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"Advanced Strategic Management" (Wharton Strategy)

"Competitive Intelligence" (Society of Competitive Intelligence Professionals)
"Strategic Innovation" (Clayton Christensen Institute)

"Geopolitical Risk Assessment" (Eurasia Group Methodology)

"Strategy Execution" (Kaplan & Norton, Harvard Business Review)
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e "Advanced Corporate Finance" (MIT OpenCourseWare)
e "Derivatives Markets" (University of Chicago Booth)
e "Valuation in Emerging Markets" (Aswath Damodaran)
e "Private Equity and Venture Capital" (Harvard Business School)
e "FinTech Innovation" (Wharton Finance)
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"Marketing Analytics" (Google Analytics Academy)
"Customer Experience Management" (Forrester Research)
"Growth Hacking" (Sean Ellis & Morgan Brown)
"Digital Marketing Strategy" (Columbia Business School)
"Brand Management" (Kellogg School of Management)
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"Lean Six Sigma" (MIT Leaders for Global Operations)

"Industry 4.0" (McKinsey Global Institute)

"Digital Supply Chain" (MIT Center for Transportation & Logistics)
"Circular Economy" (Ellen MacArthur Foundation)

"Service Operations" (Harvard Business School)
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e "Leadership in Complex Organizations" (Harvard Business School)



"Organizational Change" (Kotter International)

"Team Effectiveness" (Google re:Work)

"Future of Organizations" (MIT Sloan Management Review)
"Diversity, Equity & Inclusion" (McKinsey Institute)

6 Xt:

OH'

P VIl MEHH 2R AETEY MERAHIQL S4B E

o 2 (4A12h):
o o MENNHO M QA
o Alg|2devsCE dE Hl1W
o N HHMY AEIEY XA
o CHEtol oi&tn) Jl% 0| H
o Q= (4AI2H):
o1 41 24 | O] & @ 1 2 11 0]
292 AHOIAS} HILE
2ol OIHIE G I EYZ
HOIA AEC]: O] ARt AEIEQ 40| M

O O O O

SR gH A2 otEH T &S

o Q2K (4Al2h):

EHI3 22 =4

R&D &4 X HALIA 2

FR UHANE N 28

KNETHAH &t

o 2= (4AI2H):

HPO|9E1|39P ey &
gle a2t X &

—?——j':—@g— AEEY

AL EHH I A E HE

o O O O

o O O O

=4 ALY s

o F (4AI2}):

o O O O

o DI (4AI2h):

=EERE R ESE

X3t vs E=3)
=M HEUHY
HOIA AEBLCH: Zoom2 228 4 &

o O O O

SR HHHNIE U 8

— M

banl

o F (4AI12H):



oy
t0

N

o

1A

o VCHE 2ZItLP 2t

o EEZCZI2 F4u 22

o WRHEA ZEZZL XX
o

o 23 (4AI2H):

A2ASH Y EXF
DMHHI0IE VC ® et

M2AH2l DI S EA
AL VCHE Mat &

— T

o O O O

o
>
W
[z
pal
to
0o
Ji=!
Im
4m
bl

o F (4AI2}):

o A& YISO Hot RE
o Ol=/yz 25t 28
o ZHE =F W 2
o =SdCE MolHA

o 25 (4AI2H:

o ESG #IX £Xt

o ZF2HAIE:6Z=X EBE I} (2A124)
m AEIEQ MEYH (25%)
s SEHI3 Y (25%)
n AHLAD 2H 5 (25%)
n I ONIED AWE (25%)

o HIX EX A2 0l&

N (15%)
5| (15%)
(15%)
VC EX He (15%)
UWE EX I (10%)

=2t SEAE (30%)-=2L Al

= R

e o 0 0 0 o
U

A=

"Startup Ecosystems" (Startup Genome Global Report)
"Deep Tech Commercialization" (MIT Technology Review)
"Scaling Up" (Verne Harnish)

"Venture Capital" (Harvard Business School)

"Impact Investing" (Global Impact Investing Network)
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e "Al Strategy" (MIT Sloan Management Review)
e "Blockchain for Business" (IBM Blockchain Academy)
e "loT Strategy" (McKinsey Digital)
e "Cybersecurity Framework" (NIST)
e "Quantum Computing" (MIT Technology Review)
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"Strategic Consulting Methods" (McKinsey Problem Solving)
"Case Interview Preparation" (Bain & Company)

"Business Problem Solving" (Boston Consulting Group)
"Executive Advisory Skills" (Deloitte Consulting)
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"ESG Investing" (CFA Institute)

"Circular Economy Business Models" (Ellen MacArthur Foundation)
"Impact Measurement" (Stanford Social Innovation Review)
"Inclusive Business" (UNDP Growing Inclusive Markets)
"Sustainability Reporting" (GRI Standards)
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e "Emerging Markets Strategy" (London Business School)
e "China Business Environment" (China Europe International Business School)
e ‘"India Market Entry" (Indian School of Business)



e "Global Supply Chain Redesign" (MIT Center for Transportation)
e "Political Risk Assessment" (Eurasia Group)
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"Innovation Ecosystems" (MIT Entrepreneurship Center)
"Platform Revolution" (Parker, Van Alstyne, Choudary)
"Digital Ecosystems" (MIT Sloan Management Review)
"Al Platform Strategy" (Stanford HAI)

"Sustainable Innovation" (Ellen MacArthur Foundation)
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"Crisis Management" (Harvard Business Review Collection)
"Cyber Resilience" (MIT Technology Review)

"Geopolitical Risk" (Eurasia Group)

"Organizational Resilience" (MIT Sloan Management Review)
"Climate Risk Management" (TCFD Framework)
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"Management Consulting" (Harvard Business School)

[ J

e "Strategic Problem Solving" (McKinsey & Company)

e "Business Communication" (MIT Sloan)

e "Client Relationship Management" (Deloitte Consulting)
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e "Leadership Development" (Harvard Business School)
e "Global Leadership" (INSEAD)



"Social Impact Leadership" (Stanford Social Innovation Review)

"Authentic Leadership" (Bill George)
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