TRUONG DAI HOC QUOC TE HONG BANG CONG HOA XA HOI CHU NGHIA VIET NAM
KHOA KINH TE QUAN TRI Doc Lép - Ty Do - Hanh Phuc

PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)

Tén mon hoc (tiéng Viét):  Nhap mon Digital Marketing
Tén mon hoc (tiéng Anh):  Introduction to Digital Marketing
M3 mon hoc: DM1002
Thudc khéi kién thirc: Dai cuong [1; Co s¢ nganh o;
Nganh o; Chuyén nganh o; Tét nghiép o
Khoa, B6 mon phu trach: Khoa Kinh té va Quan ly, BO mon Marketing

S6 tin chi (LT, TH, Tu 22.0.4)
hOC) EAg]
S6 gio Iy thuyét: 30 tiét
S6 gio thiee hanh: 0
S6 gio tw hoc: 60 tiét

Hoc phan tién  Khong
quyét:

Hoc phﬁn hoc trudec:

2. MO TA HQC PHAN (Course description)

Mon hoc nay trinh bay : Cac khai niém pho bién trong digital marketing; cac
kénh quan trong trong trién khai ké hoach digital marketing; cac cong cu digital
marketing c6 vai tro quan trong trong nghién ctru thi trudng, xay dung va trién khai ké

hoach, tong hop dit liéu, phén tich va bao céo.

3. MUC TIEU HQC PHAN (Course goals)

Sau khi hoan thanh mén hoc nay, sinh vién c6 thé:



Ky hi¢u

Muc tiéu hoc phin
(Ox)

Kién thire

Hiéu dugc vai trd va chirc ning cta Digital Marketing, nim duoc qui
o1 trinh xdy dung ké hoach digital marketing ctia doanh nghiép trong bdi
canh thuc té

C6 kha nang hiéu duoc mot ké hoach digital marketing, xac dinh dugc
02 cac kénh quan trong trong digital marketing, cong cu nghién ctru thi

truong, nén tang thyc thi ciing nhu bao céo

Co kha nang thuc hanh xay dung chan dung khach hang trong digital
03 marketing, xac dinh trai nghiém khéach hang trong digital marketing, lya
chon cong cu va nén tang ciing nhu xay dung dugc ké hoach digital

marketing t6i uu trong doanh nghiép

Mike tw chu va trach nhiém

04 Nhan thtc va thuc hanh dugc vai tro cua digital marketing trong hoat
dong kinh doanh cua doanh nghiép

4. CHUAN PAU RA HOC PHAN (Course learning outcomes - CLOs)

Ox CLOx PLOx

Kién thire

CLO1: Hiéu dugc cac chirc ning co ban cia
o1 . . PLOI1
Digital Marketing

CLO2: Hiéu dugc va giai thich dugc qui trinh
02 o . PLO2; PLO3
thuc thi Digital Marketing

Ky nang
CLO3: Xay dung dugc ké hoach Digital
) . ) PLO3; PLO4;
03 Marketing trong boi canh mot doanh nghiép cu
R PLOS5
thé
Mirc ty chi va trach nhiém
CLO4: Phan tich danh gia dugc hi€u qua cua
04 hoat dong digital marketing trong doanh PLOS5; PLO6

nghiép




(05}

Digital Marketing

CLO5: Nhan thirc duoc tam quan trong ctua

PLOS; PLO9

5. NOI DUNG MON HOQC, KE HOACH GIANG DAY (Course content, lesson

plan)
Bang 3.
Buoi Néi dung CPR | Hoat dong | Hoat
hoc cia day va hoc | dong
(3 tiet) mon danh
hoc gia
(CLOXx) (Ax)
Chuwong 1: Gi6i thiéu téng quan cic cong | CFO1 | Thuyet All
cu trong Digital Marketing va vai tro glang,
Digital Marketing trong chién dich Thao luan
Marketing tong thé tinh hudng
. 1. Khai niém Digital Marketing
1 budi
(3 tiet) 2. Su khac biét giita Digital Marketing
& Marketing truyén thong
3. Cac cong cu co ban trong Digital
Marketing
4. M0 hinh Paid — Owned — Earned
Chuwong 2: Truyén thong xa hdi Social %Iiglz’ Thuyet Al
Media giang Al.2
Thao luan
1. Khai niém truyén thong mang xa hoi tinh huéng,
1 budi Social Media Bai tap hay
(3 tiey 2. Vai tro cua Social Media voi Doanh thuyét
l’lghiép trinh
3. Cac hinh thurc Social Media thuong
gap




Chuong 3: Tiép thi qua email CLOI, | Thuyet | ALL
: CLO2, .
CLO3 | &ang Al.2
1. Khai niém Email marketing , A
Thao luan
1 budi 2. Loi ich cia Email marketing véi tinh hudng,
(3 tiet) doanh nghiép Bai tap hay
: S thuyét
3. Céach st dung Email marketing hi¢u we
) trinh
qua
Chuwong 4: Tiép thi qua dién thoai di 211:8;, Thuyet ALL
dong (Mobile Marketing) CLO3 |58
Thao luan
1 budi 1. Khai niém Mobile Marketing inh huéng,
(34e) | 5 Cac hinh thirc cita Mobile Marketing Bai tap hay
: : : : thuyét
3. Loi ich cia Mobile Marketing véi e
) trinh
doanh nghiép
Chuong 5: Tiép thi qua cong cu tim kiém g:g;’ Thuyet Al
va t6i wu héa cong cu tim kiém CLO3 |&4n8
Thao luan
1. Khai niém Tiép thi qua cong cu tim tinh huéng,
1 budi kiém (SEM) va T61 uu hoa cong cu Bai tap hay
(3 tiét) tim kiém (SEO). thuyét
2. Phan biét SEO va SEM trinh
3. Loi ich cia SEM, SEO trong chién
dich tiép thi s6 ctia doanh nghiép
Chuong 6: Tiép thi Ngi dung CLOI, | Thuyét ALl
PO CLO2, | o
1 budi U CLO3
(3 tiét) 1. Khai niém Tiép thi N§i dung Thio luin
(Content Marketing) finh huéng,




2. Vai tro cia tiép thi ni dung trong Bai tap hay
tdng thé chién dich tiép thi s6 & Quy thuyét
trinh x4y dung ké hoach trinh
3. Cac dang ndi dung pho bién va Xu
hudng Tiép thi ndi dung 2020
Chuwong 7: Tiép thi qua PR tryuc tuyén 211:8;, Thuyet Al
(PR online) CcLO3 | &1
Thao luan
1. Khai niém PR tryc tuyén (Online tinh huéng,
PR). Bai tap hay
bugi | 2+ Phanbiét PR online v6i PR offline thuyét
ié . . trinh
(3 tiey 3. Vai tro cua PR tryc tuyén trong chién
dich tiép thi s6 ctia Doanh nghiép
4. Mot sb kénh PR tryc tuyén pho bién
5. Bi quyét thuc hién PR truc tuyén
hi€u qua
Al.l

Chuong 8: Landing page (trang dich)

trong cac chién dich tiép thi s6

l.

Khai niém trang dich (landing page)
va sy khac nhau vdi Trang chu

(homepage) cua website

Vai tro cua landing page véi chién

dich tiép thi s6 ctia doanh nghiép.

. Bi quyét xay dung landing page cho

chién dich tiép thi sb hiéu qua.




1 buoi
(3 tiét)

1.

2.

Chuong 9: Digital Marketing trong

Thwong mai dién ti

Khai niém Thuong mai di¢n tu

Céc m6 hinh Thuong mai dién tir phd
bién

Vai tro cua Digital Marketing trong
hoat dong thuong mai dién tu
(E-commerce)

Mot s6 ung dung Digital Marketing

trong Thuong mai dién tir

. Xu hudéng maéi cua Digital Marketing

d6i v6i hoat dong Thuong mai dién

tur

Al.l

1 bqéi
(3 tiet)

Téng két va tom tit mon hoc

Giai dap cau hoi

CLOI,
CLO4

Thuyét Al.l
giang Al.2

' A2
Héi1 dap

HUONG DAN TU HQC

Chuwong 1: SV doc tai liéu chuong twong tmg, tim hiéu cic nén tang quang céo phd

bién theo hudng dan cia gidng vién

Chwong 2, 3,4, 5, 6 : SV doc tai liéu twong g va 1am céc bai tap cudi tai liéu

Chwong 7: SV doc tai liéu tuong tng

Chuwong 8: SV doc tai li¢u twong Uing

Chuwong 9: SV doc tai liéu twong Gmg va tim hiéu cac san thuong mai dién tr hang dau

6. PANH GIA HOC PHAN (Course assessment):

Hoat dong
danh gia

Phwong phap
danh gia

CLO

Ty 18 (%)




CLOI; CLOZ2;
5 CLO3;
A.1.1. Chuyén can ’ 20%
Al. Dénh gi4 W CLO4:CLOS °
qua trinh
. CLO1;
A1.2. Thuyét trinh nhé ’ 20%
uyét trinh nhom CLO2’CLO3 0
A2. Danh gia 1z CLO2; CLO3;
2 2 Bai kiém tra tu lua ’ | 60%
tbng két al Kictn tra iy fua CLO4; CLO5 °
Téng | 100%
Rubric ciia thanh phan ddnh gia Al.1
Kiém tratrén | Gici (8-10@) | Khdi(6-7d) TB(5d) Yéu(3-4d@) | Kém(0-3d)
lop
Hoi bai cii, bai | Xung phong | Xung phong Xung phong Xung Xung phong
maoi va lam bd{ tra loi hodc tra loi hoac tra loi hodc phong trda tra loi hoac
tap tqi [op (kiém | lén bang lam | lén bang lam | lén bang lam loi hodc lén | lén bang lam
tra kha nang e | bai tap 4 -5 bai tap 3 lan bai tap 2 lan bang lam bai tap 0 lan
hoc cua sinh lan bg‘li tap 1
vien CPR G1, lan
G2)
Piém glanh di Bi hoc dd‘y du | Di hoc ?75%” bi hoc ?'0%? bi hoc 25% Khéng di hoc
hoc day du 100% cac cdc buoi diem | cdc buoi diém | cdc buoi
buoi diem danh danh diém danh
danh

7. QUY PINH CUA HQC PHAN (Course requirements and expectations)
- Du 16p: theo qui dinh chung ctia trudng.
- Sinh vién doc trudc slide bai giang ctia mon hoc va nhing tai liéu theo yéu cau
clia giang vién trudc mdi budi hoc.
-Lam bai tdp vé nha, tra 151 cac cau hoi ngin trén 10p, va cac bai kiém tra tai 16p:

cac diém nay s€ dugc danh gia vao c)t di€ém qua trinh cua sinh vién.

8. TAI LIEU HQC TAP, THAM KHAO

8.1. Giao trinh



[1] Internet Marketing: Online Marketing Fundamentals-Course material -
knowledge required - for certification- Copyright © 2017 eMarketing Institute
8.2. Tai liéu tham khao

[1] Social Media Marketing: Social Media Marketing Fundamentals -Course
material - knowledge required - for certification -Copyright © 2017 eMarketing
Institute

8.3. Website, cac cong cu online tham khao:

[1] Trang trao d6i thong tin chuyén nganh ciia Google, www.thinkwithgoogle.com
9. PHAN MEM HAY CONG CU HO TRQ BAI TAP HOAC THU'C HANH

1. Laptop
Slides

May chiéu
Viét va bang

A

Micro

Tp.HCM, ngay 30 thang 7 nam 2022

Truwong Khoa Truéng Bo mon Giang vién 2 Giang vién 1
(Ky va ghi ro ho tén) (Ky va ghi ro ho tén)  (Ky va ghi ro ho tén) (Ky va ghi ro ho tén)
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