Research Information:

The global e-commerce supplement market is booming, driven by health-conscious consumers,
aging populations, and the convenience of online shopping. In 2024, the broader dietary
supplements market hit $177.5 billion (Grand View Research) and is projected to grow at a
9.1% CAGR through 2030, with e-commerce taking an ever-larger slice. Online supplement
sales specifically are forecast to exceed $20 billion globally in 2024 (ECDB.com), with a 4.9%
CAGR through 2028. The U.S. dominates North America (33% of global revenue), while
Europe’s market is valued at over $50 billion, growing at a similar pace.

The U.S. supplement market was $50.91 billion in 2022, with e-commerce driving a 61.4% spike
in 2020 (Glanbia Nutritionals). By 2025, total U.S. supplement revenue is expected to near $60
billion (Vitaquest), with online channels projected at 19-20% of sales ($11-12 billion).

- The middle-aged female target aligns with the 36% of sales from consumers 65+ and the
growing 40-60 demographic seeking preventive health (McKinsey, 2013, adjusted for
trends).

- Thyroid health resonates—5-8% of U.S. women over 40 have hypothyroidism (NIH).

Women account for 59% of supplement purchases overall (Council for Responsible Nutrition,
2023), and online penetration spikes among those 35-54. A 2022 Statista survey pegged 38%
of U.S. adults 35-44 and 34% of 45-54 buying supplements online, outpacing younger (18-34,
29%) and older (55+, 31%) cohorts.
- This group blends tech-savvy habits (grown up with e-commerce) with rising health
concerns—hormonal shifts, weight management, and preventive care (Mintel, 2024).
They’re 1.5x more likely than men to shop online for health products (Yotpo, 2023).

Within the 35-54 female cohort, the standout niche is hormonal health and wellness, with a
strong sub-focus on thyroid support and weight management

U.S. Niche Breakdown:

e Hormonal Health: Supplements for thyroid function, menopause, and metabolism
dominate. Thyroid issues affect 12% of U.S. women over 40 (American Thyroid
Association), driving $1.5 billion in sales (Nutrition Business Journal, 2023). Weight loss
supplements, tied to hormonal shifts, add $2.8 billion online (ECDB, 2024).

e Why 35-54 Women? Perimenopause (starting at 35-45) and menopause (45-54) spike
demand—60% of women 45-54 report weight gain, and 20% seek thyroid support (Mayo
Clinic, 2023). Online searches for “thyroid supplements women” rose 18% YoY (Google
Trends, March 2025).



o Natural Preference: Seaweed fits the 68% of U.S. women preferring plant-based
supplements (FMCG Gurus, 2024)

Segmentation (Ignoring price):

Target 35-54 women in California and Texas (high e-commerce adoption).

1. Age Sub-Groups

e 35-44 (Perimenopause Focus):

o

Profile: Early perimenopause, noticing weight creep and fatigue. 5-8% have
thyroid issues (NIH)._Median income $70.000+ (Census, 2023).

Behavior: 38% buy supplements online, favoring prevention (Mintel, 2024).
Active on Instagram (40% usage, Pew 2023) and trust influencers.

Targeting: Pitch “Pre-empt Hormonal Weight Gain with Canadian Seaweed.”
Use DigiStore24 affiliates on Instagram (e.g., fitness moms) with $10-15
commissions.

Why: They’re proactive—our product’s dual thyroid/weight benefit catches them
early.

e 45-54 (Menopause Peak):

o

Profile: Full menopause, 50% report weight gain, 20% seek thyroid support
(Mayo Clinic). Higher disposable income ($80,000+ median).

Behavior: 34% shop online, prefer Amazon (40% of sales, ECDB) and value
reviews (54% check certifications, CRN).

Targeting: Market “Thyroid Balance for Menopause Wellness.” Push Amazon
alongside DigiStore24, using menopause bloggers. Highlight NPN.

Why: They're desperate for solutions—our seaweed’s natural edge seals the
deal.

2. Lifestyle and Health Status

e Health-Conscious Preventers:

o

Profile: Exercise 3x/week, eat organic, no diagnosed thyroid issues yet. 30% of
35-54 women (FMCG Gurus, 2024).

Behavior: Spend $50-100/year on supplements, love plant-based (68%
preference, Yotpo). Google “natural thyroid support” (up 18%, Google Trends).
Targeting: “Boost Metabolism Naturally with Canadian Seaweed.” Use fitness
influencers on YouTube/DigiStore24, $500 ad budget for “clean health” keywords.
Why: Our seaweed’s purity and sustainability hook them.



Diagnosed Thyroid/Weight Strugglers:

o

o

Profile: 12% with hypothyroidism, 60% battling menopause weight (ATA, Mayo).
Often on levothyroxine, seeking adjuncts.

Behavior: Search “thyroid supplements women” (22% YoY growth), buy from
trusted sites (Shopify, Amazon).

Targeting: “Support Your Thyroid Naturally—Seaweed + Science.” Target
support groups (Facebook, 30% usage, Pew) with affiliate links.

Why: They’re our core—desperate for relief your product delivers.

3. Geographic Hotspots

High Supplement Spend States:

o

O

Profile: California (8% sales tax, $2 billion supplement market), Texas (6.25%,
$1.5 billion), Florida (6%, $1 billion) (NBJ, 2023).

Behavior: 40-50% of 35-54 women shop online here—California leads natural
trends, Texas/Florida skew older (45-54).

Targeting: Potentially ship to fulfilment centres (i.e ShipBob hubs) (CA, TX) for
2-day delivery. Ads: “California-Crafted Seaweed for Thyroid Health” or “Texas
Strong with Canadian Wellness.”

Why: Concentrated buyers, big populations—CA’'s 39M, TX’s 30M (Census).

Thyroid Prevalence Zones:

o

o

Profile: Midwest (Ohio, lllinois) and Northeast (NY, PA)—higher hypothyroidism
rates (15% vs. 12% national, ATA).

Behavior: Practical buyers, trust certifications (NPN), use Google over social.
Targeting: “Midwest Thyroid Relief from Canada.” Google Ads ($500) on “thyroid
supplement reviews.” Ship to lllinois hub.

Why: Higher need amplifies your niche.

4. Psychographics and Buying Triggers

Eco-Conscious Wellness Seekers:

O

O

Profile: Value sustainability (72% of 35-54 women, Euromonitor), willing to pay
10-15% more for “clean” (FMCG Gurus).

Behavior: Shop Shopify sites, follow eco-influencers (20% of purchases, Yotpo).
Targeting: “Sustainably Sourced Canadian Seaweed for You.” DigiStore24
eco-bloggers, highlight “Pristine Coasts.”

Why: Your seaweed’s origin is a premium hook.

Busy Professionals/Moms:

o

Profile: Juggling careers/kids, 40% of 35-54 women (BLS, 2023). Stress drives
weight/thyroid woes.

Behavior: Prefer fast delivery (2-day, 60% demand, ECDB), buy via mobile (50%
of sales, Statista).

Targeting: “Quick Thyroid Fix for Busy Lives.” Mobile-optimized
Shopify/DigiStore24 ads, ShipBob 2-day shipping.

Why: Convenience sells—our product fits their chaos.



Segmentation (Premium Price):

1. Age Sub-Groups

e 35-44 (Perimenopause, Premium Buyers):

O

o

Profile: Early hormonal shifts, $70,000+ income, 30% buy premium supplements
(FMCG Gurus, 2024).

Behavior: Shop online for prevention, trust influencers (40% Instagram use,
Pew).

Fit: $69/unit is steep for casual buyers, but “Canadian Seaweed for Thyroid
Balance” justifies it with NPN and purity. Push 3-pack ($177) for value.
Targeting: “Prevent Weight Gain Naturally—Worth It.”

e 45-54 (Menopause, Thyroid-Focused):

o

o

Profile: $80,000+ income, 20% have thyroid issues, 50% seek menopause relief
(Mayo Clinic).

Behavior: Buy online (34%), value science-backed options (54% check
certifications, CRN).

Fit: $69 aligns with their willingness to invest—6-pack ($294) appeals to chronic
users.

Targeting: “Menopause Thyroid Relief, Premium Quality.”

2. Lifestyle and Health Status

e Health-Conscious Preventers (Affluent):

o

o

o

Profile: Organic eaters, $50-100/year on supplements, 15-20% of 35-54 women
willing to pay $50+ (Yotpo).

Behavior: Google “natural thyroid supplements” (18% YoY growth), shop
Shopify.

Fit: $69/unit targets the top 20%—seaweed’s eco-story seals it.

Targeting: “Pure Seaweed, Premium Wellness.”

e Diagnosed Thyroid/Weight Strugglers:

o

o O O

Profile: 12% hypothyroid, 60% weight gain, higher spenders ($100+/year, NBJ).
Behavior: Search “thyroid support women,” join FB groups (30% usage).

Fit: $69/unit fits their desperation—3/6-packs lower cost-per-use.

Targeting: “Doctor-Approved Thyroid Fix (NPN).”

3. Geographic Hotspots

e High-Income States:

o

Profile: California ($90,000 median income, Census), New York ($85,000), Texas
($75,000)—big spenders on premium health.

Behavior: 40-50% shop online, CA/NY lean natural, TX older (45-54).

Fit: $69/unit suits coastal affluence; 6-pack ($294) for TX volume buyers.
Targeting: “CA Wellness Secret” or “TX Thyroid Power.”



How to Target These Segments

e 35-44: Instagram/YouTube affiliates (fithness moms, $10-15/sale), “Prevent Weight Gain
Naturally.”

e 45-54: Facebook groups (menopause/thyroid) + Amazon test, “Menopause Thyroid
Support.”

e Geo: Target CA/TX first—highest online spend. Add Midwest if traction builds.

Messaging:

Health-Conscious: “Pure Seaweed, Pure Results.”
Diagnosed: “Thyroid Relief Backed by Science.”
Eco: “Canada’s Sustainable Secret.”

Busy: “Fast Wellness, Naturally.”



	Research Information: 
	U.S. Niche Breakdown: 
	Segmentation (Ignoring price): 
	1. Age Sub-Groups 
	2. Lifestyle and Health Status 
	3. Geographic Hotspots 
	4. Psychographics and Buying Triggers 

	Segmentation (Premium Price): 
	1. Age Sub-Groups 
	2. Lifestyle and Health Status 
	3. Geographic Hotspots 

	How to Target These Segments 


