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THE CHALLENGE

Vurol aimed to drive
targeted brand within
Gen Z and connect
with college
consumers looking for
athleisure apparel.






THE
OPPORTUNITY

By leveraging a curated
group of 12 top NCAA
Student Athletes, Vuori
took advantage of the
opportunity to become
the athleisure brand of
Gen Z







11G Main Feed, 1Reel/Tiktok & 2 IG Stories Per Athlete

Impressions Engagement Rate

Student

Athletes Universities

Reached Total Posts



11G Main Feed, 1Reel/Tiktok & 2 IG Stories Per Athlete

Impressions Engagement Rate

Student Universities
Athletes Reached Total Posts




11G Main Feed, 1Reel/Tiktok & 2 IG Stories Per Athlete

Impressions Engagement Rate

Student Universities

Athletes Reached Total Posts



CAMPAIGN ACTIVATION
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@ jayjosephdippolito Looking good! Cool Vuori styling!
Excellent photos!
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