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ABSTRACT 
Abstract written in Bahasa Indonesia and English with single space. Abstract includes a description of the 
purpose, methods and result of research. Abstract written in brief, conscience and written in one paragraph 
(around 250 words) that summarize important research variable, purpose and methods (e g: sample and 
techniques analysis used), and the answer of research problem (result). Abstract contain of keywords of ideas 
or basic concept in the fields of study. 

Keywords: first, second, third. 
 

INTRODUCTION 

Introduction should consist of a general background, a state of the art section as the basis for the article’s 
scientific novelty claim, an explicit statement of scientific novelty, and the research problem or hypothesis. In 
the final part, the introduction must state the objective of the article review. A separate literature review 
section is not permitted in the scientific article format; therefore, it is replaced by a state of the art section to 
demonstrate the article’s novelty. 

 
METHODOLOGY 

This section outlines the research design, the study subjects/objects/samples, the operational definitions and 
measurement variables, the data collection techniques/instruments, and the procedures for data analysis and 
hypothesis testing. If the author intends to present figures or tables in a larger format, they may be arranged 
in a single-column layout. 

 
RESULTS & DISCUSSION 

This section comprises the research results and discussion. Each finding must be supported by adequate data. 
Furthermore, the research findings should address the research questions or hypotheses through rigorous and 
in-depth analysis. 
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Tabel 1. (Contoh Tabel yang di beri nomor urut dan mencantumkan sumber rujukan) 

 
Sumber: Sartori, Giovanni. (2005). Parties and Party Systems: A Framework for Analysis 

  
Gambar 1. (Contoh Tabel yang di beri nomor urut dan mencantumkan sumber rujukan) 

                     

 
Sumber: Peneliti, 2020 

 

 
CONCLUSION 

The conclusion should present the answer to the hypothesis and/or the research objectives, or summarize the 
key scientific findings. It is not a repetition of the results and discussion; rather, it articulates the implications 
of the findings in relation to the stated objectives or hypotheses. Where appropriate, the conclusion may also 
end with directions or recommendations for future research. 
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