TRUONG DAI HOC QUOC TE HONG BANG CONG HOA XA HOI CHU NGHIA VIET NAM
KHOA KINH TE - QUAN TRI Poc Lap - Tu Do - Hanh Phuc

PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)

Tén médn hoc (tiéng Viét): Email Marketing

Tén mon hoc (tiéng Anh): Email Marketing

M3 mon hoc: 05121

Thuoc khéi kién thirc: bai cuong 0; Co s& nhdm nganh o;

Co s nganh X; Chuyén nganh o; Tt nghiép o

Khoa, B mon phu trach: Khoa Kinh té va Quan 1y, B6 mon Quan tri Kinh doanh
Emaili. ..o
Giang vién bién soan: ThS Pham Thi Thanh Tam

Giang vién cap nhat:

Sé tin chi: 3 tin chi (45 tiét)

Ly thuyét: 3 chi (45 tiét)

Thuyc hanh:

Tu hoc: SV phai hoc va doc thém tai nha trudc va sau mdi bai giang.
Mon hoc tién quyét: Khong
Mon hoc trude: Marketing Can ban; Nhap mon Digital Marketing

2. MO TA HQC PHAN (Course description)

Mon hoc nay trinh bay : Kién thirc tong quan vé email marketing, phuong thire tich hop email
marketing vao marketing mix. Ngoai ra, sau khi hoc xong, nguoi hoc s€ ndm dugc xu huong cua
email marketing hién dai cling nhu ting budc 1ap ké hoach va thyc thi hi¢u qua.

3. MUC TIEU HQC PHAN (Course goals)

Sau khi hoan thanh hoc phén nay, sinh vién cé thé:

Ox Muc tiéu hoc phin




01

Hiéu duoc vai tro va didc diém cua email marketing, nam duoc qui trinh
xay dung ké hoach digital marketing ctia doanh nghiép trong bdi canh

thuc té

02

Hiéu va xay dung dugc mot ké hoach email marketing, xac dinh dugc
vai trd cua céc thanh phan: cong cu, ndi dung, bao cdo trong email

marketing.

03

C6 kha nang thuc hanh xay dung chan dung khéach hang trong email
marketing, xac dinh trai nghiém khach hang trong email marketing, lua
chon cong cu va nén tang ciing nhu xay dung dugc ké hoach email

marketing t6i uu trong doanh nghiép

04

C6 thai d6 dung din véi su van dong khong ngimg cua nganh, vé cac
quy chuan thyc thi trong khudn kho phap luat vé quyén riéng tu, vé van
hoa doanh nghiép, su lién két cac thanh phan lién quan trong bo may

doanh nghiép.

4. CHUAN PAU RA HQC PHAN (Course learning outcomes - CLOs)

Hoc phdn dap vwng cdac chuan dau ra nhw sau:

Muc tiéu PLOx
mén hocphin CDR ctia mon hgoc (CLOXx)
(Ox)
o1 CLO1: Hiéu dugc cac khai niém va chirc ning co ban
: . PLOI1
cua Email Marketing O
02 CLO2: Hiéu dugc va giai thich duoc qui trinh thyc thi
. : PLO3; PLO4; PLOS
Email Marketing
03 CLO3: Xay dung duoc ké hoach Email Marketing trong
. : : PLOS; PLO6
boi canh mdt doanh nghiép cu thé
04 CLO4: Nhan thic dugc tim quan trong cua Email
. PLOS8; PLO9
Marketing

5. NOI DUNG HQC PHAN, KE HOACH GIANG DAY (Course content, lesson plan)




Buoi Noi dung CbR Hoat dong day va hoc | Hoat
hoc ciia mon dong
(3 tiet) hoc danh
(CLOx) gia
(Ax)
Chuong 1: Tong quan vé Email CLOL | Thuyét gidng, All
Marketing Théo luan tinh huéng
1. Email Marketing la gi
2. Tiéu chuan danh gia hiéu qua
cua Email Marketing
3. Tiéu chuin dénh gia tinh thiéu
hi¢u qua cua Email Marketing
3 bl.lf) i 4. Nhitng nganh nghé co do 1¢
(9 tiet)
thudc cao vao Email Marketing
5. Vai tro cua Thué bao -
Subscriber va cach gilr lién h¢
v6i Subscriber
6. Thu hut dang ky thong qua
Website va Landing Page
7. Thuc thi Email Marketing: cac
diém thuan loi va kho khan
Chuwong 2: Lap chién lwgc marketing %Ii(glz’ Thuyét gidng All
. Thao luan tinh hudng, Al.2
qua email
) Bai tap hay thuyét trinh
1. Xac dinh muc tiéu cia chién
dich Email Marketing
2. Céc budc xay dyng muc tiéu
2 bu,éi trong Email Marketing
(6 tiét) RN |
3. Sap xép ndi dung Email theo
cac chu dé
4. Tap trung vao muc tiéu: Ti vu
ho4 trai nghiém nguoi xem
5. Chién luoc xay dung danh sach
email ¢6 chét lugng
. | Chwong 3: X4y dung chién dich CLOL, | Thuyet giang All
5 budi CLO2, Théo luan tinh hud
(15 tiet) | Email Marketing hiéu qua CLO3 a0 fuan tinh uong,




1. Thiét ké trong Email Marketing

2. Vai tro cua chu dé va ti 1¢ mo
thu trong Email Marketing

3. Xu ly ndi dung chir trong Email
Markeing

4. Xitr 1y ndi dung hinh va ndi dung
da phuong ti¢én trong Email
Marketing

5. Nbi dung dugc xdy dung nham
mang lai gid tri cho ngudi doc

6. Cac budc chuyén d6i tir doc
email t61 mua hang

7. Céc hinh thiac noi dung hd tro
tang ti 1€ md thu (free gift,
demo)

8. Cac budc chuyén doi tir mua

hang 1an dau toi khich hang

Bai tap hay thuyét trinh

trung thanh
Chuong 4: Gui va theo doi email gig;’ Thuyet giang ALl
(Email Tracking) CL 03’ Thao luan tinh huong,
, , Bai tap hay thuyét trinh
1. Theo doi két qua cua chién dich
2 bu ,é ; Email Marketing
660 | 5 T4 wu hod te d6 giri Email
3. Téi wu hoa lugt nhap (CTR —
click-through rate)
Chuong 5: Cong cu va nén ting CLOL, | Thuyét giang ALl
CLO2, A %
. CLO3 Thao luan tinh huong, Al.2
1. Lua chon mét nén tang guri o L.
Bai tap hay thuyét trinh
Email chuyén nghiép va tao tai
2 bubi khoan
(6 tiét)

2. Tao chién dich va tdi wu hoa
chién dich
3. Huéng dan xay dung form ding

ky hodc landing page




4. Hudng dan viét noi dung Email

5. Mot s6 k¥ thuat ning cao khi sir

dung nén tang

Tong két va tom tat mon hoc

hoc cua sinh

CLO1, | Thuyét giang Al.l
Tbusi | . CLO4 Al2
(3 tiét) Giai dap cau hoi Hoi dap
A2
6. PANH GIA HOC PHAN (Course assessment):
Hoat dong Phuwong phap A
o L Ty 1€ (¢
dénh gia dénh gia CLO y 18 (%)
CLO1; CLO2;
5 CLO3;
A.1.1. Chuyén ca ’ 209
Al. Dénh gid Hyen ean cLo4cros |20
qua trinh
L s , CLO1; o
Al.2. Thuyét trinh nhém CLO2’CLO3 20%
A2. Panh gia 1z CLO2; CLO3;
” ; Bai kié lua ; ; 0
thng két aidem tra Lrfuan cLo4; cLos | 0
Téng 100%
Rubric ciia thanh phén dinh gid Al.1
Kiém tra trén Gioi (8-104) Kha(6-7d) TB(54) Yéu(3-4d) Kém(0-3d)
lop
Hoi bai cii, bai | Xung phong tra | Xung phong tra | Xung phong tra | Xung phong | Xung phong tra
moi va lam bd{ loi hodac lén loi hodac lén loi hodac lén tra loi hodc loi hodac lén
tap tai lop (kiém | bang lam bai bang lam bai bang lam bai tdp | lén bang lam | bang lam bai
trakha nang tw | tap 4 -5 lan tdp 3 lan 2 lan baitdp 1 lan | tap 0 lan

vien CPR G1,
G2)
Diémdanh di | Di hoc day dii | Di hoc 75% cdc | Di hoc 50% cac | Di hoc 25% | Khong di hoc
hoc day du 100% cac buoi | buoi diém danh | budi diém danh | cdc buodi
diém danh diém danh

7. QUY PINH CUA HQC PHAN (Course requirements and expectations)

- Dy 16p: theo qui dinh chung cuia truong.




- Sinh vién doc trudce slide bai gidng cua mon hoc va nhiing tai liéu theo yéu cau cua giang vién trudc
moi buoi hoc.
- Lam bai tdp veé nha, tra 161 cac cau hoi ngan trén 16p, va cac bai kiém tra tai 16p: cac diém nay sé€

dugc danh gia vao cot di€ém qua trinh cia sinh vién.

8. TAI LIEU HQC TAP, THAM KHAO
Giao trinh
[1] John Arnold (2011), Email Marketing for Dummies, Wiley Publishing
Tai liéu tham khao
[2] Simm Jenkins (2012), Marketing qua Email, NXB Lao dong X3 hoi

[3] DJ Waldow, Jason Falls (2012), The Rebel’s Guide to Email Marketing Grow Your List,
Break the Rules, and Win, Que Publishing

9. PHAN MEM HAY CONG CU HO TRQ BAI TAP HOAC THU'C HANH

1. Laptop

2. Slides

3. May chiéu
4. Viét va bang
5. Micro

TP. Ho Chi Minh, ngay .... thdng 06 ndm 2019
P. Truéng Khoa P. Truéng B mon Giang vién

(kb va ghi 16 ho tén) (ky va ghi ro ho tén) (ky va ghi ro ho tén)
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