
The AdRoll Google Ads for Shopify Campaign Planner

How To Use This Campaign Planner Template

Creating the perfect Google Ads campaign for your Shopify store requires understanding what your customers are looking for and how they're 
looking for it. That is, before trying to pick out keywords and bidding strategies, it's important to understand how to structure your ad groups for 
success.

This template was designed to help you:

1. Identify the objective of your campaign
What do you want to accomplish with this specific ad campaign?

Gain Leads Leads are potential customers that you have contact information for that you can market to further, but that you aren't necessarily trying to 
sell anything to now

Build Awareness Awareness is just what it sounds like: knowing that your brand and products exist, and that they can be a possible solution to a problem the 
customer is facing.

Get Sales Sales are just that - getting someone who clicks on your ads to make a purchase right then and there. It's also possible to use ads to get a 
customer to buy something later, but we'll get to that in a follow-up blog post.

2. Build out ad groups
Ad groups are like sub-campaigns for your main campaign. They are slight variations on a theme that help you organize your campaign and make it 
easier to evaluate what's working and what isn't. Each ad group has its own keywords and negative keywords, as well as their own ads, to help you 
keep things tidy. Ad Groups can be broken down by:

Product 
Variations

A campaign might be set up to cover multiple products, but that's not a good idea. It IS a good idea to break out product VARIATIONS into 
their own ad groups, though. That way you can split product campaigns up by color, fit, etc.

Buyer Journey 
Stage

Where is the buyer on their journey to picking up one of your awesome products? You can have different ads and final URLs based on the 
browser's intent, all within one campaign.

Keyword 
Variations

Some people might call it a "sweater," some might call it a "pullover," and some might think "jumper." Since using keywords in an ad helps 
you spend less per click, it might be helpful to create ad groups for the major variations for what people call your products.

3. Figure out financials and measure effectiveness
Failing to plan is planning to fail, so it's important to figure out what success looks like early and then regularly measure against that. This template 
will help you figure out how much your ads should be costing you, and whether you're getting your money's worth.

Check out the rest of AdRoll's Shopify Content for more tips, tricks, and templates to help your 
Shopify store take off.



Your Website: https://www.yourfashionstore.com Campaign Goal: Build Awareness Campaign Focus: Sweaters

Ad Group Ad Group Objective Cross-Group Negative Keywords Avg. Product Price Keyword Themes Headlines (30 Characters) Descriptions (90 Characters) Final URL URL Path (15 Characters) Weekly Budget Est. Conversion Rate Goal: # Clicks
1 Winter Sweaters To get people to start thinking 

about purchasing a sweater for 
the winter season

-fall $55.00 winter weather sweater Warm wooly sweaters 11 The warmest, comfiest winter sweaters for your hot winter look. 27 https://www.yourfashionstore.com/sweaters/lookbook Winter $100.00 1% 182

(Product 
Variation 
Example)

-spring

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

cold weather sweater For Winter Weather 12 YourFashionStore Sweaters compliment any look to keep you warm this winter. 15 Sweaters Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

-light thick sweater YourShop Sweaters 13 The greatest, fluffiest, softest, warmest sweaters you can possibly find anywhere online ever. -4 Ad Preview: (change any cell to generate new preview)
wooly sweater Thick Winter Sweaters 9 Looking for cool style ideas to keep you warm this winter? 32 YourShop Sweaters | For Winter Weather | For Winter Weather
heavy sweater Heavy Wool Sweaters 11 Get great sweater ideas to look hot when the weather gets cold 28 https://www.yourfashionstore.com/Winter/Sweaters

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

Use this space to start coming Sweaters From YourFashionStore 0 90  Looking for cool style ideas to keep you warm this winter?
up with ideas for some keywords Winter Sweaters at YourFashionStore -5 90
this ad group will target. Stay Warm This Winter 9 90

2 Sweater Looks To reach people looking for fun 
ways to build a casual and fun 
look around their sweater

-sale $55.00 jeans and sweater looks How To Match Sweaters 9 Looking for outfit ideas for cooler weather? 46 https://www.yourfashionstore.com/sweaters/lookbook Sweaters $100.00 1% 182

(Journey Stage 
Example)

-compare

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

sweater style ideas The Ultimate Sweater Lookbook 1 Find out how to match sweaters with anything for the cutest looks. 24 Lookbook Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

sweater lookbook YourFashionStore Sweater Guide 0 Outfit ideas to make you look casual and fun using the clothes you already own. 11 Ad Preview: (change any cell to generate new preview)
sweaters with leggings Sweaters and Leggings 9 Download the YourFashionStore outfit ideas lookbook. 38 How To Pair Sweaters | YourFashionStore Sweater Guide | The Ultimate Sweater Lookbook
sweaters with leggings How To Pair Sweaters 10 90 https://www.yourfashionstore.com/Sweaters/Lookbook

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

Use this space to start coming What To Wear With A Sweater 3 90  
up with ideas for some keywords Hundreds of Outfit Ideas 6 90
this ad group will target. The Perfect Casual Outfit 5 90

3 Winter Pullovers To get people to start thinking 
about purchasing a sweater for 
the winter season

-sweaters $55.00 winter weather pullover Warm wooly pullover 11 The warmest, comfiest winter pullover for your hot winter look. 27 https://www.yourfashionstore.com/sweaters/lookbook Winter $100.00 1% 182

(Keyword 
Variation 
Example)

-jumpers

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

cold weather pullover For Winter Weather 12 YourFashionStore pullovers compliment any look to keep you warm this winter. 14 Pullovers Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

-cardigans thick pullover YourFashionStore pullover 5 The greatest, fluffiest, softest, warmest pullover you can possibly find anywhere online ever. -4 Ad Preview: (change any cell to generate new preview)
wooly pullover Thick Winter pullover 9 Looking for cool style ideas to keep you warm this winter? 32 Thick Winter pullover | Heavy Wool pullover | Winter pullovers From YourFashionStore
heavy pullover Heavy Wool pullover 11 Get great pullover ideas to look hot when the weather gets cold 27 https://www.yourfashionstore.com/Winter/Pullovers

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

Use this space to start coming Pullovers at YourFashionStore 1 90 The greatest, fluffiest, softest, warmest pullover you can possibly find anywhere 
online ever. YourFashionStore pullovers compliment any look to keep you warm this 
winter.up with ideas for some keywords Winter pullovers From YourFashionStore -8 90

this ad group will target. Stay Warm This Winter 9 90

4 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90  |  | 
30 90 https://www.yourfashionstore.com/URLPath1/URLPath2

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90  
30 90
30 90

5 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90  |  | 
30 90 https://www.yourfashionstore.com/URLPath1/URLPath2

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90  
30 90
30 90

6 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90  |  | 
30 90 https://www.yourfashionstore.com/URLPath1/URLPath2

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90 Description 
30 90
30 90

7 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)

☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90  |  | 
30 90 https://www.yourfashionstore.com/URLPath1/URLPath2

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90  
30 90
30 90

8 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)
☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90 Headline | Headline | 
30 90 https://www.yourfashionstore.com//

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90 Description 
30 90
30 90

9 Ad Group Name Ad Group Objective -Cross-Group Negative Keywords $1.00 Keyword Theme Headline 22 Description 79 https://yoururl.com URLPath1 $1.00 1% 100

(Extra Space)
☝ Use the space above this to 
fill in your average item price to 
help figure out the ROAS (return 
on ad spend) later.

30 90 URLPath2 Enter the amount you 
plan to spend per 
week.

Enter your estimated 
conversion rate based on 
current sales figures. If 
you don't know what 
yours is, you can leave 
the deault.

This is an estimate of the 
minimum number of clicks 
you'll need per week for your 
ads to start breaking even. 
Check this against estimates in 
Google's ad builder and reine 
your campaign if the numbers 
don't work.

30 90 Ad Preview: (change any cell to generate new preview)
30 90  |  | 
30 90 https://www.yourfashionstore.com//

Use these negative keywords to make sure ad groups 
aren't stealing impressions from other ad groups in this 
campaign. Find negative keywords that exclude other ad 
groups

30 90  
30 90
30 90

https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com/Winter/Sweaters
https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com/Sweaters/Lookbook
https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com/Winter/Pullovers
https://yoururl.com/
https://www.yourfashionstore.com/URLPath1/URLPath2
https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com/URLPath1/URLPath2
https://yoururl.com/
https://www.yourfashionstore.com/URLPath1/URLPath2
https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com/URLPath1/URLPath2
https://yoururl.com/
https://www.yourfashionstore.com//
https://www.yourfashionstore.com/sweaters/lookbook
https://www.yourfashionstore.com//

