
 
 
 
 
 

 

Keyword Research for Local Business 
 

In today's digital age, having an online presence is essential for local businesses 
looking to attract customers. However, simply having a website isn’t enough. To truly 
succeed, you need to ensure that potential customers can find you online, and that’s 
where keyword research comes into play. Keyword research is the foundation of search 
engine optimization (SEO), helping businesses identify the terms and phrases that 
potential customers are using to find products or services in their area. 

In this comprehensive guide, we will explore the importance of keyword research for 
local businesses, the benefits it offers, and the steps you need to take to conduct 
effective keyword research. Whether you’re a small business owner or a marketer 
looking to boost your local SEO efforts, this guide will provide you with the tools and 
insights you need to attract more local customers. ​
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Why Keyword Research is Important for Local Businesses 

1. Improve Local Search Visibility: Effective keyword research helps local businesses 
identify the terms and phrases that potential customers are using when searching for 
products or services in their area. By optimizing your website for these keywords, you 
can improve your visibility in local search results and attract more customers. 

2. Understand Customer Intent: Keyword research allows you to understand the 
intent behind a customer’s search. By identifying the keywords that potential customers 
are using, you can gain insights into what they are looking for and tailor your content to 
meet their needs. 

3. Increase Website Traffic: By targeting the right keywords, you can attract more 
qualified traffic to your website. This means that the visitors who come to your site are 
more likely to be interested in your products or services, leading to higher conversion 
rates. 

4. Gain a Competitive Edge: Keyword research helps you identify gaps in your 
competitors’ strategies and discover new opportunities for your business. By targeting 
keywords that your competitors are not optimizing for, you can gain a competitive edge 
and attract more local customers. 

5. Enhance Local SEO Efforts: Local SEO is all about optimizing your website for 
search engines to attract local customers. Keyword research is a crucial part of this 
process, helping you identify the most relevant keywords to target in your local SEO 
strategy. 

 

Benefits of Conducting Keyword Research for Local Businesses 

1. Targeted Traffic: Keyword research allows you to attract visitors who are specifically 
looking for the products or services you offer in your area. This means that the traffic 
you receive is more likely to convert into paying customers. 

2. Better ROI: By targeting the right keywords, you can ensure that your marketing 
efforts are reaching the right audience. This leads to a higher return on investment 
(ROI) as you’re not wasting resources on attracting visitors who are unlikely to convert. 

 

https://blog.hubspot.com/marketing/how-to-do-keyword-research-ht
https://mailchimp.com/marketing-glossary/roi/#:~:text=ROI%20is%20a%20calculation%20of,obtained%20through%20an%20investment%20calculator.
https://mailchimp.com/marketing-glossary/roi/#:~:text=ROI%20is%20a%20calculation%20of,obtained%20through%20an%20investment%20calculator.


 
 
 
 
 

 
3. Improved Customer Experience: By understanding what potential customers are 
looking for, you can create content that meets their needs and answers their questions. 
This leads to a better customer experience and increases the likelihood of converting 
visitors into customers. 

4. Enhanced Brand Awareness: Optimizing your website for local keywords helps 
increase your visibility in search results, which in turn enhances brand awareness. The 
more often potential customers see your business in search results, the more likely they 
are to remember you when they need your products or services. 

5. Long-Term Success: Keyword research is not a one-time task; it’s an ongoing 
process that helps you stay ahead of the competition and adapt to changing customer 
needs. By continuously refining your keyword strategy, you can ensure long-term 
success for your local business. 

 

Types of Keywords to Consider for Local Businesses 

1. Local Keywords: Local keywords are search terms that include a specific location, 
such as a city, town, or neighborhood. These keywords are crucial for local businesses 
as they help attract customers who are searching for products or services in a specific 
area. Examples include "plumber in Chicago," "best coffee shop in Brooklyn," or "yoga 
classes near me." 

2. Long-Tail Keywords: Long-tail keywords are more specific phrases that typically 
consist of three or more words. While they may have lower search volumes, they often 
have higher conversion rates as they target users who are further along in the buying 
journey. Examples include "affordable wedding photographer in Los Angeles" or 
"emergency dentist open late in Miami." 

3. Branded Keywords: Branded keywords are search terms that include your business 
name or variations of it. Optimizing for branded keywords can help increase brand 
visibility and attract customers who are specifically looking for your business. Examples 
include "Joe’s Pizza New York" or "Smith Family Dentistry Dallas." 

4. Service-Based Keywords: Service-based keywords are terms that describe the 
specific products or services your business offers. These keywords are essential for 
attracting customers who are searching for a particular service in your area. Examples 
include "roof repair," "carpet cleaning," or "landscaping services." 

 

https://www.webfx.com/blog/seo/local-keywords/#:~:text=Local%20keywords%20are%20keywords%20that,to%20the%20same%20geographic%20location.
https://www.brightedge.com/glossary/long-tail-keyword#:~:text=A%20long%20tail%20keyword%20is,reflect%20how%20people%20make%20queries.
https://support.similarweb.com/hc/en-us/articles/4407713346065-Branded-Keywords#:~:text=A%20branded%20keyword%20is%20a,counts%20as%20a%20branded%20keyword.
https://www.indeed.com/career-advice/career-development/types-of-keywords


 
 
 
 
 

 
5. Industry-Specific Keywords: Industry-specific keywords are terms related to your 
business’s industry or niche. These keywords can help attract customers who are 
looking for specialized products or services. Examples include "vegan bakery," 
"boutique fitness studio," or "eco-friendly home cleaning." 

 

Step-by-Step Guide to Conducting Keyword Research for Local Businesses 

Step 1: Understand Your Audience 

Before you start your keyword research, it’s important to understand your audience and 
their needs. Consider the following questions: 

●​ Who is Your Target Audience? Identify the demographics of your target 
audience, such as age, gender, income level, and interests. This will help you 
determine what keywords are most relevant to them. 

●​ What Are Their Pain Points? Think about the challenges or problems your 
audience is facing that your business can solve. This will help you identify 
keywords that address their needs. 

●​ What Are They Searching For? Consider what potential customers might be 
searching for when looking for products or services like yours. This will help you 
generate a list of potential keywords to target. 

Step 2: Brainstorm Keyword Ideas 

Once you have a clear understanding of your audience, it’s time to brainstorm keyword 
ideas. Start by thinking about the products or services you offer and the locations you 
serve. Consider the following: 

●​ Product or Service Keywords: List out the products or services your business 
offers. Think about how customers might describe these offerings in a search 
query. 

●​ Location Keywords: Identify the locations you serve, such as cities, 
neighborhoods, or regions. Combine these location keywords with your product 
or service keywords to create local search terms. 

●​ Customer Questions: Think about the questions potential customers might 
have about your products or services. These questions can often be turned into 
keyword phrases. For example, "How much does roof repair cost in Austin?" or 
"Best hair salon in Seattle." 

 

https://www.mediasearchgroup.com/industries/detailed-guide-to-industry-specific-keywords-for-manufacturing-seo.php#:~:text=Industry%2Dspecific%20keywords%20are%20search,commonly%20used%20within%20the%20industry.


 
 
 
 
 

 
Step 3: Use Keyword Research Tools 

There are several keyword research tools available that can help you identify relevant 
keywords for your local business. Here are some popular options: 

●​ Google Keyword Planner: Google Keyword Planner is a free tool that allows 
you to find keywords related to your business and see how often they are 
searched. It also provides insights into the competition level and suggested bids 
for each keyword. 

●​ Ubersuggest: Ubersuggest is a free keyword research tool that provides 
keyword suggestions, search volume, competition level, and more. It also offers 
insights into the top-ranking pages for each keyword, helping you understand the 
competitive landscape. 

●​ Moz Keyword Explorer: Moz Keyword Explorer is a paid tool that provides 
keyword suggestions, search volume, and difficulty scores. It also offers a 
"Priority" score, which combines search volume, competition, and organic 
click-through rate (CTR) to help you prioritize keywords. 

●​ Ahrefs Keyword Explorer: Ahrefs Keyword Explorer is a comprehensive 
keyword research tool that provides keyword suggestions, search volume, 
difficulty scores, and more. It also offers insights into the top-ranking pages for 
each keyword and their backlink profiles. 

●​ SEMrush: SEMrush is an all-in-one SEO tool that offers keyword research, 
competitive analysis, site auditing, and more. It provides keyword suggestions, 
search volume, difficulty scores, and insights into your competitors’ keyword 
strategies. 

Step 4: Analyze Keyword Metrics 

Once you have a list of potential keywords, it’s important to analyze their metrics to 
determine which ones are worth targeting. Consider the following metrics: 

●​ Search Volume: Search volume refers to the number of times a keyword is 
searched for in a given period. Higher search volume indicates more potential 
traffic, but it also means more competition. Look for keywords with a balance of 
decent search volume and manageable competition. 

●​ Keyword Difficulty: Keyword difficulty is a measure of how hard it is to rank for 
a particular keyword. Higher difficulty means more competition, while lower 
difficulty means less competition. Look for keywords with lower difficulty scores 
that you have a realistic chance of ranking for. 

 

https://ads.google.com/intl/en_ph/home/tools/keyword-planner/
https://neilpatel.com/ubersuggest/
https://moz.com/explorer
https://ahrefs.com/keywords-explorer
https://www.semrush.com/


 
 
 
 
 

 
●​ Relevance: Relevance refers to how closely a keyword aligns with your 

business, products, or services. Choose keywords that are highly relevant to your 
business and that accurately reflect what you offer. 

●​ Intent: Keyword intent refers to the purpose behind a search query. For local 
businesses, it’s important to target keywords with local intent, such as "near me," 
"in [city]," or "local." These keywords indicate that the searcher is looking for a 
business in their area. 

Step 5: Prioritize Your Keywords 

After analyzing your keyword metrics, it’s time to prioritize your keywords based on their 
potential impact. Consider the following factors: 

●​ Low-Hanging Fruit: Look for keywords with low competition and decent search 
volume. These keywords, often referred to as "low-hanging fruit," are easier to 
rank for and can provide quick wins for your local SEO efforts. 

●​ High-Impact Keywords: High-impact keywords are terms that have the potential 
to drive significant traffic and conversions. These keywords may have higher 
competition, but they are worth targeting due to their potential return on 
investment. 

●​ Long-Tail Keywords: Long-tail keywords are highly specific phrases that may 
have lower search volume but higher conversion rates. These keywords are 
often less competitive and can be easier to rank for, making them valuable for 
local businesses. 

Step 6: Optimize Your Website Content 

Once you have a prioritized list of keywords, it’s time to optimize your website content to 
target these keywords. Here are some tips for optimizing your content: 

●​ Include Keywords in Page Titles: Use your target keywords in your page titles 
to help search engines understand the topic of your page. Make sure your titles 
are clear, concise, and relevant to the content. 

●​ Use Keywords in Meta Descriptions: Include your target keywords in your 
meta descriptions to provide a brief summary of your page’s content. This can 
help improve your click-through rate from search results. 

●​ Optimize Headers and Subheaders: Use your target keywords in your headers 
(H1, H2, H3, etc.) to structure your content and make it easier for search engines 
to understand. 

 



 
 
 
 
 

 
●​ Incorporate Keywords Naturally: Include your target keywords throughout your 

content in a natural and readable way. Avoid keyword stuffing, which can harm 
your SEO and negatively impact the user experience. 

●​ Create Localized Content: Create content that is specific to your local area, 
such as blog posts about local events, news, or trends. This can help improve 
your local SEO and attract more local customers. 

Step 7: Monitor and Refine Your Keyword Strategy 

Keyword research is an ongoing process that requires regular monitoring and 
refinement. Here’s how to keep your keyword strategy up to date: 

●​ Track Your Rankings: Use tools like Google Search Console, Ahrefs, or 
SEMrush to track your keyword rankings and monitor your SEO performance. 
This will help you identify any changes in your rankings and adjust your strategy 
accordingly. 

●​ Analyze Your Competitors: Keep an eye on your competitors’ keyword 
strategies and look for new opportunities. Use tools like Ahrefs or SEMrush to 
analyze your competitors’ keywords and see what’s working for them. 

●​ Update Your Keywords Regularly: Regularly review your keyword list and 
update it based on new trends, search behaviors, and business goals. This will 
help you stay ahead of the competition and ensure that your keyword strategy 
remains effective. 

●​ Test and Experiment: Don’t be afraid to test new keywords and experiment with 
different strategies. A/B testing different keywords and content can help you 
identify what works best for your business and improve your local SEO. 

 

Advanced Strategies for Keyword Research for Local Businesses 

1. Use Google My Business Insights: Google My Business (GMB) provides valuable 
insights into how customers find your business online. Use GMB Insights to identify 
popular search terms and optimize your website and GMB listing for these keywords. 

2. Leverage Local Citations: Local citations are online mentions of your business’s 
name, address, and phone number (NAP) on other websites. Ensure that your NAP is 
consistent across all citations and optimize them with your target keywords to improve 
your local SEO. 

 

https://www.semrush.com/blog/keyword-stuffing/
https://search.google.com/search-console/about
https://ahrefs.com/
https://www.semrush.com/
https://www.google.com/intl/en_ph/business/


 
 
 
 
 

 
3. Optimize for Voice Search: With the rise of voice search, it’s important to optimize 
your website for voice queries. Focus on long-tail keywords and natural language 
phrases that people are likely to use when speaking to a voice assistant. 

4. Utilize Schema Markup: Schema markup is a type of structured data that helps 
search engines understand your website’s content. Use schema markup to provide 
additional context about your business, such as your address, phone number, and 
business hours, to improve your local SEO. 

5. Focus on Hyperlocal Keywords: Hyperlocal keywords are highly specific search 
terms that target a very narrow area, such as a neighborhood or street. These keywords 
can help you attract customers who are searching for businesses close to their location. 

 

Conclusion 

Keyword research is the foundation of a successful local SEO strategy for any business. 
By understanding what potential customers are searching for and optimizing your 
website for those keywords, you can improve your visibility in local search results, 
attract more targeted traffic, and ultimately grow your business. 

With the step-by-step guide and advanced strategies outlined in this article, you’re now 
equipped to conduct effective keyword research for your local business. Remember, 
keyword research is an ongoing process that requires regular monitoring and 
refinement to stay ahead of the competition and adapt to changing customer needs.  

 

 

https://umbraco.com/knowledge-base/schema-markup/#:~:text=In%20short%2C%20schema%20markup%20is,the%20search%20engine%20can%20understand.
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