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1. | Organization name Hey Clay

Hey Clay thanh lap ttr 2021, bat dau tir mot xuwdng nhé ctia nhiing
nguoi yéu gbém tai Pa Lat. Tir niém dam mé voi dét, nudce va lira,

1. | History of organization thwong hiéu ra doi véi mong mudn mang lai nhiing sén pham thi cong
2 tinh té, phdn anh sw binh yén va chén that trong doi sébng hang ngay.

e San xuét va kinh doanh san pham gém tha céng: ly, tach,
chén, binh hoa, db decor.

_ _ _ e Workshop trai nghiém lam gém tha céng.
1. | Field of service / Product provided

3 oz . . s
e Thiét ké — san xuat qua tdng gém theo yéu cau cho doanh
nghiép.
Mang hoi thé thién nhién va ban tay tht cdng vao tirng san pham gém,
1. | Organization mission gilip con nguwdi tim lai sy tinh tai va két ndi véi gia tri gian di trong cuéc
4 sbng.
Tré thanh thwong hiéu gdém thi céng Viét Nam duoc yéu thich nhat vi
1. | Organization vision sy tinh té, than thién véi méi trwéng va mang dam ban sac van héa dia
5 phwong.
Tha cong chan that: Tén vinh gia tri [am bang tay.
Tw nhién & bén virng: S dung nguyén liéu than thién moi
1. | Organization core values trudng.
6 e Tinh tai & cdm xtc: Mbi s&n phadm goi cdm giac an yén.

e Cong dong: Lan tda van hoa lam gébm qua workshop va két néi
nghé nhan.




Gém Nha

Gbm Nhién

1. | Domestic competitors

7 Clay Workshop Saigon
Gbm Ti Tach

¢ Kinto (Nhat Ban) — phong céach tbi gian, tinh té.

e Studio Arhoj (Pan Mach) — hién dai, sang tao.
1. | International competitors
8 e Hasami Porcelain (Nhat Ban) — thiét ké bén virng, chat liéu tw
nhién.

2. ABOUT YOUR TARGET AUDIENCE / VE DOl TWONG MUC TIEU

Cha yéu: Niv (70%)
2.

Gender Nam (30%) — nhém yéu nghé thuat thi cong, decor, hoac tham gia
workshop cap déi

e Thanh phé I&n: TP. H5 Chi Minh, Ha Néi, Ba Lat, Pa Néng

2. | Place to live ,

2 e Khu vwe tap trung: quén trung tdm, gan cac khu ca phé,
studio, khéng gian sang tao, trvdng dai hoc nghé thuat hoac
thiét ké

e Khach téi du lich tai ba Lat

Chinh: 22 - 35 tudi

Phu: 18 — 45 tudi (nhém yéu thich trai nghiém va trang tri nha
2. | Age ctra)

3 Bay la nhém khach hang tré, yéu thich tha cong, nghé thuat,
s6ng cham va trai nghiém sang tao.




Income range

Trung binh — kha: 10 — 30 triéu/thang

C6 kha nang chi tiéu cho hoat déng trai nghiém (workshop, decor, qua
tang tha cong), huéng t6i 16i séng tinh té — mindful living.

Profession

Sinh vién va ngwoi lam viéc trong linh vic sang tao: thiét ké, nghé
thuat, kién tric, truyén théng, marketing.

Nhan vién van phong, freelancer, hoac ngudi lam viéc trong nganh
gido duc, nghé thuét, dich vu sang tao.

Trinh d hoc van: Pai hoc tr& I1én, co gu tham my va quan tam t&i nghé
thuat, lifestyle xanh — cham — ty nhién.

Consumer insight

“T6i mudn tim mét hoat dong giup tdi thw gian, gidm cdng
thang va dwoc tw tay tao nén mét mén dd mang ddu 4n
ca nhan.”

Phan tich insight:

e Ngudi tré hién dai (dac biét 1a & dd thi) chiu nhiéu ap lwc cong
viéc va cudc sbéng nhanh.

e Ho tim kiém hoat dong “cham” dé can bang cadm xuc — lam
gdém mang lai cdm giac thién, tap trung, sang tao.

e Ho thich san pham tha cong vi né thé hién ca tinh va cau
chuyén riéng, khéng dai tra.

e Trai nghiém dwoc chia sé Ién mang xa héi cling 1a mét yéu té
thac day quyét dinh (vi dep, y nghia, “aesthetic”).

Why consumers use your services

e Mubdn thw gidn va giai tda stress théng qua hoat dong tha
cbng.

e Mubdn tw tao ra mén dd cua rieng minh, mang y nghia ca
nhan hodc lam qua tang.

e Tim kiém trai nghiém méi la, y nghia cliing ban bé hoac
ngudi than.

e Bithu hut bdi khéng gian tiém gém dep, tinh té, cam giac
yén binh.




e Tin twdng vao gia tri chan thwe, tha cong va bén virvng ma
thwong hiéu mang lai.

Khach hang dén véi Hey Clay khong chi dé “lam gém”, ma dé tam gac
nhip séng héi ha, tim lai binh yén va niém vui sang tao qua doi tay
clia minh.

3. ABOUT YOUR BRAND / VE THUONG HIEU

Than thién — Sang tao — Tinh tai — Tré trung — Gan g(i.

Hey Clay thé hién tinh than vui v&, nhe nhang va day cam hang; ludn
khuyén khich moi nguwdi cham vao dat, tao nén diéu riéng va tan
hwéng khodnh khac binh yén trong qué trinh sang tao.

3. | Brand personality

Hey Clay

3. | Exactly text appears in the logo “Shape your calm.”

2

“Hey Clay” nghia |a “Chao dat sét” — moét & chao vui twoi, than mat
3. | The meaning of brand name glri dén chét liéu thién nhién va nhirng ngwoi yéu gbm.
3

Tén thé hién tinh than gan gi, gian di nhwng tran day nang lvong
sang tao — noi con nguoi va dat két ndi véi nhau.

3. | The content of slogan (If available) “Shape your calm.”

4

“Shape your calm” cé nghia la “Nan nén sw binh yén cua riéng ban”
3. | The meaning of slogan — mo ta tinh than cla viéc 1am gém: cham rai, tap trung, tim thay sw
5 thw gian va niém vui qua doi tay.

e Hey Clay lan tda niém vui va su tinh tai théng qua tréi nghiém
lam gém thi céng.

e Mbi san phdm khong chi la vat dung ma la mét khoanh khéc
binh yén dwoc tao nén bang tay va cam xuc.

3. | Brand message

e Phan khuc trung cap — nghé thuat — trai nghiém sang tao.
3. | Brand segment

e Téap trung vao:




o Workshop lam gdm danh cho gi&i tré, dan van phong,
khach du lich.

o San pham gém decor, qua tang thd cong tinh té.

3. | Brand unique selling point

Tao khéng gian “cham lai dé cam” qua trai nghiém lam gém thw gian.

e Thiét ké téi gidn, tw nhién, mang tinh c& nhan cao.

e San pham va workshop gan vé&i thong diép mindful living
(sbng cham — sbng cé cdm xuc).

e Két hop gira nghé thuat thu céng va phong cach séng hién

dai.

4. ABOUT YOUR BRAND IDENTITY DESIGN / VE BO NHAN DIEN

4. | What kind of logo you want to use?

Logotype
LogLogotype: chi “Hey
Clay” véi phéng chir bo
tron, thén thién, tao cam
giac mém mai nhw dét sét
duoc nén bang tay.

Logomark

Logomark: biéu tuong
binh hoa or ban tay xoay
gbm, tuong trung cho sw
sang tao va qua trinh tha

cong.

Logotype + logomark
— Két hop tao

cam giéc vira tinh té, vira

gan giii va dé nhan biét.

4. | Where the place logo will be applied?

Ban phdmo bi sa (hop, tui vai, tem dan)

Khéng gian tiém (bién hiéu, bang gb, ké trwng bay, twong)

Website, fanpage, mang xa héi

Workshop materials (tap dé, thé tén, phiéu qua tang)

An pham truyén théng: poster, card visit, menu, brochure

4 The brand color you suggest and
3' meaning

e Be dat (#DCC7A1): tong chi dao — thé hién sy tw nhién, moc

mac.




e Nau dat (#8C6B4F): twong trwng cho dat sét, goc ré va sy am
ap.

e Trang kem (#F5F3EF): trung hoa, nhe nhang, sach va tinh té.

e Xanh olive nhat (#B6B59A): diédm nhan mang hoi thé thién
nhién.

<~ Y nghia:

Tbng thé bang mau mang dén cam giac &m — tinh — tw nhién, giup
khach hang lién twéng dén chat liéu dat, anh sang tw nhién va cdm
giac an yén trong khéng gian gém.

The image you suggest and meaning

Hinh &nh: ban tay nan gém, chi tiét dt sét, anh sang tw nhién trén san
pham thi cong, ké gém be sang, khéng gian workshop than thién.

Y nghia: goi cdm giac “handmade”, két ndi con ngudi — thién nhién —
cam xuc. Hinh anh huwéng dén sw binh yén va cam hirng sang tao.

Link for inspiration

https://www.pinterest.com/search/pins/?g=ceramic%20branding%20mi
nimal

https://www.behance.net/search/projects/ceramic%20brand%20identity

https://www.pinterest.com/search/pins/?g=pottery%20studio%20aesthe
tic




	 

