Redesign the Ul to clearly communicate 24-hour pickup and drop services in Mumbai. The
current design is unintuitive and lacks professional polish. It needs to scream Urgency and Trust.

Hero Section Requirements

Visuals: Remove abstract shapes. Use high-quality images of phone repairs or something that
instantly represents mobile servicing.

The Form: Total overhaul. It needs to look clean, modern, and easy to fill out.

Location Focus: Must feel local to Mumbai.

What to Keep (Mandatory Elements)
The "Vibe": Retain the company name and current ratings.

Trust Pillars: Prominently feature "6 Months Warranty" and "100% Genuine Parts."
Specific Details: * Keep the depth/3D effect on the buttons.
Keep the imperfect/hand-drawn line under "24 hours."

Copy Fixes
Headline: "Broken Phone? We Pick Up, Repair, and Drop in 24 Hours."

Sub-headline: "Mumbai’s trusted doorstep service with 100% genuine parts.”

The Vibe
Urgency: It's a broken phone; make the user feel we can fix it now.

Trust: Professional, clean, and "official" looking. No more "shit" design—make it premium.



