The 2" Seminar on Business and Management: Value Creation for Creativity and Innovation

The Title of Your Paper Should be in Tahoma 14 (Capitalise Each
Word), Bold, Centred, and Should Not Exceed 12 Words

Author AY*, Author B> and Author C3
1 Faculty Name, University Name, City, Country
2 Faculty Name, University Name, City, Country
J Faculty Name, University Name, City, Country

Lauthor@university.edu; author@university.edu; *author@university.
(Author name/affiliation/e-mail using Tahoma 10 pt)

*Corresponding Author
ABSTRACT

The abstract heading should be in uppercase, bold, and centred, using Tahoma 11 pt. The
abstract should be justified and must be written in a single paragraph. The abstract should
be an explicit summary of your presentation that states the problem, the objectives, scope,
methodology, findings, and conclusion of the paper in not more than 200 words. Figures,
tables, and references should not be cited in the abstract. Provide 5-7 keywords (separated
by semicolons) in lowercase, using Tahoma 11 pt, justified and should be in italic. Keywords
should be chosen to best describe the contents of the paper. The word ‘Keywords’ must be
in bold.

Keywords: Keyword1; Keyword2; Keyword3; Keyword4, Keyword5


mailto:1author@university.edu
mailto:2author@university.edu
mailto:3author@university.edu

