¢ Landing Page WWP



Hello, welcome to my Writing Process.

Here you will get a chance to look over my entire thinking and writing process (before the
market research) and identify if | ever messed up anything / if | could improve anything.

This includes the WWP itself, and the copy that comes about 10 pages after that.

P.S. Here’s the WWP for the Google Ads: Click Here

WWP - Kitchen Renovations Website
(Stage 3 Market Reset)

Objective?

- My Obijective is to convert all the traffic that comes from the landing page by
educating them on my new unique solution toward their dream state (new
kitchen) which will shift their approach toward their dream and current state as
well

Why?

- So they can start to take action toward their new kitchen BUT so that we can also make
sure that they do it with the correct contractor/approach.

- The approach is to focus on HEALTH and tailor the kitchen to benefit all 5 Senses. Not
just sight (like other renovation companies).

- This will get them to get in touch with us by filling out a form or whatever we choose to
be the response mechanism/CTA, give them a FREE tailored design that will make sure
their new kitchen matches all 5 senses and is healthy for them and their loved ones.

Part of Funnel:

- They have seen the Google Ad Search results from other contractors and ours stood out
- So now we are educating them on how to evaluate best solution + educating on our
solution and why its best


https://docs.google.com/document/d/1cCBQasEP0ordvnXPi_6bGALLv2M2r0vAx5IrRoAk3PA/edit?usp=sharing

Who am | talking to?

A parent / grandparent (35+)
Their income level matches the project and can afford it
Heather and Joel (Heather is checking out options on websites)

Background details:

- Heather works evening shifts at a hospital, likely in a healthcare profession,
which involves a lot of time management and balancing work-life schedules

- They are both invested in making their home functional and beautiful, indicating a
long-term living situation where quality and comfort matter.

- They value functional, customized design elements like a large island, custom
cabinetry, and smart storage solutions that enhance both everyday use and
entertainment.

- (Hidden/Unaware): They both care about each other and their kids so they want
to make sure that their kitchen is 100% safe and healthy.



Where are they now and where do | want them
to go?

Stage 1: Current - The Hook of the Page
Current State:

Guests & family judge them based on their old and dysfunctional kitchen.

Causes self embarrassment. (Fear of being perceived as broke, old, like everyone else
and not having taste/style)

“It's not really what | would pick if | was making the kitchen” (Not their fault)

Kitchen: Limited space, no room for stuff, shelves full, messy. (Imagine Kara)

They can’t get a full picture of their ideas and/or design outline (decision fatigued)

Fear of working with unreliable contractors after many reviews. (Overwhelmed by
amount of contractors)

Dream State:

Easy decision making + simplistic instead of being decision fatigued (“l| saw a vision and
made it come to life”)

A contractor/company/team that listens and is on their side and not against them.

Team that respects, suggests and pays attention to detail and quality.

Timeless and have an app tracked that constantly updates them on progress.

Good comments from family and friends when they come over.

Identity of reinforcing their taste, style, wealth, trendness and modernness.

Kitchen: Functional, spacious, something nobody has, enjoy cooking, fulfilled selections.
Feeling of security toward the team, good designs and transparent costs.

Roadblock:
They don’t know how to do it themselves / don’t have anyone to do it for them
Mechanism:

Attempt to do it themselves (DIY Approach)
Get a contractor to do it for them (sure they are trusted, but focused on 1 sight)
- So essentially they fall for the “experience/identity” play that other copywriters are
using after identifying stage 5 of market sophistication. This is how it would look
like on other copywriters WWP Docs:



WINNER’S WRITING PROCESS

1. Who am | talking to?
a. Oakville homeowners

2. Where are they now?

a. Current state — old outdated poor boring generic kitchen without newest features and
desired personal design

b. Dream state — new, unigue, impressive, gorgeous, jaw-dropping kitchen with the freshest
functions

c. Level of market awareness — 3 — Solution aware, should offer our kitchen reno solution as
the best option

d. Stage of market sophistication — 5 — super based market that been there for a while, we
can'’t create a new mechanism and niche down so our main tricks is gonna be mostly
experience and huge identity play

e. [urrent level of desire — 810 — they're actively seeking for a solution of their problem but
there's also a little bit of space that we can accumulate to increase it (show them something
stunning that they didn't know about before)

f.  Current level of certainty in idea — 10/10 — they know that construction companies can

from the crowd
g. Current level of trust in our company — 0/10 — we're exact the same unknown blob on
internet for them like other companies in that Google search query

(Mine and Andrew’s Old WWP before discovering the Stage 3 reset)
Level Of Awareness:

Product aware: They already know about all the ‘1 million star rated’ and ‘#1 rated in
Mississauga’ and ‘family owned’ businesses and contractors and know that anyone can
fake reviews and screw people over after.

They are overwhelmed by the decisions and unfortunately, have to pick their ‘best’ option
based on who they most like/who has the lowest quote and hope they don't screw them
over. Essentially they are gambling.

Level Of Sophistication:

FIVE. Very sophisticated market.They are all tired of the same exaggerated claims of
every single renovation company that offers the same thing.
- Best Move: (if we don’t account the stage 3 reset play)
- Identity Play: “A kitchen that reflects who you truly are”

- Exclusivity & Status: Luxury, modern, tailored, manifestation and
reflection of inner values, helps become the best version of
themselves through 1 sight.

- Experience Play:
- Immersive, tailored/personalized, enjoyable, 3D visualization.



How will | get them there?

Attention:

Attention grabbing will be focused on accelerating in tribe + Status
Styles: Pattern Interrupt, Movement, Shiny/Bold, Extreme Size, Unexplainable,
Familiarity/Matches with previous experience with importance.

Desire Amplification Plays: (Remember, this is Stage 1)

Maslow’s Hierarchy of Needs Order:
- 1. Safety Needs: Healthy kitchen and healthy kids.
- 2/3. Love & Belonging/Esteem: Family and friends making special comments.
- 3. Esteem: Status - Signal of success, stability, taste, wealth, trendyness, etc
- 3. Esteem: Kitchen - More space, modern, organized, functional, enjoyable,
long-lasting, trending fixtures and appliances etc
- 4. Self-Actualization: Amazing 3D Design that aligns with their vision and goals.
- 4: Self-Actualization: Process - Communication, trusted/reliable, user-friendly
website, simple options to pick from, transparent, one stop shop.
Sensory Language should be used to describe their dream/painful states.
- Can also play with time
- Make sure desires prioritize MHON #4 and Pains prioritize MHON #1
- Seed a ‘healthy’ environment (website) and solution is admired by others.

Curiosity:

Basic fascinations. “Mind breaking” that they will tell their friends about.

- Can be generated with ChatGPT

- Can be stolen from Competitors
Use the curiosity loop throughout the entire landing page outline + amplify when needed.
Examples: "Your current kitchen only engages one sense—sight. What if you could have
a space that touches all five senses?"

Authority & Trust Boosters:

Confidence in speech in our service (writing as well)
Social Proof and Reviews (Quality & Quantity)
Longevity in business

Don’t be too pushy & don’t trigger the sales guard



Doctor frame: “ldk, will this work for you? Act (come to my office) and find out”
Familiarity, believable claims, proof, empathy, leadership indicators and certifications.
(NOT: New PQV) (This will be for stage 2 only)

Belief & Certainty Boosters:

As long as we are a trusted contractor who has done it before, they’ll be certain.
Proof each claim we make throughout the landing page.

Call To Action:

They are looking to get a quote, so we give them what they want.

- Give them an option to directly call the business or fill out a form.
We have 2 options to test for the actual CTA:

- 1. Free 3D Design & Consultation

- 2. Free Kitchen Renovation Quote

Objections:

Can you make a kitchen with the design that | envision?

Will this kitchen have durable materials that last a long time?

How does this whole process work and how can you make it smooth and crystal clear for
me so | don’t need to worry about anything while being consistently updated? (clear &
consistent communication)

Reasonable and transparent price without hidden costs



Where are they now and where do | want them to
go?

Stage 2: Education - The Base of the page.
‘Unaware’ Painful Current & Future States:

- Energy drain: A dysfunctional kitchen causes drain of energy

- Health Risks: Old and outdated kitchens and appliances aren't just eyesores. They can
lead to health problems and cost you money. Think moldy corners, ancient fridges
leaking chemicals, or poor air quality—all impacting your family's health.

- Environmental Impact: Outdated kitchens leave behind a significant carbon footprint,
from energy-wasting appliances to unsustainable materials.

- Wasted Money: Inefficient appliances and constant repairs result in wasted money over
time, eroding your finances bit by bit.

- FOMO of letting other people have 50% better investment and longevity

- Their current solutions might solve the problem on a 1 sense level, but the other 4
senses? Gotta make sure you are healthy.

- The environments we cook and food in have a tremendous impact on our health &
wellness and ultimately our capacity to thrive. (amplify desire through MHON)

- Stress and Fatigue: The constant noise from appliances and lack of soundproofing could
lead to stress, reduced focus, and general fatigue.

- Poor Water Quality: Unfiltered water might contain impurities, affecting the taste of food
and potentially leading to health issues over time.

- Inconsistent Temperatures: Inefficient insulation and ventilation might result in
uncomfortable cooking and dining environments, impacting overall family comfort.

- Unpleasant Smells: Poor ventilation can lead to lingering cooking smells and unhealthy
air quality.

- Emotional Disconnect: A kitchen that doesn’t feel cozy or welcoming can impact family
bonding, making it less enjoyable to spend time together.

‘Unaware’ Dream State:

- All of the ‘sight approach’ benefits and identity & experience plays but 2x better PLUS:

- Family Health: Emphasize how a healthy kitchen environment contributes to the
well-being of the entire family. "Your kitchen isn’t just a place to cook—it's the heart of
your home, where health and happiness begin."



Longevity: Highlight that your kitchen renovations are an investment in the future,
ensuring the kitchen will last for 25-30 years, which is a 25-50% increase over the
average lifespan.

Value: "Investing in a kitchen that prioritizes health and longevity means you're
safeguarding your family’s well-being for decades."

5-Senses Approach: "While others focus only on one sense - sight, our holistic approach
ensures every aspect of your kitchen contributes to a healthier, happier life."

Trusted Materials and Workmanship: Stress the use of high-quality materials and skilled
craftsmanship. "We use only the best materials and employ skilled professionals to
ensure your kitchen not only looks great but functions perfectly for years to come."

Roadblocks:

They don’t know how to make sure their contractor focuses on the health aspect.

They don’t know which materials to pick, appliances & to keep the kitchen NOT TOXIC.
- PLUS They are overwhelmed by the choices

Skepticism about the 5-sense approach — seeing it as unnecessary or ‘extra’.

Time constraints / fear of disruption — worried about how long the project will take and

how it will affect their daily lives.

Lack of immediate benefits — concern that the health benefits won’t be immediately

noticeable.

Mechanisms:

Ignore our advice, go your own way (1 sight approach / DIY)
"They might save upfront with a DIY or the cheapest contractor, but they risk
long-term health problems, inefficient spaces, and future costs due to poor
material choices or ineffective designs that only focus on one sense (sight)."
Attempt to find a contractor that focuses not only sight, but on all 5 senses. Most
importantly on the overall health and well-being.
"They might find contractors who claim to be holistic, but those contractors lack
the expertise in health, wellness, and scientific materials that create a true
5-senses experience. They're left gambling on promises without proven results."

Product:

We are trusted, certified, and experienced in creating healthy kitchens for families.
"We don't just design beautiful kitchens; we build spaces that are scientifically
proven to enhance well-being and health. Our certifications (PassiveHouse™ +
WELL™) guarantee this."



We have all the trades ready, all materials ready, and a custom tailored plan for YOUR
layout and minimize time of the reno.
"With our ready-to-go trades and materials, we create custom kitchen solutions
tailored to your needs. Plus, our efficient process minimizes disruption to your
daily life, so you can get back to normal as quickly as possible."
Basically all of the desire they had before is a ‘non-negotiable’ that was loong ago
forgotten about. Now we are guaranteeing them HEALTH & Safety.

Level Of Awareness:

Level 1 - Problem Unaware (Sales guard on, and curios on the 5 senses approach)
Best Play: Catch Attention -> Reveal the real/hidden problem/need/desire.
They didn’t realize that the kitchen was the most important thing in their house. They
didn’t realize that all the food that their children consume everyday comes from the
kitchen. All we need to do is simply reveal this and how we found this using the HJ.

- After the body, they move to the close:
Level 2 - Problem Aware (Revealed a new POV = Trust & Respect)
Best Play: Call out the problem, offer the solution. (Already unique, and is the product)
After reading what they have just read, they should not be able to sleep or scroll through
regular contractors’ websites. Because they know they aren’t offering them what they
now truly want - Health and the 5 Sense Approach.
If we simply tell them to act, they will.

Level Of Sophistication:

Stage 3 Reset from MAX Stage 5.

Best Move: Lead with a unique mechanism (5 Sense, Health and ecological approach)
Note: We need to be aware of the fact that when they enter our funnel, they are stage 5.
They are absolutely tired of all the crazy claims being made in the market. We need to
slowly transition into the position of agreeing with them, being on their side, revealing a
hidden desire/need, problem, mechanism, and position us as the best. Win.



How will | get them there?
Attention:

Now they have been focused on the essential ‘propaganda’ of everything nice and cozy
that’s being offered by everyone, and we need to reveal that it's TOXIC MATERIAL.

- 1. Avoid Threats and Harm:

"Your current kitchen could be silently harming your family—mold, toxic
materials, poor air quality. Don’t risk your family’s health."

- 2. Obtain Food & Resources:

"Is your kitchen failing to keep up with your family’s needs? Discover a
design that guarantees healthier meals, fresher food, and more space for
what matters."

- 3. Mate and Reproduce: Instinct to Create a Healthy Home for Your Loved Ones
"The kitchen is where your family's health begins. Imagine a space free
from harmful chemicals, with clean air, healthy materials, and a design
that helps you provide nutritious meals for your children—because their
future starts with what they eat."

- 4. Tribal Status: (being a leader and admired for making a smart choice)

Visual & Emotional Hooks for Attention:

- Visuals of Hidden Dangers: Show mold, poor air quality, or outdated appliances
in kitchens. Create a sense of "this could be happening in your home" to trigger
urgency and fear of harm.

- Healthy & Functional Kitchen: Contrast with visuals of bright, healthy, and
organized kitchens where food is fresh, storage is smart, and everything flows
efficiently—appealing to their resource security instinct.

- Family at the Heart: Show family members enjoying their time in a beautiful,
functional kitchen, reinforcing the instinct to protect and provide.

- Modern Leader: Show hosts receiving admiration from guests in their newly
renovated kitchen, evoking the desire for status and recognition.

Recall Styles:

- Movement, Pattern Interrupt, Shiny/Bold, Extreme Size, Unexplainable, Conflict

and Drama, Objective Beauty. Matches with previous experience with importance

Curiosity:

Now the curiosity cycle begins at the google ads search headline where we offer to
assist them in their evaluation process of picking the right contractor.



When they visit the page to find out the answer, the answer is that the contractor
shouldn’t be focused on just 1 sense - sight, but on all 5 senses. Which is important for
your health.
“Most contractors unconsciously provide their customers with toxic materials just
because they look good. This ends up doing XYZ. When picking the right
contractor for you, you should make sure they focus on your health, not the
kitchen looks. {Tease the 5 senses}. If you keep reading, you will find the answer
of what the 5 sense approach is and how to find the contractor that does this.”
Once they move onto the body where they are introduced the new problem, we tease a
solution (our solution)
Once they find the solution, we tease the best move right now.
Once they know the best move is to get in touch with us, we should still leave some level
of curiosity which makes them wanna get in touch with us and find out. (maybe see
material options they have that are ecological. “You would be surprised if | told you how
much different the price is compared to XYZ”
Remember:
- 1. Atiny amount of info is teased about the promised dopamine reward
- 2. Allude to the rest of the info to the action we want them to take
- 3. Use good and relevant fascinations/curiosity bullets
Amplify Curiosity when needed:
- 1. More specific with detail
- 2. Tell them what its not
- 3. Associate with things they are already curious about
- 4. Paradoxes / Conflict and drama
- 5. FOMO. (Being part of the ‘in’ group that knows and not the ‘out’ group)

Trust & Authority:

Confidence in speech in our service (writing as well)

Social Proof and Reviews (Quality & Quantity)

Longevity in business

Don’t be too pushy & don'’t trigger the sales guard

Chill Doctor frame: “Idk, will this work for you? Act (come to my office) and find out”
Familiarity, believable claims, proof, empathy, leadership indicators and certifications.
Revealed a new POV

Shortcuts: Empathy, Social Proof, Status and Authority, Social Proof, Familiarity and
Affinity, Brutal honesty about one's own weakness, Claim and proof.

Belief & Certainty:

Write with a state of certainty and confidence + mix in ‘belief language’. (slide)
Remember to always proof every single claim made.



They need to believe they will not only receive the new benefits, but also the old 1 sight
benefits they were originally looking for: (gives them no choice but us)
"With our full-service team, you don’t need to worry about a thing. We handle
every detail, from the design to the final clean-up, so you can enjoy your dream
kitchen sooner."
They need to know that we are certified and what we use is also certified.
They need to believe in solution via Other People Have Done It and Loved It
“'Over 1,000,000 families have already transformed their kitchens with our
unique 5-senses approach, and all of them are receiving X benefit."
They need to know the benefits of the eco kitchen compared to a sight kitchen (Need)
They need to know about the short and long term benefits
- "Right from day one, your family will enjoy better air quality, healthier materials,
and a functional kitchen that supports their well-being. Plus, you’ll save on energy
bills and avoid costly future repairs."
- Use charts and facts and articles and sources
Belief in Our Mission and Purpose: They need to believe that our mission aligns with
their values and that we're not just another contractor. We're someone who genuinely
cares about creating healthy, sustainable living spaces.
- How to Reinforce:

- Origin Story: Share the story behind your business and what led you to
focus on health-driven kitchens. Make it personal, authentic, and
relatable.

- Social Responsibility: Highlight any community projects or eco-friendly
initiatives you're part of, reinforcing that your mission goes beyond profit.

- Example Message: (or like the VSL Hummingbirdhillhomes)
"We started this business after seeing firsthand how many families are
living with toxic materials and outdated designs that harm their health.
Our mission is simple: to create kitchens that support health,
sustainability, and happiness."
They need to know that they need to act now. (Urgency & Scarcity)
"We’re only able to take on 10 more projects this season, and with demand high,
we encourage you to book now to secure your spot and take advantage of our
free 3D kitchen design consultation."
Layman’s explanation: PROOF -> “l mean... it's a simple choice here right?” (10 y/o
explanation. 1-2 lines max)
Metaphors
Proof from outside forces

Call To Action:

SIMPLE AND NO FRICTION.

Last minute, crank the pain and desire, price anchor the cost, reduce risk, reduce
perceived effort and sacrifice.

CTA Options:



- Dead Simple: Give us a call here to schedule your free consultation
- Hand Hold into Close
- Ghost CTA / Takeaway CTA (they come to you)

New Obijections:

"Why should | invest in this now if | won't see or feel the results immediately?"
“From the moment you step into your new kitchen, you'll experience cleaner air,
more efficient use of space, and a more enjoyable cooking environment. You
don’t have to wait years to feel the difference—our designs prioritize immediate
health and well-being for you and your family.”
They are just overexaggerating the risk of a normal kitchen.. It’s fine...
- X
The cost for this type of stuff is probably over the moon!
- X
Objection Handling: Acknowledge, Reframe, Target
- Agree, Redefine, Target
- Exclusion



Landing Page Outline

Hook: (Contractor mindset)

Headline hinting they will get what they asked for

Resonate with their CURRENT state, fears and dreams (Contractor)

Tease a special solution (“What if | told you.. {Tease what the 5 sense approach is})
Provide Authority and Trust boosters

Open more loops to bribe them to keep reading

Body: (Hero's Journey)

Intro Hero, show how new desires were introduced (due to what challenges?)
Discovery of MAGIC and UNIQUE 5 SENSE Ecological solution!

Show solution at work

Show how company (product) was created due to that

Close:

Introducing the 5 sense approach. (Can probably make a new name not MVA)
Price Anchor -> CTA

Risk Reversal -> CTA

Objection Handling

Final CTA



Landing Page Draft #1:

HEADLINE: Stop Searching! Here’'s Why the “5-Senses” Kitchen Renovation is the Only Choice
for Your Family’s Health and Home Value

You've been searching Google for the best kitchen renovation contractor, but how do you know
which one is right for you? Every contractor promises a beautiful kitchen, but is beauty alone
enough?

What if the right choice for your family goes beyond just aesthetics? What if your kitchen could
do more than look good—it could actually improve your family’s health and happiness?

Picture your kids enjoying a meal in a space where the air is purer, your partner cooking dinner
surrounded by a calming atmosphere, and the light working in harmony with your body’s natural
rhythms to help everyone sleep better and feel more energized.

Imagine a kitchen that actually makes life easier, a kitchen where the food tastes better because
the water and air are cleaner, a kitchen where peace of mind you feel knowing your home is
built for health and comfort?

Sounds like the kitchen you've always dreamed of—one that doesn’t just look great, but makes
life better, right?

As leaders in health-focused renovations, we’ve helped countless families like yours create
kitchens that are not only stunning but also support a healthier, happier lifestyle. With a proven
75% ROI, our approach offers more value than standard kitchen makeovers.

You've likely seen dozens of contractors promising perfect results, but none of them are talking
about your family’s health. Let us show you why the 5-Senses Kitchen Renovation is the last
kitchen upgrade you’ll ever need—because it's designed not just to look good, but to make you
and your family feel good.

Take a moment to think about why you’re looking for a kitchen contractor in the first place. Is it
just for style, or are you hoping for more?

For Heather and Joel, it was about more than just upgrading to modern cabinets and
countertops. They wanted a kitchen that would improve their family’s well-being because they
understood that the environments we cook our food in, have a tremendous impact on our health
and wellness and ultimately, our capacity to thrive.

Sure, their old kitchen looked nice, but the poor air quality triggered their kids' allergies, the
harsh artificial lighting left them feeling tired and out of sync, the constant noise from appliances
caused stress and headaches, the unfiltered water had a metallic taste and raised health



concerns, the inconsistent temperatures made cooking and dining uncomfortable, lingering
smells from poor ventilation were off-putting, and the lack of a cozy, welcoming atmosphere
strained family bonding and made spending time together less enjoyable.

They wanted a kitchen that wasn'’t just functional, but nurtured their family’s health and
happiness.

That’'s when they discovered the 5-Senses Kitchen Renovation Approach. We explained how
we go beyond design to address all five senses, ensuring the kitchen would be a healthy,
harmonious space where their family could avoid the toxic materials, poor air quality, mold and
instead design a kitchen that guarantees healthier meals, fresher food and help themselves and
their kids grow, develop, and thrive.

Here’s how we transformed Heather and Joel’s kitcthen—and how we can do the same for you:

SIGHT

We started by integrating innovative lighting designs that mimic natural sunlight, which helped
Heather and Joel maintain their circadian rhythms, boost their energy levels, enhance their
mood, and improve their sleep. This change not only made the kitchen visually appealing but
also significantly improved their overall well-being.

TOUCH

We upgraded their kitchen with PassiveHouse ™-inspired insulation and high-performance
materials, ensuring consistent, comfortable temperatures throughout the space. This created a
cozy, welcoming environment for the family to cook, eat, and connect.

SMELL

Our advanced ventilation systems purified the air, eliminating harmful compounds and allergens.
Heather and Joel immediately noticed the difference—no more lingering cooking smells, just
fresh, clean air that made breathing easier and healthier for the whole family.

TASTE

We installed top-tier water filtration systems to ensure every drop of water used for drinking and
cooking was free from impurities. This not only contributed to better health outcomes for the
entire family but also made their meals and drinks healthier and more enjoyabile.

SOUND

To reduce stress and enhance relaxation, we incorporated soundproofing and soundscaping
techniques. The constant noise from appliances was replaced with a serene, quiet environment
that made cooking and dining a more enjoyable and relaxing experience.

Now to be honest, we didn’t always focus on all five senses. Like many contractors, we started
with just the visual aspects of design. But after hearing from families who wanted more than just
a pretty kitchen, we researched the connection between home design and well-being.



That’s how the 5-Senses Kitchen Renovation Process was born—a process rooted in enhancing
not just your home’s appearance, but your family’s health and quality of life.

Our 5-Senses Kitchen Renovation Process is the next evolution in kitchen design. It's a process
that addresses everything from air quality to sound, creating a space that’s not only functional
and beautiful but also supports your family’s health and happiness.

Most kitchen renovations offer only a 50% return on investment. Our 5-Senses approach,
however, delivers up to a 75% ROI because your kitchen becomes more than just a room—it’s a
wellness hub that adds real, measurable value to your home.

Traditional Kitchen Renovation: Spend $20,000 — Gain $10,000 in home value.
Our 5-Senses Kitchen: Spend $20,000 — Gain $15,000 in home value.
That’s an extra $5.000 in value—and a kitchen that improves your family’s health every day.

CTA:

Let’s start your journey toward your healthier home with a free 3D design consultation. Enter
your phone number below and our team will show you exactly how the 5-Senses Kitchen
Renovation Process can make your kitchen the healthiest, most comfortable space in your
home.

FAQs/Objection Handling:

Q: How is this different from a regular kitchen renovation?

A: Standard renovations only improve how your kitchen looks. Our 5-Senses approach
improves how it feels—supporting your family’s health, comfort, and overall well-being.

Q: Will this really improve my family’s health?
A: Yes! We use air filtration, soundproofing, and circadian lighting to create a kitchen that
promotes better sleep, reduced stress, and cleaner, healthier air.

Q: Is this worth the investment?
A: Absolutely. You’re not only investing in a kitchen that looks good—you’re getting a space that
enhances your family’s well-being and boosts your home’s value.

Final CTA:

Ready to make the healthy choice for your family and home? Schedule your free 3D
consultation today and take the first step toward a kitchen that enhances your family’s health,
happiness, and home value.



Landing Page Draft #2:

Note: | read it out loud, it looks good - | changed almost nothing - only some small changes.
Note: | realized that a pre objection i should demolish is them not needing this full health
solution, they just need a reliable contractor. Solution: (e.g., “You want a stunning kitchen,
but...”) and gradually introduce the health benefits as a “bonus” rather than the primary focus
right away. This hooks readers by addressing their current dream (a beautiful, functional
kitchen) and expands that desire into something bigger (a healthier home).

Note: Copy assumes they already care about health. But many might just want a renovation,
and the pain points (e.g., poor air quality, bad lighting) are understated.

Note: Headline - Resonated with current state, slowly started introducing new dream state and
made them curious

Note: Applied Ronan's advice to mix in more fascinations and bullet points to make it easy to
read instead of having a giant wall of text

The copy:

HEADLINE: (Right? WRONG! / How to / PLUS)
Think a Beautiful Kitchen Is All You Need? Think Again. Here’'s How to Renovate Into a Kitchen
That Isn’t Just Beautiful, But Also Boosts Your Family’s Health and Wellbeing.

(resonating with current state and current dream state + tease special solution)
You've been browsing Google for contractors, looking for a kitchen renovation that’s beautiful

and functional. But have you ever wondered.. “Is a good looking kitchen alone really enough?”

What if your dream kitchen could do more than just look great?
What if it could also improve your family’s health, happiness, and well-being every day?

Here’'s what most contractors won'’t tell you:

- Those “modern” cabinets? They could be releasing toxic VOCs (volatile organic
compounds), polluting the air your family breathes every day.

- Those new lights? They could leave you feeling out of sync with your natural sleep
rhythms.

- The noise from poorly insulated appliances? It’s slowly adding to your family’s stress
levels, creating tension in what should be a peaceful space.

- Your sleek countertop? Most of the time the materials contain formaldehyde and other
toxic chemicals that can negatively impact your home’s air quality.

- Old insulation? It could be hiding mold, asbestos, or other contaminants, putting your
family's health at risk with every meal you prepare.



The kitchen is where all the food your loved ones eat come from, so what if it could be more
than just ‘nice-looking’?

(Authority and Trust) (Mix in a couple of reviews on this page) (Mix in trust indicators)

As leaders in health-focused renovations, we’ve helped countless families like yours create
kitchens that are not only stunning but also support a healthier, happier lifestyle. With a proven
75% ROI, our approach offers more value than standard kitchen makeovers.

(open more loops to keep reading)
Just imagine walking into a space where you:

- Enhance your sleep and boost energy levels with lighting that mimics natural sunlight,
helping to regulate your circadian rhythm.

- Breathe easier every day as advanced air filtration systems eliminate harmful toxins,
allergens, and pollutants.

- Don’t constantly sweat while cooking or freeze during family dinners with regulated
temperatures designed for your entire family.

- Experience true peace and silence as we block out the stressful noises from
appliances with soundproofing and soundscaping techniques.

- Enjoy healthier meals and beverages with pure, filtered water directly from your
kitchen tap, improving not only the taste of your food but ensuring your family consumes
cleaner, safer water every day.

- Say goodbye to harsh chemical smells from paints, finishes, and adhesives that linger
long after the renovation. We use non-toxic, eco-friendly materials that keep your kitchen
air fresh, clean, and safe for your family’s health.

- Reduce stress and increase productivity with a kitchen layout that's thoughtfully
designed to make cooking and cleaning effortless, giving you more time and mental
space to focus on what truly matters—your family.

- Create a calming, stress-free atmosphere with carefully chosen materials and
finishes that reduce sensory overload. Every element, from smooth countertops to
soft-touch cabinetry, contributes to a space that feels as good as it looks.

- Protect your family from harmful off-gassing by using sustainable, non-toxic building
materials that eliminate exposure to dangerous chemicals commonly found in most
renovations.

- Promote better digestion and well-being by cooking in an environment where the air
is clean and your food is prepared with the purest water and freshest air, ensuring every
meal nourishes both body and soul.

- Maximize the joy of family gatherings with a kitchen that invites connection, where
every sound, every surface, and every breath you take is designed for your family's
comfort and happiness.

- Feel the warmth of natural materials that not only look stunning, but are sourced with
care, while creating a kitchen that feels deeply connected to nature and your well-being.



The list could go on and on.. This is the power of the “5-Senses Approach”. A renovation that
not only makes your kitchen look amazing, but also transforms it into a healthy space for your
entire family.

(intro the hero, desires and goals)

For instance, take a look at Heather and Joel. Like many families, they just wanted to upgrade
their kitchen. They wanted a space that was functional, spacious and looked good—but they
quickly realized their old kitchen was affecting their health in ways they hadn’t noticed before:

- Poor air quality was triggering their kids' allergies.

- Harsh lighting left them feeling exhausted.

- Noisy appliances made family time stressful.

- Lingering smells and inconsistent temperatures made the space uncomfortable.

And after discovering our ‘5-Senses Approach’, they transformed their kitchen into a space
that not only looked great but also improved their family’s health and happiness every single
day.

Here is how they did it:

SIGHT: We installed natural light-emulating fixtures that sync with your body’s circadian
rhythms, boosting energy, mood, and sleep.

TOUCH: We added high-performance insulation and cozy materials to ensure your kitchen
maintains a comfortable temperature year-round.

SMELL: Our advanced ventilation systems purify the air, removing odors, allergens, and toxins
for fresher, cleaner air in your home.

TASTE: We installed top-tier water filtration, ensuring every meal tastes better, and your family
stays hydrated and healthy.

SOUND: By soundproofing appliances and adding soundscaping, we created a calm, quiet
environment, perfect for relaxation and family time.

Now to be honest, we didn’t always focus on all five senses. Like many contractors, we started
with just the visual aspects of design. But after hearing from families who wanted more than just
a pretty kitchen, we researched the connection between home design and well-being.

That's how the 5-Senses Kitchen Renovation Process was born—a process rooted in
enhancing not just your home’s appearance, but your family’s health and quality of life.

Our 5-Senses Kitchen Renovation Process is the next evolution in kitchen design. It's a process
that addresses everything from air quality to sound, creating a space that’s not only functional
and beautiful but also supports your family’s health and happiness.



“But I'm just looking for a reliable contractor who can give me a beautiful kitchen.”

We get it. You want a stunning kitchen that’s functional and fits your budget—that’s a given. But
imagine a renovation that not only delivers on beauty but also:

- Improves your family’s sleep.

- Boosts your energy levels with healthier lighting.

- Filters out allergens and toxins for a healthier home environment.

- And, at the same time, gives you the highest return on investment for your home.

Picture your kids enjoying a meal in a space where the air is purer, your partner cooking dinner
surrounded by a calming atmosphere, and the light working in harmony with your body’s natural
rhythms to help everyone sleep better and feel more energized.

Imagine a kitchen that actually makes life easier. A kitchen where the food tastes better
because the water and air are cleaner. A kitchen where you feel a peace of mind knowing your
kitchen is built for health and enjoyment.

Sounds like the kitchen you’ve always dreamed of—one that doesn'’t just look great, but makes
life better, right?

That's what the 5-Senses Kitchen Renovation offers—a beautiful space that works for you and
your family in ways you didn’t even know you needed.

CTA:
Curious to see what a 5-Senses Kitchen can do for your family?

Schedule your free 3D design consultation today and let us show you exactly how we can
transform your kitchen into a space that enhances your health, comfort, and peace of mind.

Enter your phone number below and let’s get started on creating the healthiest, most beautiful
kitchen you've ever dreamed of.

FAQs (Handle Doubts):

Q: How is this different from a regular kitchen renovation?
A: Standard renovations only improve how your kitchen looks. Our 5-Senses approach
improves how your kitchen feels, supporting your family’s health, comfort, and well-being.

Q: Will this really improve my family’s health?
A: Yes! By using air filtration, soundproofing, and circadian lighting, we create a kitchen that
promotes better sleep, reduced stress, and cleaner air for your family.



Q: Is this worth the investment?
A: Absolutely. You’re not only investing in a beautiful kitchen—you’re getting a space that
enhances your family’s health and boosts your home’s value with a proven 75% ROI.

Final CTA:
Don’t wait—schedule your free 3D consultation now and take the first step toward a kitchen that
enhances your family’s health, happiness, and home value.



Landing Page Final Draft:

Want a Beautiful, Functional Kitchen? Here's How You Can Get That—Plus Boost
Your Family’s Health!

You've been browsing Google for contractors, trying to find the perfect kitchen renovation that’s
both stylish and functional.

But here’s the question—are you just looking for a kitchen that looks great, or are you hoping for
something that truly enhances your family’s life every day?

What if your dream kitchen could go beyond just being beautiful? What if it could also support
your family’s health, happiness, well-being and make your life easier?

While most renovations focus only on appearances, here’s what other contractors won't tell you:

- That “modern” cabinetry might be releasing toxic chemicals into the air.

- Poor lighting could be throwing off your sleep rhythms, leaving you drained.

- Insufficient soundproofing could be adding to your family’s stress every day.

- Your countertops? They might be emitting harmful compounds, affecting your home’s
air quality.

Ever wondered if your dream kitchen is hiding something more? You’re not alone. Most
renovations promise beauty, but what if | told you there’s something much bigger at stake—your
family’s health?

Heather and Joel were in the same place as you. They had been saving for years, dreaming of
a modern, sleek kitchen—the kind you see in magazines, where every surface gleams and
every detail feels perfect. They imagined hosting friends, their kids doing homework at the
island, and family meals in a kitchen that was finally theirs.

But after interviewing multiple contractors, they started feeling uneasy. Every contractor pitched
the same story—make it beautiful, make it trendy. But there was a nagging voice in the back of
their minds... Is a good-looking kitchen really enough?

Heather couldn't shake the feeling that something was missing. The noise from their appliances
made the house feel chaotic. The air always felt stuffy when they cooked, and the harsh lighting
seemed to drain their energy by the end of the day. There was more at play here than just
aesthetics.

One night, while browsing online, Heather came across John Melny’s 5-Senses Kitchen
Renovation Process. It wasn'’t the usual "let's make it look good" approach. John wasn’t just



another contractor promising shiny countertops. His process went beyond—into the realm of
health, well-being, and a true lifestyle upgrade.

Skeptical but intrigued, Heather and Joel scheduled a call. During their first meeting, John
shared his own story. Like many, he had started as a contractor focusing only on visuals. But
after countless jobs, he noticed something: Families weren’t as happy in their new spaces as
they thought they would be. The kitchens looked great but didn’t feel right.

John explained to Heather and Joel the real cost of their old kitchen.

- Their old cabinets were polluting the air with harmful chemicals (VOCs)
- Their lighting wasn’t in sync with natural rhythms, leaving them feeling tired.
- Noise from their appliances was subtly adding stress to their daily lives.

Suddenly, everything clicked for Heather and Joel. They had been focusing only on the
appearance of their kitchen but were missing out on something far more important—how their
space affected their health and happiness.

And after John introduced them to the 5-Senses Process, Heather and Joel went from skeptics
to believers. The renovation wasn't just a kitchen upgrade—it was a life upgrade. Their kids'
allergies improved. Family dinners became more peaceful. Heather felt less tired, more
energetic, and happier in her new space. They realized that a kitchen built with the 5-Senses
Process wasn’t just an investment in their home’s value; it was an investment in their family’s
well-being.

When friends came over, they couldn’t stop asking how Heather and Joel's kitchen felt so
different—why it was so peaceful, why the air seemed so fresh. And just like that, they became
ambassadors for John Melny’s method. John wasn'’t just another contractor—he was a trusted
guide who had helped transform their home into something truly special.

Introducing... The 5-Senses Kitchen: A Stylish, Functional, and Healthy Space

Here’s how you can get the beautiful kitchen you want—and enjoy the added benefit of
improving your family’s health and comfort at the same time:

SIGHT: Imagine lighting that mimics natural sunlight, boosting your energy, mood, and even
your sleep.

TOUCH: Cozy, consistent temperatures all year round thanks to high-performance insulation
and smart materials.

SMELL: Fresh, clean air in your home as our ventilation systems filter out harmful toxins and
allergens.



TASTE: Pure, filtered water right from your kitchen tap, improving the taste of your meals and
ensuring your family stays healthy and hydrated.

SOUND: Peaceful, stress-free family time as soundproofing and soundscaping reduce
distracting noises.

As leaders in health-focused renovations, we've helped countless families just like Heather and
Joel transform their kitchens into spaces that are not only visually stunning but also support
better health, relaxation, and happiness. With a proven 75% ROI, our approach offers more
value than standard kitchen makeovers.

- Sleep Better with natural lighting that boosts energy and regulates your body’s rhythm.
- Breathe Easier as our filtration system removes harmful pollutants and allergens.

- Enjoy Quiet family moments with soundproofing that blocks out stressful noise.

- Taste the Difference of pure, filtered water, ensuring healthier meals and drinks.

- Feel Comfortable Year-Round with advanced insulation that keeps your kitchen cozy.

“But I'm just looking for a reliable contractor who can give me a beautiful kitchen.”

We get it. You want a stunning kitchen that works for your family’s needs, style, and budget.
That’s exactly what we deliver—but with the added bonus of improving your family’s health in
ways you never knew were possible.

Curious about what the 5-Senses Kitchen can do for your family?

Schedule your free 3D design consultation today and see how we can transform your kitchen
into the healthiest, most beautiful space in your home. Enter your phone number below to get
started with your consultation.

Q: How is this different from a regular kitchen renovation?
A: Most contractors focus on one sense, which is sight. We go beyond that by improving your
home’s health, comfort, and overall well-being.

Q: Will this really improve my family’s health?
A: Absolutely! By using air filtration, soundproofing, and circadian lighting, we create a kitchen
that promotes better sleep, reduced stress, and cleaner air.

Q: Is this worth the investment?
A: Yes. With a 75% ROI, our renovations add more value to your home than standard kitchen
renovations—while also enhancing your family’s health.

Don’t wait—schedule your free 3D consultation now and take the first step toward a kitchen
that is healthier, and more beautiful for your family.



Insights for Future:

1. Before-and-After Pictures of Projects: Adding visual proof is one of the best ways to
increase trust. Show side-by-side images of kitchens before and after the 5-Senses
Process. This will make the transformation feel more tangible and real.

a. More Visuals of Finished Projects: While the narrative is strong, visuals of
completed kitchens can significantly heighten desire. Beautiful, aspirational
images of stylish kitchens will help readers more vividly picture themselves in that
space.

2. Third-Party Endorsements or Certifications: If John Melny or his company has any
certifications, awards, or features in well-known magazines or websites, they should be
highlighted prominently. A simple logo strip or a “Featured in” section can go a long way
in building authority.

3. Long-Term Warranty: Offer an extended warranty on the materials and work done. For
example, “10-year warranty on all cabinetry and countertops” or “Lifetime warranty on
our air filtration systems.” This type of commitment reassures homeowners that the
company stands by their product long-term.
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