
 
 

 

The Power of Humor in Advertising: 
Why It Works and How to Use It 
 
Hey there, fellow business owners! Let’s talk about something that can turn your advertising 
from “meh” to “wow!”—and that’s humor.  
 
Yes, you heard me right!  
 
Humor isn’t just for stand-up comedians or late-night talk shows; it’s a secret weapon in the 
world of advertising that can help your brand stand out, connect with customers, and boost 
sales. So, grab a cup of coffee, settle in, and let’s dive into the wonderful world of humor in ads. 
 

The Attention Crisis 

Let’s face it: capturing attention in today’s digital jungle is like trying to catch a greased pig at a 
county fair. With everyone glued to their screens, scrolling through endless feeds, your ad is just 
another drop in an overflowing ocean.  
 
According to a study by Kantar, only 33% of ads use humor, which means there’s a huge 
opportunity for those of us brave enough to embrace it.  
 
But here’s the kicker: if your ad doesn’t grab attention, it’s likely to be forgotten faster than last 
year’s Christmas sweater. 
 
Many brands have fallen into the trap of being overly serious. They think, “If we’re not serious, 
we won’t be taken seriously.” But guess what? A little laughter can go a long way in making your 
brand relatable.  
 
Just look at the decline of humor in advertising over the past couple of decades.  
 
Brands are so afraid of offending anyone that they’ve forgotten how to have fun! But in a world 
that can often feel heavy, a good laugh can be a refreshing change. 
 
 



The Consequences of Playing It Safe 

 
Ignoring humor in your advertising strategy can lead to some pretty dire consequences. Let’s 
break it down: 
 
1. Forgettable Ads: If your ad doesn’t make people chuckle, it’s likely to be as memorable as a 
wet sock. Research shows that humorous ads are 30% more likely to be remembered. If you’re 
not using humor, you might as well be whispering in a rock concert. 
 
2. Low Engagement: In the age of social media, engagement is key. Funny ads get shared, 
liked, and talked about. If your content is as dull as dishwater, don’t be surprised when it sinks 
into oblivion. 
 
3. Weak Brand Loyalty: Consumers want to feel a connection with brands. A study found that 
48% of consumers don’t feel a relationship with a brand unless it makes them smile. If you’re 
not making them laugh, you’re missing out on a chance to build loyalty. 
 
4. Blending In: In a crowded marketplace, humor can help you stand out like a flamingo in a 
flock of pigeons. If you’re playing it safe, you risk becoming just another face in the crowd. 
 
 

Unleashing the Power of Humor 

 
So, how do we harness the power of humor in our advertising? Let’s break it down into 
actionable steps that will have your audience laughing all the way to the checkout. 
 
First things first: you need to know who you’re talking to. What makes them laugh? What do 
they find relatable? Conducting surveys or focus groups can give you insight into your 
audience’s sense of humor.  
 
For example, Chegg, a textbook rental service, discovered that nearly 80% of college students 
remember humorous ads. Tailor your humor to your audience, and you’ll hit the jackpot! 
 
Next, think about everyday situations that your audience encounters. Humor that reflects 
real-life experiences can create a strong connection.  
 
Picture this: a cleaning product brand creates an ad showing the hilarious chaos of a cooking 
disaster, followed by a triumphant moment when their product saves the day. It’s relatable, 
funny, and effective! 
 
 



BUT! Before you unleash your funny masterpiece on the world, test it out! Gather a small group 
of your target audience and see how they react. Use A/B testing to compare humorous ads 
against more serious ones.  
 
You might be surprised by what makes people laugh! 
 
Explore Different Humor Styles 
 
There’s a whole buffet of humor styles to choose from, so don’t be afraid to experiment! Here 
are a few to consider: 
 
- Visual Humor: Think funny images or animations that grab attention quickly. Remember those 
hilarious Geico commercials? They’re a perfect example! 
 
- Wordplay: Clever puns or play on words can engage your audience intellectually. A great 
tagline can stick in someone’s mind like a catchy song. 
 
- Self-Deprecating Humor: Brands poking fun at themselves can make them more relatable. 
Imagine a tech company running an ad that humorously acknowledges their product’s quirks. 
It’s endearing! 
 
And lastly stay authentic, humor can be a great way to engage consumers, it’s essential to stay 
true to your brand’s voice. If humor feels forced or out of character, it may alienate your 
audience. Authenticity is key.  
 
Think of brands like Old Spice, which have built a humorous identity that fits their brand 
perfectly. 
 

Why Humor Matters 

Incorporating humor into your advertising isn’t just about making people laugh; it’s about 
creating meaningful connections, enhancing brand recall, and driving sales.  
 
As fellow business owners, we must embrace the power of humor and use it strategically to 
differentiate our brands in a crowded marketplace. 
 
By understanding our audience, using relatable humor, and staying authentic, we can create 
memorable campaigns that resonate with consumers. In a world that often feels heavy, humor 
can be a breath of fresh air, helping us connect with our audience on a deeper level.  
 
If you want us to look at your marketing plan and see what we could do for you, get in touch 
here:https://rmmarketings.com/ 
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