art Framework Al Recipe Test

An example comparion using Helio to create complete the Heart framework

Goals Me

Goals are tasks performed by users  Signals that will tell you if the goal is | Metrics transform signals into

VARIATION A: Chat GPT VARIATION B: Google Bard

or problems they may encounter. accomplished measurement scales based on user CONTEXT OF EVALUATION RESULT CONTEXT OF EVALUATION RESULT
behavior
Ensure users feel satisfied with Positive user feedback, low User satisfaction ratings (e.g., Impressions Impressions
the payment process, bounce rates, high completion surveys, NPS scores), time . N ™ N
minimizing frustration and rates. spent on page, bounce rate. Net Positive Alignment [1] 142% Net Positive Alignment [2] 189%
confusion. User understands Detailed 63% Detailed 62%
what they are paying for, how Helpful 71% Helpful 73%
much they are paying. Innovative 12%  Innovative 30%
Happiness Fun 30%  Fun 49%
Long Long 8%
Confusing 3% Confusing 5%
Overwhelming 9% Overwhelming 9%
Unnecessary 3% Unnecessary 3%
NPS NET PROMOTER SCORE 21.57 NET PROMOTER SCORE 36.63
We want users to engage with Bard Al's more expansive list  First click interaction with the Interest - First click Interest - First click
the command b:r anhd y of ca.tegoly sugges.tionfs tool. New Chat 22% New Chat 1%
suggestions rather than asking  provides an engaging feature Command Bar 0% Command Bar 0%
Engagement for help. for more users to interact with.
Command Suggestions 12% Command Suggestions 39%
Ideally, users first act will be to  Chat GPT produces twice as Action mapping users' User next steps User next steps
use the provided recipe, or many participants who want to decisions after using the tool. Regenerate new response 36% Regenerate new response 34%
interact with the tool more. type in a new command, Type in a new command 20% Type in a new command 10%
Adoption indicating dissatisfaction with P ° P °
the current results. Try a different Al tool 1% Try a different Al tool 7%
Save and use recipe 67% Save and use recipe 83%
Other 4% Other 7%
We want to move users out of ~ Over 10% of users believe they Understand likelihood for Likelihood to use again Likelihood to use again
FEutr:\ity aﬂd !ow:rds fe‘eh'ng ?re unlikgly to us‘e Chat GPT to pg:ic:\pants ‘to re-erngaged Very Likely 44% Very Likely 52%
) ke they will use the too ind a recipe again, comapred  with the tool after first use. Somewhat Likely 2% Somewhat Likely 33%
Retention again. to only 3% of Bard users.
Neutral 14% Neutral 12%
Somewhat Unlikely 7% Somewhat Unlikely 2%
Very Unlikely 4% Very Unlikely 1%
Ugers should have success Bard.s suggested commands ~ Gauge amount of ljlsers Type in command Type in command
Task Success using the command bar and provide more places for successful when given a
the suggested commands. successful interaction. goal/directive. Success 65% Success 81%
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Happiness

Engagement

Adoption

Retention

Task Success

Lieny - 370 3apauu, BbINONHSEMbIe
NONb308aTENAMM MNM NPOGNEMSI, ©
KOTOPBIMY Ot MOTYT CTONKHYTHCS.

BbiTb yBEPEHHBIM B TOM HTO
nonb3osarenu
YAOB/NETBOPEHbI MPOLECCOM
odopmneHns 3aKasa.
Monbsosarens nerko
B3anMMopfencTeyeT ¢
NPOLECCOM 1 MPOXOANT BCe
aTansl

Mbi x0TM 4TOGbI
none3oBarenu 6es Tpyaa
MCMoNb30Banu Bech
hyHKUMOHaN Npouecca
ohopMneHuns 3akasa 6e3
obpalleHns B Cnyxoy
NOAREPXKKN.

Ideally, users first act will be to
use the provided recipe, or
interact with the tool more.

We want to move users out of
neutrality and towards feeling
like they will use the tool
again.

Users should have success
using the command bar and
the suggested commands.

CurHanbi, koTopeie 6yAyT roBopuTE
Bam, ecnin uenk AocTUrHyTa

MonoxuTenbHele oT3bIBbI
nonb3oearene, Huskue
KO3 hNLNEHTLI BbINETOB,
BbICOKME NoKasaTenn
3aBepLueHus.

Monb3oBatenu moryT 6es
TpyAa BbIOGpaTh BbIrOAHbIE AN
cebs YCNOBUA 1 3aBEpPLUNTL
npouecc oopMneHus 3akasa

Chat GPT produces twice as
many participants who want to
type in a new command,
indicating dissatisfaction with
the current results.

Over 10% of users believe they
are unlikely to use Chat GPT to
find a recipe again, comapred
to only 3% of Bard users.

Bard's suggested commands
provide more places for
successful interaction.

MeTpuky npeo6pasytor curHans! &
W3MepHUTEnLHbIE WKanki,
ocHOBaHHbIe Ha noBeAeHAn

User satisfaction ratings (e.g.,
surveys, NPS scores), time
spent on page, bounce rate.

NPS

First click interaction with the
tool.

Action mapping users'
decisions after using the tool.

Understand likelihood for
participants to re-engaged
with the tool after first use.

Gauge amount of users
successful when given a
goal/directive.

VARIATION A: Chat GPT VARIATION B: Google Bard

CONTEXT OF EVALUATION RESULT
Impressions

Net Positive Alignment [3] 142%
Detailed 63%
Helpful 71%
Innovative 12%
Fun 30%
tong
Confusing 3%
Overwhelming 9%
Unnecessary 3%
NET PROMOTER SCORE 21.57
Interest - First click

New Chat 22%
Command Bar 59%
Command Suggestions 12%
User next steps

Regenerate new response 36%
Type in a new command 20%
Try a different Al tool 1%
Save and use recipe 67%
Other 4%
Likelihood to use again

Very Likely 44%
Somewhat Likely 32%
Neutral 14%
Somewhat Unlikely 7%
Very Unlikely 4%
Type in command

Success 65%
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CONTEXT OF EVALUATION RESULT
Impressions

Net Positive Alignment [4] 189%
Detailed 62%
Helpful 73%
Innovative 30%
Fun 49%
Long 8%
Confusing 5%
Overwhelming 9%
Unnecessary 3%
NET PROMOTER SCORE 36.63
Interest - First click

New Chat 1%
Command Bar 60%
Command Suggestions 39%
User next steps

Regenerate new response 34%
Type in a new command 10%
Try a different Al tool 7%
Save and use recipe 83%
Other 7%
Likelihood to use again

Very Likely 52%
Somewhat Likely 33%
Neutral 12%
Somewhat Unlikely 2%
Very Unlikely 1%
Type in command

Success 81%
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LoanSense Heart Framework

Signals Metrics
gols
orproblems they may encounter.  accomplished measurement scales based on user
behavior

[

Ensure users feel satisfied with Positive user feedback, low  Overall user satisfaction
the payment process, bounce rates, high completion  ratings: 4.5/5.
minimizing frustration and  rates.

Happiness confusion. User understands. Survey results positive
What they are paying for, how NPS
much they are paying. doubled
Streamiine user experience to  Reduced average session  Average session duration:
reduce time spentonthe  duration, decreased number of Decreased from 3 minutes to
page and minimize user support tickets. 20 seconds.
inquiries to customer support.

Engagement Support ticket volume:
Decreased from 10 tickets per
month 1o 1tickets per month

Increase the number of users Higher completion rates for  Task completion rate: 85% of
ing the payment  payment transactions users completing payment
process. Dropout

Adoption rate: 15%

Encourage repeat usage High retention rates Conversion rate by 2x
Retention
Ensure users successfully  Low error rates, minimal Task completion rate: 97% of

Task Success complete ntwithout  support tickets, and users successfully completing
errors and successfully appointment attendance. payments without errors
attending scheduled Error
appointments initated from rate: 3%

the payment page.
Appointment attendance rate:
Increased from 40% to



LoanSense Heart Framework

.
‘minimizing frustration and rates. cx 0%)
much they are paying. 70% Innovative Innovative
Happiness Fun Fun
o
o o
. T e
ngagement ‘Support ticket volume:
e . -
Adoption rate: 8%
= =
e, .
Retention Neutral Neutral
e — o —
Task Success ticke d

Appoiniment attendance rate:
Increased flom 70% to 90%.



[1] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.

[2] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.

[3] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.

[4] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.

[5] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.

[6] Calculated by Positive Emotional reactions subtracted by Negative Emotional reactions
simple and single metric to measure the reaction by.
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