Media Represantations. You will need 1o stedy the representations of gender
here; particalarly femininity but alse the implied represemation of
masoulinity.

‘What does the advert say about women of the 1850s. They were housewives,
domesticated, their role was to cam for the family, ewen if they worked as
wel. Case study below of women in $0s and §0z

Bl s heralons desined i e e braadiinnens and s pul pressuse on med
3 ey Pad Lo Snsuse et mensy was m| l'l'l}l:ﬂyrlil'wﬁ"ﬂ bils. Mes
et P claision makiers o with fegants ¥ aeyiing o mevineg heuss 1 mave
Yo Wik, Gave momen fouseesqing maney limied in what they eouid spend - bul
whinen managed e money ragantng the housa-kassing and shopeing. Acteptd
gandar nlas, Wiomen woull precsunics one ancther gwes Mmaking sure [ha hiuse
w36 In 01Tk and Tea waB made on bme for e husbands. (Domesti: abuss i e
508) Men had e powar hecaise of i manay,

Te whal extan! doss the product maks uss of & slsolype or staraolypes? I
wses thie sk reotyRa i play on e ieoiegies of ne 15508 Hat women wera
domasticatad and the Mage reprasents women s enjoving Tal role, sanding &
massage In famals audences that thay shoald anjoy their mia and otriously the
product as e mods Inoks suprised by fha products capatiies, The lace of mak
prasance alsa mpeesents man as atsRning from thase jobs n e fouse and also
frar atsenm fom the homa, due In hasng o go fowok

‘What ks unfamiliar and what is familiar about the 19505 workd that is
respresented here

Unfamiiar : The way women ane mpresented 2= being happy within their roles.
Competiree with their own moters, This'l shake you mother’. Being gt by
malhers and iraditons passed down. Women ame sieong = miled wp skemees
showing she & ready for hand work. Familiar: The way women were snpecied o be
P rwrtuesr and caner 25 will a5 the mon domesticated person in Fe fousehold.
Ehe is good al what she dozs, betler than men al cleaning clothes. She can tang
Trer washing oul withoul lnaking - =ulli Lasking!

Discuss your own inberpritations of the represantations here,

Hew arg thegs interpratations inlluengad by your own expariancas and
beliels™

OMO Advert Theoretical Framewark: Media Language and Media Representations

OMD &dvert: Historical, secial, cubtural and political contexts. You should dscuss the ways in which media language and
representations reflect the social, historical and cultural comtexts in which this advertisement was produced.

Does this help youw bo make sense of the conteats influencing today's advertisemants?
Usaful contrasts can be drawn with the two other advertising and marketing Close Study Products.

2 strong female posittes roke models i the previous images compared with the lady in e GO adver, as she is deemed o be
domesimied as opposed fo edumied and professional. Due fo the way she & shot in fronl of mashing which hangs over her
shoulder. This is her role. a5 opposed 1o that of women being given camer choioes.

Have political changas played a rele in tha devalopments that hawve mada this advertisamant saem and I
espocially in terms of gender repmsentation? Polfcal cranges ane that women ane realed on a much mone equal bass The
change oooumed after fe 505 when we became less manufachuring led and more Ssreices led, 25 women had beter
communicaion skils and were mone suiled lo dealing with cuslomers al that lime during the T0s and 805, due to manufacturing
dedding in the 7s. {Mid-Viclorian age e LK was producing 40°% ol werld manufacharing cutpul). Curreny : the LK & curently
the sighth largest manubacuring rakion in the workd, Thendore mene women were enocuraged o seek service led roles, personal
mssisiants, typists idephonists.

Cammon convenlions of print
Convenlions
Connatatian
Denotation
Praferred Reading
Dwesign and Layoul
Typagraphy
Representation of peaple

Body language/Tacal
axpressiong

Use of eslour
U of langusges
advarts

Madia Language What are the connotations and denolations of
the varices sigrs that make up this adwerisement? Rnlled up
shesavas connoles ready for work, | Lipsick and hair depicts tha
spsciations of women in the 19605, / Medium ciosa up shat of te
woman loaking surpnsad. | Hanging out the washing - a mla which
was dominant amengs! woman during the 195%0s. (Dinect acdmss
s 10 make the audkenca rmcognis the messagn hal the prodect i
gond, hecsusa & b sunpnsing, Halr and masewp chanactansio of
femininky Frils arcund the: hack of the neck, reprasaning a pingfone,
to prokecs chodhing from dir, damorabrating housa proud. and personal
[ride 35 whaes . The incluskon of 'whitansss alone won't do' suggasting
thal Fa produc] gioes Bayond whal s aspecled and what perhape
wihar products can do How da
almants such as layoul and dasign. typography, bedy linguage
and ua of nguage contribule b the maaning of tha prodect?
Typography; Oma i hokd which comalales Wi the imaga on the bos
The ketter Q1 i bigger @l the top lef of the imags i lamger, ancharing
e fesabing o this product by the woman i the imaga and the

Bl mnce hemeshes, They ioo wil De surprsed. Tha tpogaeehy &
e e typeweitar fonl on e Du, inoeder [0 iy i maks e
informalion apgeer i be mon formal aed sanicus. ‘Thigl shaks wu,
oather?™ A suggeslion of compediion between mither and daghter,
lerpaling a younger audience, Panion giving the daughter Fe upper
hand caar the mithers aspeniancs and sdice. Body Langusge,
g bestired [idiract aadrase) whilsl Feangineg oul wassing suggesls
Treal ahve hisa ke ot the producd end wanta ko share hee indings
wilh the udience, el indicalas salely, red indicales waming
[rincssd ez

Messages and values are chaarly different 1o those feund in
modemn advertisements, bul how ane these messages and values
communicated by the signe, codes and conventions used in this
advartiaament? I's mare abaul
Trow & horsswie should do a quod job and making clulfes desn and
bt s & poncem of Feirs. The messges an mon dec - 3 hand
gl & in the pasl sudences wens| a5 sy and fesded mors
direcl sakes Ischniques &5 opposed o Fe advers which ofer

festylees a5 well a3 products nosadays How
effsctively is media language usad (o create a persuasive
messaga?

The: use of e wonds “poud’ makes the audience feel 2 part of the
corrsersation aboul the product. | Use of fyme - brighiness o
whiteness OO makes... OMO adds..

How does the combination of el in the adverti
cantribute to a ranrative? Equihrium - colhes befom diry
Disruption - dirty clothesnew equilionium, once e clothes hae been
cheaned by OO, Birary cpposites, dark v bright, dity v clean, female
role v male mie. How
does thia media language wsod here position the targed audicnce
and how does today's reader interpret these signs differently At
the time the use of the woman addressing the audiente a5 wel as the
shogars used would have persuaded house proud women 1o buy o
pradiuct, as il appaars ko be doing the jobs. as expressed by her facial
ipressicn, Nowadays the image of @ woman Eaing impressad by
washing powder would be read as seudst a5 women's roles am mom
wqual fo men, and they are no konger especied 1o stay at homie and
laks: cara of housahaold choms.




Callout/bubble/burst : Why
has it been designed like
this? How does it mirror
the product? How does the
calour link to the product?

Colour theme blue white and
red — union jack — American flag
- How does the colour scheme
throughout the advert link with
the product?

The copy / blurb about the
product — What are the key
messages in the words? Why Is
there such an obsession with
perfection? How does the
amount of copy differ from
adverts today?

Text provides more detail on
product

Slogan —Why has this slogan
been used? Again, this myth of
perfection comes through. How
does this link to the
representation of women in the
1950s?

This often adds to the theme of
the advert. Reinforces brand
identity.

and bright as well! Yes, brilliantly bright !

Name of product

The Heading — How does
the heading message and
typography link to the

product?
| Useof rhyme in title — using
| words from company slogan
as below

| Graphic / Image of woman (Mid Shot) — What is
the connotation o the women's pose and facial
expression? What do you notice about the
colours in the graphic?

/ /addsBRlGHTNES'S
' to WHITENESS

Image of product — Brand logo and name —
it's quick and easily recognisable in store -
brand identity.

Typography — How does the choice of font mirror the
product? Why?




