
THE ASK
Get existing riders who don’t have weekend 
plans to try Uber Rent by showcasing ease of 
kickstarting plans.

THE DETAILS
A wonderful kickoff, a clear vision, and a 
concepting round focused on wanderlust 
helped inspire a campaign that challenged 
users to live weekends to the fullest.
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THE ASK
Get earners to feel seen and appreciated by 
Uber by recognizing their hard work and 
personal achievements, such as birthdays, 
Uberversaries, and big mile(age)stones.

THE DETAILS
We collaborated with Uber across a high- 
exploration concepting round to strike the 
right celebratory chord, with assets that can 
easily be customized before deployment.
Here are just a few examples.
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THE ASK
Get earners to feel seen and appreciated by 
Uber by recognizing their hard work and 
personal achievements, such as birthdays, 
Uberversaries, and big mile(age)stones.

THE DETAILS
We collaborated with Uber across a high- 
exploration concepting round to strike the 
right celebratory chord, with assets that can 
easily be customized before deployment.
Here are just a few examples.
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THE ASK
Get active Uber riders to feel at ease and 
prepared to take a trip in taxi vehicles on Uber 
trips by being transparent about the change 
and educating them about the benefits of 
taxis' inclusion in Uber products.

THE DETAILS
Custom illustrative elements, blended with 
direct, reassuring copy, enlightened audiences 
to the surprising new partnership with local 
taxi providers.
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https://docs.google.com/file/d/1fzzLDFqgBbVJLGEC7qUhvBZ7P9SkAzPg/preview


THE ASK
Get active eaters, who have not placed a New 
Verticals order to shop seasonally relevant 
essentials, groceries, and gifts by highlighting 
the convenience and speed of shopping on 
Uber Eats with relevant, curated selection.

THE DETAILS
Subtle animations breathed life into  
illustrations, accompanied by copy with a 
seasonal flair across a variety of moments, 
including Easter, St. Patrick’s Day, New Year’s 
Eve, and more.
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THE ASK
Get riders in Paris for the Olympic games to 
use Uber for their transportation needs across 
Paris/France by sharing timely tips and 
products Uber offers when riders are planning 
their trip.

THE DETAILS
Content would serve as a travelogue of sorts, 
prompting users to consider their plans, and 
how Uber can help make their overseas trip 
even more delightful.
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THE ASK
Get riders to consider and choose sustainable 
products available in their region by 
highlighting the ease of choosing a 
sustainable ride option and impact they can 
make by choosing to go green.

THE DETAILS
It’s easy being green when you’ve got options. 
So we reminded users of Uber’s sustainable 
choices, flanked by numbers contextualizing 
the difference riders are making every day.

Earth Day Toolkit
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THE ASK
Get active earners who do not feel respected 
to believe Uber acts on their feedback by 
adding channels to the Tune-Up to increase its 
impact.

THE DETAILS
Uber truly takes the feedback of drivers into 
account, and we wanted to strike a tone that 
said “we’re listening” while unveiling new 
features designed to make their drive a little 
easier and more fulfilling.
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THE ASK
Get deal-seeking, sporadic eaters with flexible 
appetites to order more during slow hours by 
showcasing Happy Hour Deals in and out of 
the app.

THE DETAILS
Everyone loves to save, so with these assets, 
our goal was to infuse a little time-sensitive 
warmth in launching Happy Hour Deals.
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THE ASK
Get existing shoppers who are looking to 
maximize their earnings to successfully 
complete Batched Shop & Pay orders by 
preparing them for how shopping for multiple 
orders will work through a clear, 
comprehensive, multi-touch campaign.

THE DETAILS
When couriers have the tools to succeed, 
everyone wins. We sought to strike an direct, 
inspirational tone that said “you’ve got this.”

Shopper Batching
Intro video

Emails

Carbon Inbox
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https://docs.google.com/file/d/1h2PYLMaeNf83XuB0cXM2J65AXBX1OhQa/preview


Uber Airport Travel

THE ASK
Get global travelers taking an airport trip to 
use products that make travel easier by 
reducing the cognitive load and aiding 
comprehension of which products to
use and when.

THE DETAILS
Uber has airport days covered, start to finish, 
so we developed comms that assure travelers 
(business, plus pleasure) that their needs are 
met every stage of the journey.
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Father’s Day Gifting

THE ASK
Get global travelers taking an airport trip to 
use products that make travel easier by 
reducing the cognitive load and aiding 
comprehension of which products to
use and when.

THE DETAILS
Uber has airport days covered, start to finish, 
so we developed comms that assure travelers 
(business, plus pleasure) that their needs are 
met every stage of the journey.
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Father’s Day Gifting

In-App Assets



Father’s Day Gifting

Push Notifications



In-App
Seasonal Assets
(Long Weekends)

THE ASK
Get global travelers taking an airport trip to 
use products that make travel easier by 
reducing the cognitive load and aiding 
comprehension of which products to
use and when.

THE DETAILS
Uber has airport days covered, start to 
finish, so we developed comms that 
assure travelers (business, plus pleasure) 
that their needs are met every stage of the 
journey.
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In-App
Seasonal Assets
(Halloween)

In-App Product Carousel
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In-App
Seasonal Assets
(Father’s Day)
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