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Facebook Payments
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Business Purchases
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Clothing

Food & Drink

Health & Beauty
Home & Garden
Household Products
Kid's Products

Pet Products
Purchase Habits
Purchase Types
Sports & Outdoors
Store Types
Subsription Services

Technology

All Frequent Travelers
Business Travelers
Casino Vacations
Commuters

Cruises

Currently Traveling
Family Vacations
Frequent International
Travelers

Frequent Flyers
Leisure Travelers
Personal Travelers
Returned from Trip [1
week, 2 weeks ago]
Timeshares

Used Travel App
[2weeks, 1 month]

Events
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Residence Baseball
Likely to Move  College Football
New Mover Cricket
Recent Home
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Main Category
Sub Category

Educati Work Financi:
Education Level Industries Income

Home
Home Type

Men In High school  Administrative $30K-$500K+  Apartment

Women High school grad Architecture & Engineering Condo

Men & Women In College Arts, Entertainment, Sports & Media Liquid Assets Multi-Family Home
Unspecified Some College  Business & Financial Operations Total Value Single

College grad Cleaning & Maintenence Square Footage

Single Associate deg  Community & Social Services Year Home Built

In A Relationship Professional deg Computer & Mathematics Home Value

Married In grad school ~ Construction & Extraction Property Size

Engaged Master's degree Education & Library Home Ownership

Civil Union Doctorate degre¢ Farming, Fishing & Forestry First-Time Home Buyer

Complicated Unspecified Food Preparation & Services
Open Relationship (== Ha sl Government Employees
Domestic Partnership [Sisielel

Healthcare & Medical

Seperated e E R T & Technical

Divorced Installation & Repair

Widowed Legal

Unspecified Life, Physical & Social Science
Management
Military
Nurses

Personal Care
Production

Protective Service
Retail

Sales

Temporary & Seasonal
Transportation & Moving
Veterans

Home Office

Small Business

Small Office
Employers

Job Title

Homeowners

Renters

Family-based Households
Grandparents
Housemate-based Households
New Parents

New Teen Drivers
Veterans in Home
Working Women

Young & Hip

Young Adults in Home

ife Events
Anniversary within 30 Days
Away from Family

Parents
All Parents

Liberal
Very Liberal
Likely to engage in politics: con Away from Hometown

Parents with Preschoolers Moderate Long-Distance Relationship
Parents with Early School-Aged Self Reported New Job

Parents with Preteens New Relationship

Newly Engaged: 3mo, 6mo, 1yr
Newlywed: 3mo, 6mo, 1yr
Recently Moved

New Parents

Parents with Toddlers

Conservative
Parents with Teenagers
Parents with Adult Children

Very Conservative

Big-City Moms Upcoming Birthday
Corporate Moms Friends of 1 of the above
Fit Moms

Green Moms

Moms of Grade School Kids
Moms of High School Kids
Moms of Preschool Kids
New Moms

Soccer Moms
Stay-at-Home Moms
Trendy Moms



Business & Family & Fitness & Hobbies & Shopping & Sports &

Industry Entertainment Relationships Wellness Food & Drink Activities Fashion Outdoors Technology
Advertising Games Family Bodybuilding Alcholic Beverages Art & Music Beauty Outdoor Recreation Computers
Agriculture Life Events Fatherhood Dieting Beverages Current Events  Clothing Sports Consumer Electronics
Architecture Movies Motherhood Gyms Cooking Home & Garden Fashion Accessories

Aviation Music Friendship Meditation Cuisine Pets Shopping

Banking Reading Dating Nutrition Food Politics & Social Toys

Business TV Marriage Physical Exercise Restaurants Travel

Construction Weddings Physical Fitness Vehicles

Design Parenting Running

Economics Weight Training

Engineering Yoga

Entrepreneurship Zumba

Healthcare

Higher Education

Management

Marketing

Nursing

Online

Personal Finance
Real Estate
Retail

Sales

Science

Small Business



Formulas To Know

CPM (cost per mille or cost
CPC (cost per click) per impressions) CPA

Cost Per Click (Link Click) measures the Cost per action (CPA) is a way of getting

number of clicks on links that lead to a charged for your ads that allows you to

destination. It does not factor in enagement CPM is the cost for 1,000 pay only for actions a person takes Cost Per Lead is the cost of acquiring a
Description clicks such as likes or comments impresisions because they saw your ad. lead from your advertising

Formula (Cost / Total Link Clicks) (Cost / Total Impressions) x 1000 Cost / Total Actions Cost / Total Leads
Example $3000 / 400 ($3000 / 20,000) x 1000 ($3000 /200 ) ($3000/40)

Result $7.50 $150.00 $15.00 $75.00



Facehook Ad Formats

Ad Format

Definition

o

Carousel

Carousel

Showcase up to 10

images each with it's
own link

single Image

Single Image

Create up to 6 variations
of your ad using 1 image

Single Video

Slideshow

Single Video

Create a video ad

with high resolution

Collection

nce Leam more

Slideshow

Use b/w 3 to 10 images for
a slideshow ad

Image Size 1080 x 1080 px 1200 x 628px minimum of 720p 1280 x 720 px
Text Size 125 characters 125 125 90
Headline 40 characters 25 25 25
Link Description 20 characters 30 30 30

Ad Format

Definition

Canvas

Collections

An ideal format for people

Designed to engage the to browse a product on

user. It's meant for

mobile. Includes a cover

Offers

Deals that can be
offered to

Lead Gen Ads

Facebook will

autopopulate the contact
form with the user data

mobile only image or video along with customers making it easy to submit a
several product images form
Image Size 1200 x 628 px
Text Size 90 90 90
Headline 45 25 25
Link Description 30 30 30



https://www.facebook.com/business/ads-guide/carousel
https://www.facebook.com/business/ads-guide/image
https://www.facebook.com/business/ads-guide/video#
https://www.facebook.com/business/learn/facebook-create-ad-canvas-ads
https://www.facebook.com/business/ads-guide/collection
https://www.facebook.com/business/learn/facebook-create-ad-offer-claim
https://www.facebook.com/business/learn/facebook-create-ad-lead-ads
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About:

| build all sorts of tools w/ Google Sheets in my spare time. Please use
this however you wish.

| enjoy long walks on the beach, generating leads for my clients, and a
good porterhouse steak with Perrier Sparkling Mineral Water :)

For bespoke Google Adwords & Facebook Advertising solutions, contact
me


http://facebook.com/hdeanhua
http://linkedin.com/hdean
http://www.sachistudio.com

