4] Electrolux

Site

Re-design

L ess Than Three

Stephanie
Juliana

Designs LLC



Jin

Jin is a serial entrepreneur
who has spoken about
and taught his own brand
of gamification, which
lends to his designs.

Stephanie

Stephanie’s background
experience as a visual
designer in various
corporate and start-up
environments allow her to
bring something new to
the projects she
participate in.

Juliana

Juliana graduated from La
Salle College of the Arts with
a BA in Design
Communications. An avid
branding designer. Aside
from designing, she is into
longboarding and leads the
SG Longboard Girls Crew.



1.
Emotional
Branding

The modern company’s
pitch to the world.
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A premium
consumer brand
best connects to
Its customers
through emotional
branding & high
quality service




E] Electrolux

Design
Pnhilosopny

‘All of our design and product development Is based on
the philosophy of Thoughtful Design. This is a holistic

approach, rooted in the Scandinavian design tradition...

Design has to generate emotion and desire In the user, but
it must also ensure that the rational/functional aspects of

the user experience live up to the user's emotional and

functional expectations. That's what we mean when we

say “Thinking of You”'



360 Degrees Consumer
Experience

O-l Focuses on creating O Both online and 3 Running
the best customer offline touchpoints engaging and
experience of innovative
Electrolux at marketing
different stages activities during

the year



Innovation & Social
Conscioushess

Join us in creating a better world for
children with asthmal!

Visit electrolux.com/spacetobreathe to give children with asthma the #spacetobreathe

O Technological OZ Food related and
Innovation and other social
Partnerships engagement

activities globally

O Environmental
sustainability and
human health

and well being




User Research:
Low emotional
connection
to brand

Mature Markets: Asiq:




@ @ il google.com ¢, M ) 1 2

Warranty Registration Store Locator

E] Electrolux Household Appliances Discover Electrolux Support Promotions happyplateSG Q

Electrolux

Competitors

Kitchen Refrigerator Dishwashing Laundry-Washers Vacuum Cleaner Air Care Small Appliances
Appliances and Dryers

VIBRANT TASTE

Endless possibilities
for great taste

Your favourite clothes
deserve to be well
cared for

Customer Support Register Your Product

Get help using your Electrolux product, For peace of mind, register your Electrolux

contact us, or ind a service centre. S RN < ¥ % product for warranty coverage.
23 R =

B —— Register Product >

Service and Support > S ) " —
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LIFESTYLE MAGAZINE

ASPIRE

Aspire to more for the lifestyle of your dreams

2016 Vol. 0]

This Panasonic Magazine “ASPIRE” offers true premium lifestyle ideas on
fashion, food, interiors and design, entertaining, health and beauty. Your
guide to better living starts here.

FIND OUT MORE

we build homes
that foster a high
quality of life.

ASPIRE

LuMIxX G ;
Workshop Panasonic

Lumix G Workshop Discover a Japanese quality lifestyle ASPIRE

Take part in our workshop to learn from the experts, By combining the elements of construction and technology =~ This Panasonic Magazine “ASPIRE” offers true premium
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LG

Life's Good when you PLAY MORE with LG G5

LG TWIN Wash™

Perfect Black reveals
Perfect Nature

OLED BRAND STORY




What we're
doing today

Consumer research Current site and r Re-design Working with you

findings user journey the plan ahead



2.
Understanding your
consumers

Meeting Core Desires

E] Electrolux



Electrolux’s
consumer research

Strong consumer
trends in healthy
food preparation &
loT

Electrolux is trustead

for quality and
reliability




Interviews
with consumers

O'l Survey to identify O Face to face or
potential
interviewees and
obtain preliminary
data

online interviews

05

Objective is to
gain high quality
data on consumer
needs and habits



ldentify Consumer
Behaviours

Choose from the list below your top 3 priorities when purchasing a home
appliance

Emotional Practical
(14 responses)

Connection Considerations

Brand Image |1 (7.1%)
Brand Quality B 10 (71.4%)
Aesthetics
Specification... D 11 (78.6%)
Price Pg (64.3%)

Whether it fit...

I © (42.9%)

0 1 2 3 4 3 6 7 8 9 10 11
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Interviews with
Consumers & Retail Staff

Interview Findings

O'l Consumers have OZ !Eco-friendliness = 03 Consumers are
theme designs for Important to willing to pay for
their homes and purchasing premium
want appliances to decisions products that
fit in meet their

practical and

lifestyle desires



Interviews with
Consumers & Retail Staff

Interview Findings (2)

O'l Research on appliances O Friends' recommendations
. Influence purchasin
are done online and - P J
decisions
in stores
03 Information on products O Promotions, after sales
should be more interactive service & warranty are a

4 priority



Electrolux’s consumer research

Strong consumer

: lectrolux is tr d
trends in healthy =lectrolux is truste

for quality and
reliability

food preparation &
loT




Our Research: Bechaviours in local market

Consumers don’t Eco-friendliness,
feel connected to appliances fitting
the brand: There is iINnto home design,

no emotional sales/after sales
lifestyle appeal service




Recommendations: Addressing needs

Consumers don't Eco-friendliness,
feel connected to appliances fitting
the brand: There Is INto home design,

no emotional sales/after sales
NESVIEE]JEE] service

Increase emotional appeal of the brand
Address consumers’ needs for lifestyle and
aesthetic needs

Provide high quality services that reflect a high
level of customer care



The Two-Prong Approach

Site Functionality Site Design

Provide
high-quality
experience

Gain customers'’
awareness

Provide Gain brand
high-quality preference
service and trust




3.
The

Re-design
Our Work
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Kitchen Refrigerator Dishwashing Laundry-Washers Vacuum Cleaner Air Care Small Applionces
Appliances and Dryers

VIBRANT TASTE

Your favourite clothes
deserve to be well
cared for

Endless possibilities
for great taste

Customer Support Register Your Product

For peace of mind, register your Electrolux
product for warranty coverage.

Get help using your Electrolux product,
contact us, or ind a service centre.

Service and Support > Register Product >

Electrolux
Nutrifresh
Fridges

o o e
Water Heaters v
Cooking -
Cooling v
Dishwashing , 4
Laundry v
Cleaning -
Air Care v
Small Appliances v
izce
Search site Q




Advantage of
Responsive Web




Advantage of
Responsive Web

O'l One Website,

Many Devices

e Provide a great user-experience

across many devices and screen size

e Single codebase,

Only one set of content



Advantage of
Responsive Web

O'| One Website, OZ Easier to manage

Many DeViCeS e Managing one site and one

SEO Campalgn Is far easler

e Provide a great user-experience . .
than managing two sites and

across many devices and screen size |
two SEO campaigns.

Singl debase, iMmizi
® Single coaebase e Optimizing for keywords that

Only one set of content are more likely to be searched
when someone Is on their
smartphone.



(

Meet Francesca,

a newly marmed Home-owner. Her new
BTO apartment is almost fully furnished,
but they are still missing home appliances.
As a modern adult concerned with
ensuring the full functionality of her home,
she wants to get a range of appliances.

Francesca visits the department store but is overwhelmed by the choices and is
only familiar with select brands. Asking the salesperson for advice, they ply her
with brochures from different brands, and one from Electrolux catches her eye.
She decides to look further into it. This map depicts her purchase journey.

31, Nutritionist. Environmental, health and design conscious

Awareness

Positive Experience

. Neutral Experience L

i

Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which

Electrolux catches her eye,

Research

On the way home, she looks up

the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
IS hard to compare products one
by one. She also wants to

discuss this with her husband.

Choose

Purchase Use and Support

Francesca
encountered a problem
with her fridge. She
looks through her

They finally find a store 7 years later, when the

that carries all the items refrigerator breaks

they are interested in and down, Francesca calis
they make a successful the Electrolux Service
purchase, and arrange for manual but has trouble
delivery the day after next. finding . She is able to
ng to a conclusio stores and the couple is solve it in the end, but
iy find what ft | ated. s left frustrated by the

1 for. whole ordeal.

Center for help as her

warranty is still valid



Positive Experience

I Neutral Experience

= Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.,



Positive Experience

I Neutral Experience

I Negative Experience

. Francesca goes to the store, On the way home, she looks up
looking for appliances that meet the Electrolux website on her
her design expectations, and mobile phone and browses
functional and practical needs. through the products. She finds
She asks the salesperson for some things she might like, but it
recommendations and he gives is hard to compare products one
her many brochures, of which by one. She also wants to

Electrolux catches her eye. discuss this with her husband.



Positive Experience

[ Neutral Experience

I Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.

On the way home, she looks up
the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
is hard to compare products one
by one. She also wants to
discuss this with her husband.

At home, Francesca
browses the site with
her husband,
comparing the models
that she has chosen.
They spend a while
coming to a conclusion,
but they finally find what
they're looking for.



Positive Experience

[ Neutral Experience

I Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.

On the way home, she looks up
the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
is hard to compare products one
by one. She also wants to
discuss this with her husband.

At home, Francesca
browses the site with
her husband,
comparing the models
that she has chosen.
They spend a while
coming to a conclusion,
but they finally find what
they're looking for.

= They call up the nearest

store in the store locator
but they don't carry
some of the items they
are interested in. This
goes on for a few more
stores and the couple is
left frustrated.



Positive Experience

[ Neutral Experience E—

]

I Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.

On the way home, she looks up
the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
is hard to compare products one
by one. She also wants to
discuss this with her husband.

At home, Francesca
browses the site with
her husband,
comparing the models
that she has chosen.
They spend a while
coming to a conclusion,
but they finally find what
they're looking for.

= They call up the nearest
store in the store locator
but they don't carry
some of the items they
are interested in. This
goes on for a few more
stores and the couple is
left frustrated.

They finally find a store
that carries all the items
they are interested in and
they make a successful
purchase, and arrange for
delivery the day after next.



Positive Experience

I Neutral Experience E—

]

I Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.,

On the way home, she looks up
the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
is hard to compare products one
by one. She also wants to
discuss this with her husband.

At home, Francesca
browses the site with
her husband,
comparing the models
that she has chosen.
They spend a while
coming to a conclusion,
but they finally find what
they're looking for.

= They call up the nearest

store in the store locator
but they don't carry
some of the items they
are interested in. This
goes on for a few more
stores and the couple is
left frustrated.

They finally find a store
that carries all the items
they are interested in and
they make a successful
purchase, and arrange for
delivery the day after next.

Francesca
encountered a problem
with her fridge. She
looks through her
manual but has trouble
finding . She is able to
solve it in the end, but
is left frustrated by the
whole ordeal.



Positive Experience

I Neutral Experience E—

]

I Negative Experience

. Francesca goes to the store,
looking for appliances that meet
her design expectations, and
functional and practical needs.
She asks the salesperson for
recommendations and he gives
her many brochures, of which
Electrolux catches her eye.,

On the way home, she looks up
the Electrolux website on her
mobile phone and browses
through the products. She finds
some things she might like, but it
is hard to compare products one
by one. She also wants to
discuss this with her husband.

At home, Francesca
browses the site with
her husband,
comparing the models
that she has chosen.
They spend a while
coming to a conclusion,
but they finally find what
they're looking for.

= They call up the nearest
store in the store locator
but they don't carry
some of the items they
are interested in. This
goes on for a few more
stores and the couple is
left frustrated.

They finally find a store
that carries all the items
they are interested in and
they make a successful
purchase, and arrange for
delivery the day after next.

Francesca
encountered a problem
with her fridge. She
looks through her
manual but has trouble
finding . She is able to
solve it in the end, but
is left frustrated by the
whole ordeal.

7 years later, when the
refrigerator breaks
down, Francesca calls
the Electrolux Service
Center for help as her
warranty is still valid.



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page

O High resolution images with more
useful multiple views displayed in
4 product listing / product page



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page

O High resolution images with more
useful multiple views displayed in
4 product listing / product page

05

Wishlist and make appointment
service with retailer personnel
(Service design)



Our Solutions

Complete visual redesign to
reflect lifestyle, based brand
philosophy

Ol

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page

O High resolution images with more
useful multiple views displayed in
4 product listing / product page

05
06

Wishlist and make appointment
service with retailer personnel
(Service design)

Inspiration by rooms so it is
engaging and intuitive to navigate
the product range



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page

O High resolution images with more
useful multiple views displayed in
4 product listing / product page

OS Wishlist and make appointment
service with retailer personnel
(Service design)

O 6 Inspiration by rooms so it is
engaging and intuitive to navigate
the product range

Ol7 Show stores that carry the
products, include contact
number/ map?



Our Solutions

O'l Complete visual redesign to
reflect lifestyle, based brand
philosophy

OZ Highlight important information
in product listing instead of vague
feature names

03 Have a sorting function based on
user needs in the products listing

page

O High resolution images with more
useful multiple views displayed in
4 product listing / product page

OS Wishlist and make appointment
service with retailer personnel
(Service design)

O 6 Inspiration by rooms so it is
engaging and intuitive to navigate
the product range

Ol7 Show stores that carry the
products, include contact
number/ map

O 8 Prominently show About us /
Company philosophy page



Demo of
Prototype.

.afl Starhub 12:00 PM (-

Lorem Ipsum > Lorem Ipsum > Lorem Ipsum

2 Door Fridge

Lorem ipsum dolor sit amet, consectetur.
Aenean euismod bibendum laoreet.

Read More >

http://vgxobh.axshare.com/home.ht
ml

Result 1 -100f 10

O

350L 2 Door Free
Standing Slate Silver
Refrigerator

H1725 x W699 x D770 mm
Energy Star Rating
vvv ey

() Add to Compare

350L 2 Door Free
Standing Slate Silver
Refrigerator

H1725 x W699 x D770 mm
Energy Star Rating
vvv ey

() Add to Compare



http://ygxobh.axshare.com/home.html
http://ygxobh.axshare.com/home.html

Lifestyle

Oriented

Brands

APS LIFESTYLE

WORKS OF ART FOR EVERYDAY LIVING

fo

Five global lifestyle brands of mid- to premium-range home appliances. Four "live" kitchens
across a sprawling showroom bigger than a football field. Two levels of experiential
galleries.

@

ABOUT US

£

BRANDS

/

Sourced from both sides of the Atlantic, our five brands offer a host
of home and kitchen appliances covering hoods, hobs, ovens,
washers, refrigerators, wine cabinets and more.

e tmade smple

PRNIFCATS

Compact Life MUJI mer s

IKEA FAMILY IKEA for Business Customer Services Store Locator LOG IN

®
IKEA PRODUCTS ~  ROOMS -~ IDEAS  THIS IS IKEA SEARCH Q oy

LOWER PRICES, SAME GREAT QUALITY

Wherever you see “New Lower Price” it means we’ve found a way to
| offer your favourite products for less.

Transparency on display.
ACRYLIC CASES

i MUJI mﬂﬂdl News StoreInfo FAQ Contact Us

Combination units on display.
ABS plastic storage units

VIUJItOIRElax:

* Tips for Living a New Way 01 = 10 — - "

VID3Io Relax

Store Info More >
NEW SOUTH 1o
WALES +
Syxomy _
Adelaide
o cangerra

ACT
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OUR PRODUCTS ROOM IDEAS

Be inspired!

BaA inecnirad Be rroativiol SEares

Limited Space -

Our home is our modern piece of land, ourIt)erritory. It is unil

| In big houses or sizeable apartments. Others prefer compag
urbanisation spreads over the globe. The result is smallg

live there. Compact living will be more common whi

l
google.com |

ABOUT ELECTROLUX CUSTOMERY

In different stages

I AifFfFaromt cr*~cance ~F |ifa o

[} M google.com ¢ i) ]
E] Electrolux STORE LOCATOR ® Q
OUR PRCODUCTS ROOM IDEAS ABOUT ELECTROLUX CUSTOMER SUPPCRT PROMOTIONS “AKE SALES APPOINMENT

1 a% rd

.....

.........

Our Expertise. Limited Space
Your Kitchen. | - Big Ideas!

Developed for
professionals, now
adapted for you.
Discover our
Inpiration Rage.

Compact living is here
to stay. Get inspired
by some tips about
how to treat limited

space in your home.

View All Product Get Inspired!

Customer Support Register Your Product
Get help using your Electrolux product, For peace of mind, register your Electrolux
contact us, or find a service centre. product for warranty coverage
Service and Support Register Product




eee00 Starhub = 7:40 PM 100% ()

E]Electrolux ¢ ® Q =

Kitchen _’&g

Appliances

View More

- J ¥
- ———
— -
et e
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Dish Washer

Laundry
Washer &
Dryer

View More

eee00 Starhub F 7:40 PM 100% ()

E]Electrolux Q 9 Q =

Custom-Fit™
Capacity

Read More

Refrigerator
' -
e
1
e
3 Door Side by side
Fridge Fridge

“;‘2?«9.@ Download

: &ﬂ—q Brochure
N o
o

eee00 Starhub 7= 7:40 PM 100%, (=)
[{] Electrolux VI
Electrolux 520L

French Door Refrigerator
EHES267SA-D

vv vy
Energy Rating

358 Litre Fridge, 166 Litre Freezer
Capacity

1725 x 796 x 781
Height / Width / Depth

Add To Compare

B ’
r""",,.w " so0% I
ne ¥ 140 PN
S
Q=
E] Electrolux ¢ ou=
2 Door Fridge "
gl win &
v oo fragha frULS 300 VEREAS '
:”: : ”.;xt Hrickaes. AUST ¢ humily
iy L o o »
. artrols and @A coclrg
Reod More
A
v
Resut o0

7

Electrolux 3L
Bottom Moext

Rafrigerstor
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Electralun 520L

Franch Door
Refrigerater
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OUR PRODUCTS RCOM IDEAS ABOUT ELECTROLUX CUSTOMER SUPPCRT PRCMOTIONS

E] Electrolux Household Appliances Discover Electrolux Support Promotions happyplateSG Q
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[ ‘ : . Y ! %
of Sustajsable

Refrigerator Dishwashing Loundry-Washers Vacuum Cleaner Air Care Small Appliances

. and Dryers
Our Expertise. Limited Space
Your Kitchen. : - Big Ideas!

S . h : 100%
TASTE Developed for Compact living is here SsecoSiaind ¥ 0P 00% S
professionals, now to stay. Get inspired
.. b s Kncess posomias adapted for you. by some tips about E] Electrolux 9 9 Q =
Electrolux . . ——_ ol bdsonad Discover our how to treat limited
Nutrifresh < ' ' > Inpiration Rage space in your home : : el 4
' ‘ — ’ > “¥ o’ / .
Fridges I o “%? R, NS A <5
View All Product Get Inspired! i3] e2a o Appliancese.,” / /
A — smart’Appliancesgls,’ £ /
e . U . - - . A B ,"b
‘"" =For Sustaifiable Cl‘vg/ >
Ry . r‘ T
] 8 7 L o 4
""'5‘& . ~ 5’»\1{}}
Water Heaters v @ ! LY 5 - Lo :z.‘,_“ \ .
- L \,\ . ’«} . e SMOS \
Cooking v Customer Support Register' [ SiSr o 2B B .0 .
Get help using your Electrolux product For peace of mind, | 0 g
P : : ' ur Expertise.
Cooling % Service & Su pPpPoO rt contact us, or find a service centre. product for w Nous K'i)tchen.
Dishwashi Service and Support Regist
bl rt Register Your Product
Laundry v . product, : For peace of mind, register your Electrolux
centre. AR RIS N AT product for warranty coverage. )
LR > F : About Us Related Websites Newsroom
Cleaning v > wm‘ B — 1 Register Product > Our ( St ) Electroluxcom imrru_ nformation
: L M2 olntment Electro ofessional Substanabilty
S ot 2 Wa Rio About Electrolux Work at Electrolux
Air Care v ility -
Brochures
Small Appliances v Limited

Space -
E Blg Ideas

Get inspired!
Search site Q




4.
Work

with You.
Service & Stakeholders




Service
Design proposal

Customer needs listed In priority according to interviews with retail staff:

O'l Inspire curiosity to O Product has to fit

S
visit physical store consumer’s lifestyle

O Features that the O Promotions and bundles

consumer would use
to save money

4



Appointment
Feature

Introducing Make Sales Appointment feature will:

O'l Give the customer a seamless
experience from web to
physical store

OZ Promotional bundle because the
customer can take their time to
decide on a bulk purchase

03 Sales personnel will be welcoming a
customer who has a higher chance
of
sales conversion

350L 2 Door Free 350L 2 Door Free
Standing Slate Silver Standing Slate Silver
Refrigerator Refrigerator

EBE4500AA EBE4500AA

350L 2 Door Free
Standing Slate Silver
Refrigerator

EBE4500AA

Date 11/14/2015 E=

Time | 11.00am - 12.30pm

\




<

The Plan

Overview.
The 9 Months Ahead




Project Timeline

Stakeholder Interviews

Business Analysis - Internal
3 weeks Research and Competitor
Analysis

User Research : Interviews and Surveys

YRR

t;‘;"‘.’:-'_::-_._vﬁf_'{ UX Design: Analysis of results

Research

A UX Design: Content Strategy, Service Design, Prototype

- Visual Design: style-tile, mockups and
Visual Design -

6 \veaks Ensure all data points/static content are mapped
correctly

Development

. p "
Service < . N
=erson. NeWwW )

T Y e > ) reh wd

Blueprint CMS setup

Key Milestones

Stakeholder
Findings
Presentation

Appointment
system selup

Training Website for client approval

Current Customer FaR e o
Sitemap

Current
Userflow

Month




Key Milestones

Research Visual Design

Stakeholders Interview Findings Content Creation
Competitor Analysis Hi-definition Mockups
Internal Research

User Interviews

UX Design Development

Persona Creation Backend Functionality
Content Strategy CMS Set up and Training for retailers
Digital Prototype Front-end Development

Service Design Proposal SEO Analysis



Proposed Quotation

Research $9000
UX Design $20,000
Content Design $27,000
Development $50,000
Total $106,000



Thank
YOuU.

Any questions?




