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Note. Adapted from “When Salespeople Manage Customer Relationships: Multidimensional
Incentives and Private Information,” by M. Kim, K. Sudhir, K. Uetake, and R. Caneles, 2019, Journal

of Marketing, 56(5), p. 765. Copyright 2019 by the American Marketing Association.
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Note. From “Factors That Obstruct Tourism Development in Bangladesh,” by N. Jahan and S.
Rahman, 2016, CLEAR International Journal of research in Commerce and Management, 7(9), p.53.

Copyright 2016 by CLEAR Foundation.
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