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[ Mission]Reporting authentic news and collaborating with verified project brands.

[ Objective] To connect global Chinese readers and investors with the latest, secure, and
promising project teams.

[Goal]To assist in the growth of the WEB3 sector and enhance public understanding of
the backgrounds and philosophies of project pioneers.
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KTRO MEDIA 10 key Criteria for Press Release

Press releases are an effective way to communicate news and information to the media and the
public. However, getting a press release published in the media requires meeting certain criteria
that make the release newsworthy and relevant to the publication's audience. Here are some 10
key criteria to consider when submitting a press release to the media:
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1. Innovation: Highlight the entrepreneur's innovative ideas, products, or services that have the
potential to make a significant impact in their industry or community.
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2. Success: Share the entrepreneur's success story, such as overcoming challenges or achieving
significant milestones. This can inspire and motivate others in their entrepreneurial journey.
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3. Impact: Emphasize the positive impact that the entrepreneur's work is making in their industry,
community, or society as a whole. This can help readers understand the broader significance of the
entrepreneur's achievements.
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4. Timeliness: The news in your press release should be current and timely. The media is more likely
to publish a press release that is relevant and of interest to their audience at the time it is submitted.
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5.Relevance: The press release should be relevant to the publication's audience. The media is
interested in news that is important to their readers, viewers, or listeners.
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6.Clarity: The press release should be clear and easy to understand. The language should be concise,
and the message should be straightforward.
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7.Uniqueness: The news in your press release should be unique and not covered by other media
outlets. A press release that offers a fresh angle or unique perspective is more likely to get picked up
by the media.
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8.Newsworthy: The news in your press release should be newsworthy. It should have a significant
impact or be of interest to a broad audience.
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9.Accuracy: The information in the press release should be accurate and verifiable. The media is
unlikely to publish a release with inaccurate information.
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10.Conciseness: The press release should be concise and to the point. It should provide enough
information to be newsworthy without being too long or detailed.

BN BERENCESTREZNHE | HNMWESERXGBEEN REMEEKR. Our
goal is to write amazing press for you! Our writers use this questionnaire as the primary source of
inspiration.
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ensure that you receive the best possible press we need you to fill out the questionnaire as fully
and accurately as possible. We are not responsible for outdated/ incorrect information or missing
information so please review your questionnaire carefully before you submit it.
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There are a total of 15 questions. You can select the questions that you want to answer or answer
all of them to provide a better understanding of your project and yourself.

1 X EREFM NN EETLTEARTR MM L ?
What are the names and positions of the pioneers targeted by these Press Release?

Ans:

2. BEESHEMNDPZ-TEHATAER, ERUREZNAE B Web3 Tl B ? B2 4 BRE
IBRIXFEREE ?

Can you share with us your personal experience, background and how you got involved in the Web3
industry? or What inspired you to pursue this path?

Ans:

3. AMLEFSIEMIRLTSR 7 (R, RE. ME)
What are some notable career highlights? (Awards, recognition, accomplishments, etc.)

Ans: | have a lot of experience in the business development and start up industry, | helped grow a
startup from 5 employees to over 60 in 2 years as director of sales. Been speaking at crypto
conferences and built a network of highly skilled industry professionals and investors.
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Your project name? Introduction your project, What sets your project apart from others in the Web3
space, and how does it contribute to the advancement of the industry?

Ans:
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The biggest challenge you face in life and how do you overcome them?

Ans:

6. XTI B BIREH ML ? BEREBTEAS WRIE MG RMERERBIR?

What are your plans for the future of your project? Are there any upcoming milestones or goals that
you are working towards?

Ans:
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For readers who are interested in supporting or getting involved with your project, what would you
recommend they do? Are there any specific ways that people can contribute or participate?

Ans:
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What wisdom would you want to share with your readers ? What lessons can people learn from you?

Ans:
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Where do you see yourself/ your brand in a few years? What are some of your dreams, aspirations,
and targets?

Ans:
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Provide 2 to 3 potential title ideas if you'd like.

Ans:
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what specific resources or partnerships are you seeking to acquire in order to enhance your
capabilities or improve your services to your users?

Ans:

12. BRI R EMAE X ERHIFTA LR E AN SRR EE D A K 8%

Please provide direct links to all social media accounts you want to be included in the articles and
your personal account

Ans:

13. BREEHEEFERB T ERRN AWML, 25 /8%,
Please provide the website, Videos / link you'd like used in the release.

Ans:
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Please share links to any previous press coverage.

Ans:
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Your life quote
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We will be running some campaigns where audiences who share our articles or other
content will receive rewards such as perks, bounties, airdrops, and more. Is there anything
you would like to offer our audience who sharing your Press Release?

Ans:
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"Please send us a high-resolution PNG file of one of your clear, half-body portrait photographs.” and
other related photos such as the project logo, projects or personal image, etc (Press Release article

can refer to here https://ktromedia.com/category/pioneers/ (email to media@ktrogroup.com

attached with this file together. We will share the press release with you first before featuring it.)
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