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Expert review Expert [2] Focus An expert review is where a usability expert uses his/her knowledge and experience of testing 

websites with users to walk through a website in the shoes of a typical user. The expert will spot 
problems and recommend changes to improve usability when budgets and timescales don’t allow 
for user research.

https://www.experienceux.co.uk/faqs/what-is-an-expert-review/

Competitive analysis Expert [3] ✔ A UX competitor analysis involves assessing competitor sites to see how they design for their 
users—potentially solving for similar user needs. They can be direct competitor companies 
operating in the same sector or they can share features

https://mattish.com/evidence/method/competitor-analysis

Heuristic review Some [4] - A heuristic evaluation is a usability inspection method for computer software that helps to identify 
usability problems in the user interface (UI) design. It specifically involves evaluators examining 
the interface and judging its compliance with recognized usability principles (the "heuristics").

https://docs.google.com/presentation/d/1A--9cqDIRDasOZmfLUMNr8unzn_HTaZuJpTROyMwMbI/edit#slide=id.g21e445418f_0_181

Task analysis Some [5] Focus Task analysis is the process of learning about ordinary users by observing them in action to 
understand in detail how they perform their tasks and achieve their intended goals.

https://www.usability.gov/how-to-and-tools/methods/task-analysis.html

Data analysis None yet [6] ✔ Data Analysis is the process of systematically applying statistical and/or logical techniques to 
describe and illustrate, condense and recap, and evaluate data. 

https://www.geckoboard.com/learn/data-literacy/basic-data-analysis-guide/

Journey/Experience mapping Expert [7] ✔ A journey map is a graphical representation of how customers interact with a brand. It accounts 
for every single touchpoint — whether it’s via email, mobile, desktop, or face-to-face interaction 
— and captures what users are thinking, doing, and feeling in real time.

https://uxmag.com/articles/the-7-steps-of-using-journey-mapping-to-optimize-cx

Empathy mapping None yet [8] - An empathy map is a collaborative tool teams can use to gain a deeper insight into their 
customers. Much like a user persona, an empathy map can represent a group of users, such as 
a customer segment.

https://www.nngroup.com/articles/empathy-mapping/

Using Jobs to be done Strong [9] ✔ This framework enables companies to deconstruct a job that customers are trying to get done 
into specific process steps. The resulting job map, provides a structure that makes it possible to 
capture all the customer’s needs and to systematically identify opportunities for growth.

https://jtbd.info/

Generating Hypotheses Some [10] - A Design Hypothesis, is basically an assumption. Something that someone believes to be true. A 
Hypothesis helps you to prove or disprove the assumption. They are either proven or disproven 
using research and experiments.

https://medium.com/@furthermore_ux/hypothesis-driven-design-9f78db4dbe91

Mental models Expert [11] Focus A mental model is an explanation of someone's thought process about how something works in 
the real world. It is a representation of the surrounding world, the relationships between its 
various parts and a person's intuitive perception about his or her own acts and their 
consequences.

https://uxmag.com/articles/the-secret-to-designing-an-intuitive-user-experience

Ideation methods Expert [12] ✔  Ideation is the process of generating a broad set of ideas on a given topic, with no attempt to 
judge or evaluate them

https://www.justinmind.com/blog/8-ux-ideation-techniques-to-try-out/

Running workshops Strong [13] Focus A UX workshop helps gather and align team members, brainstorm, generate new ideas and to 
make better decisions.

https://justuxdesign.com/blog/agenda-for-a-full-day-ux-workshop

Additional Creating a value proposition Expert [14] - Value proposition refers to a business or marketing statement that a company uses to 
summarize why a consumer should buy a product or use a service. This statement convinces a 
potential consumer that one particular product or service will add more value or better solve a 
problem than other similar offerings will.

https://optinmonster.com/32-value-propositions-that-are-impossible-to-resist/

Experience principles Expert [15] - Experience Principles describe our values, and inform our business strategy or product 
decisions. Experience Principles are based on research. These principles incorporate what the 
team has learned about users' needs and wants. They also reflect an understanding of the 
business needs and brand positioning

https://substantial.com/blog/2018/4/30/you-need-experience-principles
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Storyboarding Strong [16] - A storyboard communicates a story through images displayed in a sequence of panels that 
chronologically maps the story’s main events. In the world of UX, we use storyboards to provide 
additional context to our teams and stakeholders. Using images makes the story quick to 
understand at first glance and easy to remember.

https://www.nngroup.com/articles/storyboards-visualize-ideas/

Wireflows Strong [17] Wireflows are a design-specification format that combines wireframe-style page layout designs  
with a simplified flowchart-like way of representing interactions.

https://www.nngroup.com/articles/wireflows/

Card sorting Strong [18] Card sorting is a method used to help design or evaluate the information architecture of a site. In 
a card sorting session, participants organize topics into categories that make sense to them and 
they may also help you label these groups.

https://www.usability.gov/how-to-and-tools/methods/card-sorting.html

Service Blueprints None yet [19] A service blueprint is a diagram that visualizes the relationships between different service 
components — people, props (physical or digital evidence), and processes — that are directly 
tied to touchpoints in a specific customer journey.

https://www.nngroup.com/articles/service-blueprints-definition/

Navigation design/frameworks Expert [20] Navigation design is the discipline of creating, analyzing and implementing ways for users to 
navigate through a website or app.

https://www.justinmind.com/blog/navigation-design-almost-everything-you-need-to-know/

Sitemaps Some [21] Sitemaps are a hierarchical diagram showing the structure of a website or application. They are 
used by User Experience Designers and Information Architects to define the taxonomy through 
grouping of related content. They are an important step of the user centred process as they 
ensure content is in places users would expect to find it. They can also be used as a reference 
point for wireframes, functional specifications and content maps.

https://theuxreview.co.uk/sitemaps-the-beginners-guide/

Wireframing Expert [22] A wireframe is a visual representation of a user interface, stripped of any visual design or 
branding elements. It is used by UX Designers to define the heirachy of items on a screen and 
communicate what the items on that page should be based on user needs

https://theuxreview.co.uk/wireframes-beginners-guide/

Prototyping Expert [23] A prototype is a quasi-realistic representation of what you are building that can be interacted with 
and tested on users in order to help validate your design.

https://theuxreview.co.uk/prototypes-the-beginners-guide/

Content strategy Some [24] Content strategy focuses on the planning, creation, delivery, and governance of content. 
Ensuring that you have useful and usable content, that is well structured, and easily found is vital 
to improving the user experience of a website.

https://www.usability.gov/what-and-why/content-strategy.html

Microcopy & UX writing Strong [25] Microcopy is the term for the small bits of copy on a apps’s interface that help users do ‘stuff’. 
Microcopy examples are error messages, contact form explainers, ecommerce hints. At a glance, 
these tiny clusters of words seem insignificant when compared to the overall app design. But 
surprisingly, those tiny words have a huge impact on conversions.

https://uxplanet.org/microcopy-tiny-words-with-a-huge-ux-impact-90140acc6e42

Errors and feedback Strong [26] No system can work without errors. It can be user’s errors or system’s fails. In both cases, it’s 
very important to handle errors in a right way as they are crucial for a good user experience.

https://uxplanet.org/how-to-write-a-perfect-error-message-da1ca65a8f36

Forms Strong [27] Forms make or break the most crucial online interactions: checkout (commerce), registration 
(community), data input (participation and sharing), and any task requiring information entry. 

https://static.lukew.com/webforms_lukew.pdf

Microinteractions Some [28] Microinteractions convey system status, support error prevention, and communicate brand. They 
are initiated by a trigger, are single-purpose, and can make the experience engaging.

https://www.nngroup.com/articles/microinteractions/

Native app patterns Some [29] To create the best native app design, you should bear in mind the differences between the iOS 
and Android platforms. These platforms differ not only in terms of what native applications look 
like; they also differ in terms of the structure and flow. You need to keep these differences in 
mind to provide the best user experience through the native application design.

https://medium.muz.li/differences-between-designing-native-ios-apps-and-native-android-apps-e71256dfa1ca

Additional Cognitive biases Some [30] Cognitive biases are systematic patterns of deviation from norm or rationality in judgment, and 
are often studied in psychology and behavioral economics. ... Some are effects of information-
processing rules (i.e., mental shortcuts), called heuristics, that the brain uses to produce 
decisions or judgments.

https://humanhow.com/en/list-of-cognitive-biases-with-examples/
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Focus groups Strong [31] - A focus group is a moderated discussion that typically involves 5 to 10 participants.  Through a 
focus group, you can learn about users’ attitudes, beliefs, desires, and reactions to concepts.

https://www.usability.gov/how-to-and-tools/methods/focus-groups.html

Guerilla testing Strong [32] Guerrilla usability testing overview. Guerrilla usability testing is a rapid, low-cost method of 
quickly capturing user feedback that involves a User Experience (UX) consultant asking 
questions about specific areas of a site or application.

https://www.boxuk.com/insight/blog-posts/unboxing-guerrilla-usability-testing

A/B Testing Some [33] A/B testing (sometimes called split testing) is comparing two versions of a web page to see which 
one performs better. You compare two web pages by showing the two variants (let's call them A 
and B) to similar visitors at the same time. The one that gives a better conversion rate, wins.

https://hbr.org/2017/06/a-refresher-on-ab-testing

Online Surveys Some [34] An online survey is a structured questionnaire that your target audience completes over the 
internet generally through a filling out a form. Online surveys can vary in length and format. The 
data is stored in a database and the survey tool generally provides some level of analysis of the 
data in addition to review by a trained expert.

https://www.usability.gov/how-to-and-tools/methods/online-surveys.html

Remote testing Some [35] Remote usability testing allows you to conduct user research with participants in their natural 
environment by employing screen-sharing software or online remote usability vendor services.

https://www.usability.gov/how-to-and-tools/methods/remote-testing.html

Usability testing Strong [36] Usability testing refers to evaluating a product or service by testing it with representative users. 
Typically, during a test, participants will try to complete typical tasks while observers watch, listen 
and takes notes.  The goal is to identify any usability problems, collect qualitative and 
quantitative data and determine the participant's satisfaction with the product.

https://www.usability.gov/how-to-and-tools/methods/usability-testing.html

Individual Interviews Expert [37] In individual interviews, an interviewer talks with one user for 30 minutes to an hour. Individual 
interviews allow you to probe their attitudes, beliefs, desires, and experiences to get a deeper 
understanding of the users who come to your site.

https://www.usability.gov/how-to-and-tools/methods/individual-interviews.html

Contextual Interview Expert [38] During these interviews, researchers watch and listen as users work in the user’s own 
environment, as opposed to being in a lab. Contextual interviews tend to be more natural and 
sometimes more realistic as a result. They are also usually less formal than lab tests and don’t 
use tasks or scripts.

https://www.usability.gov/how-to-and-tools/methods/contextual-interview.html

Persona generation None yet [39] The purpose of personas is to create reliable and realistic representations of your key audience 
segments for reference. These representations should be based on qualitative and some 
quantitative user research and web analytics.

https://www.usability.gov/how-to-and-tools/methods/personas.html
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Typography Expert [40] - Typography is the art of arranging type. It might sound simple, but there’s a lot that goes into it, 
like choosing typefaces, point sizes, colours, and designing the spaces between text blocks, lines 
and letters.

https://www.userzoom.com/blog/ux-guide-to-typography/

Colour theory Strong [41] Color theory is a term used to describe the collection of rules and guidelines regarding the use of 
color in art and design, as developed since their early days. Color theory informs the design of 
color schemes, aiming at aesthetic appeal and the effective communication of a design message 
on both the visual level and the psychological level.

https://www.interaction-design.org/literature/topics/color-theory

Illustration Strong [42] Illustration has a two-fold purpose. The first and foremost is that it speaks to you. It tells you a 
story, visually represents an idea, conveys a message, delivers information, offers a visual 
accompaniment to text, etc. — it does something. Second, but certainly not least, it presents that 
“something” in an interesting and engaging fashion.

https://www.smashingmagazine.com/2010/06/the-process-behind-good-illustration-part-1/

Layout and Gestalt Theory Strong [43] Gestalt is a psychology term which means "unified whole". It refers to theories of visual 
perception developed by German psychologists in the 1920s. These theories attempt to describe 
how people tend to organize visual elements into groups or unified wholes when certain 
principles are applied.

https://medium.muz.li/gestalt-principles-in-ui-design-6b75a41e9965

Grid systems Strong [44] In the digital world, the grid system acts similarly to the print layout in organizing the elements on 
the page. Additionally, it provides a guide for designers to create multiple layouts that support 
responsive themes for different screen sizes.

https://www.interaction-design.org/literature/article/the-grid-system-building-a-solid-design-layout

Designing for mutiple devices Strong [45] Responsive web design (RWD) is a web development approach that creates dynamic changes to 
the appearance of a website, depending on the screen size and orientation of the device being 
used to view it. RWD is one approach to the problem of designing for the multitude of devices 
available to customers, ranging from tiny phones to huge desktop monitors.

https://www.nngroup.com/articles/responsive-web-design-definition/

Accessibility Some [46] Accessible design is a design process in which the needs of people with disabilities are 
specifically considered. Accessibility sometimes refers to the characteristic that products, 
services, and facilities can be independently used by people with a variety of disabilities

Hierarchy Some [47] Visual hierarchy is the order in which a user processes information on a page; its function in user 
interface (UI) design is to allow users to understand information easily. By assigning different 
visual characteristics to sections of information (e.g., larger fonts for headings), a designer can 
influence what users will perceive as being further up in the hierarchy.

https://www.interaction-design.org/literature/topics/visual-hierarchy

Micro interactions Strong [48] Micro-interactions are events which have one main task — a single purpose — and they’re found 
all over your device and within apps. Their purpose is to delight the user; to create a moment that 
is engaging, welcoming and, dare we say it — human.

https://uxdesign.cc/micro-interactions-why-when-and-how-to-use-them-to-boost-the-ux-17094b3baaa0

Transitions Strong [49] A transition that has been designed to be slow can feel awful. When designing an application, an 
interface or any type of structured content, we must ensure that users understand where they 
have come from as they arrive at the new page or state. The transition from one screen or group 
of content to another should feel natural and should be tested on devices of varying power and 
speed to get a wider view of how the transition feels. Too fast, and it may appear broken or 
jumpy; too slow, and it will be frustrating to use.

https://www.smashingmagazine.com/2012/02/mission-transition/

Functional animations Strong [50] Functional animation is subtle animation that has a clear, logical purpose. It reduces cognitive 
load, prevents change blindness and establish a better recall in spatial relationships. But there is 
one more thing. Animation brings user interface to life.

https://uxplanet.org/functional-animation-in-ux-design-what-makes-a-good-transition-d6e7b4344e5e

Icon design None yet [51] Icons are an essential part of many user interfaces, visually expressing objects, actions and 
ideas. When done correctly, they communicate the core idea and intent of a product or action, 
and they bring a lot of nice benefits to user interfaces, such as saving screen real estate and 
enhancing aesthetic appeal.

https://www.smashingmagazine.com/2016/10/icons-as-part-of-a-great-user-experience/

Design system Some [52] UI design for products and services should be referenced to and defined within  a modular 
system (aka specification). Familiarity with creating component libraries using industry standard 
frameworks (i.e. atomic, material), using industry standard solutions (sketch, HTML) is key to 
understanding the impact and value of design for product, both for internal teams (design and 
engineering) and users.

https://uxdesign.cc/everything-you-need-to-know-about-design-systems-54b109851969

Concepts Some [53] UI designers should be able to create compelling, on-brand visual concepts and sketches quickly 
that can communication ideas, thoughts and value propositions, with or without all requirements 
present. 

https://alistapart.com/article/sketching-the-visual-thinking-power-tool

https://www.youtube.com/watch?v=3IPyyPBMPwQ (6:19)
Design audit Strong [54] Critical analysis, identifying visual design patterns + issues is a core skill. This can be part of a 

wider audit or the investigation of a discreet area of an interface. It can be of other people's work 
or something the designer is delivering.The designer is looking to reduce the cognitive load for 
the user in the UI's messaging and presentation, also esuring is it aligned to the brand + visual 
and tone of voice guidelines (consider other coms). 

https://phase.com/magazine/design-audits/ Also 

https://tubikstudio.com/copywriting-in-ui-words-that-make-design-go-round/
https://uxplanet.org/tips-on-applying-copy-content-in-user-interfaces-8d039c231dc5

https://uxplanet.org/8-ways-to-reduce-cognitive-load-part-1-cc2048d1b157
https://uxplanet.org/8-ways-to-reduce-cognitive-load-part-2-4b0f9d8ef5ad

Additional Signal to noise Expert [55] Relevant information is “signal,” while irrelevant information is “noise”. A high signal–to–noise 
ratio is a key outcome for any UX professional’s work, in terms of both content and page design.

https://www.nngroup.com/articles/signal-noise-ratio/

Data visualisation Some [56] Data visualization is viewed by many disciplines as a modern equivalent of visual 
communication. It involves the creation and study of the visual representation of data. To 
communicate information clearly and efficiently, data visualization uses statistical graphics, plots, 
information graphics and other tools.

https://visme.co/blog/data-visualization/
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Giving and receiving feedback Strong [57] - Being able to safely give constructive feedback and being able to receive feedback from others 
are key skills for designers.

https://open.buffer.com/how-to-give-receive-feedback-work/ https://uxdesign.cc/dont-take-design-critique-as-an-insult-6cf187ca6308

Presenting ideas effectively Expert [58] The difference between a medicre idea being accepted and a good idea being rejected can be in 
how that idea was communicated and presented.

https://www.duarte.com/presentation-skills-resources/how-to-develop-the-best-big-idea-for-your-presentation/

Negotiation and persuasion Some [59] From time-to-time, whenever people are together, conflict and disagreement are bound to arise. 
People have different needs, wants, aims and beliefs and sometimes they clash. Negotiation is a 
process that can be used to address and resolve disagreements and find common ground.

https://www.kent.ac.uk/ces/sk/persuading.html

Listening and communicating Some [60] Effective communication is about more than just exchanging information. It’s about 
understanding the emotion and intentions behind the information. As well as being able to clearly 
convey a message, you need to also listen in a way that gains the full meaning of what’s being 
said and makes the other person feel heard and understood.

https://medium.com/the-mission/what-world-class-communicators-do-differently-3-lessons-from-neuroscience-37c5f29b9837
https://www.helpguide.org/articles/relationships-communication/effective-communication.htm/
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[1] None - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this
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Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[20] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[21] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[22] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[23] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this



[23] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[24] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[25] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[26] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[27] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[28] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[29] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[30] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[31] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[32] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[33] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[34] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this



[34] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[35] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[36] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[37] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[38] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[39] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[40] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[41] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[42] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[43] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[44] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[45] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this



[46] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[47] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[48] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[49] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[50] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[51] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[52] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[53] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[54] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[55] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[56] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[57] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this



[57] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[58] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[59] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this

[60] None yet - Haven't done this
Some - Have done this once or twice
Strong - Have done this several times. Feel comfortable doing this.
Expert - Could mentor others to do this


