1. Framework
Framework: HSO (Hook-Story-Offer)

2. Objective of the Co Macro and Micro POV

Macro POV:
Test: Present and Promote an Interesting Solution to Bookkeeping Woes.
Micro POV:
e Specific Aims:
Grab attention with a dramatic headline.
Get the reader engaged in a tale about wrestling with bookkeeping.
Introduce the software that can solve their problem.
Make the reader curious about what the software does and wants to click the
link to find the secret out.

3. Implementation

Analysis:
e Hook: The email subject is appealing and may motivate the reader to open the email.
e Storyline: The plot reveals sympathy and a certain tension that develops the curiosity
in the reader toward the solution.
e Offer: The offer is clear, but maybe can use a better call to action (CTA).

Improvements:
e Hook: Strong subject line, though try to make the opening statement a bit more
engaging.

e Story: Embellish with details of the several years of uncertainty, struggle and the
relief that Software brought.

e Offer: Beef that CTA up to be more compelling and concrete about what the reader is
actually going to get.

4. Mistakes and their Indulgent Remedy

Mistakes:
e Nonspecificity of Offer: The response is not specific in what the response is required
to be.
e Weak Emotional Connection: The plot is well grasped, although there could have
been a better emotional connect.
Solutions:
e Stronger CTA: Use much stronger and specific call to action.
e Make it a Rich Story: Add more flavor to the struggle and the change the software
has brought into life.

5. Self-Reflection

Guidance:
e Don't Fuzzy Deals: Your call to action must be clear and compelling.
e Build Emotional Connection: Describe vivid details and use emotional language that
will enable the reader to even relate to you on a deeper level.



6. User Experience

Impact on the Reader:
Now, the reader might relate to the struggle described, but most probably not get persuaded
at all to make a move because of such a poor CTA.
Internal Dialogue:

e Reader: "This software seems interesting, but why do | care about clicking that link?"
Improvements:
Make the offer more explicit in the context of the inner questions and doubts that a reader
has in mind.

7. Strengths and Weaknesses

Strengths:
e Compelling Hook: The subject line is very catchy.
e Relatable Story: It seems that this is a story that echoes with most small business
owners.
Weaknesses:
e Weak CTA: Weak and nonspecific call to action.
e Emotional Engagement: The story could be more emotionally engaging.
General Recommendations:
1. Strengthen the CTA: Make it specific and attractive to encourage clicks.
2. Amplify Emotional Appeal: Add richer, more poignant details to the story to further
engage the reader.
3. Run the HSO Structure: The entire time the HSO model is at work, but handled even
more diligently for maximization.



HSO

Hook is highlighted in Yellow
Story is highlighted in Blue
Offer is highlighted in GE€eR

Email

Subject Line: Once | got there it all crumbled...

Earth-shattering moments can go either one of two ways.


https://www.tiktok.com/discover/word-of-solutions-sas
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