CynpoBigna ingopmamis **
o kBaJgdidikaniiiHoi podoTu 3100yBaya BUILOL OCBITH
i i mepenavi 1o Haykosoi 0i0sioTexn imeni M. B. JloBHap-3anojibcbKkoro

ABTOp (TIpi3BHIIE iM’s, IO 0aTHKOBI (TIOBHICTIO),
(MOBOIO OpHTiHAJY Ta AHIJI. MOBOIO)

Haspa kBagigikauniiinoi po6oTu (MOBOIO OpPUTiHATY Ta
aHIJI. MOBOIO)

Kurouosi ciioBa (5-7)
(MOBOIO OpHTiHAJY Ta AHIJI. MOBOIO)

AHoTtauis / koporkuii orsisia ( 500-800 3nakiB 3
npodisiamu 11 000X aHoTauii) (MOBOI OpUriHAJLY Ta
aHIJI.MOBOIO)

HaykoBuii kepiBHuK (TIpi3BHILE, iM’sI, IO OATHKOBI
(oBHicTIO)
(MOBO10 OpHTiHAJIY TA AHIVI. MOBOIO)

HHI/®akyabTeT, BUIIyCKOBa Kadeapa
(MOBOIO OpHTriHATY Ta AHIJI. MOBOIO)

QaxynpreT MapkeTuHry / faculty of marketing
Kadenpa xomepiiiHOT TisIBHOCTI 1 JIOTICTHKH
/ Department of Commercial activity and
logistics

OcsaiTHs porpama
(MOBOIO OpHTriHAJY Ta AHIJI. MOBOIO)

Komepriiiina fisutbHICTh Ta JoTricTHKA /
Commercial activity and logistics

MoBa (ocHOBHA MOBa MaTepiaJy)

VYkpaiHcbka

PiBenn BuIoi ocBiTn

[Mepmnii (6akanaBpchKUiA)

Jara 3axucry




