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Introduction



Providing clients with free 
fashion consultations, 
professional clothing, and 
basic interview skills for 
interviews and new jobs
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PARTNERSHIP
FUNDRAISING



Partnership:
The Maryland Food Bank

Connections
1,200 distribution centers, 40 million 
meals served annually

Creating Pathways Out of Hunger
Holistically combating food insecurity, job 
training, job opportunities 

Pantry on the Go
Reduces transportation barrier

INTRODUCTION RECOMMENDATIONS BUDGET LONG-TERM GOALS

To Gain from the MFB
Existing infrastructure and experience 

regarding moving services mobile

 Mutually Beneficial
Shared goals and communities served, 
formal partnerships invite more official 

collaboration



Fundraising

The Maryland Food Bank | Partner
Borrow Pantry on the Go truck

FY22, $36.3 million in non-food 
contributions and grants

Use part of MFB’s donations to fund the 
resources needed for the mobile service
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Give Butter | Crowdfunding
Risk mitigation if MFB doesn’t fund enough

No service fees, no transactions fees

Access to exponentially more donors

Prepare a business proposal-esque pitch 
to comprehensively provide data  



LOCATION
TIMING



Location and Timing
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Timing:
● Tuesday, Saturday, Sunday

● 2 locations per day

● Split by 3 hours per location

Criteria:
● High concentration of lower 

median household income 

● Near existing infrastructure 

● Near public transportation

Location: Howard County Area



Location and Timing
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Location and Timing
Locations: 
● Linden Hall Village Center

● Jessup Correctional Institution

● Columbia East Marketplace

● Towne Center at Laurel

● Lyndwood Square

● Waterloo Park
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VEHICLE
PROPOSALS



The Vehicle Available Vans Within 
50 Miles:

● Vehicle of Choice: Used van
○ Cheaper than buying a new van
○ No special license required
○ Adequate space for clothing racks

● Used van price range: $12,500 - $30,995

● SIS can select a van based on funds 
generated
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ADVERTISING
PROPOSALS



Advertising
Social Media Advertising
● SIS website, Twitter, and 

Instagram
● Launch a TikTok with 

Interactive content

Physical Advertising
● Fliers/posters in high foot 

traffic areas

INTRODUCTION RECOMMENDATIONS BUDGET LONG-TERM GOALS



03
Budget



Sample Budget (One year)

Used Van 
Gas (Assuming bi-weekly filling of $75)
Insurance (12 months)
Maintenance 

Total Costs

$30,000
$1,950
$1,476
$1,100

$34,526
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Long-term Goals
EXPAND PARTNER NETWORK
Get more nonprofit partnerships and find corporate partners 

MORE LOCATIONS
Increase to 10 - 12 locations

INCREASE FLEET
Purchase another truck to increase mobile capabilities
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CREDITS: This presentation template was created by Slidesgo, 
including icons by Flaticon, infographics & images by Freepik 

THANK YOU
Questions?

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

