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The Team

Jin is a serial entrepreneur 
who has spoken about 

and taught his own brand 
of gamification, which 
lends to his designs.

Jin
Stephanie’s background 

experience as a visual 
designer in various 

corporate and start-up 
environments allow her to 
bring something new to 

the projects she 
participate in.

Stephanie
Juliana graduated from La 

Salle College of the Arts with 
a BA in Design 

Communications. An avid 
branding designer. Aside 

from designing, she is into 
longboarding and leads the 

SG Longboard Girls Crew.

Juliana



1.
Emotional
Branding
The modern company’s 
pitch to the world.











$2.00 $4.50



A premium 
consumer brand 
best connects to 
its customers 
through emotional 
branding & high 
quality service



Design 
Philosophy
‘All of our design and product development is based on 

the philosophy of Thoughtful Design. This is a holistic 

approach, rooted in the Scandinavian design tradition…

Design has to generate emotion and desire in the user, but 

it must also ensure that the rational/functional aspects of 

the user experience live up to the user’s emotional and 

functional expectations. That’s what we mean when we 

say “Thinking of You”.’



Focuses on creating 

the best customer 

experience of 

Electrolux at 

different stages

01 Both online and 

offline touchpoints02

360 Degrees Consumer 
Experience

Running 

engaging and 

innovative 

marketing 

activities during 

the year
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Technological 

Innovation and 

Partnerships

01 Food related and 

other social 

engagement 

activities globally

02

Innovation & Social 
Consciousness

Environmental 

sustainability and 

human health 

and well being
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User Research: 
Low emotional 
connection 
to brand

Mature Markets: 
Demand Cooling

Asia:
Demand Increasing



Electrolux 
vs 
Competitors







What we’re 
doing today

Consumer research 
findings

Current site and 
user journey

Our Re-design Working with you 
the plan ahead

01 02 03 0
4



2.
Understanding your 
consumers

Meeting Core Desires



Electrolux’s 
consumer research

Electrolux is trusted 
for quality and 

reliability

Strong consumer 
trends in healthy 

food preparation & 
IoT

Many in Asia 
choose European 
brands in upper 
price segments



Survey to identify 
potential 
interviewees and 
obtain preliminary 
data

01 Face to face or 

online interviews02

Interviews 
with consumers

Objective is to 
gain high quality 
data on consumer 
needs and habits
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Identify Consumer 
Behaviours

Practical 
Considerations

Emotional
Connection



Identify Consumer 
Behaviours



Consumers have 

theme designs for 

their homes and 

want appliances to 

fit in

01 Eco-friendliness is 

important to 

purchasing 

decisions

02

Interviews with 
Consumers & Retail Staff

Consumers are 

willing to pay for 

premium 

products that 

meet their 

practical and 

lifestyle desires

03

Interview Findings



Research on appliances 

are done online and 

in stores

01 Friends’ recommendations 
influence purchasing 
decisions

02

Interviews with 
Consumers & Retail Staff

Information on products 

should be more interactive
03

Interview Findings (2)

Promotions, after sales 

service & warranty are a 

priority

0
4



Electrolux’s consumer research

Electrolux is trusted 
for quality and 

reliability

Strong consumer 
trends in healthy 

food preparation & 
IoT

Many in Asia 
choose European 
brands in upper 
price segments



Our Research: Behaviours in local market

Electrolux is trusted 
for quality and 

reliability

Strong consumer 
trends in healthy 

food preparation & 
IoT

Many in Asia 
choose European 
brands in upper 
price segments

Eco-friendliness, 
appliances fitting 
into home design, 

sales/after sales 
service

Consumers don’t 
feel connected to 

the brand: There is 
no emotional 

lifestyle appeal

Consumers are 
willing to pay a 

premium if 
appliance meet 

practical and 
lifestyle desires



Recommendations: Addressing needs

Eco-friendliness, 
appliances fitting 
into home design, 

sales/after sales 
service

Consumers don’t 
feel connected to 

the brand: There is 
no emotional 

lifestyle appeal

Consumers are 
willing to pay a 

premium if 
appliance meet 

practical and 
lifestyle desires

■ Increase emotional appeal of the brand
■ Address consumers’ needs for lifestyle and 

aesthetic needs
■ Provide high quality services that reflect a high 

level of customer care



The Two-Prong Approach

Gain customers’ 
awareness

Gain brand 
preference 
and trust

Provide 
high-quality 

service

Provide 
high-quality 
experience

Site Functionality Site Design



3.
The 
Re-design
Our Work





Advantage of 
Responsive Web



One Website, 

Many Devices
● Provide a great user-experience 

across many devices and screen size

● Single codebase, 

Only one set of content

01

Advantage of 
Responsive Web



One Website, 

Many Devices
● Provide a great user-experience 

across many devices and screen size

● Single codebase, 

Only one set of content

01 Easier to manage
● Managing one site and one 

SEO Campaign is far easier 

than managing two sites and 

two SEO campaigns.

● Optimizing for keywords that 
are more likely to be searched 
when someone is on their 
smartphone.

02

Advantage of 
Responsive Web
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Complete visual redesign to 
reflect lifestyle, based brand 
philosophy

01

Our Solutions



Complete visual redesign to 
reflect lifestyle, based brand 
philosophy

01

Our Solutions

Highlight important information 
in product listing instead of vague 
feature names

02



Complete visual redesign to 
reflect lifestyle, based brand 
philosophy

01
Highlight important information 
in product listing instead of vague 
feature names

02
Have a sorting function based on 
user needs in the products listing 
page 

03

Our Solutions



Complete visual redesign to 
reflect lifestyle, based brand 
philosophy

01
Highlight important information 
in product listing instead of vague 
feature names

02
Have a sorting function based on 
user needs in the products listing 
page 

03
High resolution images with more 
useful multiple views displayed in 
product listing / product page

0
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Our Solutions
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Wishlist and make appointment 
service with retailer personnel 
(Service design)

05
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Wishlist and make appointment 
service with retailer personnel 
(Service design)

05
Inspiration by rooms so it is 
engaging and intuitive to navigate 
the product range
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Complete visual redesign to 
reflect lifestyle, based brand 
philosophy

01
Highlight important information 
in product listing instead of vague 
feature names

02
Have a sorting function based on 
user needs in the products listing 
page 

03
High resolution images with more 
useful multiple views displayed in 
product listing / product page
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4

Wishlist and make appointment 
service with retailer personnel 
(Service design)

05
Inspiration by rooms so it is 
engaging and intuitive to navigate 
the product range

06
Show stores that carry the 
products, include contact 
number/ map

07
Prominently show About us / 
Company philosophy page08

Our Solutions



Demo of 
Prototype.

http://ygxobh.axshare.com/home.ht
ml

http://ygxobh.axshare.com/home.html
http://ygxobh.axshare.com/home.html


Lifestyle 
Oriented 
Brands









4.
Work 
with You.
Service & Stakeholders



Customer needs listed in priority according to interviews with retail staff:

Service 
Design proposal

Inspire curiosity to 

visit physical store
01 Product has to fit 

consumer’s lifestyle02

Features that the 
consumer would use03 Promotions and bundles 

to save money
0
4



Give the customer a seamless 
experience from web to 
physical store

01

Appointment 
Feature

Promotional bundle because the 
customer can take their time to 
decide on a bulk purchase

02
Sales personnel will be welcoming a 
customer who has a higher chance 
of 
sales conversion

03

Introducing Make Sales Appointment feature will:



5.
The Plan 
Overview.
The 9 Months Ahead



Project Timeline



Key Milestones

Stakeholders Interview Findings
Competitor Analysis
Internal Research
User Interviews

Research

Persona Creation
Content Strategy
Digital Prototype
Service Design Proposal

UX Design

Content Creation
Hi-definition Mockups

Visual Design

Backend Functionality
CMS Set up and Training for retailers
Front-end Development
SEO Analysis

Development



Proposed Quotation
Research $9000

UX Design $20,000

Content Design $27,000

Development $50,000

Total $106,000



Thank
You.
Any questions?


