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Abstract

Purpose: Write in simple words the objective(s)/aim(s) of this study.

Methodology/approach: Tell the place, name, brand, type of tools, methods, software, review, and
survey that have been used to do the study/research

Results/findings: Write the main results or findings from the research

Conclusions: Write the main conclusions from the research.

Limitations: State a brief limitation of the study

Contribution: Explain how this study can contribute. To whom, what study area, discipline, etc.

Keywords: keyword 1, keyword 2, keyword 3, ..... (min. 3 keywords, max. 5 keywords)

Please note that the abstract should be:
- In Times New Roman

In 11 pt

In one/single space

In normal margin

In justify paragraph format

Between 180-250 words

Please note that the article should be:
- In Times New Roman font
In one/single space
In normal margin
In justify paragraph format
Between 6.000-10.000 words including abstract and references
No more than 25% of plagiarism level (Turnitin)

*Authors are allowed to independently check plagiarism using Turnitin on the condition
that the Turnitin system must be 'no repository' and the result is attached when submitting.

Heading and subheading format:

1. Heading 1 (Times New Roman, 12 pt, Bold)

1.1. Subheading 1 (Times New Roman, 11 pt, bold & italic)
1.1.1. Subheading 2 (Times New Roman, 11 pt, italic, no bold)
1.1.1.1. Subheading 3 (Times New Roman, 11 pt, normal)

1. Introduction

Provide the background of the study concisely. In this section, the author/s should discuss the research
problem in apparent sentences. Also, discuss the motivation of the study. Provide in-text references in
APA style for all the facts that are presented here.

2. Literature review and hypothesis/es development
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Related work of previous researchers should be presented. Minimum 25 good and at least in the last
10 years works should be presented. This section can be merged with the introduction section as well.
Here, the author(s) can discuss the research gap that this study is going to cover. Provide in-text
citation in APA style, e.g. According to Harris (2020), lorem ipsum dolor sit amet, consectetur
adipiscing elit. Harris (2020) said that lorem ipsum dolor sit amet, consectetur adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. (Harris. 2001). For more detail guidelines of
citation, please visit: https.//aut.ac.nz.llbguldes.com/APA6th/1ntextc1tat10n.

3. Methodology

Present the materials, methods, survey, questionnaire etc., used for the study. Author/s should explain
whether this study is experimental, review study, or simulation-based or survey-based. Discuss
software and hardware used during the study with their brand names. Mention all research conditions,
assumptions, and theories followed. This section should be easy enough for any reader to repeat the
study under similar conditions.

4. Results and discussion

Provide logical and scientific analysis of the study's findings—present pieces of evidence to support
your analysis by citing the work of earlier researchers or existing theories.

*Table conditions. Use only horizontal-outside borders, the title of the table is in the left, times new
roman, 11 pt, align left, normal (without bold and italic). The table is placed in the center. Give the
source of the table under the table.

Table 1. Relationship between reliability and customer satisfaction
Predictor Unstd Std T Sig — value
Coefficients Coefficients
Std. Error Beta(p)

(Constant) 767 11.575 .000
Reliability 201 .693 14.844  .000

Source: Processed data by SPSS (2022)

*Figure conditions. The figure is placed in the center. The title and the source of the figure are placed
in the center.
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Figure 1. Blockchain distributed ledger technology
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Source: Adapted from Rawat and Doku (2020)

5. Conclusion

Conclusion should consist of conclusion, limitation, and suggestion.

5.1. Conclusion

The conclusion should be written in apparent structures. It should explain how the objectives of the
study are accomplished.

5.2. Limitation

No study covers all aspects of the research problem. The author/s should discuss the limitations or
gaps of this study.

5.3. Suggestion

Provide suggestions based on the findings and limitations of this study.
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