
A mind-breaking title that made the readers hooked. Now readers thought what do you 
mean? more of what? Now the readers want to know more about it and will continue reading 
to find out the answers to those questions. 

 
Giving the readers what they want to hear making a bold claim. Getting rid of any thoughts 
that will make them think they can’t do it or it’s going to be hard. He also made the time span 
really shot. All of this made this a really good deal. 

 
A small introduction about himself and what he does. Here readers will know what this article 
is about and who the article is for ( targeted clients) while others who don’t know copywriting 
and jason fladien will probably leave but it does not matter because he got the attention from 
whom he wanted that attention.  

 



He introduces you to a successful productivity plan here which he will later compare his new 
offer (productivity plan) with. Telling you things he achieved, all the things you can achieve, 
how anyone can do it, and also how easy it is. 
 

 
Here he plays a movie in the mind of the reader. Where they are and where they can be, 
how fast it will help them, and the amount of time they can save. He also used bold letters 
and underlines to catch the attention of the readers. He also builds some curiosity about how 
they can get there to their dream state. 

 



 
Here he makes bullet points where he teases giving some details but not all. He talks about 
how he will help the readers overcome their competition,  how fast they will be able to 
implement it and free up their time, and how convenient it is for them to learn.  
 

 
Here he explains how expensive it can usually be to get this information and then compares 
it to the price you are getting it for. This way the reader knows they are getting more than 
what they are paying for. He also includes you will be a no-brainer if you don’t get this offer, 
to get on the reader's ego. 
 

 
He also includes no risk to the reader so they can be more willing to buy. 
 
 



 
He also ensures the readers who may think they may not benefit from this. 
 

 
Here he puts a time limit on the offer further encouraging the readers to buy the product. 


