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https://keepindianalearning.org/tactic-teams/

Lesson 2 Learning Objectives

By the end of this lesson, you will be able to:

e Align professional branding with the Define
component of the ASCA National Model

e Understand and apply the principles of
professional branding
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ASCA Model: Define

SSB 5030

ASCA Model Elements

“School districts shall develop and implement a
written plan for a comprehensive school counseling
program that is based on regularly updated
standards developed by a national organization
representing school counselors.”

(SSB 5030. Sec. 2. Lines 5-8.)

ASCA Student Standards:
Mindsets & Behaviors for
Student Success

“The comprehensive school counseling program
required by section 2 of this act must be
implemented by school counselors or other
educational staff associates for the purpose of
guiding students in academic pursuits, career
planning, and social-emotional learning.”

(SSB 5030. Sec. 3. Lines 25-29.)
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What Are The
Characteristics
of a Successful

School
Counseling
Program?




What Comes to Mind When...
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A Quality Image

What is your personal view of your school counseling program?

ASCA Student Standards: Mindsets & Behaviors for Student Success
K-12 College-, Career- and Life-Readiness Standards for Every Student
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What will students receive as a
benefit of the program?
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https://www.schoolcounselor.org/getmedia/7428a787-a452-4abb-afec-d78ec77870cd/Mindsets-Behaviors.pdf
https://www.schoolcounselor.org/getmedia/7428a787-a452-4abb-afec-d78ec77870cd/Mindsets-Behaviors.pdf

A Quality Image

How do other stakeholders view the school counsellng
‘program?

_____________________________________________________________________________________________________________________________________

e Can others identify the application of standards in
your school counseling program?

e Think about the characteristics of a successful
school counseling program...




Branding the School Counseling Programs

The Role of the
School Counselor

AMERICAN
DOI

SC !
COUNSELOR

ASSOCIATION

ASCA Position
Statements

2= iuiosy  Guidance Counselor

I " " vs. School Counselor

0 AMERICAD
SC H()()L

|| " || soummnen
A onal Standaris Il Ilﬁ W ik EHEBIBUTCUEREHigRSIE’F HE'TCSRYE
i 1 COUNSELOR I
Professional Standards & Competencies SR IHE RUTUSE: A BRIEE HIS

ASCA Student Standards:
Mindsets & Behaviors for

Student Success
K-12 College-, Career- and Life-Readiness Standards for Every Student
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ASCA Ethical Standards

for School Counselors



https://schoolcounselor.org/getmedia/f041cbd0-7004-47a5-ba01-3a5d657c6743/Ethical-Standards.pdf
https://schoolcounselor.org/getmedia/ee8b2e1b-d021-4575-982c-c84402cb2cd2/Role-Statement.pdf
https://schoolcounselor.org/getmedia/a8d59c2c-51de-4ec3-a565-a3235f3b93c3/SC-Competencies.pdf
https://schoolcounselor.org/getmedia/52aaab9f-39ae-4fd0-8387-1d9c10b9ccb8/History-of-School-Counseling.pdf
https://schoolcounselor.org/getmedia/c8d97962-905f-4a33-958b-744a770d71c6/Guidance-Counselor-vs-School-Counselor.pdf
https://schoolcounselor.org/Standards-Positions/Position-Statements/ASCA-Position-Statements
https://www.schoolcounselor.org/getmedia/7428a787-a452-4abb-afec-d78ec77870cd/Mindsets-Behaviors.pdf

Branding the School Counseling Programs

Think about the characteristics of a successful school counseling
program, and ask yourself...

1. Is our counseling program known for the characteristics of a successful school
counseling program, application of student standards, plus adherence to ethical
standards for school counselors and school counselor professional standards and
competencies?

2. What would students and other stakeholders say about the counseling program when
counselors aren't in the room?

3. What would students say when describing the school counseling program to others?

4. Why would others invest in your school counseling program?
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How Do You Know If Your Brand Is Working?

e Stakeholders use your branding language to describe the school
counseling program

e Stakeholders are engaged—they show up and seek you out for the right
reasons

e Stakeholders are loyal

e Stakeholders easily identify the appropriate role of school counselors




