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THE RELIGIOUS STUDIES PROJECT
• International collaborative enterprise producing weekly podcasts with 

leading scholars on the social-scientific study of religion. 
• Since January 2012 
• 190+ audio interviews 
• 160,000 views in 2015 
• 2800+ followers on Twitter
• 3600+ followers on Facebook
• Weekly essays, roundtable discussions, book reviews, resources, and 

conference reports, plus our weekly digest of opportunities (jobs, journals, 
conferences, etc). 

• Non-profit organization, primarily sponsored by the British Association for 
the Study of Religion (BASR).
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Undergraduates
● A chance to hear academics talking naturally
● A chance to broaden your knowledge beyond your 

niche
● Revision tool

− Can be used while exercising, looking after kids, travelling, etc.
− Some learn best through listening to a discussion
− Offer an introduction to topics “somewhere between wikipedia and 

a full-length book”
− Cover a lot of material in a half hour!
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Postgraduates
● The podcasts can help you keep on top of current 

research and perspectives on older scholars and 
themes.

● We all have to focus our reading on our research 
topics – the podcast can help you fill in some of the 
inevitable blanks in your knowledge without too 
much reading.
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● The RSP offers an excellent publication opportunity 
– we actively seek submissions, and some of our 
responses do better than the scholars they respond 
to!

● Employability – you've a foot in the door if they 
already know you and think you’re making a 
contribution towards education already
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Academics
● Academics are increasingly under pressure to 

make sure they relate their research to the public 
interest – we can help with that by making it free, 
understandable and copyright free.

● In less than an hour, an academic can create a 
podcast that thousands of people – rather than a 
small class or seminar group – will hear, and can be 
listened to again, forever. A very efficient use of 
time!
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The Public
● ...perhaps the most important.

− Many of the humanities intersect with religion – we can give 
them the tools to explore that avenue.

− No-one knows what religious studies does – we can change 
that.

− Scholars can put forward research in a way that anyone can 
understand – which should be a central concern for a 
public-funded intellectual.

− We believe that these topics are intrinsically interesting.
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Networking and Promotion



“Network” - noun

1. an arrangement of intersecting horizontal and vertical lines.

– "a spider constructs a complex network of several different kinds of 
threads“

– synonyms: web, criss-cross, grid, lattice, net, matrix, mesh, webbing, 
tracery, trellis; 

2. a group or system of interconnected people or things.

– "the company has a network of 326 branches“

– synonyms: system, complex, interconnected system/structure, 
complex system/arrangement, nexus, web; 



“Network” - verb

1. connect as or operate with a network.

– "compared with the railways the canals were less 
effectively networked"

2. interact with others to exchange information and 
develop professional or social contacts.

– "the skills of networking, bargaining, and negotiation"



Why Build a Professional Network?

Image credit: http://www.clixmarketing.com/blog/2015/06/18/why-good-old-fashioned-brainstorming-is-important-in-ppc/



Why Build a Professional Network?
http://www.nottingham.ac.uk/researchstaff/researcher-community/networks/why-networ

k.aspx

• You may find new directions for your research
• Knowing people outside of your school/department may help 

you to build up your profile and to progress in your career
• You may hear about new employment and/or funding 

opportunities
• It could lead to a cross- or interdisciplinary collaboration

http://www.nottingham.ac.uk/researchstaff/researcher-community/networks/why-network.aspx
http://www.nottingham.ac.uk/researchstaff/researcher-community/networks/why-network.aspx


From the Business World…
http://www.strategicbusinessnetwork.com/about/importance

• Learn dynamics within your industry
• Establish your business contacts
• Get “plugged in” to your community
• Seek new career opportunities
• Facilitate win-win relationships
• Create your referral networks
• Accelerate your professional development
• Develop knowledge resources

http://www.strategicbusinessnetwork.com/about/importance


How to build a network?

Image credit: http://innovationleadershipforum.org/wisdom-of-others/14-reasons-keep-brainstorming/



How to build a network?
• Publishing
• Maintaining a personal website with an up-to-date CV
• Blogging
• Email Lists
• More "traditional" forms of networking: Scholarly societies, Conferences, 

Workshops, Emailing, Coffee, Lunch
• Personal Characteristics

– David: Brilliant, Reliable, and Personable - be 2 of 3.
– Small Talk
– Helpful attitude

• Social Media



Example

Image credit: http://www.comeon-project.eu/publications/



● 2011. Conference Report on the Nonreligion and Secularity Research Network’s “Qualitative 

Methods Workshop”, Tuesday 14 December 2010. NSRN Events Report series [online]. June. 

Available at http://nsrn.net/events/events-reports/

● 2011. “Consciousness Raising: The critique, agenda, and inherent precariousness of 

contemporary Anglophone atheism.” International Journal for the Study of New Religions 2 (1): 

77-103.

● 2012. With Rebecca Aechtner and Johannes Quack. EASR: Non-religiosity, Identity and Ritual. 

NSRN Events Report series [online]. 19 April. Available at http://nsrn.net/events/events-reports/.

● 2012. Secular Sacreds and the Sacred Secular. The Religious Studies Project. 7 November. 

Available at 

http://www.religiousstudiesproject.com/2012/11/07/christopher-r-cotter-secular-sacreds/

● 2012. With David G. Robertson. "Unlocking the Ivory Tower: The Religious Studies Project One 

Year On." BASR Bulletin (121), November.  

http://nsrn.net/events/events-reports/
http://nsrn.net/events/events-reports/
http://www.religiousstudiesproject.com/2012/11/07/christopher-r-cotter-secular-sacreds/
http://www.religiousstudiesproject.com/2012/11/07/christopher-r-cotter-secular-sacreds/


● 2013. Co-edited with Abby Day and Giselle Vincett. Social Identities between the Sacred and the 

Secular. Farnham: Ashgate.

● 2013. With Owen Coggins, Jaspreet Kaur, and Urmilla Mohan. 2013. “Conference Report, 

BASR/EASR Conference, Liverpool 2013.” BASR Bulletin (123), November.  

● 2013. With Lois Lee and Stephen Bullivant. Irreligion: A Contemporary Bibliography. In Toward a 

Sociology of Irreligion, by Colin Campbell. Alcuin Academics.

● 2014. With Jack Tsonis and David G. Robertson. "The Religious Studies Project... In Teaching & 

Learning." BASR Bulletin (124), May.  

● 2014. Christopher R. Cotter, "Conference Report: ESA Sociology of Religion Research Network 

Conference." BASR Bulletin (125) November, 22–24   

● 2015. “Without God yet not Without Nuance: A Qualitative Study of Atheism and Non-religion 

among Scottish University Students.” In Atheist Identities: Spaces and Social Contexts, edited by 

Lori G. Beaman and Steven Tomlins. Dordrecht: Springer, 171-193.



● 2016. Co-edited with David G. Robertson. After ‘World Religions’: Reconstructing Religious 

Studies. London: Routledge.

● Forthcoming (under review). Cotter, Christopher R , Grace Davie, James A. Beckford, Saliha 

Chattoo, Mia Lövheim, Manuel A. Vásquez, and Abby Day. Under review. “Around Abby Day’s 

Believing in Belonging: Belief & Social identity in the Modern World.” Religion and Society: 

Advances in Research.

● Forthcoming (under review). “A Discursive Approach to ‘Religious Indifference’: Critical 

Reflections from Edinburgh’s Southside.” In Religious Indifference: Perspectives from Studies in 

Secularization and Nonreligion, edited by Johannes Quack and Cora Schuh. Dordrecht: 

Springer. 

● Forthcoming (under review). Co-edited with Philip Quadrio and Jonathan Tuckett. New Atheism: 

Critical Perspectives and Contemporary Debates. Dordrecht: Springer.

● Forthcoming (under contract). Chapter in Fabricating Identities, ed. Russell T. McCutcheon. 

Sheffield: Equinox. 
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Social Media

• Why have a social media presence? 

• Separate Accounts?

• Curating your social media presence. 
– Be professional AND have fun.

– Don't say anything you wouldn't be happy defending 
in court

– Anything can be deleted.



Facebook vs. Twitter

• “Facebook is where you stalk people that you used 
to know / Twitter is where you stalk people that 
you want to know”

• Twitter - impersonal, Facebook - personal?

• Frequency of posts?

• User engagement.



• The University of Edinburgh “Social Media Guidelines” 

– http://www.ed.ac.uk/polopoly_fs/1.78322!/fileManager/111
201%20UoE-Social-Media-Guidelines.pdf

• Key points:
– Be aware of how your comments may reflect upon yourself/your 

organization

– Publish regularly and relevantly.

– Be respectful to all parties.

http://www.ed.ac.uk/polopoly_fs/1.78322!/fileManager/111201%20UoE-Social-Media-Guidelines.pdf
http://www.ed.ac.uk/polopoly_fs/1.78322!/fileManager/111201%20UoE-Social-Media-Guidelines.pdf


Social Media
Other useful resources:

● Newbies guide to Facebook: 

http://news.cnet.com/newbies-guide-to-facebook

● Facebook Marketing Hub: 

http://www.hubspot.com/facebook-for-business-marketing-hub

● The Complete Guide to Twitter: http://makeuseof.org/twitter

● Twitter Marketing Hub: http://www.hubspot.com/twitter-marketing-hub

http://news.cnet.com/newbies-guide-to-facebook
http://www.hubspot.com/facebook-for-business-marketing-hub
http://makeuseof.org/twitter
http://www.hubspot.com/twitter-marketing-hub


Managing Social Media

• Tweetdeck, Hootsuite, Queuing

• Integration with websites

• Time limits, and Stayfocusd







Measuring Impact

● Google Scholar

● Vanity Searches

● Podcasting Stats

● Website Stats

● Facebook and Twitter Stats
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Any questions thus far?



Trello



• Trello.com
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Google Docs

● A fully-featured office suite “in the cloud” with 15 gigs of free storage:

Online storage, accessible from anywhere:

● Dropbox
● Google Drive
● iCloud

Bookmarking

● Store and organise online material - so particularly useful for digital ethnographers
● add tags to make material searchable
● E.g. del.ico.us, evernote

Feed reader / RSS

● eg Feedly
● gather primary and secondary material automatically
● Journals and job announcements
● Facebook and Academia.edu can also be useful sources for material

Applications:





Online storage, accessible from anywhere:

● Dropbox
● Google Drive
● iCloud

Cloud Drive



●

Bookmarking (Deli.co.us)



Worldcat.org is the world’s largest library catalogue - and it will generate references for you!

Bonus!

http://www.worldcat.org/



ENTREPRENEURSHIP 
AND THE FUTURE OF 

ACADEMIC PUBLISHING



THE ECONOMIC REALITY
 At the moment, podcasts do not typically count towards an 

academic’s research score – although this is beginning to change
 Research Excellence Framework (REF) – published every five 

years, next in 2020
 Senior colleagues have a need to contribute to the REF which 

makes being involved in the production of podcasts or other 
innovative work unlikely until it counts
 Yet institutions slow to respond to changing environment – a 

project like the RSP would have been costed at thousands of 
pounds by the University of Edinburgh, and taken years to set up



REF 2020
 Assessed on outputs 
(originality, significance and 
rigour), impact (reach and 
significance, including public 
and interdisciplinary) and 
environment (vitality and 
sustainablility)

 REF 2020 may only include 
open-access publications

 Public outreach currently 
weighted at 20%, but likely to 
increase







TECHNOLOGY
 Learning technologies developing rapidly – and Universities and 
publishers struggling to keep pace
 Most assessments and coursework is now online in the first instance
 Tablets etc. make ebooks and e-journals a much more practical solution – 
saving Universities and students money
 It is now quick and easy to make powerpoints and recordings of lectures 
etc. available online
 Students increasingly demanding more variety of material – visual, audio, 
interactive, etc
 MOOCs (Massive Open Online Courses) are an increasingly ubiquitous 
offering by major universities



ACADEMIC PUBLISHING
 It is widely acknowledged that the present academic publishing model 

is broken:

▪Journal subscriptions and academic books have become too 
expensive for even university libraries
▪Yet few academics are paid for their work
▪Nevertheless, publishers such as Brill or de Gruyter are seen as more 
prestigious than smaller publishers, and therefore continue to be able 
to attract writing.
▪Publishers which offer Open Access publications require their costs 
to be covered, often up to thousands of pounds – making Open 
Access prohibitive to emerging scholars



THE ACADEMIC JOB MARKET

Academia is changing:
▪Universities are increasingly run along a neo-liberal business model 
of supply-and-demand
▪There are fewer tenure-track jobs in the humanities and social 
sciences…
▪…and teaching is increasingly passed down to Teaching Assistants 
(US: adjuncts) - like me
▪We have more time and energy to contribute to new and emerging 
paradigms like podcasting – and less to lose…
▪As universities use more information technology, these skills and 
systems may become employable – for instance, designing MOOCs



THE FUTURE BELONGS TO US
❑How could we use new media to improve University teaching?

❑How could we create a truly Open Access academic publishing model?

❑What will the academic book of the future look like?

❑How can we use cloud technology to improve collaboration and create 
international networks?

❑How can we use social media, blogs, podcasts etc. to demonstrate the 
importance and utility of Religious Studies outside academia?

❑What unique skill-set do you have? What can you do that no-one else has 
thought of yet?



Twitter: @ProjectRS

Facebook: The Religious Studies Project

Web: religiousstudiesproject.com

Email: editors@religiousstudiesproject.com


