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ADVERTISING CAMPAIGN TEMPLATE EXAMPLE

Enter data in non-shaded / white cells, only.

TOTALIMPRESSIONS NEEDED (0 - OVER (UNDER) TOTAL ;?;‘;:?gm TOTAL NO. OF TOTAL NO. OF TOTAL COST PER COST PER COST PER
in Campaign to Reach Goal GOAL RESPONSE RATE RESPONSES RESPONSES CONVERSIONS cost IMPRESSION RESPONSE CONVERSION
1500 23545 22045 49.86% 6.02% 11739 706 $  49339.00 $ 210 $ 420 S 69.85
IMPRESSIONS COSTS RESPONSE & CONVERSION PROJECTED OUTCOME COST PROJECTIONS
MEDIA TYPE ESTIMATED NO. OF COST PER ﬂ:;‘: ::"?SST ESTIMATED EST. % OF RESPONDERS NO. OF NO. OF TOTAL COST PER COST PER COST PER
IMPRESSIONS IMPRESSION MEDIA RESPONSE RATE THAT WILL CONVERT RESPONSES CONVERSIONS cost IMPRESSION RESPONSE CONVERSION

SOCIAL MEDIA

Platform A 150 $ 025 % 200.00 15.00% 5.00% 25 N $ 237.50 $ 158§ 1056 $ 21111

Platform B 250 $ 035§ 300.00 25.00% 12.00% 625 75 $ 387.50 $ 155§ 620 $ 51.67

Platform C 600 $ 015 $ 150000 22.00% 12.00% 1320 158 $ 15900 § 265§ 1205 $ 10038

Platform D 2500 $ 025 $ 300000 60.00% 18.00% 15000 2700 $ 362500 § 145§ 242§ 13.43

TELEMARKETING $ 2

Outbound caling 550 $ 020§ 800.00 12.00% 8.00% 660 53 $ 91000 $ 165§ 1379 $ 172.35

Inbound call handling 00 00 $ 2

ONLINE $ 2

Email campaigns 6000 $ 150§ 750.00 32.00% 10.00% 19200 1920 $ 975000 § 163§ 508§ 5078

Organic search 1245 $ 050 $ 47500 25.00% 25.00% 3113 778 s 109750 § 088 $ 35 $ 1410

Blogs 00 00 $ -

Paid search 5000 $ 050§ 35000 22.00% 12.00% 11000 1320 $ 285000 § 057§ 259 $ 21.59

Webinars 00 00 $ -

EVENTS $ 3

Event A 6500 $ 15§ 1800000 100.00% 6500.0 00 $ 2775000 § 427 % 427

Event B 00 00 $ -

Event C 00 00 $ -

DIRECT MAIL $ -

Type A 150 $ 025§ 23400 11.00% 3.00% 165 05 $ 27150 § 181§ 1645 3 548.48

Type B 600 $ 045§ 600.00 18.00% 4.00% 1080 43 $ 87000 $ 145 3 806 $ 201.39

TRADITIONAL MEDIA $ -

Print ads 00 00 $ -

In-store 00 00 $ -

Radio 00 00 $ -

Television 00 00 $ E
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SIMPLE ADVERTISING CAMPAIGN TEMPLATE

Enter data in non-shaded / white cells, only.

TOTAL IMPRESSIONS NEEDED OVER (UNDER) TOTAL
in Campaign fo Reach Goal LOIANIMERESSIGNS GOAL RESPONSE RATE
[} 0 0
IMPRESSIONS COSTS
MEDIA TYPE ESTIMATED NO. OF COST PER FI:;DR %?:T ESTIMATED
IMPRESSIONS IMPRESSION RESPONSE RATE
MEDIA

SOCIAL MEDIA
Platform A 0 $ - s - 0.00%
Platform B 0 $ - s - 0.00%
Platform C
Platform D
TELEMARKETING

Outbound calling
Inbound call handling
ONLINE

Email campaigns
Organic search
Blogs

Paid search
Webinars

EVENTS

Event A

Event B

Event C

DIRECT MAIL

Type A

Type B
TRADITIONAL MEDIA
Print ads

In-store

Radio

Television

‘CONVERSION
RATE OF TOTAL
RESPONSES

RESPONSE & CONVERSION

EST. % OF RESPONDERS
THAT WILL CONVERT

0.00%
0.00%

TOTAL NO. OF TOTAL NO. OF

RESPONSES CONVERSIONS
0 0

PROJECTED OUTCOME
NO. OF NO. OF

RESPONSES CONVERSIONS
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
0.0 0.0
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TOTAL
cost

TOTAL
cost

COST PER COST PER
IMPRESSION RESPONSE
COST PROJECTIONS
COST PER COST PER
IMPRESSION RESPONSE

COST PER
CONVERSION

COST PER
CONVERSION



Any articles, templates, or information provided by Smartsheet on the website are for reference only. While we
strive to keep the information up to date and correct, we make no representations or warranties of any kind,
express or implied, about the completeness, accuracy, reliability, suitability, or availability with respect to the
website or the information, articles, templates, or related graphics contained on the website. Any reliance you
place on such information is therefore strictly at your own risk.



