Collection: Irreplaceable in the AI Era™
"Because leadership begins with you"

This is not just another ebook.

It’s a practical guide for leaders who—amid the relentless
advance of technology and artificial intelligence—seek to
ensure that their leadership, decisions, and results remain
relevant and sustainable.

It was conceived and written from a place of deep
conviction—combining strategic clarity with the genuine love for positive impact, the
personal power that comes from lived experience, and the essence of leading with integrity.
Every concept, framework, and tool included here has been chosen with a single purpose:
to deliver real value that can tangibly transform the way you lead and generate results.

Experience shows that most failed transformations don’t fall short because of technical
limitations, but because of invisible factors that silently erode performance: internal
resistance, cultural misalignment, loss of strategic focus, or lack of team commitment.
These rarely appear in the metrics—yet they determine the success or failure of any
initiative.
In this guide, you’ll find actionable tools and frameworks to help you:

e Identify and anticipate risks that can slow or derail your strategy.

e Protect and strengthen your leadership capacity in high-disruption environments.

e Use technology—including Al—as a multiplier of results, not as a replacement.

e Stay competitive without compromising your team’s cohesion or your
organization’s future.

This resource is available in PDF format for quick reference. If you prefer the editable
version, you’ll find a link to the download center at the end, where you can get it in Word
format and adapt it to your needs. A new ebook will be added to the collection every
week—until all 25 are complete. Simply visit the download center to see what’s new each
week.

If these words have reached you, it’s likely not by chance. You are in the right position, at
the right time, and in the right circumstances for this information to make a real difference.
And as you put it into practice, you may discover it could also spark transformation in
others.

Because in today’s era, real value lies not just in the technology you use—but in your
ability to lead with vision, precision, and purpose.
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2. Central Theme — Scaling Advanced Analytics

Scaling advanced analytics means embedding data-driven decision-making into the
everyday operations and strategic choices of your organization.

It requires:

e C(Consistent pipelines from data to insight to action.

e Governance that balances innovation speed with risk control.

e People at all levels who can interpret, question and use analytics.
e A clear link between analytics initiatives and business priorities.

This ebook will guide you through the journey of transforming advanced analytics from
isolated projects into a systemic capability.

3. Initial Sections

3.1. Why Scaling Analytics Matters Now

In a world of volatility, organizations that learn faster and adapt earlier tend to win.
Advanced analytics is one of the most powerful ways to:

Detect trends sooner,
Anticipate risks,
Personalize experiences,
Optimize use of resources.

Yet, many leadership teams still face one or more of these symptoms:

Analytics projects that never reach production.

Models that no one outside the data team understands.

Conflicting reports from different systems.

A perception that analytics is “a technical topic”, far from human realities.

Scaling analytics is the step where technology, governance and culture come together.

3.2. Purpose of This Guide — Five Objectives

This guide has five specific objectives:
1. Clarify what “advanced analytics at scale” means in practice for your organization.
2. Provide tools to select and implement predictive models with real business impact.

3. Offer frameworks to use Al safely in real time, integrating multiple data sources.
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4. Equip leaders and teams to democratize access to data without losing control.
5. Inspire a learning culture where analytics capabilities grow across the
organization.

3.3. How to Use This Guide
You can use this ebook in several ways:
e Asaroadmap for a multi-year analytics program.

e As a manual for leadership offsites or data strategy workshops.
e As a training tool for managers learning to lead with data.

Suggested approach:
1. Read the full guide once to understand the overall journey.
2. Select the subtopic that represents your biggest gap today.
3. Run the associated exercise with your team and fill in the templates.
4. Use the global tools (prioritization, RACI, KPIs, risk map, 30—-60-90 plan) to

embed actions in your operating rhythm.
5. Revisit the self-assessment every 6—12 months to monitor progress.
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4. Subtopic 1 — Implementing Predictive Models

4.1. Definition

Implementing predictive models means using historical and current data to estimate the
probability of future events or outcomes—and turning those estimates into decisions that
create value.

Examples include predicting:

Churn of high-value customers,

Demand for products or services,

Risk of default, fraud or equipment failure,
Likelihood of success for marketing campaigns.

The challenge is not only technical accuracy but also business relevance, adoption and
governance.

4.2. Practical Framework — The P.R.E.D.I.C.T. Cycle
Use the P.R.E.D.I.C.T. cycle to guide your predictive model implementation:

1. Problem framing — Define the decision you want to improve, not just the model
you want to build.

Relevant data — Identify and secure the data needed to represent the problem.
Experimental design — Plan how you will compare current decisions vs.
model-driven decisions.

Development — Build, validate and document the model.

Integration — Embed the model into workflows and systems.

Change management — Prepare people who will use or be affected by the model.
Tracking — Monitor performance, drift and unintended consequences.

©w
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4.3. Applied Example (caso hipotético)
A telecommunications company wants to reduce customer churn in its business segment.

e Problem framing: Instead of “build a churn model”, the goal is “reduce churn by
15% within 12 months in the business segment while maintaining profit per
customer”.

e Relevant data: Billing history, contract type, service incidents, usage patterns,
interactions with customer service.

e Experimental design: Test model-based retention offers in a subset of customers
while maintaining current approach in a control group.

e Development: Data scientists create a model that predicts the probability of churn
in the next three months.
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e Integration: The model is integrated into the CRM so that account managers see
churn risk for each customer and recommended actions.

e Change management: Account managers are trained to interpret scores, discuss
options with clients and provide feedback.

e Tracking: Monthly reviews examine churn rates, profitability, fairness and
satisfaction indicators.

4.4. Exercise — Designing Your Predictive Model Portfolio

Objective
Identify and prioritize 3—5 predictive models that could significantly improve decisions in
your organization.

Roles

Sponsor: Chief Digital, Data or Transformation leader.

Data science lead.

Business owners for each domain (sales, operations, risk, etc.).
IT / architecture representative.

Inputs

e Strategic priorities and pain points.
e List of recurring decisions with high value or risk.
e Current analytics initiatives.

Time
e 1 day workshop or two 3-hour sessions.
Step-by-step

1. List key decisions by area (for example pricing, inventory, customer retention).

For each decision, ask: What could we predict that would change this decision?
Estimate potential value (revenue, savings, risk reduction) and complexity (data
availability, regulatory constraints).

4. Use the Impact x Effort rubric (global tools) to prioritize.

5. For top 3-5 opportunities, apply the PR.E.D.I.C.T. cycle at a high level.

6. Assign owners and define next milestones.

bl N

Deliverables

e Predictive model portfolio with value/effort estimation.
e One-page summary per model with problem, data, owner and timeline.
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4.5. Template — Map of Invisible Barriers to Predictive Models

Use this as an adaptation of a “barrier map” focused on predictive analytics.

Type.of Observed . Risk Impact . .
barrier . . Evidence Immediate action
description level on value
(example)
Co-create simple
Trust barrier Sales leaders do not Feedback from explanations, run pilot
— “black trust model workshops, High High where teams compare
box” recommendations low usage data model vs. human
judgment

4.6. Checklist — Implementing Predictive Models

e ' Eachmodelis linked to a clearly defined decision and business outcome.

e ' Business owners actively participate from problem framing to deployment.

e | Datasources are documented, governed and ethically appropriate.

e | Model performance is evaluated with metrics that matter to the business.

o | Usersreceive training, coaching and support to use model outputs.

e | There is a documented process for monitoring, retraining and retiring models.

4.7. Suggested KPIs — Predictive Models

Number of predictive models in production linked to strategic decisions.
Percentage of key decisions supported by predictive models.

Incremental value generated (revenue uplift, cost savings, risk reduction).
Adoption rate: proportion of decisions that follow model recommendations when
appropriate.

e Time from idea to first production deployment.
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5. Subtopic 2 — Using Al for Real-Time Analysis

5.1. Definition

Using Al for real-time analysis means processing data streams as they are generated to
detect patterns, anomalies or opportunities and taking timely action.

Examples include:

Detecting fraudulent transactions instantly,

Adjusting prices dynamically,

Monitoring equipment health in industrial environments,
Personalizing content or offers as users interact.

Real-time Al brings speed but also complexity and risk, especially around reliability, bias
and unintended consequences.

5.2. Practical Framework — The F.A.S.T. Model
Use the F.A.S.T. model to design real-time Al use cases:

1. Flow — Understand data flows: sources, velocity, volume and format.

Action — Define which actions should be triggered automatically vs. which require

human review.

Safety — Establish guardrails, thresholds, overrides and monitoring.

4. Testing — Simulate scenarios before going live and continually validate
performance.

[98)

5.3. Applied Example (caso hipotético)

A logistics company wants to optimize delivery routes in real time to reduce fuel costs and
improve customer satisfaction.

e Flow: GPS data from vehicles, traffic information, weather data and delivery
priorities are ingested continuously.

e Action: An Al system recommends updated routes every 10 minutes. Drivers can
accept or reject suggestions with a simple interface.

e Safety: The system sets limits on route changes to avoid confusion and ensures that
safety guidelines are never compromised.

e Testing: Before full rollout, the company runs simulations using historical data and
limited live pilots in two cities.

Results show fuel savings and improved on-time delivery, but also highlight the need for
careful communication with drivers to avoid feeling monitored or replaced.
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5.4. Exercise — Designing a Real-Time AI Use Case

Objective
Select one high-impact process where real-time Al could create value, and design its initial
blueprint.

Roles

Sponsor: business process owner (operations, risk, marketing, etc.).
Data / Al lead.

IT / infrastructure architect.

Representatives of frontline users.

Inputs
e Description of current process and pain points.
e Available data streams and existing systems.
e Regulatory and risk considerations.

Time

e 34 hours.

Step-by-step

1. Describe the current process, its timing and bottlenecks.
2. Identify events where faster insight would change decisions or actions.
3. Map data streams (Flow) and potential actions (Action).
4. Define safety measures: thresholds, alerts, escalation paths (Safety).
5. Plan testing phases, from simulation to limited live pilots (Testing).
6. Agree on success metrics and timeline.
Deliverables

e One-page F.A.S.T. blueprint for the use case.
e Initial backlog of tasks for implementation.

5.5. Template — Pulse Survey on Readiness for Real-Time Al
Use this adapted pulse survey to understand perceived readiness and resistance.

Item (example) Scale (1-5) Observations
I understand why we want to use real-time Al in my area
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5.6. Checklist — Real-Time Al

o« | We have clearly defined when and why real-time is needed (not everything
must be real time).

o Data flows are reliable, secure and monitored.

o | Thereis clarity on which actions are automated vs. human-controlled.

e | Guardrails and escalation paths are documented and tested.

e | Frontline users are trained and feel they can challenge system
recommendations.

o« I We track both performance gains and potential negative side effects.

5.7. Suggested KPIs — Real-Time Analytics

Reduction in decision or response time for selected processes.

Improvement in key outcomes (for example fraud losses, downtime, service level).
Percentage of critical events handled within defined time thresholds.

Number of incidents related to real-time Al failures or overrides.

User satisfaction with real-time tools.
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6. Subtopic 3 — Integrating Diverse Data Sources

6.1. Definition

Integrating diverse data sources means connecting internal and external, structured and
unstructured, historical and real-time data into a coherent architecture that supports
analytics and Al

It is about moving from fragmented “islands of data” to an ecosystem where:

e Data is discoverable, trustworthy and governed.

e Different teams can reuse data instead of duplicating efforts.

e Models can access the information they need without complex manual
workarounds.

6.2. Practical Framework — The F.U.S.E.D. Architecture
Use the F.U.S.E.D. architecture as a guiding lens:

Foundations — Data platforms, storage and processing capabilities.

Unified standards — Common definitions, formats and quality rules.

Security and governance — Access controls, privacy, compliance.
Enablement — Tools and interfaces for teams to access and use data.

Design for reuse — Data products or domains that can serve multiple use cases.

DA WD =

6.3. Applied Example (caso hipotético)

A consumer goods company has data in ERP systems, CRM, e-commerce platforms,
marketing tools and external market reports. Each department builds its own reports,
leading to conflicting numbers.

By applying F.U.S.E.D.:

e Foundations: The company implements a modern data platform that can ingest
data from all systems.

e Unified standards: A data governance council defines shared definitions for
“customer”, “order”, “campaign”, etc.

e Security and governance: Role-based access and data classification are introduced.

Enablement: Self-service analytics tools and curated datasets are made available.

e Design for reuse: Domain-oriented data products (for example “Customer360”,

“ProductPerformance”) are built and documented.
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6.4. Exercise — Mapping Your Data Integration Landscape

Objective
Visualize current data silos and define the first steps towards a more integrated architecture.

Roles
e Sponsor: CIO, CDO or technology leader.
e Data architects and engineers.
e Representatives from key business units.
Inputs
e Inventory of current systems and key datasets.
e Known integration projects.
e Compliance and risk requirements.
Time

e 1 day workshop.

Step-by-step

1. Draw a high-level map of systems and data flows.
2. Identify redundant, conflicting or manual data processes.
3. Classify data domains (customer, product, finance, operations, etc.).
4. Assess each domain using F.U.S.E.D. (foundations, standards, governance,
enablement, reuse).
5. Prioritize 2-3 domains for improvement based on business value.
6. Define concrete next steps and owners.
Deliverables

e Data landscape map.
e Prioritized roadmap for data integration.

6.5. Template — MVPrep Radar for Analytics Readiness by Area

Adapt this table to evaluate perceived vs. actual readiness for integrated data and analytics.

Perceived Actual .

Area (example) readiness (1-5) readiness (1-5) Gap Action
Customer data Define common customer ID,
. 4 2 . . .
domain implement unified repository
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6.6. Checklist — Data Integration

o« | We have a clear inventory of key data sources and owners.

o« | Definitions and standards are documented and shared.

o« There is a governance structure with clear responsibilities.

o« | Access to data is secure, compliant and auditable.

o« Teams can discover and use data without complex manual processes.
o« We design data products with reuse in mind, not only for one project.

6.7. Suggested KPIs — Data Integration

Number of domains with agreed data definitions and owners.
Reduction in manual data preparation time for analytics projects.
Percentage of analytics use cases using shared data products.
Incidents related to inconsistent or poor-quality data.

Time to onboard a new data source into the platform.
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7. Subtopic 4 — Democratizing Access to Data

7.1. Definition

Democratizing access to data means allowing people across the organization to find,
understand and use data and insights appropriate to their role, without compromising
security or privacy.

It is about moving from “data as a privilege for specialists” to “data as a shared asset”, with
differentiated access levels.

7.2. Practical Framework — The D.A.T.A. Principles
Use the D.A.T.A. principles:

1. Discoverability — People can easily find what data exists.

2. Accessibility — Users have tools and permissions aligned with their roles.
3. Trustworthiness — Data is reliable, documented and kept up-to-date.

4. Adoption — Training and support help people actually use data.

7.3. Applied Example (caso hipotético)

A services company has a central analytics team producing reports on request. Business
users complain that reports arrive late and do not fully answer their questions.

Applying D.A.T.A.:

e Discoverability: A data catalog is created so users can see available datasets and
reports.

e Accessibility: Role-based access allows managers to explore data with self-service
tools.

e Trustworthiness: Each dataset has an owner, description and quality indicators.

e Adoption: Training sessions, office hours and internal communities of practice are
launched.

Over time, business teams start producing their own analyses within governed boundaries,
freeing the analytics team to focus on more advanced use cases.

7.4. Exercise — Designing Your Data Democratization Strategy

Objective
Define how to expand access to data while keeping governance and security under control.
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Roles

e Sponsor: C-level business leader plus data leader.
e Data governance lead.
e Representatives from different levels of the organization.

Inputs

e Current access policies and tools.
e List of typical data requests from business units.
e Seccurity and compliance requirements.

Time
e 4-6 hours.
Step-by-step

Map current data access: who can access what, and how.

Identify main pain points (delays, complexity, mistrust, shadow analytics).

Define user personas (executive, manager, analyst, frontline staff).

For each persona, specify required data, tools and level of autonomy.

Design governance mechanisms: approval workflows, training requirements, audit
logs.

6. Plan pilots with selected areas before rolling out globally.

M

Deliverables

e Data democratization blueprint by persona.
e Initial backlog of enabling initiatives.

7.5. Template — Technical-Business Alignment Matrix for Analytics Access

Dimension Technical Business Alignment Action
(example) perspective perspective (1-5)
Self-service Scalable and High demand for Expand licenses,
dashboard secure, but limited access frqrr; 2 provide training and
platform licenses ;Samng;rrcsla governance
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7.6. Checklist — Data Democratization

o« | There is a clear data access policy aligned with roles and responsibilities.
o« | Users know where to find available data and reports.

o« Tools are intuitive enough for non-specialists.

o« | Data owners are identified and reachable.

o« Training and support are available for new users.

o« We monitor usage and adjust permissions and resources accordingly.

7.7. Suggested KPIs — Data Democratization

Number of active self-service analytics users.

Reduction in average time to fulfill data/report requests.

Percentage of strategic decisions supported by self-service analyses.
Satisfaction scores from users regarding data access.

Incidents of data misuse or breaches.
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8. Subtopic 5 — Analytics Training for the Whole
Organization

8.1. Definition

Analytics training for the whole organization means developing the skills needed at
different levels to understand, question and apply analytics and Al responsibly.

It is not about turning everyone into data scientists. It is about:

Building data literacy,

Equipping leaders to ask better questions,

Giving specialists deeper technical capabilities,

Helping frontline staff use analytics tools in their daily work.

8.2. Practical Framework — The L.E.A.R.N. Capability Ladder
Use the L.E.A.R.N. ladder:

Literacy — Basic ability to read charts, understand metrics and interpret trends.
Exploration — Skills to ask questions, use self-service tools and test hypotheses.
Application — Ability to embed analytics into decisions and processes.
Responsibility — Understanding of ethics, bias, privacy and risk.

Navigation — Capacity to lead change, coach others and evolve the analytics
ecosystem.

M

8.3. Applied Example (caso hipotético)

An insurance company launches a new analytics platform but adoption is low. Many
employees are unsure how to use it and fear making mistakes.

Applying L.E.A.R.N.:

e Literacy: Introductory sessions explain basic concepts: distributions, correlation vs.

causation, confidence intervals (without heavy jargon).

e Exploration: Hands-on workshops let participants build simple dashboards with
real but anonymized data.

e Application: Use cases are developed for underwriting, claims and sales.

e Responsibility: Sessions on ethics and bias help teams reflect on how analytics
decisions affect customers.

e Navigation: A network of “analytics champions” is created to support peers.
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8.4. Exercise — Designing a 12-Month Analytics Learning Journey

Objective
Define a learning program that develops analytics capabilities at different levels.

Roles
e Sponsor: Chief People Officer or equivalent.
e Data and analytics leadership.
e Representatives from core business areas.
Inputs
e Current training offer.
e Skills assessment results, if available.
e Strategic analytics roadmap.
Time

e -2 days of design workshops.

Step-by-step

1. Define target profiles (executives, managers, analysts, frontline staft).

2. For each profile, use the L.E.A.R.N. ladder to define target level.

3. Map existing training and identify gaps.

4. Design a 12-month learning journey including modules, formats and practical

projects.

5. Align incentives: recognition, career paths, time for learning.

6. Define how you will measure learning outcomes and business impact.
Deliverables

e Analytics capability matrix by role.
e High-level curriculum and calendar.

8.5. Template — Human Impact Map for Analytics Training

Project /

initiative Impact on people El.notlonal Support strategy Responsible
risk level
(example)
Rollout of Managers gain Clear communication,
self-service autonomy; analysts Medium coaching, career path HR + Data
analytics change roles design
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8.6. Checklist — Analytics Training

o« | We have identified the analytics skills needed for each role.

o« | Training goes beyond tools and covers thinking, ethics and decision-making.
o« Participants can practice with realistic, business-relevant data.

o« | Managers support their teams in applying what they learn.

o« | Learning outcomes are measured and linked to business results.

o« There is a community or network to sustain learning over time.

8.7. Suggested KPIs — Analytics Capability

Percentage of employees who have completed foundational data literacy training.
Number of certified analytics champions or similar roles.

Adoption and usage rates of analytics tools across departments.

Improvement in decision quality or process efficiency after training.

Employee perception of support to develop analytics skills.
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9. Global Templates and Tools — Making Analytics Scale
Real

9.1. Impact x Effort Prioritization Rubric
Use this to select which analytics initiatives to pursue first.

Impact Effort

Initiative (example) Priority Responsible  Next milestone Date

a-5 @a-5
Customer churn )
prediction forkey 5 3 High Data & CRM Complete discovery 5,
leads and data assessment
segment
9.2. RACI Matrix for an Analytics Transformation Program
Activity R A C I Deliverable  Date
(example)
Define enterprise Chief CFO, CHRO, Extended Approved analytics
analvtics s tgte Data CEO Business leadership strategy and 15/10
Y &Y Officer leaders team roadmap
9.3. KPI Board for Scaling Analytics
KPI (example) Definition Target Baseline Frequency Owner Data source
. Number of .
Use cases n analytics/Al use Analytics Proj ect
production per cases in stable 8 2 Quarterly PMO portfphq,
quarter . monitoring
operation
9.4. Human—Cultural Risk Map for Analytics
Risk Probability Impact cpe e
(example) (H/M/L) (H/M/L) Mitigation Owner Status
. Transparent
Perceptlon Fhat . . communication, HR + In
analytics will  High High . L
) involvement, Communications progress
replace jobs 11
reskilling
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9.5. 30—-60-90 Day Plan for Scaling Analytics

Objective

Horizon Actions Responsible Indicators  Deliverable
(example)
Run workshop
Align leadership using this guide; Wor.kshop .
. agree on 3—5 CDO + participation, Analytics
30 days on analytics . - .7 .
riorities priority use cases Strategy lead decisions priorities brief
P and key data documented
domains
Laupch initial Start prqdlctlve . Pilot charters
projects and model pilots, Pilots launched, and
60 days design data define F.U.S.E.D. Project teams architecture .
. .. architecture
platform architecture for decisions made .
. . blueprint
improvements  two key domains
Establish Set up analytics Council Governance
90 days Sovernance and council, define  Executive  meetings, charter and
Y learning KPIs, launch first committee  training learning
structures training modules attendance roadmap
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10. Summary and Next Steps

10.1. Key Messages

Throughout this guide you have seen that scaling advanced analytics is not only about
algorithms or infrastructure. It is about:

Choosing predictive models that solve real business problems.

Applying Al in real time with clear guardrails and responsibilities.

Building a data architecture where diverse sources work together.

Opening access to data while maintaining governance and trust.

Developing capabilities and culture so people across the organization can use
analytics responsibly.

10.2. Immediate Actions
To move from intention to action:

Run the self-assessment with your leadership team.

Choose one subtopic as a focus for the next quarter.

Use the Impact x Effort rubric to prioritize analytics initiatives.

Design a 30—60-90 day plan with clear responsibilities and indicators.
Schedule your first joint review meeting to evaluate progress on analytics from
both human and financial perspectives.

M S

10.3. Next Steps Checklist

Next step (example) Responsible Deadline Status Observations
Use this ebook as
10/09  Planned pre-reading and
facilitation guide
Build initial integrated data Datq 30/09  Planned Start with cusFomer and
landscape map architecture product domains
Target managers in
HR + Analytics 31/10  Planned commercial and

Conduct analytics alignment CDO +
workshop with leadership  Strategy lead

Launch first wave of data
literacy training

operations
Set up analytics . Y
transformation KPI board EXCCU'FIV@ 30/11 Planned Review indicators
committee monthly

and governance
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11. Self-Assessment — Advanced Analytics at Scale

Score each item from 1 to 5:

e 1= Strongly disagree

e 2 = Disagree

e 3 = Neither agree nor disagree
e 4= Agree

e 5= Strongly agree

1. Our leadership team shares a clear vision for how advanced analytics will create
value.

Key business decisions are explicitly linked to analytics or Al initiatives.

We have a prioritized portfolio of predictive models with defined business owners.
Data needed for these models is accessible, governed and of sufficient quality.
Real-time Al is used only where speed truly matters and guardrails are in place.
Our data architecture supports integration of diverse sources with reasonable effort.
People across the organization can find and access the data they need for their role.
There is a transparent policy that explains who can access which data and why.

. Managers and employees feel confident using dashboards and analytics tools.

10. We provide ongoing training on analytics, data literacy and responsible use of Al
11. HR, Finance, IT and business areas collaborate consistently on analytics initiatives.
12. We have clear KPIs to measure the impact of analytics on business outcomes.

13. We regularly review analytics projects for both value and human impact.

14. Lessons learned from analytics experiments are captured and shared.

15. Overall, analytics is seen as a shared capability, not just a technical function.

00N U AW

11.1. Scoring Method

1. Add the scores of the 15 items to obtain a total between 15 and 75.
2. Divide the total by 15 to get an average between 1.0 and 5.0.

11.2. Interpretation and Recommendations

e 1.0-2.5: Emerging
o Analytics efforts are fragmented and mostly experimental.
o Focus on clarifying vision, integrating data and launching 1-2 high-impact
pilots.
e 2.6—3.8: Developing
o Some use cases show value, but scaling is limited.
o Strengthen governance, data democratization and training programs.
3.9 — 5.0: Strategic
o Analytics is an integral part of decision-making and differentiation.
o Continue investing in talent, ethical frameworks and cross-functional
innovation.
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12. Glossary — 15 Key Terms for Advanced Analytics

1. Advanced Analytics
Techniques beyond basic reporting, including statistical modeling, machine learning
and optimization.

2. Predictive Model
Mathematical or algorithmic model that estimates the probability or value of a
future outcome based on historical data.

3. Real-Time Analytics
Processing of data as it is generated to support immediate decisions or actions.

4. Data Stream
Continuous flow of data points produced by sources such as sensors, applications or
user interactions.

5. Data Pipeline
Series of processes that move and transform data from sources to storage and
analytics tools.

6. Data Product
Curated dataset or service designed to be reused by multiple teams and use cases.

7. Data Governance
Framework of policies, roles and processes that ensure data quality, security and
responsible use.

8. Self-Service Analytics
Tools and processes that allow non-technical users to explore data and create
analyses on their own.

9. Data Literacy
Ability to read, interpret and communicate with data to support decisions.

10. Model Drift
Degradation of model performance over time due to changes in underlying data or
context.

11. MLOps
Practices that combine machine learning and operations to deploy, monitor and
maintain models effectively.

12. Feature
Individual measurable property or characteristic used as input to a model.

13. Data Catalog
Centralized inventory of data assets with descriptions, ownership and access
information.

14. Use Case
Specific application of analytics or Al that solves a business problem or improves a
process.

15. Analytics Champion
Person within a business unit who promotes, supports and connects analytics
initiatives with day-to-day work.
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Final Note of Gratitude

Thank you for dedicating time and focus to this material. Each concept and tool here was
designed to provide clarity and strategic vision.

The fact that you are here—investing in yourself and your organization—is proof of
leadership commitment.

Remember: true impact comes not only from learning but from applying and sharing it.
May this guide support wiser decisions, deeper conversations, and more meaningful
transformations.

Reference to the HBT PORTAL™

The place where each week you will find:

. Practical ebooks.
« {3 Podcast summaries on Spotify.
« ¥, Videos on YouTube.

All designed to connect innovation with the human.

% HBT PORTAL™
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https://sites.google.com/view/javiersimpleman/bp1_recursos_en
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