Below are pre-made ideas for you to use. It's just a guide, feel free to explore other Al
OFM based videos and come up with your own scripts

Workflow:
1. Click on the word “here” it contains the link to the video on youtube channel, its
preset to a particular timestamp on the video
2. Go to the timestamp and scrub around to see the specific spot in the video that's
mentioned in the paragraphs
3. Use Brolls only from here: B Resources

How to find more content:

1.

On youtube, type this search term: “Al influencer podcasts” or “Al OFM
Podcasts”

Enter the youtube link in gemini and ask it to find the spots in the video where the
speakers are talking about Al Influencers/Al OFM. For eg: in this vid w joe rogan,
identify the spots where they discuss Al influencers

https://www.youtube.com/watch?v=0SAk903PVHc

Content Pillar 1: Podcast Hot takes

Sub-Pillar A: State of Al

1.

Clip 1: The $100k Whale.

Narrative: The interviewer here asks the speaker about the realism of Al models and
whether consumers actually care if a model is synthetic. The speaker notes that the
industry easily caters to people who already know a model is Al and are completely fine
with it. He drops the key data point: “/ just saw a clip... 100k from one sub... he spent
100k over the course of less than a year on a platform that tells him it's Al... he literally
probably knows.”

Payoff for Sozee Al: This shatters the myth that "men won't pay if they know it's Al."
Loneliness and a need for attention are so strong that a whale spent $100k knowing it
was a digital construct.

Visual Execution: Pod footage on top, Sozee model either below or in between
vid/clean rolling display of the Sozee Al dashboard.

Caption: "Men are spending $100,000 on girls who don't even exist."

2. Clip: Joe rogan on Al


https://drive.google.com/drive/folders/1h5mddw7GhgVUynCRKfsnhi5JZivultjQ?usp=drive_link
https://www.youtube.com/watch?v=oSAk9O3PVHc
https://youtu.be/UJzX_VQ0UDk?si=LBB-zLluOJJC0PS_&t=2909

Narrative: Here Joe and Jim discuss the "Al women on Instagram," how realistically
they are rendered (with Jim joking about how even though he knows they're fake, they
could still turn him on if the "attitude was right")

Clip 2: The Companion Evolution

Narrative: The speaker here breaks down the rise of Al companion platforms and the

death of legacy content loops: “Imagine if you had like an only fans subscription... you

could get custom content from every model instantly... infinite selection, infinite novelty,
full control over the experience... and they respond instantly.”

Payoff for Sozee Al: Direct plug for your exact business model. The host outlines the
"instant response" and "infinite selection" advantages. We can split-screen the host
explaining this with an overlay of a user interacting with a Sozee Al model in real time.

Caption: The future of intimacy has already been automated.
. Clip 3: Faking Out the Experts

Narrative: In the video here speaker says “I'm really good at spotting Al videos on the
internet, but | got faked out by one the other day”, this hooks the viewers ego. Most
people scrolling on social media confidently believe, "I'm too smart to be tricked by a
computer.”

Payoff: She immediately admits defeat: “..but I got faked out by one the other day. |
watched it multiple times and | thought it was real... then | looked at the comments and
everyone was like 'l think this is AL' And | was like, 'Oh fuck.”

Visual Execution: Pod on top, Al model looping vid below
Caption: "When the 'expert spotters’ officially fail the test."
. Clip 4: The Core Question

Narrative: here speaker reacts to a viral video asset and asks the ultimate target
audience question: “Oh, that's Al? What the fuck? How... what platform do people use to
like, then generate themselves doing shit like that?"

Payoff: At the exact peak of her question, the clip sharply cuts directly to a
behind-the-scenes (BTS) look at the Sozee Al interface smoothly rendering a
high-quality creator clone, precisely timed to an energetic background audio beat.

Caption: The Al influencer app you've been looking for is officially here


https://youtu.be/oSAk9O3PVHc?si=oWkyXuL0slopYldG&t=404
https://youtu.be/UJzX_VQ0UDk?si=8QyckNmDe5-4Xh5u&t=3332
https://youtu.be/YFlxcMBkCj4?si=95ueOF5j46-XOIBT&t=1317
https://youtu.be/YFlxcMBkCj4?si=lub-sQeuBqVXB5uf&t=1869

6. Clip 5: Ditch the DIY PDFs/Gurus

Narrative: here speaker calls out the current wave of low-effort information products: “If |
open my Instagram right now, then my entire timeline is flooded with people turning
themselves into Al girls and selling you a $100 PDF on how to make a model. 20-second
clickbait, fake dashboards, all that stuff.”

Payoff: Visually position your product as a premium software utility that completely
eliminates the need for cheap guides or complex manual prompt hacks.

Caption: "You don't need a guru. You need an upgrade.”

. Clip 6: Brand Continuity Over Slop

Narrative: here The speaker outlines why the first wave of low-quality Al content is
dead: “..generating images doesn't make money anymore; the only Al models winning
are the ones with actual personal branding, realistic identity continuity, and lifestyle
content.” This clip targets traditional creators by showing them that they already possess
the hardest asset to build—their personal brand. Sozee Al simply serves as the
execution tool to scale it.

Caption: You already have the brand. Let software handle the grind.

Sub-Pillar B: Repurposing competitor content (Case study: Aitana lopez)

1.

Clip1: Rise of Al influencers

Narrative: The intro of this video here is powerful, speaks about the rise of Al
influencers we can do a split screen and run a sozee model video below with watermark.

Caption: The birth of the $10k/month digital asset

. Clip 2: The Democratization of Influence

Narrative: Here the speaker talks about how in the past becoming an influencer was
difficult and how its easier now with Social media

Payoff: goes on to say “an entirely new world has emerged, one where creative people
can enter the world of influence without even showing their face.”

Caption: The Next generation of influence is faceless.
Clip 3: Deliberate Engineering

Narrative: here The creative director describes the extreme intentionality behind building
top-tier virtual icons: “Aitana, she's been created in a deliberate way. There's been a
mindfulness to what's being—thoughtfulness that goes into it.”


https://youtu.be/GuNkeEmThPo?si=wwIKpa2fmsreJ3Qz&t=235
https://youtu.be/GuNkeEmThPo?si=UEpZxLiiBBZxnyIm&t=298
https://youtu.be/xfrXXmUEeZE?si=S4HhtRwlilE6--dS&t=3
https://youtu.be/xfrXXmUEeZE?si=g5p8OijsW0SAGa1L&t=47
https://youtu.be/xfrXXmUEeZE?si=xaX-dFHCm_efebB9

Payoff: Destroys the perception that Al content is just repetitive, low-effort computer
slop. It reframes cloning as a deliberate, premium branding system.

On-Screen Caption: "Deliberate design over cheap computer filters.”

Sub-Pillar C: Inefficiency of Human creators

1.

Clip 1: The lllusion of Interaction

Narrative: Speaker here speaks about how larger creators like Sophie rain just cant
keep up with demand, hence users are in a suspended belief that creators actually
interact with them.

Payoff: Exposes the reality that human content loops are already being outsourced to
Al.

Caption: "Human models are already faking it... Al just does it better."”
Clip 2: Erasing the Bottleneck

Narrative: Speaker, agency person here explains the operational relief, thanks to Al, of
eliminating human creator inefficiencies, erratic communication loops, and aggressive
revenue splits.

Payoff: Direct B2B value pitch to agency owners looking to regain control of their
scalability and baseline margins.

Caption: "Creator burnout is real. Automation solves it."

Sub-Pillar D: Digital romance over IRL vulnerability

1.

Narrative: This portion speaker breaks down the core psychological shift driving modern
online intimacy: “I think that there's an element of them just being happy because it is
quite daunting to go out there and talk to a real girl.”

Payoff: around 27:50 as to how OF is more comfortable as opposed to risks in an IRL
romance. He explains how users are actively choosing the comfort, safety, and
zero-rejection framework of digital interactions over the real-world risks of modern
dating.

Caption: "Why men are turning to digital relationships."

Sub-Pillar E: Al vs Legacy OFM/Creators

1. Clip 1: The $100k Contradiction


https://youtu.be/8guaV1jegAU?si=UIIeVzY1EyzdK7UV&t=267
https://youtu.be/UJzX_VQ0UDk?si=sJePCsXRMSeBND-_&t=236
https://youtu.be/8guaV1jegAU?si=wZnV-496sUZjDlG_&t=1639
https://youtu.be/8guaV1jegAU?si=igqtKmxrEbT3YdsG&t=1663

Narrative: Speaker 1 here, a traditional, anti-Al agency owner confidently asserts that
the virtual model model is a fad: “Whales stop paying... the second that subscriber
understands your model's Al, he's gone... that's why there's not really any high spenders
in Al OnlyFans.”

Payoff: Cut right after he says "there's no high spenders in Al”. Immediately we counter
that with this video where Jimmy Denero disproves it with hard empirical data (the $100k
single-user spender row).

Visual Execution: Let the first manager make his claim, flash a glitch transition, cut
immediately to Jimmy Denero disproving it, while maintaining a clean, entirely SFW
background display of an automated model profile.

Caption: Whales aren't paying for 'real' women—they're paying for 24/7 attention
Clip2: Pro Creators Failing the Test

Narrative: here A prominent female creator with a massive following expresses her pure
shock at stumbling across modern synthetic profiles: “Dude, there's some Al bitches
where | have to take a double take... | had to like go to their page... she's got like
480,000 followers and I'm like what the fuck? Who is following this?"

Payoff: Normalizes high-end Al content by showing that even established, modern
influencers cannot spot the difference anymore.
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Caption: "Pro creators can't tell what's real anymore.

Clip 4: The Old Spenders Reality

Narrative: here The podcast hosts laugh about the old men buying into virtual content
loops: “I'll see the comments on these things from real people, and it's always the old
white men... 'You look beautiful, gorgeous, let me send you money.’ Like, what?!”

Payoff: Validates the deep market liquidity. They may find the demographic funny, but
the purchasing power and consumer demand are completely undeniable.

Caption: They are laughing, but the numbers don't lie “\ ¢*
Clip 5: The Inevitable Bandwagon

Narrative: here A creator details the intense hypocrisy of modern talent: “We're sitting
here saying we're scared of Al taking over, and then we're using it... we're the biggest
hypocrites.” She goes on to admit she secretly uses applications that take reference
pictures to cleanly output 30 optimized variations.


https://youtu.be/WpGEuiazbBo?si=BtBvv-jeFfLCd1Z-&t=244
https://youtu.be/UJzX_VQ0UDk?si=9zvKXN69W07DITeR&t=3073
https://youtu.be/YFlxcMBkCj4?si=yWjHxPVGlnXmOIAY&t=1366
https://youtu.be/YFlxcMBkCj4?si=dr93jFCe4Hi_Knla&t=1448
https://youtu.be/YFlxcMBkCj4?si=Iywfca5QYQOcKMBP&t=1737

Payoff: Normalizes the software as an essential efficiency tool. It shows traditional
creators that automation isn't cheating; it's a structural necessity to protect your creative
freedom and avoid burnout.

Caption: Get your freedom back with Ai

Other ideas:

1. Sophie rain interview here, u can download it, use any relevant parts from the pod and
pair it with an Al creator dancing/or doing finger snap - anything works.

Utility of Sozee/Al

pulled in up to $15,000
s

commentary on Al models like this vid, can be reposted w caption and music.

Caption: The realism gap is gone. Welcome to the new era of Al content creation. 2

2. “How u can generate different photos of urself’, commentary by Marques like this, add a
caption on top

Caption: Virtual modeling is live. Don't get left behind. g3 +%”


https://x.com/ashercrw/status/2078476732986732545?s=20
https://www.youtube.com/shorts/BCvTqyeGNTM
https://www.youtube.com/shorts/ufZ_u188GAM

More content:
https://docs.google.com/spreadsheets/d/1LSmMS8E D5FrdksWKS UJGWm2zuH8RHSF/

edit?usp=drive_link&ouid=117367487738665241210&rtpof=true&sd=true



https://docs.google.com/spreadsheets/d/1LSmS8E_D5FrdksWKS_UJGWm2zuH8RHSF/edit?usp=drive_link&ouid=117367487738665241210&rtpof=true&sd=true
https://docs.google.com/spreadsheets/d/1LSmS8E_D5FrdksWKS_UJGWm2zuH8RHSF/edit?usp=drive_link&ouid=117367487738665241210&rtpof=true&sd=true
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