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1. Executive Summary
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2. Background
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4. Market

E-commerce market sales in the world
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5. Zoo Network & Zooblin

5.1. Zoo Network
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5.2. Zooblin and its token(ZBN)
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5.3. Problems & Solutions
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Categories

Baby Products (excluding Baby Apparel)
Books4

Camera and Photo

Cell Phone Devices

Consumer Electronics

DVD4

Electronics Accessories

Furniture & Decor
Home & Garden (including Pet Supplies)
Kitchen

Major Appliances

Music4

Musical Instruments

Office Products

Outdoors

Personal Computers

Software & Computer/Video Games4
Sports (excluding Sports Collectibles)

Tools & Home Improvement

=g H|l 1 Xt EFee comparison chart

Zooblin
Fees
10%
10%
7%

7%

7%
10%

10%

10%
10%
10%

10%

10%
10%
10%
10%
7%

10%
10%

10

Amazon*

Referral fee percentages
15%

15%

8%

8%

8%

15%

15% for the portion of the total sales
price up to $100; and 8% for any
portion of the total sales price greater

than $100
15%
15%
15%

15% for the portion of the total sales
price up to $300; and 8% for any
portion of the total sales price greater
than $300

15%
15%
15%
15%
6%

15%
15%

15%, except 12% for base equipment

power tools



Toys & Games 10% 15%

Unlocked Cell Phones 7% 8%
Video & DVD4 7% 15%
Video Game Consoles4 7% 8%
Everything Else 10% 15%
3D Printed Products 7% 12%
Automotive & Powersports 7% 12%, except 10% for tires and wheels
products
Beauty 10% 15%
Clothing & Accessories 10% 15%
Collectible Books 10% 15%
Gift Cards 15% 20%
Grocery & Gourmet Food 10% 15%
Health & Personal Care (including Personal Care  10% 15%
Appliances)
Industrial & Scientific (including Food Service and 7% 12%

Janitorial & Sanitation)

Jewelry 15% 20%
Luggage & Travel Accessories 10% 15%
Shoes, Handbags & Sunglasses 10% 15%
Watches 11% 16% for the portion of the total sales

price up to $1,500; and 3% for any
portion of the total sales price greater
than $1,500
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5.4. Main features =
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Zooblin2 Zooblin 23 = LH 2| A HI X JH(Retail price) Ol i+ 2 HS L& otH S H
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- g ol &
a) Bronze (&7 Ot S &) OHHCHAI OIS N2 2% =12 KIS
b) Silver (=2 6JH& LI 0l $1,000 Ol &F 20H) : 3% I+ H3
c) Gold (X2 6IHZ LIl $5,000 O A 20H) : 4% 4124 R =
d) Platinum (ile 60 LH Ol $10,000 O & 20H) : 5% N4 e K=
i) HHE, SHE HISH S0l SHEIE SIJAUA ZA A2 2
NS =t
2) UL SE L BHE HE R=
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5.5. Token Economy
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<Figure 1. Zooblin Xt x|l 71 2l & Token Economy>
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5.6. Business Model

(in USD)
[l OPERATIONAL PARAMETERS 2019 2020 2021 2022 2023
Leads 1,000,000 5,000,000 10,000,000 20,000,000 50,000,000
Usars 11,050 78,300 200,200 507,600 1,567,500
Referal users 1,658 11,745 30,030 76,140 235,125
Viral users 1,105 11,745 40,040 152,280 517,275
Total users 13813 101,790 270,270 736,020 2,319,900
Transactions 82,875 712,530 2,162,160 6,624,180 23,199,000
I REVENUES 2019 2020 2021 2022 2023
TRANSACTION AMOUNT 13,260,000 128,255,400 432,432,000 1,457,319,600  5,567,760,000
TOTAL REVENUES 1,326,000 12,825,540 43,243,200 145,731,960 556,776,000
Cash back 397,800 3847662 12.872.960 43,719,568 167.032,800
Charity 132,600 1,282,554 4,324 320 14,573,196 55,677,600
Referral 99,450 951.916 3.243.240 10,929,897 41.758.200
SALES 696,150 6,733,409 22,702,680 76,509,279 292,307,400
COST OF SALES 228,730 4,107,379 11,578,367 32,133,897 93,538,368
Website costs 104,423 673,341 1,816,214 4,590,557 8,769,222
Hosting 34,808 269.336 661.060 1,530,166 2923074
Development 69,615 404,005 1,135,134 3,060,371 5,846,148
Support 55,602 471,339 1,362,161 4,590 557 17,538,444
Tech 13923 202,002 681,080 2,295,278 8,769,222
Client 34 806 202,002 454 054 1,530,186 5,545,148
Sales retum allowances 6,962 67,334 227,027 765,093 2,923,074
Warehousing o 2626029 7,491,884 20,657,505 61,384,554
Rental o 1663352 4540 536 11.476.392 29.230.740
Handling il 942,677 2,951,348 9,181,113 32,153,814
Delivery B9B15 336,670 908,107 2,295,278 5,845 148
Delivery allowances 69,615 336,670 908,107 2,295,278 5,646,148
OPERATING PROFIT 466,421 2,626,029 11,124,313 44,375,382 198,769,032
SGACOSTS 886,892 2,512,303 4,505,646 11,123,711 32,348,989
Staff 35,000 1,478,000 1,994 100 3,901,020 5,062,683
CEQ 50,000 100,000 140,000 200,000 220,000
CMO 50.000 100,000 130,000 160,000 176,000
50 50,000 100,000 130,000 160,000 176,000
CFO 50,000 100,000 130,000 160,000 176,000
VP il 88,000 193,600 425,920 702,768
Director £0,000 165,000 363,000 798,600 1,317,690
Manager 150,000 330,000 363,000 798,600 1,317,690
Junior manager 125,000 275,000 302,500 665,500 1,098,075
Assistant manager 100,000 220,000 242,000 532,400 878,460
Payrol taxes 95,250 221,700 299,115 5A5, 153 909,402
Marketing and adveriisement 110,000 550,000 1,100,000 2,200,000 5,500,000
Misc 46,642 262,603 1,112,431 4,437,538 19,876,903
EBT 420,472 113,726 6,618,667 33,251,671 166,420,043
NET INCOME TAX 0 17,059 992,800 4,987,751 24,963,007
NET INCOME 420,472 96,667 5,625,867 28,263,920 141,457,037
o A= IY2S ESHOIXINA 22l Jts hitp://www.zooblin.io/
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ASEUMPTIONS

[l CFERATIONAL NETRICS
2013 2020 2021 2022 2023
CPC - Cost per cick i o 011 ot 01
C1 - Convartion o registration 1.3% 180% 230% 270% 330%
CALC- acouision cost BS 6.1 50 41 33
ATV - Awerage iansaction value 160.0 1800 200.0 00 00
Mumiber of transaction per user ED 70 ED 9D 100
Retenfion raa 5% ET% o1 o4 258
Vil reach 0% 158 0% EN 33
Referal reach 15% 155 15% 15% 155
Il BUSINESS MODEL
2013 220 2021 2072 2023
Total comission 1% [ 10% 0% 1%
Cash back comission 3% e 3% % £
Charty comission 1% 1% 1% 1% 1%
Refermai comissin % g 5% % =
Il COSTS ASSUMPTIONS
Webshz costs
Hastng % 4% 3% % %
Development 1% 5 5% 4% %
Tach 2% ECT 3% S 8
Clent % L 5% % 2%
Sales retum alowances 1% 15 1% 1% %
Warshousng 2013 2020 2021 2022 2023
Fental 2 20% 15% 1%
Handling 0% 4% 13% 1% 11%
Dl
Dialvery alonanes 1% g a5 % 2%
St 2019 220 2021 2022 2023
CED 1 1 1 1 1
CMO 1 1 1 1 1
cs0 1 1 1 1 1
CFO 1 1 1 1 1
VE ] 2 4 B 12
Direcior 2 5 10 20 3
5 10 10 20 =
Jurior manager 5 10 10 0 T
Assktart manager 5 10 10 20 3
SHa salarkes 2019 2020 2021 2022 2023
CED 50,000.0 100,000.0 140,000.0 200,000.0 220,000
CMO 50,000.0 100,000.0 130,000.0 160,000.0 175,000.0
cs0 50,000.0 1D0,000.0 130,000.0 160,000.0 176,000.0
CFO 50,000.0 100,000.0 130,000.0 160,000.0 176,000.0
VP 40,0000 44,0000 4E,400.0 53,2400 58,5640
Dirzcior 30,000.0 33,0000 36,3000 30,0300 430030
30,0000 33,0000 36,3000 30,0300 4300930
Jurior manager 25.000.0 27,5000 30,2500 332750 358025
Assktart manager 20,000.0 22,0000 24,2000 26,6200 20,3820
2019 020 2021 202 2023
FanTol axes 15% 15% 15% 15% 15%
Marksting 2013 20 2021 2072 2023
Emal 12% [ 7% % E
Dirzct 453 L 0% 5% 0%
Soctal % 28R 0% Fli 0%
Searmh g% 129 20% 5% 30
Parmering % = 5% % =5
Ofine 1% I 5% 4% A%
Irfusnces 2% =% 3% 0% 11%
Everis 1% = 4% 6% 5%
2013 220 2021 2022 2023
Msz 0% W 10% 0% 10%
Income 15% 158 15% 15% 155
Ico
2018 213
Iritial Invesiments 50,000.0
pEICO 050,000.0
IO soft cap 15,000, 000.0
10 hard e3p 30,000,000.0
ot hard
InweEiments 2018 213 2013
100 support 200,000.0 00,0000 T00,000.0
R 100,000.0 300,000 300,000.0
R&D 500,000.0 1,200,000.0 1,200,000.0
Customer 100,D00.0 400,000 5.000,000.0
Parners deals 100,000.0 400,000.0 1,000,000.0




5.7. Token Price Prediction

PRICE FORECAST

[l zE% PRICE PREDICTION

Il e45i1C SCENARIO
BUSINESS METRICS
Referal Reach 15% 15% 15% 15% 15%
Viral Reach 10% 15% 20% 30% IF%
Ned comission % 6% A% 6% %
TRAMSACTION AMOUNT 13,260,000 128,255,400 432 432,000 1457319600  5.567,760,000
COMISSION MARGIN ) 5% 8% 5% %
ZEN METRICS
Todal ameunt of ZBM 600,000,000 600,000,000 600,000,000 600,000,000 00,000,000
Reserve Fund 120,000,000 120,000,000 120,000,000 120,000,000 120,000,000
ZEM ON EXCHANGE AND TRANSACTIONS 430,000,000 480,000,000 480,000,000 480,000,000 480,000,000
TRADERS
Traders share in ZBN 95 75% 56% % 269
Tradess amount 456,000,000 360,000,000 264,000,000 177,600,000 120,000,000
TRANSACTIONS
IFiitial 1ok holgers o0% 0% 0% 2% 10%
Sellers e 28% 5% a0 a5
New buyers e 25% 5% 4% a5%
TOTAL TRANSACTIONS 13,260,000 128,255,400 432 432,000 1457319800  5,567,760,000
AVERAGE P/3 RATIO FOR E-COMMERCE 1.80 220 408 408 4.09
REMAINING ZBM 24,000,000 120,000,000 218,000,000 302,400,000 360,000,000

ZBM PRICE 0.99 238 B9 1.1 6126
FINAL ZBN STRUCTURE 00,000,000 00,000,000 600,000,000 00,000,000 500,000,000
Reserve Fund 120,000,000 120,000,000 120,000,000 120,000,000 120,000,000
Traders 456,000,000 60,000,000 264,000,000 177,600,000 120,000,000
Iritial Teken Holders 21,600,000 60,000,000 £4,800,000 60,480,000 36,000,000
Sellers 1,200,000 30,000,000 75,600,000 120,960,000 162,000,000
New Buyers 1,200,000 30,000,000 75,600,000 120,860,000 162,000,000
FINAL ZBN STRUCTURE 100.0% 100.0% 100.0% 100.0% 100.0%
Resserve Fund 200% 200% 200% 200% 20.0%
Traders TE.0% 80.0% 4.0% 206% 200%
Iriitial Teken Holders 6% 10.0% 10.8% 10.1% 8.0%
Sellers 0.2% 50% 12.6% 20.2% 270%
Nesw Buyers 0.2% 50% 12.8% 202% 27.0%
Il FRiCE CHART
-
o J= Y2 SHOIXINA &2l Jts http://www.zooblin.io/
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5.8. Competitive Analysis
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6. Roadmap

J|2t 2t Bl 1D
2017 July SEEP
2017 Aug Zooblin 2 & ideation

2017 Sep - Dec

Whitepaper v1.0 K| &

2018 Feb

HAELIOHER &8

MBTUHSEHS: 14418231

2018 Jan - Mar

Whitepaper v2.0 Xl &

2018 Jun 1 - Jul 15

Pre-sale (20,000,000 ZBN)

1ZBN =0.0001 ETH
(Hard cap : 2,000 ETH)

2018 Jul R&D Al &

2018 Aug ICO 1} I (150,000,000 ZBN)

2018 Sep ICO 2Xt Ml (80,000,000 ZBN)

2018 Oct ICO 3Xt Ml (50,000,000 ZBN) Soft cap : 15,000 ETH
Hard cap : 30,000 ETH

2018 Dec dIUHNE HAE

2019 Jan Zooblin XM Hef &

2019 Mar HIEFEH & SO

2019 May 34 #E

2019 Jun - Aug CHE Hel A &




7. Token Sale

i

fol

Zooblin2 Pre-Salel} ICOJ|2tS Soll Zooblin2| &% ZHXISHH &0 & £ As DI
Xl = &tCt.

Zooblin Token?! ZBN& Pre-Sale 2! ICOJ} ZLIAIOMA Z2 M8 ETH 290 T2+ XI20| = C}.

&= LHE Note

E2%& ZOOBLIN

EZ2 =S ZBN

£E2 otA 1ZBN =0.0001 ETH 10,000 ZBN =1 ETH

T L2 (Initial Supply) 600,000,000 ZBN

S &OH Jts E2= 300,000,000 ZBN Pre-Sale & ICO ot&= &
(Crowdsale) 30,000 ETH (210 &)*
Pre-sale & ICO X[ 22 & ETH

Pre-sale & ICO = A~ 0H=2% [ 1.0 ETH

Pre-sale ot =24 2,000 ETH Soft cap : 1,500 ETH
ICOGtEH 30,000 ETH Soft cap : 15,000 ETH
Pre-Sale E2 24 A Bonus + 30% (20,000,000 ZBN)
ICO 1XtAIE Bonus + 15% (150,000,000 ZBN)
ICO 2Kt Al & Bonus + 10% (80,000,000 ZBN)
ICO 3XtAlE Bonus + 5% (50,000,000 ZBN)

e ICOJIZEEE A e Ea a2

s — -7



TA1.E2 =

oH

Pre-Sale 2.5 %

Bonus / Reward

15%

System Reserve
20%

= ICO System Reserve m Team m Bonus/Reward m Pre-Sale

Category Percentage Note

ICO 47.5%

Pre-ICO 2.5%

Bonus / Reward 15%

Team 15%

System Reserve 20%

Total 100%




oy

7.2. &t

B =

Zoo Network

Legal Expenses

10%

Operations

20%

Development

30%
Marketing Development m Operations ® Legal Expenses m Zoo Network

Category Percentage Note

Marketing 30%

Development 30%

Operations 20%

Legal expenses 10%

Zoo Network 10%

Total 100%




8. Team

ot A& | CEO, Co-founder

SIS HE=s 1) R =sctCEOZMN ALUERAIDN et 2 BE S 210 QUCH Mol
SHFE LIS (HI S el 22 HA 2] 0l E)2l Accelerating Specialist2 M Bl LI A
AT st 832 0 YD, A8 ZFHNHO0IHA 23S E-commerceAl &0l CH St
HARE B 2 2L A=, FEI, E-commercesS CI2 st 200 S 4H 2 2210 UL

2 =& | CO0, Co-founder

SR A= 22 S 2D U= CEOOIH =R MBIH0ICH S= /0, HE SR,
HxUARS %E%&%, IS, Cixtel, SEEROHLS BE 20HIA H2HE 2
ACH BT O |
= ggreis 90D AL

L O O M

Viadimir Mun | CFO

Vladimir Ol A= 21 Al O
Accelerator,
MESH &

=Mooz 28 X2 MR ASI10ICH S8 &L HAIOte =872, 1B,
S0l MHEZE 0| UL Investment Banklng, M&A, 0““'31 o8, AELE
20 ALH S, HAIOL L CIS Z2IIE0 22 HEKIAE BERotD ‘EA'EP.

1—_'_

o=
=TT
D
_\'__O-|

2l A
=
=

Steve Lee | CSO

Steve OlAl= 01210 20 HF56tD U2 284 04 0= L &t=
AEIEHUHA £E2 8t E HE Serial entrepreneurO| Ct. & &K} 0| = &
AMESIH 22 M 212 AELEHO0 22 0= st=0A & %EQE el
g2 M&AE Gt LH. EP%E ZOHM E2 dUE WD A0, 8 FE2 PEZ
EEN 2, 2S4H0 EXHE Q! 0= Lexington Investment Group INC2| 2| H2o 2 &
APACKI 2| Ctst EIHIA SIAISS EEHHZ &5 S0IC.
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0
e

0| 22& | Front-end Developer

Ol2Z HEX=s 28 2 ZEEUNE HEXNZ N SS3HH Hel A & st BAI0IE 2
He B350l ULCH

Svetlana Li | Marketing Lead

Svetlana= I AIOI=H2 2 A CHE2HS] OHAIE
IS &= ol =L

b
o
W

L 2IAF & 24 AIOF

2 S Z | Ul/UX Designer

ASE OROIHE UVUX CIXFOIA 2 A Ched
o4 JHE L CHY st MAIOIE & DHHY @2 CIXtQl

g x=2
o



9. Advisors and Partners

Lexingt A - Ao
OL2ngten.. BBitTalk DBitMKT @RHC

Consult

10. Bounty Program

Zooblin 2 2% =1t &JH Zoobling Z2l IHE2]J| ?ldll Bounty Program= 11 2t%| 1 Ct. Bounty
| —

&olH == JF = CF X 3| Facebook, Twitter, 2l AIOIE 0| 22613 =

2 E 2024 == ULt Bounty Program & 0 Xt=2 X S| Zooblin Z2H 22| M &

F.

X
2 2= AJ| 20l Zooblin2 £ =2 E=0| M3l Bounty Program0il Z0{3tJ1E JITHSHD UCH.
2 = Al OF 8L Zooblin LR EHE0| EFE X

un ol

Zooblin Bounty Program=2 2 #1 & A ==
2SS BA0 UoHME HE & HelE 2D AL 2E BH(AZ)21CO = =0 tHE S C.

Twitter : https://twitter.com/zooblin1 (CAP = 1,000,000 ZBN)

1. Zooblin Account 2=
cIES 13

2.
3. &AM E 4 https://goo.gl/forms/u200uHhWzVulGWk72
4

50 ZBN &S (XA XAl

- 508 Ol&e BE
- ICOZENN HE22 U E NS &I

- 1,000€ Ol&2 2220t AUCHH 100 ZBN & =

Facebook : https://www.facebook.com/zooblintoken/ (CAP = 1,000,000 ZBN)
1. Zooblin Facebook HI Ol X| £0IL X EZ <
2. 2= 1
3. M3 AN E4H hitps://goo.gl/forms/oSNJBVnMz6zKtMuf2
4. 50ZBN & 5 (=2 S5 A)
Conditions :
- 50 Ol&ate &l



https://twitter.com/zooblin1
https://goo.gl/forms/u2oouHhWzVuIGWk72
https://www.facebook.com/zooblintoken/
https://goo.gl/forms/oSNJ8VnMz6zKtMuf2

- ICOZENAN HEZER & ZAE X2

- 1,000€ Ol &l &2 = Al, 200 ZBN &=

2

Il

- Website : http://www.zooblin.io (CAP = 1,000,000 ZBN)
1. Zooblin A AIOIE 25

2. N3N EHLE EREUS
3. 50ZBN /S (X2 £ Al)

Conditions :
- ICO &2 Al JHXl Subscribe & Ef S X
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11. Conclusion
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13. Disclaimer

= DISCLAIMER =%

22 FAZN A=A BHELICH = WA et &S0l ol S2
2 HHOZ Oloi gD, ZOOBLIN 2 A 2! ZOOBLIN.IO 2/ AtOIE2] 2= LHE0ll CHoH Ol oH ol OF
SfLIC

PLEASE READ THIS DISCLAIMER SECTION CAREFULLY. YOU ACKNOWLEDGE THAT
YOU HAVE READ, UNDERSTAND, AND AGREE WITH THE TERMS AND CONDITIONS.

YOU COMPREHEND AND ACCEPT THE LIABILITY OF THE WHITEPAPER OF ZOOBLIN
AND THE INFORMATION ON THE ZOOBLIN.IO.

= M A= Zooblinlll CHet H&tet 2 E HBot)| et SHYLIOHL &4D|12 2= HES2
2 M8 28z B=E08sH. 2 BAe ot BR0 S FAF 2, Mo 88 X9
S22 M AME ASLICH S0l tHet Z2E S o0l &M HE ZAME ot EAots 22
SAAS 2 LICH Zooblin2 = A & AAOIEN JIMHE EE2E & &6t 6t 2l of
CESOIRNU D2 BIEA R R HE XS 202 Soll 20 = HAS Z20
CHoll 2 == ol OF & LICH.

This whitepaper aims to provide precise information of Zooblin. All of the contents above are for
information purposes only. This whitepaper should not be in any form of investment advice,
suggestion, or legal advices. It is YOUR RESPONSIBILITY to do your own research and
analysis before making any decision of your investment. You should independently take
financial and legal advices from a professional and verify any information on this whitepaper

although we strive to ensure accuracy of information listed here and the website.

Zooblin E2= SAH/F0oIIZ2 Z2& UH =12 =ItIHICO, It 2HH OHOHOl CHoll o 4 &t
HEMMIL UK = Z 2K =elol OF & LICH
If you decide to invest/purchase Zooblin Token, you should check if your country has any

regulation in buying & trading cryptocurrencies & ICOs.

Zooblin2 =2 B Al L AIOIE N JIMHE EE0l CHoll (et HE = = BAGHK| 2O
225K LSLICH Zooblin &t Zooblin Token OHOH Ol CHOH O &t 2|24 & XS =X

2 sLICH



Zooblin does not guarantee and accept any legal liability of the information listed on the
whitepaper and the site. Zooblin also does not provide any opinion or advice to buy and sell

Zooblin Token.
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The price of Zooblin and other cryptocurrencies are extremely volatile, which means the
investment on Zooblin may grant you a potential huge profit. At the same time, the investment
may lead you a potential huge loss. We STRONGLY recommend you not to invest all your

money on Zooblin.
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The English version of this Whitepaper is the official whitepaper about the Zooblin Token. We
strongly encourage to read carefully the English version when you read the whitepaper in other

languages.
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Zooblin is registered in Estonia as named Bittalk. Business registration number is 14418231.
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