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INTRODUCTION

The introduction section provides a clear statement about the research problem and sufficient
background information.

The introduction should consist of: (1) research background related to business innovation and
digital marketing; (2)

identification of research gap/novelty; (3) research methodology or approach; and (4) research
objectives that are clearly

stated at the end of paragraph.

[First paragraph should explain the context and significance of the research topic. This article uses
Cambria 11, regular,

line spacing 1.15, spacing before 0 pt, spacing after 0 pt. The first paragraph must be indented.]

[Subsequent paragraphs should clearly identify the research gap. What has been known from
previous research? What

is still unknown or needs to be investigated? How does your research address this gap?]

[The research objectives should be stated explicitly and clearly at the end of the introduction
section. Each objective

should be specific, measurable, and relevant to the research problem identified.]
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Article length should be between 7,000-10,000 words (including tables, references, figure captions).
LITERATURE REVIEW

The literature review section should discuss past theoretical and empirical previous studies which
become the basis of current research. Authors are encouraged to review recent articles from reputable
journals where applicable. Model and hypotheses development should be developed and presented
clearly. Important: Literature reviews must be written in paragraphs and avoid writing in the form of
"points or numbering or bullets." All sections must be written in paragraph format.

2.1. [First Theoretical Theme or Topic]

[Provide a comprehensive review of the first major theme or concept related to your research. Cite
relevant studies and explain how they relate to your research question. Minimum 3-5 quality sources
per subsection. ]

2.2. [Second Theoretical Theme or Topic]

[Elaborate on the second theme by integrating different perspectives from literature. Show
relationships between concepts and theories. Discuss how these concepts apply to the context of
Islamic business ethics and digital marketing.]

2.3. [Research Gap and Theoretical Positioning]

[Synthesize the literature and clearly identify the gap in existing knowledge. State what is known and
what remains unknown. Position your research within the existing body of knowledge and explain
how your study will fill the identified gap.]

METHOD

[First Theoretical Theme or Topic]

[Provide a comprehensive review of the first major theme or concept related to your research.
Cite relevant studies and explain how they relate to your research question. Minimum 3-5 quality
sources per subsection.]

[Second Theoretical Theme or Topic]

[Elaborate on the second theme by integrating different perspectives from literature. Show
relationships between concepts and theories. Discuss how these concepts apply to the context of
Islamic business ethics and digital marketing.]

[Research Gap and Theoretical Positioning]

[Synthesize the literature and clearly identify the gap in existing knowledge. State what is
known and what remains unknown. Position your research within the existing body of knowledge
and explain how your study will fill the identified gap.]

RESULTS AND DISCUSSION

Results section presents findings without interpretation. Results should be presented in a logical
sequence, clear, and concise. Results should present the data or the results after applying the
techniques outlined in the methods section.

In the results section, authors must write down the research results in logical sequences, according to
the research flow. Study results are presented in the form of narrative/textual, tables, or images in the
form of graphs or diagrams. Avoid displaying raw data.

4.1. [First Main Finding]
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[Describe the first major finding clearly. Provide supporting data through narrative, tables, or figures.
Use clear language and present results objectively without interpretation. ]
Table 1: [Descriptive Table Title]

Variable N  Mean Std.Dev Min  Max

[Variable 1]  [n] [Mean] [SD] [Min] [Max]
[Variable2]  [n] [Mean] [SD] [Min] [Max]
[Variable3]  [n] [Mean] [SD] [Min]  [Max]

Source: [Source citation, e.g., Primary data analysis, August 2025]
4.1. [Second Main Finding]

[Present the second finding with supporting evidence. Continue with clear organization following your research
questions or objectives.]
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Figure 11. Product Category Management

DISCUSSION

The discussion section interprets the results to reach major conclusions. This is where the author's analysis and interpretation
enters the picture. The discussion is where the argument is made.
Common features of the discussion section include:

1. Provide accurate assessment of the insights gained from the study
[Interpret what the findings mean in relation to your research questions and objectives.]

2. Compare results with other studies
[Compare your findings with previous research. How are your results similar or different? What might explain any
differences?]

3. Effectively contextualize the results within existing body of knowledge
[Explain how your findings fit within the broader theoretical and empirical literature. What new knowledge or understanding
does your research contribute?]

4. Acknowledge limitations or constraints of the research
[What are the limitations of this study? What factors might have influenced the results? What threats to validity exist?]

5. Offer specific and well-justified recommendations

[Based on your findings, what recommendations can you make for future research? For practitioners/policymakers? What
should be done differently in future studies?]

5.1. Interpretation of Main Findings
[Provide in-depth interpretation of each major finding. Connect findings to existing theory and research.]

5.2. Theoretical and Practical Implications
[Discuss the theoretical contributions of your research. What new insights does it provide? Discuss practical implications for
business practice, policy, or professional applications.]
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5.3. Research Limitations
[Clearly and honestly discuss the limitations of your research that may affect the validity or generalizability of findings.]

CONCLUSION

In the conclusion section, authors should:

1. Explicitly write down the manuscript's contribution based on the results to answer the
research questions.

2. Summary of findings - The conclusion contains a summary of what is learned from the results
obtained.

3. Future research directions - What needs to be improved in further study?

4. Benefits and applications - Discuss the benefits and applications of the research.

5. Policy and theoretical implications - These can be added if necessary for the context.

[The conclusion should be concise but comprehensive, typically 300-500 words. Avoid
introducing new information that hasn't been discussed in previous sections.]
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