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https://drive.google.com/file/d/18LZeqNKKgnl5LArWR-ZYdw3uA4tydjaM/view?usp=sharing
https://notebooklm.google.com/?pli=1
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Link Slides
Video -

W video14 Recording
ink Article ~ Content Calendar Example
ink LinkedIn Banner in Canva Example

Questions and discus5\oh

Question Notes

Add question e | know this is getting close to time for the webinar but | was
talking withousomeone else and | think it would be beneficial
if others got to see an example of a headline for some of the
positions like an Account Executive/Customer Service/CEO

So sometimes | give co-workers a hard time because when | go
on LinkedIn my feed is all another affiliate because they are
being supportive and | love the show of support. But I'm like
knock it off. My feed is full of other NACMs! Now | don't really
care. | love the show of support. But from an algorithm side
of things and the fact that people don’t seem to pay
attention because our logos all look the same is that kind of
brand confusion? Would members they follow also be seeing
more of all the other affiliates and not our own? | don’t tend
to see our own posts and | am the one on LinkedIn daily and
post our content. Am I not seeing more of us and all the staff
that do interact because | control our page and am an
employee? - Amanda - NACM CS



https://drive.google.com/file/d/18LZeqNKKgnl5LArWR-ZYdw3uA4tydjaM/view?usp=sharing
https://tathastu-rh.notion.site/ruben-hassid-content-calendar?v=1859464bdbf9811d9cd1000c1c0ef044
https://www.canva.com/design/DAGdy-4xj-Q/BUKnC1m4LMpCKBg61lVJrA/edit?utm_content=DAGdy-4xj-Q&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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