTypeform values its user’s security and understands the need for rigorous security measures. Their infrastructure is hosted via Amazon Web Services (AWS) on servers located in Virginia and Frankfurt, Germany. You can view Typeform’s full security policy here:\nhttps://help.typeform.com/hc/en-us/articles/360029259552-Security-at-TypeformEmail Marketing; Human Resources; Form Building; Respondent; Project; Employment; Customer Support; Marketing; Business Operations; Lead GenerationNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business leadership-and-management
Create a Brand Awareness Survey in QualtricsCoursera Project NetworkIntermediate 1,7 Not Calibrated By the end of this project, you will discover how to create a basic Brand Awareness and Performance survey in Qualtrics. This study will help you gauge the overall success of your brand’s marketing initiatives to date or measure current awareness levels for future campaign launches. \n\nThe brand is the center of an organization. Therefore, Brand Awareness and Performance studies are often a crucial tool in understanding your target market’s perception of your brand. These studies will help you develop a deep understanding of customer perceptions and help you visualize how customers and prospects feel about key competitors. \n\nUpon completing this project, you will be able to design a basic Brand Awareness & Performance survey in Qualtrics.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Brand Objective; Brand; Accounting; Project; Project Mine; Choice; C Dynamic Memory Allocation; Personalization; Respondent; PopulationNon SpecializationNon SpecializationNon Specialization[0.8, 2.1] None English business marketing
Create Immediate Digital Employee Feedback with SnapEvalCoursera Project NetworkBeginner 2,2 Not Calibrated In this 2-hour long project-based course, you will learn how to produce immediate digital employee communication, a SNAP, to provide immediate digital feedback and lay the foundation for future annual employee evaluations. You will learn how to establish employee goals and achievement levels and how to provide employees with this information in a digital format.  Employee communication, evaluations, and recognition are imperative to successful business operations and this web-based tool has simplified and modernized an effective way to do so.\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Constant (Computer Programming); Employee Communications; Employment; Business Operations; Checklists; Checklist; Communication; Verification And Validation; Project; EvaluationNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business leadership-and-management
Finanzas personales Universidad Nacional Autónoma de MéxicoBeginner 5,8 4,7 Este curso, ofrecido por la UNAM, dotará a sus participantes con las herramientas que le permitirán llevar a cabo una planeación financiera personal y entender la necesidad de salvaguardar su patrimonio y recursos financieros, así como los requerimientos mínimos que se deben considerar para tomar buenas decisiones financieras.Finance; Personal Advertisement; Personal Finance; Financial Plan; Planning; Credit; Budget; Investment; Saving; Planner (Programming Language)Non SpecializationNon SpecializationNon Specialization[3.8, 7.0] None Spanish business finance
Brand Marketing and SEO Tools using Wix Coursera Project NetworkAdvanced 0,4 4,6 In this project we are going to design a company brand using Wix’s website builder, branding and marketing tools, and their SEO (search engine optimization) tools. By the end of this project you will feel confident and capable in improving the strength of your company’s brand and your website’s search ability.\n\nWix is a free website building platform that combines professional designs with easy to use editing features. In addition to their website building capabilities, Wix can also help you build your brand through a wide variety of helpful marketing tools included on their platform. Whether you’re designing a logo or business cards, trying to send out fun and informative emails, or trying to create posts for social media, Wix can do it all. Wix even has a number of search engine optimization (SEO) tools which can help you increase your website’s visibility on web search engines. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Search Engine Optimization; Marketing; Brand; Brand Marketing; Mathematical Optimization; Social Media; Website Builder; Copywriting; Logo; Target AudienceNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business marketing
Getting Started with Google Sheets Google Cloud Beginner 4,1 4,6 Google Sheets is a robust, cloud-based application that empowers you to create sophisticated spreadsheets. Whether you are working at your desk—or from your smartphone or tablet on-the-go—Google Sheets helps you organize, analyze, and share your most important data. In this course for Sheets users, you’ll learn how to make your own supercharged spreadsheets. First, you’ll learn how to input and format your data. Next, you’ll learn how formulas, functions and a few exclusive Google Sheets features can accelerate your data analysis. Finally, you’ll get tips for sharing your spreadsheets and collaborating on them with your team.\n\nAbout the Instructor\nMalia is a tech professional based in Los Angeles who uses G Suite and Google Sheets everyday to manage projects, collaborate with remote teams, and make data-driven decisions.Spreadsheet; Data Analysis; Pivot Table; Analysis; Leadership and Management; Collaboration; Microsoft Excel; Data Management; Data Validation; ChartNon SpecializationNon SpecializationNon Specialization[1.2, 5.7] French; Portuguese; Russian; SpanishEnglish business business-essentials

竞争策略（中文版） Ludwig-Maximilians-Universität München (LMU)Not Calibrated 14,9 4,8 This is a Chinese version of Competitive Strategy. You can find the original course in English from our course catalog. \n此版本是Coursera首次尝试推出的中文翻译版。课程视频为英文原版附中文字幕，课程页面和测验已译成中文，帮助中心提供中文支持。\n\n在本课程（共六个模块）中，你将了解企业在战略决策相互依存的情况下如何行事。例如，你的行动会如何影响竞争对手的利润，反之亦然。我们将会借助博弈论的基本工具分析企业如何选择策略以获得竞争优势。Price War; Competition (Economics); Strategic Thinking; Marketing; Strategy; Porter'S Five Forces Analysis; Competitiveness; Strategic Management; Leadership and Management; EconomicsNon SpecializationNon SpecializationNon Specialization[4.0, 20.9] English Chinese (China) business business-strategy
الذكاء الاصطناعي للجمیع DeepLearning.AI Intermediate 4,8 إن الذكاء الاصطناعي لا یقتصر على المھندسین فقط. إذا أردت أن تصبح مؤسستك أفضل في مجال استخدام الذكاء الاصطناعي، فإن ھذه ھي الدورة التدریبیة المناسبة التي یمكنك دعوة الجمیع، وبخاصة زملاؤك غیر العاملین بالتكنولوجیا، للانضمام إلیھا. \n\nستتعلم في ھذه الدورة:\n\n- المعنى الكامن وراء مصطلح الذكاء الاصطناعي، بما في ذلك الشبكات العصبیة والتعلُّم الآلي والتعلُّم العمیق وعلم البیانات\n- ما یمكن أن یفعلھ الذكاء الاصطناعي من الناحیة الواقعیة وما لا یمكنھ فعلھ\n- كیفیة اكتشاف فرص تطبیق الذكاء الاصطناعي على المشكلات داخل مؤسستك\n- شعور إنشاء مشاریع التعلُّم الآلي وعلم البیانات\n- كیفیة العمل مع فریق الذكاء الاصطناعي وبناء إستراتیجیة الذكاء الاصطناعي داخل شركتك\n- كیفیة التعامل مع المناقشات الأخلاقیة والمجتمعیة المتعلقة بمجال الذكاء الاصطناعي\n\nعلى الرغم من كون ھذه الدورة التدریبیة غیر تقنیة إلى حدٍّ كبیر، فإنھ یمكن للمھندسین الانضمام إلیھا لتعلُّم جوانب العمل المتعلقة بالذكاء الاصطناعي.4,8 Machine Learning; At-Will Employment; Rowing; Labor; Purchasing; Cost Benefit Analysis; Accounting; Expense; Takeover; MentorshipNon SpecializationNon SpecializationNon Specialization[1.2, 7.1] Chinese; French; Portuguese; Italian; Vietnamese; Dutch; German; Russian; Thai; English; Spanish; JapaneseArabic business business-strategy
Advanced Financial Reporting: Accounting for Business Combinations and Preparation of Consolidated Financial StatementsUniversity of Illinois at Urbana-ChampaignAdvanced 17 4,8 This course covers the accounting for business combinations (ASC 805), the preparation of consolidated financial statements (ASC 810), and other related topics including, but not limited to: step-by-step acquisition, deconsolidation, segments reporting, and the goodwill impairment test. This course begins with a discussion of the scope of ASC 805 and the differences between business combinations and asset acquisitions. Next, the course explores the measurement and recognition principles of the acquisition method to account for business combinations. Then, the course covers the consolidation process. You will learn how to prepare the consolidated financial statements and make all of the necessary consolidation adjustments.Financial Statement; Finance; Accounting; Consolidation (Business); Basis Of Accounting; Mergers & Acquisitions; Net Income; Asset; Fair Value; Deferred TaxNon SpecializationNon SpecializationNon Specialization[5.6, 23.7] French; Portuguese; Russian; SpanishEnglish business business-essentials
Оценка компании по модели DCF Coursera Project NetworkIntermediate 2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: прогнозировать прибыль компании, дисконтировать денежные потоки в настоящее, вычислять стоимость предприятия, стоимость капитала и справедливую стоимость акций.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Russian business finance
استخدام كانفا لتصمیم مجموعة العلامة التجاریة Coursera Project NetworkBeginner 1,9 Not Calibrated.بعد الانتھاء من ھذه الدورة، ستتمكن من إنشاء مجموعة متكاملة جاھزة للطباعة أو النشرn\.تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیّة إنشاء دلیل العلامة التجاریّة، وذلك عبر إنشاء مجموعة من الأدوات التسویقیة الجاھزة للعمل، ستتمكن من دمج العدید من الوسائط من أجل إنشاء استراتیجیّة التسویق الخاصّة بك، تشمل ھذه الدورة التدریبیّة إرشادات خطوة بخطوة لإنشاء نمط یمكنك من الوصول إلیھ بسرعة، وإنشاء قوالب ومجلدات خاصة تنظّم المشروع و تختصّ بالعلامة التجاریّة Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.4] None Arabic business marketing
Create a Stock Dashboard Using Google SheetsCoursera Project NetworkBeginner 0,3 4,6 Have you ever wondered how to capture the always-changing stock prices of various companies into a concise dashboard?\n\nGlobal stock markets are ecosystems containing many changing data such as company stock prices, volumes, and currencies. Traders, bankers, investors and many more watch how these markets interact with changing news, which can ultimately impact their investment portfolios.\n\nBy the end of this project, you will be able to create a stock dashboard using Google Sheets. You will use Google Sheets inbuilt formulas to come up with recent data that was traded in the New York Stock Exchange (NYSE), and use data visualization to summarize multiple data points into charts and infographics to make it easy to understand how particular stocks performed over a given period.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Trading; Stock Market; Options Strategies; Organizing (Management); Spreadsheet; Software; Project; Stock; Infographics; DocumentsNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business leadership-and-management
The Manager's Toolkit: A Practical Guide to Managing People at WorkUniversity of LondonBeginner 8,6 4,6 The aim of this course is to give you a practical guide to managing people at work. It does not matter whether you are a first time manager in a shop or a middle manager in an office environment; the same skills apply to every work place. In the course you will engage with some HR theories and then see how they translate into every day working life. \n\nAt the end of the course we hope you will be better equipped to choose a suitable employee, to motivate and appraise your team, to manage conflict in the work place and to lead and make decision on a day to day basis.Leadership and Management; Leadership; Performance; Performance Management; Conflict Management; Conflict Resolution; Interview; Performance Appraisal; Organizational Conflict; People ManagementNon SpecializationNon SpecializationNon Specialization[4.5, 10.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Product  and Service Development: Empathy  Mapping with MiroCoursera Project NetworkIntermediate 0,4 4,9 By the end of this project, you will be fluent in identifying and creating Empathy Maps based on persona for new products and services and in deriving opportunities from your analysis, thus generating positive results for your business venture. This project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in strategy and product development with the Miro platform to explore and analyze customer data combined with the development of Empathy Maps.  This is an important step for individuals or companies wanting to explore new products or services. \n\nWe will practice critically examining the developed persona. You will engage in evaluating, through examples and hands-on practice, making decisions on product orientation.Product Management; Project; Persona (User Experience); Product Development; Modeling; Planning; Presentation; Business Plan; Integral; Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Camino a la Excelencia en Gestión de ProyectosPontificia Universidad Católica de ChileAdvanced 12,6 4,6 El curso “Camino a la excelencia en gestión de proyectos” describe los tres principales componentes de Lean Project Management (Gestión de Proyectos sin Pérdidas), estos son: (1) La filosofía de producción lean, la que proveniente de la industria automotriz japonesa, revisaremos sus principios fundamentales y cómo se ha adaptado a otras industrias. (2) El cambio cultural,  la implementación de lean depende de las personas y veremos qué características son necesarias para la excelencia en gestión de proyectos y qué condiciones contractuales ayudan a generar una mejor cultura. (3) La tecnología, veremos métodos y técnicas lean tales cómo mapeo de la cadena de valor, sistema de planificación el último planificador, entre otros. Finalmente, este curso entrega los conceptos básicos y permite la ejercitación de estos conceptos para caminar hacia la excelencia en gestión de proyectos.Leadership and Management; Project; Project Management; Lean Project Management; Value Stream Mapping; Mapping; Streams; Planning; Lean Manufacturing; Lean ThinkingNon SpecializationNon SpecializationNon Specialization[9.0, 14.9] None Spanish business leadership-and-management
Exploration et production de données pour les entreprisesUniversity of Illinois at Urbana-ChampaignBeginner 8,7 Not Calibrated Ce cours fournit un cadre analytique afin de vous aider à évaluer les problèmes clés de manière structurée. Il vous procurera également des outils afin de mieux gérer les incertitudes qui envahissent et compliquent les processus des entreprises. Plus précisément, vous serez initié(e) aux statistiques et à la manière de résumer les données. Vous découvrirez les concepts de fréquence, de loi normale, d’études statistiques, de l’échantillonnage et des intervalles de confiance.\n\nTout en vous initiant à la science de ce qui est enseigné, nous nous concentrerons sur l’application des méthodologies. À cette fin, nous utiliserons Excel et des ensembles de données provenant de nombreuses disciplines différentes, ce qui vous permettra de découvrir l’utilisation des statistiques dans des contextes très diversifiés. Le cours se concentrera non seulement sur l’explication de ces concepts, mais également sur la compréhension de la signification des résultats obtenus.\n\nAu terme de ce cours, vous serez en mesure :\n\n•\tde résumer de grands ensembles de données sous forme de graphiques, tableaux et chiffres.\n•\tde comprendre l’importance d’un échantillonnage adapté et pourquoi vous pouvez vous fonder sur les informations contenues dans les échantillons.\n•\tde comprendre pourquoi la loi normale peut être utilisée dans un si grand nombre de contextes.\n•\td’utiliser les informations issues de l’échantillon afin de déduire des informations sur la population avec un certain niveau de confiance quant à l’exactitude des estimations.\n•\td’utiliser Excel pour l’analyse statistique.\n\nCe cours est intégré au iMBA proposé par l’Université de l’Illinois, un MBA en ligne flexible et entièrement agréé à un prix incroyablement compétitif. Pour obtenir de plus amples informations, veuillez consulter la page Ressources de ce cours ainsi que le site onlinemba.illinois.edu.Child Exploitation Tracking System; Profit At Risk; Nous; Statistical Dispersion; Sample Size Determination; Population; Confidence Interval; Studentized Residual; Chi-Squared Distribution; ConfidenceNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English; Russian; German; Korean; ArabicFrench business business-essentials
Création de Designs Marketing avec Canva Coursera Project NetworkBeginner 1 2,3 À la fin de ce projet, vous serez capable de créer un exemple de graphique de réseaux sociaux pour les entreprises. Le graphique est partageable sur les plateformes de réseaux sociaux de votre entreprise. Vous serez en mesure d’intégrer la palette de couleurs de votre guide de style d’affaires, afin de créer la reconnaissance de la marque dans le cadre de votre stratégie de marketing sur les réseaux sociaux. Ce cours comprendra une introduction à Canva, comment déterminer la taille de votre toile pour un message sur les réseaux sociaux, intégrer des images spécifiques à votre entreprise dans un message sur les réseaux sociaux, et préparer un message pour vos canaux sociaux.\n\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.Project; Marketing Strategy; Content Creation; MarketingNon SpecializationNon SpecializationNon Specialization[0.5, 1.2] None French business marketing
Create an Editorial Content Calendar in Google SheetsCoursera Project NetworkBeginner 0,6 4,1 This Guided Project will demonstrate how to create an Editorial Content Calendar in Google Sheets. The key elements and structure of the calendar will be discussed and demonstrated. By the end of the lesson, the learner will be able to make the Content Calendar and use it successfully to build a content strategy and stay organized as they publish editorial content.Content Strategy; Content Marketing; Schedule; Strategy; Digital Marketing; Marketing Calendar; Marketing; Measurement; Tracking; I-DeasNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Create a Big Number KPI Dashboard in Tableau PublicCoursera Project NetworkBeginner 1,4 4 Tableau is widely recognized as one of the premier data visualization software programs. For many years access to the program was limited to those who purchased licenses. Recently, Tableau launched a public version that grants the ability to create amazing data visualizations for free. Account members can also share and join projects to collaborate on projects that can change the world. \n\nBy the end of this project, you will learn how to create an easy-to-understand communication that will focus attention on specific metrics that guide decisions. \n\nWe will learn how to create an account, how to load data sets, and how to manipulate Create a Big Number KPI Dashboard in Tableau Public.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Ordered Pair; Data Visualization Software; Project; Collaboration; Communication; Accounting; Sales; Euler'S Totient Function; Purchasing; Data VisualizationNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business marketing
Exploring Basic Income in a Changing Economy Teach-OutUniversity of MichiganBeginner 2,6 4,6 The United States social safety net is a complex system with many programs and often difficult eligibility requirements. Many of these programs only deliver in-kind aid (not cash) to people living in poverty, a lot of whom can fall through the cracks and can’t make ends meet. \n\nBasic income, the idea of providing people with a minimal level of cash support on a consistent basis, remains a point of debate in the United States and beyond. In this Teach-Out, you will join leading experts to explore the emerging idea of basic income and other associated social safety net programs. \n\nThe Teach-Out will address the following questions:\nWhat is basic income?\nWhat is the difference between basic income and universal basic income?\nWhy is basic income generating so much interest now?\nHow does basic income work? What are the benefits and the challenges?\nHow might basic income help create an inclusive economy?\nWhat is the social safety net? Who does it help and who does it leave out?\nHow do we currently measure poverty and determine who is eligible for safety net programs? \nHow do automation and a changing economy affect the basic income conversation? \n\nNote: This Teach-Out originally launched in July 2018. Some of the examples, studies discussed, and perspectives may have changed since we recorded these conversation, but the core content of the Teach-Out remains extremely relevant today. Please enjoy this relaunched version of the Teach-Out, we encourage you to engage in the discussion forums with other learners.Economy; Budget; Income; Basic Income; Financial Statement; Negative Income Tax; Child Benefit; Baby Bonus; Policy Research; Tax CreditsNon SpecializationNon SpecializationNon Specialization[1.0, 3.4] None English business finance
Administración de Recursos Humanos Universidad de PalermoBeginner 6,6 4,7 ¿Por qué piensas que la gestión del área de recursos humanos muchas veces no es protagonista de las decisiones estratégicas de tu organización? ¿Por qué si el capital intangible es el diferencial competitivo de las organizaciones, estas no lo trabajan adecuadamente o no obtienen los resultados necesarios? Tanto si eres un profesional de recursos humanos como si no, este curso te permitirá profundizar en los mejores y más modernos conceptos y prácticas que hacen a la gestión del capital humano.\nObjetivos del curso:\n• Comprender la importancia del desarrollo estratégico en la gestión de capital humano.\n• Incorporar los conceptos más actualizados en la gestión de las personas.\n• Comprender cómo se agrega valor competitivo a través del desarrollo e implementación de las mejores prácticas de gestión.\n• Compartir a través de los foros de debate, las diferentes experiencias internacionales que conforman las prácticas de recursos humanos.Personal Advertisement; Leadership; PlanningNon SpecializationNon SpecializationNon Specialization[4.0, 7.8] None Spanish business leadership-and-management
Create a CRM software in Google Sheets Coursera Project NetworkIntermediate 0,6 4,5 In this 1 hour and a half long project-based course, you will learn how to build a CRM Software with Google Sheets, business principles of CRM, Lead Qualification and Sales, and use Google Sheets functions, formulas and features to build a basic yet functional Customer Relationship Management software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Software; Sales Opportunities; Lead Qualification; Dropdown Menu; Reward System; Graphs; Project; Business Process; Sales Process Engineering; SalesNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business business-strategy
Design Your Virtual Classroom with Canva Coursera Project NetworkIntermediate 1,2 5 By the end of this project, you will learn how to design your virtual classroom using Canva. We will create a Zoom virtual background for your classroom and a virtual classroom design for your learning platform. \n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create your virtual classroom.\n\nThis project will include intermediate to advanced level skills using the free version of Canva.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Virtual Class; Organizing (Management); Accounting; Saving; Project; Project Mine; Computer Graphics; Graphic Design; Our Zoo; I-DeasNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business marketing
Create a Budget with Google Sheets Coursera Project NetworkAdvanced 0,4 4,8 By the end of this project, you will be able to build a basic budget using Google Sheets.  You will use a template to add, delete, edit, and format a budget to meet the needs of your personal or professional goals. You will be able to read the summary tab, share the budget, and create permissions for others to access, format the charts, and use conditional formatting. You will also be able to take the Google Sheets Budget and put it into presentable files.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Budget; Bookkeeping; Financial Accounting; Accounting; Technical Analysis; Personal Finance; Interior Design; Spreadsheet; Social Media; PresentationNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business finance
Set Your Right Strategy with SPACE Matrix AnalysisCoursera Project NetworkIntermediate 1,5 Not Calibrated By the end of this guided project, you will be able to analyze, and set the right strategic direction for your organization using the Strategic Position and Action Evaluation (SPACE) Matrix. SPACE Matrix is a strategic management tool that focuses on strategy formulation especially as it relates to competitive position of an organization. The axes of the matrix represent two internal dimensions ―Financial Stability (FS) and Competitive Advantage (CA), and two external dimensions―Environmental Stability (ES) and Industry Attractiveness (IA). Essentially, the four-quadrant framework indicates whether aggressive, conservative, defensive, or competitive strategies is the most appropriate for a given organization. We will use spreadsheet to sketch and analyze the framework to determine the best strategic position for our organization. Also, we will use an energy services company to practically demonstrate how the model works, as we analyze the company with the matrix. The project is for business leaders who want to set strategic direction for their organizations given the operational and environmental conditions they have to contend with. Also, for strategist who are interested in helping organization in making informed strategic decisions. At the end of the project, you will be able to design, analyze, and create a competitive advantage for your organization using the SPACE MatrixStrategy; Energy Services; Strategic Management; Project; Internality; Modeling; Leadership; Leadership and Management; Competitiveness; Flow NetworkNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Системное мышление Moscow Institute of Physics and TechnologyAdvanced 36,7 4,3 Системное мышление является общим навыком, необходимым всем специалистам, которые участвуют в коллективной работе по выполнению сложных проектов, оно лежит в основе деятельности системных инженеров, менеджеров и технологических предпринимателей. Знания и навыки системного мышления незаменимы для выстраивания междисциплинарной работы, и позволяют проектной команде эффективно общаться на общем для всех системном языке.\n\nПредыдущие поколения системного подхода в инженерии не учитывали важность стейкхолдеров, представления жизненного цикла не как последовательности стадий, а как набора практик. В данном курсе предлагается вариант, основанный на стандартах и публичных документах последних пяти лет, изложение строится на схемах и поддержано задачами по практическому использованию понятий системного подхода.\n\nКурс научит проводить системные размышления, определять целевую систему проекта (в том числе, для сложных случаев сервиса и программного обеспечения), различать проверочные и приёмочные тесты и испытания, осознанно подходить к организации междисциплинарных предпринимательских, инженерных и менеджерских работ для сложных проектов.\n\nВы узнаете:\n−\tО различиях потребностей, требований и ограничений\n−\tО представлении деятельности в виде набора практик\n−\tОб архитектуре системы \n−\tКак пользоваться системной схемой проекта (возможности, стейкхолдеры, определение и воплощение системы, работы, технологии, команда) для уменьшения проектных рисков\n−\tКак отличать важные решения от менее важных \n−\tКак бороться со сложностью в самых разных проектах\n−\tКак определить свою систему среди чужих\n−\tКак объединять в мышлении продукт и деятельность по его созданию   \n−\tКакие бывают виды жизненного цикла\n−\tКак объединить деятельности техпредпринимателя, инженера, менеджера\n\nКурс разработан компанией «еНано» (входит в группу РОСНАНО и является разработчиком дистанционных образовательных курсов и программ по нанотехнологиям и технологическому предпринимательству) - образовательным партнером МФТИ. Рекомендован Русским отделением международного совета по системной инженерии (INCOSE), http://incose.ru.Systems Thinking; Talent Management; Business; ThoughtNon SpecializationNon SpecializationNon Specialization[22.4, 39.9] None Russian business entrepreneurship
Nützliches Feedback geben (Giving Helpful Feedback)University of Colorado BoulderNot Calibrated 6,1 4,7 Dieser Kurs vermittelt Ihnen die einfachen Prinzipien, mit denen Führungskräfte die Leistung ihrer Mitarbeiter verbessern und sie gleichzeitig motivieren. Von jetzt an müssen Sie Situationen, in denen Sie Ihren Mitarbeitern „unangenehme Nachrichten“ überbringen, nicht mehr meiden. Wir zeigen Ihnen sieben Methoden, mit deren Hilfe Ihre Mitarbeiter weder eine Abwehrhaltung einnehmen noch Angst bekommen. Als Führungskraft oder jemand, der gerne eine sein möchte, lernen Sie auch speziell, was Feedback ist und warum negatives Feedback schwerer wiegt als positives Feedback. Außerdem erfahren Sie, wie positives Feedback Eigenschaften wie Kreativität und Teamwork fördert.\n\nFeedback zu geben, ist eine Fähigkeit, die sich im Laufe der Zeit entwickelt. Wir geben Ihnen einen Prozess an die Hand, mit dem Sie Ihre Fähigkeit, Feedback zu geben, verbessern und mit Zuversicht umsetzen können. Sie werden sehen, dass es für Ihre Beobachtungen und Ihr Gespür für Feedback eine wissenschaftliche Erklärung gibt. So zum Beispiel, dass es schwierig ist, nützliches Feedback zu geben, und dass Menschen nicht gerne Feedback erhalten usw.\nDies hilft Ihnen dabei zu lernen, diese Schwierigkeiten zu überwinden. Wir hoffen, dass Sie Spaß daran haben, eine bessere Führungskraft zu werden.Verstehen; Nun; Cost; Brand; Decision Making; Technology Strategy; Income; Software; C-Ross; ShareholdersNon SpecializationNon SpecializationNon Specialization[4.1, 7.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
The Power of Markets III: Input Markets and Promoting EfficiencyUniversity of RochesterAdvanced 7,4 4,8 The final module of the Power of Markets course begins by further exploring firm behavior in imperfectly competitive market settings: how firms with monopoly power can increase profits through price discrimination; and the price-output combinations we can expect firms to select in cases of monopolistic competition and oligopoly. We will also analyze monopolies from an efficiency perspective and look at the effects of imperfect information on firm and consumer behavior. We will next turn to exploring input markets and what determines the demand for an input by a firm, an industry, and the overall market. We will also look at the factors that affect input supply and how the supply of an input interacts with demand to determinant input prices. We will use input market theory to analyze institutions and government policies such as the NCAA sports cartel, the minimum wage, Social Security, and immigration. Finally, we will address the concept of market efficiency and what government can do to promote it as well as how government intervention may diminish it.Market (Economics); Price Discrimination; Pricing Strategies; Demand; Pricing; Economic Rent; Supply And Demand; Supply Chain; Price Elasticity Of Demand; Price DispersionNon SpecializationNon SpecializationNon Specialization[1.8, 12.7] None English business business-essentials
Fundamentos de la Planificación Financiera con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 3,1 3,3 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n  \nEn este curso, comprenderás el valor de la planificación financiera y cómo esta te puede ayudar a acceder a nuevas oportunidades. Considerarás el ciclo de flujo de caja de tu empresa y su impacto en el crecimiento y éxito de tu negocio.\n\nEscucharás hablar a exparticipantes de Goldman Sachs 10,000 Women sobre los beneficios del análisis del flujo de caja y explorarás ejercicios que te guiarán a través de la comprensión, creación e interpretación de tu Estimación de Flujo de Caja. Desarrollarás habilidades esenciales para predecir las necesidades de flujo de caja de tu negocio. Al final del curso, te sentirás más seguro al evaluar las oportunidades de negocio, y predecir los desafíos financieros futuros, de modo que puedas tomar decisiones estratégicas para tu negocio a medida que crezca.\n  \nPara completar todos los ejercicios de este curso, deberás recopilar información financiera fundamental de tu empresa. Si necesitas ayuda para comprender las finanzas de tu negocio, puedes completar uno de los otros cursos de Goldman Sachs 10,000 Women, Fundamentos de los Aspectos Financieros, para poder ayudarte. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.0, 4.1] None Spanish business entrepreneurship
Fundamentals of Project Planning and ManagementUniversity of VirginiaBeginner 10,3 4,7 Projects are all around us. Virtually every organization runs projects, either formally or informally. We are engaged in projects at home and at work. Across settings, planning principles and execution methodologies can offer ways in which projects can be run more effectively and efficiently. Project management provides organizations (and individuals) with the language and the frameworks for scoping projects, sequencing activities, utilizing resources, and minimizing risks.\n\nThis is an introductory course on the key concepts of planning and executing projects. We will identify factors that lead to project success, and learn how to plan, analyze, and manage projects. Learners will be exposed to state-of-the-art methodologies and to considering the challenges of various types of projects.Project; Leadership and Management; Planning; Project Plan; Project Management; Project Planning; Risk; Risk Management; Analysis; Risk AnalysisNon SpecializationNon SpecializationNon Specialization[6.2, 12.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; HungarianEnglish business business-essentials
Stock Valuation with Comparable Companies AnalysisCoursera Project NetworkAdvanced 0,6 4,2 In this 1-hour long project-based course, you will learn how to value a company or a stock using Comparable Companies Analysis, one of the most popular valuation techniques. This is used by equity research analysts, investment bankers, private equity professionals, and hedge fund managers throughout the world. In this project, we will work with the stock data pooled from Google Finance and financial data from Yahoo Finance to calculate the fair value per share for Tesla Inc. stock, through comparison with the stocks of GM, Ford, Toyota, Volkswagen, Daimler, BMW, and Honda.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock; Stock Valuation; Securities Research; Par Value; Investment Banking; Investment; Finance; Value Investing; Investment Management; Hedge FundsNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business finance
Managing the Company of the Future University of LondonIntermediate 14,3 4,8 The aim of the course is to provide you with a comprehensive framework for understanding both the traditional principles of management inside companies today as well as the alternative principles that are becoming increasingly important. It provides both theoretical and practical perspectives on the nature of management in today’s organisations.Leadership and Management; Leadership; Management Theory; Strategic Management; Process; Innovation; Motivation; Management Process; Innovation Management; EmploymentNon SpecializationNon SpecializationNon Specialization[6.9, 18.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Экологическая ответственность бизнеса Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 9,7 4 Курс «Экологическая ответственность бизнеса» разработан для изучения практик включения принципов устойчивого развития и экологически-ответственных проектов в политику компаний через понимание трендов, запросов и экологическое просвещение сотрудников и руководства компаний. \nСегодня экологическая ответственность становится обязательным пунктом корпоративной стратегии и внедряется в каждом подразделении любой компании, которая не просто дорожит своей репутацией, но и нацелена на долгосрочное развитие и укрепление позиций на рынке. Предлагаемый курс представляет пособие для организаций, которые стремятся использовать экологические и природоохранные принципы в своей деятельности и сформировать экологически ответственное поведение у своих сотрудников. \n\nПредставленный курс особенно актуален после пандемии. Трансформация социального взаимодействия, практик корпоративного общения и среды ведения бизнеса поставили экологическую повестку в особое положение: несмотря на необходимость решения операционных задач, большинство компаний подчеркнули свою приверженность ранее поставленным целям в области устойчивого развития и экологической ответственности. Курс предлагает новое видение социальных и экологических аспектов ведения бизнеса в соответствии с актуальной международной повесткой.\n \na.\tDescription du cours : le cours « Responsabilité écologique des entreprises » a été élaboré pour étudier la mise en pratique des valeurs de développement durable et de projets écologiquement responsables dans la politique des entreprises par la compréhension des tendances et des exigences, ainsi que par l'éducation à l'environnement des employés et responsables des entreprises. \nLa responsabilité écologique devient aujourd'hui un élément essentiel de la stratégie des entreprises et s'impose à chaque unité de chaque compagnie qui tient à sa réputation et aspire à s'établir durablement sur le marché. Le cours proposé est un mode d'emploi destiné aux organisations désireuses d'introduire des valeurs écologiques et environnementales et d'inculquer des comportements écologiquement responsables à leurs employés. \n\nLe cours prend toute son importance dans le contexte de la pandémie. Les transformations dans les interactions sociales, ainsi qu'en ce qui concerne la communication entre les gens et les entreprises, ont conféré une dimension particulière à l'impératif écologique : malgré la nécessité de résoudre des problèmes opérationnels, la majorité des entreprises soulignent leur attachement aux objectifs fixés auparavant en matière de développement durable et de responsabilité écologique. Le cours propose une nouvelle vision des aspects écologiques et sociaux des activités commerciales à la lumière de la situation internationale actuelle.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.5, 12.1] Russian; French Russian business business-strategy
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https://www.coursera.org/learn/influencing-people-es
https://www.coursera.org/learn/exploratory-data-analysis-eda-in-google-sheets
https://www.coursera.org/learn/emprendimiento-social-negocios-sustentable-canvas-sociales
https://www.coursera.org/learn/financial-markets-global-es
https://www.coursera.org/learn/intro-to-google-services-arabic
https://www.coursera.org/learn/conflict-and-stress-management
https://www.coursera.org/learn/financial-investment--risk-management
https://www.coursera.org/learn/hiring-and-retaining-top-talent
https://www.coursera.org/learn/create-an-employee-feedback-survey-with-typeform
https://www.coursera.org/learn/brand-awareness-survey-qualtrics
https://www.coursera.org/learn/create-immediate-digital-feedback-snapeval
https://www.coursera.org/learn/finanzas-personales
https://www.coursera.org/learn/brand-marketing-seo-tools-using-wix
https://www.coursera.org/learn/getting-started-with-google-sheets
https://www.coursera.org/learn/competitivestrategyzh
https://www.coursera.org/learn/ai-for-everyone-ar
https://www.coursera.org/learn/advanced-financial-reporting
https://www.coursera.org/learn/discounted-cash-flow-modeling-ru
https://www.coursera.org/learn/canva-pro-for-brandkit-arabic
https://www.coursera.org/learn/create-a-stock-dashboard-using-google-sheets
https://www.coursera.org/learn/people-management
https://www.coursera.org/learn/product-empathy
https://www.coursera.org/learn/camino-excelencia-gestion-proyectos
https://www.coursera.org/learn/business-data-fr
https://www.coursera.org/learn/creation-designs-marketing-avec-canva
https://www.coursera.org/learn/create-editorial-content-calendar
https://www.coursera.org/learn/create-big-number-kpi-dashboard-tableau-public
https://www.coursera.org/learn/exploring-basic-income-in-a-changing-economy
https://www.coursera.org/learn/administracion-de-recursos-humanos
https://www.coursera.org/learn/create-a-crm-software-in-google-sheets
https://www.coursera.org/learn/design-virtual-classroom-canva
https://www.coursera.org/learn/create-a-budget-with-google-sheets
https://www.coursera.org/learn/set-your-right-strategy-with-space-matrix-analysis
https://www.coursera.org/learn/system-thinking
https://www.coursera.org/learn/feedback-de
https://www.coursera.org/learn/market-efficiency
https://www.coursera.org/learn/10k-women-esp-5
https://www.coursera.org/learn/uva-darden-project-management
https://www.coursera.org/learn/stock-valuation-comparable-companies-analysis
https://www.coursera.org/learn/company-future-management
https://www.coursera.org/learn/e-o-b


Fundamentos de Planejamento Financeiro com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 3,2 4,8 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nNeste curso, você começará a entender o valor do planejamento financeiro e como ele pode lhe ajudar a avaliar as oportunidades de negócios. Você considerará o ciclo de fluxo de caixa de sua empresa e seu impacto no crescimento e sucesso do seu negócio.   \n\nVocê ouvirá das alunas Alumni do 10,000 Women da Goldman Sachs sobre os benefícios de realizar sua análise de fluxo de caixa e explorar os exercícios que irão guiá-la na compreensão, criação e interpretação de sua Previsão de Fluxo de Caixa.  \n\nVocê desenvolverá habilidades essenciais para realizar as previsões de fluxo de caixa da sua empresa. Ao final do curso, você se sentirá mais confiante ao avaliar as oportunidades de negócios e prever os desafios financeiros futuros, para que possa tomar decisões estratégicas para o seu negócio à medida que ele cresce.  \n\nPara completar todos os exercícios deste curso, você precisará coletar informações financeiras importantes de sua empresa. Se precisar de ajuda para entender as suas finanças, você pode concluir um dos outros cursos do programa 10,000 Women, ‘Fundamentos de Finanças da Empresa’, para ajudá-la a se preparar.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Com File; Denominación De Origen; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.6, 4.4] None Portuguese (Brazil)business entrepreneurship
Business Model Canvas: A Tool for Entrepreneurs and Innovators (Project-Centered Course)University System of GeorgiaBeginner 7,8 4,6 What you’ll achieve:\nIn this project-centered course*, you will use the Business Model Canvas innovation tool to approach either a personal or corporate challenge or opportunity. You’ll learn to identify and communicate the nine key elements of a business model: Customer Segments, Value Proposition, Channels, Customer Relationships, Key Resources, Key Activities, Key Partners, Revenue Streams, and Cost Structure.\n\nYour completed project will be a polished Business Model Canvas that outlines the business case for a new product or service to address your selected challenge or opportunity. You’ll present your case in both a one-page document and a 10-minute video presentation.\n\nWhat you need to get started:\nThis project-centered course is designed for anyone who wants to understand innovation best practices and the intra-corporate entrepreneurial (intrapreneur) skills needed to lead innovation projects, teams, and strategies. Entry- and senior-level professionals in a variety of industries - including education, healthcare, business, and not-for-profit - will benefit from the course materials and project experience. The only prerequisite is a strong desire to understand best practices in innovation and to master the skills needed to transform a new idea into a profitable reality.\n\nTo complete the project, you’ll need to access the Business Model Canvas from either the Kauffman Foundation (http://www.entrepreneurship.org) or Strategyzer.com (http://www.Strategyzer.com), or via the Creative Commons license offered by Strategyzer AG (http://www.businessmodelgeneration.com/downloads/business_model_canvas_poster.pdf).\n\n*About Project-Centered Courses: Coursera's project-centered courses are designed to help you complete a personally meaningful real-world project, with your instructor and a community of like-minded learners providing guidance and suggestions along the way. By actively applying new concepts as you learn, you’ll master the course content more efficiently; you’ll also get a head start on using the skills you gain to make positive changes in your life and career. When you complete the course, you’ll have a finished project that you’ll be proud to use and share.Modeling; Business Model Canvas; Business Modeling; Business Plan; Planning; Entrepreneurship; Market Segmentation; Value Proposition; Customer Relationship Management; IntrapreneurshipNon SpecializationNon SpecializationNon Specialization[3.4, 9.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Swedish; SpanishEnglish business business-strategy
إنشاء عقد مشروع باستخدام محرر مستندات جوجل Coursera Project NetworkBeginner 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\.یعد إنشاء میثاق مشروع منظم منطقیًا طریقة رائعة لیس فقط لتلخیص جمیع الأجزاء المتحركة لمشروعك في مستند واحد سھل الاستخدام ولكن أیضًا لقیاس نجاح مشروعك .Google باستخدام الحد الأدنى من المھارات البرمجیة ، ستتمكن من تصنیف ھذه المعلومات في مستند باستخدام بنیة جدول بسیطة. ستتضمن ھذه الدورة مھارات على مستوى المبتدئین باستخدام محرر مستنداتn\n\.(التحدید والقیاس والتحلیل والتحسین والتحكم) في بدایة المشروع ، ویُشار إلیھ باستمرار طوال عمر المشروع ، وبعد ذلك Lean Six Sigma DMAIC عقد المشروع ھو مستند حي یعرض المعلومات الأساسیة للمشروع ، مثل اسم المشروع والجھات الراعیة والمشكلة وبیانات الھدف والنطاق والفوائد والجدول الزمني. یتم استخدامھ عادةً في منھجیةn\n\بنھایة ھذا المشروع ، ستنشئ مستندًا رئیسیًا ومستندًا حیًا یحتوي على معلومات مھمة یمكنك أنت وأصحاب المصلحة الرجوع إلیھا أثناء تطور مشروعn\n\ھل تم تكلیفك بإدارة مشروع ولا تعرف كیفیة البدء في التقاط جمیع المعلومات ذات الصلة بتنسیق موجز ودقیق؟ Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business leadership-and-management
Create a 1-Page Marketing Plan with LibreOfficeCoursera Project NetworkIntermediate 2 Not Calibrated By the end of this project, you will be able to create a 1-page document in LibreOffice that will serve as an annual marketing plan for your product or service. The skills learned throughout this project will assist you in marketing your product or service and it will be a tool you can use to accomplish marketing for many years to come.\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Marketing; Project; Marketing Plan; Documents; Marketing Strategy; Strategy; Project Mine; Planning; Audience; Market (Economics)Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business marketing
التسویق في عالم رقمي University of Illinois at Urbana-ChampaignBeginner 21,4 4,7   .onlinemba.illinois.edu وھذه الدورة التدریبیة تأتي كجزء من درجة الماجستیر الدولي في إدارة الأعمال التي یتم توفیرھا من خلال جامعة إلینوي، وھي عبارة عن برنامج ماجستیر إدارة أعمال عبر الإنترنت مرن ومعتمد بالكامل وبسعر تنافسي للغایة لا یمكن تصدیقھ. للحصول على المزید من المعلومات، یرجى الاطلاع على صفحة "الموارد" في ھذه الدورة التدریبیة وعبر الموقعn\n\  .(/https://www.class-central.com/report/top-moocs) على مدار التاریخ (MOOC) على أنھا واحدة من أھم الدورات التدریبیة الھائلة المفتوحة عبر الإنترنت Class Central حیث تضم أكثر من 150000 متعلم، وھي مصنفة من خلال ،Coursera تلقي ھذه الدورة التدریبیة نظرة على الكیفیة التي تقوم بھا الأدوات الرقمیة، مثل الإنترنت والھواتف الذكیة والطباعة ثلاثیة الأبعاد، بإحداث ثورة في عالم التسویق من خلال نقل توازن القوة من الشركات إلى المستھلكین. إن دورة التدریبیة "التسویق في عالم رقمي" تعد واحدة من أشھر الدورات التدریبیة المتاحة من خلال Marketing; Digital Marketing; HttpsNon SpecializationNon SpecializationNon Specialization[11.6, 25.3] French; Portuguese; English; Spanish; Serbian; Chinese; Italian; Vietnamese; German; Russian; TurkishArabic business marketing
Crear una cronología de proyecto con Hojas de cálculo GoogleCoursera Project NetworkBeginner 2,2 5 En este proyecto, vamos a definir qué es un proyecto, entender cuales elementos hay que identificar y registrar antes de crear una cronología de proyecto y también comprender la importancia del tiempo de proyecto. El estudiante va a crear una cronología sencilla de proyecto con Hojas de cálculo Google.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
Digital transformation of megapolises: from zero to #1 in UN digital e-government rankingHSE University Advanced 18,4 4,4 This course will help you to navigate ambiguity in definitions of "Smart City". You can review successful cases and practices of different approaches to transformation management, determine the potential of your city in the digital transformation, as well as find useful practical advices on search for funding of various digital projects in your city. In addition, lecturers introduce you with formation of Smart City structure and infrastructure from the officials’ point of view.\n\nIf you are already an expert in the field of Smart Cities, the course will give you the opportunity to assess your strengths and to improve knowledge in this field. You will gain additional skills in managing digital transformation programs with real examples, as well as you will be acquainted with communication methods and marketing of government projects.Rankings; Calibration; Smart City; Communications Technology; E-Procurement; Program Management; Voting; Digital Marketing; Marketing Strategy; ProjectNon SpecializationNon SpecializationNon Specialization[9.7, 25.6] None English business leadership-and-management
Principles of Sustainable Finance Erasmus University RotterdamBeginner 11,2 4,7 Finance is widely seen as an obstacle to a better world. Principles of Sustainable Finance explains how the financial sector can be mobilized to counter this. Using finance as a means to achieve social goals we can divert the planet and its economy from its current path to a world that is sustainable for all.  \n\nThroughout this course, you will learn about the UN Sustainable Development Goals, how social and environmental factors should not be regarded as externalities, you will learn more about sustainable banking and asset management, about effective engagement, sustainable scenario analysis and long-term value creation. \n\nAt the end of this course you will understand how sustainable finance can be used as a tool to steer the sustainability transition.Sustainability; Finance; Corporate Bond; Corporate Sustainability; Sustainable Business; Socially Responsible Investing; Principle; Climate Risk; Asset Management; Environmental EconomicsNon SpecializationNon SpecializationNon Specialization[7.3, 13.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Master the Art of Data Visualization With Tableau PublicCoursera Project NetworkIntermediate 1,2 Not Calibrated Tableau is widely recognized as one of the premier data visualization software programs. For many years access to the program was limited to those who purchased licenses. Recently, Tableau launched a public version that grants the ability to create amazing data visualizations for free. Account members can also share and join projects to collaborate on projects that can change the world. \n\nBy the end of this project, we will learn how to create an account, create visualizations, and how to share visualizations with others.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Tableau Software; Data Visualization Software; Data Visualization; Software; Purchasing; Collaboration; Project; Project Mine; Accounting; Visualization SoftwareNon SpecializationNon SpecializationNon Specialization[0.6, 1.4] None English business business-strategy
Ценные бумаги: правовое регулирование HSE University Advanced 30 4,8 Основное внимание в процессе освоения курса направлено на формирование важнейшего практического навыка – выявление рисков рассматриваемой проблемы в комплексе и во взаимосвязи различных ее аспектов. Например, при изучении облигаций рассматриваются многие вопросы, касающиеся не только вопроса выпуска этих ценных бумаг, но и последствия неисполнения эмитентом облигаций обязанностей по выплате процентов и погашению номинальной стоимости облигаций.\n\nЦЕЛЬ КУРСА: сформировать целостную картину регулирования рынка ценных бумаг. Слушатели последовательно познакомятся с\n·        различными видами ценных бумаг, их особенностями\n·        порядком выпуска ценных бумаг, включая эмиссию\n·        правилами учета бездокументарных ценных бумаг, а также порядком перехода прав на бумаги между участниками оборота\n·        системой защиты прав на ценные бумаги\n·        всеми профессиональными участниками рынка ценных бумаг, общей характеристикой их деятельности, наиболее сущностными моментами договоров, которые заключаются между профучастниками и их клиентами\n·        основами биржевой торговли и договоров, которые заключаются на биржевых торгах.  \n\nКурс насыщен примерами из практики, материал сопровождается демонстрацией различных схем.\n\nНЕОБХОДИМЫЕ ЗНАНИЯ И НАВЫКИ\nДля освоения курса желательно обладать базовыми знаниями в области корпоративного и договорного права.\n\nОБЪЕМ КУРСА\n10 тем, 10 тестов, 7 заданий на взаимное оценивание.\n\nФОРМАТ КУРСА \n- основной материал представлен видеолекциями, каждая тема состоит из фрагментов по 5-15 мин., в общей сложности по 60-90 мин.;  \n- в конце каждой темы необходимо пройти контрольный тест, состоящий из 20 вопросов; в некоторых темах контрольный тест содержит 9-15 вопросов - в этом случае контроль по теме включает в себя также одно или два задания на взаимное оценивание (сравнение сходных финансовых инструментов);\n- к каждой теме прилагается перечень литературы и нормативных актов.\n\nНЕОБХОДИМОЕ ПРОГРАММНОЕ ОБЕСПЕЧЕНИЕ\nДополнительного программного обеспечения не требуется.\nСлушателям рекомендуется использовать справочно-информационные системы, например, КонсультантПлюс.\n\nАВТОР КУРСА\nСеливановский Антон Сергеевич\n\nПрофессор, заместитель директора Высшей школы юриспруденции Национального Исследовательского Университета «Высшая школа экономики».\n\nРаботает в области юриспруденции с 1988 года, в том числе более 15 лет в таких крупных международных компаниях, как PwC (ранее Price Waterhouse, PricewaterhouseCoopers) и Baker & McKenzie. Консультировал крупные российские и иностранные банки и компании по вопросам банковского и валютного законодательства, выпуску акций и облигаций, сделкам с ценными бумагами, руководил проектами по сопровождению открытия дочерних иностранных банков в России, по секьюритизации факторинговых и лизинговых платежей, проверке банков с целью их приобретения, по реструктуризации обязательств, взысканию кредитов и инвестиций в облигации. Активно взаимодействовал с Банком России, министерствами и Государственной думой как при реализации проектов для клиентов, так и при разработке нового законодательства.\n\nКандидат юридических наук.\n\nС 2005 года активно занимается преподавательской деятельностью: проводит занятия как со студентами в рамках бакалавриата и магистратуры (МП «Корпоративный юрист» с 2009 по 2018, МП "Финансовый инжиниринг" с 2018, МП "Юридический менеджмент" https://www.hse.ru/ma/lm/ с 2017, МП "Юрист мирового финансового рынка" https://www.hse.ru/ma/finlaw/ с 2018), так и с опытными специалистами на программах профессиональной переподготовки и повышения квалификации Высшей школы юриспруденции. А.С. Селивановский активно работает по программам, по которым обучаются не-юристы (руководил майнором «Правовая среда бизнеса» https://electives.hse.ru/minor_law/, (2014-2018), с 2018 года руководит майнором "Правовое регулирование управления" https://electives.hse.ru/2017/minor_legalreg/ , проводит занятия на программах «второго высшего образования», программах МВА).\n\nВ течение 8 лет подряд (2012-2019) признается Лучшим преподавателем как студентами, так и выпускниками Высшей школы экономики.\n\nАвтор монографий и 90 статей, посвященных правовому регулированию операций на рынке ценных бумаг, деривативам, корпоративному управлению, деятельности рейтинговых агентств, внешнеэкономической деятельности и пр.\n\nЯвлялся судьей Третейского суда НАУФОР до его расформирования в 2017г.\n\nСтатьи, выступления и более подробную информацию о читаемых курсах можно найти на сайте Селивановского А.С.: http://selivanovsky.ru/\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruFinance; Law; Financial Markets; Market (Economics); HttpsNon SpecializationNon SpecializationNon Specialization[15.2, 37.2] None Russian business finance
ممارسات التدریب University of California, DavisNot Calibrated 7,8 لكي یكون التدریب أكثر فاعلیة، من المھم أن تكون ھناك ثقافة قویة من التدریب والمساءلة والتي ستتعلم كیفیة دمجھا في اجتماعاتك الثنائیة في ھذه الدورة.\n\nسنناقش الاستراتیجیات في تدریب الموظفین الرائعین الذین یتمیزون بدرجة عالیة من الحافز والأداء المتسق والذین یتسمون بضعف الأداء.\n\nسنستكشف أدوات محددة مثل أجندة التدریب، والتي یمكنك تطبیقھا على الفور في محادثات التدریب الخاصة بك. وسوف تتعلم كیفیة استخدام أسلوب "منطق التدریب" في سیناریوھات الأداء النموذجیة التي یواجھھا المدیرون. وأخیرًا، ستتعلم من ھذه الدورة بعض الاستراتیجیات الملموسة عن كیفیة تدریب مدیري التدریب الآخرین.\n\nإذا كنت مستعدًا لبدء ممارسة التدریب داخل مؤسستك، فالرجاء الانضمام إلینا في ھذه الدورة التدریبیة!4,7 Training; Training And Development; Employment; Planning; Training Programs; Documents; Performance; Gratitude; CoachingNon SpecializationNon SpecializationNon Specialization[2.6, 10.1] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
مقدمة لجداول بیانات جوجل Coursera Project NetworkBeginner 0,9 جداول بیانات Google ھي تطبیق جداول بیانات. یشبھ إلى حد كبیر أي أداة جداول بیانات أخرى ، ولكن نظرًا لأنھ تطبیق عبر الإنترنت ، فإنھ یوفر أكثر بكثیر من معظم أدوات جداول البیانات.إلیك بعض الأشیاء التي تجعلھ أفضل بكثیر:\n1. إنھ جدول بیانات مستند إلى الویب یمكنك استخدامھ في أي مكان\n2. یعمل من أي جھاز\n3. جداول بیانات Google مجانیة\n4. یتضمن جمیع وظائف جدول البیانات نفسھا تقریبًا\n5. یمكنك تنزیل الإضافات وإنشاء إضافات خاصة بك وكتابة رمز مخصص.\n6. إنھ متصل بالإنترنت ، لذا یمكنك جمع البیانات باستخدام جدول البیانات تلقائیًا والقیام بأي شيء تریده تقریبًا ، حتى عندما لا یكون جدول البیانات مفتوحًا.\n\nبنھایة ھذا المشروع ، ستنشئ جدول بیانات Google sheet یحول بیانات دعم العملاء الأولیة للأعمال التجاریة إلى مجموعة بیانات مفیدة تزود النشاط التجاري بنظرة عامة على متطلبات الدعم السابقة. سوف تكون قادرًا على تحدید مجالات العمل التي تتجاوز المعاییر والأقسام التي تعمل دون المستوى القیاسي. ستشمل ھذه الدورة التدریبیة مقدمة إلى جداول بیانات  Google sheet ، وكیفیة الاستفادة من الصیغ ، وكیفیة ربط علامات تبویب متعددة ، وكیفیة استخدام جداول  Google Sheets لتحدید ما إذا كان یتم توفیر الدعم ضمن مستویات الخدمة المطلوبة.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.3,6 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.4, 1.1] None Arabic business business-strategy
Структура презентации технологических и инвестиционных проектовMoscow Institute of Physics and TechnologyNot Calibrated 8,3 4,4 Как презентовать технологические и инвестиционные проекты, чтобы они запоминались надолго? \n\nУзнайте структуру инвестиционного питча, освойте главную технологию избавления от "воды" и азы сторителлинга, проработайте механизмы тестирования презентаций в соответствии с правилами дизайн-мышления, а также получите ответ на ключевой вопрос: как создавать слайды, проникающие в мозг.\n\nКурс входит в серию "Как презентовать технологический проект инвестору, клиенту, партнерам", разработан компанией еНано в партнерстве с кафедрой технологического предпринимательства МФТИ-РОСНАНО.User Experience; UX WireframesNon SpecializationNon SpecializationNon Specialization[4.6, 10.9] None Russian business entrepreneurship
Create a Custom Marketing Analytics Dashboard in Data StudioCoursera Project NetworkBeginner 1,4 Not Calibrated Google Data Studio is a powerful tool that turns data into reports that easy decision-making tools that lead to better business outcomes. Google Data Studio is easy to use, free and works seamlessly with dozens of applications within and outside of the Google Marketing Suite. You can use Google Studio to connect and integrate data from 100’s of applications including Facebook, Constant Contact, Google Ads, and more.  You do not need an advanced background in data, statistics, or graphic arts to create meaningful reports that tell data stories, improve understanding of complex situations, and allow users of all skill levels to analyze data. \n\nAt the end of this project, you will learn how to create an account, how to navigate the platform, and will create a custom dashboard that will allow you to see the data you need to make business decisions. Together, we will explore the basics of business data and visualization and you will surprise yourself with how easy it is to understand and use data.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Mine; Market Analysis; Project; Sources; Documents; Performance; Lambda Calculus; Measurement; Accounting; MarketingNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business marketing
Portfolio Diversification using Correlation MatrixCoursera Project NetworkBeginner 0,2 4,6 By the end of the project, you will be able to apply correlation matrix in portfolio diversification. \n\nATTENTION: To take this course, it is required that you are familiar basic financial risk management concepts. You can gain them by taking the guided project Compare Stock Returns with Google Sheets.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketCorrelation And Dependence; Diversification (Finance); Mathematical Finance; Financial Risk Management; Trading; Asset; Data Analysis; Finance; Investment; Stock MarketNon SpecializationNon SpecializationNon Specialization[0.0, 0.2] None English business finance
Crear encuestas de mercadeo con Formularios GoogleCoursera Project NetworkBeginner 1,6 4 Para el fin de este proyecto, usted habrá creado un Formulario Google para investigaciones de mercadeo. \n\nFormularios Google es una manera fácil y gratis de realizar sus investigaciones de mercadeo porque es fácil de compartir vínculos, los datos se generan en una Hoja de cálculo Google bien organizada, y es fácil de responder a la encuesta desde cualquier tipo de dispositivo. Se usa Formularios Google para encuestas de clientes, para recopilar las sugerencias de sus clientes y empleados, y para aumentar la lista de contactos de su empresa. Usted va a aprender cómo crear un formulario Google que incluye elementos como su marca corporativa, la opción de recibir correos de su empresa, y preguntas basadas en las respuestas del usuario.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None Spanish business business-strategy
Create your e-commerce store with Shopify Coursera Project NetworkIntermediate 0,4 4,8 In this 1-hour long project-based course, you will learn how to create an online e-commerce store with Shopify, edit your web store front and manage orders, stock, customers and other operations.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.E-Commerce; Project; Project Networks; Gift Card; Online Shopping; Web; Inventory; Accounting; Retail Management; ShoppingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Expand Employee Interaction with Canvas Coursera Project NetworkBeginner 2 Not Calibrated By the end of this project, you will be able to develop an esthetically appealing course with a variety of interactive tools within the Canvas LMS. You will also be able to organize your learners into collaborative groups that promote employee interaction which will increase the overall team building and connection amongst peers.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Team Building; Collaboration; Organizing (Management); Project; Project Mine; Employment; Interactivity; Externality; Peering; HtmlNon SpecializationNon SpecializationNon Specialization[1.1, 2.6] None English business leadership-and-management
Agile Projects: Defining Epics and Mapping Value with TaigaCoursera Project NetworkIntermediate 0,4 4,1 By the end of this guided project, you will be fluent in identifying and creating Epics for Agile projects based on previous high-level analyses and research data. This will enable you to identify and map the value and features required for new products and services. \n\nFurthermore, it is essential for generating positive results for your business venture. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in Agile Project Management with Taiga to shape the development roadmap of products and services. \n\nWe will practice critically linking our stories to thematic elements and stages of the customer journey with the proposed product and service.Project; Mapping; Customer Experience; Agile Management; Product Development; Project Management; Leadership and Management; Presentation; Project Mine; Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Accounting for Decision Making University of MichiganAdvanced 22,2 4,8 Through this course, you will start by addressing the two “big questions” of accounting: “What do I have?” and “How did I do over time?” You will see how the two key financial statements – the balance sheet and the income statement - are designed to answer these questions and then move on to consider how individual transactions aggregate to make up these financial statements. After developing a broad understanding of accounting and financial statements, you will begin to develop a more nuanced understanding of individual components of doing business, such as making a sale or building inventory.  By considering many of the more common actions of a company, you will build your understanding of accounting, and explore these concepts by applying them across various types of transactions. Once you understand these individual concepts better, you will be ready to return to the overall financial statements and use them as informational tools, including building ratios.\n\nYou can do this course standalone or to qualify for the residential component of the Finance for Strategic Decision-Making Executive Education program.  For more information, see the FAQ below.Accounting; Decision Making; Finance; Financial Accounting; Debits And Credits; Asset; Financial Statement; Bookkeeping; Treasury Stock; Cash Flow StatementNon SpecializationNon SpecializationNon Specialization[9.9, 29.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Как визуально улучшить Google ПрезентациюCoursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 час вы получите следующие навыки: создание аккаунта в Gmail, создание Google Презентации, редактирование презентации, учитывая при этом практические рекоммендации.\n\nНа основе самых популярных практических рекоммендаций ученики в данном проекте научатся применять на практике новые знания, научатся редактировать шрифты и цвета, картинки и объекты, учитывая при этом визуальные критерии.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Crea un mapa de proceso con Canva Coursera Project NetworkIntermediate 1,9 Not Calibrated Al final de este proyecto usted creará un mapa de proceso básico  usando Canva que podrá  individualizar y modificar . Usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Este mapa de proceso podrá ser usado como plantilla para futuros mapas de proceso y será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.4] None Spanish business business-strategy
El liderazgo del director de proyectos Tecnológico de MonterreyBeginner 8,7 Not Calibrated El conocimiento de las áreas, los procesos, las herramientas y técnicas de la gestión de proyectos son recursos que el responsable debe explotar para alcanzar los objetivos de sus proyectos. Sin embargo, la técnica es solo uno de los dominios del responsable, el otro tiene que ver con sus habilidades como líder de proyecto orientadas al desarrollo, guía y empoderamiento de su equipo de trabajo para mantenerlo motivado y comprometido con el cumplimiento de los objetivos. \n\n En este tercer curso de la Especialidad en Gestión de Proyectos destacaremos las habilidades que el director de proyectos debe desarrollar para ser un ejemplo de liderazgo ante su equipo de trabajo y otros involucrados en el proyecto. \n\nObjetivos:\n\nReconocer las cualidades del líder durante el ciclo de vida del proyecto para alcanzar sus objetivos.\nIdentificar los mecanismos para lograr la efectividad en las comunicaciones .\nSeleccionar las mejores estrategias para el desarrollo del equipo de trabajo.Not Calibrated Non SpecializationNon SpecializationNon Specialization[4.6, 11.2] None Spanish business leadership-and-management
اعمل بذكاء أكبر لا بجھد أكثر: إدارة الوقت الشخصي والمھني University of California, IrvineNot Calibrated 3,9 ستتمكن من اكتساب المعارف وتطبیقھا وفھم الوعي الشخصي والمھني والتنظیم وفترة الالتزام، واستخدام الأدوات والأسالیب والتقنیات التي تعلمتھا في تحدید الأھداف، وتحدید الأولویات، وإعداد الجداول الزمنیة وتفویض المھام للتغلب على تحدیات إدارة الوقت وتعزیز الإنتاجیة.\n\nعند الانتھاء من ھذه الدورة التدریبیة، ستتمكن مما یلي:\n1.       تعلمّ كیفیة التخطیط بفاعلیة لتحقیق أھدافك الشخصیة والمھنیة\n2.        تعلمّ كیفیة التعرف على العقبات التي تحول دون إدارة الوقت الناجحة والتغلب علیھا\n3.       التعرّف على أدوات إدارة الوقت المحددة واستخدامھا بفاعلیة\n4.        إدارة الموارد بكفاءة وفاعلیة\n5.       الحفاظ دائمًا على حس إدراكي لمنع وقوع الكوارث والتعامل معھا إذا حدثت\n6.        تعلم كیفیة التفویض بفاعلیة\n7.        تعلمّ كیفیة إدارة التوقعات والرفض عند الضرورة5 Habit; International Finance; Numbers (Spreadsheet); Average; Resource; Presentation; Utility; Sales; Leadership and Management; PlanningNon SpecializationNon SpecializationNon Specialization[2.1, 5.0] Hindi; Japanese; Ukrainian; Chinese; Italian; Portuguese; Vietnamese; Dutch; Bulgarian; Korean; German; Russian; English; SpanishArabic business business-essentials
Stock Valuation with Dividend Discount ModelCoursera Project NetworkAdvanced 0,5 4,2 In this 1-hour long project-based course, you will learn how to find dividend growth rate and cost of equity, and use that to find the fair price of a share. This will teach you how to value stocks using Dividend Discount Model (DDM) - one of the most common methods equity research analysts use to value stocks.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock Valuation; Stock; Value Investing; Securities Research; Financial Modeling; Financial Analysis; Audit; Trading; Dividends; Stock MarketNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business finance
Навыки Excel для бизнеса. Продвинутый Macquarie UniversityAdvanced 13,1 Not Calibrated Электронные таблицы по-прежнему остаются одними из самых распространенных программ, используемых на рабочих местах по всему миру. Научиться уверенно работать с ними значит овладеть очень ценным навыком, который пригодится вам при будущем трудоустройстве. Ежедневно по всему миру публикуются миллионы объявлений о вакансиях, требующих навыков работы в Excel. Количество рабочих мест, требующих цифровых навыков, растет намного быстрее, чем не предполагающих таковые. Прохождение этого курса позволит вам опередить других кандидатов, поэтому продолжайте изучать эту тему.\n\nВ этом последнем курсе специализации «Навыки Excel для бизнеса» вы будете опираться на фундамент, построенный в процессе прохождения первых трех курсов: «Базовый» и «Средний» (I и II).  Продвинутый курс сделает вас опытным пользователем Excel — это последний шаг к тому, чтобы стать настоящим профессионалом. Темы, которые мы подготовили, научат вас использовать передовые методы работы с формулами и сложные поисковые запросы. Вы будете очищать данные и подготавливать их к анализу и научитесь работать с датами и финансовыми функциями. Углубленное изучение дизайна электронных таблиц и документации подготовит вас к грандиозному финальному проекту, в ходе которого вы научитесь создавать в Excel профессиональные информационные панели.Arrays; Euler'S Totient Function; Microsoft Excel; Spreadsheet; Loan; Knowledge Bases; Business Intelligence; Depreciation; Schedule; Complex AnalysisNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] Hungarian; Spanish; English; Portuguese; French; ArabicRussian business business-essentials
Creating a Product-Market Fit with Value Proposition CanvasCoursera Project NetworkIntermediate 1,7 5 By the end of this guided project, you will be able to use the Value Proposition Canvas (VPC) to position your products and services around what your customers truly value or need. The value proposition is the place where your company’s product intersects with your customer’s desires. It’s the magic fit between what you make and why people buy it.  And for us to practically demonstrate how the fit is created, we will analyze a Social Venture startup. The example of the case study would empower you to use the model to analyze your startup or any other company of your choice. The project is for entrepreneurs who want to test their product-market fit. Also, for intrapreneurs who want to modify their existing products, or more importantly, develop new ones that truly reflects the needs of the customers.  At the end of the project, you will be able to use the Value Proposition Canvas to differentiate your offering from competitionValue Proposition; Proposition; Market (Economics); Customer Relationship Management; Project; Advertising; Strategy; Project Management; Leadership and Management; Operations ManagementNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business entrepreneurship
Use SurveyMonkey to Create a Survey and Analyze ResultsCoursera Project NetworkAdvanced 0,4 4,7 In this project, we will walk through the survey making process and explore the many ways that SurveyMonkey streamlines and simplifies data collection. We will learn how the program is organized and how it operates, helping you feel comfortable and confident enough to create your own survey to meet your own individual needs.\n\nSurveyMonkey is a cloud based survey software which allows its users to create online surveys for free. SurveyMonkey can help move a business in the right direction by collecting the opinions and thoughts of their employees, shareholders, customers, or any other invested group of individuals. After creating a survey with SurveyMonkey, you can easily email them to your target audience or post them on social media. The question templates provided by SurveyMonkey make creating a professional and thorough survey quick and easy. Its user friendly features and detailed options allow amateurs and marketing gurus alike to create the perfect survey to meet their needs. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Video Design; Presentation; Business Communication; Market Research; Target Audience; Free Presentation; Numbers (Spreadsheet); Social Media; Employment; MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Create an Assignment Schedule Tracker in Google SheetsCoursera Project NetworkAdvanced 1,5 Not Calibrated By the end of this project, you will be able to create an assignment tracker worksheet in Google Sheets. You will learn how to create a working schedule tracker and use formulas in your spreadsheet. You will be able to create and organize this tool to prevent any negative effects to your company, and utilize this tool at any management level. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizing (Management); Schedule; Leadership and Management; Worksheet; Project Mine; Spreadsheet; ProjectNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Diseñe una invitación para un evento con Google FormsCoursera Project NetworkBeginner 2 Not Calibrated Los eventos públicos son una gran herramienta de mercadeo para su negocio y la forma perfecta de ofrecer a sus clientes potenciales (o actuales), empleados, socios y/o miembros de la comunidad la oportunidad de conocer más sobre su negocio en un entorno divertido y relajado. Independientemente de su sector, ya sea el inmobiliario, el minorista, el educativo, el de las comunidades de jubilados, el médico, el de la investigación, las reuniones públicas son una excelente manera de conocer a sus clientes y de exponer su negocio.\n\nA la hora de planificar su reunión o evento, deberá tener en cuenta la fecha, junto con detalles como: ofrecer muestras de productos, obsequios, bebidas y refrescos, actividades, eventos y quizás incluso algunos aspectos logísticos como etiquetas con nombres, flujo de tráfico y aparcamiento. \n\nLos formularios de Google son una gran herramienta para crear una invitación al evento y serán enfoque del proyecto de hoy. Al completar este proyecto, podrás crear una nueva cuenta de Google, crear preguntas de invitación, diseñar la invitación y revisar los datos en Google Forms y Google Sheets.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business business-strategy
Mastering Final Cut Pro LearnQuest Advanced 19,8 4,4 This course unravels the post-production world for editors. Students will dive into the key features of Apple’s Final Cut Pro software for Video and Audio Editing and learn elements for creating professional videos with the use of transitions and effects, titles and motion graphics, color correction, 360 Video and Media Management.\n\nThis self-paced course prepares students to pass the Final Cut Pro X certification exam. Learn at your own pace, retake the lessons as needed, and practice alongside the Apple Certified Trainer.\n\nWe recommend that you have a basic understanding of macOS, video terminology and while not required, experience with video production and workflow is helpful.\n\nThis course was developed by LearnQuest in association with two highly experienced Apple Certified Trainers and editors.Video Editing; Final Cut Pro; Editing; Head-Mounted Displays; 360-Degree Video; Hard Drives; Video Production; Film; Block Design; SoftwareNon SpecializationNon SpecializationNon Specialization[10.2, 26.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Data Visualization Using Google Sheets Coursera Project NetworkIntermediate 0,4 4,3 Have you been asked to produce a meaningful report using a treasure trove of data and not sure where to begin?\n\nBy the end of this project, you will use Google Sheets to export a data set and also create a summarized report of insightful charts that you can present to your stakeholders. This report can then be used for data-driven decision making.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Infographics; Data Visualization; Data-Informed Decision-Making; Decision Making; Project; Project Mine; Spreadsheet; Concision; Social Media; Warehouse ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business leadership-and-management
Организация предпринимательской деятельностиNational Research Tomsk State UniversityIntermediate 21,8 Not Calibrated Курс «Организация предпринимательской деятельности» дает возможность слушателям получить необходимые знания и освоить практические инструменты для организации предпринимательских проектов. В результате обучения слушатели курса будут знать основы организации предпринимательской деятельности, уметь использовать на практике технологии и инструменты предпринимателя и будут готовы к запуску предпринимательских проектов, в том числе и проектов социального предпринимательства. Цель курса – формирование предпринимательских компетенций у школьников 10-11 классов и студентов вузовNot Calibrated Non SpecializationNon SpecializationNon Specialization[11.6, 27.9] None Russian business entrepreneurship
Create a Simple Gantt Chart using Google SheetsCoursera Project NetworkBeginner 0,2 4,8 By the end of this project, you will be able to create a simple Gantt Chart using Google Sheets. You will have a better understanding of how to use this tool to help track and present project schedules. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Gantt Chart; Project; Time Management; SQL; Tailored Access Operations; Project Networks; Documents; Presentation; Saving; Data VisualizationNon SpecializationNon SpecializationNon Specialization[0.0, 0.2] None English business finance
Fundamentals of Leadership, with Goldman Sachs 10,000 WomenGoldman Sachs Beginner 1,7 4,7 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. In this course, you will understand leadership and its role in business growth. You will learn about leadership styles and reflect on your role as leader of your company. \n\nYou will consider leadership qualities and identify the core values and assumptions that influence how you lead. You will hear Goldman Sachs 10,000 Women alumni explain how implementing a Leadership Development Plan helped them to grow their business, before completing your own Leadership Development Plan to consider the actions you can take to help you improve your leadership skills.  \n\nYou will also complete a Cultural Audit to consider and analyze your current organizational culture. By the end of the course, you will have created your Vision Statement, which describes your vision for the future of your business.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Leadership; Leadership Style; Leadership Development; Organizational Culture; Influencing; Culture; Planning; Employment; Audit; Personal AdvertisementNon SpecializationNon SpecializationNon Specialization[0.6, 2.4] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
RStudio for Six Sigma - Process Capability Coursera Project NetworkIntermediate 1,4 4,5 Welcome to RStudio for Six Sigma - Process Capability. This is a project-based course which should take under 2 hours to finish. Before diving into the project, please take a look at the course objectives and structure.\n\nBy the end of this project, you will understand the concepts like DPU, DPO and DPMO; learn to import discrete defect data file and perform Process Capability Analysis, understand Throughput Yield and Rolled Throughput Yield (RTY) and calculate RTY for data imported from a file, understand Z score, Short and Longterm Standard Deviation, Short and Longterm Z Bench, Cp, Cpk, Pp, Ppk, and perform Process Capability Analysis for continuous data.Trigonometric Integral; Process Capability; Rstudio; Process; Six Sigma; Project; Throughput; First Pass Yield; Spec Sharp; Standard ScoreNon SpecializationNon SpecializationNon Specialization[0.6, 1.8] None English business leadership-and-management
Hiring Practices University of California, IrvineAdvanced 7,9 5 Welcome to Hiring Practices. In this course, you will learn how to develop a strategic plan to attract, recruit and retain employees at every level, from those just entering the workforce through those at the executive level. We will explore each step of the recruitment, selection, and onboarding process, providing a thorough explanation of the uniqueness of the step and its fit and importance within the entire talent lifecycle. Special attention is paid to diversity and inclusion as it relates to each of these steps and how we can successfully harness these most valued practices.\n\nExploring these processes can be valuable at any level, whether this is an interest you are looking to discover or for a seasoned human resource professional wanting to expand upon an already solid knowledge base. The course combines materials focused on current hiring trends along with over 20 years of real-life practical work examples, providing you with an easy-to-understand format for your hiring practices.\n\nLearning goals for this course include:\n- Develop a strategic plan for recruiting both exempt and non-exempt positions\n- Identify and understand the importance of each step in the recruitment process\n- Incorporate diversity and inclusion throughout the recruitment process, highlighting the significance of those elements\n- Describe a successful selection process\n- Identify important components of successfully onboarding new employeesRecruitment; Recruiting; Human Resources; Hiring Practices; Onboarding; IT RecruitingNon SpecializationNon SpecializationNon Specialization[4.3, 10.1] None English business leadership-and-management
ما ھي وسائل التواصل الاجتماعي؟ Northwestern UniversityIntermediate 8,7 Not Calibrated(Northwestern بجامعة [للاتصالات التسویقیة المتكاملة Medill كلیة] ش.ذ.م.م والمحاضر في The Marketing Democracy رئیس شركة) n* Judy Ungar Franks\ :ما یلي MOOC 1 تتضمن ھیئة التدریس الإضافیة لـn\n\ .الة ومثبتة الة ومثبتة. فیما لن یرشدك البرنامج "التعلیمي" ھذا إلى طریقة تنمیة شخصیتك المھنیة باستخدام وسائل التواصل الاجتماعي فحسب؛ بل سیمكنك من تطبیق ذلك بالفعل! ھذه الدورة ھي الأولى من ست دورات متخصصة في التسویق عبر وسائل التواصل الاجتماعي: كیف یمكنك جني الأرباح في العالم الرقمي. \n\nبینما یمكن الحصول على ھذه الدورة من دون مقابل، إلا أنَّ الدارسین المسددین لتكلفتھا یحصلون على محتوى إضافي یتخطى أساسیات الدورة. إذ تحتوي مجموعة أدوات MOOC 1 على فیدیو خاص من الاقتصادي Alessandro Acquisti بشأن البیانات الضخمة ومجموعة من الدراسات التي أجرتھا شركة IBM بشأن استراتیجیات المشاركة والتسویق عبر وسائل التواصل الاجتماعي والحد الأدنى من الأرباح. \n\nوقد صمِّمت ھذه الدورة التدریبیة لكي تمنحك الأدوات والرؤى والمعرفة والمھارات التي ستؤثر مباشرة على مؤسستك. فضلاً عن ذلك، سنساعدك في التواصل مع رائدي وسائل التواصل الاجتماعي.  وستتمكن أنت وموظفو المؤسسة بعد استكمالك لھذه الدورة التدریبیة من إقامة علاقات مع المستھلكین رفیعي القیمة بالنسبة لك والانخراط معھم وتعزیزھا. \n\nإننا نعیش الیوم فیھا خضم فترة من الاضطراب الھائل. إذ تغیِّر التكنولوجیات الحدیثة طریقة تفاعل الأشخاص مع بعضھم البعض ومع المؤسسات محل اھتمامھم. ستبدأ معك ھذه الدورة التدریبیة في مسار تنمیة استراتیجیتك عبر وسائل التواصل الاجتماعي باستخدام منھجیات فعَّ ) مُخصَّص لأصحاب الأعمال والمسؤولین التنفیذیین والمتخصصین في مجال التسویق الذین یودون بحق تحسین قدراتھم على تنمیة استراتیجیتھم عبر وسائل التواصل الاجتماعي باستخدام منھجیات فعَّ Massive Open Online Course, MOOC) ما ھي وسائل التواصل الاجتماعي؟" المساق الجماعي الإلكتروني مفتوح المصدر" Social Network; Asset; Peer Review; Audience; Target Audience; Deliverable; Leadership; Reason; Global; Buyer Decision ProcessNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Japanese; Spanish; EnglishArabic business marketing
Build an ultimate stock monitoring list using Google SheetsCoursera Project NetworkBeginner 1,5 Not Calibrated By the end of this project, you will be able to create a stock monitoring tracker using only Google sheets, which will help you track all your stock investments. The stock monitor list will automatically give you the live updated stock price as well as the percent change since a day ago. In addition to that it also provides the market capitalization of the stock as well as the 52-week high and low and the percentage that the current price is off of those 52-week high and lows. You can use a stock monitor like this for help categorizing your investment types as well as laying out potential buy or sell price thresholds that you might use to enter or exit out of a position. Based on these target buy or sell prices the monitor list will automatically calculate a stock rating for you determining whether the stock is a buy hold or sell and how far off each of those stocks is from the buy price. In addition to this you can use this information on the stock monitor list to create useful graphics and tools to get a quick visual sense of the information provided in the monitor list\n\nAlong the way, you will be applying and practicing the basic features of spreadsheets such as formatting and calculations, as well as create tables and charts to use in your financial management that are efficient and versatile. This project will help you better manage your stock finances.Stock; Project; Financial Management; Boolean Algebra; Leadership and Management; Finance; Utility; Spreadsheet; Pension Tax Simplification; SalesNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business finance
Introduction to Finance: The Role of Financial MarketsUniversity of Illinois at Urbana-ChampaignBeginner 12,2 4,8 In Introduction to Finance: The Role of Financial Markets, you will be introduced to the basic concepts and skills needed for financial managers to make informed decisions. With an overview of the structure and dynamics of financial markets and commonly used financial instruments, you will get crucial skills to make capital investment decisions. With these skills, you will be ready to understand how to measure returns and risks and establish the relationship between these two. The focus of this course is on basic concepts and skill sets that will have a direct impact on real-world problems in finance. The course will enable you to understand the role of financial markets and the nature of major securities traded in financial markets. Moreover, you will gain insights into how to make use of financial markets to create value under uncertainty.Finance; Stock Market; Financial Markets; Capital Budgeting; Zero-Coupon Bond; Stock; Common Stock; Preferred Stock; Market Structures; Stock ValuationNon SpecializationNon SpecializationNon Specialization[7.7, 15.3] French; Portuguese; Russian; SpanishEnglish business finance
Create a Google Video Ads Sequence CampaignCoursera Project NetworkAdvanced 0,5 4,9 In this 2-hour long project-based course, you will learn how to set up marketing goals and strategy, create a video campaign targeted to YouTube and Display, create a video ad sequence to generate interactive storymarketing and storytelling campaign by showing a sequence of interconnected video ads based on previous interactions with the user.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web; Professional Development; Social Media; Storytelling; Budget; Strategy; Project; Inventory; Online Advertising; MarketingNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business marketing
Supply Chain Principles Georgia Institute of TechnologyBeginner 13,3 4,5 This course will provide a solid understanding of what a supply chain is all about. The course:\n- Provides an introduction to Supply Chain \n- Leverages graphics to promote the Integrated Supply Chain model\n- Emphasizes understanding the Extended Supply Chain\n- Presents a holistic approach – Incorporating People, Process, and Technology  \n- Calls-out industry-specific supply chain\n- Leverages discussions, videos, quizzes, and questions for consideration\n- Provides awareness of career path opportunities\n- Presents emerging and futuristic trends in supply chain\nand given that at GT we are focused on developing what’s next in the world, we include Discussion of emerging and futuristic trends in supply chain. There is very little math involved in this course – so don’t worry at all about your math skills.\n\nThe course incorporates reading materials that were developed as part of a $24.5M TAACCCT grant awarded by the U.S. Department of Labor’s Employment and Training Administration to the LINCS in Supply Chain Management  consortium.Supply Chain; Chaining; Leadership and Management; Supply Chain Management; Procurement; Planning; Supply Chain Network; Warehouse Management; Process; TransportingNon SpecializationNon SpecializationNon Specialization[7.4, 17.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Program Change Planning with ClickUp Coursera Project NetworkAdvanced 2,2 Not Calibrated By the end of this guided project, you will be fluent in creating Program Change Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for change planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Planning; Modeling; Project; Project Mine; Average; Experience; E-Nable; Enabling; Communication; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Introduction to Valuation with WACC Coursera Project NetworkIntermediate 0,6 4,2 In this 1-hour long project-based course, you will learn how to calculate the net present value of your investment in a business using the weighted average cost of capital method. For this, you will calculate the costs of debt and costs of capital, as well as calculate the beta of a stock.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketFinance; Cost; Stock Valuation; Financial Modeling; Private Equity; Weighted Average Cost Of Capital; Value Investing; Investment Management; Stock; Stock MarketNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business finance
Crear un Calendario de Contenido Editorial en Google SheetsCoursera Project NetworkBeginner 2,2 Not Calibrated En este curso basado en un proyecto y de 2 horas de duración, aprenderá a crear un calendario de contenido editorial en Google Sheets para ayudarle a mantenerse organizado con la publicación de artículos y poder hacer un seguimiento de artículos publicados. Junto al calendario editorial, creará por separado un depósito de ideas para temas que querrá publicar en el futuro. El calendario editorial llevará registro del título de la publicación, su estado, formato y fecha de publicación. Es un calendario sencillo que podrá compartir y utilizar con otros miembros de su equipo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Boost Accuracy by Weighting Variables in Google SheetsCoursera Project NetworkIntermediate 1,2 5 By the end of this project, you will be able to confidently identify when weighting of variables is warranted. You will also be able to apply statistical weighting to variables to produce a valid representation of the data so that it can be mined for insights using any spreadsheet software. To do this, you will work in the free-to-use spreadsheet software Google Sheets. \n\nThe terms “weighting” and “weighted” are most-commonly used in reference to grading. You have probably heard them used in the context of a course you may have taken. When we hear that something like a grade will be weighted, we often feel a wave of relief because it implies that there will be a balancing of the scores within the class and the hope rises within us that the weighting might boost our personal letter grade. Statistical weighting in data sets—especially survey data sets—works in much the same way. It seeks to balance data variables or factors so that the values in the data set accurately represent the population. When data is weighted appropriately it enhances our confidence that the insights we pull from a data set are actionable. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accuracy And Precision; Boosting (Machine Learning); Spreadsheet Software; Weighting; Feature Selection; Applied Statistics; General Statistics; Spreadsheet; Project; Factor AnalysisNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business marketing
International Business II University of New MexicoBeginner 2,9 4,7 This course, Introduction to the Global Business Environment II, focuses on managing organizations in the international economy. Building on Introduction to the Global Business Environment I, this second course focuses on organizational level and management issues in international settings. The course prepares students with practical as well as research-based knowledge and skills necessary to successfully operating an organizational across borders. This course utilizes an inquiry based approach to understanding managing in the Global Business Environment and answering the following questions: 1. What are Foreign Currencies and how are Exchange Rates Determined? 2. How should you organize your business abroad? 3. How do you adapt your product or service for the international market? 4. What is it like to work abroad and how do you manage expatriates? 5. How to start, operate and grow a small or entrepreneurial business in the global environment? 6. What is the Current State of the Global Business Environment? This inquiry-based approach creates reflective opportunities for students to better understand managing and leading organizations in the global environment in which businesses operate. Lectures are delivered in an engaging manner which encourages reflection and inquiry. Course lectures will be delivered by the instructor in both Spanish and English.Entrepreneurship; Market (Economics); Global Marketing; Global; Investment; Foreign Direct Investment; Drop Shipping; Staffing; Added Value; ObsolescenceNon SpecializationNon SpecializationNon Specialization[0.4, 4.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
職場素養 (Professionalism) National Taiwan UniversityNot Calibrated 12,8 4,8 介紹國際職場素養的內涵及相關課題，培育學生應有的職場視野與能力，便利學生融入職場環境，迅速自新手成為高手，裕如地發揮所學與所長。Communication; Peer Review; Software Peer ReviewNon SpecializationNon SpecializationNon Specialization[7.8, 16.7] Chinese Chinese (Traditional)business business-essentials
L'utilisation optimal de LinkedIn Coursera Project NetworkBeginner 1,5 Not Calibrated À la fin de ce projet, vous aurez une meilleure compréhension de LinkedIn et des possibilités que votre profil peut vous offrir. Nous vous guiderons étape par étape pour que vous ayez un profil plus fort et que vous vous familiarisez avec les outils offerts par LinkedIn.Nous allons explorer les bases de la meilleure configuration de profil et toutes les options qui sont offertes. Vous pouvez même apprendre quelque chose que vous ne connaissez pas déjà sur votre profil si vous en avez déjà un.\n\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.LinkedIn; RapportNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None French business marketing
Anticipating Your Next Battle, in Business and BeyondHEC Paris Intermediate 16,5 4,5 In this MOOC, you will learn how to better anticipate the future, and reinvent yourself and your activity accordingly. \n\nBy the end of the course, you’ll be able to account for the broader context and the possible convergence of long-term trends, and thus be able to develop a long-term, consistent strategy and vision, beyond mere day-to-day tactics. Thanks to this approach and mindset, you will become more agile and more resilient in a highly complex and uncertain landscape.\n\nIn this class, you will not only learn the academic and theoretical aspects of strategic foresight, uncertainty and planning. We will also discuss very practical examples, ranging from a discussion on choosing the best outfit for a walk in the countryside to building a vision and strategy for a corporation as a CEO. In practical assessments, you will apply this broad approach to sample examples as well as to your personal and professional challenges.\n\nSo if you are an entrepreneur, this course will help you identify the new ideas, the new business model and/or the new products that will help you remain relevant in the future. If you are a manager or an executive, by taking this course, you will be able to test whether your current approach and allocation of resources are appropriate given tomorrow's possible challenges. More generally, all kinds of decision-makers who look to think more strategically about their position and seek to improve it will find this course useful to think about the future constructively.Leadership; Thought; Microeconomics; Scanning; Risk Management; Anticipation; Concept-Driven Strategy; Act Up; Strategic Thinking; Cost Benefit AnalysisNon SpecializationNon SpecializationNon Specialization[8.6, 20.5] French; Portuguese; Russian; SpanishEnglish business business-strategy
Create a 5s System in Google Sheets Coursera Project NetworkIntermediate 0,9 4,8 By the end of this project, you will be able to Create a 5s System in Google Sheets. This is a great tool to use in conjunction with basic project management understanding to establish the roles and responsibilities of team members in relation to the tasks in a project. We will be walking through the role of responsible, accountable, consulted, and informed in the project cycle. This is a great tool to use if you are running a project or product, and need to identify communication roles throughout the company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Worksheet; Leadership and Management; Communication; Organizing (Management); Project Management; Project; Flow Network; Mergers & Acquisitions; Workspace; RunningNon SpecializationNon SpecializationNon Specialization[0.4, 1.0] None English business business-strategy
Искусственный Интеллект (ИИ) для всехin DeepLearning.AI Advanced 6,9 4 ИИ предназначен не только для инженеров. Если вы хотите, чтобы ваша организация стала лучше в использовании ИИ, то этот курс поможет пройти курс всем, особенно вашим коллегам не из технической среды. \n\nВ этом курсе вы узнаете:\n\n- Значение общей ИИ-терминологии, включая нейронные сети, машинное обучение, глубокое обучение и обработку данных\n- Что ИИ реально «может» и «не может» сделать\n- Как определить возможности применения ИИ дл решения проблем в вашей организации\n- Что такое создание машинного обучения и проектов по обработке данных\n- Как работать с командой разработчиков ИИ и разработать стратегию использования ИИ в вашей компании\n- Как вести этические и общественные обсуждения об ИИ\n\nХотя этот курс, в основном, не технический, инженеры также могут пройти этот курс, чтобы узнать бизнес-аспекты ИИ.Project; Leadership; Average; Speech; Recruitment; Sg&A; Writing; Mergers & Acquisitions; Sales; SoftwareNon SpecializationNon SpecializationNon Specialization[3.4, 9.4] Chinese; Arabic; French; Vietnamese; Dutch; German; Thai; English; Spanish; JapaneseRussian business business-strategy
Use Canva to Create Social Media Visuals for BusinessCoursera Project NetworkAdvanced 0,4 4,4 By the end of this project, you will create six social media visuals(Facebook Cover, Facebook Post, YouTube Thumbnail, YouTube Channel Art, Instagram Post and Twitter Header) for your  business. These visuals are shareable across other social media channels. This course will include an introduction to Canva, how to create social media visuals from scratch by keeping one business theme in mind and prepare them for publishing.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media; Professional Development; Digital Marketing; Blogging; Journalism; Marketing; Social Media Marketing; Photography; Visual Basic .Net; BusinessNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Liderazgo y gestión de empresas familiares Universidad de los AndesIntermediate 10,8 4,6 Este curso está dirigido a personas relacionadas con empresas de familia, tanto miembros actuales como potenciales así como profesionales externos que participen en la dirección de este tipo de organizaciones y que tengan interés en comprender dinámicas claves de la empresa familiar y su gestión.\n\nEl curso sobre liderazgo y gestión de empresas familiares busca ofrecer una visión amplia de los factores que requieren ser gestionados para desarrollar el potencial que tiene una organización familiar para agregar valor y para enfocarla hacia su continuidad. \n\nEl curso pretende que los participantes reconozcan las dimensiones que permiten que las empresas familiares sean distintas de las demás empresas; que comprendan que la familia cuenta con recursos únicos que se forjan en la familia y que en estos recursos son la base de la creación de múltiples tipos de valor desde la empresa familiar; y, que identifiquen las herramientas de gobierno con que las empresas familiares cuentan para su gestión, siendo estas herramientas fundamentales en un camino seguro hacia la continuidad.  \n\nEl curso ofrece múltiples beneficios para el participante. Primero, el conocimiento holístico sobre gestión de organizaciones familiares; segundo, un enfoque práctico para que pueda apropiar y aplicar este conocimiento; tercero, la posibilidad de reflexionar alrededor de las temáticas más comunes sobre las que puede comenzar a desarrollar una gestión consciente en su organización; y cuarto, el conocimiento de casos reales, cercanos, que permiten visualizar cómo algunas de las herramientas son aplicadas, además de las implicaciones de cada caso.Not Calibrated Non SpecializationNon SpecializationNon Specialization[6.9, 14.9] None Spanish business leadership-and-management
إدارة شركات المستقبل University of LondonNot Calibrated 10,7 دك برؤى نظریة وعملیة بشأن طبیعة الإدارة داخل المؤسسات في الوقت الحاضر.4,7 تھدف الدورة التدریبیة إلى تزویدك بإطار شامل لفھم كل من الممارسات التقلیدیة للإدارة داخل الشركات في الوقت الحاضر وكذلك الممارسات البدیلة التي ستزداد أھمیتھا مع مرور الوقت.\nفھي تزوِّ Organizing (Management); Human Learning; ThoughtNon SpecializationNon SpecializationNon Specialization[3.3, 12.9] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
Create a Business Marketing Brand Kit Using CanvaCoursera Project NetworkBeginner 0,2 4,6 By the end of this course, you will create a marketing ready brand kit for a business. You will take a closer look at the free tools provided in Canva in order to create your brand kit. You will be able to incorporate a complete business style guide in order to create brand recognition as part of your multi-media marketing strategy. This course will include step by step guides to building an easily accessible style guide, creating folders for project organization, and building branded templates to add to your brand kit.  You’ll have media that is ready for print or posting in your brand kit.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Brand; Marketing; Brand Design; Business Marketing; Computer Graphics; Graphic Design; Digital Marketing; Ordered Pair; Brand Management; Social MediaNon SpecializationNon SpecializationNon Specialization[0.0, 0.2] None English business marketing
Create Geovisualizations in Tableau Coursera Project NetworkAdvanced 2,2 Not Calibrated Tableau is widely recognized as one of the premier data visualization software programs. For many years access to the program was limited to those who purchased licenses. Recently, Tableau launched a public version that grants the ability to create amazing data visualizations for free. Account members can also share and join projects to collaborate on projects that can change the world. \n\nIn this project, we will learn how to create an account, how to build simple bar graphs, and how to create a geovisualization. \n\nLearning to use this in-demand tool has applications in Marketing, Finance, Operations, Sales, and many other business functions.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Geovisualization; Sales; Accounting; Graphs; Euler'S Totient Function; Bar Chart; Project; Project Mine; Upload; Unix ShellsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Fundamentals of Sales and Marketing, with Goldman Sachs 10,000 WomenGoldman Sachs Intermediate 2,7 4,5 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nThis course will support you to develop your marketing strategy and build your brand as your business grows.  \n\nYou will explore a range of useful marketing tools and learn how to use analytics to measure success in the context of your own business growth.  \n\nYou will gain a clear and comprehensive understanding of the marketing and sales cycle. You will use this cycle as a foundation to develop your marketing plans and sales process.  \n\nBy the end of this course, you will understand how to identify the right marketing tools to reach your target market, and how an effective marketing plan can convert into sales and revenue for your business.  \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Marketing; Sales; Strategy; Marketing Strategy; Planning; Sales Management; Marketing Management; Salesforce; Management Consulting; Brand MarketingNon SpecializationNon SpecializationNon Specialization[0.7, 3.9] Persian; Spanish; Russian; German; Vietnamese; Italian; Portuguese; French; ArabicEnglish business entrepreneurship
Grundlagen zum Thema Projektplanung und -managementUniversity of VirginiaAdvanced 8,5 Not Calibrated Projekte findet man überall. Praktisch jedes Unternehmen führt Projekte durch, entweder offiziell oder inoffiziell. Sowohl zu Hause als auch am Arbeitsplatz arbeiten wir an Projekten. Unabhängig von den äußeren Bedingungen lassen sich Projekte anhand von Planungsgrundsätzen und Umsetzungsverfahren effektiver und effizienter gestalten. Das Projektmanagement gibt Unternehmen (und den beteiligten Personen) eine einheitliche Sprache sowie einen Rahmen an die Hand, um Projekte zu dimensionieren, eine Abfolge von Tätigkeiten festzulegen, Ressourcen zu nutzen und Risiken zu minimieren.\n\nDies ist ein Einführungskurs zu den grundlegenden Konzepten für die Planung und Ausführung von Projekten. Wir benennen Faktoren, die zum Projekterfolg führen, und erfahren, wie Projekte geplant, analysiert und verwaltet werden. Die Kursteilnehmer lernen modernste Methoden sowie die Herausforderungen kennen, die mit verschiedenen Arten von Projekten einhergehen.Leadership and Management; Earned Value Management; Project; Project Management; Project Planning; Project Plan; Utility; U.S. Securities And Exchange Commission; Schedule; BudgetNon SpecializationNon SpecializationNon Specialization[5.0, 10.6] Arabic; French; English; SpanishGerman business business-essentials
The 3D Printing Revolution University of Illinois at Urbana-ChampaignIntermediate 9,8 4,7 This course will demonstrate how 3D printers work, show what people make with them, and examine the 3D printing ecosystem. It will also explore the future of 3D printing and discuss how this technology will revolutionize our world. The course materials include informative video lectures, on-location interviews with a variety of 3D printing experts, and engaging hands-on exercises. Learners who complete this introductory course will have a solid understanding of 3D printing and its revolutionary potential, and will be able to print and customize 3D designs.\n\nThis course was listed in the top 50 MOOC's of all time by Class-Central (https://www.class-central.com/report/top-moocs/)3D Printing; Process; Product Development; Creativity; Manufacturing Process Management; Materials; Human Learning; Solidworks; Taxes; FlippingNon SpecializationNon SpecializationNon Specialization[6.4, 12.3] German; Russian; Spanish; Arabic; French; Portuguese; Chinese; Italian; VietnameseEnglish business entrepreneurship
خدمات عروض غوغل التقدیمیة Coursera Project NetworkBeginner 1,6 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على ثلاث خدمات وھي التعرّف على عروض غوغل التقدیمیة والخدمات الأساسیة، كیفیة استخدام كافة الخدمات الموجودة في عروض غوغل وكیفیة إنشاء شرائح فعالة باستخدام خدمات عروض غوغل.\nبعد الانتھاء من الدورة ستتمكن من إنشاء عرض معلوماتي فعّال وممیّز باستخدام خدمات عروض غوغل التقدیمیة.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None Arabic business business-essentials
Оптимизация портфеля с помощью модели МарковицаCoursera Project NetworkIntermediate 2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычисление ковариации и корреляции двух активов, вычисление дисперсии и коэффициента Шарпа для портфеля из двух активов, использование модели Марковица для получения максимального коэффициента Шарпа в портфеле из двух активов.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Russian business finance
Create a Financial Statement using Google SheetsCoursera Project NetworkBeginner 0,3 4,8 By the end of this project, you will be able to populate the Google Sheets Financial Statement Template and feel comfortable updating the different tabs on the Financial Statement Template.  You will have a better understanding of how to use this tool to help track and present financial information for your company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Financial Statement; Finance; Budget; Balance Sheet; Project; Accounting; Spreadsheet; Presentation; Documents; LeadershipNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business finance
Bonds and Fixed Income Mathematics Coursera Project NetworkAdvanced 0,8 4,3 In this 1-hour long guided tutorial, you will learn how to сalculate current yield and current price of a bond, calculate Yield to Maturity of a bond, and calculate Macaulay Duration of a bond.\n\nNote: This tutorial works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis tutorial’s content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Mathematical Finance; Fixed Income; Investment Management; Finance; Bond Valuation; Bond Market; Current Yield; Maturity (Finance); Derivative (Finance); ProjectNon SpecializationNon SpecializationNon Specialization[0.3, 1.2] None English business finance
Collect and Share Employee Feedback with OfficevibeCoursera Project NetworkAdvanced 0,3 4,7 Officevibe is an online feedback tracker that helps human resources and managers alike keep a finger on the pulse of their organization and teams. Whether it’s conducting one-on-one meetings, creating team surveys and reports to better understand your team, or preparing employee reviews – Officevibe can do it all. Officevibe is a simple platform which can help you perform all of your management duties while developing trust, fostering collaboration, and improving overall team performance. The goal of Officevibe is to focus on the human side of the job and create a more efficient and effective team through personal connections. \n\nThis project will explore the many free features of Officevibe and get you well on your way to becoming a more effective leader. Officevibe’s easy to use features allow you to streamline the feedback process and maximize your conversations with your employees. With Officevibe, feedback goes both ways which allows you to eliminate blind spots and better develop your employees and team.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Human Resources; Professional Development; Usability; Shareholders; Social Media; Audience; Software; Organizing (Management); Leadership; Maximization (Psychology)Non SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business leadership-and-management
Mejora del Rendimiento Empresarial con Google FormsCoursera Project NetworkBeginner 1,6 1 En este curso basado en un proyecto y de 2 horas de duración, aprenderás a utilizar las herramientas básicas necesarias para realizar una encuesta de Google Forms, crear un formulario de Google así como añadir y editar las preguntas del formulario. Con ese curso verás cómo podemos elegir la configuración del formulario para ajustar su encuesta y obtener una vista previa de su trabajo. También verás cómo podemos mandar el formulario a los clientes, así como pausar temporalmente o dejar de recopilar respuestas cuando surja la necesidad. Finalmente aprenderás a analizar las respuestas de la encuesta en Google Forms\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None Spanish business business-strategy
Aspectos básicos de la planificación y la gestión de proyectosUniversity of VirginiaBeginner 12,7 4,8 Vivimos rodeados de proyectos. Prácticamente todas las organizaciones dirigen proyectos, ya sea de manera formal o informal.Los tenemos en casa y en el trabajo. A través de determinados parámetros, principios de planificación y metodologías de ejecución, los proyectos se pueden gestionar de forma eficiente y efectiva. La gestión de proyectos ofrece a las organizaciones (y las personas) el lenguaje y los marcos para organizar proyectos, programar actividades, utilizar recursos y minimizar riesgos.\n\nEste es un curso de introducción a los conceptos básicos de la planificación y ejecución de proyectos. Identificaremos los factores que llevan al éxito en este ámbito y aprenderemos a planificar, analizar y gestionar proyectos. Los alumnos repasarán metodologías de vanguardia y evaluarán los desafíos de varios tipos de proyectos.Project; Planning; Leadership and Management; Project Plan; Project Management; Project Planning; Scrum (Software Development); Software; Cmos; Project Management ProfessionalNon SpecializationNon SpecializationNon Specialization[8.0, 16.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; HungarianEnglish business business-essentials
Create a RACI Matrix in Google Sheets Coursera Project NetworkIntermediate 0,6 4,6 By the end of this project, you will be able to create a RACI Matrix in Google Sheets. This is a great tool to use in conjunction with basic project management understanding to establish the roles and responsibilities of team members in relation to the tasks in a project. We will be walking through the role of responsible, accountable, consulted, and informed in the project cycle. This is a great tool to use if you are running a project or product, and need to identify communication roles throughout the company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Management; Project Management Certification; Project; Communication; Project Mine; Leadership and Management; Organizational Project Management; Responsibility Assignment Matrix; Running; Mergers & AcquisitionsNon SpecializationNon SpecializationNon Specialization[0.3, 0.8] None English business business-strategy
Small Business Marketing Using YouTube Coursera Project NetworkIntermediate 0,3 4,6 In this 1-hour long project-based course, you will learn how to use YouTube to promote your small business, how to create a YouTube channel, how to customize your channel to attract the right audience, how to post videos, how to collaborate with other channels to improve client reach, how to interact with clients, and how to use YouTube analytics. This course will benefit small business owners with limited to no social media marketing experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Entrepreneurship; Digital Marketing; Social Media Marketing; Social Media; Accounting; Audience; Collaboration; Analytics; Channel UseNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Crea Videos para Redes Sociales con PicsArtCoursera Project NetworkIntermediate 2 Not Calibrated Al final de este proyecto usted habrá aprendido a crear un video para las redes sociales usando la versión gratis de PicsArt. PicsArt es un programa de edición basado en la web para editar fotos y videos. Consumidores hoy en día están constantemente saturados con información e imágenes en las redes sociales. Parte del social media marketing es aprender maneras creativas para atraer la atención a productos y servicios , con un presupuesto que muchas veces es magro.\n\nPicsArt ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Los usuarios de PicsArt pueden fácilmente crear e implementar ediciones creativas con herramientas de diseño virtuales para comercializar sus negocios. \nAl final de este proyecto usted podrá aplicar herramientas de diseño gráfico a sus posts de redes sociales para comercializar su negocio.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business marketing
Recoger datos con SurveyMonkey Coursera Project NetworkBeginner 2 Not Calibrated En este proyecto, vamos a explorar el proceso para crear una encuesta y las maneras en que SurveyMonkey simplifica el recogimiento de datos. Vamos a aprender cómo se organiza el programa y como funciona para que Usted se sienta cómodo y seguro de si mismo en crear su propia encuesta. \n\nSurveyMonkey es un programa de encuestas basado en la nube que permite a sus usuarios crear encuestas en línea, gratis. Con SurveyMonkey, se puede recoger las opiniones y sugerencias de sus empleados, clientes, accionistas, etc. Después de crear una encuesta con SurveyMonkey, es fácil enviársela a quien quiera o compartirla por sus medios sociales. Con las plantillas de pregunta proporcionadas por SurveyMonkey, es fácil y rápido crear una encuesta detallada y profesional. Sus elementos fáciles de usar y opciones detalladas permiten que ambos los profesionales de mercadeo y los principiantes puedan crear la encuesta que quieren.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business business-strategy
القیادة والذكاء العاطفي Indian School of BusinessAdvanced 6,4 یؤثر العصر الرقمي تأثیرًا كبیرًا في إعادة تشكیل قواعد النجاح التنظیمي. ویتطلب السیاق الجدید منك تجدید قدراتك، وتطویر رؤى فكریة مغایرة.  وستتعلم في ھذه الدورة المكونات المختلفة للذكاء العاطفي في العمل. فعلى سبیل المثال، ستتعلم كیفیة العمل بفعالیة ضمن فریق، وتكوین علاقات تعاونیة مع الأطراف المعنیة الرئیسیة، والتدرب على التأثیر الفعال، والتعامل مع النقاشات الصعبة، وتوفیر الطاقة والحماسة لتعزیز التغییر الھادف. ستبدأ الوحدات بسرد قصص مؤثرة توضح التحدیات النموذجیة التي یواجھھا قادة الخط الأمامي. وسنتولى تحلیل الصورة التوضیحیة من خلال الاستعانة بالأفكار المستقاة من نظریة الذكاء العاطفي، كما سنسلط الضوء على الدروس الرئیسیة الواجب علیك وضعھا في الاعتبار من حیث العقلیات والمھارات التي ینبغي علیك إتقانھا لتمییز نفسك كقائد.4,9 Leadership; Purchasing; Recruiting; Inquiry; Stock; Intangibles; Supply Chain; Simulation; Planning; MentorshipNon SpecializationNon SpecializationNon Specialization[2.1, 8.0] French; Portuguese; Italian; Vietnamese; German; Russian; Albanian; English; SpanishArabic business leadership-and-management
Sales Management Peter the Great St. Petersburg Polytechnic UniversityAdvanced 7,9 4,7 Learn more about the skills-based elements of selling and the approaches used by successful sales organisations. \nBy taking this Introduction to Sales Management course, you can learn the key skills needed to be effective in sales. While using traditional selling tenets as its foundation and teaching you the role of sales in everyday life, this course adapts these concepts to the rapidly changing world of business, including the use of Twitter, LinkedIn, Facebook, blogs, wikis, and other interactive ways of connecting with customers.Sales; Sales Management; Leadership and Management; Sales Strategy; Promotional Mix; Marketing Mix; Retail Management; Organizational Structure; Strategy; SalesforceNon SpecializationNon SpecializationNon Specialization[2.9, 11.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
"I للأعمال: المستوى "المتوسط Excel مھارات Macquarie UniversityIntermediate 13,1 Not Calibrated.بالنسبة لمن أتم منكم دورة "الأساسیات"، فسیكون على درایة بالشركة بالفعل. سیساعدك العمل خلال تحدیاتھا الشائعة للغایة، والتي نواجھھا كل یوم، على التواصل بسھولة أكبر مع المھارات والتقنیات التي یتم تعلمھا في كل أسبوع، وتطبیقھا في سیاقات مألوفة وجدیدة .PushPin اعمل خلال كل تحد جدید خطوة بخطوة، وستندھش في وقت قصیر من مدى تقدمك. سنتابع ھذه المرة محاولات "أوما" ومعاناتھا لأنھا تحاول أن تضع قدمیھا في منصب جدید في شركة وھمیة ھي .(صمتًا، لتكن مفاجأة -Excel وسأحضر ضیفًا في الأسبوع الخامس لمساعدتك في التعرف على أداتي المفضلة في) مرة أخرى، لقد جمعنا فریق تدریس رائعًا سیكون معك في كل خطوة في طریقك. سیرشدك "براشان" و"نیكي" كل أسبوعExcel.\n\n ستكتسب في ھذه الدورة التدریبیة مجموعة من المھارات الراسخة الأكثر تقدمًا حتى تتمكن من إدارة مجموعات البیانات الكبیرة وإنشاء تقاریر مفیدة. ستتیح لك ھذه التقنیات والأدوات الرئیسیة إمكانیة إضافة مستوى متطور من التشغیل الآلي والكفاءة إلى مھامك الیومیة في .Excel إلى آفاق جدیدة. أنت في طریقك لاكتشاف مجموعة كاملة من المھارات والتقنیات التي ستصبح مكونًا قیاسیًا في استخدامك الیومي لبرنامج Excel معرفتك ببرنامج "I للأعمال، ستكمل ما بدأتھ من أسس قویة في دورة "الأساسیات". ستوسع مھارات المستوى "المتوسط Excel مھارات ،Excel وفي ھذه الدورة التدریبیة الثانیة من تخصصنا في برنامجn\n\.أن المھارات الرقمیة تؤدي إلى دخل أعلى وفرص عمل أفضل، في وقت تنمو فیھ وظائف المھارات الرقمیة بشكل أسرع بكثیر من الوظائف غیر الرقمیة Capital Oneو Burning Glass Technologies كل یوم. یُظھر البحث الذي تم إجراؤه من قبل Excel لا تزال برامج جداول البیانات واحدة من أكثر البرامج انتشارًا في أماكن العمل في جمیع أنحاء العالم. إن تعلم تشغیل ھذا البرنامج بثقة یعني إضافة أصول ذات قیمة عالیة إلى مؤھلاتك الوظیفیة. في الولایات المتحدة الأمریكیة وحدھا، یتم نشر الملایین من إعلانات الوظائف التي تتطلب مھارات Worksheet; Pivot Table; Pivot Chart; Chart; Graphic Communication; Euler'S Totient Function; Graphical Model; Utility; Revenue; SortingNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] French; Portuguese; Vietnamese; Russian; English; Spanish; HungarianArabic business business-essentials
¿Qué son los medios sociales? Northwestern UniversityNot Calibrated 8,7 Not Calibrated El curso en línea abierto y masivo (Massive Open Online Course, MOOC) “¿Qué son los medios sociales?” está destinado a empresarios, ejecutivos y profesionales del marketing que quieren mejorar considerablemente sus capacidades para potenciar su estrategia en los medios sociales con métodos efectivos y eficaces. Con este curso práctico y útil, no solo aprenderás cómo usar los medios sociales para fortalecer tu identidad profesional,sino que también llevarás a la práctica lo que aprendiste. Este es el primero de los seis cursos del programa de especialización “Marketing en los medios sociales: Cómo obtener ganancias en un mundo digital”. \n\nSi bien se puede asistir de forma gratuita, los participantes que paguen el curso recibirán más recursos además de los básicos. Para el MOOC 1, el material incluye un video especial de Alessandro Acquisti sobre macrodatos y un conjunto de estudios realizados por IBM sobre estrategias de participación y de marketing en los medios sociales con obtención de ganancias netas. \n\nDiseñamos este curso para darte las herramientas, la información, los conocimientos y las habilidades para que logres potenciar tu organización de inmediato. Además, te ayudaremos a ponerte en contacto con expertos reconocidos en los medios sociales.  Después de realizar el curso, tú y los miembros de tu organización podrán posicionarse, interactuar y establecer relaciones con los consumidores de mayor valor para ustedes.\n\nActualmente, estamos atravesando un período de muchísimas innovaciones. Las nuevas tecnologías están cambiando la forma en la que las personas se relacionan entre sí y con las organizaciones que les interesan. Este curso te mostrará el camino que debes seguir para definir tu propia estrategia de marketing en los medios sociales con métodos efectivos y eficaces.\n\nAlgunos de los profesores del MOOC 1 son: \n* Judy Ungar Franks (presidenta de The Marketing Democracy, Ltd., y profesora de Comunicación integrada de marketing en la Escuela Medill (Medill School) de la Universidad Northwestern (Northwestern University)Social Network; Asset; Peer Review; Audience; Target Audience; Marketing; Deliverable; Cmos; Digital Marketing; LeadershipNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Japanese; Arabic; SpanishEnglish business marketing
Introducción al Marketing de Redes Sociales con VismeCoursera Project NetworkBeginner 2,2 Not Calibrated Al final de este proyecto, usted habrá creado dos publicaciones para la red social Instagram usando la versión gratis de Visme.  Sus habilidades adquiridas le ayudarán a anunciar su comercio o sus productos en las redes sociales. \n\nEl Social Media Marketing es una parte de la estrategia general de marketing de toda marca que desarrolla acciones en las redes sociales destinadas a dar a conocer sus servicios o productos y, de esta forma, generar una vinculación con su público objetivo.\n\nLa plataforma Visme ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear posts de redes sociales. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño grafico.\n\nCrear posts de redes sociales es una parte importante del social media marketing para conectar con su público objetivo y crecer su comercio sin gran inversión.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Business Transformation with Google Cloud 中文Google Cloud Beginner 2,2 4 云技术或数据科学是什么？它们为什么爆红？更重要的是，它们能为您、您的团队和企业带来什么？\n \n 如果您想要了解云技术，以便在自己的岗位上表现卓越、为企业谋求未来发展、在云时代发展壮大，本《Google Cloud 助力企业转型》课程可以满足您的需求。通过这一互动式培训，您将了解云业务的关键驱动因素（特别是 Google 的云技术），学习相关知识/技能以确定企业转型是否适合您和您的团队，并利用云技术的“超能力”构建短期和长期项目。此外，辅助性练习册提供了一些模板、指南和资源的链接，可帮助您编写量身定制的简报文档，提供给领导团队、技术团队或合作伙伴。\n \n 主要受众：\n 企业决策者：董事（管理者的管理者）；独立贡献者 (IC) 的管理者；在非 IT 职能/部门（如财务、营销、销售、人力资源、产品设计）工作、有兴趣了解如何在业务改进机会和转型项目中使用 Google 云技术的独立贡献者。Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] Japanese; EnglishChinese (China) business business-strategy
Leadership and Disruption Fundação Instituto de AdministraçãoAdvanced 6,7 4,9 This course is fully focused on developing your new leadership skills. It was developed with the best models and based on best practices in the corporate world. Its content is current and practical, and updated with the latest in remote leadership, especially after the radical and disruptive changes that the world has had since the global pandemic.\nAs an interactive participant in this course, you’ll learn how to make effectively integrate the 3 elements of successful leadership, the LAB model: Learn, Apply and Benefit. \nGoing beyond other courses on leadership, you will benefit from each piece of knowledge: that is why we call each “module” a LAB experience! During the 12 LABs, which are distributed over four weeks, you will explore topics such as: Great reset and your new roles as a leader, engagement and master communication, feedback, life long learning, disruptive business, storytelling innovation and digital transformation. \nThis course is about understanding and developing your leadership style, balance your personal and professional life and propose practical tools to influence remote team members, stakeholders and disrupt your way of making business. Learn how you can enhance your ability to anticipate and craft the future, how to apply storytelling principles to engage others, and how to effectively navigate the challenges of significant organizational disruptions. \nYou are invited to start a new journey on your career, leaning applying and benefit from new, critical and disruptive competencies, a must for the next years to come!Leadership; Brand; Leadership Style; Agile Leadership; Storytelling; Lifelong Learning; Delegation; Business Transformation; Strategic Communication; PreferenceNon SpecializationNon SpecializationNon Specialization[3.5, 8.8] None English business leadership-and-management
Fundamentals of Financial Planning, with Goldman Sachs 10,000 WomenGoldman Sachs Intermediate 2,4 4,6 This free online course is one of 10 courses available in the Goldman Sachs 10,000 Women collection, designed for entrepreneurs ready to take their business to the next level. \n\nIn this course, you will understand the value of financial planning and how it can help you to assess business opportunities. You will consider the cash flow cycle of your company and its impact on business growth and success. \n\nYou will hear from Goldman Sachs 10,000 Women alumni as they share the benefits of cash flow analysis, and explore exercises that will guide you through understanding, creating and interpreting your Cash Flow Forecast.  \n\nYou will develop essential skills for forecasting the cash flow needs of your business. By the end of the course, you will feel more confident evaluating business opportunities and predicting future financial challenges, so that you can make strategic decisions for your business as it grows.  \n\nTo complete all the exercises in this course, you will need to gather key financial information from your business. If you need help understanding your business’s finances, you can complete one of the other Goldman Sachs 10,000 Women courses, ‘Fundamentals of Business Finance’, to help you prepare. \n\nThe 10,000 Women course collection offers a truly flexible online learning experience. You have the freedom to approach the program in any way that works for you – take any course, or combination of courses, to tailor your learning journey to your individual business growth needs. If you choose to take all 10 courses, you will explore all the key elements of your business and develop a thorough plan for your business’s growth. \n\nYou can find out more about the Goldman Sachs 10,000 Women collection in the FAQs.Cash Flow Forecasting; Cash Flow; Finance; Forecasting; Flow Network; Financial Plan; Planning; Financial Ratio; Evaluation; Fixed AssetNon SpecializationNon SpecializationNon Specialization[0.9, 3.5] Spanish; Russian; Portuguese; FrenchEnglish business entrepreneurship
Russian company law. Capital & Financing of legal entitiesMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Intermediate 1,6 4,6 The present course gives an overview of Bases of RUSSIAN COMPANY LAW. CAPITAL & FINANCING OF LEGAL ENTITITES.\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Russian Company Law.Finance; Golden Share; Russian; Law; Authorised Capital; Corporate Directors; Tax Advisor; Directors And Officers Liability Insurance; Administration (Law); Capital Requirements DirectivesNon SpecializationNon SpecializationNon Specialization[0.5, 2.1] None English business business-strategy
Life After COVID-19: Get Ready for our Post-Pandemic FutureInstitute for the FutureBeginner 13,1 4,8 The pandemic will create long-lasting and surprising ripple effects, even after vaccines are widely available. Are you ready for what's next?\n\nThis course will give you a clear forecast of the challenges and opportunities you’re most likely to encounter over the next 3-5 years, as a direct result of the ongoing COVID-19 pandemic. \n\n- Find out what risks still lie ahead\n- Make a plan for resilience\n- Play future forecasting games to stretch your imagination about what's possible\n- Build your post-pandemic confidence \n- Envision the world you want to live in when we’re all finally on the other side of COVID-19. How can you take advantage of this unprecedented moment of disruption to make positive change in your community, company or other organization?\n\nBy completing this course, you’ll be better understand the “future shock” we’ve all just lived through together. You'll be able to identify the 7 pre-existing conditions of society that made the pandemic more severe and harder to recover from -- from economic inequality and racial injustice to fragile public trust and the climate emergency. Looking ahead, you'll explore the most surprising and exciting solutions that are being proposed to help our communities heal from these pre-existing conditions.\n\nCOVID-19 is a roller-coaster ride we will all be on for years to come. With the skills you build in this class, such as learning to spot the four patterns of change that occur during any period of crisis or major disruption, you will be better able to see the ups and downs coming before you get there. And you'll feel more in control of what happens next, as you learn to use the Institute for the Future's post-pandemic Toolkit for Transformation.\n\nBy the end of this course, you'll be more knowledgeable and better qualified to help yourself, or your company or other organization, navigate the rest of the pandemic and find success on our long road to recovery and reinvention.\n\nThis courses is taught by Institute for the Future Research Director Jane McGonigal, PhD.Pandemic; Cooking; There Are Known Knowns; Resilience; Pandemics; Habit; Average; Term (Time); Innovation; CrisisNon SpecializationNon SpecializationNon Specialization[9.7, 16.2] None English business business-essentials
A Scientific Approach to Innovation ManagementUniversità BocconiAdvanced 12,9 4,4 How can innovators understand if their idea is worth developing and pursuing? In this course, we lay out a systematic process to make strategic decisions about innovative product or services that will help entrepreneurs, managers and innovators to avoid common pitfalls. We teach students to assess the feasibility of an innovative idea through problem-framing techniques and rigorous data analysis labelled ‘a scientific approach’. The course is highly interactive and includes exercises and real-world applications. We will also show the implications of a scientific approach to innovation management through a wide range of examples and case studies.Innovation; Innovation Management; Evaluation; Analysis; Leadership and Management; Causality; Regression; Big Data; Probability; RiskNon SpecializationNon SpecializationNon Specialization[6.0, 17.8] French; Portuguese; Russian; SpanishEnglish business business-strategy
Как создать Google Презентацию Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 час вы получите следующие навыки: настройка доступа к Google Презентации, добавление слайдов и редактирование макетов, использование заметок докладчика, вставка изображений и диаграмм из Google Таблицы.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Project Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Gestión de las empresas de alimentación y bebidasUniversità BocconiAdvanced 11,1 4,8 La administración de una empresa de alimentación y bebidas es una tarea fascinante.\n\nLos productos de alimentación y bebidas están tan profundamente arraigados en la cultura de la mayoría de los países, que la fabricación y venta de ellos no es sólo una cuestión de hacer y vender productos buenos y sabrosos, sino hacer productos que nutran el cuerpo, el alma y el corazón de las personas. Teniendo en cuenta lo anteriormente expuesto, no es difícil ver que la tarea se convierte rápidamente compleja.\n\nEste curso tiene un doble objetivo: en primer lugar, vamos a centrarnos en los desafíos contemporáneos que los gerentes y empresarios de las empresas de alimentos y bebidas deben ser capaces de enfrentar; en segundo lugar, vamos a ofrecer modelos y herramientas para planificar e implementar procesos apropiados para satisfacer a los clientes y construir una ventaja sobre la competencia.\n\nEl curso está compuesto por cuatro módulos y una introducción, cada uno explora uno de los dilemas que las empresas de alimentación y bebidas se enfrentan. Te será proporcionado un set de video lecciones y tendremos oradores invitados. En estas lecciones se hará una introducción accesible a temas específicos que será integrada con entrevistas a gerentes y expertos que darán ideas valiosas y ejemplos a los participantes.\n\nPara mejorar tu experiencia de aprendizaje con nosotros, pondremos a tu disposición un documental sobre las excelencias del Distrito de Módena que estará en un formato específicamente desarrollado para este curso con el fin de darles la oportunidad de experimentar en primera persona lo que los estudiantes de nuestro campus experimentan durante los viajes de estudio en las empresas italianas y europeas.\n\nA cada módulo le corresponde una prueba y la posibilidad de discutir con tus pares en los “discussion forums” que te darán la oportunidad de reflexionar sobre la variedad del mundo de alimentación y bebidas, sobre su complejidad, y sobre el poder de la red que construiremos juntos durante el curso.\n\nOradores Invitados:\n\nBarilla - Giuseppe Morici, Presidente de la Región Europa - www.barilla.com\nHeineken - Floris Cobelens, Director de Marketing - www.heineken.com\nMasterchef Italia Sky - Nils Hartmann, Director de Producciones Originales en Sky Italia - www.masterchef.sky.it\nTRDN - Martin Oetting, Director Ejecutivo - www.trnd.com\nEataly - Paolo Bongiovanni, Director de Marketing - www.eataly.it\nBranca - Nicolò Branca, Propietario - www.branca.it\nBerlucchi - Paolo Ziliani, Propietario - www.berlucchi.it\nGROM - Federico Grom, Fundador y Propietario - www.grom.it/en \nWinery Il Cavallante - Sergio Morpurgo, Propietario\nJoia Restaurant - Alta Cucina Naturale - Pietro Leemann, Propietario y Chef - www.joia.it\nManpowerGroup Italia - Elena Gelosa, Director de Marketing y Comunicación -www.manpower.it\nProyecto Expo 2015 Chile - Guillermo Ariztía, Director del Pabellón chileno - www.expomilan.cl\nTetra Pak - Matthew Hatton, Director de Inteligencia del competidor - www.tetrapak.com\nBioHombre - Matteo Panini, CEO - www.hombre.it\nAcetaia Maletti - Carmen & Claudio Maletti\nCantine Riunite y CIV - Vanni Lusetti, CEO; Francesca Benini, Gerente de Ventas y Marketing; Elena Lottici, Gerente de Exportaciones; Mario Vandi, Director de Marketing - www.riunite.it\nGlemGas - Marco Guerzoni, Gerente de Proyectos - www.glemgas.com\nBibendum Catering - LaFranceschetta58 - Sabrina Lazzereschi y Marta Pulini, Propietarios y Fundadores - www.bibendumcatering.it, www.franceschetta58.itMarketing; Leadership and Management; Brand; Brand Management; Strategy; Market (Economics); Communication; Marketing Communications; Product Management; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[6.3, 14.8] None Spanish business leadership-and-management
Create a PERT Diagram with LibreOffice DrawCoursera Project NetworkBeginner 2 Not Calibrated In this 2-hour long project-based course, you will learn how to describe the purpose of a P.E.R.T. diagram, navigate the LibreOffice Draw user interface, draw a simple P.E.R.T. diagram using LibreOffice Draw, implement a Forward Pass procedure into a P.E.R.T. diagram using LibreOffice Draw and implement a Backward Pass procedure into a P.E.R.T. diagram using LibreOffice Draw. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Program Evaluation And Review Technique; Schedule; Organizing (Management); Leadership and Management; Project Management; User Interface; Latex; Project; Interfaces; Java AnnotationNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
Комплекс маркетинга: 5Р Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Advanced 9,3 4,4 Курс «Комплекс маркетинга: 5Р» предполагает изучение основных маркетинговых концепций, принципов, подходов и стратегий, применяемых ведущими компаниями мира в современных условиях. \n«Комплекс маркетинга: 5Р» является базовымкурсом при изучении таких дисциплин как «Маркетинг», «Основы маркетинга» и раскрывает особенности использования традиционных маркетинговые инструментов и механизмов, используемых фирмами в условиях рынка.  \nМетодологическая часть курса представлена лекционными материалами, призванными заложить основы теоретических знаний слушателей, познакомить их с современными направлениями маркетинговой деятельности, сопровождающей  расширение деловой активности или организацию бизнеса. \nКурс «Комплекс маркетинга: 5Р» предполагает самостоятельную работу слушателей с учебными обязательными и дополнительными  материалами, а также подготовку к тематическим тестам и работу с кейсами.Marketing; Digital Marketing; Market (Economics); International RelationsNon SpecializationNon SpecializationNon Specialization[5.1, 11.1] None Russian business marketing
Financial Planning for Young Adults University of Illinois at Urbana-ChampaignBeginner 12,2 4,4 Financial Planning for Young Adults (FPYA), developed in partnership with the CFP Board, is designed to provide an introduction to basic financial planning concepts for young adults. The FPYA course is organized across eight separate modules within a 4-week window. Topics covered include financial goal setting, saving and investing, budgeting, financial risk, borrowing and credit. Because financial planning is such a personal topic, you will be encouraged to define your own financial goals and objectives while we discuss concepts and provide tools which can be applied in helping you reach those goals.\n\nWithin each module, you will view a combination of traditional lecture style videos along with video vignettes that introduce financial topics for discussion among participants. The video vignettes provide a unique and exciting component to this course. Each vignette introduces a real-world scenario where financial decisions must be made and financial planning concepts can be applied. You will be challenged to think critically about each scenario and decide how you might come to a resolution if ever faced with a similar situation.\n\nFinally, the course also includes material throughout which is focused on career opportunities in financial planning, including video interviews with actual CFP® professionals and other professionals working in this exciting and growing career area. The final module in the class is devoted to the topic of financial planning as a career.Finance; Planning; Financial Plan; Leadership and Management; Risk; Risk Management; Investment; Financial Management; Personal Advertisement; InsuranceNon SpecializationNon SpecializationNon Specialization[7.5, 15.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Performance Reviews with Eduflow Coursera Project NetworkBeginner 0,8 4,1 In this project you will develop a performance review process using Eduflow. Eduflow is a free, easy to use course builder that gives you the ability to create an interactive and customizable learning experience. Eduflow is not only a course builder for educational courses, it is also a great tool for all types of businesses and organizations! In this project, we will learn how to create a streamlined and easy-to-use performance review process. \n\nEduflow’s ready-to-use templates and user friendly features make the performance review development process a breeze. Not only will you be able to develop an effective review process, you will also be able to assign particular review standards and expectations to individual job descriptions and departments. Eduflow gives you the ability to create a streamlined and fully customizable review process, saving you tons of time and unnecessary stress! Performance reviews are an essential piece of the growth and development process for both individuals and teams. With the help of Eduflow, you will be able to take your performance review process to the next level while simultaneously simplifying your workload.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Performance; Performance Appraisal; Process; Peer Review; Critical Thinking; Interactive Learning; Thought; Usability; Creativity; EvaluationNon SpecializationNon SpecializationNon Specialization[0.4, 1.0] None English business leadership-and-management
Introduction to Google Docs Coursera Project NetworkBeginner 0,4 4,7 In this project, you will use Google Docs to create a document.  You will be able to format text by creating paragraph form and setting line spacing. You will also learn how to create headers and footers along with sub headers.  Tables and charts will be used within the document.  You will learn a couple of methods for inserting charts that automatically update within the document.  A review of how to share the document and protect the document while sharing will also be covered in the project.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Doxing; Documents; Chart; Jpeg; Professional Development; Teaching; Project; Presentation; User Experience Design; CreativityNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-essentials
Create a 6-Sigma Zero Defects Project in Google SlidesCoursera Project NetworkIntermediate 1,3 3,5 By the end of this project, you will be able to create and understand the process flow of a Six Sigma Zero Defects Model Project, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides and Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Six Sigma; Flow Network; Leadership and Management; Project; Workload; Organizing (Management); Modeling; Workspace; Process; Project MineNon SpecializationNon SpecializationNon Specialization[0.6, 1.7] None English business business-strategy
Оценка акций через анализ сопоставимых компанийCoursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычисление мультипликаторов прибыли и сравнение мультипликаторов для получения справедливой цены акции.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент этого курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Finances pour les professionnels non financiersRice University Beginner 10,9 Not Calibrated Ce cours abrégé examine tous les sujets principaux abordés dans un cours semestriel de finances de niveau MBA. Ceci dit, son approche est plus intuitive et son niveau conceptuel très élevé.  Notre objectif consiste à vous présenter une feuille de route et un cadre sur les prises de décision par des professionnels financiers.  \n\nNous couvrirons les principes fondamentaux de la valorisation financière, de la valeur temps de l’argent, des rendements composés et de l’actualisation des flux de trésorerie futurs.  Vous comprendrez la valorisation des flux de trésorerie actualisés et comment la comparer à d’autres méthodes.  Nous entrerons aussi dans la peau d’une directrice financière d’entreprise pour développer des outils de base pour budgétiser les immobilisations.  Nous examinerons comment, quand et où dépenser des fonds, faire des compromis sur l’investissement, la croissance, les dividendes et comment garantir une saine discipline budgétaire.  Notre voyage nous orientera ensuite vers Wall Street ou les marchés boursiers pour discuter du compromis fondamental entre le risque et le rendement.  Nous résumerons ensuite notre discussion sur le risque avec notre cadre de valorisation et l’incorporons dans une série d’applications directes pour nous entraîner.\n\nCe cours ne nécessite aucune connaissance préalable des finances.  Il s’agit plutôt d’une première étape pour quiconque souhaite comprendre les marchés boursiers, la valorisation ou le financement des entreprises.  Nous passerons en revue tous les outils et l’analyse quantitative. Nous développerons un guide pour comprendre les décisions apparemment complexes que prennent les professionnels financiers.  \n\nÀ la fin du cours, vous comprendrez des leviers conceptuels principaux qui dirigent la prise de décisions financières, et comment ils sont liés à d’autres domaines d’activité.  Le cours devrait également servir de feuille de route pour savoir où poursuivre vos études en finances. Ce sera une excellente introduction à tous les étudiants envisageant un MBA ou une concentration en finances, mais qui ont peu d’expérience dans le domaine.Present Value; Investment; Income; Return On Capital; Consumption (Economics); Risk Premium; Capital Budgeting; Capital Expenditure; Cash Flow; DiscountingNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] German; Turkish; Arabic; EnglishFrench business finance
القیادة الدولیة والسلوك التنظیمي Università BocconiNot Calibrated 9,1 ض المُسبق للقضایا الأساسیة للسلوك التنظیمي (التواصل، وصنع القرار، والتحفیز، وما إلى ذلك) مفیدة، ولكن لیست مطلوبة.4,8 یتیح تعلُّم السلوك التنظیمي فرصة كبیرة لتطویر مھارات القیادة والتفكیر في اتجاھات سلوكیتنا.كیف تقوم غالبًا بصنع القرارات المھمة؟ ما الذي یحفزك؟ وكیف تحاول تحفیز الآخرین؟وكیف تُعزز المھارات المتنوعة والآراء المتبناة في الفریق وتدمجھا بنجاح؟ھل تفضل العلاقات المھنیة مع مجموعة متماسكة من الزملاء الموثوق بھم، أم مع شبكة واسعة الانتشار من المعارف من شتى مجالات الحیاة؟\nإذا كنت ترید حقًّا تعلُّم كیفیة تصرف المنظمات وصنعھا للقرارات، وتطوّر في الوقت نفسھ مھارات القیادة، إذًا فھذه الدورة التدریبیة مُصممة خصیصًا لك.\n\nونتطلع للترحیب بك ودعمك في رحلة التعلم والاكتشاف ھذه.\n\nالمنھج الدراسي للدورة التدریبیة\nالأسبوع 1 - فطنة القیادة. - المنظور الدولي عن القیادة، والتحدیات والمصائد الشائعة، وفرص القیادة متعددة الثقافات. \nالأسبوع 2 - التعامل مع الثقافة. تأثیر الاختلافات الثقافیة في المنظمات، وتفھّم الثقافة، وتصنیفات الثقافة، والقوالب النمطیة المتعلقة بھا، وتطویر مھارات الذكاء بین الثقافات.\nالأسبوع 3 - التواصل. التواصل وتأثیره في الھویة القیادیة والعلاقات، وإدارة التواصل لتحسین صنع القرار، والخطوات المتبعة لتطویر مھارات التواصل بین الثقافات.\nالأسبوع 4 - التحفیز.آراء بشأن تحفیز الأفراد، والاختلاف الثقافي في التحفیز، وتطویر التحفیز والالتزام في الفریق.\nالأسبوع 5 - إقامة الشبكات. نماذج من العلاقات الاجتماعیة داخل/بین المنظمات، وتطویر الشبكات الاجتماعیة ورأس المال الاجتماعي على نحو استراتیجي، ومعاییر إقامة الشبكات بین الثقافات.\nالأسبوع 6 - النزاع. مزایا/عیوب نُھُج إدارة النزاعات، والتعامل مع المآزق الأخلاقیة.\nوبفضل مشاركة الخریجین لدینا ورابطة خریجي جامعة بوكوني، ستكون للمشاركین رؤى عملیة بشأن القیادة الدولیة.\n\nالخلفیة المُوصى بھا.\nإن بعض تجارب التعرُّ n\n\.في ھذه الدورة التدریبیة -بمصاحبة فریق خبراء ھیئة التدریس بجامعة بوكوني وخریجي جامعة بوكوني- سنكتشف النظریة والتطبیق المتعلقین بالقیادة والسلوك التنظیمي الدولیین ومتعددي الثقافات. وكشفت أبحاث العلوم الاجتماعیة عن طرق منھجیة تختلف فیھا سلوكیاتنا في مختلف السیاقات الثقافیة، مما یمكننا من العمل عبر الحدود على نحو أكثر فاعلیة. إن الرؤى المأخوذة من علم النفس، والعلوم العصبیة، وعلم الاجتماع، وعلم الأنثروبولوجیا، والمأخوذة من الدراسات المجتمعیة، والمنح الدراسیّة في مجال الإدارة تتیح لنا فھم العوامل التي تشكل صنع القرار للفرد والجماعة، وما الذي یعزز أداء الفریق أو یُضعفھ، وكیف یمكننا بناء شبكات اجتماعیة لدینا واستخدامھا. وكذلك یتیح لنا تبادل الخبرة العملیة للقادة الدولیین تحدید خطوات ملموسة لتعزیز كفاءة القیادة من خلال الثقافات المتعددة، وتوعیتنا بالتحدیات الشائعة التي تواجھنا في أثناء القیادة n\n\.یزداد عمل القادة في مجال الأعمال التجاریة والمنظمات غیر الھادفة للربح عبر الحدود الوطنیة وفي بیئات متعددة الثقافات. فقد تعمل بانتظام مع عملاء أو مورّدین في الخارج، أو تكون عضوًا في فریق متعدد الوظائف ومنتشر في أماكن متعددة في العالم، أو تعمل مع مدیر أجنبي بشأن مھمة دولیة. وقد تكون عضوًا في مجتمع عالمي على شبكة الإنترنت، أو عامل إغاثة إنمائیة تتعاون مع شبكة دولیة للمنظمات الشریكة. وفي جمیع ھذه السیاقات، تعتمد فاعلیتك كقائد على كیفیة الإدراك الجید لدیك، وقدرتك على إدارة سلوكیات الأفراد والجماعات في سیاق متعدد الثقافات Leadership; Behavior; Organizational Behavior; Empowerment; MotivationNon SpecializationNon SpecializationNon Specialization[3.8, 12.3] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
AI For Everyone （すべての人のためのAIリテラシー講座）DeepLearning.AI Beginner 7,8 4,9 AIはエンジニアだけのものではなく、今や社会�の基本リテラシーと�えます。本\nコースは、AIの基礎を学びたい�、今の組織をAIを使いこなせる組織へと変�させ\nたい�、そんなすべての�々に、理系�系問わず、肩書きや職種問わず、受講いた\nだけるコースです。\n\n本コースでは、次のことを学習していただきます：\n- ニューラルネットワーク、機械学習、ディープラーニング、データサイエンス\nなど、�般的なAIに関する専��語とその意味\n- 実際にAIができること、できないこと\n- 組織の課題解決のためにAIを適�できる可能性とその�法\n- 機械学習およびデータサイエンスプロジェクトの進め�\n- AIエンジニアチームと連携して社内でAI戦略を構築する�法\n- AIを取り巻く倫理的および社会的議論の概要\n\n本コースはDeepLearning.AIが提供している通常の「AI for Everyone」（オリジナルは英語）に、JDLAが制作し、松尾先生が講師を務める”DXとは何か”、”DXにおけるAIの重要性”、“日本におけるAI活用”を追加 した 特別版 となります。Japanese Language; Supervision; Statistical Analysis; Machine Learning; Algorithms; General Statistics; Analysis; Algorithmics; Deep LearningNon SpecializationNon SpecializationNon Specialization[5.6, 9.6] None Japanese business business-strategy
Datenanalyse verwalten Johns Hopkins UniversityNot Calibrated 2,2 Not Calibrated Dieser einwöchige Kurs beschreibt den Prozess der Datenanalyse und wie man diesen Prozess verwaltet. Wir beschreiben den iterativen Charakter der Datenanalyse sowie die Rolle der Formulierung einer präzisen Frage, der explorativen Datenanalyse, der Inferenz, der formalen statistischen Modellierung, der Interpretation und der Kommunikation. Darüber hinaus werden wir beschreiben, wie analytische Aktivitäten innerhalb eines Teams gelenkt werden können und der Datenanalyseprozess in Richtung kohärenter und nützlicher Ergebnisse gesteuert werden kann. \n\nDies ist ein zielgerichteter Kurs, der Sie schnell in den Prozess der Datenanalyse einführen und Ihnen zeigen soll, wie dieser gehandhabt werden kann. Unser Ziel war es, dies für Sie so bequem wie möglich zu gestalten, ohne auf wesentliche Inhalte zu verzichten. Wir haben die technischen Informationen beiseitegelassen, damit Sie sich darauf konzentrieren können, Ihr Team zu managen und voranzubringen.\n\nNach Abschluss dieses Kurses werden Sie:\n\n1. Die grundlegende Datenanalyse-Iteration beschreiben\n2. Verschiedene Arten von Fragen identifizieren und diese in spezifische Datensätze umwandeln\n3. Verschiedene Arten von Datenabrufen beschreiben\n4. Datensätze untersuchen, um festzustellen, ob Daten für eine bestimmte Frage geeignet sind\n5. Modellerstellungsbemühungen bei gebräuchlichen Datenanalysen steuern\n6. Die Ergebnisse gebräuchlicher Datenanalysen interpretieren\n7. Statistische Ergebnisse zur Bildung kohärenter Datenanalyse-Präsentationen integrieren\n\nAufwand: 1 Kurswoche, 4-6 Stunden\n\nKurs-Cover-Bild von fdecomite. Creative Commons BY https://flic.kr/p/4HjmvDFormal Language; Lecture; Trigonometric Integral; Inference; Strategy; Advertising; Benefits; Prevalence; Home Directory; CommunicationNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] Japanese; Spanish; English; Russian; Portuguese; FrenchGerman business leadership-and-management
Agile Projects: Develop Product Wireframe Prototypes in MiroCoursera Project NetworkIntermediate 0,3 4,6 By the end of this guided project, you will be fluent in creating wireframe porotypes for Agile projects based on previous project phases. This will enable you to map the product features and add value to how the customer/user will experience the product or service. You will learn how to encapsulate the needs and wants of the customer persona in the product.\n\nThis is essential for generating positive results for your business venture. Furthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in Agile Project Management with Miro to shape the development roadmap of products and services. \n\nWe will practice critically how Epics, User Stories, Personas, and Customer journey phases become valuable input for creating functionality for products and services.\n\nPlease see the guide for creating a free account with Miro in the Resources section.Agile Management; Project; Leadership and Management; Modeling; Persona (User Experience); Software Engineering; Software; Internality; Benefits; LinearityNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business business-strategy
Дизайн-мышление в инновационной деятельностиUniversity of VirginiaBeginner 10,4 Not Calibrated Сегодня инновации стали частью повседневной жизни. Неважно, чем вы занимаетесь. Умение сделать свою работу более эффективной требуется всем — от менеджеров в международной корпорации и основателей стартапов до госслужащих и учителей начальной школы. Именно поэтому дизайн-мышление необходимо каждому человеку.\nНа любом уровне в любой организации дизайн-мышление предоставляет инструменты для использования инновационного подхода и раскрывает творческие возможности, о которых мы даже не подозревали. Этот курс, разработанный лучшими преподавателями бизнес-школы Дарден Университета Вирджинии, содержит описание дизайн-мышления, принципов работы с моделью четырех ключевых вопросов и несколькими инструментами, которые помогают разобраться в том, как использовать дизайн-мышление в решении проблем. Мы также рассмотрим истории нескольких компаний, которые нашли интересные решения с помощью дизайн-мышления.Design Thinking; Social Networking; Par Value; Storytelling; Innovation; Writing; Leadership and Management; Marketing; Peer Review; EntrepreneurshipNon SpecializationNon SpecializationNon Specialization[5.8, 13.2] Arabic; French; Vietnamese; Korean; German; English; SpanishRussian business business-strategy
Create an Invitation to your Open House using Google FormsCoursera Project NetworkIntermediate 0,7 4,9 Open Houses are a great marketing tool for your business and the perfect way to give your potential (or current) customers, employees, partners, and/or community members an opportunity to learn more about your business in a fun and relaxed setting. Regardless of your industry, whether real estate, retail, education, retirement communities, medical, manufacturing, or research, Open Houses are an excellent way to meet your customers and showcase your business.\n\nWhen planning your Open House, you will want to consider the date, along with details such as: providing product samples, giveaways, drinks and refreshments, activities, events, and perhaps even a few logistics like nametags, traffic flow, and parking. \n\nGoogle Forms is a great tool for creating an invitation to your Open House and will be the feature of today’s project. Upon completing this project, you will be able to create a new Google account, create invitation questions, design the invitation and review data in Google Forms and Google Sheets.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Project; Project Mine; Microsoft Excel; Login; Real Estate; Retirement; Houses; Respondent; Calendar ManagementNon SpecializationNon SpecializationNon Specialization[0.3, 0.8] None English business marketing
FoundX Startup School Course The University of TokyoIntermediate 11,1 4,9 FoundX Online Startup School はスタートアップの基礎的な知識を提供するためのオンラインコースです。スタートアップに限らず、何かのビジネスを作り上げる際に役立つ「ビジネスの考え方のパターン」が提供されています。\n\n個人で受講すれば、スタートアップを始める前に最低限知っておきたい知見を得ることができるでしょう。またチーム全員が受講することで、チームの考え方の土台を作るうえでお役立ていただけます。\n\n短期間で学べるコースとなっているので、ぜひこの機会にこのコースをご活用ください。EntrepreneurshipNon SpecializationNon SpecializationNon Specialization[3.7, 17.3] None Japanese business entrepreneurship
Creating a Free Business Page with Blogger Coursera Project NetworkBeginner 0,5 4,8 In this 1-hour long project-based course, you will learn how to create a small business blog using the Blogger.com platform, how to customize their page, how to interact with customers and promote their business, and how to use the Stats tab to analyze their reach. This course will benefit small business owners with limited to no social media marketing experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Blogging; Benefits; Marketing; Communication; Social Media; Media Market; Social Media Marketing; Entrepreneurship; Analytics; Human ResourcesNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business marketing
Writing Professional Email and Memos (Project-Centered Course)University System of GeorgiaAdvanced 11,4 4,2 Want your workplace writing to make a positive impression? At the end of this course, you will be a more confident writer, able to create higher quality professional documents more quickly. \n\nThis course is at the introductory or beginner level and focuses on mastering the basics of email etiquette and communication.  While this course will help learners become faster and more efficient writers by virtue of practice with common writing purposes, it does not cover marketing emails or job application materials. \n\nIn this project-based learning course, you will work on a continuous project, the writing of a professional email/memo. At the end of the course,  you will write a clear and concise email/memo. The final product will be individualized to your professional endeavors and follow the guidelines for one of the common types of emails/memos explained in the course: directives, progress reports, incident reports, response to inquiries, and meeting minutes. You will gain a wealth of skills. You will learn about appropriate email/memo formats, common ways to organize email/memo contents, common email/memo routing protocols, and expectations upon writers in professional environments.\n\nThis course is designed to be beneficial to all levels of learners, whether you have never heard of an email/memo or write them every day. Everyone will learn something from this experience. In fact, different levels of learners are encouraged in this course so that we can all learn from each other. There will be thousands of learners working side-by-side on their projects, and the environment will be social, supportive, and constructive. \n\nBy the end of this course, learners will be able to:\n- write clear and concise emails/memos relative to their professional endeavors\n- recognize five different types of emails/memos and their formats\n- analyze email/memo context for audience and tone\n- use basic grammar correctly in their email/memo writing\n\nMaterials required:\nLearners in this course will need only a computer with strong enough Internet to play videos and hear sound. A word processing software is suggested, but not required. \n\nTime required:\nThis course will require approximately 4 hours of work in the platform, including videos, reading, quizzes, and other activities. \nThe course project will require approximately 6 hours of work, including the rough draft, draft peer review, final draft, and final peer review.Writing; Email; Email Writing; Email Marketing; Grammar; Report Writing; Business Writing; Science Communication; English Grammar; Case StudyNon SpecializationNon SpecializationNon Specialization[6.0, 14.6] Arabic; French; Portuguese; Italian; Vietnamese; Afrikaans; German; Russian; SpanishEnglish business business-essentials
التحوّل الرقمي University of VirginiaIntermediate 13,3 م وعیوبھا\n--استخدام إطار مجموعة بوسطن الاستشاریة (BCG) للتحوّل الرقمي كمرجع ""لكیفیة"" التحوّل الرقمي لمنظمتك4,7 التحول الرقمي موضوع مثیر للاھتمام، ولكن ماذا یُقصد بھ بالضبط؟ وماذا یعني للشركات؟ في ھذه الدورة التدریبیّة، نتحدث عن التحوّل الرقمي بطریقتین. أولاً، نناقش وتیرة التغیّر والضرورة التي یفرضھا لنجاح الأعمال. ثم نقدّم سیاق ھذا التحوّل وما الذي یحتاج إلیھ لتحقیق النجاح في عصر التكنولوجیا الرقمیة. وبعد ذلك، نستعرض إطار ملكیة مجموعة بوسطن الاستشاریة (BCG)، الذي یساعدك في تحدید المجالات الرئیسیة التي یُمكن تحویلھا إلى الصیغ الرقمیة، ومنھا الاستراتیجیة، والعملیات الأساسیة، والتكنولوجیا. \n\nبنھایة ھذه الدورة التدریبیّة، ستتمكّن من:\n--وصف علم الاقتصاد الذي یرتكز علیھ الإبداع، والتكنولوجیا، واضطراب السوق\n--تقییم مزایا التكنولوجیا الرقمیة الحالیة التي تدفع التقدُّ Strategy; Experience; Software Development Process; Digital Strategy; Chief Innovation Officer; Disintermediation; Innovation Management; Technology Strategy; Startup Ecosystem; Diffusion Of InnovationsNon SpecializationNon SpecializationNon Specialization[5.6, 16.7] English; Spanish Arabic business leadership-and-management
Crear una calculadora de pago de hipoteca en Google SheetsCoursera Project NetworkBeginner 2,2 Not Calibrated Al final de este proyecto crearás una calculadora de pago de hipoteca en Google Sheets. Aprenderás a crear fórmulas para incluir expresión lógica y valores del conjunto de datos. Las fórmulas contendrán funciones como: SI, CONTARA, VF y PAGO. Analizaremos la equidad a 5 años y revisaremos 5 opciones diferentes de préstamos hipotecarios. Esta calculadora incluirá información de pago, equidad y lo general. Te ayudará a ver cuánto puedes pagar y con qué rapidez pagarás la hipoteca.\n\nSi no tienes mucha experiencia utilizando las funciones de Hojas de cálculo de Google, este proyecto te presentará 6 funciones. Con estas 6 funciones podrás manipular datos para calcular tu hipoteca mensual. También, podrás organizar la información para mostrarla en un gráfico para hacerla más legible. Este proyecto guiado, será presentado en un formato paso a paso y será fácil de seguir.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business finance
3D Printing Capstone University of Illinois at Urbana-ChampaignNot Calibrated 4,3 4,1 The capstone will integrate the learning acquired from the four courses in the 3D Printing Specialization through a hands-on project. This project will enable you to turn an idea into an object using the knowledge and skills acquired through the other courses. Specifically, you will be guided through a step-by-step process in which you imagine, design, make, and share a 3D printed object. Thus, through this capstone, you will be able to put course concepts into action and utilize the skills that you have acquired throughout the Specialization. In addition, you will be able to obtain an actual 3D print of the object you design at a discounted price through our corporate partners, 3D Hubs and Shapeways.\n\nIf you enjoy this business course and are interested in an MBA, consider applying to the iMBA, a flexible, fully-accredited online MBA at an incredibly competitive price offered by the University of Illinois. For more information, please see the Resource page in this course and onlinemba.illinois.edu.3D Printing; Printer (Computing); Manufacturing Process Management; Manufacturing Processes; .Bit; Materials; Project; Competitiveness; Modeling; ChoiceNon SpecializationNon SpecializationNon Specialization[2.2, 5.2] French; Portuguese; Javanese; Russian; SpanishEnglish business entrepreneurship
Create the 5 Whys Root Cause Analysis in Google SheetsCoursera Project NetworkIntermediate 0,6 3,8 By the end of this project, you will be able to create and understand what a 5 Why’s Root Cause Analysis is, including the how, when, and benefits of this type of analysis. You will be learning how to organize a work space to improve the performance and efficiency. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.5 Whys; Root Cause Analysis (RCA); Professional Development; Workload; Organizing (Management); Leadership and Management; Project; Benefits; Workspace; PerformanceNon SpecializationNon SpecializationNon Specialization[0.3, 0.8] None English business business-strategy
Create a Job-Specific Resume using LibreOfficeCoursera Project NetworkBeginner 2,1 Not Calibrated In this 2-hour long project-based course, you will learn the basic parts of a resume and how to customize a resume template in LibreOffice, identify and list your hard skills and soft skills, write a resume summary including your identified hard and soft skills in LibreOffice, review a job listing of your choice and identify the required hard and soft skills, and tailor your resume summary to reflect hard and soft skills in the chosen job listing \n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Interview; Project; Project Mine; Employment; Writing; Choice; Desire; Social MediaNon SpecializationNon SpecializationNon Specialization[1.2, 2.7] None English business business-essentials
Intercultural Management ESCP Business SchoolBeginner 7,9 4,5 This MOOC explores different aspects of intercultural management, including teams, leadership, Human Resource Management, marketing and negotiations. When you complete this MOOC, you will have a richer understanding of the concept of culture, and how culture influences the way that individuals behave. \n\nYou will also get a deeper knowledge about how culture shapes management practices in international organizations. We will introduce you to a number of experts in the field of intercultural management who will discuss the challenges and the benefits of dealing with employees on a global level. \n\nMoreover, we will share with you insights from our own research to illustrate recent developments in the field of intercultural management. During the MOOC we will provide you with a variety of concepts and tools that empower you to successfully interact with people from other cultures to achieve your desired personal and business-related goals.\n\nPlease have a look at the teaser available at :  https://www.youtube.com/watch?v=LVze_O6vjKICross-Cultural Communication; Intercultural Competence; Communication; Intercultural Communication; Leadership and Management; Negotiation; Talent Management; Human Resource Management System; Global Marketing; Hospitality ManagementNon SpecializationNon SpecializationNon Specialization[3.3, 10.4] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Исследование и генерация данных для принятия бизн.-реш.University of Illinois at Urbana-ChampaignBeginner 8,7 Not Calibrated Этот курс предоставляет аналитическую основу, позволяющую структурировано оценивать ключевые проблемы, а также инструменты, которые помогают управлять факторами неопределенности, затрагивающими и усложняющими бизнес-процессы.\nВ частности, вы ознакомитесь с основами статистики и методами сведения данных, а также изучите такие понятия, как частота, нормальное распределение, статистическое исследование, выборка и доверительный интервал.\n\nНебольшая часть курса посвящена теоретическим основам предмета, но наша основная цель заключается в применении изучаемых методик. С помощью программы Excel и наборов данных из множества дисциплин, мы наглядно рассмотрим принципы использования статистики в различном контексте. На курсе вы не только ознакомитесь с указанными понятиями, но и научитесь анализировать полученные результаты.\n\nПосле успешного прохождения курса вы сможете:\n\n•\tСводить большие наборы данных в графической, табличной и числовой форме.\n•\tПонимать, чем важна правильная выборка и почему ее результатам можно доверять.\n•\tПонимать, почему нормальное распределение можно использовать в множестве различных ситуаций.\n•\tИспользовать данные выборки, чтобы делать выводы о генеральной совокупности с определенным уровнем достоверности оценки.\n•\tИспользовать программу Excel для выполнения статистического анализа.\n\nЭтот курс является частью программы iMBA Иллинойсского университета. Это полностью аккредитованная, представленная в удобной форме онлайн-программа MBA по доступной цене. Дополнительные сведения см. на странице "Ресурсы" этого курса или на сайте университета onlinemba.illinois.edu.Confidence Interval; Sample Size Determination; Normal Distribution; Population; Histogram; Chi-Squared Distribution; Confidence; Random Variable; Influencing; Studentized ResidualNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English; German; Korean; ArabicRussian business business-essentials
Business Model Canvas Coursera Project NetworkBeginner 0,4 4,5 In this project, we will teach you how to create a Business model canvas which will help you refine the strategy for your startup or idea. It will help you understand how your idea adds value and delivers it.\n    This project will help you think clearly about the various aspects of your startup or idea and delineate the various aspects of running a business . It will help you think about who your target customers are, where you will make money from , what is your cost structure, who are your key partners and what resources you nee dto run your startup.\n    This is useful for people who have an idea or a startup . \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Modeling; Business Plan; Business Model Canvas; Cost; Revenue; Project; Value Proposition; Planning; Message; Project MineNon SpecializationNon SpecializationNon Specialization[0.2, 0.4] None English business leadership-and-management
Predict Performance Using MA Forecasting in Google SheetsCoursera Project NetworkIntermediate 0,5 4,5 There are many times when having a crystal ball might be useful and it’s natural to leverage trusted predictions of future outcomes to prepare for the future and make strategic decisions. Predicting Performance is especially key to decision-making and risk management. \n\nIn this project, you will build prediction skills with Moving Averages or MA. MA is classic method of time series decomposition most often used with financial predictions. As you work with MA you will also learn how to evaluate and choose the highest performing model to make the most accurate predictions. You will build your skill as we work side-by-side in the free-to-use software Google Sheets.\n\nBy the end of this project, you will understand use cases for conducting MA trend forecasts in your workplace, be able to conduct MA forecasting in any spreadsheet software, and be able to confidently select the best performing forecast model to enable decision-making.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Forecasting; Performance; Technical Analysis; Moving-Average Model; Foreign Exchange Market; Spreadsheet; Spreadsheet Software; Statistical Hypothesis Testing; Software; EvaluationNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business finance
Introducción a la gestión de proyectos Tecnológico de MonterreyAdvanced 13,2 4,8 ¿Por qué iniciamos un proyecto? ¿Cómo debemos iniciarlo? ¿es importante planearlo? ¿Qué hacemos cuando ya lo estamos desarrollando? ¿por qué hay personas que se desarrollan profesionalmente en la gestión de proyectos?\n\nEn este primer curso podrás comprender la naturaleza de los proyectos y la manera como debes gestionarlos de principio a fin. Conoceremos también sobre la institución líder a nivel mundial en temas de gestión de proyectos, sus estándares y certificaciones con reconocimiento internacional y los beneficios que ofrece para ti y para tu organización.\n\nTambién comprenderás en qué consisten las certificaciones profesionales y sus requisitos para reconocer el valor y los beneficios que ofrecen gracias a los altos estándares de calidad que el instituto ha cuidado y perfeccionado a través de los años.\n\nLos objetivos del curso 1 son los siguientes:\n\n•\tDefinir la especificación de un proyecto. \n•\tEstablecer el alcance de un proyecto. \n•\tConocer las herramientas básicas para planear un proyecto. \n•\tComprender las habilidades del administrador durante la planeación de un proyecto.Project Management; Project Management Certification; Leadership and Management; Personal Advertisement; Project; Denominación De Origen; La Operación; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[8.3, 15.3] None Spanish business business-essentials

https://www.coursera.org/learn/10k-women-brpt-5
https://www.coursera.org/learn/business-model-canvas
https://www.coursera.org/learn/create-a-project-charter-with-google-docs-ar
https://www.coursera.org/learn/create-1-page-marketing-plan-libreoffice
https://www.coursera.org/learn/marketing-digital-ar
https://www.coursera.org/learn/crear-cronologia-proyecto-hojas-calculo-google
https://www.coursera.org/learn/digital-transformation-of-megapolises
https://www.coursera.org/learn/sustainable-finance
https://www.coursera.org/learn/master-data-visualization-tableau
https://www.coursera.org/learn/cennye-bumagi-pravovoe-regulirovanie
https://www.coursera.org/learn/coaching-practices-ar
https://www.coursera.org/learn/introduction-google-sheets-ar
https://www.coursera.org/learn/struktura-prezentacii-tekhnologicheskih-i-investicionnyh-proektov
https://www.coursera.org/learn/marketing-analytics-dashboard-google-data-studio
https://www.coursera.org/learn/portfolio-diversification-correlation-matrix
https://www.coursera.org/learn/crear-encuestas-mercadeo-formularios-google
https://www.coursera.org/learn/create-your-ecommerce-store-with-shopify
https://www.coursera.org/learn/expand-employee-interaction-canvas
https://www.coursera.org/learn/agile-epics-mapping-taiga
https://www.coursera.org/learn/accounting
https://www.coursera.org/learn/build-better-visual-presentation-google-slides-ru
https://www.coursera.org/learn/crea-mapa-proceso-canva
https://www.coursera.org/learn/el-liderazgo-del-director-de-proyectos
https://www.coursera.org/learn/work-smarter-not-harder-ar
https://www.coursera.org/learn/stock-valuation-dividend-discount-model
https://www.coursera.org/learn/excel-advanced-ru
https://www.coursera.org/learn/creating-a-product-market-fit-with-value-proposition-canvas
https://www.coursera.org/learn/create-survey-analyze-results-with-surveymonkey
https://www.coursera.org/learn/create-assignment-schedule-tracker-google-sheets
https://www.coursera.org/learn/disene-invitacion-evento-google-forms
https://www.coursera.org/learn/mastering-final-cut-pro
https://www.coursera.org/learn/data-visualization-using-google-sheets
https://www.coursera.org/learn/predprinimatelstvo
https://www.coursera.org/learn/create-gantt-chart-google-sheets
https://www.coursera.org/learn/10k-women-3
https://www.coursera.org/learn/rstudio-six-sigma-process-capability
https://www.coursera.org/learn/hiring-practices
https://www.coursera.org/learn/what-is-social-ar
https://www.coursera.org/learn/build-stock-monitoring-google-sheets
https://www.coursera.org/learn/introduction-to-finance-the-role-of-financial-markets
https://www.coursera.org/learn/create-a-google-video-ads-sequence-campaign
https://www.coursera.org/learn/supply-chain-principles
https://www.coursera.org/learn/program-change-planning
https://www.coursera.org/learn/introduction-valuation-wacc
https://www.coursera.org/learn/crear-calendario-contenido-editorial-google-sheets
https://www.coursera.org/learn/boost-accuracy-by-weighting-variables-in-google-sheets
https://www.coursera.org/learn/international-business-2
https://www.coursera.org/learn/zhichang-suyang
https://www.coursera.org/learn/utilisation-optimal-linkedin
https://www.coursera.org/learn/anticipate
https://www.coursera.org/learn/create-a-5s-system-in-google-sheets
https://www.coursera.org/learn/ai-for-everyone-ru
https://www.coursera.org/learn/use-canva-to-create-social-media-visuals-for-business
https://www.coursera.org/learn/liderazgo-en-empresas-familiares
https://www.coursera.org/learn/company-future-management-ar
https://www.coursera.org/learn/create-business-marketing-brand-kit-using-canva
https://www.coursera.org/learn/create-geovisualizations-tableau
https://www.coursera.org/learn/10k-women-6
https://www.coursera.org/learn/uva-darden-project-management-de
https://www.coursera.org/learn/3d-printing-revolution
https://www.coursera.org/learn/google-slides-arabic
https://www.coursera.org/learn/portfolio-optimization-markowitz-model-ru
https://www.coursera.org/learn/create-financial-statement-google-sheets
https://www.coursera.org/learn/bonds-fixed-income-mathematics
https://www.coursera.org/learn/collect-and-share-employee-feedback-officevibe
https://www.coursera.org/learn/mejora-rendimiento-empresarial-google-forms
https://www.coursera.org/learn/uva-darden-project-management-es
https://www.coursera.org/learn/create-a-raci-matrix-in-google-sheets
https://www.coursera.org/learn/youtube-small-business-marketing
https://www.coursera.org/learn/crea-videos-redes-sociales-picsart
https://www.coursera.org/learn/recoger-datos-survey-monkey
https://www.coursera.org/learn/emotional-intelligence-in-leadership-ar
https://www.coursera.org/learn/sales-management
https://www.coursera.org/learn/excel-intermediate-1-ar
https://www.coursera.org/learn/what-is-social-es
https://www.coursera.org/learn/introduccion-marketing-redes-sociales-visme
https://www.coursera.org/learn/business-transformation-google-cloud-cn
https://www.coursera.org/learn/leadership-and-disruption
https://www.coursera.org/learn/10k-women-5
https://www.coursera.org/learn/capital-financing-of-legal-entities
https://www.coursera.org/learn/life-after-covid-19-get-ready-for-our-post-pandemic-future
https://www.coursera.org/learn/scientific-approach-innovation-management
https://www.coursera.org/learn/create-presentation-google-slides-ru
https://www.coursera.org/learn/empresas-alimentos-bebidas
https://www.coursera.org/learn/create-pert-diagram-libredraw
https://www.coursera.org/learn/kompleks-marketinga-5p
https://www.coursera.org/learn/financial-planning
https://www.coursera.org/learn/performance-reviews-with-eduflow
https://www.coursera.org/learn/intro-to-google-docs
https://www.coursera.org/learn/create-6-sigma-zero-defects-project-google-slides
https://www.coursera.org/learn/stock-valuation-comparable-companies-analysis-ru
https://www.coursera.org/learn/finance-for-non-finance-fr
https://www.coursera.org/learn/organizational-behavior-ar
https://www.coursera.org/learn/ai-for-everyone-ja
https://www.coursera.org/learn/managing-data-analysis-de
https://www.coursera.org/learn/agile-prototype-miro
https://www.coursera.org/learn/uva-darden-design-thinking-innovation-ru
https://www.coursera.org/learn/create-invitation-open-house-google-forms
https://www.coursera.org/learn/foundx-course
https://www.coursera.org/learn/free-blogger-business-page
https://www.coursera.org/learn/professional-emails
https://www.coursera.org/learn/bcg-uva-darden-digital-transformation-ar
https://www.coursera.org/learn/crear-calculadora-pago-hipoteca-google-sheets
https://www.coursera.org/learn/3d-printing-capstone
https://www.coursera.org/learn/create-5-whys-root-cause-analysis-google-sheets
https://www.coursera.org/learn/create-job-specific-resume-libreoffice
https://www.coursera.org/learn/intercultural
https://www.coursera.org/learn/business-data-ru
https://www.coursera.org/learn/business-model-canva
https://www.coursera.org/learn/predict-performance-using-ma-forecasting-in-google-sheets
https://www.coursera.org/learn/gestion-proyectos-c1


Crear una carta de proyecto con Hojas de cálculo GoogleCoursera Project NetworkBeginner 2,2 Not Calibrated Para el fin de este proyecto, usted va a aprender cómo crear una carta del proyecto con Hojas de cálculo Google para gestionar y mejorar su gestión de tareas. Va a aprender como organizar su trabajo para mejorar su rendimiento y su eficiencia. Va a aprender el proceso DMAIC de Six Sigma. Agregado a nuestra gestión de tareas para visualizar nuestro trabajo nos ayudará a mejorar la productividad de nuestro sitio de trabajo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
إدارة مخاطر المشروعات والتغییرات التي تطرأ علیھا University of California, IrvineNot Calibrated 7 ستساعدك ھذه الدورة التدریبیة على إدارة مخاطر المشروعات على نحوٍ فعال من خلال تحدید التغییرات الحتمیة في نطاق المشروع وأھدافھ وتحلیلھا والإبلاغ بھا. ستفھم وستطبق العناصر اللازمة لقیاس نطاق المشروع والجدول الزمني وأداء التكالیف وتقدیم التقاریر ذات الصلة. سیتم تجھیزك بالأدوات اللازمة لإدارة التغییر دون تعطل فریقك وأصحاب المصلحة الآخرین في المشروع بشكلٍ كبیر.\n\n- عند الانتھاء من ھذه الدورة، ستكون قادرًا على:\n- تحدید عناصر خطة إدارة الاتصالات\n- فھم أھمیة قنوات الاتصال\n- تحدید العناصر الأساسیة اللازمة لقیاس نطاق المشروع والجدول الزمني وأداء التكالیف وتقدیم التقاریر ذات الصلة\n- تحدید الأحداث ذات المخاطر في المشروع\n- ترتیب المخاطر المحددة حسب الأولویة\n- وضع تدابیر للتصدي للمخاطر ذات الأولویة العالیة\n- تحدید التغییرات في نطاق المشروع وتحلیلھا\n- وصف أسباب حدوث تغییرات في المشروع والتاثیرات ذات الصلة\n- تحدید الغرض من عقد جلسة الدروس المستفادة4,5 Risk; Communications Management; Project; Scope (Project Management); Leadership and Management; Cost; Planning; Communication; Schedule; PerformanceNon SpecializationNon SpecializationNon Specialization[3.9, 8.9] Thai; English; Spanish; Hungarian; French; Ukrainian; Portuguese; Vietnamese; RussianArabic business leadership-and-management
Stratégies de communication à l’ère du virtuelUniversity of TorontoBeginner 8 Not Calibrated La communication a changé ! Les règles traditionnelles pour parler et faire des présentations, coordonner les réunions, influencer les gens, négocier et vendre des idées ne s'appliquent plus dans un monde où règnent Skype, Messenger, la vidéoconférence et la téléconférence.  Ce cours va vous présenter plusieurs concepts qui pourraient individuellement faire l’objet d’un cours à part entière et notre objectif est de vous donner des outils que vous pouvez mettre en pratique et perfectionner par vous-même.\n\nÀ la fin de ce cours, vous serez en mesure de :\n\n•\tMettre en application les principes et techniques de communication pour les équipes en personne et virtuelles\n•       Utiliser une approche scientifique pour créer des présentations percutantes\n•\tAffiner votre style de communication pour mieux persuader et influencer les autres\n•\tOrganiser des réunions plus efficaces et percutantes\n•       Incorporer des stratégies pour avoir des conversations positives et difficiles et faire en sorte que les gens se sentent valorisés et écoutés\n\n***Dans le cadre de ce cours, vous devrez vous enregistrer lorsque vous parlez.  Par conséquent, vous devez être équipé d’un téléphone/ordinateur avec une caméra et un microphone fonctionnels.***\n\nQUI DEVRAIT SUIVRE CE COURS ?\nToute personne souhaitant se développer sur le plan professionnel ou souhaitant développer son leadership.  Ce cours fait principalement référence à des exemples de l'environnement commercial et professionnel.  Si vous cherchez à évoluer au sein de l’organisation dont vous faites actuellement partie ou à améliorer votre valeur personnelle pour des employeurs potentiels, ce cours est fait pour vous.\n\nEN QUOI CE COURS EST-IL EFFICACE ?\nDe nombreuses expériences éducatives décrivent et expliquent les choses, mais dans ce cours, nous allons mettre en application et démontrer.  Nous enseignons des concepts pratiques et éprouvés, vous montrons comment les appliquer et vous donnons la possibilité de les mettre en pratique dans un environnement sûr et favorable. Ce cours comporte de nombreuses occasions de mettre en pratique les idées présentées et de tester par vous-même leur efficacité.\n\nPOURQUOI DEVRIEZ-VOUS SUIVRE CE COURS ?\nNous allons remettre en question les idées préconçues sur ce que cela signifie de faire partie d'une équipe virtuelle et allons vous aider à devenir un contributeur dynamique pour votre équipe, peu importe où vous travaillez. Dans ce cours, vous allez être à la fois stimulé et mal à l’aise - comme dans la plupart des expériences qui se traduisent par une évolution et un changement positifs !\n\nCe cours est proposé par la Faculté de l'éducation permanente de l'Université de Toronto (https://learn.utoronto.ca/).Ageing; Communication; Virtual Team; Public Speaking; Trapping; Strategy; Speech; Presentation; Show Me!; AverageNon SpecializationNon SpecializationNon Specialization[4.7, 9.5] English; JapaneseFrench business leadership-and-management
Utilize CareerBuilder to Find Employment Coursera Project NetworkBeginner 1,5 5 In this 2-hour long project-based course you will learn how to use the CareerBuilder website to find employment. CareerBuilder is a wonderful source for finding employment, tracking job applications, and learning about the employment process. It is free for job seekers and easy to use. This project is most suitable for learners with limited to no job searching experience.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Employment; Project; Accounting; Career; Cost; Historical Cost; A T.I.M.E.Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-essentials
الاستراتیجیة التنافسیة Ludwig-Maximilians-Universität München (LMU)Not Calibrated 13,1 Not Calibrated.تتوفر ھذه الدورة التدریبیة أیضًا باللغة الصینیة. یرجى الانتقال إلى كتالوج الدورة التدریبیة للوصول إلى النسخة الصینیة من الاستراتیجیة التنافسیةn\n\.في ھذه الدورة التدریبیة المكونة من ست وحدات، ستتعلم كیف تتصرف الشركات والمؤسسات في المواقف التي تكون فیھا القرارات الاستراتیجیة معتمدة على بعضھا بعضًا، أي حیثما تؤثر إجراءتي على أرباح المنافسین والعكس صحیح. باستخدام الأدوات الأساسیة لنظریة الألعاب، سنحلل كیف تختار الشركات الاستراتیجیات لتحقیق میزة تنافسیة Strategic Partnerships; Cooperation; Strategy; Game Theory; Market (Economics); Innovation; Competitor Analysis; Partnership; Pricing; Pricing StrategiesNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] Spanish; English; Russian; Portuguese; Chinese; UkrainianArabic business business-strategy
إنشاء صفحة لنكدین إحترافیة Coursera Project NetworkBeginner 1,7 بنھایة ھذه  الدورة سیكون  لدیك فھم أفضل للینكدین والإمكانیات التي یمكن أن تقدمھا  لك الصفحة.  سوف نذھب خطوة بخطوة بحیث سیكون لدیك ملف تعریف أقوى والتعرف على الأدوات المقدمة. سوف نستكشف أساسیات أفضل إعداد للملف الشخصي  وجمیع الخیارات المتوفرة. قد تتعلم حتى  شیئا  كنت لا تعرفھ مسبقا على ملفك الشخصي إذا كان لدیك بالفعل واحد.\nھل تعرف لماذا یوجد الكثیر من المحترفین على  لینكدین ?\n  لیس  فقط  لأولئك  الذین  یبحثون  عن  منصب جدید ولكن أیضا  منصة للتواصل مع المھنیین الآخرین في جمیع أنحاء العالم.      \nسنناقش بعض أفضل الممارسات وما  یجب تجنبھ لجعل تجربتك على  الموقع إیجابیة.\nلكي تكون ناجحاً في ھذه الدورة التدریبیة، ستحتاج إلى الاشتراك للحصول على حساب مجاني على LinkedIn باستخدام عنوان بریدك الإلكتروني الحالي. سوف تذھب خطوة بخطوة لجعل ملفك الشخصي یبرز فوق البقیة. سوف یتم التحقق من حسابك بضع مرات في الیوم لمعرفة مدى نجاحك في أي وقت من الأوقات!\n\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None Arabic business marketing
Fundamentos de Vendas e Marketing com o 10,000 Women da Goldman SachsGoldman Sachs Intermediate 3,7 4,9 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nEste curso lhe ajudará a desenvolver sua estratégia de marketing e construir sua marca à medida que sua empresa cresce.  \n\nVocê irá explorar uma variedade de ferramentas de marketing úteis e aprenderá como realizar análises para medir seu sucesso no contexto do crescimento do seu próprio negócio.  \n\nVocê obterá uma compreensão clara e abrangente do ciclo de marketing e vendas e usará este ciclo como base para desenvolver seus planos de marketing e processo de vendas.  \n\nAo final deste curso, você entenderá como identificar as ferramentas de marketing certas para atingir seu mercado-alvo, e como um plano de marketing eficaz pode se converter em vendas e receita para sua empresa.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Marketing; Denominación De Origen; Edward De Bono; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[2.1, 5.3] None Portuguese (Brazil)business entrepreneurship
Fundamentos de Gerenciamento com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 2,8 5 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nEste curso foca no recurso mais crítico para o crescimento de sua empresa – seus funcionários. Entender sobre a gestão de recursos humanos abrange uma variedade de tópicos, desde o recrutamento e seleção de funcionários, até a gestão de desempenho e treinamento e desenvolvimento dos mesmos.  \n\nVocê planejará como desenvolver a equipe necessária para alcançar sua visão para o seu negócio, enquanto promove uma forte cultura organizacional que apoia o crescimento da sua empresa. Ao final deste curso, você terá alinhado sua visão com sua estrutura organizacional, considerando quando é benéfico terceirizar ou delegar tarefas e projetos, e como isso se reflete na gestão de desempenho de seu negócio.  \n\nPara ajudá-la a se preparar para este curso, você pode querer fazer um dos outros cursos do programa 10,000 Women da Goldman Sachs: ‘Fundamentos de Liderança’, no qual você desenvolverá uma Declaração de Visão e examinará seu estilo de liderança. \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas FAQs.Denominación De Origen; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[1.4, 3.7] None Portuguese (Brazil)business entrepreneurship
Les partenariats qui changent le monde : alliances innovantes entre entreprises et associationsESSEC Business SchoolAdvanced 10,1 4,6 Ce MOOC, crée en partenariat avec Le RAMEAU, a pour vocation de vous aider à mieux appréhender la dynamique des partenariats entre entreprises et associations. \n\nEn suivant ce MOOC : \n\n-Vous comprendrez quels sont les différents types de partenariats existants, et vous saurez différencier mécénat, pratiques responsables, coopération économique et innovation sociétale.  \n-Vous pourrez vous inspirer des témoignages de nombreuses associations et entreprises, qui partageront avec vous les facteurs clés de succès de leur partenariat, mais aussi les moments plus difficiles.\n-Vous identifierez le type de partenariat qui vous correspond, et les étapes pour le construire.\n-Vous saurez évaluer l’impact d’un tel partenariat sur ses parties prenantes.\n\nQue vous soyez une entreprise responsable, soucieuse d’avoir un impact positif sur votre communauté, une association désireuse d’augmenter votre impact, ou si vous êtes tout simplement curieux de comprendre pourquoi est-ce que secteur privé lucratif et structures d’intérêt général travaillent ensemble, ce MOOC est fait pour vous !\n\nPour voir le teaser du MOOC : https://www.youtube.com/watch?v=mGIOqFvaciUEconomy; Project; Education; Project Management; Evaluation; Innovation; Innovation Management; Leadership and Management; Nous; PermisNon SpecializationNon SpecializationNon Specialization[7.1, 12.2] None French business entrepreneurship
Use vídeos en sus posts de redes sociales con CanvaCoursera Project NetworkIntermediate 1,2 5 Al final de este proyecto, usted habrá creado cinco publicaciones en redes sociales con videos usando Canva.  Estas publicaciones determinadas en el proyecto, se podrán usar para Instagram,  Facebook y  Twitter. Para finalizar el proyecto, revisaremos cómo organizar estas publicaciones en carpetas dentro de la plataforma basada en la web de Canva. Note que videos en estos ejemplos no incluyen sonido, sin embargo no se deje desanimar de incluir Video y sonido en sus propios diseños. \n\n En este proyecto usaremos la versión gratis de Canva. Crear imprimibles de alta calidad es ideal para ofrecer un producto digital gratis o para comercializar su negocio y crecerlo/ desarrollarlo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.6, 1.5] None Spanish business business-strategy
Impact from Digital Transformation: Full courseEIT Digital Advanced 8,9 4,5 This course is about what you can do when everything around you seems to be moving due to digital change. It is about how to handle the disruptive process that tends to unfold in industry nowadays due to digitalisation. The way to handle this is what is here referred to as "Digital Transformation" and at the core of it, it is about understanding how the new business landscape is evolving and heading for a new position in that landscape. It is about corporate strategy.Digitizing; Modeling; Utility; Strategy; Strategic Management; Music; Label; Map; Process; DemandNon SpecializationNon SpecializationNon Specialization[5.3, 11.4] None English business leadership-and-management
Program Risk Management in ClickUp Coursera Project NetworkAdvanced 1,7 Not Calibrated By the end of this guided project, you will be fluent in creating Program Risk Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for risk planning and management. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Risk Management; Project; Modeling; Planning; Leadership and Management; Budget; Saving; E-Nable; Experience; Project MineNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business business-strategy
Create a Google Ads Display Campaign Coursera Project NetworkBeginner 0,3 4,7 In this 1-hour long project-based course, you will learn how to create a Google Ads Display Campaign by setting up Google Ads, creating a strategy and goals, defining the targeting options by content and audience, creating responsive display ads.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Display Devices; Display Campaigns; Brand; Digital Marketing; Strategy; Technology Strategy; Advertising Campaigns; Brand Awareness; Marketing; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business marketing
User Experience Design – Creating User ProfilesCoursera Project NetworkBeginner 0,2 4 Creating personas is a core skill for UX professionals. This 1-hour long guided project will teach you how to prepare, conduct, and analyze user experience research studies that result in an understanding of user needs and design recommendations. At the end of this course you will have created a user research spreadsheet, a User Journey Map, a user persona and finally, using all of the parts you created, a user design presentation.User Experience; Experience; Persona (User Experience); Evaluation; Persona Research; Presentation; Documents; Unix Shells; User Experience Design; User ReviewNon SpecializationNon SpecializationNon Specialization[0.0, 0.1] None English business business-essentials
Blockchain for the decision maker EIT Digital Advanced 1,6 4,1 This nanoMOOC is an introduction to the upcoming full course "Blockchain for the decision maker", offered by EIT Digital and the Budapest University of Technology and Economics.\n\nYou will learn:\n- the concept of Distributed Ledgers and how "blockchains" can provide them\n- the difference between public networks (as Bitcoin) and consortial ones bespoke for specific business consortia and needs\n- the key value propositions of blockchains for business and a birds-eye view of use case patterns\n- the fact that conscious, stepwise "blockchainification" can help you avoid unnecessary disruption and manage risk\n- turnkey solutions on the leading clouds enable enterprise integration and rapid introduction\n\nAfter completion stay tuned for the full course, complete with "problem - opportunity - application" analyses and much more!BlockChain; Decision Making; Bitcoin; Value Proposition; Proposition; Stress; Peering; Cloud Computing; Average; ProcessNon SpecializationNon SpecializationNon Specialization[0.6, 2.0] None English business business-strategy
استخدام كانفة لتصمیم وإنشاء منتجات رقمیة Coursera Project NetworkIntermediate 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\  .أداة ممتازة للشركات الصغیرة والمھنیین الذین یرغبون في إنشاء وسائط مطبوعة ورقمیة لمجموعة متنوعة من الجماھیر والاستخدامات Canva تعدn\n\(ملصقات لتعلیب المنتجات،أو بطاقات شوق للزبان) نجد العدید من أصحاب الشركات الصغیرة یستعملون كنفا كوسیلة لینشئو تصمیم للبیع أو لإستعمالھ وادماج ھده تصامیمn\.یعد إنشاء منتجات الرقمیة عالیة الجودة ھو الطریقة المثلى لعرض خبرتك في التصمیم وبناء عمل دون استثمار كبیر .Canva في نھایة ھذه الدورة التدریبیة ستقوم بإنشاء قوالب للمنتجات الرقمیة التي یمكنك بیعھا في السوق باستخدام كانفا. ستكون قادرًا على دمج نظام الألوان والصور وغیرھا للحصول على منتجات مبھجة وقابلة للبیع. وسیتضمن ھذا البرنامج مھارات المستوى المتوسط إلى المتقدم باستخدام النسخة المجانیة من Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Inspirar el liderazgo a través de la inteligencia emocionalCase Western Reserve UniversityBeginner 13,9 3,8 La inteligencia emocional, la esperanza, la atención plena y la compasión ayudan a una persona a revertir el daño del estrés crónico y a construir excelentes relaciones de liderazgo. Los atractores emocionales positivos y negativos inspiran cambios y aprendizajes sostenidos y deseados en muchos niveles.Mindfulness; Compassion; Cmos; Unos (Operating System); Playfulness; Emotional Contagion; Persona (User Experience); Flourishing; Leadership; CoachingNon SpecializationNon SpecializationNon Specialization[8.7, 17.8] Arabic; French; Ukrainian; Chinese; Portuguese; Turkish; English; Hindi; Romanian; KazakhSpanish business leadership-and-management
إنشاء تصامیم على موقع بیكتو شارت Coursera Project NetworkBeginner 1,3 نتعرف في ھذه الدورة التدریبیة على موقع بیكتو شارت ، وھو موقع خاص بإنشاء تصامیم رقمیة  بأنواع مختلفة (ملصقات/إعلانات/رسوم بیانیة/مناشیر وسائل التواصل..الخ)، تصب في خدمة العدید من الموضوعات . بعد إنشاء حساب مجاني على الموقع ، سیتاح لكم الاستفادة من أدوات بیكتو شارت الابداعیة وتصمیم ما یحلو لكم بغیة استغلالھ في مجال عملكم ، سواء كان إعلاني أو تجاري ، أو حتى تعلیمي وترفیھي. ربما لم تسمح لك الظروف بأن تصبح مصمما محترفا ولكن موقع بیكتو شارت كفیل بجعلك مصمما قویًا یستطیع تطویر مجال عملھ بالشكل الكافي!4 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.7, 1.7] None Arabic business business-essentials
Create Business Growth Charts with Canva Coursera Project NetworkIntermediate 2 Not Calibrated By the end of this project, you will learn how to create business grow charts from scratch using the free version of Canva. You will build three different charts : a bar chart, a line graph and a donut chart to represent business growth. Business growth is the improvement of some part of the success of an enterprise. Business growth takes place in raising revenue as well as cutting overhead.\n\nYou will be able to incorporate a color scheme, different charts, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create chart templates  for your future projects.\n\nThis project will include intermediate to advanced level skills using the free version of Canva. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Accounting; Line Graph; Saving; Pie Chart; Chart; Project; Project Mine; Ordered Pair; C Dynamic Memory Allocation; Bar ChartNon SpecializationNon SpecializationNon Specialization[1.1, 2.6] None English business finance
Sustainable Fashion Copenhagen Business SchoolIntermediate 9,6 4,8 Sometimes when we say we work with sustainable fashion people look at us like... "Mmmm, is it really possible for something like fashion to be sustainable?" And let's face it, people are right being suspicious. If anything the fashion industry has become increasingly unsustainable over the last decades, using more and more natural resources and creating more and more waste. \n\nIn this course, we provide an overview of business model theory and discuss business models as essential tools in the transformation towards more sustainable businesses. Throughout the course, we will use business model theory as a foundation to look at how real-world fashion brands are adopting more sustainable ways of doing business. We will provide you with a rich opportunity to examine their efforts and consider strategies for your own organisation. Hopefully, you can also enlighten us with some local examples in your own countries for us to discover together new ways of dealing with sustainability. \n\nBy the end of the course, you have an understanding of the overall challenges and potential solutions for businesses to become more sustainable. You will learn about the challenges and opportunities of implementing circular business models and we will introduce various tools that companies use to measure and report about sustainability. You will be able to think about business model theory in new ways and apply strategies to manage business model innovation towards sustainable practices. \n\nThis is a very exciting time to be working in the fashion industry, so let's get started!Sustainability; Sustainable Business; Circular Economy; Economy; Modeling; Business Model Canvas; Brand; Partnership; Customer Relationship Management; Text ModeNon SpecializationNon SpecializationNon Specialization[5.5, 11.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; PersianEnglish business business-strategy
Introducción a Google Analytics Coursera Project NetworkBeginner 2,2 Not Calibrated En este curso, vas a aprender cómo conectar tu sitio web a Google Analytics. Podrás utilizar Google Analytics para comprender el rendimiento de tu sitio web y los diferentes datos que se generan una vez esta instalado en tu pagina. Te vas a familiarizar con la interfaz de Google Analytics y los informes estándar para comprender mejor la audiencia de su sitio web. Aprenderás a interpretar estos datos para mejorar el rendimiento y la eficacia de su sitio web.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-essentials
New Product Development For Small Businesses and Start-UpsCoursera Project NetworkBeginner 0,2 4,5 In this 1 hr 40 mins long project-based course, you will learn about the process of developing a new product for start-up companies, and small and medium-sized enterprises (SMEs). You will learn about idea generation and the evaluation processes in product development by using an idea generation model and online resources like Google Trends and Amazon. You will use methods to evaluate your product concept through market segmentation, growth potential, and the competition to your product. You will also evaluate a supplier and the cost to your product by analyzing component prices and production rates. By the end of this project, you will be able to create a full retrospective plan for the product launch and understand how and why the specifications are done.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Product Development; Throughput (Business); Product Concept; Product Management; Supply Chain; Cost; Spec Sharp; Evaluation; Project; Project MineNon SpecializationNon SpecializationNon Specialization[0.0, 0.2] None English business entrepreneurship
Create a Pareto Chart in Google Sheets Coursera Project NetworkBeginner 2 3 By the end of this project, you will be able to create and understand the process of how to create a Pareto Chart, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides and Google Sheets. You will be able to determine when a Pareto Chart should be used, and when to identify potential negative effects to your company based on the data. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizing (Management); Project; Leadership and Management; Workspace; Measurement; Project Mine; Process; Performance; Modeling; Pareto PrincipleNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
Innovation Management Erasmus University RotterdamIntermediate 14,5 4,7 What is innovation management? How do firms bring in new business models and get new products and services to the market? Go on a nine-week journey through innovation management concepts, theories of idea generation, selection, strategy formulation and implementation in this MOOC in Innovation Management. In it, you will also learn the tools for implementing innovation projects yourself. \n\nGuided by world-class academics, you will develop an innovative mindset and expertise in how firms successfully create new ideas for marketing new products. The syllabus also includes sessions about innovation strategy, idea management and social networks.\n\nDuring this course, you will learn how to:\n•\tuse the main innovation management terminology and concepts\n•\texplain the adoption life cycle and innovation adoption at the individual level\n•\tdefine creativity and explain how creativity can be stimulated\n•\trecognise and describe three types of idea management systems\n•\texplain what an innovation strategy is and why it is important\n•\tdescribe what a product portfolio is \n•\texplain how innovation projects should be selected and managed\n•\texplain the importance of teams, team structures and networks for innovation.\n\nRotterdam School of Management, Erasmus University (RSM) is one of Europe’s leading business schools, and ranked among the top three for research. RSM’s primary focus is on developing business leaders with international careers who carry their innovative mindset into a sustainable future. Go to www.rsm.nl for more information.\n\nThis nine-week MOOC in Innovation Management is taught in English. There is no fee to participate in the programme.Social Network; Leadership; Project; I-Deas; Strategy; Innovation Leadership; Innovation; Leadership and Management; Innovation Management; CreativityNon SpecializationNon SpecializationNon Specialization[9.6, 17.8] Italian; Vietnamese; German; Russian; Spanish; Arabic; French; PortugueseEnglish business business-strategy
Client Booking & Scheduling with Picktime Coursera Project NetworkIntermediate 0,3 4,7 This course will help you will develop a streamlined, user friendly scheduling tool that will allow you to easily manage client appointments and improve your team and time management. Picktime lets you add services, classes, and resources, allowing you to schedule all of your business needs in one platform. From booking client appointments, to creating a reservation system for equipment and meeting rooms, Picktime can help you better manage and oversee your business operations. \n\nThis project is an introduction course which will walk you through the program step by step. From how to set up a Picktime account to creating a website to maximize the full capabilities and features of the program, this is a hands on project from beginning to end. It is designed for business owners and managers looking to enhance their scheduling capabilities.Team Management; Project Management; Organizing (Management); Booking; Project; Flow Network; Leadership and Management; Process; Process Flow Development; ScheduleNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business leadership-and-management
Google Ads para principiantes Coursera Project NetworkBeginner 1,2 5 Curso orientado a conocer los fundamentos de la publicidad en buscadores con el fin de profundizar el dominio de la plataforma de Google Ads para principiantes para la generación de campañas en la red de búsqueda, como primer acercamiento a este canal estratégico.\n\nEl participante del curso tendrá la capacidad de crear campañas, grupos de anuncios y anuncios con el fin de administrar y optimizar la gestión que cumpla con los objetivos de conversión o acción de valor de acuerdo con la segmentación definida en la estrategia.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.6, 1.5] None Spanish business business-essentials
Communication Strategies for a Virtual Age University of TorontoBeginner 7,1 4,6 Communication has changed! The traditional rules for speaking and presenting, meeting coordination, influencing people, negotiating and selling ideas no longer apply in a world of skype, messenger, video and teleconference.  This course will act as an overview on several concepts each of which could be a course of their own and our goal is to give you tools that you can practice and perfect on your own.\n\nBy the end of this course, you will be able to:\n\n•\tApply communication principles and techniques for in-person and virtual teams\n•       Use a science based approach to create impactful presentations\n•\tRefine your communication style to better persuade and influence others\n•\tRun more effective and impactful meetings\n•       Incorporate strategies to have positive difficult conversations and make people feel valued and listened to\n\n*** This course will require you to record yourself speaking.  Therefore you must have a phone/computer with a functional camera and microphone.***\n\nWHO SHOULD TAKE THIS COURSE?\nAnyone looking for professional and/or leadership development.  This class mainly uses examples from the professional, business environment.  If you are looking to advance at your current organization or to enhancing your personal value for potential employers this course is for you.\n\nWHAT MAKES THIS COURSE EFFECTIVE?\nMany educational experiences describe and explain, but in this course we will apply and demonstrate.  We teach practical and proven concepts, show you how to apply them and give you opportunities to practice them in a safe and supportive environment. This course is full of opportunities to put the ideas presented into practice and test their effectiveness for yourself.\n\nWHY SHOULD YOU TAKE THIS COURSE?\nWe will challenge the preconceived ideas about what it means to be part of a virtual team, and support you to be a dynamic team contributor no matter where you work. In this course you can expect to be both energized and uncomfortable – like in most experiences that result in positive growth and change!\n\nThis course is offered through the University of Toronto School of Continuing Studies (https://learn.utoronto.ca/).Communication; Presentation; Strategic Communication; Speech; Strategy; Public Speaking; Virtual Team; Confidence; Leadership and Management; NegotiationNon SpecializationNon SpecializationNon Specialization[2.2, 10.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; JapaneseEnglish business leadership-and-management
Becoming a changemaker: Introduction to Social InnovationUniversity of Cape TownBeginner 13,4 4,8 This free 6 week course is for anyone who wants to make a difference. Whether you are already familiar with the field of social innovation or social entrepreneurship, working for an organization that wants to increase its social impact, or just starting out, this course will take you on a journey of exploring the complex problems that surround us and how to start thinking about solutions. \n \nWe will debunk common assumptions around what resources are needed to begin acting as a social innovator. We will learn from the numerous examples of social innovations happening all over the world. You will be challenged to get out of your comfort zone and start engaging with the diverse spaces around you. By the end of the course, you will have formed your own approach to social innovation, and you will have begun to develop the concepts, mindset, skills, and relationships that will enable you to start and evolve as a changemaker.\n\nYou will be able to purchase a Verified Certificate if you wish to show evidence of your achievements, but this is optional, and you may apply for Financial Aid if you are unable to pay the certificate fee.\n\nThe Bertha Centre for Social Innovation and Entrepreneurship co-created this course with RLabs, a social movement ‘born-and-bred’ in Bridgetown, Cape Town that is now active in 22 countries. The movement empowers youth through innovative and disruptive technology by teaching them vital skills and providing much needed support and a sense of community.  Advocating and supporting initiatives such as RLabs forms part of the Bertha Centre’s mandate. The Centre is a specialised unit at University of Cape Town’s Graduate School of Business, and is the first academic centre in Africa dedicated to advancing social innovation and entrepreneurship.\n\nYou can view the course trailer at www.youtube.com/watch?v=TcWYG64WO20\nTweet about this course using the hashtag #socinnMOOCInnovation; Entrepreneurship; Social Entrepreneurship; Thought; Resource; Leadership and Management; Design Thinking; Social Work; Sustainability; CreativityNon SpecializationNon SpecializationNon Specialization[5.8, 18.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Marketing Verde Universidad de los AndesAdvanced 17,1 4,7 Al finalizar este curso serás capaz de diseñar y ejecutar campañas para productos, servicios o iniciativas relacionadas con algún tema ambiental, así como también de crear propuestas de valor para cualquier producto o servicio con criterios de sostenibilidad ambiental, es decir, generando el mayor valor para la marca y el menor impacto posible en el entorno. \n\nEl curso de Marketing Verde te ofrece la oportunidad de tener mayores elementos de competitividad en tu gestión profesional, ya que es un espacio en el que serás capaz de definir cómo el tema ambiental puede ser un valor agregado que puedes vincular al direccionamiento estratégico y creativo de las marcas. Si eres un profesional que se desempeña en el área de mercadeo o un estudiante que tiene inquietud por el tema y pronto iniciarás tu vida laboral en el campo, Marketing Verde te dará herramientas para desarrollar tus habilidades creativas, de planeación y ejecución llevando los conceptos del marketing verde a la práctica en el diseño de estrategias y actividades empresariales. Empodérate para desarrollar una gestión de mercadeo más responsable y con criterios de sostenibilidad. \n\nPara tomar el curso de Marketing Verde debes contar con unos conocimientos básicos de mercadeo que garantizarán que puedas desarrollar y culminar este curso con éxito. Para saber si estás listo, te invito a tomar el examen de diagnóstico que plantea 10 preguntas muy sencillas de conceptos básicos de mercadeo; también, te ofrezco un material de apoyo sobre Fundamentos de Mercadeo que puedes consultar para repasar los conceptos básicos en caso de que lo necesites.\n\nDe lo general a lo particular, el curso de Marketing Verde abordará conceptos asociados a la realidad ambiental y su relación con la gestión empresarial, la planeación estratégica para productos y servicios verdes, el análisis del consumidor y su relación con el tema ambiental y las principales decisiones de mercadeo (segmentación, targeting, posicionamiento y marketing mix) vinculando el atributo ambiental.Marketing; Green Marketing; Marketing Mix; Planning; Market (Economics); Marketing Plan; Sustainability; Communication; Strategy; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[10.5, 21.9] None Spanish business marketing
Use Canva to Create Desktop and Mobile-friendly Web Pages.Coursera Project NetworkAdvanced 0,4 4,9 By the end of this project, you will be able to create a ready to publish Desktop friendly and  Mobile-friendly webpages  with the help of the Canva graphic design tool. These simple webpages can be independently published with help of Canva URL or URL shorteners. This course will include introduction to Canva, how to design Desktop and Mobile friendly webpages and linking these pages to Socail media channels and prepare these simple webpages for publishing or can be shared with the help of Canva URLs or URL shorteners.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.File Shortcut; Social Media; Email Marketing; Web Design; Graphic Design; Accounting; Pricing; Project; Desktop Publishing; Help DeskNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
Create an A/B web page marketing test with Google OptimizeCoursera Project NetworkBeginner 0,6 4,8 In this 1.5-hour long project-based course, you will learn how to create an A/B web page marketing test with Google Optimize and Google Analytics, personalizing weight option, goals, targeting, activation, and using a sample Google Sites to practice.    \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web; Marketing; Web Page; A/B Testing; Google Analytics; Web Analytics; User Experience; Audience; Project; Mathematical OptimizationNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Управление инвестиционными рисками Coursera Project NetworkIntermediate 2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычислять доходность к риску с помощью коэффициента Трейнора и вычислять стоимость под риском для инвестиционного портфеля.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Russian business finance
Investment Risk Management Coursera Project NetworkBeginner 0,3 4,5 By the end of the project, you will learn how to quantify risk-to-reward using Treynor Ratio, and calculate the value at risk for investment portfolio. \n\nATTENTION: To take this course, it is required that you are familiar basic financial risk management concepts. You can gain them by taking the guided project Compare Stock Returns with Google Sheets.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketRisk; Risk Management; Leadership and Management; Investment; Financial Risk; Finance; Value At Risk; Stock; Financial Risk Management; Financial ManagementNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business finance
(Successful Presentation) العرض التقدیمي الناجح University of Colorado BoulderBeginner 5,8 لا تعتمد العروض التقدیمیة الناجحة على الأسنان الناصعة أو الصوت الجھوري أو العدد الكبیر من كاتبي النصوص.  ولكن تعتمد بشكل كبیر على نفس المھارات اللازمة للكتابة التجاریة الناجحة وتصمیم الجرافیك ألا وھي: الوضوح وحُسن تصمیم العرض والمراجعة المتأنیة. ولذلك تستھدف ھذه الدورة التدریبیة تمكینك من اكتشاف قوتك الداخلیة فیما یتعلق بكونك متحدثًا ومن ثَمّ تقدیمھا للعالم.  وبانتھاء ھذه الدورة التدریبیة، ومن خلال بعض التمارین، ستتمكن من المشاركة في أى فعالیة وإدارة القاعة على النحو الذي ترید.4,8 n\ .تتألف الدورة التدریبیة من أربعة موضوعات — التحكم في الخوف، وإبداع صیغة عرض مبتكرة، واستخدام اللغة الجسدیة والشفھیة، وكیفیة توقع سریان الأمور في القاعة — بحیث تصبح قادرًا على اكتشاف قوتك الذاتیة باعتبارك متحدثًا یستطیع تقدیم عروض تقدیمیة رائعةn\n\.في ھذه الدورة التدریبیة، یقدم البروفیسور ویلیام كوسكین سلسلة من الفیدیوھات والتمارین العملیة لكیفیة مخاطبة الجمھور وتقدیم العروض التقدیمیة بصورة ناجحة n\n\.یمكن لبعض أنواع التواصل إحداث تأثیر یُبدع عرضًا تقدیمیًا ممیزًا.  حتى الخطاب القصیر یمكنھ أن یُحفز الأشخاص لتغییر المعتقدات التي عافى علیھا الزمن أو اتخاذ الخطوات اللازمة، ویمكن أن تؤدي طریقة الحدیث الإیجابیة إلى تحویل شخص عادي إلى قائد Confidence; Presentation; Training; Audience; Writing; ModelingNon SpecializationNon SpecializationNon Specialization[2.0, 7.6] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business business-essentials
Crear un Curriculum o Curriculum Vitae con LibreOfficeCoursera Project NetworkIntermediate 2,2 Not Calibrated En este proyecto, buscará plantillas para obtener un currículum vitae y una carta de presentación en el sitio web de LibreOffice y personalizarlas mediante LibreOffice. Primero revisaremos las partes básicas de un CV y luego nos sumergimos en la búsqueda de plantillas, cargándose en LibreOffice y personalizados. Vamos a poner secciones del CV con tablas y manipular esas tablas, cambiar estilos de texto, agregar números de página y agregar referencias mediante una tabla. Por último, imprimimos el documento y lo guardaremos en un archivo como un PDF para que pueda ser compartido con un posible nuevo empleador.\n\nEste proyecto beneficiará a cualquier persona que desee solicitar trabajos en línea (a través de sistemas de seguimiento de solicitantes).\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-essentials
Create a Company Vision and Mission Statement with CanvaCoursera Project NetworkIntermediate 2 5 By the end of this project, you will learn how to create a company vision and mission statement from scratch using the free version of Canva. \n\nMission and vision statements are important foundational elements of any organization. A Mission Statement defines the company’s business, its objectives and its approach to reach those objectives. A Vision Statement describes the desired future position of the company. \n\nYou will be able to incorporate a color scheme, different charts, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create a vision and mission statement from scratch that will serve as a template for future projects.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Vision Statement; Project; Saving; Accounting; Computer Graphics; Graphic Design; C Dynamic Memory Allocation; Project Mine; Mathematical Optimization; I-DeasNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business marketing
Вводная в блокчейн National Research Tomsk State UniversityAdvanced 13 4,2 Курс разработан Финансовым университетом при Правительстве Российской Федерации.\n\nТехнология блокчейн все больше проникает в нашу жизнь, поэтому базовое ее понимание является просто необходимым для будущих профессионалов. Исследуя понятие криптовалюты, слушатели смогут разобраться не только в самой технологии блокчейн, но и в уникальных экономических явлениях, возникающих благодаря ее воплощению в жизнь.\n\nВ онлайн-курсе вам предлагается пройти увлекательный тренажер. Тренажер позволит сформировать целостное представление об устройстве технологии блокчейн, на практических примерах разобраться с криптовалютой и криптоспекуляциями, а также рассмотреть ситуацию создания документарной блокчейн-сети для хранения информации.\n\nЦели курса:\n\n•\tСпособность обосновывать эффективность применения технологии блокчейн и смарт-контрактов для решения прикладных задач в экономике и финансах;\n•\tСпособность обосновывать необходимость внедрения технологии блокчейн на примере конкретных кейсов;\n•\tСпособность анализировать бизнес-процессы компании и предлагать пути перевода одного (нескольких) процесса (-ов) на блокчейн-технологию.\n\nВ результате прохождения курса вы узнаете:\n\n•\tОб основных свойствах технологии блокчейн;\n•\tО понятиях «токен», «коин», «криптовалюта»;\n•\tКак функционируют смарт-контракты.\n\nЗагрузка материалов онлайн-курса на образовательную платформу произведена сотрудниками Центра разработки и сопровождения онлайн-курсов Томского государственного университета.BlockChain Non SpecializationNon SpecializationNon Specialization[9.5, 16.3] None Russian business finance
Corporate & Commercial Law II: Business Forms, Financing & Governmental RegulationUniversity of Illinois at Urbana-ChampaignAdvanced 8,8 4,9 This course is the second course in a two-part series on corporate and commercial law. In this part, we focus on three main topics: business organizations, business financing, and governmental regulation. In the first module, we discuss the characteristics of a number of the most common forms of business entities, such as corporations and LLCs. Module two is devoted to debtor-creditor relationships, including bank financing, debt financing, secured transactions, and bankruptcy. We wrap up the course with two modules that focus on the most important aspects of governmental regulation, including the process by which administrative agencies make rules, and the regulation of anti-competitive behavior and securities transactions.Law; Corporate Bond; Corporate Law; Business Law; Competition Law; Bankruptcy; Public Offering; Limited Liability; Debtor; Initial Public OfferingNon SpecializationNon SpecializationNon Specialization[2.4, 12.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Gestão de Marca & Crise de Imagem Fundação Instituto de AdministraçãoIntermediate 10,2 4,8 No mundo contemporâneo, "marca" é um dos ativos mais valorizados pelos mercados. Contudo, com o empoderamento da sociedade, as marcas ficaram mais frágeis e mais expostas. \nNesse cenário, estar preparado para a gestão de crise de marca pode fazer a diferença entre a sobrevivência e a morte do negócio. Ao final deste curso,  você será capaz de entender e relacionar os principais conceitos de marca, de sistema de informação de marketing e de gestão de crise de marketing. Será capaz de julgar processos atuais e localizar as fragilidades do processo. Será capaz de organizar um processo básico de gestão de crise, envolvendo as atividades de prevenção, gestão e  recuperação.Brand; Crisis; Crisis Management; Marketing; Leadership and Management; Business Intelligence; Brand Management; Prevention; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[6.7, 12.1] None Portuguese (Brazil)business marketing
التسویق للشركات  والمشاریع الصغیرة عبر موقع یوتیوب Coursera Project NetworkBeginner 1,3 ، وكیفیة تخصیص قناتھم لجذب الجمھور المناسب والمقصود بدلك عملاء المستقبل ,وطریقة نشر مقاطع الفیدیوالخاصة بمنتجك أو الخدمات المقدمة من طرف مشروعك (كالاعلانات، تقییمات المنتج أو تعلیقات من زبنائك الأوفیاء)، وكیفیة التعاون مع القنوات الأخرى لتحسین الوصول إلى العملاء، وكیفیة التفاعل مع المتلقي لجذب انتباھھ لتقییم مدى فعالیة قناتك في ترویج منتجك أو خدماتك. وتحدید نقاط ضعفك وما یمكنك تحسینھ. \nاستخدام تحلیلات یوتیوب: باستعمالك لھذه الوسیلة یكون لك كیفیة التعرف على متتبعیك و معلوماتھم الدیموغرافیة.\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Gmail في نھایة ھذه الدورة، سیتعرف المتعلمون على كیفیة استخدام الموقع یوتیوب للترویج لأعمالھم التجاریة وشركاتھم الصغیرة. سیتعرفون على كیفیة إنشاء قناة یوتیوب جدابة إحترافیة ومتخصصة باستخدام حساب Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.7, 1.7] None Arabic business marketing
Create an Email Autoresponder Using MailchimpCoursera Project NetworkBeginner 0,6 4,4 This 2-hour long project-based course teaches you how to create your first automated email using MailChimp. MailChimp makes the whole process of email marketing quite simple and this is a skill in high demand. MailChimp is an email service platform and autoresponder for email marketing. By the end of this project, you will create a automation process that will ensure that people who sign up receive an automated response.\n\nNote:  If you don't have a MailChimp account, you will need to create one to be able to complete the content.\n\nI recommend completing these projects prior to taking this course:  \n\n- https://coursera.org/projects/create-landing-page-using-mailchimp\n- https://coursera.org/projects/design-email-newsletter-with-mailchimpEmail; Email Marketing; Copywriting; MailChimp; Search Engine Optimization; Computer-Mediated Communication; Saving; Project; Landing Page; PreviewNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Change Leadership: Strategic Route Analysis with MiroCoursera Project NetworkAdvanced 0,7 5 By the end of this guided project, you will be fluent in creating a change implementation model using Route Analysis for a hands-on example. This will equip you with a systemic implementation framework for change that can be utilised in professional and personal life. \n\nChange happens all the time, and in being able to identify factors involved in change and developing a model for how to implement change you increase your chances for success. This analysis will help you if you are in:\n\n+ Strategy development\n+ Program Management\n+ Project Management\n+ Business Process Re-Engineering\n+ Product Development\n+ Organisational Development\n\nFurthermore, this guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in change management with Miro to develop your change leadership skills for various settings.Change Management; Organizational Development; Planning; Personal Advertisement; Innovation; Leadership; Modeling; Project; Business Case; Project MineNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business business-strategy
Screening Stocks for Investment Coursera Project NetworkIntermediate 0,4 3,6 In this 1-hour long project-based course, you will learn how to rank stocks based on company performance and the value of the stock. This will teach you to do the proper "stock picking" among a series of given stocks, which is an essential skill for any equity research analyst.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock; Investment; Securities Research; Value Investing; Finance; Trading; FinTech; Financial Analysis; Stock Selection Criterion; Stock MarketNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business finance
Auditing II: The Practice of Auditing University of Illinois at Urbana-ChampaignAdvanced 15,6 4,8 This course provides a continuation of the intensive conceptual and applied introduction to auditing in society begun in Auditing I: Conceptual Foundations of Auditing. It focuses on a conceptual framework that is applied by audit professionals to assess, evaluate, and manage audit risks and evidence.Audit; Risk; Internal Control; Strategic Analysis; Management Assertions; Audit Evidence; Sampling Statistics; Sample Size Determination; Internal Audit; Risk AssessmentNon SpecializationNon SpecializationNon Specialization[5.2, 19.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Create a business mind map with Coggle Coursera Project NetworkIntermediate 1,3 5 In this 1-hour long project-based course, you will learn how to build a business plan mind map using Coggle. You will create branches with keywords stemming from a central idea, analyze product and market fit, services, company structure and summarize an executive overview. You will learn how to use signifiers to organize information and establish hierarchies. Finally you will  share, comment and manage revision history for solid collaboration.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Mind Map; Flowchart; Map; Ordered Pair; Signified And Signifier; Project; Business Plan; Collaboration; Organizing (Management); Project MineNon SpecializationNon SpecializationNon Specialization[0.6, 1.8] None English business business-strategy
Create a Document Editing Checklist with Google DocsCoursera Project NetworkIntermediate 2 Not Calibrated In this 2-hour long project-based course, you will learn how to create a checklist in Google Docs for editing and reviewing business documents, how to create a checklist for editing and reviewing business memos, and how to create a checklist for editing and reviewing business emails. This project will help anyone interested in using Google Docs to develop and utilize a quick reference checklist for editing, proof-reading, and reviewing business documents, memos, and emails. By the end of this project you will have created a checklist for editing and proof-reading documents for internal company use as well as those intended for posting online. Each of these checklists will help refine and polish your daily written business communication processes.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Internality; Writing; Communication; Documents; Checklists; Toolbar; Project Mine; Business Communication; Project; Personal AdvertisementNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-essentials
The Strategy of Content Marketing University of California, DavisBeginner 11,1 4,2 This course is a partnership between the leading content marketing authority, Copyblogger, and UC Davis Continuing and Professional Education. In this course, you will learn the core strategies content marketers use to acquire and retain customers profitably. Specifically, you will learn how to develop, organize and implement a content marketing strategy, analyze and measure the effectiveness of content marketing, write compelling copy, use a strategic framework when writing, and build your professional brand and authority through content marketing. You will also learn how to put the ideas presented to you into action and build your own personal brand through content marketing.Marketing; Content Marketing; Strategy; Content Strategy; Marketing Content Development; Content Development; Writing; Content Creation; Marketing Copy; Marketing StrategyNon SpecializationNon SpecializationNon Specialization[5.0, 15.2] Arabic; French; Portuguese; Serbian; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Using Covid-19 Data to Make Supply Chain Logistics Decisions in SpreadsheetsCoursera Project NetworkBeginner 0,2 4,4 The Supply Chain Planning course walks learners through the critical first step in Supply Chain Management, planning. In the course project scenario, your company supplies Personal Protective Equipment and ventilators to hospitals and clinics across the US. You have been asked by your company’s executives and state health officials to prepare an analysis of the US, by state and region, identifying locations of highest need for supplies and ventilators. This is called a Supply Plan. Throughout the course you will walk through building the Supply Plan. You'll begin by extracting the needed data then preparing the data for a Supply Plan. You will then create a PivotTable to analyze the data. From here you will learn how to create a set of visualizations and then add these visualizations to a presentation so that you can report on your findings.Supply Chain; Chaining; Analysis; Data Analysis; Spreadsheet; Planning; Project; Presentation; Inventory; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.0, 0.2] None English business business-strategy
Nouveaux modèles économiques des associationsESSEC Business SchoolIntermediate 9,1 4,8 Diversité des sources de financement, des ressources humaines et des partenariats sont au coeur de l’originalité du modèle économique associatif. \n\nDans un contexte de besoins sociaux et environnementaux croissants en quantité et en complexité sur les territoires et de raréfaction des subventions publiques, comment hybrider toujours davantage votre modèle économique pour rendre votre action pérenne et donc maximiser votre impact social dans le temps ?\n\nC’est la question à laquelle ce MOOC cherche à répondre, avec le témoignage de plus de 20 dirigeants de structures associatives oeuvrant au service de l’intérêt général, l’apport académique de l’ESSEC et les nombreux travaux du Rameau, avec lequel nous avons créé ce MOOC.\n\nA l'issue de ce MOOC :\n- Vous comprendrez la place et l’importance du modèle économique pour le développement et la pérennité d’une association\n- Vous saurez quels leviers sont au cœur des modèles économiques associatifs et quelles opportunités chacun d’eux représente \n- Vous vous familiariserez avec la démarche d’hybridation du modèle économique d’une association\n- Vous identifierez les questionnements et étapes clés pour repenser votre modèle\n- Vous connaîtrez les acteurs qui peuvent vous accompagner et les dispositifs que vous pouvez mobiliser en tant que dirigeant d’association pour pleinement réussir la transformation de votre modèle économique !\n\nBelles découvertes et très bon parcours de formation !\nL'équipe pédagogiqueBusiness; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[6.1, 11.9] None French business business-strategy
مھارات العمل الجماعي: التواصل الفعّال في مجموعات University of Colorado BoulderBeginner 7,7 العمل والتواصل الجماعي الفعّال ضروریان لنجاحك المھني والشخصي.  ستتعلم، في ھذه الدورة التدریبیة، ما یلي: اتخاذ قرارات أفضل، وكیف تكون أكثر إبداعًا وابتكارًا، وإدارة التعارض والعمل مع أعضاء المجموعة صعبي المراس، والتفاوض للحصول على النتائج المفضلة، وتحسین التواصل الجماعي في البیئات الافتراضیة، وتطویر فھم شامل أفضل للتفاعل البشري، والعمل بشكل أكثر فعالیة كفریق.  ھدفنا ھو مساعدتك على فھم ھذه الدینامیكیات المھمة للتواصل الجماعي ومعرفة كیفیة وضعھا موضع التنفیذ لتحسین عملك الجماعي بشكل عام.5 Communication; Group Development; Communication In Small Groups; Sociomateriality; Group Conflict; Trapping; Common Sense; Group Work; Influencing; SpeechNon SpecializationNon SpecializationNon Specialization[4.9, 10.5] Vietnamese; EnglishArabic business leadership-and-management
Create an Engaging Marketing Pitch using Google SlidesCoursera Project NetworkAdvanced 0,5 4,7 As a small business owner, budgets are tight for the ‘extras.’ Oftentimes this means affording some of those high dollar tools for marketing is not possible. Small business owners must turn to free or low cost alternatives, sometimes those tools can be better than the high dollar tools.  One easy to use and manageable alternative is Google Slides. In this project, you’ll learn how to create an eye-catching and engaging marketing pitch using google slides.  By the end of this project, you will have a Google Slide deck template for your next marketing presentation.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Cost; Budget; Average; Employment; Project; Audience; Entrepreneurship; Marketing; No Frills; PresentationNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business marketing
Como influenciar pessoas University of MichiganNot Calibrated 8,7 Not Calibrated Este curso irá aprimorar sua capacidade de influenciar pessoas em situações nas quais não é possível recorrer à autoridade formal. Você aprenderá formas eficazes de criar, desenvolver e manter uma base de poder em sua organização. Você aprenderá, também, táticas de influência com as quais estará apto a ser mais persuasivo e influente no trabalho com seus superiores, colegas e até mesmo subordinados. Além disso, você aprenderá a criar e manter relações de alta qualidade para aumentar ainda mais o seu poder informal e a capacidade de influenciar pessoas. Acima de tudo, você aprenderá a estabelecer a diferença entre influência e manipulação e proteger-se de influências indesejadas. As estratégias de influência estudadas neste curso o tornarão um líder, apresentador e tomador de decisões mais confiante e influente.  Você será mais eficaz ao vender ideias de negócios aos seus superiores, influenciar clientes e formar alianças com partes interessadas. Com este curso, você não apenas obterá orientações estratégicas sobre como desenvolver e manter sua rede de influência e poder, mas também se equipará com táticas e estratégias específicas comprovadamente eficazes para conquistar o poder e influenciar pessoas.Com File; Influencing; Alt-A; Managing Up And Managing Down; Charisma; Vista; Best Interests; Benefits; Cost; InterestNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Korean; Vietnamese; EnglishPortuguese (Brazil)business business-essentials
L’IA pour tous DeepLearning.AI Beginner 9,2 Not Calibrated L’IA n’est pas l’apanage des ingénieurs. Si vous souhaitez améliorer les capacités de votre organisation à utiliser de l’IA, vous devriez recommander ce cours à tout votre personnel, en particulier ceux opérant dans des départements non techniques. \n\nCe cours vous fera découvrir :\n\n- La signification de la terminologie courante de l’IA, y compris les réseaux neuronaux, l’apprentissage automatique, l’apprentissage en profondeur et la science des données\n- Ce que l’IA peut réellement faire (et ses limites)\n- Comment identifier les occasions d’appliquer l’IA à des problèmes dans votre propre organisation\n- Comment créer des projets d’apprentissage automatique et de science des données\n- Comment travailler avec une équipe IA et élaborer une stratégie IA dans votre entreprise\n-  Comment parcourir les discussions éthiques et sociétales autour de l’IA\n\nBien que ce cours soit très peu technique, les ingénieurs peuvent également le suivre pour découvrir les aspects commerciaux de l’IA.Project; Leadership; Average; Speech; Sg&A; Recruitment; Writing; Label; Training; SalesNon SpecializationNon SpecializationNon Specialization[5.4, 12.2] Chinese; Arabic; Portuguese; Vietnamese; Dutch; German; Russian; Thai; English; Spanish; JapaneseFrench business business-strategy
Crear una hoja de asequilibilidad del hogar en Google SheetsCoursera Project NetworkIntermediate 1,8 Not Calibrated En este curso basado en un proyecto y de 2 horas de duración, aprenderás a crear una hoja de asequiblidad del hogar para calcular el rango de valores de vivienda que puede comprar, así como el pago mensual de la hipoteca. Utilizarás valores de ingreso anual bruto y deudas y gastos mensuales, así como parámetros de la hipoteca para calcular estos valores. Finalmente, representarás los gastos mensuales en un gráfico de anillo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business finance
Стратегический менеджмент National Research Tomsk State UniversityAdvanced 13 5 Курс "Стратегический менеджмент" знакомит с современными научными представлениями об оценке внутреннего и внешнего положения компании, и рассказывает о подходах к определению стратегического потенциала и конкурентной позиции компании на рынке.\n\nКурс поможет овладеть знаниями для решения ситуационных задач, в том числе требующих аналитического подхода, а также навыками формирования эффективной стратегии компании.\nСлушатели смогут моделировать, оценивать, прогнозировать и оптимизировать стратегические процессы в компаниях и их основные показатели.\n\nЦели курса:\n-совершенствование и получение новой компетенции, необходимой для профессиональной деятельности в области стратегического развития коммерческой организации;\n-  формирование и развитие профессиональных и творческих способностей обучающихся в данном направлении;\n- понимание слушателями основных теоретических и практических подходов в формировании стратегии компании в современных условиях высокой конкуренции внешней среды;\n- знакомство с общими понятиями, темами, терминами, направлениями дисциплины «Стратегический менеджмент» для последующего применения в профессиональной деятельности.\n\nРезультаты обучения:\n- умение различать типологии стратегий компании;\n- владение основным инструментарием стратегического менеджмента для разработки стратегии компании;\n- умение применять основные инструменты реализации стратегий;\n- умение проводить внутренний и внешний анализ организации.\n\nПосле прохождения курса слушатель:\n-Владеет основными понятиями и терминами стратегического менеджмента;\n- Определяет миссию организации, стратегические цели компании;\n- Умеет анализировать взаимосвязи между стратегиями различного уровня с целью подготовки сбалансированных управленческих решений;\n- Cпособен проводить стратегический анализ внешней и внутренней среды компании;\n- Способен разрабатывать стратегию компании и применять инструменты реализации стратегии.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.1, 21.1] None Russian business business-strategy
Compare Stock Returns with Google Sheets Coursera Project NetworkIntermediate 0,4 4,3 In this 1-hour long project-based course, you will learn how to compare the performance of different securities using financial statistics (normal distributions) and the Google Sheets toolkit to decide which one performed the best in terms of risk-to-return (risk-to-reward) metrics. This will teach you how basic risk management using quantitative analysis is done and is applied in calculating mean returns of the stock, variance, standard deviation, the Sharpe ratio, and Sortino Ratio.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Stock; Sharpe Ratio; Sortino Ratio; Analysis; Trading; Standard Deviation; Stock Market; Financial Analysis; Value Investing; InvestmentNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business finance
Crea Posts Animados para Redes Sociales con CanvaCoursera Project NetworkIntermediate 2 Not Calibrated Al final de este proyecto, usted aprenderá a crear posts animados para las redes sociales usando la versión gratis de Canva. Consumidores hoy en día están constantemente saturados  con información e imágenes en las redes sociales. Una parte esencial del marketing en redes sociales es aprender maneras creativas de atraer la atención a productos y servicios, muchas veces con un presupuesto mínimo. La plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas. Al final de este proyecto usted podrá aplicar herramientas de diseño gráfico a sus posts de redes sociales para comercializar su negocio.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business marketing
Введение в Google Таблицы Coursera Project NetworkBeginner 2,2 Not Calibrated В этом курсе-проекте продолжительностью 2 часa вы получите следующие навыки: настроить доступ к Google Таблице и понять в каких случаях данный инструмент может быть максимально полезен, создать новые таблицы и ввести необработанные данные в таблицы упорядоченным способом, прописать формулы в таблице, чтобы получить необходимую информацию,соединить необработанные данные в одной таблице, чтобы получить наглядную демонстрацию эффективности работы бизнеса.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
إنشاء رسوم بیانیة على جداول بیانات غوغل Coursera Project NetworkBeginner 1,6 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على أنواع الرسوم البیانیة وأھمیة وكیفیة استخدامھا، وتتعلم كیفیة إنشائھا على جداول بیانات غوغل.\n بعد الانتھاء من الدورة ستتمكن من معرفة كیفیة اختیار الرسم البیاني الملائم للبیانات، وإنشائھ وتعدیلھ بطریقة مثالیة واحترافیة.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None Arabic business business-essentials
New Technologies for Business Leaders Rutgers the State University of New JerseyBeginner 11,5 4,2 This introductory course is developed for high level business people (and those on their way) who want a broad understanding of new Information Technologies and understand their potential for business functions (e.g. marketing, supply change management, finance). This is not a course for people looking for guidance on how to become a deep technical expert or implement these technologies.  \nFrom Blockchain over Artificial Intelligence to Virtual Reality technologies: This course will empower business leaders to embrace the concepts and bring the state of the art information technologies into their organizations to improve client and customer engagement and ultimately the bottom line of their businesses. Instead of digital disruption, the new technologies and management methods will become the foundation of a Digital Transformation journey for better customer relationship management and client satisfaction.  \nThe content is structured in a way that promotes discussions on challenges that business management and marketing functions face due to the rise of new technologies such blockchain, cryptocurrencies, internet of things (IoT), virtual, mixed and augmented reality (VR/AR), artificial intelligence (AI) and big data.  This course will use case studies to explore frameworks, tools, and strategies that are already proven in the real world and prepare ourselves and our organizations to have the tools needed to succeed in a fast and changing world. This course is not a deep technical curriculum, but based on thousands of hours helping (often C-level) executives to grasp the technologies' potential in their own areas of expertise.\n\nThis course is available in English.Internet Of Things; BlockChain; Internet; Marketing; Cryptocurrency; Leadership; Augmented Reality; Customer Engagement; Bitcoin; Mixed RealityNon SpecializationNon SpecializationNon Specialization[3.2, 15.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Introduction to PicsArt for Social Media MarketingCoursera Project NetworkAdvanced 0,5 4,6 Consumers are constantly overloaded with information and images in social media. Part of social media marketing is learning creative ways to draw attention to products and services, oftentimes on a lean budget. In this course, learners will create an edited photo project for social media using the free version of PicsArt. PicsArt is a web-based photo and video editing program.  Learners can easily create and implement creative edits with online design tools to use when marketing their business.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Media Market; Visual Arts; Media Psychology; Strategy; Video Editing; Social Media; Social Media Marketing; Adobe Photoshop; Project; AccountingNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business marketing
Global Financing Solutions  (by EDHEC and Société Générale)EDHEC Business SchoolAdvanced 14,8 4,6 The MOOC Global Financing Solutions is your online gateway to better understanding of the dynamics of Finance, and its role at the very heart of promoting the “real economy” and global growth. Concretely, you will learn how companies finance themselves using banks and capital markets. \n\nWe will look at the role of syndication, and how it links issuers looking to raise capital to grow their businesses with investors looking to manage their assets and possibly liabilities. The role of banks in wider society will also be explored, from helping airlines to lease aircraft to transport people, to financing roads and bridges that help promote transport and trade, to funding renewable sources energy such as wind or solar farms, right through to explaining the role of export finance, and the pivotal role exporting countries governments’ play, in promoting the movement of goods worldwide. \n\nWe will showcase the lifecycle of commodities, from exploration, to processing and refining, to how banks facilitate the global trade of products ranging from oil and gas, to agriculture products, to everyday items such as fruits or beans. We will also look at the exciting world of acquisition finance and leverage buy-outs, enabling strategic moves for our key clients, as well as securitization, the repackaging of debt, and hedging, especially important as a mean to protect corporate companies against rate or price fluctuations. \n\nThe collaboration between Societe Generale and EDHEC Business School builds on a long-standing partnership based on one common objective: to provide future talents with access to information and expertise that enables them to grow. \n\nThrough this MOOC, we are taking an innovative approach to learning by providing you with the theoretical basics of finance, thanks to the expertise of EDHEC as one of the world’s foremost business schools in Finance, and combining it with practical insights of business experts from Societe Generale, widely regarded as a global leader in Structured Finance, to show how the theory is put into practice.Finance; Mergers & Acquisitions; Securitization; Capital Market; Investment; Debt; Asset; Bond Market; Structured Finance; Hedge (Finance)Non SpecializationNon SpecializationNon Specialization[7.8, 17.1] French; Portuguese; Russian; SpanishEnglish business finance
Basic Skills in Constructive Communication Peter the Great St. Petersburg Polytechnic UniversityAdvanced 6,7 4,5 Insufficiently developed skills in constructive communication lead to misunderstandings and conflicts between employees and managers. As a result, effectiveness of business processes, project work and the quality of services are reduced. This applies to any team and organization, and in a broad sense - to society as a whole.\n\nThe course will help to: \n•\tImprove interaction with people around - increase its effectiveness\n•\tLearn to formulate and communicate your thoughts and ideas more clearly, be heard\n•\tAccelerate routine processes (due to the ability to set tasks clearly and improved interaction with colleagues)\n•\tImprove personal relationships\n•\tImprove climate/atmosphere of the team environment (business)\n•\tImprove negotiation skills (both at home and at work)\n\nWho is this course for?\nEmployed people of 21-45 years who have the professional and personal need to take such a course. For those who appreciate the opportunity of not wasting time on offline meetings.\n\n•\tThose who constantly interact with people and in their professional context (in their team, with other departments, negotiations), and in interpersonal terms.\n•\tFor those who feel a stagnation in their careers and understand that for further advancement they lack soft skills.\n•\tFor top managers, heads of departments and middle-level managers who want to improve the effectiveness of their teams and their interaction with other departments.\n•\tFor employees who feel that they cannot reach out to their managers and, therefore, feel uncomfortable.\n•\tFor start-up entrepreneurs who want to build their business more thoughtfully in the field of working with employees.Communication; Active Listening; Perception; Emotion; Interrupts; Social Skills; Human Resources; Checklist; Emotions; AwarenessNon SpecializationNon SpecializationNon Specialization[4.3, 8.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
BMC and Start-up Funding for Early-Stage Start-upsCoursera Project NetworkIntermediate 0,4 4,4 By the end of this 1-hour 40-minutes project, you will  be able to learn how to create a Business Model Canvas for your start-up idea. Additionally, you will be able to calculate how much money your start-up needs as an investment. Along the way you will learn some basic Google Sheets skills that are needed to help you in your start-up financial analysis.\n\nThis guided project is for beginners in the field of entrepreneurship, especially the ones who have not a business academic background . It gives the learner a simple introduction about how to develop their start-up idea using the Business Model Canvas tool. Furthermore, it equips entrepreneurs with basic Google sheets skills, fundamental knowledge about calculating start-up funding needs and the concept of depreciation\n\nNote: This project works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Elementary Mathematics; Finance; Average; Project; Financial Analysis; Project Mine; Balance Sheet; Planning; Business Plan; ChartNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business entrepreneurship
Коммерциализация результатов НИОКР Moscow Institute of Physics and TechnologyAdvanced 24,6 4,8 Курс дает самую полную на сегодняшний день картину процесса коммерциализации результатов научных исследований и разработок. Знания, которые вы получите по итогам обучения, позволят выбрать наиболее перспективный и наименее рисковый сценарий продвижения своего результата на рынок, осознанно выбирать необходимых партнеров на каждом этапе продвижения. \nВы узнаете:\n-\tКак оценить коммерческий потенциал результатов научных исследований и разработок, выбрать стратегию и разработать проект коммерциализации\n-\tКаковы наиболее значимые аспекты процесса коммерциализации и трансфера технологий\n-\tКто участвует в данном процессе, и как согласовать интересы всех участников\n-\tКак выявить риски процесса коммерциализации и управлять ими\n-\tКакова структура инновационного цикла, значение и особенности каждого из его этапов\n-\tКак идентифицировать результаты интеллектуальной деятельности\n-\tКак управлять интеллектуальной собственностью при ведении научных исследований и разработок и выполнении проектов по созданию новых технологий\n-\tВ чем особенности взаимодействия инноваторов с инновационными посредниками, а также потребителями и производителями наукоемкой продукции\n-\tВ чем особенности управления инновационным проектом\nКурс разработан компанией еНано (группа РОСНАНО) - образовательным партнером МФТИ.Peer-To-Peer; Peer Review; Clinical Peer Review; Peer 1; Software Peer ReviewNon SpecializationNon SpecializationNon Specialization[11.6, 28.0] None Russian business business-essentials
Create Professional Documents with Google Suite TemplatesCoursera Project NetworkBeginner 1,6 5 Do you find it difficult to design and format professional documents or struggle to create electronic materials from scratch? Unless you’ve been taught how to properly format letters, presentations, spreadsheets and the like, it can often be challenging to know where to begin with creating such items. Fortunately, with a little help from Google, we can design unique, eye-catching, and functional materials with ease. \n\nGoogle is a cloud-based tool ideal for designing personal and professional documents for use with colleagues, friends, family, or even just for yourself. A standard Google account provides access to templates within Docs, Sheets, Slides and more, allowing quick document creation without having to start with a blank slate.\n\nUpon completing this project, you will be able to find, create and practice using templates within Google Docs, Sheets, Slides, and Forms .\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Documents; Project; Spreadsheet; Presentation; Project Mine; Accounting; Login; Coaching; Stock; RowingNon SpecializationNon SpecializationNon Specialization[0.9, 2.1] None English business business-essentials
Use Canva to Create Social Media Marketing DesignsCoursera Project NetworkAdvanced 0,5 4,6 By the end of this project, you will create a sample social media graphic for business.  The graphic is shareable across your business’ social media platforms. You will be able to incorporate the color palette from your business style guide, in order to create brand recognition as part of your social media marketing strategy. This course will include an introduction to Canva, how to determine your canvas size for a social media post, incorporate images specific to your business into a social media post, and prepare a post for your social media channels.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Computer Graphics; Graphic Design; Social Media; Media Market; Social Media Marketing; Marketing Design; Poster; Poster Design; Digital MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business marketing
منصة إعلانات جوجل للمبتدئین Coursera Project NetworkBeginner 2 Not Calibrated.تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على أسُُس إعداد حملة على منصة إعلانات جوجل بالإستناد إلى أھم التفاصیل في الحملة بدءًا من أھمیة الإعلان مرورًا بأھداف الحملة و أنواعھا متوقفًا عند أساسیاتھا من فئة مستھدفة، میزانیة، موقع جغرافي، لغة وتحدید الكلمات المستھدفة إضافةً إلى تجنب الأخطاء التي تؤدي إلى فشل الحملة وصولاً إلى إنشاء حملة لموقع الكتروني على منصة إعلانات جوجل المتمیزة. كل ھذه التفاصیل ستجعلك في نھایة الدورة التدریبیّة قادرًا على إبتكار حملتك وصولاً للإحترافیة Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Arabic business business-essentials
RStudio for Six Sigma - Control Charts Coursera Project NetworkIntermediate 1 5 Welcome to RStudio for Six Sigma - Control Charts. This is a project-based course which should take under 2 hours to finish. Before diving into the project, please take a look at the course objectives and structure.\n\nBy the end of this project, you will learn to identify data types (Variables, Attribute Type I & II), understand the overview of Statistical Process Control, pick the right Control Chart based on the data type and other criteria, plot and interpret control charts. This Guided Project covers IMR Charts (XMR), Xbar-R Charts, Xbar-S Charts, NP Chart, P Chart, C Chart and U Chart. You will also learn about Western Electric Rules and Nelson's rules used to interpret the stability of the process.Algorithms; Project Mine; Trigonometric Integral; Rstudio; Chart; Control Chart; Project; Type Variable; R Programming; Six SigmaNon SpecializationNon SpecializationNon Specialization[0.5, 1.2] None English business business-strategy
A Business Approach to Sustainable Landscape RestorationErasmus University RotterdamBeginner 24,4 4,7 Integrated landscape management and large-scale landscape restoration should be in every company’s business strategy because in order to reach the Sustainable Development Goal on Land Degradation Neutrality (SDG Number 15.3) scaling up and acceleration of business-driven landscape restoration is urgently needed.\n\nThis requires business professionals with a vision, the right knowledge and skills. This MOOC aims to train the next generation of business professionals and developers to acknowledge business’ interdependency with healthy landscapes and understand the value of ecosystem resources.\n\n“Historically, we have found countless ways to justify our continued exploitation of the environment: discovery, tradition, Manifest Destiny, even Chinese hoax. But we’re all out of excuses now. Each passing day swells the data on greenhouse gases and extreme weather, shrinking reservoirs and rising sea levels, and diminishing biodiversity. Our resources are finite, the window for change if not firmly shut, is certainly closing, and all life must adapt or be doomed.”\n\nTéa Obreht, \nThe New Yorker, Dec. 19&26, 2016, p. 106.\n\nIt is a frightening prospect indeed – that all life on Earth must either adapt or be doomed. This course is about landscape degradation – a global and wicked problem that is contributing to the dooming prospect of depletion of Earth’s finite resources. But this course is also about the solutions to this problem – business driven landscape restoration.\nSo rather than leaving you powerless with the prospect Obreht puts fowards above, it is our hope that you learn how you can be part of the solution to making sure that Planet Earth still provides a safe and habitable home for future generations. \nWe must act big and we must act now.\nWith this course we want to pass on valuable knowledge and teach you useful skills that you can apply in your professional life that will enable you to tackle the issue of landscape degradation and restoration. \nThe issue is urgent, so let’s dive right into it.\n\nThis MOOC is developed by the ENABLE partnership, which is co-funded by the ERASMUS+ programme of the European Commission and involves a diverse, international group of organizations including Rotterdam School of Management, Erasmus University, Commonland, United Nations University Land Restoration Training Programme, the Spanish National Research Council and Estoril Global Conferences.Sustainability; Ecosystem Services; Natural Capital; Ecosystems; Ecosystem; Business Model Canvas; Project; Return On Investment; Wicked Problem; Total Economic ValueNon SpecializationNon SpecializationNon Specialization[15.9, 29.4] None English business business-essentials
Creando una presentación con Presentaciones GoogleCoursera Project NetworkBeginner 1,1 4,8 Para el fin de este proyecto, creará una Presentación Google que contiene una introducción, soportes visuales, cartas enlazadas, y una conclusión. Aprenderá a crear una presentación que es informativa y que capta la atención de la audiencia. Usted también aprenderá a conectar cartas de Hojas de cálculo Google a su presentación que se sincronizan cuando cambian los datos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.5, 1.4] None Spanish business business-strategy
Fundamentos de Liderança com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 2,4 4,8 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nNeste curso, você estudará sobre liderança e sua função no crescimento dos negócios. Você aprenderá sobre estilos de liderança e refletirá sobre seu papel como líder de sua empresa.   \n\nVocê considerará as qualidades de liderança e identificará os valores e premissas ou suposições essenciais que influenciam a forma como você lidera.  \n\nVocê ouvirá as alunas Alumni do 10,000 Women da Goldman Sachs explicando como a implementação de um Plano de Desenvolvimento de Liderança as ajudou a expandir seus negócios. Você estudará sobre isso antes de concluir seu próprio Plano de Desenvolvimento de Liderança para considerar as ações que você pode realizar para lhe ajudar a melhorar suas habilidades de liderança.  \n\nVocê também fará uma Auditoria Cultural para considerar e analisar sua cultura organizacional atual.   \n\nAo final do curso, você terá criado sua Declaração de Visão, que descreve sua visão para o futuro de sua empresa.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Denominación De Origen; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.4, 3.1] None Portuguese (Brazil)business entrepreneurship
The entrepreneur's guide for beginners Universitat de BarcelonaIntermediate 4,1 4,5 The Entrepreneur's Guide for beginners and is a course created in collaboration with all Catalan public universities and EIT Health and aims to be the starting point for all those who want to improve their knowledge and skills in the world entrepreneurship. In this course you will be able to identify a business opportunity, develop the business model (and the steps to validate it) and know the main mechanisms to find your business. In addition, you will have the help of experts who will be there to help you resolve any questions that may arise during the course. Sign up!Entrepreneurship; Planning; Lean Startup; Event Management; Business Plan; Funding Options; Project; Employment; Business Model Canvas; Business ProcessNon SpecializationNon SpecializationNon Specialization[0.8, 6.2] Catalan; Spanish English business entrepreneurship
Crédito y cobranza Universidad Nacional Autónoma de MéxicoIntermediate 12,7 4,9 Este curso, ofrecido por la UNAM, se enfoca en la función crediticia, es decir, la importancia del crédito en el ciclo de los negocios, la determinación de necesidades de un departamento de crédito, las políticas de crédito, análisis de los solicitantes, así como su emisión, y todo lo relacionado con la recuperación de éstos, minimizando en todo momento los riesgos de incobrabilidad. \n\nAnalizaremos todo lo relacionado con la planeación, organización, integración, dirección y control de las actividades encaminadas al otorgamiento de créditos y su recuperación en las fechas establecidas.Credit; Credit ControlNon SpecializationNon SpecializationNon Specialization[9.3, 15.3] None Spanish business finance
The Neuromarketing Toolbox Copenhagen Business SchoolAdvanced 6,3 4,8 Doing marketing research by asking people has been a common method and does still have advantages. On the other hand, if you want insights into the non-conscious interpretations of a consumer’s decision, then you need other research tools in your research toolbox. Neuromarketing makes use of such an extended toolbox, containing both technical equipment and ways of doing experimental research. The goal for this course is to give you an overview of this fast developing toolbox ranging from simple web-camera, to eye-tracking, and to complicated brain-scanners. The course guides you through a contemporary literature review, giving you insights into the last decades of development  within this field of research.Eye Tracking; Perception; Neuromarketing; Heart Rate Variability; Scanning; Heart Rate; Arousal; Experiment; Marketing Research; InfluencingNon SpecializationNon SpecializationNon Specialization[2.6, 8.9] French; Portuguese; Russian; SpanishEnglish business marketing
Applying Data Analytics in Marketing University of Illinois at Urbana-ChampaignAdvanced 14,4 4,4 This course introduces students to the science of business analytics while casting a keen eye toward the artful use of numbers found in the digital space. The goal is to provide businesses and managers with the foundation needed to apply data analytics to real-world challenges they confront daily in their professional lives. Students will learn to identify the ideal analytic tool for their specific needs; understand valid and reliable ways to collect, analyze, and visualize data; and utilize data in decision making for their agencies, organizations or clients.Marketing; Analysis; Data Analysis; A/B Testing; Market Analysis; Analytics; Conjoint Analysis; Customer Satisfaction; Digital Marketing; AdvertisingNon SpecializationNon SpecializationNon Specialization[8.1, 18.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Program Management: Stakeholders Identification in ClickUpCoursera Project NetworkBeginner 2,2 5 By the end of this guided project, you will be fluent in creating Program stakeholder artefacts for the Identification/Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for stakeholder identification and planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Benefits; Modeling; Planning; Project; Project Mine; Enabling; Experience; E-Nable; Leadership and Management; Composite Artifact ColorsNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Los Objetivos de Desarrollo Sostenible para las empresasUniversidad de los AndesBeginner 8,8 4,9 Este curso del Centro de los Objetivos de Desarrollo Sostenible de América Latina y el Caribe con el que espera contribuir a tener un mejor entendimiento de los Objetivos de Desarrollo sostenible (ODS) desde el entorno empresarial. Este curso tiene como objetivo brindar herramientas para que las empresas inicien o direccionen con mayor precisión sus esfuerzos en favor del desarrollo sostenible a partir de sus actividades estratégicas. Durante el curso el estudiante analizará la compañía que escoja y aplicará los recursos aprendidos hacia la operación de esta empresa. En este sentido, el estudiante fortalecerá sus habilidades mientras que avanza en los esfuerzos en sostenibilidad de la empresa seleccionada. Al finalizar el curso, el estudiante estará en la capacidad de priorizar los ODS estratégicos para su compañía, sabrá la estructura lógica de planeación de actividades concretas que contribuyan a los ODS, y tendrá una noción sobre la adecuada comunicación de esta estrategia a nivel interno y externo.Business Analysis; Cabeza; I-DeasNon SpecializationNon SpecializationNon Specialization[4.1, 12.0] None Spanish business business-strategy
Crea un Mood Board con Canva Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted podrá crear un Mood Board desde cero usando la versión gratis de Canva. El moodboard es una herramienta visual que puede ser física o digital. Es un collage hecho con intención, con estrategia y como síntesis de tus ideas. \n\nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear un Mood Board que le servirá como plantilla para futuros proyectos. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño estético.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Create an Infographic in Canva Coursera Project NetworkIntermediate 0,4 4,4 This course will teach the learner how to create an infographic, step-by-step. Infographics are used to visually share complex numeric or written information in one glance. The learner will start by gathering the information and goals for creating an infographic and then walk through each step of creating the infographic in Canva. By the end, the learner will have the ability to share a complete infographic.Infographics; Writing; Visual Design; Organizing (Management)Non SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Fundamentos de los Clientes y la Competencia con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 2,9 5 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEn este curso, examinarás el proceso de compra de tus clientes y explorarás los beneficios de la segmentación de mercados. Al analizar a tus competidores e identificar tu ventaja competitiva, considerarás cómo la comprensión de tus clientes y competidores pueden ayudar a maximizar el valor de tu oferta al obtener crecimiento empresarial para tu negocio a medida que crece. \n\nAl final de este curso, habrás desarrollado una Propuesta de Valor para el Cliente (PVC) clara. Esto te permitirá comunicar tu oferta comercial a tu público objetivo de una manera convincente. Tendrás la oportunidad de examinar cómo el desarrollo de una estrategia de precios puede apoyar mejor el crecimiento del negocio. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Business; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.4, 4.0] None Spanish business entrepreneurship
Commercialization of innovation activity resultsSaint Petersburg State UniversityAdvanced 9,2 2,5 This course was created in the partnership with StPetersburg Electrotechnical University ETU “LETI”.\n\nThis course provides the basic knowledge of the patent law, innovation management, and basic marketing methods in the sphere of intellectual activity results. The course examines some issues related to the assessment of the technologies completeness using the methods LIFT and TAME; assessment of the commercial potential of the intellectual activity results based on the business-planning methods and Due Diligence strategy, as well as the classic strategies and key practices of this commercialisation.\nThe course aims at providing learners with the skills in the sphere of legal regulation of the commercialisation in the implementation of the innovative projects.\nThe course introduces learners to the basic terminology, examines the main approaches to assessment and implementation of the project economic efficiency indicators. The issues are considered both from the point of potential investor and the future customer. The course examines the key methods of evaluating the cost of the project and the product, which is to be introduced to the market.\nUpon completion of this course, learners can solve a variety of problems related to the project management in the sphere of commercialisation of intellectual activity results.Commercialization; Innovation; Intellectual Property; Industrial Design; Intellectual; Intellectual Property Law; Project; Market (Economics); D (Data Language Specification); Economics EffectsNon SpecializationNon SpecializationNon Specialization[4.4, 11.6] None English business business-strategy
Marketing no mundo digital University of Illinois at Urbana-ChampaignBeginner 8,7 Not Calibrated Este curso analisa como ferramentas digitais, por exemplo, a Internet, os smartphones e a impressão 3D, estão revolucionando o mundo do marketing ao mudar as funções e práticas das empresas e dos consumidores. O Marketing no mundo digital é um dos cursos mais procurados da Coursera com mais de 250 mil alunos e ele foi classificado pela Class Central como um dos 50 melhores cursos on-line abertos e massivos (MOOCs, na sigla em inglês) de todos os tempos (https://www.class-central.com/report/top-moocs/).\nEste curso foi lançado inicialmente em 2015 e atualizado em abril de 2020.\n\nEste curso faz parte do iMBA oferecido pela Universidade de Illinois, que é um MBA on-line, flexível e credenciado, a um preço incrivelmente competitivo. Para obter mais informações, consulte a página Recurso neste curso e o site onlinemba.illinois.edu.Com File; Studentized Residual; Brand; Economy; Manufacturing Process Management; Popular Culture; File Shortcut; Numbers (Spreadsheet); Exercise; Opinion LeadershipNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] French; Portuguese; Russian; English; SpanishPortuguese (Brazil)business marketing
Knowledge Exchange: Using, Protecting and Monetizing Ideas with Third PartiesUniversiteit LeidenAdvanced 8,2 4,4 Learn more about knowledge exchange and how to use, protect and monetize your knowledge while working with various partners. \n\nInterested in increasing the impact of your knowledge on society? This course is for those who are new to how knowledge is transferred from yourself or from a knowledge institute into society at large. It is for those who want to know how to protect their knowledge, how to approach parties for collaboration, and how to find the right funding for your idea.  It is for those who want to start thinking about how knowledge exchange might be useful in their business or academic career. It provides an introduction to one of the basics of knowledge exchange, the stakeholders involved and the most common pitfalls on your way to transform our world with your ideas!\n\nAbout the course lecturers\nEach week a different expert in his or her field will shed light on a different aspect within knowledge exchange. In addition, each module contains an interview with a Leiden academic who will share his or her practical experience concerning that week's subject. Each module is introduced and concluded by the course leader, Professor Gert-Jan van Ommen, former head of the Department of Human Genetics of Leiden University Medical Center. \n\nAbout Luris\nThis course was developed by Luris, in cooperation with Leiden University and Leiden University Medical Center (LUMC). As knowledge exchange office, Luris matches societal needs with possibilities available in Leiden and enhances the impact of novel technologies and knowledge from Leiden University and LUMC. Luris establishes valuable partnerships and represents the interests of academics and research teams.Intellectual Property; Monetization; Collaboration; Experience; Gratitude; Principle; Intellectual; Behalf; Decision Making; BillingNon SpecializationNon SpecializationNon Specialization[4.7, 10.5] French English business entrepreneurship
Management of International Development: Towards Agenda 2030Università BocconiIntermediate 7,1 4,7 Welcome!\n\nThis course provides participants with the opportunity to explore the multifaceted concept of international development in order to be able to interpret and lead its challenges, opportunities and constant evolutions. Starting from an in-depth analysis of the current international development architecture, its key actors and trends, the course then illustrates the main international organizations' governance systems; identifies their funding and financing tools necessary to implement development programs and achieve sustainable development goals; and explains how to effectively leverage on human capital to drive organizational success and be ‘fit for purpose’ in an ever changing international development scenario. \n\nThe course is delivered by both Bocconi University and SDA Bocconi School of Management faculty involved in programs as the EMMIO - Executive Master in Management of International Organizations. \nThe course also provides participants with the opportunity to learn from the experience of senior professionals serving International Organizations at all levels.Hotel Management; Finance; Communication; Corporate Bond; Business; Development Director; Media Development; Executive Sponsor; Cluster Development; International CommunicationNon SpecializationNon SpecializationNon Specialization[2.0, 10.8] None English business leadership-and-management
Create your e-commerce store with Ecwid Coursera Project NetworkIntermediate 0,9 5 In this 1-hour long project-based course, you will learn how to create an online e-commerce store with Ecwid, manage store content and appearance, build a product catalogue, set up payment and communication options.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.E-Commerce; Project; Litigation Public Relations; Payments; Preference; Editing; Accounting; Planning; Communication; Online ShoppingNon SpecializationNon SpecializationNon Specialization[0.5, 1.2] None English business marketing
Corporate Strategy University of LondonAdvanced 8,7 4,8 Corporate strategy is the strategy a firm uses to compete across multiple businesses. Many small firms want to grow by entering new businesses. Many large firms already are in multiple businesses, e.g. a photo camera producer selling also sunglasses. \n\nWe developed this course to help you make good corporate strategy decisions. Of the many decisions a firm has to make, corporate strategy decisions are among the most consequential. We will look at these key corporate strategy decisions:\n- Diversification: How and which businesses should your firm enter?\n- Divestiture: How and from which businesses should your firm exit?\n- Corporate HQ: How should we organize corporate headquarters to create value across the different businesses?Strategy; Corporate Bond; Strategic Management; Corporate Headquarters; Leadership and Management; Business Strategy; Divestment; Headquarters; Marketing; Resource AllocationNon SpecializationNon SpecializationNon Specialization[3.8, 11.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Логистика Peter the Great St. Petersburg Polytechnic UniversityAdvanced 47,5 3,7 Курс «Логистика» охватывает все элементы управления материальными и сопутствующими им информационными и финансовыми потоками в цепях поставок. Цепь поставок – это обширная сеть, охватывающая все стадии процесса преобразования природных ресурсов в готовую продукцию, которую получает конечный потребитель. Чтобы создать и доставить клиенту тот продукт, который имеет для него ценность, необходимо уметь управлять цепями поставок: формировать их конфигурацию, осуществлять планирование материальных потоков и производственных мощностей, контролировать ход исполнения планов. \nВ ходе изучения курса слушатель познакомится с тем, как построить качественные процессы планирования дистрибуции, производства и закупок.\nСистемное понимание логистики поможет слушателям сформировать конкурентоспособную инфраструктуру бизнеса и разобраться, как эффективно сбалансировать спрос на продукцию и возможности предприятия.\nЭффективное управление цепями поставок во многом зависит от умения формировать и поддерживать взаимоотношения с контрагентами, а также применять современные информационные технологии.\nВ курсе рассмотрены основные функции, цели и методы в логистике. Слушатели изучат понятия и основные принципы организации материальных потоков, управления закупками и запасами в цепях поставок, методы управления и организации транспортной, складской и распределительной логистики, оценки эффективности логистики, выбора и внедрения информационных систем.\nВ курсе «Логистика» рассматриваются темы, объединенные в четыре блока:\n1.\tОсновные понятия и виды логистики.\n2.\tФункциональный комплекс логистики (закупка, транспортировка, производство, складирование, распределение, запасы).\n3.\tПланирование логистики и оценка эффективности.\n4.\tИнформационное обеспечение логистики.\nКурс включает в себя лекции, видеоролики, примеры решения задач и кейсов, практические задания, тесты, контрольные материалы для самостоятельной подготовки.Supply Chain; Leadership and Management; Supply Chain Management; Value Chain; ChainingNon SpecializationNon SpecializationNon Specialization[22.4, 61.3] None Russian business business-essentials
Construya estrategicamente su red en LinkedInCoursera Project NetworkIntermediate 2 Not Calibrated Mucha gente en la sociedad actual cree que sabe cómo hacer una red de contactos, pero ¿realmente lo saben? Hablaremos de la manera adecuada de utilizar tu cuenta de LinkedIn para ampliar tu propia red. También es muy importante conocer la marca personal dentro de LinkedIn.\n\n Al final de este proyecto sabrás algunos métodos para encontrar las conexiones que buscas. Y hablaremos de cómo mantener tus conexiones. \n\nPara tener éxito en este proyecto necesitarás tener una cuenta gratuita en LinkedIn. Si necesitas empezar con buenas bases tu cuenta antes de apuntarte a este curso consulta el curso " LinkedIn para principiantes" en Coursera.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.5] None Spanish business business-essentials
Gestão de produtos digitais: Princípios básicos modernosUniversity of VirginiaBeginner 11,5 5 Há pouco tempo, o trabalho do gerente de produto era avaliar dados de mercado, criar requisitos e gerenciar a transferência para vendas/marketing. Talvez você conversaria com um cliente em algum lugar e ele diria quais recursos ele quer. Mas as empresas que gerenciam produtos dessa maneira estão morrendo.\n\nSer uma pessoa de produto hoje é um jogo novo, e os gerentes de produto estão no centro disso. Hoje, especialmente se o seu produto for principalmente digital, você pode atualizá-lo várias vezes por dia. Há uma enorme coleção de dados disponíveis para tomar decisões e, ao mesmo tempo, insights profundos sobre a motivação e a experiência do cliente são mais importantes do que nunca. O trabalho do gerente de produto moderno é determinar uma direção e criar um ambiente de trabalho bem-sucedido para todos os atores envolvidos no sucesso do produto.  Não é um trabalho simples ou um trabalho fácil, mas é um trabalho significativo em que você aprenderá o tempo todo. \n\nEste curso ajudará você ao longo de sua jornada de aprendizagem e o preparará com as habilidades e perspectivas necessárias para:\n\nCriar o foco acionável para gerenciar seu produto com sucesso (semana 1)\nConcentrar seu trabalho usando métodos modernos de gestão de produtos (semana 2)\nGerenciar novos produtos e explorar novas ideias de produtos (semana 3)\nGerenciar e amplificar produtos existentes (semana 4)\n\nEste curso é ideal para os gerentes de produto ou gerentes gerais atuais interessados nos métodos modernos de gestão de produtos.\n\nEste curso foi desenvolvido com o generoso apoio do Batten Institute na Escola de Negócios Darden da UVA. A missão do Batten Institute é melhorar o mundo por meio do empreendedorismo e da inovação: www.batteninstitute.org.Com File; Dr-Dos; Process (Computing); Product Management; I-Deas; Monetization; Sales; Competitiveness; Communication; FailureNon SpecializationNon SpecializationNon Specialization[7.0, 14.7] English; Chinese Portuguese (Brazil)business leadership-and-management
Becoming a Social Entrepreneur: Getting StartedUniversity of MichiganBeginner 4,4 4,7 Do you have an idea that could help solve a societal problem? Are you wondering if starting a social enterprise is the best way to go forward? You are thinking about becoming a social entrepreneur!\n\nIn this course, you’ll critically examine what makes for a good idea, and whether that idea requires starting a new business. You’ll craft a personal immersion plan while considering different ways to create impact. You’ll explore the personal challenges and connections to your life’s purpose before deciding to commit to becoming a social entrepreneur.\n\nEach week, you’ll see and hear from 11 real-life social entrepreneurs, working around the world, and sharing the lessons they’ve learned as well as the mistakes they’ve made and how you can overcome them. Among their experiences are: providing clean water in India and the Dominican Republic, warming premature babies without incubators, improving education in Africa and Detroit, and providing affordable fresh food to low-income residents of Los Angeles. Ultimately, you’ll be able to decide whether your idea is necessary for the world, and if starting a social enterprise is the right path for you. This course is based on the book “Becoming a Social Entrepreneur: Starting Out, Scaling Up and Staying True” by Michael Gordon.Social Entrepreneurship; Entrepreneurship; Social Media; Social Work; Social Psychology; Brand; Human Learning; Problem Solving; Project Management; AnalysisNon SpecializationNon SpecializationNon Specialization[0.8, 7.5] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Arts and Heritage Management Università BocconiBeginner 12,5 4,7 Today cultural institutions are facing important dilemmas in many aspects of their management. Over the past decades, a new figure has emerged that of the art manager. \nImagine you went to work every day to connect artists with audiences, vision with reality, and money with a mission. That is what managers in the arts do, they play an essential role in transforming the minds, lives, and communities through creative expression.\n\t\nThis course has been conceptualized to address the need of skills and techniques to help professionals and managers in running art and cultural institutions. \n\nLearning Objectives\nThere are three objectives to this course. First, we will approach the biggest issue cultural institutions face, the coexistence of managers and curators and giving evidence as to when, how, and why they can get along. Second, we will focus on some contemporary facets on what is means to manage a cultural institution and what cultural managers should expect and be able to face. And lastly, we will provide models and tools to design and implement appropriate courses of action to satisfy customers (visitors and audiences) and build an advantage over the competition.\n\nCourse Structure\nThe course is divided into six sections. Five sections are dedicated to specific aspects and themes of managing cultural institutions, while the sixth section is dedicated to individual interviews of prominent cultural institution managers on specific topics. The involvement of professionals and managers gives an incredible value to the learning experience of this course. \n\nEach module is paired with a quiz and discussion forums to reflect on the variety of the heritage management, its complexity, and the power of the network that we will build together during the course.\nSuccessful completion of the quizzes is required for a course certificate as explained in the Grading Policy page.\n\nIf you love art and want to make an impact in this unique and fantastic sector, this course will support you in understanding the peculiarities of this sector and how to leverage on its tools to make a bigger impact.\n\nLook forward to meeting you online!\n\nAcknowledgements:\n\nVatican Museums: www.museivaticani.va\nCenacolo Vinciano: \nwww.beniculturali.it/mibac/export/MiBAC/sito-MiBAC/Contenuti/MibacUnif/Eventi/visualizza_asset.html_1283837989.html (ITA)\nFAI (Fondo Ambiente Italiano): eng.fondoambiente.it\nMUVE (Fondazione Musei Civici Venezia): www.visitmuve.it\nThe National Trust: www.nationaltrust.org.uk\nThe Archeological Site of Paestum: www.museopaestum.beniculturali.it   whc.unesco.org/en/list/842\nMuseo dell'Opera del Duomo (Florence): www.museumflorence.com\nMuseo del Violino: www.museodelviolino.org\n_________________________________\nDisclaimer - Since some of the videos are conducted with those whose native language is not English, we have decided to sometimes preserve their more emphatic speech to keep a tighter match between the audio and subtitles.Leadership and Management; Marketing; Art; Brand; Customer Relationship Management; Communication; Brand Loyalty; Service Management; Market (Economics); ExperienceNon SpecializationNon SpecializationNon Specialization[7.3, 15.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Анализ доходности с EVA Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычисление средневзвешенной стоимости капитала, вычисление инвестированного капитала, платы за финансирование и NOPAT, использование финансовой отчетности для вычисления экономической добавленной стоимости (EVA).\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Legal Tech and the Digital Transformation of LawUniversidad AustralBeginner 10,2 5 The digital revolution changed the way we communicate and trade. Now, it is coming into the world of law.\n\nThis program will give you a broad overview of the main trends that are affecting the legal industry:\n\n- The birth of the legal tech market and the application of technology in law.\n- The role of artificial intelligence in the automation of the work of lawyers.\n- Blockchain technology and its impact on the way we sign and execute contracts.\n- Initiatives to ensure access to justice through virtual courts and robot judges.\n\nThe program is aimed at lawyers, notaries, officials, executives, entrepreneurs, and anyone who wants to know the main technological and business trends that are impacting the legal world.\n\nThe world of law will undergo greater changes in the next 20 years than in the last 200. The program will give you the necessary tools to be the protagonist of this transformation.\n\nYour opportunity to become a digital lawyer.\n\nThe videos in the course are in spanish and have subtitles in english, so you can follow what the instructor is saying without any problemLaw; Law And Management; BlockChain; Business Law; International Law; Justice; American Law; Electronic Signatures In Global And National Commerce Act; Industry Self-Regulation; Powerset (Company)Non SpecializationNon SpecializationNon Specialization[5.0, 13.5] None English business leadership-and-management
Fundamentos de Operações com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 2,9 4,8 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível. \n\nNeste curso, você aprenderá sobre gerenciamento de operações e identificará e refinará suas próprias operações e processos de negócios. \n\nVocê irá explorar como eles podem ser desenvolvidos e gerenciados, tanto para maximizar a satisfação do cliente quanto para apoiar o crescimento do negócio.  \n\nNos exercícios, você examinará o propósito do mapeamento de processos e o usará para avaliar seus processos de negócios atuais à medida que sua empresa cresce.  \n\nVocê considerará como refinar seus processos para fornecer eficiência operacional e vantagem competitiva para seus negócios, ao mesmo tempo que agrega o valor para os clientes.  \n\nAo final do curso, você terá mapeado e avaliado os principais processos de sua empresa, identificado as áreas fortes e selecionado as medidas apropriadas para melhoria à medida que sua empresa cresce.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Gustave Le Bon Non SpecializationNon SpecializationNon Specialization[1.7, 3.8] None Portuguese (Brazil)business entrepreneurship
Introducción al diseño de Mercadeo con CanvaCoursera Project NetworkIntermediate 1,1 4,5 Al final de este proyecto, usted creará dos anuncios de Redes Sociales: uno para Facebook, y uno para Instagram. Usted aprenderá a crear anuncios de medios sociales con Canva para su empresa. Podrá incorporar el esquema de colores de su empresa para crear un sentimiento de identificación y reconocimiento en las redes sociales como estrategia de marketing.\n\nEn este proyecto usaremos la versión gratis de Canva. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.5, 1.6] None Spanish business marketing
Innovación en el mundo corporativo UBITS Beginner 10,5 4,3 Implementar procesos de innovación corporativa hace que las organizaciones consigan enfrentar más fácilmente los desafíos del mercado y respondan de forma ágil y estructurada a las necesidades de sus usuarios, obteniendo así resultados diferentes, valiosos y transformadores, que logran dinamizarlas y darles sostenibilidad.\n\nSi bien estos procesos son necesarios en todas las empresas, solo algunas consigue implementarlos de forma estratégica, utilizando el enfoque y las herramientas apropiadas, sorteando efectivamente sus dificultades intrínsecas y apuntando directamente a movilizar los factores que determinan el éxito de una innovación. En este curso Roberto Bolullo y Jordi Díaz, expertos en innovación, te enseñarán cómo innovar estratégicamente en el mundo corporativo.Not Calibrated Non SpecializationNon SpecializationNon Specialization[6.8, 12.7] None Spanish business business-essentials
Conduct a Cost-Benefit Analysis in Google SheetsCoursera Project NetworkIntermediate 0,4 4,6 Actionable Business Intelligence gives us a glimpse at our strengths and weakness while highlighting options to maximize return on investment and the opportunity to course-correct when we can mitigate risk and preserve savings. Cost-Benefit Analysis or CBA is a tool that can quickly provide this type of Business Intelligence. In this course, you will gain experience building the cost-benefit model, learn how those components come together to produce actionable intelligence, and conduct a cost-benefit analysis. You will accomplish this in your hands-on project as we work side-by-side in the free-to-use software Google Sheets.\n\nBy the end of this course, you will understand use cases for conducting cost-benefit analysis, how the intelligence can be used for decision-making, and you will be able to confidently conduct a cost-benefit analysis in any spreadsheet software. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Cost Benefit Analysis; Financial Analysis; Financial Modeling; Healthcare Management; Present Value; Break-Even (Economics); Health Economics; Economics; Break-Even; WorksheetNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Self Publishing A-Z: Publish Your First E-book on Amazon KDPCoursera Project NetworkBeginner 1,8 Not Calibrated In this 1.5-hour long project-based course, you will be self-publishing an ebook on Amazon KDP. You will be guided through the entire process of formatting an ebook on Google docs according to the requirements of Amazon KDP, creating an ebook cover on Canva, setting up an Amazon KDP account and then publishing the ebook on Amazon KDP. We will also discuss keyword research & category selection to ensure your ebook appears on the search result. You will also be guided to handle tax and banking requirements.  By the end of this project, you will be confident in self-publishing any book through Amazon Kindle Direct Publishing.\n\nIf you have a manuscript ready, it is recommended to have that with you for this project. But even if you are here just for the purpose of learning, I will be providing you with all the necessary resources in order for you to complete this project including the manuscript. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Hardware Code Page; Accounting; Download; Html; Mathematical Optimization; Keyword Research; Booking; Taxes; PaymentsNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business entrepreneurship
¿Cómo tomar decisiones financieras que agreguen valor?Universidad de los AndesAdvanced 13,9 4,9 Los estudiantes al terminar este curso estarán en capacidad de seguir un proceso sistemático y ordenado para la toma de decisiones financieras. Este curso permitirá no solo exponer a los participantes a todos los detalles del proceso de decisión típicos del gerente de finanzas, sino aplicar sus conocimientos a un caso concreto. El proceso comienza con un análisis histórico de la información financiera que luego de usa para la construcción de una tabla de supuestos donde se resumen todas las estimaciones. Luego, basados en esa tabla de supuestos, se construye un modelo proyectado sobre el cual se estima el Valor Presente Neto usando el WACC o costo de oportunidad del capital invertido. Sobre ese caso base, se realiza un análisis de riesgo basado en un análisis de sensibilidad, un análisis de punto de equilibrio y un análisis de escenarios. Con toda esta información, el analista estará listo para tomar una buena decisión financiera.\n\nEste curso está orientado a personas que tienen alguna experiencia contable, pero poca experiencia como analistas financieros o les falta comprensión global de las finanzas. Por ejemplo, asistentes de finanzas que apoyan el rol de la gerencia de finanzas o gerentes de finanzas con poca experiencia que, aunque no tendrán la responsabilidad de realizar cada una de las tareas, quieren conocer el contexto y el proceso globalmente.Finance Non SpecializationNon SpecializationNon Specialization[7.1, 15.7] None Spanish business finance
Fundamentos de las Ventas y el Marketing con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 3,8 4,8 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEste curso te ayudará a desarrollar tus estrategias de marketing y a construir tu marca a medida que tu negocio crezca. También examinarás una gama de herramientas sobre marketing y aprenderás cómo utilizar métricas útiles para tu empresa.  \n\nComprenderás claramente y a fondo el ciclo de ventas y marketing. Utilizarás este ciclo como base para desarrollar tus planes de marketing y proceso de ventas. Al final de este curso, comprenderás cómo identificar las herramientas de marketing adecuadas para llegar a tu público objetivo, y cómo un plan de marketing efectivo puede convertirse en ventas e ingresos para tu negocio. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Sales; Marketing; Business; I-Deas; Denominación De Origen; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[2.0, 4.9] None Spanish business entrepreneurship
La Disrupción del Blockchain Universidad AustralBeginner 15,6 4,8 Muchas personas ya conocen al bitcoin, la moneda digital que en pocos años pasó de valer unos pocos centavos a miles de dólares. Pero esto es sólo la punta del iceberg de un fenómeno mucho más grande. \n\nEl blockchain, la tecnología en la que se basa el bitcoin, tiene el potencial de disrumpir los negocios, las finanzas, las leyes y hasta los gobiernos.\n\n¿Imaginas un mundo sin bancos? ¿Sin abogados? ¿Imaginas una red social que te pagara cada vez que publiques un post? ¿Una plataforma para compartir música, donde todos los ingresos queden en manos del artista? \n\nEste es uno de los primeros programas sobre blockchain disponibles en Coursera. Es dictado por Federico Ast, profesor de la Facultad de Ciencias Empresariales de la Universidad Austral, Doctor en Dirección de Empresas y emprendedor con amplia experiencia en la industria del blockchain. Es fundador de Kleros, un proyecto que utiliza el blockchain para la transformación de los sistemas legales y de justicia.\n\nLas 5 semanas del curso te ofrecerán un amplio panorama teórico y práctico del impacto del blockchain en el ámbito legal, tecnológico, económico y social.\n\nTe invitamos a una inmersión en una de las tecnologías de mayor potencial de transformación de los próximos años.\n\n¡Bienvenido a la disrupción del blockchain!"BlockChain; Bitcoin; Smart Contract; Cryptocurrency; Ethereum; Finance; FinTech; Cryptography; Marketing; CostNon SpecializationNon SpecializationNon Specialization[9.5, 18.8] None Spanish business finance
Improve Business Performance with Google FormsCoursera Project NetworkBeginner 0,3 4,7 By the end of this project, you will create and execute a customer satisfaction survey using Google Forms, and then analyze the form responses. Creating your survey will depend on what your company wants to analyze. Are customers satisfied with the products offered?  Or, are customers satisfied with the services offered? You have the option of deciding the specifics of the survey based on your company’s needs. In this course, you will create a survey to determine if customers are satisfied with the services of an appliance repair company. Once you have created and collected your survey responses, you will analyze the results using graphs provided by the Google form.  Graphs are a great visual tool that allows you to quickly see different trends occurring within your business, instead of having to shuffle through pages of a report. In this project, your graph will visually show you customer satisfaction ratings. Creating a survey gives you the ability to review customer feedback, and allows you to more accurately adjust your business practices to fit the needs of your customers. Doing so will help your company improve products and/or services for increased customer satisfaction, and in the long run, increase your business’s bottom line.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Business Administration; Customer Support; Customer Service; Customer Satisfaction; Project; Utility; Maintenance, Repair, And Operations; A/Rose; Preview; FinanceNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-essentials
Inove na gestão de equipes e negócios: O crescimento da empresaUniversidade de São PauloBeginner 13,9 4,8 Aprenda a gerir equipes na sua empresa, e também estratégias de como crescer o seu negócio com profissionais das maiores startups brasileiras, como upLexis, Revelo, Playax e Beleza na Web. Neste curso você irá entender mais sobre como escalar, como criar e manter a cultura, como ser um líder, como gerir e contratar equipes, como desenvolver produtos e como cuidar da operação da sua empresa.\n\nNeste curso serão abordados os seguintes temas:\n- O que é escalar\n- Missão e cultura da empresa, o que são e como definir\n- Quando e como contratar\n- CEO e liderança\n- Como ser produtivo\n- Desenvolvimento de talentos\n- Como motivar e formar equipes\n- Qualidade de vida no trabalho\n- Desenvolvimento de produtos\n- Scrum, Kanban, Design Sprint e Design Thinking\n- Processos de tomada de decisão\n- Priorização\n- Processos, entendendo e definindo\n- Tradução de estratégia em metas e planos de ações\n- Como avaliar os resultados\n\nAo final desse curso, esperamos que você esteja familiarizado com os principais conceitos, metodologias e práticas para lidar com o crescimento da sua empresa.\n\nNão deixe de ver as perguntas frequentes antes de se inscrever\n\nConheça os nossos outros cursos:\n- Criação de Startups: Como desenvolver negócios inovadores\n       https://www.coursera.org/learn/criacao-startups  \n- UX / UI: Fundamentos para o design de interface\n       https://www.coursera.org/learn/ux-ui-design-de-interface \n- Consolidando empresas: Estrutura jurídica e financeira\n       https://www.coursera.org/learn/consolidando-empresas\n- Marketing Digital\n       https://www.coursera.org/learn/estrategia-marketing-digital \n- Marketing e vendas B2B: fechando novos negócios\n       https://www.coursera.org/learn/marketing-vendas-b2bCommunication; Visual Design; Marketing Communications; Marketing; Leadership; Kanban; Software; Design Thinking; Software Engineering; PerformanceNon SpecializationNon SpecializationNon Specialization[9.6, 16.2] None Portuguese (Brazil)business leadership-and-management
Accounting, Business and Society:  The Multi-faceted Role of AccountingThe Hong Kong University of Science and TechnologyBeginner 6 4,8 Course Overview: https://youtu.be/v1JJ8y_Zq5U\n\nAccounting professionals are open up for more tasks and duties that require their professional skills and knowledge nowadays, and yet not exerting their expertise just the way it used to be. Without bogging you down with the mechanics of accounting, this course provides an overview of the multi-faceted role of accounting in business and social contexts. \n\nYou will get to know the essential of businesses and how they must work around the notions of ethics, the corporate governance (CG) framework and how accountants function as one of the key players in the practices. An thriving area of corporate social responsibility (CSR) is also discussed.\n\nAn illustrative approach will be adopted and you will be surprised by how closely accounting is related to things happening around you in your daily lives. \n\nBy the end of the course, you are able to:\n\n• Describe the accounting process and different forms of business entities \n\n• Explain the regulatory framework of accounting profession, and how the profession can serve information needs of stakeholders of different forms of business entities\n\n• Describe the broad framework of ethics, corporate governance, and corporate social responsibility, and their interrelationships\n\n• Demonstrate the knowledge and respect of ethical behaviour of individuals, businesses, and professionals including accountants in particular\n\n• Explain what are good governance practices and how accounting contributes to such, for both performance and conformance purposes\n\n• Identify good or bad corporate governance and CSR practices of businesses, by making reference to real-life incidentsAccounting; Corporate Governance; Corporate Bond; Limited Liability; Annual Report; Audit; Ethics; Shareholders; Leadership and Management; BusinessNon SpecializationNon SpecializationNon Specialization[2.2, 8.2] French; Portuguese; Russian; SpanishEnglish business business-essentials
Sports Marketing Northwestern UniversityBeginner 10,9 4,8 Today, there is demand for people skilled in Sports Marketing.  Organizations want your expertise to strength and grow customer bases and teams want to enlarge their fan base, attract new sponsors to their sport, build strong programs with existing sponsors, and run their fan conventions and other events.  In addition, a wide range of companies recognize the value sports relationships have in positioning and building their brands.  In this Sports Marketing MOOC, you will learn:\n\n— Ticket pricing strategies\n— How a crisis might happen in sport\n— How all types of companies are using sports to enhance and position their brands\n— How to promote and market a sporting event\n— How to develop sponsorships\n— How to use social media to grow your team’s follower base and promote your sporting events, conferences and conventions\n\nThe Sports Marketing MOOC was created by Professor Candy Lee of Northwestern’s Medill School of Journalism and Integrated Marketing Communications.  She is joined by experts in the many specialty topics important to Sports Marketing.Marketing; Sports; Communication; Loyalty Program; Press Release; Marketing Strategy; Leadership and Management; Sport Communication; Crisis; StrategyNon SpecializationNon SpecializationNon Specialization[6.4, 13.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Turkish; SpanishEnglish business marketing
Create a Business Proposal in Google Slides Coursera Project NetworkBeginner 1,8 Not Calibrated By the end of this project, you will be able to create a simple Business Proposal in Google Slides. You will learn how to create a basic working presentation and use this as a template for future business proposals. You will be able to create and organize this tool to prevent any negative effects to your company, and utilize this tool at any management level.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Project; Presentation; Organizing (Management); Innovation; Sales; Project Mine; Ordered Pair; Product Sales; ReasonNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
Технология ведения международных переговоровMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Advanced 6,7 4,6 Основной целью курса является формирование теоретических представлений и отработка практических навыков ведения международных переговоров.\nКурс состоит из двух частей – теоретической и практической.  Теоретическая часть включает в себя знакомство с подходами к анализу переговоров, разработанные в России (исследования В.Л. Исраэляна, А.В. Загорского, В.А. Кременюка, М.М. Лебедевой, В.И. Попова, В.М. Сергеева и др.) и за рубежом (работы М. Бермана, У. Зартмана, В. Мастенбрука, Р. Фишера, У. Юри, Д. Фирона и др.), а также выявление структурных элементов переговорной деятельности (стадии ведения переговоров – подготовка, проведение и анализ результатов переговоров, этапы ведения переговоров и тактические приемы). Вторая – практическая часть – направлена на отработку практических навыков ведения переговоров, что предполагает правильно находить и использовать в реальной переговорной ситуации структурные элементы переговорного процесса.Business Analysis; BusinessNon SpecializationNon SpecializationNon Specialization[3.5, 8.4] None Russian business business-strategy
Coursera Project NetworkBeginnerمقدمة الى تطویر المنتجات الجدیدة للشركات الصغیرة والمتوسطة 0,8 في ھذه الدورة التدریبیة القائمة على المشروع والتي تستغرق أقل ساعة واحدة.\n\nفي نھایة ھذا المشروع سوف تتمكن من عمل خطة إنتاج, و إطلاق المنتج من خلال تعلم التخطیط بأثر رجعي, و سوف تفھم كیفیة, و سبب عمل مواصفات المنتج. \nخلال نھایة ھذا المشروع سوف تتعلم خطوات تطویر المنتجات الجدیدة للشركات الصغیرة والمتوسطة.\nسوف تتعلم كیفیة القدوم بفكرة منتج جدید, و كیفیة تقییمھ باستخدام نموذج استخراج أفكار ,و مصادر على الإنترنت مثل Google Trends و Amazon.\nسوف تستخدم  طرقا تساعد على تقییم المنتج من خلال معرفة تجزئة السوق لمنتجك ,احتمالات زیادة المبیعات , و من خلال معرفة المنتجات المنافسة في السوق.\nأیضا سوف تتعلم كیفیة تقییم الموردین , و تقییم سعر منتجك من خلال تحلیل أسعار مكونات المنتج , و معدل الإنتاج.\nھذا المشروع موجھ إلى الأشخاص, و الشركات الصغیرة و المتوسطة  الذین یرغبون في تحویل أفكارھم الى منتجات تحقق المبیعات. و ھو أیضا موجھ لمن لدیھ أفكار و یرید تعلم طریقة تطویرھا إلى منتجات.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.4,8 Philosophy; Cost; R&D Management; Euler'S Totient Function; Supply Chain; S.C.A.M.P.E.R; Project; Middle East; Product DevelopmentNon SpecializationNon SpecializationNon Specialization[0.3, 1.3] None Arabic business entrepreneurship
Supply Chain Excellence Rutgers the State University of New JerseyBeginner 7,2 4,7 Supply chain leaders manage products, information, and finances to create an efficient, effective supply chain. With this online certificate program, you’ll study at the graduate level to gain the knowledge you need to advance in your career.\n\nYou’ll gain a thorough understanding of the three distinct flows that create supply chain excellence in any company. Learn from lectures, readings, discussions and quizzes designed by faculty from the Department of Supply Chain Management at Rutgers University. You’ll also benefit from graded feedback from the instructor and live sessions with groups of high-caliber peers.\n\nThis course will provide you with an introduction and head-start to the Supply Chain Excellence MasterTrack.Supply Chain; Chaining; Finance; Leadership and Management; Procurement; Manufacturing Process Management; Supply Chain Management; Supply Chain Analytics; Operations Research; Product Information ManagementNon SpecializationNon SpecializationNon Specialization[3.9, 9.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Create a Home Affordability Worksheet in Google SheetsCoursera Project NetworkBeginner 0,7 4 During this project, we will be working together to create a home affordability worksheet in Google Sheets. You will learn how to create formulas to include interest rates on multiple debt items, and show the timeline it will take to payoff the debt. This is a great tool to use if you have plans to purchase a home in the future, and want to learn how much you can afford.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Expense; Worksheet; Purchasing; Income; Finance; Planning; Project; Passive Income; Average; PaymentsNon SpecializationNon SpecializationNon Specialization[0.3, 0.7] None English business business-strategy
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Patrocinio Deportivo Universitat Autònoma de BarcelonaAdvanced 9,8 4,7 ¿Te interesa el patrocinio deportivo?\n¿Quieres entender qué actores participan en el patrocinio deportivo?\n¿Quieres saber qué tendencias y propuestas innovadoras están surgiendo en el mundo del patrocinio deportivo?\n¿Te interesa aprender y conectar con sport lovers/estudiantes de todo el mundo?\n\nLa Universitat Autònoma de Barcelona y Johan Cruyff Institute imparten este curso introductorio en patrocinio deportivo para todos aquellos interesados en conocer cómo crear una propuesta de patrocinio para un evento deportivo. \n\nEste curso puede realizarlo cualquier persona interesada; no contemplamos requisito alguno para poder cursarlo.\n\nGracias al curso serás capaz de afrontar un reto real: la activación de un patrocinio para la Fundación Cruyff.Marketing; Sports; Communication; Marketing Communications; Planning; Marketing Strategy; Sponsor (Commercial); Strategic Alignment; Strategy; SponsorshipsNon SpecializationNon SpecializationNon Specialization[6.0, 12.1] Portuguese Spanish business marketing
Advertise YouTube Videos with Zapier Coursera Project NetworkIntermediate 1,5 5 Zapier is the industry leader in task automation and gives users the ability to not only organize but to automate social media posting about a new YouTube video upload. \n\nBy the end of this project, you will be able to set up an account with Zapier. You will learn how to connect your YouTube Channel to Zapier and then send out automated social media messages to your owned social media accounts whenever a new video is posted.  This will save you time and allow you to share your video content with your audience immediately - rather than when you remember too! Zapier is the industry leader in task automation and gives users the ability to not only organize but to automate social media posting. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media Accounts; Project; Social Media; Message; Accounting; Project Mine; C Dynamic Memory Allocation; Personal Advertisement; Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business marketing
Основные аспекты инновационного процесса предприятияNational Research Nuclear University MEPhIBeginner 10,1 Not Calibrated Знание теоретических, экономических, управленческих и правовых основ работы предприятия необходимо как для понимания выполняемых задач разработчику инновационной продукции, так и для организации инновационного предприятия. В курсе рассматриваются основные аспекты создания и работы инновационного предприятия с учетом особенностей инновационной сферы и государственной политики в РФ.\n\nЭтот курс формирует основные представления об организации инновационного предприятия, о задачах, выполняемых разработчиком, и методах их решений. Также в ходе прохождения курса формируются знания, необходимые для работы, занимая разные управленческие должности, такие как руководитель отдела конструкторов, программистов, электронщиков, руководитель проекта, генеральный директор предприятия и др. \n\nЦелями курса является формирование у учащихся понимания методов работы инновационных организаций и их управления, понимания способов экспертизы инновационных проектов и предприятий, так же формирование знаний о патентно- лицензионной деятельности предприятий и маркетинге инноваций.Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.4, 12.8] None Russian business leadership-and-management
Инновации и предпринимательство: Тройная спиральNational Research Tomsk State UniversityBeginner 19,6 Not Calibrated Взаимодействие и коллаборация – ведущие факторы успеха 21 века. Во многом благодаря им и создаются инновации. Основная цель курса направлена на изучение механизмов взаимодействия и основ концепции «Тройная спираль».\nСлушатели получат актуальную информацию об экономике знаний, научатся анализировать программы взаимодействия между наукой бизнесом и государством, применять опыт ведущих экосистем мира и исследовать инновационный потенциал своего региона/города/компании.\nКурс состоит из 7 модулей: 5 основных и 2 дополнительных. Основные модули помогут понять суть концепции Тройной Спирали и изучить механизмы по взаимодействию науки, бизнеса и государства. Два дополнительных модуля направлены на работу по исследовательскому проекту, в рамках которого студенты пошагово анализируют инновационный потенциал своей рабочей среды - ВУЗа, компании, города или региона.\nФинальной точкой обучения станет исследовательский проект, этапы которого представляют из себя:\n1.Исследование университета. Задача – выявить, как на практике реализуются основные функции вуза (образовательная, исследовательская, инновационно-предпринимательская).\n2. Изучение роли государства при формировании инновационного климата в регионе.\n3. Анализ бизнес активности региона. Задача состоит в том, чтобы выделить компании, которые являются драйверами инновационного развития региона.\n4.Заключительный этап исследовательского проекта – выявление механизмов, которые применяются в конкретном регионе по взаимодействию науки, бизнеса и государства. На основе проведенных трех этапов, от студентов потребуется выявить существующие пути взаимодействия, понять мотивацию участников, сильные и слабые стороны.\nПо результатам курса слушатели, выполнившие итоговое задание получат базовое бесплатное трехмесячное членство в российском отделении Ассоциации Тройной спирали.Not Calibrated Non SpecializationNon SpecializationNon Specialization[10.5, 25.1] None Russian business leadership-and-management
Remote Employee Onboarding with Eduflow Coursera Project NetworkIntermediate 0,6 3,5 In this project, you will create an employee onboarding course with Eduflow. In today’s world, more people than ever are working remotely. It is extremely important to be able to provide a smooth and effective onboarding process for new hires, even if you are unable to do so in person. Onboarding programs are an essential part of establishing and maintaining a company brand. Not only should they introduce the new employee to the company and team, onboarding programs should also train each employee on their job expectations and company policies and procedures. \n\nIn this project, we will streamline the onboarding process to ensure each employee receives the same message and general training. At the same time, we are going to customize the onboarding process so that it also hones in on the individual training needs of each new hire’s position. Eduflow is a free, easy-to-use course builder that will allow us to both streamline and personalize the onboarding experience for each and every new hire.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Onboarding; Human Resources; Employer Branding; Interactive Learning; Collaboration; Project; Strategy; Receiving; Message; CommunicationNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business leadership-and-management
Конкурентная стратегия Ludwig-Maximilians-Universität München (LMU)Not Calibrated 13,1 Not Calibrated В этом курсе из 6 модулей вы узнаете, как ведут себя компании и организации в ситуациях, когда стратегические решения взаимосвязаны, то есть там, где мои действия влияют на прибыль моих конкурентов и наоборот. Используя основные инструменты теории игр, мы проанализируем, как компании выбирают стратегии для достижения конкурентных преимуществ.\n\nЭтот курс также доступен на китайском языке. Перейдите в наш каталог курсов, чтобы обратиться к китайской версии.Strategy; Strategic Partnerships; Cooperation; Game Theory; Market (Economics); Innovation; Competitor Analysis; Partnership; Pricing; Pricing StrategiesNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] Spanish; English; Portuguese; Chinese; Ukrainian; ArabicRussian business business-strategy
Create a 6-Sigma Improvement Event in PDSA in Google SlidesCoursera Project NetworkBeginner 2 Not Calibrated By the end of this project, you will be able to create and understand the continuous quality improvement model consisting of a logical sequence of four repetitive steps for continuous improvement and learning: Plan, Do, Study and Act. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides. You will learn theory and the basics of the PDSA cycle. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Organizing (Management); Modeling; Workspace; Performance; Project Mine; Scatter Plot; ChartNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
Create a Mortgage Payment Calculator in Google SheetsCoursera Project NetworkBeginner 0,3 4,7 During this project, we will be working together to create a mortgage payment calculator in Google Sheets. You will be able to create a mortgage payment calculator in Google Sheets. You will learn how to create formulas to include \nlogical expression, dataset values, IF,COUNTA,PV,and PMT. We will look at the equity at 5-years, and review five different home loan options. This is a great tool to use if you have plans to purchase a home in the future, and want to learn how much you can afford, and if you have room to make additional payments, how quickly you will payoff the mortgage. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Mortgage; Payments; Real Estate Investing; Well-Formed Formula; Mortgage Loan; Real Estate; Planning; Purchasing; Stock; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Leadership d'excellence par le sport de haut niveauESSEC Business SchoolBeginner 2,1 4,7 Ce Mooc est un autre regard sur le leadership. Il définit la notion de leadership au travers des témoignages de sportifs de haut niveau (Michaël Jeremiasz, Florence Masnada, Sarah Ourahmoune, Florian Rousseau, Lilian Thuram) avec des analyses de Guy Ontanon (entraîneur national pour les relais et le sprint). \n\nIl ressort de l’expérience de ces grands sportifs cinq composantes du leadership (Trouver les mots et savoir traduire – Organiser le court terme pour le long terme – Rechercher l’explosivité – Combiner et prendre des risques – Développer la confiance) que les directeurs des chaires ESSEC Changement et IMEO, David Autissier et Jean-Marie Peretti rapprochent de théories et outils du leadership.Leadership; Leadership and Management; Profit At Risk; Confidence; Sports; Term (Time); Gustave Le Bon; Joie De Vivre; Denominación De OrigenNon SpecializationNon SpecializationNon Specialization[1.3, 2.7] None French business leadership-and-management
Закон стартапа: юридические основы технологического бизнесаMoscow Institute of Physics and TechnologyIntermediate 17,5 5 На курсе изучаются юридические аспекты работы стартапов - растущих компаний в технологической сфере. \nКакими законами и как регулируется технологический бизнес? \n\nВ какой форме создаются компании и как они работают: заключают сделки, нанимают сотрудников, платят налоги? \nКак оформляются венчурные сделки со стартапами? \n\nКурс отвечает, с одной стороны, на стандартные юридические вопросы предпринимателей, с другой стороны, в нем \nпредусмотрены разделы, посвященные именно инноваторам (венчурные сделки, интеллектуальная собственность).        \nБлагодаря изучению курса, вы получите ответы на на все потенциальные вопросы технологического предпринимателя по законодательному регулированию деятельности и сможете свести знания по ним в единую систему.\nКурс разработан МФТИ по заказу АНО "еНано" (Группа РОСНАНО).Not Calibrated Non SpecializationNon SpecializationNon Specialization[9.8, 19.6] None Russian business entrepreneurship
The Measure Phase for the 6 σ Black Belt University System of GeorgiaBeginner 17,4 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 4 of 8 in this specialization dealing with topics in the Measure Phase of Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Six Sigma; Statistical Dispersion; Process Capability; Deliverable; Studentized Residual; Basic Descriptive Statistics; Probability; Probability Distribution; Measurement; Trigonometric IntegralNon SpecializationNon SpecializationNon Specialization[9.3, 22.3] None English business business-essentials
Create a Target Market Presentation using CanvaCoursera Project NetworkAdvanced 1 5 In this 1-hour long project-based course, you will learn how to create a customizable target market presentation by applying design tools, building out graphics, and learning how to create custom colors.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Target Market; Toolbar; Utility; Sales; Marketing; Presentation; Accounting; Presentation Design; C Dynamic Memory Allocation; EmailNon SpecializationNon SpecializationNon Specialization[0.4, 1.3] None English business marketing
Building Candlestick Charts with Google SheetsCoursera Project NetworkIntermediate 0,3 4,3 In this 1-hour long project-based course, you will learn how to extract stock price data from public sources, build Japanese candlestick charts and customize them, interpret stock price charts and draw conclusions. \n\nThis course runs on Coursera's hands-on project platform called Rhyme. On Rhyme, you do projects in a hands-on manner in your browser. You will get instant access to pre-configured cloud desktops containing all of the software and data you need for the project. Everything is already set up directly in your Internet browser so you can just focus on learning. For this project, you’ll get instant access to a cloud desktop with Google Chrome pre-installed.\n\nPrerequisites:\nIn order to be successful in this project, you should be familiar with Google Sheets. You are also advised to have some familiarity with the capital markets.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.\n\nNotes:\n-  You will be able to access the cloud desktop 5 times. However, you will be able to access instructions videos as many times as you want.\n- This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Stock; Chart; Trading; Technical Analysis; Stock Market; Finance; Financial Analysis; Market Analysis; Data Analysis; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business finance
Intelligence Tools for the Digital Age IE Business SchoolBeginner 6,9 4,7 Digital technologies are changing business, government and society worldwide.  Clearly, they’re opening up new risks and opportunities for every sector of the world economy. Such “futurology” may offer you the big picture, but what does a digital world mean for you, personally?  Will you be ready for an automated, AI-assisted, big-data-driven employment future?  \n\nThis course provides you an answer to these questions, and it does so from a unique perspective:  by introducing you to the world of intelligence analysis.  First, this course explains some of the skills that will command a premium in the digital age, and why.  Then, it offers you mental models and practical frameworks developed by the US intelligence community to give you a cognitive edge understanding the digital world.  This edge is not about spying or secrets. It’s about better thinking.  This analytic toolkit has nothing to do with tired, static MBA-style strategy frameworks.  Instead, these tools to help you come to grips with the volatility, uncertainty, ambiguity and deception of the digital age. Ultimately, this course makes the case that as the world becomes more digital, your future success depends most of all on asking better questions of both yourself and others.  Therefore, it teaches you how to adopt an intelligence analyst’s question-asking mindset.  In short, take this course to acquire a sustainable business advantage through clearer, more structured thinking.Analysis; Intelligence Analysis; Business Intelligence; Critical Thinking; Data Analysis; Business Analysis; Analytics; Symbiosis; Competitive Intelligence; Foreign PolicyNon SpecializationNon SpecializationNon Specialization[3.9, 8.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Presenta datos y gráficos con Canva Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto usted creará una presentación de ventas con diferentes gráficos usando Canva. En este proyecto usted creará una presentación de ventas de tres páginas que incorpora una gráfica de pastel, una gráfica de barras y una gráfica de líneas. Usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Esta presentación podrá ser usada como plantilla para futuras presentaciones en diferentes áreas empresariales y será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nEn este proyecto usaremos la versión gratis de Canva. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
Основы риск-менеджмента в Банке SberUniversity Beginner 22,4 4,7 В рамках курса практикующие эксперты ПАО Сбербанк поделятся с вами тонкостями управления ключевыми рисками в банковском деле – кредитным, рыночным и операционным. По каждому из них вы изучите инструменты количественной оценки, процессы и методы управления. На практике риски редко проявляются в одиночку, поэтому в контексте курса будет сделан акцент на интегрированном управлении рисками, учитывающем взаимосвязи между различными их видами. Данный курс поможет вам начать успешную карьеру в области риск-менеджмента.Margin At Risk; Credit Valuation Adjustment; Credit Risk; Risk Management; Leadership and Management; Risk; Credit; Expected Loss; Probability Of Default; Single-Loss ExpectancyNon SpecializationNon SpecializationNon Specialization[11.2, 24.6] None Russian business finance
Project Management: Creating the WBS Coursera Project NetworkIntermediate 0,3 4,6 In this guided project you will learn how to build a WBS for your project.  You will decompose your project into the main elements, then further decompose those into even smaller, more manageable pieces of work.  As we decompose our project into smaller elements, we will be using decomposition rules such as the 100%, and the mutually exclusive elements rules. You will continue decomposition until you get elements that can be estimated properly and that you can delegate to a person or a team.  You will also create a WBS dictionary, explaining the elements in your WBS.  We will do all of this in Google Sheet, but the same concepts can be used with any tool, i.e. Excel SP, WBS creation tools, etc.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Management; Leadership and Management; Work Breakdown Structure; Microsoft Project; Decomposition; Microsoft Excel; Project Networks; Prince2; Construction ManagementNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business business-essentials
Getting Started with ProfitBooks Coursera Project NetworkBeginner 0,5 4,7 This project will give you the opportunity to familiarize yourself with the cloud-based platform, ProfitBooks. We will start this project by introducing you to the platform through creating an online account and taking a virtual tour of the software. This step will include updating your company profile in the settings. We will continue our introduction by building out a CRM through the customer profile feature. Once the customer profiles are created, you will be introduced to some beginner features on the platform. \n\nThis project will focus on the Item feature for products and services & invoice feature for billing. Upon completion of this project, you will understand how to add customers to your CRM, inventory items and services, and invoice customers. You will have the confidence to continue towards intermediate use of ProfitBooks in a continuation series.\n\nProfitBooks is an online accounting and payroll management software for small businesses. It allows users to organize offices finances and track all activities related to their business. This free online tool allows you to manage your money without accounting knowledge, grow sales with powerful invoicing tools, track inventory with ease, and run your business with total confidence. \n\nProfitBooks hosts your information on the secure and widely-trusted Amazon Web Services (AWS) while implementing additional security features like secure-access, built-in firewalls, encrypted data storage and periodic back-ups. You can read more about their security policy here: https://www.profitbooks.net/cloud-data-security/.Payroll; Bookkeeping; Invoicing; Management Accounting; Customer Relationship Management; Virtual Tour; Project; U.S. Securities And Exchange Commission; Software; AccountingNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business finance
Critical Path Analysis Using Lucidchart Coursera Project NetworkIntermediate 0,5 4,7 ‘Critical Path Analysis Using Lucidchart ” guided project is for anyone who wants to learn the Critical Path Method for project schedule planning. This project will benefit professionals wanting to broaden their knowledge and skillset in the area of project management. Project Coordinators and entry-level managers seeking to obtain project management certifications will also find this project complementary to their studies. To complete the project you will need a Lucidchart account. In this project we are going to focus on three main learning objectives: creating a Precedence Diagram using Lucidchart, learning how to use the Critical Path Method for project planning, and performing Critical Path calculations. By the end of the project, you will learn how to create a precedence diagram using Lucidchart and will be able to perform critical path calculations to analyze your project schedule.Lucidchart; Project Management Certification; Project Management; Precedence Diagram Method; Clinical Psychology; Project Planning; Project; Schedule; Planning; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business leadership-and-management
Create and Design Digital Products using CanvaCoursera Project NetworkBeginner 0,3 4,5 By the end of this course, you will create templates for digital products that you can sell in the marketplace using Canva. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and sellable products. This course will include intermediate to advanced level skills using the free version of Canva. Creating high-quality digital products is the perfect way to showcase your design expertise and build a business without a large investment.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Illustration; E-Commerce; Graphic Design; Marketing; Digital Marketing; Project Networks; Product Management; Digital Distribution; Design Expert; Studentized ResidualNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business marketing
Predict Web Traffic with Trend Forecasting in Google SheetsCoursera Project NetworkIntermediate 0,5 4,7 By the end of this project, you will understand the principles of time-series forecasting used to predict web traffic volume to provide practical business intelligence that can inform operations, resource allocation, and identify opportunities. You will also be able to conduct a web traffic forecast in Google Sheets. To do this, you will work in the free-to-use software Google Sheets while exploring trend forecasting and its applications.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web; Digital Marketing; Spreadsheet Software; Line Chart; Time Series; Chart; Project; Operations Management; Software; Linear RegressionNon SpecializationNon SpecializationNon Specialization[0.2, 0.5] None English business marketing
Get Creative with Google Drawings for EducationCoursera Project NetworkBeginner 0,4 4,3 By the end of this project you will understand and create five visuals using Google Drawings which are helpful for education if you are a teacher, a blogger or a graphic designer. This course will include an introduction to Google Drawings, how to get creative with this application mainly for education purposes and how to share and collaborate your designs with others in real-time. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Education; Visual Basic .Net; Project; Collaboration; Social Media; Logo; Project Mine; Social Media Marketing; Digital Signature; Ordered PairNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Прикладное управление рисками National Research Tomsk State UniversityIntermediate 9,4 3,6 Наш курс основан на практическом опыте консультантов систем менеджмента по идентификации и управлению рисками предприятий различных индустрий, в котором на примере производства мороженого раскрывается одна из методик управления рисками.\n\nВ этом курсы вы узнаете, что такое риски и возможности, как они могут поменять точку зрения на бизнес-процессы любой организации, а также сделать эти процессы более эффективными, уменьшить затраты, увеличить прибыль.\n\nКурс поможет вам ответить на вопросы:\n-Как идентифицировать риски?\n-Как применить риски к процессу и что это дает?\n-Как эффективно управлять организацией, организовать процесс, используя методику оценки рисков и выбора -необходимых мероприятий?\n-Как сделать изменения управляемыми?\n\nПо завершении этого курса вы научитесь:\n1)\tидентифицировать риски, выявлять риски и возможности по отношению к процессу;\n2)\tприменять методику анализа и оценки рисков к своему проекту/процессу/предприятию;\n3)\tопределять процессы, разбивать их на этапы и применять методику управления рисками для улучшения процессов, повышения эффективности;\n4)\tуправлять изменениями системы менеджмента организации;\n5)\tпланировать и проводить внутренние аудиты системы менеджмента, учитывая риски и возможности;\n6)\tанализировать сбои и несоответствия системы, процессов, продукции, изменять процессы и предотвращать появление подобных несоответствий в будущем;\n7)\tпредотвращать или находить решения производственных проблем путем оценки риска.\n\nЦели курса \n1.\tПоказать возможности и преимущества практического применения риск-ориентированного мышления для улучшения деятельности компании и проектирования ее процессов. \n2.\tОбъединив знание некоторых существующих методик и свой опыт работы с предприятиями и организациями, «просто» рассказать о сложном вопросе идентификации рисков. \n3.\tОбъяснить слушателям связь риски – знания – изменения.\n4.\tНаучить интересно и профессионально проводить внутренний аудит. \n5.\tНаучить достигать целей внутреннего аудита: вовлечение персонала, поиск возможностей для улучшения.\n6.\tПривлечь слушателей к оценке и решению реальных производственных задач и проблем.Leadership and Management; Risk Management; RiskNon SpecializationNon SpecializationNon Specialization[5.2, 12.0] None Russian business leadership-and-management
L'entrepreneuriat social : de l'envie au projet ESSEC Business SchoolBeginner 9,8 4,6 Nous souhaitons grâce à ce Mooc susciter des vocations d’entrepreneur social en :\n-\tVous permettant de comprendre ce qu’est l’entrepreneuriat social\n-\tVous faisant réfléchir aux besoins sociaux et environnementaux non satisfaits sur les territoires\n-\tVous présentant les propositions de valeur et les modèles économiques des entreprises sociales\n-\tVous montrant que c’est possible de se lancer, via des témoignages d’entrepreneurs sociaux qui l'ont fait. \nDurant 4 semaines, nous vous proposons de bénéficier de 15 années d’expérience en innovation sociale et en accompagnement d’entrepreneurs. \nLors du premier module, vous découvrirez des parcours inspirants et des tranches de vie d’une richesse et d’une intensité incroyables et comprendrez ce qu’est une entreprise sociale. Dans le deuxième module, nous travaillerons sur les besoins sociaux et environnementaux dont il s'agit de définir la nature, l’ampleur, l’urgence et l’intensité ; ils constituent autant de challenges à relever pour celles ou ceux qui veulent entreprendre pour changer le monde. En troisième semaine, vous réfléchirez aux propositions de valeur que l’on peut imaginer pour répondre aux besoins ; il convient de définir les caractéristiques techniques, sociales mais aussi économiques de la solution imaginée. Enfin, dans le dernier module, nous vous donnerons des clés pour aller jusqu’au bout d'une idée, pour savoir comment et avec qui passer aux actes pour transformer une envie en un vrai projet entrepreneurial.Entrepreneurship; Social Entrepreneurship; Business Plan; Profit At Risk; Innovation; Planning; Modeling; Nous; Constitution; PropositionNon SpecializationNon SpecializationNon Specialization[6.5, 11.9] None French business entrepreneurship
Маркетинг. Часть 1. Основные категории, принципы и подходыPeter the Great St. Petersburg Polytechnic UniversityAdvanced 12,1 4,2 Маркетинг – система ведения производственно-коммерческой деятельности предприятия с ориентацией на рынок, главными элементами которой являются 1) потребитель, 2) конкуренты. В курсе рассмотрены аспекты маркетинга как предприятий, работающих с потребителями товаров широкого потребления (В2С рынки), так и предприятий, клиентами которых являются другие предприятия (В2В рынки). Структура курса включает в себя изучение аспектов поведения потребителей на В2С и В2В рынках, методов маркетинговых исследований потребителей и конкурентов, управления маркетингом и оценки его эффективности. В разработке курса приняли участие компании «CML - Центр компьютерного инжиниринга СПбПУ», 3М, SWED-MOBIL, DDC.Lab, Media Price. В заданиях были использованы данные компании Mediascope, материалы маркетингового клуба КЛУМБА|ПОЛИТЕХ.\n\nЦель курса \nСформировать у слушателей представление о маркетинге как о рыночном подходе к управлению предприятием, на практических примерах показать его суть. \n\nРезультаты обучения и формируемые компетенции\nВ результате обучения слушатели будут знать и уметь применять методы маркетинговых исследований потребителей и конкурентов, понимать аспекты поведения потребителей на В2С и В2В рынках, владеть методами управления маркетингом и оценки его эффективности.Return On Marketing InvestmentNon SpecializationNon SpecializationNon Specialization[5.2, 15.3] None Russian business marketing
Visualize Your Data with Google Data Studio Coursera Project NetworkIntermediate 1 Not Calibrated Google Data Studio is a powerful tool that turns data into reports that ease decision-making and lead to better business outcomes. Google Data Studio is easy to use, free and works seamlessly with applications within and outside of the Google Marketing Suite. You can use Google Studio to connect and integrate data from 100’s of applications including Facebook, Constant Contact, GoogleAds, and more.  You do not need an advanced background in data, statistics, or graphic arts to create meaningful reports that tell data stories, improve understanding of complex situations, and allow users of all skill levels to analyze data.\n\nBy the end of this project, you will learn how to create an account, how to navigate the platform, and will create your first report! Together we will explore the basics of business data and visualization and you will surprise yourself with how easy it is to understand and use data.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Graphic Arts; Project; Project Mine; Accounting; Art; Data Visualization; General Statistics; Sources; C Dynamic Memory Allocation; Computer GraphicsNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business business-strategy
Create a Customer Satisfaction Survey with TypeformCoursera Project NetworkIntermediate 1,5 5 In this 1-hour long project-based course, you will learn how to design and structure a customer satisfaction survey, create it on Typeform and collect answers immediately.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Customer Satisfaction; Accounting; Project; Scaling; Computer Graphics; Label; UtilityNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Excel Modeling for Professionals: Best Practices & PitfallsErasmus University RotterdamAdvanced 8,8 5 Through this course learners will gain the tools to decide whether or not Excel is the right software to use. They will learn how to set up good input data, format correctly, and the importance of good documentation. Learners will gain the ability to discern between different functions, to understand the pitfalls and strengths of commonly used functions, and to apply correct functions to their excel models. Those that follow the course will also gain understanding of logical spreadsheet structure, graphs and reporting, and protection and hidden information in Excel, and users will learn how to apply these things to their own models. Finally users will get practical tips and steps for the finalization of a model, the automated checks, the manual run through, and general testing that one should do to ensure that their Excel model is accurate and complete. \n\nWhat sets this course apart is that we don’t focus on quick fixes or specific tips and tricks. This course is for those that already understand Excel. The aim of the course is to elevate Excel models, to improve clarity, longevity, and transferability of these models, and to reduce mistakes and to encourage consistency in businesses as they work with Excel.Modeling; Pitfall!; Spreadsheet; Logical Spreadsheet; Microsoft Excel; Financial Modeling; Discern; Financial Engineering; Professional Development; Agile ManagementNon SpecializationNon SpecializationNon Specialization[5.5, 10.4] None English business business-essentials
Crear un plan de gestion de comunicaciones con Docs GoogleCoursera Project NetworkBeginner 2,2 Not Calibrated Comunicar con los interesados es una parte crítica de la gestión de proyectos. En este proyecto, vamos a crear un plan de gestión de comunicaciones con Documentos Google. Este plan les ayuda a la gerente del proyecto y al equipo del proyecto a entender el tipo de actualizaciones que se necesitan, los datos que se deben incluir, el método preferido de distribuir los informes y las audiencias para todos los informes de proyecto. \n\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
Create a Six Sigma DMADV Project in Google SlidesCoursera Project NetworkBeginner 1,5 Not Calibrated By the end of this project, you will be able to create and understand the process flow of a Six Sigma DMADV project, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides and Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Six Sigma; Trigonometric Integral; Organizing (Management); Flow Network; Workload; Leadership and Management; Project; Performance; Workspace; ProcessNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-strategy
Multistate Taxation University of Illinois at Urbana-ChampaignAdvanced 12,4 Not Calibrated This course will examine state and local tax laws prevalent in the United States today. The course will consider the historical progression of state and local taxation, the power of states to tax (and the limitations on that power), and planning strategies for minimizing the impact of state and local taxation. Discussions will focus on income taxes, sales taxes, and property taxes. \n\nIf you enjoy this course, consider enrolling in our online graduate Accounting program. The University of Illinois at Urbana-Champaign, consistently ranked as one of the nation's top three accounting programs, now offers a master’s in accounting at a very affordable tuition rate and is completely online. The iMSA is a full Master of Accountancy program and students graduate with an MS that is highly recognized. Try an open course or two, then apply for admission into the credit-bearing version as you may be eligible to take credit-bearing courses during the application process. If you are missing any prerequisites for the full degree, you can complete Coursera courses to demonstrate readiness and strengthen your application for the iMSA. For more information on this exciting iMSA online program, refer to this link: https://www.coursera.org/degrees/imsa Taxes; Law; Tax Revenue; Taxpayer; Income Tax; Income; Retail Sales; Tax Exemption; Local Government; SalesNon SpecializationNon SpecializationNon Specialization[5.5, 16.0] None English business business-essentials
Créer une présentation de marché cible avec CanvaCoursera Project NetworkBeginner 2,2 Not Calibrated À la fin de ce projet, vous aurez toutes les compétences de base pour créer une présentation de votre marché cible utilisant gratuitement la plateforme Canva, outil en ligne de création et d’édition de visuels Marketing. Grâce à ce projet, vous serez capable de créer une présentation Marketing gratuitement qui vous permettra de comprendre votre audience en détails et de proposer une offre adéquate à la demande de votre marché cible. \n\nRemarque : ce cours fonctionne le mieux pour les étudiants basés en Amérique du Nord. Nous nous efforçons actuellement d'apporter la même expérience dans d'autres régions.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None French business marketing
Keeping up with Change: Issues for the Finance ProfessionalUniversity of LondonIntermediate 40,6 4,7 This MOOC identifies and explores a number of challenges to the finance professional arising from the ever changing business environment. Increasingly, financial decisions must take account of strategic consequences. \n\nThe first module, Exploring Strategic Position, Choice and Action helps in doing that – setting a strategic context for planning for, monitoring and controlling projects and activities. An on-going set of challenges is found in the evolution of International Reporting Standards. \n\nThe second module focuses on some recent changes in Standards, identifying the drivers for changes, and examining evolution in controversial areas such as leasing and goodwill. \n\nThe third and final module, Corporate Governance, examines issues which are causing people to re-assess the nature, purpose and scope of corporate governance, and challenges to making governance function effectively. Key issues here are the move to include a broader range of stakeholders, the perennial challenge of agency theory issues, shareholder activism, changing Board structures, and challenges to internal control to better manage risk. \n\nThis MOOC will be right for you if you are interested in engaging with some of the challenges facing finance professionals, even if you are not one yourself. If you are thinking about returning to study this will provide a taster of academic endeavours through reading articles, critiquing ideas, and blending theory with reality.Corporate Bond; Corporate Governance; Leadership and Management; Finance; International Financial Reporting Standards; Strategic Management; Accounting; Analysis; Financial Statement; Strategic AnalysisNon SpecializationNon SpecializationNon Specialization[28.0, 47.4] French; Portuguese; Russian; SpanishEnglish business finance
Наглядное представление данных с помощью Google ТаблицыCoursera Project NetworkBeginner 2,2 Not Calibrated Вас когда-либо просили составить наглядный отчет на основе огромного количества данных, а вы не знали с чего начать?\n\nПо окончании данного проекта вы научитесь использовать Google Таблицу для экспорта данных, а также для создания общего отчета с информативными диаграммами, которые вы сможете представить своей аудитории. Затем данный отчет может использоваться при принятии решения на основе этих данных.\n\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Financial Accounting Explained Coursera Project NetworkIntermediate 0,7 4,8 In this 1-hour long project-based course, you will access and evaluate financial statements of publicly traded companies and learn how financial statement users rely on this information to make lending, regulatory, and investing decisions. \n\nYou’ll also perform common accounting tasks like creating journal entries and producing financial statements. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Standard Accounting Practice; Financial Accounting; Financial Statement; Finance; Project; Accounting; Project Mine; Journaling File System; Internet; AnalysisNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business finance
Business Implications of AI: Full course EIT Digital Beginner 9 4,1 In this course you will learn what Artificial Intelligence is, from a leaders point of view. How shall we, as leaders, understand it from a corporate strategy point of view? What is it and how can it be used? What are the crucial strategic decisions we have to make, and how to make them? What consequences can we expect if we decide on doing AI-projects and what kind of competences do we need? Where shall we start, and what could be a good second as well as third step? What implications for the organization can we expect? These are the questions answered in this course.Leadership; Machine Learning; Strategic Management; Strategy; Average; Reason; Project; I-Deas; Corporate Bond; Stock MarketNon SpecializationNon SpecializationNon Specialization[4.5, 9.2] None English business leadership-and-management
Create a Storyboard using Canva Coursera Project NetworkIntermediate 0,5 4,7 By the end of this project, you will learn how to create a storyboard from scratch using the free version of Canva. Storyboards are sequential breakdowns of each shot for a visual presentation. A visual presentation can include animation, live-action video, sales and marketing pitches.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create a storyboard template for your next visual experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Storyboarding; Writing; Creative Writing; Graphic Design; Marketing Communications; Digital Marketing; Employment; Organizing (Management); Project; Project MineNon SpecializationNon SpecializationNon Specialization[0.2, 0.5] None English business marketing
Desarrollo rápido de productos innovadores para mercados emergentesTecnológico de MonterreyAdvanced 19,5 4,5 El objetivo del curso es aprender el proceso para el Desarrollo Rápido de Productos Innovadores para mercados emergentes a través de la aplicación de 3 fases.  Las fases que abordaremos en el curso son:\n\n 1)  Imaginación (Divergencia): a través de esta fase desarrollaremos un pensamiento creativo y crítico por medio de la exploración de una diversidad de opiniones en cuanto a diferentes megatendencias sociales, tecnológicas y de consumo. También utilizaremos una herramienta conocida como “Un día en la vida de …” para identificar áreas de oportunidad para mejorar productos existentes o imaginar como nuevos productos con tecnologías de vanguardia pueden apoyar a la personar en su vida diaria.\n \n2) Conceptualización (Estructuración): esta fase se enfocará en dar disposición y orden a nuestras ideas creativas para el desarrollo de productos innovadores centrados en las necesidades latentes y crecientes del consumidor. Aprenderemos y pondremos en práctica un conjunto de herramientas a continuación mencionadas como: tareas a realizar, expectativas esperadas, matriz de necesidades y satisfactores, perfil del consumidor y etnografía.\n\n3) Diseño (Convergencia): En esta fase trabajaremos en confluir por medio de herramientas tales como la matriz morfológica, el story-board y el desarrollo de prototipos rápidos en una solución, es decir en un nuevo producto y/o servicio innovador, las capacidades de diversas tecnologías para dar vida a aquellas funcionalidades y atributos necesarios y esperados por nuestro consumidor.\n\n Recordemos siempre que la diferencia entre una invención y una innovación no radica del todo en el grado de novedosidad, sino en la aceptación de dicho producto y/o servicio innovador demostrada a través de su adquisición/compra por el consumidor/mercado meta.Innovation; Leadership and Management; Product Management; Marketing Design; Leadership; Social Entrepreneurship; Entrepreneurship; Marketing; Innovation Leadership; Graphic DesignNon SpecializationNon SpecializationNon Specialization[13.7, 23.6] None Spanish business entrepreneurship
Crea Diagramas de Negocio con Canva Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted podrá crear diagramas de negocio desde cero usando la versión gratis de Canva. Usted creará hoy tres diagramas diferentes: un diagrama de barras agrupadas , un gráfico de línea y un gráfico de anillos que representaran el crecimiento empresarial. El crecimiento empresarial es el proceso que una compañía implementa para mejorar sus estrategias y alcanzar el éxito en determinados aspectos, según sus necesidades u objetivos actuales.\n\nAl final de este proyecto usted podrá incorporar un esquema de colores, gráficos y otros elementos de diseño. Este proyecto será relevante tanto para personas en el campo de comercialización, como para personas en el campo empresarial.\n\nLa plataforma Canva ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear diagramas de negocio  que le servirán como plantillas para futuros proyectos.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
Develop a Company Website with Wix Coursera Project NetworkIntermediate 0,5 4,7 By the end of this project, you will create a high-quality website with Wix. Wix is a free program that helps you design and build your own personalized website. This project will teach you how to maximize the design features of Wix to create a business website. Wix can help you to create a professional website to highlight your company’s brand, mission, and products/services. A strong online presence can help to solidify a company’s brand, attract new customers, and provide important information to the public.\n\nThis project will walk you through the website development process with Wix from start to finish. From creating an account to launching your website, this project will cover it and get you on your way to better managing your company’s online presence and brand!\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web; Web Design; Web Development; Menu Extra; Web Template System; Wix.Com; Digital Marketing; Technical Support; Accounting; ProjectNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business marketing
AI For Everyone DeepLearning.AI Beginner 5,1 4,8 AI is not only for engineers. If you want your organization to become better at using AI, this is the course to tell everyone--especially your non-technical colleagues--to take. \n\nIn this course, you will learn:\n\n- The meaning behind common AI terminology, including neural networks, machine learning, deep learning, and data science\n- What AI realistically can--and cannot--do\n- How to spot opportunities to apply AI to problems in your own organization\n- What it feels like to build machine learning and data science projects\n- How to work with an AI team and build an AI strategy in your company\n- How to navigate ethical and societal discussions surrounding AI\n\nThough this course is largely non-technical, engineers can also take this course to learn the business aspects of AI.Machine Learning; Ethics; Ethics Of Artificial Intelligence; Artificial Neural Networks; Project; Human Learning; Deep Learning; Planning; Strategy; Project PlanNon SpecializationNon SpecializationNon Specialization[1.2, 7.5] French; Portuguese; Chinese; Italian; Vietnamese; Dutch; German; Russian; Thai; Spanish; Japanese; ArabicEnglish business business-strategy
Introducción a CRM con HubSpot Coursera Project NetworkBeginner 0,8 4,8 Para el fin de este proyecto, desarrollará y usará su propio CRM en HubSpot y aprenderá como usar el CRM para hacer crecer su empresa. \nHubSpot es un CRM basado en la nube que puede mejorar todos los aspectos de su empresa. El CRM HubSpot es un recurso para todos los equipos que tienen que tratar con los clientes, como contiene todos los datos de sus clientes, desde sus números de teléfono hasta un registro de todas las comunicaciones entre el cliente y la empresa. \nEn su plataforma HubSpot puede incluir todos sus procesos de ventas, marketing o mercadeo, y servicio al cliente en una sola plataforma basada en su CRM. Fácil de usar, HubSpot deja que usted pueda gestionar y aumentar a sus clientes tal como mejorar su relación con sus clientes existente. ¡Y HubSpot es completamente gratis!Hubspot Non SpecializationNon SpecializationNon Specialization[0.4, 1.1] None Spanish business marketing
Estrategia de IT centrada en el cliente University of VirginiaBeginner 4,2 Not Calibrated Hoy más que nunca, las corporaciones realizan grandes inversiones en el sector de la tecnología de la información Information Technology, IT). Aunque la calidad de estas inversiones afecta el trabajo cotidiano de millones de personas, es frecuente encontrar encuestas del sector con tasas de error en proyectos de IT superiores al 50 %. Es posible hacerlo mejor, y es posible hacerlo en forma consistente. En este curso de dos semanas de duración, analizaremos los principales desafíos del sector de IT corporativo y veremos cómo abordarlos mediante el uso de pensamiento de diseño (“Design Thinking”), la metodología “Lean Startup” y los principios del manifiesto ágil como estructura de equipo. \n\nAl finalizar este curso, desarrollado en la Escuela de Negocios Darden (Darden School of Business) de la Universidad de Virginia (University of Virginia) y dictado por profesores de la más alta jerarquía, podrás: \nutilizar el modelo de negocio Canvas para orientar la estrategia de tu empresa y facilitar la aceptación de los interesados;\ntraducir tu trabajo en el modelo Canvas a actas de constitución específicas de IT;\nelaborar de manera rápida prototipos de los procesos alineados a la estrategia para implementarlos en tu infraestructura de IT.\n\nPara tener en cuenta: Este es un curso breve, de dos semanas de duración.Usens; Customer Satisfaction; Sales; Strategy; Project; Probar; Cmos; Utility; Value Proposition; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[2.3, 5.3] English; Russian; Portuguese; FrenchSpanish business business-essentials
Manage Your Social Media Using Google SheetsCoursera Project NetworkBeginner 1,5 Not Calibrated Managing social media is a tricky process that many companies struggle with. Getting all the platforms, messages, images, hashtags and other details on one page that can be shared and updated by multiple team members sounds too good to be true. But with Google Sheets, we can create a calendar that you can customize to suit your needs. By the end of this project, you will be able to create a calendar that can organize your social media postings, assign tasks, and make it easier for you to plan the assets you will need to have a highly effective social media marketing effort. \n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Media Psychology; Social Media; Hashtags; Message; Leadership and Management; Organizing (Management); Marketing; Documents; Planning; AssetNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business marketing
فصول غوغل الدراسیة - للطلاب Coursera Project NetworkBeginner 0,9 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على ثلاث خدمات ھي الأھم في انخراطك بالنظام المدرسي والجامعي الحدیث القائم على التعلمّ عن بعد ( التعلم اونلاین ). والخدمات ھي كالتالي: فصول غوغل الدراسیة ( غوغل كلاس روم ) ، ولقاءات غوغل ( غوغل مییت ) ، وتطبیق زووم. بعد الانتھاء من الدورة ستتمكن من المشاركة في النشاط التعلیمي الحدیث إن كان من ناحیة متابعة المواد والامتحانات والوظائف أو من ناحیة اللقاءات المباشرة مع الأساتذة والمعلمّین.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.4, 1.2] None Arabic business business-essentials
Use Basecamp for Project Management Coursera Project NetworkIntermediate 0,9 4 In this course, we will create our account & user profile and explore four of the key features of Basecamp Personal. Once you complete this project, you will be able to continue using Basecamp for personal and professional project management.\n\n“Basecamp is the premier project management + internal communication tool for remote WFH teams worldwide.” Basecamp allows its users to seamlessly collaborate in real-time on a virtual platform. Professional teams that use Basecamp report increased productivity, better organization, and streamlined communication. It offers a wide variety of project management tools including: To-Do lists, automatic check-ins, scheduling, document hosting, and so much more. The platform centralizes work-related notifications which allows its users to stay focused on the task at hand. From executive leadership to individuals, Basecamp gives its users the tools to stay in touch without extra emails, phone calls, and meetings. \n\nBasecamp takes your data privacy and protection seriously. If you have questions or concerns regarding how Basecamp handles your data, their full security policy can be accessed here: https://basecamp.com/about/policies/securityInternal Communications; Augmented Assignment; Project; Documents; Leadership and Management; Project Management; Communication; Internality; Collaboration; AccountingNon SpecializationNon SpecializationNon Specialization[0.4, 1.2] None English business leadership-and-management
Leverage Google Finance Functions in Google SheetsCoursera Project NetworkIntermediate 0,4 4,6 In this 1-hour long project-based course, you will learn how to extract stock price and financial information, mutual funds performance information, and create Forex and stock sparklines using Google Finance. This will make your work with stock data much faster and more straightforward.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Leverage (Finance); Stock; Finance; Foreign Exchange Market; Stock Market; Trading; Options Strategies; Euler'S Totient Function; Private Equity; FundsNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business finance
Automating Sales Tasks with Zapier Coursera Project NetworkIntermediate 1,9 5 This project gives you easy access to time-saving tools used by entrepreneurs, business administrators, and department leaders. We’ll learn about how to use a tool called Zapier to automate a common business activity, responding to a new subscription on a website, and sharing the information with other departments.  \n\nBy the end of this project, you can use Zapier to automate a variety of tasks that will reduce errors and save you time. Saving you time at work will free up your time to devote to other interests.  If you’re already using Zapier you may find new apps to connect and tasks to automate. If you’re struggling, you’ll see solutions and tips that can make things easier. If you want more time in your life this project will help serve as your guide.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Sales; Order Fulfillment; Project; Finance; Sales Process Engineering; Project Mine; Accounting; Email; Process; SpreadsheetNon SpecializationNon SpecializationNon Specialization[1.0, 2.5] None English business business-essentials
FinTech Law and Policy Duke University Beginner 9,8 4,8 Being a successful FinTech firm requires more than just great technology; it also requires an understanding of the laws and regulations applicable to your business. This course will provide you with that understanding. You will learn about the critical legal, regulatory, and policy issues associated with cryptocurrencies, initial coin offerings, online lending, new payments and wealth management technologies, and financial account aggregators.  In addition, you will learn how regulatory agencies in the U.S. are continually adjusting to the emergence of new financial technologies and how one specific agency has proposed a path for FinTech firms to become regulated banks. You will also learn the basics of how banks are regulated in the U.S.\n\nIf you are unfamiliar with how these new financial technologies work, fear not. We will begin each new course section with a high-level overview of the underlying technology.  While the course is principally focused on the U.S. FinTech industry, we cannot possibly cover every relevant legal and regulatory issue. Therefore, this course should not be construed as legal advice. Rather, the goal of the course is to familiarize you with the key legal and regulatory challenges FinTech firms in various sectors face, as well as the critical policy debates that are occurring in Washington D.C. and state capitals across the country.FinTech; Finance; Cryptocurrency; Law; Financial Regulation; Payments; BlockChain; Payment Systems; Non-Bank Financial Institution; Regulatory ComplianceNon SpecializationNon SpecializationNon Specialization[5.9, 12.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Mercadotecnia en un mundo digital University of Illinois at Urbana-ChampaignBeginner 8,7 5 Este curso examina cómo las herramientas digitales, como Internet, los teléfonos inteligentes y la impresión 3D, están revolucionando el mundo de la mercadotecnia al cambiar las funciones y las prácticas de las empresas y de los consumidores. Mercadotecnia en un mundo digital es uno de los cursos más populares en Coursera con más de 250 000 estudiantes y ha recibido la calificación de uno de los Principales 50 MOOC de todos los tiempos de Class Central (https://www.class-central.com/report/top-moocs/).\nEl curso se lanzó inicialmente en 2015 y se actualizó en abril de 2020.\n\nEste curso es parte del iMBA ofrecido por la Universidad de Illinois, un MBA en línea flexible y totalmente acreditado a un precio increíblemente competitivo. Para obtener más información, consulta la página de recursos de este curso y visita onlinemba.illinois.edu.Exercise; Opinion Leadership; 2.5d; Cmos; Studentized Residual; Brand; Manufacturing Process Management; Popular Culture; File Shortcut; Numbers (Spreadsheet)Non SpecializationNon SpecializationNon Specialization[4.6, 11.2] French; Portuguese; Russian; EnglishSpanish business marketing
Introduction to Business Analytics: Communicating with DataUniversity of Illinois at Urbana-ChampaignBeginner 9,5 4,6 This course introduces students to the science of business analytics while casting a keen eye toward the artful use of numbers found in the digital space. The goal is to provide businesses and managers with the foundation needed to apply data analytics to real-world challenges they confront daily in their professional lives. Students will learn to identify the ideal analytic tool for their specific needs; understand valid and reliable ways to collect, analyze, and visualize data; and utilize data in decision making for their agencies, organizations or clients.Data Visualization; Analysis; Analytics; Data Analysis; Business Analytics; Communication; Business Analysis; Visual Communication; Market Research; Microsoft ExcelNon SpecializationNon SpecializationNon Specialization[5.7, 10.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Diseño de Experiencia en Servicios Universidad AustralBeginner 6,3 4,8 En la era de la comunicación, no siempre los servicios saben escuchar las necesidades profundas del cliente, ni tampoco es habitual que se innoven poniendo al cliente en el centro del proceso. \n¿Qué técnicas de investigación de usuarios pueden ayudarte a mejorar un servicio? ¿Cómo entender a los usuarios y lo que buscan, y diseñar servicios que pongan sus necesidades como punto de partida? ¿Cómo lograr, a través de este diseño, que quieran crear una relación a largo plazo con la empresa?\n\nLos temas tratados en este curso te proporcionarán una base teórica y algunas herramientas prácticas para crear excelentes experiencias de servicio centradas en el usuario. \n\nDesde que algunos sectores de servicios se han transformado hacia la denominada “economía de la atención”, “del entretenimiento” o “de la emoción”, el interés en esta área ha ido creciendo. Este curso te brindará un marco de referencia conceptual sobre la experiencia de servicios. \n\nTe invitamos a repasar los elementos que influyen en la misma, especialmente enfocados para aplicar en una organización.Customer Experience; Experience; Customer Service; Leadership and Management; Customer Experience Management; Microsoft Excel; Brand; Leadership; Culture; VistaNon SpecializationNon SpecializationNon Specialization[4.1, 8.0] None Spanish business leadership-and-management
Approve Social Media Posts with Zapier and TrelloCoursera Project NetworkBeginner 2,2 Not Calibrated The process that marketing and communications teams undertake to post on social media is a common tripping point for many companies. Most companies want to include creatives and managers in the process to ensure the best possible outcome. Staying aware of what is done and not done, what is ready for review and or posting, when and if revisions are requested and other steps are important to ensure timely, accurate, and impactful posts. Getting there is the tricky part. \n\nIn this project, the learner will learn how to create an approval process that not only informs the stakeholders of project progress but also sends reminders and updates when deadlines are missed. \n\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Documents; Project; Project Management; Leadership and Management; Process; Risk; PrivacyNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business marketing
Отбор акций для инвестиций Coursera Project NetworkIntermediate 2,2 Not Calibrated В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: ранжировать акции в зависимости от успеха компании, ранжировать акции в зависимости от их стоимости.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент этого курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business finance
Capital-investissement et capital-risque Università BocconiNot Calibrated 9,4 Not Calibrated Le cours traite de l’analyse du secteur du capital-investissement et du capital-risque. \nCe cours permettra aux étudiants de comprendre parfaitement le mécanisme sous-jacent à la création et/ou l’élaboration d’une entreprise et le soutien financier qu’elle peut obtenir du système financier par le biais du capital-risque.\n\nIl vise à découvrir comment des intermédiaires financiers particuliers (appelés des investisseurs en capital-investissement) financent par le biais de titres des entreprises à différentes étapes de leur cycle de vie, du tout début (lancement et phase initiale) à une phase plus mûre (c’est-à-dire le développement, la maturité, etc.) ou en situation de crise ou de déclin.\n\nLe capital-investissement (appelé capital-risque, lorsque l’entreprise se trouve dans les premières phases de son cycle de vie) comprend des activités très différentes, comme le repérage, le conseil, les transactions, l’évaluation et le financement, en qualité d’intermédiaires financiers. \n\nPLAN DU COURS\nLe cours est composé de quatre modules : \nSEMAINE 1 : présentation du capital-investissement et du capital-risque\nSEMAINE 2 : présentation des investisseurs en capital-investissement : questions juridiques et imposition\nSEMAINE 3 : gestion des fonds de capital-investissement et de capital-risque\nSEMAINE 4 : évaluation des entreprises et transactions dans le secteur du capital-investissement\nSEMAINE 5 : examen final\nDans ce cours, vous découvrirez des entretiens avec des intervenants et des professionnels pour fournir des exemples d’applications concrètes des contenus présentés.\n\nCONNAISSANCES RECOMMANDÉES\nest nécessaire de comprendre les concepts fondamentaux des principes de comptabilité des finances d’entreprise. Des connaissances préalables sur le capital-investissement et le capital-risque ne sont pas nécessaires, mais sont recommandées, étant donné que ce cours est conçu pour vous présenter les concepts fondamentaux du capital-investissement et du capital-risque.Valuation (Finance); Stock; Documents; Demand; Benefits; Stock Market; Initial Public Offering; Fee; Receiving; SalesNon SpecializationNon SpecializationNon Specialization[5.0, 11.7] Spanish; English; Russian; PortugueseFrench business finance
Negocios Internacionales I University of New MexicoBeginner 6,7 4,7 Vivimos en un mundo cada vez mas globalizado, en el cual el éxito en los negocios internacionales se ha convertido en el factor determinante del desarrollo económico y la prosperidad. Esta materia, Entorno Global de Negocios, Parte I, introduce al alumno a una comprensión fundamental del entorno político, cultural, lingüística y socio-económico en el cual opera una empresa internacional. Esta materia utiliza una pedagogía basada en la investigación y preguntas para entender las relaciones entre países en el entorno global de negocios. Se examina el entorno empresarial global al hacer y responder a preguntas claves sobre la sociedad, la economía global, las culturas, las instituciones y los idiomas. Las preguntas son: 1. ¿Que es la Globalización?, 2. ¿Es la Globalización Nueva?, 3. ¿Cuál es el impacto de las instituciones sociales y políticas al Desarrollo Económico Nacional?, 4. ¿Cual es el Papel de la Cultura?, 5. ¿Cuales son los Beneficios del Comercio Exterior? 6. ¿Libre Comercio?, 7. ¿Como se determinan los Tipos de Cambio?, 8. ¿Como esta el Entorno Global de Negocios? Este enfoque basado en la investigación y preguntas genera oportunidades de reflexión para que los alumnos comprendan mejor el entorno global en el que operan las empresas. Los videos se entregan de una manera cautivador, que fomenta la reflexión y la investigación.Economy; International Relations; Competitiveness; Trading; Global; Leadership and Management; Operations Management; Permanent Interest Bearing Shares; Resource; Human LearningNon SpecializationNon SpecializationNon Specialization[4.2, 8.6] None Spanish business business-strategy
إنشاء حساب بینترست واستغلالھ في مشروعك التجاري Coursera Project NetworkBeginner 2,2 في ھذا المشروع سیقوم المتعلم بإنشاء حساب مجاني خاص في بینترست واستخدامھا كأداة للتسویق. سوف نتعلم كیفیة تعدیل بیانات بینترست و كیفیة ترویضھا للحصول على أكبر قدر ممكن من الزوار. في نھایة ھذا المشروع سنقوم بذكر ومناقشة إیجابیات بینترست على التسویق التجاري. المستھدف من عملیة التعلم ھو الشخص الذي یمتلك شركة صغیرة ویرغب في الترویج لأعمالھ مقابل رسوم بسیطة أو بدون رسوم، أو من حاول الإعلان المدفوع بدون عائد كبیر.\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.3 Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Теория Лжи. Профайлинг National Research Tomsk State UniversityAdvanced 11,3 4,8 Информации на тему детекции лжи и профайлинга много, но структурировать самостоятельно и изучить весь массив информации занимает у энтузиастов не один год. В курсе мы простым и понятным языком даём научные знания и практики как верифицировать ложь с помощью вербальных и невербальных каналов и учим разбираться в людях.\n\nВ данном курсе вы научитесь считывать признаки лжи по разным каналам, составлять психологический профиль любого человека, выявлять сильные и слабые стороны оппонента, правильно интерпретировать невербальное поведение. \n\nДля кого это курс?\n— Собственники бизнеса, руководители, ТОП-менеджеры, сотрудники СБ. \n— Кадровики, собственник бизнеса и руководители отделов\n— Все, кто ведёт активные переговоры (собственники, менеджеры по продажам услуг или сложных товаров и т.п.)\n— Интересующиеся тематикой верификации лжи и профайлинга.People Analysis; Business Analysis; Gratitude; Lie Detection; Communication; Leadership and Management; Persona (User Experience); Unix Shells; Python Programming; AnalysisNon SpecializationNon SpecializationNon Specialization[7.6, 13.2] None Russian business leadership-and-management
Create a Value versus Complexity Matrix in Google SheetsCoursera Project NetworkIntermediate 1,6 5 In this 2-hour long project-based course, you will create a Value versus Complexity Matrix in Google Sheets and learn how to interpret the outcomes to prioritize product features. In the process, you will review the basics of this prioritization framework as well as Google Sheets functionality such as lookup tables, data validation, and charts.\n\nBecause time and resources are limited, prioritization is a critical skill that product managers must master in order to optimize product value and minimize development time and costs. There are several frameworks for prioritization which can be used individually or in combination. The Value versus Complexity/Cost Matrix is one commonly used framework that helps provide objectivity in the decision making process.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Data Validation; Lookup Table; Euler'S Totient Function; Display Devices; Matrices; Project; Project Mine; User Experience; Chart; A PrioriNon SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business business-strategy
How to Finance and Grow Your Startup – Without VCUniversity of LondonIntermediate 19 4,6 Who? \n\nIf you’re an entrepreneur at any stage of your journey, or even an aspiring one, and you need money to start or grow your business, this course is for you. \n\nWhat? \n\nThis course will introduce, and help you put to use in your startup, the five models through which your customers can – and will, if you ask them! – fund your business. These five time-tested models have been put to use by entrepreneurial superstars like Michael Dell, Bill Gates, Richard Branson and more. Sadly, though, the five models are rarely talked about and not widely understood. Until now! The five models will be brought to life by the real-world stories of an inspiring collection of incredibly creative entrepreneurs from around the world – including successes and failures – through a series of captivating no-holds-barred interviews with founders and others, and investors, too. \n\nWhy? \n\nMore than two generations ago, the venture capital community – VC’s, business angels, incubators, and others – convinced the entrepreneurial world that writing business plans and raising venture capital constituted the twin centerpieces of entrepreneurial endeavor. They did so for very good reasons: the sometimes astonishing returns they’ve delivered to their investors and the incredibly large and valuable companies their ecosystem has created. But the vast majority of fast growing companies never take any angel or venture funding. Are they onto something that most of today’s entrepreneurial ecosystem has missed? Indeed, should a business angel or VC be seen as the first port of call for getting your nascent entrepreneurial venture off the ground or growing it faster? Perhaps not. \n\nHow? \n\nYou’ll be asked to do a series of exercises – out in the real world – to put your growing toolkit to use in your business or the one you hope to start. Hands-on, practical tools to help your business start and thrive – without venture capital. You’ll join our discussion board of fellow participants, if you like, and learn from others who are putting the tools to work, just as you are. And to suit today’s fast-paced lifestyles, we’ve broken what you’ll get – short lessons, interviews, thought-provoking questions, even some optional things to read – into bite-sized chunks, so you can log in and grab them whenever and wherever you are.\n\nAnd what else?\n\nIf, after checking out and perhaps completing this course, you find your company in a position where seeking venture capital turns out to be the right thing to do next, John Mullins leads an inspiring and hands-on executive education course at London Business School – this one face-to-face – called Financing the Entrepreneurial Business. There, among a room full of investors and entrepreneurs, you’ll study a series of captivating real-world cases and learn everything an entrepreneur – or an investor, for that matter – needs to know to handle the person who sits across the deal table and take an entrepreneurial business from start-up to exit. See https://www.london.edu/education-and-development/executive-education/topic/finance/financing-the-entrepreneurial-business#.WIVY_FyTQ-0 for info.Entrepreneurship; Finance; E-Commerce; Business Plan; Venture Capital; Social Entrepreneurship; Product/Market Fit; Brand Management; Lecture; BusinessNon SpecializationNon SpecializationNon Specialization[13.5, 23.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Fundamentos de las Operaciones con Goldman Sachs 10,000 WomenGoldman Sachs Not Calibrated 2,7 4,8 Este curso online gratuito es uno de los 10 cursos disponibles en la colección Goldman Sachs 10,000 Women, diseñado para emprendedoras listas para llevar su negocio al siguiente nivel. \n\nEn este curso, aprenderás sobre las operaciones e identificarás y refinarás tus procesos comerciales. Explorarás cómo estos se pueden desarrollar y administrar, tanto para maximizar la satisfacción del cliente como para apoyar el crecimiento del negocio.\n\nEn los ejercicios, examinarás el propósito del mapeo de procesos y lo usarás para evaluar tus procesos comerciales actuales a medida que tu negocio crezca. Considerarás cómo refinar tus procesos para ofrecer eficiencia operativa y una ventaja competitiva para tu negocio, al tiempo que aumenta el valor para los clientes. \n\nAl final del curso, habrás mapeado y evaluado los procesos clave dentro de su negocio, identificado áreas de fortaleza y seleccionado medidas apropiadas para mejorar a medida que tu negocio crezca. \n\nLa colección de cursos 10,000 Women ofrece una experiencia de aprendizaje en línea verdaderamente flexible. Tendrás la libertad de acercarte al programa de cualquier manera que funcione para ti: toma cualquier curso o combinación de cursos para adaptar tu viaje de aprendizaje a las necesidades individuales de crecimiento de tu negocio. Si eliges tomar los 10 cursos, explorarás todos los elementos clave de tu negocio y desarrollarás un plan exhaustivo para el crecimiento de tu negocio.  \n\nObtén más información sobre la colección Goldman Sachs 10,000 Women en las preguntas frecuentes.Operations Management; Leadership and Management; Business; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.1, 4.1] None Spanish business entrepreneurship
Управление инновационными проектами Moscow Institute of Physics and TechnologyAdvanced 13 4,6 В деятельности любой современной компании возникают проекты: коммерческие (связанные с разработкой продуктов и услуг по заказу клиента); проекты развития (связанные с модернизацией оборудования, внедрением новой техники, информационных технологий или организационными изменениями); инновационные проекты. Чтобы эффективно управлять инновационными проектами, необходимо сочетание инженерных, менеджерских и бизнес подходов.\n \nКурс «Управление инновационными проектами» посвящен управлению инновациями и рассматривает ценностный подход, который был впервые внедрен в начале 21 века в работах японских специалистов. Данный подход лег в основу стандарта «Руководство по управлению инновационными проектами и программами предприятий» (P2M). В курсе подробно изложен ценностный подход к управлению проектами, когда проект рассматривается как способ максимизации ценности его продукта для потребителя. Управление ценностью требует ее постоянного контроля с использованием специальных индикаторов – все эти процессы также рассматриваются в данном курсе. В том числе, даются полезные инструменты стандарта P2М, легко реализуемые в российской бизнес-практике.\n\nВы узнаете про:\n· модель открытых инноваций,\n· руководство Осло,\n· управление знаниями,\n· модель конкурирующих ценностей,\n· сбалансированную систему показателей,\n· stage-gate модель,\n· сценарное планирование,\n· технологические дорожные карты,\n· бюджетирование, ориентированное на результат,\n· бенефит-менеджмент,\n· модели оценки компетентности.\n\nКурс разработан компанией eNANO (входит в РОСНАНО) совместно с МФТИ при экспертной поддержке компании IBS. eNANO - разработчик дистанционных образовательных курсов и программ по нанотехнологиям и технологическому предпринимательству, является оператором Межвузовской программы подготовки инженеров в сфере высоких технологий (базовая кафедра – кафедра технопредпринимательства МФТИ-РОСНАНО).Project Management; Leadership and Management; Project; Planning; Leadership; Innovation Management; Innovation; Project Plan; PhilosophyNon SpecializationNon SpecializationNon Specialization[6.5, 16.2] None Russian business business-essentials
Create a Swimlane diagram in Google Slides Coursera Project NetworkAdvanced 1,6 5 By the end of this project, you will be able to create and understand the process flow of a swimlane diagram, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Slides. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Swim Lane; Flow Network; Workload; Leadership and Management; Organizing (Management); Project; Project Mine; Process; Chart; WorkspaceNon SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business business-strategy
إستراتیجیة الأعمال المتقدمة University of VirginiaBeginner 11,7 5.GE Healthcare Indiaو Sonyو Orascom Telecom Holdingو Disney عزّز مھارات التحلیل الإستراتیجي لدیك في ھذه السلسلة الخاصة بأسس إستراتیجیة الأعمال. في ھذه الدورة التدریبیة، ستتعلم الأدوات اللازمة لتحلیل الإستراتیجیة عبر الزمن (الدینامیكیات التنافسیة) والصناعات (إستراتیجیة الشركات) والمناطق الجغرافیة (الإستراتیجیات الدولیة) والمؤسسات (الإستراتیجیات غیر السوقیة). وسنقدم لك الأدوات التي تحتاجھا لعمل تقییم شامل وفھم دینامیكیات الإستراتیجیة في أي صناعة: دورة الحیاة التنافسیة وتحلیل التدویل وأصحاب المصلحة ومصفوفات التنوع. سنقوم بتطبیق ھذه الأدوات عبر دراسة حالات لبعض الشركات الرائدة مثل Not Calibrated Non SpecializationNon SpecializationNon Specialization[5.9, 14.5] Spanish; English; Russian; German; Korean; Vietnamese; Italian; Portuguese; FrenchArabic business business-strategy
Fundamentos de Clientes e Concorrência com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 3,6 4,9 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nNeste curso, você examinará o processo de compra de seus clientes e irá explorar os benefícios da segmentação de mercado.   \n\nPor meio da análise competitiva de seus concorrentes e da identificação de sua vantagem competitiva, você observará como a compreensão sobre seus clientes e concorrentes pode ajudá-la a maximizar o valor de sua oferta, permitindo que você expanda o crescimento dos seus negócios.   \n\nAo final deste curso, você terá desenvolvido uma Proposta de Valor para o Cliente (PVC) clara. Isso permitirá que você comunique sua oferta comercial aos clientes e seu público-alvo de uma forma atraente.  \n\nVocê terá a oportunidade de examinar como o desenvolvimento de uma estratégia de preços pode apoiar melhor o crescimento do seu negócio. \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas páginas de FAQs.Com File; Denominación De Origen; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[2.3, 4.7] None Portuguese (Brazil)business entrepreneurship
An Introduction to Consumer Neuroscience & NeuromarketingCopenhagen Business SchoolAdvanced 6,9 4,7 How do we make decisions as consumers? What do we pay attention to, and how do our initial responses predict our final choices? To what extent are these processes unconscious and cannot be reflected in overt reports? This course will provide you with an introduction to some of the most basic methods in the emerging fields of consumer neuroscience and neuromarketing. You will learn about the methods employed and what they mean. You will learn about the basic brain mechanisms in consumer choice, and how to stay updated on these topics. The course will give an overview of the current and future uses of neuroscience in business.Neuroscience; Consumer Behaviour; Consumer Neuroscience; Marketing; Brand; Market (Economics); Consumer Choice; Choice; Market Research; CommunicationNon SpecializationNon SpecializationNon Specialization[3.7, 8.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Create a Resume or Curriculum Vitae with Libre OfficeCoursera Project NetworkIntermediate 1,5 5 In this 2-hour long project-based course, you will learn how to In this project, you will look up templates for a resume and cover letter on the LibreOffice website and customize them using LibreOffice. We will first review the basic parts of a resume then dive into finding templates, loading them into LibreOffice, and customizing them. We will lay out sections of the resume with tables and manipulate those tables, changing text styles, adding page numbers, and adding references using a table. Finally, we will print the document and save it to a file such as a PDF so it can be shared to a potential new employer.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Documents; R&D Management; Project; Numbers (Spreadsheet); C Dynamic Memory Allocation; Project Mine; Ordered Pair; Keyboard ShortcutNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business business-essentials
The Science of Success: What Researchers Know that You Should KnowUniversity of MichiganBeginner 7,4 4,8 This engaging course is designed to help you achieve the success that you desire. Drawing on decades of scientific research, you will learn what the most successful people do differently than others, why IQ is not the most significant predictor of success (and can sometimes backfire), and why many commonly held beliefs hold people back from achieving their goals.\n\nAlthough this course is based on the science of success, you will learn many practical ideas that you can apply to your own life immediately, particularly in three main areas:\n\n•\tGetting better results at work (and school) \n•\tAchieving career success (however you define success) \n•\tEnjoying a meaningful, happy, and healthy life\n\nBy the time you finish this course you will know more than most people know about what predicts success in life. One of the most important lessons you’ll learn is that success is earned day-by-day through small wins - small, achievable actions that together can help you achieve your goals sooner and exceed even your own expectations. Therefore, you will have an opportunity to complete a detailed action plan through which you can turn what you learned into specific steps for achieving your most treasured life goals.Self-Motivation; Planning; Social Capital; Leadership and Management; Personal Advertisement; Personal Branding; Time Management; Self-Awareness; Goal Setting; LeadershipNon SpecializationNon SpecializationNon Specialization[3.0, 10.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Industrial Organization: Strategy and Competition in BusinessHSE University Intermediate 20,4 4,8 Industrial Organization is the area of economics that studies the markets as institutions, the state of competition and strategic interaction among firms, the industrial policy and the business decisions firms make within the market framework. The course looks at the markets from three different perspectives: the economic theory, the applied business perspective and the institutional and legal perspective. The focus of the course is split equally between the economic theory and business perspective but there is a significant legal component incorporated in various topics. The course includes economic modeling, game theory, numerous real life examples and several case studies. We explore interesting topics of market organization such as negotiations, antitrust, networks, platforms, electronic markets, intellectual property, business strategies, predation, entry deterrence and many others.\n\nThe basic objective of the course is to enable the student to understand the structure of markets and the nature of strategic competition. Knowledge in this course will be valuable for the students in acquiring managing and governance skills, enriching their understanding of the institutional framework of business, and improve their analytical ability in negotiations. \n\nPrerequisites: The course requires understanding of basic economic modeling, knowledge of intermediate microeconomics (especially production/cost theory), knowledge of basic concepts and methodologies of game theory, intermediate econometrics and basic calculus.\n\nDo you have technical problems? Write to us: coursera@hse.ruIntellectual Property; Pricing; Game Theory; Microeconomics; Price Discrimination; Self-Selection Bias; Path Dependence; Market (Economics); Product Differentiation; Market PowerNon SpecializationNon SpecializationNon Specialization[4.8, 28.9] French; Portuguese; Russian; SpanishEnglish business business-strategy
Doing Business in Latin America Universidad de los AndesIntermediate 7,4 4,8 Join us in the course Doing Business in Latin America. In this course, you will learn about the characteristics of the biggest multilatinas, how they have built their domestic and international competitive advantage, and you will identify which are the challenges and innovations to achieve the sustainability of their superior economic performance.\n\nThe course includes videos presenting and explaining the topics, learning and evaluation activities, interviews, reviews, reports, and additional bibliography. Assessment activities are designed so that you get feedback, which is saved in the platform, so that you can pick up where you left off when you go online again. \nOur educational focus enables meaningful and practical learning, in which students build knowledge through their own reflection, their own experience, and genuine cooperation with others. \nAll the learning activities on the course were designed with these principles as a basis. We will guide you through a series of videos and practical assignments that will allow you to reflect on and understand the economic, social, and environmental challenges and opportunities that have allowed multilatinas to build their leadership in and from the Latin American region. \n\nThis course is for those who want to expand their knowledge about Latin American companies’ businesses. In particular, it is designed for those who want to understand how international success stories are built in the region and how many challenges have turned into opportunities for the business sector. This course does not require any previous knowledge and therefore it is especially relevant for people in academic training, who want to complement their studies or to have a space for reflection and interaction with others who are interested and experienced in this field. Finally, this course can be useful for professors in the field of international business and strategy, who want to gain in-depth knowledge about multilatinas and companies in Latin America. \n\nAt the end of this course, you will understand thoroughly the most important concepts regarding internationalization topics. You will understand the opportunities offered by the Latin American context that has forced multilatinas to become resilient, to create new value propositions in their activities, and often to rethink the role they play in the territories where they operate. In the final assignment, you will record a video in which you will make a summary of the advantages of doing business in the Latin American region, based on what you have reflected on and learned. This way you will demonstrate your capacity of giving a precise, informed and revealing opinion about the topic. \n\nThe course is designed to last 4 weeks with a workload of 6-7 hours per week, but you can take as long as you need. All the information about your participation and progress will always be available and updated on Coursera. You can pick up in the activities you left off. For example, you can watch a video as many times as you want, pause it to take notes or put it off while you consult some of the additional bibliography that we provide you with. Finally, this course is part of the specialization Doing Business in Latin America, created by Universidad de los Andes, Instituto Tecnológico de Monterrey, and Pontificia Universidad Católica de Chile. We invite you to take the other two courses if you have not yet taken them.\n\nThis course is for people who want to expand their knowledge about Latin American companies’ businesses. In particular, it is designed for those who want to understand how international success stories are built in the region and how many challenges have turned into opportunities for the business sector. This course does not require any previous knowledge and therefore it is especially relevant for people in academic training, who want to complement their studies or to have a space for reflection and interaction with others who are interested and experienced in this field. Finally, this course can be useful for professors in the field of international business and strategy, who want to gain in-depth knowledge about multilatinas and companies in Latin America.Bible; Knowledge Entrepreneurship; Developmental Niche; Power (International Relations); Dynamic Decision-Making; Mediasmarts; Teaching Abroad; Brand Language; Competence-Based Management; Attention MarketingNon SpecializationNon SpecializationNon Specialization[3.0, 10.1] English Spanish business business-strategy
مھارات الإكسل الخاصة بالأعمال التجاریة: المستوى المتقدم Macquarie UniversityIntermediate 13,1 Not Calibrated.وفي ھذا المساق الأخیر من تخصصنا في تعلم مھارات إكسل للأعمال التجاریة، ستضع قدمك على أسس قویة للمساقات الثلاثة الأولى: مستوى الأساسیات والمستوى المتوسط الأول والثاني. وفي المساق المتقدم، سنقوم بإعدادك لتصبح مستخدمًا قویًا لبرنامج إكسل - وتلك ھي خطوتك الأخیرة قبل التخصص على المستوى الاحترافي. سوف تتحداك الموضوعات التي أعددناھا لك أثناء تعلمك لكیفیة استخدام تقنیات الصیغة المتقدمة وعملیات البحث المعقدة. ستقوم بحذف البیانات وإعدادھا للتحلیل، ومعرفة كیفیة التعامل مع التواریخ والدوال المالیة. كما ستُعدك النظرة المتعمقة بالنسبة لتصمیم جداول البیانات والوثائق لھدفنا النھائي الكبیر، حیث ستتعلم كیفیة إنشاء لوحات معلومات احترافیة في برنامج إكسل n\n\ .لا یزال برنامج جداول البیانات أحد أكثر البرامج انتشارًا فیما یتعلق بالبرامج المستخدمة في أماكن العمل حول العالم. تعني عملیة تعلم كیفیة التشغیل الواثق لھذا البرنامج أنك تُضیف شیئًا ثمینًا إلى محفظة العمل الخاصة بك. في جمیع أنحاء العالم، یتم نشر الملایین من إعلانات الوظائف التي تتطلب مھارات إكسل كل یوم. في الوقت الذي تنمو فیھ الوظائف التي تتطلب إتقان المھارات الرقمیة بشكل أسرع بكثیر من غیرھا من الوظائف التي لا تتطلب إتقان تلك المھارات، فإن إكمال ھذا المساق سیضعك في مكانة أعلى من غیرك، لذا استمر في القراءة Spreadsheet; Schedule; Euler'S Totient Function; Cleaning; Loan; Knowledge Bases; Business Intelligence; Complex Analysis; Depreciation; ArraysNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] French; Portuguese; Russian; English; Spanish; HungarianArabic business business-essentials
Create a beautiful eBook using Google SlidesCoursera Project NetworkAdvanced 0,5 4,8 By the end of this project, you will create an ebook using Google slides. Google slides is free, simple, and easy to use for design and collaboration. You will learn how to utilize design capabilities of Google slides for a good looking ebook.  You will learn to use formatting and design tools to set up master slides.  You will also learn to work with text, images and objects to enhance the look and feel of the ebook. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Ordered Pair; Professional Development; Leadership and Management; Marketing; Human Resources; Editing; Employment; Project; Presentation Design; Digital MarketingNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business marketing
Introduction to Project Management Coursera Project NetworkBeginner 0,3 4,5 This course is designed to give you the fundamentals of Project Management. You will learn the basic principles of Project Management by managing a fundraising event for your local farmers market. You will designate responsible team members to help you, build a timeline and see the different ways that you can manage the project. Together, we will walk through not only the documentation, but also the theories and reasoning behind each task. You will learn how to look at a large project and break it down into manageable pieces and then how to build an action plan so that you hit your deadlines with your team.\n\nBy the end of the course, you will have created a Project Scope document, Stakeholder Responsibility Matrix, sequenced a task list, added task owners, and a explored several popular project views using Project Management software. You will be ready to tackle a project on your own or will be equipped to take a higher-level course in Project Management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Leadership and Management; Project Management; Planning; Project Plan; Project Planning; Time Management; Scope (Project Management); Software; LeadershipNon SpecializationNon SpecializationNon Specialization[0.0, 0.4] None English business leadership-and-management
Profit Analysis using Economic Value Added Coursera Project NetworkIntermediate 0,6 4,7 In this 1-hour long project-based course, you will learn how to calculate the Weighted Average Cost of Capital, calculate capital invested, finance charge, and NOPAT, and use financial statements to calculate Economic Value Added. Economic Value Added is one of the most critical metrics in financial modeling and analysis and is used to measure the profitability of the projects and management performance.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nIt is recommended to take the Introduction to Valuation with WACC and Analyzing Company's Performance using Ratios projects first.Economic Value Added; Finance; Financial Modeling; Financial Analysis; Investment; Real Estate Investing; Accounting; Finance Charge; Real Estate; Average Cost MethodNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business finance
Doing Business in Russia Saint Petersburg State UniversityBeginner 13,3 4,8 The aim of the course is to provide an advanced knowledge and expertise of the contemporary Russian business environment and the latest strategies and practices required to do successful business in Russia.\nStudents will learn the peculiarities of Russian economy in the context of the development of international economic relations; assess the role of Russia in the global economy and trends in Russian economic cooperation with its main partner countries; acquire the knowledge about Russian business culture and features of establishing and promoting business on the Russian market.Russian; Market (Economics); Lecture; Economic Development; Sales Strategy; Strategy; Average; Speech; Internality; WritingNon SpecializationNon SpecializationNon Specialization[7.5, 16.0] None English business business-essentials
Create a Meeting Agenda in Google Sheets Coursera Project NetworkIntermediate 1,7 5 By the end of this project, you will be able to create a meeting agenda worksheet in Google Sheets. You will learn how to create a working agenda and embed a Google Doc into Google Sheets for reference. You will be able to create and organize this tool to prevent any negative effects to your company, and utilize this tool at any management level. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Worksheet; Project; Project Mine; Numbers (Spreadsheet); Average; Message; Gratitude; Chart; Organizing (Management)Non SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business business-strategy
Diversity and inclusion in the workplace ESSEC Business SchoolIntermediate 10,2 4,6 Diversity is a fact. It is also paradoxical. We need to be capable of seeing and hearing differences in order to reap the benefits of diversity. But seeing and hearing differences hone our discriminating reflexes and can also lead to discrimination. If you take this MOOC, you will: 1. understand this paradox, 2. understand its dynamics, and 3. identify ways to manage it, so that you can better channel the diversity potential in the workplace for greater performance and innovation.Diversity (Business); Training; Diversity Training; Bias; Cognitive Bias; Human Resources; Categorization; Perception; Experience; DiscriminationNon SpecializationNon SpecializationNon Specialization[6.5, 12.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
International Organizations Management University of GenevaAdvanced 15,7 4,7 This course provides an introduction to International Organizations and the United Nations, and explores how business and management tools can be applied in these settings to achieve better, more effective results. With a focus on cross-sector partnerships in a changing world, the course offers you insights into the inner workings of international organizations and the challenges they face today. It will introduce you to effective, state-of-the art management tools and principles to help you lead change in this world – taught by senior staff of international organizations themselves. \n\nThis is an introductory course offered by the International Organizations MBA (IO-MBA) of the University of Geneva, an executive program for change-makers in international organizations, NGOs and social ventures.Leadership and Management; Marketing; Leadership; Communication; Partnership; Brand; Planning; Strategy; Brand Management; CollaborationNon SpecializationNon SpecializationNon Specialization[7.9, 20.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
A Beginners Guide to Python for Financial AnalysisCoursera Project NetworkIntermediate 0,6 2,6 In this hands-on guided project, we will use the power of python to perform stock data visualization and stock return calculation. We will analyze the performance of following companies: Facebook, Netflix and Twitter over the past 7 years. Also, we will analyze the stocks daily returns and study the correlations between various stocks in a portfolio. This project is crucial for investors who want to properly manage their portfolios, visualize datasets, find useful patterns, and gain valuable insights such as stock daily returns and risks. This project could be practically used for analyzing company stocks, indices and currencies.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Exploratory Data Analysis; Decision Analysis; Financial Data Analysis; Pricing Analysis; Estimation (Project Management); Python Programming; Mathematical Finance; Finance; Vtk; Operational AnalysisNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business finance
Increase Engagement in Virtual Meetings with Google SlidesCoursera Project NetworkIntermediate 1,2 5 By the end of this project, you will create engaging presentation slides to incorporate in future presentations. For this project, you will utilize the functions of Google Slides to create more visually appealing presentation slides for virtual meetings or presentations. Many presentation slides may simply contain text, or even text with images, but you can better wow your audience by designing your slides with some additional creativity. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Audience; Creativity; Presentation; Project Mine; Euler'S Totient Function; Process; Real Estate; MustNon SpecializationNon SpecializationNon Specialization[0.6, 1.5] None English business business-essentials
Be entrepreneurial in Cultural Industries in the digital ageSciences Po Advanced 14,8 4,3 À travers son fil pédagogique riche d’interviews d'experts et de cours d'enseignants, le MOOC Entreprendre dans les industries culturelles à l'ère du numérique proposé par l'École d'affaires publiques de SciencesPo et le Ministère de la Culture, invite à découvrir les clés de l'entrepreunariat culturel à l'aune du monde numérique. Suivre la chaîne de valeur de l’entreprise culturelle conduit à aborder successivement la présentation du secteur des industries culturelles (IC) dans ses grandes lignes, les caractéristiques des publics et les tendances de consommation. La question de la création des contenus sera abordée aussi sous l’angle de ses enjeux économiques et financiers. Toute structuration d'entreprise requiert une organisation propre aux entreprises dites des industries culturelles. Les thèmes de la promotion, la diffusion et la distribution des biens culturels seront également une des clés de voûtes de la vision globale de l'entreprise culturelle dans ce monde numérisé. Ce cours est composé de cours donné par des enseignants et de témoignages d'experts.\n\nLES ENSEIGNANTS et LES PROFESSIONNELS\nEmma Archer, Maître de conférences à Sciences Po en Affaires publiques et à la Sorbonne\nKaren Autret, Directrice du SPIIL, dialogue avec Amélie de Ronseray\nJean-Christophe Baillie, Fondateur de Novaquark \nTonjé Bakang, Fondateur d'AFROSTREAM et Part-Time director chez The Family \nAlexander Barclay, Digital policy and innovation pour l’Etat de Genève \nLaurence Barone, Directrice adjointe chez Relais Culture Europe\nValérie-Laure Bénabou, Professeure de droit à l’Université Aix-Marseille \nLorenzo Benedetti, Fondateur du Studio Bagel\nPierre-Jean Benghozi, Membre du collège de l'ARCEP\nFrançoise Benhamou, Professeure d’économie Université Paris 13\nFrédéric Bereyziat, DGA Unifrance\nLaurent Bizot, Fondateur de No Format!\nChristian Bombrun, Vice président Marketing, Entertainment and Digital Services chez Orange\nStéphane Bossuet, Directeur de ARTENREEL \nAdeline Braescu-Kerlan, Responsable Incubateur des politiques publiques à Sciences Po\nPascal Brunet, Directeur chez Relais Culture Europe\nDominique Cardon, Medialab, Sciences Po\nMarion Carré, Fondatrice de Ask Mona\nVincent Carry, Créateur de Arty Farty \nCamille Caubrière, Co-fondatrice de Guestviews \nClothilde Chalot, Co-fondatrice de NoMadMusic\nPhilippe Chantepie, Inspecteur général au ministère de la Culture\nJean-Baptiste Clais, Conservateur au Musée du Louvre, enseignant MI Affaires publiques à Sciences Po , \nOlivier Cohen, Directeur des Editions l'Olivier\nRachel Cordier, Directeur de AGEC-Culture\nNicolas Colin, Directeur The Family \nColine Debayle, CEO d’ARTIPS \nRomain Delaume, interview écrite pour le Projet d'Artagnans\nAnaïs Del Bono, Co-auteure de Le financement participatif culturel \nLisa Doby, CCI\nAlizée Doumerc, Co-fondatrice de Guestviews \nFlorent Dumont, Directeur des études et du marketing antenne de FTV\nEmmanuel Durand, Maître de conférence à Sciences Po - fondateur du parcours innovation sociale à Scoiencespo \nLouis Fleuret, French Tech \nPascal Foy, Responsable mission d’entreprises chez Audiens \nGilles Freissinier, Arte\nIsabelle Giordano, Journaliste\nDavid Godevais, Conseiller Culture à la Mairie de Paris \nEmily Gonneau, Fondatrice de Nüagency et Unicum \nEric Hainaut, Expert comptable chez Com’Com \nSteven Hearn, Président de Scintillo\nXavier Lardoux, Directeur du Centre National du Cinéma \nLuc de Larminat, Directeur d'Opale\nGuillaume Leblanc, DG de SNEP\nLaurence Le Ny, VP Start up Content chez Orange\nCarole Le Rendu, Professeure associée en MRH à Audencia \nLaure Leroy, directrice des Editions Zulma\nNicolas Lesur, Président de Unilend\nJean-Christophe Levassor, Directeur de La Condition Publique \nSébastien Loubry, Business Development and Communication director du fonds d'investissement Axa Strategic Venture\nThierry Mandon, Directeur général de Rollin Publications\nAndré Manoukian, Fondateur de Muzeek\nGuillaume Maréchal, Co-auteur de Le financement participatif culturel \nMarion Mazauric, Fondatrice de la maison d’édition Au diable vauvert \nDavid Michel, CEO et Founder de Cottonwood et Marathon Media\nPascal Nègre, Fondateur de #NP, Ex-directeur d’Universal\nJulien Neuville, Fondateur de Nouvelles Ecoutes\nEric Petrotto, CEO de DOOD et 1DLab\nJacqueline Pacaud, Commission Européenne \nWladimir Pandolfo, Senior Warner Music et professeur à Sciences Po Paris\nNicolas Parpex, Senior Investment Director à Bpifrance Investissement\nBruno Patino, Directeur éditorial d'ARTE et directeur de l'école de journalisme de Sciences Po\nCatherine Peyrot, Responsable de plateforme incubation chez LINCC \nGuillaume Pfister, Directeur Marketing France Deezer\nGuillaume Proust, Expert comptable et commissaire aux comptes à la Compagnie Fiduciaire \nBruno Racine, ex président de la BNF\nAmélie de Ronseray, Directrice du développement et des partenariats de Artips\nPauline Rouer, Enseignante à Sciences Po Paris\nAlexandre Rovetto, Entrepreneur\nCecilie de Saint Venant, Directrice de la communication, de la marque et du mécénat CHAMBORD\nEric Scherer, Directeur de l'innovation de France Télévisions\nValérie Senghor, ex-directrice du développement et de l'innovation au Centquatre\nChristine Sinapi, Directrice académique et du développement pédagogique à Burgundy School of Business\nRomain Slitine, Maître de conférence et fondateur du parcours Innovation Sociale à Sciencespo \nAlain Sussfeld, DG de UGC\nFrançois Taddei, Directeur du CRI\nJulie Zerbib, INPI\n\nPRÉREQUIS\nCe MOOC est un cours qui s’adresse à un public large. Il traite des questions et enjeux liés à l'entrepreneuriat culturel à l'ère du numérique, il ne nécessite aucun prérequis\n\nPLAN DU COURS\nSéance 0 - Appréhender les contours des industries culturelles \nSéance 1 - Cerner les grands enjeux économiques des IC et le potentiel entrepreunarial  \nSéance 2 - Observer les mutations des consommations culturelles \nSéance 3 - Saisir la reconfiguration des contenus et de la création \nSéance 4 - Penser le modèle de son entreprise \nSéance 5 - Actionner les bons leviers de financements \nSéance 6 - Promouvoir, diffuser, distribuer les biens culturels aux publics  \nSéance 7 - De l'entrepreneur au dirigeant d'entreprise : la boîte à outils de l'entrepreneuriat culturel\n\nÉVALUATION\nUn section QCM est proposée en fin de Mooc.\n\nEQUIPE PÉDAGOGIQUE\nEmma Archer, Alexander Barclay, Françoise Benhamou, Anaïs Del Bono, Florence Botello,  Adeline Braescu-Kerlan, Guillaume Pfister, Amélie de Ronseray, Thomas Scaramuzza, Charlotte Khouri, Pôle Audiovisuel Sciences Po\n\nCONDITIONS D'UTILISATION\nConditions d’utilisation du contenu du cours\nDroits réservés\nLicence restrictive : la production relève de la propriété intellectuelle de son auteur et ne peut donc pas être réutilisée.\n\nConditions d’utilisation des contenus produits par les participants\nDroits réservés\nLicence restrictive : la production relève de la propriété intellectuelle de son auteur et ne peut donc pas être réutilisée.\n\nPARTENAIRES\n\nMinistère de la Culture | Ecole d'affaires publiques de SciencesPo ParisBrand; Leadership and Management; Scope (Project Management); Music; Project; Project Scope Definition; Angel Investor; Customer Experience; Travel Management; Succession PlanningNon SpecializationNon SpecializationNon Specialization[8.3, 18.4] English French business entrepreneurship
Creating and Developing a Tech Startup École PolytechniqueIntermediate 14,3 4,1 This course will allow you to identify and evaluate opportunities for creating a tech business, and to better understand its principal issues on a human, technical, commercial, environmental and financial level.\n\nAs such, you will obtain solid foundations either for building your own tech business, or for joining one.\n\nDeciding to create or to join a tech business in these early years is an out-of-the-ordinary adventure, and it certainly won’t be straightforward: you need to be ready to accept that not all "good" ideas will lead to success, and that only a very small number of projects lead to great success. You must learn to overhaul your relationship with failure, which is a valuable source of experience and should be managed according to the logic of “acceptable loss”: the entrepreneur loves uncertainty, not excessive risk. The creation of tech businesses gives you a genuine opportunity to change the world, but requires you to adopt a particular state of mind and to be able to acquire knowledge, know-how and interpersonal skills.\n\nYou will have the chance to work alongside passionate and exciting people from a whole multitude of backgrounds. From a technological point of view, these women and men have constructed numerous companies of a global scale.\n\nThe development trajectory of a tech business is full of mishaps which require you to be both agile and greatly prepared to build on a strong idea, choose your market, develop your proposal, assemble a team worthy of the task in hand, and finding financing.\n\nThe course is made up of methodological sessions as well as first-hand accounts from entrepreneurs and people who have succeeded in creating tech businesses themselves. You will thus be able to get to know the essential dilemmas with which high-tech business creators are confronted with, beginning with the initial decision to set up your very own structure, which itself represents a significant life decision.\n\nYou will also see that the creation of a tech business is much more a collective adventure than an individual one.\n\nIn the English version, all of the reading content, quizzes and assesments will be in English, whilst the videos will have French audio and English subtitles.Business Plan; Innovation; Commercialization; Leadership; Chain-Ladder Method; Intellectual Property; Market (Economics); Initial Public Offering; Venture Capital; Financial PartnershipNon SpecializationNon SpecializationNon Specialization[9.5, 17.8] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Crea y diseña productos digitales en Canva Coursera Project NetworkIntermediate 0,5 4,8 Al final de este proyecto, usted creará plantillas para productos digitales que podrá vender en Internet  usando Canva. Podrá incorporar un esquema de colores, imágenes y otros elementos estéticos de diseño aplicables para productos comercializables. Este proyecto es apto para un nivel de habilidad intermedio o avanzado usando la versión gratis de Canva. Crear productos digitales de alta calidad es ideal para exhibir sus conocimientos de diseño y construir o desarrollar sus negocios sin gran inversión. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Computer Graphics; Graphic Design; ArtNon SpecializationNon SpecializationNon Specialization[0.1, 0.8] None Spanish business business-strategy
Google Cloud Product Fundamentals auf DeutschGoogle Cloud Beginner 8,2 5 Dieser Kurs baut auf den Kurs "Business Transformation with Google Cloud" auf. Er betrachtet die Transformation von Organisationen aus einem technologischen Blickwinkel. Konkret erläutern wir anhand der folgenden Kategorien, wie eine Organisation mithilfe der Technologie von Google Cloud die digitale Transformation vollziehen kann: Modernisierung der IT-Infrastruktur, Verbesserung der Entwicklung geschäftskritischer Anwendungen, Nutzung maschinellen Lernens und künstlicher Intelligenz zur Schaffung neuer Werte, Einsatz cloudbasierter Tools wie G Suite zur Optimierung von Arbeitsabläufen sowie Verständnis für die Möglichkeiten zur Kostenverwaltung und die Herausforderungen, die mit einem Wechsel zu einer cloudbasierten IT-Infrastruktur entstehen. \n \n Im Verlauf des Kurses erläutern wir Konzepte wie Computing, Anwendungen, Sicherheit, APIs und Datenbanken und klären, welche Rolle sie bei der digitalen Transformation spielen. Wir geben Ihnen darüber hinaus Beispiele aus der Praxis, wie verschiedene Cloud-Technologien eingesetzt wurden und welche Vorteile sich daraus für Mitarbeiter und Unternehmen auf der ganzen Welt ergeben haben. Vor allem versorgen wir Sie aber mit dem Wissen, das Sie benötigen, um Projekte zur digitalen Transformation zu leiten oder positiv zu beeinflussen, indem Sie mit den geeigneten Stakeholdern in Ihrer Organisation zusammenarbeiten.Das Kapital Non SpecializationNon SpecializationNon Specialization[4.0, 10.8] English German business business-strategy
Project Scheduling:  Estimate Activity DurationsCoursera Project NetworkIntermediate 0,5 4,6 In this guided project you will learn how estimate the durations of your project activities.   You will estimate the duration of your project activities, using techniques such as Expert Judgment, Analogy, and Parametric Estimation.  Once you have developed a WBS (see Guided Project:  Creating a WBS, for how to create one), and decompose the work packages (lowest elements in the WBS) into the necessary activities (See Guided Project:  Creating a Project Network Diagram), you can use the bottom up estimation technique.  To improve the accuracy of your estimate you will learn how to use the three-point estimation technique, taking into account risk and uncertainty.  You will also learn how use statistics to come up with an Interval Estimate with a up to a 99%  confidence level.\n\nNote: This project works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Management; Three-Point Estimation; Estimation; Schedule; Decomposition; Construction Management; Work Breakdown Structure; Accounting; InventoryNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business business-essentials
Технологическое предпринимательство Moscow Institute of Physics and TechnologyIntermediate 7,5 4,6 Онлайн-курс о технологическом предпринимательстве с разбором реальных кейсов наших стартапов. Курс сосредоточен больше на практике нежели на теории. После каждого урока вам предстоит "выйти на улицу" и применить полученные знания на практике. Курс составлен командой акселератора, через которую каждый год проходят сотни проектов. Вы на реальных примерах ошибок и успехов сможете рассмотреть путь, который нужно пройти, и какими навыками нужно обладать для успешного старта проекта. В уроках мы  покажем ключевые особенности мышления технологического предпринимателя.User Journey; User StoryNon SpecializationNon SpecializationNon Specialization[4.0, 11.1] None Russian business entrepreneurship
Leading Diverse Teams University of California, IrvineIntermediate 3,1 4,9 This course addresses the leadership skills and competencies that are requisite for leading across cultures in a global business environment. Participants will learn from frameworks, principles, and practices regarding how to leverage their cross-cultural business experiences for greater influence and effectiveness across cultural contexts (teams, organizations, regions, countries, etc.). Participants will develop working knowledge of the Cultural Intelligence (CQ) framework, including the four CQ capabilities (CQ Drive, CQ Knowledge, CQ Strategy, & CQ Action) and their practical applications for the workplace and for global leaders. This course is designed to develop participants’ recognition and understanding of the biases and implicit assumptions about other cultures that often erode value for organizations in global business environments and undermine leadership effectiveness in such contexts. Participants will learn how implicit bias plays a key role in organizations and many decision-making processes driven by global leaders, and how the development of CQ capabilities is critical for limiting implicit bias and its negative impact across global organizations. This course will also address the strategies, practices, and policies for how employees, leaders, teams, and organizations can minimize the negative outcomes of implicit bias. As part of the course, participants will learn how to create an action plan for developing the CQ capabilities that are most critical for their organizations, teams, and personal leadership development goals.Cultural Intelligence; Training And Development; Cognitive Bias; Leadership; Strategy; Bias; Influencing; Team Management; Global; Cross-Cultural CommunicationNon SpecializationNon SpecializationNon Specialization[1.4, 4.1] None English business leadership-and-management
¿Qué hacen los buenos directivos? Prioridades de la Alta DirecciónIESE Business SchoolBeginner 17,2 4,8 Este curso persigue adentrarse en la realidad del trabajo de un alto ejecutivo: lo qué hace y cómo lo hace. Es un hecho conocido que la mayoría de altos directivos dedican hasta el 90% de su tiempo al día a día y menos del 10% a las tareas asociadas al pensamiento estratégico en la organización. Por eso es importante ir más allá y entender las prioridades que configuran esta actuación diaria. Al final, la mejor estrategia es aquella que se practica; la mejor organización, aquella que funciona; y el quehacer cotidiano coherente con las prioridades establecidas, la base de la continuidad con éxito de las empresas. \n\nEl objetivo del curso es aportar una visión estructurada de cómo logran este objetivo los “buenos directivos”, con la voluntad de que sirva a futuros altos ejecutivos a orientar mejor su carrera, a enfocar sus actividades y a desarrollar su propio estilo de dirección.\n\nEl curso profundiza en las prioridades de la Alta Dirección a partir de la actuación diaria de directivos de probada valía y con éxito profesional en empresas diversas. \n\nEl contenido está basado en los resultados de las entrevistas personales que hemos realizado a más de 200 directores generales de compañías muy diversas. Gran parte de este material ha quedado recogido en los libros publicados “Qué hacen los buenos directivos. El reto del siglo XXI”  y “Yo Dirijo”, cuya lectura recomendamos a todo aquel que desee ampliar su perspectiva sobre esta materia.\n\nEl modelo que se propugna en curso es el resultado de una amplia investigación empírica; no es una doctrina, sino un instrumento mental para ayudar a construir una configuración empresarial que potencie el hacer de la gente para que, sin dejación de su derecho a ser felices y a la autonomía, logren su plenitud como personas y como profesionales, a la vez que la compañía alcanza cotas altas en los indicadores de salud empresarial.Leadership and Management; Leadership; Director-General; Communication; Strategic Management; Business Administration; Personal Advertisement; People Management; Strategy; Training And DevelopmentNon SpecializationNon SpecializationNon Specialization[11.7, 19.2] None Spanish business finance
Developing Advanced Programme Delivery Framework in ClickUpCoursera Project NetworkIntermediate 1,1 5 By the end of this guided project, you will be fluent in creating Programme framework for the Delivery Phases for diverse programmes. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required process for programmes and the functionality of domains involved in such complex undertaking. Furthermore, it will help develop a structural model for learning about the field of Programme Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint\n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Programme Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Project; Planning; Modeling; Project Mine; Enabling; E-Nable; Process; Experience; Average; CommunicationNon SpecializationNon SpecializationNon Specialization[0.6, 1.3] None English business business-strategy
Emprendiendo en STEM Universidad AustralAdvanced 19,3 4,9 El objetivo de este curso es inspirar a las mujeres que están en el mundo de la ciencia, la tecnología, la ingeniería y las matemáticas (STEM, siglas en inglés) a descubrir su espíritu emprendedor y adquirir herramientas prácticas para la creación y el crecimiento de compañías. Se propone hacerlo a través de 6 módulos de formación en las habilidades básicas de un emprendedor para inspirarse y animarse.\n\nEl Curso es parte del Programa WISE, cuya misión es promover la innovación a través de la creación de nuevos emprendimientos de base científico-tecnológica liderados por mujeres, quienes, por sus características, pueden ser factores claves para impulsar el proceso de transferencia tecnológica que tanto necesitan nuestros países.Marketing; Business Analysis; Marketing Design; Personal Advertisement; Design Thinking; Leadership; Advertising; Thought; I-Deas; Denominación De OrigenNon SpecializationNon SpecializationNon Specialization[11.3, 26.1] None Spanish business entrepreneurship
Государственное регулирование финансовых рынков на современном этапеMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 8,7 4,7 В рамках данного курса слушатели познакомятся с историей и теоретическими основами государственного регулирования финансового рынка. Финансы все больше проникают в сферы общественной жизни, выходя за пределы узкоспециализированной отрасли. Курс позволит глубже понять причины развития государственного регулирования финансового сектора и предсказать направления регуляторной политики в различных странах.\nКурс рассчитан на студентов экономического и финансового направлений, специалистов в области финансового сектора экономики, а также всех интересующихся вопросами государственного регулирования финансового рынка.Financial MarketsNon SpecializationNon SpecializationNon Specialization[4.8, 10.3] None Russian business finance
Create a Business Plan SWOT Analysis in Google SheetsCoursera Project NetworkBeginner 1,8 3 By the end of this project, you will be able to create and understand the process of how a SWOT Analysis can assist with creating a Business Plan. After gathering SWOT Analysis information, you will work through the basics of a business plan. You will be learning how to organize a work space to improve the performance and efficiency in Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Business Plan; Workload; Planning; Organizing (Management); Project; Process; Ordered Pair; Performance; Project Mine; WorkspaceNon SpecializationNon SpecializationNon Specialization[1.0, 2.4] None English business business-strategy
Engagement Mapping to Enhance the User Experience in MiroCoursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project, you will be able to map engagement to visualize and understand the factors that influence the user’s experience. \n\nTo do this you will gain hands-on experience mapping the brand engagement activities that support and influence the user’s perception of their experience, so that opportunities for meaningful engagement can be maximized in the Miro online visual collaboration platform for teamwork.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Experience; Brand Engagement; User Experience; Customer Success; Touchpoint; Brand; Influencing; Project; Project Mine; MapNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Conceitos Básicos de Logística e Supply ChainUniversidade Estadual de CampinasAdvanced 17 4,8 Neste curso o aluno irá desenvolver habilidades que permitam criar soluções para problema operacionais típicos usando conceitos básicos da Logística e do Supply Chain: Transporte, Estoques, Informação e Nível de serviço.\nTransporte e Distribuição: O aluno irá analisar a demanda e oferta de transporte, os custos e modais disponíveis e desenvolver uma solução de distribuição integrada ao demais componentes da cadeia de suprimentos.\nEstoque e Armazenagem: O aluno irá analisar as necessidades dos consumidores, interpretar seus resultados da demanda para propor um modelo aderente de previsão, além de definir políticas de manutenção de estoque (puxado e empurrado) e definir critérios para sistemas de armazenagem.\nCiclo de Pedido e Nível de serviço: a interface entre a logística e as demais áreas da organização como vendas, marketing e produção é fundamental para o alinhamento estratégico. O aluno irá interpretar as necessidades dos clientes internos e externos para calcular o ciclo de atendimento ao cliente e ajustar o nível de serviço adequado.Supply Chain; Chaining; Leadership and Management; Supply Chain Management; Supply Chain Costs; Planning; Cost; Operations Management; Supply Chain Planning; StockNon SpecializationNon SpecializationNon Specialization[11.7, 20.5] None Portuguese (Brazil)business leadership-and-management
RStudio for Six Sigma - Basic Descriptive StatisticsCoursera Project NetworkAdvanced 0,6 4,6 Welcome to RStudio for Six Sigma - Basic Description Statistics. This is a project-based course which should take approximately 2 hours to finish. Before diving into the project, please take a look at the course objectives and structure.\n\nBy the end of this project, you will learn to perform Basic Descriptive Analysis (Six Sigma) tasks hands-on using RStudio.  Both R language and RStudio tools are Open Source and can be used for most Six Sigma analysis tasks without needing commercial software.Rstudio; Trigonometric Integral; Box Plot; Pareto Chart; Project; Histogram; Chart; Software; Standard Deviation; Studentized ResidualNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business leadership-and-management
Personal & Family Financial Planning University of FloridaBeginner 7,4 4,5 Personal and Family Financial Planning will address many critical personal financial management topics in order to help you learn prudent habits both while in school and throughout your lifetime.Finance; Planning; Financial Plan; Personal Advertisement; Investment; Leadership and Management; Personal Finance; Risk; Budget; InsuranceNon SpecializationNon SpecializationNon Specialization[2.2, 10.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Create a Landing Page using Mailchimp Coursera Project NetworkIntermediate 0,6 4,6 This 2-hour long project-based course is an introduction on how to create and design a landing page using MailChimp. Collecting the details of marketing prospects for marketing purposes online starts with a well designed landing page. This course will take you through creating one on MailChimp. MailChimp is an email service platform and autoresponder for email marketing. By the end of this project, you will create and launch a live-on-the-web page people can sign up on.\n\nNote:  If you don't have a MailChimp account, you will need to create one to be able to complete the content.MailChimp; Landing Page; Email Marketing; Receiving; Project; Email; Market Research; Marketing; Digital Marketing; Digital SignatureNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Create Online Employee Onboarding Course with EduflowCoursera Project NetworkBeginner 0,4 4,7 This course will walk you through how to create an online employee onboarding course. By the end of this project, you will create an Eduflow course to assist in your employee onboarding process. Eduflow is a free, easy-to-use online course builder that allows you to build an interactive learning experience for your team. In this project, you will open an Eduflow account and begin creating an interactive employee onboarding course. You will then learn how to mix and match different learning activities including content, submissions, and videos. Furthermore, you will learn how to invite employees to the course, keep track of their progress, and gain valuable insight and feedback from your learners. The onboarding process is extremely important in developing your company brand and culture. Using Eduflow allows you to create an innovative, customized, and engaging onboarding experience for your employees.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Employment; Onboarding; Interactive Learning; Culture; Project; Accounting; Brand; Flow Network; Project Mine; ScheduleNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business leadership-and-management
Financial Engineering and Risk Management Part IIColumbia UniversityAdvanced 22,8 4,7 Financial Engineering is a multidisciplinary field involving finance and economics, mathematics, statistics, engineering and computational methods.  The emphasis of FE & RM Part II will be on the use of simple stochastic models to (i) solve portfolio optimization problems  (ii) price derivative securities in various asset classes including equities and credit and (iii) consider some advanced applications of financial engineering including algorithmic trading and the pricing of real options. We will also consider the role that financial engineering played during the financial crisis. \n\nWe hope that students who complete the course and the prerequisite course (FE & RM Part I) will have a good understanding of the "rocket science" behind financial engineering. But perhaps more importantly, we hope they will also understand the limitations of this theory in practice and why financial models should always be treated with a healthy degree of skepticism.Finance; Risk; Risk Management; Leadership and Management; Derivative; Financial Engineering; Real Options; Derivative (Finance); Trading; Algorithmic TradingNon SpecializationNon SpecializationNon Specialization[15.8, 28.3] Arabic; French; Portuguese; Russian; SpanishEnglish business finance
(Business Writing) الكتابة في مجال الأعمال University of Colorado BoulderIntermediate 9,3 لا شك أن إتقان الكتابة من أھم المھارات التي یمكنك تعلمھا بُغیة تحقیق النجاح في مجال الأعمال. وقد استخدمت أكثر من سبعین شركة وعشرین ألف طالب - من الكتاب المحترفین والموظفین الجدد والمتحدثین باللغة الإنجلیزیة لغیر الناطقین بھا وحتى المدیرین المتمرسین - الأسالیب المستخدمة في الكتابة في مجال الأعمال لتعزیز قدرتھم على التواصل وإطلاق أفكارھم. ستعلمك ھذه الدورة التدریبیة كیفیة تطبیق المبادئ العشرة الأفضل للكتابة الجیدة في مجال الأعمال على عملك وكیفیة نشر أدوات بسیطة لتحسین كتابتك بشكل كبیر  وكیفیة تنفیذ التنظیم والبنیة والمراجعة للتواصل بشكل أكثر براعة من أي وقت مضى. وستتمكن من الدرس الأول من تطبیق التعلم الجدید على الفور على عملك وتحسین كتابتك الیوم. أفكارك قویة. تعلم كیفیة توصیلھا بالوضوح والتأثیر الذي تستحقھ. "شكرًا لك على إعطائي المعرفة التي أحتاجھا في الحیاة، كانت [الكتابة في مجال الأعمال] مفیدة وأضفت الكثیر من التغییر وأثرت تأثیر ًا كبیرًا في كتابتي". - رسالة من أحد طلاب دورة الكتابة في مجال الأعمال\n\nتتیح لك المبادئ التي ستتعلمھا في ھذه الدورة أن تصبح كاتبًا رائعًا في مجال الأعمال. كما أنھا توفر الأساس للانتقال إلى التصمیم الغرافیكي والعرض التقدیمي الناجح، بحیث یمكنك إطلاق العنان لأفضل ما لدیك من مھارات مھنیة كلما -وكیفما- تعرض أفكارك في مكان العمل.4,9 Writing; Grammar; Business WritingNon SpecializationNon SpecializationNon Specialization[4.3, 11.6] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business business-essentials
Marketing Internacional en Asia Yonsei University Intermediate 11 4,7 Este curso ha sido desarrollado especialmente para gerentes y estudiantes que desean tener éxito como especialistas de marketing en la región asiática. Asia ha experimentado la mayor cantidad de crecimiento en la economía global en los últimos años. Aunque muchas compañías de otras regiones se han beneficiado de entrar al mercado asiático, en un sentido comparativo, esto ha sido menos cierto para las empresas latinoamericanas. Al ofrecer un curso dedicado a gerentes y estudiantes de América Latina y España y también impartir clases en español, este curso le ayudará a mejorar la comprensión de Asia y la práctica del marketing a este público. El curso proporciona una introducción al paradigma del marketing, la ejecución y la estrategia. Además, como beneficio adicional, también cubrirá temas específicos tales como el B2C, B2B, los deportes y el marketing del entretenimiento.Marketing; B2B Sales; Sales; Market Sector; Business To Many; COBRA Administration; Global Marketing; Business Marketing; International Finance; Market (Economics)Non SpecializationNon SpecializationNon Specialization[6.4, 14.9] English Spanish business marketing
Set up Google Analytics for a single page websiteCoursera Project NetworkBeginner 0,3 4,5 In this 1-hour long project-based course, you will learn how to set up Google Analytics for web sites and particularly for single-page web applications/websites.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Google Analytics; Project; Lambda Calculus; Entrepreneurship; Workaround; Analytics; Accounting; Personalization; Subroutine; Java AnnotationNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business marketing
Leading Innovation in Arts and Culture Vanderbilt UniversityBeginner 16 4,4 Developed by David Owens at Vanderbilt University and customized for the cultural sector with National Arts Strategies, this course is designed to help arts and culture leaders create an environment where new ideas are constantly created, shared, evaluated and the best ones are successfully put to work.\n\nOne of the toughest challenges for any leader is getting traction for new ideas. Winning support can be a struggle. As a result, powerful new ideas often get stuck. This is especially true in the cultural sector. People involved in arts and culture often have little time and even less money for experimentation and risks. This course will help those in the performing arts, museums, zoos, libraries and other cultural organizations build environments where new management and program ideas flourish.\n\nLeading Innovation in Arts & Culture will teach you how to make an "innovation strategy" a fundamental component of your organization's overall strategy. In this seminar you will learn to:\n\n- Analyze constraints on innovation in your organization, foresee obstacles and opportunities, and develop a shared vision\n- Develop a process to manage the demands of multiple stakeholders, shifting priorities and the uncertainty inherent in new initiatives\n- Create a culture for innovation and risk-taking that generates new perspectives and challenges existing practice\n- Create a strong customer focus within your organization that anticipates customer needs\n\nNational Arts Strategies worked with David Owens to customize this course for those working in the cultural sector. They based their work on David Owens’ Leading Strategic Innovation in Organizations course. This highly interactive 8-week course will engage you in a series of class discussions and exercises.Innovation; Art; Group Dynamics; Group Processes; Facilitation; Thought; Creativity; Strategy; Market (Economics); LeadershipNon SpecializationNon SpecializationNon Specialization[4.0, 24.7] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Deep Learning for Business Yonsei University Beginner 5,8 4,4 Your smartphone, smartwatch, and automobile (if it is a newer model) have AI (Artificial Intelligence) inside serving you every day. In the near future, more advanced “self-learning” capable DL (Deep Learning) and ML (Machine Learning) technology will be used in almost every aspect of your business and industry. So now is the right time to learn what DL and ML is and how to use it in advantage of your company. This course has three parts, where the first part focuses on DL and ML technology based future business strategy including details on new state-of-the-art products/services and open source DL software, which are the future enablers. The second part focuses on the core technologies of DL and ML systems, which include NN (Neural Network), CNN (Convolutional NN), and RNN (Recurrent NN) systems. The third part focuses on four TensorFlow Playground projects, where experience on designing DL NNs can be gained using an easy and fun yet very powerful application called the TensorFlow Playground. This course was designed to help you build business strategies and enable you to conduct technical planning on new DL and ML services and products.Deep Learning; Human Learning; Machine Learning; Artificial Neural Networks; Recurrent Neural Network; Business Modeling; Speech Recognition; Operations Management; Handwriting Recognition; HerbicidesNon SpecializationNon SpecializationNon Specialization[2.0, 7.6] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; Spanish; RomanianEnglish business business-strategy
Business Model Canvas للشركات الناشئھ Coursera Project NetworkIntermediate 1,4 في نھایة  ھذا المشروع سوف تكون قادرا على انشاء  business model canvas او BMC لفكرة شركتك الناشئھ . بالاضافھ لذلك ھتقدر  تحسب حجم التمویل ال شركتك الناشئة محتاجھ لیھ وكمان مصاریف الاستھلاك الخاصھ بالاصول بتاعة شركتك. و خلال المشروع ھتتعلم مھارات اساسیھ بال google sheets ھتساعدنا في الدراسة المالیھ ال ھنعملھا.  المشروع دة للمبتدئین في مجال ریادة الاعمال خاصة الناس ال معندھاش خلفیة علمیة لیھا علاقھ بادراة الاعمال. المشروع ده بیدیك مقدمھ بسیطة عن كیفیة تطویر فكرة شركتك الناشئھ باستخدام اداة ال BMC. كمان المشروع ده بیعلمك بعض من اساسیات ال Google sheets , ازاي تحسب حجم الاستشمار ال فكرتك محتاجھ لیھ و كمان ازاي تحسب تكالیف الاستھلاك الخاصة بالشركة بتاعتك.\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Modeling; Autocad; Business Model Canvas; Cost; Venture Round; Snappy (Package Manager); Mir:Ror; Command-Line Interface; Toolbar; ChartNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None Arabic business entrepreneurship
Create a Project Charter with Google Docs Coursera Project NetworkIntermediate 0,3 4,6 Have you been assigned to manage a project and don’t know how to start capturing all the pertinent information into a succinct and crisp format? \n\nBy the end of this project, you will create a master and living document, containing important information that you and stakeholders can refer back to as your project develops. \n\nA Project Charter is a living document that displays core information of a project, such as the project's name, sponsors, problem and goal statements, scope, benefits, and timeline.  It is used typically in Lean Six Sigma DMAIC (Define, Measure, Analyze, Improve, Control) methodology at the inception of the project, and is consistently referred back to throughout the project’s life, and thereafter.\n\nWith minimal software skills, you will be able to categorize this information into a document using a simple table structure. This course will include beginner level skills using Google Docs. Creating a logically organized Project Charter is a great way to not only summarize all the moving parts of your project into one handy document but also to measure your project's success.Project; Project Management; Project Charter; Six Sigma Green Belt; Lean Six Sigma; Project Management Certification; Software; Organizing (Management); Documents; Six SigmaNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business leadership-and-management
استخدام كانفا لتصامیم التسویق على وسائل التواصل Coursera Project NetworkBeginner 1,9 تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیة استخدام منصة كانفا وأدواتھا المختلفة وتوظیفھا في ابتكار تصمیم احترافي لعملك حسب الھدف من التصمیم، وكذلك الوسیلة التي سوف تنشر من خلالھا ھذا التصمیم.\n في نھایة ھذه الدورة التدریبیّة، سوف تصبح عزیزي المتعلم قادرًا على ابتكار تصمیمك الخاص بنشاطك التجاري من أجل عرضھ على وسائل التواصل الإجتماعي، وستتمكن من تحدید حجم لوحة العمل لكل منشور وذلك بانتقاء القالب المناسب، ودمج الوسائط للحصول على أفضل تصمیم منشور لعلاماتك أو نشاطك التجاري.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.4] None Arabic business marketing
Análisis de Variación con Google Sheets Coursera Project NetworkBeginner 1,8 5 En este curso basado en un proyecto y de 2 horas de duración, aprenderás a acceder y utilizar Google Sheets para preparar un presupuesto simulado. Aprenderás a realizar un análisis de variación para comparar gastos actuales con gastos previstos, y utilizar formato condicional para clasificar los resultados del análisis. Finalmente, aprenderás a formatear el presupuesto y convertirlo en un archivo presentable.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.9, 2.3] None Spanish business business-strategy
Create a Stratification Diagram in Google SheetsCoursera Project NetworkIntermediate 1,6 Not Calibrated By the end of this project, you will be able to create and understand the process of how to create a Stratification Diagram, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Sheets. You will be able to determine when a Pareto Chart should be used, and when to identify potential negative effects to your company based on the data. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Organizing (Management); Leadership and Management; Project Mine; Process; Measurement; Workspace; Performance; Modeling; AnalysisNon SpecializationNon SpecializationNon Specialization[0.8, 2.0] None English business business-strategy
Gestión de organizaciones efectivas Pontificia Universidad Católica de ChileAdvanced 10,4 4,7 Los factores que determinan el éxito de una organización cambian en el tiempo. Para muchas organizaciones estos cambios significan una oportunidad y para otras significan su fin por no poder adaptarse. \n\nEn los primeros tres módulos de este curso, ustedes aprenderán a identificar las principales amenazas del entorno organizacional. En particular, como cambios tecnológicos, económicos, sociales y políticos afectan el entorno de los negocios. En función de estos cambios, ustedes serán capaces de analizar el proyecto estratégico de la firma y sugerir cambios estratégicos. \n\nLos últimos tres módulos se enfocan en la implementación del cambio a nivel organizacional. Ustedes serán capaces de definir elementos clave del diseño organizacional y evaluar qué elementos son necesarios modificar para alinear la estructura con la estrategia de la firma. También serán capaces de formular estrategias de aprendizaje organizacional y cómo utilizar el poder y los procesos políticos para la transformación de su organización.Organizational Structure; Leadership and Management; Innovation; Organizational Development; Organization Design; Leadership; Innovation Management; Planning; Marketing Management; Design ManagementNon SpecializationNon SpecializationNon Specialization[6.5, 13.0] None Spanish business leadership-and-management
Менеджмент профессиональной траекторииNational Research Tomsk State UniversityBeginner 10,4 4,8 Целями освоения дисциплины «Менеджмент профессиональной траектории (Career path management)» являются обучение современным способам управления карьерой специалиста, освоение базовых техник раскрытия потенциала сотрудника организации, активизации и формирования профессиональной перспективы.\nДанные компетенции необходимы руководителям организаций и подразделений, HR-менеджерам, студентам как бакалавриата, так и магистратуры по специальностям психологического, менеджерского и инжинирингового профиля.\nРазработка данного онлайн-курса является актуальной, т.к. в настоящее время профессия «Менеджер профессиональной и образовательной траекторий» является новой и одной из наиболее перспективных. В настоящее время обучение в рамках данного направления осуществляют Лондонский университет (курс «Будущее образования»); Khan Academy и канал на русском языке на YouTube; Массачусетский технологический институт; Udacity (курсы, посвященные IT и профессиям будущего). В России проводится большое количество исследований по данной проблематике, появляются как отдельные статьи, так и монографии. Однако учебные курсы по данной тематике ещё получили достаточно широкого распространения.\nПоэтому данный онлайн-курс будет востребован как среди HR-специалистов и руководителей подразделений, так и в вузах, обучающих студентов по магистерским программам. \nПредполагается реализация курса как на русском языке, так и на английском. Разработчики курса профессионально владеют английским языком, имеют опыт разработки онлайн-курсов, имеют 2 учебных пособия по близкой тематике. \nРеализация данного курса в онлайн-режиме позволит ввести в программу обучения магистрантов по направлениям подготовки «Психология достижений», «Организация работы с молодёжью», «Управление персоналом» элементы проблемно-ориентированного и исследовательско-ориентированного обучения, сконцентрировавшись в контактной работе преподавателя на рассмотрении наиболее сложных элементов профессиональной деятельности.\n\nКурс направлен \n•\tна обучение современным способам управления карьерой специалиста, \n•\tосвоение базовых техник раскрытия потенциала сотрудника организации,\n•\tизучение инструментов управления профессиональной траекторией сотрудника,\n•\tизучение инструментов активизации и формирования профессиональной перспективы сотрудника.\n\nРезультаты обучения:\n•\tИзучение современных подходов к пониманию профессиональной траектории, профессионального развития и профессиональной карьеры сотрудника; \n•\tизучение способов выявления профессионального потенциала сотрудника; \n•\tовладение базовыми инструментами управления профессиональной траекторией сотрудника; \n•\tизучение современных стратегий развития персонала организации;\n•\tобучение способам профилактики и преодоления профессиональных кризисов и деструкций сотрудников.Human Resources; Business; Augmented Assignment; Resource; HR Project ManagementNon SpecializationNon SpecializationNon Specialization[5.7, 13.0] None Russian business leadership-and-management
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Create an Issue Log in Google Docs Coursera Project NetworkIntermediate 1,5 5 A critical portion of project management is identifying and managing project issues throughout the lifecycle of a project. By the end of this project, you will create an Issue Log that will help the project manager manage and document project issues. This Issues Log will be created in Google Docs. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Issue Log; Documents; Leadership and Management; Project Team; Project Mine; Accuracy And Precision; Scaling; HoldNon SpecializationNon SpecializationNon Specialization[0.8, 1.9] None English business leadership-and-management
Program Quality Planning with ClickUp Coursera Project NetworkBeginner 2 5 By the end of this guided project, you will be fluent in creating Program Quality Management artefacts for the Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for quality planning. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Modeling; Project; Planning; Project Mine; E-Nable; Enabling; Experience; Leadership and Management; Communication; SavingNon SpecializationNon SpecializationNon Specialization[1.1, 2.6] None English business business-strategy
L'excellence opérationnelle en pratique ESSEC Business SchoolAdvanced 11,2 4,8 Lean, Six Sigma, PDCA, Kaizen, Juste à temps, Kanban sont des termes gestionnaires que nous entendons très souvent dans le vocable des entreprises d’aujourd’hui. Ils ont en commun leur finalité, celle de l’excellence opérationnelle.\n\nD’origine japonaise et diffusées depuis dans le monde entier, les techniques d’Excellence Opérationnelle servent la qualité et l’amélioration continue. Mais l’Excellence Opérationnelle ne se résume pas à une boîte à outils, c’est avant tout une culture et une posture managériale qui vise l’excellence en permanence.\n\nEn partenariat avec la chaire Innovation Managériale et Excellence Opérationnelle (IMEO) de l’ESSEC, des professionnels de l’Excellence Opérationnelle issus de deux groupes industriels internationaux, Orano et Renault-Nissan Consulting, nous présentent les principaux outils de l’Excellence opérationnelle avec toute leur expérience.\n\nA la fin de ce Mooc, vous saurez : \n- Expliquer ce que recouvre la notion d’Excellence Opérationnelle\n- Mobiliser les démarches et outils de l’Excellence Opérationnelle\n- Intégrer l’Excellence Opérationnelle dans les démarches managériales et les projets de l’entreprise \n\nBon MOOC et profitez bien de l’expérience des professionnels des entreprises Orano et Renault-Nissan Consulting.Leadership and Management; Project Management; Project; Kaizen; Six Sigma; Leadership; Trigonometric Integral; Pdca; Lean Manufacturing; Microsoft ExcelNon SpecializationNon SpecializationNon Specialization[7.3, 13.9] None French business leadership-and-management
Data Modeling and Regression Analysis in BusinessUniversity of Illinois at Urbana-ChampaignBeginner 17,4 4,2 The course will begin with what is familiar to many business managers and those who have taken the first two courses in this specialization. The first set of tools will explore data description, statistical inference, and regression. We will extend these concepts to other statistical methods used for prediction when the response variable is categorical such as win-don’t win an auction. In the next segment, students will learn about tools used for identifying important features in the dataset that can either reduce the complexity or help identify important features of the data or further help explain behavior. Regression Analysis; Curse Of Dimensionality; Analytics; Univariate; Regression; Dimensionality Reduction; Univariate Analysis; Kullback Leibler Divergence; Lecture; Dependent And Independent VariablesNon SpecializationNon SpecializationNon Specialization[12.0, 20.8] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Введение в приложение Google Docs Coursera Project NetworkBeginner 2 Not Calibrated В этом курсе-проекте продолжительностью 2 часa вы научитесь создавать документы в Google Docs. Вы узнаете как форматировать текст, включая междустрочный интервал в документе. Также вы научитесь создавать верхние и нижние колонтитулы. Мы в этом проекте также будем проходить, как создавать таблицы и диаграммы. Вы научитесь несколько метод как вкладывать диаграммы, которые автоматически будут перезагружаться в документе.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Russian Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Russian business leadership-and-management
تحلیل أداء الشركة باستخدام النسب Coursera Project NetworkBeginner 2,2 Not Calibrated.بعد الانتھاء من ھذه الدورة، سوف تتمكن من تحلیل أداء عملك الخاص أو الشركة التي تعمل فیھا بشكل فعال وتطبیقي باستخدام النسبn\.تتعرف عزیزي المتعلمّ/الطالب في ھذه الدورة التدریبیة على كیفیة تحلیل أداء الشركات عبر استخدام النسب. كما ستتعرف بالتفصیل على النسب الأربعة وھي: نسب السیولة، نسب المدیونیة، نسب الربحیة، ونسبة النشاط. كما وسوف تطبّق مثالاً على كل من النسب عبر استخدام جداول غوغل البیانیة، وبالتالي سوف تتمكن من تحلیل ھذه النسب بشكل مفصل و واضح و مثمر. ستتعلم عزیزي المتعلم أیضاً المصطلحات الأساسیة الني تسھّل عملیة التحلیل المالي لتحسین أداء الشركات Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business business-essentials
Введение в оценку компаний с WACC Coursera Project NetworkIntermediate 1,5 5 В этом курсе-проекте продолжительностью 1 час вы получите следующие навыки: вычисление стоимости долевого капитала с помощью CAPM, вычисление стоимости долгового капитала, вычисление средневзвешенной стоимости капитала, вычисление чистой приведенной стоимости инвестиции.\n\nПримечание. Этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.\n\nКонтент данного курса не является инвестиционной рекомендацией.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.7, 1.9] None Russian business finance
Advanced Programme Planning Phases Framework in ClickUpCoursera Project NetworkIntermediate 1 5 By the end of this guided project, you will be fluent in creating Programme framework for the Planning Phases for diverse programmes. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required process for programmes and the functionality of domains involved in such complex undertaking. Furthermore, it will help develop a structural model for learning about the field of Programme Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \n\nhttps://www.coursera.org/projects/program-blueprint\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Programme Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Experience; E-Nable; Enabling; Project; Planning; Project Mine; Modeling; Average; Process; DisciplineNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business business-strategy
Create a Project Management Dashboard using Bitrix24Coursera Project NetworkIntermediate 0,9 3,7 In this 1 hour long, project based course you will learn how to set up a project management dashboard using the Bitrix24 free plan \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Task (Project Management); Toolbar; Project Management; Task Management; Leadership and Management; Project; Accounting; C Dynamic Memory Allocation; Ordered Pair; DownloadNon SpecializationNon SpecializationNon Specialization[0.4, 1.1] None English business marketing
Introduction to Learning Transfer and Life Long Learning (3L)University of California, IrvineIntermediate 3,4 4,6 Learn how to identify the enablers and barriers to learning transfer. Use your own experience to categorise the processes and activities involved in learning and transferring that learning into practice. There are many criteria against which the success of training and development activities can be judged. One of the most important, however, is learning transfer. Ultimately, the success of any given training and/or development program is reflected in whether or not what is learned is applied on the job. Organisations - and indeed trainees themselves - invest large amounts of time, effort, and resources in work-related training and generally expect to see this manifested in some way back in the work setting (e.g. as observable changes to how work is conducted). However, many organisations and their people view the likelihood of transfer of training more in hope than expectation. This course will show you how to approach the goal of improving learning transfer in your organisation.Training And Development; Training Programs; Peer Support; Training; Experience; Motivation; Lifelong Learning; Evaluation; Enabling; VestNon SpecializationNon SpecializationNon Specialization[1.0, 5.1] None English business business-essentials
How to Create a Program Evaluation for Your Non-ProfitCoursera Project NetworkIntermediate 0,5 3,9 In this 1.5 hour long project-based course, you will learn how to create a program evaluation plan for your non-profit. By the end of the course, you will understand the importance of program evaluation, how to use Logic Models, how to write SMART goals for your program, and how to formulate good questions to gather the data you need. \n\nLearning Objectives:\nTask 1: Understand why evaluation is valuable for your program or organization. \nTask 2: Learn how to identify and define the typical components of a Logic Model.\nTask 3: Write SMART goals for a program outcome. \nTask 4: Identify different measurement tools and how they will be helpful in the evaluation process.\nTask 5: Understand what makes a good question, identify different types of questions, and practice writing good questions. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Evaluation; Program Evaluation; Smart Criteria; Writing; Project; Measurement; Planning; Problem Statement; Project Mine; Impact EvaluationNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business business-essentials
Validating Your Strategy with Market Opportunity NavigatorCoursera Project NetworkBeginner 1,5 Not Calibrated By the end of this guided project, you will able to design and analyze the three important steps that are necessary for assessing your innovation’s market opportunities. You will know how the market opportunity navigator answers one of the most difficult questions any aspiring entrepreneur or innovator must ask: “which target market should I serve”? We will use the spreadsheet to sketch the market opportunity navigator, and conduct the analysis by working through the three worksheets. You will learn how to strike the delicate balance between focusing on a primary market and keeping selected options open for backup or growth. Then you will use the model to innovate as you determine how to harness the most attractive market.  We will work you through each of the process of the navigator with our startup venture as that would enable is to practically demonstrate its application. This project is for entrepreneurs and innovators who want to understand how determine the right market for their innovation. By the end of the project, you will be able to design and analyze the market opportunity navigator, and also understood why it is a strategic tool for planning, reflecting, and adjusting.Technology Strategy; Strategy; Market Analysis; Market (Economics); Strategic Fit; Strategic Thinking; Innovation; Modeling; Entrepreneurship; Target MarketNon SpecializationNon SpecializationNon Specialization[0.8, 1.8] None English business entrepreneurship
Coursera Project NetworkBeginnerانشاء عرضً تقدیميً باستخدام مشروع العروض التقدیمیة من جوجل 1,5 بحلول نھایة ھذا المشروع ، ستقوم بإنشاء Google Slide الذي یحتوي على مقدمة ومرئیات ومخططات مرتبطة وخاتمة. سوف تتعلم كیفیة إنشاء عرض تقدیمي إعلامي یجذب انتباه الجمھور. ستتعلم أیضًا كیفیة ربط المخططات من جداول بیانات جوجل بالعرض التقدیمي الذي ستتم مزامنتھ مع تغیر البیانات.\n\nتتمثل فائدة إنشاء عرض تقدیمي باستخدام العروض التقدیمیة من جوجل في أن العرض التقدیمي النھائي ھو:\n1. سھل المشاركة (على سبیل المثال عبر رابط أو مضمن في موقع ما).\n2. من السھل التعاون مع الآخرین.\n3. یسھل الوصول إلیھ في أي مكان یوجد فیھ اتصال بالإنترنت.\n4. سھولة الاندماج في مواقع جوجل الحالیة.\n5. سھولة إضافة الرسومات والصور والفیدیو.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 1.9] None Arabic business business-essentials
Building a Hiring Plan by Analyzing Past Data in SheetsCoursera Project NetworkIntermediate 0,3 4,6 By the end of this project, you will understand how HR analytics are used to perform several analyses such as analyze total headcount to be hired, consolidate the position details, provide insights that would help the Talent Acquisition Manager to arrive at the sourcing strategy, set the selection process and the assessment guidelines. All these analyses will help create an annual hiring plan for an organization. All these steps in the project are performed by individuals of the Human Resources team.Analysis; Fiscal Year; Project; Planning; Analytics; Finance; Strategy; Budget; Employment; Project MineNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Improve your productivity and performance with CanvaCoursera Project NetworkIntermediate 1,3 5 By the end of this project, you will create printables that you can use to structure your day, improve your productivity and enhance your performance.\n\nYou will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value added business marketing collateral. Creating high quality teaching printables is the perfect way to offer digital products to your students, blog readers or clients to market your business and grow it.\n\nThis project will include intermediate to advanced level skills using the free version of Canva.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Performance; Journaling File System; Saving; Accounting; Organizing (Management); Personal Advertisement; Project; Project Mine; Internet; Market (Economics)Non SpecializationNon SpecializationNon Specialization[0.7, 1.6] None English business business-essentials
Entrepreneurship Strategy: From Ideation to ExitHEC Paris Beginner 15,7 4,8 This course covers in the chronological order each defining step of an entrepreneurial project. It begins with very personal considerations related to getting to better know yourself better so as to decide if you are ready for the multiple challenges of entrepreneurship. It then deals with creativity in order to provide the right set of tools to find an idea with the right potential to disrupt an existing business. We then discuss how to gather a founding team, how to raise money to initiate the project, and how to deal with day to day cash management. Later in the course, we discuss the art of selling, focusing on business to business sales, and how to measure the product launch phase using cohort analysis. Later on, we discuss the challenges of HR in an entrepreneurial environment, and of recruiting at a point where nobody knows your company. We then describe very practical techniques to initiate the international development of a small company. Last, we cover the exit strategy topic.Entrepreneurship; Strategy; Exit (System Call); Exit Strategy; Business Strategy; Leadership and Management; Sales; Leadership; Sales Strategy; FinanceNon SpecializationNon SpecializationNon Specialization[7.9, 18.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Create a Project Management Tracker using Google SheetsCoursera Project NetworkAdvanced 0,3 4,6 As a small business owner, budgets are tight for the ‘extras’. Oftentimes this means affording some of those high dollar tools for marketing is not possible. Small business owners must turn to free or low cost alternatives, sometimes those tools can be better than the high dollar tools.  One easy to use and manageable alternative is a free spreadsheet program called Google Sheets. In this project, you’ll learn how to create a simple project management tracker.  By the end of this project, you will have Google Sheets project management tracker template for your next development project presentation.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Scrum (Software Development); Organizing (Management); Project Management; Project; Leadership and Management; Bookkeeping; Talent Management; Human Resources; Kanban; No FrillsNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
How to Innovate with the Strategy Canvas for CompetitivenessCoursera Project NetworkIntermediate 1,3 4 In this less than 2 hours, this project-based course will help you learn how to create a competitive advantage with the Strategy Canvas by taking into consideration the key attributes your industry competes on. You will learn how the canvas is both a diagnostic and an action framework for building a compelling strategy. Using a spreadsheet, you will learn how to design and analyze the value curve. \n\nWe will work you through the model using a case study about a startup social venture to conduct the analysis. The framework will help you to think strategically as you develop deeper insights on the key attributes your industry competes on, and also innovate new attributes in attempt to render competition irrelevant. \n\nThe project is for entrepreneurs and innovators who want to have a holistic understanding of their market entry strategy. Also, for strategist who want to help organizations to better understand their market, and the key attributes the market competes on. By the end of the project, you will learn how to design, analyze, and innovate with the value curve to create a blue ocean strategyCompetitiveness; Spreadsheet; Proposition; Market (Economics); Thought; Fare; Value Proposition; Strategy; Project; ModelingNon SpecializationNon SpecializationNon Specialization[0.6, 1.6] None English business entrepreneurship
Moving to the Cloud The University of MelbourneIntermediate 15,9 4,5 The cloud is taking business by storm.  In fact, due to the extraordinary growth of the cloud, it has been described as a tornado, not a fluffy white floating object!\n\nCommercial research analysts consider cloud as one of the most significant trends with a potential to change the whole global IT industry.  Governments, including those in the US, Britain, and Australia, have cloud-first policies now in place which mandate cloud over non-cloud services in ICT procurement.  But CIOs and other senior executives, while it's on the majority of their agendas, aren't sure what it really means for their organisations - how to leverage the benefits, control the commercials, manage the business risk, and adapt their organisations.  \n\nWhile it is important to set requirements, negotiate commercials (terms, service level agreements, and pricing), and sign the contract - it is also critical that we develop a clear plan for ‘Moving to the Cloud’ which realigns our business architecture, organization and most importantly our people.\nThis course provides the answers that management must know to be successful and realise the benefits:\n\n•\tWhere should I go cloud? \n•\tWhat are the commercials?\n•\tWhere is my leverage?\n•\tHow do I realign my business practices and architecture?\n•\tHow do I gear up my people and structure my organisation?\n\nView the MOOC promotional video here: http://tinyurl.com/hvtz2phLeadership and Management; Change Management; Income Statement; Label; Weighting; Service Level; Studentized Residual; Human Learning; Business Transaction Management; Cloud ComputingNon SpecializationNon SpecializationNon Specialization[9.5, 19.7] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business business-strategy
Applying Data Analytics in Finance University of Illinois at Urbana-ChampaignAdvanced 17,8 4,4 This course introduces an overview of financial analytics. You will learn why, when, and how to apply financial analytics in real-world situations. You will explore techniques to analyze time series data and how to evaluate the risk-reward trade off expounded in modern portfolio theory. While most of the focus will be on the prices, returns, and risk of corporate stocks, the analytical techniques can be leverages in other domains. Finally, a short introduction to algorithmic trading concludes the course.\n\nAfter completing this course, you should be able to understand time series data, create forecasts, and determine the efficacy of the estimates. Also, you will be able to create a portfolio of assets using actual stock price data while optimizing risk and reward. Understanding financial data is an important skill as an analyst, manager, or consultant.Analysis; Time Series; Finance; Algorithmic Trading; Efficient Frontier; Time Series Analysis; Stock; Modern Portfolio Theory; Portfolio Theories; Stationary ProcessNon SpecializationNon SpecializationNon Specialization[10.1, 21.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Працюйте розумніше, а не більше: управління часом для особистої та професійної продуктивностіUniversity of California, IrvineNot Calibrated 3,1 4,5 Працюйте розумніше, а не більше\nВи зможете здобути і застосувати ваші знання та розуміння особистої та професійної обізнаності, організованості та виконання зобов’язань, а також використовувати інструменти, методи та прийоми, про які ви дізналися, для постановки цілей та пріоритетів, планування та делегування для подолання управлінських викликів та покращення продуктивності. \n\nThis course is translated by the Ukrainian mobile network operator, lifecell.Strategic Planning; Leadership and Management; Cost; Planning; English Language; Time Management; Language; Estimation; SwitchesNon SpecializationNon SpecializationNon Specialization[1.7, 3.8] Japanese; Hindi; Spanish; English; Russian; German; Korean; Bulgarian; Dutch; Vietnamese; Portuguese; Italian; Chinese; French; ArabicUkrainian business business-essentials
Edit Your Photos for Social Media Marketing using PicsArtCoursera Project NetworkAdvanced 0,5 4,5 Consumers are constantly overloaded with information and images in social media. Part of social media marketing is learning creative ways to draw attention to products and services, oftentimes on a lean budget. In this follow-on to Introduction to PicsArt for Social Media Marketing project, learners will create another edited photo project for social media using the free version of PicsArt. New tools and options for editing will be introduced throughout the project. PicsArt is a web-based photo and video editing program.  Learners can easily create and implement creative edits with online design tools to use when marketing their business.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Editing; Social Media; Video Editing; Photography; Social Media Marketing; Marketing; Copywriting; Media Market; Media Psychology; BudgetNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Contabilidad para no contadores Universidad Nacional Autónoma de MéxicoBeginner 11 4,7 En este curso, ofrecido por la UNAM, vas a entrar al  fascinante mundo de la contabilidad. Esta técnica te permitirá tomar decisiones en tu vida empresarial, corporativa, personal, profesional y de emprendedor. Entrarás al mundo de la Contabilidad para no Contadores. \n\nVas a lograr definir qué es la contabilidad, en qué consiste y cuáles son sus principios fundamentales. También descubrirás su utilidad en tu vida cotidiana y al profesional al que debes recurrir y confiar tu vida contable.  Además, podrás saber qué nos dice la información financiera, qué y cómo debemos leerla y qué decisiones tomar basados en ella.\n\nPrepárate para conocer los principales Estados financieros, sus elementos y su utilidad en tu vida contable.\n\n¡Bienvenid@!Accounting; Finance; Interpretation; Analysis; Financial Accounting; Financial Analysis; Economy; Balance Sheet; Business Administration; PlanningNon SpecializationNon SpecializationNon Specialization[7.1, 13.2] None Spanish business finance
Today’s Music Industry West Virginia UniversityAdvanced 23 4,4 This course provides an engaging and methodical insight into the past and present cultural and commercial music industry developments, directions, and trends. It will equip the students with the knowledge and skills necessary to appreciate, understand and more productively participate in today’s music industry field.Music; Organizational Culture; Headquarters; Anchoring; Outsourcing; E-Commerce; Standard Score; Training; Voting; Signified And SignifierNon SpecializationNon SpecializationNon Specialization[17.6, 27.3] Russian; Spanish; French; PortugueseEnglish business business-strategy
Create a Profile and Network on LinkedIn Coursera Project NetworkAdvanced 0,3 4,6 In this 1-hour long project-based course, you will learn how to create a profile and network on LinkedIn.  We will go step by step-by-step through this project so you can build a profile if you do not have one or strengthen your current one if you do.  You will also learn about the tools and options offered by LinkedIn to assist you.  We will explore the basics of how to set-up an engaging profile.  You may even learn something you do not already know to make your current profile stand out above the rest.   Some learning objectives that we will cover include building a profile that sends a professional message with your banner and your personalized URL code as well as knowing how to share your URL code.  We will expand your network by learning how to make connection requests professionally.  And we will go through following people, pages, groups and hashtags.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.LinkedIn; Accounting; Email; Social Media; Hashtags; Professional Development; Email Marketing; Benefits; Standing Ovation; MessageNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Entreprendre dans les Industries Culturelles à l'ère du numériqueSciences Po Beginner 16,1 4,6 À travers son fil pédagogique riche d’interviews d'experts et de cours d'enseignants, le MOOC Entreprendre dans les industries culturelles à l'ère du numérique proposé par l'École d'affaires publiques de SciencesPo et le Ministère de la Culture, invite à découvrir les clés de l'entrepreunariat culturel à l'aune du monde numérique. Suivre la chaîne de valeur de l’entreprise culturelle conduit à aborder successivement la présentation du secteur des industries culturelles (IC) dans ses grandes lignes, les caractéristiques des publics et les tendances de consommation. La question de la création des contenus sera abordée aussi sous l’angle de ses enjeux économiques et financiers. Toute structuration d'entreprise requiert une organisation propre aux entreprises dites des industries culturelles. Les thèmes de la promotion, la diffusion et la distribution des biens culturels seront également une des clés de voûtes de la vision globale de l'entreprise culturelle dans ce monde numérisé. Ce cours est composé de cours donné par des enseignants et de témoignages d'experts.\n\nLES ENSEIGNANTS et LES PROFESSIONNELS\nEmma Archer, Maître de conférences à Sciences Po en Affaires publiques et à la Sorbonne\nKaren Autret, Directrice du SPIIL, dialogue avec Amélie de Ronseray\nJean-Christophe Baillie, Fondateur de Novaquark \nTonjé Bakang, Fondateur d'AFROSTREAM et Part-Time director chez The Family \nAlexander Barclay, Digital policy and innovation pour l’Etat de Genève \nLaurence Barone, Directrice adjointe chez Relais Culture Europe\nValérie-Laure Bénabou, Professeure de droit à l’Université Aix-Marseille \nLorenzo Benedetti, Fondateur du Studio Bagel\nPierre-Jean Benghozi, Membre du collège de l'ARCEP\nFrançoise Benhamou, Professeure d’économie Université Paris 13\nFrédéric Bereyziat, DGA Unifrance\nLaurent Bizot, Fondateur de No Format!\nChristian Bombrun, Vice président Marketing, Entertainment and Digital Services chez Orange\nStéphane Bossuet, Directeur de ARTENREEL \nAdeline Braescu-Kerlan, Responsable Incubateur des politiques publiques à Sciences Po\nPascal Brunet, Directeur chez Relais Culture Europe\nDominique Cardon, Medialab, Sciences Po\nMarion Carré, Fondatrice de Ask Mona\nVincent Carry, Créateur de Arty Farty \nCamille Caubrière, Co-fondatrice de Guestviews \nClothilde Chalot, Co-fondatrice de NoMadMusic\nPhilippe Chantepie, Inspecteur général au ministère de la Culture\nJean-Baptiste Clais, Conservateur au Musée du Louvre, enseignant MI Affaires publiques à Sciences Po , \nOlivier Cohen, Directeur des Editions l'Olivier\nRachel Cordier, Directeur de AGEC-Culture\nNicolas Colin, Directeur The Family \nColine Debayle, CEO d’ARTIPS \nRomain Delaume, interview écrite pour le Projet d'Artagnans\nAnaïs Del Bono, Co-auteure de Le financement participatif culturel \nLisa Doby, CCI\nAlizée Doumerc, Co-fondatrice de Guestviews \nFlorent Dumont, Directeur des études et du marketing antenne de FTV\nEmmanuel Durand, Maître de conférence à Sciences Po - fondateur du parcours innovation sociale à Sciences Po \nLouis Fleuret, French Tech \nPascal Foy, Responsable mission d’entreprises chez Audiens \nGilles Freissinier, Arte\nIsabelle Giordano, Journaliste\nDavid Godevais, Conseiller Culture à la Mairie de Paris \nEmily Gonneau, Fondatrice de Nüagency et Unicum \nEric Hainaut, Expert comptable chez Com’Com \nSteven Hearn, Président de Scintillo\nXavier Lardoux, Directeur du Centre National du Cinéma \nLuc de Larminat, Directeur d'Opale\nGuillaume Leblanc, DG de SNEP\nLaurence Le Ny, VP Start up Content chez Orange\nCarole Le Rendu, Professeure associée en MRH à Audencia \nLaure Leroy, directrice des Editions Zulma\nNicolas Lesur, Président de Unilend\nJean-Christophe Levassor, Directeur de La Condition Publique \nSébastien Loubry, Business Development and Communication director du fonds d'investissement Axa Strategic Venture\nThierry Mandon, Directeur général de Rollin Publications\nAndré Manoukian, Fondateur de Muzeek\nGuillaume Maréchal, Co-auteur de Le financement participatif culturel \nMarion Mazauric, Fondatrice de la maison d’édition Au diable vauvert \nDavid Michel, CEO et Founder de Cottonwood et Marathon Media\nPascal Nègre, Fondateur de #NP, Ex-directeur d’Universal\nJulien Neuville, Fondateur de Nouvelles Ecoutes\nEric Petrotto, CEO de DOOD et 1DLab\nJacqueline Pacaud, Commission Européenne \nWladimir Pandolfo, Senior Warner Music et professeur à Sciences Po Paris\nNicolas Parpex, Senior Investment Director à Bpifrance Investissement\nBruno Patino, Directeur éditorial d'ARTE et directeur de l'école de journalisme de Sciences Po\nCatherine Peyrot, Responsable de plateforme incubation chez LINCC \nGuillaume Pfister, Directeur Marketing France Deezer\nGuillaume Proust, Expert comptable et commissaire aux comptes à la Compagnie Fiduciaire \nBruno Racine, ex président de la BNF\nAmélie de Ronseray, Directrice du développement et des partenariats de Artips\nPauline Rouer, Enseignante à Sciences Po Paris\nAlexandre Rovetto, Entrepreneur\nCecilie de Saint Venant, Directrice de la communication, de la marque et du mécénat CHAMBORD\nEric Scherer, Directeur de l'innovation de France Télévisions\nValérie Senghor, ex-directrice du développement et de l'innovation au Centquatre\nChristine Sinapi, Directrice académique et du développement pédagogique à Burgundy School of Business\nRomain Slitine, Maître de conférence et fondateur du parcours Innovation Sociale à Sciencespo \nAlain Sussfeld, DG de UGC\nFrançois Taddei, Directeur du CRI\nJulie Zerbib, INPI\n\nPRÉREQUIS\nCe MOOC est un cours qui s’adresse à un public large. Il traite des questions et enjeux liés à l'entrepreneuriat culturel à l'ère du numérique, il ne nécessite aucun prérequis\n\nPLAN DU COURS\nSéance 0 - Appréhender les contours des industries culturelles \nSéance 1 - Cerner les grands enjeux économiques des IC et le potentiel entrepreunarial  \nSéance 2 - Observer les mutations des consommations culturelles \nSéance 3 - Saisir la reconfiguration des contenus et de la création \nSéance 4 - Penser le modèle de son entreprise \nSéance 5 - Actionner les bons leviers de financements \nSéance 6 - Promouvoir, diffuser, distribuer les biens culturels aux publics  \nSéance 7 - De l'entrepreneur au dirigeant d'entreprise : la boîte à outils de l'entrepreneuriat culturel\n\nÉVALUATION\nUn section QCM est proposée en fin de Mooc.\n\nEQUIPE PÉDAGOGIQUE\nEmma Archer, Alexander Barclay, Françoise Benhamou, Anaïs Del Bono, Florence Botello,  Adeline Braescu-Kerlan, Guillaume Pfister, Amélie de Ronseray, Thomas Scaramuzza, Charlotte Khouri, Pôle Audiovisuel Sciences Po\n\nCONDITIONS D'UTILISATION\nConditions d’utilisation du contenu du cours\nDroits réservés\nLicence restrictive : la production relève de la propriété intellectuelle de son auteur et ne peut donc pas être réutilisée.\n\nConditions d’utilisation des contenus produits par les participants\nDroits réservés\nLicence restrictive : la production relève de la propriété intellectuelle de son auteur et ne peut donc pas être réutilisée.\n\nPARTENAIRES\n\nMinistère de la Culture | Ecole d'affaires publiques de SciencesPo ParisMarketing Content Development; Innovation; Leadership; Culture; Content Marketing; Leadership and Management; Entertainment Management; Content Development; Marketing; Development CommunicationNon SpecializationNon SpecializationNon Specialization[9.7, 19.3] English French business entrepreneurship
Innovation Through Design: Think, Make, Break, RepeatThe University of SydneyAdvanced 8,3 4,8 The evolution of design has seen it become a discipline no longer limited to the concerns of a singular, specific domain and develop to become a pathway for solving complex, nonlinear problems. Design is becoming a capability-enhancing skill, equipping people with the ability to deal with uncertainty, complexity and failure. \n\nIn this course, we demonstrate how you can use design as a way of thinking to provide strategic and innovative advantage within your profession. Suitable for anyone who is curious about design and translating the processes and tools of design thinking into innovative opportunities, over 5 weeks we explore, apply and practice the design process: think, make, break and repeat.\n\nThrough introducing theoretical concepts and examining industry case studies with leading Australian design firms, we investigate design as learning about the context (the thinking part), building prototypes as tangible representations (the making part) and testing potential solutions (the breaking part). We build on this by showing the productive value of moving through the process quickly and often (the repeating part), to improve ideas and develop new insights. \n\nThroughout the course, you will follow us through three of Australia’s most exciting design offices and learn from practicing designers and leaders in design. This insight into industry will enable you to develop a comprehensive understanding of design and the role it can and does play within the innovation landscape. You will leave this course with a set of practical tools and techniques to apply to situations within your own professional context, to translate problems into opportunities and solutions, and ultimately to innovate through design.Design Thinking; Innovation; Thought; Process; Leadership and Management; Instructional Design; Innovation Management; Critical Thinking; Minimum Viable Product; ArchitectureNon SpecializationNon SpecializationNon Specialization[5.2, 10.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Track expenses and investment in Google sheets for beginnersCoursera Project NetworkBeginner 1,3 Not Calibrated By the end of this project, you will be able to create an expenses and investments tracker using only Google sheets, which will help you track all your expenses and user fund investments. You will be able to track all your money at the beginning and end of the month. Whether you need to track your expenses, save more money, measure your income and create a link between them all to better allocate your money, this project will help you do so. Since tracking and monitoring allows you to create a spending plan for your money, it ensures that you will always have enough money for the things that you need and the things that are important for you. Following an expense tracker or spending plan will also keep you out of debt or help you work your way out of debt. Throughout the project you will be able to acquire the basic Google Sheets skills that are needed to organize your investments and expenses and create a cash flow tracker that you can use to limit or prioritize your spending.\n\nAlong the way, you will be applying and practicing the basic features of spreadsheets such as formatting and calculations, as well as create tables and charts to use in your financial management that are efficient and versatile. This project will help you and your household live a better life.  \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Financial Management; Personal Advertisement; Leadership and Management; Planning; Organizing (Management); Expense; Investment; Investment Fund; Flow NetworkNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business finance
Business Model Innovation for Sustainable Landscape RestorationErasmus University RotterdamBeginner 24,7 4,4 Land degradation is a widespread problem across the globe with serious consequences for the environment and all of society. Worsening land degradation caused by human activities is undermining the well-being of two-fifths of humanity, driving species extinctions and intensifying climate change. But there’s a huge potential for restoring landscapes: around two billion hectares of land, about two times the size of China, can be restored. \n \nIn this MOOC we focus on the potential of business model innovation for the challenge of large-scale landscape restoration. We take a partnership approach and make a bridge between ecology and economy. Learners get to design their own innovative business model for landscape restoration with 4 returns: return of natural capital, return of social capital, return of inspiration and return of financial capital. You move from ideation towards successful implementation. Each step is illustrated with three real-life cases of landscape restoration in Spain, Iceland and Portugal. \n \nWe highlight the following elements over a period of 8 weeks: \n1.\tVision Formulation\n2.\tSystems Analysis\n3.\tStakeholder Analysis\n4.\tOpportunity Analysis\n5.\tBusiness Model Design\n6.\tSolution Validation\n7.\tAssessment & Monitoring\n8.\tReflection & Iteration\n \nThis MOOC provides you with a meaningful opportunity to start contributing to the UN Decade on Ecosystem Restoration (https://www.decadeonrestoration.org/ ), which aims to prevent, halt and reverse the degradation of ecosystems on every continent and in every ocean. Your participation is more relevant now than ever! \n \nThis MOOC builds on the MOOC "A Business Approach to Sustainable Landscape Restoration" but can also be followed as a stand-alone. In the first MOOC you get comprehensive knowledge of landscape degradation and landscape restoration from both the perspective of natural science and from an economics and management perspective. (https://www.coursera.org/learn/landscape-restoration-sustainable-development/home/welcome )\n \nThese MOOCs are designed by ENABLE, a consortium of: Erasmus University Rotterdam, Commonland, United Nations University Land Restoration Training Programme, Spanish National Research Council (CSIC-CEBAS), and Nova School of Business & Economics. ENABLE was co-funded by the Erasmus+-programme of the European Union.Natural Capital; Stakeholder Analysis; Process Design; Business Model Canvas; Sustainable Business; Value Proposition; Sustainability; Innovation; Systems Analysis; ProcessNon SpecializationNon SpecializationNon Specialization[14.6, 31.2] None English business business-strategy
Управление рисками проекта и изменениямиUniversity of California, IrvineBeginner 6,7 5 Этот курс поможет вам эффективно управлять проектными рисками посредством выявления и анализа неизбежных изменений объема работ по проекту и целей проекта, а также информационного взаимодействия по вопросам таких изменений. Вы узнаете и отработаете на практике элементы, необходимые для оценки и отчетности в части, касающейся содержания, графика и эффективности затрат проекта. Вы вооружитесь инструментами для управления изменениями, которые позволили бы свести к минимуму воздействие на вашу команду и другие заинтересованные стороны проекта.\n\nПо завершении этого курса вы сможете:\n1.       Определять составляющие плана управления коммуникацией.\n2.       Понимать важность каналов коммуникации.\n3.       Определять основные элементы, необходимые для оценки и отчетности в части, касающейся содержания, графика и эффективности затрат проекта.\n4.       Выявлять события риска применительно к проекту.\n5.       Ранжировать выявленные риски по приоритету.\n6.       Разрабатывать ответные меры в отношении наиболее значимых рисков.\n7.       Выявлять и анализировать изменения в объеме работ по проекту.\n8.       Пояснять причины и последствия изменений в проекте.\n9.       Определять цель проведения разбора накопленного опыта.Communications Management; Scope (Project Management); Project; Risk; Communication; Cost; Leadership and Management; Planning; Schedule; Scope CreepNon SpecializationNon SpecializationNon Specialization[3.8, 8.6] Arabic; Ukrainian; Vietnamese; Thai; English; Spanish; HungarianRussian business leadership-and-management
Scheduling Made Easy with Google and CalendlyCoursera Project NetworkIntermediate 0,8 4,5 Do you have a solid way to organize your schedule?  With Google Calendar and Calendly you will have easy access to your schedule from anywhere and on all of your devices.  In this project we will work on setting up your accounts and utilizing these tools to make your schedule flow better.  When you use these applications together you will see that Calendly interacts with your Google Calendar so that you can seamlessly schedule meetings for times when you are available.  We all need an easy button for more time in our busy lives and this is one of them!\n\nBy the end of this project you will have that easy button as you are able to invite colleagues and those you want to meet with to use the calendar app to easily schedule a time with you.  No more going back and forth comparing your schedules, it is super easy and will save you time.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Schedule; Accounting; Project; Organizing (Management); Saving; Calendar Management; Market Research; Project Mine; Editing; A T.I.M.E.Non SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business business-strategy
Introduction to CRM with HubSpot Coursera Project NetworkIntermediate 0,4 4,7 In this project, we will develop and utilize a CRM in HubSpot and learn how to utilize our CRM to better grow and manage our business. HubSpot is a cloud-based customer relationship management (CRM) platform that can improve all aspects of your business. The HubSpot CRM is a launching pad to all other customer-facing teams as it houses all customer data ranging from contact information to detailed communication logs. HubSpot allows you to incorporate your sales, marketing, and customer service processes into one, all-inclusive platform with their CRM as the foundation. With its user friendly features, HubSpot allows you to easily manage and grow your customers as well as improve your business relationship with existing customers. Best of all, HubSpot’s CRM is completely free! \n\nWith “Grow Better” as their mantra, HubSpot has mastered the CRM game. Also, as a platform, HubSpot is able to easily sync and work with other platforms which allows you to incorporate every aspect of your business to better streamline and manage your company. HubSpot is an invaluable tool that is sure to improve your company’s growth, productivity, and brand!\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Leadership and Management; Hubspot; Customer Relationship Management; Salesforce; Sales; Software; Leadership; Training; Organizing (Management); Services SaleNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business leadership-and-management
Analyzing Macro-Environmental Factors Using CreatelyCoursera Project NetworkIntermediate 0,3 4,8 By the end of this 2 hour-long guided project, you will be fluent in identifying and analyzing business markets and how to discover their attractiveness to new products and services. This project is designed to engage and harness your visionary and exploratory abilities. You will be using proven models in competitive strategy and the program Creately to explore and analyze these models. This is an important step for individuals or companies wanting to explore new markets for products or services. \n\nWe will practice critically examining external factors that could affect the business sector. You will engage in evaluating through examples and hands-on practice examining factors effecting business including Political, Economic, Social, Technological, Legal, and Environmental. You will be ready to take an entrepreneurial idea through a scientific and logical process, helping you validate your ideas for new business or service.Strategic Analysis; Market (Economics); Environmental Factor; Business Plan; Environmental Economics; Project; Presentation; Planning; Analysis; CompetitivenessNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business business-strategy
قیادة الفرق University of MichiganIntermediate 9,9 في ھذه الدورة التدریبیّة، ستتعلم كیفیة بناء فریقك، وتحسین مھارات العمل الجماعي والتعاون، والحفاظ على أداء الفریق من خلال التعلمّ والتحسین المستمرّین.\nوعلى وجھ الخصوص، ستتعلم أفضل الممارسات لتكوین فریق ومواءمة أھداف الفرد مع أھداف الفریق.\nوستتعلم أیضًا كیفیة تحدید الأدوار، وبناء الھیاكل، وإدارة عملیّة صُنع القرار، بحیث یتفوّق فریقك.\nوستساعدك أیضًا ھذه الدورة التدریبیّة على إدارة العملیات المُھمة للفریق، مثل: تسویة النزاعات، وبناء الثقة التي تؤثّر تأثیرًا كبیرًا في أداء فریقك.\nستناقش بعضًا من أفضل الطرق لتوظیف الإمكانات الإنتاجیة للفرق في الوقت الذي تخفف فیھ من مخاطر العمل الجماعي وفخاخھ. وفي المنظمات الحدیثة، تتم أغلب الأعمال في فرق، ولكن تتفاوت نتائج العمل الجماعي تفاوتًا استثنائیًّا.\nتفتقر العدید من الفرق إلى الإعداد والبناء السلیم، حیث تعاني من نزاعات یصعُب تسویتھا، وتمر بتجارب فشل في التنسیق، وتواجھ تحدیات خطیرة متعلقّة بالتحفیز.\nومن ثم، تخفق العدید من الفرق في إدراك إمكاناتھا، وغالبًا ما یضعف أداؤھا، حتى أداء الأفراد الذین یعملون على مھام مماثلة.\nوبعد الانتھاء من ھذه الدورة التدریبیّة، ستكتسب مجموعة من الأدوات والممارسات التي تُمكّنك من إعداد فریقك، وإدارتھ، وتقییمھ بفاعلیّة، وتحسینھ باستمرار.\nوستجعلك ھاتان الرؤیتان قائد فریق أكثر فاعلیّة، بل مُساھمًا متمیّزًا في ھیكل الفریق.4,8 Leadership; Leadership and Management; Strategy; Organizing (Management); Middle East; Performance; Sustainability; Team Leader; CooperationNon SpecializationNon SpecializationNon Specialization[3.7, 13.1] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
Expanda su desarrollo profesional con Google ClassroomCoursera Project NetworkBeginner 1,8 Not Calibrated Al final de este proyecto, los participantes sabrán cómo configurar una clase de Google Classroom para diferentes tipos de capacitación, entrenamiento  y proyectos corporativos, cómo invitar y agregar personas a la clase virtual, cómo agregar y compartir contenido, cómo asignar tareas, compartir comentarios sobre las tareas y cómo archivar las clases.\n\nEste proyecto incluirá una descripción general básica de Google Classroom, así como una introducción de varias funciones básicas de Google Classroom utilizando otras aplicaciones de G Suite, como Google Docs, Google Slides y Google Sheets.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business business-strategy
Фондовый рынок для частных инвесторов сегмента Mass Affluent и HNWMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 8,8 4,9 Курс знакомит слушателей с видами посредников и финансовых инструментов, существующими на фондовом рынке для частных инвесторов, обладающих свободными средствами от 100 тыс до 5 млн долларов США (сегменты Mass Affluent и High Net Worth); определяет разницу между традиционными финансовыми инструментами и услугами, доступными сегменту Mass Retail; и активами и посредниками, разрешенными выбранному сегменту; описывает преимущества индивидуального доверительного управления и алгоритм индивидуального консультирования; помогает правильно интерпретировать основные характеристики альтернативных активов, таких как паи фондов закрытого типа для квалифицированных инвесторов, структурированные продукты и осознавать риски, с ними связанные.\nКурс рассчитан на учащихся экономических специальностей, но также будет полезен всем заинтересованным в частном инвестировании.\nКурс состоит из четырех недель, каждая из которых включает видео (в том числе разборы кейсов), литературу для самостоятельного изучения, а также проверочный материал.\nВ рамках курса подразумеваются следующие виды проверочного материала:\n- промежуточные вопросы в формате multiple choice (тестирование по итогам каждой учебной недели).\nПосле изучения курса слушатели будут\nЗнать:\n1.\tПути выхода на фондовый рынок, доступные инвесторам выбранного сегмента и факторы, определяющие их выбор;\n2.\tОсновные тенденции развития данного сегмента и его инвестиционных предпочтений; \n3.\tНалогообложение инструментов, доступных квалифицированным инвесторам; \n4.\tОсновные этапы и принципы инвестиционного консультирования, типы мировоззрения;\n5.\tВиды инвестиционных компаний, предназначенных только для квалифицированных инвесторов;\n6.\tОсновные типы структурированных продуктов и принципы их работы.\nУметь:\n1.\tВыставлять брокерские заявки;\n2.\tОпределять основные факторы, влияющие на структуру инвестиционного портфеля; определять основные шаги сотрудничества с доверительным управляющим или инвестиционным консультантом;\n3.\tВыявлять риски, связанные с инвестированием в фонды альтернативных инвестиций;\n4.\tВерно трактовать составляющие структурированных продуктов и их риски. \nВладеть:\n1.\tПонятийным-категориальным аппаратом в области частных инвестиций;\n2.\tНачальными навыками анализа структурированных продуктов и их составляющих;\n3.\tОсновами качественной и количественной оценки рисков вложений в альтернативные инструменты;\n4.\tМетодами финансовой дисциплины и самоконтроля.\nОсновной целью курса является обучение теоретическим основам и практическим навыкам, необходимым квалифицированному частному инвестору для выбора инструментов и посредников на фондовом рынке.\nЗадачи курса:\n- изучение особенностей и тенденций развития мирового рынка частных инвестиций на современном этапе; \n- определение основных инструментов, доступных инвесторам выбранного сегмента, и рисков, с ними связанных; \n- приобретение учащимися навыков общения с инвестиционными посредниками; \n- знакомство с деятельностью закрытых инвестиционных фондов; \n- разбор структурированных продуктов и их составляющих, рисков;\n- развитие у обучающихся общих навыков аналитической и практической работы.Net Worth; Stock MarketNon SpecializationNon SpecializationNon Specialization[4.1, 10.9] None Russian business business-essentials
Финансы для нефинансистов Rice University Beginner 11,6 5 Этот короткий курс посвящен всем основным темам, рассмотренным в ходе полного семестрового курса по финансированию уровня MBA, но с более интуитивным подходом на очень высоком концептуальном уровне.  Цель — предоставить вам план и схему принятия решений финансовыми специалистами.  \n\nМы рассмотрим основы финансовой оценки, стоимость денег во времени, составляющие доходы и дисконтирование на будущее.  Вы поймете оценку дисконтированного денежного потока (ДДП) и то, как он сравнивается с другими методами.  Мы также вступаем в сознательный круг корпоративного финансового руководителя и разрабатываем основные инструменты планирования капитальных вложений.  Мы обсудим, как, когда и где потратить деньги, а также определим компромиссы в отношении инвестиций, роста, дивидендов и обеспечения надежной финансовой дисциплины.  Наш путь затем переходит к перспективе инвестиций на Уолл-стрит или на рынки капитала, поскольку мы обсуждаем фундаментальный компромисс между риском и доходностью.  Затем мы обобщаем наше обсуждение рисков с системой оценки и внедряем его в серию прямых заявлений для практики.\n\nДанный курс не требует предварительного ознакомления с финансами.  Напротив, это первый шаг для всех, кто интересуется пониманием фондовых рынков, оценки или корпоративных финансов.  Мы вместе рассмотрим все инструменты и количественный анализ и разработаем руководство по пониманию сложных на первый взгляд решений, которые принимают финансовые специалисты.  \n\nК концу курса вы получите представление об основных концептуальных рычагах, которые продвигают и стимулируют принятие финансовых решений, а также о том, как они связаны с другими сферами бизнеса.  Данный курс также должен служить дорожной картой для дальнейшего обучения в области финансов, и это будет отличным началом для студентов, которые рассматривают возможность получения степени магистра по MBA (магистр делового администрирования) или финансам, но у которых мало опыта работы в этой области.Risk Premium; Capital Budgeting; Capital Expenditure; Cash Flow; Discounting; Present Value; Investment; Income; Return On Capital; Consumption (Economics)Non SpecializationNon SpecializationNon Specialization[7.0, 14.4] Arabic; Turkish; English; GermanRussian business finance
Create a Dashboard with Query Formula using Google Sheets.Coursera Project NetworkAdvanced 1 4,5 By the end of this project, you will create a dashboard with a query formula using Google sheets. You will be able to summarize a large sheet of data and organize it in a visually appealing dashboard. Dashboards are an analytics tool used to visualize Big Data across all industries. These dashboards provide critical reporting and metrics information and are integral in Business Performance Management. Dashboards display real-time key metrics and performance indicators, guiding decisions and better navigating the surrounding landscape. Whether you need to create quarter reports or create reports which require a significant amount of upkeep and modification to meet differing and sometimes competing requirements this dashboard is for you.\n\nThroughout the project you will be able to acquire the basics of query formula to build your dashboard. You will be able to organize your data source using data validation and conditional formatting. Finally you will be able to form your dashboard with charts, spark lines and score cards. This dashboard will help you advance in your job and stand out in your company. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Drop-Down List; Organizing (Management); Standing Ovation; Analytics; Project; Chart; Professional Development; Integral; Label; Google AnalyticsNon SpecializationNon SpecializationNon Specialization[0.5, 1.2] None English business business-essentials
Visualizing Citibike Trips with Tableau Coursera Project NetworkBeginner 0,4 4,6 In this 1-hour long project-based course, you will learn the basics of using Tableau Public software to visualize Citibike Trips Dataset. By the end of this project, you will have created a few visualizations and a collection of visualizations called a dashboard.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Tableau Software; Software; Data Visualization; Analysis; Business Intelligence; Measurement; Project Mine; Project; Data Analysis; ChartNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business business-essentials
Бизнес-процессы, организационное проектирование, механизмы и системы управленияMoscow Institute of Physics and TechnologyBeginner 10,7 3 В конце ХХ-го века – на фоне расцвета классического научного менеджмента, стали появляться и эпатажные пророчества известных специалистов: «Конец менеджменту. Менеджмент мёртв.  Следующий маркетинг. Менеджеры ведут себя совсем не так, как это описывается в умных книгах. Представления систем менеджмента методом кейсов множатся и стали трудно  обозримыми.  В высокотехнологичных отраслях стало важным управлять не внутри границ предприятия, а по жизненным  циклам продукции. В цифровой экономике стремительно появляются всё  новые инструменты». И так далее.                                                                                                                                                                                         \nКурс дополняет изучение методов системного инжиниринга продуктов  современными «инженерными подходами»  к построению и применению компактных конструкторов систем менеджмента. Обучение ведётся по принципу «не изучать шаблоны,  а  через обучение действием учиться локализовать, собирать и применять системные лекала менеджмента». За основу взят формат, который можно охарактеризовать как «Мини МВА для специалистов технических направлений». Рассматриваются базовые компоненты конструктора систем менеджмента – требования и цели, бизнес-процессы, организация участников деятельности, механизмы и системы управления исполнением деятельности. Изучаются представления функциональных областей, иерархий и композиций систем менеджмента.  Курс включен в программу Системы инжиниринга, менеджмента и управления 2.0 (лэндинг Программы 2.0: http://artofsystems.ru/).Project Management; Operations Management; Leadership and Management; Business Process; Project; Process; Model-Based Systems Engineering; MbaseNon SpecializationNon SpecializationNon Specialization[3.3, 15.7] None Russian business leadership-and-management
Introduction to Negotiation: A Strategic Playbook for Becoming a Principled and Persuasive NegotiatorYale University Advanced 24,3 4,8 This course will help you be a better negotiator. Unlike many negotiation courses, we develop a framework for analyzing and shaping negotiations. This framework will allow you to make principled arguments that persuade others. It will allow you to see beneath the surface of apparent conflicts to uncover the underlying interests. You will leave the course better able to predict, interpret, and shape the behavior of those you face in competitive situations.\n\nIn this course, you will have several opportunities to negotiate with other students using case studies based on common situations in business and in life. You can get feedback on your performance and compare what you did to how others approached the same scenario. The cases also provide a setting to discuss a wide-ranging set of topics including preparing for a negotiation, making ultimatums, avoiding regret, expanding the pie, and dealing with someone who has a very different perspective on the world. Advanced topics include negotiating when you have no power, negotiating over email, and the role of gender differences in negotiation. To close out the course, we will hear insights from three negotiation experts: Linda Babcock, Herb Cohen, and John McCall MacBain. Enjoy.Negotiation; Strategic Negotiations; Principle; Game Theory; Strategic Thinking; Strategy; Communication; Negotiation Theory; Collaboration; You Can Negotiate AnythingNon SpecializationNon SpecializationNon Specialization[16.5, 28.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
服務模式的體驗、設計與創新：從痛點到賣點 (Experience, Design, and Innovation of Service Models: from Pain Points to Selling Points)National Taiwan UniversityAdvanced 12,7 4,8 相較於製造業強調「貨品」與「製造流程」的管理，服務業則強調「人」與「服務流程」的管理。在數位時代，科技是企業拉近與顧客距離的關鍵策略性工具，但如何以人為本，則是企業在新時代的挑戰。\n在這門課中，我們將探討數位時代中如何進行服務設計與服務營運，一方面改進顧客的體驗，一方面也結合收益管理與平臺策略去為企業設定合適的商業模式。\n為了兼顧理論與實務，我們集結了臺大管理學院的三位教授以及來自國泰金控的業界專家，透過包含金融、零售、醫療、交通、網路等各產業的案例，與大家一起從學理和產業的角度探討數位時代的服務管理。Sales; Business Strategy; Strategy; Modeling; Interaction Design; User Experience; ExperienceNon SpecializationNon SpecializationNon Specialization[8.1, 15.9] None Chinese (Traditional)business business-strategy
Инженер - менеджер настоящего, системный архитектор будущегоMoscow Institute of Physics and TechnologyIntermediate 9,9 4 Практико-ориентированный курс по тематике Программы 2.0 "Системы инжиниринга, менеджмента и управления" (лэндинг Программы: http://artofsystems.ru/). Представлен в виде сквозного проекта системной разработки. \n\nТиповые объекты разработок Программы 2.0: системное проектирование, умная высокотехнологичная деятельность, малые предприятия, холдинги и предприятия частичного или полного жизненного продукта, системная и цифровая трансформация существующих предприятий, технологически- ориентированные бизнес-проекты, цифровые предприятия и бизнес-процессы.\n\nКурс гармонизирован с материалами предыдущих курсов Программы 2.0, интегрирует, но не повторяют их один к одному. Приводится "смещённое" представление той же самой проблематики в целях создания и закрепления у слушателя объемного видения 2.0. Напомним - на принципе совмещения представлений объекта с двух точек наблюдения работает и зрительная система человека. \n\nМногие решения Программе 2.0 созданы ещё в прошлом веке и сегодня применяются как типовые шаблоны учитывающие лучшие практики и эффективные методики. Одновременно – это расширение и интеграция, на единой открытой методологической платформе, системных методов и инструментов применяемых создателями объектов рукотворного мира для моделирования, анализа, разработки и применения продуктов, услуг, сервисов, организационно-технических систем, бизнес-систем, систем деятельности предприятий, а также способов проведения системных и цифровых трансформаций таких объектов.Leadership and Management; Project Management; Engineering ManagementNon SpecializationNon SpecializationNon Specialization[4.1, 13.7] None Russian business business-strategy
Create a Simple Project Timeline in Google SheetsCoursera Project NetworkIntermediate 0,3 4,7 By the end of this project, you will be able to create a simple Project Timeline using Google Sheets. You will have a better understanding of how to use this tool to help track and present project schedules. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Project Management; Supply Chain; Leadership and Management; SQL; Planning; Presentation; Documents; Saving; Mergers & AcquisitionsNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business finance
Build a Product Roadmap with Aha! Coursera Project NetworkIntermediate 0,6 4,3 In this 2-hour long project-based course, you will learn what makes a good Product Roadmap, how to use Aha! to combine your product artifacts in a well-structured Product Roadmap, and how to customize Aha! to match the processes and requirements in your team.\n\nUsing Aha!, step by step we will start from a blank sheet of paper to get to a comprehensive product definition. We will structure the information in a way that allows to switch between execution level information, like Features and Release and also being able to zoom out to high-level information like Goals and Vision.Product Management; Project; By-Product; Documents; Technology Roadmap; Leadership and Management; Nursing; Process; Matching; Ordered PairNon SpecializationNon SpecializationNon Specialization[0.2, 0.9] None English business leadership-and-management
Transferencia tecnológica: De la investigación al mercado.Pontificia Universidad Católica de ChileBeginner 9,4 4,8 Este MOOC fue desarrollado para fortalecer las capacidades de gestión de la transferencia tecnológica de académicos e investigadores de las diferentes disciplinas, gestores tecnológicos y estudiantes de postgrado. Pretende ser un apoyo para todos aquellos que quieran que sus resultados de investigación se conviertan en productos o servicios que impacten en la calidad de vida de las personas mediante su transferencia a empresas o instituciones, o a través de la generación de emprendimientos de base tecnológica.\nAsimismo, el curso permite profundizar en los mecanismos de protección intelectual, en las diferentes variables que definirán una estrategia de transferencia, generando material de orientación para quienes apoyen la transferencia tecnológica y la conformación de emprendimientos de base tecnológica en etapas tempranas.\nFue desarrollado por la Dirección de Transferencia y Desarrollo perteneciente a la Vicerrectoría de Investigación de la Pontificia de la Universidad Católica de Chile, cuyo objetivo es apoyar la transferencia de resultados de investigación generados en la UC de manera que se conviertan en productos o servicios que impacten en la calidad de vida de las personas. Además, fue apoyado por la Corporación de Fomento de la Producción de Chile (CORFO).\n\nhttp://transferenciaydesarrollo.uc.cl/.Properties; Intellectual Property; Intellectual; Evaluation; Minimum Viable Product; Labor; Feasibility Study; Marketing; Entrepreneurship; NegotiationNon SpecializationNon SpecializationNon Specialization[6.0, 11.9] None Spanish business marketing
Sustainable Vikings:  Sustainability & Corporate Social Responsibility in ScandinaviaCopenhagen Business SchoolIntermediate 14,2 4,8 This course gives you immediate access to the world leading sustainability and corporate social responsibility (CSR) practices.  Scandinavian firms dominate the major sustainability and CSR performance indicators including the Dow Jones Sustainability Index (DJSI).  In this course we explore the concepts of sustainability and CSR and focus attention on how Scandinavian firms, like Novo Nordisk, have achieved superior sustainability and CSR performances.  We consider what lessons can be drawn by managers and firms irrespective of where they may be located in the world.\n\nThrough this course, participants will:\n• Gain appreciation of the concepts of sustainability and corporate social responsibility (CSR) and be able to situate these concepts within the broader debates about the role of business in society\n• Understand the sustainability and CSR approaches by leading Scandinavian companies\n• Describe how partnerships between companies, NGOs, and government are fundamental to the sustainability and CSR by Scandinavian companies\n• Be able to describe the characterization of the “Scandinavian management” and the role Scandinavian management plays in sustainability and CSR approaches by Scandinavian firms\n• Become familiarized with concept of “Scandinavian Cooperative Advantage” and understand how it challenges the dominant view of strategic management.Sustainability; Corporate Social Responsibility; Corporate Bond; Corporate Governance; Leadership and Management; Global; Culture; Leadership; Case Study; Stakeholder TheoryNon SpecializationNon SpecializationNon Specialization[8.0, 14.7] None English business leadership-and-management

業務効率や生産性向上につながる時間管理 University of California, IrvineNot Calibrated 3,9 4,8 個人的な知見と職業上の知見、組織とコミットメントの知識と理解を得て適用できるようになります。また、目標設定、優先順位付け、スケジュール、委任について学んださまざまなツール、手法、技術を使用して、時間管理上の問題を克服して生産性を向上することができるようになります。\nこのコースを完了すると、次のことが行えるようになります。\n\n1.個人的な目標や職業上の目標を達成するためのプランを効果的に立てる\n2.時間管理の障害となっているものを認識し克服する\n3.いくつかの時間管理ツールについて学び、効果的に使用する\n4.リソースを効果的かつ効率的に管理する\n5.冷静に物事を見て、危険を防ぎ管理する\n6.効果的に委任する\n7.期待を管理し、ふさわしいときは「No」と言う\n\nメモ：今後この翻訳されたコースが更新されることはありません。Planning; Leadership and Management; Leadership; Business; Time Management; TrackingNon SpecializationNon SpecializationNon Specialization[2.2, 4.5] English; Spanish; Arabic; French; Hindi; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; Dutch; Bulgarian; Korean; German; RussianJapanese business business-essentials
Foundations of Diversity and Inclusion at Work TeachOutUniversity of VirginiaBeginner 4,8 4,7 The summer of 2020 has brought issues of equity and race to the forefront of society. How do we create tolerant and just climates at work? Changing the culture of an organization is challenging in the best of circumstances; today, it can seem impossible. Yet, it is more necessary and urgent than ever to address these issues thoughtfully and with effective practices that can produce real change.  Six Darden professors have designed this teach-out to bring you the latest scholarship and best practices on diversity, equity and inclusion and organizational change. You'll learn how to identify and counteract inequity in organizations, how to build the business case for diversity and inclusion, and how managers can  constructively address inequity. You'll also learn how to promote the principles of diversity, equity, and inclusion at work, how to have difficult conversations, and how to manage and lead change.Intercultural Communication; Cross-Cultural Communication; Human Resources; Diversity (Business); Inclusive Management; Climate Change; Diversity Marketing; Minority Influence; Diversity Training; Community ChangeNon SpecializationNon SpecializationNon Specialization[3.0, 5.7] Spanish; Russian; German; Vietnamese; Italian; Portuguese; French; ArabicEnglish business leadership-and-management
Международная информационная безопасность: теория и практикаMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 6,4 4,2 Курс «Международная информационная безопасность: теория и практика» направлен на формирование у слушателей стройной системы знаний об основных вопросах теории и практики обеспечения информационной безопасности на международном уровне: эволюции данной проблематики в исторической ретроспективе, характере и составляющих угроз международной информационной безопасности, природе субъектов обеспечения информационной безопасности, а также основных направлениях международного сотрудничества в данной области.International RelationsNon SpecializationNon SpecializationNon Specialization[3.7, 8.4] None Russian business business-essentials
Create No-Bullet Presentations with Google SlidesCoursera Project NetworkIntermediate 1,8 5 By the end of this project, you will create a Google Slides presentation that does not include the typical bullet point style presentations. By utilizing other functions and options in Google Slides, we are able to create more visually appealing presentation slides. Avoiding the typical bullet point style presentation will increase viewer engagement. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Presentation; Project MineNon SpecializationNon SpecializationNon Specialization[1.0, 2.3] None English business business-strategy
Bases of the law of obligations (The Russian Federation) Part 2Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 2,1 4,6 The present course gives an overview of Bases of the Law of Obligations (Part II).\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants,auditors, practicing in English, and to any person, interested in the Law of\nObligations.\n\nThe course goals and objectives:\nThe main goal of the course is to provide students with fundamental knowledge of the basis of the Russian Law of Obligations\n\nCourse objectives are:\n1. To introduce students to analyzing and evaluating situations from a legal perspective, identifying the essential elements of the Russian contractual system.\n2. To orient students towards distinguishing between different types of forms of obligations and the ability of the main subjects of law (individuals and legal entities) to incur and fulfill legal obligations.\n3. To distinguish obligations and torts.\n\nLearning outcomes:\nBy the end of this course students shall be able to:\n1. Analyze and evaluate situations from a legal perspective\n2. Identify the essential elements of a contract\n3. Explain the six means of securing obligations – forfeit, pledge, retention, bank guarantee, surety and earnest money\n4. Explain the consequences of a breach of contract\n5. Identify main cases of termination of a contract\n6. Explain how obligations in tort arise\n7. Discuss the consequences of damage or loss in relation to non-contractual obligations\n\nCourse requirements:\nStudents shall get acknowledged with the following legal acts & literature:\n1. Shashkova. Study Manual on the Bases of Russian Law. Cambridge Scholars Publishing. – 2015.\n2. Shashkova. Comparative Civil Law, textbook. М: Nauka, 2019. — 219 p.ISBN 978-5-6042455-6-9\n3. Shashkova. Practical Material оn Comparative Civil Law, practical material.М: Nauka, 2019. ISBN 978-5-6042455-7-6\n4. The Constitution of the Russian Federation, dated 12 December 1993. http://www.constitution.ru/en/10003000-01.htm\n5. The Civil Code of the Russian Federation, Part I No.51-FZ, dated 30 November 1994, Part II No.14-FZ, dated 26 January 1996\n6. The Federal Law No.82-FZ “On Minimum Amount of Wages and Salaries”, dated 19 June 2000 \n\nContents\n1. Means of securing obligations\na) Explain how the Civil Code enables obligations to be secured.\nb) Explain the six means of securing obligations – forfeit, pledge, retention, bank guarantee, surety and earnest money.\n2. Breach of contract and consequences. Changes and termination of a contract\nc) Explain the meaning of breach of contract.\nd) Explain the consequences of a breach of contract.\n3. Non-contractual obligations\ne) Define tort.\nf) Explain how obligations in tort arise.\ng) Explain the tests applied by the courts to establish whether a non-contractual obligation has arisen.\nh) Discuss the consequences of damage or loss in relation to non-contractual obligations.Law; Contract A; Debtor; Expense; Payments; Average; Evaluation; Audit; Salary; FinanceNon SpecializationNon SpecializationNon Specialization[0.6, 2.0] None English business business-essentials
L'analyse marketing University of VirginiaBeginner 10,9 Not Calibrated Les organisations, quelle que soit leur taille, sont inondées de données sur les choix des consommateurs. Mais cette abondance d'informations ne se traduit pas toujours en de meilleures décisions. Savoir interpréter les données est le défi à relever, et il est de plus en plus attendu que les professionnels du marketing utilisent l'analyse pour éclairer et justifier leurs décisions.\n\nL'analyse marketing leur permet de mesurer, gérer et étudier la performance marketing pour maximiser son efficacité et optimiser les retours sur investissement (ROI). Au-delà des applications évidentes de génération de ventes et de clients éventuels, l'analyse marketing peut offrir des informations détaillées sur les préférences et tendances des clients, qui peuvent être alors utilisées lors de décisions commerciales et de marketing ultérieures.\n\nCe cours, développé à la Darden School of Business auprès de la University of Virginia, vous donne les outils qui vous permettront de mesurer les actifs du client et de la marque, comprendre l'analyse de régression, et concevoir des expériences comme moyens d'évaluation et d'optimisation des campagnes marketing. À la fin de ce cours, vous aurez acquis une compréhension solide des diverses façons d'utiliser l'analyse marketing pour prédire des résultats et allouer systématiquement des ressources.\n\nVous pouvez suivre mes messages sur Twitter, @rajkumarvenk, et sur LinkedIn : https://www.linkedin.com/in/education-marketing.\n\nMerci,\nRaj\nProfesseur de gestion d'entreprise à DardenMarketing; Analytics; Customer Retention; Profit At Risk; Aides; Run-Length Encoding; Customer Lifetime Value; Mean Integrated Squared Error; Brand Architecture; BrandNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] Arabic; Portuguese; Russian; English; SpanishFrench business marketing
Technology Leadership and EntrepreneurshipPeter the Great St. Petersburg Polytechnic UniversityAdvanced 10,1 4,8 The Technology Entrepreneurship course will help students understand what Technology Entrepreneurship is and what its features are. Based on the best competencies of the course partners from Germany, Russia and Korea, the student will not only be able to go through all stages of technology entrepreneurship development on their own but will also feel the peculiarities of the global project development in accordance with national approaches.\nThe student will consistently pass all steps from the identification of entrepreneurial perspectives, the building of innovative processes in the organization, the development of an innovative organization, creating strategies for the technology business, evaluation of technological innovations, leadership development and constructive communication, planning finance and business models of technology entrepreneurship. Carrying out your project will not only allow you to grow your competences but also make you feel like a real technology entrepreneur.\nIf you have thought about changing the activities, gaining entrepreneurial experience, becoming an entrepreneur, if you have an original innovation and want to use it to launch a successful business, then come to us on the course!\nWe have created this course together with our partners from Munich University of Applied Sciences (Germany), Strascheg Center for Entrepreneurship (Germany) and Korea University of Technology and Education (Korea).Entrepreneurship; Innovation; Core Competency; Leadership Style; Business Process; Product Development; Organizational Structure; Global; Competitiveness; LeadershipNon SpecializationNon SpecializationNon Specialization[5.6, 12.7] French; Portuguese; Russian; SpanishEnglish business business-strategy
Diseñar mejores presentaciones en Google SlidesCoursera Project NetworkBeginner 2,2 Not Calibrated En este curso basado en un proyecto y de 2 horas de duración, aprenderás cinco de las mejores prácticas para diseñar mejores presentaciones en Google Slides. Estas mejores practicas son muy fundamentales para cualquier profesional que quiera dar presentaciones a pesar de la experiencia que tenga en diseñarlas. Lo guiaré paso a paso sobre cómo crear una presentación que mejor se adapte al tema que está presentando. Será fácil de seguir y solo tendrás cinco tareas de completar.\n\nAl principio del proyecto, crearás una presentación en blanco y te familiarizarás con las herramientas y menús más utilizadas. Podrás identificar los pros y contras de usar plantillas prediseñadas. También aprenderás escoger los colores, las fuentes, el texto y los objetos que le conviene al tema de tu presentación. Al final de este proyecto, combinarás todo tu contenido para finalizar tu presentación y revisarás los procedimientos de descarga para compartir tu presentación. Este proyecto te dará las habilidades que necesitas para mostrar tu experiencia.\n\nNota: Este curso funciona mejor para estudiantes que residen en la región de América del Norte. Actualmente estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
PEST Analysis with Service Blueprints in MiroCoursera Project NetworkBeginner 2,2 Not Calibrated By the end of this project, you will be able to conduct a PEST analysis that considers all components of service to gain intelligence on how internal and external factors impact an organization’s performance. \n\nTo conduct a PEST Analysis with Service Blueprints in Miro, you will gain hands-on experience examining political, economic, socio-cultural, and technological influences upon performance in the Miro online visual collaboration platform for teamwork.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Evaluation; Pest Analysis; Organizational Performance; Strategy; Internality; Use Case; Project; Project Mine; Analysis; ProcessNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Building Stock Returns Heatmap with TableauCoursera Project NetworkIntermediate 0,3 4,3 In this 1-hour long project-based course, you will learn how to extract stock data using Google Finance, build a Heat and Treemap in Tableau, build a stock returns dashboard in Tableau. \n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Tableau Software; Project; Stock; Finance; Business Analytics; Heat Map; Analytics; Business Analysis; Label; TradingNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business finance
Design-Led Strategy: Design thinking for business strategy and entrepreneurshipThe University of SydneyBeginner 8,1 4,5 This course is for entrepreneurial managers who are looking for tools and techniques to introduce exciting, innovative products or services to market quickly and informed by high-quality customer insights. It is applicable to a range of organizations from small-medium sized enterprises through to corporates, and across a range of industrial segments.\n \nThe problem this course helps address is the constant pressure managers face to be innovative and introduce novel products and services for their customers. However, many creative ideas get ‘stuck’ in the boardroom or are subject to intra-organizational tensions or group think. This course provides methodologies to break through these challenges. \n \nWe build on the widely known concept of design thinking but update it and apply it to advance business strategy and entrepreneurship. Over five weeks you will learn what ‘design strategy’ is, how it differs from traditional design thinking and business strategy, and how it can be used to improve existing products or services in your business, or introduce breakthrough ideas. \n \nWe will also provide an exclusive, deep-dive into the practical application and impact of these strategies in one of Australia’s newest, most innovative financial institutions, UBank, and the global re-insurance giant, Swiss Re. Through conversations with their Senior Executive Leadership Teams, including UBank’s CEO, we will explore how they have embedded innovation through design thinking. By the end of this course, you will have a set of tools to inform product design and development for your own start-up, or to extend the product roadmap of an established organization.Design Thinking; Strategy; Modeling; Business Strategy; Thought; Business Model Canvas; Leadership and Management; Market (Economics); Strategic Management; PlanningNon SpecializationNon SpecializationNon Specialization[4.0, 10.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Use Mailchimp to Build an E-mail Marketing CampaignCoursera Project NetworkAdvanced 0,4 4,5 By the end of this project, you will create a customized email for a business marketing campaign using a free version of Mailchimp. You will be able to create an interactive email complete with a call to action that is professional and engaging to your audience. You’ll set up an email campaign as one of several powerful digital marketing campaign tools available in Mailchimp.Email; Marketing; Email Marketing; MailChimp; Email Marketing Campaign; Email Campaigns; Digital Marketing; Direct Marketing; Brand; Market ResearchNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business marketing
Introducción de Contenido de Marketing en Google DocsCoursera Project NetworkBeginner 1,9 5 Para los negocios pequeños, puede ser un desafío crear un presupuesto de márketing. Es importante para los dueños de negocios crear estrategias ingeniosas utilizando recursos con avenidas de bajo costo o gratuitos. Una alternativa fácil de utilizar y administrar su contenido de márketing es el procesador de textos gratis, Google Docs. \n\nAl final de este proyecto, aprenderás cómo utilizar las herramientas básicas para administrar su contenido de márketing en Google Docs. Al completar este proyecto, habrás ganado un entendimiento de las herramientas básicas de Google Docs y tendrás una plantilla simple para administrar su contenido de márketing. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.4] None Spanish business marketing
Learn to Job Search with Indeed Coursera Project NetworkIntermediate 1,4 4,6 By the end of this course, you will be able to search for the exact job that you want to be in, in the correct location, with the desired salary you want. You will also know where to look for accurate salary information, company data, and how to find information on a certification.Salary; Professional Development; Spreadsheet; Numbers (Spreadsheet); Unix Shells; Show Me!; Employment; Receiving; Virtual Event; EstimationNon SpecializationNon SpecializationNon Specialization[0.7, 1.9] None English business business-strategy
Two Speed IT: How Companies Can Surf the Digital Wave, a BCG PerspectiveCentraleSupélec Not Calibrated 19,2 4,4 Transform or disappear, the Darwinism of IT: In order to adapt to a digital world, a two-speed IT is needed.\nDespite the importance of IT in today’s digital world, Chief Information Officers (CIOs) often struggle to get their voices heard by executive committees.\nFaced with this challenge, IT departments are being forced to reinvent themselves to adapt their companies to the fast paced evolution of technology. The Boston Consulting Group has developed a business approach that allows IT to shed off its appearance of a heavy cost center and to adopt a new, more realistic persona as a quality service provider, partnering with users and the management.\nWould you be a professional, a student in engineering, a student in a business schools or would you just be interested in digital transformation and its implications on IT, Learn with three BCG experts why and how to manage an IT department as a business in order to transform a company and adapt it to a digital world.\n\nJoin the conversation: #2SpeedITSpeeded Up Robust Features; Workforce Management; Human Resources; Business Partner; Balance Sheet; Systems Thinking; Shopping; Competitiveness; Marketing Mix; Problem SolvingNon SpecializationNon SpecializationNon Specialization[12.6, 22.6] French; Portuguese; Russian; SpanishEnglish business business-essentials
Automate Blog Advertisements with Zapier Coursera Project NetworkBeginner 1,7 5 Zapier is the industry leader in task automation and gives users the ability to not only organize but to automate social media posting. By the end of this project, you will be able to set up an account with Zapier. You will learn how to connect your blog site to Zapier and then send out automated social media messages to your owned social media accounts.  This is a great tool to use if you are blogging once a week or less and want to maximize your time spent on other tasks.\n\nBlogging is one of the most recognized ways of improving traffic to websites. However, for this to work a blog needs a reliable way to share new blogs with its audiences. Using Zapier to automate this task will save you time and allow you to share your content with your audience immediately - rather than when you remember too! Zapier is the industry leader in task automation and gives users the ability to not only organize but to automate social media posting.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Social Media Accounts; Organizing (Management); Message; Saving; Audience; Leadership; Feed Uri Scheme; Social Media; Project; AccountingNon SpecializationNon SpecializationNon Specialization[0.9, 2.3] None English business marketing
Create a Process Map using a Canva TemplateCoursera Project NetworkAdvanced 0,9 4,7 In this 1-hour long project-based course, you will learn how to create a free Canva account, use Canva templates in your process map design, and download your completed design for later use.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Process Mapping; Toolbar; Project; Accounting; Upload; Professional Development; Download; Retain; Map; Mind MapNon SpecializationNon SpecializationNon Specialization[0.4, 1.2] None English business marketing
Seeking Investment Alpha Coursera Project NetworkIntermediate 0,2 4,8 In this 1-hour long project-based course, you will learn how to use beta to compare stock’s exposure to the systematic risk and use alpha to quantify the investment’s return over the market return. \n\nATTENTION: To take this course, it is required that you are familiar basic financial risk management concepts. You can gain them by taking the guided project Compare Stock Returns with Google Sheets.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial marketInvestment; Seeks; Stock; Systematic Risk; Rate Of Return; Stock Valuation; Investment Management; Trading; Real Estate Investing; FinanceNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business finance
Teoria Geral da Administração para ExecutivosFundação Instituto de AdministraçãoBeginner 16,1 4,8 O Curso Teoria Geral da Administração reúne a maioria dos conhecimentos de administração geral.\n\nO curso consiste de 5 módulos: \nI - Bases do Conhecimento;\nII - Escola Clássica;\nIII - Modernidade; \nIV - Desempenho das Organizações;  \n\nO curso é ministrado por meio de aulas gravadas, acompanhadas de projeções de slides com detalhes sobre cada tópico que o estudante está ouvindo. Ao final de todos os módulos o estudante conta com uma bateria de testes.Kaizen; Dr-Dos; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[10.3, 19.9] None Portuguese (Brazil)business business-essentials
Global Public Procurement Korea Advanced Institute of Science and Technology(KAIST)Intermediate 6,2 4,7 Students will learn the key principles of public procurement with public entities, including national international organizations. This course also illustrates practical examples and models on understanding the processes and procedurals of public procurement. Through the course, students will learn practical information such as registering as vendors and finding and bidding for opportunities.\n\nWeek 1 : Global Public Procurement Introduction\nWeek 2 : WTO, GPA, FTA, and Procurement Regulations\nWeek 3 : U.S. Government Procurement Market & Regulations\nWeek 4 : US SBA, GSA MAS/VA Contract Process & Procedural\nWeek 5 : UN public Procurement\nWeek 6 : Business Development Strategy for Global Public ProcurementProcurement; Communication; Leadership and Management; Contract Management; Competitiveness; Procurement Management; Procurement System; Planning; Process; PrincipleNon SpecializationNon SpecializationNon Specialization[2.2, 9.3] French; Portuguese; Russian; SpanishEnglish business business-strategy
Финансы компаний: взгляд инвестора и кредитораSberUniversity Beginner 13,7 4,7 Курс «Финансы компаний: взгляд инвестора и кредита» позволяет получить базовые практические знания и навыки, необходимые для анализа и последующего принятия решений по финансированию бизнеса c позиции кредитора или с позиции инвестора. В курсе сделан акцент на бизнес-логике, стоящей за цифрами в финансовых отчетах, и на нахождении правильной аргументации для прогнозирования перспектив анализируемой компании. \n \nВ курсе рассмотрены темы бизнес-цикла развития компаний, составляющих финансовой отчетности, связи финансовой отчетности со стратегией развития компаний,  анализ финансовой отчетности с позиции принятия решений о финансировании и оценки перспектив развития компаний.Financial Analysis; Finance; Financial Management; Leadership and Management; BusinessNon SpecializationNon SpecializationNon Specialization[7.5, 16.0] None Russian business finance
Create Training Videos with Powtoon Coursera Project NetworkIntermediate 0,5 4,6 Powtoon is a free cloud platform that allows the user to design animated presentations to better engage and educate their desired audience. In this course, we will design an attractive and educational animated training video. Adding animation to your presentation through movement of text and graphics creates a more dynamic and eye catching experience for your viewer. Powtoon can help you design an effective presentation where your information is displayed in an organized and well-timed fashion. Animation allows you to present material in a fun, visually enhanced way which can improve audience engagement and add emphasis to key ideas and concepts. Powtoon provides a number of free presentation options that can get you well on your way to becoming a better animator and video designer.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Powtoon; Presentation; Training; Editing; Video Design; Video Editing; Applicant Tracking System; Free Presentation; Employment; AccountingNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business leadership-and-management
Маркетинг инновационных продуктов Moscow Institute of Physics and TechnologyIntermediate 30,6 4,9 Опыт стартапов Кремениевой долины показывает, что именно маркетинг является ключевым элементом стратегии инновационного бизнеса. В США каждый месяц возникает около 500 000 новых стартапов, и только 1 из 2000 (0,5 % от общего количества) получает венчурное финансирование. Но получить инвестиции не значит сделать успешный продукт.\n\nИз курса вы узнаете, как увеличить шансы на успех и создать продукт, который станет лидером рынка, получите пошаговое руководство по созданию и продвижению продукта, и научитесь выводить на рынок продукты, не существовавшие ранее. Курс объединяет теорию и практику, и основывается на лучших методах продуктового маркетинга и дизайна, используемых быстрорастущими стартапами Долины и крупными компаниями. Данные методы легко применимы как в российской, так и в международной практике продвижения высокотехнологичных продуктов. \n\nПо итогам обучения вы будете знать: \n\n1) Как найти и разработать идею успешного продукта.\n2) Как выявить потребности клиентов.\n3) Как правильно планировать разработку продукта в сжатых сроках и бюджетах.\n4) Как построить систему маркетинга и продаж.\n5) Как вывести продукт в прибыль. \n\nАвтор курса имеет 8-летний опыт успешной работы на высококонкурентном IT-рынке Кремниевой Долины, которым он делится со слушателями курса. \n\nКурс разработан компанией еНано (входит в группу РОСНАНО) в партнерстве с МФТИ.Sales; Market Analysis; Marketing Strategy; Marketing; Market (Economics); AnalysisNon SpecializationNon SpecializationNon Specialization[16.7, 36.6] None Russian business marketing
Habilidades de Excel para negócios: FundamentosMacquarie UniversityAdvanced 17,7 5 Neste primeiro curso da especialização Habilidades de Excel para negócios, você aprenderá os fundamentos do Microsoft Excel. Dentro de seis semanas, você poderá navegar habilmente pela interface de usuário do Excel, realizar cálculos básicos com fórmulas e funções, formatar planilhas profissionalmente e criar visualizações de dados por meio de gráficos e tabelas.\n\nSe você é autodidata e quer preencher as lacunas para melhor eficiência e produtividade, ou se você nunca usou o Excel antes, este curso irá prepará-lo com uma base sólida para se tornar um usuário confiante e desenvolver habilidades mais avançadas em cursos posteriores. \n\nNós reunimos uma ótima equipe de ensino que estará com você em cada etapa do caminho. Uma ampla gama de testes e desafios práticos proporcionará ótimas oportunidades para desenvolver seu conjunto de habilidades. Trabalhe em cada novo desafio com nossa equipe e, em pouco tempo, você se surpreenderá com o quanto chegou longe. \n\nO software de planilha é um dos softwares mais onipresentes usados em locais de trabalho em todo o mundo. Aprender a operar esse software com confiança significa adicionar um ativo altamente valioso ao seu portfólio de empregabilidade. Em um momento em que os empregos em habilidades digitais estão crescendo muito mais rapidamente do que os empregos não digitais, certifique-se de se posicionar à frente do resto adicionando habilidades do Excel ao seu portfólio de empregos.Com File; Microsoft Excel; Spreadsheet; Chart; Numbers (Spreadsheet); Sorting; Euler'S Totient Function; Gross Margin; Message; WritingNon SpecializationNon SpecializationNon Specialization[11.5, 21.1] Arabic; French; Portuguese; Vietnamese; Russian; English; Spanish; HungarianPortuguese (Brazil)business business-essentials
Знакомимся с основами MailChimp Coursera Project NetworkBeginner 2,2 Not Calibrated По окончании данного проекта вы создадите аккаунт в MailChimp, заполните данные о своем бизнесе, добавите контакты, создадите имейл для рассылки своим подписчикам, создадите страницу для подписки на вашу рассылку, пару страниц на вашем веб сайте, а также разошлете опрос вашим контактам. Ваши новые навыки пригодятся вам для поддержки связи с существующими и потенциальными клиентами, они помогут вам легче продавать ваши услуги или товар, а значит эффективнее управлять компанией.\n\nПримечание: этот курс изначально создан для учащихся из Северной Америки. На данный момент мы адаптируем его и для других регионов.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Russian business business-essentials
Introduction to Business Analytics with R University of Illinois at Urbana-ChampaignAdvanced 16 4,5 Nearly every aspect of business is affected by data analytics. For businesses to capitalize on data analytics, they need leaders who understand the business analytic workflow. This course addresses the human skills gap by providing a foundational set of data processing skills that can be applied to many business settings.\n\nIn this course you will use a data analytic language, R, to efficiently prepare business data for analytic tools such as algorithms and visualizations. Cleaning, transforming, aggregating, and reshaping data is a critical, but inconspicuous step in the business analytic workflow. \n\nAs you learn how to use R to prepare data for analysis you will gain experience using RStudio, a powerful integrated development environment (IDE), that has many built-in features that simplify coding with R. \n\nAs you learn about the business analytic workflow you will also consider the interplay between business principles and data analytics. Specifically, you will explore how delegation, control, and feasibility influence the way in which data is processed. You will also be introduced to examples of business problems that can be solved with data automation and analytics, and methods for communicating data analytic results that do not require copying and pasting from one platform to another.R Programming; Rstudio; Computer Programming; Analysis; Analytics; Business Analytics; Ggplot2; Data Analysis; Delegation; Anonymous PipeNon SpecializationNon SpecializationNon Specialization[10.9, 19.7] None English business business-essentials
حدث كایزن في شرائح جوجل Coursera Project NetworkBeginner 2 بنھایة ھذا المشروع ، ستكون قادرًا على أداء حدث كایزن وتقدیمھ من خلال شرائح جوجل. ستكون قادرًا على فھم عملیة تحسین العملیة المكونة من 4 خطوات وتكون قادرًا على إجراء تحلیل السبب الجذري 5W و 2H. سوف تتعلم تحلیل البیانات لإظھار التحسن باستخدام المھارات التحلیلیة والقیاسات الكمیة.\n\nما ھي مزایا العمل في كایزن؟\nتقلیل الھدر. یعد تقلیل الھدر أحد الجوانب الرئیسیة في Kaizen وغالبًا ما یكون أسھل في البدایة.\nتبسیط إجراءات العمل. تفید كایزن الشركات أیضًا من خلال التخلص من العمل الشاق للغایة.\nتحسین السلامة. \nتحسین رضا الموظفین والعملاء.\n\n\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.5 Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Arabic business leadership-and-management
Proyectos complejos: éxitos o fracasos Universidad de los AndesIntermediate 8,2 4,8 Bienvenido al curso proyectos complejos: éxitos o fracasos. Soy Andrés Felipe Gómez y te estaré acompañando las siguientes 4 semanas en donde vamos a explorar que factores me ayudan a incrementar la probabilidad de éxito cundo desarrollo un proyecto. Este curso introductorio busca brindarte las bases necesarias para determinar que hace que un proyecto sea un éxito, o un fracaso; algo de gran relevancia cuando hablamos de proyectos complejos, en los cuales la probabilidad de fracasar es más alta que en el resto de proyectos, dado que existen múltiples factores y componentes que afectan su desarrollo. Este curso busca brindarte las bases para que conozcas qué es un proyecto, por qué son necesarios los proyectos en las organizaciones, y qué necesito para incrementar las probabilidades de éxito de mi proyecto. Al finalizar este curso estarás en capacidad de identificar cuáles son los factores más importantes que debes tener en cuenta al realizar un proyecto en una organización, así como la incidencia de los diferentes interesados en el éxito, o fracaso, del mismo. Este curso lo pensamos para ti, con la calidad que la Universidad de los Andes les ofrece a sus alumnos.\n\nAdicionalmente, este curso ofrece 10 PDUs para aquellas personas certificadas como PMP, PMI-RMP o PMI-SP de acuerdo con el Triángulo del Talento del PMI(r). Los PDUs están distribuidos de la siguiente manera: Técnica - 4 PDUs, Liderazgo - 2 PDUs, Estrategia/Negocios - 4 PDUs.Leadership and Management; Project Management; ProjectNon SpecializationNon SpecializationNon Specialization[4.0, 10.9] None Spanish business business-strategy
Habilidades de Excel para el negocio: Conceptos básicosMacquarie UniversityAdvanced 16,8 4,7 En este primer curso de la especialización de habilidades de Excel para el negocio, aprenderá los conceptos básicos de Microsoft Excel. En seis semanas, podrá navegar, de forma experta, a través de la interfaz de usuario de Excel, realizar cálculos básicos con fórmulas y funciones, dar formato profesional a hojas de cálculo y crear visualizaciones de datos a través de gráficos y cuadros.\n\nYa sea que usted sea autodidacta y desee eliminar ciertas deficiencias a fin de obtener una mejor eficiencia y productividad, o si nunca ha usado Excel antes, este curso lo preparará con una base sólida para convertirse en un usuario seguro y desarrollar habilidades más avanzadas en cursos posteriores. \n\nHemos reunido un gran equipo de enseñanza que estará con usted en cada paso del camino. Una amplia gama de cuestionarios de práctica y desafíos le brindarán grandes oportunidades para desarrollar sus habilidades. Trabaje en cada desafío nuevo con nuestro equipo y en poco tiempo se sorprenderá con lo lejos que ha llegado. \n\nEl software de hoja de cálculo es uno de los componentes de software más ubicuos que se utilizan en lugares de trabajo de todo el mundo. Aprender a operar con confianza este software significa agregar un activo muy valioso a su cartera de empleabilidad. En un momento en que los trabajos que requieren habilidades digitales están creciendo mucho más rápido que los trabajos que no las requieren, asegúrese de colocarse por delante del resto agregando habilidades de Excel a su cartera de empleo.Cmos; Microsoft Excel; Spreadsheet; Chart; Numbers (Spreadsheet); Sorting; Euler'S Totient Function; Gross Margin; Writing; MessageNon SpecializationNon SpecializationNon Specialization[11.8, 21.4] Arabic; French; Portuguese; Vietnamese; Russian; English; HungarianSpanish business business-essentials
Buenas Prácticas en Libre Competencia Pontificia Universidad Católica de ChileAdvanced 6,9 4,8 La libre competencia es el derecho de todas las personas y empresas de participar con eficiencia y en igualdad de condiciones en las actividades económicas, logrando ofrecer productos y servicios con la mejor combinación de calidad, precio, variedad e innovación, maximizando el bienestar del consumidor y la sociedad en general. \nEste curso busca identificar buenas prácticas en materia de libre competencia, reconociendo la normativa chilena y las conductas asociadas a la vulneración de ésta.\nLa Escuela de Administración de la Pontificia Universidad Católica de Chile en conjunto con la Confederación de Producción y Comercio (CPC) pretende, a través del curso buenas prácticas en libre competencia, ser un aporte en la formación de trabajadores y personas interesadas de distintos ámbitos y sectores, en materias de libre competencia, independiente del rol que cumplan éstas en la institución.Leadership; Planning; Norma; Economy; Law; Confidence; Denominación De Origen; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[4.6, 8.3] None Spanish business leadership-and-management
Creando un Presupuesto en Google Sheets Coursera Project NetworkAdvanced 0,8 4,7 En este curso basado en un proyecto y de 2 horas de duración, aprenderás a usar una plantilla de presupuesto anual de Google Sheets para realizar un presupuesto personal. Practicarás cómo modificar y personalizar el contenido de las pestañas así como comprender las diferentes secciones de las pestañas de Gastos, Ingreso, y Resumen. Utilizaremos el formato condicional para clasificar y resaltar resultados importantes.\nAprenderás cómo compartir el documento con otras personas y cómo utilizar los resultados y gráficas proporcionados en la hoja de cálculo en un formato presentable.\n\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Microsoft Excel; BudgetNon SpecializationNon SpecializationNon Specialization[0.3, 1.1] None Spanish business finance
Designing the Future of Work UNSW Sydney (The University of New South Wales)Beginner 9,4 4,7 The workplace of tomorrow is an uncertain place. We live in a rapidly changing world, and design innovations such as artificial intelligence (AI), robotics, and big data are rapidly changing the fundamental nature of how we live and work. As these technologies continue to evolve at an exponential rate - it is becoming critical to understand their impact on contemporary work practices, and for businesses and employees to understand how to design a secure future amidst this disruption.\n\nWhat new, disruptive technologies are on the horizon? How will jobs change? What challenges will employers and employees face? How can the design process help businesses and employees to create innovative solutions to overcome such challenges?\n\nThe course is a collaboration between UNSW Sydney Art & Design and AMP Amplify, AMP's innovation and ideas program. It brings together leading business and design thinking to help answer these questions, and investigates design strategies that businesses, employees and designers can adopt to find new opportunity in such a rapidly changing professional landscape.\n\n\nWHAT WILL I LEARN?\nThe course provides you with a unique, authentic, and industry relevant learning opportunity. You will have access to current theory, industry examples and expert advice from leaders in the field. This course will help you to:\n\n• Recognise how the integration of design approaches are shaping technology and business practices, and how these changes bring immense possibility and uncertainty to the future of work\n• Analyse important skills and attributes that designers, employees, and businesses need to be successful in a speculative, technologically enhanced future\n• Understand the importance of unique human attributes in increasingly automated workplaces\n• Evaluate challenging issues related to potential change in processes, people and automation that might impact the future of your own employment or business\n• Plot your own possible, probable, and preferable trajectories, and synthesise a design strategy to maximise your ability to adapt, grow, and realise opportunities in your own work future.\n\n\nWHO WILL MY INSTRUCTORS BE?\nYou will learn effective design thinking strategies from leading UNSW Australia Art & Design academics. You will also examine case studies from business and service design perspectives that demonstrate how design can transform business processes to become more adaptive to and predictive of technological and social change, and this can help to capitalise on new opportunities. Direct from our industry partner AMP’s innovative Amplify program, you’ll hear personal insights and advice about how to develop attributes and skills that will give you an advantage in the workplace of the future, from the following business leaders, futurists, entrepreneurs, and innovators from around the world:\n\n• Sean Brennan, Head of Design & Innovation, AMP\n• Megan Dalla-Camina, Co-Founder/CEO, Lead Like a Woman - via Amplify\n• Susan David Ph.D, CEO, Evidence Based Psychology - via Amplify\n• Dr. Norman Lewis, Director, Futures-Diagnosis Ltd - via Amplify\n• Heather McGowan, Author & Advisor, Work to Learn - via Amplify\n• Ramez Naam, Exponential technologies, Machine learning, Artificial intelligence, Singularity University - via Amplify\n• Dr. Andy Polaine, Regional Design Director, Asia-Pacific, Fjord\n• Michael Schrage, Research Fellow, Innovation Thought Leader, MIT Sloan School's Center for Digital Business - via Amplify\n• Chris Shipley, Curator, MIT Solve. via Amplify\n• Sue Suckling, New Zealand Qualifications Authority, Chair of Callaghan Innovation, Chair of the New Zealand Qualifications Authority - via Amplify\n• Professor Nick Wailes, Director, AGSM, and Deputy Dean, UNSW Business School. UNSW Sydney.Design Thinking; Strategy; Takeover; Employment; Budget; Presentation; Return On Investment; Customer Service; They Go On; IntangiblesNon SpecializationNon SpecializationNon Specialization[3.1, 12.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Leadership in 21st Century Organizations Copenhagen Business SchoolBeginner 18,8 4,7 Meet Jim Barton, the new CEO of Santa Monica Aerospace. Jim's job won't be easy: the company's hemorrhaging cash, struggling to regain investors' trust after an accounting scandal, and striving to transform its culture to become a more global competitor. In this course, you’ll travel with Jim as he takes on leadership challenges ranging from strategy execution, to inspiring people, to maintaining an ethical approach. Experts agree that twentieth-century leadership practices are inadequate for the stormy twenty-first-century present. This provocative course equips you with the insights you'll need to rise with the occasion of a rapidly shifting business landscape.\n\nThe course is based on a book, Harder Than I Thought: Adventures of a 21st Century Leader, by Robert D. Austin, Richard L. Nolan, and Shannon O'Donnell, published by Harvard Business Review Press. Purchase of the book is optional. If you want more information about the book or wish to buy it, see https://hbr.org/product/harder-than-i-thought-adventures-of-a-twenty-first/an/10332-HBK-ENG or http://www.amazon.com/Harder-Than-Thought-Adventures-Twenty-First/dp/1422162591 \n\nAfter taking the course, you'll be able to:\no   Enact your own personal leadership approach, derived from your ongoing evaluation of how Jim Barton has handled his leadership situation, as well as from established leadership concepts and frameworks;\no   Avoid leadership actions that might have worked in the past, but are not suited to a newly challenging 21st century world;\no   Navigate treacherous new 21st century leadership challenges, such as greater reliance on specialized workers or the need to respond to external scrutiny in an increasingly transparent world (and many more);\no   Avoid "slippery slope" ethical failures, and think more clearly about the separation between public and private life for a 21st century leader.Leadership; Leadership and Management; Collaboration; Communication; Strategic Management; Innovation; Team Management; Crisis; Leadership Development; Strategic LeadershipNon SpecializationNon SpecializationNon Specialization[5.7, 26.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
خدمات غوغل المتقدمة Coursera Project NetworkIntermediate 0,8 تعلمّ في ھذه الدورة التدریبیة كیفیة إنشاء موقع الكتروني أولا ودراسة إحصائیة ثانیا ، من خلال خدمات غوغل مجانا. ھذه الدورة ھي الثانیة من دورات التعرّف على خدمات غوغل المجانیة ، سنتعرف فیھا على خدمتین ھما: مواقع غوغل (إنشاء موقع) ، ونماذج غوغل (إنشاء دراسة إحصائیة) . یبني العدید من الناس مواقعھم على خدمة المواقع للاستفادة منھا في مجال عملھم التسویقي أو إطلاق مشاریعھم وغیرھا من الخیارات المتاحة ، بالإضافة إلى تصمیم دراسات إحصائیة على خدمة النماذج ونشرھا للحصول على بیانات في شتى المجالات. خلال ھذه الدورة عزیزي المتعلم ستنشئ موقعك الخاص وستصمم دراستك أیضا!4,7 Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.3, 0.9] None Arabic business business-essentials
Целевые капиталы - территория финансовой стабильности в некоммерческом сектореNational Research Tomsk State UniversityBeginner 7,5 4,8 Курс “Целевой капитал - территория финансовой стабильности в некоммерческом секторе” даст слушателям  полное представление о том, как создавать целевые капиталы, развивать их и управлять ими. Целевой капитал - это один из эффективных инструментов финансовой стабильности для некоммерческой организации в сфере науки и образования, искусства и культуры, здоровья и спорта, социального сектора. В рамках курса слушатели подготовят и обсудят с экспертами проекты создания целевых капиталов своих организаций. В  курсе слушатели научатся: создавать целевые капиталы, выбирать управляющую компанию, разрабатывать программу развития целевого капитала, использовать технологии привлечения средств, работать со стейкхолдерами, анализировать проблемные ситуации и ориентироваться в вариантах решения этих задач. \nПо завершении этого курса учащиеся смогут: создать целевой капитал для своей организации, разработать концепцию развития фонда целевого капитала, выбрать управляющую компанию, применить эффективные фандрайзинговые технологии, выстраивать отношения с меценатами и друзьями организации.Not Calibrated Non SpecializationNon SpecializationNon Specialization[4.4, 10.1] None Russian business finance
La transformation numérique University of VirginiaBeginner 8,7 Not Calibrated La transformation numérique est un sujet brûlant, mais en quoi consiste-t-elle exactement et que signifie-t-elle pour les entreprises ? Dans ce cours, développé à la Darden School of Business à l'Université de Virginie, et encadré par les meilleurs experts en gestion globale de la faculté de Darden et du Boston Consulting Group, nous abordons la transformation numérique de deux manières. Nous analysons tout d'abord le rythme du changement et les impératifs que cela crée pour les entreprises. Nous présentons ensuite le contexte de cette transformation et ce qu'il faut pour s'imposer à l'ère du numérique. Puis, nous passons en revue le cadre propriétaire du BCG, ce qui vous aide à identifier les domaines clés à numériser, notamment la stratégie, les processus de base et la technologie.\n\nÀ la fin de ce cours, vous serez capable :\n--de décrire l'économie sous-jacente de l'innovation, de la technologie et des perturbations du marché\n--de peser le pour et le contre des technologies numériques actuelles à l'origine du progrès\n--d'utiliser le cadre de transformation numérique du BCG en guise de « mode d'emploi » pour la numérisation de votre organisationLong Reach Ethernet; Digitizing; Nouveau; Competitiveness; Leadership; Nous; Value Chain; Business Strategy; Design Thinking; MessageNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] Spanish; English; Russian; German; Korean; Vietnamese; ArabicFrench business leadership-and-management
Das liebe Geld - Finance im Alltag University of ZurichIntermediate 23,4 4,7 Durch den MOOC „Das liebe Geld - Finance im Alltag“ erlangen Sie ein Basiswissen für bewusste und korrekte finanzielle Entscheidungen im Alltag. Sie eignen sich konkrete Werkzeuge an, die Ihnen helfen können, bessere Alltagsentscheidungen zu treffen und bekommen einen Einblick in verschiedene neueste Forschungserkenntnisse der Finance.\n\nWir begleiten Sie in sechs Wochenmodulen zu soliden finanziellen Alltagsentscheidungen. Nach einer Einführung erlernen Sie den Zeitwert des Geldes als zentrales Konzept zur Entscheidungsfindung. Überlegungen zur persönlichen Finanzplanung folgt das Basiswissen zur Geldanlage. Danach halten Sie inne und reflektieren die Frage der Werte anhand konkreter Beispiele, insbesondere in Bezug auf Finanzprodukte wie Derivate und Strukturierte Produkte. In einem Exkurs erhalten Sie auch Einblick in Bitcoin und Blockchain. Das Thema Geldanlage wird anschliessend vertieft: Sie begegnen dem grössten Feind des Anlegers und betrachten die Interaktion der Finanzmarktteilnehmenden in biologischen Analogien. Am Ende reflektieren Sie das Gehörte und Erlernte kritisch und nehmen hoffentlich viele konkrete Hilfsmittel in den Alltag mit.\n\nDie Inhalte der einzelnen Module können auch einzeln bearbeitet werden. Der Kurs eignet sich also auch für jene Interessierte, die nicht Zeit oder Interesse am Gesamtkurs haben.\n\nDer Kurs wird in deutscher Sprache gehalten.Advertising; Finance; Evaluation; Universal Windows Platform Apps; Das KapitalNon SpecializationNon SpecializationNon Specialization[15.2, 28.9] None German business finance
Budgeting essentials and development Fundação Instituto de AdministraçãoAdvanced 19,9 4,4 The Budgeting Essentials and Development course focus on an integrative and practical view of concepts, methods, and techniques to develop a budget.\n\nAfter finishing this course, learners will be able to:\n- Develop the budget with a broad view of the corporate functions;\n- Integrate the strategic guidelines into the discussions of budgeting process;\n- Structure the budget planning and development in a logical sequence\n- Coordinate the project of budget planning with the different areas of the company\n- Actively promote assumptions discussions to improve the process of developing the budget\n- Apply financial concepts to support the budget planning process\n- Design a budget monitoring and control model to support the performance management\n- Evaluate the performance of the company by managing the results and the budget\n\nIn this course, learners will have a deeper understanding of the budgeting process, its challenges, common issues, and approaches to mitigate the problems and improve the learning curve of budget planning.\nIt is integrative by emphasizing the transition between the corporate strategy and the budget. It is practical by following a structured process of going through a framework that illustrates and demonstrates how to analyze, develop and control the budget.Budget; Budget Development; Working Capital; Accounting; Capital Budgeting; Financial Management; Performance Management; Situation Analysis; Process; PlanningNon SpecializationNon SpecializationNon Specialization[8.3, 27.2] Arabic; French; Portuguese; Russian; SpanishEnglish business business-strategy
Managing Responsibly: Practicing Sustainability, Responsibility and EthicsUniversity of ManchesterBeginner 4,8 4,7 Managers are increasingly confronted with issues of sustainability, responsibility and ethics. Managing responsibly is an integrative approach to sustainability, responsibility and ethics, which allows you as a manager to deal competently with such challenges. This course will facilitate your learning process to engage in changing practices to make them more sustainable, responsible, and ethically informed.\n\nWe will first introduce the context of the trend towards responsible management practices (week 1). We then explore the basics of each set of issues, sustainability (week 2), responsibility (week 3), and ethics (week 4). In week 5 you will work on your own responsible management issue/task and explore responsible management practices in an area of professional interest (e.g. strategy, entrepreneurship, innovation, organization, operations, supply chain, human resources, marketing and communication, international management, accounting and finance). In week 6 we will try to understand and experience what managing responsibly means in practice, including opportunities and challenges, and with a focus on transformative change. During these last two weeks you will work in a problem-oriented way, based on a challenging topic you have come across in your own management practice.\n\nIn the course we will form multicultural teams to learn about problems you bring forward. The course also facilitates the formation of peer networks that allow you to continue this learning experience after finishing the MOOC. The MOOC is an initiative in collaboration with the UN-supported Principles for Responsible Management Education (PRME) initiative.\n\nOverall Learning Outcomes\n1) To provide an introduction to the three constituting fields of managing responsibly: sustainability, responsibility and ethics.\n2) To help apply the knowledge and insights gained from these three fields to real life problems in your own setting.\n3) To identify, understand and facilitate individual action that can lead to change at the organisational and system level ...to ‘act is to move’\n4) To learn to appreciate and bring together different points of view, and negotiate collective solutions to pressing problems.\n\nWho is this MOOC for? (Recommended Background)\nWhile this course is primarily designed for executives who want to work on particular responsible management issues and create responsible management practices, also advanced business students will find it helpful.\n\nSuggested Readings\nThere are no specific required texts. However, the contents and assignments of this course have been based on the following book which might be helpful as complementary materials:\n\nLaasch, Oliver, and R. Conway (2014). Principles of responsible management: Global sustainability, responsibility and ethics, Cengage Learning: Mason.Sustainability; Ethics; Corporate Social Responsibility; Corporate Bond; Leadership and Management; Corporate Sustainability; Management Accounting; Social Entrepreneurship; Human Resources; Problem SolvingNon SpecializationNon SpecializationNon Specialization[0.6, 8.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Social Impact Strategy: Tools for Entrepreneurs and InnovatorsUniversity of PennsylvaniaAdvanced 9,3 4,8 This course offers an introduction to social impact strategy and social entrepreneurship, including key concepts, an overview of the field, and tools to get started as a changemaker. Students will learn how to innovate and design new ideas and new organizational forms to implement those ideas. Students who take this course will be better prepared to launch social impact\norganizations of their own invention. \n\nBy moving through four stages, Define, Design, Pilot, and Scale, students will turn their passion for changing the world into concrete plans for launching a nonprofit or for-profit venture designed to achieve a social goal. This course will allow students to systematically think through problems; develop and test an innovative solution; assess risk, competition, and performance; and spread impact in a way that is financially sustainable.\n\nStudents who complete the course become eligible to apply for an in-person educational experience, called the Global Social Impact House. GSIH is a seven-day residential program that provides fellows with the tools, community and training they need to advance their ventures. Workshops are customized to the needs of fellows and explore advanced concepts in business models, design thinking and leadership. The program is also designed to help fellows build meaningful, global connections while living together in an inspirational host location. For more information on the Global Social Impact House, please visit: socialimpactstrategy.org/residential/gsihEntrepreneurship; Social Entrepreneurship; Modeling; Logic Model; Logic; Analysis; Innovation; Market (Economics); Planning; Balanced ScorecardNon SpecializationNon SpecializationNon Specialization[5.9, 11.1] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Innovative Finance: Hacking finance to change the worldUniversity of Cape TownIntermediate 14,7 4,7 To address global poverty - do we really not have enough resources or do we not have the right tools to allocate our resources? \n\nThe tools of finance, when applied correctly, can be an enabler of social and environmental outcomes. This course is designed to give you the ability to build innovative financing strategies that work towards outcomes such as financial inclusion, access to energy and access to education.  The innovative finance process has five key components.  It starts with identifying the outcomes you are looking to achieve and next moves on to due diligencing your issue area using techniques like design thinking to make sure you are designing with the end user.  Next you must map all of the resources available for your outcome and then discover opportunities to augment these through business model innovation, multi-stakeholder partnerships and innovative financial structures.  Finally, the last step is to put all of these pieces together to design an innovating financing strategy.  \n\nEach week dives into a component of the process using examples and real case studies from social entrepreneurs, non-profits, development funders, impact investors, governments, foundations and more.  Over five weeks you’ll learn about new types of revenue creation, financing approaches, business models and partnerships. By the end of the course, you’ll have the ability to hack finance for social change.\n\nWatch the course trailer https://www.youtube.com/watch?v=tSMUoCJgqkwFinance; Due Diligence; Design Thinking; FinTech; Strategy; Agriculture; Specific Risk; Resource; Revenue; Impact InvestingNon SpecializationNon SpecializationNon Specialization[7.1, 17.9] French; Portuguese; Russian; SpanishEnglish business finance
Employment Law Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Intermediate 1,8 5 The present course gives an overview of Bases of Employment Law in the Russian Federation.\n\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Russian Employment Law.Employment; Labour Law; Labor; Quotation; Business Law; Contract Management; Cloud Computing; Relative Change And Difference; Business; WritingNon SpecializationNon SpecializationNon Specialization[0.6, 2.4] None English business leadership-and-management
Create a Professional Automated Landing Page using MailchimpCoursera Project NetworkIntermediate 1 5 In this 1-hour long project-based course, you will learn how to design a professional landing page with a lead magnet to collect email addresses from scratch. We will then use the Email Automation feature from Mailchimp to send an automated email with an option to download the Free lead magnet and a Call to Action to join a webinar where a marketer can then sell premium products. This lead generation strategy is highly effective with really high conversion rates if done right. \n\nThis guided project is beginner-friendly. You don’t need any experience in email marketing or graphic design in order to complete this project. I will teach you everything you need to know to complete this project. We will begin by creating a Mailchimp account and then explore the Mailchimp’s dashboard in detail. Most people have no idea about the level of resources that Mailchimp’s have. So we will explore all of these resources. Then, we will try to understand the fundamentals of landing pages, lead magnets and how to effectively design them for high conversion. We will then design our “Grow a list” landing page from scratch using beautiful stock images. Then in the final task, we will use the Email Automation feature from Mailchimp to send an automated email to the subscribers with the Free lead magnet and a Call to Action to join a Free Webinar.\n \nBy the end of this project, you will have a high converting Automated landing page which you can post on your Youtube channel,  Facebook groups, LinkedIn page or boost it through Facebook ads. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.MailChimp; Lead Generation; LinkedIn; Stock; Project; Landing Page; Accounting; Project Mine; I-Deas; Lambda CalculusNon SpecializationNon SpecializationNon Specialization[0.5, 1.3] None English business marketing
How to design Facebook/IG Stories using CanvaCoursera Project NetworkBeginner 1,8 5 In this 1-hour long project-based course, you will learn how to create designs for Instagram/Facebook stories using Canva. We will use the Canva platform to create social media(Instagram and Facebook) stories using built-in templates as well as from the scratch. This course includes Canva introduction, exploration of Canva dashboard, you will learn to use different elements from Canva, creation of social media stories using built-in templates, and from the scratch. You will also learn how you can use free images from a third-party source like Pixabay.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project; Social Media; C Dynamic Memory Allocation; Sources; Schedule; Flipping; Mathematical Optimization; PhotographyNon SpecializationNon SpecializationNon Specialization[0.9, 2.3] None English business marketing
Crear un informe de lecciones aprendidas con Docs GoogleCoursera Project NetworkBeginner 1,8 Not Calibrated Una parte crítica de la gestión de proyectos es examinar los éxitos y los retos de un proyecto después de completarlo. En este proyecto vamos a crear un informe de lecciones aprendidas. Ésta ayudará al gerente de proyecto y al equipo de proyecto a revisar su eficacia y su rendimiento. En este proyecto vamos a crear este informe de lecciones aprendidas en Documentos Google. Usamos Documentos Google porque es un procesador de texto gratis que proporciona el almacenamiento, el guardado automático y la habilidad de trabajar desde cualquier lugar.\n\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.0, 2.3] None Spanish business business-strategy
YouTube como un canal estrategico Coursera Project NetworkBeginner 1,6 Not Calibrated Curso orientado a conocer la creación, entendimiento y manejo de un canal de YouTube como un medio estratégico para comunicar un negocio, una idea o un hobby, haciendo énfasis en la importancia de la lectura de datos para la mejora constante en el contenido y la retención de usuarios. \n\nEl participante del curso tendrá la capacidad de crear su propio canal, hacer la configuración correspondiente como la personalización de marca, habilitar las diferentes opciones y complementos, finalmente hacer una lectura de datos para mejorar su contenido y medir el impacto de su comunicación con los usuarios.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[0.8, 2.0] None Spanish business business-essentials
How to Use the Business Model Canvas for Strategic AnalysisCoursera Project NetworkIntermediate 1,4 1 In this 2-hour long project-based course, you will be able to design, analyze, and innovate with the business model canvas as we work you through the 9 building blocks that make up the canvas. You will be able to conceptualize how it all begins with strategy and how having the right strategy determines how you approach each of the blocks. We will use a spreadsheet to sketch and analyze the business model canvas, and innovatively fill up each of the blocks. We will work you through the process with our social venture to conduct the analysis, as that would empower you to apply the concepts to analyze any organization. This project is for entrepreneurs and innovators who want to have a holistic understanding of how to analyze their venture and create a strategy that puts all factors into consideration. Also, for intrapreneurs who are interested in creating a venture out of an existing business, or analyzing their current business. All you need to have is a business idea you want to implement, and we will work you through the model step-by-step. At the end of the project, you will be able to design, analyze, and innovate strategically with the business model canvas.Business Model Canvas; Modeling; Strategic Fit; Business Strategy; Spreadsheet; Project; Intrapreneurship; Entrepreneurship; Strategy; Project MineNon SpecializationNon SpecializationNon Specialization[0.7, 1.8] None English business entrepreneurship
Projektrisiken und -änderungen managen University of California, IrvineNot Calibrated 9,1 Not Calibrated Dieser Kurs hilft Ihnen dabei, das Projektrisiko effektiv zu managen, indem Sie unvermeidliche Änderungen des Projektumfangs und der Projektziele ermitteln, analysieren und kommunizieren. Sie werden die Elemente verstehen und üben, die zur Bemessung und Berichterstattung von Projektumfang, Zeitplan und Preis-Leistung erforderlich sind. Sie werden mit den Werkzeugen ausgestattet, mit denen Sie Änderungen für Ihr Team und andere Stakeholder des Projekts möglichst reibungslos managen können.\n\nNach Abschluss dieses Kurses werden Sie in der Lage sein:\n1.       die Komponenten eines Kommunikationsmanagementplans zu definieren\n2.       die Bedeutung von Kommunikationskanälen zu verstehen\n3.       die Schlüsselelemente zu definieren, die zur Bemessung und Berichterstattung von Projektumfang, \n          Zeitplan und Preis-Leistung erforderlich sind\n4.       Ereignisse mit Projektrisiko zu ermitteln\n5.       ermittelte Risiken zu priorisieren\n6.       Reaktionen auf ein hochpriorisiertes Risiko zu entwickeln\n7.       Änderungen des Projektumfangs zu ermitteln und zu analysieren\n8.       Ursachen und Wirkungen von Projektänderungen zu beschreiben\n9.       den Zweck der Durchführung einer Lessons-Learned-Session (Sitzung zur Zusammenfassung der \n          Schlussfolgerungen) zu definierenCommunications Management; Cost; Leadership and Management; Planning; Schedule; Scope Creep; Scope (Project Management); Project; Risk; CommunicationNon SpecializationNon SpecializationNon Specialization[4.9, 11.9] Hungarian; Spanish; English; Thai; Vietnamese; Ukrainian; ArabicGerman business leadership-and-management
Рынки капитала и финансовые институты или "О чужих деньгах"Moscow Institute of Physics and TechnologyIntermediate 24,4 4,9 Рынки капитала и финансовые институты – вокруг нас. Это огромная отрасль, в которой действуют могущественные игроки, часто бросающие вызовы инвесторам и широкой публике и подвергающие их серьезным рискам. \nКурс позволяет в нескучной форме познакомиться с основами современного рынка капитала, проанализировать его фундаментальные проблемы, осознать глубинные интересы участников рынка, понять истинное значение финансовых терминов и сигналов.\n\nСлушатели будут лучше понимать финансовые новости, не будут поддаваться на радужные обещания финансистов и опасные авантюры, станут более защищенными от рыночных угроз, получат возможность использовать приобретенные знания и навыки для успешного профессионального и карьерного роста как в области финансов, так и в других видах деятельности и в обычной жизни.Hazard Function; Hazard Analysis; Negotiation; Morale Hazard; Hazard; Moral Hazard; Safety Hazard; Health Hazard; Environmental HazardNon SpecializationNon SpecializationNon Specialization[14.2, 28.9] None Russian business business-essentials
إنشاء حقیبة الھدایا لتسویق أعمالك باستخدام كانفا Coursera Project NetworkIntermediate 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\ .ستنشئ شعارات لمجموعة متنوعة من العناصر التي یتم استخدامھا واستدراجھا في حقیبة الھدایا. یعد إنشاء شعارات سلیمة ومحدودة لاستخدامھا على مواد تسویقیة عالیة الجودة ھي الطریقة المثلى لتقدیم نفسك للعملاء الجدد المحتملین أو العملاء من أجل زیادة الأعمال التجاریة .Canva بحلول نھایة ھذا المشروع، ستقوم بإنشاء العدید من الشعارات الفریدة التي یمكن استخدامھا لتظھر على محتویات حقیبة الھدایا لتسویق أعمالك. ستكون قادرًا على دمج نظام الألوان والصور وعناصر التصمیم الأخرى للحصول على ضمانات تسویقیة للأعمال ذات جمالیة وقیمة مضافة. ستشمل ھذه الدورة مھارات المستوى المتوسط إلى المتقدم باستخدام الإصدار المجاني من Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business marketing
Create a Business Impact Analysis in Google SheetsCoursera Project NetworkBeginner 1,3 3,5 By the end of this project, you will be able to create and understand the process flow of a Business Impact Analysis, and how it can be used in any workplace. You will be learning how to organize a work space to improve the performance and efficiency in Google Sheets. You will be able to create a visualized workload to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Flow Network; Workload; Leadership and Management; Organizing (Management); Project; Project Mine; Performance; Workspace; Measurement; ProcessNon SpecializationNon SpecializationNon Specialization[0.7, 1.7] None English business business-strategy
Build a Budget and Analyze Variance using Google SheetsCoursera Project NetworkIntermediate 0,3 4,7 By the end of this project, you will be able to build a simple budget using Google Sheets.  You will be able to easily capture variances and identify trends. You will be able to format your budget, identify and communicate drivers of variances and make the budget presentable.  \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Budget; Communication; Finance; Budget Analysis; Financial Analysis; Planning; Leadership; Presentation; Numbers (Spreadsheet); DocumentsNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business finance
Cree una presentación de mercadeo con Google SlidesCoursera Project NetworkIntermediate 2,2 Not Calibrated Como propietario de una pequeña empresa, los presupuestos son ajustados para los "extras". A menudo, esto significa que no es posible invertir en herramientas de alto costo para mercadeo. Los propietarios de pequeñas empresas deben recurrir a alternativas gratuitas o de bajo costo que a veces pueden ser mejores que las herramientas de alto costo. Una alternativa fácil de usar y manejar es Google Slides. \n\nAl final de este proyecto, aprenderá a crear una presentación de mercadeo llamativa y atractiva utilizando Google Slides.  También obtendrá una plantilla de Google Slide para su próxima presentación de mercadeo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Utilizing Google Classroom for Corporate TrainingCoursera Project NetworkBeginner 0,4 4,5 By the end of this 60 minute project, learners will know how to set up a Google Classroom class for corporate training, how to invite and add people to the virtual classroom, how to add and share content, how to give assignments, and how to facilitate virtual collaboration.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Corporate Bond; Training And Development; Training; Professional Development; Project; Collaboration; Virtual Training; Ordered Pair; Facilitation; Virtual ClassNon SpecializationNon SpecializationNon Specialization[0.1, 0.5] None English business business-strategy
Organize Small Business Tasks with Google KeepCoursera Project NetworkBeginner 2,2 Not Calibrated In this 2-hour long project-based course, you will know how to use Google Keep to write notes, organize notes, set reminders, and collaborate with others. Google Keep is a free app that allows you to take note as part of the G-Suite. This project will benefit individuals and small business owners who want to become more organized. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Entrepreneurship; Organizing (Management); Collaboration; Project; Accounting; Project Mine; Editing; Label; C Dynamic Memory Allocation; File ShortcutNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-essentials
Advanced Valuation and Strategy - M&A, Private Equity, and Venture CapitalErasmus University RotterdamAdvanced 22,7 4,5 Hi and welcome to this course! \n\nWould you like to learn about the latest valuation methods that may help you to make better business decisions? Then 'Advanced Valuation and Strategy – M&A, Private Equity, and Venture Capital' by Erasmus University Rotterdam is the right course for you! This course is helpful for executives that need to value complete strategies and for all students interested in corporate finance and strategy. We present the latest tools and show you how to apply them!\n\nWe will revolutionize your way of decision making, by extending static techniques from corporate finance with dynamic methods to quantify strategic thinking. Traditionally, we assess the attractiveness of an investment as a mature business, where future cash flows mainly result from past decisions. But, in an ever-changing world, strategic decisions determine the firm’s long-term success and market value. Yet managers often have to consider these long-term implications using intuition and experience alone, with little guidance from structured, quantitative analysis.\n\nOur treatment goes far beyond the use of standard valuation analysis. We introduce the expanded NPV, which brings together DCF, real options, and game theory. Thinking in terms of options, games, and adaptive strategies may help managers address strategic questions such as: How do you value a leveraged buyout? How can you value a high-tech venture with negative cash flows? When should you invest in new ventures in stages? How can you incorporate rival bidders in the analysis?\n\nThe tools we provide can improve your decisions in business and in daily life.\n\n* Who is this class for?\nWe hope that our course appeals to (graduate) students in finance, economics, and business, as well as to high-ranking professionals and a general audience. This course is particularly interesting for venture capitalists, private equity investors, investment bankers, CEOs, CFOs, and those who aspire these affiliations. We offer this MOOC at 3 levels:\n\n1.Executive Summary: \nThis 1-week module provides critical insights into the principles of corporate valuation and strategy. This is accessible for time-constrained executives and the general audience without any prior knowledge.\n\n2. Student Level:\nThis level involves an understanding of the technical details.  This level requires basic knowledge of concepts in corporate finance, e.g., the time value of money, financial statement analysis, capital structure, and the relation between risk and returns. Learners of this level can skip week 1.\n\n3. Honors Level (honors certificate): \nThis level is challenging, engaging, and compelling to an intellectually rigorous student.Finance; Game Theory; Valuation (Finance); Valuation Of Options; Strategy; Real Options Valuation; Real Options; Business Valuation; Options Strategies; StockNon SpecializationNon SpecializationNon Specialization[14.8, 27.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Russian company law. Company managementMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Advanced 1,5 4,8 The present course gives an overview of Bases of Russian company law. Company management.\nThe course is directed to students of general educational institutions, Russian and foreign lawyers, heads of legal entities, financial directors, chief accountants, auditors, practicing in English, and to any person, interested in the Russian Company Law.Personal Advertisement; Leadership and Management; Advertising; Russian; Independent Director; Corporate Directors; Administration (Law); International Federation Of Accountants; Governmental Accounting; Corporate LawNon SpecializationNon SpecializationNon Specialization[0.5, 1.9] None English business entrepreneurship
Evaluate Profit Margins with VLOOKUP in Google SheetsCoursera Project NetworkIntermediate 0,6 4,4 Data can come our way in multiple forms and from multiple file types. It’s likely that at some point you will work with queries and data where multiple conditions must be applied in order to pull out accurate information. VLOOKUP is a function that can quickly search for matching conditions and calculate values such as totals and profit margin. Applying multiple conditions can seem like a time-consuming task, so it’s critical to leverage VLOOKUP to quickly extract business intelligence. The function does this by treating a section of a spreadsheet as a lookup table. In this course you will gain experience calculating and evaluating profit margins with VLOOKUP. You will do this in your hands-on project as we work side-by-side in the free-to-use software Google Sheets.\n\nBy the end of this course, you will understand use cases for using vertical lookup functions to extract data and you will be able to confidently apply VLOOKUP formulas to calculate data with specific conditions in any spreadsheet software. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Gross Margin; Evaluation; Profit Margin; Lookup Table; Finance; Spreadsheet Software; Software; Spreadsheet; Project; Time ManagementNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business finance
Use Canva to Create Mobile-friendly Webpages.Coursera Project NetworkBeginner 0,6 3,8 By the end of this project, you will be able to create a ready to publish Mobile-friendly webpages  with the help of the Canva graphic design tool. These simple webpages can be independently published with help of Canva URL or URL shorteners and also these mobile friendly web pages can be linked to other social media channels like Facebook, Instagram and Twitter. This course will include introduction to Canva, how to design Mobile friendly webpages and linking these pages to Socail media channels and prepare these simple webpages for publishing or can be shared with the help of Canva URLs or URL shorteners.\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Web Page; Social Media; Project; Project Mine; File Shortcut; Demos; Web; Graphic Design; Uniform Resource Locator; Web DesignNon SpecializationNon SpecializationNon Specialization[0.2, 0.7] None English business marketing
Create a Project Management Tracker using SmartsheetCoursera Project NetworkBeginner 0,7 5 In this 2-hour long project-based course, you will learn how to create a basic project management tracker using the free version of Smartsheet. You will learn how to plan and organize your project and workflow as you create your project management tracker. Smartsheet is a spreadsheet platform that allows you to effectively manage projects and workflow while collaborating with your team.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Project Management; Project; Communication; Planning; Accounting; Collaboration; Organizing (Management); Spreadsheet; Employment; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[0.3, 1.0] None English business leadership-and-management
Google Cloud Product Fundamentals en FrançaisGoogle Cloud Beginner 7,8 5 Ce cours, qui s'appuie sur le cours Business Transformation with Google Cloud, vous fait découvrir les technologies qui peuvent contribuer à la transformation d'une organisation. Plus précisément, nous expliquerons comment une organisation peut réussir sa transformation numérique grâce à la technologie Google Cloud exploitée dans les buts suivants : moderniser l'infrastructure informatique, optimiser la méthode de développement des applications professionnelles, exploiter le machine learning et l'intelligence artificielle pour valoriser les données, comprendre l'importance des outils de productivité cloud comme G Suite pour travailler plus efficacement, et identifier les défis et les opportunités de gestion des coûts liés à la migration de l'infrastructure informatique dans le cloud. \n \nDans ce cours, nous expliquerons des concepts essentiels comme le calcul, les applications, la sécurité, les API, les bases de données, et leur rôle dans la transformation numérique. Vous verrez aussi des exemples spécifiques présentant différentes technologies cloud et leurs avantages pour le personnel et les entreprises dans le monde entier. Plus important encore, nous vous apprendrons ce que vous devez savoir pour diriger des projets de transformation numérique ou apporter votre contribution, en collaborant avec les bonnes parties prenantes.Profit At Risk; Cloud Computing; Total Cost Of Ownership; Long Reach Ethernet; Multicloud; Average; Planning; Culture; Project; CollaborationNon SpecializationNon SpecializationNon Specialization[3.6, 10.7] English French business business-strategy
Develop Sales Account Management Plan in Google SheetsCoursera Project NetworkAdvanced 2 2 In this 2-hour long project-based course, you will learn how to develop a sales account management plan metrics tracker in Google Sheets. This tracker will allow you monitor your sales account management action plan and ensure your metrics are tracked and assessed. This project will support anyone in account management and client relationship management seeking to track their preferred metrics.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Account Management; Leadership and Management; Project; Sales; Accounting; Saving; Worksheet; Spreadsheet; Accounting Management; Project MineNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business leadership-and-management
Правовое регулирование налога на прибыль в Российской ФедерацииSaint Petersburg State UniversityBeginner 17,9 5 В рамках данного курса слушатели получат знания о характеристики налога на прибыль и источниках его регулирования, объекте и субъекте налогообложения, методах налогового учета, экономической обоснованности налогообложения, познакомятся со ставками налога на прибыль, налоговыми учетом и отчетностью. Курс будет полезен как предпринимателям, так и слушателям, интересующим налоговыми вопросами в России.Not Calibrated Non SpecializationNon SpecializationNon Specialization[12.0, 21.5] None Russian business entrepreneurship
Créer et développer une startup technologiqueÉcole PolytechniqueAdvanced 17,1 4,6 Ce cours vous permettra d’identifier et d’évaluer des opportunités de création d’entreprises technologiques et d’en comprendre les principaux enjeux humains, techniques, commerciaux, environnementaux et financiers.\n\nVous aurez ainsi des bases solides pour créer votre entreprise high tech ou décider d'en rejoindre une.\n\nDécider de créer ou de rejoindre une entreprise technologique dans ses premières années est la promesse d’une aventure hors du commun mais ce n’est pas un acte anodin : il faut être capable d’accepter que toutes les « bonnes » idées ne conduiront pas au succès, que seule une minorité de projets débouchera sur un immense succès. Il faut aussi renverser votre rapport à l’échec, qui est une source d’expérience et doit être géré selon la logique de la « perte acceptable » : l’entrepreneur aime l’incertitude, pas le risque démesuré. La création d’entreprises technologiques vous offre une réelle occasion de contribuer à changer le monde mais nécessite que vous adoptiez un certain état d’esprit et que vous puissiez acquérir des savoirs, des savoir-faire et des savoir être, ainsi qu’une expérience la plus large possible.\n\nVous aurez l'occasion de côtoyer des personnes passionnantes et passionnées issues d'horizons très différents. A partir d’une vision et d’une technologie de pointe, ces femmes et ces hommes ont souvent bâti des entreprises d’envergure mondiale.\n\nLa trajectoire de développement d'une entreprise technologique est pleine d’imprévus qui vous demanderont à la fois de l’agilité et une préparation importante pour partir d’une idée forte, sélectionner votre marché, développer votre offre, réunir une équipe à la hauteur des enjeux et trouver des financements.\n\nCe cours se compose de sessions méthodologiques ainsi que de témoignages d'entrepreneurs et d’acteurs emblématiques de la création d'entreprises technologiques. Vous pourrez ainsi vous familiariser avec les dilemmes essentiels auxquels sont confrontés les créateurs d'une entreprise high tech, à commencer par la décision de créer sa propre structure, qui représente un véritable choix de vie. \n\nVous verrez également que la création d'une entreprise technologique est davantage une aventure collective qu’un parcours individuel.Leadership and Management; Entrepreneurship; Planning; Innovation; Business Plan; Project; Project Management; Strategic Management; Finance; RapportNon SpecializationNon SpecializationNon Specialization[11.6, 19.4] Portuguese; Russian; English; SpanishFrench business entrepreneurship
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What’s Your Big Idea? The University of North Carolina at Chapel HillIntermediate 10,3 4,6 Whether your interest lies in solving the world’s biggest problems, creating the next commercial success or addressing something closer to home, this course will give you a toolbox to vet your ideas and test them in the real world.I-Deas; Innovation; Entrepreneurship; Thought; Strategy; Interview; Audience; Accrual; Par Value; VotingNon SpecializationNon SpecializationNon Specialization[3.7, 14.6] French; Portuguese; Russian; SpanishEnglish business business-strategy
Google Cloud Product Fundamentals em Português BrasileiroGoogle Cloud Advanced 7 4,6 Este curso é uma continuação do "Business Transformation with Google Cloud" e guiará você pela jornada de transformação de uma organização do ponto de vista tecnológico. Explicaremos como as organizações podem fazer a transformação digital usando a tecnologia do Google Cloud nestas categorias: modernização da infraestrutura de TI; melhorias no processo de desenvolvimento dos aplicativos da empresa; uso do machine learning e da inteligência artificial para criar novo valor; a importância de ferramentas de produtividade como o G Suite na realização do trabalho; e compreender as oportunidades e os desafios da gestão do custo que uma infraestrutura de TI na nuvem traz. \n \n Ao longo do curso, explicaremos os principais conceitos como computação, aplicativos, segurança, APIs, bancos de dados e a função de cada um deles na transformação digital. Você também verá exemplos do uso de diferentes tecnologias de nuvem e os benefícios que elas criaram para pessoas e empresas globalmente. Daremos a você o conhecimento necessário para liderar ou influenciar projetos de transformação digital, colaborando com os participantes certos.Com File; Total Cost Of Ownership; Unos (Operating System); Average; Planning; Culture; Collaboration; Project; Cost; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[4.6, 8.8] English Portuguese (Brazil)business business-strategy
Google Ads for Beginners Coursera Project NetworkBeginner 0,5 4,5 In this 2-hour long project-based course, you will learn how to get started with Google Search Ads and create successful campaigns to reach new customers and grow your business. We'll work on Google Ads, Google's online advertising platform. \nYou will drive qualified traffic, or best-fit customers to your business while they're searching on Google, for products and services like the ones that you offer. \n\nBy the end of the project, you will be able:\n- Create your account on Google Ads\n- Set up the first campaign structure\n- Set up conversion tracking\n- Add relevant audience, set bids and budgets and targeting\n- Set up ad groups \n- Do effective keyword research \n- Create impactful and relevant ads\n- Navigate through the Google Ads Dashboard\n- Learn about Tools and Settings available on Google Ads\n- Optimize ad campaigns to generate conversions and be profitable\n\nNote: If you don't have a Google account, you will need to create one to be able to complete the content.Google AdWords; Marketing; Advertising; Digital Marketing; Google AdSense; Advertising Campaigns; Online Advertising; Google Analytics; Keyword Research; Digital MediaNon SpecializationNon SpecializationNon Specialization[0.1, 0.6] None English business marketing
Create a 1-Page Marketing Plan with Google DocsCoursera Project NetworkIntermediate 0,3 4,6 By the end of this project, you will be able to create a 1-page document that will serve as an annual marketing plan for your product or service. The skills learned throughout this course will assist you in marketing your product or service and it will be a tool you can use to accomplish marketing for many years to come.\n\nThis course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Marketing Plan; Marketing Strategy; Digital Marketing; Copywriting; Strategic Planning; Marketing Communications; Business Writing; Social Media; Product MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business marketing
How to Validate your Startup Idea UNSW Sydney (The University of New South Wales)Not Calibrated 4,9 4,3 Starting a new business begins with an idea that needs to evolve through experimentation, iteration and interactions with people. This course is for existing and potential entrepreneurs who are looking for guidance and support to make their ‘great idea’ a reality. In addition to reviewing the basic principles of entrepreneurship, this course guides you through the process of actively validating your idea in the market. We encourage you to identify and communicate good opportunities and to create and capture value from these opportunities. By working through the course and completing the activities you’ll learn how to get feedback that systematically tests different parts of your business idea. You will learn how to do this through interacting with potential customers, suppliers, partners and investors outside the course. Along the way, you will also become more confident in pitching your idea. By the end of the course you should have a validated business idea that you can start right away.Entrepreneurship; I-Deas; Persona (User Experience); Lean Startup; Minimum Viable Product; Sales Presentation; Market (Economics); Distribution (Business); Proposition; Value PropositionNon SpecializationNon SpecializationNon Specialization[1.1, 7.4] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Analyze NPS Survey Data in Google Sheets Coursera Project NetworkAdvanced 0,6 4,7 What if there was a metric that could drive insights into how to keep customers and translate their loyalty into positive word-of-mouth? Of course, we’d leverage that metric to mine insights from customer experience survey data. In this project, you will explore the metric that offers these actionable insights, Net Promoter Score or NPS is the customer experience metric that reports the state of customer loyalty and whether-or-not they will naturally act as a brand ambassador. Net Promoter Score metrics are collected in all environments from the business location to the web. They are also collected in a variety of frequencies. Transactional NPS occurs immediately following a service or product purchase and relational NPS is measured less frequently capturing the customer’s overall brand perception. You will examine the NPS metric in this project by conducting a Net Promoter Score analysis and creating a visualization to quickly report your findings in Google Sheets.\n\nBy the end of this project, you will be able to confidently analyze Net Promoter Score survey data and report your findings to a professional audience using any spreadsheet software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Spreadsheet Software; Measurement; Spreadsheet; Mathematical Optimization; Software; Project; Audience; Net Promoter; Business Process Management; Data JournalismNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None English business marketing
Create a Presentation with LibreOffice Coursera Project NetworkBeginner 1,7 4,5 In this 2-hour long project-based course, you will learn how to create a presentation in LibreOffice Impress Presentation that contains an introduction, visuals, charts, and a conclusion. You will learn how to create a presentation that is informative and captures an audience's attention. LibreOffice is a free, open-source office suite that is easy to use and compatible with other office suites. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Presentation; Audience; Project; Project Mine; Chart; Mathematical Optimization; Euler'S Totient Function; Attention; C Dynamic Memory Allocation; Accuracy And PrecisionNon SpecializationNon SpecializationNon Specialization[0.9, 2.2] None English business business-essentials
Storytelling und Einflussnahme: effektive KommunikationMacquarie UniversityNot Calibrated 12,5 Not Calibrated Eine ambitionierte Vision für die Zukunft Ihres Unternehmens reicht nicht aus. Wie kommunizieren Sie diese Vision, um Ihre Kollegen an Bord zu holen? Die Fähigkeit, effektiv zu kommunizieren und andere zu überzeugen, ist eine wesentliche Führungskompetenz. Herkömmliche Kommunikationsmodelle und Überzeugungsstrategien vernachlässigen oftmals, dass das Beeinflussen anderer eine komplexe Angelegenheit ist. Durch strukturierte Lernaktivitäten (Videolektionen, Tests, Diskussionsanregungen und schriftliche Prüfungen) entwickeln Sie in diesem Kurs Ihre Fähigkeit weiter, in verschiedenen Situationen und kulturellen Zusammenhängen angemessen zu kommunizieren und so zu einer einflussreichen Führungspersönlichkeit zu werden.Influencing; Rapport; Persuasion; Presentation; Human Voice; Acceptance; Storytelling; Message; Audience; Nonverbal CommunicationNon SpecializationNon SpecializationNon Specialization[7.0, 15.9] Arabic; English German business leadership-and-management
O Empreendedorismo e as Competências do EmpreendedorUniversidade Estadual de CampinasIntermediate 10,1 4,7 Os estudantes terão a oportunidade de compreender quais são as habilidades e competências que o empreendedor deve criar e desenvolver para empreender um novo empreendimento. Empreendedores convidados participarão das aulas, contando e discutindo suas experiências empreendedoras, articuladas aos conceitos e práticas do curso.\n\nO curso será oferecido no início do 2o. semestre de 2015. Este é um curso destinado aos empreendedores individuais ou time de empreendedores que já avançaram no processo de identificação de uma oportunidade de um novo negócio ou, para candidatos a empreendedores que queiram ter uma visão sobre o processo de aquisição de competências empreendedoras. Além disso, profissionais de empresas e organizações, em busca de conhecimento sobre competências empreendedoras, podem se beneficiar do conteúdo do curso. \n\nQue tipos de competências os empreendedores devem gerenciar para perceber e desenvolver um novo negócio? \nComo os empreendedores devem gerenciar suas capacidades de adquirir e aplicar os conhecimentos necessários para seus desenvolvimentos pessoais, profissionais e para a viabilidade do seu empreendimento?\nComo os empreendedores devem direcionar seus comportamentos para tomar as melhores decisões? \nComo os empreendedores devem mobilizar suas conexões com pessoas e organizações em prol do seu negócio? \nEstas algumas das principais perguntas respondidas pelo curso. \n\nA abordagem do curso é baseada portanto, no conceito e nas práticas das competências que o empreendedor deve criar e praticar para desenvolver um novo empreendimento, com alguns destaques para a área tecnológica. Ou seja, o curso trata do empreendedorismo baseado em competências.\n\nTodas as principais competências tratadas pelo curso são contextualizadas pela participação de vários empreendedores, com diferentes graus de experiência, convidados a descrever e discutir suas trajetórias empreendedoras e como resolveram os principais problemas de suas empresas e negócios através das suas próprias competências empreendedoras. \n\nAo final, os estudantes poderão estar mais conscientes e melhor preparados para enxergar, perceber e aplicar as competências empreendedoras para o desenvolvimento dos seus empreendimentos.Innovation; Human Learning; Entrepreneurship; Document Object Model; Market (Economics); Risk; Com File; Global; Education; EconomicsNon SpecializationNon SpecializationNon Specialization[6.8, 12.6] Portuguese Portuguese (Brazil)business entrepreneurship
Организационная диагностика National Research Tomsk State UniversityBeginner 6,6 4,8 Одна из самых острых проблем современной России - низкая конкурентоспособность предприятий и организаций. Основная причина кроется в плохом управлении их деятельностью. Для успешного управления организацией необходимо принимать правильные, эффективные решения и продуктивно претворять их в жизнь. Неправильные решения, особенно в сфере управления персоналом, опасны снижением производительности труда и качества продукта, росту его себестоимости, а значит и цены. Некоммерческая организация так же может быть неконкурентоспособной и оказывать некачественные услуги, а в неконкурентоспособных регионах и государствах не хотят  жить люди.\nУправленческие решения должны решать проблемы, постоянно появляющиеся как внутри организации, так и извне. Чтобы решать проблемы, надо их вовремя обнаруживать. Именно поэтому и необходима организационная диагностика, выявляющая существующие в организациях проблемы, их иерархию и взаимосвязь.\n\nВ этом курсе слушатели:\n-узнают о существующих подходах, методах и инструментах организационной диагностики, применяемых менеджерами организаций, консультантами и исследователями для выявления «узких мест» и «точек роста» в организации;\n-самостоятельно проанализируют свои управленческие ошибки, организационные патологии, определят стадию жизненного цикла, выявят основные организационные проблемы, построят структуру проблемного поля своих организаций, чтобы точно определить приоритетные проблемы;\n-разработают собственный план необходимых изменений для достижения целей своей организации, повышения её эффективности и конкурентоспособности;\n-узнают о типичных ошибках, организационных проблемах и других особенностях национального менеджмента в российских организациях малого и среднего бизнеса, а также основных способах их преодоления.\n\nСтруктура курса:\nМодуль 1. Оргдиагностика: кому, зачем и российский опыт. Школа А.И.Пригожина\nМодуль 2. Инструменты организационной диагностики школы  И.К. Адизеса (США): основные концепции и опыт применения.\nМодуль 3.  Дефициты и парадоксы российской практики управления организациями малого и среднего бизнеса.\nМодуль 4.  Что делать после проведения организационной диагностики: подходы и инструменты решения организационных проблем.Not Calibrated Non SpecializationNon SpecializationNon Specialization[3.5, 8.7] None Russian business leadership-and-management
Coursera Project NetworkBeginnerتطویر خطة توفیر على دخل ثابت باستخدام جداول بیانات جوجل 2,2 Not Calibrated.ملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرىn\n\n\.تحمیل للاستخدام دون اتصال n\.انظر كم من المال تنفقھ في متجر معین n\.تصفیة النفقات الخاصة بك حسب الفئة n\.أضف عملات مختلفة n\.ترجمة لغة n\.توقع الدخل أو الإنفاق المستقبلي باستخدام وظیفة النمو n\.استیراد البیانات من جداول البیانات الأخرى n\.استخدم خریطة لمعرفة مناطق الإنفاق الأكبر لدیك n\.استخدم اختصارات لوحة المفاتیح n\.حمایة البیانات في خلایا محددةn\n\.فیما یلي بعض النصائح البسیطة حول وضع میزانیة أكثر فاعلیة باستخدام جداول بیانات جوجلn\.ومع ذلك ، تحتوي "جداول بیانات جوجل" على بعض الحیل والمیزات غیر الواضحة التي قد ترغب في معرفتھاn\.توفر المیزانیة باستخدام جداول بیانات جوجل مرونة وتخصیصًا غیر محدودین تقریبًا للطریقة التي ترید بھا إدارة أموالك.وتقدم العدید من نفس مھام سیر العمل والفوائد مثل إعداد المیزانیة باستخدام ایكسیلn\n\." سوف تتعلم كیفیة إنشاء الصیغ التي ستساعدك في رحلتك. ستنشئ أیضًا رسمًا بیانیًا عملیًا یساعد في تصور مدخراتك أثناء نموھا. ستكون ھذه أداة رائعة للمساعدة في التوفیر لعملیات الشراء الكبیرة أو "أموال الأیام السوداء .Google بحلول نھایة ھذا المشروع ، ستكون قادرًا على إنشاء میزانیة ذات دخل ثابت لدمج المدخرات في أوراق Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Arabic business business-strategy
Crear un documento con LibreOffice Writer Coursera Project NetworkIntermediate 2 Not Calibrated En este proyecto creará un nuevo documento desde cero utilizando las características y funcionalidades básicas de la aplicación LibreOffice Writer. Trabajará en la creación de una agenda básica para una reunión de la Junta de Control de Cambios (JCC) para un equipo de TI de una organización. Agregará y editará texto con diferentes formatos en el documento. Creará una lista con viñetas de asistentes y una lista numerada de temas que se discutirán. También buscará maneras de cambiar el diseño de la página agregando un borde. Agregar una tabla funcional y una imagen que se asemeja a un caso de uso del mundo real. Por último, aprenderá a imprimir el documento directamente en una impresora e incluso imprimir, exportar o guardar como en un formato diferente como el PDF de Adobe para compartirlo por correo electrónico. \n\nLas habilidades aprendidas en este proyecto se pueden aplicar a la creación de otras formas básicas de un CV, carta, informe o simplemente para tomar notas. La parte sorprendente de esto es que LibreOffice Writer y toda la suite de aplicaciones es gratis para su descarga y uso en cualquier lugar. \n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Spanish business leadership-and-management
Build Customizable Sales Presentation Graphics using CanvaCoursera Project NetworkAdvanced 0,8 4,5 By the end of this project, you will have the ability to develop and design a target market analysis graphic, a sales CRM workflow graphic, and a data chart graphic using Canva. A web-based graphic design tool, Canva offers free accounts with broad access to facilitate visual content development. The learner will develop graphics appropriate for use in sales presentations and any other presentations the user deems appropriate. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Computer Graphics; Sales; Personalization; Toolbar; Content Development; Target Market; Sales Presentation; Market Analysis; Accounting; PresentationNon SpecializationNon SpecializationNon Specialization[0.3, 0.9] None English business business-essentials
Capitalismo Consciente Insper Advanced 4,9 4,6 Público-Alvo\nInteressados em geral.\n \nObjetivo do Curso\nO curso visa introduzir os quatro pilares do Capitalismo Consciente, uma proposta de aperfeiçoamento do principal sistema econômico vigente que orienta cidadãos e organizações para uma dinâmica mais responsável, considerando o desenvolvimento econômico e o bem estar social de longo prazo.\n\nObjetivos de Aprendizagem\nAo final do curso o aluno será capaz de:\n•\tExplicar o que é Capitalismo Consciente e como ele visa atender às demandas atuais da sociedade.\n•\tExplicar com exemplos brasileiros e internacionais cada um dos pilares que norteiam o Capitalismo Consciente.\n\nDedicação e Carga-Horária\nUm módulo por semana, com cerca de 2h por módulo, totalizando seis semanas de duração e aproximadamente 12h de carga-horária.\n\nAssista ao vídeo de divulgação do curso: https://youtu.be/nOGNlAMFxdoEconomy; Confession; Visa Inc.; Modeling; Subscriber Identity Module; Com File; Wardriving; Unos (Operating System); Vista; Ordered PairNon SpecializationNon SpecializationNon Specialization[3.2, 5.8] None Portuguese (Brazil)business business-strategy
Interpret Population and Sample Variances in Google SheetsCoursera Project NetworkBeginner 0,7 5 The term “analysis of variance” might sound like a sophisticated data science technique and while that may be true some of the time, for the most part analysis of variance is a basic descriptive statistical tool to understand differences between groups in a data set and to learn whether a sample pulled from a larger population is statistically valid because it fairly represents the entire data set. Interpreting variance statistics accurately can mean the difference between finding actions in your data and not finding any.  In your Interpret Population and Sample Variances in Google Sheets project, you will gain hands-on experience generating variance statistics, interpreting them, and you will perform a t-test to approach understanding differences in two samples when the variance is unknown. To do this you will work in the free-to-use spreadsheet software Google Sheets. \n\nBy the end of this project, you will be able to further your business intelligence goals by confidently analyzing and interpreting variance in a data set using any spreadsheet software.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Analysis Of Variance; Banking; Variance; Bose Einstein Statistics; Relative Change And Difference; Basic Descriptive Statistics; Average; Audience; Software; SpreadsheetNon SpecializationNon SpecializationNon Specialization[0.3, 0.8] None English business marketing
Organize yourself as a remote worker or self-employedCoursera Project NetworkBeginner 0,4 4,7 In this 2 hour long project-based course, you will learn how to manage yourself as a remote employed worker or self-employed, with essential practices, tips and tools. You will create a browser work persona and set up tasks, time and productivity management tools, use online shared documents and video meetings, professional messaging, accounting and invoicing, and even relax and focus with meditation noise and productivity management techniques. The ultimate starting guide for remote and self work!\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Organizing (Management); Documents; Project; Collaboration; Accounting; Home Directory; Leadership and Management; Invoicing; Planning; Project PlanningNon SpecializationNon SpecializationNon Specialization[0.2, 0.5] None English business leadership-and-management
Strategically Build and Engage Your Network on LinkedInCoursera Project NetworkBeginner 0,3 4,6 In this 1-hour long project-based course, you will learn how to strategically build and engage your network on LinkedIn.  Many people in today’s society think that they know how to network but do they really?  We will discuss the appropriate manner to use your LinkedIn account to extend your own network.  Personal branding is very important to know about within LinkedIn as well.  We will delve into how to find the connections that you are looking for.  And we will talk about how to maintain your connections.  To be successful in this course you will need to have a free LinkedIn account.  If you need to get a strong start on your account before joining this course check out the “Create a Profile and Network on LinkedIn” course on Coursera.  Some learning objectives that we will cover include ensuring your LinkedIn page has the basics for intermediate involvement on LinkedIn and as we expand your network strategically while establishing your brand.  We will work on keeping track of over 500 connections while focusing on engagement.  We will learn about creating and posting content as well as creating an article to make your engagement increase.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.LinkedIn; Brand; Social Media Marketing; Digital Marketing; B2B Marketing; Personal Branding; Personal Advertisement; Accounting; Saving; MarketingNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Successful Negotiation: Essential Strategies and SkillsUniversity of MichiganAdvanced 12,1 4,7 We all negotiate on a daily basis. On a personal level, we negotiate with friends, family, landlords, car sellers and employers, among others. Negotiation is also the key to business success. No business can survive without profitable contracts. Within a company, negotiation skills can lead to your career advancement. \n\nI hope that you will join the hundreds of thousands of learners who have made “Successful Negotiation” one of the most popular and highly-rated MOOCs worldwide.  In the course, you’ll learn about and practice the four steps to a successful negotiation: \n\n   (1) Prepare: Plan Your Negotiation Strategy \n\n   (2) Negotiate: Use Key Tactics for Success \n\n   (3) Close: Create a Contract \n\n   (4) Perform and Evaluate: The End Game \n\nTo successfully complete this course and improve your ability to negotiate, you’ll need to do the following: \n\n(1) Watch the short videos (ranging from 5 to 20 minutes). The videos are interactive and they include questions to test your understanding of negotiation strategy and skills. You can speed up or slow down videos to match your preferred pace for listening. Depending on your schedule, you can watch the videos over a few weeks or you can binge watch them. A learner who binge-watched the course concluded that “It’s as good as Breaking Bad.” Another learner compared the course to “House of Cards.”  Both shows contain interesting examples of complex negotiations!\n\n(2) Test your negotiation skills by completing the negotiation in Module 6. You can negotiate with a local friend or use Discussions to find a partner from another part of the world. Your negotiation partner will give you feedback on your negotiation skills. To assist you with your negotiations, I have developed several free negotiating planning tools that are related to the course.  These tools and a free app are available at http://negotiationplanner.com/ \n\n(3) Take the final exam. To successfully complete the course, you must answer 80% of the questions correctly. The exam is a Mastery Exam, which means that you can take it as many times as you want until you master the material. \n\nCourse Certificate\nYou have the option of earning a Course Certificate.  A Certificate provides formal recognition of your achievements in the course and includes the University of Michigan logo.   Learn more about Certificates at: https://learner.coursera.help/hc/en-us/articles/209819053-Get-a-Course-Certificate\n \nThis course is also available in Spanish and Portuguese. To join the fully translated Spanish version, visit this page: https://www.coursera.org/learn/negociacion/ \n\nTo join the fully translated Portuguese version, visit this page: https://www.coursera.org/learn/negociacao\nSubtitles for the videos are available in English, Ukrainian, Chinese (Simplified), Portuguese (Brazilian), Spanish\n\n\nCreated by:  University of Michigan\n\nThe course logo composite is shared with a Creative Commons CC BY-SA (https://creativecommons.org/licenses/by-sa/2.0/) license, and was created using images provided courtesy of Flazingo Photos (http://bit.ly/1zOylRm) and K2 Space (https://www.flickr.com/photos/k2space/14257556613/in/set-72157644732478432).Negotiation; Strategic Negotiations; Contract Negotiation; Decision Tree; Strategy; Communication; Law; Planning; Business Strategy; Leadership and ManagementNon SpecializationNon SpecializationNon Specialization[3.7, 17.3] Arabic; French; Ukrainian; Portuguese; Chinese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Population Health: Governance Universiteit LeidenAdvanced 10,1 4,6 How can we organise care in such a way that we optimize experience, quality and costs? What type of governance is needed? And how should healthcare organisations collaborate?\n\nThese are central questions in this course. In answering them, we depart from a recognition of the impact of three crucial global shifts in health care governance: 1) the change in focus from cure to population health, 2) the increased attention to social determinants of health,  and 3) the stronger involvement of non-governmental healthcare organisations in service delivery networks. \n\nThe course is unique in combining the Population Health perspective with theories of healthcare system governance. It takes a ‘multi-level’ perspective: the participant will look at healthcare governance from different angles in  the healthcare system as a whole: from the global and national level, to networks of organisations, to individual care organisations, and finally to the healthcare professional. All these actors should function well to optimize accessible, affordable and high quality of care. To attain these goals, specific managerial network and leadership skills are required.Social Network Analysis; Organizational Structure; Birds Eye; Coping With; Network Analysis; Culture; Health Care; Performance; My Own Country; Family PlanningNon SpecializationNon SpecializationNon Specialization[5.1, 12.9] None English business leadership-and-management
Aprenda cómo buscar trabajo con Indeed Coursera Project NetworkBeginner 2,1 Not Calibrated Al final de este proyecto, podrá buscar el trabajo exacto en el que desea estar, en la ubicación correcta, con el salario que usted desea. También sabrá dónde buscar información salarial precisa, datos de la empresa y cómo encontrar información sobre una certificación. Todo esto lo aprenderemos utilizando el sitio web Indeed, el cual ha sido creado para conseguir estos objetivos y es una herramienta poderosa hoy en día para la búsqueda de trabajo en muchos lugares del mundo.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.1, 2.6] None Spanish business business-strategy
Program Management Benefit Transition Sustainment in ClickUpCoursera Project NetworkIntermediate 0,5 4,9 By the end of this guided project, you will be fluent in creating Program Benefits artefacts for the delivery/ closing Phases for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for benefits transition and sustainment. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n[ Developing Programme Management Blueprint with ClickUp] \n\nhttps://www.coursera.org/projects/program-blueprint\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Project; Benefits; Planning; Modeling; Project Mine; Leadership; Documents; Composite Artifact Colors; Experience; E-NableNon SpecializationNon SpecializationNon Specialization[0.2, 0.6] None English business business-strategy
Product Development: Customer Persona Development with MiroCoursera Project NetworkIntermediate 0,4 4,4 By the end of this 2.5 project, you will be fluent in identifying and creating customer personas for new products and services and in deriving opportunities from your analysis, thus generating positive results for your business venture. This project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in strategy and product development with the Miro platform to explore and analyze customer personas. This is an important step for individuals or companies wanting to explore new products or services. \n\nWe will practice critically examining customer segments and products structures that affect the business. You will engage in evaluating, through examples and hands-on practice, making decisions on product orientation. Furthermore, you will assess whether to modify or keep the product structure when entering the market. You will be ready to take an entrepreneurial idea through a scientific and logical process, helping you validate your ideas for a new business or service.Persona (User Experience); Product Management; Customer Experience; Product Development; Project; Modeling; Strategy; Presentation; Planning; Business PlanNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Raison d’être et Entreprise à Mission ESSEC Business SchoolIntermediate 3,7 4,6 L’objectif du  Mooc "Raison d'être et entreprise à mission" est de définir les notions de raison d’être et de société à mission mises en avant dans le cadre de la loi Pacte (en France) et des nouvelles préoccupations sociétales. \n\nCe Mooc répond aux questions suivantes : Comment définir une raison d’être ? Comment devenir une entreprise à mission ? Plus généralement ce Mooc traite des nouvelles formes d’organisation qui allient performance économique et impact sociétal positif.\n\nCe Mooc propose 14 séquences avec des analyses, des outils et de nombreux témoignages. 7 séquences sont des apports et 7 séquences proposent les exemples des entreprises Française des Jeux, Openclassrooms, Groupama, Maif, Science & Nature, Camif et Eurogroup\n\nLe Mooc "Raison d'être et entreprise à mission" met en avant cinq compétences clés pour déployer un projet de raison d’être et de définition d’une mission au sein d’une organisation: \n- Définir une raison d’être\n- Déployer un projet de société à mission\n- Comprendre l’environnement juridique de la raison d’être et de la mission \n- Piloter et ancrer durablement la raison d’être et la missionPerformance; Gustave Le Bon; Joie De VivreNon SpecializationNon SpecializationNon Specialization[2.7, 4.4] None French business leadership-and-management
行銷典範轉移: 變動中的消費世界 (Marketing in a changing world)National Taiwan UniversityBeginner 22,9 4,7 課程將協助學員熟悉行銷及顧客關係管理的基本概念，並透過介紹行銷策略 (STP) ，了解品牌管理的應用及實務。\n並分析數位時代之下消費市場的五大現象，以及這些新興消費現象對行銷策略及品牌管理的影響。Marketing; Customer Relationship Management; ProcessNon SpecializationNon SpecializationNon Specialization[15.9, 24.5] None Chinese (Traditional)business marketing
Микроэкономика  (вводный курс) Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 3,7 4,6 Цель курса:\nФормирование целостного представления о микроэкономических основах бизнеса, создание базы для дальнейшего освоения практических дисциплин\n \nЗадачи дисциплины: \n •\tОзнакомить слушателей с основными принципами анализа микроэкономического равновесия.  \n•\tСформировать понятийный аппарат в области экономических дисциплин, дать его графическую интерпретацию. \n•\tСоздать у слушателей понимание принципов функционирования рынка и фирмы.Microeconomics Non SpecializationNon SpecializationNon Specialization[2.1, 4.9] None Russian business business-strategy
Create a Marketing Analysis dashboard using G-SpreadsheetsCoursera Project NetworkBeginner 1,2 Not Calibrated In this 1-hour long project-based course, you will learn how to enter any data set on google sheets, organize and format your rows and columns, create drop down lists, create basic query formulas related to the data set and finally translate those formulas into dashboard and charts to help you better visualize your analysis. This will help beginner market analysts to prepare reports and dashboards to present it to their managers. \n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Preparing Reports; Digital Marketing; Rowing; Marketing Strategy; Organizing (Management); Marketing; Project; Leadership and Management; Numbers (Spreadsheet); R&D ManagementNon SpecializationNon SpecializationNon Specialization[0.6, 1.7] None English business marketing
Estratégia competitiva Ludwig-Maximilians-Universität München (LMU)Not Calibrated 13,1 Not Calibrated Neste curso de seis módulos, você aprenderá como empresas e organizações se comportam em situações nas quais decisões estratégicas são interdependentes, isto é, onde minhas ações afetam os lucros da concorrência e vice-versa. Com o uso de ferramentas básicas da teoria de jogos, vamos analisar como são escolhidas pelas empresas as estratégias para ter uma vantagem competitiva.\n\nEste curso também está disponível em chinês. Vá ao nosso catálogo de cursos para acessar a versão chinesa de Estratégia competitiva.Strategy; Com File; Strategic Partnerships; Unos (Operating System); Cooperation; Innovation; Competitor Analysis; Partnership; Market (Economics); PricingNon SpecializationNon SpecializationNon Specialization[7.0, 16.8] Spanish; English; Russian; Chinese; Ukrainian; ArabicPortuguese (Brazil)business business-strategy
Marketing Digital Universidade de São PauloBeginner 12 4,7 Aprenda a desenvolver a estratégia de marketing digital para a sua empresa ou startup, nesse curso você irá aprender sobre os principais pontos do Marketing como ROI, SEO, SEM, Testes AB e como gerenciar o funil de conversão e também como usar plataformas como Google adwords e Analytics, Facebook Ads e Email Marketing.\nEsse curso é ministrado por profissionais do mercado que vão apresentar como aplicar cada um dos conceitos com aulas teóricas e práticas.\n\nNeste curso serão abordados os seguintes temas:\nDiferença entre o marketing tradicional\nImportância do ROI e como calcular\nIntrodução a funil\nGoogle Analytics\nGoogle Adwords \nTipos de canais\nComo funciona SEM\nComo funciona SEO\nComo funciona Facebook Ads\nComo funciona Email Marketing\nConfigurando e planejando campanhas\nTestes AB\nComo escolher sua estratégia\nMetrificação e iteração\n\nAo final desse curso, esperamos que você esteja familiarizado com os principais conceitos, ferramentas e metodologias do marketing digital.\n\nNão deixe de ver as perguntas frequentes antes de se inscrever\n\nConheça os nossos outros cursos:\n- Criação de Startups: Como desenvolver negócios inovadores\n       https://www.coursera.org/learn/criacao-startups  \n- UX / UI: Fundamentos para o design de interface\n       https://www.coursera.org/learn/ux-ui-design-de-interface \n- Consolidando empresas: Estrutura jurídica e financeira\n       https://www.coursera.org/learn/consolidando-empresas\n- Inove na gestão de equipes e negócios: o crescimento da empresa\n       https://www.coursera.org/learn/gestao-equipes-negocios \n- Marketing e vendas B2B: fechando novos negócios\n       https://www.coursera.org/learn/marketing-vendas-b2bMarketing; Digital Marketing; Google AdWords; Email; Search Engine Optimization; Email Marketing; Google Analytics; Market (Economics); Market Analysis; AnalyticsNon SpecializationNon SpecializationNon Specialization[8.0, 14.1] None Portuguese (Brazil)business marketing
Create an Organizational Company Chart with CanvaCoursera Project NetworkIntermediate 2,2 Not Calibrated By the end of this project, you will learn how to create an organizational company chart from scratch using the free version of Canva. \n\nAn organizational chart is a diagram that visually conveys a company's internal structure by detailing the roles, responsibilities, and relationships between individuals within an entity. You will be able to incorporate a color scheme, different charts, and other design elements for aesthetically pleasing and value added business marketing collateral.  We can use Canva to complete this project because it provides all the tools you need to create an organized and visually appealing product while offering a variety of options for sharing and collaboration. You will learn how to plan and organize your ideas and utilize graphic design tools as you create an organizational company chart from scratch.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Chart; Organizational Chart; Saving; Accounting; Project; Computer Graphics; Graphic Design; Project Mine; C Dynamic Memory Allocation; PhotographyNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business entrepreneurship
Finance for Startups Korea Advanced Institute of Science and Technology(KAIST)Beginner 4,8 4,6 Finance is one of the key ingredients for successful startups. Many entrepreneurs, however, lack knowledge of finance. This course teaches basic financial knowledge needed in starting and operating startups to entrepreneurs or would-be entrepreneurs who did not major in finance. Students of this course will learn to read and understand financial statements such as balance sheets, income statements and cash flow statements. They will also practice simple financial planning of a startup. This course also covers the concept company valuation as well as how startups get funding. This is a practical course aimed at direct application of the knowledge gained into running real startups. It also aims to enable entrepreneurs and would-be-entrepreneurs to understand the "language of finance" so that they can talk to professionals with confidence.Finance; Balance Sheet; Financial Plan; Cash Is King; Income Statement; Cash Flow; Cash Flow Statement; Post-Money Valuation; Financial Statement; Venture CapitalNon SpecializationNon SpecializationNon Specialization[0.7, 7.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
商管研究中的賽局分析（一）：通路選擇、合約制定與共享經濟 (Game Theoretic Analysis for Business Research (1))National Taiwan UniversityBeginner 18,5 5 在本課程中，我們會向大家介紹如何以（看起來像數學推導的）理論模型進行商管領域的學術研究，並且特別著重介紹在有多決策者的環境中，如何進行模型建構與分析，進而探討「誘因」的經濟與管理意涵。\n\n本課程介紹本領域的核心研究工具「賽局理論」，透過原理的講解與案例的說明，讓大家瞭解賽局理論的基本概念以及在商管研究上的應用方式。我們會介紹許多案例，但案例只是我們用來介紹「研究方法」與原理的媒介，而不是主體。\n\n修習本課程後，學習者將：\n1.瞭解賽局理論的基本概念、應用方式與範疇。\n2.瞭解理論研究在商管領域的意義。\n3.能進行基本的具多決策者的商管領域理論研究。Business; Product Research; Business Research; Marketing Psychology; Operations Research; Economic Studies; Technology Research; Marketing Consulting; Sigchi; Quantitative Marketing ResearchNon SpecializationNon SpecializationNon Specialization[13.2, 21.7] None Chinese (Traditional)business business-strategy
RStudio for Six Sigma - Monte Carlo SimulationCoursera Project NetworkIntermediate 1,1 4,3 In this 2-hour long project-based course, you will learn how to \n1. Generate Continuous, Discrete and Categorical Data (Xs) Using Statistical Distributions\n2. Create A Transfer Function That Relates The Xs With The Y (Dependent Variable) \n3. Perform Monte Carlo Simulation & Sensitivity Analysis Using RStudio\n\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Trigonometric Integral; Rstudio; Experiment; Discrete Mathematics; Euler'S Totient Function; Sensitivity Analysis; Randomness; Chi-Squared Distribution; Utility; WritingNon SpecializationNon SpecializationNon Specialization[0.5, 1.4] None English business leadership-and-management
Create a Performance Summary using SnapEvalCoursera Project NetworkIntermediate 2,2 Not Calibrated In this 2-hour long project-based course, you will perform a quick overview of a SnapEval Performance Summary,  review and modify Employee Goals, Achievement Levels, and Group Goals, and learn how to create and tap into prior employee shorter communications called SNAPS. Ultimately you will use these tools to build a comprehensive Performance Summary that can be used as an annual evaluation.  \n\nAnnual performance evaluations are a vital step for building a successful work environment for your team or company.  Implementing these summaries using measurable goals as your foundation leads to positive employee communications and subsequent outcomes. SnapEval will make your employee communication and evaluation processes easier, more streamlined, and trackable.\n\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Employment; Project; Numbers (Spreadsheet); Performance; Project Mine; Snappy (Package Manager)Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-essentials
Utilize Survey Monkey as an Evaluation Tool Coursera Project NetworkBeginner 2 Not Calibrated Surveys and evaluations can be used to reflect on your training or customer experiences.  The data you collect can help to adjust your training and you can find out directly from your employees if they are satisfied.   Customers can let you know what they  are thinking and what they actually want. In this project you will learn about Survey Monkey as an evaluation tool throughout the cycle of developing an event.\n\nBy the end of your time in this project you will have multiple evaluation surveys to take you through the phases of an event.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Evaluation; Customer Experience; Training; Project; Accounting; Employment; Experience; Project Mine; Thought; EditingNon SpecializationNon SpecializationNon Specialization[1.1, 2.5] None English business business-strategy
Aumente participación de reuniones con Google SlidesCoursera Project NetworkBeginner 2,2 Not Calibrated Al final de este proyecto, creará diapositivas de presentación atractivas para incorporarlas en futuras presentaciones. En este proyecto, utilizará las funciones de las diapositivas de Google para crear diapositivas de presentación más atractivas visualmente para reuniones o presentaciones virtuales. Muchas diapositivas de presentación pueden contener simplemente texto, o incluso texto con imágenes, pero puede impresionar mejor a su audiencia diseñando sus diapositivas con algo de creatividad.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business business-strategy
Driving business towards the Sustainable Development GoalsErasmus University RotterdamBeginner 12,7 4,8 Extreme weather events, wars, famine and environmental destruction are just a few of the wicked problems faced by humanity. \nThat’s why in 2015 the United Nations adopted the 2030 Agenda for Sustainable Development. This agenda includes 17 Sustainable Development Goals (SDGs) that target the big challenges such as how to eliminate poverty, how to protect the environment and how to bring about peace. Every member state committed to achieving these goals by 2030. \n\nWhat can businesses do to counter climate change and create a sustainable business culture? Why is this relevant for business anyway? Explore how business can contribute to a better future for people AND the planet without giving up profits. \n\nThis course has been developed by Rotterdam School of Management at Erasmus University (RSM). It focuses on the role of businesses in achieving the SDGs. You will gain insights from leaders of international companies and academics in business and management who will guide you through the issue of how businesses can contribute to the SDGs. \n\nThe course received a 'MOOC Award of Excellence' by the Sustainable Development Solutions Network and the SDG Academy in September 2019 (https://www.unsdsn.org/2019-sdsn-awards-of-excellence-winners-announced)\n\nAfter completing this course you will: \n•\tknow what the SDGs are, why they are important and how each individual can be an agent for positive change in the world; \n•\tunderstand the role of business in the transition to sustainable development to create a prosperous future for all; \n•\tbe able to identify interconnectedness of the SDGs and the challenges behind solving them; \n•\tknow how management insights can contribute to the SDGs; \n•\tbe able to evaluate the effectiveness of current business strategies in contributing to the SDGs; \n•\tdevelop a positive, critical, aware and courageous attitude towards the SDGs. \n\nThe course consists of seven units, each focusing on several aspects of sustainable development and taking one week to complete. \n\nYou will study by watching videos, reading literature and by engaging in other activities such as weekly challenges. \nAssignments will consist of quizzes, discussions with your fellow students, and challenges to implement in your daily life.\n\nAre you ready to find out how you can be an agent for positive change? Register now!Sustainability; Sustainable Business; Systems Thinking; Thought; Climate Change; Sustainable Consumption; Sustainable Transport; Trade-Off; Innovation; Social EntrepreneurshipNon SpecializationNon SpecializationNon Specialization[7.1, 16.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Create Customer Support Data with Google SheetsCoursera Project NetworkBeginner 0,3 4,6 By the end of this project, you will create a Google Sheet that transforms a business’s raw customer support data into a useful data set that provides the business with an overview of past support requirements.  You will be able to determine which areas of the business are exceeding standards and which departments are performing below standard.  This course will include an introduction to Google Sheets, how to leverage formulas, how to link multiple tabs, and how to utilize Google Sheets to determine if support is being provided within the required levels of service.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Data Analysis; Customer Support; Analysis; Customer Service; Microsoft Excel; Utility; Project; Spreadsheet; Leadership and Management; FinanceNon SpecializationNon SpecializationNon Specialization[0.1, 0.3] None English business leadership-and-management
Diseña Productos Digitales con Visme Coursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, usted podrá crear una plantilla para una portada de un Ebook y un logo digital usando la versión gratis de Visme. Sus habilidades adquiridas le ayudarán a anunciar su comercio y a vender sus productos en el mercado. Usted podrá incorporar un esquema de color , imágenes, y otros elementos de diseño grafico.\n\nLa plataforma Visme ofrece todas las herramientas necesarias para crear un producto tanto organizado como visualmente atractivo y fácilmente de compartir y trabajar en equipo. Usted aprenderá en este proyecto guiado a organizar sus ideas y a utilizar herramientas de diseño gráfico para crear productos digitales que le servirán como plantilla para futuros proyectos. \n\nCrear productos digitales de alta calidad es ideal para conectar con su público objetivo y crecer su comercio sin gran inversión.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
Create a SWOT Analysis in Google Docs Coursera Project NetworkBeginner 0,3 4,5 By the end of this project, you will be able to create and understand what a SWOT analysis is, including how to identify positive and negative trends in your company. You will be learning how to organize a work space to improve the performance and efficiency. You will be able to create a visualized workload in Google Docs to increase efficiency in the workplace and identify potential negative effects on your company. Preventative measures can be identified by utilizing this tool at any level of management. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Swot Analysis; Analysis; Task Management; Project; Workload; Leadership and Management; Organizing (Management); Spreadsheet; Project Management; DocumentsNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business business-strategy
Coursera Project NetworkBeginnerالتسویق للمشاریع الصغیرة عبر موقع التواصل الإجتماعي فیسبوك 0,6 في نھایة ھذا المشروع، سیتعلم المتدربون كیفیة استخدام فیسبوك لترویج شركاتھم الصغیرة. سوف یتعلمون  أیضاً كیفیة إنشاء حساب شخصي وإحترافي أو عملي، بالإضافة إلى إنشاء صفحة أعمال تمثل مشاریعھم و شركاتھم بأفضل طریقة ، وكیفیة التفاعل بشكل استباقي و فعال مع جمھورھم المستھدف من خلال مشاركة الصور, العروض الخاصة , المنتجات الجدیدة وغیرھا. كما سوف نحدد المعلومات الأساسیة التي یجب أن تشملھا ھذه صفحة لیتمكن الزبائن من إیجاد وسائل الاتصال و مكان الشركة أو المتجر أو الموقع الإلكتروني للعمل، وما ھي طریقة طلب أو شراء  منتج أو حجز الخدمات المروجة. كما سنغطي وسیلة المسنجر وقواعد إدارة البرید واستعمال  الردود التلقائیة.\nوكیفیة تخطیط ومشاركة المحتوى الخاص بھم، ونشر الإعلانات ودراسة مدى فعالیة منشوراتك في جذب الإنتباه والتفاعل من طرف عملاء و زبناء المستقبل  وتحلیل تقدمھم و معرفة ما أثار فضول زبائنھم.  وأخیراً سنتعرف على كیفیة استخدام میزات المعاینة في صفحة نشاطك التجاري لتقییم مدى نجاح إستراتیجیة صفحتك وتعرف أكثر على زبونك المثالي\nملاحظة: تعمل ھذه الدورة التدریبیة بشكل أفضل للمتعلمین المقیمین في منطقة أمریكا الشمالیة. نعمل حالیًا على توفیر نفس التجربة في مناطق أخرى.4,7 Margin At Risk; Project Networks; MarketingNon SpecializationNon SpecializationNon Specialization[0.2, 0.8] None Arabic business marketing
Бизнес на свои National Research Tomsk State UniversityAdvanced 19,2 4,7 Бизнес – это система.\n\nПолучите знания о построении бизнеса «на свои» от основателя «Мосигры» Дмитрия Кибкало и его партнера Сергея Абдульманова. За несколько лет «Мосигра» стала самой большой сетью по продаже настольных игр в Европе. Накопленные опыт и знания теперь доступны бесплатно всем желающим. Курс создан при поддержке Фонда развития онлайн-образования.\n\nНа курсе вы узнаете:\n\n1. Как начать свой бизнес, если вы давно мечтаете об этом. \n2. Как просчитать идею и проверить ее применимость в реалиях бизнеса, чтобы начать работать или сразу от нее отказаться. \n3. Как работают различные элементы внутри бизнес-системы.\n\nКурс прикладной, все знания можно применить на практике. Получите опыт бизнесменов, который сформировался спустя тысячи ошибок, и создавайте бизнес на “свои”.Not Calibrated Non SpecializationNon SpecializationNon Specialization[12.1, 19.8] None Russian business business-essentials
Program Communications Management in ClickUpCoursera Project NetworkBeginner 1,7 5 By the end of this guided project, you will be fluent in creating Program Communications artefacts for the Identification/Planning Phase for diverse programs. You will utilise a logical diagramming plan in an agile environment to develop the solution. This will enable you to identify and classify the required components for communication management. Furthermore, it will help develop a structural model for learning about the field of Program Management.\n\nIf you are interested in building up the knowledge leading to this guided project, the following is the link to:\n\n[ Developing Programme Management Blueprint with ClickUp] \nhttps://www.coursera.org/projects/program-blueprint \n\n[Advanced Programme Planning Phases Framework in ClickUp]\nhttps://www.coursera.org/projects/program-advanced-planning\n\nThis Guided Project is essential for individuals wanting to learn about the field, or looking to transition into working in Program Management. This guided project is designed to engage and harness your visionary and exploratory abilities. You will use proven models in an agile environment with ClickUp to engage in a hands-on learning experience.Communications Management; Communication Planning; Planning; Modeling; Project; Project Mine; Leadership and Management; Communication; Enabling; ExperienceNon SpecializationNon SpecializationNon Specialization[0.9, 2.3] None English business business-strategy
Promociona una Marca en Redes Sociales usando BefunkyCoursera Project NetworkBeginner 2,2 Not Calibrated Befunky es una plataforma gratuita en la nube que te permite crear proyectos de diseño gráfico cautivadores con una funcionalidad similar a la de los programas profesionales más caros. Befunky es una gran solución gratuita para promocionar tu marca a través de las muchas vías de marketing en las redes sociales.  Además, Befunky permite a los usuarios editar fotos, crear gráficos personalizables, producir impresionantes collages, todo ello utilizando una amplia variedad de imágenes de stock y gráficos vectoriales proporcionados. \n\nEn este proyecto, crearás un sencillo anuncio a partir de una foto, imágenes de stock, una portada de Facebook, una serie de historias de Instagram cohesionadas, así como aprenderás a mover tus creaciones por las plataformas de las redes sociales.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business entrepreneurship
The Improve Phase for the 6 σ Black Belt University System of GeorgiaNot Calibrated 10,9 Not Calibrated This course is designed for professionals interested in learning the principles of  Lean Sigma, the DMAIC process and DFSS. This course is number 6 of 8 in this specialization dealing with topics in the Improve Phase of Six Sigma\n\nProfessionals with some completed coursework in statistics and a desire to drive continuous improvement within their organizations would find this course and the others in this specialization appealing. \n\nMethod of assessment consists of several formative and summative quizzes and a multi-part peer reviewed project completion regiment.Trigonometric Integral; Experimental Design; Six Sigma; Performance Measurement; Deliverable; Planning; Experiment; Factorial; Analysis; PerformanceNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] None English business business-essentials
Crear una Matriz RACI en Hoja de Cálculo de Office LibreCoursera Project NetworkIntermediate 2,2 Not Calibrated Al final de este proyecto, podrás crear una matriz RACI en Hojas de cálculo de Office Libre. Esta es una gran herramienta para usar junto con conocimiento básico de gestión de proyectos para establecer las funciones y responsabilidades de los miembros del equipo en relación con las tareas de un proyecto. Caminaremos a través de la función de Responsable, Aprobador, Consultado e Informado en el ciclo del proyecto. Esto es una gran herramienta para usar si estas ejecutando un proyecto o producto, y necesitas identificar funciones de comunicación en toda la empresa.\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Not Calibrated Non SpecializationNon SpecializationNon Specialization[1.2, 2.8] None Spanish business marketing
The Art of the Job Interview Big Interview Beginner 10,9 Not Calibrated Learn how to prepare for a job interview the right way!  This unique collaboration between Big Interview and Coursera will teach proven techniques to help you turn your interviews into job offers. You'll learn what interview questions to expect and how to answer them. You'll also get access to interactive tools to guide you in outlining answers to key questions and practicing until you feel confident. The course also provides guidance on how to optimize your resume using the Big Interview resume builder and how to use networking to uncover more job leads. \n\nThis course was created by career coach Pamela Skillings, founder of Big Interview and featured in The Wall Street Journal, New York Times, and other publications.  For those new to interviewing, we'll take you from beginner to expert. For those with some interview experience, we offer advice and tools to help you address any weaknesses in your current approach and get better results.\n\nPlease note that you will need a webcam and microphone to use the interactive practice interview tools in some sections of the course.Interview; Art; Gatekeeper; Market Manipulation; Human Resources; R&D Management; Compensation; Salary; Strategy; WritingNon SpecializationNon SpecializationNon Specialization[5.8, 14.0] Spanish English business business-essentials
Grow to Greatness: Smart Growth for Private Businesses, Part IIUniversity of VirginiaIntermediate 8,1 4,8 This course, developed at the Darden School of Business at the University of Virginia and taught by top-ranked faculty, focuses on the common human resource ("people") challenges faced by existing private businesses when they attempt to grow substantially. PART 1 OF THE GROW TO GREATNESS COURSE IS NOT A PREREQUISITE FOR TAKING THIS COURSE.Leadership and Management; Leadership; Employee Engagement; Entrepreneurship; Employment; Technical Analysis; Fee; Intangibles; Scanning; Verification And ValidationNon SpecializationNon SpecializationNon Specialization[2.3, 11.2] None English business business-strategy
Fundamentos de Financiamento com o 10,000 Women da Goldman SachsGoldman Sachs Not Calibrated 2,3 4,7 Este curso online gratuito é um dos 10 cursos disponíveis na coleção 10,000 Women da Goldman Sachs, projetado para empreendedoras prontas para levar seus negócios para o próximo nível.  \n\nNeste curso, você aprenderá como financiar oportunidades de negócios que levem ao crescimento da sua empresa, explorando diferentes tipos de financiamento.  \n\nVocê aprenderá como solicitar financiamento para aquisição de propriedades ou empresas, e como empréstimos ou concessões podem apoiar e expandir sua oportunidade de negócios. Você vai avaliar o perfil financeiro de sua empresa e planejar ações para melhorá-lo.  \n\nOs exercícios irão guiá-la na descoberta de possíveis tipos de financiamento para o seu negócio e ajudá-la a identificar as informações de que você pode precisar para futuros pedidos de financiamento.  \n\nAo final do curso, você entenderá a importância de ter uma estratégia financeira e abordar o financiamento de forma analítica, aplicando as habilidades que desenvolveu para fazer uma boa aplicação de financiamento, facilitando o crescimento do seu negócio.  \n\n Se você não tem certeza de suas necessidades futuras de fluxo de caixa, talvez seja interessante realizar outro curso do programa 10,000 Women ‘Fundamentos de Planejamento Financeiro’, para prever desafios financeiros e para que você possa fazer escolhas estratégicas para seu negócio.  \n\nA coleção de cursos 10,000 Women oferece uma experiência de aprendizagem online verdadeiramente flexível. Você tem a liberdade de abordar o programa da maneira que for melhor para você -– faça qualquer curso, ou combinação de cursos, para adaptar sua jornada de aprendizado às necessidades individuais de crescimento de seus negócios. Se você optar por fazer todos os 10 cursos, você irá explorar todos os elementos-chave do seu negócio e desenvolver um plano completo para o crescimento do mesmo. Você pode descobrir mais sobre a coleção 10,000 Women da Goldman Sachs nas FAQs.Denominación De Origen; Edward De Bono; Joie De Vivre; Gustave Le BonNon SpecializationNon SpecializationNon Specialization[1.2, 3.2] None Portuguese (Brazil)business entrepreneurship
Set Up a Clockify Workspace Coursera Project NetworkBeginner 2,2 Not Calibrated In this project, you will set up a workspace in Clockify to track billable hours for a small business. Clockify is a great free software for time tracking and generating reports. It will help your business stay organized and prepare for future growth.\n\n\nNote: This course works best for learners who are based in the North American region. We’re currently working on providing the same experience in other regions.Workspace; Software; Entrepreneurship; Accounting; Consumption (Economics); Project; Editing; C Dynamic Memory Allocation; Tracking; Project MineNon SpecializationNon SpecializationNon Specialization[1.2, 2.8] None English business business-strategy
Use Canva to Design Digital Course CollateralCoursera Project NetworkAdvanced 0,3 4,7 By the end of this project, you will create digital course collateral for use in your digital courses. You will be able to incorporate a color scheme, images, and other design elements for aesthetically pleasing and value-added course collateral. This course will include intermediate to advanced level skills using the free version of Canva. You will create a course promo graphic, a fillable PDF, a worksheet, and a course certificate for your digital course collateral in this project.\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Computer Graphics; Marketing Design; Social Media Marketing; Portable Document Format; Writing; Presentation; Style Guide; Worksheet; Social MediaNon SpecializationNon SpecializationNon Specialization[0.0, 0.3] None English business marketing
Untersuchen und Erstellen von Daten für UnternehmenUniversity of Illinois at Urbana-ChampaignBeginner 8,7 Not Calibrated Dieser Kurs bietet einen analytischen Rahmen zur strukturierten Beurteilung von Schlüsselproblemen und gibt Ihnen Tools an die Hand, mit denen Sie die Unsicherheiten besser in den Griff bekommen, die in Geschäftsprozessen auftreten und diese komplizieren. Sie werden insbesondere in die Statistik eingeführt und in die Art und Weise, wie man Daten zusammenfasst. Sie erfahren etwas über Häufigkeitskonzepte, Normalverteilung, statistische Untersuchungen, Stichproben und Konfidenzintervalle.\n\nSie werden zwar in einige Gebiete der didaktischen Wissenschaft eingeführt, der Schwerpunkt liegt jedoch auf der Anwendung von Methoden. Dies geschieht mittels Excel und Datensätzen aus vielen verschiedenen Fachrichtungen und ermöglicht Ihnen, etwas über die Anwendung von Statistik in sehr unterschiedlichen Situationen zu lernen. Schwerpunkte des Kurses sind nicht allein die Erklärung dieser Konzepte, sondern ebenfalls das Verständnis der Bedeutung erzielter Resultate.\n\nWenn Sie diesen Kurs erfolgreich absolviert haben, werden Sie in der Lage sein:\n\n•\tumfangreiche Datensätze in grafischer, tabellarischer und numerischer Form zusammenzufassen.\n•\tzu verstehen, welche Bedeutung ordnungsgemäße Stichprobenverfahren haben und warum Sie sich auf Stichprobendaten verlassen können.\n•\tzu verstehen, warum Normalverteilung in so vielen Situationen angewandt werden kann.\n•\tStichprobeninformationen zu verwenden, um mit einem gewissen Grad an Sicherheit im Hinblick auf die Genauigkeit der Schätzungen Rückschlüsse auf die Population zu ziehen.\n•\tExcel für statistische Analysen einzusetzen.\n\nDieser Kurs ist Teil des von der University of Illinois angebotenen iMBA, einem flexiblen, voll anerkannten Online-MBA zu einem unglaublich günstigen Preis. Ausführliche Informationen erhalten Sie auf der Seite „Resources“ in diesem Kurs sowie unter onlinemba.illinois.edu.Sample Size Determination; Confidence; Statistical Dispersion; Confidence Interval; Man; Randomness; Population; Normal Distribution; Histogram; Chi-Squared DistributionNon SpecializationNon SpecializationNon Specialization[4.6, 11.2] English; Russian; Korean; ArabicGerman business business-essentials
Animer une séance collaborative ESSEC Business SchoolBeginner 2,1 4,5 La complexité du monde et la volonté sociétale de participation à la décision, nous conduisent à nous interroger sur les modalités d’un management plus collaboratif. \n\nLe mode commande/contrôle trouve ses limites et il est important de créer les pratiques d’un fonctionnement innovant et collaboratif. \n\nTravailler en mode collaboratif, c’est faire le choix de l’intelligence collective, d’impliquer les parties prenantes et de co-construire. Tout ce que ne permet pas un fonctionnement hiérarchique et descendant. A la fin de ce Mooc, vous saurez : \n- Organiser une séance de travail en mode collaboratif\n- Animer une séance de travail de manière collaborative\n- Gérer les situations difficiles lors d'une séance collaborative\n\nNous avons fait le choix d’un MOOC court,  dans une logique de sensibilisation et de transfert rapide de bonnes pratiques. L’objectif est de vous donner envie de fonctionner en mode collaboratif et de vous proposer quelques outils pour pratiquer et vous faire votre propre expérience.Collaboration; Posture; Leadership and Management; Leadership; Evaluation; Operations Management; Organizing (Management); Workshops; Coaching; CultureNon SpecializationNon SpecializationNon Specialization[1.2, 2.4] None French business leadership-and-management
Fundamentos de la gestión del talento humanoUBITS Advanced 10,6 5 Gestionar adecuadamente el talento humano en una organización trae numerosas ventajas, tales como aumentar la motivación y el rendimiento de los colaboradores como individuos y como integrantes de un equipo; mejorar el clima organizacional y la satisfacción de los colaboradores con respecto a su trabajo; disminuir la rotación del personal y retener el talento, entre muchas otras. \n\nEl curso de Fundamentos de la gestión del talento humano va dirigido a personas que inician su recorrido en áreas de recursos humanos. Está compuesto por 8 módulos con los cuales podrán adquirir conocimientos y herramientas fundamentales para: reclutar a los candidatos ideales para las vacantes de la organización, medir el desempeño de los equipos de trabajo para identificar oportunidades de mejora, brindar de manera efectiva el feedback a los colaboradores, medir el clima y la cultura organizacional, y crear cursos de capacitación virtual para mejorar y aumentar los conocimientos y habilidades de los colaboradores.\n\nEn este curso encontrarás una serie de videos, lecturas y evaluaciones respaldados por diferentes expertos en cada uno de los temas mencionados anteriormente.Recruitment Non SpecializationNon SpecializationNon Specialization[6.9, 12.9] None Spanish business business-essentials
Interest Rate Models École Polytechnique Fédérale de LausanneAdvanced 48,3 4,2 This course gives you an easy introduction to interest rates and related contracts. These include the LIBOR, bonds, forward rate agreements, swaps, interest rate futures, caps, floors, and swaptions. We will learn how to apply the basic tools duration and convexity for managing the interest rate risk of a bond portfolio. We will gain practice in estimating the term structure from market data. We will learn the basic facts from stochastic calculus that will enable you to engineer a large variety of stochastic interest rate models. In this context, we will also review the arbitrage pricing theorem that provides the foundation for pricing financial derivatives. We will also cover the industry standard Black and Bachelier formulas for pricing caps, floors, and swaptions.\n\nAt the end of this course you will know how to calibrate an interest rate model to market data and how to price interest rate derivatives.Interest Rate; Interest; Interest Rate Swap; Stochastic Calculus; Forward Price; Coupon (Bond); Short-Rate Models; Forward Rate; Zero-Coupon Bond; Maturity (Finance)Non SpecializationNon SpecializationNon Specialization[31.3, 56.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Blockchain 360: A State of the Art for ProfessionalsEIT Digital Intermediate 2,6 4,4 If you want to know more about blockchain, then  this course is for you. Business is currently dealing intensively with digitisation. Blockchain has a major impact on the design and implementation of digital business processes in many application areas such as Internet of Things, the Smart Grid, supply chain and many more. In this MOOC you will learn the basics of blockchain technology as well as many examples of best practice business applications. This MOOC is part of a blended learning programme, developed by Fraunhofer and EIT Digital, with a two day course in Germany to get more in-depth knowledge.BlockChain; Competitiveness; Cost; Software; Accounting; Technical Support; Communication; Organizing (Management); Consumption (Economics); Cost Benefit AnalysisNon SpecializationNon SpecializationNon Specialization[1.2, 3.6] None English business leadership-and-management
بدء المشاریع والتخطیط لھا University of California, IrvineAdvanced 7,7 تتطلب المشروعات الناجحة تخطیطًا مسبقًا متأنیًا. ستتعلم في ھذه الدورة التدریبیة الأدوار الرئیسیة والمسؤولیات المُكلَّف بھا مدیر المشروعات وفریق المشروعات. ستتعلم أیضًا الإجابة عن بعض الأسئلة الرئیسیة مقدمًا لتساعدك على تلبیة أھداف المشروعات: ماذا سیحقق ھذا المشروع؟ ما سبب أھمیة ھذا المشروع؟ من المستفید من ھذا المشروع؟ كیف سنخطط لتحقیق نتائج ناجحة؟\n\nعند الانتھاء من ھذه الدورة، ستكون قادرًا على:\n1.       تحدید الخصائص الرئیسیة للمشروع\n2.       تحدید قیود المشروع الأساسیة\n3.       تحدید دور مدیر المشروعات ومسؤولیاتھ\n4.       تحدید الھیاكل التنظیمیة للمشروع\n5.       فھم تعریف الجھات المعنیة في المشروع\n6.       تحدید الجھات المعنیة في المشروع\n7.       تحدید احتیاجات المعلومات الخاصة بالجھات المعنیة في المشروع\n8.       تحدید مسؤولیة إدارة الجھات المعنیة والتحكم في مشاركتھا\n9.       تحدید الغرض من استخدام مخطط المشروع\n10.     تلخیص العناصر الرئیسیة لخطة المشروع\n11.     تحدید المصادر الشائعة للتضارب في بیئة المشروع\n12.     وصف الفرق بین الصلاحیات والتأثیر5 n\n\ .(University of California Irvine, UCI) تعد الدورات التدریبیة في تخصص "مقدمة إلى مبادئ إدارة المشاریع وممارساتھا" تمھیدًا یوصى بھ للحصول على شھادة إدارة المشاریع التطبیقیة التي تمنحھا جامعة كالیفورنیا، إرفاین Scope Statement; Project Plan; Project; Leadership and Management; Project Charter; Authority; Influencing; Planning; Project Planning; LeadershipNon SpecializationNon SpecializationNon Specialization[4.2, 9.9] Spanish; English; Thai; Afrikaans; Vietnamese; Portuguese; Catalan; CroatianArabic business leadership-and-management
Analyzing Company Performance using RatiosCoursera Project NetworkAdvanced 0,8 4,2 In this 2-hour long project-based course, you will learn how to examine the company’s performance on a yearly basis, as well as against their peers. The learners will be able to analyze the company’s performance in terms of profitability, liquidity, activity, and solvency. The learners then will be able to communicate their findings.\n\nNote: This course works best for learners who are based in the North America region. We're currently working on providing the same experience in other regions.\n\nThis course's content is not intended to be investment advice and does not constitute an offer to perform any operations in the regulated or unregulated financial market.Analysis; Ratio Analysis; Finance; Financial Statement; Financial Analysis; Microsoft Excel; Financial Accounting; Banking; Accounting; TradingNon SpecializationNon SpecializationNon Specialization[0.3, 1.1] None English business finance
Optimizing Your Website's Keywords & Pages using UbersuggestCoursera Project NetworkBeginner 0,5 4,6 By the end of this project, you will be able to implement one of the main tasks needed from the SEO team that works on a website , Which is the keywords optimization process for generating higher organic traffic to the website that matches the website content and the main keywords the targeted customers use while searching on any search engine. You will also be able to identify the tactics used to monitor the website's ranking position per each keyword.\nIn this project you will get to know how to use Ubersuggest tool to analyze website’s keywords rankings for both your website and your competitors’ this will help you in your content optimization which leads to better website organic results ranking\n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Mathematical Optimization; Search Engine Optimization; Digital Marketing; Evaluation; Web Content; Project; Google Analytics; Keyword Research; Marketing; AverageNon SpecializationNon SpecializationNon Specialization[0.1, 0.7] None English business marketing
Small Business Marketing Using Facebook Coursera Project NetworkBeginner 0,3 4,6 In this course,  learners will learn how to use Facebook to promote their small business. They will learn how to create a personal profile, as well as a business page, how to proactively engage with their target audience by sharing pictures and other information, how to schedule their content, publish ads, and analyze their progress.\nThis course will benefit small business owners with limited to no social media marketing experience. \n\nNote: This course works best for learners who are based in the North America region. We’re currently working on providing the same experience in other regions.Marketing; Social Media Marketing; Social Media; Email Marketing; Digital Marketing; Professional Development; Online Advertising; Entrepreneurship; Target Audience; Media MarketNon SpecializationNon SpecializationNon Specialization[0.1, 0.4] None English business leadership-and-management
Python and Statistics for Financial Analysis The Hong Kong University of Science and TechnologyBeginner 8,5 4,4 Course Overview: https://youtu.be/JgFV5qzAYno\n\nPython is now becoming the number 1 programming language for data science. Due to python’s simplicity and high readability, it is gaining its importance in the financial industry.  The course combines both python coding and statistical concepts and applies into analyzing financial data, such as stock data.\n\nBy the end of the course, you can achieve the following using python:\n\n- Import, pre-process, save and visualize financial data into pandas Dataframe\n\n- Manipulate the existing financial data by generating new variables using multiple columns\n\n- Recall and apply the important statistical concepts (random variable, frequency, distribution, population and sample, confidence interval, linear regression, etc. ) into financial contexts\n\n- Build a trading model using multiple linear regression model \n\n- Evaluate the performance of the trading model using different investment indicators\n\nJupyter Notebook environment is configured in the course platform for practicing python coding without installing any client applications.Python Programming; Analysis; Finance; Computer Programming; General Statistics; Financial Analysis; Statistical Analysis; Data Analysis; Financial Data Analysis; Financial ModelingNon SpecializationNon SpecializationNon Specialization[4.2, 11.8] Russian; Spanish; Japanese; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business finance
التفاوض الدولي وبین الثقافات ESSEC Business SchoolIntermediate 7,4 كما ستتناول ھذه الدورة التدریبیة أسالیب تفاوض محلیة ودولیة ممیَّزة بشكلٍ عملي (سنُلقي نظرة على الأسالیب المتبعة في فرنسا والصین وأمریكا الشمالیة والشرق الأوسط). بالإضافة إلى ذلك، تبرز دراسة التفاوض في بیئتین تحویان ثقافات متعددة (وھما مؤسسات الاتحاد الأوروبي من جھة ومؤتمر الأطراف المعني بالمناخ في دورتھ الواحدة والعشرین المنعقد في باریس من جھة أخرى) أھمیة عملیات التفاوض الفعّال لتحقیق نتائج قِوامھا الكفاءة والعدل على حد سواء. 5 n\n\ .نًا في قدرتك على التوقُّع وفي ردة فعلك ومستوى مرونتك في التفاوض ن مستوى وعیك واستعدادك وإستراتیجیتك عند مواجھة مفاوضین من ثقافات ومناطق مختلفة عن ثقافتك والمنطقة التي تنتمي إلیھا. وستلمس أیضًا تحسُّ بالإضافة إلى ذلك، سترشدك وحدات الدورة التدریبیة إلى فھم أفضل للأوقات التي تؤثر فیھا الاختلافات الثقافیة على الأبعاد المختلفة للتفاوض، وھي: الناس والمشكلات والعملیات وكیفیة حدوث ھذا التأثیر. وبفضل ھذا الفھم، سیتحسَّ n\n\ .ستساعدك ھذه الدورة التدریبیة على توخّي الدقة بشكلٍ أكبر فیما یتعلَّق بالأبعاد المختلفة للثقافة من منطقة أو دولة إلى غیرھا مع مساعدتك على تجنُّب تسطیح الأفكار واستخدام الكلیشیھات والصور النمطیة، كما أنھا ستساعدك على إدراك ثقافتك بشكلٍ أفضلn\n\ ندرك جمیعًا أنّ الاختلافات الثقافیة مھمة وأنھا تؤثر على كیفیة تفاعلنا مع الآخرین في العمل وأثناء ممارستنا للأنشطة الترفیھیة. ولكن ما المقصود بالثقافة تحدیدًا وكیف تؤثر على التفاوض بشكلٍ خاص؟ Negotiation; Communication; Low Culture; Cultural Divide; Cultural Humility; Organizational Culture; Intercultural Competence; Cultural Learning; Cultural Bias; Cultural ContractsNon SpecializationNon SpecializationNon Specialization[2.8, 8.5] French; Portuguese; Italian; Vietnamese; German; Russian; English; SpanishArabic business leadership-and-management
The Olympic Games and the Media Universitat Autònoma de BarcelonaAdvanced 10,9 4,7 This course gives you a complete insight into the communication and managerial techniques put into practice in the creation of the most important sporting mega event in the world. You will learn about the essentials of television production, programming strategies and television rights management of the Olympic Games. At the same time, you will gain valuable knowledge about the fundamentals of communication via social media and of the Olympic culture which is so closely connected with classic culture and humanism. \nThe Olympic Games are a precise reflector of advanced current societies as a whole. Many of the strategies and trends dealt with in this course are transferable  to other fields beyond the world of sport.\n\n\nEste curso te ofrece un conocimiento completo de las técnicas de comunicación y gestión que se ponen en práctica en la creación del acontecimiento deportivo más importante del mundo. Aprenderás las claves de la producción y realización televisiva de los Juegos, su programación y la estrategia de gestión de los derechos audiovisuales de los Juegos Olímpicos. Al mismo tiempo, conseguirás un valioso conocimiento sobre los fundamentos de la comunicación en las redes sociales y la cultura Olímpica, que está estrechamente conectada con la cultura clásica y el humanismo. \nLos Juegos Olímpicos son un preciso reflector de las sociedades avanzadas modernas consideradas como un todo. Muchas de las estrategias y tendencias que abordamos en este curso pueden aplicarse a otros campos diferentes al mundo del deporte.Media & Citizenship; Sponsorships; Sponsor (Commercial); Production Schedules; New Media; Scheduling (Production Processes); Sports; Unos (Operating System); Social Media; Social Networking WebsitesNon SpecializationNon SpecializationNon Specialization[5.7, 14.4] Greek; Spanish English business marketing
Crea un mapa mental interactivo usando CanvaCoursera Project NetworkBeginner 0,8 4,9 Al final de este proyecto, usted creará un mapa mental interactivo que será compatible con equipos, organizaciones empresariales o con el público al que usted quiera comercializar.\n\nUsted podrá incorporar un esquema de colores, imágenes y otros elementos de diseño que atraerá su público. \nUsted aprenderá a incorporar tanto diseños cómo elementos audiovisuales y acústicos su mapa mental.\n\nAl final preparará su mapa mental para compartir y publicarlo incorporando enlaces URL. Este proyecto incluirá una introducción a Mindmaps en Canva, un uso para Canva que no es tan conocido, es muy útil para crear ideas y estrategias y efectivamente comunicarlas. Usted también aprenderá cómo agregar funciones interactivas a su mapa mental .\n\nNota: Este curso es de mayor utilidad para estudiantes que residen en la región de América del Norte. Actualmente, estamos trabajando para proporcionar la misma experiencia en otras regiones.Mind Map Non SpecializationNon SpecializationNon Specialization[0.3, 0.9] None Spanish business business-strategy
Брендинг в инновациях - новая коммуникационная реальностьMoscow Institute of Physics and TechnologyIntermediate 14,6 4,9 Практический курс для тех, кто хочет разобраться, что такое брендинг, и научиться успешно выстраивать стратегию продвижения брендов высокотехнологичных проектов. \n\nНа основе полученных из курса знаний вы сможете:\n- определять стратегию брендинга для конкретного высокотехнологичного бизнеса;\n- соотносить брендинг и маркетинг как две непересекающиеся составляющие бизнеса;\n- строить алгоритмы проектирования и управления брендом в инновационных проектах;\n- разрабатывать техническое задание и осмысленно выбирать подрядчиков на выполнение работ на протяжение всей жизни бренда, то есть в процессе его создания, роста и управления;\n- оценивать всё разнообразие и потенциальную востребованность брендинга как специальности (в курсе - надежный гайдлайн с проработкой базовых понятий и терминов);\n- раскрыть потенциал нового продукта инструментами брендинга;\n- планировать стратегическое управление бизнес-процессами с помощью эффективных инструментов коммуникаций;\n- исследовать и создавать ценностные предложения;\n- конструировать модели бизнес-процессов;\n- проектировать торговые марки и бренды;\n- управлять коммуникациями бизнеса;\n- понимать психологию потребителя.\n\nКурс продемонстрирует, как правильно организованный брендинг не только повышает эффективность коммуникаций, но и увеличивает стоимость продукта и бизнеса в целом, влияет на продажи, общение с партнерами и сотрудниками внутри компании. В нем рассматривается большое количество инструментов брендинга, готовых к применению, и приводятся конкретные примеры построения успешных брендов.\n\nКурс разработан кафедрой технологического предпринимательства МФТИ-РОСНАО совместно с АНО "еНано" и Высшей школой брендинга.Not Calibrated Non SpecializationNon SpecializationNon Specialization[3.3, 21.1] None Russian business marketing
Modelización Cuantitativa para Finanzas CorporativasUniversidad AustralBeginner 9,6 Not Calibrated Este es un curso de modelización cuantitativa pensado para su aplicación en el ámbito de finanzas corporativas.  En este curso aprenderás cómo explotar de la mejor forma los datos que alimentan a los modelos financieros. \nEn la "era de los datos", cada vez más las organizaciones cuentan con información que pueden ser explotada para enriquecer la modelización financiera.  Apoyándonos en métodos estadísticos y de modelización, en este curso aprenderás a proyectar variables de interés, a realizar predicciones, a medir y a evaluar la implicancia de riesgos. También aprenderás criterios para la toma decisiones, basadas en la evaluación de escenarios con incertidumbre. Aplicaremos herramientas básicas de análisis estadístico, métodos de regresión simple y multivariado, técnicas de series de temporales, y de predicción frente a una gran cantidad de variables explicativas, entre otras herramientas que estudiaremos con el foco en aplicaciones financieras.  Implementaremos los modelos más simples en Excel, y ganaremos agilidad en estimaciones más complejas usando R. \n\nEste es el segundo curso de la serie de Finanzas Corporativas ofrecido por la Universidad Austral.Microsoft Excel Non SpecializationNon SpecializationNon Specialization[5.8, 11.9] None Spanish business finance
Liderazgo de equipos University of MichiganNot Calibrated 10,6 4 En este curso, aprenderá cómo construir su equipo, mejorar el trabajo en equipo y la colaboración, y mantener el desempeño del equipo a través del aprendizaje y la mejora continuos. Específicamente, aprenderá las mejores prácticas para componer un equipo y alinear los objetivos individuales y del equipo. También aprenderá a establecer roles, construir estructuras y administrar la toma de decisiones para que su equipo sobresalga. Este curso también lo ayudará a administrar los procesos críticos del equipo, como la resolución de conflictos y la generación de confianza, que tienen un impacto profundo en el desempeño de su equipo. Discutirá algunas de las mejores formas de aprovechar el potencial productivo de los equipos mientras se mitigan los riesgos y las trampas del trabajo en equipo.\n\nEn la organización moderna, la mayor parte del trabajo se realiza en equipo, pero los resultados del trabajo en equipo son excepcionalmente variados. Muchos equipos están mal diseñados y estructurados, plagados de conflictos disfuncionales, experimentan fallas de coordinación y serios desafíos de motivación. Como resultado, muchos equipos no se dan cuenta de su potencial y con frecuencia tienen un desempeño inferior incluso a las personas que trabajan en tareas similares. Después de completar este curso, adquirirá un conjunto de herramientas y prácticas que le permitirán configurar, ejecutar, evaluar y mejorar continuamente su equipo de manera efectiva. Estos conocimientos lo convertirán en un líder de equipo más eficaz, pero también en un colaborador destacado en la configuración del equipo.Cmos; Team Leader; Evaluation; Leadership; Flow Network; Strategy; Business Analysis; Demography; Performance; ProjectNon SpecializationNon SpecializationNon Specialization[7.5, 12.9] Vietnamese; English; ArabicSpanish business leadership-and-management
Marketing Analytics University of VirginiaBeginner 17,3 4,6 Organizations large and small are inundated with data about consumer choices. But that wealth of information does not always translate into better decisions. Knowing how to interpret data is the challenge -- and marketers in particular are increasingly expected to use analytics to inform and justify their decisions. \n\nMarketing analytics enables marketers to measure, manage and analyze marketing performance to maximize its effectiveness and optimize return on investment (ROI). Beyond the obvious sales and lead generation applications, marketing analytics can offer profound insights into customer preferences and trends, which can be further utilized for future marketing and business decisions. \n\nThis course, developed at the Darden School of Business at the University of Virginia, gives you the tools to measure brand and customer assets, understand regression analysis, and design experiments as a way to evaluate and optimize marketing campaigns. You'll leave the course with a solid understanding of how to use marketing analytics to predict outcomes and systematically allocate resources.\n\nYou can follow my posts in Twitter, @rajkumarvenk, and on linkedin: https://www.linkedin.com/in/education-marketing.\n\nThanks, \nRaj\nProfessor of Business Administration at DardenStock; Marketing; Analysis; Market Analysis; Analytics; Regression; Brand; Regression Analysis; Market (Economics); Customer Lifetime ValueNon SpecializationNon SpecializationNon Specialization[10.2, 22.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Nursing Informatics Leaders University of MinnesotaIntermediate 2 4,4 In this course, we explore the AMIA Nursing Informatics History Project.  By the end of the module, you will understand the resources available that will be used in this course to learn about the first hand experiences, future vision, and lessons learned in becoming a nursing informatics pioneer. \nCourse Objectives:\n•\tExplore the history of technology and its relationship to the beginning of nursing informatics to understand historical context and evolution of the specialty\n•\tDiscover the AMIA Nursing Informatics History Project website to gain insight about nursing informatics pioneer leaders and leadership\n•\tExplain the criteria used for choosing the pioneering leaders in nursing informatics to understand how the project was conducted and who the pioneers were\n•\tExamine leadership lessons learned from one of the pioneers and compare to the insights presented to appreciate diverse historical leadership roles and scenariosLeadership; Mentorship; Informatics; Nursing Informatics; Leadership Style; Collaboration; Nursing; Leadership Development; Experience; CultureNursing Informatics  Leadership 2 Nurses and interprofessional healthcare clinicians and educators will learn principles of informatics leadership in clinical and academic settings, and apply their learning to real world scenarios in practice and training/education environments. Learners will understand the history and development of nursing informatics leadership to appreciate today’s leadership challenges, gain self-knowledge of one’s own nursing informatics leadership skills to influence the future of the nursing informatics specialty, describe principles of nursing informatics leadership and their applications in diverse settings to gain appreciation of tailoring leadership skills to optimize outcomes, and apply nursing informatics leadership skills in interprofessional teams to understand stakeholder perspectives and opportunities to promote collaboration and achieve mutual goals.[0.3, 2.4] None English business leadership-and-management
Business Transformation with Google Cloud Google Cloud Intermediate 7,7 4,7 What is cloud technology or data science and what’s all the hype about? More importantly, what can it do for you, your team, and your business? \n\nIf you want to learn about cloud technology so you can excel in your role, help build the future of your business and thrive in the cloud era, then the Business Transformation with Google Cloud course is for you. Through this interactive training, you’ll learn about core cloud business drivers—specifically Google’s cloud—and gain the knowledge/skills to determine if business transformation is right for you and your team, and build short and long-term projects using the “superpowers” of cloud accordingly. You’ll also find several templates, guides, and resource links through the supplementary student workbook to help you build a custom briefing document to share with your leadership, technical teams or partners.\n\nPrimary Audience:\nBusiness decision-makers: directors (managers of managers), managers of individual contributors (ICs) or ICs working in non-IT functions/divisions (such as finance, marketing, sales, HR, product design) interested in understanding the applications of Google’s cloud technology for business improvement opportunities and transformational project(s).Business Transformation; Cloud Computing; Business Case; Security; Innovation; Cloud Computing Security; Strategy; Google Cloud Platform; Computer Performance; LeadershipOrganizational Change and Culture for Adopting Google Cloud1 Understanding organizational adoption of Google Cloud. This series of courses starts with the basics of digital transformation and Google Cloud and then builds on that knowledge to understand the culture and change management that organizations use to benefit from Google Cloud.[4.7, 9.7] Japanese English business business-strategy
Google Cloud Product Fundamentals Google Cloud Beginner 4,3 4,7 Many traditional enterprises use legacy systems and applications that often struggle to achieve the scale and speed needed to meet modern customer expectations. Business leaders and IT decision makers constantly have to choose between maintenance of legacy systems and investing in innovative new products and services.\n\nThis course explores the challenges of an outdated IT infrastructure and how businesses can modernize it using cloud technology. It begins by exploring the different compute options available in the cloud and the benefits of each, before turning to application modernization and Application Programming Interfaces (APIs). The course also considers a range of Google Cloud solutions that can help businesses to better develop and manage their systems, such as Compute Engine, App Engine, and Apigee.Cloud Computing; Google Cloud Platform; Cloud Platforms; Cost; Google App Engine; Total Cost Of Ownership; Multicloud; Wireless Network Interface Controller; Collaboration; Application DevelopmentOrganizational Change and Culture for Adopting Google Cloud2 Understanding organizational adoption of Google Cloud. This series of courses starts with the basics of digital transformation and Google Cloud and then builds on that knowledge to understand the culture and change management that organizations use to benefit from Google Cloud.[2.3, 5.6] Japanese English business business-strategy
Developing a Google SRE Culture Google Cloud Beginner 4,4 4,7 In many IT organizations, incentives are not aligned between developers, who strive for agility, and operators, who focus on stability. Site reliability engineering, or SRE, is how Google aligns incentives between development and operations and does mission-critical production support. Adoption of SRE cultural and technical practices can help improve collaboration between the business and IT. This course introduces key practices of Google SRE and the important role IT and business leaders play in the success of SRE organizational adoption.\n\nPrimary audience:\nIT leaders and business leaders who are interested in embracing SRE philosophy. Roles include, but are not limited to CTO, IT director/manager, engineering VP/director/manager.\n\nSecondary audience:\nOther product and IT roles such as operations managers or engineers, software engineers, service managers, or product managers may also find this content useful as an introduction to SRE.DevOps; Site Reliability Engineering; Reliability Engineering; Culture; Google Cloud Platform; Kubernetes; Data-Informed Decision-Making; Design Thinking; Continuous Delivery; WilmagateOrganizational Change and Culture for Adopting Google Cloud4 Understanding organizational adoption of Google Cloud. This series of courses starts with the basics of digital transformation and Google Cloud and then builds on that knowledge to understand the culture and change management that organizations use to benefit from Google Cloud.[2.9, 5.5] None English business leadership-and-management
High Performance Collaboration: Leadership, Teamwork, and NegotiationNorthwestern UniversityBeginner 12,4 4,8 Are leaders born or made?  Learn the essential skills to develop and expand your leadership repertoire,  design teams for collaboration, and craft win-win negotiation strategies. High Performance Collaboration: Leadership, Teamwork, and Negotiation focuses on leadership, teamwork, and negotiation. Students will engage in self-assessments to analyze their leadership style, develop team charters to optimize their groups, and develop a game plan for effective negotiation.\n\nRecurring course sessions repeat every 2 weeks on Monday with an enrollment period of 5 days.Negotiation; Leadership; Leadership and Management; Team Management; Team Building; Collaboration; Leadership Development; Communication; Leadership Style; Contract NegotiationOrganizational Leadership 1 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[8.0, 14.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Leadership Communication for Maximum Impact: StorytellingNorthwestern UniversityAdvanced 5,3 4,4 Storytelling is an essential part of leadership.  Effective leaders communicate to inspire talent to excel; to partner with investors and communities; to engage with customers and clients and to grow their impact in the world as part of a global community.  Cultivating an authentic, trustworthy and compelling narrative is vital to a leader’s success.    This course helps leaders find their own story through personal branding; develop storytelling success with all constituencies; initiate an effective voice for crisis; interact well through social and third party media; and communicate a vision for innovation.Communication; Leadership; Storytelling; Crisis; Leadership and Management; Crisis Communication; Crisis Management; Innovation; Strategic Leadership; Strategic CommunicationOrganizational Leadership 2 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[3.5, 6.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Leadership Through Social Influence Northwestern UniversityAdvanced 3,9 4,6 This course will provide learners with a systematic general framework for analyzing persuasive influence situations. Learners will be able to identify different challenges faced by persuaders and to fashion appropriate strategies for addressing those challenges. The broad goal is to provide learners with not only an extensive persuasion tool kit, but also with an understanding of how different tools are useful in different situations. Specifically, the course will address four broad topics: strategies for influencing people’s personal attitudes; strategies for affecting social factors influencing behavior; strategies for affecting people’s perceived ability to undertake the desired behavior; and strategies for inducing people to act on their existing intentions.Influencing; Leadership; Persuasion; Social Influence; Communication; Leadership and Management; Leadership Development; Behavior; Thought; ReasonOrganizational Leadership 3 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[2.3, 4.7] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business leadership-and-management
Leadership Through Marketing Northwestern UniversityIntermediate 10,3 4,5 The success of every organization depends on attracting and retaining customers. Although the marketing concepts for doing so are well established, digital technology has empowered customers, while producing massive amounts of data, revolutionizing the processes through which organizations attract and retain customers. In this course, students will learn how to identify new opportunities to create value for empowered consumers, develop strategies that yield an advantage over rivals, and develop the data science skills to lead more effectively, allocate resources, and to confront this very challenging environment with confidence.Leadership; Marketing; Analytics; Strategy; Organizational Culture; Organizational Development; Culture; Attribute-Value System; Brand; AgeingOrganizational Leadership 4 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[6.8, 12.6] Russian; Spanish; Portuguese; Arabic; French; Italian; Vietnamese; GermanEnglish business leadership-and-management
Leadership Through Design Innovation Northwestern UniversityAdvanced 10,9 4 Today’s workplace calls for a new style of leadership to embolden and accelerate innovation. Design offers a novel way to discover market opportunities, experiment to validate concepts and mitigate risk, and deliver value to all stakeholders. This course offers hands-on experience applying human-centered design process to real-world challenges, and requires you to explore the world around you. Learn how to engage with end users, effectively frame problems, identify potential solutions, and build prototypes to test assumptions and learn what works (and doesn’t). Then dive into a range of ways large and small to bring design innovation into your organization.Leadership; Innovation; Instructional Design; Organizational Development; Creativity; Design Thinking; Experience; Brainstorming; Online Shopping; Microsoft ExcelOrganizational Leadership 5 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[7.0, 13.7] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Organizational Leadership Capstone Northwestern UniversityIntermediate 10,5 4,6 The capstone project consists of a case study that must be addressed to complete the specialization.\n \nIn the case study, you will be asked to assume the role of the incoming chief executive officer of a fictitious privately held medical device company. From the company’s standpoint, its customers are the clinics that use and dispense its  products, rather than the end-users of the company’s products.  The company is currently facing a range of challenges, including obstacles to access for world-wide users of the company’s product, as well as internal conflict about the company’s priorities and a new disruptive technology.  You will be asked to help the board address key changes in the industry, by developing a strategy to meet these challenges. Specifically, you will submit artifacts responding to a series of challenges related to the case. The artifacts will be peer-assessed on how effectively you applied concepts and skills explored throughout the specialization, assessed your own skills as a leader, evaluated the data to help you make an informed decision, developed a customer-facing design process, and communicated your strategy to relevant stakeholders.Internality; Leadership; Organizational Development; Innovation; Collaboration; Case Study; Planning; Crisis; Audience; CultureOrganizational Leadership 6 Equip yourself to successfully lead organizations through clarity of purpose and effective collaboration — by building and motivating teams; designing and delivering powerful stories; developing strategies to appropriately influence; understanding underlying customer analytics and applying innovative approaches to deliver impact.\n\nHow do aspiring managers succeed in an ever-changing business environment? How do they lead different groups to action? This specialization equips aspiring managers to lead change and leverage different roles and functions within for-profit institutions to create lasting value in the marketplace. Throughout the five courses, we will explore how great leaders assess themselves and lead collaborative teams that effectively manage negotiations and conflict. We will discover how leaders communicate through storytelling and employ other communication strategies to influence. Furthermore, we will learn how organizations start with the clarity of purpose that comes from an understanding of customers’ needs, including leveraging data analytics, and use that focus to drive the design of products and services to meet those needs effectively. At the end of the coursework, students will create a capstone project that allows them to apply what they have learned.\n\nEach of the individual courses can be audited for free: 1-High Performance Collaboration: Leadership, Teamwork, and Negotiation, 2-Leadership Communication for Maximum Impact: Storytelling, 3-Leadership Through Social Influence, 4-Leadership Through Marketing, 5-Leadership Through Design Innovation.[6.3, 12.8] Arabic; French; Portuguese; Catalan; German; Russian; Turkish; Spanish; Marathi; JapaneseEnglish business leadership-and-management
Fundamentals of Equities Interactive BrokersAdvanced 4,9 4,4 In this course, will look at industries and economic sectors that neatly define an economy. We will also introduce you to fundamental concepts involved in a company’s annual statements such as balance sheets, cash flows and its income statement, plus explore popular fundamental values used to filter vast amounts of corporate stocks.  And finally, we’ll examine mutual funds and ETFs as alternatives to individual stocks for investing.\n\nTo facilitate a comprehensive understanding of essential concepts discussed, this course includes a series of practical examples, quizzes, reading materials and a final course project.Stock; Trading; Technical Analysis; Investment; Finance; Funds; Annual Report; Fee; Dividends; Passive ManagementPractical Guide to Trading 1 Imagine you’re an experienced oil trader and have been watching the volatility in the world markets and would like to hedge your risk using commodity futures, or you have been trading stocks and want a more diverse portfolio. This specialization is designed for those students who may already be deeply involved in one facet of the capital markets, but who desire a better understanding of how capital flows around the world.\n\nThose who participate will be able to leverage their understanding of the financial markets to explore how a parallel market may influence, or be influenced by, that asset class in which they have familiarity.\n\nBy the end of this specialization, the interweaving of several capital markets will be apparent to students keen to learn about its mechanics, as well as those investors whose strengths are limited to their existing trading knowledge. Students may also further their involvement with this material by opening a Paper Trading account, enabling them to enjoy a hands-on experience in a safe, simulated trading environment, while being fully immersed in the fundamentals that underpin the capital markets.\n\nFor more information about Interactive Brokers visit: ibkr.com[3.2, 6.1] None English business finance
Forex - Trading Around the World Interactive BrokersIntermediate 3,9 4,1 In this course, we’ll introduce you to the foreign currency market, including who participates in it and some of their reasons for doing so. You’ll also gain an understanding of the complex nature of certain trading products, as well as some of the risks investors typically face. \n\nWe’ll also explore the use of margin in your account and provide you with a case study, showing how to invest in the stock of a non-domestic company listed on a foreign exchange, as well as guide you through entering an overseas trade on an online trading platform.\n\nBy the end of this course, you should gain a broad overview of the foreign exchange market, understand certain major currency products, and acquire some practical skills that will help you to dive-in and make trades on your own.Trading; Foreign Exchange Market; Foreign Exchange; Stock; Loan; Foreign Direct Investment; Stock Market; Margin (Finance); Gross Margin; Cash AccountPractical Guide to Trading 2 Imagine you’re an experienced oil trader and have been watching the volatility in the world markets and would like to hedge your risk using commodity futures, or you have been trading stocks and want a more diverse portfolio. This specialization is designed for those students who may already be deeply involved in one facet of the capital markets, but who desire a better understanding of how capital flows around the world.\n\nThose who participate will be able to leverage their understanding of the financial markets to explore how a parallel market may influence, or be influenced by, that asset class in which they have familiarity.\n\nBy the end of this specialization, the interweaving of several capital markets will be apparent to students keen to learn about its mechanics, as well as those investors whose strengths are limited to their existing trading knowledge. Students may also further their involvement with this material by opening a Paper Trading account, enabling them to enjoy a hands-on experience in a safe, simulated trading environment, while being fully immersed in the fundamentals that underpin the capital markets.\n\nFor more information about Interactive Brokers visit: ibkr.com[2.0, 5.6] None English business finance
U.S. Bond Investing Basics Interactive BrokersAdvanced 4,8 5 In this fixed income course, you will learn to distinguish between different types of U.S. dollar-denominated corporate and municipal debt issuance, identify corporate and municipal bonds available to purchase and sell on an online trading platform, grasp the market mechanics underlying each type of fixed income instrument, as well as conduct basic analyses, and flag critical investment risks.\n\nAt the end of the course, you should be able to describe different types of corporate and municipal bond products available to buy and sell, some of the related risks you, as an investor, are likely to face, certain ways of mitigating them, as well as how to use an online trading platform to identify available securities to invest in, conduct due diligence, and much moreCredit Risk; Fixed Income; Fundamental Analysis; Trading; Taxes; Bond Credit Rating; Tax Law; Primary Market; Bond Market; SecuritizationPractical Guide to Trading 3 Imagine you’re an experienced oil trader and have been watching the volatility in the world markets and would like to hedge your risk using commodity futures, or you have been trading stocks and want a more diverse portfolio. This specialization is designed for those students who may already be deeply involved in one facet of the capital markets, but who desire a better understanding of how capital flows around the world.\n\nThose who participate will be able to leverage their understanding of the financial markets to explore how a parallel market may influence, or be influenced by, that asset class in which they have familiarity.\n\nBy the end of this specialization, the interweaving of several capital markets will be apparent to students keen to learn about its mechanics, as well as those investors whose strengths are limited to their existing trading knowledge. Students may also further their involvement with this material by opening a Paper Trading account, enabling them to enjoy a hands-on experience in a safe, simulated trading environment, while being fully immersed in the fundamentals that underpin the capital markets.\n\nFor more information about Interactive Brokers visit: ibkr.com[2.2, 6.1] None English business finance
Derivatives - Options & Futures Interactive BrokersAdvanced 5,9 4,6 While investing and trading in the options market may seem somewhat more daunting than other asset classes such as stocks, bonds, exchange-traded funds, currencies and commodities, you’ll ultimately find that their complexity can be boiled down to simple concepts you’ll be able to understand and use the more you’re exposed to, and have hands-on experience with the material.   Our aim is for you to acquire these skills, as well as the know-how, to invest and trade in these often-complex financial instruments. \n\nWe'll explore the mechanics of futures market, where we’ll introduce you to some of the risks faced by investors in the futures market, how certain of those risks are mitigated, as well as the difference between spot and forward prices, and contango and backwardation. We’ll also provide you with other insights about the mechanics of trading futures, including the roles of commoditized contracts, as well as margin requirements.\n\nStudents may also further their involvement with this material by opening a free demo Trader Workstation Paper Trading account, enabling them to enjoy a hands-on experience in a safe, simulated trading environment, while being fully immersed in the fundamentals that underpin the capital markets.\n\nOptions involve risk and are not suitable for all investors. For more information read the Characteristics and Risks of Standardized Options, also known as the options disclosure document (ODD). To receive a copy of the ODD call 312-542-6901 or copy and paste this link into your browser: \nhttp://www.optionsclearing.com/about/publications/character-risks.jsp\n\nMultiple leg strategies, including spreads, will incur multiple commission charges.Trading; Stock; Options Strategies; Futures Exchanges; Futures Contract; Derivative; Investment; Margin (Finance); Trading Strategy; Futures MarketsPractical Guide to Trading 4 Imagine you’re an experienced oil trader and have been watching the volatility in the world markets and would like to hedge your risk using commodity futures, or you have been trading stocks and want a more diverse portfolio. This specialization is designed for those students who may already be deeply involved in one facet of the capital markets, but who desire a better understanding of how capital flows around the world.\n\nThose who participate will be able to leverage their understanding of the financial markets to explore how a parallel market may influence, or be influenced by, that asset class in which they have familiarity.\n\nBy the end of this specialization, the interweaving of several capital markets will be apparent to students keen to learn about its mechanics, as well as those investors whose strengths are limited to their existing trading knowledge. Students may also further their involvement with this material by opening a Paper Trading account, enabling them to enjoy a hands-on experience in a safe, simulated trading environment, while being fully immersed in the fundamentals that underpin the capital markets.\n\nFor more information about Interactive Brokers visit: ibkr.com[2.9, 7.7] None English business finance
Developing a Google SRE Culture Google Cloud Beginner 4,4 4,7 In many IT organizations, incentives are not aligned between developers, who strive for agility, and operators, who focus on stability. Site reliability engineering, or SRE, is how Google aligns incentives between development and operations and does mission-critical production support. Adoption of SRE cultural and technical practices can help improve collaboration between the business and IT. This course introduces key practices of Google SRE and the important role IT and business leaders play in the success of SRE organizational adoption.\n\nPrimary audience:\nIT leaders and business leaders who are interested in embracing SRE philosophy. Roles include, but are not limited to CTO, IT director/manager, engineering VP/director/manager.\n\nSecondary audience:\nOther product and IT roles such as operations managers or engineers, software engineers, service managers, or product managers may also find this content useful as an introduction to SRE.DevOps; Site Reliability Engineering; Reliability Engineering; Culture; Google Cloud Platform; Kubernetes; Data-Informed Decision-Making; Design Thinking; Continuous Delivery; WilmagatePreparing for Google Cloud Certification: Cloud DevOps Engineer2 This program provides the skills you need to advance your career as a data engineer and provides training to support your preparation for the industry-recognized Google Cloud Professional DevOps Engineer certification. 87% of Google Cloud certified users feel more confident in their cloud skills.\n\nYou'll also have the opportunity to practice key job skills using Google Cloud to build software delivery pipelines, deploy and monitor services, and manage and learn from incidents. You will learn to apply SRE principles to a service, techniques for monitoring, troubleshooting, and improving infrastructure and application performance among other things.\n\nYour journey to Google Cloud certification:\n\n1) Complete the Coursera Site Reliability Engineering and DevOps Professional Certificate\n\n2) Review other recommended learning resources for the Google Cloud Professional Cloud DevOps Engineer certification exam\n\n3) Review the Professional Cloud DevOps Engineer exam guide\n\n4) Take the Professional Cloud DevOps Engineer practice exam\n\n5) Register for the Google Cloud certification exam (Can be taken remotely or at a test center)[2.9, 5.5] None English business leadership-and-management
Presentation skills: Public Speaking Project National Research Tomsk State UniversityIntermediate 4,8 4,7 Everything comes together in the Capstone: story, slides and delivery. You will draft a complete script of your presentation. With the advice of your peer readers, you will revise, rewrite, and complete it. Then the same thing will happen with your slides. And finally you will deliver it to a real audience recording it on camera and get  valuable feedback from your peers.\n\nWe highly suggest not to do a «fake project», but choose a topic that matters to you, so in the end you will have a polished presentation of something that is important to you. Whether it is an idea, a business project, a product or some other complicated matter.\n\nIf you are to revise some other work, please, write with an intention to help. Say what a peer should stop or start doing, add or remove from their script or slides.Presentation; Public Speaking; Project; Augmented Assignment; Write-Off; Writing; Peer Review; Cooperation; Technical Analysis; Training And DevelopmentPresentation Skills: Speechwriting, Slides and Delivery4 Presentations are the most popular way of communication. This Specialization has 4 courses and covers fundamentals of three major presentation skills: 1) Storytelling— the art of crafting an interesting, convincing and evidence-based script of your presentation, 2) Slide design — a merge of graphical and information design to make clean and clear slides that help you deliver your ideas 3) Delivery — the art of interacting with the audience during presentation and a tough Q&A. The 4th and final course of the Specialization is the Capstone project, where you will prepare a presentation «from scratch» with a topic that matters to you and then deliver it to your peers.\n\nOur courses are designed for anyone from a rookie speaker to an established presenter. Whether you’re presenting an idea or a product or a complicated issue, this Specialization gives you tools to make it right.\n\nWe suggest you take these courses in ascending order. But feel free to choose only the courses you need.\n\nThe specialization trailer[1.9, 6.3] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; Russian; Turkish; Spanish; RomanianEnglish business business-essentials
Cost and Economics in Pricing Strategy University of VirginiaAdvanced 20,6 4,8 How much should you charge for your products and services? Traditionally, businesses have answered this question based on the cost to produce or provide their goods and services. This course shows you the economic factors behind pricing based on cost and the pros and cons of a cost-based pricing approach. Developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global pricing experts, the course provides the practical and research-based models and methods you need to set prices that maximize your profits. \n\nBy the end of this course, you’ll be able to:\n--Apply knowledge of basic economics to make better pricing decisions\n--Recognize opportunities for price discrimination—selling the same product at different prices to different buyers—and recommend strategies to maximize sales and profits\n--Calculate three types of price elasticities to determine the impact of price on demand\n--Analyze and apply different pricing models\n  -Cost-plus pricing\n  -Marginal cost-plus pricing\n  -Peak-load pricing\n  -Index-based pricing\n--Evaluate the impact of channel intermediaries and customer lifetime value on pricingPricing; Strategy; Pricing Strategies; Analysis; Demand; Cost-Plus Contract; Price Elasticity Of Demand; Cost; Cost-Plus Pricing; EconomicsPricing Strategy Optimization 1 In this Specialization, we show you techniques to increase price realization and maximize profits. Learn from Boston Consulting Group's global pricing experts and University of Virginia Darden School of Business faculty, who share the frameworks, tips and tools we use in our business and research environments. We will look at pricing through BCG's proprietary and time-tested three “lenses”—cost and economics, customer value, and competition—to build your understanding of the strategic power of pricing. You’ll leave the Specialization with a portfolio-building presentation that demonstrates your ability to price strategically.[13.0, 23.5] French; Portuguese; Russian; Spanish; RomanianEnglish business marketing
Customer Value in Pricing Strategy University of VirginiaAdvanced 18,3 4,8 The traditional approach to pricing based on costs works to pay the bills, but it leaves revenue on the table. You can, in fact, price your products in a way that increases sales--if you know what your customers are willing to pay and can leverage psychology to create better deal and discount plans. In this course, we'll show you how to price a product based on how your customers value it and the psychology behind their purchase decisions. Developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global pricing experts, this course provides an in-depth understanding of value-based pricing and how to use it to capture more revenue.\n\nBy the end of this course, you'll be able to...\n-- Apply knowledge of customer value to price products\n-- Leverage core value-based pricing techniques to inform pricing decisions\n-- Measure customer willingness to pay using models (surveys, conjoint analysis, other data)\n-- Use knowledge of consumer psychology to set prices beneficial to both consumers and sellersPricing; Conjoint Analysis; Analysis; Value-Based Pricing; Strategy; Pricing Strategies; Mental Accounting; Buyer Decision Process; Demand; PianoPricing Strategy Optimization 2 In this Specialization, we show you techniques to increase price realization and maximize profits. Learn from Boston Consulting Group's global pricing experts and University of Virginia Darden School of Business faculty, who share the frameworks, tips and tools we use in our business and research environments. We will look at pricing through BCG's proprietary and time-tested three “lenses”—cost and economics, customer value, and competition—to build your understanding of the strategic power of pricing. You’ll leave the Specialization with a portfolio-building presentation that demonstrates your ability to price strategically.[12.0, 21.2] None English business marketing
Market and Competition in Pricing Strategy University of VirginiaAdvanced 15,9 4,8 If you haven’t considered what the competition is charging, you may not be maximizing your revenue. Spend time analyzing the market and you can influence price and improve margins. In this course, we'll show you how to implement competitive pricing and avoid common legal pitfalls of market-based pricing. You will also learn how to predict, influence and respond to competitors’ pricing moves. Developed at the Darden School of Business at the University of Virginia, and led by top-ranked Darden faculty and Boston Consulting Group global pricing experts, this course provides an in-depth understanding of market-based pricing and how to use it to capture more revenue.Pricing; Pricing Strategies; Strategy; Market (Economics); Price Discrimination; Competition Law; Price War; Product Lining; Competition (Economics); Game TheoryPricing Strategy Optimization 3 In this Specialization, we show you techniques to increase price realization and maximize profits. Learn from Boston Consulting Group's global pricing experts and University of Virginia Darden School of Business faculty, who share the frameworks, tips and tools we use in our business and research environments. We will look at pricing through BCG's proprietary and time-tested three “lenses”—cost and economics, customer value, and competition—to build your understanding of the strategic power of pricing. You’ll leave the Specialization with a portfolio-building presentation that demonstrates your ability to price strategically.[9.9, 18.1] None English business marketing
Pricing Strategy in Practice University of VirginiaAdvanced 9,7 4,7 In this project-centered course, Darden's Ron Wilcox and BCG's Thomas Kohler will walk you through a real-world case, from problem statement to detailed analyses. You'll use all three lenses (cost, customer value, and competition) to recommend an optimal price—and then adjust to market disruptions. Utilizing the concepts, tools and techniques taught in previous Specialization courses—from basic techniques of economics to knowledge of customer segments, willingness to pay, and customer decision making to analysis of market prices, share, and industry dynamics—you will practice setting profit maximizing prices to improve price realization. You'll finish the course with a portfolio-building project that demonstrates your pricing prowess from this Darden School of Business at the University of Virginia and Boston Consulting Group course.Pricing; Strategy; Pricing Strategies; Conjoint Analysis; Go To Market; Gleaning; Price Elasticity Of Demand; Market (Economics); Mathematical Optimization; E-CommercePricing Strategy Optimization 4 In this Specialization, we show you techniques to increase price realization and maximize profits. Learn from Boston Consulting Group's global pricing experts and University of Virginia Darden School of Business faculty, who share the frameworks, tips and tools we use in our business and research environments. We will look at pricing through BCG's proprietary and time-tested three “lenses”—cost and economics, customer value, and competition—to build your understanding of the strategic power of pricing. You’ll leave the Specialization with a portfolio-building presentation that demonstrates your ability to price strategically.[5.8, 10.9] None English business marketing
Standardisation & Technology EIT Digital Intermediate 6,8 4,5 Welcome to the course standardisation and technology! \n\nDo you already know what standards are? Could you image a world without standards? It is certainly not easy to visualize a world without standards and the huge importance of standards is often underestimated in our society. That is because such a vast amount are common to us and have been for ages. We don’t even realise they are standards anymore. \n\nWe are excited to see you join and explore the world of standards that goes unnoticed by so many! First we visit historic examples of standards and see that even Before Christ standards were ever present. But since then standards have grown and evolved alongside societies and we need to discuss the fundamentals of standards and standard setting. \n\nNowadays technology is rapidly advancing and standards play an ever increasing role. Have you ever wondered what happens under the hood of your mobile phone? How are we able to orchestrate something so huge as the internet without technical agreements and protocols, without standards? We take a look at the organisations that develop and maintain these standards and even take a brief glimpse in the future of this ever evolving field! \n\nEach week video lectures and reading material according to the bibliography in in the introduction will be provided. Practice tests will help you to prepare for the graded assessment at the end of each week. \n\nGood luck and we hope you enjoy the course!Standards Organization; Privacy; Connected Car; Voting; Weighting; How We Decide; Smart Mob; Ethics; Internet; AgeingPrivacy and Standardisation 4 Welcome to this specialization about privacy and standardisation,\n\nWe are thrilled to see that you are interested and will provide you with a comprehensive study of the intriguiging subject of privacy and standardisation in the context of technological innovation. We hope this course will enthuse you to look further into privacy, personal data regulation and standardisation. Especially in the light of recent events it becomes more important to know about your (alleged!?) rights and freedoms.\n\nThe courses on privacy provide you with a historical perspective on the developments of privacy rights in an international context. The course on standardisation shows you the legal context and the scalable power of standardisation. Both topics are presented in a technological context. The course on Privacy in the Western World provides you with the differences between the USA and Europe, and the details of Europe and USA will be explained extensively in the follow-up courses.\n\nThe specialization will help you build a comprehensive opinion and it will challenge you in all areas of present-day privacy protection. It will link historic milestones to current limitations and offer you a journey through jurisdictions and technological fields alike.\n\nThrough video lectures and quizzes we endeavor to build a solid foundation for you to construct a well-founded opinion on privacy and standardisation. Last but not least we sincerely hope you enjoy the course!\n\nProf.mr.dr. Jan Smits[3.1, 9.1] None English business business-strategy
Emotional and Social Intelligence University of California, DavisAdvanced 6,9 4,7 "We are wired to connect. Neuroscience has discovered that our brains very design makes it sociable, inexorably drawn into an intimate brain to brain linkup whenever we engage with another person."  Daniel Goleman – Prologue – Social Intelligence\n\nEmotional and Social Intelligence (ESI) is defined as a set of competencies demonstrating the ability one has to recognize their behaviors, moods, and impulses, and to manage them best according to the situation. This course will give you the tools you need to be emotionally and socially intelligent in your workplace.\n \nHaving the ability to master ESI gives employees a distinct advantage in their positions. It allows them to access their emotional center while managing their relationships with their team members. Competencies associated with emotional and social intelligence are often what separates an average performer from a great one. And, unlike our overall intelligence, emotional intelligence can be learned and improved over time. \n\nIn this course, we will explain the value of emotional and social intelligence for professional success. We'll assess current emotional and social intelligence skills and you will discover the Foundational 4 Quadrants of Emotional and Social Intelligence (ESI) to understand, use and manage emotions. We will explain how stress can impact application of emotional and social intelligence skills, and reflect upon needed actions to take to create connections and build relationships for greater professional effectiveness.Social Skills; Emotional Intelligence; Stress; Social Intelligence; Emotion; Customer Relationship Management; Empathy; Emotions; Cognitive Distortion; JournalismProfessional Skills for the Workplace1 This Specialization is intended for working professionals early in their career and for organizations who look to improve interpersonal relationship skills among their employees, clients, and customers.\n\nThrough four courses, you will explore the use of emotional and social intelligence, practice a formula for problem solving, cultivate a growth mindset, and build skills related to adaptability and resilience in an ever-changing environment. These skills show up in business relationships and communication and ultimately impact professional effectiveness. You will be able to demonstrate sound judgment by engaging in critical thinking to reach decisions and solve problems independently. You will be able to develop a competitive advantage by learning, adapting, and harnessing insights from past endeavors. You will assess your own expectations in your current or anticipated work roles and settings, and how those may align with or differ from what is required by employers and other stakeholders now and in the future.[3.9, 8.8] Spanish English business business-essentials
Critical Thinking Skills for the Professional University of California, DavisAdvanced 3,7 4,8 Have you ever tried to find a solution to a problem only to realize you’ve been focusing on the wrong problem from the very beginning? Or you’ve proposed a solution only to have it shut down by your boss or coworkers? How stressful and defeating is that? With massive changes in our world that seem to create the most difficult of circumstances, both personally and professionally, your skills as a critical thinker and problem solver need to be further developed now more than ever.  \n\nBy the end of this course you will have learned and memorized a practical model to solve problems on your own and with others. These 7 critical steps will ensure that you have looked at a problem from every angle and considered multiple solutions. In fact, this dynamic and holistic approach will help you solve problems once and for all!Problem Solving; Decision Making; Emotional Intelligence; Critical Thinking; Brainstorming; Leadership; Professional Development; Modeling; Collaboration; Recommender SystemsProfessional Skills for the Workplace2 This Specialization is intended for working professionals early in their career and for organizations who look to improve interpersonal relationship skills among their employees, clients, and customers.\n\nThrough four courses, you will explore the use of emotional and social intelligence, practice a formula for problem solving, cultivate a growth mindset, and build skills related to adaptability and resilience in an ever-changing environment. These skills show up in business relationships and communication and ultimately impact professional effectiveness. You will be able to demonstrate sound judgment by engaging in critical thinking to reach decisions and solve problems independently. You will be able to develop a competitive advantage by learning, adapting, and harnessing insights from past endeavors. You will assess your own expectations in your current or anticipated work roles and settings, and how those may align with or differ from what is required by employers and other stakeholders now and in the future.[2.2, 4.7] Spanish English business business-essentials
The Growth Mindset University of California, DavisBeginner 4,6 4,9 Are you interested in expanding your career, and want to be a more creative and innovative employee who embraces problems and challenges, and thrives in those circumstances?\n\nThis course will help you determine if you have a fixed mindset or growth mindset, the triggers to watch for when falling into a fixed mindset, and how to transition to a growth mindset.\n\nThroughout this course, we will look at several ways in which you can help facilitate a growth mindset in the workplace. To help create environments where each individual has the chance to reach their greatest potential (think productivity), stay motivated on the job (think retention), and continue to develop their skills and knowledge base in a progressive and meaningful way (think life-long learner).\n\nOne of the most important lessons you’ll learn in this course is that mindset is shifted from moment to moment through recognition and practice. You will be able to learn the process for shifting your mindset that you can turn back to long after the course ends to continue your Growth Mindset journey.Leadership; Philosophy; Innovation; Emotional Intelligence; Culture; Professional Development; Intrapersonal Communication; Belief; Organizational Culture; SyndromeProfessional Skills for the Workplace3 This Specialization is intended for working professionals early in their career and for organizations who look to improve interpersonal relationship skills among their employees, clients, and customers.\n\nThrough four courses, you will explore the use of emotional and social intelligence, practice a formula for problem solving, cultivate a growth mindset, and build skills related to adaptability and resilience in an ever-changing environment. These skills show up in business relationships and communication and ultimately impact professional effectiveness. You will be able to demonstrate sound judgment by engaging in critical thinking to reach decisions and solve problems independently. You will be able to develop a competitive advantage by learning, adapting, and harnessing insights from past endeavors. You will assess your own expectations in your current or anticipated work roles and settings, and how those may align with or differ from what is required by employers and other stakeholders now and in the future.[2.6, 5.8] None English business business-essentials
Adaptability and Resiliency University of California, DavisIntermediate 4,1 4,9 To survive in today’s constantly changing business landscape requires being comfortable in uncertainty. Adaptability is what allows people and businesses to solve problems, overcome challenges and move back from the edge of attrition to the more stable ground of relevance. Adaptability is everything. — Jeff Boss, Forbes\n \nAdaptability refers to your ability change your actions, course, or approach in order to suit different conditions or environments. Adaptability implies a sense of personal choice, of purposefully navigating—rather than being driven by—changing circumstances. \n\nResilience is the capacity to recover quickly from difficulties. Resilience gives you the ability to bounce forward with new insights and learning you can carry into the future. \n\nBoth adaptability and resilience include the ability to assess an evolving situation from multiple perspectives, to shift thinking and viewpoint, and to choose the best response. Adaptable people flourish amidst chaos while inflexible people flounder. Adapters find openings in situations where others only see closure. This 4-module course will give you knowledge and tools to become more adaptable and resilient in your workplace and in your life.Adaptability; Resilience; Leadership; Emotional Intelligence; Behavior; Panic; Planning; Experience; Flourishing; Personal AdvertisementProfessional Skills for the Workplace4 This Specialization is intended for working professionals early in their career and for organizations who look to improve interpersonal relationship skills among their employees, clients, and customers.\n\nThrough four courses, you will explore the use of emotional and social intelligence, practice a formula for problem solving, cultivate a growth mindset, and build skills related to adaptability and resilience in an ever-changing environment. These skills show up in business relationships and communication and ultimately impact professional effectiveness. You will be able to demonstrate sound judgment by engaging in critical thinking to reach decisions and solve problems independently. You will be able to develop a competitive advantage by learning, adapting, and harnessing insights from past endeavors. You will assess your own expectations in your current or anticipated work roles and settings, and how those may align with or differ from what is required by employers and other stakeholders now and in the future.[2.2, 5.0] Spanish English business business-essentials
¿Cómo convertir mi idea en empresa? Universidad de los AndesBeginner 13,6 4,7 Este curso te ofrece un entrenamiento para la tarea de descubrir quién será el consumidor de tu producto o servicio y cuáles serán los atributos y características del mismo. Al terminar el curso, habrás identificado una oportunidad de negocio que te permitirá utilizar tus fortalezas personales; habrás identificado un grupo de consumidores y sus necesidades; habrás creado un producto o servicio para atender esas necesidades y lo habrás prototipado con consumidores reales, obteniendo claridad con respecto a cuáles son los atributos del producto que el consumidor realmente desea y por los cuales está dispuesto a pagar. \n\nObjetivos de aprendizaje: \n\n1. Identificar las capacidades que tienes como individuo y te hacen especial (lo que eres, lo que sabes y a quien conoces), e identificar cómo estas capacidades pueden implicar ventajas en tu entorno. Se introduce aquí la idea de ventaja injusta, que hace referencia a las capacidades individuales que resultan raras, valiosas y difíciles de replicar en el medio. \n2. Identificar con precisión una necesidad en el entorno, que pueda ser resuelta por ti como individuo, a partir de tus capacidades personales.  \n3. Proponer una solución que pueda funcionar bien como un producto o servicio en el mercado.  Precisar la propuesta de valor teniendo en cuenta sus elementos constitutivos: productos y servicios, canales, relación con el cliente y la forma de cobro.\n\nTen en cuenta que este curso ha sido diseñado como el primero de cuatro cursos que hacen parte del programa especializado en Desarrollo de nuevas empresas (https://www.coursera.org/specializations/desarrollo-nuevas-empresas), cuyo objetivo es brindarte una ruta práctica y accesible para crear y consolidar tu propia empresa, partiendo del análisis de tus ideas, de tus propias habilidades y de las oportunidades que te ofrece tu entorno inmediato. \n\nPuedes tomar todos los cursos por separado o sólo uno de ellos, sin embargo te recomendamos que te inscribas y participes en los cuatro, ojalá en el orden que te proponemos, de manera que llegues al último curso denominado "Mi nueva empresa: los siguientes pasos" preparado para aplicar los conocimientos adquiridos en los cursos anteriores y lleves tu emprendimiento o negocio a la realidad.I-Deas; Entrepreneurship; Marketing; Creativity; Innovation; Profit At Risk; Yottabyte; Mir; Anger; CmosPrograma en Desarrollo de nuevas empresas1 El programa en Desarrollo de nuevas empresas te ofrece la posibilidad de adquirir los conocimientos y habilidades necesarios para idear y poner en marcha tu propia empresa. Vas a recorrer un camino que incluye el desarrollo de una idea de negocio y la realización de pruebas con consumidores reales, la generación de un modelo de negocio capaz de generar ingresos y la construcción y presentación de cifras financieras esenciales que todo emprendedor debe utilizar en su diálogo con aliados, financiadores e inversionistas.\n\nObjetivos de aprendizaje:\n\n1. Desarrollar habilidades para tomar decisiones informadas respecto a cómo definir y validar los elementos requeridos para llevar una idea emprendedora a la realidad.\n\n2. Construir una ruta de emprendimiento que facilite el descubrir, construir, proyectar y crecer como componentes sustanciales del proceso del emprendedor.\n\nEl programa está diseñado bajo los principios de aprender haciendo, desarrollar a partir de la identificación de necesidades reales del consumidor, validar las ideas con consumidores reales a través de prototipos y buscar las ventas con rapidez, para asegurar la transformación del individuo en emprendedor. La metodología es la misma que el Centro de Emprendimiento de la Facultad de Administración de Uniandes aplica para dar soporte al desarrollo de nuevos negocios por parte de los miembros de la comunidad uniandina[8.1, 17.0] None Spanish business entrepreneurship
¿Cómo construir mi modelo de negocio? Universidad de los AndesBeginner 10,9 4,8 Este curso te ofrece desarrollar un modelo de negocio estructurado, con base en la metodología del Canvas Business Model, para crear una propuesta de valor orientada a los diferentes segmentos identificados como mercado objetivo de tu negocio o empresa. \n\nAl terminar el curso, tendrás un modelo de negocio diferenciado, con una propuesta de valor clara a través de prototipos validados con los consumidores. Vas a estructurar un modelo de negocio que te permitirá obtener un negocio diferenciado, viable y efectivo. \n\nObjetivos de aprendizaje:\n\n1. Construir el modelo de negocio en torno a la propuesta de valor. El modelo de negocio es el sistema de actividades que se debe constituir para lograr que el proyecto emprendedor funcione en la práctica. Sus componentes incluyen la definición del segmento de mercado en el que se va a operar; los canales a través de los cuales se va a llegar al consumidor; las actividades, recursos y aliados del proyecto; y las fuentes de ingresos y costos. \n\n2. Identificar los actores críticos que deben tomar decisiones favorables para el proyecto en cada uno de los componentes del modelo de negocio. Establecer una propuesta de valor diferenciada para cada uno de esos actores.\n\n3. Validar el modelo de negocio en contacto directo con los consumidores y con los diferentes actores, cuyas decisiones son importantes para el proyecto.\n\nTen en cuenta que este curso ha sido diseñado como el segundo de cuatro cursos que hacen parte del programa especializado en “Desarrollo de nuevas empresas” (https://www.coursera.org/specializations/desarrollo-nuevas-empresas), cuyo objetivo es brindarte una ruta práctica y accesible para crear y consolidar tu propia empresa, partiendo del análisis de tus ideas, de tus propias habilidades y de las oportunidades que te ofrece tu entorno inmediato. El primer curso del programa se llama "¿Cómo convertir mi idea en empresa?" (https://www.coursera.org/learn/idea-empresa/home/welcome), te recomendamos que te inscribas y participes en él si no lo has hecho.\n\nPuedes tomar todos los cursos del programa por separado o sólo uno de ellos, sin embargo te recomendamos que te inscribas y participes en los cuatro, ojalá en el orden que te proponemos, de manera que llegues al último curso denominado "Mi nueva empresa: los siguientes pasos" preparado para aplicar los conocimientos adquiridos en los cursos anteriores y lleves tu emprendimiento o negocio a la realidad.Modeling; Business Plan; Planning; Business Model Canvas; Strategy; I-Deas; Alt-A; Unos (Operating System); Yottabyte; CmosPrograma en Desarrollo de nuevas empresas2 El programa en Desarrollo de nuevas empresas te ofrece la posibilidad de adquirir los conocimientos y habilidades necesarios para idear y poner en marcha tu propia empresa. Vas a recorrer un camino que incluye el desarrollo de una idea de negocio y la realización de pruebas con consumidores reales, la generación de un modelo de negocio capaz de generar ingresos y la construcción y presentación de cifras financieras esenciales que todo emprendedor debe utilizar en su diálogo con aliados, financiadores e inversionistas.\n\nObjetivos de aprendizaje:\n\n1. Desarrollar habilidades para tomar decisiones informadas respecto a cómo definir y validar los elementos requeridos para llevar una idea emprendedora a la realidad.\n\n2. Construir una ruta de emprendimiento que facilite el descubrir, construir, proyectar y crecer como componentes sustanciales del proceso del emprendedor.\n\nEl programa está diseñado bajo los principios de aprender haciendo, desarrollar a partir de la identificación de necesidades reales del consumidor, validar las ideas con consumidores reales a través de prototipos y buscar las ventas con rapidez, para asegurar la transformación del individuo en emprendedor. La metodología es la misma que el Centro de Emprendimiento de la Facultad de Administración de Uniandes aplica para dar soporte al desarrollo de nuevos negocios por parte de los miembros de la comunidad uniandina[5.4, 14.4] None Spanish business entrepreneurship
¿Cómo financiar mi empresa? Universidad de los AndesBeginner 7,1 4,9 Este curso está estructurado para desarrollar la capacidad de entender el proceso de financiamiento de tu emprendimiento, es decir, la financiación de tu empresa para su creación, puesta en marcha y posterior crecimiento.  Durante el curso podrás entender los elementos y la estructura de la financiación de tu proyecto, los recursos requeridos para llevarlo a cabo, y finalmente los métodos de identificación y obtención de dichos recursos. \n\nEl curso permitirá una aproximación al tema de las finanzas desde la perspectiva del comportamiento de la empresa en su etapa de inicio, explica los conceptos básicos de una manera aplicada para acercarte al tema de los números aunque no tengas bases fuertes en este tema. Si tienes una base financiera sólida, el curso te ofrece alternativas para usar ese conocimiento en la gestión y administración de los recursos de financiación para lograr un óptimo resultado en la gestión de la empresa en una etapa temprana. \n\nObjetivos de aprendizaje:\n\n1. Validar la estructura de ingresos y de costos, los flujos de efectivo, la rentabilidad y las necesidades de financiación del proyecto.\n\n2. Identificar, desde los números, las deficiencias e incoherencias del proyecto desarrollado hasta ahora.\n\n3. Identificar posibles fuentes y mecanismos de financiación apropiados para el proyecto.\n\n4. Sintetizar la lógica financiera básica del proyecto y comunicarla efectivamente a posibles financiadores y aliados.\n\nEl desarrollo de estos objetivos te permitirá definir los números básicos de tu proyecto, los cuales serán utilizados para la búsqueda de recursos financieros que permita el arranque del mismo. Es un curso de aprendizaje de herramientas prácticas fundamentales para todo emprendedor.\n\nTen en cuenta que este curso ha sido diseñado como el segundo de cuatro cursos que hacen parte del programa especializado en “Desarrollo de nuevas empresas” (https://www.coursera.org/specializations/desarrollo-nuevas-empresas), cuyo objetivo es brindarte una ruta práctica y accesible para crear y consolidar tu propia empresa, partiendo del análisis de tus ideas, de tus propias habilidades y de las oportunidades que te ofrece tu entorno inmediato. El primer curso del programa se llama "¿Cómo convertir mi idea en empresa?" (https://www.coursera.org/learn/idea-empresa/home/welcome) y el segundo curso se llama “¿Cómo construir mi  modelo de negocio?” (https://www.coursera.org/learn/modelo-negocio/home/welcome). Te recomendamos que te inscribas y participes en ambos si no lo has hecho. Cuando completes estos tres cursos del programa, podrás inscribirte en el último curso, llamado "Mi nueva empresa: los siguientes pasos", al cabo del cual estarás listo para llevar tu emprendimiento o negocio a la realidad.\n\nPuedes tomar todos los cursos del programa por separado o sólo uno de ellos, sin embargo te recomendamos que te inscribas y participes en los cuatro, ojalá en el orden que te proponemos, de manera que llegues al último curso denominado "Mi nueva empresa: los siguientes pasos" preparado para aplicar los conocimientos adquiridos en los cursos anteriores y lleves tu emprendimiento o negocio a la realidad.Personal Advertisement; Elevator Pitch; Entrepreneurship; Ordered Pair; I-Deas; Qa & Ux Manager; Gustave Le BonPrograma en Desarrollo de nuevas empresas3 El programa en Desarrollo de nuevas empresas te ofrece la posibilidad de adquirir los conocimientos y habilidades necesarios para idear y poner en marcha tu propia empresa. Vas a recorrer un camino que incluye el desarrollo de una idea de negocio y la realización de pruebas con consumidores reales, la generación de un modelo de negocio capaz de generar ingresos y la construcción y presentación de cifras financieras esenciales que todo emprendedor debe utilizar en su diálogo con aliados, financiadores e inversionistas.\n\nObjetivos de aprendizaje:\n\n1. Desarrollar habilidades para tomar decisiones informadas respecto a cómo definir y validar los elementos requeridos para llevar una idea emprendedora a la realidad.\n\n2. Construir una ruta de emprendimiento que facilite el descubrir, construir, proyectar y crecer como componentes sustanciales del proceso del emprendedor.\n\nEl programa está diseñado bajo los principios de aprender haciendo, desarrollar a partir de la identificación de necesidades reales del consumidor, validar las ideas con consumidores reales a través de prototipos y buscar las ventas con rapidez, para asegurar la transformación del individuo en emprendedor. La metodología es la misma que el Centro de Emprendimiento de la Facultad de Administración de Uniandes aplica para dar soporte al desarrollo de nuevos negocios por parte de los miembros de la comunidad uniandina[2.8, 10.1] None Spanish business entrepreneurship
Mi nueva empresa: los siguientes pasos Universidad de los AndesIntermediate 8,3 4,9 Este curso ha sido diseñado para ser el último del programa en Desarrollo de nuevas empresas (https://www.coursera.org/specializations/desarrollo-nuevas-empresas), y se espera que cuando lo inicies ya hayas hecho el ajuste entre tu producto y el consumidor (se trabaja en el curso ¿Cómo convertir mi idea en empresa?), la composición del modelo de negocio de tu emprendimiento (se trabaja en el curso ¿Cómo construir mi modelo de negocio?) y hayas definido las cifras de tu empresa (se trabaja en el curso ¿Cómo financiar mi empresa?). Si aún no has tomado los 3 cursos anteriores a este, te recomendamos que lo hagas y así llegues a este curso preparado para integrar todo el aprendizaje logrado en esos cursos previos para ponerlo al servicio de tu propio proyecto. \n\nEn cada uno de los cursos precedentes, haz realizado iterativamente unos desplazamientos entre teoría y práctica, integrando lo mejor de los dos mundos, pero siempre con un enfoque en el tema particular de cada curso. \n\nAquí, el objetivo es lograr que tú como emprendedor lleves cada una de las dimensiones de la empresa a un desempeño muy alto, y más allá de esto, que la ventaja de la empresa se vea apuntalada por claras sinergias entre los distintos componentes. Esta suma de fortalezas lleva a que las capacidades sean difíciles de replicar y a que la ventaja sea sostenible. \n\nEn este curso harás una evaluación integral del negocio, identificarás barreras que debes resolver y generarás soluciones creativas que te permitan superar estas restricciones, actuando al mismo tiempo en los distintos niveles que ahora manejas (el ajuste entre el producto y el consumidor, la composición del modelo de negocio y la agilidad con las cifras de la empresa). \n\nAl cerrar este curso, habrás activado tu capacidad para conducir tu emprendimiento con mano certera y de comunicarlo desde una perspectiva integral. Contarás con una amplia gama de recursos para generar nuevas estrategias de crecimiento. \n\nObjetivo de aprendizaje: \n\nEvaluar las fortalezas y debilidades del proyecto desarrollado hasta ahora y plantear soluciones creativas que integren todos los componentes, desde el conocimiento del consumidor hasta los componentes del modelo de negocio y los factores que determinan los flujos de efectivo y rentabilidad. Esta etapa recoge los principales aprendizajes desarrollados a lo largo de los cursos anteriores. \n\nSe sugiere la construcción de la solución integrada en grupos de 5 personas, donde cada uno de los participantes hace parte de la junta directiva de los proyectos de sus compañeros de grupo.I-Deas Programa en Desarrollo de nuevas empresas4 El programa en Desarrollo de nuevas empresas te ofrece la posibilidad de adquirir los conocimientos y habilidades necesarios para idear y poner en marcha tu propia empresa. Vas a recorrer un camino que incluye el desarrollo de una idea de negocio y la realización de pruebas con consumidores reales, la generación de un modelo de negocio capaz de generar ingresos y la construcción y presentación de cifras financieras esenciales que todo emprendedor debe utilizar en su diálogo con aliados, financiadores e inversionistas.\n\nObjetivos de aprendizaje:\n\n1. Desarrollar habilidades para tomar decisiones informadas respecto a cómo definir y validar los elementos requeridos para llevar una idea emprendedora a la realidad.\n\n2. Construir una ruta de emprendimiento que facilite el descubrir, construir, proyectar y crecer como componentes sustanciales del proceso del emprendedor.\n\nEl programa está diseñado bajo los principios de aprender haciendo, desarrollar a partir de la identificación de necesidades reales del consumidor, validar las ideas con consumidores reales a través de prototipos y buscar las ventas con rapidez, para asegurar la transformación del individuo en emprendedor. La metodología es la misma que el Centro de Emprendimiento de la Facultad de Administración de Uniandes aplica para dar soporte al desarrollo de nuevos negocios por parte de los miembros de la comunidad uniandina[4.1, 11.0] None Spanish business entrepreneurship
Formulación y evaluación de proyectos complejosUniversidad de los AndesAdvanced 21,5 4,9 Bienvenido al curso de Formulación y evaluación de proyectos complejos de ingeniería, soy Andrés Felipe Gómez y te estaré acompañando a lo largo de estas 8 semanas en las que aprenderás los fundamentos básicos para poder determinar si un proyecto es factible o no, desde su ideación hasta su operación, por lo que podrás formular y evaluar proyectos desde las diferentes dimensiones que incorpora la complejidad de este. \nAl finalizar este curso estarás en capacidad de entender qué hace que un proyecto sea complejo, cuáles son las etapas de su ciclo de vida para su formulación, y el proceso lógico para evaluar su factibilidad desde múltiples dimensiones del conocimiento. Con todo este nuevo conocimiento adquirirás una nueva lógica sobre la cual podrás ver los proyectos, por lo que este curso te permitirá no solo adquirir conocimientos base para diversas certificaciones, sino que te permitirá desarrollarte, o profundizar, en el campo laboral de la gerencia de proyectos. Este curso lo pensamos para ti, con la calidad que la Universidad de los Andes les ofrece a sus alumnos.\n\nAdicionalmente, este curso ofrece 36 PDUs para aquellas personas certificadas como PMP, PMI-RMP o PMI-SP de acuerdo con el Triángulo del Talento del PMI®. Los PDUs están distribuidos de la siguiente manera:\nTécnica – 20 PDUs\nLiderazgo – 6 PDUs\nEstrategia/Negocios – 10 PDUsProject; Planning; Leadership and Management; Project Management; Analysis; Risk; Evaluation; Profit At Risk; Elections; Risk AnalysisPrograma Especializado en Gerencia de Proyectos Complejos1 Este programa especializado busca introducir y desarrollar en los estudiantes habilidades y competencias para poder ejecutar exitosamente proyectos de alto valor en las organizaciones. A lo largo de 4 cursos, aprenderás cómo pasar de una idea a un entregable de valor, y comprender cómo usar las principales herramientas de seguimiento y control, y de recuperación de proyectos complejos.\n\nEl Programa Especializado en Gerencia de Proyectos Complejos te va a proporcionar los conocimientos y las habilidades para realizar una gestión de proyectos profesional en tu entorno de trabajo diario. El poder desarrollar proyectos exitosos en las organizaciones se convierte en una tarea crítica, puesto que las necesidades externas e internas nos obligan a desarrollar mejores soluciones en un menor tiempo y costo, dejando poco margen de error.\n\nEn vista de lo anterior, se ha vuelto más necesario que nunca poder gerenciar proyectos complejos, los cuales no solo se caracterizan por su criticidad en las organizaciones, sino por los beneficios que ofrecen y el nivel de inversión que requieren para su desarrollo. Dicho esto, en este programa especializado vamos a abordar, más allá de hacer los proyectos correctamente, el hacer los proyectos correctos, evaluándolos desde su formulación, evaluación, planeación, ejecución, seguimiento y control, cierre y posible recuperación, si es el caso.[13.9, 27.8] None Spanish business business-essentials
Gestión del alcance: el qué de la triple restricciónUniversidad de los AndesAdvanced 13,8 4,9 Bienvenido al curso de Gestión del alcance. Soy Gonzalo Vela y te acompañaré a lo largo de estas 7 semanas en las que aprenderás los fundamentos básicos para definir el alcance de un proyecto de manera efectiva, con lo cual podrás entender los beneficios que ofrece un proyecto complejo, la manera en la que se obtienen, cómo se organiza un plan de trabajo y cómo debes definir los componentes, entregables, criterios de aceptación y otros elementos. Este curso es un espacio académico en el cual podrás conocer, entender y aplicar las mejores prácticas y métodos para definición del alcance. \n\nMediante el uso de varios recursos pedagógicos, podrás conocer, entender y aplicar conceptos clave de gestión de proyectos para obtener los documentos esenciales que plasman la definición del alcance, tales como el acta de constitución, el enunciado del alcance y la estructura de desagregación del trabajo, entre otros. \n\nAl finalizar este curso estarás en capacidad de entender qué hace que un proyecto sea complejo, cuáles son las etapas de su ciclo de vida y cuáles son los procesos adecuados para definir su alcance correctamente. El conocimiento adquirido y las habilidades desarrolladas te permitirán abordar con confianza uno de los desafíos de la planificación de un proyecto. Como consecuencia, mejorarás tu perfil profesional y podrás acceder a nuevas oportunidades en el campo laboral. \nEste curso está respaldado por los estándares de calidad que la Universidad de los Andes mantiene en su oferta académica.\n\nAdicionalmente, este curso ofrece 36 PDUs para aquellas personas certificadas como PMP, PMI-RMP o PMI-SP de acuerdo con el Triángulo del Talento del PMI®. Los PDUs están distribuidos de la siguiente manera:\nTécnica – 20 PDUs\nLiderazgo – 6 PDUs\nEstrategia/Negocios – 10 PDUsLeadership; Accounting; Leadership and Management; Project Management; Project; Microsoft Excel; Ordered Pair; Denominación De Origen; Gustave Le BonPrograma Especializado en Gerencia de Proyectos Complejos2 Este programa especializado busca introducir y desarrollar en los estudiantes habilidades y competencias para poder ejecutar exitosamente proyectos de alto valor en las organizaciones. A lo largo de 4 cursos, aprenderás cómo pasar de una idea a un entregable de valor, y comprender cómo usar las principales herramientas de seguimiento y control, y de recuperación de proyectos complejos.\n\nEl Programa Especializado en Gerencia de Proyectos Complejos te va a proporcionar los conocimientos y las habilidades para realizar una gestión de proyectos profesional en tu entorno de trabajo diario. El poder desarrollar proyectos exitosos en las organizaciones se convierte en una tarea crítica, puesto que las necesidades externas e internas nos obligan a desarrollar mejores soluciones en un menor tiempo y costo, dejando poco margen de error.\n\nEn vista de lo anterior, se ha vuelto más necesario que nunca poder gerenciar proyectos complejos, los cuales no solo se caracterizan por su criticidad en las organizaciones, sino por los beneficios que ofrecen y el nivel de inversión que requieren para su desarrollo. Dicho esto, en este programa especializado vamos a abordar, más allá de hacer los proyectos correctamente, el hacer los proyectos correctos, evaluándolos desde su formulación, evaluación, planeación, ejecución, seguimiento y control, cierre y posible recuperación, si es el caso.[8.0, 18.4] None Spanish business leadership-and-management
Estimación de la línea base de tiempos y costosUniversidad de los AndesIntermediate 13,8 4,3 Bienvenido al curso Estimación de la línea base de tiempos y costos. \n\nEste es el tercer curso que forma parte del programa especializado en Gerencia de proyectos complejos de ingeniería, ofertado por la Universidad de los Andes, disponible en la plataforma de Coursera.\nSoy Andrés Felipe Gómez y te estaré acompañando las siguientes 8 semanas en donde me voy a centrar en el último gran paso dentro del proceso de planeación: establecer las líneas base del tiempo y de los costos. Este es un paso muy importante en todo proyecto, pues acá determinamos cuánto tiempo nos vamos a demorar y cuánto es el presupuesto del proyecto para tener una base de comparación en la ejecución y en el seguimiento y control. \n\nEste curso busca brindarte las bases para que comprendas la importancia de la planeación en los proyectos, así como proveerte herramientas y enseñarte habilidades para que desarrolles una línea base sólida contra la cual contrastar el avance del proyecto durante su ejecución. Así mismo, en este curso nos vamos a centrar mucho en una las habilidades más importantes que debe tener todo buen gerente de proyecto: el saber cómo estimar. Dicho lo anterior, este curso busca que entiendas la importancia de la estimación de tiempos, recursos, costos, esfuerzo, entre otras variables que son de gran importancia para el éxito de un proyecto complejo. Todo lo anterior lo hacemos con el fin de poder desarrollar una línea base adecuada, pensada alrededor del alcance y los entregables, de las actividades, su duración y su costo; para poder desarrollar una correcta planeación del proyecto, lo que nos facilitará el proceso de seguimiento y control en etapas posteriores del ciclo de vida del proyecto.\n\nEste curso está pensado para personas de diferentes disciplinas que quieren adentrarse en el mundo de la gerencia de proyectos, pero que saben que por las condiciones actuales que rodean los proyectos se hace necesario adquirir bases en la dimensión de la complejidad para la gestión de estos. Este curso está pensado para personas con por lo menos un título de pregrado con conocimientos intermedios en matemáticas. El aspirante a tomar este curso puede provenir de cualquier campo del conocimiento, desde el gobierno, la industria, la consultoría y la academia.\n\nUna vez el estudiante ha adquirido el conocimiento que provee el curso este estará en capacidad de entender la importancia de la planeación en los proyectos para la creación de una línea base sólida, así como la importancia de la estimación de los tiempos y costos, y su influencia en la probabilidad de éxito de los proyectos complejos. Igualmente, el estudiante podrá conocer y aplicar los diferentes tipos de estimación dependiendo de la fase en que se encuentre un proyecto complejo, esto con el objetivo de determinar la línea base de tiempo y costos para hacer la ejecución, seguimiento y control adecuado de proyectos complejos.\n\nEste curso lo pensamos para ti, con la calidad que la Universidad de los Andes les ofrece a sus alumnos.\nAdicionalmente, este curso ofrece 36 PDUs para aquellas personas certificadas como PMP, PMI-RMP o PMI-SP de acuerdo con el Triángulo del Talento del PMI®. Los PDUs están distribuidos de la siguiente manera: \n\nTécnica – 18 PDUs \nLiderazgo – 6 PDUs \nEstrategia/Negocios – 12 PDUsAccounting; Cost EstimatePrograma Especializado en Gerencia de Proyectos Complejos3 Este programa especializado busca introducir y desarrollar en los estudiantes habilidades y competencias para poder ejecutar exitosamente proyectos de alto valor en las organizaciones. A lo largo de 4 cursos, aprenderás cómo pasar de una idea a un entregable de valor, y comprender cómo usar las principales herramientas de seguimiento y control, y de recuperación de proyectos complejos.\n\nEl Programa Especializado en Gerencia de Proyectos Complejos te va a proporcionar los conocimientos y las habilidades para realizar una gestión de proyectos profesional en tu entorno de trabajo diario. El poder desarrollar proyectos exitosos en las organizaciones se convierte en una tarea crítica, puesto que las necesidades externas e internas nos obligan a desarrollar mejores soluciones en un menor tiempo y costo, dejando poco margen de error.\n\nEn vista de lo anterior, se ha vuelto más necesario que nunca poder gerenciar proyectos complejos, los cuales no solo se caracterizan por su criticidad en las organizaciones, sino por los beneficios que ofrecen y el nivel de inversión que requieren para su desarrollo. Dicho esto, en este programa especializado vamos a abordar, más allá de hacer los proyectos correctamente, el hacer los proyectos correctos, evaluándolos desde su formulación, evaluación, planeación, ejecución, seguimiento y control, cierre y posible recuperación, si es el caso.[5.9, 19.1] None Spanish business business-strategy
Recuperación de proyectos en crisis Universidad de los AndesIntermediate 10,3 5 Te damos la bienvenida al curso Recuperación de proyectos en crisis. \n\nEste es el cuarto, y último, curso que forma parte del Programa Especializado en Gerencia de Proyectos Complejos de Ingeniería, ofertado por la Universidad de los Andes, disponible en la plataforma Coursera.\n\nSoy Andrés Felipe Gómez y durante las próximas 8 semanas te invito a que me acompañes a ver cómo podemos recuperar proyectos en crisis. Es necesario aceptar que, sin importar las condiciones, todos los proyectos pueden presentar problemas hasta el punto de decir que entran en una “crisis”. Ahora más que nunca los proyectos juegan un papel muy importante para cumplir con las metas estratégicas de las organizaciones, por lo que, si llegan a tener problemas, nuestro deber es recuperarlos. \nEste curso busca brindarte las bases para que determines qué es un proyecto en crisis, y cómo podemos regresarlo a un estado de control. Así mismo, en este curso nos vamos a centrar mucho en el uso de las herramientas y habilidades para determinar cuándo un proyecto entra en crisis, cómo lo recupero y cómo realizo el seguimiento a esta recuperación.\n\nEste curso lo pensamos para ti, con la calidad que la Universidad de los Andes les ofrece a sus estudiantes.\n\nAdicionalmente, este curso ofrece 36 PDUs para aquellas personas certificadas como PMP, PMI-RMP o PMI-SP de acuerdo con el Triángulo del Talento del PMI®. Los PDUs están distribuidos de la siguiente manera: \n\nTécnica – 16 PDUs \nLiderazgo – 6 PDUs \nEstrategia/Negocios – 14 PDUsAccounting Programa Especializado en Gerencia de Proyectos Complejos4 Este programa especializado busca introducir y desarrollar en los estudiantes habilidades y competencias para poder ejecutar exitosamente proyectos de alto valor en las organizaciones. A lo largo de 4 cursos, aprenderás cómo pasar de una idea a un entregable de valor, y comprender cómo usar las principales herramientas de seguimiento y control, y de recuperación de proyectos complejos.\n\nEl Programa Especializado en Gerencia de Proyectos Complejos te va a proporcionar los conocimientos y las habilidades para realizar una gestión de proyectos profesional en tu entorno de trabajo diario. El poder desarrollar proyectos exitosos en las organizaciones se convierte en una tarea crítica, puesto que las necesidades externas e internas nos obligan a desarrollar mejores soluciones en un menor tiempo y costo, dejando poco margen de error.\n\nEn vista de lo anterior, se ha vuelto más necesario que nunca poder gerenciar proyectos complejos, los cuales no solo se caracterizan por su criticidad en las organizaciones, sino por los beneficios que ofrecen y el nivel de inversión que requieren para su desarrollo. Dicho esto, en este programa especializado vamos a abordar, más allá de hacer los proyectos correctamente, el hacer los proyectos correctos, evaluándolos desde su formulación, evaluación, planeación, ejecución, seguimiento y control, cierre y posible recuperación, si es el caso.[4.7, 13.1] None Spanish business leadership-and-management
Initiating and Planning Projects University of California, IrvineBeginner 5 4,7 The courses in the Introduction to Project Management Principles and Practices Specialization are a recommended precursor to UCI's Applied Project Management Certificate. \n\nSuccessful projects require careful upfront planning. In this course, you’ll learn the key roles and responsibilities of the project manager and project team. You’ll also learn to answer some key questions upfront to help you meet project objectives: What will this project accomplish? Why is this project important? Who benefits from this project? How will we plan for successful outcomes?\n\nUpon completing this course, you will be able to:\n1.       Identify the key characteristics of a project\n2.       Identify primary project constraints\n3.       Define the role and responsibilities of the project manager\n4.       Identify Project Organizational Structures\n5.       Understand the definition of a Project Stakeholder\n6.       Identify project stakeholders\n7.       Identify information needs of the project stakeholders\n8.       Define responsibility for managing stakeholder and controlling stakeholder engagement\n9.       Define the purpose of using a project charter\n10.     Summarize the key elements of a project plan\n11.     Identify common sources of conflict within a project environment\n12.     Describe the difference between authority and influenceProject; Leadership and Management; Planning; Project Management; Project Plan; Project Planning; Project Charter; Scope (Project Management); Leadership; Conflict ResolutionProject Management & Other Tools for Career Development1 Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. It is an essential skill in the modern digital constantly changing world.\n\nThis intensive and hands-on series of courses gives you a blend of skills from project management. Successful projects require careful upfront planning. In this specialization, you will gain a strong working knowledge of the basics of project management. You’ll learn the key roles and responsibilities of the project manager and project team and to answer some key questions upfront to help you meet project objectives, as well as managing project risk.\n\nAdditionally, this specialization will train you in essential career success skills that have become indispensable, like business writing, negotiation and effective problem-solving. Thus, in addition to introducing you to project management, this specialization will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce, giving you a complete, comprehensive skill set.[2.9, 6.4] Spanish; Arabic; French; Portuguese; Italian; Catalan; Vietnamese; Afrikaans; German; Russian; Thai; CroatianEnglish business leadership-and-management
Managing Project Risks and Changes University of California, IrvineBeginner 3,1 4,7 This course will help you manage project risk effectively by identifying, analyzing, and communicating inevitable changes to project scope and objectives. You will understand and practice the elements needed to measure and report on project scope, schedule, and cost performance. You will be equipped with the tools to manage change in the least disruptive way possible for your team and other project stakeholders.\n\nUpon completing this course, you will be able to:\n1.       Define components of a communications management plan\n2.       Understand the importance of communications channels\n3.       Define the key elements needed to measure and report on project scope, schedule, and cost performance\n4.       Identify project risk events\n5.       Prioritize identified risks\n6.       Develop responses for a high priority risk\n7.       Identify and analyze changes to project scope\n8.       Describe causes and effects of project changes\n9.       Define the purpose of conducting a lessons learned sessionLeadership and Management; Risk; Risk Management; Project; Project Management; Planning; Project Risk Management; Communication; Change Management; Change ControlProject Management & Other Tools for Career Development2 Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. It is an essential skill in the modern digital constantly changing world.\n\nThis intensive and hands-on series of courses gives you a blend of skills from project management. Successful projects require careful upfront planning. In this specialization, you will gain a strong working knowledge of the basics of project management. You’ll learn the key roles and responsibilities of the project manager and project team and to answer some key questions upfront to help you meet project objectives, as well as managing project risk.\n\nAdditionally, this specialization will train you in essential career success skills that have become indispensable, like business writing, negotiation and effective problem-solving. Thus, in addition to introducing you to project management, this specialization will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce, giving you a complete, comprehensive skill set.[1.6, 4.0] Hungarian; French; Ukrainian; Portuguese; Italian; Vietnamese; German; Russian; Thai; Spanish; ArabicEnglish business leadership-and-management
High-Impact Business Writing University of California, IrvineBeginner 4,2 4,4 Effective writing is a powerful tool in the business environment. Learn how to articulate your thoughts in a clear and concise manner that will allow your ideas to be better understood by your readers. Improve your business writing skill by learning to select and use appropriate formats for your audience, use the correct medium and adjust your writing style accordingly, as well as identify your objective and communicate it clearly. You'll also learn to spot, correct and avoid the most common writing pitfalls, and gain valuable experience analyzing, writing and revising a wide spectrum of business documents. From a simple interoffice memo to a twenty-page business proposal, learn how to put good business writing to work for you.\n\nUpon completing this course, you will be able to:\n1.       Write effective business communications, including bad news, good news, persuasive writing, presentations, emails, memos, business reports and press releases\n2.       Learn how to edit and proofread business documents\n3.       Learn how to write for a global marketWriting; Business Writing; Email; Communication; Email Writing; Grammar; Business Communication; Documents; English Language; English GrammarProject Management & Other Tools for Career Development3 Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. It is an essential skill in the modern digital constantly changing world.\n\nThis intensive and hands-on series of courses gives you a blend of skills from project management. Successful projects require careful upfront planning. In this specialization, you will gain a strong working knowledge of the basics of project management. You’ll learn the key roles and responsibilities of the project manager and project team and to answer some key questions upfront to help you meet project objectives, as well as managing project risk.\n\nAdditionally, this specialization will train you in essential career success skills that have become indispensable, like business writing, negotiation and effective problem-solving. Thus, in addition to introducing you to project management, this specialization will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce, giving you a complete, comprehensive skill set.[1.6, 5.7] French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; ArabicEnglish business business-essentials
The Art of Negotiation University of California, IrvineAdvanced 4,5 4,3 The art of negotiation comes into play daily in the life of employees at all levels and in every position. Participants explore how current approaches to negotiation strategy and tactics are used, what negotiation entails, types of negotiation relationships that exist from hard bargain to win-win, to fully partnered relationships and personal ones. The course explores the personal and behavioral characteristics of an effective negotiator. Participants discuss how empowerment, power, and authority affect the negotiation process and outcome. Topics include how important it is to plan and prepare for a negotiation session.\n\nUpon completing this course, you will be able to:\n1.       Learn about the nature of negotiation and how it differs from selling\n2.       Gain awareness of the basic doctrines of negotiation and barriers to effective negotiation\n3.       Explain the role of authority and how to address it in negotiations\n4.       Explain the role of power in negotiations and how to address power inequities\n5.       Explain the positive and negative influences of empowerment\n6.       Learn the different “stances” or negotiation styles negotiators might adopt\n7.       Demonstrate the factors that influence which negotiation style is implemented\n8.       Describe the personal and behavioral characteristics of an effective negotiator\n9.       Demonstrate your grasp of emotional intelligence and how it impacts the effectiveness of a negotiator\n10.     Assess your own values and personal style and how they affect the negotiation process\n11.     Learn about the critical importance of planning and preparation in the negotiation processNegotiation; Principle; Communication; Planning; Win-Win Game; Contract Negotiation; Art; Leadership and Management; Project Management; Critical ThinkingProject Management & Other Tools for Career Development4 Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. It is an essential skill in the modern digital constantly changing world.\n\nThis intensive and hands-on series of courses gives you a blend of skills from project management. Successful projects require careful upfront planning. In this specialization, you will gain a strong working knowledge of the basics of project management. You’ll learn the key roles and responsibilities of the project manager and project team and to answer some key questions upfront to help you meet project objectives, as well as managing project risk.\n\nAdditionally, this specialization will train you in essential career success skills that have become indispensable, like business writing, negotiation and effective problem-solving. Thus, in addition to introducing you to project management, this specialization will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce, giving you a complete, comprehensive skill set.[1.7, 6.2] Italian; Arabic; Portuguese; Vietnamese; German; Russian; Spanish; FrenchEnglish business business-essentials
Effective Problem-Solving and Decision-MakingUniversity of California, IrvineAdvanced 3,3 4,3 Critical thinking – the application of scientific methods and logical reasoning to problems and decisions – is the foundation of effective problem solving and decision making. Critical thinking enables us to avoid common obstacles, test our beliefs and assumptions, and correct distortions in our thought processes. Gain confidence in assessing problems accurately, evaluating alternative solutions, and anticipating likely risks. Learn how to use analysis, synthesis, and positive inquiry to address individual and organizational problems and develop the critical thinking skills needed in today’s turbulent times. Using case studies and situations encountered by class members, explore successful models and proven methods that are readily transferable on-the-job.\n\nUpon completing this course, you will be able to:\n1.       Choose and apply appropriate problem solving and decision making processes and methods\n2.       Identify common obstacles to effective problem solving and decision making\n3.       Recognize the human variable in problem solving and decision making\n4.       Assess major conceptual blocks and significant situational challenges\n5.       Apply concepts to enhancing personal development and organizational performance\n6.       Explain the key elements of problem solving and decision making and the barriers associated with themProblem Solving; Decision Making; Leadership and Management; Problem Solving Methods; Analysis; Chart; Change Management; Group Decision-Making; Data Analysis; Decision AnalysisProject Management & Other Tools for Career Development5 Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. It is an essential skill in the modern digital constantly changing world.\n\nThis intensive and hands-on series of courses gives you a blend of skills from project management. Successful projects require careful upfront planning. In this specialization, you will gain a strong working knowledge of the basics of project management. You’ll learn the key roles and responsibilities of the project manager and project team and to answer some key questions upfront to help you meet project objectives, as well as managing project risk.\n\nAdditionally, this specialization will train you in essential career success skills that have become indispensable, like business writing, negotiation and effective problem-solving. Thus, in addition to introducing you to project management, this specialization will help you build, develop and hone the essential skills needed to improve your employability and advancement in today’s dynamic workforce, giving you a complete, comprehensive skill set.[1.2, 4.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Initiating and Planning Projects University of California, IrvineBeginner 5 4,7 The courses in the Introduction to Project Management Principles and Practices Specialization are a recommended precursor to UCI's Applied Project Management Certificate. \n\nSuccessful projects require careful upfront planning. In this course, you’ll learn the key roles and responsibilities of the project manager and project team. You’ll also learn to answer some key questions upfront to help you meet project objectives: What will this project accomplish? Why is this project important? Who benefits from this project? How will we plan for successful outcomes?\n\nUpon completing this course, you will be able to:\n1.       Identify the key characteristics of a project\n2.       Identify primary project constraints\n3.       Define the role and responsibilities of the project manager\n4.       Identify Project Organizational Structures\n5.       Understand the definition of a Project Stakeholder\n6.       Identify project stakeholders\n7.       Identify information needs of the project stakeholders\n8.       Define responsibility for managing stakeholder and controlling stakeholder engagement\n9.       Define the purpose of using a project charter\n10.     Summarize the key elements of a project plan\n11.     Identify common sources of conflict within a project environment\n12.     Describe the difference between authority and influenceProject; Leadership and Management; Planning; Project Management; Project Plan; Project Planning; Project Charter; Scope (Project Management); Leadership; Conflict ResolutionProject Management Principles and Practices1 This specialization is a precursor to the Applied Project Management Certificate. Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. This intensive and hands-on series of courses gives you the skills to ensure your projects are completed on time and on budget while giving the user the product they expect. You will gain a strong working knowledge of the basics of project management and be able to immediately use that knowledge to effectively manage work projects. At the end of the series you will be able to identify and manage the product scope, build a work breakdown structure, create a project plan, create the project budget, define and allocate resources, manage the project development, identify and manage risks, and understand the project procurement process.[2.9, 6.4] Spanish; Arabic; French; Portuguese; Italian; Catalan; Vietnamese; Afrikaans; German; Russian; Thai; CroatianEnglish business leadership-and-management
Budgeting and Scheduling Projects University of California, IrvineBeginner 3,7 4,7 A good project schedule helps all team members’ work together to meet project objectives. A project budget with realistic cost constraints is also an essential bedrock of any project. In this course you’ll learn to plan and stick to time and cost constraints in order to ensure the success of your projects.\n\nUpon completing this course, you will be able to:\n1.       Identify the resource needs of the project\n2.       Decompose work packages into activities\n3.       Define what is needed to estimate activity durations\n4.       Define milestones and create a milestone schedule\n5.       Determine the critical path and calculate float\n6.       Describe the purpose of using leads and lags in a project schedule\n7.       Estimate the quantities and costs of resources required to perform project activities\n8.       Select one of three common cost estimating techniques to determine a project budget\n9.       Use a responsibility assignment matrix to assign responsibilities\n10.     Recognize the components of a project’s quality management planProject; Schedule; Leadership and Management; Budget; Estimation; Project Management; Budget Estimation; Schedule (Project Management); Planning; CostProject Management Principles and Practices2 This specialization is a precursor to the Applied Project Management Certificate. Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. This intensive and hands-on series of courses gives you the skills to ensure your projects are completed on time and on budget while giving the user the product they expect. You will gain a strong working knowledge of the basics of project management and be able to immediately use that knowledge to effectively manage work projects. At the end of the series you will be able to identify and manage the product scope, build a work breakdown structure, create a project plan, create the project budget, define and allocate resources, manage the project development, identify and manage risks, and understand the project procurement process.[2.1, 4.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Thai; SpanishEnglish business leadership-and-management
Managing Project Risks and Changes University of California, IrvineBeginner 3,1 4,7 This course will help you manage project risk effectively by identifying, analyzing, and communicating inevitable changes to project scope and objectives. You will understand and practice the elements needed to measure and report on project scope, schedule, and cost performance. You will be equipped with the tools to manage change in the least disruptive way possible for your team and other project stakeholders.\n\nUpon completing this course, you will be able to:\n1.       Define components of a communications management plan\n2.       Understand the importance of communications channels\n3.       Define the key elements needed to measure and report on project scope, schedule, and cost performance\n4.       Identify project risk events\n5.       Prioritize identified risks\n6.       Develop responses for a high priority risk\n7.       Identify and analyze changes to project scope\n8.       Describe causes and effects of project changes\n9.       Define the purpose of conducting a lessons learned sessionLeadership and Management; Risk; Risk Management; Project; Project Management; Planning; Project Risk Management; Communication; Change Management; Change ControlProject Management Principles and Practices3 This specialization is a precursor to the Applied Project Management Certificate. Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. This intensive and hands-on series of courses gives you the skills to ensure your projects are completed on time and on budget while giving the user the product they expect. You will gain a strong working knowledge of the basics of project management and be able to immediately use that knowledge to effectively manage work projects. At the end of the series you will be able to identify and manage the product scope, build a work breakdown structure, create a project plan, create the project budget, define and allocate resources, manage the project development, identify and manage risks, and understand the project procurement process.[1.6, 4.0] Ukrainian; Portuguese; Italian; Vietnamese; German; Russian; Thai; Spanish; Hungarian; Arabic; FrenchEnglish business leadership-and-management
Project Management Project University of California, IrvineIntermediate 4,8 4,7 This capstone project is designed to allow you to take the knowledge you have gained through the Specialization and put that knowledge into practice. In the capstone, you will create several of the key planning deliverables that have been discussed in these courses and either work on a project you choose or use a suggested case study. You will begin the capstone project by writing part of the project charter. You will build on that information to define your project, and then ultimately create a schedule, budget and responses for the risks you identify.  The goal is for you to use what you have learned in the previous courses and to perform your own research on how to best move forward with the capstone project.  Your work will be peer reviewed by your classmates. In turn you will peer review the work of other classmates.  Instructions on how to conduct peer reviews will be included in the course.  Upon completing this series, you will be able to (1) write a narrative charter statement, (2) create a work breakdown structure, (3) sequence project activities,(4) build a project schedule, (5) create a project budget, (6) create a responsibility assignment matrix, (7) identify project risks and (8) define responses for those risks.\n\nUpon completing this course, you will be able to:\n1.       Write a narrative charter statement\n2.       Create a work breakdown structure\n3.       Sequence project activities\n4.       Build a project schedule\n5.       Create a project budget\n6.       Create a responsibility assignment matrix\n7.       Identify project risks and define responses for those risksProject; Leadership and Management; Project Management; Risk; Planning; Project Plan; Budget; Risk Management; Schedule; Project CharterProject Management Principles and Practices4 This specialization is a precursor to the Applied Project Management Certificate. Project management has been proven to be the most effective method of delivering products within cost, schedule, and resource constraints. This intensive and hands-on series of courses gives you the skills to ensure your projects are completed on time and on budget while giving the user the product they expect. You will gain a strong working knowledge of the basics of project management and be able to immediately use that knowledge to effectively manage work projects. At the end of the series you will be able to identify and manage the product scope, build a work breakdown structure, create a project plan, create the project budget, define and allocate resources, manage the project development, identify and manage risks, and understand the project procurement process.[2.3, 6.5] Russian; Spanish; Japanese; Hungarian; Arabic; French; Portuguese; Greek; Italian; Vietnamese; GermanEnglish business business-essentials
Financial Modeling HSE University Advanced 10,1 5 Long-term projects require a thorough analysis, negotiations with investors, lenders, and partners. The financial model in MS Excel is the most important tool for planning, structuring, and analysis of a project. Here you pull up and summarize all available information on your expectations and forecast. Quality of your model defines the precision of your decisions and your ability to convince the other participants of the project.\nIn this course you will learn how to build for your project a financial model with all reports and ratios that used in project finance. We will go through the path from a blank Excel workbook, discuss the best practice for financial modeling, dig into technical and financial aspects of the methods and ratios that we use in the model. Within the course we will work with a typical project finance model, but this model has a wide range of possible applications. The same structure and principles could be used for any project to create a new business, launch a product or for venture investments. You will see that the approach we use is universal and the model we build in the course can be your template for many future projects.\nThe course is aimed at students with some experience in Excel. We will not be learning the basics of spreadsheets or MS Excel interface, but all special functions and services will be presented and explained before we use them in our model. All stages the development of the model will be supplemented with Excel files, so by the end of the course you will have both new skills and ready professional financial models. During the last week of the course you will develop your capstone project – your own financial model.Financial Modeling; Mathematical Finance; Modeling; Finance; Microsoft Project; Microsoft Excel; Technical Analysis; Econometrics; Stock MarketQuantitative Finance 3 This Specialization is part of HSE University Master of Finance degree program. Learn more about the admission into the program here and how your Coursera work can be leveraged if accepted into the program.\n\nThe Quantitative Finance Specialization provides fundamentals for quantitative analysis of financial data. Starting from the basic concepts of time value of money and descriptive statistics, you will dive into theory and practice of econometric models on real data. To make it more beneficial for your CV, you will complete the specialization by developing your own financial model.[4.9, 13.1] None English business finance
The Business of Product Management I Advancing Women in TechIntermediate 14,7 4,6 Sponsored by AMAZON WEB SERVICES (AWS). Learn real-world PM lessons from Amazon, Intuit, Procter and Gamble, Barnes and Noble, Whole Foods, Google, Mint Mobile, Juicero, Twitter, Tesla, Dropbox, Eventbrite, Blue, Samson, Coffee Meets Bagel, Mixpanel, and more!\n\nFeaturing NANCY WANG, Head of Data Protection Services, Amazon Web Services; Founder and CEO, Advancing Women in Product; WAYNE DUSO, Vice President for Edge Computing, File Services, and Data Services, Amazon Web Services; ARUM KANG, Co-Founder & CEO, Coffee Meets Bagel; and AMIR MOVAFAGHI, CEO, Mixpanel; former Global Head of Business of Operations, Twitter.Product Management; Leadership and Management; Go To Market; Product Strategy; Product Marketing; B2B Sales; Product/Market Fit; Press Release; Customer Experience; LadderingReal-World Product Management1 Created and offered by ADVANCING WOMEN IN TECH (AWIT). Sponsored by AMAZON WEB SERVICES (AWS).\n\nLearn product management using the same curriculum as Amazon and Google PMs! Gain insights to impress on your first (or next) product manager (PM) role.\n\nLead instructor Nancy Wang, Head of Data Protection Services at Amazon Web Services, former Rubrik and Google PM shares the key business, technical, design, and leadership skills necessary for success at PM roles at some of the world’s top technology companies. These skills will serve you throughout your career.\n\nGain insight from 20 product leaders at Amazon, Google/Alphabet, Facebook/Instagram, and Silicon Valley startups. These are the leaders who hire PMs. They will teach you the most desired PM skills. View the full list of our teaching talent in our course descriptions below!\n\nReady to interview? We dedicate 30% of this Specialization to teaching how to to impress during your next interview and role. Learn how to systematically attack each type of PM interview question. Watch two live PM interviews (one Google, one Amazon) with real-time feedback. Try our app, featuring hundreds of real PM interview questions asked by Amazon, Google, Facebook, and Microsoft!\n\nViews expressed are solely AWIP's, and not necessarily those of AWS, Coursera, or others. © 2020 AWIP. No claim on others' content fairly used for teaching pursuant to 17 USC § 107 and applicable caselaw.[10.9, 17.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
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What is Compliance? University of PennsylvaniaBeginner 7,8 4,8 Compliance isn’t only about preventing problems and ensuring that everyone is abiding by laws, rules, and regulations.  It’s also about the positive impact a robust and ethical compliance program can have on a business or organization.\n\nIn this course we will discuss why compliance is important – from the needs facing businesses in highly regulated industries to avoiding fines and penalties to preventing reputational and economic nightmares. We’ll examine real-world examples of compliance and governance failures and their impact, and consider strategies for avoiding similar situations in our own organizations. You’ll be able to think about risk management in new ways and apply strategies to manage it.Regulatory Compliance; Risk; Risk Management; Leadership and Management; Finance; Settlement Agreements; Corporate Governance; Audit Committee; Committee; LawRegulatory Compliance 1 Every organization faces a myriad of risks that can threaten its operations, reputation, and bottom line. A robust, effective compliance program can make the difference between companies that successfully navigate those risks, and those that become cautionary tales.\n\nThis specialization will introduce the essential elements of effective organizational compliance by exploring the concepts, considerations, and strategies for assessing risks and managing the compliance function. You will learn the fundamental principles of effective compliance, the components of an effective compliance program and their applications, and then closely examine two of the most important areas of compliance in today’s business climate: privacy compliance, and anti-corruption. The insights from this program will be applicable to a wide range of different types of organizations, from private companies to non-profits.[4.5, 9.1] French; Ukrainian; Portuguese; Russian; SpanishEnglish business business-essentials
Effective Compliance Programs University of PennsylvaniaAdvanced 8,8 4,9 Once you have an understanding of what compliance is, and why it may be important, it is natural to wonder next, “What should I do about it?”  In this course, we’ll explore one of the key factors for creating a positive culture of compliance: human psychology. We’ll think about what drives us, what makes us pay attention, what distracts, and how all of these pieces help build a strong belief in an organizational culture of compliance. \n\nWe will examine formal compliance programs, diving into the nuances of how they are applied in practice. We’ll also explore the technologies, workflows, policies, monitoring, and training necessary to create a toolkit for designing an effective compliance program.Regulatory Compliance; Chief Compliance Officer; Corporate Governance; Risk Management; Computer Security Incident Management; The Compliance Team; Discipline; Culture; Risk; LawRegulatory Compliance 2 Every organization faces a myriad of risks that can threaten its operations, reputation, and bottom line. A robust, effective compliance program can make the difference between companies that successfully navigate those risks, and those that become cautionary tales.\n\nThis specialization will introduce the essential elements of effective organizational compliance by exploring the concepts, considerations, and strategies for assessing risks and managing the compliance function. You will learn the fundamental principles of effective compliance, the components of an effective compliance program and their applications, and then closely examine two of the most important areas of compliance in today’s business climate: privacy compliance, and anti-corruption. The insights from this program will be applicable to a wide range of different types of organizations, from private companies to non-profits.[5.1, 10.7] French; Ukrainian; Portuguese; Russian; SpanishEnglish business business-essentials
Privacy Law and Data Protection University of PennsylvaniaAdvanced 7,9 4,8 What does it take to comply with privacy laws? \n\nIn this course, we’ll look at the practical aspects of navigating the complex landscape of privacy requirements. Better understanding privacy laws and data protection will enable you to protect your organization and the constituents that depend on your organization to safeguard their personal information. First, we will examine the historical context that drove the creation of laws, best practices, and other standards for protecting personal information.  We will also consider where in the U.S. privacy laws exist and which sectors remain unregulated.  Next, we will focus on the federal health privacy law, the Health Insurance Portability and Accountability Act of 1996 (HIPAA) – and what it takes to comply with it.  How do you know the scope of the requirements?  And once you know HIPAA applies, how do you actually put measures in place to ensure compliance?  \n\nWe’ll explore the notion that one cannot have privacy without strong security and examine various models that promote the security of personal information.  We’ll look closely at breach notification laws – one of the most significant drivers of change in organizations – and discuss strategies for the improvement of data protection overall.  Lastly, we will look at international law, state law, the unique and important role of the Federal Trade Commission in protecting privacy.  Most importantly, we get practical – we will discuss real-world, practical approaches to how compliance professionals can navigate the complex landscape of privacy requirements to best protect their organizations.Privacy; Law; Data Protection; Regulatory Compliance; Health Insurance Portability And Accountability Act; Security Breach Notification Laws; Data Security; Risk Management; International Law; Media ManipulationRegulatory Compliance 3 Every organization faces a myriad of risks that can threaten its operations, reputation, and bottom line. A robust, effective compliance program can make the difference between companies that successfully navigate those risks, and those that become cautionary tales.\n\nThis specialization will introduce the essential elements of effective organizational compliance by exploring the concepts, considerations, and strategies for assessing risks and managing the compliance function. You will learn the fundamental principles of effective compliance, the components of an effective compliance program and their applications, and then closely examine two of the most important areas of compliance in today’s business climate: privacy compliance, and anti-corruption. The insights from this program will be applicable to a wide range of different types of organizations, from private companies to non-profits.[4.3, 9.6] French; Portuguese; Russian; Spanish; PersianEnglish business business-essentials
What is Corruption: Anti-Corruption and ComplianceUniversity of PennsylvaniaAdvanced 6,3 4,9 Have you ever paid someone for doing you a favor? \n \nYou may be accustomed to tipping wait staff or other service providers, but what if you paid a police officer for NOT issuing a parking ticket?  Or if you gave a “gift” to a government official for signing a contract with your company? Tipping might be okay, but paying a bribe is a violation of the law.  \n Bribery is widespread and exists almost everywhere and in many forms.  Compliance programs address this and other forms of corruption. \n \nIn this course we’ll discuss what corruption actually is by examining, for example, the difference between a tip and an illegal bribe.  We will examine where corruption exists, how it exists, its ramifications, and the genesis of today’s anti-corruption laws.  We’ll also focus on practical strategies for creating compliance policies and procedures that address and prevent corruption.\n\nWe will learn about the U.S. Foreign Corrupt Practices Act, the UK Bribery Act, and many other anti-corruption laws.  Much of the course will focus on building out compliance policies and procedures that address corruption.  We will also look at practical methods for preventing corruption in an organization as well as red flags and other mechanisms for identifying corruption early so that it can be adequately addressed.Corruption; Regulatory Compliance; Law; Risk Management; Training And Development; Due Diligence; Strategy; Illustration; Stock; DocumentsRegulatory Compliance 4 Every organization faces a myriad of risks that can threaten its operations, reputation, and bottom line. A robust, effective compliance program can make the difference between companies that successfully navigate those risks, and those that become cautionary tales.\n\nThis specialization will introduce the essential elements of effective organizational compliance by exploring the concepts, considerations, and strategies for assessing risks and managing the compliance function. You will learn the fundamental principles of effective compliance, the components of an effective compliance program and their applications, and then closely examine two of the most important areas of compliance in today’s business climate: privacy compliance, and anti-corruption. The insights from this program will be applicable to a wide range of different types of organizations, from private companies to non-profits.[3.4, 8.0] French; Ukrainian; Portuguese; Russian; SpanishEnglish business business-essentials
Account Management & Sales Force Design West Virginia UniversityBeginner 9,8 4,3 The first course in the Sales Operations/Management Specialization, Account Management & Salesforce Design aims to introduce learners to a variety of sales methods. Students will gain knowledge on steps in strategic planning and sales management, responsibilities of a sales manager, kinds of sales operations, a recap of the personal selling process, and the concept of a buying center.Sales; Leadership and Management; Sales Management; Sales Operations; Strategic Planning; Sales Leadership; Outside Sales; Personal Selling; Sales Strategy; MarketingSales Operations/Management 1 Sales jobs span nearly every industry, from agribusiness and pharmaceuticals, to telecommunications and property management. And essential to sales is the management of the sales force. This course provides the knowledge and know how required for careers in sales management. Students are exposed to all facets of sales management, including organizing, selecting, training, motivating, supervising and compensating the sales force, territory management and administration and sales and expense forecasting. Also covered are typical sales management problems and potential solutions. As part of the course, you will meet a number of practicing sales managers who share their experience and knowledge. The learning outcomes are:\n\n· Develop a plan for organizing, staffing and training a sales force.\n\n· Identify the key factors in establishing and maintaining high morale in the sales force.\n\n· Develop an effective sales compensation plan.\n\n· Evaluate the performance of a sales person.\n\n· Organize sales territories to maximize selling effectiveness.\n\n· Evaluate sales and sales management strategies in relation to current legal and ethical standards of practice.[2.9, 14.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Sales Force Management West Virginia UniversityIntermediate 8 4,6 The second course in the Sales Operations/Management Specialization, Sales Force Management covers various aspects of hiring and personnel administration. Students will learn about job design and recruitment processes, tools of recruitment, the role of training in sales force development, and motivating salespeople to perform the tasks critical to an organization's success.Sales; Job Analysis; Sales Management; Recruitment; Training Programs; Recruiting; Training; Job Design; Sales Operations; Customer Relationship ManagementSales Operations/Management 2 Sales jobs span nearly every industry, from agribusiness and pharmaceuticals, to telecommunications and property management. And essential to sales is the management of the sales force. This course provides the knowledge and know how required for careers in sales management. Students are exposed to all facets of sales management, including organizing, selecting, training, motivating, supervising and compensating the sales force, territory management and administration and sales and expense forecasting. Also covered are typical sales management problems and potential solutions. As part of the course, you will meet a number of practicing sales managers who share their experience and knowledge. The learning outcomes are:\n\n· Develop a plan for organizing, staffing and training a sales force.\n\n· Identify the key factors in establishing and maintaining high morale in the sales force.\n\n· Develop an effective sales compensation plan.\n\n· Evaluate the performance of a sales person.\n\n· Organize sales territories to maximize selling effectiveness.\n\n· Evaluate sales and sales management strategies in relation to current legal and ethical standards of practice.[2.8, 10.7] French; Portuguese; Vietnamese; Russian; SpanishEnglish business leadership-and-management
Compensation, Expenses and Quotas West Virginia UniversityBeginner 3,6 4,5 This course is the third part of the Sales Operations/Management Specialization. In it, we will discuss some of the financial aspects involved in managing a sales force. Students will learn about the options available for sales force compensation, the different types plans you can use to manage your sales expenses, and how you can use quotas to help your salespeople achieve goals.Sales; Sales Management; Expense; Compensation; Sales Operations; Sales Quota; Purchasing; Planning; Expense Management; CostSales Operations/Management 3 Sales jobs span nearly every industry, from agribusiness and pharmaceuticals, to telecommunications and property management. And essential to sales is the management of the sales force. This course provides the knowledge and know how required for careers in sales management. Students are exposed to all facets of sales management, including organizing, selecting, training, motivating, supervising and compensating the sales force, territory management and administration and sales and expense forecasting. Also covered are typical sales management problems and potential solutions. As part of the course, you will meet a number of practicing sales managers who share their experience and knowledge. The learning outcomes are:\n\n· Develop a plan for organizing, staffing and training a sales force.\n\n· Identify the key factors in establishing and maintaining high morale in the sales force.\n\n· Develop an effective sales compensation plan.\n\n· Evaluate the performance of a sales person.\n\n· Organize sales territories to maximize selling effectiveness.\n\n· Evaluate sales and sales management strategies in relation to current legal and ethical standards of practice.[1.0, 4.7] French; Portuguese; Vietnamese; Russian; SpanishEnglish business leadership-and-management
Forecasting, Budgeting, Territories, Evaluation and Legal/Ethical IssuesWest Virginia UniversityBeginner 4,4 3,8 In the fourth part of the Sales Operations/Management Specialization, students will explore the purpose and methods for forecasting and budgeting in a management role. Next, we will learn how to develop territories and evaluate sales performance. Finally, we will explore the legal and ethical issues facing sales managers.Sales Management; Sales; Forecasting; Sales Operations; Evaluation; Budget; Sales Territory; Marketing; Performance Appraisal; Territory ManagementSales Operations/Management 4 Sales jobs span nearly every industry, from agribusiness and pharmaceuticals, to telecommunications and property management. And essential to sales is the management of the sales force. This course provides the knowledge and know how required for careers in sales management. Students are exposed to all facets of sales management, including organizing, selecting, training, motivating, supervising and compensating the sales force, territory management and administration and sales and expense forecasting. Also covered are typical sales management problems and potential solutions. As part of the course, you will meet a number of practicing sales managers who share their experience and knowledge. The learning outcomes are:\n\n· Develop a plan for organizing, staffing and training a sales force.\n\n· Identify the key factors in establishing and maintaining high morale in the sales force.\n\n· Develop an effective sales compensation plan.\n\n· Evaluate the performance of a sales person.\n\n· Organize sales territories to maximize selling effectiveness.\n\n· Evaluate sales and sales management strategies in relation to current legal and ethical standards of practice.[1.0, 5.7] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Sales Operations: Final Project West Virginia UniversityIntermediate 2,1 4,8 In the final project for the Sales Operations/Management Specialization, learners will be asked to apply the knowledge they have obtained by performing a critical analysis of a real-world business. Learners are to select a business that has a sales function/operation. The learners are to identify the manager responsible for the sales function (typically called a Sales Manager) and interview this person on the sales management practices at this firm.Sales; Sales Management; Sales Operations; Training And Development; Strategy; Recruitment; Gross Margin; Receiving; Insurance; Market ShareSales Operations/Management 5 Sales jobs span nearly every industry, from agribusiness and pharmaceuticals, to telecommunications and property management. And essential to sales is the management of the sales force. This course provides the knowledge and know how required for careers in sales management. Students are exposed to all facets of sales management, including organizing, selecting, training, motivating, supervising and compensating the sales force, territory management and administration and sales and expense forecasting. Also covered are typical sales management problems and potential solutions. As part of the course, you will meet a number of practicing sales managers who share their experience and knowledge. The learning outcomes are:\n\n· Develop a plan for organizing, staffing and training a sales force.\n\n· Identify the key factors in establishing and maintaining high morale in the sales force.\n\n· Develop an effective sales compensation plan.\n\n· Evaluate the performance of a sales person.\n\n· Organize sales territories to maximize selling effectiveness.\n\n· Evaluate sales and sales management strategies in relation to current legal and ethical standards of practice.[0.6, 2.6] None English business leadership-and-management
Sales Training: Building Your Sales Career HubSpot AcademyAdvanced 5,6 4,8 Whether you're thinking about a career in sales, just getting started at your new sales job, or managing entry level sales people, this course will provide you a valuable perspective on your sales career. You'll start out the course with an overview of what it takes to be successful in sales. It might surprise you. You'll learn why most people have it all wrong about sales! \n\nThe following five lessons will cover the inbound sales methodology, a framework used by thousands of sales professionals to get started in sales. You'll learn the difference between active and passive buyers, and how to build relationships and earn their attention. You'll learn why understanding the buyer's context is imperative providing them solutions. \n\nIn this course, you'll gain the fundamental knowledge required to be successful in sales. By investing your time in sales training, you're already ahead of the curve.Sales; Training; Career; Inside Sales; Hubspot; Inbound Sales; Sales Strategy; Strategy; Presentation; Sales PresentationSales Training for High Performing Teams1 This specialization is intended for sales professionals at any point in their career, whether they're just starting to apply for sales jobs or leading a global sales organization. Each course follows a sales career progression, from just getting started, to mastering sales, managing sales, and executing an overall business strategy. No matter where you are in your career, this specialization will give you a new perspective on what it's like to be a sales job seeker, individual contributor, manager, and executive.[2.6, 7.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Sales Training: Techniques for a Human-Centric Sales ProcessHubSpot AcademyAdvanced 5,3 4,7 This course will teach you an inbound approach to sales that focuses on being helpful, not salesy. By the end of this course, you'll be able to prospect for new business, qualify for high-quality prospects, book meetings with decision makers, handle buyer's objections, and negotiate and close a deal. By following this process, you'll be able to jumpstart your career in sales with tactical tips and advice to run an effective sales playbook.\n\nFree accounts you'll need to go through this course:\n- HubSpot Academy: https://hubs.ly/H0dM-NY0\n- LinkedIn: https://linkedin.com\n- Gmail: https://google.com/mail/\n- About.me: https://about.me/Sales; Negotiation; Strategy; Sales Strategy; Training; Social Selling; Sales Process Engineering; Prospecting; Inbound Sales; PropositionSales Training for High Performing Teams2 This specialization is intended for sales professionals at any point in their career, whether they're just starting to apply for sales jobs or leading a global sales organization. Each course follows a sales career progression, from just getting started, to mastering sales, managing sales, and executing an overall business strategy. No matter where you are in your career, this specialization will give you a new perspective on what it's like to be a sales job seeker, individual contributor, manager, and executive.[2.3, 7.2] Spanish; Romanian; Arabic; French; Portuguese; Chinese; Italian; Vietnamese; German; RussianEnglish business business-essentials
Sales Training: Sales Team Management HubSpot AcademyAdvanced 4,7 4,7 In this course, you will learn how to define your target market, create a scalable sales process, and build training, coaching, hiring, and onboarding programs to help your sales team grow better.\n\nWhether you're already managing a sales team, or aspire to manage one at some point in your career, this course will explain what's involved when it comes to setting up a sales process, coaching your team, hiring new team members, and getting those team members up to speed as fast as possible.Sales; Sales Process Engineering; Onboarding; Recruiting; Market Manipulation; Coaching; Image Resolution; Technology Strategy; Illustration; MaintenanceSales Training for High Performing Teams3 This specialization is intended for sales professionals at any point in their career, whether they're just starting to apply for sales jobs or leading a global sales organization. Each course follows a sales career progression, from just getting started, to mastering sales, managing sales, and executing an overall business strategy. No matter where you are in your career, this specialization will give you a new perspective on what it's like to be a sales job seeker, individual contributor, manager, and executive.[1.6, 6.6] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
Sales Training: Inbound Business Strategy HubSpot AcademyAdvanced 5,3 4,9 Welcome to the Inbound Certification course!\n\nThis course will introduce you to inbound and provide you with a big picture view of everything you need for a successful inbound strategy.\n\nSo, why inbound?\n\nInbound is a fundamental shift in the way you do business. Instead of an interruption-based message where the marketer or salesperson had all the control, inbound is about empowering potential customers. Consumer’s buying behaviors have changed and will continue to change. That's the driving force behind inbound. What your customers want today is different than what they wanted 10 years ago. That means you need to change the way you market, sell, and service to match the way people actually want to shop and buy.\n\nSo, wondering what to expect in this course?\n\nAfter an initial lesson on an introduction to the inbound fundamentals, the course consists of a set of lessons that follows the inbound methodology. The inbound methodology illustrates the four stages that make an inbound business. It reflects the entire inbound marketing, sales, services, and relationship process. The stages are Attract, Convert, Close, and Delight.\n\nEach lesson includes different tactics that you can apply to help you and your business grow better. You’ll also hear from HubSpot executives and leadership including: HubSpot’s Co-founders Brian Halligan & Dharmesh Shah. Chief People Officer, Katie Burke. VP of HubSpot Academy, Mark Kilens. VP of Marketing, Meghan Anderson. SVP of Product, Christopher O’Donnell. VP of Sales, Michelle Benfer. And VP of Customer Success, Alison ElworthySales; Lead Qualification; Consumer Behaviour; Inbound Marketing; Customer Service Training; Customer Service; Marketing; Strategy; Hubspot; Business StrategySales Training for High Performing Teams4 This specialization is intended for sales professionals at any point in their career, whether they're just starting to apply for sales jobs or leading a global sales organization. Each course follows a sales career progression, from just getting started, to mastering sales, managing sales, and executing an overall business strategy. No matter where you are in your career, this specialization will give you a new perspective on what it's like to be a sales job seeker, individual contributor, manager, and executive.[1.4, 8.3] French; Portuguese; Vietnamese; Russian; SpanishEnglish business business-strategy
Salesforce Basics University of California, IrvineBeginner 4,4 3,6 In this course, you will learn about what the world’s number one Customer Relationship Manager (CRM) system has to offer. You will begin this course by understanding the components that Salesforce leverages to make it an optimal system. You will learn about the basics in Lightning for Sales, Community Cloud and Marketing, and understanding how to secure your Salesforce Organization and Manage Permissions. These tools will serve as building blocks to implementing Salesforce into any organization. The course includes in-depth readings and practical application activities within Salesforce's Trailhead education platform, peer discussion opportunities, demonstration videos, and peer review assignments.Salesforce; Business Administration; Sales Cycle; Top-Of-Mind Awareness; Multi-User; Cloud Computing; Evaluation; Project; Organizing (Management); InternalitySalesforce Fundamentals 1 The Salesforce Fundamentals specialization guides learners through the Salesforce Fundamentals for Business Administration Trailmix and presents what is possible with the Salesforce platform and how it can support your business. This specialization covers the essentials of Salesforce from building a user interface and creating reports and dashboards, to advanced process automation. Upon completion of all the assigned modules and projects, learners will have the skills needed to begin to implement Salesforce in a business.[2.5, 5.4] None English business business-essentials
Salesforce Reporting University of California, IrvineBeginner 3,5 4,8 Salesforce Reporting focuses on how the micro-level changes in Salesforce affect the macro level of the user experience. In this course, you will focus on creating custom objects, field dependencies, and work flows to track accounts or services. It is also important that you maintain data clean for your organization and you will work with creating reports, managing data, and creating full reports and dashboards. Lastly, you will focus on your customer base with Salesforce Service Cloud to maintain engagement through your services. The course includes in-depth readings and practical application activities within Salesforce's Trailhead education platform, peer discussion opportunities, demonstration videos, and peer review assignments.Salesforce; Business Administration; Top-Of-Mind Awareness; Page Layout; Customer Service; Sales; Project; Flow Network; Email; EntitlementSalesforce Fundamentals 2 The Salesforce Fundamentals specialization guides learners through the Salesforce Fundamentals for Business Administration Trailmix and presents what is possible with the Salesforce platform and how it can support your business. This specialization covers the essentials of Salesforce from building a user interface and creating reports and dashboards, to advanced process automation. Upon completion of all the assigned modules and projects, learners will have the skills needed to begin to implement Salesforce in a business.[1.9, 4.5] None English business business-essentials
Salesforce Integration University of California, IrvineBeginner 3,1 3,5 Salesforce Integration explores why data management is so important, how Salesforce can help organize and display reported data to gain insight into trends and patterns, and how to automate manual business procedures. Learners will specifically practice creating custom automation process, building work flows, and performing data modeling. The course includes in-depth readings and practical application activities within Salesforce's Trailhead education platform, peer discussion opportunities, demonstration videos, and peer review assignments.Modeling; Business Process; Salesforce; Role Hierarchy; Strategic Business Unit; Automated Business Process; Object Model; Communication; Project; Leadership and ManagementSalesforce Fundamentals 3 The Salesforce Fundamentals specialization guides learners through the Salesforce Fundamentals for Business Administration Trailmix and presents what is possible with the Salesforce platform and how it can support your business. This specialization covers the essentials of Salesforce from building a user interface and creating reports and dashboards, to advanced process automation. Upon completion of all the assigned modules and projects, learners will have the skills needed to begin to implement Salesforce in a business.[1.3, 4.1] None English business business-essentials
Salesforce Capstone: Organization IntegrationUniversity of California, IrvineBeginner 1,2 5 In Salesforce Capstone: Organization Integration, the final course of the Salesforce Fundamentals Specialization, learners will complete the Business Administration Specialist Superbadge as their main project. This project asks learners to combine all the skills and knowledge areas that they have collected from the previous three courses. Skill areas to be demonstrated include cleaning and importing account data, adding users and managing access, building email templates for new marketing needs, configuring UI tools for a new product type, generating reports and dashboards, managing and applying Chatter tools, and participating in the deployment of Salesforce within an organization. In addition to the project, the course includes a peer discussion opportunity, a demonstration video, and a peer review assignment. Completion of the Salesforce Fundamentals specialization and the Business Administration Specialist Superbadge prepares learners to take the Salesforce Administrator exam.Salesforce; Sap Erp; Sap Hr (Human Resource Management); Marketing Automation; Contact Center Software; Technical Product Management; HR Project Management; Workforce Optimization; Privacy Analytics; FilemakerSalesforce Fundamentals 4 The Salesforce Fundamentals specialization guides learners through the Salesforce Fundamentals for Business Administration Trailmix and presents what is possible with the Salesforce platform and how it can support your business. This specialization covers the essentials of Salesforce from building a user interface and creating reports and dashboards, to advanced process automation. Upon completion of all the assigned modules and projects, learners will have the skills needed to begin to implement Salesforce in a business.[0.4, 1.6] None English business business-essentials
Groundwork for Success in Sales DevelopmentSV Academy Intermediate 13,4 4,6 This is Course 1 in the Salesforce Sales Development Representative Professional Certificate. In order to successfully complete later courses, please ensure you have completed this course before moving on. \n\nThis course is here to introduce you to the key role of a Sales Development Representative at a tech company. We want you to develop a winning professional mindset powered by emotional literacy, strategic thinking, time management, and task prioritization. We’ll also focus on how you’ll be managing your physical, mental, emotional, and spiritual well-being in both your personal and professional life.\n\nCourse 1 in the Sales Development Representative (SDR) Professional Certificate will give you the necessary skills to launch a career in the non-technical side of the tech industry. \n\n\nIn this course you will learn to:\n\n- Confidently articulate the purpose and power of the SDR role in the tech industry\n- Effectively select strategies and tools for developing a winning professional mindset\n- Justify strategies for time management and prioritization that yield results in your personal and professional life\n- Compose plans for taking responsibility for your physical, mental, emotional, and spiritual well-being within personal and professional relationships\n\n\nTo be successful in this course, you should have: \n\n- An ability to communicate in verbal and written form in a way that is accessible and understandable by a general audience (you don’t need to be formal or refined)\n- Baseline computer literacy (you must be able to use a word processor, web search, and email)\n- Familiarity with social media, including LinkedIn \n- Ability and willingness to learn new technology tools\n- Motivation to grow personally and professionally\n- Hunger for feedback and coachingSales; Leadership and Management; Sales Development; Pareto Principle; Customer Service; Salesforce; Optimism; Curiosity; Self-Confidence; Business AnalysisSalesforce Sales Development Representative1 If you’ve always wanted a rewarding career, the tech sales industry may be the path for you. If you’re an ambitious problem-solver who likes to win, you’ll find tech sales not only fulfilling, but lucrative as well. As the tech industry continuously introduces innovative services and products, tech sales roles have become more crucial than ever. SDRs are in the front lines of the tech biz, connecting with customers and clients, and coming up with the smartest solutions for their problems. Sales Development Representatives aren’t just important to the business — they’re essential.\n\nTech sales will be a gratifying career if you’re looking to pivot career paths, or if you have previous experience in retail sales, but want to take that experience to a totally new level in tech. Do you enjoy engaging with customers? Do you need to be immersed in a value-driving, stimulating industry that’s constantly giving you new, exciting challenges? Would you like to thrive in a high-energy environment that’s collaborative and data-driven? Then it sounds like Tech Sales is for you.\n\nYour next job could be at one of SV Academy’s 400+ high-growth employer partners. Top companies like Survey Monkey, InsideView, Vimeo, Handshake, Gainsight, or Palo Alto Networks, are hiring Sales Development Representatives in the U.S. for revenue-generating roles. No experience in tech or sales is required to pursue a new, awesome career in Tech Sales. This Professional Certificate is where you start.[8.4, 16.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Foundations for Interviewing with Confidence SV Academy Beginner 10,6 4,8 This is Course 2 in the Salesforce Sales Development Representative Professional Certificate. In order to successfully complete the course, please ensure you have taken Course 1: Groundwork for Success in Sales Development.\n\nThe goal of this course is to prepare you to build your professional tech sales portfolio, and develop and leverage your personal and professional brand. You will be primed to ace your interview and leave a lasting impression on your future employer. These skills will get you in the door of a fast-growing tech company and launch your tech sales career.\n\nCourse 2 in the Sales Development Representative (SDR) Professional Certificate will give you the necessary skills to launch a career in the non-technical side of the tech industry.\n\n\nBy the end of the course, you will be able to: \n\n- Develop an understanding of the tech industry landscape in order to cultivate a long term career plan\n- Construct an intimate understanding of your audience and express a personal story that is unforgettable\n- Formulate a results-driven professional portfolio that showcases your track record and sets you apart from other candidates\n- Create a lasting impression through the interview process\n\n\nTo be successful in this course, you should have: \n\n- An ability to communicate in verbal and written form in a way that is accessible and understandable by a general audience (you don’t need to be formal or refined)\n- Baseline computer literacy (you must be able to use a word processor, web search, and email)\n- Familiarity with social media, including LinkedIn \n- Ability and willingness to learn new technology tools\n- Motivation to grow personally and professionally\n- Hunger for feedback and coaching\n- Successfully completed Course 1 in this trainingInterview; Confidence; Sales; Salesforce; Personal Branding; Audience; Exhibitions; Crowding; Personal Advertisement; Standing OvationSalesforce Sales Development Representative2 If you’ve always wanted a rewarding career, the tech sales industry may be the path for you. If you’re an ambitious problem-solver who likes to win, you’ll find tech sales not only fulfilling, but lucrative as well. As the tech industry continuously introduces innovative services and products, tech sales roles have become more crucial than ever. SDRs are in the front lines of the tech biz, connecting with customers and clients, and coming up with the smartest solutions for their problems. Sales Development Representatives aren’t just important to the business — they’re essential.\n\nTech sales will be a gratifying career if you’re looking to pivot career paths, or if you have previous experience in retail sales, but want to take that experience to a totally new level in tech. Do you enjoy engaging with customers? Do you need to be immersed in a value-driving, stimulating industry that’s constantly giving you new, exciting challenges? Would you like to thrive in a high-energy environment that’s collaborative and data-driven? Then it sounds like Tech Sales is for you.\n\nYour next job could be at one of SV Academy’s 400+ high-growth employer partners. Top companies like Survey Monkey, InsideView, Vimeo, Handshake, Gainsight, or Palo Alto Networks, are hiring Sales Development Representatives in the U.S. for revenue-generating roles. No experience in tech or sales is required to pursue a new, awesome career in Tech Sales. This Professional Certificate is where you start.[5.2, 14.2] French; Portuguese; Russian; SpanishEnglish business business-essentials
Conversational Selling Playbook for SDRs SV Academy Intermediate 12,4 5 This is Course 3 in the Salesforce Sales Development Representative Professional Certificate. In order to successfully complete the course, please ensure you have taken Course 1: Groundwork for Success in Sales Development and Course 2: Foundations for Interviewing with Confidence.\n\nThis course will dive into the 8 principles of SV Academy’s Conversational Selling Methodology, which will optimize you for success. You’ll be able to integrate these principles not only in the real world, but in your career. Additionally, you’ll be taught SV Academy’s unique approach to objection handling and framework for high-quality prospecting. \n\nCourse 3 in the Sales Development Representative (SDR) Professional Certificate will give you the necessary skills to launch a career in the non-technical side of the tech industry. \n\n\nBy the end of the course, you will be able to: \n\n- Understand the process of asking strategic questions, establishing trust, identifying pain points and proposing value in efforts to closing a sale\n- Identify and empathize with your Ideal Customer Profile (ICP) and target persona to build a high-quality lead list, efficiently qualify prospects, and leverage data to drive activity\n- Investigate various outreach channels and generate a call script incorporating Conversational Selling strategies\n- Develop a foundation for emotional intelligence in a sales context and generate an empathetic email\n- Generate a multi-channel sales strategy to outreach prospects via phone, email, video, and social media\n\n\nTo be successful in this course, you should have: \n\n- An ability to communicate in verbal and written form in a way that is accessible and understandable by a general audience (you don’t need to be formal or refined)\n- Baseline computer literacy (you must be able to use a word processor, web search, and email)\n- Familiarity with social media, including LinkedIn \n- Ability and willingness to learn new technology tools\n- Motivation to grow personally and professionally\n- Hunger for feedback and coaching\n- Successfully completed the previous courses in this trainingSales; Salesforce; Cold Calling; Software Sales; Sales Prospecting; Customer Service; Sales Development; Brand; Email; Promotional EffectivenessSalesforce Sales Development Representative3 If you’ve always wanted a rewarding career, the tech sales industry may be the path for you. If you’re an ambitious problem-solver who likes to win, you’ll find tech sales not only fulfilling, but lucrative as well. As the tech industry continuously introduces innovative services and products, tech sales roles have become more crucial than ever. SDRs are in the front lines of the tech biz, connecting with customers and clients, and coming up with the smartest solutions for their problems. Sales Development Representatives aren’t just important to the business — they’re essential.\n\nTech sales will be a gratifying career if you’re looking to pivot career paths, or if you have previous experience in retail sales, but want to take that experience to a totally new level in tech. Do you enjoy engaging with customers? Do you need to be immersed in a value-driving, stimulating industry that’s constantly giving you new, exciting challenges? Would you like to thrive in a high-energy environment that’s collaborative and data-driven? Then it sounds like Tech Sales is for you.\n\nYour next job could be at one of SV Academy’s 400+ high-growth employer partners. Top companies like Survey Monkey, InsideView, Vimeo, Handshake, Gainsight, or Palo Alto Networks, are hiring Sales Development Representatives in the U.S. for revenue-generating roles. No experience in tech or sales is required to pursue a new, awesome career in Tech Sales. This Professional Certificate is where you start.[5.0, 15.8] Russian; Spanish; French; PortugueseEnglish business business-essentials
Boosting Productivity through the Tech Stack SV Academy Intermediate 8,3 4,2 This is Course 4 in the Salesforce Sales Development Representative Professional Certificate. In order to successfully complete the course, please ensure you have taken Course 1: Groundwork for Success in Sales Development, Course 2: Foundations for Interviewing with Confidence, and 3: Conversational Selling Playbook for SDRs.\n\nThis course demonstrates how to enhance productivity by implementing tech tools that streamline your SDR workflow. You’ll be introduced to a variety of best-in-class sales software that will help you achieve the most optimal results — every time. By the end of the course, you’ll feel confident in formulating bulletproof outreach strategies in order to engage with prospective customers.\n\nCourse 4 in the Sales Development Representative (SDR) Professional Certificate will give you the necessary skills to launch a career in the non-technical side of the tech industry. \n\n\nBy the end of the course, you will be able to: \n\n- Examine and navigate the tech stack and stay up-to-date on the latest tech tools used in the tech sales workforce\n- Understand the basic principles of customer relation management (CRM) tools and how to use them effectively as part of your workflow\n- Use sales intelligence tools to find prospects and optimize your workflow\n- Formulate bulletproof outreach strategies to engage with prospective customers\n- Apply the power of social media and video to find and connect with prospects\n\n\nTo be successful in this course, you should have: \n\n- An ability to communicate in verbal and written form in a way that is accessible and understandable by a general audience (you don’t need to be formal or refined)\n- Baseline computer literacy (you must be able to use a word processor, web search, and email)\n- Familiarity with social media, including LinkedIn \n- Ability and willingness to learn new technology tools\n- Motivation to grow personally and professionally\n- Hunger for feedback and coaching\n- Successfully completed the previous courses in this trainingSales; Salesforce; Brand; Customer Service; Software Sales; Prospecting; Event Management Software; Workforce Optimization; Sales Recruiting; Contact Center SoftwareSalesforce Sales Development Representative4 If you’ve always wanted a rewarding career, the tech sales industry may be the path for you. If you’re an ambitious problem-solver who likes to win, you’ll find tech sales not only fulfilling, but lucrative as well. As the tech industry continuously introduces innovative services and products, tech sales roles have become more crucial than ever. SDRs are in the front lines of the tech biz, connecting with customers and clients, and coming up with the smartest solutions for their problems. Sales Development Representatives aren’t just important to the business — they’re essential.\n\nTech sales will be a gratifying career if you’re looking to pivot career paths, or if you have previous experience in retail sales, but want to take that experience to a totally new level in tech. Do you enjoy engaging with customers? Do you need to be immersed in a value-driving, stimulating industry that’s constantly giving you new, exciting challenges? Would you like to thrive in a high-energy environment that’s collaborative and data-driven? Then it sounds like Tech Sales is for you.\n\nYour next job could be at one of SV Academy’s 400+ high-growth employer partners. Top companies like Survey Monkey, InsideView, Vimeo, Handshake, Gainsight, or Palo Alto Networks, are hiring Sales Development Representatives in the U.S. for revenue-generating roles. No experience in tech or sales is required to pursue a new, awesome career in Tech Sales. This Professional Certificate is where you start.[2.5, 11.5] Spanish English business business-essentials
Practical Guide to Navigating Professional RelationshipsSV Academy Intermediate 8,7 3 This is Course 5 in the Salesforce Sales Development Representative Professional Certificate. In order to successfully complete the course, please ensure you have taken Course 1: Groundwork for Success in Sales Development, Course 2: Foundations for Interviewing with Confidence, 3: Conversational Selling Playbook for SDRs, and 4: Boosting Productivity through the Tech Stack.\n\nIn this course, you’ll develop ‘power’ skills that are often overlooked but can actually determine success in your role. As tech industry professionals, we often get trained on how to do the technical work but not on how to give and receive feedback, communicate effectively, present ourselves professionally, and manage relationships. These human-centered skills make all the difference when you are being considered for a promotion within your company or applying for an exciting role at another company. By taking this course, you’ll gain foundational knowledge and skills to crush it as a top-performing SDR and beyond.\n\nBy the end of the course, you will be able to: \n\n- Build an empathetic approach to communication that highlights your professional demeanor\n- Produce a message with confidence and clarity in order to achieve results\n- Develop a clear understanding for implementing specific written communication styles in varying scenarios\n- Cultivate an understanding of diverse opinions and multiple perspectives in the workplace\n- Compose a three-month plan to implement feedback, optimize learning, and successfully ramp up your career\n\n\nTo be successful in this course, you should have: \n\n- An ability to communicate in verbal and written form in a way that is accessible and understandable by a general audience (you don’t need to be formal or refined)\n- Baseline computer literacy (you must be able to use a word processor, web search, and email)\n- Familiarity with social media, including LinkedIn \n- Ability and willingness to learn new technology tools\n- Motivation to grow personally and professionally\n- Hunger for feedback and coaching\n- Successfully completed the previous courses in this trainingSales; Salesforce; LinkedIn; Psychologies; Brand; Customer Service; Lead Qualification; Course Development; Technical Recruiting; TrainingSalesforce Sales Development Representative5 If you’ve always wanted a rewarding career, the tech sales industry may be the path for you. If you’re an ambitious problem-solver who likes to win, you’ll find tech sales not only fulfilling, but lucrative as well. As the tech industry continuously introduces innovative services and products, tech sales roles have become more crucial than ever. SDRs are in the front lines of the tech biz, connecting with customers and clients, and coming up with the smartest solutions for their problems. Sales Development Representatives aren’t just important to the business — they’re essential.\n\nTech sales will be a gratifying career if you’re looking to pivot career paths, or if you have previous experience in retail sales, but want to take that experience to a totally new level in tech. Do you enjoy engaging with customers? Do you need to be immersed in a value-driving, stimulating industry that’s constantly giving you new, exciting challenges? Would you like to thrive in a high-energy environment that’s collaborative and data-driven? Then it sounds like Tech Sales is for you.\n\nYour next job could be at one of SV Academy’s 400+ high-growth employer partners. Top companies like Survey Monkey, InsideView, Vimeo, Handshake, Gainsight, or Palo Alto Networks, are hiring Sales Development Representatives in the U.S. for revenue-generating roles. No experience in tech or sales is required to pursue a new, awesome career in Tech Sales. This Professional Certificate is where you start.[2.3, 9.7] Spanish English business business-essentials
Sales and CRM Overview Salesforce Advanced 6,9 4,3 This course is the first of a series that aims to teach you the foundational skills in Salesforce that will prepare you for a variety of entry-level sales roles, including the sales operations specialist position. \n\nThis course is designed for beginners. No previous experience in Salesforce, sales, or CRM is necessary to be successful. In this course, you will be introduced to essential concepts like the fundamentals of the sales process. You'll also learn about what Customer Relationship Management (CRM) systems are and what they are used for, you'll dive into Salesforce's main products and their use cases, and you will gain a working knowledge of the key functionalities of the Salesforce Sales Cloud that help support a business’s growth.\n\nThis course is the first step in your learning journey with Salesforce. It will provide you with the foundation you need to go into depth with more advanced Salesforce tools taught later in the certificate, and ultimately launch your new career. Please note that if you already have background knowledge in sales and CRM, or if you want to dive immediately into content that goes into more depth with Salesforce, it is recommended that you start with Course 2 in this certificate: Lead Management in Salesforce.Sales; Salesforce; Lead Generation; Sales Operations; Sales Process Engineering; Main Product; Sales Database; Spreadsheet; Hygiene; Organizing (Management)Salesforce Sales Operations 1 The Salesforce economy will create more than $1 trillion in new revenue and 4.2 million jobs between 2019 and 2024. Developed in partnership with Trailhead — Salesforce's official learning platform — this certificate aims to teach you the foundational skills in Salesforce that will prepare you for a variety of entry-level sales roles, including the sales operations specialist position. This certificate is designed for beginners. No previous experience in Salesforce, sales, or CRM is necessary to be successful. Through four courses, you will learn the fundamentals of CRM, how to manage leads in Salesforce, how to manage opportunities in Salesforce, how to use Salesforce to ensure customer success, and how to effectively leverage Salesforce data through reports and dashboards.[4.1, 9.1] None English business business-essentials
Lead Management in Salesforce Salesforce Advanced 6,7 4,9 The second course in the Salesforce Sales Operations Professional Certificate, Lead Management in Salesforce, is for anyone who is curious about entry level sales roles that require foundational skills in Salesforce, the sales operations specialist role specifically, and how to use tools in Salesforce to manage leads in a real world business setting.\n\nThis second course will give you a foundational understanding of how to help sales and marketing teams optimize the lead management process. Specifically, this course shows how a sales operations specialist would support a marketing associate and sales development representative to make the lead management more effective and efficient. You will learn the basics of data management, how to upload lead data into Salesforce, and then how to effectively train team members to manage leads using the different tools available in the Salesforce Sales Cloud. These are crucial skills for anyone interested in entry level sales jobs.\n\nFor this course, it is recommended (but not required) that you have some background knowledge of sales and CRM, as well as an understanding of the basics of Salesforce platform navigation. If you're a total beginner with these concepts, you can still be successful in this course — however, it might require some additional work on your part.\n\nBy enrolling in this course, you are taking the next step to kickstarting your career in Salesforce. Congratulations on continuing this exciting journey!Salesforce; Leadership and Management; Lead Management; Sales Process Engineering; Sales Development; Sales Operations; Sales; Marketing; Employment; C Mathematical FunctionsSalesforce Sales Operations 2 The Salesforce economy will create more than $1 trillion in new revenue and 4.2 million jobs between 2019 and 2024. Developed in partnership with Trailhead — Salesforce's official learning platform — this certificate aims to teach you the foundational skills in Salesforce that will prepare you for a variety of entry-level sales roles, including the sales operations specialist position. This certificate is designed for beginners. No previous experience in Salesforce, sales, or CRM is necessary to be successful. Through four courses, you will learn the fundamentals of CRM, how to manage leads in Salesforce, how to manage opportunities in Salesforce, how to use Salesforce to ensure customer success, and how to effectively leverage Salesforce data through reports and dashboards.[3.7, 8.0] None English business business-essentials
Opportunity Management in Salesforce Salesforce Advanced 6,1 4,3 The third course in the Salesforce Sales Operations Professional Certificate, Opportunity Management in Salesforce, is for anyone who is curious about entry level sales roles that require foundational skills in Salesforce, the sales operations specialist role specifically, and how to use tools in Salesforce to manage opportunities and close sales deals in a real world business setting.\n\nThis third course will give you a foundational understanding of how to help sales teams optimize the opportunity management process. Specifically, this course shows how a sales operations specialist would support account executives and empower them to progress opportunities through a sales pipeline and close sales deals as effectively and efficiently as possible. This will require the use of new tools in Salesforce, including products, price books, quotes, contracts, and orders. Learning how to leverage these aspect of Salesforce are crucial skills for anyone interested in entry level sales jobs.\n\nFor this course, it is recommended (but not required) that you have some background knowledge of sales and CRM, as well as an understanding of the basics of Salesforce platform navigation. If you're a total beginner with these concepts, you can still be successful in this course — however, it might require some additional work on your part.\n\nBy enrolling in this course, you are taking the next step to kickstarting your career in Salesforce. Congratulations on continuing this exciting journey!Salesforce; Sales Process Engineering; Contract A; Sales; Booking; Sales Operations; Quotation; Closing (Sales); Accounting; HandoverSalesforce Sales Operations 3 The Salesforce economy will create more than $1 trillion in new revenue and 4.2 million jobs between 2019 and 2024. Developed in partnership with Trailhead — Salesforce's official learning platform — this certificate aims to teach you the foundational skills in Salesforce that will prepare you for a variety of entry-level sales roles, including the sales operations specialist position. This certificate is designed for beginners. No previous experience in Salesforce, sales, or CRM is necessary to be successful. Through four courses, you will learn the fundamentals of CRM, how to manage leads in Salesforce, how to manage opportunities in Salesforce, how to use Salesforce to ensure customer success, and how to effectively leverage Salesforce data through reports and dashboards.[3.8, 8.0] None English business business-essentials
Reports, Dashboards, and Customer Success in SalesforceSalesforce Advanced 5,7 5 The fourth course in the Salesforce Sales Operations Professional Certificate — Reports, Dashboards, and Customer Success in Salesforce — is for anyone who is curious about entry level sales roles that require foundational skills in Salesforce, the sales operations specialist role specifically, how to use tools in Salesforce to improve customer service at a business, how to leverage data in Salesforce to improve the overall performance of a sales team, and the path to becoming a Salesforce administrator.\n\nThis fourth course goes into more depth on how a sales operations specialist would use Salesforce Service Cloud to support a variety of different customer service needs. You will learn the basics of effective customer support, and you will leverage a variety of new tools available in the Salesforce Service Cloud to effectively manage customer relationships.\n\nThis course also goes into more depth on how a sales ops specialist would use Salesforce Reports and Dashboards to support a variety of needs from a sales team manager to track, improve, and forecast the overall performance of a sales team. You will learn how to use filters to produce custom reports in Salesforce, and then discover how to visualize that data effectively through the use of charts and dashboards. \n\nFor this course, it is recommended (but not required) that you have some background knowledge of sales and CRM, as well as an understanding of the basics of Salesforce platform navigation. If you're a total beginner with these concepts, you can still be successful in this course — however, it might require some additional work on your part.\n\nBy enrolling in this course, you are taking the next step to kickstarting your career in Salesforce. Congratulations on continuing this exciting journey!Salesforce; Customer Success; Sales Process Engineering; Sales Management; Sales; Sales Operations; Data-Informed Decision-Making; Customer Support; Parsing; Leadership and ManagementSalesforce Sales Operations 4 The Salesforce economy will create more than $1 trillion in new revenue and 4.2 million jobs between 2019 and 2024. Developed in partnership with Trailhead — Salesforce's official learning platform — this certificate aims to teach you the foundational skills in Salesforce that will prepare you for a variety of entry-level sales roles, including the sales operations specialist position. This certificate is designed for beginners. No previous experience in Salesforce, sales, or CRM is necessary to be successful. Through four courses, you will learn the fundamentals of CRM, how to manage leads in Salesforce, how to manage opportunities in Salesforce, how to use Salesforce to ensure customer success, and how to effectively leverage Salesforce data through reports and dashboards.[3.0, 7.6] None English business business-essentials
Introduction to Google SEO University of California, DavisBeginner 7,8 4,5 Ever wonder how major search engines such as Google, Bing and Yahoo rank your website within their searches? Or how content such as videos or local listings are shown and ranked based on what the search engine considers most relevant to users? Welcome to the world of Search Engine Optimization (SEO). This course is the first within the SEO Specialization and it is intended to give you a taste of SEO with some fun practices to get seen in Google.\n\nYou will be introduced to the foundational elements of how the most popular search engine, Google, works, how the SEO landscape is constantly changing and what you can expect in the future. You discuss core SEO strategies and tactics used to drive more organic search results to a specific website or set of websites, as well as tactics to avoid to prevent penalization from Google. We hope this taste of SEO, will entice you to continue through the Specialization!Search Engine Optimization; Mathematical Optimization; Algorithms; Search Algorithm; Keyword Research; Marketing; Semantics; Strategy; Audit; Seo AuditSearch Engine Optimization (SEO)1 This Specialization will teach you to optimize website content for the best possible search engine ranking. You'll learn the theory behind Google search and other search engine algorithms; you'll also build practical, real-world skills that you can apply to a career in digital marketing or online content development, including on-page and off-page optimization, optimizing for local and international audiences, conducting search-focused website audits, and aligning SEO with overall business strategies. Each course is intended to build on the skills from the previous course, thus we recommend you take the courses in the order they are listed. The Specialization culminates in a hands-on Capstone Project, in which you will apply your skills to a comprehensive SEO consulting task.[4.7, 10.0] None English business marketing
Google SEO Fundamentals University of California, DavisBeginner 9,8 4,7 Gain an understanding of search engine algorithms and how they affect organic search results and websites. Building on this knowledge, you’ll learn the key elements for creating an effective SEO strategy, including how to select keywords and perform keyword research; consumer psychology and search behavior; and how to conduct on-page SEO analysis to identify opportunities to improve a website’s search optimization.Search Engine Optimization; Mathematical Optimization; Keyword Research; Audit; Seo Audit; Persona (User Experience); Marketing; Analysis; Experience; User ExperienceSearch Engine Optimization (SEO)2 This Specialization will teach you to optimize website content for the best possible search engine ranking. You'll learn the theory behind Google search and other search engine algorithms; you'll also build practical, real-world skills that you can apply to a career in digital marketing or online content development, including on-page and off-page optimization, optimizing for local and international audiences, conducting search-focused website audits, and aligning SEO with overall business strategies. Each course is intended to build on the skills from the previous course, thus we recommend you take the courses in the order they are listed. The Specialization culminates in a hands-on Capstone Project, in which you will apply your skills to a comprehensive SEO consulting task.[5.5, 12.9] None English business marketing
Optimizing a Website for Google Search University of California, DavisBeginner 9,9 4,6 Learn the ins and outs of optimizing a website, from conducting an initial audit to presenting your findings and recommendations. Hands-on activities include learning how to select and apply appropriate keywords throughout a website, incorporating keyword research in a content marketing strategy, and optimizing a site for local search. You will also learn strategies for setting goals and client/stakeholder expectations, building effective analytics and reports, and communicating SEO improvements.Search Engine Optimization; Mathematical Optimization; Audit; Seo Audit; Keyword Research; Marketing; Content Marketing; Strategy; Leadership and Management; Content StrategySearch Engine Optimization (SEO)3 This Specialization will teach you to optimize website content for the best possible search engine ranking. You'll learn the theory behind Google search and other search engine algorithms; you'll also build practical, real-world skills that you can apply to a career in digital marketing or online content development, including on-page and off-page optimization, optimizing for local and international audiences, conducting search-focused website audits, and aligning SEO with overall business strategies. Each course is intended to build on the skills from the previous course, thus we recommend you take the courses in the order they are listed. The Specialization culminates in a hands-on Capstone Project, in which you will apply your skills to a comprehensive SEO consulting task.[4.1, 13.5] None English business marketing
Advanced Content and Social Tactics to Optimize SEOUniversity of California, DavisBeginner 6,5 4,4 Discover the content marketing and social media ecosystems and how these interconnected channels drive search results to a website. Leverage content marketing and social media as part of your SEO strategy, and how to use influence marketing to establish a website’s authority.Marketing; Content Marketing; Search Engine Optimization; Social Media; Social Media Marketing; Media Market; Mathematical Optimization; Influencer Marketing; Building Relationships; Target AudienceSearch Engine Optimization (SEO)4 This Specialization will teach you to optimize website content for the best possible search engine ranking. You'll learn the theory behind Google search and other search engine algorithms; you'll also build practical, real-world skills that you can apply to a career in digital marketing or online content development, including on-page and off-page optimization, optimizing for local and international audiences, conducting search-focused website audits, and aligning SEO with overall business strategies. Each course is intended to build on the skills from the previous course, thus we recommend you take the courses in the order they are listed. The Specialization culminates in a hands-on Capstone Project, in which you will apply your skills to a comprehensive SEO consulting task.[2.4, 8.9] None English business marketing
Google SEO Capstone Project University of California, DavisIntermediate 6,2 4,6 SEO is a dynamic and growing career field that demands knowledge and skills in a variety of website optimization strategies and tactics in order to be successful. This course is designed to provide you with a solid foundation in SEO including the different elements comprising a website optimization client report, and arm you with skills you need to develop a tactical approach to SEO. \n\nWhether you have successfully completed the other courses in the Search Engine Optimization specialization or are taking just this course, this project is your chance to apply the knowledge you’ve acquired to practice important SEO tactics and optimize a site of your choice from the ground-up. You will identify optimization opportunities on a site and discover valuable tips for pitching your plan and managing your relationship with your client, you will then develop a customized SEO solution for the website you chose, and go through each of the major steps needed to execute your strategy including keyword research, competitive analysis, improving the site’s meta-data and on-page elements. Along the way, you will receive feedback through the peer review process. This community of fellow learners will provide additional input to help you refine your approach to SEO and present your findings to clients and management.Search Engine Optimization; Mathematical Optimization; Audit; Seo Audit; Keyword Research; Content Audit; Software Technical Review; Digital Marketing; Target Audience; Standard StreamsSearch Engine Optimization (SEO)5 This Specialization will teach you to optimize website content for the best possible search engine ranking. You'll learn the theory behind Google search and other search engine algorithms; you'll also build practical, real-world skills that you can apply to a career in digital marketing or online content development, including on-page and off-page optimization, optimizing for local and international audiences, conducting search-focused website audits, and aligning SEO with overall business strategies. Each course is intended to build on the skills from the previous course, thus we recommend you take the courses in the order they are listed. The Specialization culminates in a hands-on Capstone Project, in which you will apply your skills to a comprehensive SEO consulting task.[2.0, 8.7] None English business marketing
Six Sigma and the Organization (Advanced) University System of GeorgiaAdvanced 9,9 4,6 This course is for you if you are looking to dive deeper into Six Sigma or strengthen and expand your knowledge of the basic components of green belt level of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will introduce you to the purpose of Six Sigma and its value to an organization. You will learn about the basic principles of Six Sigma and Lean. Your instructors will introduce you to, and have you apply, some of the tools and metrics that are critical components of Six Sigma. This course will provide you with the basic knowledge of the principles, roles, and responsibilities of Six Sigma and Lean. \n\nEvery module will include readings, videos, and a quiz to help make sure you understand the material and concepts that are studied. You will also have the opportunity to participate in discussions and peer review exercises to give you the opportunity to apply the material to your daily life.\n\nRegistration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Green Belt Handbook (2nd edition). The companion text is NOT required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly-recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; Leadership and Management; Process; Project; Lean Six Sigma; Project Management; Green Belt; Six Sigma Green Belt; Process ImprovementSix Sigma Green Belt 1 This specialization is for you if you are looking to learn more about the more advanced components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers a more advanced level of content (at the "green belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is the second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma and the Organization (Advanced)\n\nCourse #2 - Six Sigma Advanced Define and Measure Phase\n\nCourse #3 - Six Sigma Advanced Analyze Phase\n\nCourse #4 - Six Sigma Advanced Improve and Control Phase\n\nAt the end of Course #4 (Six Sigma Advanced Improve and Control Phase), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma, but should assist in better preparation for such professional accreditation testing.[4.2, 13.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business leadership-and-management
Six Sigma Advanced Define and Measure PhasesUniversity System of GeorgiaAdvanced 9,2 4,7 This course is for you if you are looking to dive deeper into Six Sigma or strengthen and expand your knowledge of the basic components of green belt level of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will take you deeper into the principles and tools associated with the "Define" and "Measure" phases of the DMAIC structure of Six Sigma.\n\nIt is highly recommended that you complete the "Yellow Belt Specialization"  and the course "Six Sigma and the Organization (Advanced)" before beginning this course.\n\nIn this course, your instructors will introduce you to, and have you apply, some of the tools and metrics that are critical components of Six Sigma. This course will provide you with the advanced knowledge of team dynamics and performance, process analysis, probability, statistics,  statistical distributions, collecting and summarizing data, measurement systems analysis, process and performance capability, and exploratory data analysis associated with Six Sigma and Lean. \n\nEvery module will include readings, videos, and quizzes to help make sure you understand the material and concepts that are studied. \n\nRegistration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Green Belt Handbook (2nd edition). The companion text is NOT required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly-recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).General Statistics; Six Sigma; Analysis; Trigonometric Integral; Process; Process Control; Statistical Analysis; Green Belt; Statistical Process Control; ProbabilitySix Sigma Green Belt 2 This specialization is for you if you are looking to learn more about the more advanced components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers a more advanced level of content (at the "green belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is the second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma and the Organization (Advanced)\n\nCourse #2 - Six Sigma Advanced Define and Measure Phase\n\nCourse #3 - Six Sigma Advanced Analyze Phase\n\nCourse #4 - Six Sigma Advanced Improve and Control Phase\n\nAt the end of Course #4 (Six Sigma Advanced Improve and Control Phase), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma, but should assist in better preparation for such professional accreditation testing.[3.2, 13.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Indonesian; Spanish; RomanianEnglish business leadership-and-management
Six Sigma Advanced Analyze Phase University System of GeorgiaAdvanced 3,8 4,7 This course is for you if you are looking to dive deeper into Six Sigma or strengthen and expand your knowledge of the basic components of green belt level of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will take you deeper into the principles and tools associated with the "Analyze" phase of the DMAIC structure of Six Sigma.\n\nIt is highly recommended that you complete the "Yellow Belt Specialization"  and the courses "Six Sigma and the Organization (Advanced)" and "Six Sigma Advanced Define and Measure Phase" before beginning this course.\n\nIn this course, your instructors will introduce you to, and have you apply, some of the tools and metrics that are critical components of Six Sigma. This course will provide you with the advanced knowledge of hypothesis testing and design of experiments as they are associated with Six Sigma and Lean. \n\nEvery module will include readings, videos, and quizzes to help make sure you understand the material and concepts that are studied. \n\nRegistration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Green Belt Handbook (2nd edition). The companion text is NOT required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly-recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; Experiment; Experimental Design; Analysis Of Variance; Hypothesis; Statistical Hypothesis Testing; Analysis; Hypothesis Testing; VarianceSix Sigma Green Belt 3 This specialization is for you if you are looking to learn more about the more advanced components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers a more advanced level of content (at the "green belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is the second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma and the Organization (Advanced)\n\nCourse #2 - Six Sigma Advanced Define and Measure Phase\n\nCourse #3 - Six Sigma Advanced Analyze Phase\n\nCourse #4 - Six Sigma Advanced Improve and Control Phase\n\nAt the end of Course #4 (Six Sigma Advanced Improve and Control Phase), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma, but should assist in better preparation for such professional accreditation testing.[1.2, 5.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business leadership-and-management
Six Sigma Advanced Improve and Control PhasesUniversity System of GeorgiaAdvanced 4,8 4,7 This course is for you if you are looking to dive deeper into Six Sigma or strengthen and expand your knowledge of the basic components of green belt level of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will take you deeper into the principles and tools associated with the "Improve" and "Control" phases of the DMAIC structure of Six Sigma.\n\nIt is highly recommended that you complete the "Yellow Belt Specialization"  and the courses "Six Sigma and the Organization (Advanced)," "Six Sigma Advanced Define and Measure Phase," and "Six Sigma Advanced Analyze Phase" before beginning this course.\n\nIn this course, your instructors will introduce you to, and have you apply, some of the tools and metrics that are critical components of Six Sigma. This course will provide you with the advanced knowledge of root cause analysis, lean tools, control plan, process control, and statistical process control (SPC) as they are associated with Six Sigma and Lean. \n\nEvery module will include readings, videos, and quizzes to help make sure you understand the material and concepts that are studied. \n\nRegistration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Green Belt Handbook (2nd edition). The companion text is NOT required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly-recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; Green Belt; Six Sigma Green Belt; Process; Lean Six Sigma; Process Control; Statistical Process Control; General Statistics; ProjectSix Sigma Green Belt 4 This specialization is for you if you are looking to learn more about the more advanced components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers a more advanced level of content (at the "green belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is the second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma and the Organization (Advanced)\n\nCourse #2 - Six Sigma Advanced Define and Measure Phase\n\nCourse #3 - Six Sigma Advanced Analyze Phase\n\nCourse #4 - Six Sigma Advanced Improve and Control Phase\n\nAt the end of Course #4 (Six Sigma Advanced Improve and Control Phase), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma, but should assist in better preparation for such professional accreditation testing.[1.4, 7.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business leadership-and-management
Six Sigma Principles University System of GeorgiaBeginner 7,9 4,6 This course is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will introduce you to the purpose of Six Sigma and its value to an organization. You will learn about the basic principles of Six Sigma and Lean. Your instructors will introduce you to, and have you apply, some of the tools and metrics that are critical components of Six Sigma. This course will provide you with the basic knowledge of the principles, roles, and responsibilities of Six Sigma and Lean. \n\nEvery module will include readings, videos, and a quiz to help make sure you understand the material and concepts that are studied. You will also have the opportunity to participate in discussions and peer review exercises to give you the opportunity to apply the material to your daily life.\n\nOur applied curriculum is built around the latest handbook The Certified Six Sigma Handbook (2nd edition) and students will develop /learn the fundamentals of Six Sigma. Registration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Handbook (2nd edition). The companion text is not required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; Lean Six Sigma; Lean Methods; Leadership and Management; Process; Mapping; Process Improvement; Principle; Team ManagementSix Sigma Yellow Belt 1 This specialization is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers the introductory level content (at the "yellow belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is a second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma Fundamentals\n\nCourse #2 - Six Sigma Tools for Define and Measure\n\nCourse #3 - Six Sigma Tools for Analyze\n\nCourse #4 - Six Sigma Tools for Improve and Control\n\nAt the end of Course #4 (Six Sigma Tools for Improve and Control), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma. However, successful completion will assist in better preparation for such professional accreditation testing.[3.6, 10.7] Arabic; French; Vietnamese; German; Portuguese; Italian; Russian; Indonesian; Spanish; RomanianEnglish business business-essentials
Six Sigma Tools for Define and Measure University System of GeorgiaBeginner 4,2 4,6 This course is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes and performance. This course will cover the Define phase and introduce you to the Measure phase of the DMAIC (Define, Measure, Analyze, Improve, and Control) process. You will learn about Six Sigma project development and implementation, you will become familiar with project management tools, you will be introduced to statistics and understand its significance to Six Sigma, and finally you will learn about data collection and its importance to an organization.\n\nEvery module will include readings, videos, and a quiz to help make sure you understand the material and concepts that are studied. You will also have the opportunity to participate in peer review exercises to give you the opportunity to apply the material to your daily life.\n\nOur applied curriculum is built around the latest handbook The Certified Six Sigma Handbook (2nd edition) and students will develop /learn the fundamentals of Six Sigma. Registration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Handbook (2nd edition). The companion text is not required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; General Statistics; Analysis; Project; Measurement; Data Analysis; Leadership and Management; Project Management; Basic Descriptive StatisticsSix Sigma Yellow Belt 2 This specialization is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers the introductory level content (at the "yellow belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is a second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma Fundamentals\n\nCourse #2 - Six Sigma Tools for Define and Measure\n\nCourse #3 - Six Sigma Tools for Analyze\n\nCourse #4 - Six Sigma Tools for Improve and Control\n\nAt the end of Course #4 (Six Sigma Tools for Improve and Control), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma. However, successful completion will assist in better preparation for such professional accreditation testing.[2.0, 5.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Indonesian; Spanish; RomanianEnglish business business-essentials
Six Sigma Tools for Analyze University System of GeorgiaBeginner 4 4,7 This course will cover the Measure phase and portions of the Analyze phase of the Six Sigma DMAIC (Define, Measure, Analyze, Improve, and Control) process. You will learn about lean tools for process analysis, failure mode and effects analysis (FMEA), measurement system analysis (MSA) and gauge repeatability and reproducibility (GR&R), and you will be introduced to basic statistics. This course will outline useful measure and analysis phase tools and will give you an overview of statistics as they are related to the Six Sigma process. \n\nThe statistics module will provide you with an overview of the concepts and you will be given multiple example problems to see how to apply these concepts. Every module will include readings, discussions, lecture videos, and quizzes to help make sure you understand the material and concepts that are studied.\n\nOur applied curriculum is built around the latest handbook The Certified Six Sigma Handbook (2nd edition) and students will develop /learn the fundamentals of Six Sigma. Registration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Handbook (2nd edition). The companion text is not required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Analysis; Six Sigma; Trigonometric Integral; Binomial Distribution; General Statistics; Process; Data Analysis; Studentized Residual; Causality; ProbabilitySix Sigma Yellow Belt 3 This specialization is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers the introductory level content (at the "yellow belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is a second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma Fundamentals\n\nCourse #2 - Six Sigma Tools for Define and Measure\n\nCourse #3 - Six Sigma Tools for Analyze\n\nCourse #4 - Six Sigma Tools for Improve and Control\n\nAt the end of Course #4 (Six Sigma Tools for Improve and Control), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma. However, successful completion will assist in better preparation for such professional accreditation testing.[1.5, 5.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Indonesian; SpanishEnglish business business-essentials
Six Sigma Tools for Improve and Control University System of GeorgiaBeginner 4,6 4,8 This course will provide you will the tools necessary to complete the final components of the analyze phase as well as the  improve and control phases of the Six Sigma DMAIC (Define, Measure, Analyze, Improve, and Control) process. This course is the final course in the Six Sigma Yellow Belt Specialization. You will learn about relationships from data using correlation and regression as well as the different hypothesis terms in hypothesis testing. This course will provide you with tools and techniques for improvement. You will also understand the importance of a control plan, as well as its key characteristics, for maintaining process improvements. Every module will include readings, discussions, lecture videos, and quizzes to help make sure you understand the material and concepts that are studied.\n\nOur applied curriculum is built around the latest handbook The Certified Six Sigma Handbook (2nd edition) and students will develop /learn the fundamentals of Six Sigma. Registration includes online access to course content, projects, and resources but does not include the companion text The Certified Six Sigma Handbook (2nd edition). The companion text is not required to complete the assignments. However, the text is a recognized handbook used by professionals in the field. Also, it is a highly recommended text for those wishing to move forward in Six Sigma and eventually gain certification from professional agencies such as American Society for Quality (ASQ).Six Sigma; Trigonometric Integral; Lean Six Sigma; Process; Hypothesis; Statistical Hypothesis Testing; Process Improvement; Leadership and Management; Project; AnalysisSix Sigma Yellow Belt 4 This specialization is for you if you are looking to learn more about Six Sigma or refresh your knowledge of the basic components of Six Sigma and Lean. Six Sigma skills are widely sought by employers both nationally and internationally. These skills have been proven to help improve business processes, performance, and quality assurance.\n\nIn this specialization, you will learn proven principles and tools specific to six sigma and lean.\n\nThis is a sequential, linear designed specialization that covers the introductory level content (at the "yellow belt" level) of Six Sigma and Lean. Yellow Belt knowledge is needed before advancing to Green Belt (which is a second specialization offered here on Coursera by the USG). Green Belt knowledge is needed before moving to a Black Belt.\n\nThe proper sequence of this specialization is:\n\nCourse #1 - Six Sigma Fundamentals\n\nCourse #2 - Six Sigma Tools for Define and Measure\n\nCourse #3 - Six Sigma Tools for Analyze\n\nCourse #4 - Six Sigma Tools for Improve and Control\n\nAt the end of Course #4 (Six Sigma Tools for Improve and Control), there is a peer-reviewed, capstone project. Successful completion of this project is necessary for full completion of this specialization.\n\nIt should be noted that completing either the Yellow Belt or Green Belt Specializations does not give the learner "professional accreditation" in Six Sigma. However, successful completion will assist in better preparation for such professional accreditation testing.[1.8, 6.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Identifying Social Entrepreneurship OpportunitiesCopenhagen Business SchoolIntermediate 12,6 4,7 This Course will clarify the definition and meaning of Social Entrepreneurship and will focus on the need to learn about the source and root of a social problem. You will be introduced to different perspectives about Social Entrepreneurship and you will learn about complementary and opportunistic assets which will help you to detect an opportunity and develop an idea of how to create a business for social change. \n\nFrom a practical perspective you will be asked to initiate a team formation process and start to think about a problem topic that you want to address with your social venture in the future. You will work in a team to research this topic and will gradually start to think about a particular opportunity and identify a purpose for your social venture project.Social Entrepreneurship; Entrepreneurship; Modeling; Microfinance; Social Support; Social Business Model; Project Team; Income; Strategy; Opportunity IdentificationSocial Entrepreneurship 1 In this specialization you will learn how to create societal impact through Social Entrepreneurship. Social Entrepreneurship describes the discovery and sustainable exploitation of opportunities to create social change. We will introduce you to examples of Social Entrepreneurship and guide you through the process of establishing a venture to address a social or environment problem. You will form of team and study a problematic issue to learn more about the source of the problem. We will equip you with frameworks identifying opportunities, support your team, and outlining your idea. You will develop your idea and iterate on your business model throughout the Specialization, and conclude with completing a business plan.[5.6, 18.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Social Business Model and Planning for Social InnovationCopenhagen Business SchoolIntermediate 9,4 4,6 In this course we will take the social business opportunity that you have identified in the first course to a higher level. Specifically, you will develop a business model using the Business Model Canvas. Gradually you will also start writing your business plan. Moreover, you will be able to assess different organizational forms and select the one that is appropriate for your developed business model. By the end of the course you will be able to compare different social impact investment methods and choose the right funding strategy for your social venture.\n\nNote: It is highly recommended to have completed Course 1: 'Identifying Social Entrepreneurship Opportunities' before you start with this Course!Modeling; Social Business Model; Business Plan; Innovation; Social Entrepreneurship; Impact Investing; Entrepreneurship; Planning; Strategy; Funding OptionsSocial Entrepreneurship 2 In this specialization you will learn how to create societal impact through Social Entrepreneurship. Social Entrepreneurship describes the discovery and sustainable exploitation of opportunities to create social change. We will introduce you to examples of Social Entrepreneurship and guide you through the process of establishing a venture to address a social or environment problem. You will form of team and study a problematic issue to learn more about the source of the problem. We will equip you with frameworks identifying opportunities, support your team, and outlining your idea. You will develop your idea and iterate on your business model throughout the Specialization, and conclude with completing a business plan.[3.3, 14.0] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Unleashing the Impact of your Social EnterpriseCopenhagen Business SchoolIntermediate 6,6 4,6 In Course 3 of this Specialization you will first of all learn about  Social Impact Assessment. Hence you will be able to develop a method to evaluate the social mission that you achieve while implementing your business plan. Next you will outline an appropriate communication strategy for your social enterprise and will demonstrate how to market your products and services to beneficiaries and other customers. Here you will employ an adaptable communication strategy as you move from early adopters to a broader market share. \n\nFurthermore you will determine growth strategies and how you can scale or replicate your business plan internationally in order to reach a larger number of beneficiaries. In particular you will discuss organic growth, social franchising, and an open source approach. Finally, you will evaluate exit strategies. Thus you will review options social enterprises have when they need to finance their growth but the original funders can not or do not want to finance the expansion. \n\nCourse 3 will be completed by your Capstone project, which will ask you to submit the final business plan of your social venture.\n\nNote: It is highly recommended to have completed Course 1 & 2 of the Social Entrepreneurship Specialization before starting this Course!Social Entrepreneurship; Entrepreneurship; Impact Assessment; Business Plan; Exit Strategy; Franchising; Strategy; Innovation; Social Return On Investment; Mergers & AcquisitionsSocial Entrepreneurship 3 In this specialization you will learn how to create societal impact through Social Entrepreneurship. Social Entrepreneurship describes the discovery and sustainable exploitation of opportunities to create social change. We will introduce you to examples of Social Entrepreneurship and guide you through the process of establishing a venture to address a social or environment problem. You will form of team and study a problematic issue to learn more about the source of the problem. We will equip you with frameworks identifying opportunities, support your team, and outlining your idea. You will develop your idea and iterate on your business model throughout the Specialization, and conclude with completing a business plan.[2.1, 9.9] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
What is Social? Northwestern UniversityBeginner 8,3 4,6 The “What Is Social?" MOOC is for business owners, executives, and marketing professionals who want to significantly improve their abilities to grow their social strategy using effective, proven methodologies. This hands on, "how to" program won’t just tell you how to grow your professional persona using social – you will actually do it! This course is the first in the six-course specialization, Social Media Marketing: How to Profit in a Digital World. \n\nWhile the course can be audited for free, paid learners will receive additional content beyond the course basics. For MOOC 1, the toolkit includes a special video from Alessandro Acquisti on Big Data and a set of studies done by IBM on engagement and social marketing strategies with bottom-line profits. \n\nThis course has been designed to give you the tools, insights, knowledge, and skills to immediately impact your organization. In addition, we will help you network with thought leaders in social.  After completing this course, you and your organization’s staff will be able to position, engage, and grow relationships with the consumers of highest value to you.\n\nToday, we are living in a period of massive disruption. New technologies are changing the way people engage with each other and with the organizations that interest them. This course will start you on the path to growing your own social strategy using effective, proven methodologies.\n\nAdditional MOOC 1 faculty include: \n* Judy Ungar Franks (President, The Marketing Democracy, Ltd. & Lecturer, Medill Integrated Marketing Communications, Northwestern)Social Media; Marketing; Social Network; Media Market; Social Media Marketing; Social Marketing; Market (Economics); Social Media Tools; Audience; Social NetworkingSocial Media Marketing 1 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[5.2, 10.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; JapaneseEnglish business marketing
The Importance of Listening Northwestern UniversityBeginner 9,8 4,6 In this second MOOC in the Social Marketing Specialization - "The Importance of Listening" - you will go deep into the Big Data of social and gain a more complete picture of what can be learned from interactions on social sites. You will be amazed at just how much information can be extracted from a single post, picture, or video. In this MOOC, guest speakers from Social Gist, BroadReader, Lexalytics, Semantria, Radian6, and IBM's Bluemix and Social Media Analytics Tools (SMA) will join Professor Hlavac to take you through the full range of analytics tools and options available to you and how to get the most from them. The best part, most of them will be available to you through the MOOC for free! Those purchasing the MOOC will receive special tools, templates, and videos to enhance your learning experience. In completing this course you will develop a fuller understanding of the data and will be able to increase the effectiveness of your content strategy by making better decisions and spotting crises before they happen! MOOC 2 bonus content in the paid toolkit includes access to Semantria's analytics engine to extract some data on the markets you are developing and have it analyzed. \n\nAs a student in this course, you are being provided the opportunity to access IBM Bluemix® platform-as-a-service trial for up to six months at no-charge with no credit card (up to a $1500 value).\n\nNOTE: By enrolling in this course, given access to IBM's Bluemix technology for one month for free as well as Lexalytics' Semantria tool. For those earning a Course Certificate, you will be given an additional five months of Bluemix and three months of Semantria at no cost with a special key code. By enrolling for a Course Certificate for this MOOC, you are acknowledging that your email will be shared with Lexalytics for the sole and express purpose of generating your individual key code. After the key code has been generated, Lexalytics will delete your email from its records. \n\nAdditional MOOC 2 faculty include: \n* Steve Dodd (SVP Business Development, Effyis - dba BoardReader and Socialgist - Global Social Media Content Access) \n* Seth Redmore (CMO, Lexalytics, Inc.)\n* Chris Gruber (Social Media Analytics Solution Architect, IBM)\n* Russell Beardall (Cloud Architect, IBM) \n* Tom Collinger (Executive Director Spiegel Research Center and Senior Director Distance Learning, Medill Integrated Marketing Communications, Northwestern)\n* Tressie Lieberman (VP Digital Innovation, Taco Bell)Social Media; Marketing; Social Media Marketing; Media Market; Listening; Social Media Tools; Analytics; Social Marketing; Influencer Marketing; Market (Economics)Social Media Marketing 2 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[6.0, 12.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Engagement & Nurture Marketing Strategies Northwestern UniversityBeginner 7,7 4,7 In this third course in the Social Marketing Specialization - "The Engagement & Nurture Marketing Strategies" - you will learn two of the most effective social strategies used by organizations today. You'll see real-world best practice examples and learn what metrics they use to gauge success. You will also learn the importance of infographics and the impact a well-designed landing page can have on your bottom line. All of the social skills you have learned thus far will be put into action with a multimedia filter and focus blog that you will create to demonstrate how social can enable real-time marketing results. After this MOOC, you will have developed a plan to reach your target consumer markets and know when it is best to either use or avoid specific social marketing strategies.\n\nAdditional MOOC 3 faculty include: \n* Randy Krum (Data Visualization & Infographics Designer | Consultant | Author | Speaker | President, InfoNewt)\n* Stanford Smith (CEO, Pushing Social)\n* Andy Crestodina (Co-Founder & Strategic Director, Orbit Media Studios)\n* Ellen Valentine (Veteran Marketing Leader & Evangelist, Silverpop, IBM)Marketing; Social Media; Marketing Strategy; Strategy; Social Media Marketing; Media Market; Writing; Social Marketing; Landing Page; Digital MarketingSocial Media Marketing 3 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[4.8, 9.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Content, Advertising & Social IMC Northwestern UniversityBeginner 6,9 4,7 Want your content to go viral? Who doesn't! It takes a thoughtful, integrated approach to make content that stands out in our increasingly oversaturated world. In this fourth course of the Social Marketing Specialization - "Content, Advertising & Social IMC" - you will learn how marketers are successfully navigating today's media landscape. You will learn why developing engaging content for your audience is an essential component in effective social marketing. A panel of experts will unlock the paid/owned/earned media riddle and replace it with an integrated who/what/where approach that utilizes platform-specific messaging to grow your market share. This course also includes an overview of the integrated marketing communications strategy for social and how it is being deployed around the globe, as well as gamification tips to keep your audiences coming back for more. In addition, you will learn the secrets to advertising on Facebook and other social sites.\n\nAdditional MOOC 4 faculty include:\n* Judy Ungar Franks (President, The Marketing Democracy, Ltd. & Lecturer, Medill Integrated Marketing Communications, Northwestern)\n* Steffi Decker (Junior Partner, Chong and Koster)\n* Joey Strawn (Director of Integrated Marketing, Industrial Strength Marketing)Marketing; Social Media; A/B Testing; Advertising; Social Media Marketing; Media Market; Strategy; Marketing Strategy; Social Marketing; GamificationSocial Media Marketing 4 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[4.2, 8.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
The Business of Social Northwestern UniversityBeginner 4,3 4,7 In a 2014 study of CEOs and CMOs, IBM found 63% wanted social strategies which generate business metrics while only 20% of businesses worldwide actually have them. This means strategies which not only grow your company’s social footprint but link to your sales and marketing systems. With this critical linkage, your social and mobile strategies will provide you with the ability to engage consumers at a 1-to-1 level and measure your social investments in terms of costs, revenues, profits and ROI. In this fifth MOOC of the Social Marketing Specialization - "The Business of Social" - you will learn how to transform your organization's social marketing from an untracked investment to an integral part of your company’s marketing strategy. You will learn the legal considerations involved as well as proven performance metrics and management tactics for success.\n\nAdditional MOOC 5 faculty include:\n* Rich Gordon (Professor & Director of Digital Innovation, Medill, Northwestern)\n* Tom Collinger (Executive Director Spiegel Research Center and Senior Director Distance Learning, Medill Integrated Marketing Communications, Northwestern)\n* Seth Redmore (CMO, Lexalytics, Inc.)\n* Jeff Davidoff (CMO, Donuts.Domains) \n* Matt Krull (Business Unit Executive, IBM Security) \n* Frank Mulhern (Associate Dean, Department Chair, and Professor, Integrated Marketing Communications, Northwestern)Marketing; Social Media; Social Media Marketing; Media Market; Social Marketing; Marketing Strategy; Digital Marketing; Leadership and Management; Strategy; BusinessSocial Media Marketing 5 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[2.5, 5.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Social Marketing Capstone Project Northwestern UniversityBeginner 7,6 4,9 Your markets are on social and you need to be there. However, your social strategy needs to be based on the business metrics which define your success. This final Capstone Project in the Social Marketing Specialization will put the methodologies, tools, and insights you have learned to the test as you create a multifaceted plan to assure effective social marketing is an integral part of your business strategy. Whether your company has a sophisticated Engagement Strategy or you are a new start-up, you will learn to harness the full power of social marketing to grow provable market share and build stronger relationships with your high value markets. For success in today's digital world, you must have a plan to integrate your social and mobile marketing strategies into your business strategy. In this Capstone you will use the practical skills that you’ve mastered through the Specialization to demonstrate your ability to integrate social and mobile marketing strategies into a company’s business strategy.\n\n2016 Capstone Schedule:\n1st offering begins on February 29 (2/29/16). It will be offered again starting on May 23 (5/23/16), August 29 (8/29/16), and November 28 (11/28/16),Marketing; Social Media; Social Media Marketing; Media Market; Digital Marketing; Decision Making; Expense; Applause; Spring; RowingSocial Media Marketing 6 In a 2018 survey of businesses, Buffer found that only 29% had effective social media marketing programs. A recent survey of consumers by Tomoson found 92% of consumers trust recommendations from other people over brand content, 70% found consumer reviews to be their second most trusted source, 47% read blogs developed by influencers and experts to discover new trends and new ideas and 35% used blogs to discover new products and services. Also, 20% of women who used social considered products promoted by bloggers they knew. Today, businesses and consumers use social media to make their purchase decisions.\n\nCreated in 2014, this Specialization is updated every quarter to ensure you are receiving the most up-to-date training. The Social Media Marketing Specialization is designed to achieve two objectives. It gives you the social analytics tools, and training to help you become an influencer on social media. The course also gives you the knowledge and resources to build a complete social media marketing strategy – from consumer insights to final justification metrics. In each course, you will also receive special toolkits with timely information & when you pay for the Capstone, you receive a market planning toolkit.\n\nEach of the individual courses can be audited for free. To see more, visit each course: 1-What is Social?, 2-The Importance of Listening, 3-Engagement & Nurture Marketing Strategies, 4-Content, Advertising & Social IMC, 5-The Business of Social.[3.6, 10.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Social Media and Digital Marketing FundamentalsDigital Marketing InstituteAdvanced 8 Not Calibrated Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nDigital and mobile technology coupled with the explosive adoption of social media globally has fundamentally disrupted consumer expectations, and how businesses must operate to support their customers. If you want to understand the forces driving and transforming businesses today and how cutting-edge digital and social strategies can help businesses thrive in a dynamic environment, this course will help you do so.\n\nYou will learn the core principles and foundations of digital marketing before diving deeper into the disciplines of social media marketing and content marketing. After completing the course you will: -\n•\tUnderstand how digital and social media have disrupted the way businesses sell to consumers\n•\tRecognize how marketers use the customer journey model to influence purchase decisions on digital platforms using digital content and tools\n•\tAppreciate the benefits of integrating traditional and digital marketing with the advantages of inbound and outbound marketing strategies\n•\tRecognize how to use the principles of effective content marketing to create content that engages an audience\n\nThis course also explains how to choose the right content for consumers – and how to ensure it gets seen by them. It outlines the different content formats available on social media and which platform best suits specific needs. This is the first course in the Digital Marketing Institute's Social Media Marketing specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/2Q5COEu to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Digital Marketing; Buying Decision Process; Buyer Decision Process; Content Creation; Content Format; Consumer Behaviour; Content Marketing; Audience; Social Media; MarketingSocial Media Marketing in Practice1 Welcome to the Digital Marketing Institute’s foundational program on Social Media Marketing. The DMI is the global standard in Digital Marketing certification.\n\nOver 3.6 billion people globally are using social media in 2021. This explosive growth, coupled with the speed of innovation and adoption of mobile technologies, has fundamentally reset consumer expectations, changed how consumers make purchase decisions, and transformed how businesses must operate to support their customers.\n\nIf you want to understand the forces transforming businesses today and the challenges social media marketers must overcome to cut through to engage their audience, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing and digital transformation before diving into the basics of social media marketing, content marketing, and digital strategy. The second course drills into social media, business strategy, and the relative strengths of key social platforms for marketers.\n\nThe third course focuses on marketing using Facebook, Instagram, and Snapchat. The final course covers advertising on Twitter, LinkedIn, and YouTube, and social selling tactics to engage with today’s consumers.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[5.1, 10.6] None English business marketing
Social Media and Social Content Strategy Digital Marketing InstituteBeginner 6,5 Not Calibrated Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nMore than 3.6 billion people globally are using social media in 2021 so social is certainly popular. But with advertising spend on social expected to surpass $100 billion in 2021, clearly social media is as much about big business, competition, and profit as it is about connecting people. If you want to understand the forces transforming businesses today and, in particular, the key challenges facing social media marketers as they attempt to cut through the noise, engage their audiences, and demonstrate tangible business value, this course will help you do so.\n\nYou will learn the core principles of social media marketing before drilling deeper into engaging, nurturing, and building a loyal social community. After completing this course, you will be able to: -\n•\tIdentify the benefits and advantages to a business of using social media to engage an audience\n•\tDifferentiate between the social platforms used by businesses and their relative advantages for targeting consumers\n•\tSet up a social media account for a business\n•\tBuild, manage, and sustain an active social media community\n\nThis course also introduces social content strategy and explains how to balance the advantages of organic social content seeding against the immediacy of paid social content promotion. It covers how to implement a content strategy and the basics of measuring its effectiveness. This is the second course in the Digital Marketing Institute’s Social Media Marketing specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/2Q5COEu to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Social Media; Brand; Social Media Marketing; Content StrategySocial Media Marketing in Practice2 Welcome to the Digital Marketing Institute’s foundational program on Social Media Marketing. The DMI is the global standard in Digital Marketing certification.\n\nOver 3.6 billion people globally are using social media in 2021. This explosive growth, coupled with the speed of innovation and adoption of mobile technologies, has fundamentally reset consumer expectations, changed how consumers make purchase decisions, and transformed how businesses must operate to support their customers.\n\nIf you want to understand the forces transforming businesses today and the challenges social media marketers must overcome to cut through to engage their audience, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing and digital transformation before diving into the basics of social media marketing, content marketing, and digital strategy. The second course drills into social media, business strategy, and the relative strengths of key social platforms for marketers.\n\nThe third course focuses on marketing using Facebook, Instagram, and Snapchat. The final course covers advertising on Twitter, LinkedIn, and YouTube, and social selling tactics to engage with today’s consumers.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[3.5, 8.4] None English business marketing
Facebook, Instagram, and Snapchat MarketingDigital Marketing InstituteAdvanced 8,7 Not Calibrated Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nFacebook is the oldest of the social networks, and the biggest, with approximately 2.7 billion monthly active users in 2021. Instagram has become a key platform for businesses striving to engage women aged 18 – 24 when shopping online. If teenagers and young adults are an important target audience, should businesses also include Snapchat in their social marketing mix? If you want to better understand the ever-changing social media landscape and the challenges marketers face to make their brand stand out from the crowd, this course will help you do so.\n\nYou will learn how to get started with marketing on Facebook, Instagram, and Snapchat. After completing this course, you will be able to: -\n•\tSet up and optimize a Facebook Page to promote a business\n•\tUse Facebook Ads Manager to build effective advertising campaigns\n•\tDifferentiate between the advantages of including Instagram and Snapchat in advertising campaigns\n•\tUse best practices to help build a business’s brand with Facebook, Instagram, and Snapchat\n\nThis course also introduces how to measure the performance of Facebook, Instagram, and Snapchat advertising campaigns using analytics. It covers the key metrics to track and how to derive insights using native platform tools. This is the third course in the Digital Marketing Institute’s Social Media Marketing specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/2Q5COEu to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Marketing; Market (Economics); They Go On; Advertising Strategy; Social Media Marketing; Media Market; Advertising Campaigns; Marketing Strategy; Digital Marketing; AdvertisingSocial Media Marketing in Practice3 Welcome to the Digital Marketing Institute’s foundational program on Social Media Marketing. The DMI is the global standard in Digital Marketing certification.\n\nOver 3.6 billion people globally are using social media in 2021. This explosive growth, coupled with the speed of innovation and adoption of mobile technologies, has fundamentally reset consumer expectations, changed how consumers make purchase decisions, and transformed how businesses must operate to support their customers.\n\nIf you want to understand the forces transforming businesses today and the challenges social media marketers must overcome to cut through to engage their audience, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing and digital transformation before diving into the basics of social media marketing, content marketing, and digital strategy. The second course drills into social media, business strategy, and the relative strengths of key social platforms for marketers.\n\nThe third course focuses on marketing using Facebook, Instagram, and Snapchat. The final course covers advertising on Twitter, LinkedIn, and YouTube, and social selling tactics to engage with today’s consumers.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[4.6, 11.2] None English business marketing
Twitter, LinkedIn, and YouTube Marketing Digital Marketing InstituteIntermediate 6,5 Not Calibrated Digital Marketing Institute is the global standard in Digital Marketing Certification. Our mission is to give our students the confidence and knowledge they need to advance in their careers through this specialization.\n\nYouTube is second only to Facebook in popularity as a social network in 2021, with almost 2.3 billion active users. Twitter has introduced new fact-checking tools in response to recent controversies and remains a key platform for businesses striving to serve and engage audiences in real-time. LinkedIn is critical for B2B marketing, both for organic and paid social content distribution. If you want to better understand the ever-shifting landscape and challenges marketers face to grow and sustain brands on social, this course will help you do so.\n\nYou will learn the basic principles of advertising on Twitter, LinkedIn, and YouTube. After completing this course, you will be able to: -\n•\tApply best practices for publishing tweets and using hashtags on Twitter\n•\tManage and optimize the performance of Twitter advertising campaigns\n•\tBuild a company’s presence on LinkedIn\n•\tMeasure the performance of LinkedIn advertising campaigns\n•\tRecognize the key role of social video and YouTube for online marketing\n•\tCreate engaging advertising campaigns to run on YouTube\n\nThis course also introduces the concepts of social selling and personal branding for B2B sales and marketing. It covers the differences between traditional and social selling and why businesses are adopting social selling tactics to engage with buyers. This is the final course in the Digital Marketing Institute’s Social Media Marketing specialization.\n\nIn addition to the course, we would like to give you the opportunity to gain access to additional articles, toolkits, and webinars that can aid you in your studies. Become a free member through the link https://bit.ly/2Q5COEu to unlock these additional resources. \n\nOn completion of all courses in your Specialization, you will also be awarded a Digital Marketing Institute Certified Digital Marketing Associate certification, along with three months of free Power Membership, allowing you to boost your career and unlock your next opportunity. 92% of DMI members have said their courses have had a positive impact on their careers, while 88% are now working at senior or manager level.Marketing; Market (Economics); LinkedIn; They Go On; Social Selling; B2B Marketing; Social Video Marketing; Personal Branding; Advertising; Marketing CommunicationsSocial Media Marketing in Practice4 Welcome to the Digital Marketing Institute’s foundational program on Social Media Marketing. The DMI is the global standard in Digital Marketing certification.\n\nOver 3.6 billion people globally are using social media in 2021. This explosive growth, coupled with the speed of innovation and adoption of mobile technologies, has fundamentally reset consumer expectations, changed how consumers make purchase decisions, and transformed how businesses must operate to support their customers.\n\nIf you want to understand the forces transforming businesses today and the challenges social media marketers must overcome to cut through to engage their audience, this program will help you do so.\n\nThe first course begins with the core principles of digital marketing and digital transformation before diving into the basics of social media marketing, content marketing, and digital strategy. The second course drills into social media, business strategy, and the relative strengths of key social platforms for marketers.\n\nThe third course focuses on marketing using Facebook, Instagram, and Snapchat. The final course covers advertising on Twitter, LinkedIn, and YouTube, and social selling tactics to engage with today’s consumers.\n\nAfter completing all courses in this Specialization, you will receive a DMI x Coursera certificate, DMI’s Certified Digital Marketing Associate certification, and three months of free Power Membership to unlock your next opportunity in a community of over 130k members.[3.5, 8.4] None English business marketing
Analysing Complexity Macquarie UniversityBeginner 10,2 4,3 The first course of the specialization ANALYZING COMPLEXITY will teach you what unifying patterns lie at the core of all complex problems. It advances your knowledge of your own field by teaching you to look at it in new ways. \n\nANALYZING COMPLEXITY is constructed in the following way: Week I. "What is Complexity?" - What is at the core of all complex problems Week II. "Complex Physical Systems" - What complex problems all have in common in the inanimate world Week III. "Complex Adaptive Systems" - What complex problems all have in common in nature Week IV. "Complex Cultural Systems" - What complex problems all have in common in human society Week V. "Complexity, Fragility, and Breakdown" - Why complex problems arise Week VI. "Complexity in the Anthropocene" - What complex problems face us todayComplex Adaptive System; Systems Thinking; Problem Solving; Verse Protocol; Geology; Arthur Merlin Protocol; Linguistics; Threat; Flow Network; FlippingSolving Complex Problems 1 SOLVING COMPLEX PROBLEMS will teach you revolutionary new problem-solving skills. Involving lectures from over 50 experts from all faculties at Macquarie University, we look at solving complex problems in a way that has never been done before.\n\nThis specialization uses the framework of Big History which synthesizes knowledge across the sciences and the humanities, and provides a powerful foundation to think and research in new ways. Big History has been embraced as an important global framework by the World Economic Forum (WEF). Presentations at WEF by Professor David Christian, one of the creators of this specialization, have included ‘Interdisciplinary Approaches to Solving 21st Century Challenges’ (Davos 2012), ‘Big History for Big Picture Thinking’ (Davos 2014), and ‘Big History, Big Decisions’ (Tianjin 2014). In 2015, the WEF Annual Meeting in Davos had four sessions devoted to Big History including three interdisciplinary ‘Big History, Big Future’ panels on cooperation, innovation, and global growth and stability. These interdisciplinary discussion panels were the inspiration for this Solving Complex Problems Specialization.[2.0, 14.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Evaluating Problems Macquarie UniversityBeginner 8,8 4,5 The second course of the specialization EVALUATING PROBLEMS will show you how humans think and how to utilize different disciplinary approaches to tackle problems more effectively.  It advances your knowledge of your own field by teaching you to look at it in new ways. \n\nEVALUATING PROBLEMS is constructed in the following way: Week I. “Thinking about Thinking” – How problem solving evolved in nature, how the mechanics of our brains work, and the psychological biases that can emerge when we think. Week II. “Philosophy, Science, and Problem Solving” – How humans have historically approached problem solving, from ancient times to the present. Week III. “Approaching Problems in the Natural Sciences” – How people in the natural sciences deconstruct problems. Week IV. “Statistics and Problem Solving” – How statistics can be used to evaluate problems and think critically. Week V. “Approaching Problems in the Humanities” – How people in the social sciences and humanities deconstruct problems. Week VI. “Evaluating the Anthropocene” – How to evaluate the problems of the Anthropocene.Problem Solving; Evaluation; Thought; Systems Thinking; Blindspots Analysis; Convergence Of Random Variables; Philosophy; Ageing; Ethics; ElectionsSolving Complex Problems 2 SOLVING COMPLEX PROBLEMS will teach you revolutionary new problem-solving skills. Involving lectures from over 50 experts from all faculties at Macquarie University, we look at solving complex problems in a way that has never been done before.\n\nThis specialization uses the framework of Big History which synthesizes knowledge across the sciences and the humanities, and provides a powerful foundation to think and research in new ways. Big History has been embraced as an important global framework by the World Economic Forum (WEF). Presentations at WEF by Professor David Christian, one of the creators of this specialization, have included ‘Interdisciplinary Approaches to Solving 21st Century Challenges’ (Davos 2012), ‘Big History for Big Picture Thinking’ (Davos 2014), and ‘Big History, Big Decisions’ (Tianjin 2014). In 2015, the WEF Annual Meeting in Davos had four sessions devoted to Big History including three interdisciplinary ‘Big History, Big Future’ panels on cooperation, innovation, and global growth and stability. These interdisciplinary discussion panels were the inspiration for this Solving Complex Problems Specialization.[1.8, 12.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Creating Innovation Macquarie UniversityBeginner 8,2 4,7 The third course of the specialization CREATING INNOVATION will teach you what is at the core of all innovations that solve complex problems and how to foster methods to make big breakthroughs possible. It advances your knowledge of your own field by teaching you to look at it in new ways.\n\nCREATING INNOVATION is constructed in the following way: Week I. “What is Innovation?” – What lies at the core of all innovations. Week II. “The Evolution of Human Creativity” – How humans developed the ability to innovate and think creatively. Week III. “Innovation in a Complex Global Network” – How innovations emerge from human networks. Week IV. “Planning Innovation” – How organisations seek out and create the right conditions for new breakthroughs. Week V. “Market Innovation” – What makes innovations more likely to emerge in a market setting. Week VI. “Innovation in the Anthropocene” – How innovations are crucial to meet the problems of the 21st century.Innovation; Creativity; Diffusion Of Innovations; Global; Top-Down And Bottom-Up Design; Systems Thinking; Problem Solving; Maximization (Psychology); Coping With; Market (Economics)Solving Complex Problems 3 SOLVING COMPLEX PROBLEMS will teach you revolutionary new problem-solving skills. Involving lectures from over 50 experts from all faculties at Macquarie University, we look at solving complex problems in a way that has never been done before.\n\nThis specialization uses the framework of Big History which synthesizes knowledge across the sciences and the humanities, and provides a powerful foundation to think and research in new ways. Big History has been embraced as an important global framework by the World Economic Forum (WEF). Presentations at WEF by Professor David Christian, one of the creators of this specialization, have included ‘Interdisciplinary Approaches to Solving 21st Century Challenges’ (Davos 2012), ‘Big History for Big Picture Thinking’ (Davos 2014), and ‘Big History, Big Decisions’ (Tianjin 2014). In 2015, the WEF Annual Meeting in Davos had four sessions devoted to Big History including three interdisciplinary ‘Big History, Big Future’ panels on cooperation, innovation, and global growth and stability. These interdisciplinary discussion panels were the inspiration for this Solving Complex Problems Specialization.[1.8, 11.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Solving Complex Problems Capstone Macquarie UniversityBeginner 3,3 4,6 From the very start of the specialization, your assignments will be geared toward tackling a complex issue of your choice that you face in your career path, industry, or field. Each phase of the course builds up to a briefing paper that analyzes, evaluates, and attempts to solve a highly complex problem. Not only does this course teach you a skill set, but it puts you further down the road in understanding the problems of your chosen field. It advances your knowledge of your own field by teaching you to look at it in new ways. This is the CAPSTONE where the scaffolding of our problem solving and innovation skills will bear fruit in a series of preparatory assignments to make your briefing paper as effective as possible.Problem Solving; Systems Thinking; Multidisciplinary Approach; Project; Employment; Audience; Career; Career Counseling; Teaching; ProcessSolving Complex Problems 4 SOLVING COMPLEX PROBLEMS will teach you revolutionary new problem-solving skills. Involving lectures from over 50 experts from all faculties at Macquarie University, we look at solving complex problems in a way that has never been done before.\n\nThis specialization uses the framework of Big History which synthesizes knowledge across the sciences and the humanities, and provides a powerful foundation to think and research in new ways. Big History has been embraced as an important global framework by the World Economic Forum (WEF). Presentations at WEF by Professor David Christian, one of the creators of this specialization, have included ‘Interdisciplinary Approaches to Solving 21st Century Challenges’ (Davos 2012), ‘Big History for Big Picture Thinking’ (Davos 2014), and ‘Big History, Big Decisions’ (Tianjin 2014). In 2015, the WEF Annual Meeting in Davos had four sessions devoted to Big History including three interdisciplinary ‘Big History, Big Future’ panels on cooperation, innovation, and global growth and stability. These interdisciplinary discussion panels were the inspiration for this Solving Complex Problems Specialization.[1.1, 4.9] Arabic; French; Portuguese; German; Russian; SpanishEnglish business leadership-and-management
Cracking the Creativity Code: Discovering IdeasTechnion - Israel Institute of TechnologyIntermediate 6,5 4,6 Skill at discovering new ideas, and delivering them, may be one of the most important practical job skills, in today’s and tomorrow’s job market. Creativity is an acquired skill, one that improves with practice. This course aims to empower individuals who believe they have lost their innate creativity, because they, their employers or teachers prefer the three R's: replication, repetition and rote, to innovation. We show how to re-ignite rusty creative powers. \n\nDuring this course, you will learn proven tools, frameworks and concepts useful for discovery– generating an endless stream of new ideas implementing at least some of those ideas with skill and persistence, based on books and articles written by the instructors. \n\nIn the first part of the course, you will learn a proven structured method for generating and implementing world-changing ideas known as ‘Zoom in, Zoom out, Zoom in’  that makes creativity more accessible to everyone. In the following weeks, you will learn practical proven tools useful for delivering ideas by employing the basic principles of business and management. You will practice the method, use it to tackle challenging real-world needs and produce a 2-3 minutes video presenting your idea.\n\nCourse Learning Outcomes\n\nOn successfully completing this four-week course, you will be able to:\n- Manage a process to generate an unending stream of creative ideas\n- Lead a process of innovation and implement ideas through all phases from discovery to delivery.\n- Apply creativity to a wide range of strategic management issues.\n- Solve problems with a high degree of innovation, creative thinking and risk taking.\n- Use and apply proven structured method for generating and implementing world-changing ideas known as ‘Zoom in, Zoom out, Zoom in’.\n- Develop and implement an innovation in your own practice.\n- Identify new and unfamiliar challenges and reflect on these challenges from a creative point of view, action they require and service they provide.\n- Demonstrate creative problem solving skills for defining, structuring and solving real world operations management problems.Creativity; I-Deas; Entrepreneurship; Planning; Innovation; Business Plan; Anchoring; Studentized Residual; Federal Reserve System; Value ChainStartup Entrepreneurship 1 The Startup Entrepreneurship specialization focuses on issues of Innovation, Creativity and Entrepreneurship. It leads the students through the entire process of creating a start-up from an idea.\n\nPart One deals with ideas, and the creative imagination: discovering new ideas, new products, new services, new and better ways to do almost anything.\n\nPart Two focuses on how to build a business (entrepreneurship). This course guides the learner through a series of tools and methods that help take an idea and make it happen, in a way that can sustain the business or organization that delivers it to humanity. Use this course to build a solid business or organization around the idea you developed during Part One.\n\nPart Three offers Innovation Career Lessons from a Master of proven achievements. During this course you will follow conversations and interviews with Dadi Perlmutter, who until recently was Executive VP of Intel Corporate, the highest ranking Israeli executive of any multinational company.[2.2, 8.7] Chinese; Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
From Idea to Startup Technion - Israel Institute of TechnologyBeginner 4,2 4,8 How do you implement ideas?  \n\nThis course provides practical proven tools for transforming an idea into a product or service that creates value for others.  As students acquire these tools, they learn how to tell bad ideas from good, how to build a winning strategy, how to shape a unique value proposition, prepare a business plan, compare their innovation to existing solutions, build flexibility into their plan and determine when best to quit.\n\nAs a vital part of the course students conduct on-site interviews with entrepreneurs who have launched startups, and are eager to share their valuable insights with them.\n\nUpon completing this course successfully, graduates will be able to:\n1.\tTransform ideas into real products, services and processes, by validating the idea, testing it, and turning it into a growing, profitable and sustainable business.\n2.\tIdentify the major steps and requirements in order to estimate the potential of an innovative idea as the basis of an innovative project.\n3.\tReach creative solutions via an iteration of a virtually endless stream of world-changing ideas and strategies, integrating feedback, and learning from failures along the way.\n4.\tApply the 10 entrepreneurial tools in creating a business plan for a new innovative venture.\n5.\tApply methods and strategies learned from interviews with startup entrepreneurs and innovators. \n6.\tCommunicate and sell innovative ideas successfully.Planning; Business Plan; Entrepreneurship; I-Deas; Business Design; Creativity; Strategy; Unique Selling Proposition; Trademarks; Standing OvationStartup Entrepreneurship 2 The Startup Entrepreneurship specialization focuses on issues of Innovation, Creativity and Entrepreneurship. It leads the students through the entire process of creating a start-up from an idea.\n\nPart One deals with ideas, and the creative imagination: discovering new ideas, new products, new services, new and better ways to do almost anything.\n\nPart Two focuses on how to build a business (entrepreneurship). This course guides the learner through a series of tools and methods that help take an idea and make it happen, in a way that can sustain the business or organization that delivers it to humanity. Use this course to build a solid business or organization around the idea you developed during Part One.\n\nPart Three offers Innovation Career Lessons from a Master of proven achievements. During this course you will follow conversations and interviews with Dadi Perlmutter, who until recently was Executive VP of Intel Corporate, the highest ranking Israeli executive of any multinational company.[1.2, 5.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Innovation Career Lessons from a Master Technion - Israel Institute of TechnologyBeginner 3,6 4,8 This course, which is Part Three in the series of Startup Entrepreneurship specialization, offers Life Lessons from a Master Innovator, with proven achievements. During this course you will listen to conversations and interviews with Mr. David (Dadi) Perlmutter, who until recently was Executive VP of Intel corporate. Dadi will talk about 10 life lessons, based on his 34 years as a rebel innovator and entrepreneur. \n\nWe will share with you the following lessons: \nLove and Knowledge are infinite: grow and share; \nLearn from Failures and Successes; \nNothing Moves without a Vision; \nHave a Differentiated Market Transforming Strategy; \nDare to Take Action; \nFight Resistance; \nIt is All About the Ecosystem; \nBuild a Team; \nKeep it Simple and Work Hard.\n\nBy the end of the course the learner will:\n* Know how to lead a process of innovation and implement ideas through all its phases from discovery to delivery in your own field of choice.\n* Know how to apply creativity to  generate creative ideas in a wide range of strategic management issues.\n* Know how to solve problems in general, with a high degree of innovative creative thinking, to widen the range of possible choices\n* Identify new and unfamiliar challenges and needs, reflect on them from a creative point of view (zoom in), decide on the   \naction they require (zoom out)  and generate a novel and useful solution\n* Transform ideas into real value-creating products, services and processes.\n* Be able to analyze both success and failure  and draw conclusions from both, for improving future innovative efforts.\n* Be able to identify and create key features of innovative products and services and in doing so,  generate strategically differentiated innovations that are unique\n* Be able to present your  ideas persuasively and overcome resistance.\n* Know how to simplify a complex product and make it user friendly.\n\n\nCourse assignments will include participation in two discussion groups and four assignments. In each assignment you will be asked to deal with a question relating to an interview you have seen.Innovation; Entrepreneurship; Career; Kiss Principle; Counseling; Creativity; Experience; Personal Advertisement; Expectancy Theory; ScheduleStartup Entrepreneurship 3 The Startup Entrepreneurship specialization focuses on issues of Innovation, Creativity and Entrepreneurship. It leads the students through the entire process of creating a start-up from an idea.\n\nPart One deals with ideas, and the creative imagination: discovering new ideas, new products, new services, new and better ways to do almost anything.\n\nPart Two focuses on how to build a business (entrepreneurship). This course guides the learner through a series of tools and methods that help take an idea and make it happen, in a way that can sustain the business or organization that delivers it to humanity. Use this course to build a solid business or organization around the idea you developed during Part One.\n\nPart Three offers Innovation Career Lessons from a Master of proven achievements. During this course you will follow conversations and interviews with Dadi Perlmutter, who until recently was Executive VP of Intel Corporate, the highest ranking Israeli executive of any multinational company.[1.3, 4.1] French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Action-Driven Business Plan: From the ‘Classroom’ to the WorldTechnion - Israel Institute of TechnologyBeginner 2,2 4,9 "Action-Driven Business Plan: From the ‘Classroom’ to the World" is a capstone project, that requires you, our learner, to pull together all you will have learned in the three courses that comprise the "Startup Entrepreneurship" Specialization. This course is in fact the culmination of the process designed to provide you with the opportunity to demonstrate what you have learned on a real-world project of your choice.\n\nDuring the following six weeks you will gradually create, improve and refine your business plan, moving from one milestone to another. Each week will begin with a short note from Prof. Maital, explaining what the current phase is about and providing you with points to consider while working on the assignments.  We encourage you to practice what you have learned using the self-assessment practice quizzes and brainstorm with your peers in the weekly forums.\n\nDuring the first week you will create a non-business plan as an initial step towards creating your business plan. In weeks two, three and five, you will be required to submit three assignments for peer evaluation, which will help you to prepare your final business plan. At the end of the course you will prepare and submit your completed business plan and an effective two-minute video describing your idea. Your business plan will include the following sections:  The Need, the Product, Unique Features, The Market and Future Developments, a Gantt chart and a project budget.Planning; Business Plan; Creativity; Leadership and Management; Employment; Leadership; Utility; Market Value; Technical Support; SimulationStartup Entrepreneurship 4 The Startup Entrepreneurship specialization focuses on issues of Innovation, Creativity and Entrepreneurship. It leads the students through the entire process of creating a start-up from an idea.\n\nPart One deals with ideas, and the creative imagination: discovering new ideas, new products, new services, new and better ways to do almost anything.\n\nPart Two focuses on how to build a business (entrepreneurship). This course guides the learner through a series of tools and methods that help take an idea and make it happen, in a way that can sustain the business or organization that delivers it to humanity. Use this course to build a solid business or organization around the idea you developed during Part One.\n\nPart Three offers Innovation Career Lessons from a Master of proven achievements. During this course you will follow conversations and interviews with Dadi Perlmutter, who until recently was Executive VP of Intel Corporate, the highest ranking Israeli executive of any multinational company.[1.0, 2.9] French; Portuguese; Russian; Spanish; RomanianEnglish business entrepreneurship
Foundations of strategic business analytics ESSEC Business SchoolAdvanced 12,3 4,4 Who is this course for?  \nThis course is designed for students, business analysts, and data scientists who want to apply statistical knowledge and techniques to business contexts. For example, it may be suited to experienced statisticians, analysts, engineers who want to move more into a business role. \n\nYou will find this course exciting and rewarding if you already have a background in statistics, can use R or another programming language and are familiar with databases and data analysis techniques such as regression, classification, and clustering.\nHowever, it contains a number of recitals and R Studio tutorials which will consolidate your competences, enable you to play more freely with data and explore new features and statistical functions in R.\n\nWith this course, you’ll have a first overview on Strategic Business Analytics topics. We’ll discuss a wide variety of applications of Business Analytics. From Marketing to Supply Chain or Credit Scoring and HR Analytics, etc. We’ll cover many different data analytics techniques, each time explaining how to be relevant for your business.\n\nWe’ll pay special attention to how you can produce convincing, actionable, and efficient insights. We'll also present you with different data analytics tools to be applied to different types of issues.\nBy doing so, we’ll help you develop four sets of skills needed to leverage value from data: Analytics, IT, Business and Communication. \n\nBy the end of this MOOC, you should be able to approach a business issue using Analytics by (1) qualifying the issue at hand in quantitative terms, (2) conducting relevant data analyses, and (3) presenting your conclusions and recommendations in a business-oriented, actionable and efficient way.\n\nPrerequisites : 1/ Be able to use R or to program 2/ To know the fundamentals of databases, data analysis (regression, classification, clustering)\n\nWe give credit to Pauline Glikman, Albane Gaubert, Elias Abou Khalil-Lanvin (Students at ESSEC BUSINESS SCHOOL) for their contribution to this course design.Business Analytics; Analytics; Analysis; R Programming; Presentation; Data Analysis; Computer Programming; Credit Scoring; Business Analysis; Product ManagementStrategic Business Analytics 1 This specialization is designed for students, business analysts, and data scientists who want to apply statistical knowledge and techniques to business contexts. We recommend that you have some background in statistics, R or another programming language, and familiarity with databases and data analysis techniques such as regression, classification, and clustering.We’ll cover a wide variety of analytics approaches in different industry domains. You’ll engage in hands-on case studies in real business contexts: examples include predicting and forecasting events, statistical customer segmentation, and calculating customer scores and lifetime value. We’ll also teach you how to take these analyses and effectively present them to stakeholders so your business can take action. The third course and the Capstone Project are designed in partnership with Accenture, one of the world’s best-known consulting, technology services, and outsourcing companies. You’ll learn about applications in a wide variety of sectors, including media, communications, public service,etc. By the end of this specialization, you’ll be able to use statistical techniques in R to develop business intelligence insights, and present them in a compelling way to enable smart and sustainable business decisions. You’ll earn a Specialization Certificate from one of the world’s leading business schools and learn from two of Europe’s leading professors in business analytics and marketing.[6.6, 16.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Foundations of marketing analytics ESSEC Business SchoolIntermediate 5,5 4,5 Who is this course for?  \nThis course is designed for students, business analysts, and data scientists who want to apply statistical knowledge and techniques to business contexts. For example, it may be suited to experienced statisticians, analysts, engineers who want to move more into a business role, in particular in marketing.\n\nYou will find this course exciting and rewarding if you already have a background in statistics, can use R or another programming language and are familiar with databases and data analysis techniques such as regression, classification, and clustering.\nHowever, it contains a number of recitals and R Studio tutorials which will consolidate your competences, enable you to play more freely with data and explore new features and statistical functions in R.\n\nBusiness Analytics, Big Data and Data Science are very hot topics today, and for good reasons. Companies are sitting on a treasure trove of data, but usually lack the skills and people to analyze and exploit that data efficiently. Those companies who develop the skills and hire the right people to analyze and exploit that data will have a clear competitive advantage.\n\nIt's especially true in one domain: marketing. About 90% of the data collected by companies today are related to customer actions and marketing activities.The domain of Marketing Analytics is absolutely huge, and may cover fancy topics such as text mining, social network analysis, sentiment analysis, real-time bidding, online campaign optimization, and so on.\n\nBut at the heart of marketing lie a few basic questions that often remain unanswered: (1) who are my customers, (2) which customers should I target and spend most of my marketing budget on, and (3) what's the future value of my customers so I can concentrate on those who will be worth the most to the company in the future.\n\nThat's exactly what this course will cover: segmentation is all about understanding your customers, scorings models are about targeting the right ones, and customer lifetime value is about anticipating their future value. These are the foundations of Marketing Analytics. And that's what you'll learn to do in this course.Marketing; Market Analysis; Analytics; Analysis; Market (Economics); Market Segmentation; Customer Lifetime Value; Data Analysis; Predictive Analytics; Marketing ResearchStrategic Business Analytics 2 This specialization is designed for students, business analysts, and data scientists who want to apply statistical knowledge and techniques to business contexts. We recommend that you have some background in statistics, R or another programming language, and familiarity with databases and data analysis techniques such as regression, classification, and clustering.We’ll cover a wide variety of analytics approaches in different industry domains. You’ll engage in hands-on case studies in real business contexts: examples include predicting and forecasting events, statistical customer segmentation, and calculating customer scores and lifetime value. We’ll also teach you how to take these analyses and effectively present them to stakeholders so your business can take action. The third course and the Capstone Project are designed in partnership with Accenture, one of the world’s best-known consulting, technology services, and outsourcing companies. You’ll learn about applications in a wide variety of sectors, including media, communications, public service,etc. By the end of this specialization, you’ll be able to use statistical techniques in R to develop business intelligence insights, and present them in a compelling way to enable smart and sustainable business decisions. You’ll earn a Specialization Certificate from one of the world’s leading business schools and learn from two of Europe’s leading professors in business analytics and marketing.[1.3, 8.3] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business marketing
Capstone:  Create Value from Open Data ESSEC Business SchoolAdvanced 6,1 3,5 The Capstone project is an individual assignment.\nParticipants decide the theme they want to explore and define the issue they want to solve. Their “playing field” should provide data from various sectors (such as farming and nutrition, culture, economy and employment, Education & Research, International & Europe, Housing, Sustainable, Development & Energies, Health & Social, Society, Territories & Transport). Participants are encouraged to mix the different fields and leverage the existing information with other (properly sourced) open data sets.\n\nDeliverable 1 is the preliminary preparation and problem qualification step. The objectives is to define the what, why & how. What issue do we want to solve? Why does it promise value for public authorities, companies, citizens? How do we want to explore the provided data? \n\nFor Deliverable 2, the participant needs to present the intermediary outputs and adjustments to the analysis framework. The objectives is to confirm the how and the relevancy of the first results. \n\nFinally, with Deliverable 3, the participant needs to present the final outputs and the value case. The objective is to confirm the why. Why will it create value for public authorities, companies, and citizens.\n\nAssessment and grading: the participants will present their results to their peers on a regular basis. An evaluation framework will be provided for the participants to assess the quality of each other’s deliverables.Deliverable; Intermediary; Receiving; Accenture; Business Analytics; Feed Uri Scheme; Purchasing; Supply Chain; Index; .BitStrategic Business Analytics 4 This specialization is designed for students, business analysts, and data scientists who want to apply statistical knowledge and techniques to business contexts. We recommend that you have some background in statistics, R or another programming language, and familiarity with databases and data analysis techniques such as regression, classification, and clustering.We’ll cover a wide variety of analytics approaches in different industry domains. You’ll engage in hands-on case studies in real business contexts: examples include predicting and forecasting events, statistical customer segmentation, and calculating customer scores and lifetime value. We’ll also teach you how to take these analyses and effectively present them to stakeholders so your business can take action. The third course and the Capstone Project are designed in partnership with Accenture, one of the world’s best-known consulting, technology services, and outsourcing companies. You’ll learn about applications in a wide variety of sectors, including media, communications, public service,etc. By the end of this specialization, you’ll be able to use statistical techniques in R to develop business intelligence insights, and present them in a compelling way to enable smart and sustainable business decisions. You’ll earn a Specialization Certificate from one of the world’s leading business schools and learn from two of Europe’s leading professors in business analytics and marketing.[2.3, 7.9] French; Portuguese; Russian; SpanishEnglish business business-strategy
Foundations of Everyday Leadership University of Illinois at Urbana-ChampaignAdvanced 13,5 4,8 In this foundational course, you will learn about the “head and heart” of everyday leadership by exploring dynamics of individual and group decision making and the challenges of managing motivation. Central to the course is forming a nuanced understanding of why and how leadership skills are critical to an organization’s success.\nYou will be able to:\n- Articulate why and how leadership skills are so critical to organizational success \n- Use leadership skills to work more effectively with others and organize teams to work more effectively together\n- Apply the foundations of effective leadership skills to everyday situations \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Leadership; Leadership and Management; Motivation; Leadership Development; Group Decision-Making; Decision Making; Team Management; Communication; Strategic Leadership; AnalysisStrategic Leadership and Management1 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[8.3, 15.5] None English business leadership-and-management
Applications of Everyday Leadership University of Illinois at Urbana-ChampaignBeginner 10,8 4,8 This course builds upon a conceptual knowledge of leadership by considering applications for more effective negotiation, feedback and coaching, conflict management, and change leadership. By applying a leadership framework to these realistic situations faced by businesses, you will be prepared to lead teams towards solutions in your own business challenges. \nYou will be able to:\n-\tNegotiate effectively and influence others through effective leadership\n-\tProvide feedback and coaching that is strategically appropriate and influential\n-\tManage conflict and lead change in business \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Leadership; Leadership and Management; Negotiation; Conflict Management; Change Management; Performance; Performance Management; Leadership Development; Conflict Resolution; ArbitrationStrategic Leadership and Management2 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[6.6, 12.6] None English business leadership-and-management
Designing the Organization University of Illinois at Urbana-ChampaignBeginner 13,2 4,6 Organizations are complex and can be difficult to manage well, so managers need tools to help them better understand and deal with the many complexities and challenges associated with organizational life. In this course, you will learn theories, principles, and frameworks that will help you design more effective organizations. \nYou will be able to: \n-\tAnalyze organizations from multiple perspectives to better understand business challenges\n-\tStrategically plan for effective organizational governance\n-\tDevelop systems to plan for growth and change\n-\tUnderstand implications of the external environment on business and strategically respond to these factors\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Organization Design; Organizational Structure; Leadership and Management; Strategic Management; Leadership; Organizational Theory; Organizational Life Cycle; Organizational Development; Corporate Governance; Corporate BondStrategic Leadership and Management3 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[7.3, 15.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Managing the Organization University of Illinois at Urbana-ChampaignBeginner 11,1 4,7 This course is intended to help you become a better manager by helping you more fully understand and deal with the complexities and challenges associated with managerial life in organizations. You will learn theories, principles, and frameworks that will help you more effectively manage and lead your organizations.\nYou will be able to:\n-\tAnalyze common managerial challenges and develop solutions to these challenges\n-\tUse power effectively and strategically to implement organizational change \n-\tUnderstand the foundations of organizational culture and decision-making\n-\tNavigate common decision-making pitfalls and ethical challenges\n-\tApply principles of organization management to common challenges of management\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Strategic Management; Leadership and Management; Leadership; Culture; Organizational Culture; Organization Design; Organizational Structure; Decision Making; Management Development; Management TheoryStrategic Leadership and Management4 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[6.4, 13.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Business Strategy University of Illinois at Urbana-ChampaignBeginner 14 4,8 In this course you will learn how organizations create, capture, and maintain value. In doing so, you’ll develop an understanding of how and why this process is fundamental for sustainable competitive advantage. You will be able to better understand value creation, and capture and learn the tools to analyze both competition and cooperation from a variety of perspectives, including the industry-level (e.g., five forces analysis) and the firm-level (e.g., business models and strategic positioning). \nYou will be able to:\n-\tUnderstand how managers coordinate different functional areas, resources, and systems inside a company and align them with the external environment to enhance overall performance \n-\tRecognize strategic management tools and frameworks and apply them to real business contexts \n-\tProcess diverse business and industry information to diagnose strategic issues, evaluate strategic alternatives, and formulate a coherent and actionable strategic plan \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Strategy; Business Strategy; Analysis; Leadership and Management; Strategic Management; Strategic Analysis; Strategic Thinking; Competitiveness; Leadership; ModelingStrategic Leadership and Management5 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[8.7, 16.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Corporate Strategy University of Illinois at Urbana-ChampaignAdvanced 11,5 4,7 In this course you will learn how corporations create, capture, and maintain value, going beyond the management of a single line of business. It is thus a complement to (and should typically follow) a course on Business Strategy, which focuses on developing and sustaining competitive advantage for a single business unit. Here, you will be able to better understand and learn the tools to analyze and manage decisions from a corporate-level perspective, which emphasizes the management of multiple businesses and multiple stakeholders. Examples of such decisions include vertical integration, diversification, mergers and acquisitions, strategic alliances, international expansion, global strategy, corporate governance and corporate social responsibility.\n\nYou will:\n•\tUnderstand how corporations create and capture value as multi-business enterprises.\n•\tLearn tools and frameworks to assess choices regarding corporate scope, corporate transactions and global strategy.\n•\tLearn to analyze complex business situations and develop coherent corporate strategies.\n•\tUnderstand the role of corporate governance and stakeholder management in modern companies.\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Corporate Bond; Strategy; Corporate Governance; Strategic Management; Corporate Social Responsibility; Leadership and Management; Business Strategy; Leadership; Mergers & Acquisitions; AnalysisStrategic Leadership and Management6 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[6.8, 13.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Strategic Leadership and Management CapstoneUniversity of Illinois at Urbana-ChampaignAdvanced 10,2 4,7 The capstone is a strategic leadership and management plan where you’ll apply what you will learn to an actual business situation with participation by one or more focal companies. The deliverable will be designed to create value from the perspective of potential employers while achieving pedagogical and experiential goals for learners.\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Leadership; Leadership and Management; Strategic Leadership; Leadership Development; Planning; Strategy; Organizational Structure; Team Building; Organization Design; Strategic PlanningStrategic Leadership and Management7 Through this 6-course Specialization in Strategic Leadership and Management, you will learn the fundamentals of effectively leading people, teams, and organizations and develop tools to analyze business situations. In addition to building a conceptual framework for leadership, learners will develop and practice strategies for immediate impact. The Specialization covers the strategic, human resource, and organizational foundations for creating and capturing value for sustainable competitive advantage both within a single business and across a portfolio of businesses.\n\nThe specialization culminates in a capstone: a leadership and management plan where you’ll apply what you’ve learned to a business situation. With participation by one or more focal companies, the experiential and hands-on deliverable will provide valuable practice and create value from the perspective of potential employers.\n\nThis Specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admissions into the program and explore how your Coursera work can be leveraged if accepted into the program here.[5.4, 12.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Javanese; Russian; SpanishEnglish business leadership-and-management
Strategic Management Copenhagen Business SchoolBeginner 9,3 4,7 The world of business strategy is in transition. What used to work doesn't anymore -- not necessarily. \n\nThis course prepares you to think strategically in an age when companies like Apple, Google, and Microsoft have become more valuable (in market cap terms) than companies like Exxon. Today, business value and competitive advantage arise more often from consumer perceptions of what is "cool" than from physical assets or economies of scale. \n\nIn this course -- the first of a three-course specialization tailored specifically for the age of creativity and innovation -- you will gear up for the challenges of strategy formulation and implementation in a 21st century business. \n\nAfter taking the course, you'll be able to:\n- Explain why "doing" strategy is considered "the high point of managerial activity" (Mintzberg);\n- Recognize and avoid the old, tired ideas about strategy that are still out there, so you can adopt fresher, better ideas;\n- Point out how doing strategy has changed because of advancing technology and globalization;\n- Prepare for the Capstone Project for the Strategic Management and Innovation SpecializationLeadership and Management; Strategic Management; Strategy; Strategic Thinking; Planning; Strategic Planning; Thought; Business Strategy; Leadership; Strategy ImplementationStrategic Management and Innovation1 This Specialization explores the evolving world of business strategy, focusing on the increasingly important roles of design, user experience, and innovation in shaping competitive advantage. You’ll learn about concepts such as goal setting, value creation, global integration, and diversification, and you’ll critique classic theories and frameworks in the context of new business realities. In the final Capstone Project, you’ll create and defend a holistic business strategy in response to a realistic case study prompt.[4.9, 11.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Strategy Formulation Copenhagen Business SchoolIntermediate 10 4,5 The purpose of this course is to present, analyze and discuss the different facets of business strategy formulation. Emphasizing that strategy can be seen as a unified theme that provides coherence and direction to the actions and decisions of a firm, we will cover a variety of business strategy topics concerned with firm positioning in the context of different markets, industries and locations.\n\nAt the end of the course, you will be able to:\n- Identify why a strong strategy is essential for the future business success\n- Formulate a business strategy that suits the needs and visions of your organization\n- Explain why managers too often formulate sub-optimal strategies\n- Extrapolate measures to optimize current business strategies\n\nWorkload: 2-4 hours  per week.Strategy; Strategic Management; Leadership and Management; Business Strategy; Formulation; Strategic Thinking; Analysis; Planning; Thought; Strategic PlanningStrategic Management and Innovation2 This Specialization explores the evolving world of business strategy, focusing on the increasingly important roles of design, user experience, and innovation in shaping competitive advantage. You’ll learn about concepts such as goal setting, value creation, global integration, and diversification, and you’ll critique classic theories and frameworks in the context of new business realities. In the final Capstone Project, you’ll create and defend a holistic business strategy in response to a realistic case study prompt.[5.5, 12.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business business-strategy
Strategy Implementation Copenhagen Business SchoolIntermediate 14,3 4,6 Even a thoroughly developed business strategy may fail if you don't pay enough attention to its implementation. This rings particularly true with strategies based on innovation or implemented in complex or fast-changing environments.\n\nIn the 20th century successful implementation leveraged stability and typically proceeded through hierarchy and control. Today the key is to stay vibrant and able to quickly respond to trends in competition and technology while not losing sight of the strategic objective. In this course we'll build a toolbox of techniques to execute today's business strategies to help them succeed.\n\nAfter completing this course, you'll be able to:\n- Create objectives and goals to guide strategy implementation\n- Identify organizational structures that fit particular strategies\n- Understand how to leverage company culture in implementation\n- Describe how to communicate the strategy so that the organization "gets" it\n- Detect and mitigate risks to implementationStrategy; Strategy Implementation; Leadership and Management; Strategic Management; Strategic Planning; Communication; Planning; Organizational Culture; Performance Management; Organizational StructureStrategic Management and Innovation3 This Specialization explores the evolving world of business strategy, focusing on the increasingly important roles of design, user experience, and innovation in shaping competitive advantage. You’ll learn about concepts such as goal setting, value creation, global integration, and diversification, and you’ll critique classic theories and frameworks in the context of new business realities. In the final Capstone Project, you’ll create and defend a holistic business strategy in response to a realistic case study prompt.[8.0, 17.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; Spanish; RomanianEnglish business business-strategy
Strategic Management - Capstone Project Copenhagen Business SchoolBeginner 4,2 4,6 In this capstone project course, we revisit the strategy controversy at e-Types, introduced in the first course in this specialization, Strategic Management, and further analysed in each of the subsequent courses, Strategy Formulation and Strategy Implementation. After revealing, examining, and analyzing what happened at e-Types, we turn to a new set of strategy cases that range in terms of company size, geography, and focus. For your final project, we ask YOU to apply everything you have learned in this specialization to analyze your choice of one of these four situations.Leadership and Management; Strategic Management; Strategy; Project; E-Types; Strategy Implementation; Business Strategy; Strategic Planning; Peer Review; PlanningStrategic Management and Innovation4 This Specialization explores the evolving world of business strategy, focusing on the increasingly important roles of design, user experience, and innovation in shaping competitive advantage. You’ll learn about concepts such as goal setting, value creation, global integration, and diversification, and you’ll critique classic theories and frameworks in the context of new business realities. In the final Capstone Project, you’ll create and defend a holistic business strategy in response to a realistic case study prompt.[2.2, 5.6] French; Portuguese; Russian; SpanishEnglish business business-strategy
Effective Sales – An Overview Fundação Instituto de AdministraçãoAdvanced 15,4 4,6 Welcome to Strategic Sales Management specialization.\nThis specialization course focus on providing conceptual and practical guidance on sales planning and management.\nThe development of the specialization goes through the different phases of the sales planning process, keeping attention on the connection to the strategy of the company.\nConcepts discussed in this specialization aim to support the analyses on how to plan sales in alignment with the strategic guidelines of the company. The sales functions are discussed with models and frameworks that support the planning process, which includes assumptions regarding the strategic guidelines, such as aggregate revenue targets, company’s earnings, and expected cash flow from the company’s operations. These variables are all related to the strategy of the company.\nThe target audience of this specialization include professionals with some experience in sales, they might have been promoted to a managing position recently, or they have plans to improve their expertise in the sales area to apply to more challenging positions in the future.\nPrerequisite for this specialization is general knowledge of business concepts, models, and tools. Professionals who have concluded undergraduate courses of business administration, and also of different areas of knowledge, such as engineering, economics, accounting, and social sciences.\nIt’s also important to emphasize that sales involve a broad range of areas, there are products and services related to agriculture, petrochemical, automobile, aeronautics, chemical, pharmaceutical, medical, insurance, education, retail, and consulting industries, just to mention some examples. That means sales professionals are from all sectors.\nTherefore, learners of different academic backgrounds may benefit from doing this specialization, which is structured to support sales planning and management from a methodological standpoint. And this approach applies to a diverse range of sectors.\nThe primary learning outcome of this specialization is the improvement of the sales planning and management competencies and skills, by providing a set of concepts, models, tools, and techniques to support the development of the sales plan structure, which will support the sale plan development.Sales; Leadership and Management; Sales Management; Sales Strategy; Strategic Management; Sales Analysis; Strategy; Customer Satisfaction; Marketing; Operations ManagementStrategic Sales Management 1 This Specialization is intended for sales professionals who seek to improve their sales planning and management competencies and skills. Through five courses, you will cover Effective Sales overview, Sales Strategy, Models and Frameworks to Support Sales Planning, Sales & Marketing Alignment, and you will develop a Final Project.\n\nBy the end of this specialization, you'll have improved your knowledge, competencies, and skills regarding the sales planning process. And you will be able to apply the concepts integrating the sales planning process to the strategy of the company, by bridging the gap between strategy and sales.\n\nThe potential for value creation through the sales functions will be increased at the end of the Specialization.[6.4, 19.7] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Sales Strategy Fundação Instituto de AdministraçãoAdvanced 12,1 4,4 Welcome to Course 2 - Sales Strategy - This course is designed to discuss the application of intelligence analysis in the sales planning process. And this approach contributes to integrating the sales planning process into the corporate strategy of the company because, in the strategy analysis and formulation process, we apply models, frameworks, tools, and techniques that also apply to the sales planning and management process. \nTherefore, the expected outcomes of this course focus on the transition from traditional to strategic sales planning, by discussing and applying the concepts recommended to support the development of the strategic guidelines. \nThe concepts, models, tools, and techniques discussed and practiced during the course focus on the improvement of value creation from the sales function empowered by intelligence analysis, a process which typically applies in the strategy analysis front. \nThe discussions go through how intelligence analysis can support the sales function, by providing methods to connect strategy to marketing and sales planning processes. \nIn this course, the primary learning outcome is the ability to apply intelligence analysis to support sales planning process, and by being able to do this, you’ll improve your competencies and skills to support sales planning with a strategic approach. \nYou’ll develop a final assignment at the end of the course, and it is designed from an adapted real-life business case. The challenges of the case comprise the business context, through which you’ll apply the conceptual framework discussed during Course 2. \nThe outcomes of your analysis on the assignment case will be evaluated through a peer-review process.Sales; Sales Strategy; Strategy; Sales Management; Competitive Intelligence; Intelligence Analysis; Analysis; Sales Intelligence; Sales Analytics; Strategic PartnershipsStrategic Sales Management 2 This Specialization is intended for sales professionals who seek to improve their sales planning and management competencies and skills. Through five courses, you will cover Effective Sales overview, Sales Strategy, Models and Frameworks to Support Sales Planning, Sales & Marketing Alignment, and you will develop a Final Project.\n\nBy the end of this specialization, you'll have improved your knowledge, competencies, and skills regarding the sales planning process. And you will be able to apply the concepts integrating the sales planning process to the strategy of the company, by bridging the gap between strategy and sales.\n\nThe potential for value creation through the sales functions will be increased at the end of the Specialization.[4.2, 17.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Models & Frameworks to Support Sales PlanningFundação Instituto de AdministraçãoAdvanced 12,6 4,5 Welcome to Course 3 - Models & Frameworks to Support Sales Planning – In this course, you’ll go through a conceptual approach to selling models and frameworks.\nAs a primary learning outcome of this course, we emphasize the improvement in the analytical competencies and skills to develop sales planning and management. And the learning process goes through the application of the models and frameworks that contribute to supporting these processes.\nThis course is aimed at professionals who seek improvement in conceptual support to the sales planning process, especially with an emphasis on applying selling models and frameworks methodology.\nAt this point of the Strategic Sales Management specialization, you have an excellent understanding of the integration of sales planning to the strategy of the company. You also have a vision of major prescriptions and recommendations to support this integration, and proceed to strategic sales planning by applying intelligence analysis.\nNow, in this course, selling models and frameworks will be discussed, from a conceptual standpoint to add methodological structure into the sales planning process. Therefore, throughout the modules of this course, the subjects discussed will include topics of sales management (module 1), the selling models and frameworks (module 2) that support sales planning, which relates to the hard skills that may be applied. \nIn the third module of this course, soft skills are brought to the discussion, since they comprise an essential component because sales functions include many aspects of the human interactions.\nPlease follow the steps of the course, and for academic objectives, we would recommend you to do it in the sequence of modules proposed, though you may take them in a different order.\nWe look forward to having you during the course modules and lessons.Sales; Modeling; Planning; Sales Management; Sales Calls; Sales Operations; Leadership and Management; Resource Allocation; Cognitive Bias; Sales Process EngineeringStrategic Sales Management 3 This Specialization is intended for sales professionals who seek to improve their sales planning and management competencies and skills. Through five courses, you will cover Effective Sales overview, Sales Strategy, Models and Frameworks to Support Sales Planning, Sales & Marketing Alignment, and you will develop a Final Project.\n\nBy the end of this specialization, you'll have improved your knowledge, competencies, and skills regarding the sales planning process. And you will be able to apply the concepts integrating the sales planning process to the strategy of the company, by bridging the gap between strategy and sales.\n\nThe potential for value creation through the sales functions will be increased at the end of the Specialization.[5.3, 16.0] French; Portuguese; Russian; SpanishEnglish business business-strategy
Sales & Marketing Alignment Fundação Instituto de AdministraçãoAdvanced 10,3 4,6 Welcome to Course 4 – Sales & Marketing Alignment.\nThis course focus on what is considered by most academics and practitioners as the biggest challenge that sales professionals have to face.\nAs we discussed in Course 1 – Effective Sales, strategy, and sales must be integrated to support a high potential for value creation through the sales functions. We also mentioned that strategy and sales integration can be supported by marketing functions.\nThe discussions then went through sales strategy supported by intelligence analysis (Course 2), sales models and frameworks to support sales planning (Course 3).\nBy the consequence, at this point of this specialization, you are in a good position to go further in the sales planning and management functions. And this is the moment to tackle one of the biggest challenges that most sales professionals must address with diligence – Sales & Marketing Alignment.\nThe primary learning outcome of this course is to prepare you to apply concepts to support this alignment, with prescriptions and recommendations that contribute to improving the alignment. The improvement in the knowledge, competencies, and skills regarding sales & marketing alignment will contribute to increasing the potential for value creation from a strategic sales planning approach.Sales; Market (Economics); Sales Management; Marketing; Strategy; Retail Channel; Product Development; Leadership and Management; Strategic Planning; Marketing PlanStrategic Sales Management 4 This Specialization is intended for sales professionals who seek to improve their sales planning and management competencies and skills. Through five courses, you will cover Effective Sales overview, Sales Strategy, Models and Frameworks to Support Sales Planning, Sales & Marketing Alignment, and you will develop a Final Project.\n\nBy the end of this specialization, you'll have improved your knowledge, competencies, and skills regarding the sales planning process. And you will be able to apply the concepts integrating the sales planning process to the strategy of the company, by bridging the gap between strategy and sales.\n\nThe potential for value creation through the sales functions will be increased at the end of the Specialization.[3.2, 14.0] French; Portuguese; Russian; SpanishEnglish business business-strategy
Strategic Sales Management Final Project Fundação Instituto de AdministraçãoAdvanced 10,2 4,5 Welcome to Course 5 – Strategic Sales Management Final Project.\nIn this course, you’ll develop the final project of the specialization, which is an application of the whole set of concepts, models, frameworks, tools, and techniques discussed and practiced through the four previous courses.\nA business case provides the business context to serve as the reference to support your analyses regarding strategy, marketing, and sales integration. The case is adapted from a real-life experience. Having developed these analyses, you will follow the project instructions that lead you to the application of the concepts you have learned so far, and proceed to the sales planning processes to support the development of a sales guidelines, which will support the sales planning process in a later moment.\nThe primary learning outcome of this course is to master concepts application to create sales guidelines, based on a structured analysis of a business case. The sales guidelines serve as the background of a sales plan structure, and they also connect the sales planning process to the strategy, at the same time that supports the development of a sales plan at a later moment. \nWhereas the sales plan structure may not be a detailed sales plan, it will provide all the aspects necessary to develop the sales plan later. \nThe project will be peer-reviewed, and the instructions to develop it also bring the rubrics to develop the review.Sales; Leadership and Management; Project; Sales Management; Marketing; Intelligence Analysis; Planning; Cause Marketing; Business Strategy; StrategyStrategic Sales Management 5 This Specialization is intended for sales professionals who seek to improve their sales planning and management competencies and skills. Through five courses, you will cover Effective Sales overview, Sales Strategy, Models and Frameworks to Support Sales Planning, Sales & Marketing Alignment, and you will develop a Final Project.\n\nBy the end of this specialization, you'll have improved your knowledge, competencies, and skills regarding the sales planning process. And you will be able to apply the concepts integrating the sales planning process to the strategy of the company, by bridging the gap between strategy and sales.\n\nThe potential for value creation through the sales functions will be increased at the end of the Specialization.[2.5, 8.8] French; Portuguese; Russian; SpanishEnglish business business-strategy
Supply chain management: Be global Macquarie UniversityAdvanced 10,4 4,8 Businesses and their supply chains are facing increasing competition and uncertainty in what is now a truly globalised trade environment. To remain competitive, organisations need to think globally – ensuring supply chains meet customer demands while minimising costs and maximising responsiveness. From a strategic perspective, this involves making important trade-off decisions between cost, quality and flexibility of supply chains. Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) this course will equip you with the future-focused capabilities needed to design and manage effective, sustainable and efficient global supply chains of tomorrow.Supply Chain; Chaining; Supply Chain Management; Leadership and Management; Global; Risk; Global Supply Chain Management; Strategy; Procurement; Supplier SelectionStrategising: Management for Global Competitive Advantage1 Leaders must have the ability to develop and deploy effective strategies. This specialisation will prepare you to be the strategic change-maker capable of enabling your organisation to compete into the future. You will learn: how to think strategically to make your organisation more competitive (Be Competitive); how crucial it now is for supply chains to effectively meet customer demands (Be Global); how to leverage technology and innovation to disrupt and reshape your organisation (Be Disruptive); and how to make a positive contribution to the world while effectively maintaining the bottom line (Be Sustainable).[3.6, 13.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Innovation and emerging technology: Be disruptiveMacquarie UniversityAdvanced 8,8 4,8 ‘Disruption’ has become a buzz word in the business world. But what is a disruptive change-maker? In this course you will learn how to deploy disruptive strategic thinking to develop or protect your organisation’s competitive advantage. The most innovative and successful companies have all fundamentally disrupted and reshaped existing industries, or created completely new ones. But which strategies and technologies can you use to be disruptive and take the next step for your organisation? Via structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you will enhance your ability to think strategically and become your organisation’s disruptive change-maker.Innovation; Emerging Technologies; Design Thinking; Brainstorming; Pest Analysis; Value Proposition; Affordance; Internet Of Things; Business Modeling; EmpathyStrategising: Management for Global Competitive Advantage2 Leaders must have the ability to develop and deploy effective strategies. This specialisation will prepare you to be the strategic change-maker capable of enabling your organisation to compete into the future. You will learn: how to think strategically to make your organisation more competitive (Be Competitive); how crucial it now is for supply chains to effectively meet customer demands (Be Global); how to leverage technology and innovation to disrupt and reshape your organisation (Be Disruptive); and how to make a positive contribution to the world while effectively maintaining the bottom line (Be Sustainable).[2.7, 11.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business leadership-and-management
Global sustainability and corporate social responsibility: Be sustainableMacquarie UniversityAdvanced 7,2 4,8 It is no longer acceptable for organisations to focus entirely on financial success if they are to be competitive on the global stage. As corporate scandals continue to make headlines, you will expand your strategic thinking beyond your organisation’s competitive financial environment to consider its broader impact on society. You will grapple with the conflicting outcomes of maximising financial return and societal impact as you develop the skills to create a balance that is sustainable. Through structured learning activities (video lectures, quizzes, discussion prompts and written assessments) you will gain an appreciation of how important sustainability will be for every organisation in the future – and how to achieve it.Sustainability; Corporate Bond; Corporate Social Responsibility; Sustainable Business; Strategy; Global; Social Entrepreneurship; Business Strategy; Hierarchical Organization; Organizing (Management)Strategising: Management for Global Competitive Advantage3 Leaders must have the ability to develop and deploy effective strategies. This specialisation will prepare you to be the strategic change-maker capable of enabling your organisation to compete into the future. You will learn: how to think strategically to make your organisation more competitive (Be Competitive); how crucial it now is for supply chains to effectively meet customer demands (Be Global); how to leverage technology and innovation to disrupt and reshape your organisation (Be Disruptive); and how to make a positive contribution to the world while effectively maintaining the bottom line (Be Sustainable).[2.5, 10.1] French; Portuguese; Russian; SpanishEnglish business business-strategy
Strategic management: Be competitive Macquarie UniversityAdvanced 6,8 4,8 The ability to think strategically in today’s global, high-tech business environment is critical to ensuring your organisation survives – and grows – into the future. By breaking down business strategy and value creation to its essential elements, you’ll develop your strategic thinking skills. And through structured learning activities including video lectures, quizzes, discussion prompts and written assessments you’ll discover how to improve your organisation’s competitiveness. This course focuses on the key principles behind the latest thinking in value co-creation, strategy and marketing, and teaches you how to apply them. By learning how to continuously plan, monitor, analyse and assess all that is necessary for an organisation to meet its goals and objectives, you will be better prepared to take your organisation forward in a viable strategic direction.Strategic Management; Leadership and Management; Competitiveness; Competitor Analysis; Strategy; Cost Leadership; Growth Strategies; Value Proposition; Growth Share Matrix; Strategic FitStrategising: Management for Global Competitive Advantage4 Leaders must have the ability to develop and deploy effective strategies. This specialisation will prepare you to be the strategic change-maker capable of enabling your organisation to compete into the future. You will learn: how to think strategically to make your organisation more competitive (Be Competitive); how crucial it now is for supply chains to effectively meet customer demands (Be Global); how to leverage technology and innovation to disrupt and reshape your organisation (Be Disruptive); and how to make a positive contribution to the world while effectively maintaining the bottom line (Be Sustainable).[3.3, 9.4] French; Portuguese; Russian; SpanishEnglish business business-strategy
Creating a Social Business Yunus Social Business Fund BengaluruBeginner 10,9 Not Calibrated This course is primarily aimed at learners interested in knowing about and running a social business. An ideal learner could be a student, social entrepreneur, social intrapreneur, or a corporate professional interested in social business. \n\nIn the Module 1 of the course students will learn how different social business leaders - such as Professor Muhammad Yunus, Rajni Bakshi, Corinne Bazina, Lamiya Morshed, Suresh Krishna, and Daniel Nowack - are reimagining capitalism. The subsequent modules of this course crystallize varied learnings of practitioners and theorists at YSB to a set of tools and readings, which a learner may use as building blocks of a social business. \nWhat makes this course unique is the blend of inspiration and rigor that is very important for any kind of social business education.\n\nLearners may also use this course to advance in their careers, apply for higher education and jobs in the social impact/impact investing industry. The subscription to this course automatically allows a learner to become a part of the Global Social Business Community. \n\nAll the best!Finance; Impact InvestingStrategy and Finance for the lifecycle of a Social Business1 This specialization is intended for students, working professionals, entrepreneurs, and intrapreneurs looking to learn more about strategies and tools to run an effective social business. Practitioners and theorists at Yunus Social Business Fund Bengaluru (YSBFB) brings with themselves decades of experience working with a variety of social businesses. YSBFB has partnered with Professor Gautam Kaul to cover finance courses of this specialization.[5.8, 14.0] None English business business-strategy
Value and Individual Decision Making Yunus Social Business Fund BengaluruAdvanced 13,1 Not Calibrated This course is part of a Specialization titled “Strategy and Finance for a Lifecycle of a Social Business”. It is an introduction to time value of money and will help the learner understand the basics of finance with the ultimate goal of valuing a company from a societal lens. \n\nThe beauty of the modern decision-making framework is that it can be used to understand value creation at any level – the individual, the corporate or nonprofit entity level and from the point of view of society. The applications however become increasingly complex as your lens expands from the individual to the corporate/nonprofit to the global society. In this Specialization we will therefore focus on understanding the frameworks and tools that an individual and an entity (a startup or an established corporation, private or public) can use to understand value enhancing decision-making.\n\nThere are two building blocks of decision making – time value of money and risk. \nIn this first course, we will therefore start with an introduction to time value of money geared toward individual decision-making to both explore and measure the value of our decisions. In the second course, we will use the same framework to evaluate decision-making by entities – businesses – to create value. We will realize how the evaluating value from the lens of multiple stakeholders is inherently more complex. You are also encouraged to think from a societal standpoint because that, ultimately, is the difference between a social and a private business. The societal perspective is the most complex and market prices are typically not available for both the benefits and costs. \n\nAlthough introductory, this course will enable any learner to understand and analyze many decisions they regularly confront. It will also serve very useful if you are keen to hone your finance skills to make good personal decisions. \n\nThe beauty of modern frameworks and tools of analysis is that they are logical and do not change depending on the purpose of business. However, to demonstrate social impact is very complex because prices for both the public good, and any harm created by our actions, are not available. It is also challenging to determine the incremental effect of a business on society at large.  The combination of these issues makes all social impact and value specific to a business, making it even more important to use the same frameworks and tools developed in this Specialization while evaluating any/all impacts of a business.Interest Rate; Multidisciplinary Approach; Present Value; Perpetuity; Interest; Annuity; Teaching; Formal Verification; Loan; Value PropositionStrategy and Finance for the lifecycle of a Social Business2 This specialization is intended for students, working professionals, entrepreneurs, and intrapreneurs looking to learn more about strategies and tools to run an effective social business. Practitioners and theorists at Yunus Social Business Fund Bengaluru (YSBFB) brings with themselves decades of experience working with a variety of social businesses. YSBFB has partnered with Professor Gautam Kaul to cover finance courses of this specialization.[7.0, 16.8] None English business finance
Value and Business Decision Making Yunus Social Business Fund BengaluruAdvanced 11,9 Not Calibrated This course is part of a Specialization titled “Strategy and Finance for a Lifecycle of a Social Business”. It is an introduction to time value of money and will help the learner understand the basics of finance with the ultimate goal of valuing a company from a societal lens. \n\nThe beauty of the modern decision-making framework is that it can be used to understand value creation at any level – the individual, the corporate or nonprofit entity level and from the point of view of society. The applications however become increasingly complex as your lens expands from the individual to the corporate/nonprofit to the global society. In this Specialization we will therefore focus on understanding the frameworks and tools that an individual and an entity (a startup or an established corporation, private or public) can use to understand value enhancing decision-making.\n\nThere are two building blocks of decision making – time value of money and risk. \nIn this second course, we will use the same framework developed in the first course to evaluate decision-making by entities – businesses – to create value. We will realize how the evaluating value from the lens of multiple stakeholders is inherently more complex. You are also encouraged to think from a societal standpoint because that, ultimately, is the difference between a social and a private business. The societal perspective is the most complex and market prices are typically not available for both the benefits and costs. \n\nAs indicated at the outset, the beauty of modern frameworks and tools of analysis is that they are logical and do not change depending on the purpose of business. However, to demonstrate social impact is very complex because prices for both the public good, and any harm created by our actions, are not available. It is also very challenging to determine the incremental effect of a business on society at large.  The combination of these issues makes all social impact and value specific to a business, making it even more important to use the same frameworks and tools developed in this Specialization to value any business.Cash Flow; Flow Network; Market Price; At-Will Employment; Cost; Investment; Graphic Communication; Financial Modeling; Decision Making; TeachingStrategy and Finance for the lifecycle of a Social Business3 This specialization is intended for students, working professionals, entrepreneurs, and intrapreneurs looking to learn more about strategies and tools to run an effective social business. Practitioners and theorists at Yunus Social Business Fund Bengaluru (YSBFB) brings with themselves decades of experience working with a variety of social businesses. YSBFB has partnered with Professor Gautam Kaul to cover finance courses of this specialization.[6.4, 15.3] None English business finance
Financial Markets and Instruments Yunus Social Business Fund BengaluruAdvanced 13,1 Not Calibrated This course is part of a Specialization titled “Strategy and Finance for a Lifecycle of a Social Business”. The beauty of a modern decision-making framework is that it can be used to understand value creation at any level – the individual or business or societal. The applications however become increasingly complex as your lens expands from the individual to the corporate/nonprofit to the global society. \n\nThere are two building blocks of modern decision making – time value of money and risk. \nThis is because all decisions are made with consequences for the future which, in turn is uncertain. A deep understanding of the value of time and risk is therefore key to understanding value creation. \n\nThis third course is an introduction to markets and two financial instruments, bonds and stocks, and how they are valued using the principles of time value of money covered in the two preceding courses in this specialization. The main purpose of this course is to serve as a bridge to figuring out the risk and return that individuals or businesses must use to figure out the value of any decision. While the return on any decision is ultimately determined by its risk, bond and stock markets enable the determination of the risk and return. This may be the biggest social value created by markets. Since individuals and households ultimately provide capital to both governments and businesses though the market, this course will also serve useful for personal financial decision-making.  \n\nAs indicated at the outset, the beauty of modern frameworks and tools of analysis is that they are logical and do not change depending on the purpose of business. However, to demonstrate social impact is very complex because prices for both the public good, and any harm created by our actions, are not available. It is also very challenging to determine the incremental effect of a business on society at large.  The combination of these issues makes all social impact and value specific to a business, making it even more important to use the same frameworks and tools developed in this Specialization to value any business.Government Bonds; Dividends; Stock; Maturity (Finance); Growth Stock; Finance; Teaching; Hopefully; Formal Verification; Impact InvestingStrategy and Finance for the lifecycle of a Social Business4 This specialization is intended for students, working professionals, entrepreneurs, and intrapreneurs looking to learn more about strategies and tools to run an effective social business. Practitioners and theorists at Yunus Social Business Fund Bengaluru (YSBFB) brings with themselves decades of experience working with a variety of social businesses. YSBFB has partnered with Professor Gautam Kaul to cover finance courses of this specialization.[7.0, 16.8] None English business finance
Risk, Return and Valuation Yunus Social Business Fund BengaluruAdvanced 12,5 5 This course is part of a Specialization titled “Strategy and Finance for a Lifecycle of a Social Business”, with a follow-on project-based course on understanding and evaluating a business focused on addressing a societal issue. The beauty of a modern decision-making framework is that it can be used to understand value creation at any level – the individual or business or societal. The applications however become increasingly complex as your lens expands from the individual to the corporate/nonprofit to the global society. \n\nThere are two building blocks of modern decision making – time value of money and risk. \nThis is because all decisions are made with consequences for the future which, in turn is uncertain. A deep understanding of the value of time and risk is therefore key to understanding value creation. \n\nThis course is an introduction to the second building block of decision-making: risk and return. We not only introduce risk and return, but also put together our understanding of time value of money and cash flows developed in the preceding three courses of this Specialization, to value projects and companies. \n\nAs indicated at the outset, the beauty of modern frameworks and tools of analysis is that they are logical and do not change depending on the purpose of business. However, to demonstrate social impact is very complex because prices for both the public good, and any harm created by our actions, are not available. It is also very challenging to determine the incremental effect of a business on society at large.  The combination of these issues makes all social impact and value specific to a business, making it even more important to use the same frameworks and tools developed in this Specialization to value any business.Risk; Return On Equity; Debt; Expected Return; Diversification (Finance); Stock; Financial Distress; Average Cost Method; Cash Flow; Standard DeviationStrategy and Finance for the lifecycle of a Social Business5 This specialization is intended for students, working professionals, entrepreneurs, and intrapreneurs looking to learn more about strategies and tools to run an effective social business. Practitioners and theorists at Yunus Social Business Fund Bengaluru (YSBFB) brings with themselves decades of experience working with a variety of social businesses. YSBFB has partnered with Professor Gautam Kaul to cover finance courses of this specialization.[7.0, 15.9] None English business finance
Supply Chain Analytics Essentials Rutgers the State University of New JerseyBeginner 7,7 4,6 Welcome to Supply Chain Analytics - an exciting area that is in high demand! \n\nIn this introductory course to Supply Chain Analytics, I will take you on a journey to this fascinating area where supply chain management meets data analytics. You will learn real life examples on how analytics can be applied to various domains of a supply chain, from selling, to logistics, production and sourcing, to generate a significant social / economic impact. You will also learn job market trend, job requirement and preparation. Lastly, you will master a job intelligence tool to find preferred job(s) by region, industry and company. \n\nUpon completing this course, you will\n\n1. Understand why analytics is critical to supply chain management and its financial / economic impact.\n2. See the pain points of a supply chain and how analytics may relieve them.\n3. Learn supply chain analytics job opportunities, and use a job intelligence tool to make data-driven career decisions.\n\nI hope you enjoy the course!Supply Chain; Chaining; Analytics; Supply Chain Analytics; Analysis; Supply Chain Management; Leadership and Management; Planning; Job Analysis; InventorySupply Chain Analytics 1 This Specialization is intended for people seeking to integrate supply chain management with data analytics. Through five courses, you will discover and solve problems in various domains of a supply chain, from source, make, move to sell. Upon completion, you will learn concrete data analytics skills and tools to improve supply chain performance.\n\nSupply Chain Analytics Essentials: Supply chain pain points and how analytics may relieve them, job opportunities and intelligence.\n\nBusiness intelligence and Competitive Analysis: Use data analytics to assess the competitive environment and identify business problems and opportunities.\n\nDemand Analytics: Data analytics for demand forecasting and planning.\n\nInventory Analytics: Discover and solve inventory problems - an essential part of Sales & Operations Planning.\n\nSupply Chain Analytics: Use analytics to design logistics strategies for a large-scale distribution system.[4.3, 10.2] Russian; Spanish; Arabic; French; Portuguese; Italian; Vietnamese; GermanEnglish business business-essentials
Business Intelligence and Competitive AnalysisRutgers the State University of New JerseyIntermediate 9,7 3,7 By the end of 2019, it is clear that American Airlines (AAL), the world’s largest airline group, is in trouble. With the growth rate of its stock price ranked at the bottom of all major US airlines and going in the opposite direction from the SP500 index, AAL needs to find out what is going on, and how to turn the company and its stock price around.\n\nThe challenge faced by AAL is typical; addressing it may well be a management consulting project worthy millions of dollars. In particular, business intelligence and competitive analysis is required to discover problems and opportunities for the company, and lay the foundation for turning-around strategies. \n\nIn this course, you will learn a powerful tool that combines  data, industry classification, and analytics models with visualization tools for effective and efficient business intelligence and competitive analysis. Upon completion of the course, you should be able to conduct a business intelligence and competitive analysis on a company of your choice as a management consultant.\n\nNote: To gain hands-on experiences in business intelligence and data analytics, you need to get into actions. To this end, this course utilizes an external website (free) for you to play with the data. If you are not comfortable with this learning method, you can ignore this course and take other ones on Coursera - thank you.Competitiveness; Supply Chain Management; Competitive Intelligence; Value Chain; Poincaré Plot; Management Consulting; Business Intelligence; Analysis; Supply Chain; Supply Chain AnalyticsSupply Chain Analytics 2 This Specialization is intended for people seeking to integrate supply chain management with data analytics. Through five courses, you will discover and solve problems in various domains of a supply chain, from source, make, move to sell. Upon completion, you will learn concrete data analytics skills and tools to improve supply chain performance.\n\nSupply Chain Analytics Essentials: Supply chain pain points and how analytics may relieve them, job opportunities and intelligence.\n\nBusiness intelligence and Competitive Analysis: Use data analytics to assess the competitive environment and identify business problems and opportunities.\n\nDemand Analytics: Data analytics for demand forecasting and planning.\n\nInventory Analytics: Discover and solve inventory problems - an essential part of Sales & Operations Planning.\n\nSupply Chain Analytics: Use analytics to design logistics strategies for a large-scale distribution system.[6.4, 12.1] Portuguese; Italian; Vietnamese; Arabic; French; German; Russian; SpanishEnglish business business-essentials
Demand Analytics Rutgers the State University of New JerseyBeginner 8,2 4,5 Welcome to Demand Analytics - one of the most sought-after skills in supply chain management and marketing!\n\nThrough the real-life story and data of a leading cookware manufacturer in North America, you will learn the data analytics skills for demand planning and forecasting. Upon the completion of this course, you will be able to  \n\n1. Improve the forecasting accuracy by building and validating demand prediction models. \n2. Better stimulate and influence demand by identifying the drivers (e.g., time, seasonality, price, and other environmental factors) for demand and quantifying their impact.\n\nAK is a leading cookware manufacturer in North America. Its newly launched top-line product was gaining momentum in the marketplace. However, a price adjustment at the peak season stimulated a significant demand surge which took AK completely by surprise and resulted in huge backorders. AK faced the risk of losing the market momentum due to the upset customers and the high cost associated with over-time production and expedited shipping. Accurate demand forecast is essential for increasing revenue and reducing cost. Identifying the drivers for demand and assessing their impact on demand can help companies better influence and stimulate demand.\n\nI hope you enjoy the course!Demand; Forecasting; Demand Forecasting; Demand Planning; Planning; Analysis; Analytics; Regression; Regression Analysis; Supply ChainSupply Chain Analytics 3 This Specialization is intended for people seeking to integrate supply chain management with data analytics. Through five courses, you will discover and solve problems in various domains of a supply chain, from source, make, move to sell. Upon completion, you will learn concrete data analytics skills and tools to improve supply chain performance.\n\nSupply Chain Analytics Essentials: Supply chain pain points and how analytics may relieve them, job opportunities and intelligence.\n\nBusiness intelligence and Competitive Analysis: Use data analytics to assess the competitive environment and identify business problems and opportunities.\n\nDemand Analytics: Data analytics for demand forecasting and planning.\n\nInventory Analytics: Discover and solve inventory problems - an essential part of Sales & Operations Planning.\n\nSupply Chain Analytics: Use analytics to design logistics strategies for a large-scale distribution system.[5.0, 10.4] German; Russian; Spanish; Arabic; French; Portuguese; Italian; VietnameseEnglish business business-essentials
Inventory Analytics Rutgers the State University of New JerseyBeginner 7,3 4,2 Inventory analytics is the corner stone of supply chain analytics. A company in trade industries may have 30-50% of their assets tied up in inventory. An effective inventory management can improve revenue by increasing product variety and availability, and reduce cost and speed up cash cycle by reducing excessive inventory and waste. \n\nThrough real-life examples (e.g., Amazon vs Macy’s), you will learn hands-on tools and skills to discover and solve inventory problems by data analytics. Upon completion, you can answer the following questions:\n\n    1. For which industries is inventory important?\n    2. How may inventory drive a company’s financial performance?\n    3. How do I know that I have an inventory problem?\n    4. How to classify inventory and manage it accordingly?\n\nNote: This course is for beginners and thus focuses more on discovering inventory problems than solving them. It is our belief that discovering a problem and knowing which directions to go is at least equally important as solving the problem. We are planning to launch new courses or expand this course to cover more sophisticated inventory solutions in the future - thank you.Inventory; Inventory Management; Leadership and Management; Supply Chain Analytics; Supply Chain; Supply Chain Management; Inventory Turnover; Benefits; Cost; FinanceSupply Chain Analytics 4 This Specialization is intended for people seeking to integrate supply chain management with data analytics. Through five courses, you will discover and solve problems in various domains of a supply chain, from source, make, move to sell. Upon completion, you will learn concrete data analytics skills and tools to improve supply chain performance.\n\nSupply Chain Analytics Essentials: Supply chain pain points and how analytics may relieve them, job opportunities and intelligence.\n\nBusiness intelligence and Competitive Analysis: Use data analytics to assess the competitive environment and identify business problems and opportunities.\n\nDemand Analytics: Data analytics for demand forecasting and planning.\n\nInventory Analytics: Discover and solve inventory problems - an essential part of Sales & Operations Planning.\n\nSupply Chain Analytics: Use analytics to design logistics strategies for a large-scale distribution system.[4.4, 9.4] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Supply Chain Analytics Rutgers the State University of New JerseyBeginner 5,2 4,7 Welcome to Supply Chain Analytics - the art and science of applying data analytics to assess and improve supply chain performance!\n\nA supply chain is a complex system with conflicting objectives of cost efficiency and customer satisfaction. Supply chain management is becoming increasingly data driven. Through the real-life story and data of a major US telecommunication company, you will learn the analytics tools / skills to diagnose and optimize a supply chain. Upon completion of this course, you will be able to\n\n1. Use data analytics to assess the impact of various strategies on all aspects of a supply chain, from inventory, shipping, to warehouse order fulfillment, store operations and customer satisfaction. \n2. Customize the supply chain strategy by product to improve the overall cost efficiency without sacrificing customer service. \n3. Obtain hands-on experience on the application and financial impact of analytics in integrated supply chain and logistics planning.\n\nVASTA (name disguised) is a major wireless carrier in the US selling cell phones through a national network of retail stores. Recently, it wrote off a huge amount of obsolete inventory each year and was suffering a significant cost inefficiency in an increasingly stagnant market. VASTA must assess the competitive environment, and renovate its supply chain to stay competitive. At the end of this course, you will help VASTA save $billions on supply chain cost and retain its leadership in a stagnant and saturated market.\n\nI hope you enjoy the course!Supply Chain; Chaining; Analytics; Supply Chain Analytics; Strategy; Push Pull Strategy; Supply Chain Strategy; Planning; Supply Chain Planning; AnalysisSupply Chain Analytics 5 This Specialization is intended for people seeking to integrate supply chain management with data analytics. Through five courses, you will discover and solve problems in various domains of a supply chain, from source, make, move to sell. Upon completion, you will learn concrete data analytics skills and tools to improve supply chain performance.\n\nSupply Chain Analytics Essentials: Supply chain pain points and how analytics may relieve them, job opportunities and intelligence.\n\nBusiness intelligence and Competitive Analysis: Use data analytics to assess the competitive environment and identify business problems and opportunities.\n\nDemand Analytics: Data analytics for demand forecasting and planning.\n\nInventory Analytics: Discover and solve inventory problems - an essential part of Sales & Operations Planning.\n\nSupply Chain Analytics: Use analytics to design logistics strategies for a large-scale distribution system.[2.8, 6.9] Arabic; Spanish; French; Portuguese; Italian; Vietnamese; German; RussianEnglish business business-essentials
Introduction to Supply Chain Finance & Blockchain TechnologyNew York Institute of FinanceAdvanced 8 4,7 What is Supply Chain Finance? How does Blockchain apply? In this course, you’ll learn about an emerging set of solutions within trade finance implemented by financial institutions, leading corporate buyers and their trading partners all over the world known as Supply Chain Finance. You’ll learn about the key enablers in Supply Chain Finance and recognize the key challenges in the current market that are responsible for the growing interest in Supply Chain Finance. You’ll cover the concept, attributes, and metrics of working capital in great detail and review the four main products and solutions in Supply Chain Finance. The course will wrap up with a brief introduction to Blockchain and the basic concepts of Blockchain Technology. By the end of this course, you’ll have learned about the options to enter into the Supply Chain Finance market and how to identify the best solutions for your organization. There is no prerequisite knowledge required to participate in this course, but general business and financial acumen are helpful in understanding the full details of Supply Chain Finance solutions.Supply Chain; Finance; Chaining; BlockChain; Trade Finance; Working Capital; Early Adopter; Market (Economics); Leverage (Finance); Power-Line CommunicationSupply Chain Finance and Blockchain Technology1 New York Institute of Finance’s Supply Chain Finance and Blockchain Technology Specialization focuses on an emerging set of solutions within trade finance, which are being implemented by thousands of financial institutions, leading corporate buyers and their trading partners from around the world.\n\nThis 4-course Specialization will describe in detail the evolution of traditional trade finance and the shift to supply chain finance, delving into the key elements, available options from which solutions are implemented, and an in-depth view on the success factors. Given that Supply Chain Finance is still evolving, this Specialization focuses on the main challenges, trends and technology developments in the market (such as Blockchain Technology) and provides an insight into the future of supply chain finance in the broader context. When you complete the Specialization, you will gain the knowledge and skills to assess and identify Supply Chain Finance opportunities for a corporate buying organization.[4.8, 10.4] None English business business-strategy
Key Success Factors in Supply Chain FinanceNew York Institute of FinanceAdvanced 13,3 4,6 Implement and manage a successful financing program for a corporate buying organization by learning about the key success factors in Supply Chain Finance. In this course, you'll learn about the challenges and bottlenecks in Supply Chain Finance and understand their impact on Supply Chain Finance programs. This course will help you understand who the ideal customer is for a Supply Chain Finance program and understand how revenue is generated and such programs are priced. You'll learn about the relevant factors for suppliers to come onboard and trade as well as identify the key roles and responsibilities involved in Supply Chain Finance.\n\nAdditionally, this course will explain how to develop metrics and list the necessary elements for developing an effective financing program. By the end of this course, you’ll be able to perform a pre-sales analysis and a detailed supplier analysis, which are crucial for setting up a Supply Chain Finance program.Supply Chain; Presales; Marketing; Consumption (Economics); Procurement; Accounting; Pricing; Sales; BlockChain; Corporate BondSupply Chain Finance and Blockchain Technology2 New York Institute of Finance’s Supply Chain Finance and Blockchain Technology Specialization focuses on an emerging set of solutions within trade finance, which are being implemented by thousands of financial institutions, leading corporate buyers and their trading partners from around the world.\n\nThis 4-course Specialization will describe in detail the evolution of traditional trade finance and the shift to supply chain finance, delving into the key elements, available options from which solutions are implemented, and an in-depth view on the success factors. Given that Supply Chain Finance is still evolving, this Specialization focuses on the main challenges, trends and technology developments in the market (such as Blockchain Technology) and provides an insight into the future of supply chain finance in the broader context. When you complete the Specialization, you will gain the knowledge and skills to assess and identify Supply Chain Finance opportunities for a corporate buying organization.[7.2, 17.2] None English business finance
Supply Chain Finance Market and Fintech EcosystemNew York Institute of FinanceAdvanced 5,2 4,4 This course provides an in-depth understanding of the Supply Chain Finance market including insights on the potential and current market size, market penetration, growth, and distribution. You’ll be introduced to the four distinctive groups serving the Supply Chain Finance market and learn about the main stakeholders and market participants in a Supply Chain Finance program. By the end of the course, you’ll have reviewed the key trends and upcoming risks affecting Supply Chain Finance and gained a deeper understanding of the key challenges in the market amongst corporate clients, banks, non-bank financiers and technology service providers.Supply Chain; Market (Economics); Market Penetration; FinTech; BlockChain; Market Risk; Studentized Residual; Dividends; Media & Citizenship; Initial Public OfferingSupply Chain Finance and Blockchain Technology3 New York Institute of Finance’s Supply Chain Finance and Blockchain Technology Specialization focuses on an emerging set of solutions within trade finance, which are being implemented by thousands of financial institutions, leading corporate buyers and their trading partners from around the world.\n\nThis 4-course Specialization will describe in detail the evolution of traditional trade finance and the shift to supply chain finance, delving into the key elements, available options from which solutions are implemented, and an in-depth view on the success factors. Given that Supply Chain Finance is still evolving, this Specialization focuses on the main challenges, trends and technology developments in the market (such as Blockchain Technology) and provides an insight into the future of supply chain finance in the broader context. When you complete the Specialization, you will gain the knowledge and skills to assess and identify Supply Chain Finance opportunities for a corporate buying organization.[2.6, 6.7] None English business finance
Future Development in Supply Chain Finance and Blockchain TechnologyNew York Institute of FinanceAdvanced 3 4,5 This course focuses on future developments in Supply Chain Finance such as Artificial Intelligence (AI) and Application Programming Interfaces (APIs). This course covers the basic concepts of Distributed Ledger Technology (DLT), the key features as well as the benefits the solution represents for Supply Chain Finance. \n\nThis course concludes with an understanding of the applicability of Blockchain Technologies and how they impact Supply Chain Finance.BlockChain; Supply Chain; Benefits; Leverage (Finance); Systems Thinking; Illustration; Shareholders; International Finance; Marketing; Cost Benefit AnalysisSupply Chain Finance and Blockchain Technology4 New York Institute of Finance’s Supply Chain Finance and Blockchain Technology Specialization focuses on an emerging set of solutions within trade finance, which are being implemented by thousands of financial institutions, leading corporate buyers and their trading partners from around the world.\n\nThis 4-course Specialization will describe in detail the evolution of traditional trade finance and the shift to supply chain finance, delving into the key elements, available options from which solutions are implemented, and an in-depth view on the success factors. Given that Supply Chain Finance is still evolving, this Specialization focuses on the main challenges, trends and technology developments in the market (such as Blockchain Technology) and provides an insight into the future of supply chain finance in the broader context. When you complete the Specialization, you will gain the knowledge and skills to assess and identify Supply Chain Finance opportunities for a corporate buying organization.[1.1, 4.2] None English business finance
Supply Chain Logistics Rutgers the State University of New JerseyAdvanced 10,4 4,7 Have you ever wondered how goods get delivered to us so quickly as soon as we order them? One word: Logistics! In this introductory Supply Chain Logistics course, I will take you on a journey to this fascinating backbone of global trade. We cover the three major building blocks of logistics networks: transportation, warehousing, and inventory. After completing this course, you will be able to differentiate the advantages and disadvantages of different modes of transportation. You will understand what goes into designing and setting up a warehousing facility. Finally, you will be able to select the options that enable you to develop logistics networks, that minimize costs and deliver top customer service. This is an introductory course designed to provide you with a start on your learning journey in logistics. You do not need to have any background in logistics, but it would be beneficial if you had a basic understanding of business concepts. Join me and we will learn together about logistics!\n\nInterested in learning advanced supply chain topics? Check out the Supply Chain Excellence MasterTrack™ Certificate: https://www.coursera.org/mastertrack/supply-chain-excellence-rutgersSupply Chain; Leadership and Management; Chaining; Planning; Warehouse Management; Transportation Logistics; Inventory; Supply Chain Network; Logistics Planning; Inventory ManagementSupply Chain Management 1 This Specialization is an introduction to the fascinating world of Supply Chain Management. When you complete the program you'll have a richer understanding of the complexities that companies are facing in today's global networked economy.\n\nThe Specialization is for you, if: 1. you're looking to start a career in Supply Chain Management, but lack the basic background; 2. you're working with people in Supply Chain Management and want to understand their daily challenges better; 3. you're fascinated by how the global economy is linked together by the flow of products, information, and finances.\n\nThe Supply Chain Management Specialization is made up of four basic courses in logistics, operations, planning, and sourcing, followed by a capstone course in Supply Chain Management Strategy. The Supply Chain Logistics course will cover transportation, warehousing and inventory, and logistics network design. The Supply Chain Operations course covers techniques used to optimize flow and focuses specifically on Six Sigma quality and Lean practices. In the Supply Chain Planning course you'll master different forecasting approaches. The Supply Chain Sourcing course deals with different techniques that help you create lasting and productive supplier relationships. Finally, in the capstone course on Supply Chain Management Strategy you'll solve a real-life business case.\n\nInterested in learning advanced supply chain topics? View the Supply Chain Excellence MasterTrack™ Certificate.[6.3, 12.7] Arabic; French; Hungarian; Portuguese; Greek; Italian; Vietnamese; German; Russian; Turkish; SpanishEnglish business business-essentials
Supply Chain Operations Rutgers the State University of New JerseyAdvanced 9,2 4,8 Have you ever wondered how products and services are created exactly the same thousands of times over? And how companies are able to smooth out operations to manufacture efficiently, effectively, and without any waste? How is such precision possible? The answer lies at the heart of operations. In the Supply Chain Operations course, we introduce and apply essential process improvement tools to achieve perfection. After completing this course, you will be able to apply the Six Sigma methodology for process improvement. You will demonstrate that you understand the basic tenets of the Lean philosophy that enables manufacturers to eliminate waste and make processes more efficient.  Finally, you will be able to apply the tools that you just gained to improve a process of your own. This is an introductory course designed to provide you with a start on your learning journey in operations. You do not need to have any background in operations, but it would be beneficial if you had a basic understanding of business concepts, a working knowledge of spreadsheets, and ideally have mastered the Supply Chain Logistics course. Join me and we will learn together about operations!Six Sigma; Trigonometric Integral; Lean Six Sigma; Supply Chain; Chaining; Operations Management; Leadership and Management; Inventory; Thought; StockSupply Chain Management 2 This Specialization is an introduction to the fascinating world of Supply Chain Management. When you complete the program you'll have a richer understanding of the complexities that companies are facing in today's global networked economy.\n\nThe Specialization is for you, if: 1. you're looking to start a career in Supply Chain Management, but lack the basic background; 2. you're working with people in Supply Chain Management and want to understand their daily challenges better; 3. you're fascinated by how the global economy is linked together by the flow of products, information, and finances.\n\nThe Supply Chain Management Specialization is made up of four basic courses in logistics, operations, planning, and sourcing, followed by a capstone course in Supply Chain Management Strategy. The Supply Chain Logistics course will cover transportation, warehousing and inventory, and logistics network design. The Supply Chain Operations course covers techniques used to optimize flow and focuses specifically on Six Sigma quality and Lean practices. In the Supply Chain Planning course you'll master different forecasting approaches. The Supply Chain Sourcing course deals with different techniques that help you create lasting and productive supplier relationships. Finally, in the capstone course on Supply Chain Management Strategy you'll solve a real-life business case.\n\nInterested in learning advanced supply chain topics? View the Supply Chain Excellence MasterTrack™ Certificate.[5.8, 11.3] Arabic; French; Spanish; Portuguese; Greek; Italian; Vietnamese; German; RussianEnglish business business-strategy
Supply Chain Planning Rutgers the State University of New JerseyAdvanced 10,1 4,6 Have you ever wondered how companies know how much to produce in advance so that they do not make too much or too little? Matching supply and demand requires planning. This course introduces you to the exciting area of supply chain planning. Part of a broader specialization on Supply Chain Management, you will master different forecasting techniques, essential for building a Sales and Operations Plan. At the completion of this course you will have the tools and techniques to analyze demand data, construct different forecasting techniques, and choose the most suitable one for projecting future demand.Forecasting; Planning; Demand; Supply Chain; Chaining; Supply Chain Planning; Demand Forecasting; Demand Planning; Microsoft Excel; Operations ManagementSupply Chain Management 3 This Specialization is an introduction to the fascinating world of Supply Chain Management. When you complete the program you'll have a richer understanding of the complexities that companies are facing in today's global networked economy.\n\nThe Specialization is for you, if: 1. you're looking to start a career in Supply Chain Management, but lack the basic background; 2. you're working with people in Supply Chain Management and want to understand their daily challenges better; 3. you're fascinated by how the global economy is linked together by the flow of products, information, and finances.\n\nThe Supply Chain Management Specialization is made up of four basic courses in logistics, operations, planning, and sourcing, followed by a capstone course in Supply Chain Management Strategy. The Supply Chain Logistics course will cover transportation, warehousing and inventory, and logistics network design. The Supply Chain Operations course covers techniques used to optimize flow and focuses specifically on Six Sigma quality and Lean practices. In the Supply Chain Planning course you'll master different forecasting approaches. The Supply Chain Sourcing course deals with different techniques that help you create lasting and productive supplier relationships. Finally, in the capstone course on Supply Chain Management Strategy you'll solve a real-life business case.\n\nInterested in learning advanced supply chain topics? View the Supply Chain Excellence MasterTrack™ Certificate.[6.1, 12.6] Arabic; French; Portuguese; Hungarian; Greek; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Supply Chain Sourcing Rutgers the State University of New JerseyBeginner 7,8 4,7 Have you ever wondered how companies manage relationships with their thousands of suppliers? Sourcing is an important part of managing a successful supply chain. This course introduces you to the exciting area of supply chain sourcing. Part of a broader specialization on Supply Chain Management, you will master the supplier selection process and supplier segmentation. At the completion of this course you will have the tools and techniques to find the right vendors and maintain the right relationship with any one of your existing suppliers.Supply Chain; Sources; Chaining; Sourcing Best Practices; Supply Chain Sourcing; Strategic Sourcing; Leadership and Management; Evaluation; Supplier Evaluation; ProcurementSupply Chain Management 4 This Specialization is an introduction to the fascinating world of Supply Chain Management. When you complete the program you'll have a richer understanding of the complexities that companies are facing in today's global networked economy.\n\nThe Specialization is for you, if: 1. you're looking to start a career in Supply Chain Management, but lack the basic background; 2. you're working with people in Supply Chain Management and want to understand their daily challenges better; 3. you're fascinated by how the global economy is linked together by the flow of products, information, and finances.\n\nThe Supply Chain Management Specialization is made up of four basic courses in logistics, operations, planning, and sourcing, followed by a capstone course in Supply Chain Management Strategy. The Supply Chain Logistics course will cover transportation, warehousing and inventory, and logistics network design. The Supply Chain Operations course covers techniques used to optimize flow and focuses specifically on Six Sigma quality and Lean practices. In the Supply Chain Planning course you'll master different forecasting approaches. The Supply Chain Sourcing course deals with different techniques that help you create lasting and productive supplier relationships. Finally, in the capstone course on Supply Chain Management Strategy you'll solve a real-life business case.\n\nInterested in learning advanced supply chain topics? View the Supply Chain Excellence MasterTrack™ Certificate.[4.5, 9.9] Arabic; French; Portuguese; Russian; Spanish; Italian; Vietnamese; GermanEnglish business business-strategy
Supply Chain Management Strategy Rutgers the State University of New JerseyIntermediate 11,1 4,8 Have you ever wondered what it takes to manage a successful supply chain? It all comes down to the right strategy. Supply Chain Management Strategy is the indispensable direction for managing a successful supply chain.  This course is the capstone of the Supply Chain Management specialization. While, it is strongly recommended that you take all courses in this specialization, you do not have to if you believe you already have those skills. You will use the tools acquired in the previous four courses to create a supply chain management strategy in a real-life case scenario. At the completion of this course you will have shown mastery of the tools and techniques to successfully manage a complex network of companies that we call the supply chain.Supply Chain; Chaining; Strategy; Leadership and Management; Supply Chain Strategy; Supply Chain Management; Planning; Sources; Supply Chain Planning; Operations ManagementSupply Chain Management 5 This Specialization is an introduction to the fascinating world of Supply Chain Management. When you complete the program you'll have a richer understanding of the complexities that companies are facing in today's global networked economy.\n\nThe Specialization is for you, if: 1. you're looking to start a career in Supply Chain Management, but lack the basic background; 2. you're working with people in Supply Chain Management and want to understand their daily challenges better; 3. you're fascinated by how the global economy is linked together by the flow of products, information, and finances.\n\nThe Supply Chain Management Specialization is made up of four basic courses in logistics, operations, planning, and sourcing, followed by a capstone course in Supply Chain Management Strategy. The Supply Chain Logistics course will cover transportation, warehousing and inventory, and logistics network design. The Supply Chain Operations course covers techniques used to optimize flow and focuses specifically on Six Sigma quality and Lean practices. In the Supply Chain Planning course you'll master different forecasting approaches. The Supply Chain Sourcing course deals with different techniques that help you create lasting and productive supplier relationships. Finally, in the capstone course on Supply Chain Management Strategy you'll solve a real-life business case.\n\nInterested in learning advanced supply chain topics? View the Supply Chain Excellence MasterTrack™ Certificate.[6.3, 14.4] Arabic; Russian; Spanish; French; Portuguese; Italian; Vietnamese; GermanEnglish business business-strategy
Customer Segmentation and Prospecting Northwestern UniversityBeginner 6,5 4,7 In Course 1, we set the foundation for the Art of Sales Specialization and offer a new mindset for becoming a high-performer in sales. We will discuss the Knowledge, Skill and Discipline that you need to stand out in your industry, and create a goal for you to reach by the end of the specialization. Finally, you will learn how to talk about yourself and your business. You will build your personal Sales Trailer and learn how to get into and out of sales conversations quickly and effectively.\n\nAbout the Specialization: \nThe purpose of this Specialization is to make you as efficient and effective in selling as possible. You will gain several critical skills and disciplines that will accelerate your success with your small or large company and your life. The ability to sell is a necessity in this world. Whether it’s standing out in a crowd, selling yourself to a new employer, or winning new customers; selling is something we do every day, and we should be great at it! This Specialization is designed as an adventure of discovery. You will be tested, taught and transformed through a series of lectures, discussions and exercises that are designed to push you up and out of your comfort zone. You will learn how to target and acquire customers and get them to fall in love..Sales; Prospecting; Strategy; Sales Strategy; Sales Goals; Market Segmentation; Communication; Sales Meetings; Market (Economics); PresentationThe Art of Sales: Mastering the Selling Process1 Close more deals and improve the performance of any sales team. The Art of Sales Specialization is designed to make you more effective and efficient as you pursue your sales goals. Understand how to stand out in the crowd, attract customers, and build support for your initiatives within your company. Knowing how to “get to yes” is a crucial skill that can improve many facets of your life. Prepare to be tested, taught, and transformed as you learn to locate new customers and get great results.[3.6, 8.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Connecting with Sales Prospects Northwestern UniversityBeginner 7 4,8 In Course Two of the Art of Sales Specialization, you will learn how to run high-impact meetings that create complete separation between you and everyone else your customer comes into contact with. You will learn the importance of asking better questions and how to anticipate and handle sales objections.  Finally, you will learn how to tell powerful stories and to give and receive performance feedback.Sales; Strategy; Sales Strategy; Prospecting; Sales Meetings; Sales Management; Sales Process Engineering; Discipline; Consumption (Economics); AudienceThe Art of Sales: Mastering the Selling Process2 Close more deals and improve the performance of any sales team. The Art of Sales Specialization is designed to make you more effective and efficient as you pursue your sales goals. Understand how to stand out in the crowd, attract customers, and build support for your initiatives within your company. Knowing how to “get to yes” is a crucial skill that can improve many facets of your life. Prepare to be tested, taught, and transformed as you learn to locate new customers and get great results.[4.0, 8.6] French; Portuguese; Vietnamese; Russian; SpanishEnglish business leadership-and-management
Sales Pitch and Closing Northwestern UniversityBeginner 4,5 4,7 In Course 3 of the Art of Sales Specialization, you will learn how to give great presentations with dashing style and self-confidence. You will also learn how to ask the looming closing question. Finally, you will learn how to develop your brand and go above and beyond for your clients.Sales; Sales Presentation; Presentation; Venture Capital; Sales Management; Debriefing; Speech; Influencing; Chief Executive Officer; ScheduleThe Art of Sales: Mastering the Selling Process3 Close more deals and improve the performance of any sales team. The Art of Sales Specialization is designed to make you more effective and efficient as you pursue your sales goals. Understand how to stand out in the crowd, attract customers, and build support for your initiatives within your company. Knowing how to “get to yes” is a crucial skill that can improve many facets of your life. Prepare to be tested, taught, and transformed as you learn to locate new customers and get great results.[2.4, 5.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Building a Toolkit for Your Sales Process Northwestern UniversityBeginner 3,4 4,7 In Course 4, we are quite literally “putting it all together”. We will review the insights we gained from our barter experiment and use the tools we created each week to curate your Sales Toolkit.Documents; Personal Advertisement; Audience; Innovation; Hotel; Venture Capital; Chief Executive Officer; Sales; Sales Goals; CounselingThe Art of Sales: Mastering the Selling Process4 Close more deals and improve the performance of any sales team. The Art of Sales Specialization is designed to make you more effective and efficient as you pursue your sales goals. Understand how to stand out in the crowd, attract customers, and build support for your initiatives within your company. Knowing how to “get to yes” is a crucial skill that can improve many facets of your life. Prepare to be tested, taught, and transformed as you learn to locate new customers and get great results.[1.6, 4.0] French; Portuguese; Russian; SpanishEnglish business business-essentials
Copyright Law in the Music Business Berklee College of MusicBeginner 5,6 4,8 In this course taught by E. Michael Harrington, students will learn the basis for copyright including what is and is not covered by copyright law. This course will help clarify what rights artists have as creators as well as what the public is free to take from their work. Students will also learn what to do if someone copies their work and what to do if they are accused of copying someone else. Finally, the course will discuss how technology has changed copyright for the better (and worse) and how copyright laws may change in the coming years.Law; Music; Intellectual Property; Strategy; Public Domain; Trademarks; Interpolation; Intellectual Property Law; Sound; Popular MusicThe Business of Music Production3 In the current music industry, it is crucial that artists and producers are armed with a clear understanding of how the business works. To be successful in this business, you must have equal parts musical artistry and business savvy. In this specialization, you’ll learn about the various roles in the music industry, how to read and decipher a recording contract, and how to protect your assets in the United States under US copyright law. You’ll also learn how to launch your career as a producer, how to establish a vision and intention for the music you want to produce, and how to record music using the most popular industry standard digital audio workstation (DAW), ProTools.[3.2, 7.1] None English business business-strategy
Accounting: Principles of Financial AccountingIESE Business SchoolIntermediate 13,1 4,8 Financial Accounting is often called the language of business; it is the language that managers use to communicate the firm's financial and economic information to external parties such as shareholders and creditors. Nobody working in business can afford financial illiteracy. Whether you run your own business, work as a manager or are just starting your career, you want to understand financial information and be able to interact with accountants, controllers, and financial managers. You want to talk business! \n\nThis course will provide you with the accounting language's essentials. Upon completion, you should be able to read and interpret financial statements for business diagnosis and decision-making. More importantly, you will possess the conceptual base to keep learning more sophisticated accounting and finance on your own. Do not forget that, as with any other language, becoming proficient with accounting requires constant practice.Accounting; Finance; Analysis; Balance Sheet; Financial Statement; Financial Accounting; Cash Flow; Income; Flow Network; Income StatementThink like a CFO 1 The Think like a CFO Specialization will help you learn the language of finance. You will gain a firm understanding in Accountability, Operational Finance and Corporate Finance.\n\nBy the end of the specialization, you’ll know what questions to ask and how to fit the different pieces together in order to develop a diagnosis and action plan to resolve a company’s financing dilemmas. You will have gain the necessary skills to understand basic concepts and feel comfortable reading, interpreting and discussing financial statements for decision making and you will understand the hey financial issues related to companies, investors, and the interaction between them in the capital markets.\n\nWhen you complete the Specialization, you’ll be able to better understand both business financial problems to make better decisions and your own personal financial decisions[6.5, 17.4] Italian; Vietnamese; German; Russian; Spanish; Arabic; French; PortugueseEnglish business finance
Finance for Managers IESE Business SchoolAdvanced 13 4,8 When it comes to numbers, there is always more than meets the eye.  In operational finance, you will learn how to read the “story” that the balance sheet and income statement tells about the company’s operations. The insights you gain from this “financial story” will then become a tool for short-term decision-making at the top management level relating to current assets, current liabilities and the management of working capital. Finally, by the end of the course you will understand the financial consequences of managerial decisions on operations, marketing, etc.Finance; Analysis; Financial Analysis; Leadership and Management; Balance Sheet; Accounting; Management Accounting; Dupont Analysis; Managerial Finance; ForecastingThink like a CFO 2 The Think like a CFO Specialization will help you learn the language of finance. You will gain a firm understanding in Accountability, Operational Finance and Corporate Finance.\n\nBy the end of the specialization, you’ll know what questions to ask and how to fit the different pieces together in order to develop a diagnosis and action plan to resolve a company’s financing dilemmas. You will have gain the necessary skills to understand basic concepts and feel comfortable reading, interpreting and discussing financial statements for decision making and you will understand the hey financial issues related to companies, investors, and the interaction between them in the capital markets.\n\nWhen you complete the Specialization, you’ll be able to better understand both business financial problems to make better decisions and your own personal financial decisions[5.0, 17.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Corporate Finance Essentials IESE Business SchoolAdvanced 11,7 4,8 Corporate Finance Essentials will enable you to understand key financial issues related to companies, investors, and the interaction between them in the capital markets. By the end of this course you should be able to understand most of what you read in the financial press and use the essential financial vocabulary of companies and finance professionals.Finance; Corporate Bond; Risk; Financial Risk; Evaluation; Investment; Economics; Cost; Project; Economic Value AddedThink like a CFO 3 The Think like a CFO Specialization will help you learn the language of finance. You will gain a firm understanding in Accountability, Operational Finance and Corporate Finance.\n\nBy the end of the specialization, you’ll know what questions to ask and how to fit the different pieces together in order to develop a diagnosis and action plan to resolve a company’s financing dilemmas. You will have gain the necessary skills to understand basic concepts and feel comfortable reading, interpreting and discussing financial statements for decision making and you will understand the hey financial issues related to companies, investors, and the interaction between them in the capital markets.\n\nWhen you complete the Specialization, you’ll be able to better understand both business financial problems to make better decisions and your own personal financial decisions[5.0, 15.9] Arabic; French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business finance
Corporate Finance Essentials II IESE Business SchoolIntermediate 7,8 4,6 This course picks up where Corporate Finance Essentials left, addressing other corporate\nfinance issues not addressed in the previous course, such as market efficiency, bonds, stocks,\ncapital structure, and dividend policy.\n\nThis course will help you to: \n\n●\tUnderstanding the concept of market efficiency. \n●\tGet an overview in issues related to bonds, such as type of bonds, their return (yield to maturity) and default risk \n●\tGetting to know the valuation of stocks through the method of relative valuation (multiples)\n●\tKnowing what are the sources that financial companies use to obtain capital for their projects\n●\tUnderstanding two of the most critical decisions companies need to make: whether to pay dividends and if so, how much.Finance; Corporate Bond; Dividends; Financial Analysis; Accounting; Stock; C-Fos; Credit Risk; Project; MessageThink like a CFO 4 The Think like a CFO Specialization will help you learn the language of finance. You will gain a firm understanding in Accountability, Operational Finance and Corporate Finance.\n\nBy the end of the specialization, you’ll know what questions to ask and how to fit the different pieces together in order to develop a diagnosis and action plan to resolve a company’s financing dilemmas. You will have gain the necessary skills to understand basic concepts and feel comfortable reading, interpreting and discussing financial statements for decision making and you will understand the hey financial issues related to companies, investors, and the interaction between them in the capital markets.\n\nWhen you complete the Specialization, you’ll be able to better understand both business financial problems to make better decisions and your own personal financial decisions[4.3, 10.2] None English business finance
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Trading Basics Indian School of BusinessAdvanced 10,4 3,8 The purpose of this course is to equip you with the knowledge required to comprehend the financial statements of a company and understand the various transactions that take place in the stock market so that you can replicate the strategies discovered by the extant academic literature.\n\nThe first part of the course provides a brief introduction to financial statements and various common filings of firms. You will learn how to obtain information regarding a company's performance from them and use the information to build trading strategies.  Next, you are taught basic asset pricing theories so that you will be able to calculate the expected returns of a stock or a portfolio. Finally, you will be introduced to the actual functioning of asset markets, type of players in the market, different types of orders and the efficient ways and opportune time to execute them, trading costs and ways of minimizing them, the concept of liquidity .etc. This knowledge is required to develop efficient algorithm to execute various trading strategies.Trading; Finance; Financial Ratio; Market (Economics); Financial Statement; Stock; Trading Strategy; Strategy; Basis Trading; PricingTrading Strategies in Emerging Markets1 This Specialization equips individual investors and money managers with the skills required to develop their own trading strategies and test them. When you complete the Specialization, you’ll be ready to apply eight ready-made trading strategies, based on rigorous academic research, that have been shown to be. You’ll also be able to design your own trading strategy, back test it, and measure its performance.[6.1, 13.4] Vietnamese; German; Russian; Spanish; Arabic; French; Portuguese; ItalianEnglish business finance
Trading Algorithms Indian School of BusinessBeginner 5,4 4,5 This course covers two of the seven trading strategies that work in emerging markets. The seven  include strategies based on momentum, momentum crashes, price reversal, persistence of earnings, quality of earnings, underlying business growth, behavioral biases and textual analysis of business reports about the company.\n\nIn the first part of the course, you will learn how to read an academic paper. What parts to pay attention to and what parts to skim through will be discussed here. For every strategy, first you will be introduced to the original research and then how to implement the strategy.\n\nThe first strategy, Piotroski F -score will be discussed in detail. You will be taught how to calculate the F - Score and how to use this score in a strategy. This is followed by the next strategy, Post earnings announcement drift (PEAD).Trading; Strategy; Trading Strategy; Algorithmic Trading; Algorithmics; Post-Earnings-Announcement Drift; F1 Score; Market (Economics); Discipline; FinanceTrading Strategies in Emerging Markets2 This Specialization equips individual investors and money managers with the skills required to develop their own trading strategies and test them. When you complete the Specialization, you’ll be ready to apply eight ready-made trading strategies, based on rigorous academic research, that have been shown to be. You’ll also be able to design your own trading strategy, back test it, and measure its performance.[2.6, 7.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Advanced Trading Algorithms Indian School of BusinessBeginner 6,4 4,5 This course will provide back test results for all the strategies in developed and emerging markets. The learner will also be taught scientific ways of back testing without succumbing to either look ahead (or) survival bias.\n\nYou will learn various methods of building a robust back testing system for the strategies discussed in the previous course. You will be taught how to differentiate between mere data mining and results based on solid empirical or theoretical foundation. Next, you will learn the ways and means of back testing the results and subjecting the back test results to stress tests. After which, you will learn the various ways in which transaction costs and other frictions could be incorporated in the back testing algorithm. Finally, you will learn techniques for measuring a strategies' performance and the concept of risk adjusted return. You will use some of the famous measures for risk adjusted returns such as Sharpe ratio, Treynor's Ratio and Jenson's Alpha. You will see how to pick an appropriate benchmark for a proposed fund.Trading; Strategy; Trading Strategy; Algorithmic Trading; Algorithmics; Accrual; Foreign Exchange Market; Beta (Finance); Stock Market; LectureTrading Strategies in Emerging Markets3 This Specialization equips individual investors and money managers with the skills required to develop their own trading strategies and test them. When you complete the Specialization, you’ll be ready to apply eight ready-made trading strategies, based on rigorous academic research, that have been shown to be. You’ll also be able to design your own trading strategy, back test it, and measure its performance.[3.9, 8.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Creating a Portfolio Indian School of BusinessIntermediate 5,9 4,4 This course integrates all the learning from the first three courses and guides the learner about ways of building a portfolio of strategies and integrating the same into a hedge fund. \n\nIn the first part of the course, you will be taught ways of measuring the contribution of a strategy to a portfolio in terms of risk and return. You will be able to appreciate the consequences of including a strategy to a new as well an existing portfolio.\nNext, you are taught various ways of conducting the tilting analysis in order to determine the optimal weight to be placed on each strategy.  After this you will learn to develop techniques for minimizing overall portfolio risk.\n \nYou will also get a basic overview of the regulatory framework that is applicable to hedge funds. You will know about different types of investors and the expectations of each type of investors.Trading; Investment; Efficient Frontier; Expected Return; Backtesting; Market (Economics); Efficient-Market Hypothesis; Capital Market; Asset; Market PortfolioTrading Strategies in Emerging Markets4 This Specialization equips individual investors and money managers with the skills required to develop their own trading strategies and test them. When you complete the Specialization, you’ll be ready to apply eight ready-made trading strategies, based on rigorous academic research, that have been shown to be. You’ll also be able to design your own trading strategy, back test it, and measure its performance.[1.7, 8.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Design your own trading strategy – Culminating ProjectIndian School of BusinessAdvanced 4 4,5 In the culminating project, you will develop new trading strategies, evaluate them using the tools learned in the course, integrate them with the existing portfolio and also develop a plan to start a hedge fund.Trading; Trading Strategy; Strategy; Project; Stock; Technical Analysis; Foreign Exchange Market; Strategic Management; Technology Strategy; Algorithmic TradingTrading Strategies in Emerging Markets5 This Specialization equips individual investors and money managers with the skills required to develop their own trading strategies and test them. When you complete the Specialization, you’ll be ready to apply eight ready-made trading strategies, based on rigorous academic research, that have been shown to be. You’ll also be able to design your own trading strategy, back test it, and measure its performance.[0.9, 5.8] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Federal Taxation I: Individuals, Employees, and Sole ProprietorsUniversity of Illinois at Urbana-ChampaignAdvanced 33,2 4,9 This course is the first course in a five-course US Federal Tax Specialization. It covers and focuses on the U.S. federal tax system as it relates to individuals, employees, and sole proprietors. Key concepts covered include gross income and items that are statutorily included or excluded in it, personal and business expenses that qualify as tax deductions, and the differing tax treatments for employees versus self-employed taxpayers. Unlike many other introductory courses in tax and as part of this course’s comprehensive wrap-up, learners will be provided with practical and tangible experience reporting both income and expenses on the main individual tax return used in the US, Form 1040.\n\nIf you have enjoyed this course, consider enrolling in our online graduate Accounting program. The University of Illinois at Urbana-Champaign, consistently ranked as one of the nation's top three accounting programs, now offers a master’s in accounting at a very affordable tuition rate and is completely online. The iMSA is a full Master of Accountancy program and students graduate with an MS that is highly recognized. Try an open course or two, then apply for admission into the credit-bearing version as you may be eligible to take credit-bearing courses during the application process. If you are missing any prerequisites for the full degree, you can complete Coursera courses to demonstrate readiness and strengthen your application for the iMSA. For more information on this exciting iMSA online program, refer to this link: https://www.coursera.org/degrees/imsa Taxes; Tax Returns; Individual Tax Returns; Federal Tax Returns; Income; Income Tax; Tax Law; Tax Preparation; Law; Tax DeductionU.S. Federal Taxation 1 This Specialization introduces the U.S. federal tax system via conceptual and applied material. Learners will be able to apply basic principles to settings involving individuals, corporations, and other business entities, complete key components of major, individual U.S. federal tax returns, and identify tax-related strategies and implications of structuring transactions and organizations.[19.4, 38.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-essentials
Federal Taxation II: Property Transactions of Business Owners and ShareholdersUniversity of Illinois at Urbana-ChampaignAdvanced 29,3 4,9 This course examines the U.S. federal tax system as it relates to property transactions of business owners and shareholders. Topics include cost recovery, such as depreciation, amortization, and depletion; calculation of realized versus recognized gains and losses; evaluation of the potential tax effects of nontaxable exchanges; and the combining, or netting, gains and losses that are different in nature. Assignments facilitate self-discovery of knowledge and development of a variety of professional skills.Taxes; Shareholders; Depletion (Accounting); Asset; Depreciation; Amortization; Tax Rate; Intangibles; Taxpayer; CostU.S. Federal Taxation 2 This Specialization introduces the U.S. federal tax system via conceptual and applied material. Learners will be able to apply basic principles to settings involving individuals, corporations, and other business entities, complete key components of major, individual U.S. federal tax returns, and identify tax-related strategies and implications of structuring transactions and organizations.[17.4, 34.0] French; Portuguese; Russian; SpanishEnglish business business-essentials
Taxation of Business Entities I: Corporations University of Illinois at Urbana-ChampaignAdvanced 22,8 4,7 This course provides an introduction to the U.S. federal income taxation of corporations and their shareholders. The course focuses on the relevant provisions of Subchapter C of the Internal Revenue Code, as well as related Treasury Regulations and judicial opinions, governing corporate formation, operations, distributions, and liquidation. Practical in-class study problems facilitate self-discovery of technical tax knowledge along with the development of a variety of professional skills and attitudes.Taxes; Tax Law; Bad Debt; Stock; Income; Debt; Deferred Tax; Corporate Bond; Income Tax; ShareholdersU.S. Federal Taxation 3 This Specialization introduces the U.S. federal tax system via conceptual and applied material. Learners will be able to apply basic principles to settings involving individuals, corporations, and other business entities, complete key components of major, individual U.S. federal tax returns, and identify tax-related strategies and implications of structuring transactions and organizations.[3.8, 32.7] French; Portuguese; Russian; SpanishEnglish business business-essentials
Taxation of Business Entities II: Pass-Through EntitiesUniversity of Illinois at Urbana-ChampaignAdvanced 25,3 4,6 This course provides an introduction to the U.S. federal income taxation of pass-through business entities, including Subchapter S corporations, partnerships, and limited liability companies. The course focuses on the relevant provisions of Subchapters S and K of the Internal Revenue Code, as well as related Treasury Regulations and judicial opinions, governing the formation, operation, and termination of pass-through entities. Practical in-class study problems facilitate self-discovery of technical tax knowledge along with the development of a variety of professional skills and attitudes.Taxes; Income; Partnership; Taxpayer; Basis Of Accounting; Tax Returns; Limited Liability; Flow-Through Entity; Tax Advisor; InterestU.S. Federal Taxation 4 This Specialization introduces the U.S. federal tax system via conceptual and applied material. Learners will be able to apply basic principles to settings involving individuals, corporations, and other business entities, complete key components of major, individual U.S. federal tax returns, and identify tax-related strategies and implications of structuring transactions and organizations.[14.3, 33.9] French; Portuguese; Russian; SpanishEnglish business business-essentials
U.S. Federal Taxation Capstone University of Illinois at Urbana-ChampaignAdvanced 6,7 4,9 The Capstone is the culminating project in the US Federal Tax Specialization. You will have the opportunity to combine the concepts and techniques obtained through all the courses in this specialization (Federal Taxation I: Individuals, Employees and Sole Proprietors, Federal Taxation II: Property Transactions of Business Owners and Shareholders, Taxation of Business Entities I: Corporations, and Taxation of Business Entities II: Pass-Through Entities) and apply them to a real world tax project. The Capstone project will be 3 weeks long. You must take the Capstone project class after taking all the other courses in this Specialization.Taxes; Taxpayer; Tax Law; Cost Benefit Analysis; Baking; International Taxation; Benefits; Consumption (Economics); Inventory; InternalityU.S. Federal Taxation 5 This Specialization introduces the U.S. federal tax system via conceptual and applied material. Learners will be able to apply basic principles to settings involving individuals, corporations, and other business entities, complete key components of major, individual U.S. federal tax returns, and identify tax-related strategies and implications of structuring transactions and organizations.[3.6, 7.8] None English business business-essentials
Capital Markets and Financial Institutions – How to Survive ThemMoscow Institute of Physics and TechnologyIntermediate 5,3 4,5 Capital markets and financial institutions are all around us. This is an enormous industry in which powerful players oftentimes challenge investors and the public at large and expose them to significant risks.\nThis Course provides for the deep understanding of the core ideas, concepts, and mechanisms of the modern capital market in a learner-friendly way. We will analyze the market’s most fundamental problems, realize the intrinsic interests of the market participants, reveal the true meaning of certain financial terms, and uncover credible signals of the likely behavior of economic agents – all that with little math and a lot of fun.\nThe learners will be much better positioned with respect to the financial environment. They will see through the financial news, reveal the risks of the financiers’ wishful thinking promises, and protect themselves against dangerous adventures. The learners will get the opportunity to use the obtained knowledge, skills, and understanding for the successful professional career in the financial and other business areas, as well as in their day-to-day life.Finance; Capital Market; Investment Banking; Financial Institution; Investment; Market Liquidity; Banking; Moral Hazard; Expected Utility Hypothesis; Market (Economics)Understanding Modern Finance 1 This Specialization is designed for a wide audience of those interested in finance either professionally or just of curiosity, including managers of different levels specializing in finance, accounting, business planning, strategy, consulting, and project management, IT specialists engaged in the area of finance, fin-tech, big data, and valuation, etc.\n\nThrough four courses and the final Project, you will cover the theory and practice of capital markets and financial institutions, corporate finance and project valuation, financial and managerial accounting as applied to finance, as well as the M&A market as the ultimate judge of financial efficiency and value creation.\n\nThe Specialization will prepare you to understand and use the applications of financial ideas, concepts, models, strategies, and tools to build a successful career in finance and in business, as well as to take advantage of opportunities offered by financial markets.[1.0, 5.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Principles of Corporate Finance –  A Tale of ValueMoscow Institute of Physics and TechnologyIntermediate 9,6 4,7 The study of Corporate Finance seems to be a very generic part of business education. Still, it either falls in the trap of intimidating formulas or is superficially journalistic. Both extremes preclude the understanding of the core finance ideas, concepts, and models.\nThis Course is an attempt to avoid the above extremes. We discuss the core basis and mechanisms of modern corporate finance in a learner-friendly way. We will analyze the market’s most fundamental problems, realize the intrinsic interests and preferences of investors, reveal the true meaning of specific financial terms, and uncover important issues that are so often ignored in choosing and valuing investment projects.\nThe learners will gain insight into the essence of corporate finance. They will be able to use the obtained knowledge and skills to successfully advance in their career at a financial institution, as well as in the area of financial management at non-financial businesses.Finance; Corporate Bond; Principle; Market Portfolio; Maturity (Finance); Expected Return; Rate Of Return; Real Options Valuation; Cash Flow; Credit RiskUnderstanding Modern Finance 2 This Specialization is designed for a wide audience of those interested in finance either professionally or just of curiosity, including managers of different levels specializing in finance, accounting, business planning, strategy, consulting, and project management, IT specialists engaged in the area of finance, fin-tech, big data, and valuation, etc.\n\nThrough four courses and the final Project, you will cover the theory and practice of capital markets and financial institutions, corporate finance and project valuation, financial and managerial accounting as applied to finance, as well as the M&A market as the ultimate judge of financial efficiency and value creation.\n\nThe Specialization will prepare you to understand and use the applications of financial ideas, concepts, models, strategies, and tools to build a successful career in finance and in business, as well as to take advantage of opportunities offered by financial markets.[1.6, 11.5] French; Portuguese; Russian; SpanishEnglish business finance
Core Concepts of Accounting – Numbers and PeopleMoscow Institute of Physics and TechnologyIntermediate 6,8 4,7 Whenever the word “accounting” is pronounced, it is immediately associated with the need to memorize endless boring numbers. However, it is the common financial statements that contain important information that provides inputs for valuation of investment projects. The only challenge is how to properly extract them.\n\nAccounting and finance are indeed intertwined. Sometimes people that are not experienced in the area even mix them up. But most often emphasis in accounting is on numbers. Still, the deep understanding of key accounting concepts helps reveal the interests and actions of people behind these numbers. And the human dimension of accounting adds invaluable insight in the potential of successful project implementation.\n\nThis Course discusses core ideas and concepts of both financial and managerial accounting. It by no means pretends to be comprehensive to any extent. But, being rather an accounting overview, it focuses on the issues that are most relevant and important for effective valuation of investment projects.\n\nThe learners will gain insight into the essence of accounting. They will be able to use the obtained knowledge and skills to successfully advance in their career at a financial institution, as well as in the area of financial management at non-financial businesses. To pursue a career in accounting, a more detailed study is strongly recommended.Finance; Cost Allocation; Depreciation; Financial Accounting; Management Accounting; Cost; Accounts Receivable; Inventory; Financial Statement; Bad DebtUnderstanding Modern Finance 3 This Specialization is designed for a wide audience of those interested in finance either professionally or just of curiosity, including managers of different levels specializing in finance, accounting, business planning, strategy, consulting, and project management, IT specialists engaged in the area of finance, fin-tech, big data, and valuation, etc.\n\nThrough four courses and the final Project, you will cover the theory and practice of capital markets and financial institutions, corporate finance and project valuation, financial and managerial accounting as applied to finance, as well as the M&A market as the ultimate judge of financial efficiency and value creation.\n\nThe Specialization will prepare you to understand and use the applications of financial ideas, concepts, models, strategies, and tools to build a successful career in finance and in business, as well as to take advantage of opportunities offered by financial markets.[1.3, 6.7] French; Portuguese; Russian; SpanishEnglish business finance
Mergers and Acquisitions – The Relentless Pursuit of SynergyMoscow Institute of Physics and TechnologyIntermediate 10,8 4,2 The area of mergers and acquisitions (M&As) is special in finance. Incredible amounts of money are employed in such transactions. Deals draw a lot of public attention and dispute. Oftentimes, stories look more like fairy tales rather than financial reality.\nThe key idea in any M&A transaction is to create value through a potentially synergetic activity. To this end, it is important to have a clear motive and implementation plan. Of special importance are the correct valuation, proper financing, and actual deal completion. But this is not the end – value mostly accrues from the post-merger integration. \nThe understanding of the motives of various stakeholders is instrumental in the analysis of the potential creation of value.  \nThe learners will gain insight into the core value creating M&A strategies. They will be able to use the obtained knowledge and skills to successfully advance in their career at a financial institution, as well as in the area of financial management at non-financial businesses. Finally, the Course is very helpful in successful completion of the Specialization’s Final Project.Mergers & Acquisitions; Finance; Corporate Governance; Value Proposition; High-Yield Debt; Wiping; Strategic Management; Strategy; Debt; Market (Economics)Understanding Modern Finance 4 This Specialization is designed for a wide audience of those interested in finance either professionally or just of curiosity, including managers of different levels specializing in finance, accounting, business planning, strategy, consulting, and project management, IT specialists engaged in the area of finance, fin-tech, big data, and valuation, etc.\n\nThrough four courses and the final Project, you will cover the theory and practice of capital markets and financial institutions, corporate finance and project valuation, financial and managerial accounting as applied to finance, as well as the M&A market as the ultimate judge of financial efficiency and value creation.\n\nThe Specialization will prepare you to understand and use the applications of financial ideas, concepts, models, strategies, and tools to build a successful career in finance and in business, as well as to take advantage of opportunities offered by financial markets.[2.6, 15.4] French; Portuguese; Russian; SpanishEnglish business finance
Capstone Project – Analyzing a Real TransactionMoscow Institute of Physics and TechnologyIntermediate 1,5 3,9 The Capstone Project is the final part of the “Understanding Modern Finance” Specialization. The learners will be able to apply all the knowledge, skills, and understanding accumulated throughout the Specialization to study a real financial transaction that they will choose. The learners will gain insight into the reality of value creation. \nIn a set of video instructions for the Project, some examples of similar work performed by the instructors’ students over the last 15 years will be provided as guidelines for the learners.\nThe best way to proceed with the Project is to analyze an M&A transaction as it encompasses most topics studied in the Specialization. In addition, such transactions draw a lot of public attention that facilitates the search of the necessary information. However, learners are welcome to choose a transaction of a different kind.\nThe key idea in any real transaction on capital markets is to create value for the stakeholders. To this end, learners will have to identify the motive and the implementation plan for the transaction and then to focus on valuation, proper financing, and actual deal completion and results.Strategy; Documents; Utility; Evaluation; Cash Flow; Gross Margin; Leadership and Management; Income; Trading; ErrorUnderstanding Modern Finance 5 This Specialization is designed for a wide audience of those interested in finance either professionally or just of curiosity, including managers of different levels specializing in finance, accounting, business planning, strategy, consulting, and project management, IT specialists engaged in the area of finance, fin-tech, big data, and valuation, etc.\n\nThrough four courses and the final Project, you will cover the theory and practice of capital markets and financial institutions, corporate finance and project valuation, financial and managerial accounting as applied to finance, as well as the M&A market as the ultimate judge of financial efficiency and value creation.\n\nThe Specialization will prepare you to understand and use the applications of financial ideas, concepts, models, strategies, and tools to build a successful career in finance and in business, as well as to take advantage of opportunities offered by financial markets.[0.4, 1.9] French; Portuguese; Russian; SpanishEnglish business finance
Valuation for Startups Using Discounted Cash Flows ApproachYonsei University Advanced 10 4,2 Discounted cash flow method means that we can find firm value by discounting future cash flows of a firm. That is, firm value is present value of cash flows a firm generates in the future. In order to understand the meaning of present value, we are going to discuss time value of money, first. That is, the value of $100 today is different from the value of $100 a year later. Then, what should be the present value of $100 that you are going to receive in 1 year? How about the value of $100 dollars that you are going to receive every year for next 10 years? How about forever? After taking this course, you are going to be able to find the present value of these types of cash flows in the future. Unlike most of finance courses, in this course, you are going to learn how to use excel to find present value of future cash flows. In addition to the present value, you are also going to learn how to find future value given investment; interest rate given investment and future cash flows, payments given interest rates, number of periods to wait given investment and interest rate, and so on. After learning the concept and how to find the time value of money, you are going to apply this to real world examples and company valuation. After taking this course, you will be ready to make an estimate of firm value by discounting its cash flows in the future.Flow Network; Cash Flow; Finance; Bond Valuation; Discounting; Discounted Cash Flow; Enterprise Value; Present Value; Business Valuation; Interest RateValuation and Financial Analysis For Startups1 The Startup Valuation and Financial Analysis Specialization teaches two of the most often used methods to find the value of a startup. You’ll learn how to find the value of founder’s ownership before and after additional funding, how to read financial statements and make pro-forma statements, and how to determine the financial health and status of a startup and estimate future earnings and value. You’ll then use various investment criteria, such as Net Present Value (NPV) and Individual Rate of Return (IRR), to make a decision about whether and where to invest your money.\n\nSpecific topics include: the time value of money, discounted cash flows method, multiple method, financial statements analysis, free cash flows, capital budgeting decision rules and current trends. The Capstone Project will find the value of startups using the methods taught in the course.[6.2, 12.7] Arabic; French; Portuguese; Italian; Vietnamese; Korean; German; Russian; SpanishEnglish business finance
Valuation for Startups Using Multiple ApproachYonsei University Advanced 14,9 4 In addition to discounted cash flow method, multiple method is one of the most popular methods of firm valuation. PER is often used among financial professionals to make a quick-and-dirty estimate of a firm value. In this course, you are going to learn the concept and usage of PER, PBR and PSR. In addition to these basic multiple ratios, you are going to learn how to make an estimate of enterprise value and founder’s ownership before and after additional funding. Startups require a number of financings before IPO. After taking this course, you are going to be able to answer questions such as What the price per share should be given the startup’s estimate of earnings in the future; How many shares the founder should give up to raise additional capital; and so on? In the discounted cash flow method and multiple method, you are always given earnings or cash flows to make estimate of firm value. In this course, you are also going to learn how to generate cash flows or earnings from the financial statements. After taking this course, you will be able to understand the meaning of financial statements such as balance sheet, income statement and cash flow calculation.P/B Ratio; Venture Capital; Earnings Per Share; Financial Statement; Cash Flow; Asset; Microsoft Excel; Cash Flow Statement; Balance Sheet; StockValuation and Financial Analysis For Startups2 The Startup Valuation and Financial Analysis Specialization teaches two of the most often used methods to find the value of a startup. You’ll learn how to find the value of founder’s ownership before and after additional funding, how to read financial statements and make pro-forma statements, and how to determine the financial health and status of a startup and estimate future earnings and value. You’ll then use various investment criteria, such as Net Present Value (NPV) and Individual Rate of Return (IRR), to make a decision about whether and where to invest your money.\n\nSpecific topics include: the time value of money, discounted cash flows method, multiple method, financial statements analysis, free cash flows, capital budgeting decision rules and current trends. The Capstone Project will find the value of startups using the methods taught in the course.[9.4, 17.0] French; Portuguese; Korean; Russian; SpanishEnglish business finance
Financial Analysis for Startups Yonsei University Advanced 9,4 4,5 In the previous two courses, you have learned how to value startups using the discounted cash flow method and multiple methods. However, you have not learned how to estimate cash flows or earnings of startups. In this course, you are going to learn the concepts and usage of financial ratios. Using financial ratios such as profitability, liquidity, leverage, efficiency, and growth, you can tell financial health of a startup. Profitability ratios measure how profitable a firm is by looking at ROS, ROA, and ROE. Liquidity ratios measure how quickly a firm turns assets into cash to pay-off short-term liability and they include Current Ratio, Quick Ratio, and Cash Ratio. Leverage ratios measure how much long-term debt a firm has relative to its assets or equity. Efficiency ratios measure how efficiently a firm utilizes its assets. It is like a physical exam for humans and you can tell the fiscal status of a startup using financial ratios. You can also develop pro forma financial statement using financial ratios. Using pro forma financial statement, you can tell future financial status of a startup as well as cash flows. In addition, using information from pro forma statement and valuation methods, you can do the valuation of a startup.Finance; Balance Sheet; Cash Flow; Financial Plan; Sustainable Growth Rate; Pro Forma; External Financing; Income; Financial Ratio; DebtValuation and Financial Analysis For Startups3 The Startup Valuation and Financial Analysis Specialization teaches two of the most often used methods to find the value of a startup. You’ll learn how to find the value of founder’s ownership before and after additional funding, how to read financial statements and make pro-forma statements, and how to determine the financial health and status of a startup and estimate future earnings and value. You’ll then use various investment criteria, such as Net Present Value (NPV) and Individual Rate of Return (IRR), to make a decision about whether and where to invest your money.\n\nSpecific topics include: the time value of money, discounted cash flows method, multiple method, financial statements analysis, free cash flows, capital budgeting decision rules and current trends. The Capstone Project will find the value of startups using the methods taught in the course.[4.6, 12.5] French; Portuguese; Korean; Russian; SpanishEnglish business finance
Applying Investment Decision Rules for StartupsYonsei University Advanced 7,5 4,5 In the previous course, you learned financial statement analysis and how to make estimate of future financial status. In this course, you are going to learn capital budgeting. That is, how to make an investment decision. You would like to select the best project among various projects you can take. Then, you need to know the criteria. In this course, you are going to learn investment decision criteria such as NPV and IRR, which are most popular decision rules. Using financial analysis and discounted cash flow method, you can make pro forma financial statement and estimate project cash flows. Then, you apply investment criteria to determine whether to invest or not. After learning how to apply NPV and IRR method to investment decision, you are going to learn how to evaluate NPV estimate and scenario, what-if analyses and break-even analysis. In addition to NPV and IRR, you are going to learn Payback period method and Profitability method to determine whether to invest or not when there is a political risk or capital rationing.Investment; Decision Tree; Decision Rule; Investment Decisions; Capital Budgeting; Real Options; Real Options Valuation; Project; Payback Period; Cash FlowValuation and Financial Analysis For Startups4 The Startup Valuation and Financial Analysis Specialization teaches two of the most often used methods to find the value of a startup. You’ll learn how to find the value of founder’s ownership before and after additional funding, how to read financial statements and make pro-forma statements, and how to determine the financial health and status of a startup and estimate future earnings and value. You’ll then use various investment criteria, such as Net Present Value (NPV) and Individual Rate of Return (IRR), to make a decision about whether and where to invest your money.\n\nSpecific topics include: the time value of money, discounted cash flows method, multiple method, financial statements analysis, free cash flows, capital budgeting decision rules and current trends. The Capstone Project will find the value of startups using the methods taught in the course.[3.9, 10.0] French; Portuguese; Korean; Russian; SpanishEnglish business finance
Valuation and Financial Analysis For Startups CapstoneYonsei University Beginner 7,8 4,2 This is a peer review course. In the capstone project, you are going to apply what you have learned in the previous courses. The final output from this project is an estimation of a firm. You can choose either a public company or a startup depending on the availability of information on the firm. If you have your own startup, then you can do this capstone project on the startup. If not, then you can do this project of a public company. Therefore, the first step is selecting an actual company that you are interested in. Next, you have to do the research on and describe the firm’s industry and business. Based on your research, you make an estimate of firm’s growth, cash flows and earnings. In order to do this, you need to apply what you have learned in financial statement analysis. Once you find firm’s cash flows and earnings, you can apply what you have learned in discounted cash flow method and multiple methods to find the value of the company. In addition to the valuation, you will be given a hypothetical project and have to decide whether to take the project if the opportunity is given to the company of your choice. Be doing this Capstone project, you will complete your understanding of valuation and financial analysis of startups.Balance Sheet; Finance; Sustainable Growth Rate; External Financing; Request For Proposal; Payback Period; Capital Budgeting; Cash Flow; Investment; Enterprise ValueValuation and Financial Analysis For Startups5 The Startup Valuation and Financial Analysis Specialization teaches two of the most often used methods to find the value of a startup. You’ll learn how to find the value of founder’s ownership before and after additional funding, how to read financial statements and make pro-forma statements, and how to determine the financial health and status of a startup and estimate future earnings and value. You’ll then use various investment criteria, such as Net Present Value (NPV) and Individual Rate of Return (IRR), to make a decision about whether and where to invest your money.\n\nSpecific topics include: the time value of money, discounted cash flows method, multiple method, financial statements analysis, free cash flows, capital budgeting decision rules and current trends. The Capstone Project will find the value of startups using the methods taught in the course.[3.3, 8.5] Spanish; Korean English business finance
Managerial Accounting: Cost Behaviors, Systems, and AnalysisUniversity of Illinois at Urbana-ChampaignAdvanced 11,3 4,7 In this course, you will learn how to use accounting to facilitate and align decisions made by owners, managers, and employees. You will learn how accountants create, organize, interpret, and communicate information that improves internal processes and allows organizations to identify and leverage opportunities to create value within the supply chain and with customers. \n\nYou will be able to: \n\n• Understand what managerial accounting is and why it is an important function for successful businesses\n• Identify problems associated with relying on financial accounting information for internal decision making\n• Organize cost information according to the decision-making needs of the organization\n• Apply activity-based costing (ABC) and recognize circumstances and decisions for which ABC systems are relevant\n• Address common "what-if" questions using cost-volume-profit (CVP) analysis and apply CVP in a variety of scenarios\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Accounting; Management Accounting; Cost; Leadership and Management; Analysis; Cost Accounting; Activity Based Costing; Break-Even; Finance; Gross MarginValue Chain Management 1 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.2, 13.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Managerial Accounting: Tools for Facilitating and Guiding Business DecisionsUniversity of Illinois at Urbana-ChampaignIntermediate 16,9 4,7 In this course, you will explore how to use accounting to allocate resources and incentivize manager and employee behaviors with these resources. You will also learn how financial and non-financial accounting information facilitates strategic performance measurement and how to integrate this information to continuously improve strategy.\n\nYou will be able to: \n\n• Understand the role of managerial accounting information and use it to avoid common pitfalls in business decisions \n• Understand the iterative and interrelated nature of budgeting and apply the key components to preparing a master budget \n• Evaluate capital investments via a variety of measures \n• Calculate, interpret, and investigate variances \n• Understand decentralization and its advantages and disadvantages \n• Communicate the role of non-financial measures and strategic performance measurement systems \n• Compute and interpret financial performance measures and identify associate issues \n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Accounting; Management Accounting; Leadership and Management; Analysis; Performance Measurement; Measurement; Variance; Performance; Facilitation; BudgetValue Chain Management 2 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[10.2, 20.5] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business finance
Operations Management: Analysis and Improvement MethodsUniversity of Illinois at Urbana-ChampaignAdvanced 16,8 4,5 In this course, you will learn about the role of operations and how they are connected to other business functions in manufacturing and service-focused organizations. You will learn and practice the use of decision-making frameworks and techniques applicable at all levels, from management-level strategic decisions such as connecting process to the needs of various customer segments, to front-line tactical decisions such as choosing between ordering larger quantities vs. ordering more frequently. \n\nYou will be able to: \n\n• Relate underlying principles to operations management frameworks and techniques \n• Synthesize information to make strategic operations decisions \n• Evaluate processes on different dimensions   \n• Apply analytical techniques for tactical operations decision\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Leadership and Management; Operations Management; Supply Chain; Chaining; Inventory; Six Sigma; Trigonometric Integral; Supply Chain Management; Process; Inventory ManagementValue Chain Management 3 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[9.7, 20.2] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Operations Management: Strategy and Quality Management for the Digital AgeUniversity of Illinois at Urbana-ChampaignBeginner 18,7 4,6 In this course you will focus on process improvement. You will learn how to set organizational priorities for continuous process improvement, how to execute process improvement projects, and how to sustain the initiative for continuous improvements.\n\nYou will be able to: \n\n• Relate underlying principles to frameworks and techniques used for process improvement \n• Synthesize information to make decisions for organizational initiatives and process improvement \n• Apply analytical techniques for tactical decisions in a process improvement project\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Leadership and Management; Operations Management; Process; Six Sigma; Trigonometric Integral; Process Improvement; Lean Six Sigma; General Statistics; Strategy; Process ControlValue Chain Management 4 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[9.0, 22.1] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business business-strategy
Marketing Management I University of Illinois at Urbana-ChampaignAdvanced 12,2 4,8 In this course, you will learn how businesses create value for customers. We will examine the process by which Marketing builds on a comprehensive understanding of buyer behavior to create value. You will learn the major elements of the marketing mix -- product policy, channels of distribution, communication, and pricing -- and see how they fit within different analytical frameworks that are useful to managers. This will enhance your understanding of how marketing works in the business world. \nYou will be able to: \n• Define marketing and describe how marketing creates value \n• Describe the elements of the marketing mix \n• Explain how these elements interact to create value for consumers \n• Use different analytical frameworks to examine how managers solve business problems \n• Evaluate brand extensions \n• Develop a marketing plan proposal\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Marketing Mix; Strategy; Leadership and Management; Market (Economics); Brand; Planning; Marketing Plan; Marketing Strategy; Marketing ManagementValue Chain Management 5 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.9, 14.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Marketing Management II University of Illinois at Urbana-ChampaignBeginner 11,6 4,8 In this course, you will further examine how businesses create value for customers. In Marketing Management I, you learned the major elements of the marketing mix - product policy, channels of distribution, communication, and pricing - and saw how they fit within different analytical frameworks that are useful to managers. In this course, you will complete a more detailed analysis of these elements in order to conduct a thorough strategic analysis of marketing opportunities and to communicate marketing decisions. This will enable you to see “marketing in action” in the business world.\n\nYou will be able to: \n\n• Define all elements of the marketing mix and explain the role each element plays in creating value \n• Compare different pricing models \n• Evaluate the use of different channels of distribution by existing businesses \n• Critique advertising execution \n• Create a persuasive advertising piece\n\nThis course is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program at https://degrees.giesbusiness.illinois.edu/idegrees/.Marketing; Market (Economics); Leadership and Management; Marketing Mix; Marketing Plan; Planning; Consumer Behaviour; Marketing Management; Pricing; Marketing CommunicationsValue Chain Management 6 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.5, 13.9] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Value Chain Management Capstone University of Illinois at Urbana-ChampaignIntermediate 10,5 4,6 The capstone for the Value Chain Management specialization will provide a learning experience that examines how the various segments of a business integrate to create a value chain. The capstone involves an in-depth analysis of an actual business situation. The final deliverable consists of a plan based on a comprehensive analysis of how accounting, marketing, and operations work together to create a value chain. The plan will propose how value creation in organizations and supply chains can be enhanced using the concepts and frameworks learned in the three courses.\n\nThis course is part of the iMBA offered by the University of Illinois, a flexible, fully-accredited online MBA at an incredibly competitive price. For more information, please see the Resource page in this course and onlinemba.illinois.edu.Communication; Project; Internality; Chief Executive Officer; Decision Making; Personal Advertisement; Utility; Marketing Mix; Leadership; SoftwareValue Chain Management 7 The purpose of organizations is to produce and deliver goods and services of value to customers while generating a surplus for owners. Value chain management focuses on understanding what different customers value, measuring inputs and outputs to assess value, and generating higher value for customers and surpluses for organizations.\n\nIn this specialization, you will gain competencies that are critical for managers in any functional area. You will learn to create, model, analyze, and maximize value in accounting, operations, and marketing.\n\nThis specialization is part of Gies College of Business’ suite of online programs, including the iMBA and iMSM. Learn more about admission into these programs and explore how your Coursera work can be leveraged if accepted into a degree program here.[6.3, 13.2] French; Portuguese; Russian; SpanishEnglish business leadership-and-management
The Impact of Technology EIT Digital Advanced 28,9 4,5 In this course you will learn how to use theories and methods to make predictions of the potential impact of new technology – in general, as well as for a specific application. This will prepare you for the changes that we are facing in society, and also help you take advantage of transformations which are driven by technology. \n\nThe course takes a broad approach, including social and economic factors. You will study historical examples and learn to recognize recurring patterns and cycles. The curriculum includes general innovation theories, foresight methodology, value chain disruption and strategy.\n\nThe general process is as follows. First you to learn how to draw a map of the potential future business landscape. After that, you get to identify interesting future business roles in emerging value networks. Finally, we find a path from where we are today to a desired end state. You will analyze how an industry or market may change if the technology which is available today is fully implemented in a 10 to 20 year perspective. In addition, you will identify barriers to such a development and make estimates regarding the timing. \n\nThe course includes a number of assignments to facilitate your learning – some of them compulsory.  The largest assignment is about the introduction of self-driving cars (hence the course icon; source and credit to Google). \n\nWe all know that the future can’t be fully predicted in detail. However, the methods presented in this course will help you identify potential consequences. In this way, you will get a toolbox for decision making in the areas of technology, investments, career path, research & development or portfolio management.Stakeholder Analysis; Innovation; Value Network; Hype Cycle; Diffusion Of Innovations; Process; Partnership; Modeling; Strategy; Strategic ManagementValue Creation Through Innovation1 This specialization covers the basics of Innovation and Entrepreneurship courses in the EIT Digital Master Program. The program aims to educate students and deliver entrepreneurs with the right business skills and sense. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in this Innovation and Entrepreneurship specialization.[19.7, 34.8] French; Portuguese; Korean; Russian; SpanishEnglish business entrepreneurship
Innovation & Entrepreneurship - From Basics to Open InnovationEIT Digital Advanced 9,2 4,5 This Innovation and Entrepreneurship course focuses on the interconnection between entrepreneurial thinking and innovation.  Specifically, we look at models used in Silicon Valley to grow both start-up companies as well as innovation inside large organizations.  Bringing together top Haas School of Business, UC Berkeley faculty, this course addresses critical areas for successful growth, including design thinking, open innovation, business models, product-market fit, and financing.  This course will teach you how to think like an entrepreneur and provides the models, tools and frameworks to further develop your business or idea.  An emphasis will be placed on the IT space.\n\nIn this first part, From Basics to Open Innovation, the following areas are included: innovation and entrepreneurship basics; the Silicon Valley entrepreneurship model; the importance of failure; market analysis: how to engage with customers; and open innovation.Innovation; Entrepreneurship; Open Innovation; Market (Economics); Market Analysis; Analysis; Planning; Minimum Viable Product; Market Segmentation; Product/Market FitValue Creation Through Innovation2 This specialization covers the basics of Innovation and Entrepreneurship courses in the EIT Digital Master Program. The program aims to educate students and deliver entrepreneurs with the right business skills and sense. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in this Innovation and Entrepreneurship specialization.[4.5, 11.6] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business entrepreneurship
Innovation & Entrepreneurship - From Design Thinking to FundingEIT Digital Advanced 17,6 4,5 This Innovation and Entrepreneurship course focuses on the interconnection between entrepreneurial thinking and innovation.  Specifically, we look at models used in Silicon Valley to grow both start-up companies as well as innovation inside large organizations.  Bringing together top Haas School of Business, UC Berkeley faculty, this course addresses critical areas for successful growth, including design thinking, open innovation, business models, product-market fit, and financing.  This course will teach you how to think like an entrepreneur and provides the models, tools and frameworks to further develop your business or idea.  An emphasis will be placed on the IT space.\n\nIn this second part, From Design Thinking to Funding, the following areas are included: design thinking; innovation cycle process; business modeling; and funding.Innovation; Design Thinking; Thought; Entrepreneurship; Business Model Canvas; Learning Styles; Modeling; Crowding; Funds; ProcessValue Creation Through Innovation3 This specialization covers the basics of Innovation and Entrepreneurship courses in the EIT Digital Master Program. The program aims to educate students and deliver entrepreneurs with the right business skills and sense. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in this Innovation and Entrepreneurship specialization.[12.1, 22.2] Arabic; French; Portuguese; Russian; SpanishEnglish business entrepreneurship
Marketing Strategy for Entrepreneurs EIT Digital Advanced 10,2 4,2 You live a hands-on-life, and you intend continuing doing so! That is why I guess you already have checked where the QR-code (the logo) for this course lead to, right?\n\nAnd it is in such kind of setting you prefer hands-on-learning. Things you can do, already today, is something you value. \n\nYou actually did not start this course when enrolling it. You started it long ago, Either as a customer somewhere, or just maybe thinking about marketing for some time. Or maybe you are already working on marketing, of you yourself or maybe your own company. Or as employed somewhere of course. In all these situations what matter is action. Action that contribute to your marketing-journey.\n\nThis is the reason why we will start of with a situation “as if” you were starting up the sales process in a company where no previous customers existed (and maybe you are, if so...use it during the course). Gradually your sales efforts give result, you get customers and handling the market expansion becomes important. If somewhat lucky, in practice that is the way it goes.\n\nThe course begins with the art of cold calling (attacking the ones that did not know you did exist. The most tricky ones) and analyzing the potential customers, then gradually moves over to segmentation, positioning, closing the deal, competition, marketing strategy and market expansion. It is normally in that order it develops in practice. \n\nThe curriculum includes general basic marketing theories as well modern digital marketing issues like onboarding, conversion, and retention, experimental marketing and pivoting. The course includes a number of assignments to facilitate your learning – some of them compulsory. All of them hopefully practically useful for you already today.\n\nOn one hand this is a basics course. There is far more in this than we are able to cover here. But I still think this course will prepare you for some of the most common marketing and sales efforts needed for technology based companies. Later on I guess you will learn more. Maybe here or somewhere else.\n\nHope you enjoy it. Good learning have to be fun. So if the course is not fun enough for you: Please let me know!Marketing; Marketing Strategy; Strategy; Entrepreneurship; Mass Marketing; Sales; Cold Calling; Storytelling; Laddering; Market (Economics)Value Creation Through Innovation4 This specialization covers the basics of Innovation and Entrepreneurship courses in the EIT Digital Master Program. The program aims to educate students and deliver entrepreneurs with the right business skills and sense. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in this Innovation and Entrepreneurship specialization.[5.8, 13.3] Arabic; French; Portuguese; Italian; Vietnamese; German; Russian; SpanishEnglish business marketing
Capstone Value Creation through Innovation EIT Digital Intermediate 11,5 1,9 This capstone course is the final course of the Value Creation Through Innovation Specialization. The specialization covers technology bases innovation and transformation and how to spot and to capitalize on emerging opportunities. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in the Value Creation Through Innovation Specialization. \n\nIn this capstone project you will utilized the methods introduced in the courses The Impact of Technology, Innovation & Entrepreneurship, and Marketing Strategy for Entrepreneurs, and show that you master them. You should be able to show knowledge and judgment regarding when and how to utilize what method and approach. You will throughout the capstone project work on one project that you select yourself. Each week you will be given one major assignment to complete, and later to review.Revenue; Saving; Receiving; Sg&A; Flow Network; Leadership; Cash Flow; Finance; Illustration; PresentationValue Creation Through Innovation5 This specialization covers the basics of Innovation and Entrepreneurship courses in the EIT Digital Master Program. The program aims to educate students and deliver entrepreneurs with the right business skills and sense. UC Berkeley Haas School of Business and KTH Royal Institute of Technology are the academic partners in this Innovation and Entrepreneurship specialization.[6.3, 15.1] None English business entrepreneurship
Интернет-маркетинг. Лидогенерация E-Learning Development FundBeginner 23,9 4,7 Курс дает полное представление о ключевых инструментах онлайн-маркетинга. Курс подготовлен командой экспертов-практиков компании Ingate – одного из лидеров российского рынка digital. \n\nПоэтому, без воды и отвлеченной теории, курс дает: знание основных принципов и закономерностей интернет-рекламы; понимание работы наиболее эффективных маркетинговых каналов; практические навыки настройки, запуска, аналитики и корректировки инструментов цифровой рекламы.\n\nВ результате успешного завершения курса вы вы будете уверенно владеть практическими приемами привлечения клиентов из Сети. У вас появится возможность начать карьеру в роли специалиста по рекламным каналам и развиваться в профессии далее.Marketing Интернет-маркетолог 1 Интернет-маркетолог — профессионал, который умеет почти все: запустить рекламу, написать продающий текст или пост в соцсети, поставить задачу подрядчику и проанализировать результаты рекламной кампании. Эта профессия входит в топ 3 самых востребованных профессий в России.\n\nНа hh.ru сейчас открыты 3500+ вакансий для интернет-маркетологов (по данным hh.ru).\n\nИнтернет-маркетолог обеспечивает привлечение клиентов с помощью интернета. От его действий напрямую зависит эффективность и прибыль всей компании.\n\nНа нашей специализации ты научишься на практике настраивать инструменты привлечения и удержания клиентов, разрабатывать digital-стратегию, проводить веб-аналитику.\n\nСпециализация подойдет новичкам в интернет-маркетинге, уже работающим маркетологам и владельцам бизнеса.\n\nНовички смогут получить фундаментальные знания и навыки владения всеми ключевыми инструментами интернет-маркетинга. После прохождения, слушатели смогут через 3 месяца начать карьеру в данной сфере в роли специалиста по рекламным каналам, а затем вырасти до руководителя крупных проектов для мировых брендов.\n\nФрилансеры смогут упорядочить свои знания в этой отрасли, прокачают только те компетенции, которых не хватает для дальнейшего роста.\n\nВладельцы бизнеса после прохождения курса научатся с нуля настраивать маркетинг, научатся рационально распоряжаться рекламным бюджетом, контролировать подрядчиков по рекламным каналам и быстро получать максимум отдачи от продвижения в Интернете.[17.7, 28.0] None Russian business marketing
Коммуникации и продвижение бренда E-Learning Development FundBeginner 8,7 Not Calibrated Курс дает полное представление об основных рекламных каналах, используемых для продвижения бренда и повышения лояльности целевой аудитории. Это важнейший инструментарий интернет-маркетолога. Если компания известна аудитории и имеет положительную репутацию, люди охотнее кликают на ее рекламные объявления, растет конверсия из трафика в продажи. В результате стоимость привлечения клиента снижается в несколько раз, и компания выигрывает конкурентную борьбу.Not Calibrated Интернет-маркетолог 3 Интернет-маркетолог — профессионал, который умеет почти все: запустить рекламу, написать продающий текст или пост в соцсети, поставить задачу подрядчику и проанализировать результаты рекламной кампании. Эта профессия входит в топ 3 самых востребованных профессий в России.\n\nНа hh.ru сейчас открыты 3500+ вакансий для интернет-маркетологов (по данным hh.ru).\n\nИнтернет-маркетолог обеспечивает привлечение клиентов с помощью интернета. От его действий напрямую зависит эффективность и прибыль всей компании.\n\nНа нашей специализации ты научишься на практике настраивать инструменты привлечения и удержания клиентов, разрабатывать digital-стратегию, проводить веб-аналитику.\n\nСпециализация подойдет новичкам в интернет-маркетинге, уже работающим маркетологам и владельцам бизнеса.\n\nНовички смогут получить фундаментальные знания и навыки владения всеми ключевыми инструментами интернет-маркетинга. После прохождения, слушатели смогут через 3 месяца начать карьеру в данной сфере в роли специалиста по рекламным каналам, а затем вырасти до руководителя крупных проектов для мировых брендов.\n\nФрилансеры смогут упорядочить свои знания в этой отрасли, прокачают только те компетенции, которых не хватает для дальнейшего роста.\n\nВладельцы бизнеса после прохождения курса научатся с нуля настраивать маркетинг, научатся рационально распоряжаться рекламным бюджетом, контролировать подрядчиков по рекламным каналам и быстро получать максимум отдачи от продвижения в Интернете.[4.6, 11.2] None Russian business marketing
Современный менеджмент Saint Petersburg State UniversityBeginner 9,2 4,7 В основе курса лежит классическая американская теория менеджмента. Стержнем, на котором построено изложение материала, выбран  PEST-анализ, то есть комплексное представление любого общественного явления с учетом его политической (P), экономической (E), социально-культурной (S) и технологической (T) составляющий и соответствующих ролей бизнесменов: менеджера-администратора, предпринимателя, менеджера-лидера и профессионала. В ходе изложения активно используется теория ролей английского психолога Р.М. Белбина, которая позволяет наиболее ярко представить возникающие управленческие ситуации и определить требования к свободным вакансиям при приеме на работу.\nВ отличие от ряда существующих описательных курсов менеджмента, изложение ведется системным образом с учетом всех необходимых аспектов теории, но лаконично, без какой-либо лишней информации. Все аспекты менеджмента рассматриваются эволюционно с активным использованием теории жизненного цикла фирмы и теории деловой культуры. \nВ курсе нашли отражение научные работы автора в области теории деловой культуры,  практика  многолетнего преподавания менеджмента на экономическом факультете СПбГУ, в рамках Президентской программы подготовки менеджеров, курсов MBA,  а также опыт автора, который длительное время работал финансовым директором ряда Санкт-Петербургских научно-технических компаний.Leadership; Leadership and ManagementИскусство ведения бизнеса 1 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[4.5, 12.1] None Russian business business-essentials
Основы бизнес-планирования и маркетингаSaint Petersburg State UniversityBeginner 11,2 4,8 Согласно статистике более 70% новых предприятий в течение трех лет существования терпят неудачу и уходят с рынка. Статистика по инновационным компаниям еще менее радужная. Причины, которые сокращают вероятность выживания нового бизнеса не только в России, но и во всем мире, достаточно многообразны. Однако можно с полной уверенностью заявить, что значительная часть ошибок совершается еще на этапе планирования бизнеса. Кроме того, огромное количество перспективных проектов просто отсекается инвесторами по причине отсутствия грамотного бизнес-плана. Данный курс позволит слушателям, желающим запустить собственный бизнес, получить ключевые компетенции  в области планирования и создания бизнес-плана, а также ознакомит со всеми сложностями процессов бизнес-планирования. Также, данный курс будет полезен студентам и любознательным людям, которые, не только освежат свои знания, но и, возможно, задумаются над коммерциализацией собственных идей. Курс включает в себя основы планирования, а также исчерпывающий спектр знаний для формирования полноценного бизнес-плана.Not Calibrated Искусство ведения бизнеса 2 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[5.9, 13.9] None Russian business business-essentials
Основы налогообложения бизнеса в РоссииSaint Petersburg State UniversityIntermediate 21 3,7 Уплата налогов является важной составляющей расходов бизнеса. Логика расчета и уплаты отдельных налогов и платежей, имеющих налоговый характер, оказывают влияние на экономические решения бизнеса. Возможности выбора, предоставленные налоговым законодательством, могут стать важным конкурентным преимуществом организации и индивидуального предпринимателя. В рамках нашего курса в краткие сроки мы научимся понимать суть и логику основных налогов и налоговых режимов для бизнеса в России, узнаем, как платить налоги и как платить их меньше, поразмышляем, быть или не быть налогоплательщиком, соотнесем очевидные алгоритмы и скрытые противоречия, узнаем, какие режимы использует российский бизнес и почему. По итогам курса, Вы сможете понять, какой режим налогообложения следует выбрать для каждого конкретного вида бизнеса в зависимости от его масштабов и отраслевых особенностей.Not Calibrated Искусство ведения бизнеса 3 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[11.4, 27.1] None Russian business business-essentials
Основы бухгалтерского учета и аудита Saint Petersburg State UniversityBeginner 11,6 3,8 Бухгалтерский учет можно изучать по-разному. Один вариант – детальное изучение техники учета, его процедуры, документов, счетов и записей. По этому пути идут те, кто готовится стать бухгалтером. Такой подход к изучению учета является традиционным, очень специальным и часто рождает предубеждение к учету у слушателей, не готовых погрузиться в рутину бухгалтерской работы. Другой вариант – изучение содержания бухгалтерского учета. В этом случае основная задача состоит в том, чтобы научиться «читать» бухгалтерскую информацию, эффективно использовать ее для анализа и принятия решений. Именно этот подход положен в основу настоящего онлайн курса. В нем рассказывается, насколько разнообразным может быть учет, почему он в равной степени нужен большим корпорациям и малому бизнесу, какие важные решения принимают бухгалтеры, насколько субъективны могут быть показатели отчетности и как аудит удостоверяет их достоверность. Курс состоит из следующих модулей: бухгалтерский учет как информационная модель, содержание бухгалтерской (финансовой) отчетности, метод и процедура бухгалтерского учета, аналитические функции отчетности, основы аудита.Not Calibrated Искусство ведения бизнеса 4 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[4.9, 15.8] None Russian business business-essentials
Экономика предприятия Saint Petersburg State UniversityIntermediate 9 4,6 Экономика предприятия — это комплексный подход к вопросу управления компанией с точки зрения производственного цикла. В рамках данной дисциплины будут рассмотрены такие понятия, как фонды и капитал предприятия, доходы и распределение прибыли, разработка стратегия хозяйственной деятельности, кадровая политика, материально-техническое обеспечение предприятия, инвестиционная деятельность. В результате у слушателя формируется целостное представление об организации процесса управления предприятием.Not Calibrated Искусство ведения бизнеса 5 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[3.2, 11.8] None Russian business business-essentials
Правовое обеспечение бизнеса в России Saint Petersburg State UniversityBeginner 9,7 3,8 Искусство ведения бизнеса — это умение грамотно реагировать на внешние факторы, знание собственных прав и обязанностей. Существование в правовой системе обязывает предпринимателя досконально знать право и правовые инструменты, которые он может использовать в своих целях для защиты бизнеса. В рамках курса будут рассмотрены основные правовые и нормативные акты, регулирующие деятельность компаний, а также способы защиты прав предпринимателей. Слушатели познакомятся с формами предпринимательской деятельности, правовым режимом имущества, особенностями договорных отношений. Данный курс будет полезен предпринимателям, руководителям и будущим бизнесменам, а также студентам неюридических специальностей.Not Calibrated Искусство ведения бизнеса 6 Данный курс подойдет для широкой аудитории и может использоваться слушателями для общего развития и интереса вне зависимости от образования и сферы деятельности: студенты бакалавриата, учащиеся старших классов, магистратуры, аспирантуры и т.д.\n\nЭто уникальный курс (содержание с фокусом на практическую направленность), благодаря которому, за достаточно короткий срок, общающиеся любых направлений смогут получить не только качественное экономическое образование в области основ предпринимательства, но также знания, которые помогут в открытии успешного бизнеса вне зависимости от предполагаемой сферы деятельности, а для тех, у кого он уже есть, усовершенствовать бизнес-процессы, повысить качество управленческих и лидерских характеристик. Сочетая традиции классического университетского образование в подготовке экономистов и управленцев с современными инновациями российского и зарубежного бизнес-образования модули курса будут реализованы лучшим преподавательским составом СПбГУ[2.5, 13.2] None Russian business business-essentials
Человеческий фактор в разработке корпоративных системNational Research Nuclear University MEPhIBeginner 10,6 4,6 Даже в XXI веке, когда компьютеры и современная техника казалось бы захватили мир, человеческий фактор по-прежнему играет ключевую роль в нашей жизни.\nТак и при разработке корпоративных систем, которым посвящены несколько моих предыдущих курсов, весьма значительную роль играют аспекты менеджериально-управленческие. А кризисы в разработке КС, о которых мы говорили, во многом обусловлены человеческим фактором.\nПредметом курса является человеческий фактор в корпоративных системах, включающий особенности взаимодействия разработчика и заказчика, а также команд разработки программных продуктов. \nКомандообразование, управление конфликтами, конструктивное общение, проведение и анализ результатов собеседований,- вот далеко не полный перечень знаний, умений и навыков, которые призван дать настоящий курс.Not Calibrated ИТ-кризисология. Антикризисная разработка программных систем6 В этой специализации рассматриваются методологические основы антикризисной разработки корпоративных систем, систематизируются практические приемы их применения. При этом существенное внимание уделяется исследованию особенностей и адаптации жизненного цикла в кризисных условиях с учетом технологических и антропогенных («человеческих») факторов.\n\nСпециализация освещает исторические предпосылки кризиса в разработке программного обеспечения и их влияние на жизненный цикл корпоративных приложений. Систематически исследуются наиболее существенные факторы антикризисного управления разработкой корпоративных информационных систем, а также особенности организации их жизненного цикла, его качественной адаптации на уровне моделей и методологий, с учетом ключевых особенностей и практического применения.[3.4, 14.5] None Russian business leadership-and-management
Оценка стоимости компании HSE University Advanced 18,7 4,2 В этом курсе вы получите представление о том, как определить стоимость компании, чтобы использовать  эти знания в управленческих решениях, и почему такие навыки необходимы менеджерам, аналитикам, предпринимателям, собственникам бизнеса. Курс открывает специализацию “Корпоративные финансы и стоимость компании”, включающую 5 связанных курсов и заключительный прикладной проект “Мастерство создания стоимости компании”\n\nКурс будет полезен тем, кто стремится получить новые навыки анализа бизнеса, нарастить мастерство управления, создать успешный бизнес, усилить профессиональные позиции в аналитической, управленческой и в предпринимательской среде.\n\nПосле успешного завершения курса Вы будете:\n- уметь оценивать деятельность компании с помощью финансовой отчётности;\n- знать, каковы границы ее применения и в чем состоят радикальные отличия финансовой модели анализа компании от бухгалтерской;\n- уметь определять потоки свободных денежных средств компании и использовать драйверы стоимости для расчета фундаментальной стоимости компании  методом дисконтируемого потока денежных средств;\n- уметь оценивать стоимость компании с помощью рыночных сравнений;\n- понимать специфику  оценки стоимости в различных отраслях бизнеса.\n\nДля эффективного освоения курса Вам полезны начальные знания бухгалтерского учета и основ финансов. По итогам каждой недели Вам потребуется выполнять контрольные задания, а по окончании курса - итоговый экзамен. Курс ведут преподаватели и профессиональный консультант в области оценки.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruFinance; Financial Statement; Financial Analysis; Business Valuation; Forecasting; Coefficient; Entry Point; Online Learning Community; Interactive Learning; Offline LearningКорпоративные финансы и стоимость компании1 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[4.0, 29.1] None Russian business finance
Структура капитала компании HSE University Advanced 17,9 4,8 В этом курсе вы получите комплексное современное представление о политике финансирования компании. Решения о привлечении капитала и выборе соотношения собственного и заемного капиталов мы рассмотрим как инструмент максимизации стоимости компании.  Курс входит в специализацию “Корпоративные финансы и стоимость компании”, включающую 5 связанных курсов, и необходим для выполнения заключительного прикладного проекта по специализации “Мастерство создания стоимости компании”.\n\nКурс будет полезен всем, кто по роду своей деятельности  должен решать вопросы организации финансирования бизнеса, оценки его потенциального эффекта и допустимого уровня долговой нагрузки компании, структурирования  источников финансирования или занимается оценкой его стоимости. \n\nПосле успешного завершения курса вы будете знать, какие виды финансирования доступны компании, их преимущества, недостатки и способы получения; каковы современные тренды выбора уровня долговой нагрузки; как определяются цены на разнообразные финансовые ресурсы.  Вы сможете рассчитать затраты на собственный и заемный капитал, определить оптимальное соотношение заемного и собственного финансирования для конкретной компании на основе финансовой информации и использовать информацию с рынка капитала и о конкурентах для принятия решений об изменении уровня долговой нагрузки. \n\nДля эффективного освоения курса вам понадобятся знания о финансовой отчетности компании и построении денежных потоков, драйверах стоимости компании, приобретенные в работе над курсом  “Оценка стоимости компании”, открывающем  специализацию “Корпоративные финансы и стоимость компании”. \n\nВ ходе курса вас ждут лекции, а также интервью с представителями компаний Sberbank CIB и UBS в России.  По итогам каждой недели вам необходимо будет решить тест, по итогам третьей недели вам также предстоит выполнить задание со взаимным оцениванием, а по окончании курса - итоговый экзамен.  Для окончания курса вам понадобится набрать проходной балл по всем оцениваемым заданиям.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruNot Calibrated Корпоративные финансы и стоимость компании2 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[12.1, 21.8] None Russian business finance
Инвестиционные проекты, слияния и поглощенияHSE University Advanced 14,4 4,8 В этом курсе вы сможете получить знания и навыки инвестиционного анализа в компании и выбора проектов, способных увеличить стоимость бизнеса. Мы рассмотрим оценку проектов, нацеленных на органический рост компании изнутри, и проектов ее роста через стратегические приобретения бизнесов (сделки M&A). Курс входит в специализацию “Корпоративные финансы и стоимость компании”, включающую 5 связанных курсов и заключительный прикладной проект “Мастерство создания стоимости компании”.\n\nКоманда преподавателей курса, включающая представителей академической среды и бизнеса, поможет вам разобраться со сложностями оценки эффективности инвестиционных проектов, которая необходима для принятия решения о стратегии дальнейшего развития бизнеса – идти ли компании по пути расширения текущих производственных мощностей или принять активное участие в консолидации отрасли через приобретения или слияния с конкурентами.\n\nРазделы первой части данного курса посвящены анализу проектов, направленных на органический рост, и помогут вам лучше понять критерии распределения инвестиционного бюджета между несколькими вариантами расширения производства. В разделах второй части курса вы сможете узнать об эффективности сделок слияний и приобретений (M&A), принципах расчета синергетического эффекта от приобретения компании, а также последовательно пройти через все этапы сделки M&A.\n\nПосле успешного завершения курса вы сможете рассчитать экономическую эффективность инвестиционного проекта, учесть в финансовой модели возможности синергии от сделки M&A, сравнить альтернативные инвестиционные проекты и выбрать наиболее оптимальный с точки зрения различных инвестиционных критериев.\n\nПредставленный в курсе набор практических знаний эквивалентен нескольким годам работы в данной отрасли и позволит вам существенно нарастить багаж знаний, необходимых при трудоустройстве на работу, связанную с анализом инвестиционных проектов, включая сопровождение сделок M&A.\n\nДля прохождения курса вам понадобятся базовые знания в области корпоративных финансов, которые можно получить в 1 и 2 курсе специализации.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruNot Calibrated Корпоративные финансы и стоимость компании3 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[7.8, 18.3] None Russian business finance
Венчурный капитал HSE University Advanced 12 4,4 Любой растущей компании могут потребоваться инвестиции для финансирования дальнейшего роста. Для решения этой задачи в условиях нарастания неустойчивости деловой среды Вам понадобится понимание механизмов работы венчурной индустрии. Курс входит в специализацию “Корпоративные финансы и стоимость компании”, включающую 5 связанных курсов и заключительный прикладной проект “Мастерство создания стоимости компании”.\n\nЭтот курс позволит вам узнать:\n- как финансируется бизнес на этапе роста, \n- почему появились и как работают венчурные фонды и фонды прямых инвестиций,\n- кого они хотят видеть в качестве объекта инвестирования,\n- как готовить заявку на инвестиции и как она рассматривается фондом,\n- как фонд и компания сотрудничают в увеличении стоимости бизнеса,\n- когда и как осуществляется капитализация этой стоимости путем выхода венчурного инвестора из компании.\n\nДля освоения курса Вам потребуются знания финансовой отчетности, оценки стоимости и эффективности инвестиционных проектов, оптимизации структуры источников финансирования, которые предлагаются в курсах 1-3 специализации и уметь работать с Excel.\n\nВ ходе курса Вас ждут интересные лекции и увлекательные задания.\nКаждое из 4-х занятий предполагает оценочные тесты и заключительное экзаменационное задание.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruVenture Capital; Due DiligenceКорпоративные финансы и стоимость компании4 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[6.9, 14.8] None Russian business finance
Управление стоимостью компании HSE University Intermediate 20,1 4,7 Любая компания, независимо от ее правовой формы, обладает стоимостью, и все принимаемые в ней решения влияют на ее величину. В этом курсе мы ставим задачу научить Вас инструментам мониторинга изменений в фундаментальной стоимости компании. Курс завершает специализацию “Корпоративные финансы и стоимость компании”, включающую 5 связанных курсов и необходим для выполнения заключительного прикладного проекта “Мастерство создания стоимости компании”.\n\nКурс полезен тем, кто уже создал бизнес или обдумывает предпринимательскую концепцию создания новой компании, а также специалистам, работающим в управленческой команде в бизнесе.\nВ результате успешного освоения курса Вы будете знать, как определить вклад управленческих решений менеджеров в приращение или падение стоимости компании; каким образом советы директоров компаний могут увеличивать ее стоимость; какие инструменты нужно использовать для оперативной оценки текущей деятельности компании по критерию приращения ее стоимости и мониторинга ее создания.\n\nВ ходе курса вас ждут лекции и интервью с профессиональным консультантами, работающими  в международном стратегическом и финансовом консалтинге России. По итогам каждой из 4-х недель Вы выполняете оценочное задание и по итогам курса - заключительное экзаменационное задание.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruNot Calibrated Корпоративные финансы и стоимость компании5 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[14.7, 25.0] None Russian business finance
Мастерство создания стоимости компании HSE University Intermediate 11,4 5 Уважаемые слушатели! \nРады приветствовать Вас на финальном проекте специализации "Корпоративные финансы и стоимость компании".\nФинальный проект охватывает концепции и инструменты 5 курсов специализации, которые нужны для разработки Вами программы повышения стоимости реальной компании. Это Ваш индивидуальный креативный продукт, основанный на новой модели финансового анализа компании, сфокусированного на оценке изменений в ее стоимости. Проект позволит Вам на практике применить знания, полученные в рамках данной специализации, и проявить креативность в решении ряда задач.\nВ работе над финальным проектом принимали участие сотрудники Департамента Финансов Высшей Школы Экономики Кузубов Сергей Анатольевич, Кокорева Мария Сергеевна, Ивашковская Ирина Васильевна, Партин Илья Маркович, Пирогов Никита Константинович, Родионов Иван Иванович. Ассистент курса - Анилов Артем.\nЖелаем Вам успехов при выполнении итогового проекта!\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruNot Calibrated Корпоративные финансы и стоимость компании6 Специализация создает навыки анализа любой компании в ракурсе приращения стоимости бизнеса, и такая аналитика необходима в условиях рисковой деловой среды. Без понимания влияния финансовых решений на стоимость бизнеса сегодня невозможно строить успешную управленческую карьеру и правильно ставить задачи перед командой предпринимателей.\n\nСпециализация состоит из 5 курсов, из которых вы узнаете, как измерять стоимость компании для целей управления, как определить оптимальную политику финансирования и эффективность инвестиций в разные стратегии роста компании, как привлечь венчурный капитал для развития новых направлений бизнеса, какие методики использовать для управления, ориентированного на повышение стоимости бизнеса. Вы изучите часть методик, разработанных нашей командой для практико-ориентированной магистерской программы «Корпоративные финансы».\n\nЗаключительная часть – это обобщающий проект «Мастерство создания стоимости компании», который вовлечет вас в разработку вариантов повышения стоимости выбранной компании. Наши партнеры - эксперты широко известных в мире международных консалтинговых компаний Bain & Company и KMPG, инвестиционного банка Sberbank CIB, финансового холдинга UBS, консалтинговой компании EURussia Partners LLC.[5.5, 14.1] None Russian business finance
Мировая экономика. Основы Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 11 4,8 Данный курс познакомит слушателей с этапами становления мировой экономики, теоретическими концепциями, а также с понятием экономического роста, его динамикой, с тенденциями и проблемами, с которыми сталкивается мировое хозяйство на современном этапе.Real Estate Мировая экономика 1 Специализация «Мировая экономика» направлена на получение слушателями комплексных знаний в данной сфере, в связи с чем в специализацию входят три курса: «Мировая экономика: основы», «Мировая экономика: субъекты и ресурсы», «Мировая экономика: ведущие страны-участники».\n\nВ настоящее время экономические связи между странами становятся все более тесными. Это обуславливается развитием таких мировых тенденций, как глобализация, интеграция и регионализация. Под влиянием этих тенденций повышается значение обмена продуктов и ресурсов между странами. Движение продуктов и ресурсов называют международными экономическими отношениями, они предстают в разных формах: международный обмен товарами и услугами, знаниями, капиталом и рабочей силой. Масштабы, структура и соотношение форм международных экономических отношений постоянно меняются в современном мире.[3.9, 14.5] None Russian business business-strategy
Мировая экономика. Субъекты и ресурсы. Moscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 10,6 4,8 Данный курс познакомит слушателей с основными субъектами мировой экономики, предоставит сведения о масштабах и пропорциях таких экономических ресурсов, как человеческий капитал, финансовый и реальный капитал и природные ресурсы.Not Calibrated Мировая экономика 2 Специализация «Мировая экономика» направлена на получение слушателями комплексных знаний в данной сфере, в связи с чем в специализацию входят три курса: «Мировая экономика: основы», «Мировая экономика: субъекты и ресурсы», «Мировая экономика: ведущие страны-участники».\n\nВ настоящее время экономические связи между странами становятся все более тесными. Это обуславливается развитием таких мировых тенденций, как глобализация, интеграция и регионализация. Под влиянием этих тенденций повышается значение обмена продуктов и ресурсов между странами. Движение продуктов и ресурсов называют международными экономическими отношениями, они предстают в разных формах: международный обмен товарами и услугами, знаниями, капиталом и рабочей силой. Масштабы, структура и соотношение форм международных экономических отношений постоянно меняются в современном мире.[3.8, 14.8] None Russian business business-strategy
Мировая экономика. Ведущие страны - участникиMoscow State Institute of International Relations (MGIMO) / МГИМО (Московский государственный институт международных отношений МИД России)Beginner 8 4,7 Данный курс познакомит слушателей с особенностями социально-экономического развития стран (США, страны-члены ЕС и развитые страны Азии) и менее развитых стран (Китай и Индия).Not Calibrated Мировая экономика 3 Специализация «Мировая экономика» направлена на получение слушателями комплексных знаний в данной сфере, в связи с чем в специализацию входят три курса: «Мировая экономика: основы», «Мировая экономика: субъекты и ресурсы», «Мировая экономика: ведущие страны-участники».\n\nВ настоящее время экономические связи между странами становятся все более тесными. Это обуславливается развитием таких мировых тенденций, как глобализация, интеграция и регионализация. Под влиянием этих тенденций повышается значение обмена продуктов и ресурсов между странами. Движение продуктов и ресурсов называют международными экономическими отношениями, они предстают в разных формах: международный обмен товарами и услугами, знаниями, капиталом и рабочей силой. Масштабы, структура и соотношение форм международных экономических отношений постоянно меняются в современном мире.[2.9, 11.9] None Russian business business-strategy
Маркетинговая стратегия в digital среде (Digital marketing strategy)HSE University Intermediate 15,4 4,3 Первый курс специализации «Основы digital маркетинга» охватывает основополагающие вопросы:\n\n-\tКак использовать мощь digital инструментов для укрепления общекорпоративной стратегии?\n-\tКаким должен быть сайт компании - ее виртуальное представительство в Интернете?\n-\tКак сделать сайт известным? И как отследить результат?\n\nЧтобы не потеряться в безграничном цифровом море, компаниям приходится прокладывать свой путь – разрабатывать digital стратегию. Зная свою аудиторию и понимая позиции конкурентов, компания четко определяет свои цели и обозначает целевые показатели. Затем выбирает каналы коммуникации, подбирает действенные инструменты для передачи информации аудитории. Итог разработки стратегии – пошаговый план действий на период планирования.\n\nИнтернет-сайт – это виртуальное представительство компании в сети. Тот самый корабль, на котором она плывет. От того, насколько он соответствует задачам компании, зависит многое, если не все. На сайте пользователи получают информацию о компании, ее услугах и товарах. Из любой точки мира, в любое время. Сайт привлекает новых целевых клиентов, в том числе позволяет осуществлять электронную коммерцию. Сайт является важным каналом коммуникации, формирует представление о бренде компании, помогает завоевывать доверие потребителей. Кроме того, сайт служит базой для других онлайн активностей компании.\n\nВажно разобраться, каким образом и на каких принципах создается веб-сайт компаний, как разработать его структуру, что учесть в дизайне и верстке.\n\nЧтобы сдвинуться с места, нашему виртуальному кораблю нужен драйвер. И он получает его в виде программы продвижения. Компания создает воронку продаж и планирует рекламу в интернете. Отслеживает ответную реакцию пользователей и корректирует свои действия. Все это для максимального рывка вперед!\n\nКомпасом компаниям в цифровом море служит система web-аналитики. Ее значение трудно переоценить. Во-первых, с помощью системы web-аналитики контролируется достижение стратегических целей. И не только по результату, но и в процессе осуществления конкретной маркетинговой кампании. В случае значимых отклонений будут ВОВРЕМЯ оказаны корректирующие воздействия. Мы предупреждены, а значит, вооружены. Во-вторых, богатые возможности сбора и анализа данных о потребителях и их поведении позволят выполнять тонкие настройки маркетинга и добиваться более высоких результатов. Поскольку нет предела совершенству!\n\nКурс подготовлен командой российских экспертов digital рынка, готовых поделиться своими знаниями и опытом. Мы старались сделать курс максимально практичным и полезным для вас, по принципу «Берись и делай!»\n\nОт лица всей команды приветствую вас на курсе! И желаю захватывающего плавания!\n\nТатьяна Комиссарова,\nк.п.н., декан Высшей школы маркетинга\nи развития бизнеса НИУ ВШЭ\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruDigital Marketing; Marketing; Web; Google AdWords; Social Media; Business Analysis; Strategy; Market Analysis; Social Media Marketing; Landing PageОсновы Digital Маркетинга 1 Цель этой специализации – дать базу знаний в ключевых аспектах digital маркетинга, научить создавать стратегии и применять инструменты цифровых коммуникаций, понимая, как они работают в связке. Специализация состоит из четырех курсов, каждый из которых будет глубже погружать в изучение онлайн маркетинга.\n\nНад специализацией работала команда российских экспертов-практиков. Мы сосредоточились на новейших практиках и учитывали текущие тенденции.\n\nСпециализацию поддержала компания Google, которая разработала курс по контекстной рекламе. По завершению курса вы сдадите экзамен Google AdWords и станете сертифицированным специалистом в области интернет-рекламы.[9.5, 18.3] None Russian business marketing
Контекстная реклама. Google AdWords HSE University Advanced 14,9 4,5 Курс “Контекстная реклама в Google AdWords” рассказывает об основах рекламы в Google AdWords, а также углубленных продуктах: поисковой и контекстно-медийной сети, рекламе на мобильных, видеорекламе и торговых кампаниях. Кроме того, после каждого из тематических блоков у участников будет возможность сдать экзамены на платформе Google Partners. \n\nВы узнаете:\n●\tКак разместить рекламу в Google AdWords \n●\tКакие существуют типы рекламных кампаний и как их настроить\n●\tКак оптимизировать рекламные кампании\n●\tКакие форматы объявлений есть в контекстно-медийной сети\n●\tОсновные настройки и инструменты, отчеты и полезные ресурсы\n●\tИ многое другое\n\nКонтекстная реклама — это показ аудитории рекламных сообщений, соответствующих их интересам. Контекстная реклама может быть полезной на любом этапе развития проекта. Она помогает быстро привлечь целевых посетителей на недавно созданный сайт, обратить внимание аудитории на конкретный продукт, акцию или контент.\n\nПриняв участие в курсе, Вы узнаете основные преимущества рекламной площадки Google AdWords и основных принципах ее работы, о том, как создать аккаунт в AdWords и что учесть при его настройке, из каких элементов состоит рекламный аккаунт и как их правильно выстроить. Мы расскажем, где показываются рекламные объявления, какие вида таргетинга бывают и как настроить каждый из них. На эти и множество других вопросов ответят эксперты Google и специалисты из ведущих агентств.\n\nКурс “Контекстная реклама в Google AdWords” поможет Вам разобраться в особенностях интернет-продвижения. Мы расскажем о мобильной рекламе, которая становится с каждым годом все более актуальной, ведь пользователи чаще всего ищут информацию на мобильных. Наши специалисты расскажут о разработке мобильной стратегии и создании кампаний в AdWords, продвижении приложений и взаимодействии с пользователями. \n\nКурс будет интересен всем, кто изучает контекстную рекламу и интернет-маркетинг. \n\nКроме того, участники курса, успешно сдавшие экзамен по основам рекламы в Google AdWords после соответствующего тематического блока и один или несколько продвинутых экзаменов, смогут получить статус сертифицированного специалиста Google AdWords. \n\nПриветствуем вас на курсе - присоединяйтесь, изучайте и получайте новые и полезные знания!\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruGoogle AdWords; Digital Marketing; Advertising; Marketing; Shopping; Go (Programming Language); Google AdSense; Business Solutions; Google Maps; Google ServicesОсновы Digital Маркетинга 2 Цель этой специализации – дать базу знаний в ключевых аспектах digital маркетинга, научить создавать стратегии и применять инструменты цифровых коммуникаций, понимая, как они работают в связке. Специализация состоит из четырех курсов, каждый из которых будет глубже погружать в изучение онлайн маркетинга.\n\nНад специализацией работала команда российских экспертов-практиков. Мы сосредоточились на новейших практиках и учитывали текущие тенденции.\n\nСпециализацию поддержала компания Google, которая разработала курс по контекстной рекламе. По завершению курса вы сдадите экзамен Google AdWords и станете сертифицированным специалистом в области интернет-рекламы.[9.4, 18.0] None Russian business marketing
Работа с клиентской базой и входящий маркетингHSE University Advanced 12,2 4,5 В третьем курсе специализации «Основы digital маркетинга» рассматриваются способы привлечения и удержания клиентов в цифровой среде: средства входящего маркетинга и инструменты маркетинга отношений.\nВходящий маркетинг – это первый шаг к генерации стабильного потока клиентов.\nИнтернет стал безграничным медиа-пространством. Нагрузка прерывающего (interruption) маркетинга на потребителей постоянно растет. Множество компаний одновременно стремятся отвлечь потребителя, заинтересовать своим предложением - будь то рекламный баннер или видеоролик.\nПсихологически и инструментально пользователи отгораживаются от рекламы. Предпочитают самостоятельно искать необходимую информацию. Отвергают агрессивное воздействие.\nНавязчивый исходящий маркетинг уступает место входящему – доверительному, который фокусируется на создании контента, соответствующего интересам целевой аудитории и подает его в тот момент, когда потребитель заинтересован в этом. Так потребитель становится нативно информированным, а компании успешно генерируют лиды и конвертируют их в покупателей.\nСредства входящего маркетинга включают поисковый маркетинг (SEM) и маркетинг в социальных медиа (SMO).  \n-\tSEM предоставляет контент по конкретному запросу пользователя, оптимизируя сайты под поисковые машины и улучшая их индексацию (SEO). По сути он использует стратегию блиц-крига. Ту же цель преследует контекстная реклама, представленная в этом курсе инструментом автоматизированной закупки (Programmatic).\n-\tSMO, напротив, основан на взращивании клиентской базы, завоевании доверия и повышении авторитета. Эффект от него не так быстр, но более долговечен. \nОсновным инструментом маркетинга отношений является CRM-система. Она понимается нами как подход к ведению бизнеса, в котором клиент ставится во главу угла деятельности компании. \n-\tВ компаниях, где разработана CRM-стратегия, потребности потребителя обладают наивысшим приоритетом, а бизнес-процессы и корпоративная культура настроены на удовлетворение этих потребностей.\nИтак, входящий маркетинг создает поток потенциальных потребителей, а CRM-система занимается развитием отношений, конвертирует лиды в покупателей, а нейтральных покупателей превращает в лояльных клиентов. Обо всем этом мы расскажем вам в деталях на курсе.\nКурс подготовлен командой российских экспертов digital рынка, готовых поделиться своими знаниями и опытом. Мы старались сделать курс максимально практичным и полезным для вас, по принципу «Берись и делай!»\nОт лица всей команды приветствую вас на курсе! И желаю высоких конверсий!\n\nТатьяна Комиссарова,\nДекан ВШМиРБ НИУ ВШЭ\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruRfm (Customer Value); Leadership and Management; Digital Marketing; Mathematical Optimization; Sap Erp; Analysis; Search Engine Optimization; Salesforce; Adobe Marketing Cloud; SAP CRM (Customer Relationship Management)Основы Digital Маркетинга 3 Цель этой специализации – дать базу знаний в ключевых аспектах digital маркетинга, научить создавать стратегии и применять инструменты цифровых коммуникаций, понимая, как они работают в связке. Специализация состоит из четырех курсов, каждый из которых будет глубже погружать в изучение онлайн маркетинга.\n\nНад специализацией работала команда российских экспертов-практиков. Мы сосредоточились на новейших практиках и учитывали текущие тенденции.\n\nСпециализацию поддержала компания Google, которая разработала курс по контекстной рекламе. По завершению курса вы сдадите экзамен Google AdWords и станете сертифицированным специалистом в области интернет-рекламы.[6.8, 15.9] None Russian business marketing
Итоговый проект специализации "Основы Digital Маркетинга"HSE University Advanced 11,1 4,3 Специализация «Основы Digital Маркетинга» завершается итоговым проектом – созданием digital стратегии, на примере собственной компании.\n\nИтоговый проект позволяет применить на практике знания, полученные в процессе изучения первых трех курсов специализации, и получить практический опыт в разработке digital стратегии. \n\nКурс состоит из 4 недель, каждая из которых посвящена отдельному этапу разработки маркетингового плана:\nВнутренняя среда компании:\n- Описание компании,\n- Постановка цели стратегического планирования,\n- Анализ продуктовой, ценовой и сервисной политик.\nСитуационный анализ:\n- Анализ текущих позиций компании и конкурентов в поисковиках,\n- Анализ текущих позиция сайтов компании и конкурентов, \n- Анализ текущих позиций компании и конкурентов в социальных сетях,\n- Анализ отзывов о компании и конкурентах.\nОпределение позиционирования компании.\nОписание целевой аудитории:\n- Создание портрета потребителя,\n- Построение карты пути покупателя,\nСоздание ценностного предложения.\nФормирование дерева целей:\n- Связывание стратегических бизнес-целей с тактическими коммуникационными.\nПостроение воронок продаж и лояльности:\n- Создание воронки продаж,\n- Создание воронки лояльности,\n- Определение показателей эффективности для всех типов коммуникаций.\n\nПомесячный план мероприятий и бюджет на его выполнение составляются слушателями самостоятельно.\nВ итоге прохождения специализации слушатели получают рабочий документ – стратегию Digital Маркетинга для своей компании, которую могут использовать в своей практической деятельности.\n\nЖелаем успехов в прохождении курса!\n\nТатьяна Комиссарова,\nДекан ВШМиРБ НИУ ВШЭDigital Marketing; Digital Master; Digital Media Sales; Digital MediaОсновы Digital Маркетинга 4 Цель этой специализации – дать базу знаний в ключевых аспектах digital маркетинга, научить создавать стратегии и применять инструменты цифровых коммуникаций, понимая, как они работают в связке. Специализация состоит из четырех курсов, каждый из которых будет глубже погружать в изучение онлайн маркетинга.\n\nНад специализацией работала команда российских экспертов-практиков. Мы сосредоточились на новейших практиках и учитывали текущие тенденции.\n\nСпециализацию поддержала компания Google, которая разработала курс по контекстной рекламе. По завершению курса вы сдадите экзамен Google AdWords и станете сертифицированным специалистом в области интернет-рекламы.[7.7, 13.7] None Russian business marketing
Nuclear Knowledge Management National Research Nuclear University MEPhIBeginner 4,5 4,9 Learn why knowledge management is so vital to keeping nuclear power operations running safely and efficiently.\nNuclear knowledge is critical now: the previous generation of nuclear personnel is retiring; countries are expanding nuclear programs; ageing nuclear installations may face challenges to ensure they can be operated safely; and there is a growing need for long-term management of radioactive waste and for countries phasing out nuclear programs.\n\nDo you work in the field of nuclear energy and realize that knowledge is used inefficiently and even could be lost? \n\nIn this engineering and physics, you will learn how to use, transfer and preserve knowledge for the further development of nuclear power.\n\nThe course is designed not only for students of nuclear specialties, but also for the staff of organizations operating in the field of peaceful use of nuclear energy. This course is also designed to meet the recommendations of the International Atomic Energy Agency (IAEA). The course was developed on the basis of IAEA publications on nuclear knowledge management. To take the course you do not need a deep knowledge in nuclear technology.\nJoin us as you start your nuclear knowledge management journey.Main Product; Self-Assessment; Research And Development; Tacit Knowledge; Intellectual Capital; Iri (Company); Plant; Leadership and Management; Intellectual Property; Entry PointПравовые основы и базы данных в ядерной отрасли3 Эта специализация посвящена изучению правовых основ и баз данных ядерной отрасли, освоению технологии поиска информации о физических характеристиках радиоактивных распадов и различных ядерных реакций.\n\nВ ходе изучения будут рассмотрены основные и фундаментальные области и проблемы, которые необходимо решить при анализе и разработке правовых норм для такой очень сложной технологии, как ядерная энергетика. Также Вы разберетесь в передовых концепциях ядерного права, узнаете, почему управление знаниями так важно для обеспечения безопасной и эффективной работы ядерной энергетики, познакомитесь с режимом ядерного нераспространения и многим другим.[2.1, 5.7] None English business leadership-and-management
Практики оперативной аналитики в MS ExcelSaint Petersburg State UniversityAdvanced 13,6 4,8 Курс предназначен для пользователей, которым необходимо проводить анализ экономических данных. Данный курс является первым в серии курсов "Практики анализа экономических данных. От простого к сложному". Первый курс посвящен правилам правильной организации данных, профессиональным приемам организации расчетов и визуализации данных. Слушатель сможет применить знания базовых инструментов MS Excel для решения бизнес-кейса. Все инструменты показываются через призму типовых примеров, в которых каждый слушатель узнает свои профессиональные проблемы. Используется подход к обучению анализу данных в среде Microsoft Excel через решение типовых задач, проецируемых на любую предметную область. Данный подход апробирован авторами на большом количестве групп повышения квалификации экономистов и менеджеров. В конце курса слушателям предлагается выполнить большой практический проект. По окончании курса Вы будете\n\nЗнать:\n- категории задач, решаемые в среде электронных таблиц;\n- базовые правила организации расчетов при решении экономических задач;\n- правила агрегирования данных;\n- методы выборки данных в соответствии с потребностями аналитика;\n- базовые концепции и инструменты визуализации данных.\n\nУметь:\n- выбирать адекватные инструменты для решения задач;\n- рассчитывать операционные, агрегированные показатели деятельности компании;\n- представлять диаграммы, адекватно отражающие и интерпретирующие данные таблиц;\n- применять инструменты фильтрации в соответствии с поставленной задачей.\n\nВладеть:\n- навыками решения аналитических задач в среде MS Excel;\n- навыками выбора адекватных инструментов графического анализа данных;\n- типовыми инструментами фильтрации данных;\n- технологиями формирования агрегированных показателей.Microsoft Excel; Business Intelligence; Data Analysis; Analysis; Microsoft VisioПрактики анализа экономических данных от простого к сложному1 Специализация “Практики анализа экономических данных: от простого к сложному” предназначена для специалистов, профессиональная деятельность которых связана с анализом экономических данных.\n\nСпециализация состоит из четырех курсов, в каждом из которых на наглядных примерах реально встречающихся аналитических задач слушатели смогут шаг за шагом усвоить практические навыки анализа данных. Прохождение всей специализации рассчитано на 4 месяца, однако формат обучения не ограничивает вас во времени и не имеет строгого расписания: вы можете учиться в любом удобном для вас темпе, в любом месте, в любое время.\n\nКурсы этой специализации охватывают как самые основы, так и продвинутые инструменты анализа. Предлагаемые курсы предназначены для специалистов любого уровня управления, работающих с данными своих компаний. Они отличаются от большого количества аналогичных курсов тем, что обсуждаемые инструменты анализа привязаны к разным уровням специалистов, включая руководителей.\n\nВсе инструменты показываются через призму типовых примеров, в которых каждый слушатель узнает свои профессиональные проблемы. Используемый подход к обучению задействует решение типовых задач, проецируемых на любую предметную область.[7.0, 17.0] None Russian business business-essentials
Практики управленческой аналитики в MS ExcelSaint Petersburg State UniversityAdvanced 16,9 4,7 Данный курс - второй в рамках специализации «Практики анализа экономических данных: от простого к сложному». Курс посвящен «продвинутым» инструментам работы в среде MS Excel: применению сценариев, использованию инструмента «Подбор параметра», формированию дэшбордов и интерактивных диаграмм, использованию функций массивов, и др. Анализ данных – актуальная проблема для всех без исключения компаний. Главная цель анализа – дать информацию, полезную для принятия управленческих решений, лучшего понимания бизнеса. Научить анализировать данные сложно. Представленные курсы охватывают практики оперативной и управленческой аналитики в среде электронных таблиц MS Office. Используется подход к обучению анализу данных в среде Microsoft Excel через решение типовых задач, проецируемых на любую предметную область. Данный подход апробирован авторами на большом количестве групп повышения квалификации экономистов и менеджеров. В данном курсе слушатель сможет применить знания инструментов MS Excel для анализа деятельности компании.\n\nПо завершении курса слушатели будут:\n\nЗнать:\n- инструменты разработки аналитических отчетов: функции, фильтры, формулы массивов, сводные таблицы;\n- инструменты графического анализа экономических данных: интерактивных и других диаграмм;\n- правила применения инструментов ЧТО-ЕСЛИ;\n- инструменты разработки информационно-аналитических панелей.\n\nУметь:\n- формировать аналитические отчеты, используя весь спектр инструментов MS Excel;\n- моделировать поведение показателей компании с помощью инструментов ЧТО-ЕСЛИ;\n- пользоваться инструментами фильтрации при сложных условиях;\n- формировать дэшборды с показателями деятельности компании.\n\nВладеть:\n- навыками выбора адекватных аналитических инструментов;\n- навыками совместной работы с экономическими данными;\n- инструментами работы с текстовыми данными.Microsoft Excel; Microsoft VisioПрактики анализа экономических данных от простого к сложному2 Специализация “Практики анализа экономических данных: от простого к сложному” предназначена для специалистов, профессиональная деятельность которых связана с анализом экономических данных.\n\nСпециализация состоит из четырех курсов, в каждом из которых на наглядных примерах реально встречающихся аналитических задач слушатели смогут шаг за шагом усвоить практические навыки анализа данных. Прохождение всей специализации рассчитано на 4 месяца, однако формат обучения не ограничивает вас во времени и не имеет строгого расписания: вы можете учиться в любом удобном для вас темпе, в любом месте, в любое время.\n\nКурсы этой специализации охватывают как самые основы, так и продвинутые инструменты анализа. Предлагаемые курсы предназначены для специалистов любого уровня управления, работающих с данными своих компаний. Они отличаются от большого количества аналогичных курсов тем, что обсуждаемые инструменты анализа привязаны к разным уровням специалистов, включая руководителей.\n\nВсе инструменты показываются через призму типовых примеров, в которых каждый слушатель узнает свои профессиональные проблемы. Используемый подход к обучению задействует решение типовых задач, проецируемых на любую предметную область.[10.5, 20.1] None Russian business business-essentials
Практики работы с данными средствами Power Query и Power PivotSaint Petersburg State UniversityAdvanced 15,4 4,8 Курс посвящен работе в надстройках Power Query и Power Pivot системы MS Excel. Данный курс является третьим в серии курсов "Практики анализа экономических данных. От простого к сложному". Надстройка Power Query предназначена для того, чтобы собирать данные из разных источников и создавать шаблоны для их обработки, позволяющие не проводить многократно одни и те же манипуляции с данными. Надстройка Power Pivot позволяет создавать модели данных и отчеты сложной структуры на их основе. В данном курсе слушатель сможет применить надстройки Microsoft Power Query и Power Pivot для сборки данных из разных источников для анализа деятельности компании.\n\nПо завершении курса слушатели будут:\n\nЗнать:\n- инструменты работы с данными надстроек Power Query и Power Pivot системы MS Excel;\n- правила, возможности и особенности соединения данных из разных таблиц в одну с помощью надстройки Power Query;\n- правила и особенности создания модели данных с помощью надстройки Power Pivot;\n- возможности и ограничения DAX-формул.\n\nУметь:\n- загружать в MS Excel данные из таблиц, внешних файлов и папок, собирая их в единый отчет;\n- преобразовывать данные разной структуры в вид, удобный для составления аналитических отчетов;\n- создавать модель данных с помощью надстройки Power Pivot;\n- создавать отчеты на основе данных из нескольких источников.\n\nВладеть:\n- навыками работы с надстройками Power Query и Power Pivot системы MS Excel;\n- навыками создания отчетов с использованием возможностей Power Query и Power Pivot;\n- навыками создания мер с помощью DAX-формул.Microsoft Excel; Data Visualization; Data Analysis; AnalysisПрактики анализа экономических данных от простого к сложному3 Специализация “Практики анализа экономических данных: от простого к сложному” предназначена для специалистов, профессиональная деятельность которых связана с анализом экономических данных.\n\nСпециализация состоит из четырех курсов, в каждом из которых на наглядных примерах реально встречающихся аналитических задач слушатели смогут шаг за шагом усвоить практические навыки анализа данных. Прохождение всей специализации рассчитано на 4 месяца, однако формат обучения не ограничивает вас во времени и не имеет строгого расписания: вы можете учиться в любом удобном для вас темпе, в любом месте, в любое время.\n\nКурсы этой специализации охватывают как самые основы, так и продвинутые инструменты анализа. Предлагаемые курсы предназначены для специалистов любого уровня управления, работающих с данными своих компаний. Они отличаются от большого количества аналогичных курсов тем, что обсуждаемые инструменты анализа привязаны к разным уровням специалистов, включая руководителей.\n\nВсе инструменты показываются через призму типовых примеров, в которых каждый слушатель узнает свои профессиональные проблемы. Используемый подход к обучению задействует решение типовых задач, проецируемых на любую предметную область.[9.8, 18.5] None Russian business business-essentials
Практики создания аналитических панелей в среде Microsoft Power BISaint Petersburg State UniversityAdvanced 13,4 4,7 Курс предназначен для опытных пользователей MS Excel, сталкивающихся с задачей создания системы показателей деятельности компании и представления их в наглядном и удобном для принятия управленческих решений. Данный курс - четвертый в рамках специализации "Практики анализа экономических данных: от простого к сложному".\n\nДля эффективного анализа деятельности компании необходимо выявить и создать систему показателей ее деятельности и представить их в наглядном и удобном для принятия управленческих решений виде. Четвертый курс специализации «Практики анализа данных от простого к сложному» посвящен обсуждению кейсов, связанных с таким анализом. На примере реальных задач рассматриваются возможности создания системы показателей деятельности компании, примеры эффективного представления отчетов и демонстрируется логика и технология создания аналитических панелей в среде Microsoft Power BI. Слушатель пройдет все этапы разработки информационно-аналитических панелей: от формирования требований до полной разработки дашбордов разного уровня сложности и инструментальной насыщенности. Изучение построено по принципу: от простого к сложному. Слушатель получит практические навыки разработки аналитической среды разного уровня сложности, навыки работы с данными как ресурсом для принятия решений.Data Analysis; Data Analysis Software; Software; Microsoft Excel; Data Visualization; Analysis; Sap NetweaverПрактики анализа экономических данных от простого к сложному4 Специализация “Практики анализа экономических данных: от простого к сложному” предназначена для специалистов, профессиональная деятельность которых связана с анализом экономических данных.\n\nСпециализация состоит из четырех курсов, в каждом из которых на наглядных примерах реально встречающихся аналитических задач слушатели смогут шаг за шагом усвоить практические навыки анализа данных. Прохождение всей специализации рассчитано на 4 месяца, однако формат обучения не ограничивает вас во времени и не имеет строгого расписания: вы можете учиться в любом удобном для вас темпе, в любом месте, в любое время.\n\nКурсы этой специализации охватывают как самые основы, так и продвинутые инструменты анализа. Предлагаемые курсы предназначены для специалистов любого уровня управления, работающих с данными своих компаний. Они отличаются от большого количества аналогичных курсов тем, что обсуждаемые инструменты анализа привязаны к разным уровням специалистов, включая руководителей.\n\nВсе инструменты показываются через призму типовых примеров, в которых каждый слушатель узнает свои профессиональные проблемы. Используемый подход к обучению задействует решение типовых задач, проецируемых на любую предметную область.[8.7, 15.7] None Russian business business-essentials
Продвижение веб-сайтов Saint Petersburg State UniversityBeginner 8,6 3,8 Курс разработан в первую очередь для начинающих специалистов по связям\nс общественностью и рекламе. В работе специалистов по PR и рекламе\nважнейшую роль играею навыки создания, развития, продвижения и оценки\nэффективности работы корпоративных веб-сайтов. Для успешной работы\nсовременным "пиарщикам" и рекламистам необходимо хорошо разбираться в\nтаких технологиях, как поиск информации в глобальной сети Интернет,\nфактчекинге, оптимизации мониторинга новостей, разработкой и созданием\nконтента для корпоративны и промо-сайтов, созданием и размещением\nинтернет-рекламы на различных платформах, механиками продвижения в\nсоциальных сетях, использованием вирусных технологий, работой с\nмессенджерами и т.п. Для освоения содержания курса и выполнения\nпрактических заданий достаточно знаний, полученных в рамках школьной\nпрограммы "Информатика". Курс предназначен для студентов первого и\nвторого курса бакалавриата и является базовым в плане цифровой\nграмотности специалистов по рекламе и связям с общественностью. В\nпрограмме курса акцент сделан на практических аспектах использования\nтелекоммуникационных и компьютерных технологий в рекламе и связях с\nобщественностью. Курс предполагает просмотр видео, посвященным теории\nи практике, а также выполнение заданий для самостоятельной работы и\nконтрольных.Not Calibrated Проектирование сайта 4 Специализация проведет слушателя через все этапы разработки собственного сайта. В первом курсе вы получите знания и навыки в области документального и художественного структурирования информации в веб-сайте посредством клиентских технологий. Второй курс посвящен популярной системе WordPress, на основе которой можно опубликовать сайт в интернете. Третий курс посвящен анализу данных веб-сайтов. Эти навыки позволят вам понимать вашу аудиторию: что пользователи хотят сделать на вашем сайте, кто приходит на ваш сайт и так далее. Это необходимо для более эффективной рекламы вашего сайта, чему посвящен четвертый курс, в котором вы рассмотрите нюансы продвижения веб-сайтов.[5.0, 10.8] None Russian business marketing
«Стартап: как вырасти в успешный бизнес»Saint Petersburg State UniversityBeginner 9,7 4 Стартап — молодая компания, требующая финансовой и ресурсной поддержки для дальнейшего развития. Как построить успешную модель бизнеса? Где найти дополнительные средства и инвесторов? Данный курс познакомит слушателей с различными бизнес-моделями и стратегиями развития стартапа, способами внешнего финансирования и поддержки, понятием инкорпорации. Учащиеся смогут полноценно разобраться в системе финансовых показателей и эффективности бизнес-процессов стартапа, оценке привлекательности и показателях эффективности. В результате освоения курса слушатели получат знания в области современных способов открытия собственного бизнеса, оценки и снижения рисков.Not Calibrated Стартап versus Цифровая трансформация1 Цель специализации – дать понимание направления развития зрелых и молодых компаний, а также компаний-стартапов в современной цифровой реальности, научить определять стратегии цифровой трансформации, формировать и реализовывать инновационные проекты, оценивать и изменять бизнес-модели.\n\nСпециализация создана в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ»[3.1, 13.8] None Russian business entrepreneurship
Стартап в условиях открытых инноваций Saint Petersburg State UniversityBeginner 7,2 1 Данный курс создан в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ».\n\nКурс подходит всем, кто интересуется развитием стартапов в современных условиях глобализации, краудсорсинга, развития open source источников. Может быть начальным для более подробного изучения, может дополнять программы подготовки специалистов по инноватике. \nКурс может быть освоен студентом бакалавриата и выше при наличии базовой подготовки по теоретической инноватике и/или менеджменту.\nПо завершении этого курса учащиеся будут знать основные экономические модели в цифровой среде; формы монетизации открытых инноваций наряду с проектами; построение бизнес-цепочки создания ценности в условиях открытых знаний.\n\nУчащиеся будут владеть регулятивными вопросами цифровой среды; навыками формирования инновационного проекта; знаниями об ограничении доступа к информации, его механизмах и целях.\n\nУчащиеся будут уметь находить механизмы государственной поддержки открытых инновационных проектов; искать источники финансирования открытого инновационного проекта; определять степень зрелости бизнес-процессов в части работы со стейкхолдерами.Not Calibrated Стартап versus Цифровая трансформация2 Цель специализации – дать понимание направления развития зрелых и молодых компаний, а также компаний-стартапов в современной цифровой реальности, научить определять стратегии цифровой трансформации, формировать и реализовывать инновационные проекты, оценивать и изменять бизнес-модели.\n\nСпециализация создана в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ»[3.6, 9.1] None Russian business business-strategy
Коммерциализация результатов инновационной деятельностиSaint Petersburg State UniversityIntermediate 9 2,3 Данный курс создан в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ».\n\nКурс позволяет получить  начальные знания в области патентного права, инновационного менеджмента, базовых инструментов маркетинга результатов интеллектуальной деятельности. В курсе также рассмотрены некоторые вопросы оценки степени готовности технологий с помощью современных методик LIFT и TAME, оценки коммерческого потенциала результатов интеллектуальной деятельности на основе методик бизнес-планирования и Due Diligence, а также типовые стратегии и лучшие практики коммерциализации РИД. Основной целью данного курса является формирование компетенций в области нормативно-правового регулирования отношений, возникающих в результате коммерциализации результатов интеллектуальной деятельности при реализации инновационных проектов.\n\nВ курсе изложены базовые понятия, рассмотрены основные подходы к оценке и применению на практике показателей экономической эффективности инновационного проекта.  Вопросы оценки эффективности рассмотрены как с позиции потенциального инвестора (исполнителя) проекта, так и с позиции потребителя (покупателя) результатов инновационной деятельности. Изучаются основы построения и применения методик расчета себестоимости проекта, важнейшие методы определения цены выводимого на рынок продукта. Рассмотрен графоаналитический подход к оценке конкурентоспособности инновационного продукта на соответствующем рынке. Предложенный в курсе дисциплины инструментарий позволяет разработчику инновационных продуктов самостоятельно решать ключевые вопросы, возникающие в процессе вывода на рынок результатов его интеллектуальной деятельности. Not Calibrated Стартап versus Цифровая трансформация3 Цель специализации – дать понимание направления развития зрелых и молодых компаний, а также компаний-стартапов в современной цифровой реальности, научить определять стратегии цифровой трансформации, формировать и реализовывать инновационные проекты, оценивать и изменять бизнес-модели.\n\nСпециализация создана в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ»[4.8, 12.3] None Russian business business-strategy
Цифровая трансформация бизнеса Saint Petersburg State UniversityIntermediate 7,3 4,6 Часто цифровую трансформацию связывают с информационными технологиями, но важно помнить, что цифровая трансформация — это вопрос стратегии. Так что же такое цифровая трансформация? Это оптимизация бизнес-модели с помощью цифровых технологий. Цифровая трансформация затрагивает не только отдельные аспекты, но затрагивает и бизнес-процессы, ведет к появлению новых компетенций персонала и главное меняет бизнес-модель компании.\nВ последнее время мы можем наблюдать, что коренным образом поменялось расстановка сил в бизнесе.  На сегодняшний день можно выделить два типа компаний: изначально цифровые компании, которые создавались, используя цифровые технологии и традиционные компании, которые существуют уже не один десяток лет. Для того чтобы конкурировать с цифровыми им приходится изменяться и менять свое внутреннее устройство. Но когда мы говорим о цифровизации мы не говорим о цифровизации всей компании, мы говорим о цифровизации ее отдельных областей. Например, цифровизация функции маркетинга, цифровизация производства, цифровизация закупок, но самое главное, что чем больше процессов мы оцифровываем, тем больше мы приближаемся к цифровому бизнесу.Not Calibrated Стартап versus Цифровая трансформация4 Цель специализации – дать понимание направления развития зрелых и молодых компаний, а также компаний-стартапов в современной цифровой реальности, научить определять стратегии цифровой трансформации, формировать и реализовывать инновационные проекты, оценивать и изменять бизнес-модели.\n\nСпециализация создана в партнерстве с Санкт-Петербургским государственным электротехническим университетом «ЛЭТИ»[4.1, 9.4] None Russian business business-strategy
Основы финансовой грамотности Saint Petersburg State UniversityBeginner 9,9 3,5 Целью курса  является формирование у обучающихся понимания базовых основ финансово грамотного поведения. В процессе изучения курса обучающиеся познакомятся с понятием финансовая грамотность, смогут приобрести основные практические навыки, которые необходимы для принятия взвешенных решений на финансовом рынке. Особое внимание в рамках курса уделяется формированию у слушателей умения нести ответственность за риски, связанные с самостоятельным выбором и использованием основных финансовых услуг и финансовых инструментов.\nПосле освоения курса обучающийся должен уметь применять на практике полученные знания, умения и поведенческие модели, необходимые для принятия успешных финансовых решений; планировать свои доходы и расходы; иметь представление о том, где искать и каким образом использовать финансовую информацию, необходимую для принятия решения; выполнять обязанности налогоплательщика; знать и отстаивать права потребителей, формировать долгосрочные стратегии сбережений.Not Calibrated Финансовая грамотность 1 Мы сталкиваемся с финансовыми задачами каждый день, однако пора задуматься, оптимальны ли наши решения.\n\nВ рамках специализации «Финансовая грамотность» мы рассмотрим источники финансовых ресурсов населения, возможности прибыльного размещения временно свободных денежных средств частных лиц с целью их сбережения и накопления, обязательное и добровольное страхование в жизни человека, налогообложение доходов и имущества физических лиц, способы привлечения дополнительных финансовых ресурсов. Эти аспекты будут конкретизированы для условий различных этапов жизненного цикла — как оптимальным образом построить бюджет школьнику, какие ловушки ожидают нас с первыми заработанными средствами, как осуществить масштабные жизненные планы и сберечь средства на период зрелости, как влияет налогообложение на наши финансовые решения.\n\nАкцентом является финансовая грамотность на разных этапах жизненного цикла как предпосылка оптимальной структуры потребления с учетом разной величины доходов, получаемых в течение жизни.[3.5, 12.9] None Russian business finance
Финансовая грамота Saint Petersburg State UniversityBeginner 10,7 3 Курс «Финансовая грамотность» рассчитан на аудиторию, имеющую базовое представление об основах финансовой грамотности. Цель курса - формирование у слушателей принципов финансово грамотного поведения. В процессе освоения курса обучающиеся познакомятся с основными банковскими услугами для физических лиц, рассмотрят ведущие виды страхования, сформируют общее представление о развитии и функционировании рынка ценных бумаг, получат знания о налогах, уплачиваемых физическими лицами, рассмотрят финансовое поведение домохозяйств на разных этапах жизненного цикла, а также выработают компетенции, предусмотренные учебным планом.\nПосле освоения курса обучающийся должен уметь проводить сравнительный анализ возможных вариантов принятия решений в разных финансовых ситуациях, давать им оценку, выбирать наилучшие в текущих условиях варианты и понимать ответственность за принимаемые решения.Not Calibrated Финансовая грамотность 2 Мы сталкиваемся с финансовыми задачами каждый день, однако пора задуматься, оптимальны ли наши решения.\n\nВ рамках специализации «Финансовая грамотность» мы рассмотрим источники финансовых ресурсов населения, возможности прибыльного размещения временно свободных денежных средств частных лиц с целью их сбережения и накопления, обязательное и добровольное страхование в жизни человека, налогообложение доходов и имущества физических лиц, способы привлечения дополнительных финансовых ресурсов. Эти аспекты будут конкретизированы для условий различных этапов жизненного цикла — как оптимальным образом построить бюджет школьнику, какие ловушки ожидают нас с первыми заработанными средствами, как осуществить масштабные жизненные планы и сберечь средства на период зрелости, как влияет налогообложение на наши финансовые решения.\n\nАкцентом является финансовая грамотность на разных этапах жизненного цикла как предпосылка оптимальной структуры потребления с учетом разной величины доходов, получаемых в течение жизни.[6.1, 13.5] None Russian business finance
Основы финансовой культуры Saint Petersburg State UniversityBeginner 10,9 Not Calibrated Целью курса «Основы финансовой культуры» является формирование у слушателей культуры финансово грамотного поведения. Данный курс является продолжением курсов «Основы финансовой грамотности» и «Финансовая грамотность» и предполагает получение обучающимися определенных навыков анализа. Курс построен таким образом, чтобы дать обучающимся целостное представление о предмете изучения и сформировать практические навыки применения полученных знаний на практике. Слушатели в процессе изучения курса овладеют знаниями о различных банковских инструментах, рассмотрят варианты достижения финансовых целей при страховании жизни, изучат современную модель пенсионной системы РФ, узнают о различных видах бирж, участниках биржевой торговли и биржевых индексах, получат знания о налоговых последствиях операций с недвижимостью и вложений в ценные бумаги и пр. Также обучающиеся получат знания о принципах принятия решений в условиях неопределенности.Not Calibrated Финансовая грамотность 3 Мы сталкиваемся с финансовыми задачами каждый день, однако пора задуматься, оптимальны ли наши решения.\n\nВ рамках специализации «Финансовая грамотность» мы рассмотрим источники финансовых ресурсов населения, возможности прибыльного размещения временно свободных денежных средств частных лиц с целью их сбережения и накопления, обязательное и добровольное страхование в жизни человека, налогообложение доходов и имущества физических лиц, способы привлечения дополнительных финансовых ресурсов. Эти аспекты будут конкретизированы для условий различных этапов жизненного цикла — как оптимальным образом построить бюджет школьнику, какие ловушки ожидают нас с первыми заработанными средствами, как осуществить масштабные жизненные планы и сберечь средства на период зрелости, как влияет налогообложение на наши финансовые решения.\n\nАкцентом является финансовая грамотность на разных этапах жизненного цикла как предпосылка оптимальной структуры потребления с учетом разной величины доходов, получаемых в течение жизни.[5.8, 14.0] None Russian business finance
Финансовая грамотность. Проект Saint Petersburg State UniversityBeginner 10,9 Not Calibrated Данный курс является завершением специализации "Финансовая грамотность". Слушателям предстоит решить 5 заданий для обобщения своих знаний и анализа личных финансовNot Calibrated Финансовая грамотность 4 Мы сталкиваемся с финансовыми задачами каждый день, однако пора задуматься, оптимальны ли наши решения.\n\nВ рамках специализации «Финансовая грамотность» мы рассмотрим источники финансовых ресурсов населения, возможности прибыльного размещения временно свободных денежных средств частных лиц с целью их сбережения и накопления, обязательное и добровольное страхование в жизни человека, налогообложение доходов и имущества физических лиц, способы привлечения дополнительных финансовых ресурсов. Эти аспекты будут конкретизированы для условий различных этапов жизненного цикла — как оптимальным образом построить бюджет школьнику, какие ловушки ожидают нас с первыми заработанными средствами, как осуществить масштабные жизненные планы и сберечь средства на период зрелости, как влияет налогообложение на наши финансовые решения.\n\nАкцентом является финансовая грамотность на разных этапах жизненного цикла как предпосылка оптимальной структуры потребления с учетом разной величины доходов, получаемых в течение жизни.[5.8, 14.0] None Russian business finance
Управление личными финансами HSE University Advanced 12,4 4,8 Основной целью данного курса является формирование у слушателей понимания того, что в современном мире крайне необходимо грамотное управление личными финансами, и это обязательно поможет человеку стать финансово состоятельным и независимым. Изучение курса позволит лучше ориентироваться в текущих финансовых вопросах, практически ежедневно возникающих у людей, и находить оптимальные для каждого человека способы управления личным капиталом.\nВ ходе прохождения курса слушатель, прежде всего, научится распределять свой капитал по трем элементам: текущий, страховой и инвестиционный капитал. Далее будут рассмотрены возможности осуществления инвестиционных операций на финансовом рынке и оценка их эффективности. Для объективной оценки совершаемых операций в представленном курсе даются основы финансовых вычислений (простой и сложный процент, номинальная и эффективная процентная ставка, номинальная и реальная доходность, текущая и будущая стоимость денег). Понимание рисков является особо важным в финансовом мире, и этому также будет посвящена отдельная часть курса, в ходе освоения которой слушатель научится оценивать эффективность принимаемых инвестиционных решений по критерию «риск-доходность». А в заключительной части будут рассмотрены вопросы, касающиеся формирования инвестиционного портфеля и управления им. \nКак результат – у слушателя сформируется комплексное представление об управлении личными финансами, что сделает этот процесс для каждого более успешным и интересным!\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruFinance; Investment; Personal Advertisement; Personal Finance; Leadership and Management; Market (Economics); Financial Management; Human Learning; Stock; PlanningФинансовые инструменты для частного инвестора1 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[8.6, 14.4] None Russian business finance
Инвестиции в облигации HSE University Beginner 18,3 4,2 Рынок облигаций представляется частному инвестору сложным и запутанным. На нем торгуется огромное количество инструментов, которые сначала кажутся непонятными. Тем не менее, этот рынок дает огромные возможности инвестору как для диверсификации вложений и гарантирования дохода, когда на рынке нет достойных инвестиционных идей, так и для получения спекулятивного дохода.\n\nЦЕЛЬ - получение знаний об облигационном рынке и приобретение навыков расчета доходности и оценки рисков инвестиций в различные долговые инструменты. \n\nПосле изучения курса вы сможете: \n- самостоятельно находить необходимую информацию для расчета потенциального дохода и рисков предполагаемой операции, \n- сравнивать выгоду от покупки различных долговых финансовых инструментов и \n- выбирать для инвестиций наиболее подходящий вариант, основываясь на достоверных расчетах. \n\nКроме инструментария и методологии для успешного старта инвестиционной деятельности курс содержит ряд практических примеров, которые позволят вам ознакомиться с рынком облигаций в реальности.\n\nВы получите возможность понять механизм ценообразования на рынке облигаций, узнаете, как можно зарабатывать на этом рынке, ориентируясь на консервативную или спекулятивную стратегию в зависимости от своих собственных предпочтений. \n\nБольшой и сложный рынок облигаций станет вам понятным!\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruFinance; Personal Advertisement; Leadership and Management; Investment Management; Financial Management; Investment; Personal Financial Management; Online Learning Community; Interactive Learning; Offline LearningФинансовые инструменты для частного инвестора2 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[12.3, 19.8] None Russian business finance
Инвестиции в акции HSE University Advanced 27,6 3 Курс раскрывает секреты инвестирования на рынке акций с позиции частного (миноритарного) инвестора. Слушатель курса погружается в сопоставление акций по инвестиционной привлекательности, в особенности работы финансовых аналитиков (брокерских и инвестиционных компаний), в интересный мир построения инвестиционных стратегий на базе фундаментального анализа.\n\nВы освоите профессиональную терминологию финансовых аналитиков и консультантов, поймете, как выставляются рекомендации «купить», «продать», «держать», почему отчеты аналитиков могут вводить в заблуждение.\n\nВ результате прохождения курса вы \n- получите навыки самостоятельного принятия  среднесрочных инвестиционных  решений на базе общедоступной информации на рынке;\n- научитесь ранжировать акции по инвестиционной привлекательности и выбирать для себя адекватную инвестиционную стратегию (на базе расчета дивидендной и общей доходности (TSR) инвестирования в акции, общего риска, как стандартного отклонения доходности по акции и  изучения финансовой и нефинансовой информации по компании, ликвидности ее акций;\n- поймете значимость учета  качества корпоративного управления и странового риска;\n- сумеете правильно воспользоваться фундаментальным анализом с учетом специфики функционирования российского фондового рынка, налоговой нагрузки на инвестора, биржевых (транзакционных) издержек.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruInvestment; Stock; Stock Market; Mathematics; Market (Economics)Финансовые инструменты для частного инвестора3 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[19.6, 32.1] None Russian business finance
Портфельные инвестиции: активные и пассивные стратегииHSE University Intermediate 13 4,6 Слушатели курса освоят навыки оценивания доходности и риска по портфелям финансовых активов, смогут реализовать принципы расчета и работы с такими традиционными показателями оценки эффективности инвестирования как коэффициенты Шарпа, Сортино и др. \nПримеры российской и зарубежной практики позволят вам сопоставлять активные и пассивные стратегии по привлекательности (инвестирование через паевые инвестиционные фонды (ПИФы) и другие программы взаимного инвестирования). После прохождения курса вы сумеете аргументировано выбрать схему долгосрочного портфельного инвестирования через пенсионные и страховые программы. Анализ ETF позволит вам оценить преимущества инвестирования в различные индексы (как уже сформированные портфели). \nСопоставление зарубежных финансовых рынков позволит вам расширить портфель включением активов иностранных компаний и выстроить с учетом налоговой нагрузки и комиссионных прибыльную инвестиционную стратегию через отбор активов в портфель. \n\nДля успешного освоения курса понадобятся базовые знания в статистике и математике, но достаточно будет предварительного освоения 3 курса специализации - «Инвестирование в акции» https://www.coursera.org/learn/investing-in-shares\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruInvestment; Finance; Personal Advertisement; Market (Economics); Financial Markets; Personal FinanceФинансовые инструменты для частного инвестора4 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[8.9, 15.8] None Russian business finance
Инфраструктура рынка, методы и технологии инвестированияHSE University Advanced 11,2 4,2 Курс состоит из двух самостоятельных тем.  \n\nВ теме «Инфраструктура рынка» вы получите представление о деятельности профессиональных участников рынка ценных бумаг, единственной задачей которых является создание благоприятных условий для покупки или продажи акций различными типами инвесторов. По результатам изучения этой темы вы сможете: \n- описать деятельность фондовой биржи, на которой совершаются сделки с ценными бумагами; \n- отличать функции брокера, дилера, депозитария, расчётной (клиринговой) палаты и пользоваться ими при открытии и ведении брокерского счета; \n- понимать особенности, правила и риски и Интернет-торговли;  \n- знать правила и возможности использования индивидуальных инвестиционных счетов;\n- понимать назначение и виды приказов на покупку или продажу ценных бумаг, условия совершения различных сделок с акциями – маржинальных, сделок РЕПО и других.\n\nТема «Методы и технологии инвестирования» раскрывает перед вами особенности и инструменты краткосрочных инвестиционных стратегий. Здесь описываются различные инвестиционные стратегии, излагаются основные принципы технического анализа, даётся понятие  торговых стратегий. Вы познакомитесь с методами разработки математических моделей прогнозирования движения биржевых цен, лежащих в основе индикаторов и осцилляторов - основных инструментов принятия краткосрочных инвестиционных решений.\n\nПо итогам изучения курса вы сможете:\n- владеть основными принципами технического анализа, знать его основные подходы и  инструменты;\n- уметь самостоятельно выбирать индикаторы и осцилляторы при разработке и реализации торговых стратегий и создании собственных торговых систем.\n\nОЦЕНИВАНИЕ\nПрактические задания с использованием математических моделей прогнозирования цен и теоретические тесты на понимание технического анализа.\n\nНЕОБХОДИМЫЕ ЗНАНИЯ И НАВЫКИ\nДля освоения материалов курса вам понадобятся знания об основах рынка ценных бумаг, которые вы можете получить во 2 и 3 курсе нашей специализации - "Инвестиции в облигации" и "Инвестиции в акции".\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruSocial Media; Investment; Financial Markets; Online Learning Community; Interactive Learning; Offline LearningФинансовые инструменты для частного инвестора5 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[7.5, 12.7] None Russian business finance
Итоговый проект специализации "Финансовые инструменты для частного инвестора"HSE University Beginner 12 4,3 В шестинедельном итоговом проекте, разработанном  Высшей школой экономики в партнерстве с Инвестиционной компанией «Фридом Финанс»  слушателям предлагается сформировать инвестиционный портфель по заданным критериям, спрогнозировать наращение капитала по нему  и адаптировать его для двух сценариев развития экономики (оптимистичного и пессимистичного). Дополнительные материалы для выполнения заданий, комментарии по построению портфелей начинающего инвестора представят партнеры проекта - АО «Открытие Брокер»  и СПб биржа.\n \nПосле сдачи этого проекта вы сможете:\n•\tуправлять личными финансами, используя все доступные частному инвестору инструменты;\n•\tформировать портфель и ставить долгосрочные финансовые цели;\n•\tсопоставлять доходность и рискованность инструментов; \n•\tоценивать возможное приращение капитала;\n•\tвыбирать подходящие финансовые инструменты. \n \nПроект длится шесть недель с планируемой загрузкой 1-3 часа в неделю в течение первых четырех недель и загрузкой 4-5 часа в течение последних двух недель. \n \n \nНа первой неделе слушатели критически оценивают предложенный консультантом инвестиционный портфель (выступают как консультанты-эксперты, критики), а на втором-четвертом этапе  самостоятельно формируют несколько портфелей (консервативный, агрессивный, средне-рискованный) из предложенных инструментов, сопоставляя и оценивая их с помощью технического и фундаментального анализа, а также принимая во внимание соответствие выбора инструментов заявленным целям заказчика. Акцент в работе сделан на поиск информации в интернете, на сопоставление инвестиционных выгод и расчеты показателей достижения целей.\nНа заключительном  этапе формируется сбалансированный портфель и оценивается его доходность и риски для оптимистичного и пессимистичного сценариев.\n \nПо итогам представленного проектного курса слушатели на практике вспомнят проблематику курсов специализации, составят инвестиционные портфели и выступят как консультанты, учитывающие инвестиционный выбор с описанной в задании ситуацией, а также познакомятся с примером  формулирования личных финансовых целей и подбора  инструментов для их достижения.\n\nПоявились технические трудности? Обращайтесь на адрес: coursera@hse.ruInvestment; Online Learning Community; Interactive Learning; Offline LearningФинансовые инструменты для частного инвестора6 Курсы специализации вводят начинающего инвестора в мир финансовых активов, раскрывают тайны работы с информацией, проведением аналитических расчетов и принятием решений.\n\nКурсы специализации учат количественно оценивать привлекательность инвестирования в отдельные инструменты финансового рынка, рассчитывать выгоды портфельного инвестирования (самостоятельное формирование портфелей и пассивное владение через передачу управления профессионалам), ранжировать финансовые активы по риску и доходности с учетом налоговой нагрузки и комиссионных платежей. Изучение линейки курсов и выполнение проекта дадут вам комплексное понимание возможностей и количественные оценки выгод различных стратегий для частного инвестора на российском рынке и альтернатив, которые представляют зарубежные финансовые активы. Курсы формируют навыки как долгосрочного инвестирования (на основе фундаментального анализа), так и построения краткосрочных торговых стратегий на базе технического анализа рынка и отдельных активов.[6.8, 16.1] None Russian business finance
Основы SMM: тренды, аудитории, платформыNational Research Tomsk State UniversityBeginner 11,7 4,2 Социальные платформы можно уподобить волшебной сцене, где каждый желающий, используя готовый реквизит и подмостки, может поставить свою постановку почти бесплатно и пригласить зрителей-юзеров с неплохими шансами превратить их в друзей бренда. Вы можете разыграть целое представление по вовлечению пользователя в Ваш бизнес. \nТеперь каждый желающий, используя инструменты инфографики, цифрового дизайна, контент- и комьюнити-менеджмента, может стать одновременно драматургом-сценаристом, режиссёром, художником-декоратором и актёром  шоу, разыгрываемого перед цифровой публикой.\nНаш курс как раз об этом – как сделать так, чтобы Ваша цифровая бизнес-постановка снискала успех у зрителя, голосующего за неё звонкой монетой. В каком-то смысле это курс драматургии и режиссёрского мастерства, но не обычного, а в социальных медиа.  \nВ наших лекциях мы расскажем Вам о новом герое этой сцены и новом зрителе – аудитории социальных платформ, новых подмостках – многообразии социальных платформ, о том, что происходит за кулисами – какие бывают аудитории и социальные сети и как проводить сегментирование и таргетирование аудитории.\nКурс является составной частью общей специализации «SMM-проект: от выбора платформы до встраивания в стратегию бизнес-коммуникаций», посвящен основам SMM-маркетинга и предназначен для слушателей, нацеленных на использование социальных медиа в своей профессиональной или образовательной деятельности. \nЦель данного курса – продемонстрировать возможности SMM для бизнес-коммуникаций; сформировать представление об SMM как части маркетинга; обучить слушателей основам оценки и использования ведущих трендов в области сетевого продвижения, сегментирования и таргетирования аудитории.  \nКурс включает в себя 4 модуля, в рамках которых Вы узнаете об SMM как части интернет маркетинга и бизнес-коммуникаций;  о  возможностях, достоинствах и недостатках SMM как инструмента брендинга и PR; об особенностях аудитории социальных сетей, сегментировании и таргетировании аудитории в SMM; о базовых маркетинговых характеристиках популярных социальных сетей.\nПо окончании курса предполагается выполнение промежуточной проектной работы слушателями специализации.  \nДля освоения курса требуются навыки владения персональным компьютером на уровне рядового пользователя, желателен некоторый опыт использования в организации личных коммуникаций наиболее известных популярных социальных сетей (таких как «ВКонтакте», «Facebook», «Одноклассники.Marketing; Social MediaЦифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций1 Наша специализация «Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций» посвящена основам SMM-маркетинга и предназначена для людей, нацеленных на использование социальных медиа в своей профессиональной деятельности и своих профессиональных бизнес-коммуникациях в рамках продвижения своего digital-проекта. Вы узнаете обо всем разнообразии платформ социальных медиа и возможностях их бизнес-применения, получите начальные компетенции в области SMM (в частности, мониторинга и конкурентной разведки, графического брендирования, комьюнити- и контент-менеджмента, продвижения и измерения эффективности), ознакомитесь со множеством сервисов, облегчающих работу с сетями, кейсами и интервью компаний и людей, использующих сети для персонального или корпоративного продвижения. В заключительном дипломном проекте с нашим информационным и методическим сопровождением и поддержкой Вы сможете на практике применить полученные навыки через разработку и публикацию Вашей группы или страницы, а также продвижение вашего малого бизнеса или фриланс-услуг на социальной бренд-платформе.[6.9, 13.0] None Russian business marketing
Социальные медиа: маркетинговые инструменты, сервисы и SMM-активностиNational Research Tomsk State UniversityIntermediate 12,5 4,2 Мир сильно изменился с тех времен, когда люди общались между собою с помощью писем на бумаге и с помощью голоса, теперь все мы расставляем кому-то сети отношений и попадаем в них сами, все мы отныне живем в Сети Глобальной паутины.\n\nВ этом новом мире сетей старые приемы налаживания отношений не работают: журналистов печатных изданий не читают в бумажном варианте, маркетологи, делающие ставку только на оффлайн-работу, разоряют компании, пиарщики и рекламисты лишаются оффлайн-аудитории, HR-специалист, не умеющий работать в сетях, не получает достоверной информации о своих кандидатах.\n\nЕдинственный выход для профессионала: идти в Сеть, «ищите и обрящете»!\n\nНаш курс поможет вам узнать:\n\n1.\tКакие сети и платформы существуют и как с ними работать.\n2.\tПочему блоггеры испытывают от своей деятельности блОженство и какими бывают блоги с точки зрения SMM.\n3.\tКак работает френд-бизнес и как компании делают из потребителей союзников, советчиков и сотрудников.\n4.\tКакие существуют маркетинговые инструменты и возможности для работы в социальных сетях.\n\nКурс является составной частью общей специализации «SMM-проект: от выбора платформы до встраивания в стратегию бизнес-коммуникаций» и рассчитан на то, чтобы дать расширенные знания и навыки использования социальных сетей и социальных медиа в сфере бизнес-коммуникаций, в широком смысле этого слова.\n\nВ процессе изучения курса Вы узнаете о маркетинговых особенностях использования фото-, видеохостингов, блогов и микроблогов; о маркетинговых инструментах и возможностях для работы в социальных сетях; о видах профессиональных SMM-активностей в создании и раскрутке паблика на платформе социальных медиа.Social Media Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций2 Наша специализация «Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций» посвящена основам SMM-маркетинга и предназначена для людей, нацеленных на использование социальных медиа в своей профессиональной деятельности и своих профессиональных бизнес-коммуникациях в рамках продвижения своего digital-проекта. Вы узнаете обо всем разнообразии платформ социальных медиа и возможностях их бизнес-применения, получите начальные компетенции в области SMM (в частности, мониторинга и конкурентной разведки, графического брендирования, комьюнити- и контент-менеджмента, продвижения и измерения эффективности), ознакомитесь со множеством сервисов, облегчающих работу с сетями, кейсами и интервью компаний и людей, использующих сети для персонального или корпоративного продвижения. В заключительном дипломном проекте с нашим информационным и методическим сопровождением и поддержкой Вы сможете на практике применить полученные навыки через разработку и публикацию Вашей группы или страницы, а также продвижение вашего малого бизнеса или фриланс-услуг на социальной бренд-платформе.[6.2, 11.6] None Russian business marketing
SMM-кампания: цели, стратегия, алгоритмы и маркетинговый потенциалNational Research Tomsk State UniversityAdvanced 9 4,7 Передвигаться на лошадях прекрасно и романтично, у локомотива и автомобиля масса недостатков, но современный человек все-таки предпочитает использовать их для своей мобильности. Эпистолярный жанр является высоким искусством, но мало кому сегодня придет в голову отправлять письмо по почте, вместо того, чтобы воспользоваться e-mail или теми же социальными сетями. С прежними платформами бизнеса та же проблема – отставания от времени: скорость коммуникаций в современном мире растет по экспоненте и старые платформы уже не удовлетворяют требованиям ускоряющихся бизнес-коммуникаций. Социальные медиа – это дорога с «двусторонним движением», где миллиарды людей проводят массу времени, и они просто обязаны перевернуть бизнес и существующие бизнес-модели. Наш курс о том, как используя различные SMM-активности, аналитику и комплексную стратегию присутствия в социальных сетях - грамотно продвигать Ваш бизнес через социальные сети.\n\nКурс является составной частью общей специализации «SMM-проект: от выбора платформы до встраивания в стратегию бизнес-коммуникаций». Его основная цель – сформировать целостное представление об организации SMM-кампании, поэтому он будет полезен тем слушателям, кто стремится встроить SMM в свою бизнес-коммуникацию.\n\nКурс включает в себя 4 модуля, в рамках которых Вы узнаете о построении стратегии присутствия в социальных сетях, в том числе - с разбором пошаговой инструкции; о возможностях, инструментах и параметрах мониторинга социальных сетей; о различных форматах реализации SMM-кампаний, а также рассмотрите реальные практические кейсы по применению инструментов SMM в разных сегментах рынка.Social Media Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций3 Наша специализация «Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций» посвящена основам SMM-маркетинга и предназначена для людей, нацеленных на использование социальных медиа в своей профессиональной деятельности и своих профессиональных бизнес-коммуникациях в рамках продвижения своего digital-проекта. Вы узнаете обо всем разнообразии платформ социальных медиа и возможностях их бизнес-применения, получите начальные компетенции в области SMM (в частности, мониторинга и конкурентной разведки, графического брендирования, комьюнити- и контент-менеджмента, продвижения и измерения эффективности), ознакомитесь со множеством сервисов, облегчающих работу с сетями, кейсами и интервью компаний и людей, использующих сети для персонального или корпоративного продвижения. В заключительном дипломном проекте с нашим информационным и методическим сопровождением и поддержкой Вы сможете на практике применить полученные навыки через разработку и публикацию Вашей группы или страницы, а также продвижение вашего малого бизнеса или фриланс-услуг на социальной бренд-платформе.[6.0, 11.3] None Russian business marketing
Дипломный digital-проект: руководство к действиюNational Research Tomsk State UniversityIntermediate 11,3 4,6 Вот и пришло время дипломных испытаний, пора отпускать Ваш digital-корабль в неспокойные водовороты виртуального бизнеса! В рамках Вашего дипломного проекта у Вас появляется возможность соединить отдельные пазлы SMM-компетенций, о которых мы рассказывали на протяжении всей специализации (мониторинг и конкурентную разведку, графическое брендирование, комьюнити- и контент-менеджмент, продвижение и измерение эффективности и другие) в единую стратегию и тактику SMM-кампании по продвижению Вашего digital-проекта.\nВ свою очередь наша задача в рамках данного финального курса – оказать Вам информационную и методическую поддержку и пошаговое, что называется step-by-step, сопровождение реализации Вашего дипломного digital-проекта. \nКурс включает в себя в себя прохождение слушателями 7 учебных модулей  в течение 7 недель обучения. Каждый тематический модуль (за исключением первого вводного и 2-х заключительных модулей) содержит формулировку конкретных целей обучения, описание самостоятельного задания-этапа проекта, поддерживающие тематические и методические материалы. В конце каждой недели слушателям финального курса необходимо будет выполнить задание, оцениваемое сокурсниками из когорты в формате peer-to-peer. Это задание представляет собой определенный этап проекта и является элементом реализации продукта проекта. В заключение курса должен быть представлен продукт проекта в формате презентации рекламной SMM-кампании по продвижению и соответствующей бренд-платформы digital-проекта.\nПродукт проекта как результат всего Вашего обучения должен быть представлен в двух проекциях: как презентация результатов деятельности по проведению рекламной SMM-кампании digital-проекта и как объект, в данном случае  соответствующая бренд-платформа digital-проекта.\nИтак, у Вас есть все необходимое, чтобы реализовать Ваш дипломный digital-проект. В Добрый путь!Digital Watermarking; Digital Media; Digital Recording; Digital Master; Digital Photography; Digital Distribution; Digital Environment; Digital Image; Digital Media Player; Digital ImagingЦифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций4 Наша специализация «Цифровой SMM-проект: виртуальная платформа для бизнес-коммуникаций» посвящена основам SMM-маркетинга и предназначена для людей, нацеленных на использование социальных медиа в своей профессиональной деятельности и своих профессиональных бизнес-коммуникациях в рамках продвижения своего digital-проекта. Вы узнаете обо всем разнообразии платформ социальных медиа и возможностях их бизнес-применения, получите начальные компетенции в области SMM (в частности, мониторинга и конкурентной разведки, графического брендирования, комьюнити- и контент-менеджмента, продвижения и измерения эффективности), ознакомитесь со множеством сервисов, облегчающих работу с сетями, кейсами и интервью компаний и людей, использующих сети для персонального или корпоративного продвижения. В заключительном дипломном проекте с нашим информационным и методическим сопровождением и поддержкой Вы сможете на практике применить полученные навыки через разработку и публикацию Вашей группы или страницы, а также продвижение вашего малого бизнеса или фриланс-услуг на социальной бренд-платформе.[5.2, 14.9] None Russian business marketing
Психотехнологии работы с персоналом (Psychotechnologies of personnel management)Saint Petersburg State UniversityAdvanced 31,1 4,5 Цель данного курса – анализ содержания и важнейших направлений, моделей и методов работы с персоналом в организации. Курс состоит из 3 тематических разделов: технология мотивационного менеджмента, технология диагностики и оптимизации организационной культуры и технология организационной лояльности. \nЦелью раздела 1. «Технология мотивационного менеджмента» является систематизированное изложение теоретических и прикладных аспектов трудовой мотивации, знания психологических и организационных факторов мотивации профессиональной деятельности сотрудников в организации, удовлетворенности трудом и эффективности деятельности.\nЦелью раздела 2. «Технология диагностики и оптимизации организационной культуры» является формирование понятийного аппарата в области теории и практики организационной культуры, технологии формирования и методов диагностики организационной культуры, понимание актуальных проблем современной практики в этой области.\nЦелью раздела 3. «Технология организационной лояльности» является систематизированное изложение основных аспектов лояльности персонала, представление о психологических и организационных факторах, способствующих повышению лояльности сотрудников к организации, умение использовать методы диагностики и технологии повышения уровня лояльности сотрудников к организации.Leadership and Management; Employment; Leadership; Line Management; Workforce ManagementЭффективный руководитель 1 Эта специализация предназначена для всех, кто интересуется психологией менеджмента и организационной психологией, а в особенности она будет полезна для руководителей, ориентированных на повышение эффективности организации, заинтересованных в формировании продуктивной команды. Каждому руководителю есть что улучшить в своей компании и в собственном подходе к управлению. Целью этой специализации является дать комплексные знания, применимые на практике в любой организации. Специализация состоит из четырех курсов, посвященных разным аспектам эффективного менеджмента. Слушатели смогут пройти путь от построения собственной успешной карьеры до получения знаний, необходимых для действительно эффективного управления организацией. Авторы специализации сочетают научный подход с многолетней практикой консультирования, что позволит слушателям по-новому взглянуть на вопрос управления компанией и персоналом.[19.5, 33.3] None Russian business leadership-and-management
مقدمة في التسویق عبر وسائل التواصل الاجتماعي Facebook Advanced 11,6 Not Calibrated".یجب أن یكون لدى الدارسین حساب على فیسبوك وحساب إنستغرام قد یفي بالغرضn\ .لا حاجة للتمتع بخبرة تسویقیة، ولكن یجب التمتع بمھارات أساسیة ذات صلة بتصفح الإنترنت والحرص على المشاركة والتواصل في وسائل التواصل الاجتماعيn\.مھما كان مستوى المعرفة الذي ستبدأ بھ، ستساعدك ھذه الدورة على بناء أساس متین للتسویق عبر وسائل التواصل الاجتماعي واكتساب المھارات القابلة للتطبیق التي ستتیح لك جعل جھود التسویق عبر وسائل التواصل الاجتماعي أكثر نجاحًا وملحوظةn\n\اختیار منصات وسائل التواصل الاجتماعي المناسبة والتعرّف على كیفیة إنشاء سیاسات وسائل التواصل الاجتماعي •n\.تحدید جمھورك المُستھدف ورحلة عملائھم •n\إنشاء أھداف ذكیة وتحدید مؤشرات الأداء الرئیسیة •n\فھم منصات وسائل التواصل الاجتماعي الرئیسیة، وكیفیة عملھا، والدور الذي تلعبھ في التسویق •n\ فھم كیفیة أن تُصبح معتمدًا كشریك تسویق رقمي •n\فھم طبیعة التسویق التقلیدي، والرقمي، والتسویق عبر وسائل التواصل الاجتماعي •n\n\ :بنھایة ھذه الدورة التدریبیة، ستتمكن منn\.تضع ھذه الدورة التدریبیة الأساس للتسویق عبر وسائل التواصل الاجتماعي. ستتعلم ما یستلزمھ التسویق عبر وسائل التواصل الاجتماعي، بما في ذلك تاریخ وقنوات التواصل الاجتماعي المختلفة الموجودة. ستتعرّف على كیفیة تحدید قناة وسائل تواصل اجتماعي تناسب احتیاجاتك، وتحدید الأھداف ومقاییس النجاح، وتحدید ھویة جمھورك المستھدف" Social Media Platforms; Smart Criteria; Social Media; Marketing; Target Audience; Media Market; Customer Experience; Social Media Marketing; Audience; Projectالتسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.1 [7.0, 14.4] Italian; Chinese; Vietnamese; Korean; German; Russian; Turkish; English; Spanish; French; PortugueseArabic business marketing
إدارة وسائل التواصل الاجتماعي Facebook Beginner 7,7 تدربك ھذه الدورة التدریبیة على المھارات الضروریة المعنیة بإنشاء المحتوى وإدارتھ.\nوفیھا تتعلم كیفیة إنشاء منشورات فعالة على وسائل التواصل الاجتماعي، وكذلك كیفیة ابتكار علامة تجاریة راسخة لمساعدتك في تحقیق حضورك على وسائل التواصل الاجتماعي.\nكما ستتعلم كیفیة إرساء أساسات عملیة مستمرة التقدم لإدارة المحتوى الذي تقدمھ.\nیشمل ھذا إعداد تقویم للمحتوى، وإدارة منشوراتك والإشراف علیھا، وتحلیل البیانات للرؤى والتكرار لتحقیق التكامل، وكیفیة زیادة فعالیة المنشورات.\nستتم الدورة بتطبیق واقعي لمھاراتك من خلال إعداد مشروع لإدارة المحتوى.\n\nبنھایة ھذه الدورة التدریبیة، ستتمكن من:\n\n• تحقیق الحضور على وسائل التواصل الاجتماعي وإدارتھ\n• إعداد صفحة فیسبوك للأعمال وحساب إنستغرام للأعمال\n• فھم كیفیة إنشاء محتوى للعرض على وسائل التواصل الاجتماعي والغرض منھ\n• إنشاء علامة تجاریة وتبني أسلوب ملائم والإستراتیجیة المستخدمة لتحقیق الحضور على وسائل التواصل الاجتماعي\n• إدارة تقویم محتوى لتحقیق حضورك على وسائل التواصل الاجتماعي\n• تقییم أداء المحتوى على وسائل التواصل الاجتماعي وتكرار ذلك على الأداء وتعزیزه\n• إنشاء تقویم محتوى لتحقیق حضورك على وسائل التواصل الاجتماعي\n• إدارة محتوى منصات التواصل الاجتماعي باستخدام البیانات الواقعیة\n\nھذه الدورة التدریبیة مخصصة للأشخاص الراغبین في تعلم كیفیة تحقیق حضور تجاري على وسائل التواصل الاجتماعي وإدارتھ، بما في ذلك إنشاء المحتوى والتفاعل والمشاركة مع العملاء على وسائل التواصل الاجتماعي وتقییم نتائج المنشورات المختلفة.\nلا یلزم أن یتمتع المتعلمون بخبرة تسویقیة، ولكن یجب علیھم التمتع بمھارات أساسیة ذات صلة بتصفح الإنترنت والحرص على المشاركة والتواصل في وسائل التواصل الاجتماعي.\n\nإن من شأن امتلاك حساب على فیسبوك أو إنستغرام المساعدة، وعلى نحو مثالي، أتم المتدربون بالفعل الدورة التدریبیة الأولى (مقدمة في التسویق عبر وسائل التواصل الاجتماعي) في ھذا البرنامج.5 Social Media; Brand; Evaluation; Social Media Marketing; Media Market; Marketing; Ordered Pair; Mathematical Optimization; Show Me!; Leverage (Finance)التسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.2 [4.3, 9.9] French; Portuguese; Chinese; Italian; Vietnamese; Korean; German; Russian; Turkish; English; SpanishArabic business marketing
أساسیات الإعلان على وسائل التواصل الاجتماعي Facebook Beginner 10,1 التواصل الاجتماعي. لا یلزم أن یتمتع المتعلمون بخبرة تسویقیة، ولكن یجب علیھم التمتع بمھارات أساسیة ذات صلة بتصفح الإنترنت والحرص على المشاركة والتواصل في وسائل التواصل الاجتماعي. إن من شأن امتلاك حساب على فیسبوك أو إنستغرام تقدیم المساعدة، ومن الناحیة المثالیة ینبغي أن یكون قد أكمل المتعلمون بالفعل الدورة التدریبیة الأولى (مقدمة إلى التسویق عبر وسائل التواصل الاجتماعي) والدورة التدریبیة الثانیة (إدارة وسائل التواصل الاجتماعي) في ھذا البرنامج.5 n\n\ ف على كیفیة إنشاء إعلانات وإدارتھا على وسائل ھة للأشخاص الذین یریدون التعرُّ م فیھ موجزًا إبداعیًا مع أصول ستسلِّمھا إلى فریق التصمیم لإنشاء حملتك الإعلانیة. كما أنك ستُنشئ إعلانك الأول على وسائل التواصل الاجتماعي. \n\nبنھایة ھذه الدورة التدریبیة، ستتمكن من:\n\n • تحدید لماذا ومتى یجب الاستثمار في الإعلانات المدفوعة على وسائل التواصل الاجتماعي \n• فھم تركیبة إعلان على وسائل التواصل الاجتماعي ومعرفة أوجھ الاختلاف بینھ وبین المنشورات غیر المدفوعة \n• تقییم المنصة المناسبة لتشغیل الحملات الإعلانیة على وسائل التواصل الاجتماعي علیھا والأمور التي تجعل الإعلان فعالاً \n• الإبداع في تقدیم العناصر المرئیة ونصوص الإعلانات المُقنعة والفعالة على وسائل التواصل الاجتماعي \n• تعلُّم كیفیة التعاون مع الآخرین بشكل فعال من خلال الموجزات الإبداعیة • بناء الفھم التأسیسي للبیانات، والإعلان المستند إلى البیانات، وحمایة الخصوصیة \n• إنشاء إعلان مباشرةً من صفحة نشاطك التجاري على فیسبوك وحساب نشاطك التجاري على إنستغرام \n• استخدام إعلانات قصص إنستغرام بفعالیة للتواصل مع العملاء \n• كتابة موجز إبداعي وإنشاء إعلان على وسائل التواصل الاجتماعي ھذه الدورة التدریبیة موجَّ ف على كیفیة العمل مع فِرَق التصمیم عن طریق التعبیر عن جوھر حملتك الإعلانیة في موجز إبداعي، وفھم كیفیة تأثیر سیاسات الخصوصیة في إعلاناتك. أكمِل الدورة التدریبیة بمشروع ستُقدِّ ف على كیفیة بدء الإعلان على المنصات، مثل فیسبوك وإنستغرام عن طریق تطویر الإعلانات الفعالة. وتعرَّ تعرَّ Creative Brief; Advertising Campaigns; Advertising; Social Media; Writing; Collaboration; Internality; Investment; Privacy; Organizing (Management)التسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.3 [5.7, 12.8] English Arabic business marketing
الإعلان من خلال فیسبوك Facebook Beginner 10,9 Not Calibrated".في ھذا البرنامج، یتحتم على الدارسین أن یكونوا قد أتموا بالفعل الدورات التدریبیة الأربعة السابقة على نحو مثاليn\n\  .تم إعداد ھذه الدورة التدریبیة لمن یرغب في تعلم طرق استخدام مدیر إعلانات فیسبوك ووضع الحملات وإدارتھا وتحسین أدائھا على فیسبوك وإنستغرام ولمن یرغب في الحصول على شھادة فیسبوك للمساعدة في التسویق الرقمي. لا یلزم أن یتمتع الدارسون بخبرة تسویقیة، ولكن یجب علیھم التمتع بمھارات أساسیة ذات صلة بتصفح الإنترنت والحرص على المشاركة والتواصل في وسائل التواصل الاجتماعي.  یجب أن یكون لدى الدارسین حساب على فیسبوك وقد یفي حساب إنستغرام بالغرض n\n\  .اجتیاز الاختبار للحصول على شھادة فیسبوك للمساعدة في التسویق الرقمي •n\تعدیل الإعلانات لدیك واستكشاف ما بھا من أخطاء وإصلاحھا في مدیر إعلانات فیسبوك •n\تحدید المیزانیة ومواضع ظھور الإعلانات ووضع جدول للإعلانات في مدیر إعلانات  فیسبوك •n\تصمیم إعلان یتوافق مع أھدافك التسویقیة وتوجیھھ للجمھور المراد استھدافھ •n\تحدید المقومات والعناصر الأساسیة لأي إعلان موجود في مدیر إعلانات فیسبوك •n\إنشاء حملات في مدیر إعلانات فیسبوك•n\:في نھایة ھذه الدورة التدریبیة، ستتمكن من القیام بما یلي من مھاراتn\n\ .ستؤھلك ھذه الدورة التدریبیة لتكون خبیرًا في استخدام مدیر إعلانات فیسبوك. تعلم طرق إنشاء حملات في مدیر الإعلانات من خلال تحدید أھداف الإعلانات والجمھور المستھدف والمیزانیة ومواضع ظھورھا تتماشى مع أھدافك الفریدة من نوعھا. تعلم طرق وضع الإعلانات وإدارتھا عبر فیسبوك وإنستغرام وكیفیة تقییم نتائج حملات مدیر الإعلانات لدیك وتحسینھا.  في نھایة الدورة التدریبیة ستتمكن من إنشاء حملة إعلانیة حقیقیة في مدیر إعلانات فیسبوك لیس بھدف توسیع نطاق معرفتك فحسب بل أیضًا بھدف تكبیر قائمتك الخاصة بمشاریع التسویق عبر وسائل التواصل الاجتماعي. في نھایة ھذه الدورة التدریبیة، ستخضع للاختبار للحصول على شھادة فیسبوك للمساعدة في التسویق الرقمي" Advertising Campaigns; Budget; Audience; Schedule; Advertising; Pixel; Evaluation; Marketing; Strategy; Projectالتسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.4 [5.8, 14.0] English Arabic business marketing
Facebookقیاس حملات التسویق عبر وسائل التواصل الاجتماعي وتعزیزھا Beginner 8,7 Not Calibrated.ھذه الدورة التدریبیة مخصصة للأشخاص الذین یرغبون في معرفة كیفیة تحلیل نتائج تسویق حملتھم وتحسین حملاتھم وإبلاغ النتائج بشكل فعال إلى فرقھم. لا حاجة للتمتع بخبرة تسویقیة، ولكن یجب التمتع بمھارات أساسیة ذات صلة بتصفح الإنترنت والحرص على المشاركة والتواصل على وسائل التواصل الاجتماعي. إن امتلاك حساب على فیسبوك أو إنستغرام یساعد في ذلك، ومن الناحیة المثالیة، یكون المتعلمون قد أكملوا الدورات الأربع السابقة في ھذا البرنامج، وستتبع ھذه الدورة دورة «المساقات التكمیلیة للتسویق لوسائل التواصل الاجتماعي على فیسبوك»، وھي الدورة النھائیة لھذه الشھادة n\n\تقدیم نتائج حملتك وإیصالھا إلى فریق •n\ من أجل تحسین حملتك A/B تنفیذ اختبار •n\ فھم التقنیات المختلفة المستخدمة لتحسین الحملات التسویقیة، مثل نماذج التخصیص ومزیج التسویق •n\ تحلیل لوحات المعلومات وتقییم عائد الاستثمار من جھود التسویق عبر وسائل التواصل الاجتماعي •n\ :بنھایة ھذه الدورة التدریبیة، ستكون قادرًا على n\n\ .تزودك ھذه الدورة التدریبیة بالمھارات اللازمة لتحسین جھود التسویق عبر وسائل التواصل الاجتماعي. تعلمّ كیفیة تقییم نتائج حملاتك الإعلانیة وتفسیرھا. تعرف على كیفیة تقییم فعالیة الإعلانات من خلال دراسات التأثیر وحسّن حملاتك من خلال اختبار التقسیم. افھم طریقة قیاس فعالیة الإعلان عبر المنصات والأجھزة، وتعلمّ كیفیة تقییم عائد استثمار التسویق، وأتقن كیفیة توصیل نتائج التسویق عبر وسائل التواصل الاجتماعي للآخرین في الشركة A/B Testing; Advertising; Customer Lifetime Value; Advertising Campaigns; Presentation; Advertising Strategy; Audience; Marketing; Return On Investment; Strategyالتسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.5 [4.6, 11.2] English Arabic business marketing
Facebookمشروع كابستون للتسویق عبر وسائل التواصل الاجتماعي من فیسبوك Beginner 6,5 Not Calibrated.مزوّد بكامیرا ویب وأن یكونوا قادرین على خوض الاختبار باللغة الإنجلیزیة (PC) أو جھاز كمبیوتر شخصي Mac ھذه الدورة التدریبیة موجّھة إلى الأشخاص الذین قد أتّموا دراسة جمیع الدورات التدریبیة السابقة الخمس من برنامج الشھادة الاحترافیة في التسویق عبر وسائل التواصل الاجتماعي من فیسبوك وأصبحوا جاھزین لإتمام مشروع كابستون من أجل أن یتسلمّوا الشھادة الاحترافیة في التسویق عبر وسائل التواصل الاجتماعي من فیسبوك. یمكن للدراسین أیضًا خوض اختبار شھادة زمالة التسویق الرقمي إذا اختاروا ذلك، على الرغم من أنھ لیس مطلوبًا. یجب على الدارسین استخدام جھاز n\n\إتمام اختبار شھادة زمالة التسویق الرقمي •n\تقدیم نتائج الحملة وتوصیلھا إلى فریق •n\n\:بنھایة ھذه الدورة التدریبیة، ستتمكن مما یليn\n\ .والتي ستفید بإتمام دراستك لبرنامج الشھادة الاحترافیة في التسویق عبر وسائل التواصل الاجتماعي من فیسبوك ،Coursera في ھذه الدورة التدریبیة المعنیة بمشروع كابستون، ستتدرّب على إنشاء عرض تقدیمي لحملتك التسویقیة التي دأبت على تطویرھا طوال ھذا البرنامج، حیث ستكتسب خبرة عملیة في توصیل النتائج وصیاغة التوصیات بناءً على نتائج حملة تسویقیة اجتماعیة. وبالإضافة إلى ذلك، سیتوفر لدیك خیار تسجیل الاشتراك في اختبار شھادة زمالة التسویق الرقمي على فیسبوك وستخوضھ، كما ستتسلمّ شھادة زمالة التسویق الرقمي من فیسبوك. ھذا الاختبار غیر مطلوب ومتوفّر باللغة الإنجلیزیة فقط. بعد النجاح في إتمام مشروعك وجمیع محتویات الدورة التدریبیة المطلوبة، ستتسلمّ شھادتك من Media Market; Marketing; Project; Presentation; Sign; Career; Project Mineالتسویق عبر وسائل التواصل الاجتماعي على فیسبوك سواء كنت تتلاعب بمنصات التواصل الاجتماعي لشركتك بالفعل أو كنت جدیدًا تمامًا في مجال التسویق الرقمي، فقد وصلت إلى المكان الصحیح. یتضمن ھذا البرنامج المكون من ست دورات، والذي طوره خبراء التسویق الرقمي في Aptly جنبًا إلى جنب مع جھات التسویق على فیسبوك، منھجًا ذا صلة بالصناعة مصممًا لإعدادك لدور مبتدئ في التسویق عبر وسائل التواصل الاجتماعي.بعد مقدمة إلى التسویق الرقمي ومنصات وسائل التواصل الاجتماعي الرئیسیة، ستتعلم كیفیة إنشاء تواجد عبر الإنترنت وإنشاء منشورات وإنشاء متابعین وإدارة حساباتك على الشبكات الاجتماعیة. ستطور مھاراتك في إنشاء وإدارة الحملات الإعلانیة في وسائل التواصل الاجتماعي وستتعلم كیفیة تقییم نتائج جھودك التسویقیة.الأھم من ذلك، خلال البرنامج، ستتمرن على مھاراتك الجدیدة من خلال المشاریع العملیة، والتي یمكنك عرض نتائجھا من خلال مجموعة من أعمالك. عند الانتھاء بنجاح من البرنامج، ستحصل على كل من شھادة Coursera وشھادة مساعد التسویق الرقمي على فیسبوك مھاراتك في التسویق عبر وسائل التواصل الاجتماعي وفي استخدام مدیر إعلانات فیسبوك.6 [3.5, 8.4] English Arabic business marketing
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