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UNICEF West and Central Africa: Social and Behavior

Cha nge/S BC Resource libra I'Y Voir diapos 2, 3, 8 et 9 pour francais
Last updated: 15 I\/Iarch 2023

Human-Centred Approach
for Health

This website will guide you through why and
how to use human-centred design as an
approach to addressing challenges related to
community demand for basic health services

NDTHING ABOUT US WITHOUT US

such as immunization.

A co-creation guide: For the collaborative design of
social and behavior change content and

approaches
This is a guide for d tg elion n, for UNICEF colleague:
government and ci | ciety pa n Nt ThIS |s notatralnlng module nd is
M f H |th t | not meant to be p t d. If you sideri gh olding a eatlon session,
1 H C t D you can simply dth g d dth p t pyf f nd use on the
. Ouman tentered Vesign Tor fed 00IS R o Y oo o

session facil t t

(UNICEF) B

2. Human Centered Design Guide (ldeo) Co-Creation guide [ENG]
3. HCD pocket guide (Ideo.org) UNICEF Dem Rep Congo/DRC
4. HCD Research Methods cards (Ideo) :

Human-centered design It's@bout trging.
5. Mercy Corps HCD research cards is a creative approach s
6. UNICEF Community Engagement Guide to Rrobiem solving.
7. Rapid Prototyping Guide (Adapted from a

WMercyCorps #7%\ IDEO-OR

UNICEF DRC resource)


https://docs.google.com/presentation/d/1UuyTSmxBrAghSzyuKz_jEjM43BAT_n35caKvMqsE_vk/edit?usp=sharing
https://www.hcd4health.org/resources
https://drive.google.com/file/d/18gYlbpMoGaYKTAFZ39Y01WIlOGu7IMTn/view?usp=sharing
https://drive.google.com/file/d/1sb0InPiudwlNMv2Fr-na43kU3YPzyT6W/view?usp=sharing
https://drive.google.com/file/d/1MfAeHGm-EmjytEKK7p-2HqCaX9rCT4ys/view?usp=sharing
https://drive.google.com/file/d/18_p7xlk83RHeNifqGnAWiWMyznRQQj9H/view?usp=sharing
https://docs.google.com/presentation/d/1oDxTFpxaE88aw-c2GvSTUze4A0RiGSw7MnRO6C76BiM/edit?usp=sharing
https://docs.google.com/presentation/d/1FqXF5GXbvSbvZZpmPanoT9y43JTEGVgK5Pk5ECgsoNQ/edit?usp=sharing
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Ressources en

francais

1. Guides Human
Centered Design (HCD) UNICEF Thad
Francais (UNICEF and
ldeo.org)

Cartes de
-, & _ _ . | ‘

2. Cartes recherche HCD
(UNICEF Tchad) -
Printable version

de Recherche

Sil= de Recherche


https://drive.google.com/drive/folders/1BcnqrtPX0sBO8FfJIeNRCQ0ZXA5nDC-L?usp=sharing
https://drive.google.com/drive/folders/1BcnqrtPX0sBO8FfJIeNRCQ0ZXA5nDC-L?usp=sharing
https://drive.google.com/drive/folders/1BcnqrtPX0sBO8FfJIeNRCQ0ZXA5nDC-L?usp=sharing
https://www.kpgreiner.com/_files/ugd/b7f2dc_66692edd8dbc4ec5b6e11c88710e5a28.pdf
https://www.kpgreiner.com/_files/ugd/b7f2dc_66692edd8dbc4ec5b6e11c88710e5a28.pdf
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Ressources en
francais (cont)
1. UNICEF Rep

Democratique Congo
(RDC)

a.
b.

Guide co-creation

Guide prototypage

rapide

Guide engagement

communautaire
(FR)

GUIDE D'ENGAGEMENT
COMMUNAUTAIRE

= ORIENTATIONS ET APPROCHES

Pour les actions participatives pour
I'engagement communautaire dans les urgences
de santé publique

UNICEF/République Democratique du Congo (RDC) et le Programme
National de Communication pour la promotion de la santé (PNCPS), Ministére
de la Santé, RDC

V30: 10-10-22

PET 1}( GUIDE

DE PROTH \nT— PAGE

ECHOUER TUT POUR REUSSIR PLUS VITE



https://docs.google.com/presentation/d/1ckJnEBCvC2ijU8jJewTvDfEeIlUVyVE2KhO-Fd8olQ4/edit?usp=sharing
https://docs.google.com/presentation/d/1kTD5liseEhfYOQPD_lmkLVj_I06ub4Ke9JDqa1M5NRw/edit?usp=sharing
https://docs.google.com/presentation/d/1kTD5liseEhfYOQPD_lmkLVj_I06ub4Ke9JDqa1M5NRw/edit?usp=sharing
https://docs.google.com/presentation/d/1GHt9FvojPPsuO98WMTCwv_ISHzmCZBgEqcdta6GICww/edit?usp=sharing
https://docs.google.com/presentation/d/1GHt9FvojPPsuO98WMTCwv_ISHzmCZBgEqcdta6GICww/edit?usp=sharing
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SBC Intro Guide* unicef@® ki
UNICEF WCAR

HUMAN RIGHTS-BASED

*The SBC Intro Guide was Social and

co-created in 2022 with 10 Behav|our Change (SBC)
country offices and covers key R R R

SBC concepts, planning and AN INTRO GUIDE

design models and 10 Social
and Behavior Change —_—

approaches -
Knowing

Feedback welcome! is not enough m

[Use this link to give feedback.
Write: Intro Guide feedback in the Resources: Human Centered Design
online form so we know what you're
giving feedback about

UNICEF WCAR SBC Intro Guide [Dec. 2022]
and supplemental resource pages



https://drive.google.com/file/d/1ftX-Kp0Fxc-JB3WJSQMlfY3kG5GMIVRz/view?usp=share_link
https://docs.google.com/forms/d/e/1FAIpQLSfQWsCrgkBAizbjLds03vzkQ95_LvGGrJy4zRTBXW7otm-AUg/viewform?usp=share_link
https://drive.google.com/file/d/1mw9P7ZXGVY0KfPUMintQsjZcuqlF-9UA/view?usp=share_link
https://medium.com/social-and-behavior-change-resources

Draft “Pocket
Guides”*

*Pocket guides are more detailed than
the “Five Minute Academy” series,
which is shared on the next slide.

Pocket Guides are designed to be
adapted for context - We seen them as
being a small printed booklet, for
individual learning, rather than a
presentation for use in a
workshop/training.

Feedback welcome!

[Use this link to give feedback. Write:
Pocket Guide feedback (and state
which topic)

Social and
Behavnour Change

D NUTHINGABUUTUSWITHDUT us

Collective Change

UNICEF West and Central Africa Regional Office, Social and Behavior Change Team,

with inputs/feedback from colleagues from UNICEF The Gambia [BETA: 8-11-22kg

Collective Change Pocket Guide [BETA Oct. 2022]

Social and
Behavuour Change

D NOTHING ABOUT US WITHOUT US

Positive Deviance

UNICEF West and Central Africa Regional Office, Social and Behavior Change [BETA: 8-11-22kg]
Team, with inputs/feedback from...[Your name here!]

Positive Deviance Pocket Guide [BETA Nov. 2022]



https://docs.google.com/forms/d/e/1FAIpQLSfQWsCrgkBAizbjLds03vzkQ95_LvGGrJy4zRTBXW7otm-AUg/viewform?usp=share_link
https://docs.google.com/presentation/d/15vs6yl2jgYNQ1k_MdMjxe7JYFSTqiI_Ze9n3jHNv32k/edit?usp=sharing
https://docs.google.com/presentation/d/13D1iZlXCaUWCOw--IK8ons5jiE55qBJ6WcOHlARwY-c/edit?usp=sharing

BETA resources - Five Minute Academy (FMA): for sharing/prototyping with government
counterparts and technical partners). Note: We will be transitioning to video format in 2023,
insha’allah. We will share prototypes when ready. (Beta = Still prototyping)

What is “Positive Deviance?”?

Human Centered Design What is “Gamification”?

(Conception centrée sur I'humain)

Qu'est que c’est?

Five Minute Academy

Five Minute Academ
y Social and Behavior Change Lab

Académie de Clnq Minutes Social and Behavior Change Lab

Laboratoire de changement social et comportementale (CSC) BETA V18- 4-7-21

[For external sharing and feedback]
Feel free to adapt the slides prior to sharing - This is now YOUR “mini-module”...

BETA V11: 20-7-21
BETA V2: 25821 [For external sharing/feedback]

Human Centered Design Gamification Positive Deviance
O Beta PPT - ENG o Beta PPT - ENG o Beta PPT - ENG
O Beta PPT-FR o Beta PPT-FR o Beta PPT - FR

o Beta PPT - ESP

Five Minute Academy

What is “Behavioural Insights?” Five Minute Academy

What is Accountability to

i i ?
What is Collective Change: Affected Populations (AAP)?

Five Minute Academy

Social and Behaviour Change Lab, West and Central Africa Region
[Internal for UNICEF use]

WCARO [K. Greiner, BETA 1 - Open for input/ideas]

[Internal for UNICEF use]

W(CARO Social and Behavior Change team
[K. Greiner, BETA 1 - Seel slide 12 to give input/ideas]

BETA V2: 5-9-22
[For external sharing and suggestions - Help us improve!]
Feel free to adapt the slides prior to sharing - This is now YOUR “mini-module”...

Behavioural Insights Collective Change —
o Beta PPT - ENG; o Beta PPT - ENG - Beta AAP PPT

o Beta PPT-FR


https://docs.google.com/presentation/d/1GHoN7adrXPccIpEg8xYPo5kTzGxuvmjOq7pSNmFj3zw/edit?usp=sharing
https://docs.google.com/presentation/d/1AIkizEvPE8A01vpWVHOoCZ_NDDBQeeHq_mUe8cnFdyk/edit?usp=sharing
https://docs.google.com/presentation/d/1gJhw-_TAQsDhKv0rXxayPa8DMDP9Kq7j4zwM6y72Kxg/edit?usp=sharing
https://docs.google.com/presentation/d/1fCZlzhsnBVLbM3EBLRoVsf-9DKGn7n2Az_L9NZRNAv8/edit?usp=sharing
https://docs.google.com/presentation/d/1PXEPW8jIxbhw4Vi7Pv56JIW4ZV7h8hqlqWm3prGI0v8/edit?usp=sharing
https://docs.google.com/presentation/d/1xVfbqm6UQKhwZVS5zcQWuJgMSc_pSnuYmgik618Kmvc/edit?usp=sharing
https://docs.google.com/presentation/d/1bklVxi-xvhrQSJ8PTIsAspmPozoH7PH0YAqQPbLqXh4/edit?usp=sharing
https://docs.google.com/presentation/d/1jPTd0nF9iN-Ecv224WAkQQi14onPddPvmBO797Xg5t0/edit?usp=share_link
https://docs.google.com/presentation/d/1-pE_w591meX04bm4epsccGFxZdUUVz5AKpD56XX296U/edit?usp=sharing
https://docs.google.com/presentation/d/1-xxf_7z9ej3R22CPvWmCptdAEt-39Iu5LksrujXe9Gg/edit?usp=sharing
https://docs.google.com/presentation/d/1fjcx-Ea8FXRhjoF06BWSAP_VFwUkiENaTL0u4pI8UAI/edit?usp=sharing

Annex: Resources [UNICEF West/Central Africa is borrowing/adapting resources
and citing original sources] - EAST cards soon in French and Hausa (Poss SP+PORT)
[Printable versions here]

VS 2PP%% V822 043820 ,.%0%%802

UNICEF West and Central Africa Region

[ADAPT me! Put your own name/logo —
keep the citation for IdeoU]

Social and Behavior Change Team

UNICEF West and Central Africa Region

Social and Behavior Change Team
Behavioral Insights “EAST” Framework

Human Centered Design Resource

1. Make it Easy

Start Here ——

2. Make it Attractive

DESIRABILITY

3. Make it Social (Pulling from positive

social norms)

4. Make it Timely

*Adapted from: Behavioral insights Team

Desirability Viability Feasibility Venn diagram, courtesy of www.ideou.com


https://drive.google.com/file/d/1v6aUVi5dlKKKxMaqn4SHw5h11QDnOwyx/view?usp=share_link
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Annexe : Ressources [I'UNICEF Afrique de I'Ouest/Centrale emprunte/adapte des
ressources et cite les sources originales]. Sciences Comportementales Appliquées

(Behavioural Insight) and Conception Centrée sur I'Humain (Human Centered Design)
[Versions imprimables ici]

X _ (LN X @ DN X & Y@ COCROT DO 0C OC( 8¢

UNICEF West and Central Africa Region UNICEF West and Central Africa Region
Social and Behavior Change Teams Social and Behavior Change Teams

Cadre conceptuel “FASO”*

Concepts de Design centres sur I'humain Stiences Combortamentalesappliguses

. Désirable, fals_ablt_a et V|a_b|e (EAST Framework, Behavioural Insights)
Source: IDEQ.org, Design Kit [Francais], p. 14

*Adapté de: Behavioral Insights Team
© Behavioural Insights Team

. i F.A.S.O = Rendez les choses...

k} 1. Faciles

2. Attrayants
3. Sociales*

FAISABLE (*S'appuyer sur des normes sociales positives et les rendre visibles)
Techne

4. Opportune*

(*Timely, la bonne opportunité au bon moment)

Pour plus de ressources, scannez le code QR ci-dessous



https://drive.google.com/file/d/1x-DF6SaT3yajNKOS4wQiNj0uv8HmMSd4/view?usp=share_link

i

Annexe: Resources from collaboration with “Nudge Lebanon” “Intro to
Behavioral Science” sessions: English: Feb., 2022 (Deck here,
Recording here, and resource: “SHAPE DIFFERENCE” cards in English)

nudg®
M'e S isnuence SAILLANCE
H | sssie sacron TRACAS/GENE
s | SALIENCE A seivecroce CHOIX ACTIF
L HASSLE FACTOR :%mm«e AMORGAGE
Al ACTIVE CHOICE EwoTONS .
3 PRIMING S
E EMOTIONS CADRAGE

RETOUR D’INFORMATION
AMOUR PROPRE
© ono  RAPPELS-PENSE-BETES
L'effet du MESSAGER

Ressources grace a notre partenaire “Nudge
Lebanon,” pour le sciences

comportementales appliquées French: s
Feb., 2022 (Deck here, Recording here, [ |yp—ry—rr—
and resource: “SHAPE DIFFERENCE” VAET - RECIPRO
cards in French),



https://drive.google.com/file/d/1HCaX0KMyt6S-eQe0zcqSo0HnQ4hrYk0d/view?usp=sharing
https://unicef-my.sharepoint.com/:v:/g/personal/ereussner_unicef_org/EXuN6VJ3pq1EumM9dQaWgqQBzy3492fGIMy3t0hz2erpag?e=ZwMdWW
https://drive.google.com/file/d/1Enp7wwbrP1HgGSCUF4S_hoXiENPohTIl/view?usp=sharing
https://drive.google.com/file/d/17QE1X9QBdweV7B6qoX3s9YuasSjL0AE-/view?usp=sharing
https://unicef-my.sharepoint.com/:v:/g/personal/ereussner_unicef_org/ET7XRPkuz-RHkagV2LNuKMUBVkd_2Modzc70_cYXWKLqyw?e=w0e13N
https://drive.google.com/file/d/1LrBjqN0DDQFwm8ipfmoKBP7-Hbiji4WD/view?usp=sharing
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Resources (Continued)
Online courses - Human Centered Design and beyond

Introduction to Behavioural Insights

This course aims to strengthen UNICEF's ongoing work by strategically
incorporating Behavioural Insights (BI) tools.

1. Introduction to Human Centered Design -

Acumen Academy [Online, no cost, open to
everyone]

2. Introduction to Behavioural Insights (Collab
UNICEF with Duke University) [Online,
self-paced - UNICEF Agora platform, open to

Introduction to Human-Centered Design
eve ryo ne ) Nno CO St] Master human-centered design with IDEO.org to solve

real world challenges

3. Medium essay: Behavioral Design courses

4. UNICEF: Communication for Development

course (on Agora platform, open to all)
5. IDEO U courses (online, but not free)
6. YUX User experience design (UX design)
courses (online, but not free)
7. USAID free online courses - See “digital health” Introduction to Digital Health

(fourth course listed)



https://acumenacademy.org/course/design-kit-human-centered-design/
https://agora.unicef.org/course/view.php?id=30779
https://medium.com/behavior-design-hub/best-online-behavioral-design-courses-the-complete-list-2a3b5da19f88
https://agora.unicef.org/course/info.php?id=11146
https://agora.unicef.org/course/info.php?id=11146
https://www.ideou.com/collections/courses
https://yux.design/academy
https://www.usaid.gov/cii/e-learning-courses

Annex: UNICEF Resources - Click on the document image to get the link.
Cliquez sur I'image pour avoir le lien. French above, English below.

TOUT LE MONDE VEUT NORME’S MINIMALES DE LE MODELE DES FACTEURS
EN FAIRE PARTIE QUALITE ET INDICATEURS COMPORTEMENTAUX
GUIDE PRATIQUE POUR ABORDER ET S'APPUYER SUR POUR LENGAGEMENT

LES NORMES SOCIALES DANS LES PROGRAMMES
DE CHANGEMENT DE COMPORTEMENT COMMUNAUTAIRE

I ..”!};m";if w "|||||m|llllmllll' , "||l|

4|PENNSoNG  Unicef @ . .
unicef & J|PENNSoNG  Unicef @)

EVERYBODY L nicef &
WANTS s an : or every o
BELONG

Minimum Quality Standards
and Indicators for Community
Engagement



https://unicef.sharepoint.com/:b:/t/WCAR-C4D/EXUblM21u7dKqZAhoMAK13cBcZUf6pZj03e6OLI7P_lQXw?e=1EndkT
https://unicef.sharepoint.com/:b:/t/WCAR-C4D/EWduXp_apjBNnw_uRrWwna0BUz_rnrDYADNGmToabiPhhA?e=GcRtqt
https://unicef.sharepoint.com/:b:/t/WCAR-C4D/EXwfMpwZGfxJkwkPULjgcDYBUVYQpJAIy7f3Z4uhvcfq0Q?e=lfpdLm
https://unicef.sharepoint.com/:b:/t/WCAR-C4D/ETjR4mFLdINBkTcL9REP1AIBJ82zuj3KAl5aRujsdgS5XQ?e=5sOM5J
https://unicef.sharepoint.com/:b:/t/WCAR-C4D/EWrCyVkWJ4NGvkltsXYLsEsBtByF0RpEmtgMPoGOtW2k1A?e=fLqhEf
https://unicef.sharepoint.com/:b:/t/WCAR-C4D/EQuHpUzb3KdJgIxUDWLDEjEBLYrrD2_EsTGf105HTKXn_A?e=58yZiV

Annex: Additional resources (see also next page)

Adolescents 360 Human Centered Design learning hub

C=

SHE'S AT THE

A360 &)

-NTER, EVERY

STEP OF THE
WAY


https://a360learninghub.org/

Annex: Resources - UNHCR: The champions of the one pager!
UNHCR has many “scrappy” resources (short and de-complicated, although not
HCD) - humanitarian related and human-rights driven - Check out the resources
here [See also UNHCR recommended resources on design thinking]

COMMUNICATION

WITH

“ COMMUNITIES

— Regional Initiative C4C

The Bootcamp Bootleg

Service Design Toolkit

Frog Design’s

Collective Action Toolkit

CONNECTIVITY 4 COMMUNICATION (C4C) - (m\ UNHCR
nce

0 %
AFRIQUE DE L'OUEST ET DU CENTRE ad B ol L b S

“%  FICHE PRATIQUE

HANDICAP : UTILISER LES ECRANS POUR
CREER DU CONTENU INCLUSIF

LES ECRANS ET LES AFFICHAGES NUMERIQUES PERMETTENT DE PARTAGER DES
INFORMATIONS IMPORTANTES AVEC LES COMMUNAUTES. CES ECRANS PEUVENT ETRE
DES CANAUX UTILES POUR IMPLIQUER LES COMMUNAUTES. MAIS COMMENT NE PAS

EXCLURE CERTAINS GROUPES ? VOICI QUELQUES CONSEILS POUR CREER DU CONTENU
AUDIO VISUEL INCLUSIF.

Lors de la création de contenu de contenus audiovisuels avec et pour

les communautés, deux aspects doivent étre pris en compte pour
garantir que les personnes handicapées puissent accéder au contenu
et le comprendre :

* La présentation du texte et des graphiques

* Les services permettant aux personnes souffrant de handicap sensoriel
d'accéder aux contenus

HANDICAP AUDITIF



https://www.cwc.westafrica.exposed/methodologie-et-orientation/handicap-utiliser-les-ecrans-pour-creer-du-contenu-inclusif/
https://www.cwc.westafrica.exposed/methodologie-et-orientation/handicap-utiliser-les-ecrans-pour-creer-du-contenu-inclusif/
https://www.unhcr.org/innovation/7-essential-resources-for-a-design-thinker/
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Nucleus Group collab with UNICEF NY-HQ SBC/Health/Immunization
Extra resource: Human Centered Design for Health tools (UNICEF)

MAKE IT EASY MAKE IT SOCIAL

e Harness the power of defaults e Show most people perform the desired
e Reduce the ‘hassle factors’ behaviour

e Simplify messages e Use the power of networks

e Encourage public commitments

MAKE IT ATTRACTIVE MAKE IT TIMELY
e Attract attention e Prompt people when they are likely to be
e Designrewards and incentives for receptive

maximum effect e Show the immediate costs and benefits

e Encourage people to make plans

*based on The Behavioral Insights Team ‘EAST' model


https://www.thenucleusgroup.com/team
https://www.hcd4health.org/resources
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Nucleus Group collab with UNICEF NY-HQ SBC/Health/Immunization
Extra resource: Human Centered Design for Health tools (UNICEF)

Journey to Health and Immunization

(oqemancc & Health Vst
°) 17;_‘.

Family

Knowledge | > . _ \ndividuy 5 | Experience of care
awareness |1y : -
& belief

4 Point of service

— Preparation, (3)
Intent (2 cost & effort
< Individua\ 6 ' After service

Community

X z \
Media environme®

Source for above: Ben Hickler/UNICEF Innocenti, Florence Italy (Collab Nucleus/Gena Cuba)


https://www.thenucleusgroup.com/team
https://www.hcd4health.org/resources

Nucleus Group collab with UNICEF NY-HQ SBC/Health/Immunization

Extra resource: Human Centered Design for Health tools (UNICEF)

JOURNEY MAP

PERSONA: . e
BARRIERS ENABLERS STARTING IDEAS
® ® ®
® ® ®
@ Preparation, Cost & Effort @ @ @
® ® ®
® ® ®
® ® ®



https://www.thenucleusgroup.com/team
https://www.hcd4health.org/resources

