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A big big thank you! 

 
Thanks for showing interest in my newsletter. While I could tell you plenty about why we created 
this newsletter, I want to reveal some harsh truths about email marketing that most people won't 
tell you and that you definitely won't find in your average “how-to” guide. 
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EMAIL MARKETING ISN’T A MAGIC BULLET 
 
We have all heard the claim that email marketing is the best tool for growing your business, and 
yes, it's true. A well-crafted email campaign can generate impressive results, but here is the 
catch: getting those results isn’t as easy as it sounds. 

 

 
IT TAKES TIME, EFFORT AND CONSISTENCY 
Email marketing isn't about sending a few emails and hoping for conversions. It requires careful 
planning, regular testing and importantly, patience. You can't expect instant success. In fact, 
many businesses send countless emails that barely get opened, let alone converted into sales. 
The competition in your audience’s inbox is fierce, and sending out requires more than the 
occasional message. 
 
 
INBOX OVERLOAD IS REAL 
Did you know the average person receives over 120 emails a day? That's thousands of emails 
annually, creating a tidal wave of information your audience receives. Getting your email seen, 
opened, and acted upon takes creativity, relevance, and excellent timing. If your email doesn't 
capture attention in seconds, it’s likely to end up in the trash. 
 
 
IT’S EASY TO GET IT WRONG 
From poor subject lines to irrelevant content, one misstep leads to unsubscribes spam 
complaints and a bad reputation. Even worse, too many failed attempts can damage your 
domain reputation, causing your emails to get blocked by spam filters before they even hit the 
inbox. 
 

 

WHAT’S THE SOLUTION 

 
MASTER THE ART OF SUBJECT LINES: The subject line is your first and sometimes only 
chance to Grab attention. use curiosity-driven tactics or urgency to open your email. For 
example, try using “You’re Missing Out on This Secret” or “Only 24 Hours Left to Unlock These 
Insights.” Testing different styles like personalisation or even emojis can give you insights into 
what resonates with your audience. 
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USE ACTION-BASED EMAILS: Instead of sending generic emails to everyone, focus on emails 
that trigger the audience to take action. Like visiting a specific page, downloading content, or 
offering a course. These types of emails are more personal and sent at the right time, making it 
more likely for your audience to take action. 

 

 

 

READY TO LEVEL UP YOUR EMAIL GAME? 
Join my upcoming Email Marketing Mastery Workshop, where I will teach you PREMIUM 
STRATEGIES to get more from every email you send. Plus, as a specific offer, you’ll receive 
FREE EMAIL TEMPLATES and an EXCLUSIVE GUIDE on leveraging email.  
Seats are limited, so don’t miss out SIGN UP NOW! 
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