
5 Ways Video Marketing Can Boost Holiday Sales 

The holiday season is one of the busiest times of the year for businesses. With more shoppers browsing 

online, standing out is essential to driving sales. Video marketing has emerged as one of the most 

effective ways to capture attention, engage customers, and increase conversions during this critical 

period. Here are five ways small businesses can use video to boost holiday sales in 2025. 

1. Showcase Products in Action 

Video allows you to show your products in a way that static images cannot. For small businesses, 

demonstrating how a product works or highlighting its key features can help potential customers 

understand its value quickly. Consider creating short videos for: 

●​ Product demos and tutorials 

●​ Holiday gift guides 

●​ “Unboxing” experiences​
 

These videos give your audience a better understanding of your offerings and can increase the likelihood 

of purchase by building trust and excitement around your products.  

2. Create Engaging Social Media Content 

Social media platforms are flooded with content during the holiday season. Eye-catching videos can help 

your brand cut through the noise. Small businesses in the Lower Mainland can benefit from: 

●​ Short-form videos on Instagram Reels, TikTok, or Facebook 

●​ Behind-the-scenes content showing your team preparing for the holidays 

●​ Customer testimonials or success stories​
 

Engaging videos encourage shares, comments, and likes, increasing your reach and introducing your 

brand to new potential customers in Langley and the surrounding areas. 

3. Promote Holiday Offers and Deals 

Video is an effective way to communicate special promotions and limited-time offers. Highlighting 

holiday deals through video can generate urgency and drive sales. Consider creating: 

●​ Countdown videos for Black Friday or Cyber Monday 

●​ Animated graphics showcasing discounts 



●​ Personalized video messages for your loyal customers​
 

When combined with email campaigns or social media posts, video promotions can significantly increase 

engagement and conversions. 

4. Build Emotional Connections 

The holidays are a time of emotion and celebration. Video allows you to tell stories that resonate with 

your audience, creating stronger connections with your brand. Small businesses in Vancouver and 

Langley can create: 

●​ Stories about the origins of your products 

●​ Messages highlighting how your business supports the local community 

●​ Holiday greetings from your team​
 

Emotional storytelling encourages customers to support your business and share your content with 

friends and family, boosting visibility and holiday sales. 

5. Retarget Website Visitors 

Video can also be a powerful tool for retargeting potential customers who have visited your website but 

have not yet made a purchase. Consider: 

●​ Short reminder videos highlighting products viewed on your site 

●​ Testimonials or reviews to build trust 

●​ Seasonal messages to encourage holiday purchases​
 

Retargeting through video keeps your brand top of mind and can convert hesitant shoppers into paying 

customers during the holiday season. Combining this with PPC and digital advertising campaigns, such as 

Google Ads or social media promotions, allows you to reach local shoppers more effectively. By targeting 

audiences who have engaged with your website or social channels, digital ads reinforce your video 

messaging and drive more traffic, conversions, and holiday sales. 

From Video Strategy to Sales Growth 

Implementing a well-planned video marketing strategy requires more than just producing content. 

Monitor engagement metrics, track conversions, and adjust your campaigns based on performance. For 

small businesses, a flexible approach ensures your video content reaches the right audience and drives 

measurable results. 

https://mailchimp.com/resources/email-marketing-strategy/
https://agency.media/services/digital-ads/
https://business.google.com/ca-en/google-ads/


By showcasing products, creating engaging social content, promoting offers, building emotional 

connections and retargeting visitors, small businesses can maximize their holiday sales. Video marketing 

is no longer optional for small business growth during the holidays; it is a key driver for customer 

engagement and revenue. 

 

About Agency Media 

At Agency Media, we help small businesses across Langley, Vancouver, and the Lower Mainland grow 

through strategic digital marketing. From website design and SEO to video production, and paid 

advertising, our team creates tailored campaigns that drive engagement, increase visibility, and boost 

sales. 

If you’re ready to take your holiday marketing to the next level, contact Agency Media today and let’s 

create a video strategy that works for your business. 

 

https://agency.media/services/web-development/
https://agency.media/services/search-optimization/
https://agency.media/services/video-production/
https://agency.media/services/digital-ads/
https://agency.media/services/digital-ads/
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