
Handling, tracking & 
maximising coverage

PR FOUNDATIONS



Handling
press requests

Response received. Now what.  
❏ Respond quickly, the press 

don’t hang around.
❏ Only send relevant, requested 

assets & information.
❏ Ask once for a coverage date 

and then track yourself
❏ Press is never confirmed until 

published
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Surprise, 
you’ve been 
featured. 
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TRACKING PRESS COVERAGE 
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Google alerts

It’s easy to create a Google alert that lets 
you know if your brand has been 

mentioned online. 

Readly

Get access to magazines from all major 
publishers through Readly for just 

£9.99 /mo. 

GA4

Track online press through Google 
Analytics website traffic with GA4. 

Follow details on platform for set up



10x the awareness. 
Maximise your coverage.  
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USE COVERAGE TO DRIVE SALES
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CONTENT DISTRIBUTION

If you’re republishing coverage, you 
might be contacted by the NLA to 
obtain a media access copyright 
license.

https://www.nlamediaaccess.com/about-us/what-we-cover/


WHY USE COVERAGE TO DRIVE SALES
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PR myth
Press coverage alone drives sales

Expert fact
Coverage at the right time & place 
with accessible priced product might 
translate to sales. But coverage drives 
sales when used in your sales funnel



MAKE YOUR COVERAGE WORK HARDER
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Logos on website

Immediate credibility

Instagram bio

Trust at first touch point

Blog post

Improve SEO



MAKE YOUR COVERAGE WORK HARDER
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Product description

Improve SEO

Share on social

Trust at first touch point

Share with stockists

Increase orders of press 
favourites


