
Wunderkind Helps Fender Achieve 5X User Growth of Fender Play Subscription Service 
  

Wunderkind and Fender to Discuss Success, Share Tips for Brand Growth at CommerceNext on Sept. 29 
  

NEW YORK, Sept. XX, 2021 – Wunderkind, a leading consumer engagement platform that scales 
one-to-one messages for top brands, today revealed the marked success it has helped achieve for valued 
partner and iconic musical instrument-making brand, Fender. With Wunderkind’s support, Fender 
launched Fender Play, a subscription service for acoustic and electric guitars, bass and ukuleles, and 
to-date has grown its audience 5X to nearly one million users. 
  
The two companies will detail their partnership, key success metrics achieved and tips for other brands 
during a fireside chat on September 29 at CommerceNext IRL, a leading retail and eCommerce 
conference. Molly Bruttomesso, SVP of Client Success at Wunderkind, and Matt Annerino, VP of Growth, 
CRM & Media at Fender, will host the session. 
  
Like many brands, Fender has long focused on driving customers into brick-and-mortar retail locations. 
Forced to pivot due to COVID-19, Fender partnered with Wunderkind as part of it’s long-standing efforts 
to address the “guitar retention problem” and hyper-personalize its communication to reach the right 
guitar player at the right time, with the right message. 
  
Fender launched Fender Play in 2017, a subscription service and complete learning app for guitar, bass 
and ukulele. In 2020, the “Play Through” campaign was launched as an act of goodwill during the initial 
pandemic lockdown during which Fender offered three months of free lessons to 1 million people. As a 
result of the strategy and Wunderkind’s platform, Fender was able to use targeted, real-time SMS and 
email engagement with its customers to grow the Fender Play user base 5X, from more than 150,000 
people in March 2020 to nearly one million in the app at the time of the Play Through initiative. 
  
"Retailers are increasingly embracing digital to engage their consumers. Top brands understand that 
prioritizing consumer engagement online is critical to driving loyalty," said Molly Bruttomesso, SVP of 
Customer Success at Wunderkind. "Wunderkind's platform was able to support Fender in building a 
loyal community of musicians by using real-time engagement and personalized messaging.” 
  
Fender’s mission to get more people through the initial phase of learning to play guitar drove 
Wunderkind’s approach to identifying more users on Fender’s site and understanding their playing 
abilities, ultimately achieving a 4X boost in Fender Play sign-ups after going live. In addition to growing 
Fender’s audience to nearly one million users, the success of the campaign also resulted in a 6.4X 
performance over return on ad spend projection (ROAS), and provided Fender an opportunity to leverage 
community commerce as a brand engagement strategy. 
  
“One of our biggest initiatives over the next three years is welcoming new and aspiring players by 
simplifying and demystifying the guitar buying process,” said Matt Annerino, VP of Growth, CRM & 
Media at Fender. “Wunderkind's powerful capabilities have already helped us grow our Fender Play 
member base by over 4X, and we look forward to working with them to achieve our goals and make an 
even bigger impact in 2022.” 
  
Wunderkind and Fender will reveal the full case study at CommerceNext IRL on September 29 at the 
Sheraton New York Times Square hotel. Click here to access the full case study or sign up for a 
performance projection. 
  

http://wunderkind.co
https://www.fender.com/en-GB/start
https://commercenext.com/
https://www.linkedin.com/in/molly-bruttomesso-535a393
https://www.linkedin.com/in/mattannerino
https://www.wunderkind.co/resources/fender-play-case-study/
https://www.wunderkind.co/resources/get-a-demo/
https://www.wunderkind.co/resources/get-a-demo/


About Wunderkind 
Wunderkind is a leading consumer engagement platform that scales one-to-one messages for top brands. 
Digital businesses use Wunderkind to remember who site visitors are better than ever before, allowing 
them to deliver high-performing, one-to-one messages on websites, through emails and texts, and in ads 
at a scale that’s not otherwise possible. Wunderkind drives $2.8 billion dollars annually in directly 
attributable revenue for top eCommerce brands like Uniqlo, Sonos and HelloFresh, often ranking as a 
top-3 revenue channel in their own analytics. Wunderkind is maniacally obsessed with ROI and aims to 
be the infrastructural interface between individuals and brands in a world where consumers choose what 
they want, from whom, and when. Learn more by visiting the Wunderkind site. 
  
About Fender 
An American icon, Fender was founded in Southern California and has established a worldwide influence 
that extends from the studio to the stage—and beyond. Everyone from beginners to the world’s most 
acclaimed artists have used Fender instruments, amps and gear, making the company not only a revered 
industry leader but a cultural symbol that resonates globally. Nearly seven decades since founder Leo 
Fender built his first electric guitar, Fender’s reach transcends instruments and accessories, 
encompassing a range of innovative digital experiences that fuel musical expression and serve players at 
every stage–on every stage. 
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