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Outline (PAS) 

Problem: Many businesses struggle with writing content that engages readers and drives 

sales. Instead of capturing attention, their writing often falls flat, leading to missed 

opportunities and lost revenue. 

 
Agitate: This issue is more than just a nuisance—it’s costing you money. Boring or unclear 

writing turns potential customers away before they even understand what you offer. Your 

words should be working for you, not against you, but right now, they’re doing the opposite. 

 
Solution: The good news is that you can fix this with a few simple changes. By following a 

step-by-step guide to writing more engaging content, you can transform your writing into a 

powerful tool that not only grabs attention but also drives sales. Let’s dive into the steps that 

will help you write words that sell. 

 

Draft 1: 

 
How to Write Words That Sell: A Step-by-Step Guide 

 
Writing can be tough, but it’s one of the most powerful tools you have to grow your business. 

Whether you're writing a blog post, an email, or a social media update, the right words can 



grab attention, keep people interested, and, most importantly, drive sales. But if your writing 

is boring, stiff, or hard to follow, people will quickly lose interest and move on. 

 

So, how do you make your writing more interesting? Here’s a simple, step-by-step guide to 

help you write content that not only gets read but also gets results. 

 

Step 1: Start with a Hook 
Imagine you’re at a party, and someone starts talking to you about something fascinating. 

You’re hooked, right? That’s what you need to do with your writing. Start with something that 

grabs attention - a bold statement, a surprising fact, or a question that makes the reader 

think, “I need to know more!” 

 

For example, instead of starting with “Today we’ll talk about writing,” you might say, “Bad 

writing is costing you sales - here’s how to fix it.” 

 

Step 2: Keep It Simple and Clear 
Once you’ve got their attention, the next step is to keep it. This means making your content 

easy to read and understand. Use short sentences and paragraphs. Avoid jargon and 

complicated words. Think of it like having a conversation with a friend - would you use big, 

fancy words? Probably not. Keep it simple. 

 

Here’s a quick trick: after you’ve written something, read it out loud. If you trip over your 

words, it’s probably too complicated. 

 

Step 3: Make It Personal 
People like to feel that you’re talking directly to them. Use words like “you” and “your” to 

make your writing more personal and engaging. Share stories or examples that your readers 

can relate to. This creates a connection and makes your content more memorable. 

 

For example, instead of saying, “Businesses struggle with bad writing,” try, “Have you ever 

struggled with writing something that just didn’t seem to connect with your audience?” 

 

Step 4: Break It Up 
Big blocks of text can be overwhelming. Break up your content into smaller sections with 

subheadings, bullet points, or numbered lists. This makes it easier for readers to find the 

information they’re looking for. 

 



Think of it like this: when you walk into a room full of clutter, it’s hard to focus. But if 

everything’s organized, it’s easy to find what you need. The same goes for your writing. 

 

Step 5: Add Some Personality 
Don’t be afraid to let your personality shine through in your writing. Use humor, ask rhetorical 

questions, or throw in a funny analogy. This makes your content more enjoyable to read and 

helps you stand out. 

 

Step 6: End with a Bang 
Just like the start, the end of your content is crucial. Finish strong with a call to action, a 

powerful statement, or a question that leaves the reader thinking. Make sure they know 

exactly what to do next - whether it’s clicking a link, signing up for something, or simply 

thinking about what you’ve said. 

 

For example, “Now that you know how to write better, why not put it to the test? Start with 

your next email or blog post and see the difference!” 

 

Step 7: Edit, Edit, Edit 
Once you’ve written your content, take a step back and then come back to it with fresh eyes. 

Look for any mistakes, but also think about how you can make it even better. Can you make 

a sentence shorter? Add a more interesting word? Remove something that’s not necessary? 

 

Editing is where the magic happens. It’s like polishing a diamond - your writing might be 

good, but with a little extra work, it can really shine. 

 

Conclusion 
Good writing doesn’t have to be complicated, but it does take some practice. By following 

these simple steps, you can create content that’s not only interesting to read but also helps 

you achieve your business goals. 

 

Now, go ahead and try these steps in your next piece of writing. Your readers and your sales 

will thank you. 

 

Talk soon, 

Trinity 

 



P.S. Need help making your writing even better? Get in touch with my agency today. We’ll 

take a look at your current content and give you tips on how to improve it. No pressure, just 

good advice to help you succeed. 

 

Ready to chat? Fill out this form: (link) 
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