Rapid Startup

RapidExecutive.com/Live

Come on over to chat with us now

Presentation starts in a few moments..


http://rapidexecutive.com/live

3 Myths of Online Tracking

Growth Myth 1: Paid Traffic 1is
hard

Growth Myth 2: Paid Traffic 1is
expensive

In this session..

Marketing in 2016

Growth Myth 3: Paid Traffic
Doesn’t Work

Stick around till the end

Bonuses: Sales Funnel and
Tracking Tear Down..




Marketing in
2016

Recap from last session

3 Actions for Marketing

#1 Finding Customers Is A Long
and Difficult Process

#2 Converting New Customers
Requires 1-1/In-Person

#3 A Lost Customer Is A Lost
Customer

Stick around till the end

Bonuses: My online marketing
experiment - behind the scenes




Business Model Matrix

rapidexecutive.com/live

Business Real World Simplicity / Automated /
Archetype Sub-types Example Market Size Ease of Entry Recurring Revenue?
Coach Kimra Luna o
The Teacher Thought Leader Sam Harris o
Mediapreneur Gary Vaynerchuk
Existing Skill Joey Kissimmee {
The Freelancer
Elance/Freelance/Gigging |AnarchoFighter o
Designer Justin Jackson
The Maker Builder/App/Software Nathan Barry o
Artist PixelPusha (] ]
Physical Products Butter Coffee o ([ o
The Retailer Drop Ship Hello Matcha
Amazon FBA Pro Chef Tools



http://www.betruebrandyou.com/
http://samharris.org
http://garyvaynerchuk.com
http://rickmulready.com/joey-kissimmee/
http://www.sidehustlenation.com/how-to-crush-it-on-fiver/
http://justinjackson.ca
http://nathanbarry.com/
https://www.patreon.com/pixelpusha?ty=h
http://buttercoffee.com.au/friends
https://www.abetterlemonadestand.com/72-hour-dropshipping-business/
http://www.prochefkitchentools.com/
http://rapidexecutive.com.au/live/

Many a small thing
has been made large

by the right kind of
advertising

-Mark Twain



#5 Marketing in 2016

3 online marketing myths...




Marketing

Marketing i1s expensive..
Social media is confusing and takes too much time..

Measuring, tracking, ROI, follow up, aaarrggh!!



Let’s talk market, strategy, and tools




Let’s talk Copywriting, Email Lists, Funnels, and

Automation...next time!




Everyone needs to be

a media company
- (ary Vaynerchuk



1. Content. Period.




How do you create content?




Dan’s second book:

Systems Y A

Content ‘Qi" |

Build Systems ~ [EHONN ~

Outsourcing mﬁ ¢

And build a content 41 NS stake CQNIE_.\IT
strategy '\

Get it here



http://geni.us/WLc

Where do | get content ideas?




BuzzSumo.com

Your content, Your competitors content, Your Keywords

Analyze what content performs best for any topic or competitor

Find the key influencers to promote your content

Enter a topic or domain to try out BuzzSumo (e.g. content marketing or cnn.com)

Buzzsumo® £ Content Research fluencers A Content Alerts

Most Shared ~ TrendingNow  Content Analysis  Domain Comparison  Top Authors

) 24 Hours

~ Past Week Enter a topic or domain: big data, cnn.com. v Advanced Search Options & Save Search
© PastMonth
~ Past 6 Months Sort by: = Twitter Shares § Page10f459
~) Past Year FACEBOOK LINKEDIN TWITTER PINTEREST GOOGLE+ TOTAL SHARES
SHARES SHARES SHARES SHARES SHARES
Show Specific Range +

Language: Data Is the Next Big
g ' Thing in Content

Marketing % View Backinis
Country (TLD): hbr.org - More from this 6.6k
2 Germanv. .de domain 3 Share



2. What is your STRATEGY?




\A’}{() Who is your TARGET customer?

Who is your BEST customer?

Are you marketing to?




Where do they hang out?

e Forums?
WHERE e Facebook?
e Blogs?

Are the fish? Who has them already?
(Influencers vs Competition)




Influencer Example

foundrmagazine [rouov |

. foundr Young Entrepreneur Magazine Digital \
Founders. For Mobile & Tablet on Apple & An
Nathan Chan - Foundr Magazine
1,631 posts 710k foliowers 98 foliowing
“DO NOT LET WHAT YOU
CANNOT DO INTERFERE WITH
MAGAZINE PODCAST BLOG ABOUT FREE BRANSON ISSUE Ifyou donlt dn-ve ~ wH“T VE?)NU"(&DN"DO.

"The ability to simplify your business,
means to eliminate the ou will
unnecessary so that the

necessary may speak.” fgn\_}en out
Hans Hofmann of business.
-B.C. Forbes

WW SECRETENTOURAGE COM._ IEnIHIIIEE

ENTREPRENEURS NEED HELP

The resource entrepreneurs choose to learn how
NO MORE "1'll do it tomorrow."

4 = ; -y '
to build and grow a successful business. NOMORE *I cant because I'm (0o
NOMORE "I'm too tired." crealive
NO MORE "It too hard." 1o have
Get Your FREE Richard Branson Issue! NO MORE *I would if i aglos.

NO MORE “I'm not good enough’

FREE ISSUE

ONE DAY

YOU WILL WAKE UP
AND THEREWON'T
BEANY MORE TIME

NOT YOUR AVERAGE



Total Visits ® Engagement
0o web, in the last 6 months

Competition S i Touvrs  Z2480K

sit Duration 00:01:27
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65.33%

Similar Web

4 foundrmag.come -

= United States 31.45% ~3e

¢ SimilarWeb

Get insights for any ) e
We bS ite O r a p p w = Argentina 4.24% ~7009%

See 80 more countries

4 Traffic (=
A pesitop T2

P

2843 .871 '16‘
.
—_————— I Traffic Sources © —
3 on desktop
s
’,' . a4 ] 33.00%

16.25%

12.69%
8.44%

0.00%

e o Q a = =



http://similarweb.com

What are they struggling
with right now?

WHAT

Are their pains? Listen to them.




What words and language do

HOW they use?

You need this to be able to
offer the solution to them

Do they describe the
problem?




Showing 1-9 of 9 reviews (3 star). Show all reviews

Yo7 i757 The bottle is nice, the lid is ok.
m a Z 0 n c 0 m By kay' e
| | Color: Purple = Size: 1PCS  Verified Purchase

These bottles work as described as far as keeping liquids hot/cold for hours, but the silver lid has fallen off the plastic lining inside the lid. The bottle still works, just doesn't look as
nice without the silver lid

— — — » Comment One person found this helpful. Was this review helpful to you? | ves || No |Report abuse

Trirvri77 Not as advertised
By Chui C Chen on September 5, 2016

3 St a r Rev-i ews Color: Siver | Size: 1PCS | Verified Purchase

Not as advertised "with a Cleaning Brush for Free Gift " , don't believe it. nothing came with it. Anyway. the opening is small so it's hard to reach i was hoping with the cleaning
brush came with it.. will make it easier.but .... Water stays cold tough. have to try hold water to see how long it wil stay hot for tea

» Comment 3 people found this helpful. Was this review helpful to you? | ves || No \ Report abuse

Yo v vri7i7 This insulated water bottle is AWESOME | just received mine y day September 27 and it ...

e What customers are already
. By mozzat on September 28, 2016
S a y -I n g Color: Purple = Size: 1IPCS  Verified Purchase

As of Update October 11, 2016 The King Do Way insulated water bottle started cracking on the bottle about a week ago .but other then that it still keeps hot drinks hot and cold

How they are saying it dinks ol
What they likes
What they disliked

What they wished the product ='om Srremmemementemsmimnepmonrl e Lt [

7177757 Not the best for ice or keeping water cold.

h a d By Talisa on November 20, 2016

Color: White = Size: 1PCS | Verified Purchase

My daughter wanted this style because it's popular at school; however, it doesn't work well for adding ice with the narrow mouth and there are other water bottles that do much
better keeping drinks cold.

Go L D 1 » Comment Was this review helpful to you? | ves | | No |Report abuse
° ==t e

Yrvrvey7v7 Three Stars
By amazon buyer one on October 22, 2016
Color: Purple | Size: 1PCS | Verified Purchase

flimsy item. its not certified stainless steel.has aluminum feel



3. Social Media (Marketing)




Do | Need To Be On...(Snapchat, Facebook,

Twitter, Instagram, Periscope, Anchor ..)




Every road looks good
if you don't know
where you're going



Social Media

What’s Hot Right Now?




Snapchat




e Biggest trending App 1n
2016 already
e Skews younger - that’s

Snap_wha? changing!
. e No marketing - that’s
changing!
Was offered $3b in 2013 by e Makes it easy to build

Mark Zuckerberg from

' “know, like, trust”
Facebook! (they declined)




Facebook Live




The Periscope
Killer

Live video 1n Facebook,
ranked by Facebook..

Started off with huge
influencers only
Facebook 1is where
people already spend
their time

Content remains (unlike
Snapchat and Periscope)
Ability to save and
scroll through comments



Instagram




Instagram - still
g00d

Brace yourself..
The marketers are coming!

*BREAKING* Instagram
kills Snapchat and

Periscope in 1 day

Owned attention in 2015
Share for share
Influencer Marketing
(Again)

Recent algorithm change


https://www.producthunt.com/posts/instagram-live-video
https://www.producthunt.com/posts/instagram-live-video
https://www.producthunt.com/posts/instagram-live-video

20 Best Marketing
Campaigns of 2016

| nternet- trends -repor



https://mng.lincolnwdaniel.com/28-of-the-best-marketing-campaigns-of-2016-aaa0cee9030#.4vpi17jex
https://mng.lincolnwdaniel.com/28-of-the-best-marketing-campaigns-of-2016-aaa0cee9030#.4vpi17jex
http://www.slideshare.net/kleinerperkins/2016-internet-trends-report
http://www.slideshare.net/kleinerperkins/2016-internet-trends-report

Ok, what about Paid Traffic?




S50 experiment

1 Week: 2,500 people, 250 clicks, 25 sign ups




Facebook Ads - Replicate a winning formula

21 YOUR BODY

WILL BE IN

KETOSIS
Facebook Traffic - 2,500 views

Qualified Leads - 25 Email Sign Ups

Total Conversions - 5 Affiliate Sales

S Total Budget: S50




Automate Step 1 - Customer Acquisition (Facebook)

& Account: Nourish
-
Campaign: KetoOS Butter Conversion
Ll Demographi
15 15 Results: Conversions

Results: Conversions

2,180

People Reached

Custom Jul 11

Advert Sets in this Campaign v

Advert Set Name

All
KetoOS Butter Conversion

Results from 1 Advert Set

Jul 13

+ Create Advert Set

$3.33 Cost per Result

Jul15

0.65% Resuit Rate

Jul 17 Jul 19 Jui21 Jul 23

Delivery -

» Recently Completed

Jul25 Jui27 Jul 29 Jul31
Results Reach
2,180
15 2,180

ns People

Aug 2

Aug4 Aug 6 Aug 8
$10.00

/\ $5.00
50.00

Cost Budget Amount spent
$10.00 $49.89
Dail

$49.89

Total

Columns:

Search Filters v Last30 days v
campaign @ On k4 i}
Delivery ~

i m s
[t ]
Objective
Website C
See post3)
Amount Spent Today
Total Schedule
2 August 201
Performance v Breakdown v Export ¥

Schedule

2 August 2016-7 August 2016



Automate Step 2 - Gustomer Conversions (Click Funnels)

Ej click funnels Y FUNNELS | () ACTIONETICS (& BACKPACK () ACCOUNT @ HELP

BUTTERCOFFEE AND KE... % https:/get.ketocoffee.co/ketoosaustralia [Za A > & CONTACTS ## SETTINGS
Keto OS Australia il Overview % Automation # Publishing

Keto OS Australia

Opti

s VISITORS @ CONTACTS @ CONTACTS CONV RATE @

208 46 22%

thank you

+ ADD NEW STEP ##  httpsi//getketocoffee.colketocoffee-friend-ketoosxrSvrGya 9 Last 30 Days v

OTHER FUNNEL STEPS
© MAIN (CONTROL)

@ButterCoffecO m
z

T3 Watch This Video To Learn How To
(Bl Lose Weight and Get All Day
ERl  Eneray In Less Than 60 Minutest

v Start Split Test

\

“En:nu Optimize your lead and sales

573  Toke My Special Offer Here..  ropmmmars generation with split tests

Select step to view...




Start Today




Ecommerce, Drop Shipping or Affiliate Sales?

RapidStartup.io/ecommerce

Proven Ecommerce System To

Launch & Grow Your Product

..iES rea"y good! . #  Awesome! Here's Your Exflusi oooooooo
¢ the i " W u vl get b

Coupon/Product Thank You (Follow
Landing Page Up) Page


https://rapidstartup.io/ecommerce

Affiliate Demo:
ClickFunnels

\
3
\
3
3
\
3
3
§
\
\

WNWMM

Anthony DiClementi, NS, NCSF-CPT
o & Nertcnl Neurosciece, e Vioess Coch

e

W GRED &
- ENFRGY 5 FOCUS T

°



http://buttercoffee.com.au/biohackersguide
http://buttercoffee.com.au/free-book

B click funnels = DASHBOARD &£ MYACCOUNT - @

@ Nathan Shearer ey

Lifetime Earnings: $156.78

$156.78 pending $0.00 paid

' 3 Earnings Snapshot As of Tuesday, Jul 12th 7:05pm
- Today so far Last 7 days Last 30 days

$156.78 $0.00 $0.00

Affiliate = Passive Income e

Affiliate Sub Id 1 Affiliate Sub Id 2 Date Range

Al Al Last 7 Days Eifter

BiohackersGuide.com m

The Biohackers Guide $125.98

Biohackers Guide To Rapid and Sustainable Fat Loss $30.80

Net Total $156.78







A Simple Funnel Example

BLOG POST Cold Traffic - A meaty article

EMAIL LIST Qualified Leads - People Like/Sign Up

PURCHASE Converted Customers - Buyers!

The Funnel



ButterCoffee.com.au + Google Ads

[3 buttercoffee.com.au/coconut-oil-mct-oil-brain-octane/

= Tracking, Track Parce!

@BUTTERCOFFEEOZ Coffee/Tea Healthy Olls/Fats Super Foods Supplements Accessories Blog = $0.00

COCONUT OIL, MCT OIL, LAURIC ACID, Mailing List:

. A BRAIN OCTANE WHAT GIVES? :} ' Qualified Leads

What's With All These Coconut and MCT QOils?
Bulletproof MCT Australia =~ - 100.00% RIS B G
Don'tWait Weeks, DontPay UsD! ~ Approved e
Butter Coffee Australia Ships Daily

Sl oo lEe com aulnct MCT oil is more powerful. liquid, and better for you? Uh Slgn Ups /

Total - all but removed ads |7

Octane is the fastes noic ..wait, you lost me!

Total - all ad group 7

Oh. let's start from tF

Make Purchase:
Buyers! $$

NOTE: We're giving away copies of this handy guide below; download it, print it, share it!

Google Ad

The Great Coconut and MCT Oil Battle

[ Like Page W8 Shop Now

Meaty Article



Tracking - Metrics

This 1is technical - but the results are positive!

New
Traffic

® Pageviews

200

100

Mar 22 Mar 29 AprS Apr 12

Group pages by:  ungrowped ~  Current Selection: /coconut-oil-mct-oil-brain-octane/ Show rows| 10 v |

|4_

_.I Entrances Mar 19, 2016 - Apr 18, 2016: 29.33% I Exits Mar 19, 2016 - Apr 18, 2016: 28.60%

Previous Pages Mar 19, 2016 - Apr 18, 2016: 70.67% Next Pages Mar 19, 2016 - Apr 18, 2016: 71.40%

Previous Page Path i % P i Next Page Path Pageviews % Pageviews
! @ 9 21.43% Ihealthy-fats/ @ 10 18.18%
Ihealthy-fats/ @ 9 21.43% Isupplements/ @ 7 12.73%
/blog/ el 4 9.52% & 6 10.91%
/product/coffee/ @ 3 7.14% [coffee/ @ 5 9.09%
Iproteins/ @ 3 7.14% Jproteins/ @ 5 9.09%
Ishop/ @ 3 714% Jchocolate-2/ @ 3 5.45%
Isupplements/ @ 2 476% Ir’mcl-download’ @ 3 5.45%
/2post_type=p: =Brain+oct; h-option=p & 1 2.38% /blog/ @ 2 3.64%
Ibiohacking-timesaver-part-1/ @ 1 2.38% Jcart/ @ 2 3.64%
Ichocolate-2/ @ 1 2.38% Jaccessories/ el 1 1.82%

Search: Search:

Mailing
List!



Tracking - Metrics TODAY

——— Give it time...Content Works!

Pageviews ¥ VS. Select a metric Hourly Day Week Month

® Pageviews

3,000
1,500
Jul 29 Aug 5 Aug 12 Aug 19
1 OOX More Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
. ] 36,146 13,689 00:00:27 4.23% 12.05%

Site Content Page Pageviews % Pageviews
Page » 1. /shop/ & 2980 [ 8.24%
Page Title 2. 1 2634 I 7.29%
Site Search 3. /product-cat/healthy-fats/ 2079 [ 5.75%

p—
'S

Search Term

=
o

Icoconut-oil-met-oil-brain-octane/ More Leads! =— 1691 | 4.68% |
@
@
@
@

Events el 1434 | 3.97%
Event Category 6. /product-cat/coffee-2/ 1,305 | 3.61%
7. Iproduct-cat/supplements/ 1,164 | 3.22%
8. /product/coffee/ 1,132 | 313%
9. /checkout/ & 1,039 | 2.87%

10. /my-account/ @ 977 | 2.70%



But, EVERYONE Gets Tracked on Facebook




RE - MARKETING



FACEBOOK

PIXEL



Myth #2

Paid Traffic Is Expensive $$



S50 experiment

1 Week: 2,500 people, 250 clicks, 25 sign ups




Facebook Ads - Replicate a winning formula

21 YOUR BODY

WILL BE IN

KETOSIS
Facebook Traffic - 2,500 views

Qualified Leads - 25 Email Sign Ups

Total Conversions - 5 Affiliate Sales

S Total Budget: S50




Automate Step 1 - Customer Acquisition (Facebook)

& Account: Nourish
-
Campaign: KetoOS Butter Conversion
Ll Demographi
15 15 Results: Conversions

Results: Conversions

2,180

People Reached

Custom Jul 11

Advert Sets in this Campaign v

Advert Set Name

All
KetoOS Butter Conversion

Results from 1 Advert Set

Jul 13

+ Create Advert Set

$3.33 Cost per Result

Jul15

0.65% Resuit Rate

Jul 17 Jul 19 Jui21 Jul 23

Delivery -

» Recently Completed

Jul25 Jui27 Jul 29 Jul31
Results Reach
2,180
15 2,180

ns People

Aug 2

Aug4 Aug 6 Aug 8
$10.00

/\ $5.00
50.00

Cost Budget Amount spent
$10.00 $49.89
Dail

$49.89

Total

Columns:

Search Filters v Last30 days v
campaign @ On k4 i}
Delivery ~

i m s
[t ]
Objective
Website C
See post3)
Amount Spent Today
Total Schedule
2 August 201
Performance v Breakdown v Export ¥

Schedule

2 August 2016-7 August 2016



Automate Step 2 - Gustomer Conversions (Click Funnels)

Ej click funnels Y FUNNELS | () ACTIONETICS (& BACKPACK () ACCOUNT @ HELP

BUTTERCOFFEE AND KE... % https:/get.ketocoffee.co/ketoosaustralia [Za A > & CONTACTS ## SETTINGS
Keto OS Australia il Overview % Automation # Publishing

Keto OS Australia

Opti

s VISITORS @ CONTACTS @ CONTACTS CONV RATE @

208 46 22%

thank you

+ ADD NEW STEP ##  httpsi//getketocoffee.colketocoffee-friend-ketoosxrSvrGya 9 Last 30 Days v

OTHER FUNNEL STEPS
© MAIN (CONTROL)

@ButterCoffecO m
z

T3 Watch This Video To Learn How To
(Bl Lose Weight and Get All Day
ERl  Eneray In Less Than 60 Minutest

v Start Split Test

\

“En:nu Optimize your lead and sales

573  Toke My Special Offer Here..  ropmmmars generation with split tests

Select step to view...




[@ Boards

Pruvit Customers

Leads

o

Butter Coffee Australia

fr A& TeamVisible

Automate Step 3 - Customer Database (CRM)

*New Customer Process*

= 02 Fot

©2

Add a card

Add a card

Customers

°+ [EZEE

©+ [

> CER

Add a card

Add a card

Problem Ordering

ADDRESS)
= 02 2w

Barry smith (wrong email address)

[ENTER NAME]

Add a card




Automate Step 3 - Integration (Zapier)

Dashboard — Set Up Create C: 3 YOUR ZAP IS

KetoOS Butter Leads ClickFunnels to Trello m

@ i Set up Trello Card

E 1. New Contact Activity v
[H Board (required)
+ Pruvit Customers v
@ AcTion [ List (required)
m 2. Create Card A
Leads v
[@ Trello
4 Create Card [ Name (required)
& Trello Account #1 [ Step 1 FirstName [I) Step 1 Last Name o
= Edit Template
Test this Step [B Description (opt
X Delete
[ Step 1 Email o
[0 Step 1 Address
[0 Step 1 City
o [ Step 1 State
(0 Step 1 Zip
[ Step 1 Phone
KetoOS! Your Pre-Launch Account Is Set Up
Hi NAME,
W Get Help Response Time: -2 -F 9am-Spm PST

Your exclusive private Pruvit site has been created for you here: http://aussie.pruvitnow.com



Did it work?




Myth #3

Paid Traffic Doesn’t Work



Commission SSS

COMMISSION REWARDS

SELECT AVAILABLE COMMISSION PERIOD

#1343 / weekly (8/1/16 - 8/8/16) - Pending

COMMISSION DETAIL

GO MVP ONE-TIME CASH BONUS: $500.00

GO MVP ONE-TIME PRUVIT BUCKS: PB100.00

GO FAST BONUS: $480.00

Current Period/s Pending & History

I Total: $980.00,r8100.00 I - U S D '
[ ]




Email Marketing

Why, What, How



Is Email still effective?

Place an order (Goal 1

Get to Checkout (Goal 2

Goal Completions Goal Value Goal Conversion Rate Total Abandonment Rate Completions) Completions)
428 A$16,466.00  10.74% 0.00% 162 266
Goals Source / Medium c Goal g Goql Completions
ompletions

Goal Completion Location

1. google / organic 210 [ 49.07%
Source / Medium 4

2. (direct) / (none) 68 [ 15.89%

. Butter Coffee Subscribers / email 49 W 11.45%

4. google / cpc 41 W 9.58%

5. paypal.com / referral 17 | 3.97%

6. bing / organic 1 | 257%

yotpo / email 9 | 210%

8. facebook.com / referral 7 | 1.64%

9. nourishbodyandmind.com.au / referral 4 | 0.93%

10. outlook live.com / referral 3 | 0.70%

//

Email - 15% of total conversions




15% - So what?




Send 2 emails - make S2k?

Explorer
Summary Site Usage Goal Set1 Ecommerce
Sessions v | VS. Select ametric Day Week Month 24 o%
@ Sessions .
Email #1
1 mails < > Email #2 ———
No Emails -« g ai
e
&l = ¢ ¥ Jul22 b RS Jul29 Aug 5 Aug 12
Primary Dimension: Source / Medium  Other
Secondary dimension v | Sort Type: | Default v Q advanced H| @ =
Acquisition Behavior Conversions eCommerce v
Source / Medium
Ecommerce Conversion Rate
Sessions + % New Sessions New Users Bounce Rate Pages / Session Avg. Session Duration Transactions Revenue
373 32.98% 123 1.07% 10.72 00:04:45 4.02% 15 A$2,231.32
% of Total: 9.36% Avg for View: 67.72% % of Total: 4.56% Avg for View: 4.67% Avg for View: 7.71 Avg for View: 00:03:00 Avg for View: 3.36% (19.56% % of Total: 11.19% % of Total: 14.25%
(3,984) (-51.31%) (2,698) -77.03%) (39.06%) (57.79%) (134) (A$15,661.06)
=) 1. Butter Coffee Subscribers / email 373(100.00%) 32.98% 123(100.00% 1.07% 10.72 00:04:45 4.02% 15(100.00% A$2,231.32(100.00%)




Mailchimp

http://rapidexecutive.com/
mailchimp

This is “Freddie”




It's a great day to start
something BIG!



#1 Biggest Impact On My Business This Year?

Bryan in
"the zone"

Look at the
intense
concentration

NV Y A2As 0



Business Goaching

Keep Me Accountable Coaching Packages

e Up to 2 x 60min Monthly 1 on 1 calls

e Tailored Business Goal Strategy 8397 / month
e Regular Accountability Follow Ups

Reasonable Email Access

Only my coaching clients have access to my personal email



Tonight Only...

Accountability & Coaching Package $397 value

4 Core Sales Funnels Website Templates  $497 value

Idea/Website review and action steps $550 value

—Tota-$1573-
RapidExecutive.com/Coaching Total Tonight Only  $197



https://funnelgiveaway.clickfunnels.com/pick-your-funnel?cf_affiliate_id=454348&affiliate_id=454348
https://rapidexecutive.com/coaching

How?

Free 15 Skype Call with Nathan

http://rapidexecutive.com/live



http://rapidexecutive.com/live

Q&A

Download these slides here:

www. rapidexecutive.com/live

@lifeonautosite on Periscope and Twitter



http://www.rapidexecutive.com/live
http://instagram.com/lifeonautosite
http://periscope.tv/lifeonautosite
http://twitter.com/lifeonautosite

