How to Construct Your Landing Page Design (+ Inspirational Examples)
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Final Thought

Investing in paid advertising is futile if it directs substantial traffic to inefficient landing
pages. A visitor’s initial encounter with your business on a muddled or inadequately designed
landing page may deter them forever. This scenario equates to squandering funds to attract
attention to your products, only to deplete those potential clients and be compelled to begin
anew.

The reality is that numerous renowned global businesses grapple with subpar landing pages.
Despite the fact that it is a widespread problem, landing pages created with a thorough
understanding of your target audience can solve it.

Landing page design encompasses both the visual and textual components that constitute a
web page, meticulously crafted to augment customer conversion and promote recurrent
purchases. An uncluttered visual layout, copy concentrated on benefits, and premium product
images emerge as some of the critical elements directing exceptional landing page design.

To aid you in enhancing your landing page designs, we've enlisted the insights of various
experts. These enhanced designs will effectively guide potential clients on their journey to
becoming loyal customers, ensuring your advertising efforts are not in vain and contributing
positively to your business growth.

What is a landing page?

A landing page is a specially designed web page with a singular focus, generally aimed at
generating conversions, whether as leads or sales. Envision your homepage as your physical
storefront; in contrast, landing pages act akin to temporary shops or stalls at a farmers'
market. While your homepage caters to those already acquainted with your brand and website
URL, a landing page is tailored for a specific objective or audience, predominantly driven by
a marketing campaign or sponsored traffic.


https://unbounce.com/landing-page-articles/what-is-a-landing-page/
https://unbounce.com/landing-page-articles/what-is-a-landing-page/

The primary objective of a landing page is to encourage visitors to take a particular action,
such as making a purchase, requesting free samples, subscribing to an email list, downloading
a digital book, or seeking information about a package.

Building Landing Pages Tailored to Your Audience’s Requirements

While we provide templated suggestions for enhancing landing page design conversion rates,
these should serve as a starting point, adapted based on your target audience and their
distinctive needs.

Embarking on conversion research for fundamental insights is a crucial step in ensuring the
effectiveness of your landing pages, asserts conversion rate optimization (CRO) consultant

Michael Aagaard. This research typically encompasses various elements, including user
testing, traffic source analysis, copy testing, and administering surveys.

Michael emphasizes the oft-overlooked perspective that the landing page is merely one
component of a larger user journey. This oversight leads many to expend time refining
inconsequential aspects. Numerous factors beyond the landing page itself influence the user’s
decision-making process, ranging from ad sources and devices to awareness levels and
motivations. A profound understanding of these facets augments the likelihood of making
informed decisions, leading to the development of landing pages that genuinely enhance user
conversion rates.

Examining Traffic and Device Sources

Begin your conversion research by building a landing page based on the device consumers
use for shopping. Examine your site analytics to determine the origins of your traffic and the
devices used.

If a significant portion of your traffic is from mobile devices, optimizing your landing pages
for a superior mobile experience is crucial. Conversely, discovering that your consumers
predominantly use desktops allows you to enhance the desktop experience on your landing

page.

Nik Sharma, the CEO of Sharma Brands, advises a deeper examination into the traffic to
discern the platforms users are coming from—be it TikTok, Facebook, or a blog post.

Failing to contextualize your pages to the platform origin, warns Sharma, will lead to an
increased bounce rate and a low overall return on ad spend (ROAS). Such contextual
understanding enhances the customer experience and sets a foundation for success.


https://drive.google.com/open?id=1FHQ4SavR45BKKJNHNGITF7hWj7ILZamBcBOngrl9gH4
https://www.sharmabrands.com/

Comprehending When Best Practices Fail

Although the tips provided have proven beneficial for experts, indiscriminate implementation
without aligning them with your overarching goals could be detrimental. Ben Labay, the
Managing Director at Speero by CXL, notes that “best practices fail when they are
misaligned with the business strategy.”

A comprehensive understanding of your target audience’s desires and needs is fundamental to
creating high-conversion landing pages.

Michael reaffirms the importance of knowing your target audience when building landing
pages and issues a warning against following popular design trends. Prioritizing foundational
elements and extensive user research ensures decisions that positively influence behavior
beyond mere page layout adjustments.

Considering Information Flow on the Landing Page

Pay attention to the entirety of the information flow on your landing page rather than
concentrating solely on the above and below the fold—essentially, everything visible to the
user on your landing page without scrolling.

Regardless of what best suits your customers, prioritizing the type and placement of copy and
content at the top of your landing page is essential. Michael warns against overwhelming the

first screen with excessive content, leading to a cluttered and overwhelming user experience.

He advocates for a focus on the overall information hierarchy and content flow on the landing
page, transcending concerns about the 'over the fold' area.

As you construct your landing pages, contemplate the following:
e Are you addressing the appropriate questions and overcoming the correct barriers?

e Are you managing expectations and maintaining the “promises” made in the ad
source?

e s the content delivered in the correct sequence to build momentum toward the
conversion goal?

These considerations, aligned with a comprehensive understanding of your target audience's
overall user journey, will influence the role and effectiveness of your landing page.

Essential Elements for Landing Page Design

Let’s dissect the fundamental components involved in landing page design. Remember, not
all the suggestions mentioned will align with your customer's needs. Your choices will largely



depend on your specific audience and their requirements. Opt for the elements most pivotal
for your success—you need not utilize every element!

Content Above the Fold

The fold refers to the non-scrollable portion of a webpage, varying by device, be it a monitor,
tablet, or mobile device, each having different screen sizes. Generally, the fold is positioned
600 pixels from the browser window’s top.

Be aware that most of your landing page visitors may not scroll past the fold, either on
desktop or mobile, emphasizing the significance of this area.

Landing Page Text

The text on your landing page encompasses product descriptions, call-to-action copy,
headlines, and meta titles and descriptions. Initiate your landing page with a robust,
issue-centered headline.

In crafting your landing page text, align it with the customer's voice. Extract key phrases
from reviews and social media that resonate with your audience and integrate them into your
copy. Prioritize highlighting benefits over features. If promoting a waterproof phone case,
emphasize the ability to take photos underwater, referencing the IP waterproof rating.

Maintain brand voice consistency in your landing page text for coherent and unified
messaging.

Images and Color Schemes

Ensure your imagery, fonts, and colors resonate with your brand identity. Even within the
creative space of landing page design, maintain a consistent brand experience. Allocate space
for strategic image placement, including potential illustrations and videos alongside product
photos. Developing visual assets in tandem with text ensures cohesive integration.

Customer Testimonials

Ezra Firestone, the founder of Smart Marketer, enhanced his Shopify store by positioning
customer testimonials at the buy box’s top, a small yet potent modification. Positioning a
quote prominently fortifies trust, provides easy access to reviews, and allows your customers
to advocate for you. Ensure selected quotes effectively address product benefits or resolve

1Ssues.

Consider dedicating a section to customer testimonials, offering a holistic view, including
diverse opinions, and ensuring transparency and comprehensive insight.

Call-to-Action (CTA)


https://smartmarketer.com/

A compelling landing page necessitates an effective CTA, guiding users towards desired
actions, which may range from “Learn more” to “Buy now” or “Subscribe.” Integrate
relevant pricing details within the CTA, if applicable.

CTA placement is contingent upon your audience’s preferences, determined through

meticulous testing for optimal conversion rate enhancement. Generally, ensure a CTA
presence above the fold and consistently throughout the landing page based on its length.

Examples of Landing Page Designs

Explore real-world examples of landing page designs to inspire your creations.

Leaf and Clay

Product: Offers premium succulents.

Strategy: Utilizes Instagram ads leading directly to their product pages.

Landing Page Design: Emphasizes vivid, high-quality images of their succulents to entice
potential customers. The design is clean and straightforward, allowing the products to take
center stage. The page also features customer reviews and a clear, concise call-to-action.
Noteworthy Elements: Their landing pages use minimal text, focusing on the visual appeal
of their succulents. The simplicity of the design makes for easy navigation, enhancing the
user experience and potentially boosting conversions.

BookBub

Product: Provides readers with deals on ebooks.

Strategy: uses social media ads to drive traffic to its genre-specific landing pages.

Landing Page Design: It presents a curated list of discounted ebooks, allowing users to
quickly navigate and find books of interest. The design is user-friendly, with clear
categorization and minimalistic aesthetics.

Noteworthy Elements: The landing page includes a simple sign-up form for users to receive
personalized book recommendations, increasing the chance for lead generation. The
straightforward design and specific calls to action contribute to an effective and focused

landing page

Brightland


https://leafandclay.co/
https://www.bookbub.com/
https://brightland.co/

Brightland is renowned for its California extra virgin olive oil. Garnering positive accolades
from magazines like Women’s Health, it effectively leverages this praise in its paid social
advertisements.

In its Facebook ad, Brightland showcases a favorable comment from Women’s Health to
underscore its brand's reliability and the quality of its products.

Utilizing a collection page as its landing page, Brightland’s design is straightforward and
transparent and immediately presents its unique selling points. The page prominently features
a five-star rating, adding to its allure.

Olipop

Olipop markets healthier soda options filled with plant-derived ingredients and prebiotics to
bolster a healthy microbiome. In this example, a Facebook ad leads directly to the product
page, which doubles as a landing page. The page exudes a bright, enjoyable, clean, and
uncomplicated design, mirroring Olipop’s visual brand identity.

Olipop's copy strategically addresses potential queries about sugar content, positioning the
beverage as an ideal alternative for habitual soda drinkers seeking healthier options.

Additional notable elements include clear, bold text, extensive product details available upon
scrolling, a star rating with a specific review count for enhanced credibility, a
non-overpowering small header, an intuitive and easily navigable layout, and high-quality
product images.

Path

Path operates as a virtual photo editing studio with a dedicated Shopify website, primarily
offering product photo editing services. Email serves as one of its essential marketing
channels. The path has established a specialized landing page aimed at encouraging email
newsletter subscriptions.

This page is sharply centered on its objective—boosting subscriptions—and minimizes any
distractions that could divert attention from this goal. Although not directly accessible from
the company’s main website, targeted campaigns can lead potential subscribers to this
exclusive landing page.

Rephrasing the content "exactly the way it is" while being more detailed poses a
contradiction, as rephrasing means changing the wording without altering the original
meaning, and it would not typically involve adding more detail. However, I can certainly help
to rephrase the text, keeping the format and structure the same without adding additional
information:


https://drinkolipop.com/
https://www.path.org/

Ensuring that a potential customer’s attention is not only captured but also maintained is
crucial for a successful landing page. The challenge lies in conveying the uniqueness of your
brand and products succinctly and compellingly.

While numerous elements influence performance, a simplified page design can effectively
guide visitors to the most crucial information. What is the single most vital message you want
your visitors to take away?

Tips for Enhancing Landing Page Design

Here’s how to craft superior landing pages that lead to conversions:

Enhance your buy box for superior conversions

About Buy Box: It’s a dedicated section on each landing page that plays a significant role in
conversions, typically containing product images, recaps, sales copy, pricing, review stars,
and purchase buttons.

Significance: Many businesses overlook the importance of including sales copy, social proof,
unique selling propositions, and quality images in the buy box, which is fundamental for

conversions.

Optimization: An optimized buy box, known as “conversion asset stacking,” should
encompass all these elements to make a significant impact.

Invest in High-Quality Product Images

Importance: High-quality images are essential as they are often the only reference potential
buyers have, significantly influencing their purchasing decisions.

Optimization: Utilize tools like TinyPNG to compress images for quicker load times, ensure
images and CTAs render well on all devices, and highlight the benefits of your products
through images and contextual copy.

Elaborate on Your Product Descriptions

Strategy: Besides a concise product description in the buy box, use the additional space on
the page to provide more detailed information to overcome any potential objections and

encourage purchases .

Example: Peepers effectively utilize the space to share comprehensive product details,
including lens information, measurements, and customer reviews.

Showcase Certifications and Unique Selling Propositions



Impact: Certifications like non-GMO or B Corp. and unique selling propositions can
significantly influence purchase decisions by setting your products apart from the
competition.

Implementation: Ensure that these are visibly displayed on your landing page to enhance
credibility and appeal.

Integrate an Upsell/Cross-Sell Section

Benefit: This section provides an opportunity to showcase additional products, potentially
increasing the cart value.

Tools: Use plugins or apps like ReConvert Upsell & Cross-Sell or One Click Upsell (Zipify
OCU) to efficiently implement this feature.

Incorporate a Brag Bar and a Why Section

Brag Bar: Highlight any features in reputable publications to add credibility and influence
purchases.

Why Section: Dedicate a section to clearly outline the reasons for choosing your brand and
products, detailing the benefits and differentiators.

Regularly Test Your Landing Page Designs

Purpose: Conduct A/B testing to evaluate different elements of your landing page design to
ensure optimal conversion rates.

Approach: Tests should align with your business’s growth objectives and focus on
addressing customer issues or leveraging business opportunities.

Final Thought

Using platforms like Shopify, businesses can efficiently build and manage impactful landing
pages, utilizing various tools, apps, and integrations to enhance features and functionality,
ultimately boosting conversions and maximizing investment returns.

Get in Touch

Should you ever seek additional assistance, keep in mind that at Webinopoly, we stand as
your dependable allies. Our unwavering commitment to navigating the complex realm of
e-commerce is steadfast. Our adept team is accessible at all times, ready to respond to any
questions and provide customized solutions that seamlessly fit your specific needs. Whether
you're setting out on a fresh venture or advancing on your existing route, view us as your


https://drive.google.com/open?id=1mUaCzezRKigDg65IWWoPzRiv6xmPPvcVphFC8tv06Jo
https://webinopoly.com/

unswerving associates in your quest for accomplishment. Accepting anything short of
exceptional assistance would undermine your goals. Allow Webinopoly to spearhead the
conversion of your journey into an unparalleled and remarkable adventure!
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