
 

Understanding Segments in HubSpot 
Marketers and super admins need to have a really good understanding of HubSpot’s different 

objects (contacts, deals, companies, tasks etc), how it stores data in these different objects and 

how these objects relate to each other. 

With this understanding it will become easier and clearer to build segments and lists in the tool. 

 

Essentially the majority of information is stored in three main buckets: You can watch an 

explainer here > 

https://www.loom.com/share/ceab58c065404c2ba529ded7d3ce075c?highlightComment=1301

9659&t=59 

 

https://www.loom.com/share/ceab58c065404c2ba529ded7d3ce075c?highlightComment=13019659&t=59
https://www.loom.com/share/ceab58c065404c2ba529ded7d3ce075c?highlightComment=13019659&t=59


 

This is what HubSpot currently stores / records for Contacts 

 

 

In addition HubSpot has a set of default Contact properties which you can find here: 

https://knowledge.hubspot.com/contacts/hubspots-default-contact-properties 

This is what HubSpot currently stores / records for Companies 

 



 

 

 

In addition HubSpot has a set of default COMPANY properties which you can find here: 

https://knowledge.hubspot.com/companies/hubspot-crm-default-company-properties 

 

This is what HubSpot currently stores / records for Deals 

 

https://knowledge.hubspot.com/companies/hubspot-crm-default-company-properties


 

 

In addition HubSpot has a set of default DEAL properties which you can find here: ​

https://knowledge.hubspot.com/crm-deals/hubspots-default-deal-properties 

 

Understanding Segments in HubSpot 
Here is a general overview from HubSpot Academy > 

https://academy.hubspot.com/lessons/understanding-segmentation-in-hubspot 

 

Lists / Segments / Buckets / Groups whatever you call them, the “Lists” tool in HubSpot is the real 

power and magic from HubSpot. 

Lists are an important part of your marketing. Beyond email sends, lists can help you identify how 

many contacts in your database have certain traits in common. But HubSpot's Lists App becomes 

an even more powerful tool when you're using lists to create reports. 

Every report should begin with a segmented list. The most specific your report's starting list is, 

the more powerful the report is. For example, let's say you run a report based on all of the 

contacts in your database. You'll gather conclusions at a high level on your entire database based 

https://academy.hubspot.com/lessons/understanding-segmentation-in-hubspot


 

on that information, yet the contacts in your database when reported on in segments may be very 

different.  

 

Everything You Can Do With Lists in HubSpot 
Start by going to Contacts > Lists. 

Click on Create a new list at the top right. 

 

 

There are two types of lists: 

●​ Active lists: these lists automatically update, so records will join the list whenever they 

meet the criteria and leave the list when they no longer meet the criteria. For example, 

you can use an active list when you want to send multiple email campaigns to a particular 

subset of subscribed contacts, and you want the list to update with new contacts who 

meet the criteria over time.​

 

●​ Static lists: these lists do not update as new records meet or existing records no longer 

meet the criteria. They are a snapshot of records that meet a certain set of requirements 

when the list was created and saved. A static list can be helpful to gain an understanding 

of contacts or companies who met a certain criteria on a particular date, for example, 

contacts collected from a trade show or a webinar. Records can also be manually added 

and removed from static lists. 

 

https://knowledge.hubspot.com/lists/add-or-remove-contacts-from-a-list?_ga=2.163792319.1681843401.1587344086-223089040.1569472230#add-or-remove-contacts-from-a-static-list
https://knowledge.hubspot.com/lists/add-or-remove-contacts-from-a-list?_ga=2.163792319.1681843401.1587344086-223089040.1569472230#add-or-remove-contacts-from-a-static-list


 

Generally you should be creating Active Lists 

VERY IMPORTANT: You must always add to your search criteria the CONTACT property that will 

determine the Database you are selecting from:​

WEI-DB > YES o GTS-DB > YES 

 

WEI - Always include WEI-DB or GTS-DB in your list selection - Watch Video 

 

 

https://www.loom.com/share/dbee306d832545ab9b99a435b52c60e9
https://www.loom.com/share/dbee306d832545ab9b99a435b52c60e9


 

 

#1 Build a List off a Contacts Property 
First, you can build a list off of any contacts property in your database. If 

you want to create a list based off of people who have the same Lifecycle 

Stage, you can do that. If you want to create a list based off of people who 

have been added to your contacts database from just Social Media, you can 

do that. You may literally have hundreds of pieces of information on your 

contacts. You can use any of that data to create your list. 

 

 

 



 

 

 

 



 

 

#2 Build a List off a Company Property 
You can also build a list off of any company property. In addition to 

the different contacts properties that you have, you will also have 

separate companies properties. These fields will give information 

about the company as a whole instead of the individual contacts. 

Some examples include website URL, industry, and annual revenue. 

 

 



 

 

#3 Build a List off a Deal Property 

Next, you can build a list off a Deal Property. A Deal Property is any 

revenue amount that you may be pulling in from your CRM. For more 

information on how to integrate your CRM with HubSpot, see this blog 

post. 

 

 

#4 Build a List off a List Membership 
You can also build a list off of a current list. You may be thinking that this sounds a bit redundant, 

but it can actually be a great time saver. If you have another list set up and want to use that 

criteria along with some additional pieces of criteria, this may be a great way to help you save 

time while setting that up. Or, if you want to create a list that doesn't include the members of 

another list you have previously created, this is also another great tool. 



 

 

#5 Build a List off a Form Submission 
You can build lists off of contacts who have submitted any form on your website. 

 

#6 Build a List off Email Actions 
Next, you can build a list off of email actions. This means you can build a list based on whether or 

not your contacts opened certain emails, clicked on links in emails, or even just received an email. 

 

#7 Build a List off Page Views 
You can also build a list of the contacts who viewed a specific page on your website(s) or assets 

that have your tracking code installed. 

 

#8 Build a List off Events 
HubSpot Events is an Enterprise-only feature. It allows you to track actions or behavior someone 

takes on your website. For example, you can track the number of people that click on elements of 

a page. One great benefit of using Events is you can create a list of contacts based on events. If 

you want to know who of your contacts took certain actions on your website, you can create a list 

for that. 

#9 Build a List off of Workflows 

You can build lists off of contacts who have not completed the workflow or contacts who have 

completed the workflow. 

 

#10 Build a List off an Integration Action 
There are many integrations available from HubSpot that you can use to build lists from: 

SurveyMonkey, Citrix, Zoom etc. Most integration will allow you to build lists based on certain 

criteria related to the application/tool. 



 

So always review 

 

#11 There are other criteria that you can select from 
The 10 most popular ways to build a list is not a finite list. You can review the list building 

interface and you will find that you can also build lists based on 

●​ Associated object information 

●​ Associated CRM Activities 

●​ Marketing Interactions with other channels 

 

Understanding Marketing Contacts and Lists 

When purchasing a Marketing Hub subscription, you select a contact tier to set a limit to the 

number of contacts you’ll engage with through HubSpot’s marketing tools each month (e.g., 

marketing emails, ads). The contacts included in this tier are called marketing contacts, which are 

the only contacts that affect the cost of your subscription. Any contacts you don’t plan on 

marketing to are called non-marketing contacts. Non-marketing contacts don’t count towards 

your contact tier, and you’re not charged for these contacts. 

Now, when building segmentation lists to use in your email marketing, remarketing campaigns or 

to build audiences for PPC you will need to ensure that all contacts are tagged as “Marketing 

Contacts”. 

●​ How do marketing contacts work > 

https://knowledge.hubspot.com/contacts/marketing-contacts 

●​ Set contacts as marketing > 

https://knowledge.hubspot.com/contacts/set-contacts-as-marketing 

●​ Set contacts as non-marketing > 

https://knowledge.hubspot.com/contacts/set-contacts-as-non-marketing 

 

https://www.hubspot.in/pricing/marketing?__hstc=20629287.02acdeab02f4bfd8291b9cf7ebf4e6c2.1689297799944.1689301547739.1689306767650.3&__hssc=20629287.18.1689306767650&__hsfp=185514508
https://legal.hubspot.com/hubspot-product-and-services-catalog
https://www.hubspot.com/products/marketing/free
https://knowledge.hubspot.com/contacts/marketing-contacts
https://knowledge.hubspot.com/contacts/set-contacts-as-marketing


 

 

Space for the training session video 

 

Further links and trainings on the matter 

 

●​ How to create and use lists > 

https://knowledge.hubspot.com/lists/create-active-or-static-lists 

●​ How to determine your list criteria > 

https://knowledge.hubspot.com/lists/determine-your-list-criteria 

●​ How to export your lists > ​

https://knowledge.hubspot.com/lists/export-your-lists 

 

 

https://knowledge.hubspot.com/lists/create-active-or-static-lists
https://knowledge.hubspot.com/lists/determine-your-list-criteria
https://knowledge.hubspot.com/lists/export-your-lists
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