
 
 
 
 
 
 

 

Link a Google Analytics Property to a Google 
Ads Account 

 
 

Integrating your tools and platforms is key to unlocking powerful insights and 
maximizing the effectiveness of your campaigns. One of the most impactful integrations 
you can make is linking your Google Ads and Google Analytics property to a Google 
Ads account. This connection allows you to combine advertising data with in-depth 
website analytics, giving you a holistic view of your performance and enabling more 
informed decision-making. This comprehensive guide will walk you through the process 
of linking your Google Ads and Analytics properties, discuss the importance and 
benefits of this integration, explore the different types of data you can access, and 
provide actionable tips for maximizing your results. 

 

Understanding the Importance of Linking Google Ads and Analytics Property 
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Linking your Google Ads and Analytics property is crucial for several reasons: 

1.​ Holistic View of Customer Behavior: By linking Google Ads and Analytics, you 
get a complete view of your customers’ journey from their initial interaction with 
your ads to their actions on your website. This comprehensive data allows you to 
understand how users are engaging with your site and where they may be 
dropping off, providing valuable insights for optimization. 

2.​ Enhanced Campaign Performance: When you integrate these platforms, you 
can access detailed insights into which ads, keywords, and campaigns are 
driving the most valuable traffic. This information enables you to optimize your 
budget and focus on high-performing elements, ultimately improving your overall 
campaign performance. 

3.​ Improved Conversion Tracking: Linking your Google Ads and Analytics 
property allows you to import Analytics goals and transactions into Google Ads, 
enhancing your conversion tracking capabilities. This data helps you measure 
the success of your campaigns based on actual user actions, such as purchases, 
sign-ups, or form submissions. 

4.​ Better Audience Targeting: The integration allows you to create advanced 
remarketing lists based on user behavior tracked in Google Analytics. This 
feature enables you to re-engage users who have shown interest in your 
products or services, increasing the likelihood of conversion. 

5.​ Informed Optimization Decisions: Combining data from Google Ads and 
Analytics allows you to make more informed optimization decisions. You can 
adjust bids, refine targeting, and tweak ad copy based on user behavior insights, 
leading to better campaign performance and higher ROI. 

Linking Google Ads and Analytics property is essential for gaining a holistic view of your 
marketing data and making data-driven decisions that enhance your campaigns. 

 
 

The Benefits of Linking Google Ads and Analytics Property 

Integrating your Google Ads and Analytics property offers numerous benefits that can 
enhance your digital marketing efforts and drive better results: 

1.​ Comprehensive Data Analysis: With linked accounts, you can access a wide 
range of metrics and dimensions that provide a deeper understanding of your 
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campaign performance. This analysis includes user behavior metrics like bounce 
rate, session duration, and pages per session, which help you identify high-value 
traffic sources and optimize accordingly. 

2.​ Enhanced ROI Measurement: By importing Analytics goals and transactions 
into Google Ads, you can measure the true ROI of your campaigns. This 
enhanced measurement allows you to identify which campaigns are delivering 
the highest return and allocate your budget more effectively. 

3.​ Advanced Remarketing Capabilities: Linking your accounts enables you to 
create highly targeted remarketing lists based on user behavior in Google 
Analytics. This advanced targeting allows you to reach users who have already 
interacted with your site, increasing the chances of converting them into 
customers. 

4.​ Streamlined Reporting: When Google Ads and Analytics are linked, you can 
view all your data in one place, making it easier to create comprehensive reports 
that provide a holistic view of your marketing performance. This streamlined 
reporting saves time and allows for more effective analysis. 

5.​ Improved Ad Optimization: The integration provides valuable insights that help 
you optimize your ad campaigns more effectively. For example, you can use 
Analytics data to identify high-performing keywords, adjust bids, or refine ad copy 
based on user behavior. 

Linking your Google Ads and Analytics property provides valuable insights that can 
enhance your digital marketing efforts and drive better results. 

 

Types of Data You Can Access by Linking Google Ads and Analytics Property 

Linking your Google Ads and Analytics property gives you access to a wealth of data 
that can help you optimize your campaigns and improve performance. Here are some of 
the key types of data you can access: 

1.​ User Behavior Data: Analytics provides detailed insights into user behavior on 
your website, such as bounce rate, pages per session, and average session 
duration. This data helps you understand how users are interacting with your site 
and identify opportunities for improvement. 

2.​ Ad Performance Data: By linking your accounts, you can see how your ads are 
performing in terms of driving traffic and conversions. This data includes metrics 
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like clicks, impressions, CTR, and conversion rate, helping you understand which 
ads are most effective. 

3.​ Conversion Data: Linking your Google Ads and Analytics property allows you to 
track conversions more accurately by importing Analytics goals and transactions 
into Google Ads. This data helps you measure the success of your campaigns 
based on actual user actions, such as purchases, sign-ups, or form submissions. 

4.​ Ecommerce Data: If you have an ecommerce website, linking your accounts 
allows you to track key metrics like revenue, average order value, and 
conversion rate. This data helps you understand the impact of your ads on sales 
and optimize your campaigns for maximum ROI. 

5.​ Remarketing Data: The integration enables you to create remarketing lists 
based on user behavior in Google Analytics. This data allows you to re-engage 
users who have already interacted with your site, increasing the likelihood of 
conversions. 

Linking your Google Ads and Analytics property gives you access to valuable data that 
can help you optimize your campaigns and improve performance. 

Step-by-Step Guide to Linking Google Ads and Analytics Property to a Google 
Ads Account 

Linking your Google Ads and Analytics property to a Google Ads account involves 
several key steps. Follow this guide to integrate the two platforms and start leveraging 
the full potential of your marketing data: 

Step 1: Set Up Google Ads and Google Analytics Accounts 

Before you can link your Google Ads and Analytics property, you need to set up 
accounts for both platforms. If you haven’t already done so, follow these steps: 

1.​ Create a Google Ads Account: Go to the Google Ads homepage and sign up 
for an account. Follow the prompts to set up your account, including choosing 
your billing options and entering your business information. 

2.​ Set Up Google Analytics: Go to the Google Analytics homepage and sign up for 
an account. Follow the prompts to set up your account and create a property for 
your website or app. 

Setting up Google Ads and Google Analytics accounts is the first step in linking the two 
platforms and leveraging data for better marketing performance. 
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Step 2: Link Google Ads and Analytics Accounts 

Once you have set up your accounts, you can link your Google Ads and Analytics 
property to start sharing data between the two platforms. Here’s how to do it: 

1.​ Sign in to Google Analytics: Go to the Google Analytics homepage and sign in 
to your account. Navigate to the Admin settings by clicking on the gear icon in 
the lower-left corner. 

2.​ Link Google Ads: In the Admin settings, under the “Property” column, click on 
“Google Ads Linking.” Click on the “+ New Link Group” button to create a new 
link group for your Google Ads account. 

3.​ Select Google Ads Account: Choose the Google Ads account you want to link 
and click “Continue.” You will need to have administrative access to the Google 
Ads account to complete this step. 

4.​ Enable Data Sharing: Choose the Analytics views in which you want Google 
Ads data to be available. You can select one or more views based on your 
preferences. Click “Link accounts” to complete the process. 

Linking your Google Ads and Analytics property allows you to share data between the 
two platforms and access valuable insights for better marketing performance. 

Step 3: Import Google Analytics Goals into Google Ads 

After linking your accounts, you can import Google Analytics goals into Google Ads to 
track conversions more accurately. Here’s how to import Google Analytics goals into 
Google Ads: 

1.​ Create Goals in Google Analytics: Go to the Admin settings in Google 
Analytics and click on “Goals” under the “View” column. Click on the “+ New 
Goal” button to create a new goal based on specific user actions, such as making 
a purchase, signing up for a newsletter, or filling out a contact form. 

2.​ Import Goals into Google Ads: In your Google Ads account, click on “Tools & 
Settings” in the upper right corner and select “Conversions” under the 
“Measurement” section. Click on the “+” button to create a new conversion action 
and select “Import” as the source. 

3.​ Select Analytics Goals to Import: Choose the Google Analytics goals you want 
to import into Google Ads and click “Continue.” Review the settings for each goal 
and click “Import and continue” to complete the process. 
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4.​ Verify Goal Setup: After importing the goals, verify that they are set up correctly 

in Google Ads. Check that the conversions are being tracked accurately and that 
the data is being reported in your account. 

Importing Google Analytics goals into Google Ads allows you to track conversions more 
accurately and optimize your campaigns for better performance. 

Step 4: Create Remarketing Audiences in Google Analytics 

Linking your Google Ads and Analytics property enables you to create remarketing 
audiences based on user behavior in Google Analytics. Here’s how to create 
remarketing audiences: 

1.​ Enable Remarketing in Google Analytics: Go to the Admin settings in Google 
Analytics and click on “Tracking Info” under the “Property” column. Select “Data 
Collection” and turn on the toggle for “Remarketing” and “Advertising Reporting 
Features.” 

2.​ Create a New Audience: In the Admin settings, click on “Audience Definitions” 
and then “Audiences.” Click on the “+ New Audience” button to create a new 
remarketing audience based on user behavior, such as pages visited, time spent 
on site, or specific actions taken. 

3.​ Publish Audience to Google Ads: After creating your audience, click “Next 
Step” and choose Google Ads as the destination for your audience. Click 
“Publish” to save and publish your audience to Google Ads. 

4.​ Create Remarketing Campaign in Google Ads: In your Google Ads account, 
create a new campaign and select “Display” as the campaign type. In the 
campaign settings, go to the “Audiences” section and select “Remarketing” to 
target your newly created audience. 

Creating remarketing audiences in Google Analytics allows you to re-engage users who 
have previously interacted with your site and increase the likelihood of conversions. 

Step 5: Oversee and Fine-Tune Your Campaigns 

After linking your Google Ads and Analytics accounts and setting your goals and 
audience segments, it's vital to consistently monitor your campaigns and make 
adjustments to boost their performance. Here’s how to effectively manage your 
campaigns: 

 

https://docs.google.com/document/d/1MhAHg_LZ4kVbRxX48hqqsuj4_ekueQB_/edit?usp=sharing&ouid=106066321337007005792&rtpof=true&sd=true


 
 
 
 
 
 

 
1.​ Analyze Key Performance Indicators (KPIs): Regularly review essential KPIs 

like impressions, clicks, click-through rate (CTR), conversion rate, and cost per 
conversion. These metrics will give you a clear picture of how well your ads are 
engaging with your target audience and meeting your objectives.  

2.​ Adjust Using Data-Driven Insights: Leverage the data from Google Ads and 
Analytics to make informed changes to your ad creatives, audience targeting, 
and bid strategies. Continuously iterating and optimizing will lead to better 
outcomes.  

3.​ Experiment with Ad Variations: Test different versions of your ads, including 
copy, visuals, and targeting parameters, to determine what works best with your 
audience. A/B testing provides valuable insights that help improve overall 
campaign performance.  

4.​ Deliver Consistent Reports and Updates: Regularly provide detailed reports 
on your campaign’s progress, highlighting key metrics, trends, and actionable 
insights. These updates will guide your optimization efforts and keep 
stakeholders informed.  

 

Conclusion 

Integrating your Google Ads and Analytics property to a Google Ads account is an 
essential step for building a data-driven digital marketing strategy. By combining 
advertising data with detailed insights into user behavior, you gain a complete view of 
your customers' journey and can make more informed optimization decisions. This 
integration allows for better conversion tracking, improved audience targeting, and 
enhanced ROI measurement. By following the step-by-step guide and continuously 
monitoring your campaigns, you’ll unlock the full potential of your marketing efforts and 
drive meaningful results.  
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