
Go find examples of each of the 
following: 

 
●​ Businesses Getting Active Attention 
●​ Businesses Getting Passive Attention 
●​ Businesses Increasing Desire 
●​ Businesses Increasing Belief in an Idea 
●​ Businesses Increasing Trust 

 
Business Getting Active Attention 
 

 
 

 
 



Explanation 
 
This business immediately grabbed my intention as it was top of the search results 
displayed on google after typing in my consumer desire. The headline and key wording of 
the search result is very clear and simple leaving no room for doubt that CV templates are 
available and support from a ‘Professional CV Writer’ will be provided. 
 
Once on the website, the home page is aesthetically pleasing and has a very clear call to 
action ‘Upload my CV’ which will also act as a lead funnel for the business.  
 
Businesses Getting Passive Attention 
 

 
 
Explanation 
 
A sponsored advertisement interrupted my flow while scrolling on LinkedIn. The business 
was then able to snap me out of scrolling and diverted my attention to them by using a 
provoking video which includes a bold and in your face caption/quote. 
 
 
 
 
 
 
 
 
 
 
 
 
 



Businesses Increasing Desire 
 

 
 

 
 

 
 
 
 
 



Explanation 
 
After googling the search term ‘How do I get a great body?’ a very common goal of the 
fitness target market, I came across a fitness service business offering workout plans. They 
immediately increased desire by including the term ‘30 day workout challenge’ which acts 
as a very appealing time frame and allowed me to visualise a sense of accomplishment 
as my future self completes this challenge. 
 
Shortly after clicking into the website, I am then presented with a series of quiz format 
questions which remind me of my motivations and desires of wanting this goal. The 
questions served as a combination of amplifying pain and desire by getting the user to 
answer truthfully about their current situation and its relative distance from the ideal state. 
 
Businesses Increasing Belief in an Idea 
 

 
 
Explanation 
 
At certain points along the quiz, recommendations for popular fitness apps are used. Belief 
in the idea is established ‘Surely a #1 fitness app works right?’  
 
 
 
 
 
 
 
 
 
 
 



Businesses Increasing Trust 
 

 
 
Explanation 
 
More trust is then built by referencing ‘65 million’ users who have chosen us. An example 
of light social proof. 
 
Final Note. 
 
Although a top sponsored advertisement following a google search result, ‘Muscle Boosters’ 
web page definitely lacked some key marketing elements that would improve their site 
further. For example they didn’t have a testimonials page or real life images of human 
users making improvements to their body.  
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