
 
 
 
 
 
 
 
 

 

How to create Google Business Profile posts: 
Attract Leads and Boost Local SEO

 
Local businesses absolutely need every advantage they can get to outshine the 
competition. Google Business Profile (GBP) posts are an incredibly powerful tool that is 
often overlooked despite being full of potential. Mastering GBP posts can significantly 
elevate your local SEO, draw in new leads, and ultimately boost sales. 

Why Google Business Profile Posts Matter 

Think of your GBP as your online storefront, visible to anyone searching for businesses 
like yours in your local area. Now, imagine adding eye-catching displays and engaging 
promotions to entice customers to step inside. That's exactly what effective GBP posts 
achieve. They showcase your business updates, offers, and events, grabbing attention 
and encouraging potential customers to learn more. 

The Power of Consistency: 

Don't be a ghost town! Aim to post consistently – ideally, once a week or even more 
frequently. This keeps your profile fresh and vibrant, reminding potential customers that 
you're active and engaged. 

 

https://www.google.com/business/


 
 
 
 
 
 
 
 

 
Crafting Compelling GBP Posts: A Step-by-Step Guide 

Ready to unleash the power of GBP posts? Here's a step-by-step guide to creating 
engaging content that drives results: 

1. Choose Your Post Type: 

GBP offers three post types: Updates, Offers, and Events. 

●​ Updates: Perfect for sharing general news about your business, like new 
products, staff additions, or upcoming changes. 

●​ Offers: Promote special deals, discounts, or promotions to attract customers. 
●​ Events: Announce upcoming workshops, seminars, or local events you're 

hosting. 

2. Craft Captivating Content: 

Now comes the fun part – creating content that grabs attention! Here are some key 
elements: 

●​ Attention-grabbing title: Use strong verbs and relevant keywords to entice 
users to click. 

●​ Compelling description: Briefly explain your update, offer details, or event 
information. Keep it informative but engaging. 

●​ High-quality visuals: Include stunning photos or videos that showcase your 
business or offer. Remember to optimize image size (1200 x 900 pixels) for best 
results. Pro Tip: Use tools like Canva to create eye-catching visuals. 

3. The SEO Advantage: 

Strategic keyword use within your post can significantly improve your local SEO 
ranking. Research relevant keywords related to your business and services, and 
naturally integrate them into your content. 

4. Call to Action: 

Don't leave potential customers hanging! Tell them what you want them to do – visit 
your website, call for an appointment, or redeem a special offer. Utilize the available 
call-to-action buttons like "Call" or "Book Online" for a seamless user experience. 

5. Optimize Your Images: 

Here's a hidden gem! Optimizing your images with location data can significantly 
improve your local SEO ranking. Tools like GeoImgr can help you embed your business 

 

https://docs.google.com/document/d/1HeK2T11duWUSJKaDG8rV-dLM3Iaaq36Q/edit?usp=sharing&ouid=113942619705757867074&rtpof=true&sd=true
https://www.canva.com/
https://docs.google.com/document/d/187E0QZ0iLs1jsnSiNsMhiHm8BggaL9F7/edit?usp=sharing&ouid=106066321337007005792&rtpof=true&sd=true
https://www.geoimgr.com/


 
 
 
 
 
 
 
 

 
coordinates into your images, signaling to Google your local presence. 

6. Preview and Post: 

Before hitting publish, take a moment to preview your post and ensure everything looks 
perfect. Once satisfied, submit your post for review. Google typically approves posts 
within minutes. 

7. Track Your Performance: 

Once your post is live, monitor its performance in your GBP dashboard. Track customer 
views, clicks, and engagement metrics to see what resonates with your audience. Use 
these insights to refine your future GBP posts for even greater impact. 
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