
Bella Essenza Skin & Body Clinic has a unique opportunity to enhance its online presence and 
attract more clients through strategic marketing. This proposal presents three different projects 
to choose from. You can choose one, two, or all three depending on what you believe will work 
the best: Boosting your Google search ranking through effective SEO practices, leveraging 
targeted Meta ads to engage potential customers on social media, and utilizing Google Search 
Ads to capture high-intent traffic. By optimizing these channels, we aim to increase visibility, 
drive more qualified leads, and convert them into loyal clients. 
 
1. Current Market Overview 
 
Industry Trends: 

-​ Leading skincare and body clinic businesses are actively leveraging digital marketing, 
particularly through Meta ads and high-ranking Google search results. 

-​ With approximately 1900 people actively searching for skincare and body clinic services 
each month, there is a substantial opportunity to capture this traffic through optimized 
SEO or paid search advertising. 

 
Opportunities: 

-​ SEO Optimization: Enhancing your website and Google Business Profile for search 
engine visibility. 

-​ Meta Ads: Capturing passive attention on social media platforms to engage potential 
clients. 

-​ Google Search Ads: Directly targeting users who are actively searching for your 
services, increasing the chances of conversion. 

 
2. Proposed Strategies 
 
A. SEO Optimization 
 
     1. Website Audit and On-Page SEO: 

-​ Conduct a thorough audit of your website to identify opportunities for SEO 
improvements. 

-​ Optimize key pages with targeted keywords, meta descriptions, and alt tags to boost 
search engine visibility. 

-​ Improve site speed, mobile responsiveness, and overall user experience. 
 
     2. Google Business Profile Optimization: 

-​ Ensure your Google Business Profile is fully optimized with accurate information, 
high-quality images, and positive reviews. 

-​ Encourage satisfied customers to leave reviews to enhance your profile’s credibility and 
ranking. 

 
     3. Content Marketing: 



-​ Develop and regularly update content that addresses the needs and questions of 
potential clients, such as blog posts and FAQs. 

-​ Maintain fresh and relevant content to further improve your search rankings. 
 
B. Meta Ads Campaign 
 
     1. Target Audience Research: 

-​ Identify your ideal client demographics and psychographics to create highly targeted 
ads. 

 
     2. Ad Creation and A/B Testing: 

-​ Design compelling ad creatives that target in-demand services such as microneedling. 
-​ Implement A/B testing to determine the most effective ad formats and messaging. 

 
     3. Campaign Management: 

-​ Monitor ad performance closely and make adjustments to optimize results. 
-​ Use retargeting strategies to engage users who have interacted with your ads but have 

not converted. 
 
C. Google Search Ads 
 
     1. Keyword Research and Selection: 

-​ Conduct detailed keyword research to identify high-performing search terms relevant to 
your services. 

-​ Select keywords with high search volume and low competition to maximize ad 
performance. 

 
     2. Ad Creation: 

-​ Create effective search ads with strong calls to action that directly address the needs of 
your target audience. 

-​ Use ad extensions, such as callouts and site links, to enhance ad visibility and 
engagement. 

 
     3. Campaign Management and Optimization:  

-​ Set up and manage Google Search Ads campaigns, continuously monitoring 
performance. 

-​ Optimize campaigns by adjusting bids, refining keywords, and testing different ad copy 
to improve click-through and conversion rates. 

 
D. Conversion Rate Optimization 
 
   Behavioral Tracking: 



-​ Install tracking software like Mouseflow to monitor customer behavior on your website. 
This data will be used to identify areas for improvement and refine your website and 
marketing strategy. 

 
   Website Tweaks: 

-​ Implement necessary adjustments to enhance user experience and increase conversion 
rates, such as improving the booking process and optimizing call-to-action buttons. 

 
E. Newsletter Sign-Up Integration 
 
   Capture Leads and Engage Customers: 

-​ Website Integration: Add a prominent and user-friendly newsletter sign-up form on the 
homepage, service pages, and blog posts to capture email addresses from interested 
visitors. 

-​ Lead Magnet: Offer an incentive, such as a discount on the first treatment or a free 
skincare guide, to encourage sign-ups. 

-​ Automated Email Campaigns: Develop a series of automated emails that introduce your 
services, share client testimonials, offer promotions, and provide valuable skincare tips. 
This helps to nurture leads and keep your clinic top of mind. 

-​ Segmentation: Segment your email list based on interests or behavior to send more 
personalized and relevant content, increasing engagement and conversion rates. 

 
5. Expected Outcomes 
 

-​ Increased Traffic: Enhanced search rankings, targeted ads, and paid search campaigns 
are expected to drive more traffic to your website. 

-​ Higher Conversion Rates: Optimizing the user experience and tracking customer 
behavior will increase the likelihood of converting visitors into clients. 

-​ Enhanced Brand Visibility: A consistent online presence through SEO, Meta ads, Google 
Search Ads, and email marketing will strengthen your brand’s visibility in the market. 

-​ Lead Generation: A well-designed newsletter sign-up form and engaging email 
campaign will capture leads and convert them into loyal clients over time. 

 
6. Next Steps 
 
If you agree with any of the proposed strategies, we can schedule a kickoff meeting to discuss 
implementation details and timelines. 
 
7. Implementation Timeline: Should you choose to do all 
 
Month 1:   
- SEO audit and initial optimizations.   
- Set up Google Business Profile and start content creation.   
- Plan and launch the initial Google Search Ads campaign.   



- Begin Meta Ads campaign planning and target audience research.   
- Design and implement the newsletter sign-up form and lead magnet on the website. 
- Install Mouseflow and start tracking user behavior.  
 
Month 2: 
- Launch Meta Ads and start A/B testing.   
- Ongoing SEO improvements and content updates.   
- Monitor and optimize Google Search Ads performance.   
- Begin sending out the automated email campaign to new subscribers. 
 
Month 3: 
- Analyze Meta Ads and Google Search Ads performance, making necessary adjustments.   
- Review Mouseflow data and implement website tweaks to improve conversion rates.   
- Continue SEO efforts and refine content strategy.   
- Monitor email campaign performance, adjust content and strategy as needed. 
 
 
Thank you for considering this proposal. I look forward to the opportunity to help Bella Essenza 
Skin & Body Clinic achieve its business goals. 
 
Best regards,   
Jacobus Steenkamp 
 
 


