CUJIABYC HABYAJILHOI IUCLIMIIJIIHUA
InTepHeT MApKETHHT

Craryc 1ucuMNJIiHN: BUIBHOTO BUOOPY 3100yBaya BUIIOi OCBITH.

Buknanay kagenpu mapkeTuHry: beoko Cpitnana BikropiBHa.

PexoMeH10BaHO: TPETiii (OCBITHLO-HAYKOBHIA) PiBEHb BUILIOT OCBITH.

Heooxiani nepeIyMOBH: BHBYCHHS IIi€i HABYANBHOI JUCIHUILIIHA 3100yBaq QCBITH
DPO3IOYMHAE, MOPOCIYXABIIN OiBIICTh HABYAIBHUX JIMCIMIUIH TYMAHITAPHOTO Ta mpodeciiHOro

LIUKIIB.

1. AHoTaunis Kypcy:

O0csr: 3aranpHa KiuTbKicTh ToguH — 120 kinbkicTs kpeauTis EKTC — 4

MeTa AUCHMIIIHM — OBOJIOJIHHS KOMIETEHTHOCTAMHE Yy chepi HuppoBOro MApKETHHTY Ta €IEKTPOHHOT
koMepiii, po3yminHs koHuenuii SEM (Search Engine Marketing) ta SEO (Search Engine
Optimization), SiKi € KpUTHYHO BAXIIMBUMH JJIs1 €(DEKTHBHOTO TO3UIIOHYBaHHSA OpeHAy B IH(pOBOMY
npocropi. CTyIeHTH OTPUMAIOTh MPAKTUYHI HABUYKHU Yy cepi aHaIITUKH BeO-TaHUX, 30KpeMa 3aco0aMu
Google Analytics, 10 JT03BOJHTH iM MOHITOPUTH Ta aHATI3yBaTH KIFOYOBI IMOKA3HUKHU €()EKTUBHOCTI
(KPIs) mns ouinku ROI (moBepHenHs iHBectuuiil). CtyneHTH OyAayTh 3HATH, SIK PO3pOOISATH Ta
BIIPOBQ/DKYBAaTH KOMIUIEKCHI ~CTparerii eJIeKTPOHHOI KOMepIlii, $Ki BKIIOYAIOTh YIPABIiHHSI
ACOPTUMEHTOM, IIHOYTBOPEHHSI Ta JIOTICTHKY, €(DEeKTHMBHO peani3oByBaTH NPOIECH Ta BHPILIYBAaTH
3aBJaHHS Me/liaMapKeTHHTY 3a JOMOMOTOI0 HOBITHIX METO/IB Ta IHCTPYMEHTIB.

Pe3y1bTaTH HABYAHHSA AUCHUILTIHH:

3Hamu: KIII0YOB1 KoHUenuii nudposoro mapketunry, Taki sk SEO (Search Engine Optimization), SEM
(Search Engine Marketing), CRM (Customer Relationship Management), Ta OCHOB €JEKTPOHHOI
KOMEpIIii, BKJIIOYAIOUW YTPaBIiHHS JIOTICTUKOIO Ta I[IHOYTBOPEHHSM. BmpoBamkyBaTu MapKETHUHTOBY
JISITBHICTh Ha OCHOBI PO3YMIHHSI CYTHOCTI Ta 3MICTY T€Opii MApKETUHTY 1 (PYHKI[IOHAIBHUX 3B'S3KIB MK
il CKJIaJJOBUMH;, KOPEKTHO 3aCTOCOBYBATHU METOAM, MPHUMOMH Ta 1HCTPYMEHTH MAapKETHUHTY; BU3HA4YaTH
BIUTMB (DYHKIIOHAJIBHUX OONACTe MapKeTHHTy Ha pe3yJbTaTH TOCIOAAPCHKOI JISUIbHOCTI PUHKOBUX
Cy0’€KTiB;

émimu. 3aCTOCOBYBaTH aHAJITM4HI IHCTpyMEHTH, 30KpeMa Google Analytics, A/ OLIHKH KIFOYOBHUX
noka3HukiB edektuBHOCTI (KPIs) Ta ROI (Return on Investment), mo m03BONHUTH ONTHUMI3yBaTu
MapKETHHIOBI KaMIIaHii; KOPEKTHO 3aCTOCOBYBaTM METOJIM, MPUHOMHU Ta IHCTPYMEHTH MapKETHHIY;
BU3HAUaTH BIUIMB (PYHKIIOHAJIbHUX OOJACTe MapKEeTHHIY Ha pPe3yJbTaTH I'OCHOAAPCHKOI MisIIBbHOCTI
PUHKOBHX Cy0’ €KTIB;

30amen npodemMoHcmpysamu. 10 aOCTPAKTHOTO MUCIICHHS, aHaJi3y Ta CUHTE3y; BUUTHCS 1 OBOJIOIBATH
CY4aCHUMH 3HAHHSMU; MPOJEMOHCTPYBAaTH TEOPETHYHI 3HAHHS Ta MPAKTHYHI HABUYKU HEOOXITHI JJIs
peasizanii MpoIecy YCHIITHOTO MapKeTHHTY B MENIalpOCTOpi; MPOIMOHYBAaTH BJIOCKOHAJIEHHS ILI00
(byHKII# MAPKETUHTOBOI AiSITBHOCTI;

gonodimu Hasuuxkamu: HanamtyBanHs SEQO, KepyBaHHA caiiTaMy, YHpaBiIiHHS BIJHOCHMHAMHU 3
KJIIEHTAaMH Ta aBTOMAaTH3allli MapKeTHHTY, IO 3a0e3MeyuTh e(QEeKTHUBHE B3AaEMOII0 3 IIbOBOIO
ayJIMTOPIEI0 Ha BCIX €Tamax )UTTEBOTO IUKITY KIIIEHTA,

camocmiuno supiuiysamu. CTYICHT 3MOKE€ CAMOCTIMHO 11eHTH(IKYBaTH MPOOJIeMH Ta BUKIUKH B cdepi
U(PPOBOTO MAPKETHHTY Ta €JIEKTPOHHOI KOMEpIii, a TaKOK pO3pOOIATH CTpaTeTivyHi pillleHHs A iX
BUpILICHHS, 0a3ylouMCh HA AHAJIITUYHUX JAHUX Ta MapKETMHIOBUX JOCHIKEHHSX; 3aCTOCOBYBATH
3HAHHS Y MPAKTUYHUX CUTYAIlISX; JISTH COIIabHO BIAMOBIIAIIEHO Ta CBIIOMO.

Pesynbraru naguanns: [IPH3, ITPH 5, [TPH 7, I1PH 8§, T1PH 12.

3mict mucmumiainu: Tema 1. Berynm mo mudpoBoro MapkeTWHry Ta e€lIeKTpOHHOI komepiii (O
OCHOBHHX KOHIICTIIIIH, IHCTPYMEHTIB Ta TUIATPOPM, SKi BHKOPUCTOBYIOTHCS Y IIU(PPOBOMY MapKETHHTY).
Tema 2. SEO npocysanus (Search Engine Optimization MeTtonuku Ta crparerii ontumizanii BeO-caifTiB
JUTSI TIOLITYKOBUX CHUCTEM, 30KpeMa KIIFOYOBI1 CJIOBa, ME€Ta TeTrW Ta KOHTEHT- MapkeTuHT). Tema 3. OcHoBH
SEM (Search Engine Marketing OcHOBH pekJiaMu B TIONIYKOBUX cHcTeMax, Bkimodaroun Pay-Per-Click
(PPC) pexnamy Ta peknamui kammnanii). Tema 4. Ymopaninas BigHocuHamu 3 kiieHntamu (CRM) ta
enextporHa komepitis (Iarerparmiss CRM-cuctem ais ynpaBiiHHSA KIIEHTCHKOKO 0a3010 Ta ONTHUMI3aIlii
nponaxiB). Tema 5. Social Media Marketing (BukopucranHs comiadbHUX MEpEX Ui MPOCYBaHHS



OpeHIiB Ta 3amydeHHs IboBOi aymutopii). Tema 6. Email Marketing (Po3pobka Ta onTumizariis
e()eKTUBHHX EJIEKTPOHHUX PEKJIIAMHHUX KaMIlaHii, CEerMEeHTallis ayIuTopii Ta aHami3 pe3ynasratiB). Tema
7. KOHTEHT-MapKEeTHUHT Ta YIPABIiHHS KOHTEHTOM (Crparerii  CTBOpEHHH, JUCTpUOYLIi
Ta MOHETH3aIlli KOHTEeHTY B nudpoBomy mpoctopi). Tema 8. Amnamituka ta KPIs (Bukopucranns
iHCTpYMeHTiB, Takux sk Google Analytics, nms aHami3y KIIOYOBHX MOKa3HUKIB epekruBHOCTI (KPIS) Ta
ROI). Tema 9. MoOinbHUN MapKeTHHT Ta eneKkTpoHHa komepuisd (OcoOnMBOCTI MapKETMHIOBHUX
KaMIMaHil, OpIEHTOBAaHWX Ha MOOUTHHI TmIarGopMu, Ta ONTHUMI3aIliS MOOUIBHUX JOAATKIB JIs
enekTponHoi Komepiii). Tema 10. OmHiKaHaTbHHMIA MiAXiA Y KOMyHIKaniiiHOMY au3aiiHi (IHTerpamis
pI3HUX KaHaliB KOMYHiKamii (oHJailH Ta odmaifH) A7 CTBOPEHHS 37aroKEHOro 1 Oe3IIOBHOTO
KJIIEHTCHKOTO JOCBITY).

®opMH MiACYMKOBOI0 KOHTPOJIIO: 32K .

3aco0u AiarHOCTUKHM YCHIlIHOCTI HABYAHHSI: IHIWBIAYyaldbHI 3aBJaHHS, BIIPaBH, MEPENiK MUTAHb,
KOMIUTIEKTH TECTOBHX 3aBJIaHb JUISI TEMATUYHOTO Ta ITiICYMKOBOTO KOHTPOJTIB.

MoBa HaBYaHHA: YKpaiHCHKa.

2. OuinloBaHHA:
Po3nonin 6auiB, ki oTpuMYI0TH 3100yBa4i BUIILOI OCBITH

[Toroune omiHIOBaHHS Ta caMOCTiifHa poOoTa Cyma
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20 20
KOHTPOJIb
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Kpurepii ouinroBanusi BUaiB pooir:

Bucrtyn Ha mpakTUYHOMY 3aHSTTI:

1. BuyepriHa, npaBuiIbHO MOOyIOBaHA AOMOBiAb, MPOAEMOHCTPOBAHO MIMOOKI 3HAHHS MOHATIHHOTO
armapary, OmnpalbOBaHUX JPKEPesl, YMIHHS apryMEHTYBaTH CBOIO TyMKY MEPEKOHJIMBHUMHU MPUKIAIaMH —
3 6anu.

2. B ocHOBHOMY Tema pO3KpUTa MpaBUJILHO, BUKIAJ MaTepially MOCTIJOBHUHN, aje € HECYTTEBI
HETOYHOCTI — 2 Oamnu.

3. IlocTaBneHe MUTaHHS 3arajioM po3KpHUTE, aje BIACYTHs MEPEKOHINBA apryMEHTallisl, XapaKTepUCTHKa
NEeBHHUX 00’ €KTIiB, HE MOCIIAOBHUI BUKIIaa Marepiany — 1 Oai.

4. Buctyn AEMOHCTpy€ MOCEpPEAHE 3HAHHA OCHOBHOIO MPOrPaMHOTO Marepiany, MICTHTh 1CTOTHI
MIOMUJIKH TIPH TPAKTyBaHHI MOHATIHHOTO anapary, xaotnyauii — 0,5 Gana.

Po3paxyHkoBi poOOTH OIIHIOETHCS 1O 2 Oanu;

[Ipesenrartii omiHO€eThCs 110 1 Gay.

Kpurepii oniHlOBaHHSI MOy IbHOTO KOHTPOJIIO

MonaynbHuil KOHTPOIIb CKJIAMAEThCsl 3 TPhOX MUTaHb: | murtaHHsa -6 OamiB, 2 mutaHHa - 6 Oaiis,
cuTyalliitHa 3ajada — 8 6aiB, Bcboro — 20 Oaris.



BinnmoBigHicTh IIKAJ OIHOK SIKOCTi 3aCBOCHHS HABYAJBLHOI0 MaTepiaay

O1iHKa 3a HaLlOHAJIBLHOIO Ouinxa Ormiuka 3a
LIKAJIOKO JUISl GK3aMeHy, | e o IIIKAJIOIO ITosicHeHHs
KII, KP /3axiky ECTS
Bigminno/ .. Binminmo
3apaxoBaHo 90-100 A (BiZMIHHE BUKOHAHHS JIMIIIE 3 HE3HAYHOIO
KUILKICTIO TTOMHJIOK)
Hyxe noope
Tlo6pe/ 82-89 B (BuIIE CepeTHBOrO PIBHSA 3 KIJIbKOMa
3apaxoBano T
74-81 C (B 3arabHOMY BipHE BHKOHAHHS
3 MEBHOIO KIIBKICTIO CYTTEBUX ITOMHUIIOK)
3an0BLIILHO
64-73 D (HeroraHo, aJne 3i 3HAYHOIO KilTbKiCTIO
3anoBijbHO/ HEOMTIKIB)
3apaxoBaHO TocTaTHbO
60-63 E (BUKOHAHHS BIJIIOBIA€ MiHIMAJILHUM
KPUTEPISIM)
35-59 FX ) He3a}10BiﬂbH0
He3an0BiibHO/ (3 MOKJIMBICTIO TIOBTOPHOTO CKJIAJaHHsA)
He3apaxoBaHO He3sanoBiibHo
0-34 F (3 000B’SI3KOBUM MMOBTOPHUM BHBUYEHHSIM
JIACLIMILTIHUT )
3. IoniTtuka kypcey:

3.1.  OOoB’s3KOBE JOTPUMAHHS aKaJIeMI4HOI JOOPOYECHOCTI 3100yBayaMu BUIIO1 OCBITH, a came:

- caMOCTiliHe BHKOHAHHS BCIX BUAIB pOOIT, 3aBIaHb, (HOpPM KOHTPOJIO, MEpeN0adeHUX poboUor0
MPOrpaMor0 JTaHOI HABYAIBHOI IUCIUTLTIHU;

- MOCWIAHHSA Ha JDKepena iH(opmamii y pas3i BHKOPUCTaHHS 11ei, po3po0OK, TBEPIKEHb,
BiIOMOCTEI;

- JOTPUMaHHs HOPM 3aKOHO/ABCTBA IPO aBTOPCHKE MPaBO 1 CyMIXKHI IpaBa;

- HaJlaHHS JOCTOBIpHOI iH(popMamlii mpo pe3yabTaTH BIACHOI HaBYAIbHOI (HAYKOBOi, TBOPYOT)
TiSUTBHOCTI, BUKOPUCTAH1 METOUKH TOCIHIIKEHb 1 JKepena iHdopMartii.

3.2.  Jlng oTpuMaHHS TO3UTUBHOI OI[IHKH 3 JTUCIMIUTIHK HEOOX1THO OTPUMATH MiHIMaJIbHY KIJIbKICTh
6aiiB (60) 3a KOXKHE BUKOHAHE TIPAKTUYHE 3aBIaHHS 1 JBa TEMaTHYHI KOHTPOJI.

3.3. B pa3si HecBO€4acCHOrOo BUKOHAHHS POOIT JOMYCKAEThCS iX JOOIMpPAILIOBAHHS B MEXax 4acy, 110
MPOXO/KEHHS TEMaTHYHOTO KOHTPOJIIO 3 AUCIUILTIHH.

3.4. IlepeHeceHHs TepMiHy 3/1aui pobiT/iepe3naya:

- JIOTTYCKAETHCS 3 TOBAKHUX MPHUUMH (JIIKAPHSHUH, akaJieMidHa MOOLIBbHICTE) 6€3 3HMKEeHHS 0alliB
3a KO)KHE BUKOHAHE IPAKTUYHE 3aB/IaHHS 1 1Ba TEMaTU4YHI KOHTPOJIL;

- 0e3 MOoBa)XHUX MPUYMH OLIHIOETHCA Ha 1 0Gan HIKYe 32 KOXKHE BUKOHAHE NMPAKTUYHE 3aBJIaHHS 1
JIBa TEMaTHUYHI1 KOHTPOJII.

3.5. Ilpm BusBIEHHI IuIariaty po0oTa He 3apaxOBYETbCs, BUAAETHCS 1HILIE 1HMBIAyalbHE 3aBIaHHS
abo 1HIIMKM BapiaHT TECTIB AJIS MOTOYHOrO (TEMaTHMYHOrO) 1 MOAYJIBHOTO KOHTPOJIO. 32 HOBY poOOTy
3HWXKYETHCSI MAKCUMAJIbHUM Oall.

3.6.  IlpomymieHi MpaKTUYHI 3aHATTS Ta HE MPOHIEH] TEMAaTHYHI KOHTPOJi 3100yBaueM BHIIO1 OCBITH
BIJINPAIIbOBYIOTECS B MEXKaX CEMECTpPY, B SKOMY BHKIAQJA€ThCS TUCLMIUTIHA, 32 TOTOUKEHHSIM 3
BUKJIQ/IaUeM.

3.7.  OckapxeHHs 3100yBaueéM BHINOI OCBITH MiJCYMKOBOi OLIHKH 3 JUCLMIUIIHK JOIyCKa€eThCs
3riIHO BiAMOBIAHO 10 «Il070XKEHHS PO MOPSAIOK 1 METOAMKY PEUTUHTOBOTO OI[IHIOBAaHHS aKaJeMIdHUX
JIOCSITHEHD CTY/IEHTIBY.

3.8.  JlomyckaeTbCsi BHM3HAHHS pE3yNbTaTiB HaBYaHHA 3400yBaviB BHIIOI OCBITH, OTPUMaHHUX Y
HedopMasbHIl OCBITI.



