
 

 
 

Social Media Guide 

This summer has shown us what the climate crisis looks like in 
the UK 

This summer, we've seen homes destroyed by wildfires, nurses fainting in overheated hospitals, 
trains disrupted by extreme heat and firefighters battling blazes in punishing temperatures. 

Extreme weather is no longer a distant threat. Record-breaking heat and drought are already 
threatening our homes, health, public services and lives. 

The science is clear: burning oil, gas and coal is driving the climate crisis and making extreme 
weather more frequent and severe. 

Yet while ordinary people deal with the consequences, Shell continues to make billions from fossil 
fuels. And now, the Government faces decisions over new oil and gas projects, including Rosebank 
and Jackdaw. 

Social media gives us a chance to get people talking about what they've experienced this summer, 
help them connect those experiences with the fossil fuels driving the climate crisis, and build 
pressure on the Government to reject Rosebank and Jackdaw and move faster towards renewable 
energy. 

Step 1: Start a conversation 

One of the best ways to get people talking is to post about something you've experienced or noticed 
this summer and ask an open-ended question. 

People are much more likely to engage when a post feels like a genuine conversation with someone 
in their community rather than a campaign message. 

You could mention things like: 

●​ A home that's been unbearably hot 

 



 

●​ Travelling or commuting during extreme heat 
●​ Children or schools being affected 
●​ Local parks and gardens drying out 
●​ Wildfires or grass fires near you 
●​ Drought or water shortages 
●​ Changes you've noticed in summers over the years 
●​ Pressure on local hospitals, transport or other public services 

Then end your post with a question that invites people to share their own experiences. 

Conversation starters 

●​ This summer has been brutal. What's been the biggest impact where you live? 
●​ Has the extreme weather affected your home, work or journeys this summer? 
●​ Our local park is completely scorched after weeks of dry weather. What are things looking 

like where you are? 
●​ Do you think our towns and cities are prepared for summers like this becoming more 

common? 
●​ Has the weather this summer changed how you think about climate change at all? 
●​ What do you think we should be doing differently before next summer? 

You don't need to mention Shell, Rosebank or Jackdaw in your opening post. Start with people's real 
experiences. Once a conversation is happening, you can help connect those experiences to the 
bigger picture in the comments. 

Top tip: Posts with photos or videos usually reach more people. It could be a photo of your 
thermometer, a local park that's turned brown, your fan working overtime, or even a screenshot 
showing every local lido fully booked. 

Step 2: Join existing conversations 

People are already talking about this heatwave across social media. Spend 10–15 minutes looking 
for conversations you can naturally join. 

Places to look include: 

●​ Local Facebook groups 
●​ Community WhatsApp groups 
●​ Local newspaper Facebook pages 
●​ Instagram posts from local media 
●​ Posts from councils, schools or transport providers 
●​ Posts and discussions about Rosebank or Jackdaw on Reddit and other forums 



 

●​ News stories about extreme weather, Shell or new North Sea oil and gas 

Once people are already talking, add your own perspective. The strongest comments sound like 
something you'd genuinely say rather than campaign messaging. 

For example: 

●​ After the summer we've had, approving new oil and gas fields feels like completely 
the wrong direction. 

●​ It's hard to watch communities deal with this while companies like Shell continue 
making billions from fossil fuels. 

●​ We're already seeing what climate change looks like here. Why would we make the 
problem worse by opening new oil and gas fields? 

●​ This is exactly why the Rosebank decision matters. We need to be moving away from 
fossil fuels, not opening up huge new fields. 

●​ Ordinary people are dealing with the consequences while Shell keeps profiting. We 
need renewable energy, not more oil and gas. 

●​ The Government has a choice here. It can reject the Rosebank oil field and invest in 
renewable energy instead. 

Keep it short, friendly and authentic. You don't need to mention every point in every comment. 
Often one simple sentence is enough to get people thinking. 

Step 3: Keep the conversation going 

If people reply, stay friendly and curious. 

Ask questions like: 

●​ Have you noticed summers changing where you live? 
●​ Has this affected your family? 
●​ What changes do you think would actually help? 
●​ Should the government allow companies like Shell to open up new oil and gas fields in the 

North Sea?  
●​ Would investing more in renewable energy make a difference? 

The goal isn't to "win" an argument. It's to help more people connect their own experiences with 
what's driving the climate crisis, and the solutions available. 

Step 4: Use memes to boost engagement 

Humour helps people stop scrolling. 



 

We've created a small pack of memes you can post or adapt across Facebook, Instagram and X. 

 

👉 Download the meme pack here 

Feel free to personalise captions with your own thoughts or local experiences. 

Report your activity 

Please complete the activity report after you've posted! 

Include: 

●​ Number of posts you created across platforms 
●​ Total number of likes, comments and shares 
●​ Links to posts that performed well  

This helps us understand which messages are resonating and build an even stronger campaign 
together. 

 

https://drive.google.com/drive/folders/1mRAkdXQvC8a2jqHth2sqRGz4QF5oNain?usp=sharing
https://act.gp/shell-activity-gdoc
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