PR FOUNDATIONS

Handling, tracking &
Maximising coverage



Handling
press requests

Response received. Now what.

a
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Respond quickly, the press
don’t hang around.

Only send relevant, requested
assets & information.

Ask once for a coverage date
and then track yourself

Press is never confirmed until
published



Surprise,
you've been
featured.

Just finishing the week on a high with an unexpected mention in Homes & Interiors Scotland
Was just minding my own business on Readly when | stumbled across it. F**king delighted!
Also, this is a great interiors magazine.

6 comments

Surprise! [ share -

m Rachel Balding 5 months ago
Owner/maker at Fatpoppycat

My bee mosaic is in Gardens lllustrated this month and | didn't have a clue it was
going to be there! Thankfully one of my social media followers spotted it.

They must have lifted a photo from the website, cut it out and photoshopped the
foliage I use for my lifestyle pics that partially covered the mosaic.

What a fabulous surprise &

@prdispatch




TRACKING PRESS COVERAGE

GA4 Google alerts Readly
Track online press through Google It's easy to create a Google alert that lets Get access to magazines from all major
Analytics website traffic with GA4. you know if your brand has been publishers through Readly for just
mentioned online. £9.99 /mo.

Follow details on platform for set up

@prdispatch



USE COVERAGE TO DRIVE SALES

10x the awareness.
Maximise your coverage.

@prdispatch



CONTENT DISTRIBUTION

gé%%?s Home Title Search AboutUs v Licences v  Monitoring Agencies v  Publishers v News Contact Us

Rights licensing and content distribution

NLA Media Access (NLA) is a publisher-owned rights licensing and '
publisher services business with a core aim of supporting journalism. m Ed I a
We work on behalf of the UK’s newspaper and magazine publishers. We

license organisations to make paper and digital copies of newspaper, a C C ESS
magazine and news website content.

The NLA currently licenses over 200,000 businesses and organisations

ranging from large government bodies, PLCs, and limited companies to

partnerships and public relations agencies.

If you're republishing coverage, you
might be contacted by the NLA to
obtain a media access copyright
license.



https://www.nlamediaaccess.com/about-us/what-we-cover/

WHY USE COVERAGE TO DRIVE SALES

PR myth
Press coverage alone drives sales

Expert fact

Coverage at the right time & place
with accessible priced product might
translate to sales. But coverage drives
sales when used in your sales funnel

@prdispatch



MAKE YOUR COVERAGE WORK HARDER

Sbri Studio Blog

Sbri in the Press in 2022

Jan s, 2023

We're not even three year . For most of us January
|
reflect, take stock, and

102022 - our first artst collabs product

launches, and some pretty cool press features t0o.

Our smal business frst dipped a toe i the world of PR in 2021 e wrote about I here) but that was just the.
beginning bl the shop,
2 foature. . S0, P i

victories, here's a round up of some
2022 in case you missed them the frst time round...

Personalised Leather Card + Coin Purses.

Blog post

Improve SEO

= Q DAME.
20 million +

Our applicator is used in 67 countries,
helping people stop plastic period waste
across the world.

LEARN ABOUT YOUR IMPACT

LOVED BY

BEE VOGUE COSMOPOLITAN STYLIST

— = T

Logos on website

Immediate credibility

studiodine.store Following v Message  +&

682 posts 6,500 followers 829 following

Studio Dine Store -~ Modern Tableware she/her
Home decor
Putting life into your party
SALE NOW ON!
As seen in: Grazia, Stylist, Sheerluxe, The Guardian, & more
Events @studiodine | & @calliepettigrew
iodi [ages/workshops

Followed by makeitbritish, lizmmosley, lttlebettyprint + 21 more

Instagram bio

Trust at first touch point

@prdispatch




MAKE YOUR COVERAGE WORK HARDER

INDEPENDENT

BEST PRAM MITTEN

I might be in camo print but there's no way you'll want to
disguise this cool piece of kit from Tiba & Marl. This cosy
handmuft is the perfect way to upgrade your pushchair 5o it's
winter ready.”

VOGLUE

Share with stockists

Increase orders of press
favourites

PARYNER!WINE Home About Shop Personalised  FAQs  Wine Hub Q ® 0

The Partner in Wine Bottle - Merlot

£35.00 %*50

KEEP IT CHILL

It's time to keep your fave wine the perfect temperature
on-the-go with our Merlot Partner in Wine insulated wine
bottle. From posh park picnics in the spring and last-
minute lazy beach trips in the summer to al-fresco dining
in the autumn and sitting around a campfire in the
winter, let your Partner in Wine be a part of your group .
Sip, sit back and relax as she keeps your desired drink the

perfect temp.
Materials and spees +
Cleaning notes +

Product description

Improve SEO

@ helloklean ...

= WHO WHAT WEAR @ a
Tonnes of New Products
Landed on My Desk This
Month, But These 10 Were
the Best

yeanon vouson

HELLO KLEAN
Purifying Shower Head

of a difference it can ke withyou wash your hie
somewhere with softe water. Your hai fels cleaner and
shinier,and your i colou s more vibrant. That s
why Fove Hello Klear's showe head, which conains
fiker o remove the buid-up thatcanleave ur it
Tacklustre and our skin dry andiitted. Since using i,
my haic andsealp felealicr and my haie colour
ook far more vibran, even thought thas been morths
since | last had bulyage.

Share on social

Trust at first touch point




